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WWVA is happy to join CBS on June 15th 

... adding an even greater effectiveness to 

the now complete coverage of the 500,000 

Radio Families'" in the heart of the thriving 

steel and coal belt of the nation . 

.. To [,., ,"", f: 

Jl.\j IJ ~"J"'I/( " lu W' W'\· .. \ 
IOD,rll f~,,,,li," _ D~I 
-IJO,lbO t ill/,,!, ... . SI,~1Jr 

A f ORT IND USTRY STATION 

WWVA 
50,000 W A T T S 

W H EEL I N G, W. V A . 
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Eve ry maj or cigare t t e company will have a national spot campaign 
in full bloom with i n 90 days . Trend toward spot in tobacco field 
has been quickened by Lucky Strike plans of American Tobacco Com
pany which will pour abou t il.OOO .OOO into local station breaks 
during one six- week period . 

-SR-
TOO MUCH Letters to CBS's "Time fo r Reason: About Radio!" (Vlilliam Paley's 
AIR ADVERTISI NG? report to the people about condition of broadcasting) indicate 

that one- third of program' s listeners obj ect to "too much adver
tising, " one quar t er to singing commerc i a l s, one- s ix th to r epeti
tious and aggress i ve commerci als. Very small percentage object 
to what they believe to be dishonest c l a i ms. 

SPEC IALS 
BOOST ALL 
LISTEN I NC 

FIRST FM NET 

"SILVER THEATER If 
TO FEATURE 
RADIO NAMES 

LOCAL PROMOTION 
UPS LISTENI NG 
900 PER CENT 

I THAT "VOX POP" 
DISAGREEMENT 

" PRIL 1947 

-SR-
When Margaret Truman brought 15.000,000 l isteners to "Sunday 
Evening Hour" ( ABC). rais ing its rating f r om 2.7 to 18. she did 
more than just b r ing them to her air debut. Walte r Wi nchell who 
followed her jumped almost 4 .000,000 in audience a l so, increasing 
r at i ng f rom 22.6 to 26.5. "The Cl Ock ," s usta i ni ng p r ogram before 
Mi ss Truman, doubled its audience. They tuned i n earl y to wait 
for Presidentfs daughter. Goes to prove tha t well - publ i cized 
att raction can br ing dial e r s to any network or stati on and that 
one stellar att~action helps increase enti r e evening ' s audience. 

-SR-
Cont i nenta l Netwo rk. FM's first exclus ive l and- line l inking of 
stations, had 4-station bap tism on Ma r ch 26 wi th Army Air Fo r ces 
Band Symphony as a t tra ction . 

-SR-
Instead of using motion pi cture stars fo r summer rep l acement for 
"Ozz i e & Ha r riet." I nternational Silver Company wi ll assign lead
ing roles to eastern radio personalities. Repl acement will still 
be called "Silver Theater. " 

- SR-
As t est of what happens when something ex tra is added to broad
cast, N. W. Ayer surveyed Jenkintown-Spr i ngfield suburb of Phila
delphia, during a "Campus Quiz" originating there and aired over 
station WFIL. Wh i le program received 3 . 3 rating in Philadelphia 
i tself, it received 30.9 in originating a rea where Quiz was 
l ocally promoted. As added bonus, l ocal sponsor identification 
was 85 .7 . wh i ch is nearly tops. Sponsor is Supplee Seal test 
Dai r y . 

-SR-
Di sagreement between Parks Johnson . owner of flVox Pop. II and Young 
and Rub i cam, advertising agency for Lipton ' s tea and soups, is 
based upon commercials in terrupting program and thus slowing down 
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pace. Program's rating has been slipping and Johnson attributed 
slump to commercials in wrong places. Other sponsors who have 
travel ing shows get around "slow down" by having commercials aired 
from network studios so, only air audience hears it, while pro
gram continues uninterrupted for live audience. If air commercial 
isn ' t heard by live audience latter doesn't have to be pepped up 
all over again after it. (McCann-Erickson made tests to discover 
what happens when program's mood is interrupted during broadcast 
before deciding what to do with commercials on Ted Malone progra~ 
Result; they are picked up in New York, not at pOint of broadcast. I 

-SR-
Special survey made by Al Politz for Broadcast Measurement Bureau 
indicates that BMB station ratings from 15 down may actually be 
inflated as much as 50 per cent, Average BMB rating is actually 
five BMB points higher than it should be. according to Politz. 
which means that high BMB standings are inflated proportionately 
very little, Station with a 93 BMB was shown to have 88 rating in 
Politz "true probability sample." The station with a 10 BMB was 
also found to be overrated 5 BMB points. which in its case was 50 
per cent inflation. BMB sample produced higher ratings because 
voluntary returns are usually from fans who are interested in 
radio. BMB had check made by Politz to determine margin of error 
in BMB findings. 

~SR-

Baseball, usually on receiving end of sponsor cash, is changing 
its colors and itself becoming sponsor. Starting Monday. April 
14. New York Yankee Baseball Club will sponsor 55 minutes of sym
phonic music over "New York Times" station WQXR. Yankees ' Presi 
dent Larry McPhail states that daily broadcasts will emphasize 
part baseball plays in American scene. 

-SR-

The four networks will not accept proposition made to them by 
Arthur Nielsen. which would lead to Nielsen Radio Index figures 
being made industry property instead of confidential as at pres
ent. Next step toward giving industry Nielsen ratings for its 
daily operations wil l come from NRI itself. 

-SR-
Sonoco Products Company of Hartsville. South Carolina. is broad
casting program called "My Town " over number of local stations. 
Program is unique since it's not geared to sell Sonoco products 
but to sell company to own employees. Program is story of typical 
employee family. Cast is professional and program transcribed in 
New York. 

SPONSOR 



here's ~ ~ ~ Hennessey 

... wsn(",. irl·j·,. i ... lihlc, 

1II'I.filahll· -

alill .~I'o" sorllble 

S Ict' 1') he:I ' I" \\'" I.e II fI ' I n. I wI! i~l l {' ... ('011111111 1 er!! 

laugh aw .. y .I wir Hloruill ;.t r" g ... l hl ~ hn·akcrs 

from \X 'a lerl owll to \Xall..in" :,!t' l u p 0 11 til(' fUIII\ ~' 

~i cl c of hc.] wh£' 11 Frank JI ~'11l1C"!'(,~' ~tarb his 

~ II n r i ~f' ... he II a II i;.t a II ~! ,\ ~ \X ' S Y H ' .~ ~ k~ I a rk i ng 

l'iml'hl'f' llI'r of ,he l' arl Y' l1IofUi ll (! h o ur.', h e 

mix ...... nlll ~ i(' an.1 1H1J .~ ill ;.t." in n hri;,::ht w ar Ih at 

h .. ,. hroll;.::ht him ,,""r 3f1 .000 Il' lI (' r~ fr()111 

li ~lci1cr" ill "ix 1l10111h". 

\" IlIi \' r o pltu llc lIuI' icl', Frallk 1 1 (, lJll e--f'~ i,. ,11 (' 

:lirwan: . hl1 ;!lcr II"h" rcac hed ha lf ,he Col :,. ill 
C<' 1111'al E ll rnp., , ia Ha lli n \lunid, '" 200.000 

,,'a tl s. llcforc 111(' I\" •• f . 11(' \\'n~ far lll {'.Iitor o f 

\\'\VL ill XC'\\" OrlC'III .-, 1I l"~ :111 ('s pert 011 Ihe 

hll y in g h :thil .~ of h n lh CHili ,111.1 ('it~· "·a~c. 

('arncr;;. n est flf .111. II(' 1.1I0\\ ~ Ih(' pco ple \\'110 

ho ltl the hillj"Il ·.I"I I'l l' l'l1r~e,.~lrj11 ;':~ of \\"'S, I{ ', 

I'ro" l' ('roli ' 17" " '1I1I 1 ~ ;1I'. , ,' ~-.llId Iheir In! .. 1 

I''': (CI'''II('I' r. ,r hi- 1'1'<,,1111'1. 1" ' ,,11" il. 

l.iH ('l1 cr~ I. f·f' l' a~ki ll ~ f", lL11>I· ... ;l nd 1I10rc .. f 
11(,1I1I6 .• (', ·~ ;:W) pal "'r ." \\ 'SY H h il.~ Iollill a 

fH 'W 12; :10,12; ~~ 1'." . ~ how (wilb a I'IIIH' ratin g: 

" f 9, 1) .1/'.1111111 Ihi." Ih ree·. I •• f ,.de~ rll a l1 ! Il cr{"'~ a 

I'riuw b11 r f O I' ~OIlH' rrrarkf'l·"j ·c a " " f' rli~ f'r, 

( \I.~o. nn\\' Hn.1 Ihe n . ~ "11 111; ;,:;1 11 fi rro! ,I 10 IIf 15. 

lI1irrl1l {" " tr' i l' 111'ailalr le "II lito , Ti"'",...·f·'Jf'rS 

1/1Orn iu;:: ·hOld ' IYl'ieal IIf \\ ' !'YW, '1lIOIrt .Iar· 
Ion;! I'ru~ranrluill;!, II Cll lI" ,""! i. II,,: lUall llifO 

":111 wake L1plri;:: C~'nlral 'C\\ '"rl. Sta le to YOllr 

I'rn.hle l, B(' ttl'f (';til ,, · ,I{' II l'a'] l e~, n c(' , 1 ahnlll 

him ri~ hl :I\" a ~ ! 

" IlJI1J cnll$ ;1 22. 

\vSYR 
SII trl.~E 

;;70 h.-:iOOO walls 
(11Ir :!.-ifll l i'nr 

~ BC in (.-lIll'al l\('W , (,,'k 
1{"I 'r(,~t: II I('d 11 r Il ca.lky·J{('c li 

WTHV, Alhany.Troy·Schc ncctmly, & WEll , New 11:1 \,(' 11. al'e also II . C. Wil41cr Stations 

",PRll 1947 
I 

, 



Lls rERINE LOVES COMPA NY 13 

THE ASSOCIA TION SELLING PROBLEM 11 

STATION REPR ESENTA TIVES, AGENCY VIE W 20 

EDUCATION AS ADVERTlSI NG VEHICL E 23 

BREAD AND CAkE STORY 25 

NETWORK SATUR A TIO N: A SPONSOR FORUM 30 

RESULTS WI THOUT A RATI NG " 
TV-FM-FAX " 
1947 LISTENING, STA TUS REPORT '0 

SPONSOR Reports Indl.' stry Ch •• I, Insu •• nu 32 

A ppl.use 4 Comm erci.1 Reviews 34 

M,. Sponsor: • Sign ed .nd Unsi gud " W. A lton Jones Know Ihe Wli te!: 4. 
Bro.dcut Merch.ndising , G,.lh Mont,ome.y 

New . nd Renew • Can tub .nd OHers 51 

W.!!'s 11 SPONSOR SPtl~S " M •. Spon $O' A s~s '0 40 Wesl 52nd " 

IIRO .... OC .... ST · .... DVER TISI NG 

Published monthly by SPO!l.'IOR P UI:lt.ICATIO!olS INC. 
E"eclJti~ff, Editorial, and Ad~ertisin~ Offices: 40 W est 
S2 Street, New York 19, N. Y. Telephone: P lata 3·6216. 
Publicnlion Offices: SftOO North Mervine Street, P hila· 
delphia 41, P a. Subscriptions: United States 55 a 
year; Cllnllda $5.50. SinKIe copies SOC. Printed in 
U. S. A. Copyright 1947 by SPONSOR PUSLICATIONS INC. 

President and Publisher: Norman R. Glenn. Sec· 
retar)'- Treasurer: Elaine C. Glenn. Editor: Joseph M. 
KOI'hler. Al'fsociate Editor: Frank Bannister. Art 
D,r~tor: Robert Lathrop. Ad~ertising Department: 
Edwin O. Cooper (PacifiC CoaSl-157 North Hamel 
Drive ,Beverly HIlls, Calif.), Circulation: Milton Kaye. 

COVER PICTURE: Sponsors' Show Window: second of 
II seriu. These ;m:' grocery and drug advertisers on Mutual 

Broadcasting System. 

TRIBUTE TO A GOOD SPORT 

Radio stations, sports announcers, university at h1clic dirtc. 
lor.\., eXl"Cutives of 'lIhletic club:., over 400 strong, will pal 
tribute HI a sponMlr on April 2 t. The advert iscr is The 
Atl:lI1tic Refining Compnny, which has underwritten broad. 
GIsts of over 2,200 rootball nnd 10,000 bascb<lll games. Tilt 
sports brondcnsts haw 110t been \I ithout thdr commercial 
results, but Atlnntic ha~ uncr gone beyond the bounds of 
good taste in its ad\"l:rtI~ng cop)' to promote sales. That 
radio hn~ tkcided to pn)' tribute to the company is worth)" of 
applause. All the 10 station men \lho make up the com. 
mittec under t ill' chairmanship or Frnnk n.. Smith of WWSv. 
ra le a solid hand. Thcy're Edward D. Cler)" WIBG; Leon 
Lcv)', \\C,\U; R. C. Maddux, WOR; C lair R. McColJou~h. 
Steinman St,r tions; \\'illinm B. McGrath, WHDH ; John 
Shep:ud, Ill, Yankcc Network; E. S. Whit lock, WRl'\L 
Col. II. C. Wilder, WSYR; and Ernest B. Lo\'cman, WPT: 

WBKB LEADS IN l V PUBLIC RELA TI O NS 

Though New York ha.\. three television s tat ions in o]X'ratloOl 
and Chicago hns bu t one, the lalter has accomplished moi"l.' In 

achieving newspa]X'r acceptance of thc medium than the tlloO 
major net works and Dut-. lol1t, the three ;":ew York statMX 
operators. Every ncwsp.aper in the \\,ind)' elfY is carr)il11' 
TV schedules right along with it s rndio program listing. 
Balaban and Katz'S public relat ions department brought tht 
kist newspapt.'r, TIre Ch rcago Sun, into line in March . 

ADVERTISI NG A GENCY PUBLIC SER VICE 

P iner- Forbes, adVertising agenc)" stepped OUt of the groo\ 
recen tly when it scnt st:lIions and sponsors a booklet titled 
Four Billion Ears, the re~uh of long years of experirnce with 
news programs o\'er hundreds of stations. I t outlined, for.all 
who wou Id take J 0 minuteso/f to read it , a basis for good nc\l,~ 
programing. T hat's public service by an advert ising agCf1( 

GOOD fOR CHILDREN 

Whm a commercia l prolZram has won an award there I~ ~ 
tend .... ncy to coaSt along on its award.winning. GftKr 
Foods' I-louse oj )\1),51('1), (" lBS), as produced by Olga Druc 
for Benton & Bowles, hasll' t rested on its laurels. \\'eek after 
week it's bccll ndding to itsju\'enile audience until no ..... il hoi' 
reached an 8.2 Hooper rating (March 15). This program iu 
thriller but embodies no actioll that can't be explained lope. 
ally nnd factua lly. The child listener is not left on a jag ( 
suspense and eXCitement although he is absorbed \\}:I, 

Ii~tening. (S tation KF I In Los Angelcs has Joined in tht 
"murder is not for children"' thinkinj:! and shifts all go", 10 

after S 1'.111.) 

f O REIG N· LANGUAGE USTENERSDONATE ... A ND HOW 

While much publicity is /-!i\"('11 Iletworks' and big st ation~' 
rnisinj:! money fOI' polio fund, it's noteworthy Ihm Gclll.'l"\'Jlo(l 

Popc's foreign.lall!lu:lj:!e orera t ion, statiOIl WI IO~I, !!athlT1."\l 
$IO,·H5$; from listeners for fund. "\\'e uR'd al l our l anI!Ua~C!
to lai~' th is cOllt ribul ion,"' ,\ 11'. Pope remarked when he r rr· 

sentt-d check to Bm:j[ O·Connor. hC'ad of National FOWldii tion 
ror Infnntile Pnralpis. 

SPONSOR 



MR. SPO SOR ... 
(Advertising Agency or Client) 

TRY SENDING THIS COUPO N 

• 
\\'e'n' got <'l million dolla r ide'a wait ing for you ... a nd rou call III 

ha\'c it for 3c. (Isn 't that tht' way you say it ill your ads?) • • • • • • • • 

Well, anyway ... we'n.! go t another idea tll<t t will Illah SQ lnt ' 

sponsor as happy as Phiko is with Phi lco Radio Time. starring Bing 

Crosby. Beh ind this idea there's a powerho ll sl' o f original ('x pCri l'llc(' 

and knowledge, pl us a n expert cn.'a ti\"c and producing :'lafT. True ', 

we call tell YO LI a lot allou[ what it takes to get a hig II-ague ral ill ~ 

with a transcribed show. But this idcn can he live or trallscril}('d ... 

makes 110 d iffercllce. 

\Ve'd like to le ll YOll ahOll1 it. And a hout our fa cilities for radio 

show production. \Vc promise yo u it's worth the 3c stamp and ilw rc 's 

no obligation . 

"Maillhe coupolllodny." 

BING CROSBY 
ENTERPRISES 

9028 Sun se t B I v d . 

HOLLYWOOD 

CALIFORNIA 

• • y 
il ···· .. ·· ... ···_-··I···I 
: EVEREIT N. CROSBY : 

Bing Closby Enlt!.p.iu~1 I 
: Hollywood 46, uliforni. • 

I Alright, 1t!1I rnt! .boul your " Million Doll. . • 

• Idu," !iv, o. 1'lnsClib,d. Rltrn ltrnbltf, you I 
• s. id, "no obUg.lion." • 

I • • N"me. I • • • Street • 

• City SldtZ · • • I! ••••• __ ••• _---•• _-_. 
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THE LION 

Thol ~ro<y j~ an oldi. lhol hal (Omt dow .. 
, ........ gII cou."le .. yean ....... W, ju.t o. 
'.ue todoy_ Whether it ,.f ... 10 the 
monorch of the j .... gle D. to radio. II', 
<I<loinly 'rue in Wo,hing lOl'. Fa. i f eve. 
rhef' .... 0. 0 thorn in the ,ide of the big 
boy •... if> WWDC. Know .. o. Ille ,alu. 
••• ult \lOI'on. OUt call lett ... '"' ,how;n9 
WI' on mo,e and mOre I"", We' .. , gal 
.olel 'uee'" \t""" •• 1I01Ot" Clod to .t>o .. 
IMm 10 Y .... ony ri ... e 

Keep your eye on 

WWDC 
IN WASHINGTON, D. C. 

Coming 500n-WWDC· FM 
""""nlltd Nolio .... JI,. by 

FORJOE & COMPANY 

\\" • . \1 .... , . ....... " 
President, (iIi" Serviu (omptny 

A lton J ones heads the Cities Service lIldu~tria l ('m~ 

piTe, yet he neve r gets too far away frorn the fact 
th:lt o riginally it ""':IS the radio program of the 

organi:ation that removcd the stock pro mot ion t:lim from 
its opera t ions. lIe ,",';'\S in the wings on the night in 1927 
when the Cities Sert'i(e Hour, NBC's first big network ac
count, was brondcast for the fir st time, As chai rman of the 
exeCluive committee he believed then thm a progmrn of semi
ctnssical Illusic could sell n tr:lde !mllle llnd the products 
:lssociatcd \, ... ith it. Twent y ye:r rs InteT, now president of the 
cOfporntion, grown to 11 $250,000,000 orgnni::ntioll , he knOln 
th:lt brondcasting cnn do the selling job-at least he's cer
tain th:lt it did it fo r Cities Sefvice, On the recent (FebrunTY 
21) 20th nnnivers:lTY broadcma he once ag:lin s tood in the 
wings happy to sec his ba by almost come of nge, 

Cities Ser\'ice ad\'crtis in g dcp.1Ttll1cllI spends IMlf of its 
$1.500,000 nnnun i budget in rad io, And despitc the (nct thnt 
there has been :l great deal o f rressuTe at d ifferent times to 
cut down the air's percentnge of the nd\'cnising dollnr, J ones 
has nevef permitted the Cllt. The network now (i/ stations) 
is the biggest in Cities Ser\'ice history, 

J oncs knows that thc only WiI)' to <"IS-SU fe consUlller 
acceptance of new product::; is through consis tent ~\cek-by
wcek selling of the company's namc, Today, ins[('ad o( the 
sho\\' being: cnlled Cities Senicc Hour, iI's the Cilies Senicc 
H iglm'ays ill M elody 10 emphnsi:e tl'e ract th:lt eWfy thing 
th:ll Citics. Scrvice sells is ldated to the highw<Jys of 
Amel icn, 

SPONSOR 



]). a.-l'laue,r 
l'Jper O"P-

RUSH HUGHES ATTRA CTS ST. lOUIS' MOST ENTHUSIASTIC 

AUDIENCE FOUR TIM ES DAilY ON KXOK .... . 

Here';;:1 mod('rn Pied Pip<'r whos(' t:::(,llial radio p.'rsonality " pipe;;" 

lis tener;; into KXOK ... :1l\d customers into stores ... every 

weekday at 12 noon. 1 p.m., 4 p.m ., ;md 6 p.m. Hush Hughes' 

interes ting, inform al way of pref;Cnting btest rc<:ordiilt:::s, b:lcked up 

with frequent live inh'rviews with such visiting 

bandsmen as Jimmy Dorsey, Count Basic, 

ST. LOUIS 1, MISSOURI-BASIC ABC STATION 

630 KC • 5000 WATTS • FULL TIME 

Owned and Operated by the St. louis Star_Times 

Fmllkie Carle lind others. is a bit::: reason 

why KXOK'" va;;t audience is on the 

increase. A few participation announce· 

ments ore now available. H' rite. wire, or 

lelep}rone KXOK'!; Sales Department or a 

John lJlair stat lOt! repre.~entatiL'e. 

Rush H ughes is just one KXOK 

programming high.light. Others include 

."·c,.lh""a<t.,·. COlllplete News Coverage. 

Safety·Cou r tesy Driver Campaign . [\nd 

'Town and Country. All these .. . 

plus A BC's top network shows .. . 

plus a complete, well-rounded prolllotion 

program, arc what make people want 

to listen to KXOK 

I For complete detoils, contact your John alair representative. 

I 
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w ill tell you 

-
Th~ A",,,,iun Bro.dcfStin, Camp.ny il th" 
only ndwork [0 ..... in thTl'C 19-17 'l\I .. ards and 
a plaque from the Colk'gl.' of the City of 
New York's School of Busi llc~s Adminis
tmtion. Its promotion of Billgsday, its 
prcscnt:uion of H irosh ima and Its "erea
tion" of the f lemy ,\lor,(1mt ShOll', all were 
winners. 
Other CCN Y :I1'.'ards .... ·cnt 10 Kl'n),on ;md 
Eckhardt for its promotion of I3ordt.'n's 
CollUlry Fair, to station Wr.rL (or its pro
duction of Abbons Dairies' TetH Age 
Time and promut ion of the Louis-Conn 
figh t , to \\'GN for its commercial_spot_ 
carrying vehicle, &Ik~'s Spor/ighl. to 
Rich's Dcptlr!IllCnI Store for its I~adio 
Scllool, to statio n WeAR (or its Foolligills 
Forll1l1, and to station KeFJ (or two pro
grams, Thr lAII' Is YOllr Srn'(fII/ and 
IJ Tluy lleul Lit'ril. 
"AIl-o\erstation promotion " awards "'em 
to stations WN IIC, KMBC and WLW . 
Public service promotion lI.un for stat ions 
KTIIT, KLZ and WFAA. Tribut('s for 
"collllllerci<11 promotion" w(,nt to stations 
WFI L and KECA 
Other awards went !O j , i\1. M<1thes for 
Callotl(l Dry S{XIrklt Timt, tn the Western 
NBC Netll.'ork for Namt Your Music, to 
station WEEI for StX Cu;ckmctjor YOllth, 
to J-/ :lrr), S, Goodman for II'rallH,'T ForI'
C(lst JillRles and Banner & Greif for pro
motion of Professor QuiZ. 
I3esides ABC, plaqurs went to Kell)'on 
and Eckhardt and stations KGPj, WFIL 
and WLW. Prescn(;ltions will be rll<1de at 
CCNY's Third Annual Radio a nd Busi
ness Conference, April 22 and 23. 

"So You W.nt To Bit. Dille )ocIeItY" is the 
tide under which KFWB's Bill Anson is 
bu ilding listener interest III his platter 
spinnings, T r}oUTs include rl'<1dinR a 
coup](' of commerci<1ls and int roducin{! a 
f('1I. disk s. If the listen in!! 3ud iellc!' likes 
th!' a~ir;lIlr TO di~k jockey fame, he re_ 
cci\"('s a tll."O w('('k COntraCI from KFWB 
and the world from then on lllay be his 
oySlrr. t\llson and KFW I3 arc wmnin!! a 
Ill'V. following with the promotion. 

Mil . Hush .uction WUnltgat'VIt althouch the 
stunt gathered points in the ratill!: column 
for Tn,ll. or Co'lSrqUl'llCtS :Iud money for 
the polio fund. Listeners rrole~tt'd II hen 
till'} disco\'ered the mystcry vain' w.\s 
C!i1ra Bow·s. Objl'('"liou ~ \\ere all ba.;cd 

1 
Upoll thc fact thm ,\hH Bow (M r~, Rcx 
Bell) had ncvcr bel' lI a talkll1}! picture 
s ta r and thar no one could thereforc h;J\·c 

!l::::==:c:==:x:r::===a==:x{. been e~· Jx·cred to relllembcror idelltify hcr 

8 

\'oice. 1 his was the one bug in Ralph 
Ed .... .-.rds· 5('('ond annual t lush StUll[ . 

Ello IXicutivls and " Sley Mlrcn.nt" .1 

KWKH party, T o celebrate the tirst anni_ 
versary of the Esse Ut/Xn"l(!T o\"er Shr('\,c_ 
port's KWKH, the Standard 011 of N('v.' 
j cl"S('Y and ,\Iarschalk and Pratt lEw. 
agency) CXl'Cuti\,cs tumed om for a 
lunchron. The four-cngined transpon. 
"Sky ,\ lcrchant ," con l'Crtcd into a display 
room by Esso's affiliate, Atlas T in: Com
pany, new do,,'n to Shreveport and Wob 

uscd for a broadcasting studio for lhe 
anni\'ers.lry party. Luncheon a lso sen'cd 
to celebrate conclusion of KWKH's 
dealer-contact dri\'{' during v.hich tIY 
station distributed point-of-sale material 
to ol'er 500 Esso dealers. 

Si~ly·ninl ItOrlCntl PIt wule arc aired 1Il}O 

Rallimore ,\larkelS IPhiladdphia) pubh 
ci:ing station \\ 'FIL. Thc station and liS 
ncwspaper parent, the Philacklphia III 
qllir(!T, also furnish hourly nc,,'scaSIS ol·er 
the public address systems in the state' 

li,tltn l!l ar, u'g,d to brule "b.d h.bib' 
in an art icle by NBC's ,\largaret Cuthben 
in TOlLI),'s Woman Magazillt, for April 
Says ,\liss Cu thbert , "The grab-ba~ 
lis(('ner short changes herself on time, but 
the intclligcnt listencr makcs lisleninj: 
pay dividends." 

Chiugo lenowl thl TV plogr'lIIl it .. ,"II 
Station WBKB has disco\"cred that I I 

doesn't matter whcrc thr !clel'ision rI' 

crivcr is IOC3Iro, in pub or home, tiw' 
owner has his ideas on .... hat he wallis tilt
receiv(,r to bring him. More than 50 rtr 
cent of l he Windy C ity SCI O\lners ~ 
tunted qucstionnaires with the "pro~ram 
desired" section tilled Out in detail. Tht 
material is beln):! compiled no" and will 
be released to sponsors, ag('ncies, and 
viewcl'S. 

Thlt No , 1 cilinn of Burlington, 10"', 
C. B. ,\lcDenTlon, man:'lJ,!ct of KBCR 
,\lcDcnnott was so voted by the cit: ·s 
American Business Club and landed Cf1 

the first pa~e of the Burlillgloll Halr/:'!:.\'( 
C(l:('l/r as. a result. 

PitHY COIIIO, thl! " Ch,stl!~.ld SUPpl!r Club" 
ling" is now a columnist. scribblin~ a 
radio featurc for Mon·~ Play, More woO: 
by and for his. pr('$S "!!t'nt. 

( P/ttl$t' 111m 10 f'llRt )6 ) 

SPONSOR 



-
@ new and renew 

SPONSOR 

A",erlc"" Tobacco Co. 

Juhn II. Iire<:k, Inc. 
Carr-Conaolldated m""ul, Co. 

Colple.l'almoll~e.Peec Co. 

Doubleday &. Co •• Inc. 

FlalllL Producl5, Inc. 

Gnrr<!U &: Co. 

Central Food. Corp. 
Gulf 011 Corp. 

PRODUCT 

Lucky s,rike 
CIlla' "",,, 

Hair producrs 
Bakery "",ducl ' 

Veto d eodorant 

LIterary G uild 

Wine 

Baktnll. p owder 
Gulfapray 

Housebold cleanser 

AGENCY 

~·<><>'e. Cone &: 
Held ln!! 

Charlu Sheldon 
Lynn·Fl~ldhou .. , 

Ted Balu 

ifuber 11011.1' 

AI Paul Lellon 

Ruthraull &: Ryan 

Younll. &: Rublcam 
Vounit & Rublcam 

Calkin, &. lIolden 

Appro~ 950 
(Inc' KBS 
"allona) 

J (IUS) 

" 
'" 

10 (IS 10 
be added) , 

'50 

• 

" 

PROGRAM, sta,t, dlll.tion 

15-aec rra".athed "I>.:oln bceak.; Apc 1; 6 ... ka 

I·bc t..,."scrlbcd sympbony; Mllc 1.1; IJ wkl 
IS·mln lr"IlonKdbed mus ical s how: wlnter·sprlnll, 

serLee 11 wk •• rail serlu U wk , 
I·mln U.e. t ..... ntcrlbed a nnouOlcen.enc.; :'>lac 31; 

26 wkl 
TranscrIbed proir.Im; :'>Iar 4; U wk. 

5·30 min italian lanll,ualle p.Ol ... m8 In ~ ntajo' mar' 
kets; Mar 8 ; 5 wk. 

Tran.c.lbed announcemenlS •• Iatlon brc .. k.; ... me 
S·UI· IS-mln news. musle. 't><> rlS pro~ ..... n' s 

T ..... nscrlbed hillbilly musle; Apr I: J9 .. kI 
T..,.n..:rlbed 8erlel;May 21: 20 ... h 

Oaklte Product •• Inc. 
O'Sulll""" Rubber eorp. 
Park &: Tilford 

Rubber he." Juat ln Funkhouser '" 
1.I.e announeemenu; about Mar 16: 10-1J wk. 
I· min transcrlb ..... announcements; Mac 10 

Tlntez Charl n Storm 
Sunshine Biscuit Co. 
United Fruit Co. 

