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COCA-COLA COMI NG Coca-Cola wi ll have a t least three programs on air this fall . 
BACK STRONG TO There's be t ter than 50-50 chance t hat t here'll be a four t h . Sunday 

RADIO 

NET WORK PROGRAM 

I 
HOOPERA TING 
FEES TO NETS 

WILL DOUBLE 

MORE AIRTIME 
FOR 
PHILIP MORRIS 

4 , 231,415 SETS 

PRODUCED IN 
FIRST QUARTER 

DO GIRLS 
NEEO SPECIAL 
PROGRAMS? 

ALL AUTO 
COMPANIES 

ON AIR IN 
FALL 

MAY 1947 

amateur s how mc ' ed by Billy Rose , and a Monday variety half hour 
with Morton Downey will be on CBS. Da ytime serial, "Claudia and 

David" by Rose Franken, t o be placed and paid for by coke bottlers, 
will be third. Fourth is a sleeper . Cola may also co-sponsor World 
Series which it has been o ffered. 

- SR-

C. E. Hoope r wi l l equa l i ze charges t o networks and key agencies 
wi thin next 60 days. Some agencies are paying more than networks 
for Program Hooperatings and Hooper braintrust feels this can ' t be 
continued. This will hit networks with 100 per cent increase fo r 
part of Hooper' s service t o webs. CBS paid the rating organization 
$84,961.40 in 1946 . o f wh ich $9.000.00 was for the Net Work Program 
Hooperatings . 

- SR-
Philip Morris' radio expansion (to daytime advertising) with "Queen 
for a Day" and "Hear t ' s Desirel! (MBS) via Cecil & Presbrey is only 
beginning of more radio advertising for cigarette firm. I n works i s 
five - a-week 15-minute evening s how along lines of "Chesterfield 
Supper Club" through Milton Biow, agency for most of firm's 
advertising. 

- SR-
AM table models con t inued thei r production decline in first quarter 
of 1947, accounting for onl y half of the 4 ,231, 415 receive r s made 
during period . FM-AM combina t ion sets cli mbed to 67,264 turned out 
in March; TV sets produced during that mont h were 6,635 . En tire 
quarter saw 172.176 FM-AM and 18 ,329 TV sets come off p roduction 
line. 

-SR-

Six out of seven boys from 8 to 12 l isten to kid serials but only 
four out of 10 girls in t he same age group tune "children's hour" 
(5 to 6 p.m.). Figures are based upon data compil ed by A. C. 
Nie l sen, ABC, and U. S . Census Bureau. Conclusions were pr esented 
to ABC staff and sponsor mee ting in Chicago l ast week in April wi th 
query. "Where do we go from here ?" 

- SR-
If stri kes do not intervene , al l major automobile companies wi l l be 
back on air this fall. Most of them wi ll not go network until next 
spring despite pressure. General Motors will have fou r transcribed 
spot campaigns. Chrysler th ree. and all other major competitors a t 
least one. Decision in re network pr ograms will not be made before 
this summer. 
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DAYTIME 
COMMERCIAL 
PUBLIC SERVICE 

NEW APPROACH 
TO BROADCAST 
SELLING 
EDUCATION 

• 

Barbasol's pulling Qut of radio (except station WNEVI) was not caused 
by business conditions. Trade understands that President r. B. 
Shields' death last year created inheritance tax problems that made 
corporation cut all sales promotion and advertising for three to 
six months. 

-SR-
WCHS-sponsored project throughout \'/est Virginia reaffirmed that some 
individuals are remarkably more "ear-minded" than "eye-minded." Six 

hundred school teachers and 3,600 students participated in the test 
Students who had been "in the seventh and eighth grades for four 
years" showed remarkable educational advances when they "listened 
regularly." Listening assignment was School of the Air (CBS). 

-SR-
Seven hundred and ten PM transmitters will be delivered before end 
of 1947. which indicates that rcc Commissioner Denny ' s expectation 
las t fall tha t 700 PM s ta tions wi 11 be on ai r by that time was not 
over-optimistic. 

-SR-
Return of General Electric ' s Lamp division to air with 1'li11ie Piper 
(AEC). and National Biscuit Company's forthcoming sponsorship of 
quarter hour of Paul Whiteman's disk jockey session (also ABC) 
indicate that number of advertisers who have been off air for sOILe 
time will be back this fall. They'll take up slack of other spon
sors who are dropping well known shows- -Bristol-Myers' Alan Young. 
Old Gold's "Meet Me at Parky's". and Drene's Don Ameche. to pick 
three at random. 

-SR-
Open-end transcriptions made and paid for by national advertisers 
will be standard promotional item wi th most big manufacturers this 
fall. Recordings will be placed by local retailers wi th at least 
half national advertisers paying up to half time cost on cooperative 
advertising basis (percentage of merchandise bought). Most tran
scriptions thus far contracted are minute and 2S-second spots. How
ever, IS- minute and half-hour programs are in about to be-signed 
contract stage. 

-SR-
"Second Mrs. Burton." daytime serial sponsored by General Poods 
daily over CBS, has added family counselor to its \'Iednesday broad
casts starting April 30. Dr. Valeria Hopkins Parker. lecturer. 
physician, author. will give practical 'help (not as part of serial) 
to housewife and mother. Attempted marriage of soap opera and 
public service being watched carefully. 

-SR-
Retail clinic idea was tested by KWKH with station taking key mer
chants by air from Shreveport to San Antonio where Joske Department 
Store (store that tested department store selling with NAB) served 
as guinea-pig for merchants. Joske executives spent two days with 
group. Test is one of radio's first attempts at mass education in 
advertising-use of medium. 

SPONSOI" 



rHE "WINNER" and 

CHAMP" 

C hiquita Banana 
Spon sored by 

United F'ruH Co. 

Last year's winner 

T'? sets of Weather Forecast J ingles 
aJ,supplied . One, twenty-five to thirty 
semds, allowing thir ty seconds for 
li~ commercial. The other, twelve to 
fihen secon ds, to be used as s tat ion 
bl,lks. Each set con tains 66 spots. 
C~ index cards make selection of t h e 
aI.ropria te forecast simple. 

, , . 

AWARD OF",£ 
"w p'·'·.'.d I R IT 

EATHER FOR 0 

By Ih. (om" E(AST JINGLES" 
A rrl/ftee: 0 

wa'd~oFfhe(;t ( n Nafional RacJ' 
y ollege of N 10 

ew York. 

Tip.top P"Qdu~," A ~ Ian 
program 
"II med lip , 

"'I Cr 0 that eate 
(Or th goo d'will 

e sPonsor, 

WEATHER FORECAST JINGLES 
BROA DCAST IN 190 CITIES 
Your Ma rkets may still be available. 

The hottest idea in Spots ever! ITranscribed weather reports 
set to music with the cleverest lyrics you've ever Iheard . 
Listeners will actually tune in to hear this unique method of 
Weather Forecast presentation. 

~s.~ma.n-
19 EAST 53rd STREET at Madison AVf'nuf' •. . NEWVORK C tT Y 



AfTER·MIDNIGHT AUDIENCE 1l 

ROAD TO RESULTS 17 

~~ 01 0 BUILDS A ,fEED BUSINESS '0 

ST A TION .• REPRESENTA TlVES: P,rt II " 
fREOUENCY DISCOUNTS, A SPONSOR fORUM " 
SANS ADVER TISI NG ~ 30 

INDUSTRY CHART: SOAPS & CLEANSERS " 
SPORTS SPONSORSHIP 31 

DIALERS' PRODUCT DESIRES: STATUS REPORT 4i 

SPONSOR Rltpo.h Co mmltfei.1 Rniltwi .0 

Appl,ullt • Sigllltd 'nd Un,ignltd " M •. SponlO' • KllOw thlt P.oduur •• 
Villunt Riggio Hlt,b Polltlit 

Ntw ,nd Rtlllt w , COlltltlts ,lid OHu. " B.o,drut Mtfeh,ndiJing 11 SpoMor SPU~' " Mr. SPOMO' Allu: " 40 Wtlt Sind " 

BROADCAST ' ADVERTISING 

Publid!C'd monthly by SPONSOR PUBLICATIONS INC. 
EnH;uti"l1e , Editorial, and Ad"l1ertis,'n, ORices; 40 WC"St 
52 Street, New York 19, N. Y. Telephone: Plaza 3-62 16. 
PubliclI tion ORices: 5800 North Mervine Sneet, Phila' 
delphiA 41, PA. Subscriptions: United States $S a 
year; Canada $5.50. Single eopiC'S so.:. Printed in 
U. S. A. Copyright 1947 by SPON SOR PUBLICATIONS INC. 

President and Publisher: Norman R. Glenn. Secre
tllry.Treasurer." Elaine C. Glenl"\. Editor ." j O$C'ph M. 
Koehler. AS.5O(:illte Editors: Frank Bannister, Charles 
Sinclair. Art Director: Robert LathrOp. Ad"ertisin,; 
Edwin D. COOper (Paeifie Coast- ls7 N. Hamel Drive. 
Ekv~rly lI ills. Calif.). Circulation : Milton Kay~. 

COVER PICTURE: SpOnsors in th~ daytim~; third or n 
series. Th .. se ar .. advertis .. rs heard ov .. , ABC.. 

