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Tiley woultln't let 
well enougll alone 

FrOIll ,he moment the firs t aulO lllohi lcs pUl(cd 
dov.'ll Mai n Street ... the Wright hrO lhers woh · 
hied through Ih e ai r a l Kilty l-I awk ... .llary 
/lad a Utile f..,amb sqlleaked from Edison"s 
II iOllccr phollogr a ph - so met h i ng j ill portan t 
alHl typ ically American "qFlIl 10 happen. 

Peop le ""oulilll"' he sali~ ficd wi lh these lI ew 
things. They saw in Ihelll lIIore and 1Il0rc pos
si hili l ics ...• IIHI, in tho~c l'oH illililic':', th e need 
for lIlorc 31ul lIIore I'c rfcc tinn. 

In a wor'!. tlrey'\"e cO li lillually ~ou g:hl th e 
virtue or depf'nt/ability . 

Peo ple ... ·anl things they call depe l!!1 upon. 
ThaI, in a large measure, ac('ounB for the ~wih 

• • • 

slIccess of ra(lio. Tnda y's generation of Ameri
cam Il:I s grown up wi th radio. They accep t i t 
as parI of e \'c ryday lifc, know il a5 a depend. 
ahle fri el\(l ah· .. ays ready to serve Ihclll al Ihe 
~im l)lc louch of a switch. 

T hc ForI Industry Com pany, with scven 
5 tati o n ~ co"ering ~c " cn illlportant markcts, is 
re prc~cn tati,'e of r:ulin and of the Amcrican 
e lll ph a~is on de(lclHlahili t y. \X 'c, too. h a,'c nc,'cr 
bcl i e\'e~ l ill lc ltill f! well enough alo nc. Our 
efforls to hctter the ~en' ice ','e render the 
20,000,000 peoplc who li,'c with in rangc o f our 
voicc.;: arc perpet ual. Listencr or a.h ·crt iser, 
~'O\l can dl'pcnd lIJlon a Fvrt JIHI\lHr~' .;:tal ion. 

THE FORT INDUSTRY COMPANY 
WSI'O. T .. I.·,I<I, O. WGns. ;\tia n.i . H a. 

\'\ ·,\ GA. Atbntn , G:I.' W)l:'1I ,'Ii, FII''''II1",II, ~: \ 'n .• WLOK , timn . 0.· Wilt Z, Z"n,,~\ ill t'. O. 

" lou r.m bll,II" 0., " 
1-'0" [1I//UJlry $Ial;o"" 
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National spot and local billings went up $22,000,000 in 1946, while 
network business increased $3,000 ,000 (previously published figures 
showed network business increase as 5500,000). Higher level of 
local station operation, and sponsor and agency surveys which 
reveal that advertisers are getting what they pay for, have switched 
many sponsors with spotty distribu tion to spot field. 

- SR-
FM stations that work closely with radio distributors in their 
areas find going much smoother . Close liaison not only produces 
quicker distribution of FM receivers in area but keeps FM promotion 
running daily. Typical example is W8T-FM which instead of piping 
programs to studio audiences ove r conventional loud speaker 
system uses makes of all FM receivers available for purpose. 
Visitors see programs going on air and hear them, as they would in 
their homes, over FM or FM-AM receiver. Demonstration type of 
reproduction helps pay bills , too. 

- SR-
Stations and networks find that building p rograms for sponsors not 
only is profitable but is only assured way of keeping ta l ent costs 
down. Profits sometimes are considerable. Demand for good pro
ducers has gone up allover country. So has local l evel of pro
graming (see Commercial Revi ews, page 36). 

-SR-
Advertisers coming into TV are dealing direct with stations and 
networks, buying time and programs without consultation (until 
after the fact) with their agencies. U. S. Rubber. General Foods. 
General Mills, and Ford set their schedules first and then turn 
operations over to agencies. 

-SR-
Mentality of radio listeners is not at 12-year level. says Dr. 
Philip J. Rulon. acting dean of Har vard University's School of 
Education. He attacked veracity of Alpha tests conducted during 
World War I and stated l2-year-old-men tality c l aim which tests 
produced was reflection not on public but on makers and users of 
the tests and "gullibility of those who ci r cul ate the idea." 

- SR-
Network operation has become less profitable each year in last 
decade. Chains (except MBS) own stations which have become more 
profitable during the ten-year period, so financial statements 
don't look as bad as they are. 

-SR-
Practically half of nat i on's radio sets are operating on Tuesday 
evenings, actual receiver usage rating hitting 49.5 during 
period when "Fibber McGee and Molly" is broadcast. Second top re
ceiver usage is at time of "Lux Theater" a iring on Monday night 
when aggregate of 45.2 per cent of sets are on. Sunday night sets 
hit 45 at hour of Bergen-McCarthy opus . Friday 43.5 per cent of 
sets are in use during period when no single show is major con
tribu tor to making people tune {"People Are funny" gets 15.2, 



·S. • • SPCNSOR R E. POR TS • • .SP(NSOR RE 

BMB 
RENEWALS 

NIELSEN RATING 
SECRECY TO BE 
EASEO 

STATICLESS 
FEATURE OF FM 
STRESSED 

PANEL SURVEYS 
COMMAND SPONSOR 
INTEREST 

• 

Ginny Slmms 7.8, "Break the Bank" 13 . 3, Gabriel Heatter 7.0). 
Wednesday reaches top listening during "Mr. O. A." airing when 
43 per cent of sets are in use. Thursday hils 42.6 during period 
when "Kraft Music Hall," Dick Haymes, and "American Town Meeting 
of the Air" are being miked. Even Saturday does better than 40 
(40.4) while "Hit Parade," "Can You Top This?", and "Saturday Nigh! 
Serenade" are being broadcast. Thus, every night has one period 
when at least four out of every 10 homes are listening. 

-SR-

Even before first Broadcast Measurement Bureau (8MB) Area Report 
was released there was eve ry indication that over 200 stations 
would sign up for second survey. However in few areas where new 
stations have changed local listening picture, lack of enthusiasm 
is understandable though regrettable. Pressure will be brought to 
bring these areas into line but no one at BMB thinks it will be 
simple. Sponsors and agencies are suggesting that subscriptions 
be placed on continuous basis (until cancelled) which would avoid 
putting Hugh Feltis (BMB president) on spot at regula r intervals. 
But even though idea is good ' til-forbid contracts are thing of 
futu re. 

-SR-
Restri ctions that have engulfed Nielsen Radi o Index rating figures 
are going to be eased within next 45 days. Nielson met with 
network heads wh il e in New York third week of February and outlined 
an entirely new (for Nielsen) approach to his research. Even if 
networks don 't go along with Nielsen suggestions, way will be 
worked out for Nielsen to obtain some of prestige that has been 
C. E. Hooper's for so long. Procter and Gamble after over 18 
months of hesitating and investigating have become NRI client. 
which it's said will lead flock of sponsors into Nielsen fold 
(he has only 50 now). 

- SR-

The staticless feature of FM instead of its high fidelity (full 
tonal range) will be emphasized by number of FM stations. These 
outlets are located in gulf and other areas with static conditions 
so bad that radio without crackle and sputter is simple to sell 
anyone. They have persuaded number of manufacturers to design 
receivers for both AM (standard) and FM reception which will have 
tone range not much beyond regular good table-model AM receiver. 
These receivers will be in "under $100 price range" and will make 
acceptance of FM much quicker in static-ridden sections of U. S. 

-SR-

Industrial Surveys (research organization) has been developing 
radio information as part of panel operation which is being studied 
by number of sponsors. Panel vs. diary vs. audimeter vs. co
incidental audience surveys haven't simplified radio man's job at 
advertising agencies and advertisers. IS hasn't tried to sell 
radio information but other information developed by panel studies 
has been bought by Bristol-Myers and number of other key national 
advertisers. 

SPONSOR 
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we'(te (tiding high in SYltaclIse ... 

The Fe.lcra l H c~cn'" n oa ... 1 1'111 it \'(' I'~ ~ i"'pl~. 
5y ... acu ~c h a,1 a I.i ;.:;::c r n 'la ii )! lti ll .Ju rin;! Det'embe r, 
19-16 lIum ;III ~' c il ~ ill tI.e [ u ite '! S ta t c~.Q 

But here :I I WsrH we kllow t here'" Il JOrc to it. 
Being plul1Il, in IIIC middl e of thi- prospe ruus area, 
we kilo\\, all ahOll1 th e hi ;; !! 19 10 ir I CO III I' ~ of ou r 
il\Olu~ lri al :11111 farlll \\·o r kc r •. 

In fact. \I ,' \ 'c Iwi,,,,r/l lwlIJ ~ I'clld :I ;;00.1 IHan ~' 
of their dolla .. ~. \~·c lllo,)\\' ,lwl \1 h e n th c~' crO\nl 
. Iorc~ in S) l'aC Ii ~c {UII " 01 1\(' 1' I'i t ic~ :,11 ,1 low.:" 
tlu'OIl;.:hOIl I \\- SYlrs I" "UIIII! } :U'C:I) th e) 11lI ~ the 
t llill~s wi~c :I, ln l" i."c ,·s a. I,·c rl i."c 0\ c r \~·S , B. 

1(", "ignifictlllt. 10Q, thai l~ur lund retai l :l Ik e I" 

ti."ing: ill Decelllhe r, 1916, \\'a,. 15',( IIIUrI ' II HIU ill 
Dccclllhcr, 19 15. Ant! for a ll o f 19 16_ \~ -SYW~ loca l 
a!h'crlj~ing \.' a ~ up 23~ . _'Ion· In .. a l a ,h-e rli ,.cr~ 

(ac luallr 80-;;) II ,-C \\ 'SYR th an ;m~ o ti ll' r ~ I al ion , 

Lik e IIHm ~ IHlli tllwl a,h-crt i ,.cr~ , th c~ fi llli WSYH 
[' lay~ (1 hi ;! p a l'l ill ,.c lliu l; l'ccur,1 ~ alc~ ;!ai ll ~. \\ "-1(' 
!.cell .In ing- i t fu r 25 ~'·H I·.- llUll. 

'I":q . ) Ollr ,. I.:u·c of Ihi,. ;.:. ro\\iu;.:. IJiIJi" II ·, I,,J I,,r 
I JII~in ;! ],,_HClIl ial h~' ICllitl l! \\ 'Sn i Iw lp Inli],] a 

' ~" II WIHr fUT \\ ba l )UIl h Ul l ' In ,.1'11. Fir,.t ,.11'1' i.- If> 
;:1'1 in lO ll "" \\jl ll II ,. V I' Il cll , I I, · ~. H c (" 1. 

f' r riud r",/,.,IIJ ,-rf'm/,,·r :n. 1'111, 1.-1 ... " -,'-rt/nut' r,.,,,il ,,,I,,, 
hi, fi r: " II", .. ~"/I"· I"·ri,,,'.IQfj, 

WSYR 
SI'R,\CUS E 

~7 11 kl'.- ~1I1111 \lilllS 
XIII' in l'I'nll'ill.\I'wYlIl'k 
" TA .. ,,, .. ,i .. ~ ,I'~"" .. ,r. ''',.,,''/, f ,A" "."I,r 

WTn Y, Alb:llly.Tl'oy- Scllc uec lady I & WEtI , New H iH'CII, are al:,u H. C. \Vi lll. 'I' SlaliOlI ~ 
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Published ffiOlHhly by 51'0s$01l P unLICATIO:':S I:.:c. 
E~ec"tive, Edit ori.1l, .1"d Advertis inA Offices: 40 Well 

• S2 Street, N('w York 19. N. Y. Te/ep/1<:me: Plua 3-62H.i. 
Publication OfficC'!J: 5800 NOrlh Mervine Sired. Philo· 
ddphia -n, Po. Subscriptions: United States 55 a 
year; Canada 55.50. Sil1"le copies SOc. Printed;n 
U. S. A. Copyright 1947 by S I'ONSOR P UIlI.ICATIONS I NC. 

President mId Puhlis11er: Norman R. Glenn. Sec. 
rettvy-Treasurf>r.' Elaine C. Glenn. Ediror: Jos~ph M. 
K O('hlcr. A ssocill ie Editor: Frank BnnniltCf". Art 
D,rector; Robert Lathrop. Adverli;,jn8 Depnrrrn .. nt· 
Ed,,;n D. Cooper (Pacific Coast-IS? North Hllm C'1 
Dr;\'C',BC'vC'rly Hills, Calir.), Cuculat;o,,; r.hlton KayC' 

COVER PICTURE: Firlt or a 'C'ties on IlIghnimC' (8-11 
p. m.) 5pon§(lt$. ThC'$<" arC' on NBC. 

THEY'RE USING THE BMB YARDSTICK 
A great numix.'r or stalions ha\'c I(~kcd al Ihcir B.\16 tig
ures and /l'\.1pS, PUI thcln In thc "rotlo,,··up-someday" tilt 
nnd proceeded 10 rorg('1 them. 
Other st;uions havc tnkcn lhe B\\B research figurt'S and 
rumed Ih<.,n into promotion thaI i.!> factual ),et, bccalKe 01 

prcscntntion rm:thods, diYlollest In it~ implications. There i 

c01l1p:umivcly (e",' or thcsc, (or which the industry d('S(' .... t"I 
credit. BOlh or th('S(.' arc oqrich·like tl'chniqut'S bc.'Cause In. 
Bi\1B figures will sho'" up rcgnrdlc~.!> in thnt orgal1lza tion' 
area Tl'JX)ft, "'hich sponsor~ and agencies will r(-eei\'('. 
Thcre al'\.' too fcw stations likc th~ reprCSl'ntt-d by tOr. 
Km: Agency. Thcse stntions ha\'c had Kat: print theirm~ 
with the J3,\ 113 figures clearly visible in e\'ery county repon 
kiting the dllps (nil where they m ly. 
For U. S. r:ldio 13MB is <l univcrsal measurerm.'m or OnCt 
",·t'Ck covcragc, It must be used to achlcve aCCt'plnnce. A 
special hand for the Kat: orj:lanization Ihal slepped 
ahrod o( the parade br priming its stations' B\lB ralll! 

(or alt to l>('C, 

THUMBS DOWN ON CASH GIVE-A WAYS 
Du{' to the J!ood Wste or both spon.'>Ors and li.!>ll'Ilers, the 
hasn't bc-cn <l "'·a\'l' or mone),.gi\c_a",ay progrnnts. \\h 
Pol oj Gold cmlle back, the industr)' held its brcath. \\' 
it or "'ouldn't it stan nnother rash or entenninmemlcss p 
J!rnming based upon the appea l or something (or nOlh 
First it was discovcrcd thaI Ihc list('rIers weren't pdflid 

into tUning POe because o( thc Ihous.1nd dollars givCfl a ~ 
(the February 15 rming wa:. 6.9). Theil sponsors decided th 
"bought" audiences don't payoff ror ad\'{'ni:.ers so practT 
cally no new h:lIld-()IJt programs have hit the air. \\0. 
!iponsors and dialcrs .1grcc thai c::ash (or listl'nillJ! docsn 
m.1kc sense it's (urthl'r proor that better programing docs 

NEW PROGRAM IDEAS GET THEIR CHANCE 
Power is imronant, Public ser\ icc is vi wI. Promotion pa\', 
the ",a), to the dial. BUI these arc worthless ir the broadc" 
air doesn't carr}, progr:lrllS thc listener wants: unless Of 

mtenailllllenl is nowing Ihrough thc microphone. 
The quamiry and quality or "new" offerings are hittll1t! 
low this season. Perhaps realizing this. and reeling sioool 
thaI the adwrtiscr must in SOI1lC war makc his COfllributK 
advert ising af.,'Cl1cics Kenyon and Eckhardt and Young 31) 

R ubicarn are cach trying to d(· ... dop a ronnula ""hemw 
withou t undue expense, adv{'rtisers can test a number of 11('0 

rr~r:llns for short periods of time on the netll'orks. nil 
should bring nl'\\' talem :lnd idcas OUt of hiding. AglTn.' 
hnvc beell notorious ror not developing programs, usu8Jj, 
leaving it to tl1c other rello",' to tnke a chance, ThiS chan!=, 
or face, !'l>JX'Ci:ll1r on Ihc p.1rr of Y ~'\: R, OIiC of thc tl\'O [{ 
placers of bro.1dc.1sting ad \'l'tlislI1g business, ratcs hi#J ' 
Sl O:-':SOR'S :lpplausc meWr 
The S3JllC hiJ:h rating is due Station "'NEW (or makinj 
Hation time n\'aiJable, for .1udition broadcasts, to pack~~, 

sho'" producen:, Colll1llc5..~ ideas packaged by men an. 
wonX'n who rC<llly know 11l{' broadcnst busincss die nbominf 
ror lack or a chalice at I[rc. \\'NEW's welcome to such idtas 
logethcr with the piolll'('r work of K ~t. E and Y & R, 1l'Il~ 

hemkl a new day in broadcast entertainment fare. 

SPONSOI 
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SIIIIIIIII'I' miliv . .. wli" l',1 il Iv ),Olt ? 

Ikro rc I h\.: ,\:ty,oi rat\ i(J. 'lIlll ll ll'l \\;1', p rill1;U il ) .1 \l.':I~O I I 

llu.::I !> lIn:d in \( 'ltIl' o r :tll tlo,plu.:r ic \, :l l h c l tll .11\ pro

gra ll ll ll in g pI l:"un.;-ol t i,l.''' ill 11'11l 1H.:r a l lll <:. rather 

I ha ll tempcl's. 

[( )(b)" '> U llll ll t: ! ,>,iH ( :111 1111.:<111 j ll'>' a lot 01 dog da y,>, 

g r ass :-.1 a i 1\ ... ., 11 11 hU I II-a IH I IIL't \\"or " n :plai. t.: 11 l l ' lll lie;\( 1-

at he'>, 100. 

()r Sll llltl ll.: 1 elll 1Il1':tll ~ 1 '0I1l Collilhi.· .. , \ ':I<'<I,iOlI' . bal my 

da ys -and ( l ien l rt.: laxa tio n wi d l }'Olll plogr ~l.l n 

n .: p!alcIIICl lt. 

For here's Ihe OPI)()rlll IIIl Y 10 pil k l h a l ICplal C ltl Clil 

11'0111 .'\'BC 's .. ,a ble of \\" illncr~. 

The range 01 :...: Be IK\( b ge .,110\\'" 11 0 \\- n ::tl ly i., :I .. \I' id e 

:I S radio il" l.: ll. Find Oll t uy c d ling .'\ Be S:tlc, III/W ... 

lH . .fOI'I' YOll ' rc hOI a Ild 1,01 hered. 

rLIIJ-:UJC.I".) .ro. 1 .\ EI Ii OUK 

JVatiollal Broadcastiltg Com/)(III)' 
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AND DAVID? 

h',rhe do"", e.amp'e of 11", lirlle f"llow 
hong;nll one on the bi ... guy. A mode.n 
".ample in radio i, found in WWOc. We 
(outd go infO a 101 of stuff about program

",inll ... listening ou<:l;enee ..• cooeroll" 
(e.e .. in <ollnlie. we didn' , know we 
reathed). 8ul we like to talk obout loles 
re."IIS. And <0,1, per sale. Then we',e 
hoppy. We'." gal ,ole. ,,,,.,!ts, facts 10 
glocleren the hea,t of the toughtot buye,. 
Clod 10 .how them to you! 

Keep your eye on 

WWDC 
Coming Soon-WWDC·fM 

."p ...... ,ed No'iolo/1, by 

FORJOE & COMPANY 

4;1 ... oIH· "' 1" I·i. z · ~ SIl~· d.·I' 

Rad io Dif~cto r, Bulova Watch Co . 

T.. i~'5 out to procure the greatest possible audience for his r B,U,L.-ON,A watch time signals at the least cost. 
Snyderdoesn'( believe in timebuying at long dist<lnc('. 

He docs his air shopping on a coast-to-co,'st beat, traveling 
thousa nds of miles yearly to meet station I11en, survey mar· 
kets, and g:auge audiences at first hand. 

Spots arc the big thing in the Bulova rndio picture. Snyder 
has considered network programing and turned it down, saying 
it would conflict with long-stand ing Bulova nat ionwide spot 
contracts. The spot campaigns payoff for Snyder and Bulo\'a 
- for the past decade Bulova has outsold its competition. 

Fritz Snyder has also transferred the Bulova radio formula 
to tcJevision, keeping a weather eye on video set and new. 
station construction, so Bulova can get ir. there fast and buy 
choice time bre;rks. Snyder's knack of picking good time is no 
secret. He's been :n it for years, <H one time buying markets 
for the original Esso Reporter, back in the swaddling-cloth es 
day~ of radio news. 

Snyder cOllles to Bulova by way of the I3io\\" agency I where 
he was Bulow!. account executive for several years. Now he's 
working for the watch firm as hend of the radio dep:rrtment. 
His" public sen'ice".lype spots hn\'e ne\'cr drawn n complaint 
from lH'twork sponsors for breaking up mood sequences, 

Bulova's radio operation started back in 1927 with a 
modesl block of 10 stations. Today, the Bulo\'a breaks are 
aired on "about " 295 stations, Snyder \ea\'es the exact count 
to the .1uditing depanment. He's superstitiolls about it. 

SPONSOR 
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- , new and renew 

SPONSOR AGENCY NET STATIONS PROGRAM, timlr, ,I"t, d ... "lion 

'",erlCln Home Protlue" Corp Sulll~"n , SI::>u fJ~r . Colw~lI lie 
(\\ hlt~h"U l'ha.maC31 Co. "Iv) lIaylu 

A.."our lie Co. I'oole . Co n e lie Bt hHn,,-

Nile 

ells 
Aile 

". 
" 

1101> Ilurn~ SI"",·, Sun ("JO·7 P"1; hn n (~7 ne" .". 
tlons) 

IlInr lIun. ; ~ ITWT~' 3,45·4 pm, " eb 17 , 51 .. k~ 
C.neral Mills, Inc, Kno. R~ev"$ 

N. W. Aye. 
enn, 

nett)' (;.o.:k". '\b~~dnc " I 'he Air, \11"\11'1' tP;lS_IP 15 
,,"'; \I,.. H 

II c .. '·s to Yat; Sun 1,30_3p"" Jan lb: ~2 "k~ Charles E. Ill ... Co. 
.\''''5. Inc. 
Stcrllnl!. J)rup'. Inc • I>a neer- H tzs;\e ra hi _Sa m pi .. 

ens 
N ile 
Allt.: 

'" '" , .. CUrlu ln TIme'; S,,, 7 lII·~ pm, 1'.-" I (7H new."",,,,,,) 
Zeke '\'""1\,,,.,. Sho""; MTWTI'7 ,.lO_7:~.~ ~n,: F~h 3: .~l ,,-k. 

• F..p\Jndcd ne,,, o rk. 
,P1"<>Il. .... m has chan¢ed ""m e amI ne''''ork , 

(Fi/tT-W>o uwb g<~,,,,,I/Y m<a''' .. I.,· ....... ..,..1I1;Jd ",itA opt;'" , 1M J .. I<Uj,i .. /J·-..t u" ..... r.. 1(, .ubfrtl 10 ..,_,lat;on "I "" .",1 nJ ~'" /3.", .. , ".""dj 

SPONSOR 

Campbell Soup Co. 
Culf 011 Corp. 
LadY ~:Slhe r . Lfd . 
\Iars . Inc. 

AGENCY 

Ward Whe.lock 
Youne & Rubicam 
III " ... 
(;ran l 
lliow 

NET STATIONS 

1« Jack Ca.-on Show: Wed ~_II.ln pm; Fe!> J~; 52 wl.:s 
11 3 We ,he I'eopl ~; Sun 10:30.11 pm, F~h ~: 51 "k. 
151 Scre.n Guild Playen; M"n 111_10:30 I'm, Feb 10; ~1 wk. 
Ill! I)r. I . 0.; ~Io" 10:.In_11 pn': \hr 11; 51 wk, 
141 It 1'",. 10 He Il!.no ranl; Frlln_IO,]6 I'm; Jan.ll; 51 "k, Philip ~I onis & Co. 

Porfecl Circle Co. lIenrl . liunt '" McDonald 

CBS 
CIIS 
CHS 
NIIC 
CIIS 
Mil." .If1.11 Ind;anapol; s Speedway RaN'; Fr! 11:45_ll:15 pm, 1:15_ 

McCann·Erlckson 
1,.10 pm: .1_.1'15 pm: 4_4:1 S pm; ~b)" .\0 only 

1.1<> Cund (;.,nfl"<l l Statln,,; S"t 1_1 ,.1(1 pm: ~I"r I: H .. ks 
Ill ow 87 Suspense; Th 11-8,.10 pm, ~.~!> 27, 51 "ks 

PUisbu.y ~lIlJs. Inc. 
koma Wine Co., Inc. 
s..f~way Sioru. Inc. J. WallerThon.pson 

CIIS 
CII:O; 
:>OIlC I~ ~ l oun"'ln AUllt"'!ary; ... ITWTF .I:.l0_3:H I'm PSI; ~·.,b 17: 52 wks 

& radlk 
Williamson Candy Co. Aubrey • .\Ioo re & Wallac .. MII:O; .lOll True Del"cl!>'e "'I YM"r!u, Sun 4:.IO-S pm; Mar 2; 52 wk 

SPONSOR 

Ilor"den Co. 
Ilulo>":l \\'a.ch Co. 
I'hiladeLphla Eleclrlc Co. 
Slandard 8mnds. Inc. 

AGENCY 

,"oune & Ruhlcam 
llIo w 

J . Waleu Thon,pson 

SPONSOR 

STA nON 

wtoORT 1'1" ... Yo. 1.: 
\\,I'< IIT :-'·e ... Yurk 
WI'TZ Philadelphia 
WNUT l'ew YOfk 

PRODUCT (0' ~ervi(e) 

PROGRAM, time, st .. t, du •• lion 

AGENCY 

AI ... ander Ihe Great I'.oducu. toO .. .. · Yo.k ... 

.~ n Plasric ... lanufaCl ur;nl1 Co .. '-os An llde •. 

• . Ifallan-style s pal!.hel!i ""UCU, din nus. "'1. Ryan. :\cw \ 'ork 

Alfa \"Ine)"rd . Co .. F.esn o. Ca lif . .. 
An,erican Ho n, e P roJucl$ Co'p. (A ffillal e d Produ~ ts 

dh·.). i\'~w York 
\m .. rian_Marle"a Co .. C hlcaeo 
Animal ~-<XKI Products . PhlbMlphla 
Attwood Laboracorles, Inc,. J ackson>me. Fla •. 
Hanquet lIellU . ·ood. Co •• Salt Lake City 
n~ar .\Ianufaccur lne CoO .• T .. ne H3ule, Ind . 
lIeli P,od uC f" Corp., New Yo. k . .. 
!lubblinll W .. lI s Oeve l o pn.~n f Co., palm :O; prines. 

Calif.. .. . ...•. 
Rufl unu' o..pt. Score. Lone lleach. Ca lif .• 
L. M.llunis(;o., lIu""lo .. 
IIU'~5' na"e.y C o . . Fneport. Ill .. . ... 
Canadian H .. : .. ' .. ri~. , LId . • ~lont1"~" 1 (O'Kuf~'" 'nc. 

d'~ .• llulfalo) .. .. .. . .. . . . ...... . 
Canf~rbu.y "'lal~h Co .. Inc. , :-'ew York .. . 
Case-Swayn e Pack ln l!. Co" San!a Ana. c"m .. 
Celol ... Corp .• Chlcallo '. 

J I.IRCII 19~; 

5yr u.... . . 
PlaStic prod ucu. 
Wines 

Co.metlcs. 
p alnlS 
Dol! food 
lI:>nd lotloo 
C h eese 
proprl .. !arl .... c<>smell.,. 
I'topriemrles 

Realestace 
Ge n e.al m e . c h andise 
The San,pl ~ SfOtt. 
Ii,,"erles 

. lIe .... 
W"fche. 
Canned foods 
lnsu lal/ne p rod u cts 

1);1> 10.1_1 100.1. L"" Anlldu 
Carl C. Wakefield. Sa" Francisco 

Stree! & Fln"e},. "e .. "urk 
Simon & .~mith. P""'"n<l 
J. "'1. Ko.n. Philadelphia 
Lindsc ron •• L.,,,.h. 'e" Yo.k 
Coope. '" Cru"~. :O;ah Lake City 
"'1. R. Kopmeyu. Lou",Uie, hy. 
Deulsch & Sbc". 'ew \o.k 

Tullis. '-UI ... nlleles 
t:nrs \\ h) Ie. I.". AnllclCII 
I\a ldwin. lio"HS & S't<I~ha", lIullalo 
RUlhraull '" R)"n. Chicallo 

Lanl/.. ),Ishe. & S"'~$h""'·r. Clt>'eland 
\. ~1. Sneider. :\e .. · York 

...1"k .. flm . l!olly".OO<! 
Henri. nuUI & )le\)o""ld. r:blc:rllo 



" 

I.h"tt~""",,~ \ ..... ld'".L ..... I,h .. t'~","'ll-t 
(;Ia.it. II • .,., I;h~,,",,$l. (;un. (.; .. ,. j'l,f.burQh 
Cul"'-II~JI_~I" .. I).,. ~, ... \ ",k . 

1"O"""."rl,·, 
t...'''· ... h,~ ~urll 
(;oh"n,,, I"brk. 