Krbpy Knocker. Ne .. ell.Emmett 

SPONSOR 

Amcrlcan Tobacco Co. 
Am .... lcan Tran.1I Asoocl .. llon 

Gene ..... ' Millt. Inc. 

Banana. 06D&0 

AGENCY 

FOOle. Cone &. OeWlnll 
Owen &. Chappell 

Da nccr_ FllzlI.cn. ld.S2mple 

Manluollan Soap Co. DUane Jonn 
McLou~hlln &. Co. She.man &. Marquelle 
MelTopolllan LUe Insurance Co. Younll. &. Rublcam 

Re.ere Came..,. Co. 
Taylor.Rero Coil" 

SPONSOR 

Ro<:he. William. &. Cleary 
Rulb ..... ulJ &. Ryan 

AGENCY 

Equitable Lire Auunonce Soclet)' War", lel< &. Leiler 
GeneralI'DOds Corp. Benton &. Bo .... ltt 

Youn, &. Rublcam 
Gene ..... 1 Mill •. Inc. Dancer.FlIZ~enld.Sample 

S. C. Jobnson &. Son. Inc. 
Frank II. Lee Co. 
Nouema Cbem..".1 Co. 

Quaker Oau Co. 
Ron,...n Art Met,,1 Worl< •• Inc. 
SeelWOn Brothers. Inc. 

Socony Vacuum 011 Co. 
Soulhem Conon 011 Co. 

IVllllam,...n Candy Co. 

APRIL 1941 

Needham, Loul, &. Brorb)' 
Wlillam II. WeintraUb 
Sull1.an. Siaufter. Col_ell &. 

Bayle. 
RUlhraulf &. Rya n 
Cecil &. I'resbrey 
William II. WeintraUb 

Complon 
Kenyon &. Eckhardt 

NET 
NBC 
MDS 

NBC 
NBC 
es, 
MDS 
MBS 

NET 

Me 
N DC 
NBC 
AOe 
:>IDC 

A"e 
es, 
MBS 
MDS 
A.e 
NBC 
A.e 
MBS 

no 

" '" 
Live and tran,crlbed announcement.; Feb 24; il ..... 
T.anscrlb ..... announcemcnu; May I: 13 ,,-ka 
'.mln tranKrlbed announcements; Mar 17; 51 wk.t 

STATIONS PROGRAM, time, ltollt, duration 

'" " 

" , .. .. 
" 

Your lilt Pande; Sat '1·9:30 pm: Apr 26 
Bulldo!!. Drummnnd; Frl 9:30·10 pm; Feb 18; 52 .. I<, 

(Rcplacu SpOlllRht on Amer ica) 
Famous Jur:rTrlall; Sat 8·8:30 pm: Jun 7; 52 wI<. 
Green Hornet: Tu 1:l0'8 pm: Jun 3: 51 wkl 
KlIt le'.Dauihter; MTWTF 10·10:15 aln: Mar 31; 51 .. l<s 
Manor L10un Party; MTWTF 1:30_1:45 pm; Mar I; Il ",I<. 
ErIc Se ... r~ld &. Th~ Ne .... : MTWTF 6,6:15 pm; Feb 11; 

51 wk, 
Jan AURu.! &. Plano; SM 5:45·6 pm; Feb 15; S1_kJ 
Ilop Ilaniiau; MTWTF 5·5,15 pOl; Feb 3; 52 ",I<, 

STATIONS PROGRAM, tim~, start, duration 

", 
" " 61 (1'16 elf. 

ScI' I. 1'141) 

'" '" '" 
~, 

'" '" 
'" " .. , 

ThiS Is Your POI; Frl 8:l0·'1 pm: Apr 4: 52 wb 
When a Girl :'>I"nle.: .\ITWTF 5-5:15 Pin 
PortIa Facel LIfe; MTWTF 5:I5-S:l0 pm 
Lone Ranier; MWF ':J.O·S pm; Jun I; 51 ... 1<, 

Fibber McGee and :'> loU)'; Tu 'I,lO·IO pm: 52 .. b 
Dre ... Pearson; Sun 6,/0:15 pm: Mar 1; 104 wk, 
Mayor of the To ... n; Sat $:30·8:55 pin; :'>lar 8; 52 wI<. 

Tho,e Web",,,rs: Sun ~·6:J.O pm: Mar 1: 52 wb 
Twenty Qutarlon.; Sat 8· 8,30 Pin; Feb 28; 52 wb 
:'>Ionday Mornln!!. Headlines; Sun 6,15'6:30 pm; ~br 2: 

65 wk, 
"'\Ctor DorRr Sho .. : )Ion 9:30·10 pm 
lIuman S ide of the News; MTWTF 3:30-3:~5 pm: :'>I"r 10; 

52 ",k. 
True Detccthe ~Iy'terlea; Sun 4,lO·5 pm: \lar 1; 52 wk. 



I 

SPONSOR AGENCY STATION PROGRAM (timlt, 11.,1, dur.tion) 

n.· .. ru. I\" .. ch Cu, 
110'"'''' <;". 

J. n. Tnreh,·. 
K~n)on lie Ecl<h.rd. 

\\'SII'I' :-o.·w "ork 
W:-;trr r.;",.. Yorl< 

Tlrn,.~IL!.n31; F.I; ~l". I~, 1.\ .. ·ko{n~ ... ) 

Uul"", \1·",..1, Cu, 
Ford .\I .. "'r (~ .. 

S~c"'l ~nn' ••• enO.,ll· pl"kuJ"l. dmma,tc tho .... ; Mu I; In_ 
"elinh,. (r~n~ .. 'f:d) 

1110'" 
J. \\·""nThompoun 

c..'",·ul F,~Kl. Co.p 

W~IIT '~w York 
W(;IIS_TV S~w Yo.k 

Tlmo: .llln.I.; MThS; 1>1 •• I> for ' I_Th , Apr oS for SSI; 13 ... 1.:. 
1I0m~ ~mu 01 nr<.okl)·n l)udll"", lpon .... "d ah".n"l~ do)',; 

Ap. U 
\·ounll. lie Ituhkam 
lI~nlon A 110" .... 
1'00'''. Gon~ &. 1I"ldlna 
lI<'nlon &. Do .. lu 
"ounll&' lI.ullle>om 
I'on .... (:on" &. U~ldlnl: 

(40mpb.·II.t:: ... ald 

\ICII!-'·TI· :\~w Yo.1< Ilom~ Il.IImu of n'ool<!}'n Oodll"'" .pon..,."" "I'~rnate daY" 
1pr I! 

wr.;nT N~w Yorl< 
WADI) ..... ·w yo.~ 

J'n~nll~ Jury; Th 8_8:30 pm; Ap. 3; 13 ..... (new) 
Va.II)'; Th 8:30·' pm; Ap' 3; 13 .. 1<. (ne .. ) 

U. 1>. RubbNC" 
Spot w,.. I h<'1". n nn" nct'm~n 11 

\\WIlT N~w Yorl< 
WI'TZ l·hU"d .. lphla 

c:'mpul lloopia; Frl 8·S:)0 pm; ;\1;1< 18, 13 .. ,.. ( . tn,. .. ed) 

SPONSOR PRODUCT (or mviclt) 

Am~.k"" Dr,· Co.p .• S~w \ ·o.k So'" drlnl<. . . 
Am.'rlc.n Frul, (;.0 ........ In~ •• Los An!!.~I~1 l·r~.h huh •• y .. IlNable. 
Ann \1~rI~ s",,,a ... ,:o. •• In~ .. "'rw Y".k S"""., ......... 
A ........ I"' .. d >Ola,lo""". nakl3nd. C.Uf.... Coft~~ ~lIulpn'~n •. luppll,.. 
A.lrrlold ;\1111. en .. S~w yo.k . Pla"lle Com h •• brush,.. 
II. C. liaUH.\; uro .• Itr" ..... Lek. M,.. • CAn" .. d Ilno.h . . • .. 
lI<'1>n Sp.ou, (;.o .. ~r~· A ... n .• In .... lJulu,h. Minn. <:hln~ .. load prnJucll .. 
JI~nerJLc, 1I,,~caul I·rodunlnn •. 11(11)",,'00<1. \lo,lon "klu .... 
Ii .. tk .. I!:ol< .. rlh. Inc.. .. Ilah.)" "roduUI 
1I11r1~ 1".,llu,,, of Lo5 Anl:"lco InSlllUllonal 
n .. " rna" Gun'. In" .• l'hll::trJdphln (,;h~ .. Inl!. l1.um 
U.ld~.·"o" Ilu ... no,. Ilridll~p"'I. ('",nn. In5''''llcld~ 
I.Irldltfurd en .. S"n VI~I!.<> ~'.n •. en In",IA . 
O"I-(;n. I·"ek. 1.0_ "nl1. •• I... ... I'"ck~d ¥cl1.cl"bI,.. 
( ;'06" ('.oLl .... C.,",,,I~..,~n. 110m ... Chino. Calif.. I" .. hullnn,," 
(;n'h)· ....... III,," ..... In .... ~~ ... \,,,.1< .• m"uau 
('...,.., (' .... u"II~. G". & I'I ...... I~ (:0 .• Sanl" C.u?. CaLli .. Ca •• tlc~'rlcl'y,. 
Cn".I·Currlt· In ('; .... ,'" Co. (.~,aLl chain). Loa Anllelro I~ .. cream 
C.o.:«', f:. .... Clndnn,," .. '. . Fr,..h ,·~g~lallln 
1>. \\'. "",·1. &. C ... , ""tllo.d. (:"nn I'rul, "rodu~u .. 
lien.) A. J)r~.· •• In~ .. I'hLlad .. lphla ... . .~<.'ed •• hortl~uhurnl lupplL,.., 
En,~."rlll(' I·k,utet. 11(11)'..-00<1....... . M"Ilon ,,1~lu,u .• , ....... . 
E,·~.t"., I'en en .. Inc..... • • . Foun."ln p~n .......... . 
F"I.~~ld L;>bor-a.orl.' •• In~" '·Ialnfi .. ld . :-0'. J. In • ...,.,lclde. o·hamln •. ""ccharln 
Flr .... nnr S,or,... n""lon .ellion. .. •• .... Ftr ... lnn .. prod uCla. 
Fir .. Sa,l"n"l BanI< &. T.uOl Co .• Sew 1I:t¥en . Danklng ..•. 

~'Iorld" 1I .... lIh Conf<C""' l or),. Ch-landO. Fla .... , ." 
4ll'roduCls. Lid, (Klnll's ;\I,.n Tollnrl,.. dl~.). l.oa 
An~"I~. . . .. ..• 

t"ro.~n Coo~~d Foods. San FrnndllCo .... 
~"oz~n Food l"oducU. Inc" S ..... Yo.k 

II,.,./oh .",on 

TolI~trf.... •.. " 
lIa .. dy 1I0.1<'S1 . Sky "aro:... ... .. 
~-.orrn l ood cablnel', locl.:e .... d~II""ry 

trucl<s.. . ............ .. 
Carfi~lrJ T .. " Co .. /'1,',. .. yorl< .... ,....... T"", .... ... . ...•.•.•.... 
Cr:"tn, Laborn,n.le •• Oal<land. c"UI.. . • . Ch~ml",,1 p.oduc .... 
Wmiam A. G ... ca Com"an)· ....... w y .... k ('..andy. 
Grow· L"bo"uorlu. Inc .• SI. l.oul..... l)eorJoran' 
lIam"de .. Wa,,,h Co .• Chlcago .. W .. ch<'S 
lIa .... "\ Wllleh Co .• S,. ... York. ... . ... . Wa'ch ... 
II., (:0." 01 Am .. rlca (Ilolobs II", dlv.). N .... York. . llal' . 
I log ... &. \' ... Geld"r l.umhn ('.0 .• San Frand..,o., Lumb~r 
IIom ... ' .... d n .......... v. non, ... I ... d. I'.. n .. ~. . 
Jioml, W"lch eo .. LO. Anllel... •... \\':tt~he. 
Ilou.~ of I':on,o),. Inc .• S .... York. . 1'1",,1.. . 
IInu.~nf Ro,h""hlld ..... ~w york,..... .... Champagn •...• 
F.dll3r F. Ilu.1r Con'p"n),. S_ed ... boro. S. J. .... FOOt! p.O<lu~u 
In,ul Dln.lllutnrl. Inc" San Juan. I'utrto RIco . A,nIlU .• ..,.111 .... 0 .. 
In,ernall"oal TI"'~ ('.0 .. 1'o· ...... k. N. J. W.,,,hu. ~I""h. 
Ksl"~. I'I .... I"lnll. •• Inc.. ... .....•...• ,... . DI.h .. ·". h~ •.. ... 
Kooll'~"1 M.I.I Awnlnll Co.". of /,:" ... £nt.!.nd. 

R".lon..... ., ............................. A....,lnl!. •.••..•... 
KUlhln •• In~ .. Snn FranctKo.......... . ....• , ....•.. Men',.hou ............ , ..• 
F. l.a11.<rn"\f~lno & Snn., SacnmenlO., •...•.•.•.•..•. S,.ed •• bulbi. plan .......... . 
"'n.~"n .. • •• S .... yo.k .•..• .. Tt-tlLlu.... . ..., ........ . 
Lellu .. • Soa" ('.0 •• Ilnli)"'fl'ood...... Sn.p • .... .. 
Lektrollle (!t)."" Se ... Yo.I< .• ,... CIC. •• t-I IIghl ••.• , ............. . 
Lt~bn".nn n.e ...... I~ •. :-:.w Yn.I<.. ... . Ben. •• . •• •...•. . .. ,. . ...•. 
M"rthlnny Ie . Cr .... m Cnrp .• 1'1 ..... Yo.k. Ice c .... "' •• pumonl. bl~u" lortonl .•.. 
M").",,. Ptauln C.nrp ... I\· ..... \'ork.,.. R.lnC<lllu. (0)' •......• , ........••..•.• 
Mc(' .... y·. WII.hlrr. Il .. ~ .. rly III11A. Calli.. "".halll~ .. ·.Up.peo ... .... ... ......... . 
;\l~nanlrl'. Sal~. A~"n"", nal<land. CallI.. .. . ..•.•.• Ilome In,,~e .. , Ir~un"'ool~n •........ 
M .. hlll .. Shot Cn." .. N"e ... Yorl< ... ,... . ........• Th<rm MeA" .hor ••..•.........•. 
;\1 .. rL .. Ch,,",I.,..1 (:O .. ln~ .. Green,boro,:-:. C ..••.... Mf<lksu'd po .. der ............•.. 
\l1L1I.on'o.I.n.Anl:d .. ~ • . n,.p""m .. nl .. or,., ....•••.•.. 
Mod...,.."I, (';"" In~ .. "r""I<I),n... •• . Fumllur ... Ib'urt-I ...... " ... , .. 

AGENCY 

Cote an4 Chaoon, :-:~ ... York 
l)a,·t~ . Lo~ Anl!ek. 
I~.>nld F. Le"i". I'o'~ .. Yod: 
Ad n't'd. Oat.:land 
S.ua.I Ibn, :-. ..... Yo.-k 
Jam ... Thomas Chlrura. 6<>n .... 
~fltlam .. d-Ilobb •• MlnnHpoU. 
J, Wahl" Thomp""n, Lo. AoA~I .... !'on!" Y(II'"k 
L. II. lI.r,man, ~.;~w York 
Drnad""Ji, 1.- Ana~I ... 
F .... , ... , C.onlt &. RddlnQ. :-,"" .. "orl< 
\\Ull:om EoI),. S.,w York 
S, W. "Hr, l'hUadelpbla 
n"aumon. /I< "ohman, Lo. AnQ"Ie.. 
John ~'. Whitehead. Lo. An!l.dlt~ 
1~,,"I .. t E. u,,,III,I» .... \'ork 
"nollln, Sun FrandKn 
Dano" A. Slltl>bl,., •. Loo Anl1.d ... 
S ..... u('\' .. n & Me"ln._ f;lndnn.,l 
W .. I"~r.Rkhmond, U"""O" 
AI,kln.KynO:-I,.I'hlladdphb 
IJon~hu .. 1< Co ... t!oIlY .. <Mk 
L<-.,e. L, Wolt1'. /.; ..... York 
('".orbln, S .... · York 
Fll1o!l.lIotnoby, Iloslon 

,wnoo,... lI:dQhr &. Wo:leh, .... ~ .. )orl<."It.n-
ford, ('",nn. 

Walln Kan,.r.S,. ... "orl< 

Drkach .. r. Van :-'·o.do:n. Loll AD!!.el" 
II~I.r. lJI..rrleh &. 8ro"'n. San FTandoco 

AI I'~ul Ld,on. S~w Yorl< 
IHuon_O·Donnell ..... ,. .. Yorl< 
n.b,,~hu. "an :-,:o.den, S<>n Fnn" .... o 
Rockm",e . Se .. Yo," 
Small &. ~eltft· •• S" .. York 
W. n. Done.,ChIC'llllIlO 
Ao)' S. DUD,ln,. ..... " ... Vorl< 
Doh,.n)'. ClIII .... d &. Shen6,.ld . :-0,. .. 'lor\. 
Cfll.!!. .. T3)·10'I'. San ~"""ndoco 
~'. A. ~:n.llI.n. I'I ("Ubu'llh 
Url .. ch~ •• ,'an :-':orden, Loll Anllel ... 
Aobert W. Orr. S .... '1' ...... 
Jullu. J. AO"'fn. Se .. · Yo'" 
Roy S. DUff,ln". "'e .. '1' .... 1< 
M~Cann-F.kl< ... n. San Juan 
Ila"I,.1 E. tA ... 'l lI ..... ,. ... Yo." 

. J . Walt ... Thompaon. San Fnnc .... " 

Elllol-Homohy. BOllon 
lloel .... OI,.I ... kh I'< B.o ...... SoIn Fnndoc .. 
lJ.ba~h,. •• \ '.n So.d,.n. San ~'nncloco 
S,.ldd. 1\"e ... \'0.1< 
~",n\. Ou ... an. Loe An!!.elu 
nonahue &. Coe . ."'if" Ye." 
F<>"I~. ('",ne &. D~ldlnl.1\",. ... Yo." 
IIa ... d ..... ,. ... "0." 
('''),I<>n. S,. ... Yo." 
A'h<'1"IOn,llnll} .... 'ood 
Ad ~'rkd.Oal<.land 
J ohn A. (' .. Irnl. S~_ '1'0.-1< 
J. M. IIkk"ro.,n. I'e ... Yo," 
lIunler. 1.0. Anl"lu 

Mo,h.!·._1 Gn.n'~n' lIaol!. ~ r (,,,,,, Co.on., l.. I. . ,~I Olh·ptoof II.IIrm .. nl h.nllt-n ... . 
~'''' Innal Far .. , Shn .... In~ .• (:hleall.o.. Innhullon.! ............. , •.•... 

R. T. O'(' ... nn .. I1.:-.''''' Yrol< 
Ralph 11 • ..-1 •• /'1,,. ... Vo.I< 

. M"leolrn.llo ..... rd. Chl"'llo 
S,.lonn_Rlcl<. Cr~"m~ry .,... .• c:r .... "'ery prod"" .... . 
,,~ .. F.ntland C,k .. (' ...... JIo,uon.. •.. ('.ok,. .. . .. , ..•.• .... 
.... " ... J,. ...... S,,'·lnl1." & Loan L,.allu ~ ...... " .... 1<. :-I. J. ... In.,llu,lon.l . • .•....•...•. 
" ... J>.""e' ... B"klnll Co .. Chl.,.to D.,..d. cal.:e 
SnlTl. nll.n" .\ .. ~rI .... Ln •. \"tetu ('.nol< ..... ~ •.. 
00,"), A "~rln .. (:n .. I'ro.Tdcn~" Rlnll." •.. 
n."nC" .. '>:c ... Ynrk . Tonic .................. . 
n.I".rJ p,.nJu~u (' .... " Onelllnd Plla.mact'UII.,.I •..•. 
I'lu.nCn." .. S~ .. \ '0.1< • I'lu'n .. · .. ,,. ••. •..• 
P\I " ...... pap<' • • S~ ... Ynrk l'ullll",,,lon .••. 
I'nM W,,~ch ('n .. Inc" ..... '" ¥n.~ . W,,'ch"o .... , ... 
John Ro ...... I'owen ~h""I.I·I"~Iour~h • Ch •• m ..,honl . 
n • .,I.nn (:nr" .. MI:l",I."ul"Il.. nhl<>.. .• F.lo:<'rrl.,.la""II;on~eo .....• 
R .. lm ... 'IItt. (:n .. U~rkel~)'. C,,111. . . AUlnmalk "I.nl .. u..., .... . 
JUchm"nd.f:hn.e (' .... m .... ~ny. San Jo"r. (' .. III.. f)rk" I.u llA ................ : 
' •. C. Ro""". I,:> .. kl"e (' ..... KI",I><'''on. I'a. Cann .. " ,nod. 
H."" ... "~I, Ra ....... "y. \\"""~Ilurr ..... V. Ilo .. ~ ndnll ... 

(Continutd " .. ptlg8 H) 
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J.m,.. Thnm •• Chlrurt. Booton 
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Sh .... _tA'·.II)'. r:hl.,.~o 
J.mu Thnm •• Ghlrurl. I).( .. ,,<>n 
SI ..... 1 &. Finn,,)". Sur '1'0.1< 
Ru ... ,,1 ~l. S,. ...... (:h1"'1l0 

. •. William yon 7 .... hl".S~ .. Vorl< 
II.IT)' lI.rd~n. Sur Yorl< 
So.m .. n n. W""n. S,.w York 
F. A. En.lttn. I·II .. burth. 
lIu 1'1,.... Danon 
Ad FrI .. ". Oa~land 
Il.land,,,,, I'a .. Sord~n. Sa .. fn .. cloco 
Lan.b. Sml'h & K .... n. I'hliadelphla 
l. . II. 11."man ..... ,.'" '1'0'1.: 



• ~ 1 r. anti Mr~. \X'. II. SIIOW live un their HO';ICre Lmn in ,Igri cu lt ure-rich 

McLean County, Illino is, with their daugh ter ;\lId twO hu~ky gralld\{) II ~. Th ei r chid 

bminc)s i~ dairyin[.:, with tcn cow; milked d'lily. The), r,! i!oC har ;1Od O,H~ for fecd 
ami had 40 acrc~ in corn tl St ~e;\~on. Their ~c\'el1 h rood so\\ ~ IHo(luct:d \(, pig!> 

fo r 111arkct. Thc SO-acre fum i~ \,lllIed at $ 12,000, allli mO~t year!> tht:) rcnt an addi

tion,ll SO for feed growi ng. Mrl>. Sno\\ IIlHkets aboUl 100 chi ckcn) t\'ery ycar, 

toO, (or eX ira ca~h. 

The Snow fa mily has !>preall o\cr middlc (llinoi) 110\\, with loon) or daug hwr) 

raisi ng thcir own filmil ic !> in 11('ywo nh, Rantoul , \'\ 'e l1ol1a ;md Bloorningwn. 

For 20 year!>, the Snow!> ha\'(' been rcgu l,lr \X' LS li)tencr!>, ,tppreciat in£ Dinncr 

Bell and Fa rm Bullctin Board beeH!!>c, a!> .\Ir. Snow loa),!>, thc~' "ket'p II!> ol{ier 

farmer~ up with thc timc) .. t:nablc us to !> hip Ollr li\'c~tock to Chi c !go at thc 
right time." The Snows h ,I\'(' bCl'n Pr.!irie Fanner !>ubKri ilcr!> (or 10 year!>. 

It is on thi; horne ami thi !> family, ,I nd thc hOlllc!> and LIllIili c!> like them 

throughout J'.lidwc;t Am erica, that the lIli c rophone~ of \'\' LS have becn [uCl!sc\1 

for 23 yea rs. It I!> ou r imim,IlC interc!>t in their problellllo, the !>cr"icc and entcr

tai nmeflt \,'C give th em, th at h,I\C made them 10y,1i li ~tcn t; r 1o to \'\' LS ' . , and 

upon loyal l istener!> dcpen(] ad\'Crti!>ing rC!>ldt!>. 

"f·'·"", "' .. 50.000 .. Olt,. "m.",on off,l,ol. ~'P' . ' . "'e <l by John 810" and Cam 
Alr,lia'ed in manog.", ,," , "' ,Ih ~OY. Pha oni • . and 'he ARIZONA NETWORK •. 

'hoen'" nuc. '"<I"n '. KSUN. 8 i.bee.Lo .... II-Oou91" •. 

Mr . ond Mil , W. M. Snow wilh lI.ft l 
th.i. <l0"9hl. " M • •. Mowbr01. 
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UBOSTON BLACKIE" 
VON~O~(O IT lID(W""U 011 

IHIU tlNNIH l .. n(HUI 

Hoo,!, ~U_U 'Itr U~tI 

JUIY - Sl'U ...... H. 1946 

IN MI NN EA POLIS! 
Fourth highest rated program 
all dar.s, all times, all stations! 

OTHER " BLACKIE" RATINGS: fLASH ~ •• NO\U \ 6.5 O~'~.~~~;;:· 
• lOUISVillE 13 .8 n 
• NEW YORI< 9.8 
• YOUNGSTOWN 21.3 



Vol. 1 

QUIZ t lWO [nIlS 
tUL P 

r 

vs~ 
P,,,,kt;l'b, 

LAMBERT PHARMICAL Co • 
.AI.lm '/' 

Listerine Tooth Paste 
fOOt SIITUIIDflVITE &30-1.00 

KYOO I/IOOM 

Over \WI Dill 

No.6. April 1947 

I 

- ""~ 

Drug ItOln p l.y up inter-city spirit of competition by Futuring the bro.dc.st in thei, window displays or lislerine Toolh Paste speci.1 

LISTERINE loves eOlllpany 

Lumbert Phnrllineni 

nirthnc C;lst IIltOIl 
" ruters returns us 

tOOthP;lst4~ sales 

APRIL 1947 

"l. ""{ r eck after w('Ck, month after time, for the operation sells more Lis
VV month, the Lambert Phar- terine Tooth P:lSIC than any previous 

macal Company gives away advcrtisin!! campaign planned by the 
more commcrcinl time to local and na. company and its agency. L1mbcn and 
tional advertisers than it takes for itself Feastey. T he toothpaste has been higher 
on its 2S-station spot program campaign up in [{'('th scrubbing sales than it is at 
via Quiz oj Two GiUts. There's nothing prescllt. but dmt was during the war 
philanthropic about the $350,000 gift of when Colgate. Ipana. and Pepsodent. 
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Whtn H.,t, Sd .. ffntr & M ••• stltsmtn mut Hart , S<;h. ff ntf & Mar. Jaltlmtn, " Qui I 01 Two O lin" nat llllily b.o.duJIs I'om a clothing 110ft 

\\hieh rank Olle, two, tl1r("(' in tile nrdt'r 
nmllC"tj, went o\'er.sc:ls in ~re:H quantities. 
li'tt'rinc ,ta},t'(j ill home and wa!> out-of 
sttKk far Ic~~ Ihan its top competition, 
and lx'Gune number two in sa les. De
man.j ovcrseas was for the tlul'(' leaders 
in popularity. Listerine is doing I'><:tter 
th:111 it did pre-\l'ar and it expeclS to do 
N'tter, I'ia the QUIZ nnd its spot opcra
tions. 

Qui. oj Trm Crill'S wasn't new when 
L11llbt'rt moved in. Noxzerna had been 
u,ing II for yenr~ with a fair dCRrt't;' of 
~ucC('~S, but dt'('idlod 111 early IC).H to shif: 

to a nelwork program (it ha~ .\fa)'or oj 
lhe Tmnz on cns now). Frank )\Iace, 
vp and general managl'r of the a1!cnc}" 
ht'ard about Nllx:ellla 's relinqui~h ing 

territory after territory and tied up each 
arcil as Nox:cma (th rough Ruthrau(f and 
Ryan, their ngene),) droppt'(] il. The 
arrangl111cnts wcre mndc \I jtll Al Bulfing
ton of Baltimore. indqX'tldm l producer 
\Iho owns the two-city qui: idca. The 
bu)ill~ of each mnrket was done very 
quietly but in spite of the hush-hush the 
Ted Bates ad\'erti~ing agency heard 
ahemt II and was at-Il' for O)Ig.-uc- Palm-

olh'e- Peet Company to beat Lambert to 
a buy in a vcr)'. very choice two-cit}' mat
ket, ,\lirmcaIX'Jis-St. Paul. II is only iI' 
tht' T win Cities and in Baltirnorc-\\'a~h· 
ington, where the GUllIher BTl'\\in, 
C01llp.lny has been sponwring it for 111m 
years. that l ambert hasn't tit'd up tnt 
program. Noll' thc Listerillt' organl:"1-
tion has a COlllract which gi\ 'cs it [hi.: 
rest of the nntion. Thcre's no Ion,!! r a 
scramb lc ol'er territories. 

As :1 progr.llll Qui: oj TIn> O lr'ts is n( 

masterpiece of cntCftamlllClH, but pror' 
erly promottod it can be and is "tht: talk 

All iJ not ntctntli!y "riout .1. two-dty qlllr , On W TlC .nnounct'r 
GtO,gt Bowt dUJIJ off ont <;ontulant'J <;I.d trick for. I,ugh 

G irl Scout l,oop , fi,hl for tht hono. of thtir homt <:itits.t tht dr~p 
01 • h.t_ litltrint'l Jil¥tr doll"l jUtt .dd to tht appu l '0' th t ... 



of the town. " Its b.1sis is the establish; 
ing of a rivalry between two cities ;1.I1d 
then the broadcasting of the qui: by a 
station in cach town, wi th a quiz team 
in each city vying with one in the other 
city. The s,11l1e SC t of questions is asked 
eadl team but only the air audience 
hears both teams' answers, each group of 
contestants hearing their own answers 
only. There arc silver dollars for each 
winner, points for ench correct answer, 
and a winning city each wcek. Up to 
that point it's just a good q uiz fo nnu la. 
t'ctually the fonnula is j ust the begin
ning of the program as a sales vehicle. 
It's what's been done with it that makes 
company like Listerine. Weeks before 
each broadcast the tcams arc chosen 
from great [O(';I[ or national business. 
philanthropic, or civic organi:ations. 
Then these o rganizations promote their 
one-time broadcasts just as though they 
were their own comm<'fcial shows. If 
there's a house organ for the comp.1ny 
that a team represents it gives the event 
a spread. When the New York, New 
Haven & Hartford Rail road competed 
there were posters (see right) in each sta· 
tion and many other spots. The Sweets 
Company of America spread themselves 
all over candy stores when teams of 
Tootsie Roll employees in New York and 
Chicago tilted thei r qu i:-ical lances. 
When the Scaltest milk comp.1nies in 
Hartford, Conn., Bryant and Chnpm:1n 
and R. C. Miller & Sons, competed with 
the Scaltcst group in Springfield, Mass., 
General Icc Cream Corporation, the milk 
bottles all had notices of the broadcast, 
the milk wagons carried signs, and throw· 
;lways were used generously. In most 
cases there's no mention of Listerine on 
posters of competing teams, but that 
doesn't disturb the advertising vanity of 
Lambert-as long as the posters get 
more listeners for the program that 's all 
that's desired. Not only isn't Lambert 
disturbed about the absence of Listedne 
mention in team promotion but there 
tlTe four air plugs for the name of each 
team's sponsoring organization. 