MEANINGfUL MONTHLY MARKET STATISTICS 

Stalion KPO in San Francisco has accepted as part of Its 
responsibility the te ll ing of t he N"orth California story (With 
business facts and figures). With SO much gloom around it's 
a lift to hear tha t in the San Francisco trading arca retail 
tradc is up 15 per cent, bank dcposits 15.7, employment in 
manufactu rmg mdust ries up 44.5, and manufacturing pay
rolls Up 60. 1 per C('Tlt in J anuary 1947 as again st J anuary 19~6. 
This is Inc type of promotion that in thc p:m has been done 
by newspapers and it's more than gra tifying to lind it being 
done by KPO. 

THRifTY DRUG'S GOOD DEED 

Thrifty Drug is a consistent user of time in Los Ange l~ and 
othcr California areas. Recently it decided to do 3 good 
deed and promote Scou t ing. The story of the Boy Scouts of 
America was lold time and time again on Thrifty Drug ne ..... s, 
sport commentating, and varif: ty programs. Plenty of blad 
and ..... hi te spacc \>o'a5 used to implement the "sell Scouting' 
promotion, which was carried through for Thrift y by the
l\lillon Wcinberg Advertising Company. It did more buIld
ing up of this effort in its terri tory than any station could 
ha\'e by itself. And it sold drugs in doing it , although thaI 
was not the intent of the public service gesture. 

COMMERCIAL PUBLIC SERVICE 

Outstanding among long-term commercial public Sl'r\i~~ 
progr.lms 011 the air is DuPont's Ca\tllcade of Amn-ica broad· 
cast on NBC Monday nights. Its commercials are al ..... ays in 
good taste. its dramilS frequently as thrillingly \>o'rinen and 
produced as any heard in purely entertainment presen[3tions 
It's topica l (in the midst of a threatened smallpox epiderml' 
there ..... as a play abou t the discovery of .... hat cauSl.'d. tht 
disease) and it 's pain less education. There have been times 
when DuPont considered taking it off the air. but al .... ays ItIt 
long-teml view prevailed. Today it rates a Hooper 10 
audience generally and is a prime commerC'ial property. It 
has not onl)' done an ou tstanding public service job but fr· 

moved the gunpowder odor (rom DuPont and made thtm 
known instead as purveyors of "better th ings for belltr 
living through chemistry." 

130,000,000,000 LISTENER.IMPR ESSIONS 

On 1\lay 1st , the Ad\'crt ising Council was five years old 
During itS existence it has handled 175 di fferent major in
formation campai~ns via broadcast ing, 30 of them since the 
war ended. Radio and its sponsors have given .... tll o\"er 
$400,000,000 in time and delivered, consen·at i\'Cly. 130,000. 
000,000 listener.impressions. At present lSI national and 
regional sponsors are part icipat ing, and it's estimated thaI 
300.000,000 listener-impressions arc delivered each wctk for 
publiC" ~rvi C(' projects. The temptation is to forgtt tnt 
problems ancad and tum to the advertising business at hand, 
bu t that's not what thc Council is doing. It rcalizes that tht 
war job hasn' t cnded until peacctime srability is attaintd . 
Broadcasting continues ready to do its job and no doubt will 
deli\'cf 15,000.000,000 lis tener-impressions during 1947. 

SPONSOR 

-



BROADCASTING • • • the winnah 
* but look .who came in SECOND • 

• •••••• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

to: 
from: 
for: 

SPONSOR 
FOSTER & DAVIES, INC. 

Immediate release 

Nearly nine thousand timebuyers, sponsors and agency men were questioned 
recently in a survey conducted by Foster & Davies, Inc . . Cleveland adver
tising agency . The purpose ... to determi ne the effectiveness of a 
new trade character. 

Adopted last year as a symbol for WJI'i. "Cleveland's Chief Station", the 
character appeared on varying schedules in nine trade publications during 
the ten-month period since its i.1ception. Last month. to check recog
nition value and publication readership. client and agency sent Qut a 
return post card that asked: 

"Have you ever seen th is character before? 
Where? 
What does he symbolize?" 

Cards piled in from everywhere in the United States. A few answe rs were 
deliberatel y humorous. Some agents and sponsors said they had seen the 
'NJW character in front of cigar stores ... others wrote t ha t the "chie f" 
looked as if he had a hangover. The writer of one card swore that he'd 
seen the character " in a pay toilet in Yucatan." 

Yet . tabulation of the amazing 20 per cent return of the cards showed 
that 23 per cent of the advertisers and as much as 38 per cent of the 
time buyers and agency people had seen the advertising. Of t hese, 57 
per cent recognized the character as the symbol of Cleveland ' s Chief 
Station--WJW. 

Most of those who replied in both groups answered t he "Where?" question 
with ... "various trade publications." Broadcasting, Sponsor and 
Advertising Age, in that order, were most prominently named by those repre
senting the sponsor group of respondents. Broadcasting magazine was 
ment i oned most frequently by the agency men who named a specific publi
cation. Sponsor , Advertising Age, ~ Daily and Standar d Rate & Data 
also received majo r r ecogni t ion from this group. 

Convinced of the character's effectiveness . client and agency will retain 
the "Chief " . with minor changes suggested by t he survey. as the basic 
element in WJW's continuing trade campaign. 

f.,' ••••••••••••••••••••••• •••••• •• • • •••••••••••••• 

* SPONSOR .•• only 5 issues old when this 

WJW survey was made. We 're 7 i$$ues old now. 
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The spider scared M,ss Murfel right 
ofT her tufTct! Such a little spider 
too. But it happens all the time. 
Size isn't always the payoff in any· 
thing ... 'sp«ially in radio. WWDC 
in Washington has been proving it 
right along. The big boys were all 
settled down to a feast of commer· 
dah. Then along came WWDC 
with its hard·working salo·pro· 
ducing programming. T he boys may 
not be scared off their tufTets ... but 
you can be sure that WWDC is on 
smart radio hsts these days. 

Keep your eye on 

WWDC 
IN WASHINGTON, D. C. 

Coming Soon-WWDC-FM 
«~p'~I~"'..J "'olio_II, 6, 

FORJOE & COMPANY 

Pr~si dent, A ," ~r ic. Tob.cco Co. 

H is job ,IS head of the country's biggest-cigarette a nd 
tobacco empire, .1Ild bankroller of Th e Big Story, 
Your Hit Para de, and Jack Benny (all on NBC now) 

is even toup-her tha n might be expected. That 's because 
Riggio s t epp~d last September into th e shoes of the late 
George Washi ngton Hill , advertising Superman. 

Riggio is publicity~shy, and unobtrusive by comparison 
with Hill , but he becomes enthusiastic when ta lking about his 
products. Ainvise, there's been no s lack~up in the Lucky irr i, 
tant commercials as predicted by some after Hill"s death. 
Rather, an increase, with American now spending more than 
$2,800,000 ( 14 per cent of its yearly ad budget) to plug the 
same pounding, redundant, ya mmering a d~copy that made the 
public wince ... and then bu y 119,000,000,000 Lucky Strike 
and Pa ll Mall ciga rettes, with annual sales in c:-.:cess of 
$500,000,000. 

Now in his mid-sixties, R iggio can look back on a Ca reer 
that':; pure Horatio Alger. Born on New York's lowe I East 
Side, he left school at founeen, gOl a job making pants, later 
worked in his brother's barber shop. George Wash ington Hill, 
so the story goes, walked in one day for a shavc-and,a,ha ircut , 
and wa lked out with Riggio in his employ as a salesman. That 
was back in the early 20's. Since then, Riggio's rise has been 
steady through thc ranks to the presid ency. 

L uc ky Strike, is current ly cashing in on the heav i ly~ 

publici::cd Jack Benny quartct with a six,wl'ck, million, 
dollar chain break campaign 011 900 stations, the widest usc 
of spot b roadcast ing by any radio ad\'crtiser. 

SPONSOR 





The greatest 

big name 

action show 

ever put on 
• • transcription 

A big nome show all the way! George Raft slors as 

"Mr. Ace," surrounded by a cast of lop Hollywood rodio 

names. Script by Joson James, of "Sam Spade" fame. Music 

(and whot music!) by full orchestra, botonned by Sandy Courage. 

• 

Here's a show thot really roles! Wi re or write todoy for 

audition disc. Available locally or regionally in severo I areas. 

Produc 

AD 10 

• P. S. If' y,,,~, 
Phcn, 1/$ //1 A'.y.-CI,.dt!6·651. 



new and renew 
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~-broaduast memhalldising (J 

KGO (O .. lr.lud, C.tif.) Promolion u.d dOIll 

everylhin9 but lIo'ash the kitchen d ishes. 
The card is a ticket of admission to a 
show, has a stub for a door-prize drawing. 
fealures the 10 produclS p.1rticip.1ting in 
L1Cly,eo..L.ucky, rmd is a postcard that 
can be mailed to a friend with a "1, .. i5h 
you Il'erc here" though!. Postcard also 
asks recipient to sav!.' l:1bels for the 
mailer so [nttcr can win some of the 
$300.00 offered in cash prizes. 

CMm~9ne (W.th) 'rtt. San Benito Wine 
and Chillllpngnc Compnny is giving away, 
on the Fitzgerald's program (WjZ. New 
York), 3,500 disks of the wah z especially 
recorded and pressed for the sponsor. 
ConmlCrcial tie-in is limited to the labcJ 
of the disk. The tunc is on bo' h sides of 
the record. 

NBC', " Delighted St.lu of Amlfriu" m,p, 
newest network promotion in 14 colors, is 
going 10 clients :md agenc ies all ovcr the 
delighted s tates. Every program on the 
network, as of the day the map was com
pleted, is represented in caricature. 