(.h",I". \\ lIoy, '-~ .. \ 0.1.. 
Ilu<,hanOin .. '-t .. \-u,k 

1J .. l:,"~'~ FhNlfl'ro<luc,., In,'" WIIr"I"Q,n" 
I),·uol. /("I~Jlllru':'::I,' .\ •• n. 

\'In)'III<' plhll~ II"",. !lIn. c<>H'rlnl!lr 
T.a<.lc a ....... I,"I<>n •. . 

IIlIlml1"· .... Io"n", I.u. Anllel.,. 100" Ih., c... ... , 
J. M. M",Io.,.. !>;" .. York 

111"""-'''"1." I" ....... ~ .. \u,k \\ "Khln~ p"",·dc'. . . 
l'u"'clJ, Utl'ult 

I),,,,,,'d.,," ~ <':u., l.hJ.. II"",,," 
lIud, .... II' 'u"'tt'.l:I,lcaj!o. _ 
~"',·rI".1 \It-, .. l ",od .. ,-,. (;u." ...... ,-,.. \'0,10: 
" .. · • • hu'I'.I" ... ,.""_,,, \u,1. 

Cumr"rl' "nil <"11ttt'Cllc CO'U 
:\I"'n'"u,, ""d "".m",I<". 

III •• hun·C",lid,J. ,""" York 
IIro .. n. Arcn II< M~U.'''·rll, /lo.,on 
Junn ~· ..... nkcl. ChlC':lll':o 

M,·( .. I ".oduqs 
I,,·,,~tt •• l"unl"l .. "en ...... fe,) taWn 

Ja.""r. I.ynrh tI: ~ lohel. :-0" ... Yo.k 
Mn;..nn·I'_,lrll."n. !>;rw Vu.k. h,. ford.:" 

hm,,,,,. ,,,.1'" Sture. (chllln), Su .. ,hHn C"Jlfurnl .. 
t.l,,,1II 1·"',lu~t •. '" ... , I.". An!!", ... 
1-",,<1. I'll ... Inc .• , ..... ,'"d. • 
ru~re~, 1.",,,10,-, 1'.O<.Iu(',o, I'o~" r.anc' .... .,. ""kI"ntl, 

G"n~'al nl\·.<"h"n<.ll"". 
Cslnn"d fu<,.h .. .. 
(;roc:u)- p.U<iu<"t. 

m"-,II,,n 
I ... " Klnt"., ...... An~\'I". 
1"ulll •• I .... Anlldr. 
kaymund );. !'-"llOn. :-Or .. )·u.k 

Cahl. .. 
A. (""rhml II; 11.""1'0",, h""ch.:n 
{.(all I(,,$l. I'''' ... u.· .. ,;. .. " .• :-., .... lurlt. 

:'ol~n', anll hUYI' I,·alh.·. coall, 'u':lUo,:c 
(;"",,,ryp.oduct. 

Ad ~·'I.·d. O"kL:ond. CIIIlI, 
11<"'1i::·Cu"I"-·'. San ~ran<"I"'" 
t:""'~n & /1,· ... 1<,1<, !'-C", )".k 
\1".1,,)", :'<ot .. · 1'",11 (;I~"'h) e" . Inc., ("",hma' ch~ln) .. ""'w \ " .k 

(./"h.· "''''' I\: Tuhac .... C;u,. O .. kl~n<l. (;"m .. 
t:. Cuhdln. 'nc •.. '-~ .. \'ork, _ , ... 
II~n.nwr 11 ....... '''1.'·. Co.".,lir""kl)n _ ..•.. , 
1I".,I ... ,n 1',,1,," tI: \·, .. "hh C .... (;""""'. Ohio ... 
II~ I I ~,.". nl Anh'rI.., •• '-"W \'0.11 (Mallo.y I bl Co. 

Illv" Oa"buty) 
lI"n'" ",,,llu<"l. In '~tnlltlunal. L.d .. :"" .. ' ,"ork .. 

II"n. ~·""d. (c..lllu,nla (~'n.rr'lnt t.:o. Illv.), ...... 
Anlld~ •.• 

J.u"I".~. ,,,~ .• Lo. Antdu. 
K"ulman" 1>0.'"'''''''''''' !'"o.u, l'III.1>".th 
L"" II: Cady. I)".,ul,. . 
Lehn tI: ~'I"II I· ..... uc .. eo,p .• _,-" ... )'o.k 
Lln~k .. 1 CalifornIa. In<" .. Lo. An':"I"~ 
Loo" ~'''~~dn''. :\ew Vo.k ... 
J~r.y Lynch. Uc" .. II ... 
M tI: M 1.11l .. !>;,· .. 'a.k. :.;. J. 
Ma.t .. , ~·: .. hlon •. In<"., .,-"w )'or" 
\I~lam C".p. (Mal M ... I<" 1I0m~ A""lIan<"r dly.). 

I."nt 1~I"nd I..:I.y. 
\kKay lJavls Co .• II~Uult 

I·ull.h/n~ <"I'lih. 
1I ... ~ ... y""lon. 
1i.1". rl"". 
Wald,,,~. J"",'c!'y_ 
Solldrln'" 
""In I "wlluCU 

WUIll~,,·a. chllll.~n'. halt 
. ... In. II"''' <"offt'" b,olh •. 

. . I·kkl.· •. '<>mal..r •... 
(;h IIIl.en·" .f'UtI. "~·af 
(;c"cul n'cre/tanlll ... 
\\ holu:.lr Itru<""'" , 
Co6mell ... 
I..:ullun d.~ ...... 
,'ublleall"n .. 
J"~rlll.,.lbuto. .. 
(:andY'C"~I"d <"1>oc:ol",r 
lIaln. "purla. ",,·ar. 

"I<'<"ttl<" Iron 

. \lu'l!. (:h"n,lcal I: ... , (:,.·"nJlb".o. :'<0. C. " 
M"""J><,lhan Lift In~""'Jn"r Cu. of Qonada, 0" .... " 
"'I~'lun A""lIall<"l' V",,, .. LOM Antd,'. • .. 

Chcmkal r.oducts 
l'ror'''', arl''5 
InHu,,,,,c~ 

\l o<.l,~·'"r. Co .. IlIc .. 1\", .. lIlyn 
'~U"''''I,''hlrt :\h"1.-' !>;'·w \0,11 
I"'rrlln" RC"lIion. tI" .. :\" ... \'urll 
'",·,e,. S" """t" (:0., n", rul I , 
l'I" .. n>:.·I.:."I, Cu.p .• Inc .. 1'" .. Yo.k 
ko<"h"~'tr I)alry (:"'''""nllh,·. k,,<"h.'.tu. Minn. 

Wa'tt hL"''''" 
,'urnl,u'e, fiuuru 
~'~n'. (u.nlshlnt. 
I'"rlum<"~ 
S"u ... ~~ 
Ital. ,onk 
1T~I.y "rullu<"i5.. . 

Adl'rl~d, ('~III .. nd. Calif. 
1.lnll ... y .. ,-"", 11a .... ·n, Conn. 
Oculrb & SI."a. :-"ew )'",1< 
1'"1,,, oil< I'''''''r, .. n. I.:le'~land 

fI:~"yun &: ~:'-khardl. :\" ... \'orll 
W. far! 1I,,'h..-~II ..... " .. \-".1<. I". Canadian 

ad'...,,,I<,lng, 

Youn.: &: kubk"",. lIollY ... <><><I 
Ahbull KI",h~lI. Lo. An~tl~. 
\\JJlL:om II. \lclnlraub. :-o~"" Yo.k 
1·0 .. "1I.1·,,, ... 1t 
I ... ·nnen tI: ",",,·h~lI. ,"r .. · )'u.1.: 
Abooll Kimball. Lo. Anlld". 
!i.cnron & £Cllharlli. ,"r .. - \'"rk 
1·0 ... ·11. Ucltuit 
Cum,,'on. l'''w York 
S~ld"l. l'r .. "'<lrk 

Rulh .... un & Ryan. !>;~ ... \ '0'1.. 
1'0 ... ·11. Dcuul • 
J . ...,. IIt<"k""un. ~" .. \'o.k 
)'uunll I\.. Rubl<"am. ~lon",",,1 
"a,,) J. \\'t·nlll"nd. Ln. Anll"I ... 
It. T. U·Conn"lI. :\t"" 1'0.11 
S,,;llcl. !>;,." \"rk 
Carl K ..... u •. !>;e ... \ orl< 
I'"..-ell, II~tr"II 

Rot"r~ MII/ .... t/<". Tu,on' ............ . 
Lou!. 11",,<" (;" .• 1l"lroll .. . 

Radio ,,·<"rlyero. \'Ir<"lrleal :>p"/lan,,.·. 
D"Solo di¥tribUlon. 

\1 !llIa,n ~;"I). :-0.". Yo,k 
Olm~I,,1l &: FulrY .... lInn .... ",,11> ,.. 
I'rwln. Wa...,)'. To.on.o 
I·u..-"U. Il,·nol. 

ROlhm"n lhollio & A""II,,"<"~ 1..:0.; SI. Loub 
-""n'a I'~ \"In.ate Co .. Lo. Anteiu 

kadlo . ~I '-..:'rlca l "rpll:Ln<"~I. Rldt,,-ay. SI. Loul. \\ I"" .. .. . . Oan II. ""In~t. Lot. An!t"'.,~ 
K.upnl,k. St. Loul~ "a)'mlln I't"du",~ Co .. ;'; •. Louis 

:\~"nlllna'ian Cnlr.·e Corp •. l!r .. "III)n 
Wlllbm S. Scull Cu •• (:"md~n.:'<o. J. 

1'.o"rlcta.I~ •• sua". t.rO<"cry "roduci' 
Cuff"" Ii~dt~. and nr<>"'nln~ &. Ilu~"y. !'-., .. \"r~ 

K".">r. ""rt"lI. Ch""l"y &. CIIOo,d. ,-"O' \ Cl<Io 
M~(:ann.F:rlc".on. LU6 Ang,tlrs 

r:uff~". lea,. 
NlII·OfJ ~bnula<"lurln~ eo .. (;"" .. d"I,,. Calif. 
Sland",1l Oil Cu. (Inllbna). Chl,""~,, 
Alfred ~'. S,,,ln,,. (;0 .• I)"""h .. ,. . . _. 
Tullo. t:h"m/(:al ;';"eclaltlu. Inc., :-0"",' V"rll 
l·nh·~rf.al " klllru Cu .• In" .. 1I,,1I)''''OOIl 

\\'all dun~r . 
I',·trol~um "roduCI •. 
Fu rll <.I~""'r .. 
W~II'rl~ .. han<.l cleaner. 
""o.lun plc.ur".,. 

\\ <"&I".n S""ln~. IInnk. (;1",,·. 1/111 1"lan nun<"h. 
Huff"lo , 

Loul. "llc~I", lin" In~ Cn .. ~'" .. -aukec 
lIankln.: 
lit"r. 

NAME 

Cha ...... L nt'Qrd 
\\. E. U~n"dlrt 

WillIam Honyun 

ROh~tT M. (".:IrI"r 

(,.a", Chamb",laln 

:\o.mun \". (;I~m"nu 

I.aur", .. II. FtlU 
Paul to, (;lenkry 

DanIel Ii. (;o.llon 
Lra.ltt E. r..:.I~ .. old 

Thuma. R. lIopl.:lnl Sr. 

Phil K"I<'<"h 

Ch.rl,..¥.. Kln~ 
Pou~l:> ..... IIlcol'" 

Rolor" R. Ma'he .... 

W.It,·. M")'cr 
MII.y 1"lIIlhury 
Mkh"", J. Roc:h" 

G. R. :"'h.elnrr 

Jo''''''' F. sl~ul 

CI •• k A .. "nyd"r 

lIan,,), <;,,,,,n 
Rob .... '- ..... ,"',d. 

FORMER,. AFFILIATION 

""'nlff I nlr.nallonal AI' .... )5. Dalla •• dltr<"lo,."p 
Call" .. -ay MUb, Inc .. L. c.".ntc, (~;I .. ad.trll~ln~. 

rublldl)' dl,~clor 
~,and".d 011 co. 01 :"rw Jell")' (J)"'Q4~ tt & 

Ramsdell Illy .• :-O"W Yorl.), 'p, !tene.al "._na~H 
Mallnulla I'"ltoleum Co .. n~lIa~, lale~ ".olllolion 
d""~rlm~nl 

Abbott "In'ball. Chln.:o, ... e<"uII, ... "r, .:~nu .. 1 
m"n.ll-cr 

Unlttd .... IrC.afl Corp., £:I" 1I~,'fo,d, Cono .. 
3d'~tllslnt. publl<"lty dJ.cc,o. 

AI,lI ln · K)·n'·I •• Philadelphia 
Ahboll Khnh:>lI. (;hic"to. ho"," lu.nI5l.lnt. 

",c.d'andl$ln': <"o" . ... I.anl 

~"hldfdln & Co .• :-Oe .. \"orl<, 11 .. 1""" •• d.-enl,ln.: 
n.anall"r. 1111 dh 1.lon. 

lIu,un.onl & 1I0hn'"n, Chkall-O. accounl ".c<" ... • 
Ih-t 

"""ct IIro •• ( I·r".od"nl 1l1~.). Cambrld.:r. Maq .• 
""I<"~ Illr~tlor 

C"nlldlan (;en"rall:I~<"u'" Co .. Toronlo 
Am"tlC'1ln E."r"q Co .. 1"" ... York, ,:"ne",1 man· 

.t"r ... d ...... I.lnll Ilcrllnm~nl 
AmrrJean E." ..... q Co .• l'Orw ,'o.k. o .. ltt.n, .d· 

.<,t\lslull man.II~' 
("",n,,,.o'" :-Ocw Yo.k .• "ace. ,Imtbuycr 
II. iI. lIumr.h'~ y. /I".lon 
...,'U 11'0' '"'' Co .. Can'brldtc. M .. u .. a .. /tIt.nl 

ady""I.ln.: m.nal!.H 
Cur""IlIt·.llIlnol. SIe,,1 (,'or" .• "Il~ertl.ln.: man· 

allrr 

81" ... ,""" York. p~<"oun . "a,,<"u,h~. nulu'" W",ch 
<:0. pc<"oun, 

..... "''''nlll T"" (;0 .. Chk"to. "d"~nlslnt ","nD':'" 
(;"rdn"r 1)10,,1,,),. Cn" 1·1".burllh ...... Iulln. ad· 

Hrtldnt ma,,"~c, 

UfIV&O. Chlea~o 
I'u",'ell, Il<"uol. 
C.aven &: 11 ...... 1.-1'. :'<0",", Yorll 
:'olunru" Gretn.h,.l. Lo. Ant"'''. 

Elli,. Utl/bio 
J)o%lu·(;r~h;lm·l;:Ulm.". 1.0. Antel~ •• I"t 

f'~<"lfjc Coa" ad.·.,tll.lnt 

NEW AFFlLlA T10N 

Ura" . /l" InlHnallonal AII"" ... a)·6. D"lIa'. oc<"ull.-r .. p 
~.$hua Manufa<"lur;ng, Co •• !>;t ... · Yorl.: •• d,·r.,I.lng, ... In 

promo, Ion manat"r 
I>aIl!trIT & Ramsdrll. :"~ .. \'0.11. pr"aldeD. 

Matnolla I 'ctrol~um (;0., 0"11,,, •• adnrtl,ln~, uln pro<nO
"on Ilc"""m,,,,' n,ana!!.,. 

\·~nu. Foundallon Ga .... en,., In<" .. ("Ica~o. aql""o. 10 
r'r~ld"n I 

Unl'''1l AI.c .... l, Cor" .. EUI U.rtlorll. ador .. ~lnt ... II" 
ptDn'Ollon d l."",o. 

Sun 011 Co .• "hllad"'ph"'. ad""rtlsln~ man.trr :-0"".1. of L ... An~elr~. ad,·crtbln.:. promotion dlnN ... 

S, •• du". In<" .• ;'\~ .. York. IIdH .. I~ lnll ..... n.llrr 
S<"hl .. ffdln &. Co .• :-0"",' \"0.11. ad"~rtldll': man_ttt. dro, 

1l1"laloOl 
I' .. dfic C.,,,yhou nd Lin.,., S.n Fra ndlco. ad'-rrlldn,: dl ..... ,or 

Toni. In~., S,. Pa .. l, Minn .. nrcul"'" "1', trn""" m."allU 

Thom, .. J. U".on. Lid .. TnroMo 
A",,,rlcan £IP'~" Co" ...... ~ ... \·orl< •• d,'rnl.ln,: coun..,1 all 

ph" ..... 01 bu.ln,,"~ 
AmrrlC'On EI"r.,., Co .. !>;"'" Yo.". ten",.E n,.nalln. ad.n· 

1151nl!. dc"" .. n.enl 
Squln Co .. IIhc,I)' 11111 •. C"IIf. •• Il'·e .. hln~ n ...... .:er 
".y ....... ~ ... "" ... I"o.·Id"nc". k, l .. ad,e .. lslnll m.nat". 
l..(',·c. Uro~. Co .. (,'pn.brlllt", ~I" ..... ad'''rt~ln.: m.n.g,tf 

Unlled Sial". S.e<"! Corp. 01 U"',,",,.r. l'I.,.bu.tl •• a .. I~II"' 
dl.f'<"'o,. adwrtl.lnll 

S""". Rocbuck .'1< Co., I)~non. 0 .• IIIlV"rtl~lnll ..... I~. pro· 
nl0110n mllnlltt'. 

liul",·. \\.,~h I..:u .. :-.~ ... yo.~. rallio 1l1'''<"I0, 

/loolh FI.I,,·rk. Co.p .. Chlnt<l. ~d'crtl,ln,: n.anag,cr 
G • • lln~. 1)1,,,1;1)', Co .• 1'1 ••• burth, "Il,·,·rtl.fnt manaa'" 



R.dio h" bu" ribbed by uperh before. Wag Wagner, yiu prelident of 
Oli.n AdYerti,ing Company, ha' a betle, baekgrollnd than mall. He takes 
it ., we ll u giycs it. Hi l "Whiu·.·.-bul niekei (andy the" i.,.,"I ", 
" Ailu Prager-got it? All., PrageJ-!lc! itf', and p.,adiu Wine Song 
.. e among the mOII-r ibbed (and ,n ultful ) ,.dio eommllcial, on 'Ieord. 

News ITEM: "Alllt.'riCil is going to 
broadcast to Russia as a tllC:lIlS 

of promoting a bener under
standing of our ways and our I)C()
pie .:JOlong the citizens of the 
Soviet Union." We think that's 
a great idea, in fact we have a 
vision of American commercial 
radio de;l ring up rhe fog of mis. 
understanding after very few 
broadcasts-

UNCLE J OE : Please, Sam, to
varich, maybe you explain me 
sometying on raddio. 
UNCLE SAM: Certainly, j oe. What 
do you wanna know? 
J OE: Val, efcry morning is man 
on American raddio putting on 
vooman's hat and audience is 
laugh on him like crazy. Is not 
in America awailable man's copel
itch, translation, hat? 
SAM: Sure, comrade, he just puts 
on a woman 'S hat to make the 
old gals laugh, see? It 's a joke, 
a gag, sec? 
J OE: Efery morning same gack? 
SAM: Of course, it 's a surefire rou
tine, never misses. The gals al
ways get hysterical and the more 
they laugh, the bener his pro
gram ra tes, the more he gets 
IJ<1id. Understand? 
JOE: Oh yes, yes, j oe understand 
now. In America is occupation 
for man for putting himself on 
vooman 's hats. Is pay good 
scale for such kind york. Ex
plain me sometying else, tovarich. 
SAM: What's that , joe, old pal? 
JOE: In middle program is an
nouncer say: "Polks, don't vair, 
don't delay, go right out now, 
go to your friendly druggist and 
get a bottlc of that famous prod
uct right avay. Yes, I said right 
avay." Now, Sam, if who le 
audience is go out right avay is 
nobody left for listen to pro
gram, no? 
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SA.\I: J oe, comrade lll .:Jybe you 
got SOlncthin ' tiler"(' Only that 's 
:1 kind of a gag, too He tells 'em 
to hurry out and get the product 
right away, but he doesn' t really 
mean right away, understand"! 
J OE: Ah. how you S;:IY, sure, 
Mikhaiail. Announcer is mnke 
gack, too. He say, go OUt right 
avay get proouct , but people is 
laughing ,md s;w' you crazy, we 
got for listen program and an
nouncer is get more rubles for 
make people laugh. 
SAM: Well , that 's a kind of new 
[wist, but what ciS(: do you want 
to know, pa rd? 
JOE: Is coming on raddio from 
America program for adwertisc 
medicine for cure cold in nose. 
SAM: Weir! 
JOE: Val, is coming on program 
billhilly singers and is singing like 
is catchillg cold in noses. 
SAM: Now, wait a minute, J oe, 
comrade, hillbilly singing comes 
straight from the heart of 
America. 
JOE: Oh, is come from heart, not 
from nose. Hokay, Sam. Soviet 
Union vitdraws weto. But one 
American kind program is make 
my vife, Sonia, happy like efery
ting. 
SAM: What kind is t hat, j oe? 
J OE: Is cfery day time on Amcri
can raddio, e'veryvhcre tuning in 
same kind program. 
SAM: Oh, you mean the record 
programs, the disk Jockeys? 
J OE: Oh, no, is not horse racing, 
is life. One time vife die on pro
gram, onc t ime hosban' die, one 
t ime baby die. 
SAM: Oh, you mean the So.1p 
operas. So your wife likes 'em, 
eh, joe? 
JOE: You betcha m y shoes she 
like vasn-opcra, 5.1rTl Is exactly 
like Russian art theatf(' . Efery
body soffer. Eferybody die. Is 
plazhu re to listen . 
SAM: joe. you understand Amer~ 

ica, American life , and the A rner~ 

ican people. Tovarich! 
J OE: Comrade! 

"r NOW 
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it can be known 

HOOPER and CONLAN 

LONG HAVE SHOWN HOW 

KMBC 
IS FIRST IN 

METROPOLITAN 

KANSAS CITY 

-AND 
out in the states 

LOOK AT THIS SURVEY 
S,S4S INTERVIEWS 

SHOW THAT 

KMBC 
IS FIRST IN 

ANSWER TO THE QUESTION 

Do you lislen on the radio 
to news on eorly morning 
and noon form progroms? 
Whol llolion? 

MISSOURI KANSAS 

KMBC 2,112 982 
WDAF 1,67S 882 
WIBW 13S 1.349 
WHB 414 65 
KFEQ 350 117 

(Top Ii¥ •• Iolion •• epo"ed. W.illhled .0 .... 
pie bo.e: 5,.H5 int.'¥ie .... within KMSC'. 
0.5 m¥ conlour-llI; 01 oreo·. ro dio 10m· 
ilin- 5MB'. - Rodio fom"i .. : 19(6~- COn· 
ducled by Robe . 1 S. Conlon & ..... oc;ol •• 01 
Minou,; Siore foir, Kon<Ol Fru Foi. ond 
lhe Am.ricon Royol li~e"ock bpo.ition. ) 

AVAILABILITY 
KMSC'. 6 0."'. New, wilh 

Bill CRlffITH-
~ Mondoy Ihru Solu.doy. 
t..-::. Wi •• for Oeloilo. 

rw of Kansas City 

511111111 - 111 holt en Stl!!U r" "'1.1.,,1 MIIS ... I 
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T HIS SELLS COFFEE.' 
Jack Bnkcr callie to WSM with a national reputation-lOp ratings in fan_ 

mag polls eight years on Don McNeill's Breakfast Club- IOO,OOO icllers on 

his 10lh yt!M in radio-all that sort of thing. 

Bul playing for a sectional audience and playing 10 network listeners spread 

over 48 states requires two completely different formats. 

WSM listeners gel the same Baker. Bul the ingredients he PUIS into IllS 

program arc different, mIxed to the recipe we know pleases the WSM audie nce. 

It 'sjack B"kcron R F D D IXIE, 

a folksy, zany, informal song·ful 

quarter-hour designed for Southern 

housewives . They "t'ilt it up"

which on the dollars and cents side 

means they are keeping the J F G 

Coffee Company busy supplying 

their dealers. 

Yes, he not only entertains 

bUl lhis BriNer Sells Coffee, loo. 

* Whatever your product, WSM has the talent (a roster of 300) 

the production know·how (5 production men wi th network experie nce) 

and an intimate knowledge of o ur audience (t hrough serving them for 21 years) 

to build the show .YOU need-

" 

HAllT STOHl , C it " , Mg', 

WINSTON S, DUSTIN , Co",,,, , Mg" 

EDWARD PETRY & CO. , N.t;on.' Represenhtjll'es 

M 
NASHVILLE 

SPONSOR 
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WBZA WGAN 

WGY WSYR WHAM WBEN KOKA WBlK WPAR 

WCHS WOBJ WJHl WWNC WlAC WOOD WREC 

KlRA KWKH WJBO WWl WNOX WFBC WIS WBZ 

WRC WBAl WHP WOEl KYW WJZ WORC WPRO 

WCSC WSPA WBT WSJS WPTF WRVA WTAR 

"'ollr :t"IIJiIlII'4~ "nil~' U C \ VS s4~ssiollS r4~u ch uhu! 

..... of '4~ 1I lis. e n e r s for Shlltt ....... Oil of :\" .. 1. 

Seven out of eight homes in the 
IS-stale Esso marketing area hear 
the Essa Reporter during any 

eight-week period. Five million homes 
hear the Esso s:lles story d:lily. (In the 

l
territory in which Esso products arc 
marketed that's equal [0 rornbincd cir
culation of the Post. Lzfe, Collier's, ;lnd 
American Mab'<IZitll' and they :lrcn't 
published daily.) 

And since audiences arc only part of 
any advertisitlg story it 's important to 
underline the fact th:H Esso's the first 
,gasoline in S<lles in its territory. There 
,isn't a single network show thnt equals 

I
t he pull of the Esso Reporter on the 40 
st..tions whidl brOildcast this news slXlt 
l oor times a day. Like Bulova, the 
rStandard Oil Company of New Jersey 
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has proven the efli cacy of national spot 
broadcasting- in sales. 

There are no 5t:!f names used on the 
program. The news is simply Esso's and 
the announcer is simply the Esso Re
porter. Although the Esso Rrporler is 
on the air four times daily, if uses only 
20 minutes (fOUf times five) and in 
annual expenditure is less tlnll a }car
round network show with top names. 
like Benny Goodmiln :md Victor Borge 
(SOOll1y-Vacuum), H. V. Kaltenborn 
(Pure Oil), Eddie Bracken (Texaro), And 
Lowell TIlOlTla5 (Sun Oil). 