That the "free ride" given the organi; 
zations which have teams on the shows 
pays off can be seen in the progr;uns' 
local Hoopets. Thesc ratings, unlike 
national Hoopcratings, represent three
month averages (national Hoopcrs are 
for single broadcasts). WTI C (Hart~ 
ford ) has a 19.9, KMOX (51. Louis) 
17.7, WHAt ... 1 (Rochester) 14.6, WBEN 
(Buffa lo) 10.4. WWL (New Orleans) 12.5, 
and KTRH (Houston) 9.0. Ratings arc 
latest available. 

And the Hooper, according to Lambert 
and Feasley, is indicative of the business 
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being dOllC loca lly by the toothr:htC. 
The higher the llooper the t ttn the 
sales in the area covt'rcrt. .1lthouj:!h It h.1~ 
as yet been impossible to corrctilll: rat
ings and sale:.. One thing is ele;lr both 
Listerine Tooth jln:.tc ;1 nd TIle QIH~ oj 
Two Ci rit's do better in sl11~lkr citic~ 
than they do in grt'a t mct TOI"lI'Ilitan cen
tcrs. However, the So1 1e:. Irend of List('r
inc dent rifrct' has always I.x>cn lower in 
big cities than in sma ller towns ami 
according to the agency tht· spottmg of 
the prol!r;}m h;]s had nothing {O do ""Ith 
this factor. 

Nevertheless the present trend toward 
placing the program in larger local mar· 
kets is on the same bnsis thm the fl r~1 

stations were selccted, 1. e .. lIsing sta tiom 
with iI 101 of power in cities \,\ here t hl're 
is 10j::ical rival ry with mhl'r ciues. nlL' 
first pairs of cities selected were: 

Los '\" !l.~I .. s and S:ln ~·r" " cl.eo 

1Il,.,ford (Co" " .)a " d Sprln~Ii~ld ( 'I:\S>I_l 
n,,,,,,, ,, ,,,,d l'ro ,·I.I ~"cc 

n,,'lalo ",, 0.1 Koch~~lcr ( ." . Y.) 
IH~ ) 10 ''''''' ,,,,0.1 n"",ha 
.<i t. 1.<>,,1.. a "d h~ St. !>u'!>1 
I>:Llla~ LI nd F I. Worth 
U"""",,, "",I ;-.; ..... Orl .. , .... 

They all went on the air the first \\'('Ck 
of March, 194-1 . In August of the smile 
year Seatt le and Portland. Detroit and 
Cleveland , were added , ,ll1d the following 
month Chicago and New York started 
two;city quizz ing. In June of 19-15 
Atlanta and Binningham (Alabama) 
found the kind of time Lambert wanted 
and the cities sWrted cleaning their teeth 
with listerine. More than a Yl'ar went 
by before [11."0 other " natural rivals" wi th 
powerful transmitters had prime availa; 
bili ties (good time) and Oklahomn City 
(WKY) is now competing with Tulsa 
(KVOO). L.1st p.1ir of st:ltions added 
to the list are WRVA (Richmond, Va.) 
and \VST (Charlotte, N. C.). The agency 
is buying as many 5O,()()()..wa tt stations 
as they cnn, the e\'enlllal e:rtpcctation 
bei ng 10 covcr the nation with hi!!h
spot local programing. 

Just how far spot thinking has gone ilO 
indicated in the fact that in its Cana; 
d ian operation L1mbert is placing dec; 
Iric tr:lrlscnptions of The Green Hornet 
on JO stations. Besides th is they are 
testing Trensure Trails on four north-of~ 

the;border ou tlets. T r is a qui: program 
thm had been sponsored by William 
Wrigley, Jr., Company for a ncw gum. 
Wrigley dropped it because they decided 
it was essential to usc billboards and 
other visual medin to famili ari: e thi: 
public with the appearance of a nt'w 
package. Wrigley's budget in Canada 
being limited it \'\'asn 't possible to ca rry 
both r:ldioand ou tdoor advertising. Lam; 
bert's decision on the program (to extend 

Fr<!<! tick<!ls w<!r<! 4 sp~cial appul on 4 POlt~1 
by N~w YOlk, N~w H n<!n & H arllOld R. R. 

Turn abou t illhe ordlr of the dly when C:lntntants 
who g<!t free air p lugs buy .dvr;:.t;,ing for Ihe prog.am 

Ie-. h y .... .... , 
16.<>"" • I . .. !." Ie • • 
' lo ... ofd\ .. n.,. 
N.- '.r ~ 10, ~ .. ,,,,, . 

RHOOE !SU~8STm 
lil'RSES' 'SSOClATJO~ 

011 WEAN 
1WJ Dn /1<1"" RaJ/II> Diol 

TOHI,"~T-t P ..... 

H . .. '. _ "". r., , ... . .... .... , ...... .. 

...... on" ,,«"n •• .,.. , I .. " , ... o hio •• no. 

I ' ll '" •• ~ .. loTt " ........ . 1$". or 



IIf drop it) will be made -.ome tUlle this 
month (April). ulmlx-n also has onto 
mu~il:11 rrugr;Il11lll ClIlada on a French
langua,t:t· ,tal ion in I\lonlrl':lJ. 

LUlltXrt'S switch to !opat broadcast ing 
:IS thl' am\H'r 10 ils adn'rtising problems 
.... as 11(11 Iht, J."(isinn of a Iyrn in radin. 
TIll: oq.(ani!ation will cl'il'bralc its 20lh 
.111111\l.nolr), of bro.,dcasling nn Decem
ber 20 Ill'XI. It starH'd with l utimCltt 
1I0uroJ .\Iusienn that date III 1927. Thc 
Lmlbcrt Iletwork hislor), includes 

Uohll) J",,,,_ :'\IIC 

I'hlllll'. I.".". "( '''U''I')' 1" ...... " . .. _111"" 
""I"'I'"lIllIn (11'"" .... - '<: tll.:. lllu" 

C;mn" C ;" n,rul S,~.I,,"-IIt""-CIIS 
1 ru~ 1"'I "(1h " 'r)· ... · rl~~-.\ I II' 

IIItll ~ lI"rkt-( . tI 'i 

.... hich is sotlll'thing of cwrything but a 
qui ~ ~how . Beforc trying 11m it, Burke, 
L1IllN'n had a sput campaign of one
minute transcriptions \\.hich leached its 

HolI.nd En'll .. 
porlJ'Vllulingl 
01 losing mel 

, 

height in 1945 with 160 Sl:lllf,nS carry· 
ing Ihe story uf Listc.'rine Tooth Paste 
and Tooth Powdl'r, It cou ldn't continue 
the minutt· spot s. Iht· QUIZ oj Tu 'O Ciries. 
:1nd a Ilel\\.ork operation, so thl.' spot 
annOUIlCl'm(1H camp::ugn was dropJX-d In 

April 19-'5. Bilhe Burk(' nn CBS co~t, 

S:1ys the agt'ncy, nl'.1rly $600,000 :1 )"(·:1 r. 
and although thl.' program was 011 for a 
)'ear and a half M iss Burke didn't sell 
much toothpastl.'. 

Thl' Quit sells nllly luothpas tl.' , al· 
though during Iht' carly da)'s nf the 
program tnothpowder 'ldH'rlising copy 
\\.':lS used on the show. The laner ""'.1S 
dropped bcc.1use fncts began to indicate 
that one-product ildverti:;mg was more 
productive. Therl.' has bel'n snOll' qlH.'S· 

tioll rn iSl.-d as to why thl.' parent prod
UCI, Lisierilll' Moulh Wash. isn't air
ad\"Crtiscd. T ilt· reason given by the 
sponsor nnd the ai!(1lCY is thaI Lislt'rine 
Moulh Wash has 50 per cent of the mar_ 
kl't but the toolhp.1S11.' shaft· s 50 pcr cm t 
of tht· markt·t with all other pastes. but 
tht· leading thrl'e brnnds \\.hich account 
mllong them for tl1(' olher half of the 
nation's dentifrice.> s.,ks. Thus the 
product that nt'Cds thl' posh is being 
given it. The mouthwash rt'CCi\"Cs some 
of til(' flow of gnod.will that the Quiz oj 
Tu'O Cit ies cn~nder:. as n result of lhe 
trade name's being common 10 both 
products. 

Emphasis on Qui: oj Tu'O Citits h:1s 
enabled Lamben til hold 0 11 to more nf 
their war_time sales increase of Listerine 
Tooth Paste than they hnd hoped 10 . 
As the three top brands becaml' aVi'lil
able in nonnal qUDntities in non-quiz 

cities Lisll'rir"ll.' really began to slide, In 
Qui: cities the sales al<\O 1' .. elll down, as 
I.'XpeCled, but OOt nea rly to !lie extent 
that the)' tobogganed in the other terri
tories. 

\Vhen Qui: oj TlI.'O Gtits covers lhe 
nnlion for Lamix'n. both agency and 
client fl'd that sales will climb consist
ently, and that coverage is the aim at 
presclll . PreSl.'f1t 2S·station campaign is 
costing $500.000 a year, o r less than 
L1mbt.'rc spcnt for Billy Burke on net
\'''ork. IncJudl'd in this figure is the 
$65,000 in prizes and gifts that arc given 
a""'i1yon the progr:1m. Announcers, mc;, 
and producers are paid o\'er the AFRA 
scale because the agency knows that the 
difft'rl'nce bcl""I"'Cn top results and just· 
run-of-thl'·mill promotion depends upon 
announcer. me, and producer. Top pro· 
ducers for the Qld: at present arc: 

l'>1U Wit",,,,. KIU . Lo~ A,,~ .. rt·' 

Jim C":rod"". KKLD. 11,,11 .. . 

"1',," :'\ahor •. ,,-rKII . 11" .. n ..... 

~: ....... '·~n\"n . WUf::'\ . U"Oalu 
\\"Inll ....... 1';1<,,_ ..... :'\AC. n. .. ,,,,, 
....... na, .. l'>otr lc .. m. ""'·IC. n"ufur" 

Their job is thret··fold: rounding up lOp 
contestants, building interesting sho .... 
getting publicity and promotion on each 
show. When a single broadcast doesn't 
nlC'et the usual high standards it takl:5 
as long as four w('('ks to u .. -gain the lost 
audience. A consistt'nll), high standard 
of broadcasting has to be adhered to if 
Quiz is to do its job. 

The Qui: is doing its job-in all cilil" 
but Nt,,,,, York and Chicago, where 'it 
competes with too many "name" studio 

( Please IIml to pagt JS) 

Som~ of th~ oUbtandins Quiz ,~,sions on th~ N~w YOlk-Chic.go Broadtl1u 



T rade associ;nions. generally, 
haven 't been too sllccessful on 
the ni T. The Electric Companies' 

Advertising Program· missed with Nel
son Eddy and no ..... ha\'t' The 1·lour oj 
ChaTm (CBS). The latter program, rated 
(February 15) 6.4 , competes with True 
Deleeth'e Mysteries which has 3 n 8.6. The 
American Meat Insti tute bought Fred 
Waring at a time when the meat bu siness 
hadn't a great dea l of public acceptance 
and nei ther did the Waring program. The 
latter is NBC's major contribution to 
better daytime programing but hasn't 
done too well in building an audience 
thus far. Its February IS rming gives it 
a 5.2 against ABC's Breakfast in Holly
wood's 7.9 which is its chief competi. 
tion. The Nn tional Board of Under
writers hits 5.7 with Crimes of Careless
ness against theNe\\' York Philhannonic's 
4 and One Man's Family 's 10.S. 

The association job (selling an indus_ 
try to the public) is tremendous and the 
temptation is to do it with a production 

· T~. nam e w~d" "· hi~h Il j , Im d , m ... ra~i" bar< 
lD1fIbi., a 10 do a~ i~dH"'y "'_I«,,"nt 'Q"'ta;I~. 
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SELLING 
an 

INDUSTRY 

that lends prestige to the industr)· 
represented by Ihe group. So such a 
program is p lanned or bought and 
radio has another package to which dia l
ers refuse to listen in worth·while 
Ilumocrs. 

The public-service type of program 

Americ~n T •• nsi t Associ, tlon membe.s .. n ed 
"Spotlight" cardl but ridels didn't lislen 

Car cards now Ilren , mns ~ ud ience show, 
" B .... lldog Drummond, "which has gene.alappeal 

J,15TEtI/ 

can and docs do a specific job. Rcvere·s 
Exploring Ille Uu /moll'l! does almost ,IS 

well as Hildegarde against Wa ller Win
chell , top rater of a ll commentators. 

Even Tile Doctors Talk It OI'er, low 
show on the ra ting totem pole, does what 
American Cyanam id is trying to do wit h 

it (St:e page 41 ). But they 're not So..'Cklllg 
to innuence i l l<lSS thinking. which is wha t 
the a verage t rade association must do i( 
it 's to justify spending an indusu)" s 
money , 

Execu tives usually fa \'or "prestige'· in
s tead of mass audience. It was this trend 
that caused the American T ransi t ~\sso· 

dat ion to buy SPOtlight 011 Amerim, a 
Alarch oj Time type of program on the 
;\1utual Broadcasting System. It sounded 
good . It had the right red-carpct-and
canopy feel. It was the kind of progrnm 
which would seem, to the presidents of 
local t rnnsi t organiza tions, to lend stat
ure to their public ut ility . It had every. 
thing bu t an audience pull. T he rn ting. 
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Two h.II.~ire trolley cllr~ WI.e giyerl 4W~y 
in /I re~ultleu "Wllo Was Kilroy?" cOrlte~t 

A !tllol/gll tie·in .dye.thirlg wu bOl/gllt by 
AT A members, "Spoil. gill" gllirled no I'sterle.s 

after it had Ocen 0 11 the <l ir a month, was 
.8 or less than onl~ and after six 
months, on February 21 (l94i), mid_ 
<;cason as f:1r <l S broadc:lsting goes, the 
r:l ting was IA. 

The program wa~ given a lot of promo
tion. Ca r card ... were used by nearly all 
the coopera ting transit lines. Since the}' 
were rayilll! the bills, in many cases 
di rectly, the memocr t ransit corporations 
did everyt hilll! within their power to sell 
the program to the JX'Ople .. \Iutual also 
urged its st <'l tions to coo]X'r:l tC and sincc 
the sale \\'as statioll-bv-sta tlon the OUt
lets natura lly \Iork..-J- 111th tlleir loc<'l l 
cut-Ill sponsors. Some of the transit 
orgall i :.1 uon~ wert' owned by elect ric 
ligh t <lnJ IXlII'l'r comp<l nies and l"Ilvl'lop(' 
~tu ,rers on the pro;!rmll Wl'rl' used by 
the.sc organiza tiom . 

II ;lml hng {hl' pl"Oj!ralll for the Ameri-

" 

~d 
A STAR 

IS BORN! 

·::· WWW 
TO NIGHT 01 00:00 p. m . • 
S"'~'_'y ,h. A",." ... , .. ~ , H ....... 1.,;.~ ... 4 ".~.hI , ••• ~'. 

YOUR COMPANY 'S NAMl 
HlR[ 

c:m Tr:msit Association (rom the begm' 
Iling has been David Hale Halpern of 
Owen and Chappell, ad agency, although 
hc didn't sell the program to ATA-he 
C<lme into the picture <lfter Richard H. 
Amberg, director of public relations for 
ATA, had signed with Mutual. H;1lpern 
is ""ell trained in the prestige-program 
school, hnving been gener<ll manager fOf 
Henry Sou\'aine, program packager, for 
years. Souvaine has the Metropolitan 
Op('ra for Texnco, a prestige item if 
there ever was olle. Hnlpcm worked 
hard 0 11 Spotlight e\'cn though he knew 
that prestige shows haw a hex on them 
<lS far as thc general public is concerned, 
and AT A and its members wanted to 

reach the men and women who trnl'el on 
the suret cars, buses, subways, nnd el('_ 
I'ateds. lie even worked with Mutual 
on a "Who W<lS Kilroy?" mnss appeal 
Stunt th.1t landed <l good deal of space III 

the press and created mure than a npple 
of interest alllong contest fans , The 
awards were twO honest-to-goodness full
Sl:oo strcct cars. One of them went to a 
James J. Kilroy, who hnd a family of 
nine little Kil roys and was made to or<kr 
for hum:m interest publicity. But 11Oth· 
ing d id the progrmn any good as far as 
adding listeners was concerned. Last 
month, Februnry 7, for instance, Spotlight 
hit 2,4 (a high for the show) while at 
the same hour the boxing bouts on 
ABC for Gillette had a 4.9, Philip Mor
ris ' It Pays To Be ItpUJrmll on CBS had 
a 12, and 1Ilolle's Mystery Theatre !In 
NBC had a 12.9. 

Best indication of wh<lt even ATA 
members thought of the program was 
that , nlthough at one time it reached a 
high of 55 stations, when it signed off it 
had JUSt 44. In other words, 20 per emt 
of the transit companies who sponsored 
the show locally dropped out during the 
nm of {he feature. 

Yet the program wasn't bad. The 
Sta te Department beamed it overseas, 
they liked it so much. Northwcstern 
Unilwsit), asked for the scripts to uc;e 
ill its radio course as exnmples of good 
scripting. Two experienced March oj 
Time writers pulled out all stopS to mnke 
the shOll" a success. But the nudicnct 
didn't listen. 

So Spotlight Oil Amrrica:went the way 
of so man}' other "prestige" programs 

to the files. 
Replacing it IS n Hi Brown package, 

Bulldog Drummond the American Tran
sit A~sociation has d('cidcd to go afta 
the five-a nd-tell-("el!t audiel1ce. Drum
mond had an <l\'erage r<'ltill!! of 5.S in 
1 9~6 and pnrt of that tim(' the show ",as 

(P/CtlSt tum to page 49) 
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ADventures I:\, TilE HIIlIO Bl 'SI'ES~ ." t/illt really pay (df'! 

{, PRll 1947 

CHARLIE GEHRINGER TALKS;I----, 

Charlie Gehrin.ger wilh lnlel"lliel«r Joe Gelllile 

.\ Iollt h aflN iIIvrllh, we",'e I){'en I('Bing you hOI\ tlU' "mart 

folks at th is ~ta l ion keep dreaming np. huilding lip, and 

producing local shows that make people in thl' Detroit Area 

listen ... a lld hu y! 

Now look what wc\c {IouI'. 

Charlie Gehl"ingN ... t il(' oil-time bc:;.t ,..I'cun.! ~ack('r ill 

baseball .. nile of the big sport flatuc;; an~ when', (und for 

sure, in T igerlown) '1'A LKS about ('3,,('b[l1l in hi,. 01\ II elm! t ~. 

info rmal way. On the ai r on ly 2 'I ('('k:-. a,. lhis I-("O('S to prei;.;;. 

it 's a spOI'l sholl' tha t click:> likf' a "harp "Ingle with til .. 

Sl'o re ti('(l! 

- another reason why Illo r c ad \"f'rli ~ f'rs look 10 11:- rc)!ard ing 

rad io ... nlHi san' tilll(, and money doin/! it ! 

the D etroit A rea it's . . , 

5,000 Watts 
at 800 kc, 

Day and Nigh t CKL 
Union Grwrdian Bldg" Detroit 26 

J. £. Campeau, Managing Director-Mutual System 
Adam J. Young, Jr., Inc., Na t!. Rep. • Canadian Rep., H.:-:. Stav;n & Co. 

19 



ONE PA RT 

S t<ltiOn rcprt'S('IH<HI\'('S range from 
"supersa lesmen " to "Ordl'( takers" 
for the industry and their sta tions. 

Being midd lemen they rail heir co all the 
abuse that SUlt ions, advcrtisers, and their 
agcncic!> heap upon tllt'm despite the filet 
that the reason for the reps' insuflidcncy 
may be st:lIion and agency lack of 00-
ort'rtlt ioll . They ha\'c ncver rcr<'i \'cd the 
respcct th:n's due the segment of the 
broadcasting business that ha s set stand
ards for th .. fastest·growing commercial 
end of radio, national spot brOi'ldcasting . 
Back 15 years ago when Sla t ion represen
tation :IS n business was an idea in the 
minds of a {cw men like ScO[( Howe 
&\\.'('11 and Ed PCtrr. buying time on 
lOCi'll out lets W,l!> b(:sct with trials and 
tribui;ltions. Hnndling 11 rt-giona l cam
paign {or n product that had ~potty d is
tribution was well-nigh impossible. 

For some yenrs now ~ tntion represcnta
tion hn~ been an estnblished field, one in 
which both ind ividuals and networks are 
engaged. Having grown into a multiple, 
million-dollar bu~ines.s, it has both aggres· 
sive and la:yorganizations. Like all of 
radio during the past fiw years, it has 
travc\ed on the gravy train. It includes 
a number of fimls that have drifted along 
lI."ith the tidt· and a number that, despite 
the gwvy train, have done and arc doing 
a solid job. Somt' of tht' small finns art' 
ratl'd by agencies as doing a fi ne job and 
some of till' bigger groups aren't r:1ted a t 
all. just as si:e $('cms to bl' no factor in 
scrvicl' rendered just :;0 docs the age o f 
rep fimls SC('111 to h:I\"l' no bearing upon 
the fes~ct in Ilhich ther arC" held. A 
fiml that isn't out of three-quarter pants 
b rated on Ihe l'X:'Ct s.1l1"le high le\'('I as 
onc of the piol1('t·rs. 

Whnt i) thought of the lield ,lI1J the 
fimlS that m:.ke it up br the organi:a, 
tions that station rl'pJ"('"scmati\"('l> Sl'n'l' is 
the hasi .. of a survey being conducted 

,0 

currentlr throughou t the 
srO.-":SOR for the bro.1dcast 

nation by field and l'\'en some of tllesc hedged with 
adVert ising 

business. 
First Sl'gmelll sun'ered .... ·as the adver

tising agencies, the scct ion of the business 
with which stalion represent,HiVl's work 
most. They voted 100 per cent (of the 
returned questionnaires) that station 
represcntatives "as a group pcrfoml a 
uscful function for ,ldvcnising agellcil's." 
Their usefulness to the !otatiom the)' 
rl'preSt'nt was oknyed by 8-1.2 per cent of 
the quest ionnaires and 73.7percentofthe 
agencies stated that they believed that 
the station represcntalh'l's do an indus-
try job. The one division of direct uSt'ful, 
ness which was questioncd by the agencil's 
was the sta tion representatives' \lork with 
sponsors." Only 42 per cent ag rl'l'd that 
reps could perfonn dfeclively ill this 

°Tl.,. i. ~<JI.,aI .".« ,~, ".po"'/.~" ";Nr< ... 1.fir"*'Y 
rxr,ur'-,,, uJ ,,",,~I i_lor ... ",ioo ,~o".,ltd Iht.,..t~ I.mI. 

" ·11;11 .\;,!c'U!iCS " -.illi' 
(il/ order of ruled imporlunce) 

Tillll.' ;I\ :tilah ililil"", 
• 

I'n'gl'alll a" :lilnl,ililics 
• 

)1;.uk"1 iuful'ln :tlioll 
• 

S llIlioll 1I1t'1't'hHlUli;;illg tl n lH 
• 

C O\"1 ' ragc i 1\ rorlll<l I ill l l 
• 

1'1'01111 (' 1 l.")lUIU'li li o n 
(i ll IIwrkl'lill l,! art'it ) 

• 
1'1'111111'1 .... '1'\ il'in;.:: 

• 
1\1'1'1 prund,.",. 

• 
Tn'lId 1" ' 1'01'1,. • 

\.Ollll,k 1\' f"I1. ",·· t h rtlll;.:: h 

a "mayoc" or "indirectly." 
Almost uni\'ersally the agencil's agrred 

that station repreSl'l1t3tiws were jnl'alu
abk when they C<l.l11C forth with nceded 
station timl' and program availabilities. 
In answl'ring the S('cond question in the 
SllTvey, "" 'hnt is a station reprl'scma
ti\"e 's most useful function to you?", 
the agencies s tated-":\I'n ilabil ities-and 
quickly." Sped i) a timebuycr's feti~. 
When he needs station availnbilities, a~ 
Lillian Selb of Foote, Cone and Belding 
did recently for a six-week imensi\"(.' spot 
campaign fo r Lucky Suikl', the facts 
mu st be delivered at OI1Cl'. Miss Selb had 
to bu y choice spots on a short-t ime basis 
on 950 stations, an almost impossible 
undertaking without wdl-organi::('d Sta

tion repreS('Jllation. The campaign re
quired 10 nighttime nnd six daytirTlC" 15, 
.second station breaks. While in man), 
cases Miss Selb h::ld 10 go direct to sta· 
tions for infomlation, becausc till' total 
number of stat ions ..... ith reprl'St'lltation in 
the U. S. A. docs not tOlal950, the repre· 
scntnth'l'S were able to deliwr a good 
part of the infonn;!tion even before the 
agency reqUl'st reached them (due to tht' 
industry grapevine). 

Agencies \I'erl' askl'd if ther had specific 
criticisms of station representation. 5£'\" 
enty·four per cent hnd, 16 per cent had 
none, nnd 10 pef cent .... ·ere undecided on 
the subjec t. However, most of till' 
respolldents stated definitely th;!t their 
criticisms were not of the emire pro
fl'ssioll, but of that part of it which to 
tlll'ir way of thinking just didn't do tlM.'ir 
job. 

,\ lost criticism fd l into patterns familiar 
to ewr)" f1l.'ld of s.1Iesmanship: 

.. ,,'" ".g")' ."J.·,·,,.k .... " 
""o,'ully 1"''''"'.-.1'' 
""u, ~cllI"J: her", .. & ....... k .... 
",,,,, "n,,'" .dltnJ: 01 sfallnn, ~"J no. 

"nQuJ:h of .. ~Jln" 

SPONSOR 
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STATION REPRESENTATIVES 
"in.uffid.,., . hack~o"nd" 
"pho,,~-.... II 83iC$nla ns hlp" 
" Inadequateiy Informed abo',,,! cO""""1l.e" 
" ' 00 much ·.,,,.1>0.1' inform'''!on'' 

Agency men testified that there was 
plenty of difference between station rep
resentat ives. Sixty-three per cent che<:ked 
the fact that a ll reps definitely were not 
the same. Sixteen per cent stated that 
they were the same, but two_thirds of this 
16 per cent qualified this by adding: 
"except for three or (our reps," One ex
cluded "representatives who hilVC the 
same men sell both newspaper space and 
rad io time ," 

Comments made in this section of the 
survey included: 

"some ar~ :l le r! "'h;i~ "" m e have .dc pho n" 
his" 

..... m e ha~" Ihe n e '''''' I" q"""t!o n w h y We 
bu y 'he ir <,omperl.lo,,'· 

" $O rn e $"nl"" u s, $Ome,,~ JU M 100 i:o ~)''' 
"wm " ar" back quickly w il h 'h~ inf .. rn. ~ _ 

lio n req" .... te<l" 

Fourteen of the fimls in the field were 
rated among the top service organi~a
[ions ;n one section of the questionnaire 
answers. Several replies indicated that 
while they were naming the "best ," they 
did not want it to mean that these were 
the only good representatives. 

Accepting the role of business advisers 
to the station representative industry, the 
agencies asked them [0: 

"6!.he con'pl..- • ..- info~m~.lon" 
"O'duea.e s." . lon5 on n' e ..... handlalnll. .. 
" s , op handiln ll. ' 00 n.any Sla.lo n l" 
"9;ive m ore spe<:ific Info rma.ion" 
" do a compreh.msl~e . eHlnll. Job in peT""n" 
"impro~e m c.ho.b of preoe."l"9; da llo" 
"b.,.,omt a • • "den. o f Ihe b".lntlS" 
" pubil$h" boo k . howl n ll. vi.ai • • a.lon <la.a" 
"lI.i\'enew all.en ... y m e n a lif. wi. h ci ien! an<l 

~""Ion Informa l Ion" 

Several timebuyers admitted that part 
of the station representative job is edu
cating 3CQ)unt exeru tives at agencies 
since "many of our account men do not 
take 'education' gracefully from us." 
Here again the timebuyers stressed the 

APRIL 1947 

fa ct that the stacion represcntatives ..... ho 
do this part of their job "satisfactori ly, 
keep LIS advised about what they tell our 
account men. If they don't ..... e find our
selves a t cross purposes in serving 
clients." 

Ce l"tCral impression gained from the re
ports made by agencies ..... as that station 
representatives are doing a job, a damed 
good and essential job in the broadcasting 
industry. 'lney ..... ant sponsor servicing 
done th rough the agencies because they 
feel that the advertiser himself is ill. 
equipped to evaluate the station informa
tion presented by representatives. Agen. 
cies wan t and need speed in obtaining 
requested infomlation about outlets but 
they don't WtuH the speed to interfere 
with the fac ts delivered. T hey wan t 
station representatives to be able to 
"guar:lIltee availabilities," feeling that 
some representatives offer "prime spots" 
despite the. fact that they know they 
won't be ab le to deliver them when con· 
tract-signing time arrives. 

Even as agencies gripe they re.a lize that 
in many cases the station representative's 
inability to deliver requested infomlation 
on time can be traced to lack of coo(X'ra
tion at the sta tion itself. T here arc [\\.'0 

sides to this story. The sta tions con tend 
that a great many ngencies request nvnil· 
abil ities before they are certain that the 
sponsor is really interested in a spot cam· 
paign. "They request every swtion avail
abil ity ..... ithin a spli t second," Slated one 
s tation manager, "when they simply want 
the infonn:Jtion in order to present a 
campaign to a sponsor who hasn't the 
slightest idea 01 going into radio. They 
scream for split-second service so often 
that when they really need it we don't 
believe them," 

111e feeling at sponsors' offices varies on 
the subject of station representatives ' 
contacting them directly. The bigger 
advertisers, who have men assigned to 
radio advertising, feci that direct contact 
with station reps keeps their men in· 

(please tum 10 page .J6) 

l\d,~ertisjllg l\gCIlCY Shit iOIl ne.tresellt;l~ j"c 
- G.-i.tes 

(in order of adf·erlisiny agency raling) 

Qucs tioning Hf :I~CII C~"" jllllglllCll1 in s talion s el cc tiflll 
• Non-llc1in'ry of promisell ll\'aila!,iliti es 

JnCOI II plcl : in furll ta t ion 
• Passing thc huck tl, s tlltifln s 

Lack of iuforllHltioll·aholll client problc m s 

'l'clcll'IOItitis 
• Time w:ls ting 
• Lack of information onc e IICCOllllt is Illaeed 
• lI ules in IlresclllutiOIlS 
• II lluH'c the c li e nt in Ill y IlOcket" selling 

" 
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open letter to FREE & PETERS 
•••• ••• ••• • ••••••• ••••••• ••••• •••••••••••••••••• I I 

, ... .. 