(helterfield Iud •• ,e featuu,d in hundred. of 
.... indo .... dilPl.y.. Al though the tobncco 
company has no finnncini interest in the 
scarf nor the young ladies' clothing made 
from a s~cial print which includes the 
\.\'ell known Chesterfield hand holding a 
smoking cigarette with the trade name 
written in smoke, the agency d id a top 
notch promotion for the line and depart
ment stores all over the nation did special 
\.\'indows. Program of ChtSICTjit/d 'S Sup
per Cltlb plugged the print and the t ic-up 
is JXIying-ofT both for dgarene and fabric. 

Pha.delphi. dudenlll."ed with a two and 
one-half inch circle of cardboard when 
tile)' visit the stat ion's educational pro
grams. The tags read "Visiting KYW 
Program Today," and the youngsters 
love tile "visiting dignitary" importance 
it givcs them. 

Bi,thd.y pall (lrdl 110m I<LZ (Denve., Colo.) 
g~t around the problem of a deadly list of 
h.1ppy birthday air mentions at the end 
of the KLZ-DcIlt'er Post Fillmy Paper 
HOtlr. C.uds have picturcs or cast nnd 
cartoon strip characters. 

liv'l "Favorite Sto.V" hu promotion.1 .p' 
prOtch as well as star, Ronald Colman . 
Successor Fred Ziv with his musical open-
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('tId transcriptions ha\'e' nlOt ivated him to 
j!Uilramee Ronnld Colman $1 50,000 and a 
~rcel1tage to do a half hour series of 
"favorite stories" 011 the ai r. I'ronlOtion 
angle is selection or s tories by nC\\',y 

worthy Ilamcs such as Orson Welles, 
Eddie Rickenbacker, Bob Fl'lIer, I\ lfrt'd 
Hitchcock, Irving Berlin , Elenllor Roose_ 
velt :tnd Art hur Hays Sul:bcrger. Col
Illan's supporting cast arc all rad io nam('S. 

" Campu. QUil" sp,ud,. Supplcc ScnlteSl 
quiz session whkh is doing a scHing job 
for that milk organization (sec s ro.'~sO/\ 
Reports, April, 1947) is being sold to 
other stations. Wally Butterwurth (ex
Vox Pop) expects to have it going, with 
its promotional hoop-la, all over t he 
natKm soon . Winning school in each q uiz 
session in The Yankee Net\.\1lrk v('rsion 
rcreivcs a Wurlitzer Juke Box, loser a 
Philco 120 1 radio-pnonograph. 

WJW Amateu. DiU. Joch., promotion 
is sending thousands of tccn-agefs into 
Clevdand I"C<Ord shops to " audition " 
three disks they like best. They wri te a 
4QO..word script for a suggeslCd jockey 
rou tine and each week's winner has the 
opportunity of doing his s tuff over s ta
tion WJW. 

H. i.d'yefl with built.in radial were ;1 

prolllotional feature at the Twenty
Second Intent."ltional Convention of 
Beauty Shop Owners in New York . 
M ilndy won't have to miss her daytime 
series while being beaut ified . 

T .... o Pubody Aw"d. to CBS and one to 
NBC this year. For the second y('a r in 
a row a CBS award went to a ~rsonality 
who was on his way out at the lIet\.\ ork 
last year Paul White, this t ime William 
L. Shirer. Individual stations receiving 
bows were WOW, WSB, WELL, WIICU, 
WMCA. Once again the Awards ignored 
commercial public service. 

M .... Boa,d of Educ. tiofl illUtl weop book. 
let on "Good Listening" over that sta
tion. Folder femurcs the cultural pro
grams of the Boston outlet. 

CBS p.og"m av.ilability ne ..... lette, weill 
out for the first time in April. It ·s the 
first phYSicnl listing by a nct .... ·ork in 
many years of shows avnilabJe for 5ro"
sorship. Networks arc brick in the pro
gram business with both f('('t . 

f 
\l 

MONROE, LOUISIANA 
HAS 

LISTENERS 
IN MONROE AND 

NORTHEASTERN LOUISIANA 
THAH ALL OTHER 

STA TIONS COMBINED 
ANO RUCHES A 

$103,629,000.00 
BU YING PO WER! 

For the third It"iqht yU', .ulh.nt;· 
""ttd lillening lun'yl conclulively 
prove tkat KMLB h .. rnOfe lilte~.~ 
in Manr .. . nd Northea.t."n Lo~ .. '· .n. THAN ALL OTHER STATIONS 

COMBINED! 
Rueh thil $10) ,629,000 ,nnull 
buying po .......... ah KMLB-th. only 
.adio f.cili!y dearly ku td in thO. .r ... 

I,Hl UAUO wnH 

AMERICAN BROADCA5nNli CO. 
Rf PUSENTfO tv 

fr1:Ql '"'~~ TA YLOR.ftOWE-SHOWDEN 

..... 
' - .>.' .. -

" 
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but • 
• size isn't • everything • • • • 

In Radio, size will give YOU the cove'''!!t:, but the coVe'd!!( dotsn'! m«l" d thing without AUDIENCE. And 

whcn 1\ comu to dudient:(, Ih<lI'S where WSPD m"kn its COVERAGE COUNTI How? By tfle simple 

forml/I" of giving the lislenu the: type of prQsrdms he Wdnu to hu.. As <In (xdmple, "., ddd,lioll to our 

mdny popul". locdl shows, 'W$PD Cdrri(5 11 of tht top dud'cnc( shows in Amc"e,,1 

n t ' " why time-buvtll "now tha t w"tn th ty 'nc WSPD thly ~II bolh ... COVERAGE .nd AUDIEN CE I 

JUST ASK KATZ 

SPO NSOR 
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After-midnight Judience 
U;u"husol ~ook II 4I~ "Ulice ;111411 0lteIU·" III' U 

IIc n r HUI4· of ~ he lu"oudcu st du~' for ;u h "t!'r1isc·.·s 

There's a si:ab k.> audience nfwr mid- rccci\'t,ys at some tillll' JxotWt"<.11 12 and 
night. TIlat h.1S been proven by A. C. I a. lll. Listening dropped to 0.7 of the 
Nielsen's organi:at ion, th(' only re- radio horncs behn.'t>n 4 and 5 a.m., 10\\ 

search group that can deliver incont ro- hour in d ialing during the month . The 
vertible ra ting figures for this segmellt of average audience---that is, sets-in·usc at 
the bro.1dcast day. NRI (Nielscn Radio anyone spedfic minu tc-----iluring the W('C 

Index) reports that, for the month of hou rs is a little more than half the total 
I January 1947, 15. 1 pci cent of a ll radio audience that listens sometime during: all)' 

homes in the nation (as rerreS(~ I tl'd by hour after midnight. What Nielsen calls 
the NRI cross's('''Clion) uS('CI thei r radio "average audience per minute during the 
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hour" for the 12-to·1 a.m. period was 9.9. 
Just as NicisC'1l has reported (or the 

lirst time (exclusively for SI'O!"SOR) the 
s ize of th~ nation's after-midniglu audi
ence, j ust so did a sp:msor, Barb.1S01, put 
that audi('llCC to the S.1Jes test, by pur
chasing the midnight hour on 14 stat ion~ 
throughout the nation. 

Advertisers ha\'e used spots on all· 
night disk jockey programs, bu t no olle 
comp,lIlY, prior to Barbasol, based an 
entire radio broadcast c;lmp<l ign on using 
the 12·10-1 hour six days a week. The 
brushlcss shave cr('<l1ll used lilTle VirHmll} 
from coast to coast on ten SO,OOQ.watt 

" 



.\ .... ~lIiI .SIi~ IIm'OIlT O~· 

·1'11 I; ,\ ....... ; II-:H III~IC;II'" .\ l ' IIII;~U; 

J.nuary 1947 

Eul~." U"n, R.dio A .. ~,.,~ Audi~nu A"~'.!le Dur. lion 
S"nd.,d AI Some Timor Porr M inute 01 Lillenin, 

Time D .... ing Hou,' D",ing Hou" (M i ..... lu) 

12-1 AM 15.1 c~ 9 .9~ 39 
1- 2 AM 1 . S (>~ 4.1 C;-f 33 
2-3 AM 2.8 ~· ( l.S ~~ 32 
) - 4 AM 1.1 (~ D,7C';' 38 
4- 5 AM 0.7':, 0.4('{ 34 
5-6 AM 2.0~ 0.97< 21 
6-7 AM 6.Sl't 3 .0C;~ 28 
7-8 A M 1 4 . 9(~ 7 . 8 o-~ 31 

'(Per ttnt of Tol.1 NRI Homu) 

~t;'\tjon~, one 1O,OI)()·~·;]tt. onl' 5,QOO· ..... att, Company, the B:lrb:lsol advenising 
unt' 1 ,OOO-w:1tI , nud olle 2S0· .... ,1lt oUiIct. agency. or the sponsor itself. Station 
The hnl" up istatioll, cil),. and jockey) \\'ISI-I in Barb.1sors home lO .... n, Indian
.... as . apohs, made the original pi lch to the 

~ . al'"'' <.1,,. 
Io;U .... \ 1' 1' " ' ''''I!-h 
10'1 I . .. , \"I!-..... ~ 

lo;'IU:\ " I ." .. ,~ 

""II .,~" ' .. ,.,e!. .. ·" 
II 1II1 ~ 1 ( h'o'~I!" 
II liT t :ha.',,',,· 
Ill.ell \""n .. ",,,,II, 
w. Y. I Il<,,',," 
W' III"!" ~,,,"h Ik-"" 
111',11 1"".""",,,,,1. 
\\HI <:10·,·.·1""" 
II "f.W "." Yo,k 

II HII' 11". hln l!-''''' 
\\ II I . 'r" fl" ,·,,, .. 