At one time these EsSlJ Rr/X>rler five
minute airings ..... ere exclusively Esso·s. 
Today they're exactly the same as the 
five-minute shows which arc packaged for 

:1 11 the 700 stmions served by the United 
Press radio bureau. I {owev('r region 11 
bure:lus of UP and endl Esso bcal stati 'n 
ildds regional and local item:; to t'l .! 
n:!rional news package P~)t on thz w:r.: 
by U:J. It's the cr))\Si~tellcy of th '! fnu '
times-a-<hy, six-rim<,,,-a.we\.'k im;:ncr thn 
has playe.1 the bigge~t part in mlkin! 
the Esso Rrport('r an outstalding sellin.! 
success. J hwever the news ~hJW alone 
wouldll '[ h~.vc done the j(')b -the CO'll
mercial handling backed by the pro,n
lion and advertising which elen of [h~ 
12 Esso division~ md the .J :J st'l.t ion~ 

h<1\'e focU'icd upon thL' S!l:)\\', Ius to b! 
givcn a ~rc<1t de:!1 of the crdit. Th~ 
18 5[<1t<.'S in which ES50 proJucb arc 
markewJ rUll froUl J\billt! 10 Louisianl, 
with a different problem in aim 1St every 

11 



~t;)tl'. :-":0 o\-er-all airy ilrpruach can 
1"'1'': lU (-I/\'lT all thl' 1::-> qat( ..... fur whIle 
.... inr..:r lubricau"n j, ;'I ... ,.';)'-lln:J1 nC'l'CI in 
.\Iairll' that ;'Irr.:al Ju .. t \\oll't ~'-' in the 
!,outh. In some area .. tlk -..:nicl' ~ta

IIOU" r(';"IlIy turn (lut (0 til' into the bro.1d
\, .. tin,:: c;ullp;'lign. In others (ewer than 
onl OUt of 10 J~';ll,-,r" do anything ;lOOUI 

l"," ;ur adn·rti~mg, And II h:1I !<'Ii.'S fur 
thl' d~'aler~ 1,!('( .... nl-.o for the E,,<,o di\"i,ions. 
\lllh sonlf.: dl\-i~i"nal heads gl\-in~ most 
E .. :.(. air c;'lmraigns Ihe quick bmsh. 
T) I'ical of lil(- c.m1I'aign .. \I hi(h E<...'-ll air 
h", ru,hl"<l 1,1.,1." lho: "Cll-an Ih~trOllm" 
l mp:lIgn, .In ideal I'<lil1l-of-,;..11(' promo
III n. E~ .. o olll'nod ;1 {re..' local nk1llion 
(0 till' !>l'rl'icc ~tatiof1" '" hldl o'l(1pt'rated 
wlIh the air campaign, The promotion 

~kalcr .. Wl'rC Clrculari~l"([, and there \.Vas 
rkmy of s.1Ie~ hoop-Ia. Did thc frec air 
mmtion and tho.: rah rah go.:t aCl ion'! No! 
Only a fl'w r""pond:\!. Tht- fC\l', how. 
e\ cr, collcch'd plwty. One dl'alcr 
John Clarkt of Pclttwill('. Pa. who 

IlkC'd th{' ide.l rCCl'I\'cd nir mention 
land."", neWSp:lf'(.'r "pace about his r{'<;t
room- and hi.~ g:tlloll;'lJ!l' jum~d 75 pl'r 
cent the da)' following thc bro.1dca~t on 
",him his nmm' \\a~ ml:ntionoo. 

ti"ll.' divblonal <;,11C"illlCfl ~ trl""" the fine 
c.cllin}: job till' four-dail}' 1l{'\l,,<.Glq .. an.> 
doing, nlll~t d.·;I!l-rs jm.t ar('n'l able to 

ch(.'ck .... hm anll.1l1y bring!> ill Ih{' hu,l
Ill"'" .md qUite possibly fl'l..·l that il'" their 
pcr!>lll1al follOWings, locatiom. and or 
ju .. t the /ll'\.'CI for ga'-lliinc that <.ells for 
th(111, 

£\'..:n POlnt~,t-l>::Ik !l1\·C·t!W;'Ip. ",hich 
~hould (IC!tainl), he proof of imp.1ct, fail 
to com'inc.: tllIC l-:l'r~ral rUII IJf d(':Iicrs. 
\\"14.'11 the St{lIldard Orl of .-':ew Jerq>r 
hou..c Ol}!;m £5$0 Oilll'a)'_~ fc.JlUrloJ a 
~ tor\' (,n TI..'flnC'.'o("C, thl." Incal di\'isinn 
dl'Cid.\J HI n:print thl." folder t~'\' p.lge 
[6) and olfer 11 free for the a:.king. Pi\'(: 
thou;;.:rnd folder~ WI."H.' distributcd 10 

~tati{)m in the Knoxvillc ar{'a on the 

IOO-word announccmcnt was U!>l\J 011 a 
~Ing[c br(h1dca~t o\'er the Euo Rr/lOrll!T 
on W:"\OX in I(oo:,:\·ille. Althou~h the 
d<.'akrs had to No "sold " on the idea and 
m;UlY failed to coopaate, \I'ithin a \I('('k 
aCier the bro.1dca~t all ;,000 foldcrs had 
I:>«-n (;'illcd for at the point-of-s.1k; therc 
\\crc also 65 llIail rcqu..'Sts from out ~idc 

the KnO:':\'1l1c area, How Illany ~ ta· 

tion~ r;1Il out of copi{'<; bdore the demand 
drorPCd (l(f nobody knows, but what is 
certain i~ that one announcemcnt over 

to one stalioll ill one £~$O Re/>Orlt.'T broad
.. arr) Ih{' burden a[011l'. 1\'0 matler ho\\ 

Br ,md large til(' bro;l(lcObI has 

Euo donn 't np"cl ih dulln 10 b"li"v" 
.... ilhoul proof Ihll Ii, .dvtJtilin, nlll ,.,Ind 
oil. Th"y ,ive Ih" fulson'public ICCfp linn 

Luckily to r us, . ho hlv, 
to m"t the public, the 
£SSO Report,r cln Chln,1 
the public .Ind to-'-
.Irk,d dl,r". Look'I ' 

How It chan,.d It, clnd ... ,.rdln, the 
,tandln, or thl COlpany ., I produclr 

oC Hundrld Octant 

AUIUSI JAHU.IJI¥ 

...!!!L. " .. 
C_pany ~ ~ ~ 

'""" " '""" .. 
SOCQtIY " SO""" II 

"'" 
, 

"'" 10 

"" 
, SW • 

S>Oll S S>Oll , 
OM> , 

'""'" 
, 

OOM'T KNQl! " OOH' T IOiO'II " ", ... ,,>0 , ",... 100, 

11,loo ,.n, In 15 cltl,m In ESSO tlrrltoryl 

HIGH OCT-"''£ .. CUICully Rlfined, 

ca~t made more than 5.000 car owners 
drive into ~ <;('(\'ic(' stations and ask 
for a frl~ booklet. This was a local 
gi\,e-nwa)", handled on a local stallon 
wi th a Illlllilllum of fuSol>, 

Thcre have b<.'cn countless inci<knts of 
how that "local touch" produces results. 
In one cn!>£' the North C1rolma Esso 
divisioll sent ou t its s.1lesrnCIl and $.Old 
its dealcr~ a give_away, a fishin~ and 
hUIlting J.,ruidc (~ page 16) which was 
plainly marked "$."25." SOllle dealcrs 
told the s.11{,<;1ll("l1 "to hell with il," but 
morc than half of thCI11 bouj:!:ht a ,uprly, 
TIx-t1 once a day the Esso Rl!'port" did 
a IOO-word job on the guide, The 
dealers who had told the s.1lesmcn to hell 
with it were the first to ycll for copies 
and the division swltchbo..1(d was tied up 
in knots b)' thl'lll and olher dealers who 
wantlod more copies e\'err time an an
nouncrrlll'nt wellt OLI the air. R. H. 
Crul11, radio adv<'rtl~lIlg: he.1d of S. O. of 
N. J" mak{'<; a sp!..'Cial rain! aMIt the 
distribt.niull of the :":onh Carolina hook
lel.~_ Hl' ~t;ltl"": "The program di ...... 
trihutl'CI dll'l'I.' books to motOrists for a 
fraction of what it would hillc CO"I to 
mail thelll. Th{' £.uo Fi,dulI%! oud lll1n/· 
ill!! Crudl' l"orought thou",1nd~ of car~ into 
E.~o ~tal ion~ in~H'ad of Gulf, Shell. or 
Tr.\3CO st.1tiolll':- On(' of !hc reason" for 
the £.~~O R,·p.orItT comml'rcial impact. 

according to ad-man Crum al.;o. is Ihat 
"the ;i\'Cf"ag{' listl"ll('r to thl'SC rJ('Y,"S 

SI. ...... i(ln~ s tays tum,od to 91-2 10 per cern 
of I:ach broadcast, includinJ! the rom
nll'rcial," 

li~tcning to Ihe Ssw Reporter ha~Il' l 
gone down !>ince tht' cnd of the .... ar 
bo..'Caus<" a~ Phillip Ne ..... som. head of 
Coited PrC'S.) radio ncws ~ction, \tre .. <;o;;:s. 
the fiv{'-minut..: ~ho\\~ include nati0n3l. 
intemational, and r('gillilal or local nl' .... , 
.md all thrl'!? t)T'l'" of ~toriC"i Wl"re pan: 
"f tilt- p.lCkage all through the \I·ar. 

~ r('J'O" include~ from 16 tel ~ 
headline !({'m", It ~ fonnula hasn'l 
changed from tho.: day II qarll'd. ESJtJ 
HC/'II)J'11'f was Ih(' first big-tunc SPI.m-.o red 

news sho...... It opc:rll"d the door to corn· 
mercial ~ponsorship of n('w~ at a tIme 
..... hcn ne\l'spapcrs were .. till anti-nc\\"y 
cast~. 

Thc idea "":b <.Old to the E~...o ad\" -
tismg agency. ,\ larschalk and r 
back in Jul)' 19]5, Clifford Click, tl-ul 
a s.1Ie~man for lhe -':ational BT(ladca.~tin2 
Comran)" on(' day ran il1lo Frit: Sn~ Jt.,. 
(SCi' .\fr. SpolI.roT, pa,l!e ~), then roil 
director of th{' agmc)". and Harr), C 
,\Iar~halk, hcad of the aJ:ency. at Brund, 
\\';'1)' aod Hd Strl'Cl. Click told Sny 
mId (\laNhalk that L'P had dl'Cidl-d t 
chanl:!l' ils polic), and ..... as rcady to J(~ 
in new's >\Cn'icc to SSC and mayb 
Standard Oil ..... ould be intercstoo. T'bt 
proposition II'as put up to Or. R T 
Ila~lam, now a directur of thl' oil c 
pan)' but then the s,tll"!> nt;ula~..:r. as ... 
he OOu!:ht the UP ncw .. Oil WJ: , .... he! 
it ~till is) and \\'EAF as wl'lI as an 'BC 
chain. The company dropped Guy 
Lombnrdo for this newcnst. After th. 
first 26 wl'Cks the opcr.1uOIl bl"gan to 

shift to a spot call1pajs:n, co\'erins: tho. 
territor), to which Esso W;'iS r(~tricted b) 
the anll-trusl ckcil'ion which had brokCl1 
up the Standard Oil ..:mpire. 

The agcnc), endea\'ors to blanket IIx 
Esse S01k>S territory. In thc past it 
ItS dc-cisions on :--:SC "rC1!ular listel\m~ 
fil!UrC'S" bUI now usc:< Hooper. Sicl<;o,'Jl 
and more recentl}' the Broadcast \I~, 

SUrl'lllCIl[ Bureau Indl':':. Also in the past 
it in~i:>ted on co\'era~e ba.'>Cd upon a mini
mWll of ;0 per cent of the <:(.'I$ in an\ 
COUnty, It's und<.'T'otood that ,m.1I 

January 19-46 a 15 JX"r cent li~tenln.: 
Ii)!ure ha>. b..:CIl th ... millllllUIlI ba~. Th 
!i r,,:r cmt fi,!!u rc of c(Jur~ I~ f(J( tl'k 
out!) inJ! counliC'S whcn: Efo..'O !oI.T\·"" 

:-t(l(lon5 and nro.1dc.1st .. tation CO\l.'ra~, 

:Ire fringe. 
But no r(~'arch fi~ur('S alonl' dl'tl'nnin.. 

the final H.1lion :oeil'Ction. Curt retC!' 
:'On, now radio dirC'Cwr of ,\ lar~~ 
and Pratt, and R. H. Crum of tht- ai, 
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YOUR ESSO 

NEWS REPORTER 
save that car! 

<!:.~~ care saves wear 

comp..1lly, visit each sti"ttion at 1e,1St once 
a ycar. 111e t:llk usually produces in
format ion that's never found on a ratillg 
report or a rate c:lrd. It also produces a 
closer liaison bet\'\'CC!l the local Esso di
vision, the dealers, and the s tations. 
This liaison results in 24-sheet bi1Ibo."lrds, 
car cards, Ilewspaper oovertising on the 
program, and all fomlS of s tation pro· 
1T!01lon. 11)(' program, being a clean-cut 
Ul'wscaSt with a local and regional slant , 
is rublic service and m."lllY stations pro· 
mote it as though it were their 0\1,11 sus· 
ta ining program (SC(' above). 

Esso Rrputl'T is the toughest kind of a 
program, cOlllm.'rcia lly, to be handled 
by an agency. It requires 8 commercials 
per day. It requires copy geared to the 
region in whidl it is brolldcast. Since 
the advertising expellsc is allocated to 
the division in which each station bro."ld-
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casts, it means kttping each division sat · 
isfled [lOt just the hOIl1(' ofJke . TlK'SC 
divisions arc consistently coming up with 
ideas (they are urged to do th is by Crum 
and his superior, R.l\·1. Gray, adwrtising 
m.1Ilager). 111 one division deiliers wanted 
Butel (synthetic) tubes plugged, sillce 
they only had to be pumped up evcry 
six months, and Ihat division was ~i\,l'l 
special air copy for Butel. Another 
division found Ihat Ethyl Cleaner, 
II product of the Ethyl Sp'-'Ciall 

t ies Corporation, subsidiary of Standard 
011 of New J ersey, had bei'n sold to a 
great m."lny dealers but was not !Hoving 
off their shelvcs. They asked for Essa 
Rrporlrr help and North C"lrolllla was 
exposed once a day for two weeks to a 
IOO·word hard.hitting commercial. Ethyl 
Cleaner began to move off the shd\'cs. 
A special bow, in a s.1les meetin g, was 

mooe to WWNC in Asheville whose 
merchandising department sold a number 
of retail stores on tring in with the pro
motion. 

Of course the individual problems of 
the 2200 Esso stations can' t be handled 
directly, but the 12 divisions manage to 
make sure that their general aches art' 
taken carc of. 

When it comes Fair time in the country, 
most stations op,'rate thdr news bureaus 
from a booth at their Count)' Fairs .. 
and the Esso Reporl" is found to be a real 
drawin~ card. Four times a day th..: 
cro\'\'d mobs tl1(' booth to see ne\.\s in 
aClion. 

How stattons fcd about their Esso Re
porter is evidl'llCcd by the manyanni\"('r
,>ary cciebrations (set' WHP. Harnsburg, 
(oldtr, page 16) and special broadsides 
published. The most recent bro.1dside 

" 
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\\'as that 01 \\'PTF, Ralci!!h, N, C, 
which strcs5ed I h~ f<lct that it thought 
Standard Oil backl'CI up its program with 
sound selling more thall ;my ()tha 
~pon<;()r, 

Duril,g thc war til(' R,' porler "sold" 
3,500,000 war maps which wcre given 
,way free at Esso servicc stations, C1nK' 
'J day and then.' was a considerable 

luml;er of maps still aV.1i l<lblc, Crulll 
lid the agcncy plll their hC<lds together, 

:'lIm(: up lI'itll ;1Il honest plug for the 
~.war nmp, anJ tllcn had to pull the 

llmer.:ials off in a hurry. Although 
rllm ,hought that nmhin!! was as dead 

I~ :l lI'ar llIap in peacetime, hl' had 
;!uf("d without the pull of his progr<l lll. 
One of Ihe objectives of the Esso 

lark-cting plans is to keep tllc program 
n the public interest . T hcrt.'·s real time 
bmoo to Red Cross, 1\ l<lrch of DinK'S, 
'SO, and all other drives. The public 
rvice doesn't s top there. In the Dela

\"an'-hlaryland-D.C d ivision t\\"o Esso 
t.'r\'i('l' stations handl<.-d tickets for the 
';1\')" home football galllCS ;lIld asked ror 
lif!. Thc Navy-Notre Danlt' game in 

altimore was a sdl-oul so it was not to 

I.' mmtiom>d, but the local Esso re
)rtel'S banged all'ay a couple of 1IIn('5 a 
'~k 011 the smaller home ganws. Mon' 
han once the division had to s top the 
lug<; oc'Cause of an unexpected sell-ou l. 
hat hadn't happened before. 
Other objl.'Ctives of the program , aside 

rom the publ ic service, arc to: 

"'1' J ... ~ las bulh! . h ei r ~~r>lc .. b u~i,,~~~, 
~I 'h~ p3c~ fur .h ~ P~I" ,lt' U'" Indus " y: 
..... " .". ~:Soo bD"d n""'~ . h ~ l~" d "'(I' Is"o,,): 

~
a~ k up Euo Jul~u: 
Ir ,"" "()uali.y and .';;~,,·In"; 
"cr"", .... ",,"lie: ""d~rSI :o nJI,,~ "r ,,,'u,,'~ u ,,,. 

Esso feels it's done that and more, 
Twelve of its stat ions have been 

arrying the $hol>.' 10 years or more. 
in r-eight have been with Esso for 

lOre than five years. The agency and 
ponsor feeling is that s ticking with a 

51.ulon gl Vl'S til\.' dcail' rs a conJidl'ncl' tll:'!t 
wouldn't be prl'SCIlt if lilt' sh(I\', ""ifld 
from station {(J station. Besidr~, 1ll0$t 
or lill' stations arc doing a tOp-dralll'r 
job or promo ting tIll' program. Coil, 
sistl'lIcy of station also illspi~ dealter'> ttl 

do soille promotion. Recentl) a d':dll'r 
suggt.'$ted to the Esso division hl"ld in 
the arc<l in which h~' was locate::l that 
it'd be a good idea if they supplil'd 
dealers with a lag on which was print('.! 
the \VaV(' length of the station md the 
four tilll(> periods in which the program 
\\'as ail"l'd, Esso did just that , .nnJ \I!lCC 

it was a dealer suggestion m:m)' of th ... 
dea lers cooperated by having thdl nll'n 
wl'ar them . The idea is that CLh[(lll1~r~ 

will ask what the numbt.'rs are all about 
and the men will tell them about the 
ES50 Reporter. It works. 

The Es.so newcast formula is [X'ing 
extended to the Esso Trlrl' isioll He{lorter 
The nell's is all on fi lm and thus nn be 
sent to any s tation in the Essn area, 
whm such stations are perking. AI 
preSt'1ll NBC is fil ming the program 
working with j ohn Allen of the agenc)'. 
Comlllercials arc more detaild than thl' 
broadcast copy for they arc trying to 
show thl' laboratory tesh they c<ln only 
talk about briefly in radio COP). Service 
can be dCJl1onslratt'd and trade nam" 
impact visually is said to be much higher 
than straight wordage, P;lul Alley 
/NBC film head) has landt-d a number 
of pictlln' scoops for Esso and their 
surveys haw proved that for them, at 
lcast, TV is selling. Towards the end of 
1946 Ihey madc a survey to compare 
with olle they had made in ,\ lar 1946. In 
May they found that JO per cent of the 
viewers (6,000) used Esso Extra. lCmm's 
COllllllent on this is that it's a wry high 
usage figure. ) In the si.'COn:.! research 
job the figures s tood at 40 per rent. 
This doesn 't mcan that a great deal or 

l oealiHd commorreials with give-aways br ing 
Clr own irS r;9ht in to the ga l stat ioni to g.t the 
free booldorts-and thory buy glloline too 

ga~ Wo1~ '!Jld bll! it docs meil ll that ESSII 
i~ dt''Il' lopillg a sight -aml-soun:.! ~cllin~ 

h'(l;iun o( its Es.w J<eporl<!r to await 
TV dilY. Tht.' ViSLIll l progTllIll is no\\ O;"} 
WNBT (N BC, Nt'w York) and \Vpr: 
(PI,ilco, Philadi:lphia). 

Competition is he<lvy in thc 18-.. 1<110: 
area in \\hich Es.<.Q proJuCh an' ~-J IJ an J 
Stand;lrd Oil of New j er:;(:y giv6 bm::d· 
c~ting a gre<lt deal of the crcJlI ror 
kl'('p ing it nht. It's Ollt 10 rCo1ch cwry· 
one in its selling terri tory and fl .... l~ th:1I 
it d(I'?S, [() all ime!H S and purpose~, It 
~till would likl' 1ll,)J1' dealer C(npcration, 
,\t a IJlcrchandisin~ rl13nager.:;' llI~l,till~ 

in january a typical Es~o R:!portl'r 
talked to the Ill~l Ihis way: 

" I 1.""1' «,m,, 1l. "",, pl ~. ' (;" I" """ "~~rh.' 
.,.~u .. ".1",,' . . , "".I " h" 11.;'." n ... :0 h::.nd! 
.... "h .. oJy! II h .. ~,,' r l,h, ll.< r"n' .;.s .... It , ,, ·,,,,·, 
'" .;.," c u ... """r.' .... n""d y! Ilh" ,·,,' r ~".', 
" 1'hI, \,r,,,'ucI .. ~" fc"''' r ~d b)' y"ur I',,,,, It,,
p"',,' r .' ..... "If"Jy! Il!e! M' ,b,,,, ... J dl",,,,,,,,!!.,'d! 
Ilh" . h 3'" 1 /1."." .I ..... 1l."1 "" n.c"'~"lcr"r'oll; \"y""d)",1 !hink. 1 .. ,,,,,,I ,,,.,,;_;,,!!.,, C,,,,,,""llh~ 
!!.,, "oll,, ~. ' .""k Iluys, I'", \"(JUIt 1(,,,, 11 ... _ 
v"".,·r , 'I'h,"', h so, •. -S_.'._O. 1'", ,,1"llgi,, ~ 
(". , '0" . , ." 

• ES!>Il i:. sellin t: but lhcir cJt'al('r <;cll ing 
job is newr dOIlI'. It'~ bl'Cn onl' thing 
10 sell the product and still another to 
shake [he average retailer into cooperilt iOIl. 

fher{' is allotl1l'r factOr -one tha i 's a 
constant prob1t:1ll for adll.'rtis.in;t man · 
agers of all grea t corpora tions using spot 
bro'dcasting, The E$50 Reporter is not a 
program 10 which stockholder:. and or· 
gall1:ation executive:. call point and sa) 
"Od r comp:lIl)' spoTlSOr~ th;n g"n'at 
bro<l:lca ~t. ,. 

Like 11l0~ t other ~p()r programs, E~.~o 

Reporter i ~ a s11es tool. <:;;tand'lrd Oll'~ 
president can't take the visiting fireman 
to sre an Esso report('r a t work for 
there 's li ttle drama and pk l1\)' of glamor 
less swea t to t he job. Whi le that Illa~ 

not at first glance St.'em illlporwnt, pro 
grams arc constantly bt.'ing bough t be· 
cause of the bu~i!less socia l !\tandinJ,! that 
they giw a sponsor. f\nd many show~ 

have bct'll cancel led occausc of t he l.1ek 
of this socia l standing. The: now famou~ 
story of Hein:'s cancellation of dw net· 
lI'ork Vt'fsioll of JOt.' Palooka bccau!'l' .\ Irs. 
H . felt (hat it wasn' t "fit to come to her 
drawillg room"' has bL'l'1l repea ted tilill 
and time again. O(1t'1l it isn't just p(,r· 
~ona l feeling bu t busll1(,ss prestige that 
prompts a sponsor to bll) hig names and 
coast-to-coast whl.'ll a re~lollal Of nation'l i 
spOt campaign would do a bctter joh. 

Es.>O ;lnd ,\Iar~chalk and Pratt havc 
been abk to withotand pressure (of course 
they deny there has bren allY), TllI.~Y 

have been able to prove that the E.'so 
Re/>Qrter is tailored 10 their exact ill,!! llecJs 
for a (]exible din'ct selling multiple im· 
pact dai ly advertis:ng c,1mpaign . Stand, 
ard sponsors £~sn /<!'porter 011 40 stations 
bccau'iC it sells. 
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DIAGNOSING 
a radio progralll~S ills 

T here's no "perfcct spt."Cimen" of a healthy radio 
program. A program may top a ll the shows on the 
nir and still be sick in its commcrcials. Other "gn~at" 

programs rna)' not reach the audience 10 whom their sponsor 
is selling. And still others rna}' han- Q\'cr-all appen l but have 
other clemclU s tha t 105(' audiences. 

Everybodr admits this but lip to comparatively recen d y 
liule or nothing was done about it. ,Millions were and arc 
sp<'llt for quant itat ive resea rch (how man)' listen) but only 
a minute fran ion of thi~ amount (or quali tativc sun'cying 
{why they listen, and how they like what thc}, hear). 

Three tyJX'S of "why" rl'S('arch an' employed ,'I[ this 
time ,md more and more .nll'lUron is being given to rescarch 
into cOllllllercial copy 'IS well :IS progril1ll Cl1lltl'nt. Tlw 
Ilopki ns Tekvo[l.' ,\ Iachine ;'lnd the L;'l: arsfdd-Stmlton Pro
gmm Analyzer h;'lw Mn in 1IS1: for !>Omc timc, The fortllcr 
h;'lS b .. '('n u:,ed on Young mld Rubtcalll (ad-agcncy) programs. 
The latter h:1" tx't'll m U~l' nllt a ni} 011 Columbia Bro.1dca1'trnl-! 
System program:- (i t was d..:\·dol'(-tl for this purjX1~c ) but 
l\kC.11m-Ericksoll (itbo ;m ad-;1!!('ncy) ha~ u:,ed it IlII Dr. 
rhnslwn ;1nd ~ewfill olh..:rl' of ib ~~")(m~rs' show~ . The 

18 

McCann organization is the only agency licensed to use tht 
Program Analyzer, and its use at the agency is under I 
the din.'Clion of HeTl3 Her:og (wife of Paul Lazarsfeld). 

However, despite CBS's Frank St;1nton's constant stress 
on "why" instead of "how many" it wasn't umi! Captain 
Homce Schwerin carne back from his ann)' service and starteJ 
to do a qU;'lIil<lIi\"C research job for NBC that the indu~tt) 
beg.1Il really to wake up to the fact that knowing what g~ 
on in the minds of the men. \\'OJllC'tl, and children \\·ho listt'fl i~1 
\ 'i tal. When Ollt' network fights for somcthing the pool i~ 
stirr('(L but when the two leading chains plump for the l'31T1l 
thing the pool is r(';'llly churned, 

Schwerin·s IX' \\· COnl T;lc t With NBC reslTict~ hi~ prO'.:ram 
reS/;",1rch to thc nct <lnd it" clients. (');;ccpt in [hc fidd of 
cOI11!l1l'rcial" ana lysi ~. Hc's pernlittcJ to work on the ~1Iin~ 
l'nd 01 broadc;1stmg without restriction, 

Six months hn\"c clap!'CJ ~ince Schwerin was [UrncJ 100'"'; 
011 tile ~~lior Ilet work's program;. He has an.1Iy:ed a hundr.oJ 
of tlX'lll \hc clK"Ck~ II lTn ' at c;1ch !'('s~ion), As many a~ \J in 
one !'('rks h;1\'t' ix'Cn nnaly:cd, to tl~t \\·hether th ... P.1nc[' 
e~ lx"Cia llr !'('ll"Ct.>d grotlps of [bten ... !"!') which he !'oCtS up can 

SPONSOR 
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, ... ' ell Lov ... , But." 100 would mean "complde" enjoy ment of the pfo~ram . VOtil! w"e by IRob .... t !M ... rr ;U. Q,ch ... llr. di .... cI"d by Frank Black 

nclp expand the audience, change the audience composition, 
1nd{Or increase the audience's enjoyment of the program :lnd 
~cceptancc of its commercials. As has been uncovered through 
btller program-analyzing me thods certain basic facts were 
~gain brought out by Schwerin which ar::o applicable to all 
':I rograming. Many of these came to light during a study of 
\.iusic America Lottes Best, the RCA-Victor Sunday afternoon 
1-2-2:30 p.m.-sci ing elTort. 
1 This program wasn' t projucing. Rumor had it that the 
:J:onsor was going to forget about radio advertising, tmde 
'apers C\'I?O car ying the story of the program's exit, But 
incc the parent company of RCA-Victor and NBC is the 
.arne that would have Ix'cn a slap in radio's face. So the 

' L1dil)' 2 pili listening by age gl'onps 

TESTED 57 " 24 ~o 

show remained Oil the air and was given to Schwerin to test 
to uncover what was wrong with it . The first program tested 
was that of August 4, an airing that was Hoopcrated 3.4 with 
a share of audience of 20.3. The share figure is important due 
to the fact that the program's rating naturally \\'Ould build 
during the fall and winter and :1 higher rating then would be 
no indication of aew;l! progr;lnl improvement . An increase 
in share of audience, however, is proof of the increase:! pull of 
the presentation. On the Fcbnlary 15 Hooperat ing the 
program rcreived a 7.7, with the share of audience having 
increased over SO per cent, the in:ie)( bcin~ 31.6. That is not 
the sole result of the Schwerin qual it ati\'e invest igations of 
.HI/sic America LOl'CS & sl, although in some cases it might be. 

- - - .... 
SnndilY 2 pili lisl cning by IIIlln & \\'II III en 

CJ MIN 

_ WOMEN 

PROGRAM 
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l'alll ~ 1 J'Cau/i1l1l I,ll illslJ'lIl11lmlals 

I'illlill I'lm U/illll I II !'twal 1I11111bl~I'S 

1l1li1U/i1l1l hJl IIUUIlPillillll, l~dll Ualitlll 

I'allt'l l't'iWlill1l hI' WI illltl 'IO't' I _ ' 
~ 

~ .... :h .... ~·rm JI~LI\<:rL-J Ih,,( \JU~IC AIIIITIC<' 1.(}I,:~ Ik.l ... 
lI1JU}'l'<i nlO~t. and th .... refore dlilkJ !lIOSt, by h~ll'Ilcr:. O\u ) 

Ihi~ j, an ag,' group in which (;I1111lr buying is j!/"'flcrall)' mu. 
Ic, .... t:r than Iithn groups_ It i~ alStI an 31!{' group that dot ... nt 

'p ... ·nd mUlll'y lur Ill'\.\ radlo~ and radio-phonographs. n"r do.: 
th.' apPI..'al (lJ PUPU1M lie .... disks send It InW a buying spIUfj:\ 

In mlM.'f word, l'n~1l h,ld its rating becrl good the pfO):ram 
,till .... uuldnt Ita\!: m'-'l reaching the major bU}'t.'r~ (If hom. 
fllrlU,hll1l!<;, The program' .. selhng ;1<;~igllrnl'IH wa~ to ~ 

radio inStnmll'llh fir,(, till' I{CA·Vicwr tradl' name sa:un\l 
and Victor rI.'Curd, third. ll .. crl' was SOITlI' dh-ision of opinul 
..... ithin th" COll1p:my il,.df Oil the relatl\'(' selling r('Spot"hthilltk 
of till' show but th(' majorit)' agn'l.-d that tIll' job It had" 
dill> Sl·quencl:. 

For the prul!ram [IJ rl';lch dl(' "buyinj.! ;Igc." tlmse Illh-. 
"'crc li~tl"llillj.! to Ihl' cUIllpt"titioll. i.e., those whn h<ld dwr 
radio "t·ts turnl-d on but not to ,"'"SIC America 1..()1"~_~ Ik'r 
had til be.> hrnu\!ln to tune the RCA-Viewr ~ho...... TO!: fil"'-l 

tabul,rtiun th('rl"iore. l><;tabli;:lwd ho ..... tht· non-l rstcl1C'T anJ 
IlCCa'~lI1al listcn('r felt about the program (s..'(' chart vn pal." 
Iii and 19). Rt'gular listeners rated the program 88.6, II 
occasiunal di<llers 85, and tIl(' listt.'Tl('rs to mher bro.1dc 
lin the air at the s.,nw [inlt' 77.3, indic<ning ,hnt thl're wa!l1 
" grc:H 'pan bt·t\ll"\·n li~u"llers <lnd non·1ist("llers. Thus thn 
was a f;rir chance that if the shu ..... improvcd so ,hat til(' rtl. I 

listener;: Irkl-d it mml', it would gain impetus enuuj.!h abu 
turll occasi<mal hsten-t'rs into regular .... Hld non-listcll('r<i 
(II part of til(' l1o ..... ·<lnd·thcTl audlcnce. 