31 March 1947 

Dear Colonel: 

It's generally the outfit that comes out on top of a survey that 
hastens to publicize the findings. We're the exception to the rule. 

Your January 1947 survey of the trade paper reading preferences of 
advertisers and agency executives deserves a hand. The fact that 
~ver 1000 replies were tabulated speaks well for the simplicity of 
the questionnaire and importance of the sample. 

SPONSOR didn't show up first, or second, or even third. But here's 
the fact that stopped us. Of the first 10 trade magazines listed 
some were 50 years or older. None was less than 11 years old ... except 
one. The single exception was SPONSOR. And SPONSOR was exactly two 
issues old. 

We caught wind of the results when we called on KFAB. Omaha. 
Promotion chief Harold Roll said, "Quite a coincidence that you dropped 
in now. I've got two surveys on my desk bearing on SPONSOR. I'/e've just 
finished one of our own and you didn't do badly at all. But it's this 
early-January F&P job that flabbergasts us. Here you fellows we:e 
just starting pUblication and you register 1198 points."* 

(Note: We didn't realize it at the time, Colonel. but when we checked 
your breakdown later we discovered SPONSOR ahead of four of the long-time 
favorites in one or more catego r ies.) 

Then Roll asked, "If SPONSOR showed so well among adve rtisers and agencies 
when it was still in diapers , what's the score now that you're veritable 
g reybeards?" 

That' s our problem, 
and we don't know. 

Colonel F&P . Here we're crowding our seventh issue 
Please, Sir, would you mind making another survey? 

Sincerely, 

SPONSOR PUBLICATIONS Inc. 

Norman R. Glenn/ ac Publisher 

..... ... ... ... ....... .. ................... r 
• B,uidu SPONSOR, two othtr 100 ptr cut broadust publication I 
aPPUltd in Iht fi'ii 10. SPONSOR (tflt n Iwo inutl old) !l4'. 

n"ad 3" pal unt u many points u A, 63 ptl un! <II many 411 B. 
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s.~lIillg .h.- .... ;::h e dll e n.io .. 

E ducational p~rams uso.111)' have enough troublt· 
trying to 5(.'11 an ('''panding mental hori:on witllout 
carr)'inJ! a commercial ,Idvertising bordt'n as ..... dl. 

Public service programs often wind up ..... ith 110 listC11('rs and 
so veTy little public service in the true St.'llse of the ..... ord. 
Revere Copper :md Brass. in buyiu)! what hild been rated 
as the outstandinl:! educa tional progrilill of its time, The 
Hum!lll Alfl'fli luTe, steppt'd into the never-never land of 
radio. sponsorship of ,'Ill out-and-out educational program. 
created by a uniwrsity (University of Chicago). 

Actually Revere ..... asn·t taking so big a chance as it ap
JX'ared on the surface. 7·/t1' Hummt Alffl'n/uTI', :IS a sustain-
ing program, had ix'Cn hailed as a ne ..... approach to tht' 
infomlational broadcasi. The program ..... as iX'ing produced 
by Shcmlan H. Dryer who was responsible for the University 
of Chicago's Rowrlf Tabl(' on NBC, another educational
but-not-stuffy program. If any educa tional show could pro
duce for a sponSOT, Adl'('lI luT(' seemed to be that vehicle, as 
Revere took OVeT. 

\I 

l 

Sparking along with the beller REVERE METALS ... 

>II"'''' • 
,,, 

" " , 

c ........ , .. ,. .. U '" It started off with a blare of publicity trumpets on thc 
fourth of J uly, 1945. The advertising and educational 
..... orlds paid tribute to RC\'crc ,lIld its agency, St. Georges 
& Keycs, for this venturc inco advertising via education . 
For a while everything ..... ent well. But then there canll: a 
pull toward fur ther popu lari2ation of the program against All Rtvt"t Satu.da." E ... "nin, PO$t full ~'" ad ... ".t iti n, in ... itu litltnin, 

Revere Explores the UllkllOlVIl 

HPlOIiI \G Till: I . [XPI.OHl iiG Til E UN~~O\f\ 
. tll '!IU,.t, ,,' ,,,," """":0," " '1' 

, ... "" "'" .. "., .... " .. ,~~,""".", .- .... -.-........ ~ ....... ..... , ........... .... 
, ...... _ ••• r • .-.._ •• , .... _.-_ . . ... _w ........ ... M_ .. '~ .. __ --._ 

"':""'----' 

800kltb CirrI' tht 
5tO'''' of pro,.am5 
into thouwndt of 
homu that pa." 1 Oc 
tach o. S1 fo. 13 

BI'lOIlI~G lll[ I ' 
.......... ~ ~." . ~ .. 

[\1'1.11111\(: TII [ I \~\O\i'\ 

- . ....... 
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" SANDHOG" MIRIAM HOPKINS 
The Story at Tunnel Bu~ding SfAlIlIlHC I N 

SUIIIIINO HEREDITY 
BRIAN DON LEVY The Miracle of Vou 

TONIGHT TONIGHT 
9 :00 to 9:30 p. m. 9 :00 to 9:30 p. m. 

WOR WOR 
" EXPLORING THE UNKNOWN" " OPLORINC THE UNKNOWN" 

...... CoPP" , 0<1 BII" '.""'\>0,,«4 .... ,. eopper ,ad e u" I_,owed 

• • • • • • 0 • • • • • • • • • • • 
Ont:-column "E. plo.in, the Un~nown" Ids ,iv. ,III' lop billing 
dt:lpilt: f.el ,hit the pro,,,.., i, not. vt:hicle for nlmltl bUI eduulion 

resiSlancc by Ihe uni\,crsity sltlff. Shemlan Dr}w is said 
[0 ha\'!.' sided with the sponsor and his agene)' in making 
the programs mort' and more entertaining for the mass 
audience. Finally the di\'crsc pulls can'H.' to a breaking 
point. 01hcia lly the reason for the break was that the 
a~cl1cy desired that Ihe progmm be produced in New York 
wlK'rc thc}, cou ld ha\'(' closer supervision of the show. The 
Uniwr~jty executh'C'S felt that [he), cou ldn't properly 
super\·j<.(' lilt' program if it ",'ere produced in New York. 
And so Revere ceased to sponsor Th(' I-/ulliall AJI'tntuT(', In 
its pl,Ke the agency and ShenllM Dryer built a program 
with the bnsic :lp(X'al of Ad!'('!!IIITt and called it Exploring 
tilt Ullklioll'll. Dryer parter.! from the University of Chicago 
and came to New York [0 become an inde(X'ndenl program 
proJucer \\hm is called within the profession a package 
producer. lie explains his going with the new program to 
New York ns bring motivated not entirel) by the agenc)"s 
wish to h11\'e tltl' program produced in the E.1st but also by 
a desire to [.'0 into the producing business on his own. It 
was his fedlng that if a p:Kkage producer was to be suc
ces~ful, New York was a market he should cu lt ivate. Hc 
flO\\ functions as Sheml:ln II. Drycr Productions. 

When Revere cea~s to sponsor E:cplorillg in Junc of this 
year it \\"on't be because the sho\\ hasn't done its job, it"1I 
be ix-c:luse tht' IlC"," market that Re\'eTt' was shooting at wht'n 
tllt'y undt'rlOok the sponsorship of Tilt Humall At/I'('lIfllre 
just doesn't exist. The grem "new housinR" exp;lnsion 
hasn 't h;lppcnt'd. Industrial growth which was countcd 
upon to USC up millions of tons of Revere Copper and Brass 
prodUClS jml isn't. Instead, Revere's business de\'elopnlt'nl 
has ocen more in tht' line of their Rome i\lanufacturing 
Company division which manufac!Ures Revere copper-clad 
stainit-"5 st('('[ \\are, That is far owrsold :11 present, Since 
Re\'cre Ware i~ ~Id 100 per cent 10 the housewives of the 
Itation, Ih(' COmpi"llly is ~oil\g to shifl to a daylime program 
addres\,{'d to tilt' American hou<"ol:wife. 

RC\"l'Te did Tt.'ach both a cross-section and an upper
bracket audlcnce with &ploriu.~ fhe UllkliOlI'll. \\'hen they 
fiN off~:r .... d E.'Cp/orillg fhl!' U,.kuou'fl pamphlets thc)' pulll."d 

y"ooo for ,hl' first St'ril'S of 13 p.1mphlcts and 5,000 dimcs 
for thl' sp<'Ci fic booklt'l olfc(cd on the bro.1deast. Sincc 
th,'t time 250,000 booklets ha\'e been sold. TIley arc pub
li ~hed by Sdc,lCc Illustrated on a deal in \I hieh thm McCra\l_ 
11111 puhlic:ltion a~sumes the printing COSts and colll'Cts the 
profits, If an)" from t/lt'ir 5.1Ie. HewTe wanted a give-away 
on th.,: pro~ram yet didn't want to in\est an)' additional 
mon.:y, ~. \\h.:n Scit1ICC 1IIu~frated came up wilh tOC propo
sition thl')" okayed it. One broadcast a month is a Scirnu 
J/Iu~frCllcd lead or cover story and Exploring thl!' U"kllol.t'fl 
n.'ceives credit usually in a boK in the storr. i\ lcCraw-1 hll 
features the prol!rams 10 which its CO\'er story is used in ads 
Oil the radio pages of newspapers throughout Ihe nation. 
Its field men also play up tOC program in thl!'ir promotion 
work. Faci is that ~lcCraw-HiII treats the program as 
thoURh it were its own. Their public rdations organiza
tion (the publicity division of Nev.'ell-Emmet! advertising 
;llWncy) works closely with tile sponsor's aRenc},. Both are 
now stri\'inR to find that new sponsor for the series. 

Director Dryer has built, in Explorillg, what ht' bcliews 
10 be the ideal infonnative program, It's comparatively 
inex(X'nsive, costing less Ihan $1,000 a point (the pro
gram costS $4,500; the February 15 rming was 4.8). The 
prOJ:ram isn't aimed at Ihe he:ld alone, as, according to 
Dryer, most documentaries arc. Ilis tests of resu lts from 
ordinary docummtaries prow that the heads of the mass 
of listeners can be reached only via their hearts. So Explor-
1111{ 'hI' UUkllOlt"1I is alwa)'s entertainment-always awals 
to the emotions. At tht' 501me time the facmal side is never 
slighted. Nt'verisa lruth shaded in order to make a dramatic 
point. The play exists for the sake of its subject. No fact 
is glamorized al Ihe expense of scientifIC trulh. All the 
tricks of radio and the theater are used to give the program 
more attention value but no dramade or literary license is 
tahn for entt'T{ainment purposes. No stor)" no matter ho'" 
good, is pemlittcd to inlt'rrere \I'i th tht' program's dedie;!
tion to the cause of science. 

In handling an educational program Dr)'er feels that it's 
essential Ihat fan mail be watched most carefully. Since 
reaching th(' average listl'ner rather than the seeker arttr 
education is Ihe objcctivc of the program, mail reaelion is 
an audience them"lOmeter of importance. Dryer also uses a 

(PitasI' IIIrll to pagt .JO) 
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l' ''GRAND-SLAM:' 
J.' .. WOMOER ORE-AD I -4 .. J. 

Kif to . ' 

Bread and Cake Story 
frOID Hal'I'Y 

\VoJUler Bakers 
to GRAND SLAM

two decades of 
ait· selling 

APRIL 1947 

T \\'O decades of network broadcasting and literally over 
a million spot announcements and spot programs, yet 
Continental Baking Company is st ill (it fee ls) without 

an ideal vehicle to sell Wonder Bread and Hostess Cakes. 
That doesn't mean that Continental feels that its 

20 years of broadcasting have been wasted. Far from it, 
what started as an offshoot of the Ward Baking Company in 
1925 with a gross of $62,500,000 is now the greatest inde
pendent baking corpora tion in the nation with a gross of well 
over $100,000,000, and is completely divorced of Ward. 
(M. Lee Marshall, now chairman of the board of Continental, 
headed a group that bought out Ward's interest in 1927.) 
Radio has delivered dollar for dollar a long with newspapers 
and the air's percentage of [he advertiSing dollar has con-

25 
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SUNDAY NIGHT SEPT. 6 TH 

ALL STAR CAST WOR 75 ACTORS 
ONE FUll HOUR · •• 9 to 10 P. M. 

1h",I,,<.I melod"mtl we.e levived '0' • WOR (New YOlkJ-WGN (Ch, ... 
Wonde, B,ead le.iu. Ollon Wellel.ppu.ed n Ihow'l imp'ew,io, The G,ut Me(' 

LISTEll In 

THE: CRE:AT MceDY 

THE RELIEF 
OF LUCKNOW 

OR JESSIE BROWN 

k,~,., .Iv """(Ylnj! s.-poy ..b.llo"" ,n ,~)~. \X·,·, .. " til(" r....f,J'· of ,,,

"".1 R.."h of "'t1~"" ,I", f,,,,,,,,..,1 m..-I •. " ,I .. " ,j,."J.,.h ~",I .... 
1oIow.n~ ~r ot.. 6<,..,." (,,". d ... Iv .. " "J"""'~ I"" .. ",,, ,~ , ~""h 
Ius.... t1,.. "" ....... IK1""ng ~",k ... ,h " ....... ,."J, I",: 1'1"-" M ,I~·""~,,, 

20,000 IIRITISH DRAGOONS 
AGAINST 50,000 MADDENfD HINDO O S .. .. .. .. .. .. .. .. . .. .. .. .. .. 
S_.oNd II)" III. HAPPY WOND~R BAK~RS 

lillie )"d lillie lold b,ud fo' only 12 weeks 

sistcntiy increased until now 42 p"r cent 
of each ad,dollar goes for broadcasting. 
That means in 19-17, $1,260,000 will be 
spent by Continental fordaytimc spots on 
125 stations and Grand Slam on a 47,sta
tion CBS chain. 

The $1,260,000 represents a cent and a 
quartcr of each dOllar's worth of Conti
ne-ntal bread and cake- sa les. Of the rl'St 
of the $3,000,000 adVertising budgct, 
which in all is 3 per cent of s..1Ies, .w per 
cem goes for newspaper and 18 per cent 
for ou tdoor adwrtising. 

Wit h all this money to spend it would 
scent th<1t the agenices handling the ac~ 

count would have come up with the 
"perfect" program. From [926 to 1937 
Batten, Barton, Durstine and Osborn had 
the account. Then it l1loveJ to Benten 
and Boldes, whcre it stayed until 1940, 
whell it shifted to Ted Bmes. (Actually 
the number of shifts the account has 
made is misleading. Ted Bates broke 
into the business writing cop)' for Con
tinental at B.B.D.&O., anj becamc 
account executive while at that agency. 
He took the account with him to B. & B. 
and moved it ag<1in when he set up his 
ovoTl ageJlCy.) 

Thinking about how to sell bread vi; 

Sylvia Sidney, then a It.ge Ital, wn an added .th.ction on " Pretty Killy Kelly" Rosco .. Turne, ILlflld in "Sky BluelS" until he c<uhed 



the air was continuing all during this 
period (from 19260n). After some hit-or
miss testing, B. B.D. & O. finally came lip 

wit h a quartet , Happy Wonder Bakers. 
Back in 1928 every sponsor waillcd a 
quartet and an orcho..'St ra. I /.IPPY Wout/,'r 
&kl'1's sold bread. The bor' (Phil 
Dewey, Frank Lm ilcr, J ack Pnrkcr, Wlil 
Donaldson) quarteted from ,\ prll 27, 
1928, until ,\ Iay 5, 1934, the fiN three 
years on NBC, the rcst 011 CBS, With 
toor white hms and aprons thC'y were :1:
much a pmt of t he Com inem al BOlkin~ 
Compmlf as WOIldcr Bread itself. 

Thcn cnme the firs t change- Litt le Jack 
Little, a piano player wi t h a whispering 
voice who had developed 11 r(':. 1 followi ng 
ou[ ill St. Louis for DX fans (OX stood 
for distalll s tations and dia lers loved to 
pick up distant slations in those days), 
He started on Febn lOlry 13, 1934, and 
checked out May 4, 19J4. Following 
Linle J nck Litt le 0 mtillental tried for 
something di(fereiU . 1lleY were sold 
on rcaching brend snles through the 
youngsters and bought RenJrew oj /lle 
Moun/cd, an adventu re strip which al
though addressed to j U\'eniles was scripll'd 
so that mom and dad would not chase 
sister and brother away from the dials. 
T hey rode with RCIIJreuI for a year and 
then discovered the CBS dayt ime stlldy 
Day/ime Actil'ities, a fou r-volurne f("SCardl 
projttt which proved to advert isers for 
the first time that women weren't down in 
the cellar or in the kitchen all de,y long but 
did plenty of dialing. T he study- Con ti; 
!lental refers to it as a Procter and Camble 

Vi,gini. Verrill wu n 't • wondtf 1. llIman tho he 
Yo·Ho Yo.Ho, Hu,r.h for Ihe Wonder B.kefl" 

(hild,en" fuched houK wivel . nd (.I. b .. ted the;, 
Wonder Bruding CTen yU f booklet . bove light) 

" Rl nf,ew" h. d • hi9h~·;'1'~"~;~I'll:~~~~~~~~ . ud ilnce bul ( onlinlnl.1 found 
yo ungltefl don't buy bread 

Robe,1 W. II"ef.nd M .. y Muon 
plul displ.YI couldn't save 
"Mudie', DillY " from f.il u' l 

---~-.-- .. ---_.-.-.-
• ..., ~,,1> __ ._ ,-

\\'A tH.. 6:H 



iJ new kind of radio program! 

D SLAM" TUNE IN-
• CBS Nttwork 

at 1130A M. 

Window cI.d.,-plenty Wilt ulld to Introduu 
Contin Itntlll'. ,udicn CIt-pG,tic ip.tion p,o!j,a m 

~ur\'cy but actually it W;IS used by CBS 
0 11 ;! number uf prospects bought Pretty 
Killy Kelly and kept it ~,'o ill g for three and 
a half years. Results rcally ama:cd 
Ihel1l, for daytime radIO was new com· 
mercially. Du ring the I ' K/{ period they 
also sponsored (at niglll) a varicty show 
.... ith Jack linley, and Sky Blazers. an 
ad,'cnture scrirs slanted at )'oungstcrs. 
Continen tal busIIICS5wns incrt'asing solidly 
nil the .... hilc. Sl.:y Blaurs would have 
been a top-selling show, points out Cedric 
5£-all1:,", 'P in chargc of salcs, if Colollel 
Roscoe Turner, the flying star of the 
pr01!ram. hadn't crashed an airplane and 
I:mdl-d in the hospit:ll. The promotion 
was all set to 1..'0 into hiGh gear when 
T umer missed that three-point landing so 
the program newr acwally had a chance. 

Howt'\'cr, later research uncovered for 
O mtincnta l that juvenile shows arc okay 
to sell thin}!s IImt youngsters use per_ 
sonally but for }!ellcral products they 
create an err:llic sales curve. When a 
premium offer is currellt-up shoot the 
~alcs. When the offer is over sales may 
COlilUlUC high unt il someone comes up 
"ith another premium. thcll the young 
fry run right olf after the new prcmium. 
And they found from expericnce that 
Ju\"eni lc sho ..... s arc invitations to premium 
wars, and that "as costly not only to 
COlltlrn:ntal but to the entire baking in
dustry. Irx.lllstry.widc agreerncnt within 
the last few years has diminatcd pre
mium "ars but at Olle lil\1C Continental 
found it'-Clf ~iving away Ford cars (scvcn 
.,f IhC'm) in a Los ,\11J:des contest "ar. 

They tri~-d nighttime rad io once more 
\Irth ,\r'lrrictJ:t Club (s.:-ptel1locr i, 19';0-
·\ugmt 31, 19';1) follo\\mg Kill)' K('llyand 
tllt:11 C'.'rt~-d from :md st'I)'~'d mn of the 
,lfto.:r-6 p.m. field. II .... "S during this 
1atl~'r p~'ri(xl (afh'r 19.; I) thnt Continelltal 
N:}!all to dl'-Co\'er ~pot radio. They had 

" 

MONDAY th, .. 
'ltlOAY 

previously used sorne spots to bolster their 
n('tll,ork shows but it was around this 
time thai sJX.lt began to be an import.1l1t 
part of their nWrdlandising. Spot uS1ge 
had bC'cn dillicult to control 111 the past, 
proof of broadcast and other related in

formation being lough to obtain, bu t 
station reprcscntation was becoming 
J:ellcral and me n like Ed Petry (who last 
month cclcbrau.-d his 15th year in busi
ness) werc sellin g stal1dnrds which madc.> 
spot an integral P.1rt of a broadcasting 
campaip:l1. 

Continental's first real taste of Spol 

however was in 1936. It had a sJX'Cial 
sa les problem in New York and Chicago 
and \\"anu.-d to "1:>o\\'11hel11 over" in these 
two great markcts. Arthur Pryor (uow 

The bo~n(y ,In,.n, 
I'ent Buslty or tht thi. · 
tiu is tht ,I.morowl 
"1.111 ,irI" modt1 (Itft) 
end an ect ",e 101 Con
tintnt,I', "G •• nd 51,,,," 

B.B.O. &: O. \"p) came up with an idea 
of doing a series of old·fashione::i m~)o.. 
dramas in fu ll COSlume at Carnegie I-hll 
They did I~ of them (a few from Chicago 
also) and piped the program to WOR. 
Ne .... York, and WCN, Chicago. 

The p:amu t ran from East L )1mt to 
lmelt TOlII's Cobill and the entire s:!rics 
was titled Tht Crtat .\ftCoy allJ His 
\\ 'omler Slum'. For most of the run ,\ IcCoy 
wa~ 110n(- other than Orson \\'ellcs 111 Ius 
first (despite all other claims) starring 
bro.'KIcast series. The program co~ t a lot 
of money for ;"] two-station operation. 
Besides Welles it had Rita J ohnson (now 
.\lCM star), J ilck Smart (nolV Tht Fill 
,\III"), Clarton Collyer (no\\' Sllpenll,1tI), 
Frank Readick ( TIlt S itadow), and a 

SPONSOR 



Irene Buslcy" JOYe of givin9'w,y , wlrd, 
m.kes "Grind Slim" grind 10' Wonder B.ke., 

S",.II (1-cohlmn) Id, pt.y up the "You Cln 

win p<illu" Ippul with I light humorous touch -number of other "costly" actors of the 
day-Adelaide Klein , Grorgia Backus, 
Ned Wever, J ohn Mcintyre, Lee POlITick , 
Jeanette Nolan , and EJf~ Palmer. 

1'heshow was bro.1dcast for all hour and 
Continental B.'lking retailers fiUed Car
negie Hall to the rafters. The program 
played Bridgeport, Conn .• for one night 
and jammed the Lyric 111(':lIer there also. 
It t ied the bread outlets right into the 
pron:otion throogh t icket give-aways and 
the audiences chet'red the burlesque com
mercials that for example had a baby 
crying in the audience soothed wi th a 
piece of that fine Wonder Bread. This 
was one of the few early broadcasts where 
the commercial had to be learned verbn· 
tim (it was impossible to pick up a baby 
doll and give it a piece of brend and follow 
a script at the same time). 

APRil 19-47 

Colll incntal ('xccutivcs h1\'C never for. 
gottcn whm the .1Vililability of a C1n1Cj:lIC 
Hall load of t ickcts did in j:looJ will for 
Wonder BrC:ld and Olk of their require. 
mCI1lS for an " ideal" :.how is that it must 
be :Jblc to travel so that plenty of terri
tories Ciln see it and plenty of t icke ts be 
gh'l"ll away, Thl' CTta l McCoy a l.<;(I provcJ 
what spot broadcast.~ could do for Om · 
t inemal and one of [heir pet shO\\.·s today 
is j mriu Crty, the daytime scnnl Ihm 
has won so much notice anJ so many 
awards over WTQ P , Washington, O. C. 

Following Marrrag~ Oub, ConlmCTllil 1 
Slart l'Ci its contmUQUS series of dayt ime 
shows. 11u· firs t was MQl4dj("s Diary 
(August 14 , 1941- Scptcmber 24, 1942), 
the fi rs t program produced for Conti
nental by the new Ted Bates adver t ising 
agency. It hit a low for Wonder Bread 

(l'leasc tum to page 33) 

new kind ot 
-;:;;;iio program! 

MUSIC! ll/tleNS'! 

PRIZES FOR LISTENERS! 

Tune in CBS Network 
at 11:30 A. M., Monday through Friday 

"'twftltd &J 

WONDER BREAD -HOSTESS CUP CAKES 

•• 
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"Lccal and nationa l spot business increa ~ed 

$22.000,000 in 1946. Network business increased 
$3,000 ,000. Is this an indication that network 
billing is approachi ng a saturation point?" 

Chillrles E. Hires, Jr . 
President 
Cholrles E. Hires Co. 

The Picked Panel answers: stations have increased percentage-wist 
more than network rates. 

Network bill ing 
hns no t approached 
th e si11ura tion 
point for a very 
good reaso n. 
There's no na
tional advertising 
medium that can 
ilpprci:!ch the low 
cost or the etTec

ti\'cn<.'Ss of n network program, if it is done 
proIX'rly with the problems in\lo]\,(.'(1 care
fully analyzed and worked out in advance. 

I think [hm the fOllr networks will 
c\'CllIlially get together and sell their 
nl(i:lium with the ;Ibon' (:leIS in mind. 
There has been a tendency in the past to 
com~u> with one another for the S<lJllC 

business. Yet there are many, many 
advertisers who could make profirable 
usc of network advertising t hat are not 
III this mediulll. When they realize 
the values (har are inherent in broad
casting there will be more than t'1lough 
business to fill the option time ;wai[able 
on the four network s. 

Programing and ideas are important 
factors in the usc of our medium, and as 
long as there arc as many people who are 
as bright as I know them to be in this 
industry, there will never be a dearth of 
these two necessities. It is a matter of 
reaching the right people with the right 
usc of the medium, ;:md, as our seiling 
deVelops to the stage where ~'e become 
more factual and where we plan properly 
for correct usc of our medium, more and 
more advertisers :Ire going to discover 
radio and how crfecti\'c it can be. With 
this knowledge the usc of national net
work radio can only do one thing
increase to limits th:u h ... 1.ve not yet been 
appro:IChed. 

There is another reason why network 
appropriations ~hould increaS('. [very 
day that gOt..'S by without a major strike 

)0 

of any importance me:lIls that we arc 
that much nearer to competitive selling 
of all kinds of products. This si tuation 
must be met with advertising thM will do 
a selling: job, and the national advertiser 
right now is thinking in these tenus and 
is l1I:1king his plans accordingly. 

You can gat her from these remarks, I 
:1m sure, the faith and belief that I have 
in this medium. r-.ly experience goes 
back o\'er a number of yea rs in :111 fonns 
of advertising, and I can truthfully say 
th:lt I h:l\'e nC\'er been associated with n 
more vi wi fonn of advatising. With the 
de\'clopmCl1t of television and r r-.I broad
casting a mailer of time only, the future 
is ccrt:.inly bright for the radio industry, 

Z. C. BAR:-':ES 

Vp ill eliarge oj sales 
Mu/ual Broodcashllg S)'s/elll, Inc. 

Your qucstion 
implies n corollary 
bttwccn the in
crease in national 
and spot business 
and the increase 
in network busi
n('Ss which might 
well tend to be 
mislcading. For 

instance, there are several reasons be
hind the seemingly-large spot business 
figurcs. Today, ll1:my more n:ltionn[ 
and loc:lI advertisers arc becoming in
creasingly conscious of the usc of radio, 
\Vhere some of them once SCl1t out mn
terinl only for the prcsses, they now send 
out transcriptiOI1S as well. 

The increase in the spot bUsinl'SS is :llso 
due in large p.1.rt to the incrc<lsing number 
of l1e", stations on the air. This increase 
in the actunl number of star ions broad_ 
casting would not be renected for some 
time in the network s,11cs picture in any 
C:lSC, Furthermore, spot rates on local 

There's no doubt that local and na
tional spotS do a good selling job if 
properly handled. But I don't think that 
network billing has hit the saturation 
poim yet, Network business will prob
ably ag:lin pick up whatever imprtus it 
has lost as SCKln as there is a readjustmCflt 
of t:lleTlt COSts and manuf:lcturing prob
lenlS. There arc still \\'hoJc classifica
tions of network time which haven't been 
tapped on all four nCI\\'orks. And not 
until full use of the time available on al! 
networks is m:lde could one really begin 
to think <lbout billing being S<ltul11too, 

HARRY TRE:-'::-;ER 

Vp in ellorge of radio 
Wdliam H. ll'fin/roub (5 Colllpal1)' 

proached. 

With <lpproxi
m.1.tcly sixty-cight 
hours of nct~'ork 

time available for 
sale on the four 
major networks, 
the sa turation 
point in network 
billing is still f:lf 
from being ap-

On NBC, a network too often charac· 
tl'ri:ed as being "sold out," there are at 
present eight hours of network time for 
s,1Ie, Some of these open lime periods 
arc on Smurday Illoming and nfremoon. 
but then it wasn't so long ago th:lt Sat
urday evening :lnd Sunday afremoonjust 
"couldn't be sold," There is no open 
time period on any nerwork during which 
there isn't :It least one person :l\'ailable 
for listening in tWO-thirds of the mdio 
homes surveyed by C. E. Hooper. 

All fou r networks have been adding 
new stations in order to gh'e advertisers 
Illore intensive covcmge of import.'Ult 
ll1:1rkcts, Until most advertisers are 
using full networks and present avai[able 
time periods arc occupied, the saturation 
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point in network billillg wi ll not have r- -----------------------------
been rcilChcd. 

When compared to local and national 
spot. tlte increase in ncrv.'Ork business 
has not been as great. From a network 
standpoint , tocre just hasn' t been as 
much time to sell. With the add ition of 
over 120 new stations throughout the 
country in the past year, theI'C has bccn ::I 

large amount of prime rinK' available on 
a local and spot b.1sis. 

Taking cvcrything into consideration, 
it seems reasonable to assume that the 
growth in local, spot, and Ilctwork busi· 
ness will continue for some time to come. 

H ARRY C. Kol'F' 

Vp 
Natfollal Broadcasting Company 

When a medium 
is confincd by such 
arbitrary bounda_ 
ries as the hours 
in the day there 
must eventually, 
of COUTSC , be a 
limit to thcmnoulH 
of business it can 
carry. However, 

th(' fact t hat network billing in 1946 in
creased on ly $3,000,000, when 1oc1l1 and 
national spot revenues spiralled, docs not 
mean that network radio has yet ap
proached its ceiling. 