J ....... .. ) 

lUll ""lnd, 

\1 """~ 
"' lIIa"d 
~dd)· "'''l!-

J .. h" ."Id ....... ... i ... , 
.... " 11" .. 10.,<" 

11111 WIt.I!-; "l!-lt>n 

~hn"'"" " .. II ... 
Itay W.'h,,,·. 
J u h" " ", ..... 

I ., .. ,) K,upp 

,\ro t·o.d 

t:do.l ,. (;"II"h~, 

11 ,,10 "",,1,. 

manufactura and sold dK' idea of a test 
run. Barb.1so1 is a difflCu lt product with 
\\ hich [0 m:lkc a quick t~t. It reaches 
the retai ler th rough a ..... holcs.1lcr, jobber, 
chain , or distributor, il1ld it lakes nine 
mon ths to prove anything salcswise. 

Indianapolis, being [he home to .... Tl of 
the product, is a tough testing area be
cause it has been the foca l point of most 
of the Barbasol test campaigns, and be· 
cause it naturally has greater Rarbasot 
[oyalty thil1l any other to .... n. It is, 
nevertheless, a normal medium-si:e 
American to ..... n Idth no nlore than usual 
residents who bum [he midnight oil. 

The idea of using the midnight hour to And in order to make the tl'st most con
scl l Barbasol Shave Cremn, blades, de- c\usive, no other promotion of any kind 
odorant, and Primrose I lou se cosmetics was attempted in the hoosier cit),' during 
didn't originate with, Erwin, Waseyand the trial carnp.1ign. - -

Midnighl brin,1 "Poollt', P.,.di llt" 100.luns, whltn Bob Poole,. (fOU bctwun M Olg.n .nd 
GodflltY. miul Hit P ... dlt .nd ,.g disks. Busting lulu, li lt ruds joku dirltcl fro m Ihl book 

Emly in 19-16, WI SH's J ohn t.. lorrow 
oc-gan to spin disks for .... hat they ca lled 
the llarb<Jsol Midniglrt M(J tilltt. I twas 
iI slraight planer sho ........ ·i th ne .... s and 
some kidding. Morrow is no scre .... ball. 
and his hour depcndC'd mostl)' upon 
music .1nd loca l color. The program was 
gil'en a ll lhe Barb.1:sol prodocts to sell. 
Six times a llC\:k for a full hour Morro ..... 
delil'ered Barbasol messages-IO .sec
onds in It.'ngtn and as man)' as 32 in one 
6(}..ll1inute period. The Sol les ~piel s being 
so short , listeners didn't realize tnc), .... crt 
b,.'ing sold anything and frequently com· 
menll-d on [he non·commerci31 nature of 
the program. The WI SH te St ran alon,:: 
until September of last year, when the 
firs! nine months ..... ere up. Then a one· 
month sales check .... ·as made. Barhasol 
sales were up 38 per cent over the same 
period in 1945. 

TIlat ..... as enough for Er .... in , Wasey. 
I f a midnight disk jockey sho .... could up 
sales in Indiil1lapolis 38 per cent, that t)'pt 

of program and that hour of night wert 
ready for a national test of Barbasol"s 
ad\'enising. Grorge Wasc)'. aCCOUnt 
eXl'CUt il'e for [he agency, started the 
radio staff shopping for choice a\allabih_ 
ties. An hour six days a ..... eek at an) 
other time of day but after midnight ",,'as 
beyond anyone's test budget. But al 
this time of nigh! it didn't cost much, If 
an)" more than a station break bet ..... tt'fl 
Charlie McCarthy and Fred Alkn, or 
bet ..... een Jack Benn)' and Phil Harri~ 

Barb.1sol only had hopes of an audience 
rating of ! ..... o hUI expectlod that it ..... ollld 
be the audience turnol'er that ..... ould 
count. (They had no ..... ay of knowinll 
what the number of sets·in-usc were sil'1Ce 
Nielsen had not yet nLn off his report for 
Sf'OSSOR.) EvCll without this infom13tion 
the agency felt it was making a good buy 
since \\'ISH had pro\'ed that earlr a.m. 
listellers were buyers. Also, research un· 
con'red that masculine listeners were rrt· 
dominant during the hours when most "I 
the ..... orld is as t('('p. 

Barb.1sol is a radio success b.lb.1 
Sillgillg S<lI1I, th~ 8mb,nol ,\fiJlI Hart) 
Frankel) .-.old the product to the natIOn 
back in 193 1 and through 1937 with ":-,;, 
Brush , No Llther, No Rub-in" sung to 

the lOne of T'IIIIIII<1I')" TtlIlUli<l' 
Through the years the Illanufacturer had 
folJo .... ·C'd the l-ro.1dcast adH'rtising think· 
in~ of Lou \\'a;«'),. president of Ihe. 
ag~'nC)". \\'a~')' tied Barba:-ollO rer.-.oo· 
alit)' lUo.ldca~ler:o not rrOj!rallls frum 
Singing 5.11ll through Ed~in C. HIli, 
Jacob Tar~hish, Cal-riel '·lea uer, and 
Arthur Codf"'),, and thm throu~h the 
nation'~ after-midnight disk jockeys 
\\'a-c}' also has :otrl'~~.J III(' nccd for mul· 
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Ilpl(' bro:ldcasls per w('('k , :11\ ide;! that 
r('ached its ultinl;!((' in six hours;! w("('k 
pcr station. Mosl B;!rbasol SUCCl'SSt'S 
prior to the tcst had brt-n n('t shows anJ 
!lollion:.1 covlTage was important to II. 

ll ie disk jockey midnight fonnula ddi ,,· 
ers a thin nat innal coverage. One disk 
jock('y il Ion.;:, Kurl Webster of s tminn 
WBT, claims tllat his mail comes from -IS 
slmcs ;md averal:cs 1,000 pieces a wl.'1.'k, 
He ~ct s phone calls somet imcs running up 
inln Ihe hundreds while he's on thc air 
and has had 35 long distance ca11s in 0Ik' 

night, includin g one from Manchestl'r, 
England, Webster is the boy who WCCO 's Bill Wi!l,ington, ~nowin, his Twin WBT's Kurt Webster is c:.sul on his Char lotte 
brought the song /-Ioorl(lchrs back from Citiu, cependl on disl" he spins- not talk (N. C.) Dancin, Party but h~ builds tune s 

the graveyard 10 number one on the I iii 
Paral/r. He makes a specia lty of digging 
up old tunes. But each plmter·spinller 
tes ted has his own spccialty- femurl'j: 
thm make him number one to his fol· 
lowers, T here's still the enthusiasm of 
the e<lrly days of radio to listening after 
midnight. 

B<lrb.1so1 shot the works on the after· 
midnight audience nation<ll test. It spent , 
while t hey used this period of thc bro.1d· 
cast day. sixty cent s out of every adver· 
tising dollar for these shows. 

Disk jockeys, who took their ch<lractl.·r· 
i2ations as " B<lrbasoJ's Number One 
$.1Icslllen " seriously, d idn 't havc the 
patience to wait [() see the sponsor 's fi/: . 
ures; they went OUt and checked perSOIl ' 
all}' at the point -of·sa]e. One, for in· 
stance, checkl-d 125 Barbasol outlets in 
his area, from drug stores to restaurant s 
(surprisingly nine of the latter). He found 
th.1t they were selling three times as much 
as they had been before he started his 
Barbasol commercials .. . and he Iwd 
been dOing a Barbasol job for only six 
momhs when he visited the dealers. 

1lley're all !X'rsonality boys, these disk· 
spinners, from Art Ford, WNEW's con· 

Eddy G.Il.t.er givu tt.e Diltr id of Columbi. 
sune, sophistiuted, .estfu l, and ulm music 

ductor of the Milkman's :\Iat ill(;'(;', whose 
show is still B<lrbasol spnllsorcd to Al 
Bl:lIld of station Kr.,,\OX . woo uses hi~ 
"other voice," Mose thl' nighl j anitor, to 

give his program a lift (·vcry now and 
then. They had a tougher than normal 
job to do in boosting the number OIle 
brushless sh.1\·e crcam, Barhasol, even 

AI BI.nd .nd his " MOle " voic:c. He pl.!, 
fol k music: On St. Louis "Midnight P.bo .. 

higher in the s.1lcs piclll re. The relari \e 
standing of the leading contenders for 
ho me brushlcss shavillg dollar shows the 
fi rst four as follows: 

II:o.hao,,1 
"'1"11,, 
Ou.",,, Sh~.'e 

Barbasol Ik1S 23.9 per celli of the mar· 

Bill Br.ndt ,ives Pittsburgh .udienc:t • white-t;e-and·t.iI. fuling . 
Even if he doesn't d.ess up every ni,ht hi! h "steppin,-out" mUlic 

Ray Webster .elies on the mood of music t.e plays for t.is "V.riety 
Hour" to hold audienc:cs. Th.t'l how they like it in South Bend 

, . 
- :,.. WHOT ' 

• ~ 



WJW', L,flY Krupp dtptndl on rtqUtlt tunts to build f,n s, Nothing 
f.ncy in his CI,vt l.nd midnig~t "uion but music holds di.l,n 

AI Povic's " Midnight Fly,," di,k sl'sion is built .. ound tf.in sound, 
tHtCh with light music, {, lie ,bout mUlic , .nd Hollywood gOllip 

h'l. ,\ Inllf..', wllich I ~ duin~ wdl radio

wi!'!f..' with ,\/ol/r ,\ 1)'5/rr\' ·(h ff.llrl' 1l1l~ 14.5. 