To nnpro\'l', thcrefore. r;ltlwr than change, the prUi!TIi 
the Schw('rin ... taif h,d 10 unco\'cr the \I·(';lkncs..o;es. whICh COlI J 
thl'll bt.- rl'llll\'l'll hr ,h(' prugram producer, in thi~ case C"" ~ 

Vmlts"s, NRC staff member. 
Panels Ix-gnn w cume up Tl-po..·atc-dlr \I'ith the S.1lllt: 

j.!1'SliuI1S. First il .... 'as dlscoH'rc-d that program!' ~u 
wilh .. hi~h 1('\"eI of interesl un the p.'r\ of thdr Iistt-nt 

Thi ... intl"r<: .. t dwindle ... when the introduction is drawn OUt" 
u\'Cr-produCt-d. Thl' Schwerin report on th(' program <u 

!!1'S1c-d that till' pmf.!ram j.!et under war at onc('. Orx'llin~ 

now Il'~' than a minut\' for sponsor idelHificatioll and ('H' 

thill!!. The I(·ad into the fir:.t number is lonf,! if it mn~ ! 

:,(·conds. The g:('t-on.\\"ith·the·~ow routil\(' retains the U~ I 

hif,!h lewl of tiK' ol")('lIing in[(.'rcst fur ~Ill(, time. 
TI1l' panels IlI'Xt indica t('li that certain SOIl\!S II\'r('" 1i~ 

and cl'rwin songs wer('" Ilot (~l' charts); ret fr('"qul"lllly in th 
Inllcr category were Slll\j.!~ of the s,1me gellr(' ,l1Id qualrty 
(h()M' in the fonner. This WilS at kast a hint that il mr~t 
not be th(' songs Ihemscln .... that \\"er~'11·1 likc-d :md ill\"l~tI 
lIun preSt'ntC'd Ihe fact that the SOn).!s that W('fe Jih'li r. 
thr(,\' tmllutl'S ur I('s __ and thu!'e that .... l·re uut l'njoYl-d 
four mimltl'" or mOIl'. .\Iu:--ical numN-r .. wer(' tlwrl'Uf"(' 
1"('~Hictt'd gem'rally to the thrce·minute duration. R('"<-\ 

thl' :mdirnc" irkl"C! more S01I~". 
Th.- fir't cumn1l'rcial u~ually C.,I1)(' "T(>lInJ t'if.!ht nlr 

;.fter Ih" prcll-!ram ,IMtl'J and was d('I'otcd to ~l1in~ RC, 
\'i('wr radiOS and radio-phonographs. I,';: nonllallr "'I''C' 
th.u inll'rc't JruJ'~ during a comll1l.'rcial ('XCl'Pt \\hl'l1 It" III 

F'/>/1('T ,\kC.'!' <I1ld .\to/I.\' or a liKe program bu, in thi_ 
tt 111hl1't a drop, It II':I~ a plUnge. It 1;111&..-1 2'5 point~ k· .. 
th;1I1 !Ill' 'pot 1111 till' pftl!-!rilm from which it look 011. That 
Ila,,,', good lunJ('rqntl'llll"lltt It lltJ1 only indicatl·J 
farlurl' w _dl th.' proJuct t-Ut ,Ibn bruk(' JUI\r\ nudj",,,
mtl'll"t HI thl.' prngrmn. 

Th .. ' .. ,:coml cnmrnl"fcinl, Jl"\otcd to ~el1lllf! Tl'('orJ-. IU 

lNI;"ill~ .. puttl'l.l about 22 mitllltl'~ iJ1(1l tht proj:!r'11l1. It 

I'/,',uo! /lUll 10 p.r.!!,' .15) 
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AD v elz tures 
II'! TH E RA DIO BCSI:-;ESS 

• • • that really pay off! -~ 

* 
5 0 S P ONS OR S 
P er BR O A DCA ST 

HAPPY JOE 
and RALPH 

• Til E E.\ R LY .\IOR .:\ I:\ C 

FROI . I (' \\" i th JOI' ;llld R.llph ;".1 Illu,..jc

IJlu:<-C-0l11l·(1\ ' :-hO\\ t h:tt'" an in,..t itutioll 

in TIll' Dt, t ro;1 . \(l'a. From 6 to ~; 

!Ilorn in~,., daily. it dOl·,.;t Io:fl',l1 product 

*Il in~ joh for 10(';11 ,Lilli nationa l .\dn-f

, i"l'r,. .. \ dr.lIll.lliIA'd "pot on t hi:;. "holl' 

is a pO\\t'I' fuJ pit-n - of Lillll' for S20 . It 
pull " t ht' g rl'a tl,,.t {'orH't'tHral('d !!lorning' 

;\ \I( li' -I1('\' ill ,hil' IlI,U·kl-t. It \lill :-ell 

your product .1Il!! .... 'lVl· you mOlll'y. 

\\ 'ritl' or II in 110\\ th'I"L m,IY IX' ,\ 11 

Opt'n illJ,! • .-.(tOll ! 

L--_ln the D et1'oit A 1'ea, it 's 

5,000 Wa tts 
a t 800 kc. 

Day a nd Ni~h t CKL 
(".doll GliardiUI! Rldr. .. !Je/.oil J6 

J. J~. ClIIllpeall, JI(lnagillg Direclor-.Ifu(I/.(ll System 

\dam ) . YOUIl~, J r., Inc., Xall. Hcp. • Canadian I~e p., II. ~ "todn s.: Co. 
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B roadCl1Slin:,: is a mass medium. yC'1 many of ib grc:ucst 

ad\'crtising ~ lI CCCSS(,S ilfe based upon a cop}' apJX'al 
dirt'Cted at only a :,egmcnt of the li~t('ncrs. Both 

S lilllOn~ and nd\'cniscrs a rc frequ<:'lHly dallu1('d for tryillg 
[0 reach en-Tronc, of Hying to fight for the same audience 
and the ~:Ull(' dollar. Om ill air adn'rlising hislOry there 
art' IIlnumCr;lhlc case hiS lOr;('~ of sales ~toriC'S :lddrcsS(:d 10 
till' few ',lIher thall the many. An carly example (and a 
mUlh-quoted one) is that of ,111 ad\'cr\iS(' r ",;ho bro.1dcl'ls t a 
series 10 sell just IWO prospects alld [ilt' IJ-w('('k prOf! ram 
co"t In Ihl' Ihous.1Ild~, The two cus!Olllers' orders c,~c("('dcd 
Ihc half·million figurc, 

\\'hm Su l·Ha}, (a su lphur balh) appro.1ch('d il!' S('lIing job 
11 W;h slartl-J from ~ralCh, II had no dislribution , no d('· 
manJ, no l\'Iunc),- and no product, Fr('d L1Ht'r, dl('lllist, 
had a {onnula and a f{'Cling Ihat sulphur baths could be 
..;nld in Ih(' U, S_ A. Uke Illany a man \Iilh an idea h(, \.I"c1II 
Ihe rounds of ad\'cnislIlg agl'llcies to find one I\'ho thought 
h(' had so!ll('lhmg. lie hil Ihe OWIl, 11.11 S.,I:lllan, on his 
Mill ('a ll Sa l ~ ll1an hold a "1110111 a~l'llcy, a fl'W fricnd~ "jth 
mom:\", and manufact uring souro:'~, He 11:1.1 landed other 
accnullt~ th ... hard 1,1':1)" and dl'cidl-d to lake a Oyer with Ihis 
OIW: Ill' .,U up the hl$lne~s (San t(' Chcmica l 0,., no" 
i'\:lIl1mal 1 knlthaids Cu., Il\c) pack:lgetJ the product, ;md 
11;I1Ik.-d it Sul-Har. 

Thl:1\ C;lllll' ,Olll(" lIlark('ting f('-carch, which thr(' I\' Sal:lIl.1l1 
fi,r ,I loop. 11(' found that America a~ a nation dcw:sn'( t;lk ... 

" 

b,Hh~ 1\ ~hO\h'r~ Ill' IUUI\d that bath ~alh lleH'1 !)O,;U tl,l 
.In}, t.:fI':~H l'''14'lIt un'pt at gift timl', I k found Ihm cop~ 
Il\W sta liom rCalhing thc normal cross-seclion of Ameria 
produnxt no busmess for hml, Sulphur balhs Wl're one thinj1 
'\111l'riw could dn "1I110UI hUI ddiniIC'l), . 

Till: nK'rch:llldi~m:: error had lx'cn made in 110 1 fir.-t d l 

lOn-TIll/.: if tlk'TC "("f{' a market for the product, There .... 'a~. 
but it " asn ' l iLl the ~rt"at Illas.s audience ,hal li~l("ncd 10 raJv 
gt'llcrally. TIlt' fl'" tl'S t broadcast~ "hich werc ;lddrcs'>l'd 
10 anybod)' rCiKhl-d nohody. Then camc the mark('lInj! 
huudl('. Was Ihl're r(':llly anybody \.\'ho wallloo Sul·R3~ 
bath!>? Re<.('arch d('n.'lo~d onc further fact, America, 
foreign·bom population had been !rained in childhood : .. 
Ihink of spas and sulphur baths as curnlivc and heahh. 
huildlll J!_ SIl(,"ers were I10t pan of European li\'ing 
baths Wl're, 

The probk111 thell wa!> 10 5ellll1e foreign.language IIstmllt.' 
<ludit~lcc, Not onlr werc Lhese listeners bath·condltional 
bm 11K'), also were faithful di:llers 10 

bro.,dctlstl>, Thc J('wish listell(,rs tuned e\'er)' ~tatiOIl broad, 
ca~ting in Yiddish. Italians ran around the dial picking 
progr:lllls in their nath'c tongue. And the same thing Wl.> 
true of German, Polish, French, and Spanish nationals ITan 
plantl>d to America. Thcre wa~ still anolher plus. 'fl1e... 
nntitlnals also "ere mail ~hoppcrs, Ther sent III theIr d('lUa' 
10 buy \'Ia a three cent s tamp, This last was vcr)' important 
to Sul.Rar for it slill had no dislribution, and couldr . 
obtain co\'eraj::e unless thcre " 'as an ad\'ance demand for lh1: 
product. 

111e declSKln thereforc \.I'as 10 IT)' S('lI ing thc foreign Ian 
~uage mark('t via Ih(' air. 

TIlc first ata'l"npt was on a station \.I·i th a s i:ablc Jl'\.Ic,; 
speaking audicnce, station \\'EVO. The reason for this ....... 
ci(mt.11t:lT} New York was 10 be Ihe first market opo.'n 
and thc "lan~uage" side or Ihat market, accord in!! to Ilk 
IC),JO ccmu~, checked this way: 

J I'" "h- ~fM.-.. k i nil 
II"U~" " "r""i" lI 
1 :" ,,,,,,,, ,.,,,-.. kIrUI. 

I'''",h·.'' ....... 'nll ,. 
~1'''''hh.''I''''' kl''lI. 

1.1'>0._ 
l.IOJ.:J: 
1.1Job .... 
.':1>._ 
l~.OOO 

Naturally that double·chcckeJ th(' usc of \\EVO, O\.ll)e 

b)" tlK' j f ll"lSIJ DIlily Fonmrd :Iud reaching a greal 
audiencc, Original in\'e;;t rnent was 5500 III ~POt!. on til. 
j~ll'isll Nl:lt·~ program, That firs l 5500 brought in 
doll;Jr bill~ (Sul.Ra), \\'a$ sold a t a dollar :l packaRC) all 
which "as plo""'cd back il1(o more announcemcnts. 
plo"-b:lck continued for a period of four month~ after 
lime therc 1,1'01$ ('oouj!h cknl:md af dnlg stores in Ihc 
in " 'hich Yiddish lIas ~pokell to enable Sui-Hay 10 

('[fecti\"(' di\tributioll ror this first foreign.bom group. 
No,,' th(')' could shift from spot annoullcenK'IlIS to a 

wam and thc)" bought WE\' D's jl:U'ish Philo.qJphff. 
~enl ~:l lc~ iI~ain; II l(lok('d as Ihough 111(' J ewish market .... 
okn)' ror Sul. Ray . 

Ne\! tlR'), te~lcd thc Italian lisl('l1('rs "'ilh !,pob and din, 
~tling on station \\,110,\1. Jer~}' City. :--:. J , Again lho 
diakr~ rl'Spond<.'d " 'ith dollars \althouj::h nOI rn so ~rea l 

ralio .. ~ th(' .I ('"'ish audit.'11ce) and the ,,"1111C routine ... 3 

follol\l'd. with Ihe ,.tores in Itnlian dbtricls rC$ponJln. 
il1llil.' ~;IIl 1(' 11lo1nncr a~ tho:.c in Ihl.' Jel\bh di~trich , 

TIK: .Jc~ I\· i,h and Italian t('Sts indica tl-d 111011 su lphur b,lth 
could be :;old to Ih('sc group~ and Illor(' than likd\' to tho 
other forel~n-born j!TOUp-.. 

(Pt.-,ise tllrn '0) p..1~~ oJ; ) 
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AND THE RENEWAL RECORD BY LOCAL SPONSORS THAT' S 

THE TA LK O f THE INDUSTRY • •• 

Denver ..... 7th Renewal Kansas City .. 6th Renewal 

Solt Loke (ity 7th Renewal Bastan 5th Renewal 

Cincinnati . . 7th Renewal SI. Louis 5th Renewol 

Altoono . 7th Renewol Knoxville 5th Renewal 

Miami 7th Renewol Zanesville . 5th Renewal 

Seollie 6th Renewol (hollonoogo . 5th Renewal 

AND DOZENS MORE ! 

j n end pleyed by Goodie Ace, one of 
, top comedy creators, 0 headline 

fashioner for 13 years ... 

Ace - radio's beloved "dumb 
who has malopropped her wey to 

immortality. 1040 quorter hours im· 
available. EASY ACES means 

1'~ ;""';"9 and easy renewals. 

RIBED FOR LOCAL AND EGIONAl SPONSORSHIP 
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"0 0 glve-a ways with multiple trade name 
a ir cred its redu ce the ad vertis ing value of a 
p rogram fo r the act ua l sponsor? ,. 

Charles M . Spencer 
Advertising and Sale Promotion Manager 
D. l. & W. Co,,1 Co. 

The Picked Panel answers: About th(;' onl\' 
wa}' ICI take thi 
out of the realm of 
pure ~pcculat ion is 
to look <It it 1/ 

IcmlS of spon.lOr 
idem ification. 

From personal 
onSCf\';nilln I ;'1 m 

convi nced tha t 
multip le trade 
nnmc air credits 
do nO! reliuce the 
aJvenising value 
of ;'j progr:lnt (or 

the actunl sponsor. 
T hese g;\,c_aways, 

1II1iOnK' cases, add glamor to the original 
spnnsor's progrmn son~hat th!' way 
l-,'llCSt stars do. With the sponsor arc 
.1SSOCl:lt£'d the names of products which 
ilfe in some instl1nccs bcu cr·knov.'Il and 
1II0rc lustrous than his. t\ Ik111lY o r a 
Buick each has glamor and name value 
to the listener. Some sizable and canny 
~ponsors have found:ln equal a nd perhaps 
Il~s cxpo:.~ lsi\'(· lure in the $.,nta Claus or 
CindcTclln rOUle. 

One SUr(' w<lY of gett ing hns nlways 
Ix:ocll to I!i\'e and the /o: iving in radio can 
be t<llen l , l·nten ainillell t, or gimmicks, or 
a combmal ion of ;'I ll three. Most cer
t;'linl), (hiJ. lIould 1I0t reduce thc adver
tising 1;'Ilu(' of n progrmll. 

011 dll'ckinl! tht; fin' leading ;'Iudience 
particip<llion shows in d<l)' (illlc II itll man), 
gi\'e·nw<l)'s, it \\,;'15 inter~ting to Ilote th<lt 
their spollsor idcllufiC<ltion r;'ln frnlH a low 
of 5ZA IX'f n'nt to <l hi~h of 6-1.4 per CC'1n. 
Cnmp<lf"l.-d Ilith Ihese wcrc Ihrcc d<lil), 
~rinL!o that hn\'e Ix:ocn on thc <lIr for many 
YC<lh II ith highef audience rating~ bUI 
with !>ponsor !delllific'lIioll which rnn 
under 30 IX'r cent. TheS(' latter do not 
melude gh'c':1I>,':1)S, 

The I} IX' of producl and liS e~t<lblished 
,lCCtpt<lnCl' of COIlr'>C ;uc a fac tor in 
~r()nsor idulIifil';lIinll, To til' it up, let 
nK' ;'Idd Ih<lt Ill)' ~:~pcril.'nce is b<lscd on 
Queet! for d /)(1), I>, hich ha~ spol1sor idel1ti
lic<ltion of 5.;,8 p<:r cent nnl! 62,8],er cent 
fOf the 1\10 products it advertlscd .. nd .. 

yet is one of the yOurl gl'~t audiencc p'lr, 
t icipm ion shows, Qucrtl has given nll'ny 
('\'crything bu t the While I lou,\,('. 

(lIU LLJI'S CA!IU:>: 
Vp Itt chargc of progrlitllS 
A/uhwl Hrol.l{/casting S)'sttltl 

I t is Ill)' opinion 
tha t thl' usc of 
multiple tra d e 
names on gil'c, 
a ..... ay pruducts 
ovCT a radio show 
is actually an ad· 
\'an wge to us, It 
is the quic kes t 
possible way of 

sho l>,'ing people that the pri:cs gil'{'n 
a ..... ay .. rc bona fide and desirable. ,\ 
namelcss " Portable Rad io" as such, or a 
" Whosis" Rndio, would b(' l' ie\\'l'{l \I ilh 
extreme suspicion by a listen ing audience 
which never :Jct u<l lly sces the pri:es. 
Out a "Rend ix 5-T ubc Rad io" be<lTS thc 
hallmark of aut henticil)' imd is accept' 
;lble, 

I fl'C l t hn t If we ciimlll<l tl'\i brand 
namcs, public interest would d iminish, 
.1Ild , aflcr all , public irHere~1 in our radio 
ptogrnm is public interest in our product 

I\hich j~ our object, 
On our prot;f,11l1, Crdud Sleltt!, in'ne 

Ocaslcy alwa)'~ ment ions the tr<lde Il<lmes 
of (he producls she gi\'cs away and, a~ 
on t his show pn:~ arc won by Iblenef 
contcstarH~ as well a~ ~tudio contestants, 
these II inner~ know inurwdiatcly that ,h ... 
pri:es (he), win Me tops III the merchan
dising fil'iJ, and h.1l'e not a rnomerH of 
unccrt;rirH)' ;'IS to their ~ood luck \\'ith 
these consideril l iCln~ ill mInd, I\'l'dcfinitely 
fecI that the ad\'ertising I'aille of the 
program b not diminishcd in the least b)' 
mult iple Irade name air crl\.lits. 

Lu: \\ ACK ~ I ARSIIALL 

Adl'erlisiu,C .\I,Ztwgcr 
Corltiuculdl Baking CottlP.ur ... 

T h ere's n 
doubt thaI Itt 
shows that ra t 

highest in correct sponsor identification 
arc the single.product shows. Shows th 
adl'l'Tlisc morc than one product-cl'm 
well-established shows with rcspcctabl 
ratings, such as Kraft M resic 1-/01/, Mr 
Distnct AI/aTIlt)', Fred AII('fl, Durantt
Moore- tend to fall in II'K.' IlK-clium 
brnckC'l III sponsor id('fl tity. 

Out ill the case of "giw,awa)' sho.", 
.", ith mult iplc trade name air cred its, 
<l llOther f:leto r com('S into play, They',t' 
all audiencc p:micipation shows, And 
tha t kind of show n ms high in spon.lOr 
idelHlt)' , In the latest sponsor idcll! inCil' 
t ion rank ing, thrcc of the fi rst fi l'c ShO"'l 
arc audience p.1 rt icipa tion , 

So the sponsor iden tification of the 
giw-away shows is the rl'Suh or t"O 
factors pulling in oppositc dirl'Ctlon< 
The <luc.liellcc p.1rticipa(ion factor, \ltth 
its multiple ment ions or thc <letual ~potl, 

sm, pulls up the 5 1 indc:(. Credi t!> for 
~iw.a\\'ay merchandi$(' pull it do .... n 
The result is about Illlat rOll might .. 'I. 
P"Ct. ThC'SC ~'IOWS f<l/l into thc midJk 
r;JIlge in corm:t sponsor idcmifica tinn 
Actually, most of them arc beuer th.1n 
the medmll. 

To be practiC'<l1 nbout it. if an adl-c 
ti~r can CUI his program COst by gcu ini 
free gi\'e-al>,'ay merchandr!'C' in e;>;chanj!l' 
for air credit!', anc.l st ilt get belter- than
<l1'crage ~ponsor idcmificat ion for him
.f,('If, it looks to me like a smart dcal. 

j A\! ES E, H A"."A 

Afcuwgcr, R"dio fJ..'pdrtmcut 
,\' 11'. A ycT (; Son, [ UC, 

SPONSOR 



Th~ liS(.' o f IIml· 
IIple trad." namcs 

Iln a p rog ram. as I 

s...'l' it, probably 

wilds to n -ducl.' 
the va luc r~i\'l-d 

to the man who 

actually fou ts the 
bi lls. This \.\.Yluld 
be a h.1rd thin}! to 

prove, as slxlnsor id~'Ilti r1Cation ti}!UR'S 
won't nec~'SS<1ri ly give the answer :md do 
not a lways carry a d irect rd a t inn to a 
prngram's sa les em.'Ct i \'Cn~'SS. But com · 
mon scnsc will tell you that a spollsor's 
sales nK'SS..1ge is likdy to be irlll)aircd , or 
at least confuSl-d, if thl' rI.' arc to or 20 
other brand names mentioned nn his 
program. 

Then: a rt' of coursc obvious advantng~'s 
in thl' nl l111ion of well· known brand 
namt'S, They O1('an s()nlcthing to audi, 
ences- at least dll'Y know what thl' con, 
testam s an' tak ing home with thl'1n
and ment ions nf known high-quality 
products put thl' sponsor's product in 
"good colllp.1ny, " To a largl' dcgTl,(" thl' 
problem deJX'Ods on how skillfully tfl(' 

actual spo{ls('lr's sail'S message is PH" 
sentcd as uppuS(.-d tn the brand-name 
mcrnions. A r('a lly top, notch j ob of high
lighting the actual sponsor's Illl'SSagt' is 
necessary to offset any confusion in thl' 
listl'tll'r's mind , A nice balance would 
haw to be achit'v(-d belWl'l'n the brand 
nam('S and tl\(' narn(' uf the sponsoring 
product. 

It 's difficult In !,'CI1('raliZl' about nny 
type of s how. because I bdieve the 
mnller of thl' produc t to b(' ndvertiscd 
and the particulnr sa l<,s problem to bl' 
Illel in ench ind ividunl caSl'- is !If primary 
concern in the consid('rmiolluf what Iy pt.' 

of show is likely to Ix mus t ('ff('Ct ive. 
CHESTER M cC RACKEN 

Radio Diru/or 
Doher/y, Cliffl)T( f Col Shf!lJficltl 

I can ' l help but 

ft'(' [ that a p ro· 

gmm us in!-l a lot of 
~i\'e-aw;. )' s with 
air 111 • ..'11tion5 of Ill(' 

brand nal11cs will 
htln a sponsor in 

t1w 10llg run . Un· 

kss a listeller has 

listl1'l-d long and 
failh fully to the progra111 , the frw plugs 
for the giw.aways would tcnd to reducl' 
till' adwrtising impact of thl! cnllll11crcial , 
and thus r('(h lC(, the nwr·all ad w rtising 

( [>/('I1.(r /um to JXll[r 40) 
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WFBM /I~H /letd~ 
UP 56% 

• Thee. E. Hooper Index-September through 

Decem ber-shows a 56 % INCREASE in WFBM 

afternoon audie nce 12:00 (0 6:00 P. M . 

Prog ramming-plus int ens ive promotio n

is des igned to co ntinue sky.rocketing th e num· 

ber of sets {Unel..! to WFB~1. 

II 's a tre nd! . .. Time burers 'who like to bet 

on winne rs will like th e lo ng o dd s in fa vor o f 

securing top ava ilabiliti es fo r th eir cli ent s. 

Ask th e nearest K at .. reprcse nmti\'e- i\'O\\,' 

- about th is ph eno me nal g rowth in audi ence. 

BASIC AFFILIATE: Columbia Broadcasting System 

WFBM Represented Nationally by The Katz Agency 

" 
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~ S/;;I (!l l tCff?/ ~ctefy v/~(ijjY;(J:fMIO-, 

.s1:t~11.J (1/IC/ f?JJrr/1/;;deJ'O 

Pioneer puhlic performance society III America, ASCAP is dedicated to the principle of 

ju;,ticc for America'" Ill USi{';lJly c reati,'c lIIen and wOlllen. An unineorporntcd <l!'socialioll, 

the Society's tllctllher:.hip is a cro~s sect ion of the American way of life. 

Th rough its fair and cquitaLlt' program of licensing the commercial lI;;crs of mU::; IC, 

ASCA P ca:. ily makes .wailahle a {!:l'owilll! repertoire which represent s the finc~t in American 

popu lar, ~cri o ll s a nd rel i{!:ious llIusic. 

lly ('olltl'ad~ wilh the rc prc~l'lJlati,'c performi ng right ~ocictics throllghout the world, 

ASCAI' pro\'idc~ it:,: li('cl1~cd clienb with the forcll1 o~t musical work~ of all natioll:'. 

Todar. till' Society is prvud to oITer the t'OlllllICI'('ialuH'f of 111u~i c. throt1{!h it,. lit'clbing 

program, tbi~ t'olllpn:licll"j\,C rcpertoirc I>~' the forc11lo~t al1thor~ amll'o1l1pO,.C1':< of Al11cri ca. 

\~ ' ilhOIlI ,HI ASCA I'. c"c ry orgall iza liol1 or c l1tl'qni:-l' \Ihidl 11$1.'"' lIlu~i(' \IOIiId Ill' obli~cd 10 

('oulad iwIi\"idll.t1 ropyrigl lt O\IIlC rS to nhtain penni~,.iol1 to 11,.1.' their ('op~rjghl \101'1..,., That 

~tH'h a ('haol i(' ~illll1tioll do('~ lIot c:\i~1 j,. d1lc in pMt to till' So('idy, \~ ' jth an A3C,\P lit'l'n~e, 

thc 1l111,.it' that mean,. mn~t 1(1 Allll'ri,'a i .. il11tllcdi,]lely ,nailablt', 

The American Society of Composers, 
Authors and Publishel's, .:n .9.;.J:"tV;;, ."rv,,,,,. all(.0/. "'0 
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Htlo .... onhip if p"! of bti",. Iun .. ,t., 50 .... lItn Gordo" M.cRn m.lou • ptnon.1 'ppt.r."ct in • Tuntim •• stor., 1I. 'f mobb.d 

500,000 pl·ogram 
sclls $8,000,000 in tcen-age dl·csses 
I t all started in 1943 with a two-line 

ad in Womell's WlaT Dtlily. the 
garment industry 's trade paper. 

The advertisement read, "For better 
mark-upsscc PrinccssJunior." That was 
before Teen-timers' incorporation papers 
had hem filed. Priorto 194JJules Rubin
stein was a typical 7th A venue dress 
manufacturer sel ling a junior miss-site 
line to chain and depa rtment stores. He, 
like many another dress m:muraclurer, 
had dreams of 0\,\1,ing a trade name tha t 
meant something to the public, instead 
of being at the mercy of cvery buyer who 
'came into the market. He noted , with 
hlvy, the gradual growth of other dress 
Imanufacturers' trade names, developed 
;through advertising in publicat ions ad
<lressed to the career and college girl. 
('nd he decided that since It revolt from 

MARCH 19-47 

the rolled-up blue jeans and brother's 
shirt was certain to dcvelop, he'd tryad
vertising a line of dresses, dresses \'\'ith a 
feminine appeal, for the high school girl. 

He turned to Mademoiselle and Calli!!!! 
All Girls. Nothing happened. He tried 
local advertising copy in department 
store layouts, A little happened. He 
tried more extensive Women's UttaT trade 
advertising. A little more happened. All 
together the advertising produced enough 
business to justi fy the investment in the 
space but the Teemimers' trade name
the corporation, Teen-timers, Inc., was 
operating by this time ilnd the trade
mnrk, Tccntimers, had been rcgistered
was just another label in another teen-age 
line of dresses. 

Rubinstein wasn't happy. lie was 

making money, business was grow;ll:;:. 
the Sterling Advertising Agency was de
veloping copy themes th;lt seemed to pull
but Tccntimcrs wilSjust as far from being 
a national consumer trade name as Prin
cess Junior had been before it. Something 
had to be done. Ralph Reubin, account 
e,(ecutive of the agency, talked o~'er the 
ide:'! of using radio. It sC'Cmed that Art 
Ford of WNEW had a program called 
TrculmltrS' u1l1lUll. It looked like a 
natural for selling the teen-age market. 
Two hl'a<ls at the agency were put to
gethl'r .md a show was born. Naturally 
~tation WNEW was sugg:('Sted for the 
program but Rubin<;tein wasn't inter
ested in a local show, nor was he inter
ested in anything but the number one 
network. NBC. 