The facts arc these: The fOllr major 
f1Cn,\'orks have roughly, during each 
week. a totill of 240 hours of " network 
optional " time, i. c .. time relinquished by 
local affiliated sfil tions for network pro
grams. Only about 60 per cent of this 
time is sold, as of the first week in Feb
ruary 1947. Should all of the remaining 
sustaining hours be sold at some tillle in 
the future, network revenue could con
ceivably increase 50 60 million dollars 
wi/lwllt allY illcrease ill adl'eTtisilig rates. 

Network radio stands practically alone 
among all media ilS the one which 
has not apprcciilbly increased rates 
during the past year. The weekly maga
zines, for example, al though they suffered 
a decline in number of advertising pages 
during 1946, broke through a t the fi nish 
with a 2) per cent increase in revenue. 
Had the networks raised rates in the same 
proportion, revenue in 1946 !,\'Quld have 
increased not $3,000,000 but $44.000,000! 

How soon network radio billing even 
approaches the saturation point depends 
on many factors. not the least of which 
aTe the continued fu ll production of con
sumer goods a nd the emergence of a fu ll 
fledged buyer's market. 

FRED T U ROWER 

Vp in charge of sales 
American Broatlca.sting CoIIIJxlllY 

A PRIL 1947 

Tintinnabulation * 

A Tire Dealer • •• increased service sales 250% with programs and 

announcements on WFBM! 

A Restaurant • •• set an all-time high weekly gross . .. using pro

grams and announcements on WFBM! 

A Pet Shop Owner increased his gross business 25% with programs 

and announcements on WFBM! 

A Piano Retailer using announcements. secured enough piano re

building orders 10 keep his factory busy for 

three years! ... with a six·week campaign on 

WfBM! 

* 
• 

Local WFBM radio advertisers, checking results 

at the cash register, find TINTINNABULATION 

. .. RINGING BEllS! 

December-lanuary Hooper Index shows WFBM 

'g,in f iRST IN INDIANAPOLIS in over·,11 

listening! 

Reach this responsive audience ... Get in 

on the bell ringing in Indianapolis ... Contact 

a Katz representative about WFBM availabilities! 

BASIC AFFI LIATE: Columbia Broadcasting System 

Represented Nationally by The Katz Agency 

" 



Monthly Tabulation 01 Advertising by Categories 

~J."lu~n: INSUJ'AN{~I~ 

T he TOWl'r Ilc:llth Exercises (janu
ary 27, 1925) from the r\ktropolt
t:'ln Life I nsurnncc TO"'''f in NC' .... 

York arc the first programs of record 
sponsored by nn insurnncc company, and 
\\hen Ihe program wellt net\.\'ork tWO 

months later the chimes of the tower and 
physical hc:lIth director Arthur Oaglcy's 
slmling carly 1J1Ornin~ b.1llter (6:-15- 7:-15 
a.Ill.) b..'c.1mc pnrt of living throughout a 
great part of Arn<.'rica. 

for 10 years ('t il Apri l 20, 1935) 
B:Jglcy and his get-up-with-a-smilc_and. 
('xnciS(' routine ..... ere pOlrl of radio. During 
ing this period a number of o ther insur
;mcc comptlllics took a fling <It broad
casting, but the Metropolitan was the 
mo~t consistcnt uSC'r of time. Program 

SPONSOR 

Blut Cross Hosp!,,,1 
PI" n, In r., U'ic", N. Y. 

Equit" b/e life As
SU'''nct Sociely of 
Ihe Uniled S',, 'es, 

New Yo,1e 

John Hllncoclc 
Life /",u,lIncfl 

Bodon 

Illinois (ommerci,,1 
Men's Assn., (~;C"90 

MU,opolil"n Life 
InSllr"nce (0., 

New Yo,1e 

Mu'u,,1 Btnelil 
& Accidenl Ais.n .• 

Om"J,,, 

AGENCY 

M osel & Cotins, 
Utica 

Wa rwic~ & Ltglon, 
New York 

BBO&O, 
Boston 

Young & Rubium, 
New Yo,~ 

Arthur Meyerhoff. 
Chica90 

ideas for insurance companies changed 
during the ycars. Earl}' morning exer· 
cises \.\·ere (ound hy doctors not to be 
healthful for ever) one and spot announce. 
ments and entertainment programs took 
the place of cxerciscs. 

During the war, insurance advert ising 
in all (omls was reduced to a minimum 
due to the government insurance cam· 
paign for the boys in service. At the con
clusion of the wa( insurance companics 
~an to take stock and nearly all the 
great organi=ations in the field either 
came to the air or have plans for broad· 
cast adveltising. Prudential , which car· 
ried its Fumily Hour (CBS) right through 
the ..,,·ar, added a second show, Jack 
Berch (NBC) , to its schedule. Equitable 
Life Assurance continued sponsoring This 

I s ) 'Ol.r FBI , al though It wascarrymg rh 

maximum numocr of policies in a number 
of states. John Hancock bough t a pres
tige program, Boston Symphony, al. 
though it also was not seeking new policy 
holdcTS to any great extent. Hospital 
plans bt.1lan to consider radio as the idcal 
way of making people conscious of the 
need for group hospital insurance, and 
acciden t and fire insurance companil'S 
began to filter into the field. With the 
growth of savings bank insurance plans 
in man v !'tates, the regular insurance or· 
g;mizations ;"Ife find ing it more and more 
illlponallt to tell their story to the people, 
As many as five mutual life insurance 
companies arc considering the medium 
as this report goes to press. 

PRODUCT 

Grou~ t!osp ital plan 
,n .. "ance 

Inlurance 

Insurance 

Hulth. accidtnt in· 
surance 

PROGRAMS 

Tt!isls Your FBI (ABC), Fri 8:30-9 pm 

BOlton Symphony (ABC), F,i 8:30· 
90m 

Live 15.m;n talks, Sun 10:1 5.10,30: 
pm. WBBM(Chicago) 

E,ic Seuleid·News (CBS). MTWTF 
6·6,15 pm. 48 stations 

Fact Finder (CBS), MTWTF 7:45·8 
am pst. Pacific Cout network 

MOlning Newl Roundup. ns 8·8,15 
"m. WCBS(N. Y.} 

Livt newscasts. 16 stations; live 15 · 
min talles. 9 PlCific stations, leco,ded 
musical docle showi. 3 Ita tionSI livt 

mllsic shows, 2 stations 

Gabriel H ulter Show (MBS), Sun 10· 
10,30 pm 

Newl.eel Thutre, MTWTFS 6·7 a'"!l, 
daily 11·12 pm. Sun 7_8 am. WHN 

(N. Y.) 

liu spots, 3 sta tions 

live spots, bru~s, 20 
stations 

N,,'ionlll BOllrd 01 
Fi,e Unde,writers, 

New Yo,1e 

MacFarland, Avt· 
yard. New York 

Capital stock lirt in. 
surance 

Crimes 01 Carelessness (MBS). Sun 
3,30·4 pm 

P,udenlillilnsu,,,nce 
(0. 01 Am"iu, 

New /lr le 

Supe,io, Ag.ncies, 
New Yo,1e 

Benton & Bowles, 
New Yo,~ 

A. L ..... is King, 
Ntw YOI~ 

Columbi.n Insurance 

Jack Berch Show (NBC). M TWTF 
11:30·11:4 5 am 

P,udential Family Houl (CBS), Sun 
5·5:30 pm 

Prairie St .... MTWTFS, 10:30..10:45 
pm, WOV (N. Y.) 

4 .ecorded music st!ows, WMC ..... 
(N . Y.) 

Li~e spots, WMC ..... 
(N . Y.) 



1 
BREAD AND CAkE 
(Continl/ed r. STOR Y 

JtDlII Pa~ 29) 

and Conti1l(>nt.l ' ·S bel' 
a/most Wil \"('~-' B le f III d.1yli/:hr ,,,,-, 
. Ii ·n ... ur ' I .. · .. -I rs 
~ere eefing lowest S fig II \l,'/ 1('f1 Ilk' '' 

A5.<ioc"i.l l ' I("wart n ....... _ J 
C k ' es ckliW.>(ed.. • ~UUJ.:a" arid 
0..1 mg .. d ... SUrw· .. , (j 
S6 In Us!ry wh ' h . ~J or the 

per n'fl t of ti l b Ie 1I)(liC;'J Il'(' rllilt "<"'''''' C re.1(1 11."/ bo • . onrincnr aJ . S ught hy 
~~ wasn 't rlJC' d.1Y til;1C ~h{'Jl rctllizcd rh.l l 

)'IJS~ wrong bu! Afmlt/it's ~~asting " WI 
"'<lSI}' , g Illt)' " bot! e·1red to he> .. ' tI-lCll/clie 

gIll a SIlO"" USE'WI\'es so the.> 
&che1or's Ch U wnh il proved }' 
InWed I (ren . 'f/I(> rl"Cord, 

the ilUdienrc progr.lI1) de. 
Wanted and, II-;th rh.l t ClntiOcn ta l 
to WOOlen, it sold C:;:Y Properly slanted 
on for \Vonder n' Ie show hadn't be 

;~~ long before ~': ~:: '-;sress Cak;: 
r a SUrvey (1 943) IV .. arC'S agency 

pe ('('or more h/Cn sJJOllttj 19 
among fr USC'rs of WOI1(k 
rJl.ln arno equCnr listeners 10 thc 'r nrc-.ld 

"N.. _ ng non.lis rcnc p rogram 
I ' ..... ~rccn rs. 

fOr the ragc dJubrless . 
which program had the 10 lI e~t up la ter. 
that ' boumcans sales if the y a (01l0 win8 
. IS gI" by I ' Product is 0 
mdica tcd befi /Steners, and II ne 
Stlnl'Y (194 /)'.<"' ~uy rhe bl"('ad. ~men, .1S 
wonlt'n buy bl/)dlCa red d }'lt nor rt~en t 
bought b read but 55 on y do 
rhe da .'Y 1I"Of»cn O\'er 16 ~r ccnr is 

y tlmc seri.ll ,. years of agc_ 
Contincn tal lSrcners. 

drtll (or fi StllCk by lJad,d, . 
' 946) h OUr years ('til C"_ or $ O,,'/~ 

IV en 01JC"(> , ..."..Ptember I ~ 
minds ""'_, aga"'thcY ch ' . 

, '1lIS tin he .1ngOO the' 
age. by Irene Be:~e Y were Sold .l pac:~ 
radIO almost y, who h;Js bee- . 

Started as /otlg as Co ' n '" 
' 928 on a IOCII M '~ t"){>nra l (she 

), Sease ~ ('nIp/lIS Stilt ..... . P<dd,. , uS she's, - on 
mg ideas fi Ca led, has J... _ _ 

Pilcka or years 1-1 _ ~"'Cn 
ge she Calls C . • ocr presen 

gram is aud ' rand S lam. The t 
plus being 'hCflct<o P.lrticip.1 tion p' P<o-

. . t a t the han US-the 
partIcIpate 10 the Ie audience 
as mUCh-- samc extent Can 
han as the Stud' , - and win 

JC partici ' , ' 0 audience ,, __ 
qUiz sho Piltlon 's missin '''''-'cll 
Ii 11"5. l1JC Ito. g (rom mos 

\'e'Part lJe .1Udicnce r 
likened qUestions, Each sends in 
prog to.1 trick in brjd question is 

WAVE 
WINS 14th ANN UAL 

~RIEtY 
AWARD 

lor Responsibility 
to the Community 

Wi th p ricle a m i gratitude,WA VE a ck nowledges 
its cita tio n ill Va rie ty'S 194-6 S bnwlIHmagc-
m e n t Revie w . . •. 
•• 
~~ • , , Luu isvil/" , prid e 1. 0 1' K" ill'tl ck • , • 

('" tf' rgcll l,rol!l 19 16 "'i" II IJrulllh'lII!d d ew-

!Jf) i '" ' If II tl b eller r"dio s,,,';o ,,. COlI/ llle re;,,1 
/(J' .~" lJ I 117AYf: d i ,'er,cd some e uc rJtJ' 10 Ion" 

clJli;d ,It!lIl/H' II I, cu w e " Il w i lh som e lI' j " " cr .... A , 
Ihe I" ,;;;", of IJ, e r (li /,, 'u) ' 14 ,,,1100'" I(/ S I '~lIrj"g, 
WA VE look ere",,, l ime (9 :30 p , ",.) ,;:fJll"bor, 

m ' HH/gem ell l fl lld go verlllll c ,,' p(lr l i~'IJJ$ 10 

tllra ... " , i f VII I bc/ o r t; /I m i Jw , FUll r d u),s I" " 'r 
IV ... '. Vf. rcp (', lIc, 11'11" (I ,rd,·bfllllltc,·,.1 fu", el 

VII the Jlre~id"1I 1'1J dn.stic pr"/luf<flh~(;()r I nlJl)r 
relJ"''' ';,,,,, 'r,·cII·" e.e r lJ " 'cu ,, ,illie SII;I ,Iw; r IfU) ' 
j " U co"';"IIi"lJ scries cuU,!d " j lll'fmilc /lo" "d 
Tallie." tucJ.-ii llJ; Iwt o ll es liI.-c ··Sflci,d;:;."d 
iUedi"i"c," " Th e A to m BUlllb. " ttml " jlll'(' lIi/e 
Deliqucue)'." 'I'oppillg " ,ese 11",1 o ll",r g ood 
fleet/le, IVA Vf; trwl..· u d Cf'P breuI". ec/"hru l(·tl 
Ulli ll'ti N t/ liolls ,V,'ck b)' importi" !; frum If Ie 
Al ,uPljllI IIf JH m l erfl A rl ill lYeif' )"o r kll ll ex" il)i , 
of pU;l/l il/gs by SII f;;el sc/uw /l. .. id s. lI" m lr,·t/,' 
.~flll) ,I.e p if: ,"res, lI'CII' fu r tl)' fI'i t!' f/ I('flr lll ""C
wllrltll), f CC""'!; I/ud /lusll ;nll kids Il"'rc /l ilt 

lillie', (lijfcrell t f rom our 0 '1"11. Pur e IJ" 
r,lgl!fU U sll()' f"fI"uu'gem eut ;/1 tile 1l,J/lrllv/I 
belt, sulll t ,rl iou s f O ' PAVE f rom VClr;(-' ty. ~~ 

CO ram title, Crand S I: (~~ lI'hich tht" 

b t'n'ct anSWer Ii III, IS "fted TI 
utthe c oreilch tn'ck II" ' )(> 

8ra Ol/"C("t ansll,'er Ii "'s a prize 
nd $lam and the S or a" five Jl1can 

Ro, If on the works as far a 
ate miSSed other hand all fiv as Prizes 
fi\"e.p rhe lis tener- I e questions 
the af t qUesrion e w 10 sent in the 

T o Varie ty a s to the public we ser\'c, \VAVE 
pledgcs a conti nuation o f R cspollsihlc Show. 
Ulall ~'gclll ellt .. • with 19<1·6 set as o ur llli uil llU IU 
s ta u( b rci . 

a Wards, era g ts a grl/lld sliJJ /l an 
Program abou nd slams 0Ccu ' d 
~ts in the t t wice a Wct'k and

r 
If) the 

wins the ' arm (Of it . WI ' ~/1('y're 
local b re s USu,1IJy a . )('n a Ils t('fJer 

read SOUrqo (g tIe-up lI'i th ller 
(Pl fOetor generally ) and 

ease t"rn 1:J h 

LOUISVILLE"S 

fI.llt J9) 
APRIL 1947 NB C AFFILIATE 5000 WATTS • 910 KC 

fREE & PETERS, INC., NATIONAL REPRESENTATI VES 
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JON 

HACKETT 
recoAnized sports airthor
ity whe re the tall compe

tition Arows. The McCoy 

to the Experts, " Our Boy" 

to Iowa F andom, Idol of 

Iowa's Youngsters. Thirteen 

years reporting Sports of All 

Sorts. Two daily sportscasts 

(one presently available), 

First sportscaster (nationally 

and locally) to ban betting 

odds quotes on his programs. 

Just completed great basket

ball season for New Utica, 

Des Moines. J on H ackett 

now at his merchandisable 

best. Next play·by-play 

commercial availability: Sat 

urday baseball. W ill provide 

platter, talk or presentation. 

Name it. 

KRNT has the 
personalities in 

Des M()ines! 

KRNT 
A Cowles Station 

DES MOINES, IOWA 
R,presenled by Ihe Kall Agency 

YANOI'S SPORT SLANTS 
Hadio Station KGVO, Missoula. Montana , 
Monday throllgh Stt/urtlay, 6:30-6:35 

p.m. IIIsl 

PROGRAM: This is a simple commentary 
by the oymcr of a men's clOfhing store 
.... ho has buil t himself the reputation of 
being an outstanding sports authority in 
Mont,ma. He has a typiC:t1 sports voice 
with j ust the right dem, dose, and 
dese quality. He balances national 
news with local features so that everyone 
in Missoula and around that city is kept 
abreast of .... hat's wh;:n.in spon s JUSt by 
following Max Vande 
COMMERCIAL: It'd be better if Yandt 
didn't handle his own commcrcial , bu t 
since he docs it in the same patois as the 
rest of the broadcast it doesn' t seem too 
out-of-placc. He sells a number of specific 
items and talks as though he knows his 
products. Program is 13 years old and 
Yand t sp<'llds 95 p<'r cent of his adver
tising budget on it. 
TIME: Six-thirty is an hour at which 
IllOSt men in thl:" area arc holllt:'-and they 
listen to Yandt. A local news show pre
cedes the live minutes and that's okay 
too. 
PROMOTION: Yandt personally con
t acts all sports organizations and schools 
and thal'S cnough to make his emporiu m 
known throughout the area he serves. 
During the war he sent a rcgu i:lr printed 
letter to aU the Missoula boys in service 
to keep them up-to-the-minute on what 
was going on back home in local sports. 
It carried t he exact (Javor of his broad
cast . 
CREDITS: Don Weston .... ho produces the 
program also writes the script which 
means tl1m he knows local and na tional 
sports. The commercials by Charles Vick 
arc clothes-wise. 

THE BARR Y WOOD SHOW 
(a :i\' transcribed production) 

I~(/(fio S tation II 'NBC, Ntlt' York .. \1011-

d<1Y_\\'l'lftI1'5cl<ly.Frid.I)'. ;:-15 S p.m. est 

PROGRAM: B:my Wood has <;eldom 
sounded bener than he docs on this series. 
Ilc's slllo(J[h both as mc :md as singing 
star of thl' production. The yuulI~ lad}' 
on the show, Margaret \\'hitml!. IS just 
as cas)' on the e:lrs :1S Wood. and Hank 
S)lvertl's orcheslTa with the .\ldody 
Maids make up 0 musical session that is 
os good as all)' progrom of its kind 011 the 
aIr. Nobody pushes for dTC'Cts 011 the 
prcsen tation and thc result is 15 minutes 

of real entertainment. Production is top 
drawer and the select ion of the musical 
numbers has just the correct nostalgic 
touch fnr the girls and the over-forties. 
COMMERCIAl: On moSt s)'ndicated pro
grams the plattets make it necessary to 
get in the ad\'ertising at the Signo{)n and 
sign-off. Ziv has handled this so that the 
commercials are spotted after Barry 
Wood 's first number and before his laS!, 
which is good program building. On the 
WNBC airing, Elgin-American Compacts 
arc the sponsors and they handle their 
copy in such a ..... ay that it sccms as thous:h 
Barry Wood himself were endorsing the 
Elgin.American line. It ·s productive. 
TIME, Since gift compacts are sold [(j 

men as well as women the 7:4S-8 p.m. 
tillle is well selected. It 's the last quarter. 
hour o f station lime and right before the 
usual N BC top-rating block of shows. 
It 's an ideal slot for anyone'S money. 
PROMOTION: Je ..... elers and other com
P.1Ct ou tlets in metropolitan f\:ev. 
York have played up the Barry Wood_ 
Margaret Whiting combination in win
dow displays, bu t since Elgin.American 
has different programs in different areas 
no grea t promotional push has been put 
behind any individual market. 
CREDITS, Jeanne Harrison dot's an eas)' 
job of directing this singing 15 minutes. 
..... ith Hank Sylvern worrying about the 
musical arrangement s. Wordage is put 
together by Zh' st aff ",·titers. All .... ·ork 
together to bu ild a solid package. 

JOANNE TAYlOR 
Radio Stollon K.\ fBC, Kansas City, "hs' 
SOltri. Monday through Salllr(lay, 9-9:/J 

a. Ill. cst 
PROGRAM: john Taylor's [)cpanment 
Store h<ls developed a fomm]a in thi~ 
fashion bro.1dcnst which is the closest to 
painless that any direct selling show hac:. 
ytt come up ";th. The program is [he 
stor)' of Joanne Taylor. fashion counselor 
at the store, <lnd how she helps customers 
O\'er shopping jams. Product selling i~ 
worked in to the continuity naturally. 
.... ithout obvious sell ing. ,\li~ Taylor and 
t\\·o hdpcrs do a pleasant .:asy-to-listen· 
to job. Thc only direct store credits arc 
tilt:' orcning and dosing. Since e\"('rythin~ 
in the prOJ!r.:llll hapf'\:ns at the store, it's 
not necessary [0 sholt! JOHN T A y. 
LOR·S. 

COMMERCIAL: The entire 15 minutes 
:Ire conuncrcial and ret 110 llC of it seems 
cOlllIHercinl. Sp<'ci<ll s,11es features are 

SPONSOR 



\\'Qfk<..'tl into the cOll tinuity. The listener 
being, in thoory, backsta!!e at the depllrt
nletH store doesn't r<'SCnt price lilj!S :md 
detailing of special offerings, she expects 
it. The progrnm is nppro.1ching its 14th 
year, which is n record of some kind for 
continuous sponsorship by a department 
store. 

TIME: Nine a.m. would SIX'll! a little 
early in the E.ast fur a departillent stort" 
bro."ldcast since the StoR'S that have trk-d 
it in New York have found that thm 
time didn't pull. In K:msas City it's 
okay. Apparently they listen earlier in 
the "Iiddlc West. 

PROMOTIO N: Building the program 
around J oanne Taylor permits store-wide 
promotion of the program. Program also 
is featured in store black-and-white ad
vertising and is so integrated into opera
tions that it's as much a part of store 
promotion as its show windows. 
CREDITS: Both the store's advert ising 
department and the station's program 
department v:ark 011 this dai ly br03dcast. 
Both Tate deep bows for a smooth han
dl ing of a difficult job, direct selling for a 
department store, 

SCHOOLEBRITIES 
Radio Station W ING, Dayton , Olrio, Sat-

Ilrday, /0:30-11 a,lII. est 

PROGRA M: Most tC'Ctl-age shows are ob
viously produced by adults and even the 
best of the j ive talkers are no more part 
of the sloppy sox brigade than Walter 
Winchell. Sc/!oolebrities is refreshingly 
different. Obviously it's a kid-run variety 
show. T hey don't usc double-talk (most 
juveniles don't) and while they're 
not great pcrfonllers, they' re real. The 
orchestra gets off-tunc every so often and 
the singers miss a beat now and again, bue 
it's all spontaneous. They're as serious 
as a network sponsor speaking Oil his 
opening-night broadcast. Sd wo/ebrities 
has a lillie of everything and most of it's 
fun, It even has its own keyhole snooper, 
who forgoes the bedroom details. There's 
an imerview spot, and a number of big 
name performers have been intervie\\'cd 
on the show. It 's be<:n an experience for 
the interviewees as well as the young 
question-thrower, The show is definitely 
not for carping adults who want perfec
tion, It's for the juniors who want to be 
themselves while listening, 

COMMERCIA L: When the youngsters 
handle the sales talks themselves they're 
okay, The only part of the show that 
tends to talk down is the adult announc
er's selling for Baynham Shoe Store. T he 
line of shoes, however, is what the gang 
wants so that offsets, in a way, any nega_ 
tive effect of the down-talking spider. 
The Baynham catch line, "the store where 
YOU're a guest before you're a customer," 
is good but it's definitely not te('!1-age, 
TIME: The ~mcnt of the audience to 
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whom this show is addre!oSl.od is rlt home and \V I NG has uSc'..-d billbo."lros, newy
when the show is broadcast. There's an- papcrs, ;md window di"p l !lY~ to sell the 
ot her tcell-age show right before it, progrfltll. ACHml 5<'1le of lime to Bayn
Soda-Set Tillie, which is good blOck pro- ham Shoe was made by a Wingster and 
grarning, It also comes right befoTe the the commission on the wne s.."l ie is paid 
NBC Teel1timers' Cillb ( 11 ."I,m, cst) on to the org:mi:,rtion. It's a big job for all 
anoth('r station which is also good timing. concerned and \ving~ters have won 
PROMOTION: Wing surs, a Junior scholarships and plenty of att.:rltion for 
Achievement Comp:my, sponsored by themselves and the show through t heir 
station WING, run tl~ show and mnkc air jobs. 
certain that ever),one at school and in CREDITS: Wingster staff members, who 
Dayton knows about the operation, They arc paid at the Tiltc of 3Sc 11 \\'cck, :md 
sold 200 shl1res of stock (OUt of 400) in depl1 rtment hends or the group (sound, 
24 hours when the)' (SS of them) got to- musical director, etc.) who nfl' paid 7Oc, 
gether for the enterprise. Stock cost SOC write, produce, and act on the program. 
a share, School papers run regular storit·s No one is givcn a big build-up, 

NOW . .. fO f the first time 

1 
single station 

WHWL 
gives all 890,000 people in the rich -
Wilkes-Barre-Scranton Anthracite 

area primary dear channel reception. 

and HOW they listenl 

A sk FORJOE why 51 advertisers have already scheduled 
52 week campaigns on the un1que Anthracite area 
1000 Watts(D) 730 KC. out let. There's a good reason! 

" 
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Making the best 
even better ! 

Now-along with 
" The T exas Rangers" 

A ~" r,··fi rc llil"f"""'''Y " r ~df
l i ' l "i'["li";!,,rr" r ~ ,\ltr. .. 'l i,·c II!-
1':lIl"" "f O,;~;"t/l S'm~~ TI.e 
n'MI.' UtI,r f.!'>f .' Sin ~ "'" I ~"rdl" 
I,,,,,k :,llou"., 1'.", i,Io·.[ ~I'''''' 
~"r~ "r "T[ ... '1' •. :0,:." l la ll !!" " " 
(1Ir(>OI/ " 'ril<' fur fu ll ,It'I,,' I .. , 

The Texas Rangers 
AN ARTHUR 8. CHURCH PRODUCTION 

PICKWICK HOTEL. KANSAS CITY 6, MO. 

\\0'14 \s 
VOU! ~hO! -dO\n~ 
a\ \he ') 
cash ,e~\s\e'. 

FEATURED 
RADIO PROGRAMS INC. 
247P~fkAve., N ew York 17 
WICMU1HU' 2-2700 

BROADCAST MERCHANDISING 

"Suplt'm"n" hOi .1C1t;vltd 22 ..... udJ, rno~[ of 
tlll'llI for ju\'cnill' daytiml' strip's C<lIll
]l;lign (Igaimt racial discrimination and 
prl')udkc. 

A ltho ... , h N"w York il not" 1ub ... ,b of ell,, · 
lotiII', N or th C • • olin., 11(,\\5 {If the fact that 
\\'BT'~ Kurt \Vt·b~tn wa~ rC!>pomiblc for 
turning an (,Id tUIl .... IIC'arl(lclil.'s, IIltO the 
number one Stmg in Americ;r was hot 
enouJ.(h to rat(· a Ihrt'C-Cf)lullln spread on 
pagl' ulle of the NCll' York n 'M/d· Tt/t
gT<lnl. \\'t'bster, who is Yfc1rl! "Night 
~ la)"or" 011 the Charlot Ie 51 aliol1. has bccn 
rt'Cdving 1I10re publicity than T l-d Weems, 
\Iho made Ihe n.'Cord on which \\'I.'bstl.'r 
re-disnJl'l.'rcd J irarlaciles. 

Th e Ne .. YOlk (on'l,enm.n Sol Bloom 
recent \y cekbrated his lith birthday with 
Hill Ilerson on WRC's C..qUcC' Willi CAU

RUSS. which NBC pires 10 the nation. 
DUring the colre(' chat Blool11 oflcred to 
send free copiCl' of Ccorge Washington's 
I/O ULriC's of Cit'ilily III liQeller5, In twO 
da)'s he received 5,UOO requCl'ts and 
actua ll)" ordered 50,000 to smisfy the 
flood of fl'quests, Bloom hadn't thought 
th:lI anyone cared about cil'ili l )' any 
more, 

Chiqll ita Ban.n. Iti ll doun't mention iii 
IponlOl, New series, \\'ith new lyriCs, on 
Ii i stat ions tells all about spoiled 
b.1llfl llaS but not a word about Unitoo 
Fruit CompallY, UFC on ly pays the bills, 

The n.tional Ipotli'lht WiS tu ,ned on It. tion 
WMBD, Peoria, III., when the stat ion con· 
sl'llIed to act as recei\'ing agent for in. 
formation on the murder of George p , 
l'.kNear, J r. l\ kNear's dl.'ath brought 
reward otT('rs Il('ildl.'d by thl.' $2;,000 of 
the Toledo, P('oriil and Western Railroad 
(his compilny), The ~tiltion took a lim1 
edi torial stand on the murder ilnd became 
the focill point in the scilrch for l\kNear's 
killer. A!' such, it was inciudoo in all 
ne ..... spaper reports on the re\\'ard~ and the 
progress toward finding the guilt)' man. 

Televilion Inlt itute il indultrY'1 fin t pOlt·colo, 
decision convention. $emnd :lIlnual sem
inar dl.'\'otl.'d to il che:k-up of where T V 
i5 gOin'.: will be held at the Commodore 
I lotel in New York , April 14 and I;, All 
filelOrS of wicl'isio:l arc coop:.'rating to 
uSC' this meeting to ~r('('d action on black 
:l11d white dl'l'c!OPIllCIlI, 

P' 1I1 Lav, lt" u tablilhu mUlic .wlld 
While norlllilily it's the network or spon
sor who donilles the c.1Sh for il 5cholar
ship. this tim(' the conductor of thl.' show, 
Hi.~lrll'a)'s 111 Melod)', has PUI his 0 \1,'11 
money on the line. The scholarship car
rics with it a c:ish p:iyrneru of $1,500 (in 
thrt't' eqlwl <lImual ril.I'll\elu<;> and thl.' 

opportunity of appearing as soloist in a 
program under thl.' La\'alle baton. 11K' 
Nalional Federat ion of Music Clubs will 
administer thl.' scholilrship. 

Am,!"", spo,tl lie hi'lh in pl,nnin'l of Sta
tion KNOE (Monroc, L,.). lis program, 
Sporrs Page oj Iht Air, is making year, 
round outstanding·plil}'l.'r awards in the 
field of high sehool baseball, bilskl'tbal1, 
and football. Sports Pagt is also spal
saring an "0pt"11 amateur golf touma
mem" for golfers in Northeilst louisialJ.1. 