Fifty p".'r c('\l1 01 1h(' cOl11rlll'rciab duro 

ing all) on(' hour \1("111 10 the Barbasol 
~Il.1H.' en'am, 25 Ix'r cent 10 t ill' b lad('~ 

;U\!.1 lolion and 25 iX'r c~'nt for \\"ol11('n's 
I'rudUCh. \\'lIh B:lrba'.ul ..... llill!! both 
I1K'n ;lIld wonl{'1l 011 the s:ulle pro:,:rarn, 
dilil-relll producI~, I he agt'llcy illst meted 
tlk' dl~k I\"IC'~ 10 pia)" Ii~hl romantic 
nUIIIIX'r~ ix'forl' ~:.'lIirlll tiK' Primro:'(' 
Hou\\.' 11IIe uf cv~rnl'1 ic~. TIK' midnight 
audil'nel', ilceurdlllA 10 fan lI"I,lil and phone 
("hed:.u!, rangl'" bl.:IIH'I,11 IWO :lIld thH .... • 
to OIW in f:l\'or uf 11K' 111l'II, Naturally I h(' 
nllllrnl'rcial~ \\'~'(l' handkd in a st raigh t 
fa~hif)1l try to do an)' l hing d:o<.' in 10 
S('C(>Ilds) wIlle nwn didn't t um' OUI wlll'n 

the) h(';trd Prirnro-.c.' Ilou..c cosnletics re
cd\ IIlg till' pIa}, 

Ewrything h,lppo.:ns after midnight 
fn III thl' insuh-c\'erybod)' rout ine of 

Ban") Gm) I \\'OR ) to the K('tH-J ohnsol1 

In'l'lored IIO·talk-pcnlllttl'd !>ing-c\'er}'. 

thlll!!';lfta-lI1idnigllt fonnula tried 011 

(h,ugo'l John McCormicle il b.U!y, spins hit 
tunn, runl WBBM', "M.tinn .t Midniqht" 

WJ:, It 's r;'ldiu '" ~n~ pL'riod. Kurt 
Webstl'T has his .. ha\'ill~ bru"h mUSI.'Ulll, 
Bob Puuk' (\\,WL) col1('Cts old ja:: 
(('Cords and pia)" IIIf..'m un hi~ .,how nnd 
each midnigllt Tl'Cord II1nn ha" hi~ own 
mu~ica l fonnu la, Ea("h program is a 
world unto il:.o,:l f, e,.;e('pl that thO!>C com· 
Illercinls mu!>( tx.. schcduled nil tinh.'. 

The audiCllcl" is really a cros~·:,('Ct ion 

of Ihe nalion's dia lcr~ tlK'r,' belllg \"Cry 
fl'w' radio homes Ihal Jon', h~(~'l at !'()Illl' 
lilile or another to prQ1!ranb that nfl' 
trnnsllllttl-d aftl'r Ih(' Wilchllll! huur. 
L,k(' the fabk of Tillll's SqtJar~' and "2nd 
$11"(,(,"1, \I hich Cl;'l ll11S thm If anYUlll' i>tand~ 

m thai corn('( long {'nough 11(·'11 Ill('('t 

e,-er),olle Ill' evl'C knl'w', Ihe boys \\'ho 
spin dIsh and p.1lawr while 1110.,1 of the 
\\'orld sl('('ps claim that ('\,('n spo nror .. 

s tay lip all night '>OlllCtiIlW"', ('~pi:ciall~_ 

thl' OIl\' night \lhell t hl.' II1C Il'l s hllll!>i.'lf 
go and meS!>i'~ up jU~1 om' iby·bit!>\· 
commercial. Yl'~, till'), cI"im c\"f..'rybod~ 
listens some tillle or nlllliher aflcr mid

night. 
Barbasol prowd, thr"ugh liS after· 

midnighl program scheduling, thaI this 
co\'erage is dfl'Cliw and produCiin'. 
&'CauSl' Barbasol ha~ cal1cclk-d all ih 
radio there's 110 ("onclu~i \'e dala but thl' 
:ld\'l'ftisillg profl'%iun now know ~ at k'a .. , 
that thert' i~ a n all·nighl audil'IlCl' 10 bf.' 
sold , a fact about which no one could lx
("('T(ain until ~R I made 1I~ stud)" and 
Barbasollricd it:. ~ales effl'Cli\f,:tK'~". 

Eddit King miulllr,ighl mUlic, ntWS, ttqunh, 
gutlll , .nd , plus.nt ptrlon.lily lor friKO 

A rt ford , WNEW's Millem,n ,h,ndln Ont of tht ,i" mOlt succtllfu l.lI·niqh\ p laUt' spinn;n, 
Ituion,. Hi, mu sic il for M ,nh.lt.n, mUlic,1 comt dy pop tuntl . t midnight,IWUI mUlic I,ttt 
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TO RESULTS 
.\lost shon's " '011141 hi •• h __ }. ruils 

if SIJOlisurs kilen- • r;n'el ~s 4!Ue4!1 

No matter how Illany caTS listen avidl y to a prog ram, local 
Or nCN "Ork , a show should tran'] to ri ng it s SW('NCst IUnc 
on the cash register. Thai's as t niC fo r the New York 
PhilhamlOnic Symphony (CBS) as it is for Ted Malonl" 
(ABC) , QUttfl For A Day (1\ 1135 ), Dr. I. Q. (N BC), 
Food SlOTI' Qui;: (KXOK). or Kom 's-A-Krackin' (KWTO). 

An ivory tower is not till' best broadcasting studio and 
there arc \,cry , \,CTY few programs that don't profit from 
shaking the dust 0( their own radio ci ties from their micro-
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phones and 1l1('t'ling their ou tside audiences face to face. 
T he only T{'ason wh)' more local programs don't tra\'el is the 
simpII.' matter of line char]::e5, which are a major factor I,ojth 
a one-statlOn :\lring. The same faClOr is a drop in the bucket 
wi th a network show, 110 .... ' vital travel is to a show's com
mcrcial success may be seen in the fact that travel e\'en fOl 
the big units I1ke symphonies \I ith o\'er ]DO musician.'> makes 
it worthwhile for their sponsors to foot bmh the deficits 01 
these culture-laden road appearances (U. S, Rubber pays all 
the losses of the Philhannonic up to $25.()()O) and the cost 01 
receptions follo\\ 11lg each broadcast. 

With very few exceptions, e\"en the programs that for 
reasons of their own sit it OUI in their home balli\\icks make 
treks to the three Areat markets (New York, Chicago, I lolly-

17 



SuccltSsful . oadshowin9 must b", pl.nn",d in comp",t", dltail. Jack 
Bann",r, Fr.nk Small and Eddil Grlif chut a Proflno. Quiz tou, 

Phil Spi t.lny, wi th EVl lyn and h",r violin , st.,ts a ro.d tou, smilin9 

EVllyn (Mrs, Spitalny) S",h th", pr09 'am pl.ns out 01 Ihl b'9 

" 

\\Olh_tl oncc:r ycar (this excludel> of cou rS(' thc low COlot 
daytime S('rial~J. The entertainment rna)' bc the f::reatest in 
thl: world but as long as the stars arc rcmote personalities thl' 
program's sales appe,11 is less than rnaxi,num. There an' 
exu'ptiullS likc Fibber McGa and Mol/y, Screw Guild, LUI 

"fli('(llcr, and a number of other film-starred pr(·scmations. 
but the star" frequently rneetth ... ir air (an~ across the screens 
of the nation. which. 10 dialers, is the next hcst thing to a 
handclasp and an autogrnph. But a show·s hi([ ing the road 
mcans a lot more than s.1ying hello to fans. Consumer per
~lJnal appearances arc just part of the tr3\'el picture. A 
cummercial program's visit to the average town more ofttn 
than not PUts that town in the bag, both as a listener and as 
n bU}"t'r. It 's both a wholes.1le and a re tai l operation, for 
while it's the consumer who buys, more often than not it's 
distribution that makes or breaks a product. The program's 
personality boys and girls not only cement the public"S 
loyalty for the product, but they also bind the retailC'r and 
the distribuwr to that extra sales effort that puts an)' product 
a lap ahead of competition. While Projrssnr Quiz (A BC, 
sponsored by American Oil Company) visited one town Craig 
Earll.' (P. Q. himself) during a dealer social meeting enjoyed 
the compan}' of an important truck OrC't operator. Within 
24 hours aftl.'T this social get-togC'thn the fleet o .... ner had 
shifted his business to an Amoco dealer. In this casc it 
meant 10,000 gallons of gas per month sold for the sponsor 
T his little-publici:ed detai l of road showing sells millions of 
dollars worth of products. Of course the star must be a 
good mixer for this to work but most perfonners arc. Big 
accounts arc often shifted bt'cause a s tar has dropped in on 

(Please IIml to page JJ) 
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Evelyn en rou te ~nill . nd pl.nl wi th her mUlic.1 dep.rtment hudl Profenor OUIl vilill • local mlnullcturin'3 plant for. neWI picture 

Ted M.lone cuh ribbon to open. new Wutin'3houle dep"tment Wh.t doun'h how up in . promotio n report-thole dealer gather ingl 

The big [moment-actul l bro.dclI! over network with a local IIlIing lomewhere betwun M. ine and C. lifo rn i •. To wn i • • ponwr-contcious 



N atuTI! can be rushed. Just as 
radio has changed hundrt.>ds of 
so-called hard and fast rules of 

business, it is also responsible in part for 
t he modem hell lay ing four times more 
cf!!!s than thl! hens of 50 years ago. It 
fomlcrly tnok farmers two years to fattell 
a hog to markc[;')hlc weight Nature not
w;thstandillj!. today hogs have to be 
n,:aliy fo r butchering in six months, or the 
famle T losc'> 1110 11(')'. 