That meant more moncy thln Rubin-

" 
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----1 T]'p;"l window displ.y Ji"t loris thor tunOrrl Itnow Ih.1 tht " Tuntime,, ' Club" if (om;n, to town . C~ I-oul of 
Go,don M"R ... bdwun. coup le of bobbY-M). m.nikin, , ' milte , .nd, , i.nt window (t,d btin, 'em i ll fo' ticltch 

,tl'in Imd I.'H'r thought of for ildwrtisinl!. It also meant 
J,!l' tlin)! Sl IIlK' assurance th:lI Rubinstein would do the busincss 
rt'quin'tl [0 justify tlw exp'-'lldilUre. And that in turn Ilk'all( 
RI:1i1 outl~'IS IIohich weT(' able 10 ord ... r and sl'11 real qumllil),. 
Rubin:.tl'in d,'ddl-d th:lt he Cl:Ju ld sign up l'nough ~ I on'li to 
pll)' oiL On this basis the agl'llcy and RuoclNcin went 10 
:-..:-BC to ~II t]WIll Oil pcnllittin~:1 progrnm with local cm· in~ 

hy 0111.' frallc h is • .'d :.tore in '::leh city that had an NBC station. 
NRC didn't like the local rNail cUI·in idca, but Rubinstein 
was rx'rsistcllI and fi nally the program po licy ooard acn'pted 
tlu.' shuw, 

Hubinsli.'il1 actually went oUI :1m.! sij.! rll-d lip stor('~ himS('lf. 
\\ hell the first prngr:lrl1 hit ,he :lif, Augu~t 25. 1945, 011 ;1 

2 Publicity in the newsp .. peu, mostl y .. bout the J .. hion ,how 
th.t lollow' the bro.dc .. tl, i •• Tuntime, promotion. I musl 

" 

63'SI:Hion net ..... ork, J6 stor<.>S had sigll('d 
franchi:-('S and had local cut·in s. Tn.... 
program nanK', \I hieh had be.'en plamu-d 
to be: Art Ford's Ttmtiml'Ts' Can/tell, 

W;}lo ehangL'Cl to T('t'll/iurtrs' Shuu', Ford 
ha,'mg decided to n'tain his titk for his 
WNEW program. Eilecn Barton, YOUl1g' 
Sll'r who had jusl complclt'd 26 weeks 
\I'ith Fr:lnk Sin:ltra, ..... :lS the star, Art 
Ford the mc, J\krita Hclmis the show's 
tl'('n.a!!e.r:l~hiun comrne1ll:llOr, and J err}" 
Jerome th(' b..1toll·wiclder. Saturday at 
10 a.m . "';110 the time. E\"l'r}"one con· 
nl'CtL'd with the program h;rd his heart 
in his mouth "hell the Tl'eulimfTS' Sholl' 
hil the air for tlX' fir~t time. \\'ould th(' 
pru:!r:Jlll appeal 10 th(' bobby SOl(('rs? 
\\'hat a«uram:c "'a,; tik're that all~' 

<;C1Xl'r~ were (·\'\.'n Ibtcning m 10 a.m.? 
Of cour<;c SUf\cys mdicated Ihat thcy 
werc ,1t home but \\ere tiK'r Ii~tl'lin!! 

thi~ mnrnillJ,!'J Could Jr('~"<'S be rold O\'('r 
11'1(' ;rir? The .... \\cre jUst ;1 few of the 
illlr()nd('rabl('~ that bc>Ct II\(: Rut-ill~tcin 
;rnd Slulin!! a!-!cnc), ramrlil's. Th(' hrlol 
(I'l~h that g,1\'e an~ indic:ll1(Hl that th(' 
prn~rmll wmrlJ sdl callX' (rolll Cimt->cls 
in N('\\ Ynrk. Fivc Inllldrcd young 
~htJl'l'erc were crfl\\uing illm the l'wrc to 
l->uy the drl'';c which ,\lis~ H('hl1i.~ h:ld 
d('l'Clil .... ·d nn thl' t-roadca$\' E\'('ry dress 
W:h "'lid hy I :30 p.m., three.' hmr'" after 

Ill(: rm,l.!ralll ~illlled oIl. \\'ire~ from rc· 
tailer~ in Roclrl'~H'r, :--1. Y .. \\'illi:ull~rnrt 

3 Ne.t, full· p.!t: nt:wsp.per .ds com· 
bine p<09,.m . nd d,eu sellin! " 

Tun timen' Club bio.dcnl d.te nun 

\ 
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:md L"\n~lf)Wn, P:I., SI. Cloud, ,\111111., and Fort \\'ayrlt:. 
Ind .. CUlI'- thrnut!h 011 till' ("lImlflll! ' l unda)" Llll!I(,;WW 
Ih;1I \\h;u h".1 h WJ'Cnnl in .'!C\\ Y"rl.:, \\.IWH' Art Ford 
had a IlI.N>Il:,1 hobhy ~l~ Inlkl\\J1l~ Jell In hi, \\"1"\\ 
progrant, \\'b hl'ln:.: JurhC.1tl'J all ()\,'r til{" n:'IUlll III hil-: 
and llttll' bl\\I\' E,,'TVOIlC It •• k .1 d,'t-P ba-Ilh thl' 
pro~r;lIll 11;1'> ill. 

Thl' Ill'XI p.oblun v.,,~ to ~Igil up III"T': fralldll''':~ ..... J th:l! 

l'aeh (,/ the "r.ginnl 63 Q,lll<IlIS w\ltlld hal' ;, 11 ..... 11 ,ut·!t1 
and 11 fr,lIlCh':-l .k.1kr TIl.1t t<lllk tinw but t'll',,' .... ~~Ii"t a 
\\cd; in .... hlCh anotl"-r <.I.or.: or two didn't ~I!!n ,I fr;lIlChi", 
The r,'sult \I:!~ that not !lnly did T('('Il-(illllTS, II"., /MH' 
local Cut-Ill_ in Ih.:~ 1001I1S but actually addc'J ~ta[~)nl. t" 
their n':l"ork '0(1 that !Olla)' [h ... Tt'("lItimrrj'dul, till.' nanll' 
was cll.1ngl"d frMIl Slrrltl' In Cluh lX'C:lu<;(,' promutlon was la~in 
to handle a~;l club-- l1,h I)t- "taWIllS ,md 98 qflr,~ \\jth cut 
ins. 

T he s..'cret 01 T('('Il-timcr~ trlCn;a!>lt1g suc('('~s I!> that til. 
program I!.n't l'J(p«tcJ to do thl' job <llollo,., Rubm~tclt\ I~ 

promotion-mindcJ. Ill' ktVlII~ th::11 ad\'enbing ;lIr or any 
other kind thilt isn't put to \\Ilrk just dOl"'n't produce any· 
\\hert' Iwar what it can, So the Tc..11-tinu:r~ ... 11e5 !> talf went 
to .... ,o rk to -ell !>tor<.'!> on <oelting up ({'('n-age dqxlrtlllC'nt .. and 

4 S.,.-A JIO'n OO'p.,lment StOff used .11 th. pfomot!on.1 p l.ni 10 
b, in'!llhi , mob 10 thO' bfo. de.,l.t th .. , i.nl Bu shne ll Auditorium 

makin)! them promotional ('('nters in ttx- stores. Tccll-::II!e 
bullcull board ... , club rooms, tune-picking eonte .. ts ("I!Ul~~ 
the selections che S\3r will sing on the tWXt Trell/im"r brnnd· 
cast"), and "tCC'n'agers only" ~hoppin!! days, arc jUl.l a (co.l 
regular pmrnotic)rIs which Rubinstein has <.I.IggC'>ted. Tu 
this is addal tile big "super-promotion," in \\htch the pro' 
gram intact visits each store and I:>roadcasts from l'ach 
town under thl: ~pollsor"h[p of the local franchise hnldlf 
The pro~ralll is on the road aoout six months out of each ye;'\r. 
E;'\ch store chat arranges for a local broadcast undert:lkes .1 

big-tim" promollon, It hires the bi~I::"~t thl'atl:r or ~lUditCl' 
tiUIll in tmln lin Hartford S.,!!e-Allt[l r,'!lted the :::rcat Bush· 
nell AuditOrium and filkd 11 to ol'cr(]m\lll!!-..... '(: aoo\'l:' 
Ad\'ertising, air and new:-op.1pt'r, is cOl1lractl:d for and stan~ 
three I\;cck~ b;:fnre the proj!r,11lI re;Kltes the toll 11. Tcckcb 
arc print('\.I "ieh the store nal11e on thl'fll and ha\'e ~tubs nn 
which each tcen-ager writes her tlilllle and addr~"'Ss (thUS 
the store builds a solid mailillg list), ,\ lost star.. ... liS{' the 

•• 
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Th \t Tuntim e,s' Club onU-'-yUf visit is just 
on\! of the promotion s Ulltd. An ,nnu.1 
" dltl i,n-.nd.n. me·i t" contest helps lell too 

swbs for a "Wishin!! Star" drawing in 
which the pri;:cs. all produclS that the 
kids want ;lIld which are for sa il' at t hl' 
;, Iorc, arc v'IluC'd :\1 <Ibout $500. (T hus 
the "dnor pri:c" is a "tore protllOlion as 
\\'c ll as a drawing card.) Ticket s arc dis
tributed onl), 1I1 the teen-age section of 
the slore, creating store traflle thai turns 
into <lelUal sa les too. Window and floor 
display:., bill boards, and bulletins to all 
high schools, af(' used generously. The 
nCII"spapers gke the prol!nllll's visit to 
the town plenty of ne"':s space, since 
stores an.' hig advertbers and 
good copy, 

Following the broadcast 
(a",hion shrl\\ of Teentimer 

teen-agers 

there's a 
fashion~. 

E\'en tht.' models for the fashion shol.\' 
arc instruments for promotion. Each high school III the !.lore's 
territory has a number of studcrll s who hope to bl' moods 
and the:.C compete among themsclves so that there's o l1e 
model in the fashion show frOI1l t:ach secondary school. That 
means school-wide publicity in e,,'ery school in each ~tore's 

market. At tile (a",11Ion sho"' thc slars of the program make 
pt'rsonal appcamllces, sign photographs of thel1l;.('lo.-e"" and 
lend "big tnlle" gl:ullor 10 the occasion ( the 1110b scene on 
page 27 is typical of thl' lurn--out in a siore for till' stars' 
pcr:.onal ;lppearance), The local broadcasts really turn the 
Ile lwork show into the store's show lilt year 'round, 

Nothing is taken for granted. T he TU>rl i m('rs' Club 
fashion ;lllthonty, now Dale Dilworth, works with thl' store 
nn the fashion show, me-ing it ;md thus bringing an air 
pcrSClnality tf! th{' local fashion parade. The store is a%ured 
of thrcc wccks' supply of Tt.'elltnn er "OHriginals" which 
is \\hal the Tl'l'IHllller, tile., line IS t;lgged the!'C days - to 
enahle the Ilutlet to cnl lcct dlrcrtly Ul'OI1 the promotloll, 
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Dl'p.1nment s!tl rc~ do not run promotions with an eyl.' to 
long-tt.'rm results. Each promolion IS expected to payoff 
dln'Clly in sa les at the timc of the pronmtion, That's the 
rC;I~1l (or the l·Xtra supply of thl' drl'SS('S- Rubinstein kno .... ~ 
departmellt store thinklllJ.! and JOCSJ1't hope to change it 
overnight. NeV('rtheit-ss in a number of cases hc has had to 
try to convince s tore managcments that the gt'neral up5ur~e 
of business in thl.' Siorc during the promotion HlUS I be traced 
III part at least to the viSit of the T~tllli!ll('l's' GlIb broadcru.t 
;'lI1d that they ",houldn' t insist 011 having thl.' <lClua l profit
from imllledia!!.' sales of Tl.'entllller OH nginals pay the CTl. 

tire hi li . 
The program now costs T een.timers, Inc. $9,500 a Ih'et.. 

The local cll l_ins arc paid (or by each store. Rccl'ntly it "'a, 
franchise renewal time and the garment industry was laym/! 

bets that Rubinstl'in just wou ldn't get renewals; t'X C{'SS profit 
taxes were ofr and the tightlleioS of newsprint, which haJ 
previousl), restricled department store printed ad\'crtisln:, 
had begun to Ilk They were wrong . The renewals rolled U1 
Here ;lIld there ;[ slOre like Gimbel Brot hers in Philacklpru" 
cropped up, Gimbel Brolhers had decided that since thel 
had their own stat ion. WIP. a ,\ Iutllal Broadcastll1g S)'~[nn 
affiliate and stockholder, it didn't make SCllse to l ic in 10 
show on a competing out let (KYWl-and a competing nt:t· 
work at that. Rubinstein went to Philadelphia him;elf anJ 
wenl o\'er matters with the t-u)'ers and merchandil'(' mana!!':! 
It developed that G imbels were doing $300.000 a )'l'ar in 
their IcclHlge dl'p:lrtlllCnl, of which $ 100,03{) was Tccntlillt 
OHriginals. Il. ubi lbtein guar;nltL"t.'J that they'd do SISO.())J 
111 hb Ol lriginals this yt.'ar and as a clincher asked thl"l I' 
check to sec ju~t how much othl'r t('('n-age business had Ixn1 
brought III by the program. Tlwy r':llewcJ. Only t .... 'O stOfl .... 
haw droppeJ th.:ir frallchi:;c" (Pll'lls(' tllrt! to p.!gl' 501 
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/i.qhlJ 

C ALI FORNIA 

And still anOlher "star" 
Look lor our 19-17 Rate Cord. 

somelrung really new is being added\"o 

W-D:'I E I • I 8 s. HFWB BOLL Y WOO D 
IIIIILl CTCLES 

• "VIS". Of ...... IIOS. 'IClUtU, lite. • Hun JUlIUS" . GflUIlL I .. 'U'U 
1"IIS,lnl .. flOUlll "1!.-.6~ "1\Of rO.~ • {HI (AGO • HOLLrWOOD 
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G. Sd" & Co., 
(l,ied?" 

Brilfo/.My"" (0" 
New York 

(& ),,/," H. Woodbury 
(0. div" (inti"nali) 

ProClltf & G"mb/e (0" 

Sd/U (0. div.), 
N .. w York 

(HudAIII S .. /e. (0.) 

Wi/J,ool (0., Ine., 
Bull"lo 

AGENCY 

, , 

B.I", Bu, lotion, 

, I 

Skin , 

Sh.mpoo 

Oil 

(olmootie. 

... 

PROGRAMS 

The Sh.dow 5·5,]0 pm, 

pm 

T"".V.",,,,,,.W".T.WPTZ, WRGB, 

6:15pm, 
live 30 min 

.' 

program., 3 

pm 

p m, 

M."h.tt,trl Merry·Go.Rcund (NBC), 
Sun 9·9:30 pm , tr.illfl 

B.id" .nd Groom (ABC), MTWTF 
2:]0·3 pm 

Rill!; .nd Shin .. (M85), TTh 7:15-7:30 
1m Pit, 41 Don Lee t 

Young Widder B,own ThF 
4,45·5 

.m 
pm 

.-

Ipoh, 
. Y.) 

t.m· 

... 1. , sp ols, 



III haskdhall a "w('11 pl a cetI" 

ha ll '·ai ... (· ... till ' scor(·. In :uln·,'. 

ti sill~ Il '· w( ·11 pltu ·t·d " ad ill t·n·a ... (· ... 

~a l(''''' 

Xattlra ll~ h~' ·· w(·11 "Iat '('d" " .(' 

lII e ali ~' Utll' ad\,(·rti ... ill !! pla('(-' ,I 

wit h WS PI), lh .. 5000 wat t. N BC 

s tation whit' h , 'u\'e ,'s the ri c h 

Surl ll\\,(· .... t Ohiu·SOlltlH'I'u ,\I if'h· 

i~an un'a . hOllw (If 0 \',' ,· a 

millio n and a hal f li ... tt',u·r ... \\' IHI . 

fo r u\'t ' r 25 ~ ('ars, hUH' h.·,·d, ·« 

t hc good IIth ·it·'" of tilt' ,"oi"t · of 

Toledo. 

JUST ASK KATZ 
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sales • • • 

CUT-INS PRODUCE and 
ItroblelllS 
too 

A ll busin{'~ is loc;]i. That"s trilc 
but I rue. A national advertiser' s 
prod ucts Illay be distributed 

frOI11 coast [0 co.1S1 but t hey' re sold on 
Main Slre(-[ . 

The bro.1dcast ndwfs tiscT is prone to 
forget ;It times that all radio is local too. 
Unlike magazines. which arc printed and 
mailed frolll Ol1e focal (and usually 
distant ) poin! , air ndvcrtising comes into 
the home from a station that's right 
around the comer from the ;lwrage 
listener. Like a IlCWSpilpN with its wire 
services :md syndicated fealures each 
station J!eu many of its lop-ranking 
attractions from the nctworks. The 
chains arc to bro.'ldcasting what the wire 
services and syndicates arc to the news 
publications. 

Because of the networks it's possible to 
do a national advertising job through 
hundreds of local stations without S('pa
ratc arrangemcnts with each of them, 
Day by dn)" howcver, the quest ion of how 
bcst to loca lize that national seiling appeal 
faces advcrtising managers. Thl'rc are a 
number of accepted ways of ty ill l,! ill local 
dealers to the nat ional p rogrillll. Point
of-sale displays, local newspaper adver
tising, loca l promotion by dealers, and 
traveling the n:nion,, 1 show from town to 
town arc just a few of the tinll'-testcd 
devin's of dissolving the thOUS.1l1ds of 
miles that oftCII separate th(' listeller frOIll 
the actual sourcc of t he progr:Jnl. 

There is another device, OI1C which I"C

moves :JII the milage tx-tw('('n the pro
gram and tile customer, Thal's the local 
cut-in , the' device which pen ults a local 
announcer to f(llltw.' the nMional progr.1111 
(or cu t into thl' lll iJdl(' of it) with the 
lIlfonll:,uion, for instance, that "your 
toc:J1 Clippe r Craft dea ler is Burns 
Brot her~, I loll!-tnn\ noted men's haber
d:Jsher .. 

Tiro wj.!ether wi th the i(lCal cut-in is 
the regional cut-in which pcml its com
Lll('rci:lls to he tailored to the wea ther ,lIld 

the buy ing habits of the locale where the 
program is heard. The regional cut-in 
also permils a manufacturer to lay specia l 
selling l'mphasis on a product that mny 
not be moving so w(>ll in one area as it is 
throughout the rest of the nation. It also 
pcnnits of small-area test camp:Jigns 
without disturbing of the over-all sellillg 
campaign; and of commercials which arc 
adjusted to situations where the same 
product is known by difrcrent trade 
names in different S(.'Ctions of the country 
(Quaker OatS \ j\·lother's Oats} and Scal
test icc cream and milk arc twO examples 
of this). In short, cut-ins permit net
work radio to havc the Ilexibilit}' of news
p:lpers. The biggcst users of air-time 
constantly employ regional cut-ins to do 
their sectional selling jobs. Typical 
regional users arc Gennal Mills, Libby, 
Kcllogg, but practically all the regulars 

ha\'c used cut-ins at some time or othc.·" 
TIlcre are no objection s at the net

works to r e~ional cut-in s. There's a 
charge made in addition 10 the $14.50 
3Imounccr's fce set by the actors' union 
(AFRA). It isn ' t a factor that makes any 
demands upon the budget. 

The real cut-in problem is thc local 
r('{ail outlet identification. NBC pcnnits 
one client- Teen-timers, Inc, (sec page 27) 
- to have "franchised dealers" Cll[ into 
his prograill . But affiliated stations of thf 
network claim that such cut-illS encroach 
upon the stations' local business. NBC's 
polley, therefore, is to refuse to permit 
thcm, so that when even another division 
of RCA, RCA-Victor, wished to have local 
dealers tic into the middle of Music 
America LO!'es Besl, the netll,ork refustd 
pcmlission. Actual case history of tht 

(Please lurn ro page 48) 

" Mr. Moffat just can 't g e t that ' Explor ing the Unknown' 
radio p rogra m off hi s m ind." 

SPONSOR 



S£LLIXG mill ions of cases of canned 
foods a year calls for t he kin d of 

man ullil!g that h:as made Libby
. \ lcN'eill & Libby one of t he world 's 
leading canning companies . 

. Back in 1929, Libby-J\IcNeill & 
Libby finn used the faci lities of t he 

I
American Bro:Hlcasting Company 
to mass ull h} radio to the fami lies 

.of Ame rica. 

I Today, Libby's " ;\ Iy True Ston-" 
- 3 complete lj-mi nute radio d ra'~1;l 

'each weekday morning, l\londay 

IMARCH 1947 

through Friday-is heard on 200 
A BCsr:ltiolls. On this highly popular 
dramatic show, Libby's 100 F:llnous 
Foods are ad n~rtised in millions of 
ra dio homes ... and ,as a consequence • 
moye f:astcroff grocers' shd\,cs. Proof 
of the cffccti\'eness of ABC as a food 
ad\'c nising medium is the f:let that 
t he Libby people will soon stan their 

fourth year of sponsoring " :'Ily True 
Slory" to her Libby producls mo\"
ing for grocers all onr America . 

So. if you. 100, are ;lHereslt'd ill 
mass sales. \\ liy l10t follow Ihe lead 
of America's OUI sundin,:!; ad \'c n isers 
like Libhy.:'IIcXeill &: Lihby-ship 
your producl to Ihe nalion's market 
"ja ABC? 

America n Broadcasting Company 
A .lf EHIC'!'S .1f ISS S£I.I.I\'(; JfEDIC.lf 
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C ircl e [) 
Station 

[] t) 

fOOO STORE QUIZ 
NoditJ SI,I/IOll ""SDK, St. LI/IUI, ,\lon.I,I), 

11 t 

IhrOlIJ!lr Friday, 12:10 12:.15 (1.1,1. eSI 
PROGRAM: r\irm{!.1 Illou-product spon
sored pro~r;nll in .(l dilrlrcill store each 
dar j~.1 production h('adnciw that only .(l 

"'i rc-record!:r rdk'ws "incc onl)' then can 
the rl"Cording Ix· ctlitl'J hdore it is aired. 
Bob I liIk, me, i~ cas}' \11th the qlll'Stions 
and follnv.s thl' Tok(' II (ll teal't' I, fur
l1Iu la of l!ivin)! tlw c()nt(· ... 1ilrl1~ a li(, 011 
the :tn5lH'rs .... ht·1l il "rr"ll.'ars that thl' 
lin will hdp the progrillll or caM' 11 kll~C 
~lt\lat i()ll. FiftccIH11inutc quiz s(·~~ion ... 
an' tnu~h to h<llldk since the proWn111 
"'('CIllS :lh.1Ut gClIing startl"d ""hen it ~ignl> 
oiL 

~ IS rt 

n 
li I 

!] I ~ the I 

[] smart 11 

Lil>Il' I I~r" ~'nd 111 the que"tions for an 
;'lwa rd. Thl') rt'Ceiw a COn'rcd cake tTa}' 

if t heir qu('~tion~ nre u-..:d, alld the !x-;t 
que~tlon of tilt' lIed, receive>. a bonus 
111 the form 01 a 12-pnund "tcnderatcd" 
o;moh'd ham. WOlllen arlx'aring on thl: 
program gl't a fiVl'-doll;u bill for :mswcr-

1 

] 
[1 
n 
II 
n 
I 

1 

1 

1 

tl 

~ 
11= 
)6 

money 

station 

for 

St. Louis 
1.4L O .. H i 1"·,,p l \· 

Forjoe 

tell \V ill yo u 

in~ t lK' qu('Stiull~ correcth; e\errone, 
right or IHong, ren'i\'('s a pouJld o( Forbes 
Cuhu rl'- Ript'lwd Co(k~, Hille i~ /lot 

ova-glib a nd till' program i~ Ilell pro
dun·d. Something is ~tli l required to gil'e 
it character if it is t il calkc! 100 per cent 
nn a formu la th:\[ should be su re-fire. 
Questions and answers :l re not quite 
{·!Iough. 

COMMERCIAL : J ohn Ccrrigan handles 
the selling of Forbt,·~ Culwre-Ript'fled 
Cotfee wit hout obnuxious pushing. H~le 
also gets a ).!ood sh:lrl· of product plugs in 

) 

while ha ndlillg thc qui: so it isn't nec
essary fu r thc comlllerci;]1 >.p ider to 
peddk tOO loudly. A "sciemi/ic-agin!C 
a p JX'al is di(f{'rcnt and :l ">.<!WI\-dar t('t;t" 
is good. T he (:lct th;'lt the local ~roccr 
in \lhn$(: store the qui: is (liking place 
halldle~ onl' que~tion Oil the ;'Iir gin's the 
program a loc:l1 c(Ullll1crcial angle that is 
hard to beal. If anything- can ..ell cntlce 
this routinc shoulJ. 

[
TIME, At 12:301'.111. it ~hnulJ cmell a 
fooJ-con;;ciou" alldil·IICt'. It~ CUI11IX'tition 
i~ \'()1111.!:' Dr. ,\/,1/011<' (""OX I. Eow 

~ 
Ar.'s KSO , Jackie l/ill (K\\'K ), Illusic 
011 \ \ 'T ,\I\ ', 'l'Ons lin J..:XLW. disk~ on 
\\'I L , and a hillt>ill)" ;'Ii ring Oil WE\\'. 

r Th:I( 's 110( the l':ll'ic,t daytillll' line-up 

I 

I 
-= -=~ 

til hick I'lit JlI rin~ its lirsl three months 
OctuN-r throu~h Oect.·mt-...·r) it ratcd ~.4 

in th.' S(. Loui~ City 11001','f fOl' thl' IX'
riod. I idring- \I i~ a Hlish Huglw~ di~k
~pinnlll!! !'t'~sion that preCl'dc~ It. I lughl'S 
hadng- a ~n!id St Loui" following, 

PROMOTION, Tht' Star-TlIlles trucks 
havc carried ro~tas f"aluring the QUiz 
Nl·w'p.1pcr span' has bo:.'l'n u<;<"d i'lnd each 
grocl'r)" ston' Iwturally g-ocs 10 town 
playing-upactua! program recording time. 
Once the program has covered all tht: 
ston'~ it \lill h:ll'e ;'I local aprea l im. 
possibk to obtain in all)' otht.· r war. And 
then"s Ilothing Ix'ta'r to build up dis
tribution flf a product than recording the 
show actually III a ~tore and using till 
geoc!.'r or ~tore mall:lger Oil the proW:lnI 
Using him as a one-qu.'stion qui:-maStCf 
is bt>ner than JUSt ilHwducing him, and 
dOl·M)·t waste l'lltt'rtainlllellt time. 

CREDITS, Doing a r.·motl' like this III a r .. , 
tail store dUring business hours is ntl small 
job. Crl-dit Elmer ,'\usch:lll)" !Ill' pro
ducer, ror handling a tough job well. The 
",riter :lbo descn'es a bow, for the qUl"
tions arc so "'ordeJ :l~ 10 belong in a 
food-store quiz and tlw}"re not gu~hy 
Bob H ille and John CorrilZan arc aoc· 
quate. 

SHOW Of PROMISE 
Radio Sid/ lOll WK \', Oklallmlla COl' 
.\fonda)'- \\','dul'sday-Fnd'lY. /0 P.III. c~t 

PROGRAM: A ~itlgcr with juSt tbe back
ing of a piano or an organ has to be gooJ 
to Glrry 3 show. Eli·C. !. TOOlmy Allen 
is, and that ~'Oes whcttll.' r he's slOgin~ 
l Lo!"e )'OH Jor Snl /il1l('1l11l1 Rraso'is or 
Gill/I},. III' w k"" it ca~y. avoids tricJ.;~ 
phraSing, and nevenhdes, cnme~ through 
the s(X'aker as a real Pl' rSQn. Allen is star 
or this SC!'sion ~ponsored by the Okla
h0Il111 Cl1~ and Electric Compan). He 
"'as originally schcdukd for a l3-wcrk 
run and ha~ bi.:ell with Ihe program nov. 
for 39 v,·('eks. He came 10 \\ 'K Y 011 loan 
from RellITlJ 1/(1/111.' AII/li/iolls, the ~mc 
g-ifllO C.l.·s. The n<Xtalgic touch on the 
program is usually handled by the pian' 
ist, Bob D U:lnt', IdlO is tops on tingerin!: 
the i\'Ori0,.. Some of his $Olos arc ol·er
:lrrangl'd but thcy·re cnJoyablc in ~rite 

of that. and many listeners arl' illlrre,,-"(:d 
by fallcy rull~, m'er-t'l11rhasi:t'd m.'~· 
c~'lldos, and countl'r-mdodr lingering. 
COMMERCIAL, Roy K~'ms h,lIldks 
1111: ~dlill~ :lSSi!!nllll'1lI WIthout pUllchinl!. 
The \I'ordagc i~n'l 513rtlilll!, OC~':;'; E usin!! 
typical gas alld ekctric I'ul'tic utilit)' 
copy. The Simll' oj Pro1tli.~e title i~ uSI.'\J 
for a 'prillgbo..1rd at th~' dosing commer
cial "llIch crl-dib OG&E with crca{inl! 
"a cOlllfnrt<ll:oll' today and a prolllisillj: 
IOIllt"lrf(l1l • 

SPONSOR 



• I TIME: Compcti tHIIl is flO! too stirf ,It 
10 p.m. CS I and ('\'('11 if it were T omll1Y 
Alkn has t'I)()lI~h in his voiC(' 10 hold his 
,lUdicncc. 