Phil.de iphio'l Uttle Theatel 'l 'OIlPI are the 
target of Spl'Ciill promot ion by KY\\" 
Objective is to increasc the local radio 
talCTlI rOSll.'r and al the same time sell 
Ihl.' members of the groups, who actuillly 
run inw thousands, on the Westinghouse 
outlet's b('ing "their" station, 

Health hintl inltu d 01 commelcilll arc the 
prolnotionill basis of all of the l\ 11.'tTOJXlli· 
tan Lifl.' Insurilnce national spot broad· 
casts, TIle}"\'e now added that approach 
to their selling on Eric Stt'Clrtid Clnd tht 
Ntu's (C BS). Selling insuraTlct" by 
$preading health I.'ducation has paid off 
for l\ let ropol itan for },1.'3rS, 

ABC MOf'l.n p,omotion b. ckfi ,u in some 
~tates, T hl.' clever minim urI.' streamer 
hl.'adl.'d "WARN ING-TH IS MAN IS 
AFTER CROSRY" and illustrated with 
a typical "wantoo" photograph of Henry 
l\ 10rgan creatoo a lot of comment but in 
a number of statl'S the JXI1iCl.' authorities 
apparCTlIly fe lt it was tOO convincing and 
prohibi led further distribu tion, 

Chic.go'l Family Alm.nac il no .. WGN'I, 
The book of facts fomlerl), published by 
thl.' Chicago Dail)' Nru's will from now on 
be published b}' thl.' Colonl.'\ Robtrt R, 
l\ lcConnick stalion under the tit le U'Ct\' 
Family AlmmJac and Yl'tIrbook and sold 
a t $1. 

Five"oom hOllle end \1 ,000 are thl.' first 
pri:1.' in a Trrry and tht Pirat~s (ABC) 
contest, 

KFAB " bl.nk pln"I " ct ' c.,d, ha\'e ~n' 
abled it to r('\,o"'1.' promotion of its pro
grilll1s at a min illlulll of cost and a 
maximulll of etTectil'l.'ness, Station has 
all its cards prinroo with a blank pan!:'l 
and thro imprints the panel. Idea keeps 
tilt' station idl.'ntificatioll high and en
able~ them to obtain the maximum OI.'J(i
billt}' in progrmll promotion, 

The bi,d" bUI . nd Aowell ilrl.' emb05sed 
on the cover of WEE I 's latest promotion 
piece. Therl."s not il word on the pure 
white cover of the folder but thl.' trade 
catches on quickl}' thill the bbf triO re· 
rer~ w sex and the HoslOl\ station's icono
clastic hroadcast series of I'outll sex ('du
CiltlOll, Program WOIl a 'CCNY award 
;\nd a \',Iriel), plaque, Sex on till' air in 
BnslOIl is news, 

SPONSOR 



, 40 WEST 52nd 
(Colttimuxljrom page 52) 

r 

new enterprise (tell'vision. radio, and 
motion piClurt' conslI!t;lrlls). Your IlCIV 
magazine looks tcrrific to me, and in Illy 
tml'c!s about the coumrysid(> I St.'\.' it in 
every radio sta t ion and <lJ,:l'llC),. or a l 
k'ilSl it SCt.'tllS Ihllt way. 

RICI/ARt} W . H U IlIlELL 

Richard IV. Iltlbbe/f and .-\ssocilltes 

In r our MilTCh issue, fin PO'/l" 12, under 
your momhly [abulation of ndl'crtis ing by 
categories. Cosmetic a nd &lttly f ' rQl/uc/s. 
)'00 h.1\'e made all error in your rt'(crcncc 
to the Cmnpana S1/CS Comp..1tly's radio 
program cn tirll'<i Soli/nil" Tim/.' on the 
NBC Network. In your reference to this 
progmm you state thnt the agency is 
Hanley, I-licks & Montgomcr}' orChieago. 

The C1 mpana Sales Comp:my of 
B..1t.1Via, lJJinois, has scvcml advertising 
agmcies, and it J USt happt'ns that we :lrc 
the advertis ing agency for the Solita;r 
Time program on NBC which is men
tioned in your listing. 

I. W. CLE.\' .;. ... 'TS 
PrN id/!l1/ 

The Ciements Compa,.y , illc. 

So far we have had eight inquiries about 
OUt news program (jourua/ of the Air) 
\\'hich SPOSSOR rCviewed ill its March 
Issue. The Bo..1rd of Directors of thc 
Rochestcr Savings Bank wcr~ more than 
delighted with thcir program. 

Their Advertisin{! Director told me 
that in one w('('k thl' pro'gmm gets more 
f.womble comment than their prcvious 
series did in the two and il half ye,lrs it 
\\'as on the :l iT. W,LLIAM J. ADAMS 

Progralll Director 
SUllio!! lVlIEC 

As a young and exp,mding advertising 
ag<-'r1cy, we feel the consultation of trade 
publicmions, part icularly such a vehicle 
as SPONSOR, is of primary importance. 

VAL COLE 

Val Colt Adt·trlis illC Agellcy 

We thought it (SPOSSOR 'S article on 
the Schwerin testing o( the RCA Shol(') 
by far the clcarest expos ition given to 
this type of research and I wan ted you 
to know how I felt about it . 

Incidmta!Jy, all hough we s till arc not 
certain that we C.1n cla im any rca l sig
nificance (or the fac t, it is never-the_Iess 
interesting to note that the latest RCA 
Hooper rating is 8.5, the highcst this 
Sund.1Y Mtemoon show 11:15 evcr hit. 

H. M. BE VILLE. JR. 
Director oj Research 
Natiollal Broadcas/illC Qm,p<!IIY 

APRIL 1947 

Hit TUlles Jo,. Ap,.il 
(On Rtco,d,) 

BEST MAN, THE 'v .. """ 
LeI 8.0 .. n-<01.l1016 . /( ' nl Col. ',Io-C.o. )04 . Rom .. VI",u'-o.c. UH9 

S"nn y S~ y l.r-"".rc"ry 5004 

ILLUSION ,,~.,,) 
HIt Wln' ..... J ............ nd- Apollo 1 OU • Don 'o .. -GolII •. ", ! OOl 

x •• ; •• , . ,.I-Col. U)19 • 80bby 00.,1.-5" . 

IT/ MIGHT HAVE BEEN A DIFFEREN1c.~!.~~!,.) 
Tn Bcuke-Vie. to·tlt). HIt O.,. j-c.". 177 . Buddy Ct.n-Cot. )HO! 

MANAGUA, NICARAGUA a~.,.) 
F,.dd., M."i_Vi, . '0. ,016 • G.y Lo .. b.<6o-o ••• tJ!.t 6 
/Cay /(.,"'-<01. 17ft •• Gordo" T.~-Son_ lOU • J~h (°" ... _5/1. 1 ~O. 
Two Toft Soh.--Mooc",y 5016 • O .. ~ P.' ..... _b' .. I1 .... ,51 

Jo .. C • .toolo-VIc. ,0-9015 

MISIRLOU 'C,,"",) 
Jo" A.,._Oi.",,,,,,, '009 . H..t.l. flohh-Vi • . ,o-tl ~t4S 
S~llch H.nd ...... ........cOCl. 351 • Nlcllol ........ "h • .,-~'" t 50005 
ft ... ~ Kn itlll -Slon"Ofd 5010 • Jo •• M"' • ...:I- <. 

O ... ld R.,.O-MGM )0001 

MY ADOBE HACIENDA ,,-,) 
Bill., Willl.",,- Vlc. iO-'150 • Jo c~ M.L .... _C ... ,t.OOl . lOll 
( .. FllllnSlnon-h'.l 47. [ ... ,,',.Trlo-Rh'.>!od., lOt, H ...... t]~ •• 6-M ... 
Eddy How,rd-Mo). 1111 • R." MO!l.'~.koMY Boh.-D~c. 
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Get 

"IBC· ". IN In9 you ••• In DIANAPOLIS 

They're Storming the Door 
for "The Dixie Four" 

Four I':d ,· (a '·\· .... (r1>1I1 tlll' 1.111,1 or ,'u rl1 p OIit' arc 
ta kill g: II "o~i,·rllllld J, ~ ", Iorlll. 'J'lwy'n' " The 1)1"" 
Fuuf" ,11111 their d"~e I.a rl1l"l1 y i" I.., ·\ '(!illg 1 f I/o ... j('r,. 
du~t' 10 "1070 011 lhe ,liar ' I\\i ,.,: d .. i l.I, .\I "llday 
Ihn llrgh Fricl:l~· . (i: Lj ." i \ . \ ! . :111.1 12::\0 10 I ~: Li 
1'.:'\ 1. In addi liu ll , IIwir "",oli,1 "'('1!tlil1 ~;"' II .. ,. tlwlI l 

1,,),,1.. .· 01 1"ol i,1 fur 1"' rMllIill a) ' I ,, 'H r <l rh -I'S "\"l-ry lIi~ l l t 
ill Il l<' I\lTJ... (:]wd. ~"lI r J "lr n Blair .\l a ll Oil "The 
1)1,1., F"lIr," \"'1.. hilll, ' ''''. " hulil 11m \\, -al,11 of 
,.. 1II"1· ..... 1'1I111g. lil,,- la lcllI ... h.,\\>; o((.-r<,, 1 I, ~' \\ I Be. 
II E kllmn-, 

JOHN s lAl1! & COMPANY . NATIONAL RlPRESENTATIVIS 

l¥IllC 
1070 KC 

5000 WATTS 

BASIC MUTUAL 

The INDIANAPOLIS NEWS Station 

Your Money in Eastern Iowa 

get BOTH on •.• 

G.I your Kt'" rep •• unt.li" ••• Ior'l' 
01 WMTI.lld', rich "'wIn mark.n" 

. .. and get on WMT! 

LlSTERINE LOVES COMPANY 
(OmtinuedJrom page /6) 

br(Iadcasts to draw a top audicnet.'. 
Then, tOO, the rivalry between New York 
and Chicago has to be s}TI lhct ic, there 
being vcry litlll' real compet ition bctweuJ 
the two populations, Time availabilities 
nn both WOR (New York) and WC;\! 
(ChICago) arc genl'rally not good, It:e 
prcS('nt timl' slot being 3-3:30 p.m, e~t, 

a period during \\h ich nn broadcast at. 
tains much of :m audicllcc, There- has, 
hO\\'l'ver, Jxoen a trcnll'ndous amount of 
promOlioll in thl'5C cities (mon..· in Oli
cago than New York) \\'it h the promo
tion making up for the l es§.-than-sati~ 

factmy sho\\' ra ting, What can be dOIl(.' 
to hypo the WOR-\\ 'CN program is LI 

major L11l1bert project at present. 
But in spite of 10"' ra ting for this par. 

ticu lar Quiz oj Ttw Cities, whe-n the Good 
Nei1!hbor Foundation took o\'er the shollo' 
for a broadcast and offered (in Nell, 
York alul1l') a fTel' "Colden Rule" rule •. 
wi th a Good Neighbor IllOtto on it, thc~' 
pulled mail from 10 states and dis
l ributed over 500,000 ru lers. 

Although Lambert is an A. C. Niclsm 
Drug Index subscriber the company 
doesn't feel that the figures which Niel
sen dcli\'(.'cs arc :lS accurate city-b}'-cit}' 
as thcy arc nationally, bc-causc in many 
areas Listennc is sold in get'a ter quan
tities in groceries than it is in regular 
drug Outil-IS, Therefore they aren' t able 
to pin dO\\ I1, dollar by dollar, the sa!es 
productiveness of each broadcast . The) 
do not cxpect the sail'S in any individual 
cit}' in ""hich a Qui~ origin:ltes to carry 
the cost of (he show in that cit)'. The), 
vicw each originating cit)' as the focal 
poillt nf a merchandising ""heel, not the 
tolal, or ('\'en t he dominalll portion, of 
the market to which the COSt of the 
show shou ld be charged. The)' alwa)'s 
kecp in mind that alt hough Qui: oj TWQ 

Cities is :l local prog ram t he combina
t ion of all the Qui: airings is aimed at 
scll iLlg Listerin(' Tooth Past(' to America. 

T he Qui: doc:sn't ent ird}' run itself 
Ray Kreiller, mdio director of the 
agenc)" takes a tum around the coun
try e\'CTy so oftcll to check up on the 
program and to work with local pro
ducers, 

While 1\10St other sponsors, net\\o",s. 
and agcncies :He worrying about e\'en 
giving credits in retllm fOT gi\"C.a\\'3ys 
011 their programs. Listeril1e gi\'Cs awa) 
Ihe program. Yet It l'ClIs Listcrinc TOOlh 
Pastt', \\h ich is what the air is supposed 
to bt' doing for L1mhcrt PhamKlcal 
Company. Tl\(' more air til1)e the}' giH' 
away thc nlOre toothpastc the}' rell. 

SPONSOR 



BREA D AND CAKE PARTY 

(Continued from page JJ) 

the awards nrc on exhibit rtt the s tore. 
The listener-winner usually has her pic
ture taken at the store ( p.lge 25) and busi
ness for the storckcqx~r goes up for n week 
(longer if the pri:cs nrc on c"hibie for any 
length of time). Bread sn l('S go up for 
aoout three days and some of the increase 
is held for n considerable leng th of time. 
The retailer goc.d.will continues almost 
Indefinitely, for the merchant naturally 
fl'els that :lfter that Iu:'s somcthing more 
than a stop on 1'1 b:lkcr's route. 

Sease has developed a good me manner 
and the show zips along. ~·"jail entries aver
age aOOur 28,000 a weck- h.'1VC hit as high 
as 58,000. Store tie-ins. truck posters. 
nev.'spaper advertisements (page 29), and 
spot announcements arc used to me rchan
dise the program. The spots sell the 
product as well as the program, Idea is 
that they have to pay their own freight 
in sales but they can use Grand Slam as an 
attention-getter, 

The feeling at Continental is that GrQlld 
Slam is their best use of radio in the last 
t..,,'O decades but that it s till isn 't the 
"pcrfection" that they're seeking, They 
know that the copy appeal pulls almost 
as well on their 12;-st<ltion one-minute 
s(:ot campaign, They 're getting direct 
listener reaction to their campaigning 
through a sales erev. proj ect which sends 
20 crews of four women each into tough 
s.11es areas, These crcws not only sell 
Wonder Bread and Hostess C,kes bu t 
they sell the rad io program as well. Door
toocor selling is expensive bur it brings 
amazing results, Follow-up surveys in
dicate that in some areas 50 per cent of 
the .... ,omen contacted by the crews become 
regular Wonder Bread users and most of 
them Grand Slam listeners, It takes 20 
weeks for each door-to-door project to 
"rover" an average town, 

At one time Cont inental thought of a 
cook book of cheia own as an rir promotion 
but upon checking found that women 
generally prefer standard cook books like 
Boston , Fanny Farmer, Selliemellt, or 
White HOl/ se, Thcs'tl send in for the 
recipe collections bur after the first 
touchofcuriosito they JUSt don't usd cook 
books produced by food manufaclUers, 

Continental 's frequent change of pro
grams is explained in tv.'O ways by the 
agency and the executives of the baking 

APRil 1947 

org'llIi2ation. First they claml that s tllce 
bread is a daily purchase on the part of 
most families all you can do is make t h<.:111 
s.~mple the product , If they don't like it 
they don't like it, and tha t's that, The job 
of the program is firs t to get its listeners 
to sample the product and then simply to 
remind them that they liked Wonder 
Bread, so they 'll buy it when bread shop
ping, That means thm aftec a while all 
who listen to the program have sampled 
the product and the program becomes a 
reminder \'ehicle, not an nctunl snles
building tool, It 's time t hen, says one 
faction, to change your program, 

Another group doesn ' t st ri ve to explain 
away their rapid change of shows by any 
" using up listeners" explanat ion, T hey 
state that with 86 bakeries and two flou r 
mills and a personnel of over 13,000, half 
of whol11 nre route men (d river-s.1Iesrnen), 
naturally programs are actively criticized 
by employees. When the complaints 
eCOlch executi ves often enough and when 
the executives grow tired of the program 
something has to happen- alld does- to 
the program, 

All admit that the "perfec t" program 
might overcome these defects by travel
ing around to all of Continental's markets, 
Thus it would become identified with each 
areH and there would be less tendency on 
the part of anyone to think of the pro
gram as a home office production- n 
swivekhair creation, 

The broadcasting of the program fro m 
ench territory is almost a must, for despite 
nil 86 bakeries' being 100 per cen t Con
tinellwl-owned they arc actually a com
bine of practicnl! y autonomous operations, 
Wonder Bread and Hostess CHkes repre
sent 95 per cent of their dollnr snlcs 
volume, but each bakery has its own 
presiden t- and he's boss of all he surveys. 

For M. Lee Marshall it 's been n long 
trek since he, in 1915, became vice presi
dent of Campbell Baking Company, a 
Cont inental predecessor, and its 10 
bakeries, 

He knows that in t he bread bmincss 
there's no sitting back and waiting
unless you want some other bread name 
to take over, There's too little difference 
in good breads to take chances, 

That 'S why the Continental advertising 
campaign is always in a state of flux- and 
why they'll always be lookin~ for the 
"rerfect" program, There's a $100,000.-
000 business to protect , 

"OW \s 
yOU! !"bOV!, -do\ng 
at tbe ? 
casb register . 
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W. S. GRANHO., INC. 

REVERE EXPL ORES 
(Con liIiUtcl]rofli pagt 24) 

variatioll of the Sehln'rin and Lawr~fckJ· 
SWL1[OIl prullrmn-analyzing t\'chniqucs. 
He pial'S rl'Cordin~s (Jf his shnws for 
studio lIudit'rln's ;md "ithout I!:ldgcls 
gets their reactions. 

I/{"s his 0',1'11 competition in producing 
cduc:nion:1 1 shows. Thm's bccau-.c hI.' 
reds that the prcS(11[ lack of cOIll(X'tition 

in the ridd makes for lower stand,lrds 
than aTC prl'S(Tlt with C()n)mcrcial enter· 
tninmcnt offerings. ColHinuity is such a 
vil;'!1 factor in buildilll: an audimcc that 
it must be present in all programing. 
Since most educational presentations arc 
documentary in approach, the link be· 
t .... ·et.>11 t heir bnk1dca~ts is tenuous, not 
m~" rl )' strong enough to hold and build 
audiences. Exploring the Unknolt'n 
started with l'l 1.6 l'lnd built to a 6 at its 
height in the 31 nationally rated I looper 
cities. Outside the urb.,n centers, it hl'ls 
h it as high as 15 in a city Hooperatinr:. 
Week.by ..... '('('k bro.1dcast of a scimce 
story framed ill the same fomlat, wi th 
plenty of emotional nppcal and nl'lme 
stars, is ..... hat is n.'sponsible for its grad. 
ual stel'ldy growth, The network (Mu. 
t ual) h 'pt the program on the nir during 
1:lst summer's hiatus in sponsorship 
(9 .... ·ccks) so l'lS not 10 break listener 10)" 

alty. 
R{'vere has obtained, dollar for dollar, 

value from its sponsorship. It hns gath. 
ered an audience rendy and actually anx· 
ious [ 0 hl.",1r advcrtising tales of l'ld,'anccs 
in the field of me la\lurgy. T here have 
been schools that have given cn~dits to 
students who followed the broadcasts 
and passed {'Xaln inl'ltions on the subjects 
co\·cred. Disks of the show are oft en 
played by industril'l l and fi nancial orgl'lni. 
zat ions for s,1les conferences and exl'Cu, 
live mcct ings. Science dubs frequent ly 
hold mcct ings based upon a single brol'ld· 
caSI of Exploring the UuknOlnl. Indi· 
vidul'l l broadcl'lSts h..1Ve had favorable 
react ions for Revere sometimes l'lS long 
l'lS six months after they were aired, be. 
cause major expenditures for housing, 
either new or remodeling, arm'! mad" l'lt 
the spur of the listening moment. 

The program Slarted on 123 stm ions 
and is 110" heard o"er 328, the present 
"full" " Iutual net ..... ork. It's gathering 
an audience for itself thai is int{'n.'Stcd 
in science and infomlation. Proof of Ihis 
is that the subscription coupon on the 
b.1ck of the pamphlets SI.'nt out by Scitllct 
llliu l ralcd fo r the rn)gram brings in 6 
per cent rettlntS in su~riptions 10 the 
lllaga2il1c. Subscription effons are 

( l'/Cilst lurl! In f'ilgt H ) 

WNAX Offers 
a Sure-Fire 

TO SELL! 
G'OI{ Cx.1ml,le, !ct'~ la~e a 
I' r::ander at a recent experience 
of home furni,her~, Gin~m,rg's 
InC'., of Sioux ("i"" 10\\.1. On 
Tut·"b\" lanuarr ' 21, thi. firm 
~.'n .1 I· minute .. nnounrement 
lin \\ X,\X relali' e Iu recci\inr:: 
.. ne" ~hipmenl of ,,".l·hinl: 
IU;L(hinc<-. ,\nd hcr~', whal 
r.in~b~ m:H1a~er, I\{'rnard T 
Kl\li~, repons: 

" Im:l~ ill l' m y ~ urpr i~e upon 
r Cl\l rnin~ from lunc h th e 
dar (() lIo"i n~ th is :l IlIlUUllce· 
nlent 10 h:l\ e our s ioc k co n 
t w l d erk frant ica lly b el!.l!.i n~ 
Il S to St OP w h a te\er :Hh e rt ls
i n~ \\c wcre II sl n ~ for I hCl'e 
\\ a SIH: rs. Wi t h thl~ o ll e 
TU I! .. d ay murn l n~ anno un cc· 
m ellt . a l:l cO~ l lI f only $10.20 . 
a nd Ihrou~h no o lh er m edia 
Iha n WXAX. we had ~old Ihe 
a ma zi n l! nu m ber of 37 \\:Ish · 
illl!. machincs at $11 ". '}5 a 
,}iece, " 

Thank you, :\Ir. I-'::ali~. \\ e 
wj_h we could promi~e e"efl' 
\\;..,·:\X a,.h·erti~er a S~,U8.15 
~;"I le (rom each S10.20 ;announCe· 
ment he u~cd ... but \\\" can 
prorni.e thai" X.\X ha~ the 
kMck tli ,,;'·jnt: i(~ 'i~lent"n the 
kind of pr~ram~ they wanl. 
,1n<1 th~t mt"ans !'.lle~ ror \\ X.\S 
afiverlicer_. 

WNAX I. • •• il.bl. ..i tt. 
KliNT . ft d ""MT . , tho Mid. 
SI.t.. GIO""'. A,k ,h. 
K. l. A,.ftn lot ,.1". 
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T hey laughed when the after
dinner slX'aker, talking about 
shows and rat ings. (eferred to 

Lederle Laboratorics' Tht Doc/ors Talk 
It (hoer. When the snickers died dO\\ll , 
an advenising agency executive re
mark«t, "T Ix> program must have some
thing. It's in its third year on the air 
and the American Cyanamid Company 
(l...ederlc·s parent cOIllp.1ny) d()('Sn't throw 
away a quarter of a million dollars a 
year for anything, nm (,V('II a bro..1dc:tSt 
program. " 

Lederle spends more 011 its air program 
[han the {'ntire aUwTti!>ing budget of .. II 
the rest of Cy:mamid's units. It spends 
it to reach a liny segment of the dialing 
audience, the medical profession. It has 
nothing to scll the public. It sells only 
ethical phannaccuticll ls and biologicals. 
products used by hospitals and dispensed 
by d ruggists upon doctors' prescriptions. 

APRIL 1947 

.-~-.---

> 

-~~ ... 
-.~ .... - ... -

._. 

~."." .. , .. 
" •. , ••• ; ,':.,,! .-'::: ...... ,' ....... -_. 

It sells nothing on the air, the program 
having nOllc of the aspects of conuner
cialization cxpected on a sponsorcd 
program. Sole identification of the bill
pa}'cr is the opening, which States: 

Led~rl<, l.abo .. ,"'.".I .... In"otl"'nucd •• , '" ,."il 
of A",,· . ir.ln C)'IlII"mld ( ;on'p;luy "nd ",anU
f" .. ,u ..... ~ 0 1 "ha.nt'l(·"Ul k-~ ! and b .. ' I" ttl .... ! 
"rod """ . ,,' ''''''01 ' .... Il .... dt...<I , "Th,· n .... ' '' .... 
T"lk It O'c,." 

That's all that directly or indirectly ties 
into the business of the sponsor until 
the sign-off, when once again the an-
1l00mcer states: 

"Th~ o.""" .. ~ -ra lk II Ont" b" .• ' ,..en " , .... n _ 
..,rlb"d pre~" ,,"Ulon of Lcd".i,· l.ah".a'''.I .... . 
In .. o .. "" .... ,...t. " II" i, 01 '\me, lo '" 1:)"'""'1111.1 
Com""n ),. "".! ",""L1fa(lLlrcU "f "harIlUl
.. e.ltkal alld blnlnltl"'l "rodLlc ,~. 

There is generally also an offer of a 
frC(> copy of the talk to professional 
listeners "by writ ing to Looerk L1bora-

, 

'I' he 

tOllches 
bottom 

tories, 30 Rockefeller Pla~a, New York 
20, New York." 

Just thrC(> memions of the corporate 
title, th tH's a ll. weekly at 10 to 10:15 p.m. 
CSt, for well O\'er $300,000 a year. 

And the program rating is usualIy 
betweel1 I and 2 (,'larch 2 broadcast 
reached a 2.2). ranking, report after 
report, at the bottom of all sponsored 
shows on the air. 

Lroerle wants to reach JUSt one 
audienn-- " 1.0 .'5. Its rating is so low 
that there are no audience corllposition 
figures available from nomlal rating 
sourct:S, nor art.' these S.1l11e sources able 
to produce sponsor identification figures . 
That necessitated a special study, for it 
couldn't be taken for granted that The 
DoclOrs Talk 11 Ot'tr was reaching the 
correct audience. These special studit's 
have been made three times. The retuTl1s 
indicate that doctors are listening and 

41 



Ihal rq!arJI, ~ <II Ih( r e~I I"tl-d air Ctlrn-

1J)~'r";IL Ih .. ) knou \I, hn j ~ ';fl()lt'oOrinl: the 
~h,,\\ 

mcJiCill 5('glllelit Ilf til{' II~tenm~ ;Iudi
cncc. since mrtlical IIll'lt ;Jre for obvious 
reaStJOS in no po~lIion to h~ tel\ regularly 
to ::1 radio:u ;my tlOll' of any day, al
Ihough 10 10:1 5 p.m. i~ a jX'riod uhen 
the great~1 I'l' rCCI\tagc of n"W..-dic05 is 
likely to he available to h!.ll"ll. It is abo 
ill1lx..,sibio.' til chOlJ>;C rnrtlical subJecu 
Ihat are of iml'rcSI to all doctors, sioce 
of 1l('("C'SSity sOllie of the programs arc 
addressed to "ptxiali\ts arid olher!' to 
general praclltiollers. Finally, thl' pro
gram has to fight for medtca l ellrs against 
purdy tlltenaimnent programs. For the 

'111110 I I "n' ..... ( ..... \ It \ ' \ 
J .. " , \" I!. \I~" It 
I~~" IH\ 1.~5 

I~ .. ,,, •• \"~,, ... Io 'll 

~""") 11110 ~.17 IO~5 

10..".,,, ..... I!..,,'" 1'" ;~ " ".\ , 
10..,,.. .. "I" n, .. ' ." " 

, ~ • • 
11.,,,,1 1' .. ,Il.""" ~1 • " • " • U ... rtl "."I!."-~ '" " • W .. " • Il.·lI. uIM ' ,1,,.·,,,· •• " • • " 

, , • 
The al'l';lrl'llI ly .. mall perCllltage of 

tho ..... who h.1\e Iward tht' program u ho 
l"tl'lI (l"gul;1rly is not umbual in the 

.. 

" 
J 

1 

WT AG 
MODER N KIT CHEN 

Housewives of Worcester and Central New England go all oul for Ihe 
WTAG Modern Kitchen-and for good reosons, 100. So do adverlisers 
for equally good reasons. Gretchen Thomas speaks wi th friendly 
authorilY five days 0 week on everylhing connected wilh the kilchen
preparation 01 food, shorlculs 10 economy, the art of home making . 
Housewives abide by and are graleful for her recommendations. Jusl as 
Grelchen Thomas is a big favorite with thousands 01 Ce ntrol New 
England housewives, so do advertisers find this popular program a peak 
spol to keep brond names alive in Ihis prosperous $300,000,000 morket. 

Availoble far food a ccount participotion. 

W~£@ !~,,~:o, ~o,.~!!,~~.~ .. ~~; ~ 
IJ Iw:nh I <-!:.!!!/ 

. . $10 "c 
WORCES TER JOOOWA TI.!. 

AFFILIATED WITH THE WORCESTER HLEGRAM .G AZETH 

latttr reason the program has S\I, IIChl..! 

from Friday to Tuesday to Monda)" 
seeking a per ud uhen il \l,ouldn't Illl\'e 
to fight Bob Hope. Fibber McCcc, or 
Bing Crosby. TItal it does reach and 
innul'nce :l.S large a scgmCt1t of the nW· 
ical profession as it does is a lributl' to 
the Ihinking behind the progmm, 

11 is IlOt a pseudo-medical bro.1dca~1. 
The doctors uho talk it over arc Icadin!: 
men in the medical field. At first IIX'y 
looked with a suspicious eye upon broad
C:lstin~ under the sponsorc;nip of a com, 
n}('fcial finn. "-10st of [hat looking askance 
is no longer evident. Enn the medical 
associations, both county and national. 
naw feci thai Tht Doctors Talk It 01'1"1" 

is the ne<lreSI thing possible to a dosed
circuit meeting with the men who IneaT) 

the most to the profession. It is "ethical 
publicity" for the men who talk and 
a profession al brush-up (or listeners, 

Like all successful broadcasting, and 
The Doctors Talk It Dl'tT is succe!'5ful 
despite Its bouam rating, the program Is 
not required to travel under its oU'n 
steam alone. Promotion of the program 
differs from that for a general-appeal air 
show. The direct mail <lnd give-awa)"s 
are sent 100 per cent [0 the medIcal 
profession. One hundred and twenty· 
three thousand announcement cards art" 
sent out monthly to Ihe medical and 
allied pro/"C'SSions. The)' are as dl."Cor.:ltive 
as a railroad t inlCtable, but [he}, do list 
the subjects, the authorities. and tht 
stations. Each week an average uf 
I,SOD reprints of the broadcast is re
quested and sent ou t. An offer of two 
bound volumes containing the actual 
scripts of the first 52 broadcasts brought 
ill 85,000 requesls. TIlat meanl 85,000 
doctors impressed " 'ith lcderlc labora
tories. Disks of each bro..1dcas[ arc made 
part of a circulating library and are 
drawn upon re~ularl)' by schools. medical 
societies. hospitals. nurses' schools, and 
allied profession:!1 groups, TIlls service, 
supplied without charj::e, has buill extra 
(espect among thesc groups for the ethical 
character of the progr.un and ite sponsor. 