The s w~t musk that comes forth from 
r;,uio rl'Cch-(' rs doesn ' t do the j ob, but the 
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Typical fud outl~1 (inside and outside views) to which r.dio b.inqs f.,men condiliol\ed to 
idu thet "supplem",ntl'Y feeds " ,'e II mode' .. lien not)' to profit.bl ... yt:ll'-round stock ,IIi sin, 

Radio Build,l 
educational talks th,u arc made palatable 
by \'ntertainment !1re responsible for 
changing: th ... thinking of the thous!1nds of 
hlue jean wearers throughout America's 
great farm areas, ,\Iodern farm programs 
arc vital parts of the public servin' of 
most stations, They implement what 
the farm agent has ocen trying to do for 
generations, Clean plowing cor1te~ts like 
those sponsored by st<ltion W,\lT help 
curtail the corn borer prohlem, and 
projects like \\'OW's Operatioll Bil! 
Muddy helr brin!! the talc of irri!!ation to 
the men who need water for stock and 
fodder, 

These arc part of what radio has done 
to make farming profitable, All the good 
public servin' in the I'."orld, to do the 
ultimate job for the stock farmer, has to 

be bach,>d by fecd merchants \\'110 
aren't hidebound, who don't e:<r«t 
their customers to lose a si:able porticn 
of their cattle herds, hogs and chickcn5 
The feed merchant is the key to farm 
economy throughout the worid, and in 
the middle-west it is the merchant who 
handles ,\ lurphy supplementary (C<"ds 11'00 
represents constructi\'e thinking to the.' 
Illan \\'ho makes his living from stock. 

This is no accident. In 1921 ,\lurph)' 
Products was organized because JIm 
,\Iurphy had lost hea\'ily Il'hen his herds 
and flocks suffered serious illnesses and 
costly IOSSl.'Sdue to lack of ((«Is with pro
tein supplements, Jim waited to establish 
,\ \urphy ProduCts Company until brother 
L1wrcnce graduated in 1921, At first the 
brothers mixed enriched feed by hand on 
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the farm, It \I.'asn't long before the 
neighbors, seeing what the ,\Iurphy feeds 
were doing for Murphy stock, started 
buying it. It was at this time that the 
term "mineral feeds" was introduced. 
(It was approved by most farm authori
ties of the period.) Their introduct ion 
precipitated experiments which lcd to 
stock farm use of proteins and vitamins. 
The acceptance of nmne of Murphy and 
"mineral feeds" was nothing spectacular. 
Word-of-mouth and even extensive use of 
farm journals agitated the market but 
didn't do anything to change husbandry. 

In 1928 Walter A. Wade, head of the 
Wade Advertising Agency in Chicago, 
took over the account. At that time 
Murphy Minerals were sold fann-to-fa rm 
by local agents operating on a commis-
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W L$', "N.tion.1 B.m O.nu" provcd for Murpb., P,oduds Company tb.t entc,t.inment d,.ws 
f.rmen to tbei , rad ios durin!! months whcn eduutional prO'Jr. ms would m.kc thcm turn off lets 

sion basis. Back covers of fa rm papers 
were pulling inquiries for 2--lb bags of 
enriched feed materials fairly successfully. 
(The offer is sull in effect.) 

It was two years after Wade took o\"er 
the account that he sold ,\ lurphy on 
pioneering in educa tional feeding bro..1d
casts ( J930). He selected WLS, The 
Pra irie Farmcr station . Chicago for the 
first tcst. Mllrph)"s Mins/cds in Scp
((~mbcr of that year took over Tuesday 
nights 8:00 to 8:30. Talent included 
Cliff Soubler and the Maple City Fou r, 
the last a male quartet that is still sing
ing (minus one of its original members) 
for ,\lurphy. Two months later, wi th 
the sales curve on t he upgrade, one
minu te announcements were added to the 
schedule . In 1931 Afurphy's Mammo/h 

Mills /rds moved to three morning periods 
"cckly. Sales continued to climb. This 
continued during the height of the busI
ncss recession but early in 1933 Murphy's 
air advcrtising became a depression 
ca5U:lhy also. 

For t"·o years radio and l\ lurphy were 
strnngers. During these t .... ,o years J 1111 

started building a dealer organi:ation by 
personal solicitation. T hen JIm Murphy 
himself came to the air in five-minute 
talks on feeding problems. 

It wasn't long before the f\ turphy talks 
were increased from one to three a week 
and WHO's Saturday night Barn Dauet 
Frolic was also telling the ,\lurphy stor}'. 
Wade, who had placed Alka-$elt:er on 
the WLS Natiol1al Barn Dal1ce and seen 
its phenomennl growth, waited for a 
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P""It f .. m~r , t.tion WLS ~nt~rt. i ns. N.tiond l B.,n D.nce sponsor. (I. 10 r.) G~ne .. 1 m,n'gel 
Glenn Snyd~r, progr'm m.n'g~1 H.rold S.Ffold, IponlOfl M it .• nd Mr . Murphy, ,nd 'gen,y 
hu d W.It~r W,d~, in the lobby 01 Eighth Strut Thut~r hom which B" n D,nc~ is bto.dcut 

Jim Murphy-.uthor~d bool.r~h Coy~ •• It phu~s of stock "hin,. They"~ distributed widely, 
futu.ed on Murphy bto.dcuh, cr~dit~d with h~ lping ch.nge Iud thinking in midw~lt ,,~u 
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&nl Dana opening for t..lurphy and that 
chance came in January 1936 (13th year 
of the WLS shindig). Radio at once 
sho ..... ed its strength. Murphy's sales in 
April of 1936 quadrupled their previous 
month's total and in May reached an all
time high. Murphy's distribution ex
panded and dealerships in Wisconsin, 
Illinois. Iowa, Indiana, Minnesota. Ne
braska . North Dakota, South Dakota, 
Ohio, r\ lichigan and Missouri .... ·cre fran
chised . During the period lI,hen new 
territories were opened stations like WJR 
(Octroit) and WLW (Cincinnati). as well 
as man}' locals, were used to support the 
introduction of the ,\ lurphy products. 

Murphy lionS doing okay. Ho\,\·c"'er. 
the sumnwr slump (farmers arc too busy 
in the field from May to Scptemlxr) dis
turoc'<l Murphy and Wade. Thc}' d«ided 
that even if the fanner was too tired 
to read all the ads in farm papers during 
his heav}' burden months. he wouldn't 
be too tired to lis ten to the radio. 

Afllrphy's B::!Yn)'(lrd j(llJ1borft \,\ a5 con
tinued throughout the summer of 1936 
and the sales curve did not have its usual 
summer di\·e. Supplementary fcc-ds con
tinued to sell and Murphy is no ..... a 52-
..... eek radio advertiser. 

Feed was scarcc in 193i . All through 
the winter farmers had to buy most of 
their needs. When the summer came the 
f .. nners sighed with relief. Feed bills h:td 
ended. The stock could be tumed ou t to 
paslUre. Howe\'cr, the stock did nred 
enriched foods and Murphy had to sell 
the idea and his product s. 

C1nlC the Murphy Big Radio Contest. 
From May 14 until August I WHO :tnd 
\\'LS carried the news of pri:cs like a 
tractor. house trailer, Shetland pony, 
wrist .... ·:l tches, baseball glo\'('s and a 
number of other gifts for users of ,\ Iurphy 
feeds. All listeners had to do ..... as to 
describe \'\'h}, the}' likl'<l ,\lurphy products 
best. Entry blanks wcrc placed in all 
b.1gS of M urph)' feeds. Thousands of 
entries \'\'ere received and more than 
1,500,000 pounds of feed sales .... cr( 
directl}' traced to the summer contcst. 
The competition became a regular part 
of Murphy's advertising until 1942 ..... hen 
the ..... ar madc it difflCuh to obtain mer
chandise for pri:es. 

,\ lurphy'seducational pamphlets. which 
serve as helpful guides to increased li\'C
stock production, arc now gi\'en a ..... a)' on 
programs of farm news and market re
ports on WKZO, Kalama:oo; \\'0\\0, 
Fort \\'a}Tle; WDA Y, Fargo; "'.\IT, 
Cedar Rapids and \\'DAF. Kansas City. 
Each of the pamphlets tell a story that 
leads to 1I10re profit for famlers- to in-

(p1t(lse 111m /0 pa,r:t .J1) 
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PART TWO I 

St.1Iil'l1 rCprcM'llt;'ltiOIl dOC'slI't stop at 
.;elliLlg. That is indic:lt(xi by :1 su r~ 

\C}' of a nationwide cross-section 
of StatiOlls just comp\ctc-d by SJ'O:->SOR. 
1 t is double checked by a <;urvey of sta
tion f('prcSCrmuivC5 thcrn:.('ivcs. Wllnt 
~ponsors :lnd agencies ~ct from represcnta
tin's is less tiwil 50 PCT cell[ of what a 
wcll-statTl-d rcprcsclltntivc docs for his 
stations. While 100 per (('Ilt of tile 
~ tation·smnpk voting indicated that 
representativcs do a job for the stations 
only 86 per ({'Il l staled that they thou~ht 
that T('PS do ajob for advcrtising agencies. 
The returns indicatc that the same per
centage of sta tions felt tlHlt reps do a job 
for the industry but only 69 per cellt fdt 
that they should scrv{' sponsors directl}'. 