PROMOTION, Tommy Allen was the 
fi rst NBC " f.,nn-o Ul" pcrti lrnlCr and t he 
nod etrpet was ro lll-d OtH whcn IK' first 
came to WK Y. The l.ilylord (11(" OWI15 

the station) lIewsp;l lX'r, a lthough not 
j,'Qins all OUt for rndio, generally d id ~i\'(' 
Allen " good pn'SS .1 11d thl' )'Olmg crowd 
tmclcxl ill lhcir- Sin.n m Fan Clubs and lei 
Tommy Al len send thel1l. One Cl\: -Sinatm 
?ub rn:sidcllt , ex pressed it this way, 

Tommy ~ spcClfical. When he givcs with 
rho..«' fancy nins, he racks us, ..... eks liS, 
.lnd carries liS awny." 
CREDITS: Allen OeservL's a sp!..'Cial nod fnr 
his handling of the song im roduClions. 
He Ox'S tlll' OJ s t rniglu and s well. 

ROCHESTER SAVINGS BANI( 
JOURNAL OF THE AIR 

Radio S I,l /ioll H'/{EC, R OC/11'5 /('f, N. Y ., 
.\ IoIU'I)' lhroH~h FridilY, 6:)0 6:.J5 p.m. est 
PROGRA M, The formula crowds Illore 
Informarion into its IS lIIinutes than the 
usual news program could h:lndlc in :I 

half hour. It ·s wel l wri tten, airin1! 110 
canned copy. I t Covcrs the na t ional fm ll t 
III such a way as to kL"Cp its lis teners 
?bre3St of the .... Iorld, but its emphasis 
IS OIl Rochester, ;lIld what affects the 
c~'Il'r~ town. It divides irs news han
dhng 1I1 to four "columns." Colullin one 
presents the headlines and a word or t\\oTl 
of brief explanation. Colullm two covcrs 
thl.> local scelle (with an assist from t he 
Democrat & Chnmiclr. lcad ing Incalnews. 
P:lpcr). In this sect ion nank'S and .ld. 
d~ arc used and the listener gets the 
(~! lIl g thar cvery person melHioncd is 
h\U1g around the corner. Colu llin three 
IS. Washington Prrdicts, nicely handled 
\11th a t\\'O-voice rout ine. One s tates 
the predict ion and the o tht:r questions 
the facts and authority for each State
~~n.t. :he device creates a feeling or 

Inside lIl foml :Jtion" despite the fact 
that most of the items nrc current news 
Column four is devoted 10 the Citi:r" oj 
thr D.1Y, .3 profile of 3 resident of Roches
ter \I'IV) IS deserving of OJ deep bow. The 
~\\'s arc usually 1I0t for broad 3CC'OI11-

~hshnw..'11t bu t for plain humanity. The 
ro;1(kns l cau!,!ht p.lid tribute to a school 
tea~r . who 0 11 her OWI1 I ime taught a 
tQspltail:ccI YOUIlj!stcr so thnt he could 
gradU.1te wit h his class. It l\1.1de Doris 
\V'!lsh t .. ·· , I ' . • , ,~ cae I('r III questIOn. seem . olS 

no ~oubt sl1(' is, ;J grand person. No 
OI'chids. no presents, no ra:zJe-da~~I(' 
JUSt an honest news rq'Ort of a \\'OI~~m; 
w~ ha~ gont: beyond the call of duty. 
Final b,t \\ocJcomes newcolliers to Roch
ester. by 111\l11e aud address . 

. Everything on the program is pc.'rson
nli:ed, is addressed In the l11en :md women 
..... he:> reside and e:1tI1 their living in Roch
ester. It's local without bdng corny or 

(PicaS(' turl! to /)f1f!r )9) 
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fl i t TUll es for ,'Iarch 
(On R~.:o,d,) 

ANOTHER NIGHT UK E THIS ,M"",, 
Dick liu .... -O ... u n l , 0 .. 1 A .... - VI • • t o·t051 • H.I O., ... ;n-C . ... H6 
H •• b K.",.Llo.d SIoo .. -h .. o o 01' , H . , \II;n,.,,·Jo •• M CNon d-ADollo 10J' 

0 0. Alhd .. -p •• ,A"' ••. 076 • L.rr. O .. u,I.,-SI,. I !OIS 

BEST MAN, THE ( v .. ,~,d) 
L., B' .. .... -C .. 1. H OI6. Kin, C .. I. T.I .. -C ... . 10 ' . Ro .... V I.n.,-D ••. !J U O 

SoI.n. SIc.t .. -M .. u" S004 

EV'RYBODY LOVES MY BABY, my baby (G,O<" • 

Tn h • • ~ .-Vic. t o· IOI' • P;.d Pio.,.......c ... . n o 
Thr .. SoI.,-M"I. l i lO • G • • • Kr "O"-Col. ]7011 

FOR SENTIMENTAL REASONS ,,,,,",,,, 

IT MIGHT HAVE BEEN A DIFFERENT STORY 
T •• Bu.h-Vlc. to· tlU 

MANAGUA, NICARAGUA «~,,,' 
FlOdd. M. <1;.-VI • • to. tO t 6 • Gu. Lo .. b.,do-O • • . I n ll 
K.. K ... r-Co l. lll H • GOld •• T'lo - S ....... lOlt 
T_ T ... 8.h.- M ...... 5016 • D;.~ P.I ...... - EM. ,I>I I,. · 

Jull. Co" .... y-Si' . , SOl6 

MISIRLOU (C",."" 

MY ADOBE HACIENDA «'0,,' 
Bill , \1111110 ... -'11<. 10· tl SO • Jo .. k Mo: lu.-co .. 1 lOOt 
Coff", •• SIIl . .. - EnI. 1 '1 • E.quiu, T"o-AlIop, .. d,I Ot . H ..... o"d.;,.-M ... lOll 
Edd. H o .... ,d- M.j.· • F,onk l, C .. I,-Col. ° • Ru .. Mo., ••• K •• ~, B. h r-O ••. • 
\II .. ,.,u u-Col. · • D". , D.". '.-M~,I • . • • 80bb, l , .. T,lo-M ... u'" 

OPEN THE DOOR, RICHARD (O~.,,,' 
"" .. n ..... -<ol. n U l. Co"" , 80.I_V i<. t o· l i n • ,..~ MeV .. -e of. \II 191! 
PI.d Pi ... ,,-Ca~ . )69 • 8111 S ... u.I. - M ...... , 1019 • 0.. ... r l. ,.h....-Na ' . ' Ott 
M, .. , M.c.-Maj. I I I I • Sid C.II , II-M •• ", 1 058. Ho.l i ... P. ,.-Apollo I 0 ', 
Bo o ... ,, ·G,h ... - Si • . 1006 . Lo.l1 JOld •• - D .. . • • Ch .. n. Spi.ak _VI • . • 

Ch .. io l .... -Col. 11'40 • Bill OOb ..... -Co,,' .· 

RICKETY RICKSHAW MAN, THE """ 
Edd y Ho ..... d- M.!. 11 91 . T ... o To" 8"~""-M .. <"" )O n 

WE COULD MAKE SUCH BEAUTIFUL MUSIC B"" 
V.uth. M o. ,o . -Vi •. 10·1005 • ft •• hl. C. ,I.-(,,'. HU! 
Mo.;co L .... i.-Sit. 15061 • G.o", Tow.,-Son~,,, 100! 

Bill. Bu" . ,~.l d-C.o . HI • 81 .. Ba"o.-M·G·M' 

WHAT MORE CAN I ASK? 'Co.".' 
YES, YES, HONEY ,e .. ', •• , 

D • • • , Rn.-O;.", ... d '06'1 • SI .. . I .... ,.-S .... n lOOt • G.H Io.rupo-Col, 

...... 0" I .. h. ,.I .... d 
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It's all in the record . .. -
j 

~ 
J~I . . - • • " • -- a .. "1 ~ 

I: 

broad cast advertising PAYS 
, ' , , 
_ J 

~-' 

::;; 

IJ ~ 

-
\\'hcther it 's ap ples or automobiles . dentifrich 

or department stores. fOllll{:lin pens, cOlli, bath salls. 

\"aCUUlll CIC:1 11CrS, ba ll ks. coffee-or w ha t ha\'c you-

the broadcast 'H.h"cn isinlt T('cord is cJe:u. 

Rightly understood. and ri~ h tly app lied. BROADCAST 

.\I)YERTIS):\'C P.\ YS. Ilundreds of (;lellial reports 

Tl've;ll the :1I11:l1.ing results .. \ sk your advertising age ncy, any 

s tation rcprcscl\t:l{in', station, network. or S PO:'\SOR. They'll 

show yo u the record ,IS it app lies to your business. 

hom the "cord EVERS HARP : DEALER tNCREASE FROM 400 TO 30,000 IN 6 YEARS 

lrom the "cord WIEBOLDT (DEP ARTMENT STORES) : MERCHANDISE UPGRADED 3 TIMES 

lrom the record LEE HATS : 6TH TO 1ST IN HAT SALES IN 1946 WITH 15·MINUTE SHOW 

.... t'II ........ OJ( 1'111111:\1'10' ... , .... c ...... ,\\ ,"OR" 1'1 . .':. Y. (vr hllYl'fs (~( hroadrast at/,'cr/isim!, 

, 

, 



COMMERCIAL REVIEWS 
(Cotltiultedjrom page Ji) 

'l.'lcral storcish. Check this as olle or the 
~I news programs of its kind Ihm can 
t,;;-hmrd throughout the 11:1(1011. 

~
OMMERCIAL : Although tht, avcrage 
~\'ings bank on ~he :lir ~\andlcs it,S COI11-

reials on an lIlsl ltlltlonnl basiS, the 
Rochester Sa~'ings Bank docs n dim:! 

liing job, with no apoJogk-s. In its 
pening ndvcrtising copy il sells "buyill!:: 
'our hom<:' through the b<mk's real estate 
cpmtmcnt." In the closing it sells " low

:os! savings bank money orders for pay
S }our bills," The ropy is written by 

11!.' bank's ad\'crt i~ing d{'partlllcllt :md 
'CIitoo by thc show's producer. 
IME: The prO'Jram is 011 station timc 
nd the competition iSlI't too strong: 
Iii/co SUPfJIT Club 011 W$f\ Y a nd El'CU

ide on WHAM. The i'ludicnce delive red 
o the program comes from the Gulf 
'iporrs News right ahead of it. 
PROMOTION, C1.r cards, direct mall , 
lC .... ·S in emploree publications ill plants, 
IS well as spot annoullcements have been 
sed to "sell" the program. Publicity 
115 also l1ppeared ill a promotional col~ 
mn in the one local weekly newspaper. 

e usual advertising done by the station 
n Rochester dallies hl1s been impossible 
iincc No\"t'mbcr 8 as the l<:tter have been 
"111 strike since Ihen. 
::: REDITS: Roger Goodrich and Warren 
Doremus handle the newscasting and re
;pect what they're doing. They're real 
lir newsmen with their roots in Roeh-
2ster. William J . Adams, program man~ 
1ger of the station, created the program 

till' eonU1k'rcial film SCllnl100 . It \\a~ 
nicely handled under the direction of 
J ose Di Donnto. Bll1n<.'y Ha rr is,andJnhn 
Mullen. Films for Industry shllt the 
film for the agcncy, Doherty , Clifford 
and Shenfidd, Inc. 
TIME : The program's big comlx tition 
ill radio is the Fred Allen show which of 
COlirsC' has a trelllendous fo llowing. On 
WNBT, the NBC T V sta tion, the show 
at this time va ries but 011 occasion it has 
vcry finc drilillatic sc;uUlings which at
tract mnny set-owners. Despite this 11 
Il'ccnt survcy indicates that thl' q ui:: 
audience will view ask-me ~hows no 
matter what the competition ;mJ no 

duubt Bristol-f',]yers deJX'llds upon this 
in scheduling I'ilrly Litlc. 

PROMOTION: Very little 111 this li l11('. 
CREDITS: This is a CBS p:lckl1ge and iws 
the usu:l1 snulOlh C;llT\('m work which is 
the result of the crew's kn{)wil1~ what 's 
expected of ,hcl11 and what to donbout it . 

DANCING ON AIR 
WNBT, New \'ork. NI3C~TV, Swula y, 

8 8:20 p.m. cst 
PROGRAM: Hl1ving sponsor<.'<1 Fllce to 
Flice for S0111e tim<.' , Standard Brands, 
Inc .• ha~ now replan.'CI it with dance in· 
s truninn 011 the :oir, \'i.1 the Fred f\ staire 

(PII!(l,IC tum to page -/0) 

ill heard it 
over 

WIBW" 
dea and writes and directs the show, KA I'S'IiS 
.h;ch;" ,"" •. ,;" d,ily job. The by -word thaI's the Buy -word In II, H 

PARTY LINE 
WCBS-TV, New York , SWlIlay, 8:30-9 

p.m. est 
::>ROGRAM: Next to sports the tele
vision quiz has the greatest \' icwing iludi
mee. This is especially true when the 
lui;: is conceived so that the home aud i
!nce, through the u!;c of the telephone, 
s made part of the show. Party Litle is 
that kind of a show and with J ohn Reed 
King at the hc1m it usually bounces along. 
}<ing has been ill for a while and CBS's 
::;il Faites has been handling the mc as~ 
~ignment. With Faites it 's a different 
;how, the quiz questions being the anrac~ 
;:ion rather than the gag commentary 
;hal King purveys. All the questions arc 
.. isual and most of them fun. Faites Wl1S 
!vcn able to bring in a news slant on the 
,how. A typical news bit was asking 
~iewers 10 identify breeds of dogs that 
... ·ere going to be entered in the \Vest~ 

ninster Kennels show. Thus the dog 
ihow was publicized and a feeling of im~ 
ncdiacy brought to the scanning, 
:::OMMERClAl: BrislOl~Mycrs spon~ 
iOrs Party Liue for Vital is and ipana. 
.)traight " billboard" copy was used in 

vtARCH 1947 

S.,,,,ing I~. 

'1"I"'y' r" ;' .· I;. n"i_l, I"",d, "nr rarm a,,,1 
_"will.",,, li-If'u"r_ in I\"u_a, :" "t a.lj"i"i"c:: 

,1:'[>·"-' I"i.·1. l"I'a-- "" i.l<' ;._. i"f"rtlw';"11 ",,, I 
~" C::1;c~' ;",, ~ 110 ; •• ar.· I" II ,c;r rnnl,wll,,·t,,·r.1 

,,,,.1 i " h · rc~ l. 

Tlo;'I'~ II ... . _.·. · .. ·1 "r II ... 1''''1; '''''II ' 'u" .. ,1 ;"'1" ... 1 
"f ~ ..... 'r ~;,I.·, "''''''';!'' ''' ,· r \\ ·In \\ . 

" I Il<'a r,l i. 'I" 'r \\ 111\\ " i_ II,,· I.~ ."" .. 1 ,h:,l 
f · arri.,~ "'''lIltl,,~_ 1'""1,,," _ fr"m fr'c"d 1<> fr,c"d 

111,,1 , ... iglol" .. 10, "";;; 101",, ... • h~· 1' ~' ." .. r<1 
IIH" 'S m ... · ... 1".", ,,,,·,,1 "r ;, l'ro ,.I,," ' ·s ,' al " ,' 

:",.1 ,1l'\",'I<IaI,ili. ~·. 1),·" I.· r - I.""" ;1 ,,_ a ~ 

~I "~ .. " , I'''''''r~ i,,_i_l ,," ' I"~'ifi , ' l.rH,,,I_. 

YlIL \,.."r it_ ,· ... 11" i" ;;r:uif) ;" ': ,.00 e- r"""nl~ 

... 1,, '" ~ "" ",f' \\ 111\\'. 

first familie s of Agriculture 

Rep" CAPPER PUBliCATIONS. Inc . 
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" 

YOU MAY BE ABLE TO SKATE 100 
YARDS IN 9.4 SECONDS *-

BUT YOU CAN'T SLIDE INTO 
WESTERN MICHIGAN ON AN OUTSIDE 
BROADCAST! 

,\ ,. Ih, ' ,'''0'' !Ii.-,.. ,,'c,.trrll .\li c hi;';:1I1 i,.II'1 a H' r~ /.:f"OII , li,.llIII C(' 

frolll Chi.,;!!!" alill D\'I ruit. 

Bul II II I jI", . th., e rn". 11 "road.· .. ,.1 , ' ;111', ~Iil' Iilroll :'::" th e "a/l 

.,fjndi"!J Il.lIl j,."lal.,,, \\ ' '''' h 'fl' .\ l idli:':::l 1I from '''I,,,ioll'-II,(,· 

,,;. 11 ,. luliOl" •. 

Th,' "1I1 ~ W:I~ to n' :wh IIii,. hi :.:: 11I 1,d,, ' \ j,. \" Ii"" , ... luli"II" 

hl'l,i,,01 th., \ .. dl. \ C B!"i ""olloi ll alioll \\ ' " ZO for "al:lUIlI:'-,"" 

1111.1 ".IEF for ( ; rallol lIa"i,l .. ::.i\I· ... ~"" t"' IIII,I ,,!t"'U\I'ral!1' ill 

\\ 'r"' .. r" \I id ,i:.:::." "i ll. a lar;':"r ~han' "I' \,"li"III"', IlIorllill;':. 

:lflt-r,,"oll :ulIl ni:.::ht. tl1 :111 all~ .:'\I\C. \ Be or .'"' .... HIII I, ' ,,, 

ill .. iol,- or olll .. iol" II.i,. aft'a! "t' " ,,11101 It,- :.::1;.01 10 ,..'Ili l ~nll ail 

,h., fa, ' \ '" or j .. "t :n_" \\~ · r:,·_ I\IIH1I. · 1. I .. . ·. 

Bol~ o ... ned .nd ope,"ed by felU, B,o.dCfllin, Comp.ny 

Aye.y·Knodel, Inc" E.clul;Yi' N.tion.1 Rep.utnt.tiYII 

COMMERCIAL REVIEWS 
(Gmlillurd jrom pagr 39) 
Dance SlUdio's !>}".'>tem. If the E.1dl 
Dunn-l3ob Dunn face-to-facc ing u .. a. 
static. this is a viewer chaSt'r dl' IUl 
Th.: progr.lm is .'>uppo!tCd 10 take rlact 
at a dance p;!rt)'. Wllh Fred A\latrr 
H.·acher.. pre:.enl to .'>110"" the t)"TO daO(. 
Ch "'hat tht· light fanta.'>t1c i~ all about 
The verr natur(' of Ihe program reqtllr,.. 
that th(' carTll.:ras p.m around until the 
producer thinks he's found a r:ood sho,t 
then he cal1~ it. In practice, that d~~ 
work out. TI'K' tt-acher<;, Ed Simms 
also mc's) and Chris Brl.', rna)' Ix- J.!mtd 
fJll Ihc h.1t1rOOIll nnor, bllt they'fl' nOl 
cntcrtainmJ;: !xfore the cam~'ra~. 
COMMERCIAL , Dick Dudley handle 
til(' sell ing. which is devoted to Cha* an.J 
5.1nbom Instmll Colfec. I /("s ca.!>)' a~ 
tclegenic and Gloria Ilope "'ho as 
isn', bad ""hen ~hc isn't pu ... hing. 
TIME: \\'CBs.. TV usuall), has a fe31UTt 
film on at thi ... time. If It\ a bad fll 
(it l>tarts at 7:15) \'i('wl'T'.'> rna)' ~hi(l 

Doucillg ot! Air. bot it's doubtful. RaJ 
has Charlie McCarthy and Bergen VI 

competition on NOC, £m, Spadt is 
CBS. and the Deuoit Symphony II 

ABC, something for ('\'ef}·body. 
PROMOTION , Standard Brands hil 
started promoting anything on T\' }t, 

CREDITS, EmCSI Colling of r-.:BC \101 

""ith Stan Quinn of J, Walter Thomp<.u 
on the production to no 3\'11(1. Wrru 
is Ed Rice. His copy is prett)' deadl) 

MR. SPONSOR ASKS, 
(Coli rilllltdjroUl pagl! 25) 
\alue, Not onl}' thai, but there i< I 

f('('ling. to my way of thinkin~, of "cheap' 
Clling" the sponsor's commercial. and the
d ignit)' of his product, b}' giving IllClllia 
10 many other trade l1am(' producL~. 

As a slation reprCSC'ntatl\'e, I ~houlJ 

say that therc is a Sl rong possibilil~ 
th('$(' multiple-mentions conniclin~ 11lIh 

the spot bro.1dcasling campaign ... of ('01' 

JX'tiu\'e :;POIlSOrs. A ~pon-or and a 11m .. 

buyer Illi!!ht well think twico.' Nor 
placing: ~f"Ots before or after a pr()!:!ra'1l 
which tIll.' COlllpetltlon l!CtS a bi~ plu 

There i ... al-o a nuisanCt f:actor. \\1 
rdkch UI1 the ~roll!rOr. Many vi tho' 
gi\('·a\\a}"~ on tile COIl16t;Ult.jackrot 

' fpC' of ~11O"" are ~:arce appliano"j;. to 

lUres. or products.. H,1Ildin!l o\'er n~ 

\\<l:;htnp Ill:lchille or rdrigerator 10 iI a:m 
t .. • ... wnt while the l1:1tlOll Ibtl:m i~ son 
thmg that i" j!oing to makl.' a lot of hou 

\\ in" :;1::1c. 
It might l ...... · better for:l ~f'On""lr to ~l .. l 

10 gh ('-away'" ~uch a~ lHom'~ pria .... In 

or e. S. s'1\ings nOlld~ r:1tlll'r thim ItIt 
hard_to_get branJ·nanK' proJuC(~ 

III'ES IIATCllEn 
,'I,lIIac" 
.I0/1ll is, (' .. 'urson Gl 

SPONSOR 



a SPONSOR monlhly labulalion Contests a nd Offers 

-S;onsor · I Product l Prog ram T im", 

UI> "ITO cUAIun 1)'''1' n ,,, I~L,.. 'ITIIT!' 
1 ! 15 ,,,,, 
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This JOHN ACKER • 
IS 

890 •• 10<f<le •• SO.OOO " a"', "''''o.i<a~ "Rillo'o ~.p, ,,o ~'o d 

by Jonn 81oi, Dnd CompD~J. "' 1I ,I'D'ed ;~ "IonoV 0., onl .. . 'h 

(OY, "," ooni o. ond Ih ",RIZON '" NETWORI( • I(O Y, 

of near Muncie, Indiana 

J OHN ACKER and famil~' h a ve a n SO·:Icrc farm i n Delaware 

County. Indiana. They h :n'(: owned this place for 20 years and 

h.lI e well o\er S3,000 invcsu:d in machinery. L:sing a piece of 

ncarb~' land with their own 80, the Ackcrs had 50 acres in DaIS 

and ·12 in corn hIS! sea son. They ra ised 100 hogs for machl. 
:tlong with 200 chickens. and Ihey milk fj,'c dairy cows. 

T hroug h :licfr, thrifty farming and mark Cling, they have 

established a 'err comfortable 5-room home wilh a completely 

modern kitch en-electric range and refrigerator, water soft· 

e ner, fluorescent lighting. hand-m ade cabincu. A new forced 

air healing s~'slcm adds 10 the cornfan ofl he home. 

for 20 YClrS, John Ack er, his wife and son. Allen, 

have been W/ LS listeners and Pra irie Farmer readers, ap· 

prec iating the markets and weather esp\!cially, enjoying 

~lac and Bob, Dr. John W . Holland, Art Page and Dinner 

Dell, and all the WLS "'ational Darn Dance fal·orites. 

,\Iore than on ce, Joh n Acker, following the market reo 

pons daily, has made extra cas h through getting tOp 

prices for his hogs. 

It is on this home and this family, and the ho mes 

and fam ilies like them throughout ;\Iidwes[ America, 

that the microphones o f WLS h3\"e been focused for 

23 years. It is o ur intimate interest in their problems. 

the sen'ice an d entertainment we gh'e them, ,hal 

ha\'e made them such loyallistcners 10 \'\' LS ... and 

upon loyal listen ers depend ad"ertising results. 
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NAME 

Richard J . 1l11ITCIi 
IlUb<:rt R. DIl)'le 

non Benjamin 
A. C. Betnsteln 
Chuu'r'r.IlLrcb 

RclLl)- Bird 

Walter Blake 

Jvlb. .. n. DObbin 
J amu J. Booth 
Arthur Onmme. 
Joseph I', Orau" 

WIlliam J. Breen Jr. 
Tonlr .. )' Orl~I1.' 
Erne$! Camp Jr. 
rn>"k Campbell 
T.}ior ~. c..lfeU 
R ic h ard P. CaUHlIn. 
lIe r bert Chason 
M:u-tln C. Chavez 
A. C la l", 
Terence CI~'ne 
£utene J . Golla" 
J"hn Co le 
Dav id A. Collin. 
C. W. Cook 
l>ou1!;las Crane 
~ I ar}' C. Crosby 

Cralt D:!.vldson 
'-ernon Delllon 
Ge ne W. Dennis 
Thoma. P. Dought,," 

Ja me8 E. Duffi~ld Jr. 
Ge-ollle Dur ham 

Fron!.:!)"" W. Dnan 

Geor!l;.c Endngcr 
Chet A. EttInge r Jr. 
lIohnan Faust 
Jo hn S. Finn 
Joh n J. Flana~n 

Mild red Fluent 
Ethel M. Fordsman 
II . F. Fu rber 
F~d Cardner 

lame. W, Gilli s Jr. 
M ar)' Lou Gordon 
Leon G rH n fie ld 
L. C .... "I lJamlllon 

Ralph A. lIart 
:-"0,..... lI11yn e.s 
.... ben.s. Hecht 

GeOf"~e II . IIennbs) 
l'e"'r 1I1Iton 
J.I'aullioalt 
Charles F. lIoftman 

J ack R. IIol m u 
Alle n lIubbard 
J ""I F. Jacob. 

Frank J. J acohllOn Jr. 
11. ')' C. J e n kin. 