Not onl)" has the program j:!iHn 

Lederle the medical personality it de
sired but its medical rcprescntativ~. 

numbering about 250, find il has made 
their job of contacting the profession 
and hospitals (ar easier and much mOfe 
productive. TIlC 50 branch offices al!-O 
HotI' that direct calls from pham)3(i~IS 
ha\'e iI"ICr{·tlS(-d progressi\'e!y as the pro" 
~rllm has been on the air. 

Nurses and attendants :Ilso (("('I 3 
}!Iow when lederle is rllelltiolled, for 
~nral broadcas.ts ha\'e placed the 

(plenst hem 10 page-li) 
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NAME 

Mkh<lrl J. S:uenhurl!. 

AI"",! M. Behtrn, 
\'. R. Burich 

Loul. E. Dhon 

JUT), J. Code!! 

Ralph !lutOD 
Lronard J. K ...... 

C. R" .. .,II N07rt 

Rlch, .. d II. SchrU",hmld. 

wa~o SmUh 

JacquH A. Wlur 

Leonard M. Zlmmnmao 

NAME 

B4t.nlta A.nold 
Glenn A. Babcock 
lIa"y "' .. al Baum 

Robt'rt S. Dcally 

H e.b R. Bc"nn 
S .. ul DCltn . 
Roberta m"ek 
Elliott V. Bollen 

Howard Book.,. 

Randell E. Brookl 
J. G. Dumberl 
Taylor S. CooDItIl 

~roy W. Ca,laon 

Ralpb Canon 

G .... "e I. Clark 
Eu,eDe W. Coopt'r 
lIa .... y Coopt', 
Shuon !)aUey 
Jack E. E.rly 

Nuh aD W. EdaoD 
AleraDder E .. ln , 
Job .. Fa"''''' 
SldDey Flnlu J •. 
Ru","ell L. F,.dkiD 
William Fultcrman 
W. B. G .. lMIDlu 

Joyc .. Gbttr • 
WUlI.m G. G,.y 

s..D J. Gre .... 
Jobn F, Grlee 
J. J. nan ... lm .. o 
Georgc L. II t.,...1 

Millon 101, 1I .. ,.mann 

RobO'u W. IIIllh 
Roben W. 1I0ne, 

William F. HOD ... 

Cordon lIo,n .. y 
Robt'rt L. 1I0 .... rd 

APRIL IH7 

signed and unsigned 

FORMER AFFILIA nON 

Elluhe,h ".den. :"r'" York. advertt. lnlt directo r 
G.o"., Lllhor~l1otlu. Inc., g" Louis, I:"n ...... ' .:>lu 

" "",niter 
R. J . Slr"penbur~h Co .. RochUI~r. N. Y. 

Cal!. Wear. LOl Anllr ' '''. VI' 

All tn. 1I .. :aton & Mc Dona ld. Clndnna,l . p~nncr 
C"m,,~I1.Sanford. New Yo rk. accoun' u«"II" .. 

Photnls 1'01111":1' LIfe In ... ,,, .. ,,., Co •• " ... tford . 
Conn., ,USII«l "I Ddyutbln~ manKlln 

John !'oler" Industrlu. PI,.mouth , Ind .• "., • .on .. rl 
dlu,, ' o. 

Nal lon,, ' Ke"lll Furnl .... " ASlIn . • Chkallo, !,!llll ie 
... 1:1, 10111 dl rec.or 

l ub<'.a Rdrlllr r.,,,ed ~k .. Systems. Inc .• Nul' 
York , advenl, lDl m a Dager 

FORMER AFFILIATION 

Talo n, Inc •• Meadville, Pa •• ad..-rrl,lna man.a~r 
Fa .... .,.D ... , Mo ..... & Co •• Cb1caiO .• d ... nloln, 

m .. Daller 
MeC ....... ·1II1I PubU. blDa Co., n ecutl ... a .. ltt.nt 

to pretld .. nl 
Dayl. & n.. ... c n. La, Ao.eln. pa.-tne. 
Well eo, .. t adye,tl, IDII con'Ultanl 
KIEV. GI .. nd"le. CaIU. 
1>:1,,1. & Co. (formuly O"yl. & n .... en). Lo. 

AnUln •• ceoun! necu!l ... 
C .. lr. & Rooke •. I .... Aniel.,.. co-o ..... u. ndlo 

d reelor 
Gulf Publl.hlnl1 Co .. 1I0u$lon 
Vand ... bU.·I'ordham 
Kenyon & Eckh",dl (Kenyo n Rue. rch Corp. 

dl •• ). N ..... York. yp 
1I0usthoid ~'lnaDce Co'p .• Chlcaao, .dyerdolDa 

manaa .. ' 
Ralph Ca • .on, I .... Anlelea, htfld 

RCA. Camd .. n. N. J. 
Cr.nl. Chlc.ao. yp, "ccount ,,"«ull ... 
KIEV. Clendal .. , CaUf. •• UoUnt .. u·cutlyc 

ReDO Ch.mb ... nf Comm .. ret, Reno. a.blant 
manaaet 

Na.,. 

Ca lkin. & HoldtD, Chleato, .. .,COunl n«utl ... 
1(1 .. " ..... 11 .... W .. "erau & Bak .... Nt ... Yo.k 
Trade papera.p.e .. '''p reaenta''ye. N ..... Yo rk 
W •• d & Fuller ..... n, Cbl""'l1n, parmer 
DBO&O. ~ ADael ..... p In charge P:>(lfk Co. .. 

operallo .. . 
CO'<l.t .. Inn ... & Co" Wlchlra. fashiOn coordin.IO' 
CI ...... _C.lle,. . Loa Ant .. le •. ma .. atu produc' 

IloD. t,.lIIe 
II, W, Ra. IO', Chl.,ato. radio dl.«to. 
A,my 

P,ycholotlU 

Sm." & s..UI'tr. N .... York, al.IOIaDI ,tne,.1 
manlIer 

I'Claht, Columbul. O. 

FUlle. BN.h Co., lIarlford. CoD .... "dnrtblnl 
manll1et 

Rohert J. Ende ... Wa.hlnttoD. O. C •. "",dlo 
d .... ...:lo' 

NEW AFFILIATION 

Pltl8bur lh Pia'" C;lau Co •. 1·1,, ~ burlb. pa ln l 3lh'vrrl,ln~ 
m"n,,~e r 

t..on,h~rl(. Inc .. "ew Yo rk . a • .he.tle ln!!. n".nal,'r 
Vu, Be~Ullle <Al •• SI, I""ula. !!.cncraI 8:t lu. ,,<l~l'''ldnl man· 

A!!.~' In c hu'll. "dverlblnl. ,,, In of Veal Colli 
II_Ie, i'harn,acal Co •. Illdlanapoll •.• ,tles, "d~cr.r'lnl 

manallU 
L. A. Sp<>. ,nlll. I ... , Anldu. merchandl~lnl. ""I .. s. a,hl'r-

tlAln!/; dlrecto. 
lIo ... man Gum. Inc •. PhiladelphIa. ad ...... I.IDIl director 
fIordtn Co. (Splte lall'roductS m ... of "alu DiY.). Nt ... York. 
adn.tbln •.• aln pmmollon manaau 

Same. 3d....,r'I.IDl m"n"ler 

Same. ad.cublng m:'lnagt' 

Gcorab " ardwood Lumber C;"" Au!/;u,,<I. <ldvtrtlslnl. 
public relation. dlrecto • 

AlIItd lIomc i'rod...,,, Co.p .• Ncw \ 'o. k-Bcloh. Wise •. "d· 
ye"lf,lnll. much .. ndl. IDII dl'«IOt" 

\la,lIyn 1l .. ltt. OaJ!a •• yp In ch"'lIe adytrtlslnl. promo tkln 

NEW AFFILIATION 

Mannlnll, Ntw Yo.k. account neeutl .... 
O ... e n lit C h. !.,..II. Nnr Vork. "ccount ueeull.e 
G .. bhardl & rockaon. Ch lca!/;o •• «OUDI ueeutlre 

Beatol & 011 .... '. Ne ... York (n ..... ). partne. 

C. D. Junuu . Lo. "'nael..,. 
The neten . Co •. N ..... York (Df") , hud 
Lyma n Pet ..... Inc •. 1.0. Anll,lu ( new), a"eounl Uee"II~e 
Samt. partner 

O"'n alleney. l.o. Anlleln 

",oae,. lit S n,lth . !)all"". account neeutlr e 
Jure. I.Ipph , N .. w York. account elteUlln 
Retail".. Ady" rtil ina Senlct. Inc •. Ne .. York (ne .. ). 

p . u lde.1I 
W. B, G .. ls, lnatr & Co . • Lo. Anllel", (new). account UHU' .. ~ 
Murray . o,.moek Inc .. Loa An~ .. lu (ne .. ). yp. tene .. 1 rn" n· 

"lIu.ln m..rl1trof Car.on a nd Mu ...... ,.·D,moek 
Robert E. CI • • ke. Ch.,lo .te, N. C. (ne w h' .. n(h) , he"d 
Foot ... Cone lie Be ldlna, Chlcato, . Imlla. ""pacltl 
Llman r .. tt .. Inc •. Loa An ... l u (n ..... ) .• ccount ClHUtiv .. 
Ryan . Ne ... York, "CCOUDI uteu.I ... 
O .... umont lit lIohman . San ~·raDcI$Cn. ac(ount u«ud ... 

Dot .. muI, Donon. "ecouol uecu. lv .... e_.ch dlreeto. 
Manninlt , New Yod. , "«oUDI ellteutl .... 
W. d ... LotI AnllelH, aeeoUDI Utcurl .... 
Fede"l . "'· .. w Yorlr. . ..,(OUDt u K ull ... 
StId .. I. ""cw Yo.k , Iccount uceutl .... 
PoI . hcr &. FUII .. rm.n Ad yerl ll lnil. Ne ... Yo rk (nt_), parrnu 
W. B, Gel. '''Il .. r lie Co., L 04I ADIl .. I.,. (nc_), h .... d 

J ..... B.,....d. Lo. AnltiH. aCCOllnl uKutl .... 
S,,~, ICCOUDt ..... cul/ ... 

Arthu, Meye.holl". ChI"",!lO. radio direct o r 
Rlch ... d A. Fol .. y, PhUadelphl ..... cCOUnl e ... cutl ... 
S hOrt & B .. um. POrtl .. Dd. O.e, . K~OUni .. ucutl .... 
O".e. , S I . Lo" II •• ccounl u«ulh· ... eon. umer ply.holoiU' 

restarcb 
S.me . p a rlnt • •• p ,l .. cretary 

WhHler.Klllht & (";alney. Columbu •• aeCOunl utcuthe::' 
nODer Advertl,lna AaenCl , We.t Ha rtford. Co.,n. (new). 

partnu 
lIoner Adverrl.ln l1 "'Ileney, We" "a.tfo r Conn. (D .... ). 

AS:::li:tnt ... lIot la' .... 1. 041 ADltel.,. (ne ... ). pann~r 
I . T . Oo h e n. Wa,hlnllion. D. C •• Mldlo d .... «lo • • aceounl 

elIteU, ..... 



N ..... ME 

\1'1. W",,,hI J"'''''I 
t,d,I,)· .... <I!~. 
J"n ... ~ .... "II'·y 
hl ... ",r'" S ..... eJlu~ 

l~mlk,~:.!ly 
b.l .... "rll' 
1I~ ... ld Klr""h 

Alb,'" A ..... ohkr 

caaYlUn '"''''ul L .. \'en~ 
J"",,, 1. .. .,1", 
I.e .. I. I...,d,·r~r 

Wlllbn, II. I.~" I . Jr. 

J"n,,!> C. Lleb 
n . o. 1.I~lIcu 

t;"n.~e ~I"'''u 
II IIII~ '" to:. Mal"ne I •• 

1t,,1 ... ,t "'cAnulty 
.I""" ... C. McI) .. no .. ~h 
I'aul I:. ~cl:;l.oy 
II:>..u'" Mcue"dorf 

r-,·.,rion W. Mo~~ee 
I .. urencc W. M ... ",,,,n 
Ui.td ."'"bon 
u..a .. Sebon 
hank ."';ewton 

",,,t,,n M. Ollrer 
John J. O'Rou.ke 
I.yn.",n l'etua 
11.01><: .. i. I'.ela 

Robert Relnh3t! Jr. 

Jane Richie. 

William E. Rlc!!.el 

'.au,""nce R. Ro.enbaun. 
1:; .... ln Ko,ner~ 
"t:.onlcy Ku ... en 
Irwin Sahnl<ln 
(:!>,u le.. K. Sch u macher 
WlIlb,n I .. Shinn ic k 

rnm Smith 
.\bnln M. e . .spll~ 
W. I'aul Slewa" 
Ilerber! 11. Str .. uu 
~·cll. SUflon 

!.ennard ""O.nto" 
Kay ·l"Ibbl". 

L.,url_ K. -rlochler 

I<>rty Toland 

I ... wrence S. T o ne Jr. 
I::dward L. "' a n Kiper 

kus.<>11 .... V<>rne l 

{;wr~e J. Wa loh 
JOhn f'. WhllehUd 
11"".y O. Whhcold<> 

roc"'!!.<> Whitney 

Jue G. Wick 

C,,,I C. Wlckurom 

\ I urld WUltlma 
Willard S. Wood 
lIudlcy Woodma" 

II"hby W"wwonh 
11""y l.ee 

fORMER AfflLIA nON 

.I . W.lter Thump .... ", ru ..... 'ch Ilan 
;o.b,'n,·. 
Earle L"dll.ln. Ghlca~o, "'CCount el<>cullre 
Weol·.\I"'''IUI •. I ..... A"td ..... ccuun, eH'Cu,l ... 

AI Ja .. l, ('bke H~ItHe lIalll"OUm mcl, man.ller 
"II:: \'. C ;t,.nd"h ... C"II' . 
W"II <:1.,, 1111111 Gu •• l\1. l..ou l •• adrerl"ln~. promo' 

t lon n"'n"~cr 
.spUU. \lall,I<ln<>, S~w \'u.l< •• 1'''011 .aleaman 

IIhon·(j·I)QnneU. Lol Anll~ l e_ 
(!u'"''tu''' :-;"'" yo ..... 
Thrll,y fl rull Gu. (Suul hcrn Call(orob Chain), 

ad"'rrbln ll d~f'" 
l)a",·u· I'I! ~~cr .. ld·S~nlp l e, S ew York • • ccou nt 
~t"cu'he 

A.my 
ItIlUtl:O, 1.0. AnIlC le_, m".l<etinll. rea ....... ch .lit..,· 

Il>r. aCcoun, u~cuII.e 
Silt: p.uducllun dlv., ;o.."ew York 
.she,m!) n &. lIIarquett~. New yo ..... 

Ku uner"'" Kultner, Chlc"'lIo, copy ch id 
J::chyl Corp .• New Yor ..... "d.ertlslnt dlteccor 
Lawrence C. Gumblnner, "~w York, a .... tant 

account eoccut lye 
J . \\, .. IIH Thump""n, 1,0' Anllele., .. p In chBrlle 
U. Il . {;heml",,1 Gumpany. {;a mbrldlle, ;o.1:u •• 

Adolph lllllCh . l'o fll3nd. Orc. 

Pacific Co ... t AdY'Ht ltln ll. S",n "'rancloco, "ceoUn, 
uecullre 

Newe/l.1;mmec,. New Yor .... 
"'alTar I\< O·Kourke. San ....... ncllco (dl.,ol .. ed ) 
KI J::V, (Olendalc, Calif .• tencral ",an"ller 
Ihncer.Phzll.e",'d·Sample. t:hlCatlo , : ... Iot ... nl 

" ccoun r UK"lhe 
Jule. Chain Sloru Corp .• ;>le,. York, ... d .. e ttl ,lnll. 

""Ie. dlrK!ot 
I.lt lIrothe,", PbU"delphla. new bu. lness dept. 

manal/.er In ch"r~e r .. dlo proaram., dl.ect maU, 
cr~dlt promo!lon 

1I10w, New Vo rk 

Fur A\le. ~ew York, edhorbl"alf 
Ar my 
UI.,I"e·Thomp .... n , New Yor ..... producllon dept. 
i)Hld Olen. 1.0' Anlleie" a""ounl eucut l.o 
lIo u .. e & <':~rden Mallulne. New Yo.k 
11111. nt<u. Colfee Co . • San Francbco, ad .. rtLllni. 

manall.t!' 
"h!ladelph!:>. Record, relail ad .. erUol0 tl m"o"lIer 
(;l":In', \1I " ml. a«oun' elecu tl ... 
Campbell.Ewald, Detrolr .• ""ounl "OKUII •• 
Gr<>y ..... ew York. "O::oUnl etecutl ... 
I\.aotor. Farrell. Ch"oley &. CUlIord, Ne .. York, 

copy lupenl-.r 
McC .. nn. Et- IC&lon. eh leallo •• pacebuy.' 
Oarlo &. Co. (formerly na .. l. & Jl~ .... en). 1.0' 

Anlleln. "rl dl.ec lor 
S howaller .Sln~er & Tllcbler, lIollywood. parrner 

Doull.l •• 011 Co., Cle", .. ater. Cal if •. • port, .n· 
nouncer 

I'.ank Wellman, Philadelphia 
Sld~ner "'" V:ln Kiper. Ind l3napolll. aubtant 10 

prel ldenl 
Mutual Life In.urance Co. of ~ew yo ..... , ad.et · 

tl olnft , ... IIT"n! 
J ohn A. l'lnneran, New York. account ueCUII .. e 
F'i{un, 1.0. An!l.ele., account nKUII.-e 
Gard".,.., SI. Lou". auluan ! to p,eslden[, reo 

le"rch director 
K~'I. Los An",elcl. uln, bu.lne .. man"ll.et 

O .... ld G. Enn. Coff« Co .. SI. I,oub. !!._netal 
"' In. :ld.ert 1, lnll nn",,!!.er 

Wellern, 1.0. Anlleles, a""ounl elccUlhe 

JOhn A. Calm~. ~ew York. ac.;ounl e lKull .. 
C~mpbdl-Ewald, 1.0. An!!.elco 
"',ner/can :'la rl el ta Co., Chlcallo, " d Yert",lni. 

man"lle' 
KIEV. (;te"d"le. C~ Itf. 
Wllibm •. :-:~w Yo.k, lIene",1 mana llcr 

NEW AfRLlA TlON 

Roi.ero &. Smllh. 1)311al, aCCoUllI "'eculhe 
lIul chlnl. Phllad~lph l ~. account ,,"ocU!l.e . c."",tlYe lIalf 
I\'<'ndel e. 'Iucnch, Chlc:ailo. """aunt euc"II •• 
E<.Iward S. Kellull~ Co., 1.0, Antel"" ( new). hud 
Ad.c"IoI"Q. A."""laleo. 1.00 Ani.el<>. (new), parlner 
O .. n allency, 1I0llywuod. 
I,yman Peter. Inc .• 1..0_ AntIC lc. (new). aC:COUnt e l ccull.e 
We.t h c lmcr. St. Loul~ • • ccounl ... ecull,e 

It.!<>"" ..... uer, Wetterau & n"ker, Sew York. aecoUnl e lt(:u· 
II .. , 

We",.:'I"rqu l • . 1.0. Anllelu,,,cco""1 el<>cut l .. e 
S ullhan . .stauner, Colwe ll l'< 113yleo, Sew Vorll. tlmebu,.." 
Kol>ert P. I)cnnl., 1.0' AnUlet. aCCOUnt CO<>CU II.e 

Kutur. Partell. Chuley & Clllfo.d •. '1e ... Yo.k. ueC\lthe 
c.paclly 

nnl)o5cO, ,""ew York, "CCOUnt eoecutl.e 
W. II. CclIISlnll<>' & Cu .. Lo. Anl/.elel (n ew), p3rtoe. 

:'faher & PUtterman AdYert/llnll. ~ew York (new). p.tloer 
1}~~lln, Wood &. :'lalone. Inc. (formerly l}ell.i1n,Wood. Inc.), 

:"lew York,." 
\\I. A. Sawye., Portland, Ore .. !lCCOUnt ",,,,,u llft 
~"me, "cCounl uecu, I,e 
Pu ll<>r &. ~mllh & Ro~, ChicatlO, accou"t nKurl.e 
Cor bin Ad.ertll ln il Allcney. Sew York (new). head 

Own allcncy, Lo. Anlltlu 
Jame. A. SlIln, B .... ton. "ccount necuthe 
S els"n Ad .. eu lelnll. A!l.enc)". f'o .. l"nd (ne ... ), hcad 
Adrertl. ln<:\ A~.ocU'u, 1..0. An~e le. (oew), ... dl O dlt"",o. 
Own allency. S"n I'ra"c"co 

nutty"'" O ll .. er . Sew Yo rk (now), p"'rlner 
John O' Ko urke "'" .\"ocl~' U, San P"'ncheo (new) 
L1m .. n PClell Inc .. Los "'n<:\eIU (ne ... ). head 
Po, ,.··ru.nbull, !Lon.: .. City, aCeoun, II""U"'. 
l.ew Ka.hu k , New York. accOunt ueculho 

Jane Klchle • • Philadelphia (ne .. ) 

PoJl",W","lnller, L""caller, Pa., "CCOUnt el"cullte •• hud 
new buolnu. dep" 

I.au.ence K. Kooenbaum Co .• ~ew York (ne .. ), bud 
U~rry I'el~enb ,um. 1'''lIad elphl~. "-Idlo dl'OCto' 
S .ua .. II .. ". New Ynrk. ~CCOUnl e~ceulhe 
Huto Scheibner. Lo . ... n<tele •. account UKUI"'. 
f'1""rd. New Vork. account ncculhe 
Younll '" Rublcarn, .'1ew Yor .... , accounc ... ""utl .. 

Altkln·l(ynetf. "hlladelphla 
S" me , :'Ie \co Clly, accoUnt elecu,he 
Same, '1' 
Same, .p 
Same •• p 

SWane)", Or"ke and n e m . nl, Ch l ca~". medl~ dlr .. cl.,.. 
Same, partner 

J e"net te Clln , 1.0' ."nllel..,. ora:c m.", ter, ;> ccounl el..,U· 
tlu 

E.neu:i. George. 1.0. An1elet, aeCoUn' Clecu".~ 

&coli & Jamu . ",\II~Jclphl". ;>ccoon . u~cutlu 
Same, 'p.llenenrl m~n"ttr 

.s""'e ... p 
John 1'. Whllehead &. .\~.oc la,es, 1.0. Anlltl ... (ne .. ) 
S ame, '1' 

lIarrln~lon &. !luck Ie)" 1.0. \ntele- (ncw orace). Yp .••• IJenl 
p.&r lner 

Same, wI' 

J. W. Eccleston, Jr .• Los "ngeles . me-oJh. director, produc. 
tlon mana~~. 

K.:ay 1i:1Inlen, .... e .. York 
~<>3Ie. 1,0' Anlleln. 3cCouni uteU!l'e 
Swa ney, Orako .... d lJernenl. Chlcallo. """ounl ueeul l •• 

Lyman "ele .. Inc., Lo. Anjlelu (new), Ilm~buyer 
Ray Au. trlan, New York , ue",.u.er 

(C01l li/l.u~from pagt ltJ) 

Sca ly .\I~I'.e .. Com""ny. P ..... "\\c. ~. J. 
S .. curlty \ !,nubcCur lnI/.C"" '>lew YIl ..... 
Sherw,,,,d Bulb (;.trden., 1'""I .. nd, Ore. 
'i ll c~ Co •. tI .. rlford. Conn . • ........ 

· :.faluu ..... be"dlnll. . . . .Leon S. Golnlck, New Vork 
.Medlcine. for farm Ute. . ..•.•.. I)out...,h &. Shu.. ;o.'ew Yorio: 

\. E. S, .Iey \I'I\uracrurinll C~., I) .. ca.ur. III •. "'''U, Inc .. :>Oew Yurk ......•• 
"'''I'<>rlor \tac.runl Co., I..os ."nllcl", 
fe .... C"., ."oIew Y",k ...•..... 
J. II r"wn.en.!, Inc .• San Ole\lo 
!"n.cllimu .. ~~w y",k •••. 
\'aIJean W~I~h Ce ••. 'lew York 
VI., llI Welnber~e~(;o .. ~~w Yor ..... 
1V<""'rn 1I~.ne •• Ibclnt ' .. n., 1.0. "n ~<>l cl • 
1·~ullVntph~I. ln c., ~c .. Yo.k 
Wylcr W .. tch l!co., 'lew Vor.... . .. 
L"u" I.lctle, lI'o..-lnll Co., .\llIwauk"" 

(\u lb..... .••.• .•.••.•. . ...... Ad .. ll> h L. IIl och. f'o rrbnd 
. .C"ffec make"........... . ..•. ~fcCann.Eric"" ... n. :Scw Yo' lI. 
· Fe~d...... ..• ...•..• • ........ .... ne . 1ll00mln~lon. III. 
. I)enture "cce ...... rlu •.••..••••••••...... Robe.tI &. Reimer •• :-Oew York 
.l>l acaronl....... ..•••.•.•.•. . Ua ••• Lucko ll.llollywOO<l 
. I·~trolcum produc t. ... ..• . •. . Kudne., "e ... Yo.k 

AUlomoblle, radio dlurLbutor.. • .•.•. Tuilio. Lo. Anll.cI .. 
· :.lalladne...... . . ....•..••..• Philip Kltt er, Se ... York 
\ V,,' ChM •...•••.•••...•.•.••••.•..... Ceorjle !;Illoll. New York 
• Wo men' . II.lo .. u. . •• . ....•. . .•...••.• Seldei. :-'ew \ ·o.k 

Ilo.s<> 'aetnll...... ....... ..•.•.•• /lull &. \lcCt.,..r)". 1..0. Anl1el ... 
lIalr . o nic. . . ..... .•..•.•.. • ....... II . C. ;o.l olTl • . :Se .. Vork 

..• :::: W .. tchel... . . .•.....••• W.lte. We ir. :-Oew \'ork 
. lIcer. ... • ..... , ..••. ••. . •.•. • .•.. Do.ler·C ..... ham·£a,u"""n. Lo • .\ .. i.el ... 
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q,"{ I. ./ /!Len / :r"""',! 
Chiq uita Ba nana Co·Author 

L ike most writers of the air's cOlUlllercial COJl)" Mont~ 
gomer)' is often withom honor in his own advertis
ing back y<lrd-Kt:'nyon and Eckhardl. The lack of 

respect accorded these writers is in spite of the fact that 
ndwrtising Illen admit, in nil ot her facets of the business, 
that it 's the well·turned phrase t hnt moves the product ofT 
n:w.ilcrs' shelves. 

Montgomery is versat ile, hav ing written eve ryth ing 
from the stntcly U. S. Steel insti tu t iona ls, intoned by George 
I licks. 10 the drng·'clll·;n corne-oils for Barney's 7th Avenue 
b:lrg,lins. Prom the lessons learned all these cD lnmcrcials, 
which have included Chiquita Ht1Illma (he's cO-;1Uthor of 
that spot classic), Nat ional Shoe's singing jingles, Royn l 
Crown Cola's cra:.y invention series, lind <1 host of OIher 
cOllllllerci:l1 copy, he's de\'eloped :l three-rule forlllul:l for 
advertising on the air, 

Rule one is to s tart thinking of the COlllmercial copy ;\s 
soon as a program is in the works, That. he ~ays, i1> the 
time to decide upon appro.'lch, the type :md treatment of the 
.. elling, Rulto two is to have the commerci:Jl-copy Ulan si t 
in I\ith the show'<; writer and director so that hl' call inte
grate thl.: commcrc1:J1 into the presentation, Rull' three is 
never to prc<;cnt the "riter of the commercials with hard 
and-fast copy regulatiolls- J\10ntgomery bc1ie\'l'~ thill the 
rc\'erse ;lpproach It'ads ;'111 100 often to missing the bO:ll on 
product sc lling, Air commercials ~lre best when their l\Titers 
have il rll:n:imum of fn,'l'dom, 

Ill"" no\\' work ing on visll;'l l adl'ertising IHit ing l he 
copy for I\onlell's lll'll' W:'-1BT television programs, For the 
vidf.:O COl1mwrcial he al .... o hns a thrce-way formula : Keep it 
brief, Keep il ckiln-cut, Kecp it s imple, 

5T A nON REPRE5ENTA nVES 
(Omtinutdjrom pagt 21) 

formed on what's going on "as long as 
the infomlation is given to ou r agmc}' 
as wdl as to our ad\'ertisinJ: department. 
Whcn 'specials' an.' suggested to us llbout 
..... hich our agency has not b«>n infonTlt'd, 
we find our a}lcnc)' and our own ad dt· 
partmenl a t cross purpoSC'S, That's an 
txcdltnl ..... ay for a station repreSl.'ntaliw 
not to sen',' his field," 

Smalk.>r sponsors \I.-ho have just (inC 
IId\crtisinll manager fccl that direct eon· 
tact bet~cen stallon rcpreselltlltives and 
Iheir advertising executive is good \ince 
it k('Cps thcm infomled on \lhat's ~oinil 
on in radio. "Too mall)' advertising nX11 
become insulatC"d againsl broadca~tin!! 
informal ion and buy their radio second· 
hand," sta ted one sales mana~er of 3 

regionlll canning company, "Our agl'OC} 
has a top radio billing, but thai can't rt

place honle ollin' indoclrination in a11\ 
medium, Maga:.inc and ne\l'sp.1per salt'S
men 1I1ways contact our adH·rtising de· 
pllrtment and I can't see IIIhy nellllorir 
and Stilt ion representat ives shou ldn'l do 
it as well," 

The via_president of one of the tlllO 
grea test users of air lil11e in Ihe homr 
medical field stated , "We havt' a staff 
that is supposed to know all medm, WI' 
employ a number of adn'rlising agende •. 
Tile only way ou r lIlen \I'ho have racho 
ad\'ertising responsibilities can kl'f'p in· 
fon11l'd is through contact with typical 
radio Jllerch,mdising men like station rrp
resentalin'S. Second-hand information is 
not Ihe answer," 

Still another execulive, of a grcat food 
organization, stated thlll \I bile he hoped 
th ll t station rcprcsentativcs would con
tact him and his associatcs, he thollJ:llt 
they might feci th,1t it was too much a 
labor of lo\'c. "We enjoy Ihe contact~, 
but we don'l talk about aClually burin!! 
the stat ions they represcnt," 

So111C station rCpreSl'lltati\'t's feci IImt 
expllnding the hori:on of comml..'n:lill 
bro.1dcasting is their job. Others fc ~ 
that financiall}' it's be}'ond them to carry 
thc industry's burden, SI'OSSOIl.'S rlf'Ort 
on how s tlltion repreSo.:ntati\'cs fl.".'1 :lbout 
t heIr own job, and how t he stations \lho 
emplo), them fcel. willlx' in the \1.n· 
iSSIll'. Stations :lnd the rcpre!'Cntal i\'('~ 

the1ll5('1\ cs ha\'e bcctl polled 011 the \·ital 
contributions that the field makes and 
~hould Ilmkc if thcy're 110t deli\'Crin~ 

now, The 5('Tvices that station rcrn.'· 
M.'l1 tati\'('s perfonn and whllt th(' ~t;'1lion~ 
cxpect of 1111.'01 arc \'ilal il)fomllition for 
e\'cryone who !'ells thmui!h bro.1dcast 
ild\"Crti~in!!, 

SPONSOR 
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RATING TOUCHES BOTTOM 
(Om lillllCtljrom Nge 42) 

lIursing problem Ix-forc the medical 
profession. "r('Ccnt program was 
devoted 100 per cern (0 ",he I\lass.1' 
chllselt s plan," which establ ishes regular 
illCrC1l1CI1 lS for 110t only the nllTSt:s in 
hOl>pit:lls but attendants as well. Since 
the plan " lso Tl'!,:ards till' nUTse as a 
professiona l persoil and looks forv.·am 
to the day that nursing will not include 
1l1nid and porter du ties, it 's natural thoU 
Lcdcr1c, who hrought in(onnatioll ;1bolll 
the plan to the profession and the public 
eavesdroppers who lis tened in on the 
prO<Jralll (March 17). WOI1 more friends 
through t he hroadcast. 