Actlmli}" the job being done for sta
tions by qualificd reps is amaZing, These 
men work on everything that a station 
docs to stay in business from rate cards 
to Il1:twork affiliation, Where there is no 
network afllli:Hion and even where there 
is, ad\'ice on programing is often as vital 
as network infomlation. Station man~ 
agers art" frequently too close to their 
own op<'rations to cffcctivdy judg(' their 
program schedules. So their station rep
rescntativC$, located generally in the key 
radio buying markets, an.> ablc to CV:llu
atc both networks and programing for 
them objecth'cly, 

Network sek ctioll milY scrm a simple 
operation. If a station can't obtain 
number one, it rakeli number tWO and so 
on do .... n to number four. Howcwr, sta, 
tion rer~ point out that in many cases it's 
ad\'~mtageous to take number three, and 
!iOl11etime~ number four, in certain mar, 
ket<;, There i~ llIud, more to it, a key rep 
pointed Ollt, than just m;]king ;] network 
connection. 

" 

In the matter of programing, s tation 
representatives are time and time ag;]in 
called upon to point out to their s tations 
that what seems to bc a varied (some' 
thing of e\,erything) schedule, JUSt isn't 
interesting to il national advcrliser who 
knows that local listening is acquircd by 
a station gcnerally via "block program
ing." i-iandling a number of stations, the 
Tl'prcsentati\'e knows not only .... 'hat builds 
audiellces but wh;]t national sponsors look 
for when they place spot business, 

Standardization of rate cards has been 
mad(' ('asier through till' cooperation of 
station t(·ptesclltativ('s. Th(' NAB'Time 
Buyers Committee havc had effecti\'e co' 
operation in getting stations with repre, 
scnt:ltion to s(C thl' ncrd for specific in, 
fonnation on rale cards. However, thc 
reps h;]ve a far more ext(,l1sive job than 
that. Som!' of them havc spcm years 
educating their st;HiollS on nnc funda
mentals. I n a number of cases dU' station 
managers ha\'c 501t down with their station 
reps and battled out a card between them. 
Th(' manager knows what he needs to 
cowr his operating COStS and whm his 
principals expect from their inn'Stmellt 
in the property. The sta tion reps on 
their part know wh;]t st<ltioll time can be 
sold for in the market in which it's 
located. TIl(' fin;]1 ratc card is oftcn a 
compromise octwccn these two fund;], 
l11elltais , , , and the good st;] tion fep is 
in\'aluabk (according to his stations) in 
arriving at a saleable rate stnlcture. 

Station represematin'" arc also in daily 
service as consultants on oper.1ting policy. 
In this field thdr scrvices illcr('asc daily, 
Scwral reprcscntatives ha\'e added per, 
sonnel recently whose major responsi
bility is workini! with stations on operat
ing problellls. Promotion and research 

STATIO' 

men ;]re now standard in many offices . 
\Vith FJ\I, FAX , and TV fast becoming 
factors in broadcast 0IX,-ations, the sta
tion manager finds his s tation representa
ti\'e increasingly important in an ad
visory capacity-although the statioo 
r('prescntative still must be a busi~ 
producer, I f he doesn't bring in the 
bu~incss all other functions arc fast 
forgotten. 

The major station squawk seem to N' 
that most representatives ha\'e tOO many 
outlets to handle, This objcctiOll IS 
usuall}' made by thl.' small station which 
requires almost 100 per cent of a reprc· 
sentative's timc selling it. Most man
agers of new stations will admit they 
know that repr('sentation of their small 
operations will cost the fiml they seloo 
mon('}, during the first year or t .... ·o, and 
they take that into consideration in 
making their appoilltl1lents. 

Stations for the most part reali:e that 
..... ithout representation they just wouldn't 
be able to handle or e\'Cn get their sharc 
of national business, To quote one, "a 
SIm ion represcmat i\'e is a keystone in Iht 
natiOl1al spot business picturc--and sinct' 
more than half of our dollar volumc' (not 
counting our network income) comes frOfT! 
national spot chain break business plact'd 
throul).h our repre5mtative, ..... here would 
we be without him? There's not tht 
slightest question but plenty of station 
rL'presentatiws ha\'e been Ih·inl). off 
'tran$Orn business.' But they h;]\'e read)' 
and available transoms-and that's im' 
portant. Ifstatioll reprC5emmiveshadn't 
been in bu~il1ess during the last 15 )'t'ars 
and sold the idea of ~rot advertising, 1tlO$: 
stations would be struggling along ,,;.hert 
we were at that time." 

Another station manager lo\'/;'s his rtp, 
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but "I wish we cou ld sell him on the 
necessity of convincing :ldvcnising ag<.'f1-
des and sponsors 111m all spot business 
shouldn't be placed in s tation bre.1ks and 
participating programs. We build fine 
programs and then fail to sell them. If 
spollSOrs and agClKies cou ld only realize 
that they can develop the lis tening and 
buying habit on a Jocallcvel JUSt as they 
do on a nationallcvcl ... with programs, 
the entire industry would profit.' · 

Some of rhe firms realize that their 
greatest job, their so-called sustaining 
obligation, is to sell non-radio advert isers 
0 11 including bro:tdcasting in their bud. 
gets. They realize that much of this mis
sionary work is of a long term nature and 
that even when the business develops 
they're not certain they'JI get more of it 
than the r£.'prcscntativc who didn't knock 
on slxmsors' doors, 

Representatives run the gamut from 
straight selling to real s tation advisory 
service, Some, in serviCing their stations, 
actually layout rate cards, conduct 
special research projccts. including d iary 
studies. and TCJ,'Ularly release broadsides 
selling both the stations and their indi
vidual programs. One representative has 
cooducted two studies 0 11 the effective
ness of spot broadcasting, paying the en
tire bill. lll(SC surveys WeTI.' made in a 
town where the representative had no 
stations so that they would not be sus
peer, Another has d;,.'Vo t;,.'(! his trade ad
vertising to selling the idea of spot adver
tising rather than to impress prospt'Ctive 
station clients, 

Coullscl which one represcntative gave 
tWO of his stations saved those swtions 
from making network commitmcnts which 

(Please film to page 41) 
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INTERIOR STORE DISPLAY 

RADIO'S 
MOST 

AMERICA'S FUNNIEST HUSBAND AND WIFE 

Coast-to-coost via transcript ian far local and re
gional sponsors "EASY ACES" is hitting new "highs" 

in ratings and promotion! Teaser spots by Goodie 

Ace- speciol Xmas and New Yeor's spots by Jone 

Ace-Red Cross and Community Chest plugs by 
Goodie ond Jane-newspoper photos, mots, pub. 

licity. Never before such 0 promotion campoign on 

ony E.T. show. 1040 quarter-hour programs. Write 

for avoilabilities. 
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It So.:l·l11S to me 
th:at the main 00-
]('('tiol1 to permit
till~ advertisers to 
comilHle:an earned 
frequency dis, 
count be)'ond :a 
52-week cycle has 
been fe:ar on tile 
part of stations 
thnt the), wou ld 

sct a prccl-dent which would ultimately 
cost th~'ll1 mOlley. 

It has bcen Ill)' l')lperience thm the 
reverse has been trul' ... that the fnirness 
in permitting nil adl'ertiser to cont inue 
his schcdu le at his earned (:::tte beyond a 
52-"'('('k period without risking short 
raH.', has enabled ~tations 10 hold business 
they OtlleN is(' "'ou ld ha\'c lost. /\Ian)' 
an :aj:!ellc), and adl'crtise( hn s thus been 
enabled to project :1 schedule for a con
t iguous cycle which might ot herwise h:ave 
bt'Cn dropped. Recently:::t lcndin j:! radio 
repre~ta tive told me th:::tt 90 per cent 
of the station!> he r('preselll~. faced with 
the d:anger of losing bUSiness through the 
ratc incre<lSC' neccs~itated by the start of 
<l ncwcolltr:act renT, would :actu:all}' gran t 
the continu:ance of the current enrncd 
rat..: into a new comiguous cycle. 

So, why 110[ publish the (act and put 
another i!>sul.' squarely on top o( the 
tnble~ Actually, tl1l' nrguments against 
the policy on ground" of principle :tppenr 
to lIle to be ~[fictly ac,1d\·lt)ic. Ohviously. 
no lllntter what the arguments pro or can, 
tho${' ~tations which fel.:1 they would lose 

" 

I 

• 

Sho llid .uh·j·'·li!"o(,I· . ..; 1"I'l:tili fn·qlH · lH,ydi~(·olllll ~ 1·;II'IH·d 

on'!' a .l2-wc( ·k I'('!';orl wlH'II !'('II CW lIlg for ' ici('III;('al 

1"('1'\' ilT 1'0 I' : 111 ollw!' 1'011 1 i g llOIl!'< (,~T 1(' '! 

mOlley by adopting a continuing c;lrncd 
ro1te policy, aren't goin!!, to do it. Others, 
who believe in maklllg thdr facilities easy 
to buy and hal'e (ound 110 evidellce o( 
loss, will grnnt the earlled ratc knowing 
full "'1.'11 that an ad\'ertiser ~hould be en
titled to :tI11'anled bulk r:ate bn!>Cd on his 
continued piltrOnage, :and not be penalizcd 
because he is riding :along with thcm. 