Ed J ohnllOn 
J a m .. F.. j ump 

signed and unsigned 

FORMER AFFlLlA nON 

C ardner. St. Loull. uecuthe.p In chan~e Mo n. 
U ntO Chemical Co. a nd New York .stock E~ · 
c han!!.e aecounU 

l'ewman. Lynde. Jackson,·lIle. account uecutlye 
Brooke. Smi th. French & D<> .... a nce . Oeuoll. 

media dl re<:tor 

General Artl~ts Corp .• Los An~eles. publicity stall 
Lennen & ~lLtchcll. New Yo rk 

1>!and,,1 Bros.. Ghlcago. UIIO";ale a dYertlslng 
manater. art d lr<'Ctnr 

Blalne.Thompson. New York •• ""OUnl e.ecut l~e 
o n Warner DrO$ . plcturC$ 

FOOle. Cone lit Dcldlnll,. Ch lC'all,o 
Army AI. Forcn 
000&0. 1·lttsburgh. acCount .,....,ulh .. 
Ken)'on & £<,k h"rdl. ;-'; .. w Yo.k 

Young & RuhlC'am. New Yo rk 

American Display CorP .. New York 
"cn)'on Research Corp .. New York. ~p 
Sha .. · Co .. I .... Anl/.eles.productlon managu 
IIctbert C bason. l'ew \ork. h .. a d 

Free & I'ctu •. New York. "p 
Ward Wheelock. New York. m .... ta dlreClor 
McCann·Er;ckson , Ne .. ' Yo.k 
Army 
Are!. Inc .. S t. Loul&. adrer tlsing manal/.U 

Ohio S tate Journal 

Compton. Sew York. ~p 
Kadlo wrltu 
KMBC. Kansas CI .),. special fealures direCtor 
Lenncn & Mhchell. K'ew York. """Istant aCCOunt 

es...,uthe on ". Lodllard Co. account 
Fuller & S mhh & Ross. Clewla nd 

Ro) S. Du r nlne. l'ew \·o .k. account e.ecuthe 

Ouchanan. Chicago. VP. Chicago o ffice head 
"Iotl Dun. Omaha. a n director 
K'av)'; Mitchell.F.uu. Chlca!1o. radio d lr""lor 
Walsh. Wlnd$Or.On •.• spacebuyer.office man.ter 
McCann.Erlckson. Nc w Yorl<. puhllcation m .... la 

ma"all,e. 
Roh~tl ~'. Dennis. Los An¢eles. aCCount ",,,,,ulive 
J. R. Kupslck. New York, m edia h u}'er 
Sp<)tts~rvl~e. In~. 
MCCann_Erlckaon, New York. ~cCoUnt ueculhe; 

mcrchandlsln¢. rn:> rketlnt spedalln 
},;llIs. Dulfalo, account .,.<'Cuthe 
Lockwood·Shackelford. Loa Antel",. COP}' c hief 
"arry Fel~enbaum, Phil.delphla. art d irector 
Drook~. S mlch. French & D<>rran~c. Denolt, .c· 

counl eSeCUllve 
!lart}' Fclll,enhaum. l·hUadelphla. radio director 
Complon, Kew Yo.k 
General OUldoor Ad~trti$lng. Ne .... York. ad· 

mlnls trathe ... ecutive 
BOD&O. ;-""cw York. trO(er), Itorc merchandiser 
Mason. New York. vp 

Flrth·Sterlln~ .s lecl Co., M~Keesport. P ... a d· 
ven.i$lnll. mana~er 

:'mhlt &< Drum. Lo. An~el<" 
S<'n'lceo Unllmhed. I· ... dena. accounl "'""ull~e 
Doherty, Clillord & S h e nfield. Ne .. · York. aCCOllnt 

ueculh'e 
Marsh.1I ~'I eld & Co .• C hlcall,o 
DUl lness consultant apeclalldnC In . dvcrrislnC. 

r adio meuhandbln¢. bU$lnu,s promotion. 
"llnneapolis 

KObert F. Dennis. Los Antel .... account e1".,ull"e 
Robe" Ilelle., Cle"eland. aNO< \ate 

NEW AFFILIATION 

Gardner. Sew Ynrk. In ch;. ree ea.cern ol"''"'''tlono 

Linds"vm. Leach. New \·"rk. a«ouol",,,.,Il.I,..· 
Brookc. Smhh. French & o..,rrance. netroh. ~p 

Claire A. W"tn. l'cw York, COP)- wrl.er. accou"" eu~uli¥e 
Makellm. IlollywOOd. radio I'roduc.l"n d~pl. 
Robert W. Orr. New Yo rk . yp. accounl e.ecutl.e for u"eral 

J .. r~~n~ p roduc ts, Comic W .. ~kly 
Dade B. Epstein. Chicago. VI' 

McCann.Erkkoon. Los Antl.eles .• ccount e.cculhe l·n 
Enl""p.l.., ('roducUons 

lIennc!l.Advertl~("e. III~h I'olnt. N. C. 
Kalph II. Jon". Co .. "'t .. }·ork. account uKulhe 
MacLeod & (;.o"e. I'h..,hur!1h. :leCollnt ",ecullve 
Ken)'on & EC khardt. ;-"e .. · York. vI' In charll,e time and 

.paechu),lnll, 
Sherman & Marque"e. 1\ew \·ork. a~eounl elecullve 
~: . W. Rel'"old. & Co .• Toronlo. radio dln"'lo, 
".,cker. Wayne & 0> .• Allanla , el(Cutin eapacllY 
Arthur !lavls As.><ociates. New Ynrk . account e • ...,udu 
Re."Ue",· Advertlslnll ~ervlce. :-'ew York (new). p.uldt n • 
Shaw C.o .. L05 Antelea. accounl ",ecul,,'e 
Colc & (:hason.I'.-ew York (new). p:>tlncr 
Kohen Ono & Assoclates. New Yo rk . mcdla dlr""lo. 
J. J. Gibbons. TuronlO •• lm~bu)'er 
Blo .... ·.l\e .. · York. account Clecu.h-e· 
Ge)·et.l\e .... ell & (;anll.e r. 1\cw }·ork. media dlN>c.or 
Cole & Chason. 1\ew York (new). parlner 
.""'na. :-i"w Yorl< •• ccoun. necu';"e 
Ridll"",· . S •• Lou !,. account e~eculh'e 
A$SOcialed.LoIAntcles .• p . 
Boh D)'en & Son. Columhus. advetllsln~. salu prontouon 

dept. manao,cr 
Ra)"mond K. ~Io~an. 1I01l)· ... ood. eleculi.e capacity 
Seymour Kame n), Auoe."tc •• Z'c",· \·ork. radio conOUllanl 
R. J. l'otls.Calkin. & lIolden. K.n~as City. radio dlrc<.or 
Lennen & Mllchen. I\ew York. radio dept. m~n ... ge. In 

addition 10 I'. Lorillard account du.le~ 
Foote. eou .. & Bcldlna. London 
Dancer.Fltzllcn ld.Sample. Sew \·ork. cootdln"'or media. 

S1 .. ls !!cal rhearch 
Moorc & 1I:"nrn. ~ew York. In charlle ~Iason. Au lit Ma~en. 

helmeraccoun. 
Roy S. UursUne. Chlc.to. yP 
Joc II. Lan~h.mmer. Omaha .• ccounl uHu.l~e 
M IIchell· Fa uS!. C hlcaRo. r;>d;o d IrcctO' 
W.I,h. Windsor. head. medL~. rueareh deptl. 
M~Cann.F.rlck5<>n. Ne ..... Yorl<. media director 

Ahbolt Kimball. L ... Anl1cl .. ~. aceoUl" CI"eu.lve 
Moore & Hamrn. :>:cw York. mcdl .. dl.C<lnr. 
Juliu~ J. Rowe n. New Y"rk •• CCDunt e~""u."·" 
Fred Cardner Co •• Ne ..... Yo.k (new). owner 

Ellis. :"<ew Yurko gc n e ral manager 
Dunn.Fenwlck. Los An!!.des. a«ounl ... ecuflve 
lIar! & Greenfield. PhU"delphl" (new). p"nnct 
Brooke. Smith. FTCneh & Ilotr.lnce, DetrOII,,,~ 

liart & Grecnlield.I'hl1adelphla (new), panner 
CoOlplon. :"<ew York . radiO dept. m"nall,er 
Kuttner & KU llner. Chicago. aceollnl Cl<xutive 

St01'""as. Corp. o f America. New \·ork. vp 
Donahue & Coe. New York. vP. "ccount e.""u.lve 
1I0"1t & I'ro~"ndle. Bos,on (new). parlner 
Jame. A. Stewart. Carnetle, I·a .. ae~Ollnt elecutlye 

W" ••• Marquis. I·u .. bnd. O te. (new office). manao,er 
Allied Adven;sln1l A~"ndes. Lol AnRele •• account u...,llll, ~ 
Doherty. Cllllord & Shenfie\d, I\ew Yo.k • .-p 

A. James Kou.e. Chlcall,o •• cCOun •• u pe.-vlsor 
I;r ... ln. lVa""y, Mlnn""poll" uccudye director .. 
ROllers lit Smith. Lo, An teles (new ollke). o,enera l manaeer 
" Iark", Re,earc h . nd Ad,-erci.lng. Sew yo.k ( n ew). partne, 
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DIAGNOSING A PROGRAM 
(Colltilll/rtf from ",'[:1' 20) 

dropped :llso hUI only 14 pni l1l s. Sinc(' 
Ihe T(.'COrd comrllcrcinl W;'IS npp' lrcl1t1y 
disHk<..'d less than tlx' inSlrUn'k'lIt sell ing, 
and sil1Ct' It !>CCmoo likdy Ih,lI th<..' ncgn· 
tin- result of toc firsl commercial W:iS 
making dialers nppro:lCh the S('COnd wilh 
a chip 011 Iheir shouklers, it was dl'Cided 10 

I switch conllllcrciais. The t}'picoJI disk-

I selling rnimllc now dips amulld 9 instc.1d 
of r4 and the inSlntlllcnt cOlllmercial 
dips only IS instead of 25. JUSt as the 
nrp:atlve r";)(,,iol1 10 Ihe instrummt com· 
mercial hurt the rccord.adwrtising copy, 
iust so d(l('S the positive rC;l<: l irm to the 

rtrord ropy help d l(> ilistrurHmt mIlliner
cial flOW that the positions in the program 
art" r('VC'rscd. 

Human interest inlroduCiions to musi. 
ell Ilumhcrs have long been favon.-d by 
producer.;;, A listener with a spttial 
story that has a heart·throb in it is made· 
f().Order for continuity writers. Bm, at 
least a:. far as the interest of Iist('1lers to 

I 'fusic America L()!'('s Best is concemed, 
" hC'lrts and flowers" lend·ins for songs 
drop imerest right out the window, 
straight introductions to musical numbers 
rating 8 1.9, those \, .. ith a ra:zle-dazzle 

fJropping to 74.9. 
Robert "Ierrill is the s tar of Mllsic 

,'\mericn Lct·cs Best. The progrnl11's 

EdiCIlC<.' enjoys his singing; but that 
oesn't mean that thcy like everything he 

, When Merrill sings a spiritual the 
f)rogram aueliena.' intercst drops. That 
~appcrlS evcry time he chants a south-of. 
the.Masoll·Dixon.linc number. The au. 
~it'f\C(' also likes most of the orchestra 
,lUI11M which arc direct('(i by Frank 
Black; but when Black waved the baton 
or Buckle 00"'11 lI'illsocki, the listeners 
;taned OUI with high enjoymcnt but by 
he time the orchestrn h<ld finished buck. 
ing dov.1l the mjo}'lllent was down too
Opoints. It was not what th<.'YcxpeC'ted 

: rom Black. 
Schwerin stresses that all the research 

n the \lo'orld \loon't improve progrmns, or 
tommcrcials. That depmds upon the 
'roAl'am produC<.'r, to whom all his reo 
'(Irts arc "1.,dc. Sch\lo'('rin 's pTe.testing of 

~ 
program in the series, Adl'("Illures oj 

Tank ,\Jl!rrill'ell, resulted in <In increase 
li~tl'lIcr interest of 10 per cent due to the 

I'roducer'~ making changes in the show 
~orc il went on the <liT. I-Iow('\,er, the , 
rrod~ccr retained in the b~1dcast pres· 
n(atlOn a 6O-yard drop kICk which had 
ken rmoo vcry low by the pre. test 

r
dietlCC. The air program dialer re. 
ted eX<lClly as had the test audiellcc and 
terest in thm drop kick was lower than 

iARCH 19;(7 

in an)' of the rcst of the program. Thc)' 
didn' t believe th.1t anyone muld drop
kick 60 yMds 011 or orr tl~ air. 

Although there are O\'l'r JO (ac("f'i; ent
~idcrcd b)' Schwerill ill sl·tting up a p:-md 
for <lny proj!r<lm, four of thcm Me what 
actually dell'rtnillc thc IIlllkc·up of a 
proymm's audkncc. In Ihe case of Music 
AlIIl'ricn Lm'ts Best il was found th:n age, 
S(:x, and l'(\\Kmion were important factor<;. 
The fourth del11l'lIt \\'.15 "Ii,tt'lml~ h;II1I"" 

til(,' !Host cons tant factor OIppearing til 

progri1ll1 panels. 
It ·<; illlPOrt<lIlt to Ullco\'cr the I'>il~ic 

J.!rouping~ of ;'l program's audiL1tCC. for 

without th:lI it \lo'nuld IX' ill1pos~ihk 10 

l" whlish a ranel thm would parallel the 
, hnw's actual dialer<;; alld withouf such 
a panel it would he il11po~ ... ihlc to un('(\Vl'r 
fhl' appeal which \lo 1I1 ~ Ih audicncr. 

Qualiwtivc research ha, only petl(" 
tratl-d Ihe suda("(' of what It e:m accom· 
I'Ii~h. What Schw{'rin h;h ~Wrll'd III do 
for RC,\ .Vicwr. whnt till' J\IcCalln. 
Erick<;01I ~cncy Im~ done for Dr. Chris· 
lIiIIl (which will be the b:lsi~ for a (mun: 
~I'O'''''~OR report ), i ... !lnly nil mdicntion of 
whm ('iIIl he done for ru r uJ vcrlisillg I'>y 
thorough an<llysi~ of II \{' rC.1c tioll~ of the 
radio audience. 

A QUARTER OF A CENTURY 
IS ONLY THE BEGINNING 

::u .\ RVEL of tilt' ' 1\\'I'lIti t'lll ('elllm ....... tnf':l1U; 

f411' lila ,.", (,UllllllUllicntiolJ ... di",:-'('llliIlHtor IIr ('d-
111':lIioll alld (,1I1('rt:lilllltl'nt . .. l~adit) hro:lIl1-:t ", l-

illJ; i .... tl Il'il,ul(' In IIlall '~ iIlY(,llliw' gf'lIi tt :-..11l little 

lllore Ihall 2;') .... I'ar'" il I':I ~ growl! frolll lIuvdl ," to 
1I1·(·(, ... .... il .... ill our dail~ ' iin-",. 

Proud ttl ha \'(' pla:n'd:4 ,)Old in liI(' plwllolIU'lial 
growl h of 1 il l' ('adil) ad , pi{III('(T Station we)' . 011 

thl' 1){,(,:L"illti I)f it. ... Sih-('I' . \nlli\'tT~~II)· (l;"(,III'\W I'Y 

20, Hl4i) look...; I):lck tltl'llIlgh I II(' )'1':11' .... wi!ll 1l tI"4'll 
:-.t.;ll:o'C of graliludl' to Iho ... c who haw' I II:uh· its 
" I){'ration po ....... il,ll' . 

Firm ill 11((' Ill'!icf lIlal 111('\'( ' i~ :III ('\TII :':1'1';dl'l' 

IIIIIIIIITO\\' f(II' II('o:tt\en;.;lillg' with IIII' :t(lllilillll 4'( 

} ;'n'qll(, IIC.'· ;\[Iltiulatioll aud '('\ ·II, ,,i .. ioll. (:\'11('1':" 

EI('('lric ::;ta lioll~ fa{'(' 11,(, fU!IIl'P with 1'1:111 :-. for 

fUl'! hL'I' I'XP:lII:-.ioll and 11('1 tn :-'l'rv icc. 

WGY 
50,000 Watts 

NBC Aff il iate 
GENERAL fj ELECTRIC 

Schenectady, New York 

Represe n ted Nationally By NBC Spot Sales 
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KWKW I , ~ I,. \ II :':i· I.·" 

WWDC \\ a ~h .. n. (:. 

WS8C ( :h;"lI:,!H 

' WORL B u" to rr 

" WJ8K /), 'Iro i l 

WMIN \1 i l l ll .• :-: t. I'all l 

KXLW ~ t. I ,fi lii ... 

W8NX i\,,\\ ) IIr k 

WDAS 1'I. il;ul'· ',.Ilia 

WWSW Pi I I. ... h II fl.!"! I 

WHHM \I pillpll i ... 

KONO :-;;1 II \ .. hillio 

WLOW '\ or rolL \ a . 

• u<~Pt ,n N ... York •• no.", in Ch'<_MO 

New York · Chicago . Phi lad elphia 

Pittsburgh . Was hing Io n • Baltimore 

Los Angeles • San Francisco 

-broadcast me tchalldis· 
I 

Til·up ... It! 21 nlw1p.ptfS by WPAT 
(l':ucr!'(lIl. N. J.) is ddi\'l'rinj! first 
p:lg~' stork!' for \\'PAT and ckveloring 
public !;en'icc programs rcpr~ntill)! 

all SI."Ction<. of North Jersey. Thl-deal h:l ~ 
tlK' publicauolls tellinR their r .... adcr~ th:n 
"grou~ wishing to l'mplQy radio to pro
motl' a caUlI!: III tht· public interest w,1I 
be allow'" time 011 Radio Station WPAT 
b)' applyinR for It to this Ill'\\'spapcr," 

In.Vuetion. fo, b,o.deu t opef. li . ten;n, were 
tlx' basis for a special 5{'ries in the- i\ktro
politan Operll Neil'S which rec!.'in'!! 
1l00tionwid<> puhlicity, Delegating onl' 
IllC'llllx'r of a listening group to anslO.er 
pilOn!", door hells, CIC., was suggestion 
lIul11l',\.'r o.lt1('. 

One mill ion .. i. itoll fo, WWVA (Whuling, 
W, V.,) J.mbO'e<!, Special cdl'br:nions 
were touchl'd ofr when the one millionth 
tickl't holder visited this folk music shin
dig. The lucky radio fan IO. .. IH homl' 
loaded with gifts, 

Bud. Ro,ell I.nded • lot of p,omotion .p.ee 
in F(i>ruar), \'ia a fashion t1<"-UP lO.'hich 
had leadin}: fashion creators Io\-'Orkinj.: OUI 
their ideM of whal the well-dresS(-d man 
and lO.'oman will lO.'ea r in the 25th Cen
tury, Costlllll('S and dr:lwings submitted 
b), k-ading fashioll experts, including 
Arp:ld, T n'gen', CI:ue PO[\('r, Ceil Chap-
111:111, arc the b:lsis of :I t ra\'elinE! fashion 
show which will be St.'-'Il :It all "'u!U:l1 
stations with l'xhibit facillti('s , :\onllan 
Bcl Geddes lO.'as chainuan of the jud~l'5' 
COllllllitt('(', 

Wild,oot Ules eomie .dl wi th S.m Sp. dl 
as the lead in}: character. Instead of ju~t 
using an}' character for its cOl11ic-strip 
promotion the hair tOLlic has the central 
char:tc tcr of its C BS program going 
through his pictorial paces IO. lth :1 Wild· 
root clincher- in 57 Sunday newspapers 
and ill comic books lO.'ith an estilll:illoJ 
circulation of 20,000,000, 

( ol!.te,P.lmoli"I,PUt'1 Vel l'l'Ceinod th(" 
S.1llle promotion for its Spol cam]",<1ign on 
WHN (NelO.' York) as all all-star program 
might han" N:l"ll ~i\'l'l1. u ' tters, for in
stance, were sent 10 \\hok'So1le wocl'rs 
rt"lllinding them that "over fnUf million 
IisH'IK'rs ;1Tl' now hearing thl'S(' onl'
mimlte 101'0t allilOuncenlClll jingles ('wry 
day," 

wav'l Pi.no Schol .. lhlp which stan ed 
OUt in ' ~6 as an idea of Ra lph Wl~l, sta
tion'~ manager, has now bccornc: an 
nnll ll:tI , L"!St year the station di5co\'l'red 
tn.1t in New York tm. yen to pia) In,.. 
piano well hadn' l died amotlg it~ Ii\
tl'ners, There Wl're thous.1nds of ('mrics 

St.tion WDRC (H.,Uo.d, Conn ,) w.nted to 
do lom l thin, difl'e,ent SO it has l·ndOln-d 
its show, ShoPPil1g by Radio, with a neu. 
promotional slant, Thl' station's mobil.: 
unit /-!<X'S through' lartford tryin/-! 10 find 
a woman wl'aring some particular pitre 
of appard \\hicn has bC'cn announced on 
th(· air the pre\'ious dOl}, The first \\carer 
spOlted is whisked to thl' studio and 
awarded gifts, Progmm has, bc"idc<i it> 

commercial objecti\'(', Ihe public 5{'T\ 

ide" ofgelting women to shop early, !t't 
on the air at 9:15 a,m, 

Compltition fo, oppo.lunit,,,, " solouu 
lO.'i th the New York PhilhamlOllIc S\'m
phon}' SociN}' Young Pcopleli' CotlQ.''t< 
has lx'COme an on-the-air promotioo 
\\'QX R ,Nl'w York), The COn t('SlaflO 
do not corHlX"te aj!ainst each olhe( but 
are judged on the.> basis of their abilit~ 
10 pia} wilh a symphonic orchl"'lra 
Judge .. arC' distillguishl-d )uung C"Orct"rt 

artists, 

WJR got the mOlt out of " EII I,Y auu~' 

tll'-m, As nOled previousl}' ( [)(>ccmtort 
"ro'SOR) a Illelllbc:r of the honK" audl
ena.' is chosen 10 sit in judgmcnt on tad' 
Eller} Qu('('t1 case, In i)('troi(, ,\1m. 
Haas, publicit)' dir('Ctor, and Bob An' 
(hony, pronlOtion director, 1O.'C'r('l1't ron
t{'lll 10 do the rout ill(" thin~ when it Clmf 
WJ R"s tum to pick a Oceroit 31l131l'\lr 
detecl i\"(-', EllIrnnts carne from !,5f(! 
~t atiOIl lis(eners and the judges werC' Ilk 
l' IOiyor, Police Commi!:Sioner, and col
umni$ts from the "'ttl'S, Times, and Ftrt 
I'rtss, \\'h(1l the QuetO! session hil tht 
air the w('("k Ihat a Detroit fan was to 
lx' annch;lir delC'Cli\'e, the ,\lotor Cit) 
kIH,'\\" <lbout it, and ho\\' , 

RCA ·Vieto, '. I,n l lin! TV Cfff~.n is 1I1l'" 
SO ."..<."11 ('quippro that it can go into a 
Illectin~ like one r('('('llll), held at Mas.. .... · 
chu!'oCtts InstittHC' of Tt'Chnolog}'. ~I 
it$l"lf up in no {illle (Jat, scall a dramatiC 
pre!'Ctltntioll, alld fl'-'1.l it co as m,11lY ~ 
I! tl'iL'vi$ion r('eein'rs ill a hall. 

SPONSOR ' 



40 WEST 52nd 
(Qmtillllrdjrom Jltlgl' H ) 

\\hich arc not covered by all fo ur of the 
nmjor networks. J f we COllvert th is table 
into those collcW .. -s which do hfl\'l: (our
Ile twork coverage, the picture is as shown 
below: 

CoIk-g,,:s with Four_network Coverage 
Numocr of Collt-gcs 6 
Total Sample 540· 
Indcpcndl'llts 29 4 
1.8 S. 26.7 
NBC IS ) 
CAS I I 6 
,..IBS 7 7 
,\BC 6 3 
.. Appro~ill1atc. 
The sample is also ;'l ppnr~'IHly biased by 

rt'ason of the fact that i t is rcstrict(.u to 
donnitory n::sidcnts. This meanS that It 
probnbly h<1S :m inadequate s.1mpling of 
{heotder residen ts who [end to Jive oil the 
campus in private honK'S. And vcry 
jXlSSibly, the listening hab iTS of such 
older students out of tlie dorl11itnril-'S 
might be different (mill those Within the 
,ViNI walls. 

[ don'r know whether or not .> ou hay!' 
cvcr been exposed to our feehng on the 
"listen most" type of q uestioll , but we 
think we have very good groullds to 
obj("Ctin!l to it. 111 the first plaC(' , thl:' 
word "most" is <I vcry loose one and sub
tcct to var) ing interpreta tions by the 
n..'spondCllt. And 111 the s(: :ond place. a 
questIon of this type tt'llds to favor the 
nct .... ·ork {catming the big.name variety 
,hows. This is one of the t'xplanatioos 
for the st ronger showing of NBC. 

ELMO C. WILm:-: 
Director of Rrsearcll 
CO/lim/11Cl Broodwstirr;: Sys trm 

FIND THE MARKET 
(QmtimlrdjronJ page 22 ) 

The copy appeals wcre silllpll·. "Sul
phur baths are good for the skin. " 
"Sulphur baths rdie\'{' tired muscles." 
"Sulphur baths have kcpt pl.'Ople healthy 
sinre the days of Julius Caesar." "Sul
Ray brings a spa to your home," In 
two years this multiple <J ppcal dt'vdolX-d 
a direct dollar mail·order business into 
a general manufacturing businl'SS with 
f<.'gular retai l outlets. In those two years 
the advcntsing budget went to $ 100,000 
a year. 

In 1945 SuI-Ray hit its peak. It was 
buying spots in Russian. Jewish, Ital ian, 
S ..... L'tIish, Lithuanian, Hungarian. Polish, 
C(Tman, and Czt."Ch. Programs and spots 
Wctl.' heard in Philadelphia, Chicago, 
Detroit, Bulralo, Cleveland, P ittsburgh, 
~<; well as New York. Oun'l1g tillS YC,"lr 
nnd during 1946 Sul.Ray bought spots 
bn co-op shows with dir("C t men tions of 
the stores ,"lnd chains where Sul·Ray 

I 
(A"RCH 19-47 

could Ix' bought . T Il!' r('[:lil store tie·up 
p.1id off very ..... ell. by di rcct check·up. 

Salzman and the Sul.Ray executives 
s till felt thm sulphur baths could lX'sold 
the mass audience. They tr ilxl sever;'!1 
English'spl:'aking programs, shows IL ke 
WMCA's M l1110ry Time, WAATs /-10mi" 
tOl(~1 Frolics, WHOM's Symphony Sill, 
but all they did was ul1dcrlil1e thl' fact 
thm Sul-I{ay's m,"lrkel was a foreign. 
languag<: one. Sul. Rny·s two out~t a l1d· 

ing ,"lir nops were in Mia1li Reach and 
ArJ;lII t ic City. They fOlmd quickly that 
health products won't sell at health 
n.'SOrts Actually sales arc nest in rhe 

AC-DC 

aches-alld · pilin~ pe ri()J s, fa ll ,"l nd wim er. 
Sul· Rny knows Its markel now. At 

prcscnr it's coast ing on its previous 
adw rtisil1g. due to incrl'ascd prod uct 
COS t S and O\'('Tstocked rCtili 1 out leis. 
It's s till firs t among its type I,f product. 
It had to learn the hard way, by w;lsting 
plenty of dollars. who would buy sulphu r 
hnths and ho w to reach thcll}. 

I t also stnnds as an ideal ex,ullph.' of 
what AIlX'rica 's forclgll -language stat ions 
can dl). Withnut them there wou ld have 
b t't! ll 11 0 Sui· Ray. Sui· Ray is ju;:,t olle 
more proof that once n mnrkl· t is d('ter
mUleJ broadcasting call sell il . 

-.".-.CI( 
//

/I( 'O":J I;;: p \. . T errilo'Y 
tf' If· int o c lie nt s 

, '-~;' ::h~W~O~I~IO~P::~~ . 16·ln c 
Carnes 

THE CASE OF THE 
PANACOUSTIC 

PLAYBACK 

Fads and Figures 

Si .~: 18.12,6" ; \I.'o'gll' 
l ' lb •. 
Cue ; TM lea ' he'e!!e I~'l 
goqe.lvpe O"e'ft'9"' b31. 
Sp~(ifk.'ion" 1-'"be ~m, 
pl,fi e' . "C· De o pe,.'ed. 
b" PM .""ale'; )) I ) a' 
78 .pm; pla1' 4 10 16' 
" oMe ,;p';on. 
COftl ' oh; s.cp .f ~' e ."'ph. 
tie( """ '",n,.ble ,,,·, td'e<; 
vol. & ' one eo,,"'o1o. 
' .ic k.Up: Fe.'lIe' .. e,,,~'. 
.. " II ' et led In ~~· ~C " O" 
NVlon Med ic, 
he," .i.e Fu t"'e' Pol.,:!. 
dou nO' bve '0 I>e 
-hee led 10' DC u.~. 

',ie~: ~11S foa Wd<ninQ 
'on I"C On11. ,n leo'he' 
(o.~. lame). 

It 2 t Vermont 
Avenue 

New Transcript ion Porlahle Meets Spec ific 

Needs of Agency and Rad io Ad Men 

USRE CO presents a custom·made overnight 

bag full of quick tricks-one of the finest, 

truest , compilct.est playbacks ever built. It's 

teady to spin into action at t he pop of the 

top. Just Ij ft the lid , plug in, put on record 

and PLAY. No time lost fooling with a sep

arate speaker-no AC·DC worry- no bother 

checking DC polarity. This is 21 Ibs. of dynilmic 

selling fo rce! Ai r-mail or wire your order 

today. IMM EDI ATE DELIVERY. 

JOSEPH TAt 1 P'e.ideM 

Washingfon 5, 
D.C. 

I 
II 



Making the best 
even better! 

Now-along with 
HThe Texas R angers" 

A ~"r .. ·r. r,· l!i"";"'~Y u r M'lf. 
1i'1'1I< I" Ii,,;.: "IT <'r! • \ It "WI i ",- Ill .. 
1'3:: " ~ "r Or;;:;"," ::-''''j: .• '1'1", 
r",\',,& 1l""I:.'r$ ''':'; ''': ~ ",I ,..-r;, I' .. 
}"".J... "11 ",,,,_ 1' ... , ;,1",1 "I''' ''' 
H"" (,f "The Tcx:a Han;,:ch" 
III ruM! Wr]lc f", fu ll ,lc l :,a~. 

The Texas Rangers 
AN ARTHUR B. CHURCH PRODUCTION 

PICKWICK HOTH • KANSAS CITY 6, MO. 

Diego's Station 

PIR:SONALIl PROGRAMS 

NATIONAL REPRESENTATllJ(S 

W. S. GRANT CO., INC. 

CUT-INS PRODUCE 

TCClIliUll"Ys' Club progr,m iliJicllte~ ho ..... • 
e\'er Ihat 1115(\· ... <.1 of losing billing OUTlets 
:lctunllr sign nt'\.\' bu~il1{'S~ due- (0 thC' 
cUI·ins 011 the show. In Il utchinson, 
Kflilsas, till' ~t1l ticJl1 signed the Teen
tillll'r fr:JJ1chi!>l.: ~torc for tltn'C half·hour 
~~gll1l'llb; Ilnd thcy had !lever been s ta, 
tion clien ts tx-forl', There an: nU lllerous 
e)(al11l' l('5 of new dep:lrt01ent store busi· 
n!'S.'i brought to the IllcdiWll through the 
trell1l'lIdous SIlCC('SS of this sho\l.', 

The ot lll'r three networks accept local 
Cut' IIlS, At CBS from 15 to 20ad,'ertiscrs 
a )'l .. 1r use them , 1 four oj Charm having 
120 CUI-ins a t each broadcast. Columbia 
docs not handle any of the detai ls of Ihe 
cllt-ins, Illl'rciy authori:ing the stations to 
cut in 011 the specific program, Billing 
alld a ll d('tails ar(' handkd bet " 'C'crl the 
stations and th(' agency, 

At the American Broadcasting Com
pan)' . cut-ins arc handled 1lI:a1l detai ls by 
the m:ain olf)C(', " 'ith the Il<'twork billing 
the :agency, Char,::t: for cur-ins on a pro· 
gram is usually SI'J per C('lll , although 
circumstances Illn) bring this figure down 
to 61 2' At 1\ lutua l, the net"'ork cues the 
silO"', handles the distribution of copy to 
the stations, but the stat ions do the bill
ing, If the cut· in is JO seconds or more 
the l\IBS ra te is 5 JX'r cmt of the rate 
c;ud figure for lilt> statiol1, Under 
30 seconds Mutual frequently for
gets everything but the actual AFRA 
announcers' fees. 