T he prcSi.'ntatioll was one of the first 
network transcribed programs. Thl'Tl'ason 
it is transcribed ;s that it would bt.' ;m
IXlssible to guarantee that any practicing 
physician could be available for broad
cast at :my specific t ime. Then too .. 
doctor is IlOt a professional hroadc,1ster 
and plen ty of work with each guest 
authority is essential if he is to sound 
as his co_workers in the field of medicine 
e);pcct. M ilton Cross is tll(' reporter 
011 the sho ..... , and with J oseph L. Boland , 
./r., of the agency t ravels to each re
cording date. Scripts arc worked upon as 
far as ]J weeks in advance of bro.1dcast 
date, wi th the authority outlining: the 
scope and facttml COllle);t of t he show for 
the writer. 

Til e Doctors Talk ft Ol'er may not rate 
among popular broadcast vehicles but 
it ·s right fo r the profession to which it's 
addrcssed and has j ustified its cost of a 
qlmrter of a million a year to a firm that 
had spent practically nothing before for 
advertising. 

Today the outstand ing et hical phnmla
ceut ical house-to the medical profession 
- is Lederk. Thcy have arrived at that 
pinnacle through not sell ing on the ;1;r. 

REVERE EXPLORES 
(Omtinlledjrom page -10) 

usually considered successful if they 
bring in 2 3 per cent in new readers. 

T hl're·s no dearth of Exploring tllf' 
UII/moll'lI guest lluthoritics or subjects 
in which listeners arc interested. Re
verc·s on ly regret is t hat business condi
t ions generally don·t justify their con
t inUing sponsorship. T hcy explored the 
unknown- and ..... ould have foulld il 
profi table, if only the markct h .. d dcvel
oped for the things t hey want to sel l. 
It didn ' t. The Revere new busilless to
day is in po ts alld pnns- and that docsn·t 
requi re Ex ploring rile UnkuoU'll. 

N"l'lh CamliJla's 

Favo,.ite Fa,.me,. ! 

HARVEY DINKINS 
Who Waf recentl y awarded the 

Distinguished S .. rvice Ci tation for 

1946 by the North ( erolina f erm 

Burull f .. derttion for hi! outstand-

ing contr ibut ion to le rmen in 

North COIoline. 
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comments in hi, " News end Views" 

on the Piedmont fo rm Progllm, 

broadusl daily oyer W5JS, enr!s 
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of ferm fami lies throughout the 

rich Piedmont area of North ("O

lin. and Southwesl Vjrginie
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the Piedmont! 
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T hCrt' '" III Ix O\'l'r oo,M fl'CCIVCh 

in Windy City h(Jnlc~ by the end 
01 1947, Chicago thu s joining 

New York as an :lctua1 market fo r TV 
advenising. Fi~un.' is based upcm com
m;tlllC11\ of sct m<l ll ufaci urcrs to deliver 
20 per ccn! ufprnduclion 1tJ that m<lrkct . 
R,\ \A (Radio Manufacturers' Associa. 
tion) sees ;11 leas t 100,CKlO television re
ceivers coming otT the lincs in 19·H. 
Confidential American Telephone and 

T he Dist ric t of Columbia is the 
number one Pi\ 1 lllarket in the 
United Staws at the PR'S('11t time. 

Due to its polit iC:l1 import3nn' and the 
fac t Ihat all the Sial ion licensres in the 
area seenl to he pushinf:, manufacturers 
arc allotting moTt' of their output to 
Washington Ih an they nr(' to any other 
on(' scct ion of [he cOlllllry. Two broad
casters, W,\SH , and W INX _ PM 
arc on regular sched ules. WWDC-F"i\ t 

\\l llile both majnr factors in the 
facsunde field, J ohn' V. L. 
Ho~all and \\'. G. H. Fmch, 

arc continuing pro~ralll experimental ion, 
conll11ercial u<;(' of the equIpment is ex
panding rapidly. The idea is Ihil[ btl~ill('SS 
fir1l1~ ~,ill tll-C the equip1l1ent. which is 
adaptable for col11lIK'rcia i u~ withou t 
tllochftcalion, nlld this acceptance will 
ea~c the intrnducliOI1 of FAX into t he .. 

I d cgl<lph :,IJurcc;. m,jlcmc th:n "I thuut 
labm troub le c<:mxial cable (mm New 
York will be th rough to Chicago by 
" larch 19.;8 and thus remli! network 
TV in that arc;). 

The rdUs.11 of il tclc\'i~illn ctllll lllercinl 
license to the Colulllbin I\ roadcasting Sys
tC111 docs nO[ mean 1!i,1I CBS ca n't con
[lillie to telecast full color pictures butjusl 
thaI they can ' t j,(n ahcaJ on 11 commercial 
basis IlIlT can a manufacturer of a color 
receiver assure a purchaser that the sct 
he buys will be good fur any specific 
length of time, since univers~ 1 standard s 
have not b('C1i established. Establish
ment of s t'lIldard~ would have been part 
and parcel of pennining commercial 
color TV. Result of the FCC (Federal 
Conullunicat ions Commission) refusal to 

establish (at this time) commercial stand
ards nlenns sponsor act ion in telev ision . 

is due to open ea rly in Apri l wi th a 3,000-
watt I ransmitter. WRC-F,\ \ has its 
tower up and p lans to start transmiHing 
shortly. and s ta l ion~ in Silver Spring, 
M aryl;md (WGAY), and Winchester, 
Virginia (WINC) , are heard regularly in 
the area. T hirt}' days ago dealers had 
at 1110S1 one F,\!-A,\\ set on the (Joor, 
today deliver and ins tall console receivers 
(at $300 and over) within ~S hours. Al_ 
though tnble model s are promiS('d in 30 
days by Emerson nnd other manufilc
turers, hopes arc highest for quick 
delivcr),ofa Pilot SCt tu rc tail at $ 107.50. 

For the first time since broadcasting 
began, downtown Washington wi ll haw 
an opportunity of hearing the broadcnsts 
of Ihe Senators' baseball games. In the 
past s tatic has made lis tening nearly im
possible in much of Ihis areil bu t \\'\VDC, 

\\'hlll' ~)me 1)( the <'arly spon:.or-clIpcn. 
menters in thc medium have tightCl1C.'d 
their pur!>(' strmgs ne ..... sponsors more 
than m,lke up for \\.'i thdrawals. 

Twenty per cent tax which miglll have 
hom added to [he burden being carried 
by bars and grills which had te\cvi5ion 
receivers ..... 3s squashed with the help of 
J ack Pop","'le, president of the T elevision 
Broadcasters' Association. Poppcle WCflt 
10 Washington to spea k to the Treasury 
Department aoout the proposed levy and 
apparently convinced them it wasn't 
justified. 

RCA dealers in Los Angeles sold 1,000 
television receivers on the West Coa~t'~ 
T Day (March 10) in eight Iwurs. Sig
nals from Los Angeles stat ions locawd 
atop MouJlt Wilson arc said to have bct>n 
picked up and enjoyed in San Die!-.'O 116 
miles away. 

which broadcasts Ihe g3mcs, will air them 
all on ils Pi\1 affi liate as well and Ihat 
will mean the games sans interference. 

Sponsors using WASH, the only F,\i 
sta t ion that's selling lime at present, in
clude a real estate firm (Worthington), 
a men's custom clothing s tore (Caswell), 
a number of radio and music merchant~ 
(Ballard 's, Kill'S, and George's), a 
women's apparel store (Haber and Com
pany), and a furrier (Cwalicr). Ba.c;ed 
upon serving 8,000 PM receivers, the 
WASH rat t'S are $25 an hour one time or 
$15 on a 156-time basis (three tim('S a 
wcck for a rear). 

The nation's capital is getting the P~l 
works a t prcsent {'\'en if nationnl adver
tisers have thus far not used it as a test
ing ground, as they did with Leonard 
Asch (,,' BCA ) in Schencctady. 

home. Un like T V and PM , the t rans- station multiplexing would haw had to 
mil w l of primed material via I\'i re or install special equipment in order to 
airwavcs has Illany practical business guard it s own signal from distortion 
applicat ions, lI'hieh already have saved FCC fclt that this wal> putting an unfair 
thousands for organi:ation~ which profi l burden on Ihe s l<ltions which were not 
byprinted inst ructions tmJlsmitled instan_ 
taJl('Ously to a number of offices without 
manun l s<''1lding. 

i\ lul t iplexillg ( I ran ~lI\itting FAX on a 
wa,·eband being used ;It the sallIe time 
for t ra nsmitting sound) is also reaching 
thl' stage .... here application .... ill soon be 
made [() the Fcdeml Communica tions 
Commission fl)r pennissioJl to transmit 
both FA X and ~(lund on till' samt' 17,\1 
channel , Ihu~ milking PAX operation 
pos~ible II"here'·er an Fi\1 Slat ion i$ in 
opemtioll . i\ lultiplexing has actually 
been possible fo r sollie tillle bUI the Com
missinn hal' frowneJ upon its u!'(' because 
ever)' stati()11 in the sl'TI'ice ilreil of the 

making dual usc of their facilities. ~ 
nell" del'el0pll1elll s should climillat e this 
handicap. 

Sneak tests in one cilY where 10 n: 
ceh·ers ha '·e been installed in homes indio 
cate that department stores will find 
PAX's impact e\"en greater than TV's. 
PAX guinea pigs havc brought FAX 
printed depanmel1l store ads ri.!! llI inlO 
the stores to buy things picturd in the 
aJs. which for the tests arc simply rakcn 
from current newspaper adveniSln!! 

L1Ck of promotion has resulted in 
PAX's being the slowest-growing air 
medium , bUI e,·ery ICSt re'·e3Is thai it 
can be Ihe mas! effective for sight selling. 
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THE TRANSIT WAY 

(Conlinllft ljrom p . ljt? 18) 

sustaining ilnd had to run on its own 
st emll. (Promotion for il show OWlllxl 

by an independent producer receives 
vcry little build-up by a network during 
its sustaining days, cSIX'Cially when it's 
;l whodunit ",jIll no part icular prestige.) 
Hu/Mol! Drzmmzond starh'd out for AT A 
wi th 42 stations and a real audien ce. It 
has the backing of four motion pictures 
a year, countless detective novels, and 
a long hisloryoll l\ IUlunl. And it has some
thing else besides, Halpern points Ollt, a 
week-to-week continui ty of interest. I-l i 
Brown, its producer, has T/le TiJill A/cm 
and Inner Stilleturn ' as well as Drum. 
momi on the ai r and knows what it mkcs 
[0 reach the mass audience. 

Halpem's theory is that even if Spot. 
light could ever have developed a big 
aud ience it would have required years of 
listener educmion, and in the meant ime 
the transi t ills t iultional story would be 
heard by too few ea rs to just ify its being 
on the ai r for ATA. Dnl1lllHOltd,oll the 
other hand, delivers an audience from 
the start , an audience that likes thrill
ers- the mass audience that buys pulp 
and pocket book mysteries and that 
makes such shows as TIz !' Shadow Uanu
ary SI"'O,,"SOR), l unt'r StlllctHUI , Sam 
Spad!' ( 11.9 in competition with Clwrlie 
J"IcCarlhy), A·fr. District Attonl!'y, and 
FBI ill Pellce and War snag better th an 
25 per cent of the se ts-in-usc whiJc they're 
on the air. 

T he AT A commercial copy continues 
institutional in character. [t puts across 
the idea of "public t rnnspon ation ." It 
stresses the fact that a highway which 
can carry the flow of a thousand people 
in priva te cars can carry seven thousand 
in public vehicles. It uscs a five.part 
appeal--collveniencc, speed, reliability. 
safety, ecollomy . 

The American T ransi t Association is 
back, it believes, to fu ndamentals
reaching the mass audience with a mass 
appeal program. Culture and prestige 
are grand , admits Halpern , but they be
long to products that arc sold lislt'Ilers 
with upper bracket incomes. " If you 
want mass audiences quickly from ra
dio," says Halpern, "you give dialers 
what they want- entertainment, not 
education." 

NOW 
it can be known 

HOOPER and CONLAN -LON~_HAVE SHOWN HOW - KMBC 
IS FIRST IN 

METROPOLITAN 

KANSAS CITY 

-AND 
out in the states 

LOOK AT THIS SURVEY --5,545 INTERVIEWS 

SHOW THAT 

KMBC 
IS FIRST IN 

ANSWER TO THE QUESTION 

Do YOII Ihle n on the radio 
to merket reports? Whot 
station? 

MISSOURI KANSAS 

KMBC 2,109 1,093 
WDAF 
WIBW 

KFEQ 
WHB 

1,110 
126 
398 
132 

489 
552 

44 
38 

(Top five . ' o,ion. r'porl. d. Weightltd ><>",. 
pl. bo •• : .5,545 interviews within KMBC', 
0.5 mv «>nlou r ~ l ~ of oreo'~ rodio Fom. 
,Ii.,- 8MB', ~JDdio f omiliu: 19.6-- con· 
duct ed by Rob." S. Conlon 3. A .. odol •• 01 
Mj"ouri 5101. foo', Kon.OI Free foir ond 
' he Americon Roy ol l iv .. loc~ Expo,i,ion. ) 
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MARKET 
STATIONS 

WlOW , ,,,[,,Ik 

WHHM \It'FIl l'hi ,. 

WWDC II ,,,10 .. I) . ( :. 

**WJ8K De troit 

KXLW ~1. I.ulti~ 

KONO Sa il J\lI tOlli o 

WBHX :\ew y",k 

WSBC C hici.I"O • 

WMIH \ 1 illll.-S!. Pau l 

WWSW " itt ... l lllrg h 

WDAS " hi ladl'II,l lia 

WHEX .\ I ac .. " 

KVET ,\".-' ;" 

' WORl B" .. IOII 

New York. Chicago . Phi ladelph ia 

Pittsburgh. Washington · Baltimore 

los Angeles. San Francisco 

so 

s .... us .·.· ltUI·. 

1947 LISTENING 
","l. T hill.· most milg;J=in~ and 
V V I\l'\Iospapl"rs are tummJ,l the 

~pCJttlght on mCfl'1bl."O ('I rcu
];"1tion, hn"ldca~ting has hct.'l cr)lng tht' 

h]Ul'S ahou l 1()\O.l'r tfrnction:lUy lo .... er) 
11(J{)~rmU\g,> imd N I{ I. Actually listcn. 
ing ha) iucrellS(.'CI due to the fact thilt 
rad 0 htmll..~ ilnd multlple-moio homes 
h;I\'(' jump.:d substan tiall ) during thl' 
pn,>t }'car. 

Radiu !IIda)' 1~ at it .. all lillie peak, 
.... ilh 93 per cent of all the home) in Anwr· 
ica h:l\'i ll~ bwatlca .. t rlxci\'('Ts, tlm'e per 
ccnt mOH.' than l'H'T Iwd thelll hdore, 
There are, <IS of J anUaTy.Fl·hruolTY 19-17, 
15,900,000 radio hnllll'l> ..... ith S(:t~ 111 gnod 
..... orking order, a 1,902,000 incTl';'l"'" oveT 
;'l )ea r ago Wl1l1l ll\lB Hro;'lJ(a~t \lea .. · 
un:nll'nt Burc.m} ..... us making its first 

sUT\'e). 
T heS(' facb a rl' part of tcKby· ... picture 

of broadcil:.t rl'(eption as dc"doJ'll'd by 
t he .\ l:lTket Re<;eaTch Cnmp:lIl}' o f AmeT
ica undeT Ctllllllll~~ion for the Columbia 
Broadcast ing Sy~tl'lll, Special ~tudK"" 
were also made by A. C. Nielsen for tl,.,. 
project \,I'hich was aimcJ at putl in!! pres
cnt day lbu.'ning i1ll0 focus, 

Vitally important in listening is the 
fac t that one out of e\'l'T)' three holOCS 
has nlOrl' than otIC radIO set and tha t 
t ..... o·set hOIllC'S list"" 62 rninull's more a 
da}' than homl's \,lith a si ngle recei\'er, 
This incTl'aS('d li:.tening cOlltribu tl'S to 
the all o\'eT increase of list(" ning which is 
-1 ,600,000 houT:' per da)', This has b{"('n 
rnadl' possible, in part, due to the fact 
that T;'ldio equipment in bad repair has 
bi.'t.'rl tn a largl' dl'l!I'l"(' rl'plaCl-d during 
19-16, Half of the T("(civeTS manufactured 
in 19-16, some 8,500.000 sets, found their 
way into American homes, Thl'), Wl'Te 
bough t as follows: 

P rosperous fmllilil's 3or;. 
A\'era~e famllie'S 40r. 
Poor fanulies 30e l 

No l'(onomic scg1lleIH acqu iTl'd more 
than it:. :.haTe of the new equipment. 

'n,e total hours of Iistcn11I!! not only 
rncreascd 4,600,000 hour!'> per day in 1946 
but toony's tOlal list('llin j! is 25 IX'T cen t 
highN than it was in 1 9 ~-I , actual total 
number of lis tl'ning hours I'cr day ita\'in!. .... 
r~'achcJ the s ta!-!gering IOtal of 150,SOO,-
000. 

l ~adin's circula tion (the hnuTs that ,\1r, 
ltnd Mrs. America and 0111 the li ttle AlIlcr· 
IC.1llS lisll'n) has grown faqer thn.n the 
circulation of an)' o thcr I1ll'lli:r, :rnd $incc 
nnrltiple.!>Ct homl'~ arc daily on till' rn' 
crcase, Ihe snlltrat ion poill t is far ahead. 

"0W is 
lOU! !"O'! -doing 
at t"e 'I 
cas" register. 
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A 
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B.ckin9 YOUR PIO,.,," 

with 

Car Cardl • M.,uinn 
Di.cct M, il • N~Wlp.p~fI 

Mo .. i~ T"ilclI • On Ih~ Ai. 
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"~PEAKS 

No Czar, Thank You 

N
ewspaper talk of a "C:3r" .1nd a 

super.control board for the in
dustry which grew flut e,f the 

plans for :I Broadcast Advisory COlllmit· 
tet' didn 't panic any segment of radio into 
rcgu]mory agreements. Usu;l1 reaction to 
a firs t.p;rgc New York Tmr rs story that 
hasn't re t haPPclwd is to make the stOTY 
come true. This time sponsors, agencies, 
and Ihe networks .... en[ ;lbout their busi. 
ness and ignored the sc:m::-hcading. Co· 

Your issue of 1\ tarch 194 7 in the column 
ca lled Applause o{fered quite a compli. 
ment to the Kat z sta tions in tlw usc of 
Bi\lB figures :1Ild maps. 

The Lee Stations. KCLO, ,\lason City. 
10\\11 , and WTAD, Quincy, Illinois, bel ieve 
the Kat: ~ple h,!\'c done a fine job but 
do not ;;0 far enough in making valuable 
usc orthe da ta v.hich U,\lR has supplied, 

Sillce J anuary I, J!),n, nur Na t ional 
Sales j\\;'mager \\':.1I('r H,othschild has 
~n prC'S('nting basic tal'wal da ta r('gard
mg the true market intonna ti llil about the 
'lUJiences 01 the two sta tions, Th('re is no 
glfl~~inj.! of (Jur markn Jiua by st;ltjon~' 
gross to t 'l ls, Jlle\l'ry case, market ligures 
han' b<.'(,ll Tl'uucell to the I('\'el of radio 
OWI1(,lshIP ililU the IiMI3 iludll'nce p('r_ 
'::CI\[<l~l' of tile ,t'lti()]l fnr l"l.::h cOlln t), In 
thi~ \\:1)", w(' eliminate t<llS!' market Jaw 
totals, the shan' re;.ultin,C frum purch:lSl" 
by IX'url(' not owning radio~ and those 
1\ ho Jo lint listen at leaq onCl' a II('('k to 

" 

Ulkla\lle ;)l[iqn, not ~uper-rq.:ula \lon , is 
"ililt broaJc<lstill~ needs_ Broadcastin).!, 
ulwrming as it dOl'S under direct license 
from thi.' FL-dcra l C..mmunications Coin
Ilu~sion, c:mnot ddq.!;!tl' ih re~POI1 ~ i hi lit}' 

to 11 C;<lr ('I'ell if i t \.Ianll:J to. The 13road
ca'ttng "dvt~lry Comillittee, with Edgar 
Knb<Jk :IS lhairnlilll, i~ making rrogrl'ss 
!Ow:lrd r:ld iu as an industry \.lith a r('
~rnn~ibi lit )' to busine,s and the rublic , . , 
not HI a c;:al 

The Flair Is Missing 

O llt of the more than 200 e!ltries in 
thl' Colle~e of til(" Cit\' of New 
York 's amlual wd iocompt't 1(lon, 

the networks came tlr \\ ith nothmA un_ 
IIsunl. NCllh('r of the senior chains 
showed anything worthy of :.n lIw,1rd, all 
three ill th(' nationalnl' twork lidd going 
to the American Broadcasting Company, 
The~e were for public service programing, 
for promotion, and (or "crea tion" of a 
commercial program, There can be lillIe 
doubt but that ARC's Hiroshima , Bings_ 
day, and the Henry ,\\organ program 
rated "hat they received but that they 
had so littlc competition is iJ rcO('('tion 
upon Ilc tworks' rrogram huilding and 
promotion, the very keystones of broad
casting. Station activity rated far better 
in prngraming and promot ion t han did the 
chains, TheY:1( least came up during 1946 
(the year co\'ered by the CCNY awards) 
with many program and promotion ideas, 

either S(:J t ion. We do, however, include 
one page showing potential IOt;lls which 
points up our conservative and valued 
approach in giving basic facts, 

F , C. EI CHMEY 

Crll('"T{l1 ,\I,mag • .., 
II'T AD, Qllillry 

\\'e fed that your ar ticle EsSQ ;\'rIl'S nr
portrr \\';1S well dOlle, The layout was ex
cdlem ;ll1d the whol(' story lias both inter
esting and informatiw The art icle should 
prove of ~rl'lIt jnt('r('~t to those either 
using, or who cOIHl"mplate Usmg, spot 
rndio, 

Ie II. CRl'.\1 
Adl'('rtis ill,~-S{]/rs ('rvlllo/totl UrPt, 
Coiollicil B.·,ICOII Oil Com",lII), 

Un pagl' lOin till' \ larch i..sue of 
sro:,;SOR WI.' lind Charles \\ ', Iloyt listed 
as the ;Irpninu:d al!cn( for The Owna
noogll Med icine Company. As'1 conse-

The o\cr-all Job done by ~ta(rolU far wr 
passed that of the chains. 

Perhaps olle reason why the nctworks 
(oll('( ti\'d y 10llk so bad is that so much o( 
\\hat the)' do ison n one-time basis, Else_ 
whne in this iSSlll' (page 8) is a list of 11')(" 
CCNY awards. It speaks for ilself. II's 
time for t hl' net works to program thtm
selvcs!'() thHt their critics and their public 
wi ll find listening worth the dialing all 3M 
Jays in the year, It's time for network 
•• omotion to rl'Carture the nair that once 
mr.de NRC and CAS the envy of news
papers and mag<J:ines, in fact of all other 
ad\'ertisin~ media, Money doe~n'[ re
place thinking, 

Sales Are the T rue Index 
~ ~ T hile nearly e\'ery advertiser 
VV looks to his Hooper or I\'iel-

sen (listener) ratmg to dis
CO\'cr whether or not his program or air 
advertising camp<Jign is a success, Barba
sol has returned to fundamentals. Be
cause all of its ad\'ertising is on the air 
after midnight , when no surveys arc con
ducted, il has had no listening index to 
guide it; so Aarbasol depends (through its 
agl'ncy Erwin, Wasey) on s.-1les rcspon~ 
as its yardstick. The Lederle Labora
tories, tOO, has found that the rating rna}' 
be only a slllall part of the story (s('(' pa;::e 
41 ). After all, broadcasting as an adver_ 
tising medium must pay its way in re
su lts , not in Hooper or Nielsen points, 

qu('nce of this we ha\'e recei\'ed some 
Iettcrs and several teierhone calls inquir
ing jf there has been a change in the 
agency for The Chattanooga ,\ Iedicine 
Compnnr, 

This listing would make it appear that 
Tht' Chattanooga 1\ Icdicine Company has 
changed a~encics when as a matter o((acr 
t he)' hal"e not. This agenc), has been re
sponsible for The Chattanooga Mediane 
Comp.my's princip..11 advertising ror on', 
40 YC<lrs imd is still responsible for :IJll'out 
a vcry small amount of that client·s adn:r
ti sin~ of all kinds and practically all of 
their radio advertising, 

CllOlrlcs \\" Ho) t has been appoint('d to 
handle a trial cnmp'ligll lor :llIew product, 
Soltice, ill a very limited area, 

JOI/:'; E, FO:';TAI:-.E 

,\'<'ISO)l Chesm<111 Com/><lII)' 

Like you, I alll l!ctting l:llIllched III a 
( {'Icase /UTII /0 /JdJ:e J I) 

SPONSOR 

1 



. bu~ on .... ·armeJ pap .... ' 
The p[("'erhJaJl ~' Y f !,'sur" compJrl-d 

. . (>n!I<"I11~n" <I . 
hanger IS ;I S . k 6.foo/.2,,"(h 

B' les Thls Idn y, . 
In Roy au .. LW' fum Pro}:f.lm D ,. 

LS W S k' Midwestern .... ' f h harJt"~t.w"r '"S, 
.andone O !f: .. 

[('(lor. '. . radw n rcks. . tousmenm 
most consncn I J form .. ! county 

. ed farmer an . 
An .... xpNlenC , . rC'S<.-n! dUIiO"> 

I took Over liS p 
agmt, aJU l"S '" don'! kn<> ..... how oJ we su 
In 19H . a , . besides d'fCCtHlI,; . f or .'ump e. f 
he J,1e'S ,I. d', broadcast,,, 

. on the .II Y d ' .1M apJX"ln n& '." d "Everyb\> y ~ bod,' Ch()r .... T,m< an 
"Elery I S d ,'s two highly pop_ 

n Roy con u " 
FJrm Hour, h ,,"e "from 

- hrm s ,,~~, 
ular SUMal' morning.. ' ron( ' .. is 

d L: "J.oci Farm 
the G enun P f mat .lod con. , ·1· filr Ih .... '" ftspoo),hk arse J . f fur.1I appe.ll , 

" 

' I p",sr:l.ms 0 If'mo a. k 
_. b · WLWNChwtt. 

onglnJted J .. '. ,f ass;,un!S 
. II let ,v,tl< S I 

Roy SUpt'IV'>eS I~ B"Jy wh,_alon,!; 
'" a d Ik"y Bub " II <'I n f 0 Idnorsman 

' EMI ;\'<'al an, u 
wi rh FJrmcr , , " "farm pm-

t I lumlJlora 
BU>5 J"hnwn-le P f ""'U l lur~ in Ihe - , esrso J ,.. 
g ram, lU rhe In t:r ,'Ihe operl' 

" 
- , > sUfX'n ,~~ \X' l\X' Jr"a, e ~ '" h od' " 

' , n"n,~u ~ I 'n .. f 'X' l\xl'~ p'JCI<CJ, hun " 

countless letters from l,sten-fJrm, Jn ~w.-r~ 

"rs, and grC<'IS f daily ""ItOIS t<> scores 0 

E"!:'ryb"dy 's Farm, d d as J spra"rr 
" ruiunl nnJn 

1I.mks IS '" (O L. , "ubs Jnd mrel' 
ups Scuvo " ' hd"le fJlm gro, , sv sincc h" 
1."'-I.""CI1 mor , 

ings of all Iyp 'f ' invtslisallnJl 
"d W l W s amIne 

a((ompa(}Je . f Europe's WO!>I . weeks tour 0 
party on a s.x ke before thou-, I ,'ear He spo fam inc llcas as . was forced to 

k IJst year-
sands of peop I.:'n' invitations Ihan J ""'n more spea I j:. lurn v 

hI." WH lbk to lC«'pl. , d,,- he sel to 
d "I' W len ~> 

How dues hI" 0 I ' k d , 'm and hi, In-
' ) \X'e as C 11 ,('<C I,i, f:r.mdy. 

I mobile unil, lied aWJy In I Ie 
S" 'cr, as he pu 'k but I lo\'" il!" 

k "J don I nu"', 
stlunJ<-d I, 'e, , WJ \"(I's hrm 

' probably w IY ' f 
Which IS El-Y'S ""'.lId or 

' won VAR 1, k .. 
progrJmmm!:. , ,.I' breJdha, ct 

. 10 Ihe "<>1 • 
"c"nlrohutlnj:. d 'n"" ,n BILL, 

d ' ''OUISIJn I .. WJ~ c!1~ as 'I' also Ih" ' , , II of udio "d"<>IS, IS 
BOARD S po 'I ' fJ' o rit" fJlm 

I Baules IS '" reason W Iy l W 
broadcaslcr (and W 

the ovcr" hdmin,!;ly dom

inant station) amo,n,!; 

rural listeners of Ohm, 

InJiana, Kentuck)' , and 

\X' "S! Vi'j:.in,a, 
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H E'S REALLY 

UP 
THERE ! 

*ou know that \\fJ\'\! has topped 
rhe morning Hoop er in Cleveland for many 

month s - and by a big margin! Bur h ave you 

noticed the afr<:rnoon performance? Here again 

\,\')\Xf gives you more dialers per dollar than 

any other Clevela nd station ... he re again skill

fully balanced programming keeps \'\' )\\'! on 

,he beam as C LEVELAND 'S CHIEF STATION. 
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