Locali:ing the selling appeal of a pro
grmn is obviously not COSi ly where ii 's 
JX'rmiued, Its use, n('ven hcless, may be 
hlxigl'd with thorns, It 's com paratively 
clean·cu t where an excluSl\'e franchise 
arrangement d(':al nlll be arranged with 
one retailer in ('ach to\\'n wh(,Te a stat ion 
is Iflcntcd, E\'en that, however, isn' t as 
clear s,1iling as it Sl'CIll~ ;It first blush. 
Teen·timers, Inc. , for examrle, has 98 
franchised radio dealers :lI1d 3,902 other 
outlets, ,\ Ian)' of th('se outlets profit from 
lIl(' national program but e\'f.,'r), aile of 
(hem ma), fl'CI a little hot under, the collnr 
as he hears {he cut-in for nnotlieT s tore, 
even if thnt store isn't do${' C'nough to be 
cOl11po..'tition, nnd plenty of the 3,902 Tccn· 
tilllers outlets are withlll (he trading area 
of tile !-! rl'at slores that hold radio fran· 
chises, Julc~ Rtlbinsu'u1 4TCI..'n-til11ers 
pl'(";idem) fl'd~ lIm t th(' bu~inl'SS dmll' by 
Ihe franchiSl.' h,)lders Ill,lk('s the rrogram 
pOl>Sihle nnd th;n ewry!llillg wonh.whil(, 
has ~ol11e dr;lwbnck~, Lw Ila(;- IFl'bmary 
~ I'O=-- ~OR), (I l l till' other h,lnd, havil1{! 110 

froll1chisc M't-ul' (an), dt:ak-r ma), carr), 
Lce h:lt~), has refu"Cll <Ill rre~ure that 's 

teen brough t (0 bear on thcm for cut,ins. 
11,(')' ewn reCu${', olliciall )" to penni! any 
hmt..:r to sponsor a program Ixofon.' or 
afler their Drew Pearson 15 minutes, 
Sponsorship of a locnl progmlll befofC or 
after a nct ..... ork program is, of cnufSC, one 
way of achicving identification wi th such 
llationnl program without cut·in, 

Products " 'ith mUltiple ou tlets in a 
[Own " 'I1l'T(' a stntion is c:arrying the 
program nlL'l't the cu(·i n problem in a 
number of ways. r-.k'l11bcrs of the Amer. 
ican T ransit Association, which sponson 
AdL'('ultm,'s oj BIL/liln:: lJrulIUlumd, r{'cct\'c 
It.'cnl cred it aftl'r eyer)' broadcast e\'Cn if 
there are four or fivc [fansil compani('s in 
the ilLllmxiiate .m.'a reached by the sta
tion; although 110 attempt is made to 
credit comranil's which, though in .1 

Slil{ion's co\er:lg(' area, are miles a"'ay 
from (hc oriJ!inating city, Other cut-1n~ 
memion a number of OUtletS 011 eneh 
broadcnst and rc\'olve the crC'dits; in thi~ 

case it's customar), for the spo"l;()r him. 
SI.'lf to pick up the cut-in bill, The 
rl'I'olving cut-in is often used on :l On(" 

station program as "'ell :as a network, 
The cu t·in remove'S one hurdle th.u 

alw:l)'s st1lnds in the way of making ad, 
vertising sell directly, the where-do. l.buy 
it stumbling block, As indicated its U~ 
is beset with problems, It's not cas}' to 
cont rol hundreds of local retail announct
Illents, On the olher hand if thcY'rl' not 
cOIHrolled the entifC public acccplanCt' of 
a product mOl)' be destroyed, In onc 3rl'3 
a nntiol1nl advertiser, who has requc<;ted 
that his name be withheld, found salt'S 
d"'ind ling so fast that he knew something 
must be "Tong, A trouble shooter \\'<l~ 

nJshed to the territory and discovercJ 
that ,h(' local dealer who was cu n ing into 
the nation:al show "'as using a commer, 
cial which had a copy slam the home 
offlCe had found to be disas trous, This 
5.1111(' SOrt of thing hns hap]X'ncd £0 Othl'f 
manufacturers who have pcm1itted local 
iden t ificat ion. And only where Ihe (ic·in 
is r('a ll), \'cry bad is the negau\'l' I'('<;ulr 
disC(I\'Cred quickl)" 

In another case, business in an arl'J 
was found to be double th;a of the avcra~1.' 
tC'FrilOrr with the ",1l1Le 5.1les expt"CtaflC.1 
It turncJ OUt that the local relai l outkt 
had hit upon a cop)' tlll'llle that was oot 
pulling the national appeal t"'O to on(' In 

sail's. That WilS fine, but it rni",d dll 

S<1111e qUl ... tion, Inck of conlroi of cut-!n 

copy , 
ClIt·il1~ hl'lp lI1;1k(' broadcasting the 

1I10;-! flexible of ad\'('rtISing media. ThC} 
arl' a \'Hal pan of network radio, elkc!j\'(' 
!'.11C>. dynamite when properly com rolkJ 
- del'astating whell pcnnitted to run 
Wild, 
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TV 

F acts and figures gmhcrcd rccl'miy 
by Goodyear T ire and Rubber. 
U. S. Rubber, and to a lesser d('gn.'C 

by CBS television research ami NBC 
panel STUdies, indicate that for New York 
at least television will arrive far more 
rapidly than has bc<!n anticip.1ted. NBC 
alone has as n'k1ny signl"<i sponsor con
tracts which it is holding as it has on the 
air. Progr<lms and program facilities arc 
keeping Sillcs j\·I:lIlagcr Rcn Kraft fmlll 
<;etting starting dates at Ihis time. C BS 
has sold sponsorship of the Brooklyn 
Dodgers: half the games to Ford , the 
t1ther half to General Foods. [(5 ex
pected ttk·'ll it will not be too long before 
OUl\ lont annoullces sale o f the Yankee 
games and NBC comes through with 
SPOIl9)rs for the C iants. Even if all dm.'C 
teams aren't sold by then they' ll all be 
televised this spring and summer .. . 
three top attrac t ions for TV. Station 
KSD,T Vwent on the air in Februaryand 
St. Louis will S('C the games of the Cardi, 
nals and the Browns on the ai r this sum, 
mer. The station expcrts to tclccast the 
opening game on April 15. Emphasis is 
on sport ing events at this time becauS(' 
the facts-and,figures dl'panmems have 
delil·ered amazing figures 011 looking-in 
on sports. 

The Goodyear survey, which thus far 
has not been released by t he sponsor, and 
which was made by Hooper and PuiS(' of 
New York, nnd coordinated with an N BC 
panel study under the SUpervision of 
N. W. Ayer, indicates that an event that 
gathered only a little better th;m a 4 
rating through sound broadcast ing ac
ullly a[fained a better-than-SO rating 
;lmong televiewers. Novel ty alone can
hOt account for the am.1:;ing figure fo r over 
SO per cent of present set owners in 
metropol itan New York have had their 
receivers for over six years. 

Sets in operation in the New York 
territory have passed the 10,000 mark, 
With RCA sending 1,400 rcccivers to New 
York dealers during January alone, and 
these receivers were all sold before they 
~eached the re tailers, Before t he base
P'111 season has reached its World Series 
t is expected that there will be o\"er 
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100,000 receivers perking in Greater Nell 
York. While this ilt fi rs t blush looks likl' 
n drop in the bucket as a market, the 
Goodyear research figme~ must be t.1kell 
il1to consideration at the same t ime . Nm 
only was it indicatl.>d tha t o\ 'cr SO per cent 
of the setS in honll'S were in ,lCtual liSt ' 

during the sporring evellts surveyed, but it 
a lso t ranspired that 8 persons per sc.' t , or J 
times the !lonnal 2.5 who art' cr£.'di tl·.! as 
listening to a radio receiver th;1 t '5 in usc, 
were looking in at the gamcs. Thus wi th 
100,000 TV receivcrs ill the homc and 
over SO per cent of tht'1ll tuned to the 
night games, plus ;Jll aver,1ge audience of 
eight per receiver, the sponsor \Oo'ill be 
buying an audience of 640,OIK) viell'ers . 
without counting the much la rger number 
of \'icwcrs-per-operating-scl in bars, grills, 
and public places, 

Leading sp:msors who will be using the 
ll"lIxliurll, as ide from those ;llrcady in it 
(Ford, U. S. Rubber, Bristo l.Myer~ , Esso, 
Gulf, Standard Brands, Gillette) a rc 1...1 
by General Mills, which will spend $200,~ 

000 in testing TV in 19.J], and Prueter 
and Gamble, which is CXlx.'cted to spend 
about the s,1me amou nt. General Mi lls 
will not, as things stand now, spend a 
great deal or money on anyone s tation. 
It wan ts to sponsor as many shows ;1S it 
can on as many stations as possible, 
feeling that in that way it lI'iII best be able 
to evaluate t he medium. General Mills 
was one of the earl iest SPOL1SOrs of basel 
ball , a t olle time having tied up practi
cally all the teams on the air. It made 
sponsorship-sharing deals to cut down the 
cost in Illnny cases. Baseball seems much 
too rich for a $200,000 budget so General 
Mills is not eXIX'Cted to gu imo sports in 
TV in 19-17. P & G is wide open but 
the soap comp.1ny's advertising dollar 
will be a f;1ctor in T V this senson. 

Agencies who have been (ooling with 
the visual medium to keep their reet wet 
aren't worrying about keeping thei r rl'Ct 
wet in the medium any longer, T hey're 
worrying about building s taffs and getting 
into product ion, even though they sec [he 
"limited city market" as unprofi table for 
a long lime. TV is a business now .. . 
and New York its first market. 

SELL 
No. 1 

MARKE T 
• Winston·Salem 

Greensboro 
High Point 

No. 1 
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• 
NORTH 
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/!. . .ffllll / //1" "111;· 
Gard ner Advertising Compan y vp 

H IS Pet Milk Show, Sal li rday Night Sereflade, mng lip its 
lenth straight year in rad io last October with only 

minor chnngcs in cast ;md formn! from the first broadcast. 
Yet the show was born one night in latc 1935 on the cast
bound t rain from Iiollywood that was bringing Roland 
Mnrtini to New York in nnswcr to a hurry en ll from Gardner 
Advert ising. Turning Oll t good niT copy in a hurry was 
nothing new for M.mini . In 1931, with years of successful 
pu lp "'riting beh ind him, he joined Blackett-Samp]('- I-I um
Illert to write three children 's air s tri ps, Secret Three, II/spector 
5/('1'1'1,5 & SOlI, and PellTOli IUld Sam. lie W<lS writing 20 
scripts a week when Gardner ca lled. 

New Ha \'('n-bom Mnrtini is now a vp in charge of rad io for 
the ngency, but he st ill personn lly wntehes over Sl1l linll1Y 
N ig/ll Serellade. The music<ll ha lf-ho ur was stnrtcd with the 
s im plc, mass-appeal technique he learned the hard way 
plott ing for the pulps, a nd continll es to S{'T\'C its listeners a 
blend ofs t;mdard <l nd POPUI;lT musica l numbers with no fanc), 
trimmings. Evcn the s mall c hnnges he has made in for ma t 
hn\'e been worked in gradually-ncver t h rown at the a udi
ence. !\ !artini's show sells plent )' of [)et Mil k to its loynl, 
fnm il)'-t)'pc :llIdience, a nd de li vers a w ting of 11 ..; a nd sponsor 
ident if1cntion of 41.5, 

His cnst, mOTC t han 95 per cent o f who m were o n the show's 
first nir ing, never get a e ha nce to occome com plneellt. i\ la Ttin i 
keeps them on their toes, bu t gets along with them so well 
their rehearsals go off ill three hours flat, savi ng money for the 
sponsor. There arc plent)' of \,oc,,1 numbers on the shO\~', sU ll g 
so the liste ner Gill hem evcry word- a fact appreci<tted by 
both listener and I)'ric-~\'I it er! 

TEENTIMERS 

<,incc the proJ!ram first started ·anj Rub
instein l'''plmns lack of IOC11 promOlion 
to be the rea"':l11 ror thl'!.C two (""i ts, The 
r~<;t of th\' storl'S 198 or them) IIrI! happy 
with [h~ arrangcnll..'nt and are f..'"panjln~ 
their tl't'n-agc df..'part lll f..'nu, to collect 
upon thf..' store;;' id ... ntification in tht 
mind ... of the <.()xcrl> wJth thf..' right ~t)'b 
for them, 

The program r~ building a 12-momh 
dem.1nd ror tl'CIHtgl' fa ~hior1<;. In tht 
past Ihere have bf..'ell IWO peaks, ~pnng. 
summer and rall·winter. Ores.<. hou5l'S 
closed do ... :n during interim periods of 
severa! months in each year, PU[tin;! 
thousands in tht" g:lnTlent field OUI o~ 

..... ork. Teelllimcrs' Cli lb gives a weekly 
award or 12 dresses, on ... for each m)l1th 
in Ihe year, The designer -she drall' i 
$35,000 a YC3r creaU."S:I modd ror each 
broadca~t , 52 weeks a year (an:i gri~ 
at being able to foqueeze in only a lAle· 
..... C'Ck \'aca tion in a year). But Teen-timer 
emplo)"('('S have no seasonal lily-offs, 
Rubinstein has achieved what the entL1l~ 
gamlent industry has been trying tl) 

;<Ichie\'(' year-round employment -ard 
he did it through his NBC Teen/Imr,' 
e /Ilh prograJll and its promotion. 

And the business is no sky-rocket op
eration. Although there are only ~:) 

radio-franchised stores, there are 4,O)J 
Tccntimer OHriginal outl<ts-an:i 4,0)1 
slOrcs are waiting to carry the IIl1e. 

Naturally the program has changrJ 
sma its Eik'-'!l Barton days, Fjrs! 

Johnny O{'!;mond took over the ~[]r role 
tll!'11 J ohn Conte: now Gordon ,\1acR3I.' 
is the qar, The me has changc:i s.'Veta.l 
times, but now the Mttl'St thmg in JI\', 

wlk, StatIOn WOV's Freddie Robbrn). 
has the helm, As Illt'ntioncd earlier, Ddlt' 
Dilworth ha.~ t;'lken o\'er the faq,joo 
conulleillawr's role (TOrn ,\ IerJta Hdmi< 
The band is usually a top nam: orchestra. 
and nearly all the gre.lt swing ag~rega· 
tiom haw played the date at O:le tim. 
or another. \\'hen the show tra\'c!s It 
always pick~ a lI llIt Ihat is plaYlllg so:n: 
where lIear the 10\\'1 wh"'l"e the r~'ffi't<· 

is to origillate, CUlling dowll C05~ iIfj.:! 
al!'O colkclillg lIpon the local pubhclt\ 
\\hich the band has rcccinxl on ItS n--gu· 
1m d,Hc in the tcrritory, Thf..' program 
has ;'11$0 switched [0 ' I a.I11., it h'l\"m~ 

lx'l'll ullcovered that YOllllgqers just 
weren't as ready (or the hOI stulf at 
10 a.lll. T he [ime switch was nndc when 
Johnny Desmond cante ill as star, At 
the sante tillle the adn~rt isiJlg agency, 
Stcrlinl!, stepped out and Buchanan S: 
Company stepped in, the lat t('r having 
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a biggn radiu depaftment and being 
better :lble to handle .1 big Ilet work show. 

There's nothing static on the program. 
Rubinstein sends OILt ;111 entin.' ncw port
folio of promotional matcri:ll cach ]J 

weeks. It's Iikc.1 three-ring circus, some
thing is gomg on :Ill the tilllc. WheLl 
things become static he knows that some
thing's slipping and goes to work at once. 
TIle hypo may be a series of contests 
selecting a "J\-1iss Teemimer" in eadl 
fmnchise ci ty. Tht· shot-in-the ... anll may 
be a dress design and "11;ll11e it " compe
tition, Or it may be one of allY number 
of promotional devices all of which tic 
illlo the program ;lI1d the gClleml scHing 
of Rubinstein's OHrigin;'lls. 

Tcentimer OHrigin:lls :Ire the nUI11~:r 
ol'1e dress for the bobby soxcrs today. At 
110 time is the cost of the OHrigin;'l ls 
pcnTlitled 10 get ou t of line; ;'It present 
they're $9. When the Judy '11 Jill teen
age line (Horwit t and Dubennan) went 
after the nwrket with a program on the 
Mutual Broadcast ing System network 
called Judy 'II Jill '11 Johl11zy(with Johnny 
Desmond) they failed to do the same 
selling job for a number of reasons: 

I. The price range runs up to $40 
(that's above the tt'CII-age range); 

2, Many models actually arc for jun
iors, i.e., IS ... IO-20-year-old girls
this age group doesn't listen 10 

radio on Satu rday momings; 
3, Horwitz and Duberm,m didn't de

velop the promotional gimmicks 
that Rubin~tcin did. 

There were other reasons but thcS(' 
thrre were enough to cancel the program 
after 13 weeks, H . and D. are still 011 the 
air with spots and local programs through
out the country, trying to fi nd a formu la 
to sell Judy 'n Jill dresses. 

Teen-timers, Inc., also marketed for a 
while a line of T eenrimcr cosmet ics but 
for the timc being at least they've 
dropped them. They claim they're having 
the line redesigned and are going to bring 
it back on the market. 

Tccntimer OHriginals arc back in the 
pages of magazincs like Set'Nztee!! that 
are addressed to the age group they're 
designed for, The advenisemenrs usually 
appear over the signature of a loc.11 store, 
for the local cut-in has begun to make its 
appearance in magazines too. 

January business in women's wear 
throughout the country was down Ihis 
year- in all except the teen-age depart
ments. Even with a downward curve 
in all other dress lines, the soxers con
tinuc to sell their parents on new dresscs. 
It probably isn't news that the kids have 
a habit of getting what they want when 
they really want it. U' 
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"We Have the Most Farm Radios 
_____ (mostly tuned to WMT)" 

lOW A has more farm radios than an y other 

state. the U. S, Census bureau reports . And 

in Eastern Iowa you'll find most of them tuned 

to WMT's fa rmwise programs .. ,night or day, 

C ity Iowans are 
likewise faithful WMT 
listeners , , • it's the 
only CBS outlet in 
Eastern Iowa. 

lIepre.en l.d 
by KArz -"gency 

Me,.,~' of M;d.S loler G,o"p 

WRNL . . .. od .. ~ . pto" ...... ,,.. 
Jio. hold,", tho I.,tool d • • Ji .. o .udi, 
•• C< 0/ ••• "'Iioo in Jho R'.h .. ood 

" 
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Super-Test For Radio? 

B ROADCt'STINC has:l phohi:l for 
b .. tri llg it~'hack and ;lsking an)'· 
hod)' who i~ in the mood to lash 

it. R{':.e:lrch at :111 ;nTrag,-, maga:ir1(" or 
Illt'tropulil;ln 11("\\'sI'<1['11.'r usually consists 
of a man with the tilk of H'Sl'<irch din'C
tor· who product'S, upon requ(,st of the 
s;:tit'S departlllellt, "f.'\CIS ilnd figur{"S" 
about Ihe newspapl'r's circulation pro
jl"Ct('() fmlll its Audi t BUr('au of Circula. 
tion report. Except in a few (ilSl.'S like 
the .\Iilrmuktt JnuT!rIIl th,n's hlack-and
II'hit£' (l'St'oneh. 

1\ l uch of radio sales promO! ion lIas b('(.'11 
of the intefll:lI-roIll JX't it ion vilrielY one 
~I<ltion sdJ ing itself against 31101I1e(. This 
IS sorm:lillll'S Ill'Cl'Ssary. but the hope 
pj.'rsists that all dl'nll'nts in the radio 
rnduslry call d('Wl[(' a hl'althy portion of 
their s:lll"S promotion drort towards selling 
radio as till' fint', rt'Suhful nll'CliUIII that 
It IS , Your sl'rit'S (S(.'{' pagt' 38) is a COI1-

structivc contriburion til that end, 
FII.",""" E, PElLECIU,," 

Director oj BrOOllcaSI Adl't'rtisitlg 
N"tiOltal AsS()('ialiol/ oj BroodmSIC!rs 

Your i!;Sut'S, after ha\'in~ hCt11 n'ad 
herc, haw hccn P.1!;s('Ci around w'lh ar
lide~ tTl,lrked which meant that they 
were 10 he (l'ad hy ewrY0rJ(' in the adwr
tising dep.1rllllClH and Ihc l';'lckaged 
Products Division, at! the basis of our 
l'xpcril'nn' here l'tTl surc you're gt·fting 
reaJt'rship. 

" 

KEf'. FIStlEII. 

TrcltstlT('I' 
Fish('l' FlouriuS! ,\IIIt,~ Com~ltt)' 

Radiu bn't satbfil'Cl "ith H{XII'lCr, 
Broadcast Ml'a~lIreml'nl Bure;tu , and 
Nid>t·u, Each nt't work Iws a H'scarch 
dqJ;lTItlll111 (3 ~l:1rf a~ high as JO -10 at 
i':BC). Indl'JX'ndl,Jlt stations III melfa
poliwn n'llIers nwuHam t"o-Io-fi\'l' Illan 
dl'par1t1I\.'t1!s and e\TI1 radio lkparltnclllS 
of agetleil's havc {("!il'arch >t'ctions TUn
ning as high a~ 10 tIll·n. 

Thi~ s .... lf.rl·..carchmg is hl'ahhy, Ihough 
cX!Jl'llsin'. I Jowl'wr, a /Iulllber of proh_ 
ing younJ.! men at thl.' nelworks nnw warl! 
to go ;r step further. TIlL'Y want to I'X

pt'Tltllet\l I'.'ilh Ihl' meuiurll with an ad\'Cr
lisin/.: campaign for a product thai has 
no distrihution, no salesmen, no promo
lion. nOlhing hut the product it5l'lf and 
a radio advertising campaign, a truly 
imm<lcula tl' conn'pllon, 

Broadcasting is part of the ad\'('ftis
illg uni\'l'T~, WI1l'1l anyone Il)Oks to it 
IU turn I\tl<l~ <llld prove it can carry tIll' 
world. hl" s goin!.: Ix'yulld thl' hounds of 
~ood rl'S('arch <llld WOO Sl'llst', It would 
surprise no onl' if broadcu~tlllg should 
COllll' through till' hright young men's 
tes t hy fire unsingt'Ci, but "hy tl'St its 
<lhility w do sollll'thing that's nO! re<llly 
itsjoh·t 

Sponsored Newscasts 

R ECENTLY J ack Could ('\'I.'u· 
York Tittlcs) turned till' dock 
hack owr 12 )'ea~ in Onl.' of his 

Sunday columns. HI' attacked the SPOIl
so~hip of ncws on the ;'lir and inkrrl'd 
that news in ;1 CO/lI tl1('rcial program was 
susp;.'Ct. Edward I ~, ,\turrow, puhlic 
affairs vp at C BS, took umbragt' at many 
of Gou ld's st <l lefl1ellts mId wrote a schol-

Specrlli I m'C5ligalvr is il rdmivdy rww 
program, and for its 15minutt"Son Sunday 
nighl has mighty tough cotllpt-'Iitiofl, but, 
.. II things cotlsidenod, 11 sC'cms to he doing 
pretty well. 

If you ca tch it sOJllctinll', picaS(.' 1I:t us 
know what )'ou think of it, and particu
larly kt us have you r apprail'al of the 
coml1wrcials 

L. C. j\ IcELRm', \ ' p 

Sire/dOli, Quick. C; AleE/TO)" JIJ(. 

On insJX'Ct in/,! ),our ;SSUt· of SI'O:>."SOIl. fot 
tht, mon th of Fl'hruOlry, 19-1i, I not inod 
that you h:ld quitl.' a dbplay on disc 
jockeys. ,\11 obviou~ ('ITOr :11 ollce note
able was t ile st:lll'tlll'llt "Midwest f;'l\'e 
Rush Ilugl1l's." 

Gil N(>wsome of KWK is undouh tedly 
the OUlSt.ltlding disc jockey of this area. 
I f you will look at the Hoopcratillgs for 
the IX'rrod of Nowmbcr, 1946, through 
January, 1947, you will find that Cil 
NewSOll1l' has an a\'l'rage rating of 11.6 
(,n his 6:15 6:45 p.m, ~ho\\'. \dlL'reas 

<lrly Il'tI('r 10 Gould on Ih(> suhject, II hich 
Could printl"d. In answl'nng Murro .... ··s 
letll'r, Gould Ji~n'garckd most of the 
points made by ,\ lurrow, who mad(' It 
de:tr thai an adH'rti-.cr's paying for a 
news show no n1or{' makt'5 the ne .... s 
hroadcast in thl' jX·rjod SU'f.K'Ct than does 
:U1 adveTli"Cmenl .1ppcann).! Ilt':>;t [0 a 
column of n('ws ill a r1l' .... sp..'lpcr. Could 
in his com tWill:> 011 thl' lettl.'r weill oft 
on al lotlwr truck hut with th(,' samt" 
obj('Ctive, huilding ill his rl.'aders· minds 
of tbl' suspicion that nl'W~ 011 th(> air. 
when it coml'l> to them via a cornnlL'rciai 
progrmn, h:ts rn., .. n opt.'n dinTt!)' or indi
rl'Ctly 10 economic cells(lr ... hip. 

If Could had ix't'n "'ritin}! 12 }'('3r~ 
ago wht'n nt·"·s services Wl.'fl' loath to 
JX'nni t thdr rk'"S to he nrondcast,"hen 
Ilew~p.lpcrs felt that news on the air 
wou ld he quick dl'<1th to th(>ir puhlica, 
tion~, Ihe original dis~rt;nion and the 
ans"er to j\ lurrow might have hctll 
understandahle, TIle only thing that 
makes it a t all comprdlcnsible in lhr~ 
day and a)!e i:. thm thl.' Nrll' York TIt"fj 
will not pemlit its ncws summarit'5 011 ib 
sla t iolls \\'QXR and \\'QXQ to be span. 
soa-d. Thus Gould may have b..'tIl 
spcaking 011 Ih(' hasis of "house poJic~.· 
To project from tht· specific (Times re' 
fusal of sponsorship) to the gl'/Ieral ,all 
rommercially-spollsort'Cl 1l('\\'S being que ... 
tiomhlc) is all excdl(>l1\ "'ay to ma~t· 
Gould's colullln suspect itst'lf. 

Black-and-whiw is swell (after all \I~'t\ 
a publication ourrelvt'S) but "'hell it ~M 
ou t of its way to hreak down iltlOtner 
rmodiutll, it ought to do it in paid, not 
editorial space, 

Hughl'S It<lS an a\waf.!t· of 6,35 011 hi' 
colllpamblt' show at 6-6:]0 P,I11. 

KWK has <lnotlwr disc jockt'}, EJ 
\\'ilson, ~\ ho has an 3V('rage r<lting of 5.0 
on his a(tt'moon 5ho\\' " 'hlle Hughes ha.! 
a rat ing of 2,5 011 his af(('mool1 shows. 

In light of the public acn'Pt:1nce 01 
these t \l'O KWK pcrsonaliti('S hy thr 
listening audience. I am surt' you IlIU>l 

agree tlmt tilt' aoove statement mack in 
your maga:int, rorl\'eys <111 CrTOn('QUS im
pression 10 all subscriht'rs and I am 
anxious to bring this t1t<lttcr to your al· 
lClltioll. TI!OMAS E. R ICIITER 

{'r(lmntiou .\ 1mwg('T 
SI"lil/lt KirK. SI, LoI.iJ 

The :trtic!e in your recl.'llI i~{' ('nlltlt'd 
"s.:lIillg till' Undcrp:radu<ltt·" !'eel11S to mt 

10 call for <I few rornlllt'l1ts. 1111' first 
lable on pag(> 15, indicatin~ tl1:l t CBS i, in 
third pl<lct· <llllong tl1l' networks in tt'n'I\) 
of listcner loyalty in collcp:es, is dt1'il1ittly 
lllil'le<lding sinn' it il1c1udes nmny roJl~ 

({,lr(I5,' IlInt Iv P.l.~r./i) 
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in this area ... 

In this area there are 2,735,051 

radio homes. Of these homes, 

ONE STATION in four weeks ... 

, , 

reoche's 70. J % between 6 AM and Noon 

reaches 70.8% between Noon and 6 PM 

reaches 79.2% between 6 PM and Midnight 

reaches 87.2 %. between 6 AM and 6 PM 

reaches 86. J % between 6 AM and Midnight 

and that ONE STA TlON IS • •. 

CROSLEY BROA DC AsrlrJG CCflPORATION 



DIRECT TO SALES • • • LIN E 

Yes, WJW, CLE VE LAND'S CHIEF STATION 

gives you a direCt line into the 7th largest, 5th 

richest market in the nation. 

Superior en tertainme nt and scnice fo r li stene rs 

and advertisers ha\'c made \'\'JW the "live wire" 

in many a sales-bui lding campaign. 

So-for gn'atec sa les ... plug into a hOl line-a 

direct line-reaching and holding more daylime 

dialers per dollar than an)' other regiona l station. 

C LEV E LAN D'S 

STATION 
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