WM. DoTY Eoou,\tmr: 
Timcbll),l.'r 
Blldger lluclliro!t'nillg &- Ilersc}" Ille' 

Stnt!on dis
counts o\'er a ;2-
w('Ck period arc 
measured ngainst 
a fnir margin of 
profit. if made in
telligently. If nn 
advcrtiser re
tained his di s
count beyond the 
52nd week, the $ta

tion WOUld. in all probability, find itself 
running up against a fundnmentallaw ... 
tlll' law of diminishing returns. Man}' 
t imes. thc statioll discount o( 52-"'ccks 
is the Illilximum discount it can afford, 
and it can gil'e this only if full 52_wcck 
periods me used. 

I consider t he 52-weck discount period 
in radio :a (air projection. l3cyond th:at, 
it is hard to speculate. In the el'em of n 
union pay raise. or unusual operating ex
pen!>Cs, a stilt ion manager stuck with such 
a d iscount structurC ", .. auld lose moner. 

If I were a station mannger, with time 
to sell. I would sell it :at the $.l111C rate for 
13 wC(.·ks ... or 26 weeks ... or 52 wccks. 
The problem differs greatly (rolll that of 
a man hurinj:! cnrlo.1ds of merchandise 
rather than buying one at :a time ol'er n 
COUitter. £vell there you'll find thilt a 
manufacturer can gil'e di"counts only up 
to a point. 

With the lack of assurance Ihilt exists 
in radio as 10 renewals (rollt year to year. 
I considcr (hc 52_w('Ck projcction suf_ 
ficient. 

KARL K-':fl'l: 

Vp 
A!lIlcrsoll, Om'IS & Pldlil.', luc 

l\ \)' answer to 
rour question con· 
cerninj:! the reten
tion of frequency 
discounts would 
be, cmphaticall). 
)'es! I can sec no 
reason why an ad
vertiser who is 
willing to continue 
a campaign Jx# 

rand :111 original 52_wcek period sh(1l\d 
be pl'llali:ed by having to Tel'en back to 
his originn! state of a new advertiser. 

I hille always been under the impres
sion that the reason (or time discounts 
was an elldenvor to maintain a regulat 
nnd constant schedule, but. inaugurating 
a policr whereby an ad\'ertiser. in dTl."Ct. 
starts o\'er again at the end of each 52-
week cycle is inconsistent to the general 
policy of COnsto1nt broildcasting. 

In other words, it is making it e:as)' for 
the advertiscr to drop out (or an in
definit .... period after completion of a 52-
week cycle :and pick up at any lilter tiffi(' 
..... ithout penalt}'. Then too, in the scnS(' 
o( (ni mess itself. one ad~'e rtiscr lIIay rom
plete a 52-..... eek cycle, drop out for eight 
..... eeks, start ilgain and complete another 
52-week crcle and "'ould enjoy the samt' 

discounts ol'er :a span of 112 w('('k ~ that 
anot her adl'ertiscr would enjo)' durin!! 
[0-1 wecks o( constant brondc:ast ing. 

R. £. O U:-"l'fLLE 

CCIlN'al MallOR" 
S/oltioll WL \\' 

SPONSOR 



frcq ucllcy (11:.
COLInts arc l! rantl'd 
to :u.h 'l' rl isers be
COl u se b ro ad 
casters can afford 
to sell li rne a t re
duced I7I tes when 
Ihey are assured of 
cOllt inuous spon _ 
sorship. Likewise, 
t hey constitute re

wards to adven isers w'ho suhscribc to 

~uch a continuous sponsorsh ip policy . 
The denial of n frequency discount 

enmed during a prca.'<iin ),: yeM would be, 
in my book , 11 nat !> tntenwllt that " I 
don ' t warl! your business." Such action 
would imply that thc brondcaster wou ld 
rather sell l ime on a short term bolsis. 
More imponant is the fact t hat om adver_ 
tiser's application for 11 rcnewnl of serv ice 
is an expression of faith in a particular 
program or s tat ion . T o permit the nd 
vertiser to retain the frequency diSCOUnt 
justly eanled can be const rued as a re
ciprocal expression of confidence. 

One word in the q uestion under con 
sideration should be underscored, how
ever. That .... "Ord is " contiguous. " A 
lapse bet .... ·ecn COntracts shou kl eliminate 
the discount. 

R OCER W . Cl.ll'r 
CI'l1l'T"a/ MallClgrr 
Statioll WFIL 

[n a n s we r: t o 
}'our question , it 
has always been 
our cont e ntion 
that this problem 
is one of individual 
s ta t ion pol icy 
which may be af_ 
fected by the local 
compet itive situa
tion in that market. 

f\ few years back, one Chicago adver
tising agent brought up this que!>tion and 
we discussed it with several s tations that 
..... ould be affected with this one program 
advCTtiser. Ofthcsc stations, 15 in num
ber, only one favored the contiguous fre
quency discounts beyond the 5Z--weck 
period. The networks are divided on this 
issue, as you know, since NBC, CBS, and 
ABC do not pemlit ad ... ert isers to cam 
discounts beyond a 52-week period. 

On an average, we feel that in the 
majority of cases, rad io stations will find 
it sounder business policy to keep all 
frequency discounl s on a 52-week basis. 

JOSEi'l l H EKSIIEY McGlLLVRA 

President 
Joseph H. M(Cill~'l"a, Inc. 
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COVERAG E? 

We know how HE meosures 

.• • 0 length at a time! Bul 

what meas ure do YOU us e 

w hen you size up a slatian? 

6MB gives WFBM the highest percentage af listeners of 

any sta tion me asure d in the rich central Indiana area! 

HOOPERS ? 

W FBM is fi rst in over·all rating s in Ihe Fall· W inter report, 

1946·47! 

SUCCESS STORIES? 

W FBM ha s enough on file to keep you reading over any 

weekend. 

REPUTATI ON? 

W FBM is the oldest station III Indiana . . . operoted for 

prestige for over 24 years ! 

MERCHAND ISING? 

W FBM merchand ising men are in the field 52 weeks every 

yeor. Persistent promotion builds bigger a udi ences for 

W FBM sp onsored shows. 

COSTS? 

Any time, day or night, WFBM delivers a bargain buy in 

spots or programs. 

Lik ?1tdeat P~? 
Gosh, we COULD hove told you the W HOLE slory . . . but 
ask the fellow 01 The Kolz Agency for the rest of it! 

WFBM BASIC AFFILIATE : Columbia Broadcasting System 

Represented Nationally by The Katz Agency INDIANAPOLI S _____________ _ 
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So that may draw inspiratio n from 

and find guidance in the immortal story of , , , , , , , The greatest life that was ever lived .. . 

, , , , , , , 
\merican Broadcasting COl11pany 

presents . .. '[~e GN~test rSt(),.y ~ve,. '[()/~ 

, , 
• 

Sundays at 6:30 P. M. EST sponsored by 

The Goodyear Tire and Rubber Company 



IS lNS ADVERnSING 
.;uoth'cnr ,,".uins busincss ,,·i ... 
S lillcln~' .t. III. biitlit!:,1 ~liI· ill:':: 

It"s the finesl of fine arts sell ing via the air, without ad, 
\'Cflising. A number of grC:lt corporations have achieved 
real resul ts from broadcast advert ising with a minimum 
of sales copy, but Goodyear Tire and Rubber Company's 
sponsorship of Tile e n(ltest Story EI'n Told is the first attempt 
twith the exception of The Doctors Talk It OI't'T, SI'ONSOR , 

April 19H) to turn airtime illlo saieslime wilh no commercial 
ropy at all. Tire Orxtors Talk is geared to reach only a slllall 
segment of the great American listening audience but Tire 
Greatest Stary El'er Told is addressed to evcryonc, for Good
year sells everything rubber from nlbberized fabrics to 
tractor tires. To reach a mass audience wilhout even re
mincrrcopyon the air is a uniquc achievcmenl, one that only 
an inspired idea such as The Bible in modem language (not 
slang but 19.0 wordage nonetheless) could hope [0 accomplish. 

a too S I 3[ion~ of D network wk(' vcry few religious Slbtainers 
and, except in a few sIXcial cases, local biblical reenactments 
3rc usually hCMd only by families of tlle ac[Ors. A series of 
c. t .'s produced on the W('St Coast was heard {Ol years bur 
nothing happened tn shflke rildio from its llsual commercial 
fomlula. 

Goodyear's prescnt:ltion is di.Tcrcnt not only in its lack of 
comme rcial hoop-Ia but ;n its vcry conception. Fulton 
Oursler, who years aila founded the sensa tion-seeking New 
York IAii/yera/IMc for I3crnarr Macfadden. who discovered 
Walter Winchell. and who in more recent years has become 
senior and religious editor of Reader's Diges/, has been crus<ld. 
ing for a long lime to bring broadcast light to bear upon what 
he refers to as "the little understood teachings of Christ .. 
Oursler is s.1 id 10 have read 1,000 books on the subjC'Ct, to 

have made rn:lny trips to the Holy Land , and 10 beone of the 
best-infonned laymen on the life of j esus. 

Th e Grwtest S tory £I'er Told is a public scn'ice gesture, a 
gesture which is an o:lsis in a radio desert of straiglu com, 
mtrciali!m. There is not the 

First advertiser to display interest in Tile Crea lesl S IOr} 

Et'n TolcI, which is Fulton Ourslt'r 's idea come to life, was 
Standard Oil of New jersey. They were sold by Rayshow. 

Inc., a radio program produc
tion group wh ich also repre· slightest tinge of commercial 

r1'ligion abcut any of the 
broadcasts. Here are the days 
of Christ come to life in such a 

I
way that even the Conference 
of Christians and j ews and the 
Anti-Defamation Leaj.lue have 
endorsed it, the Le3gue scnd· 
ing out )(X),OOO cards 10 its 
members urging them to listen 
to the program. 

The Bible has been drama· 
tized before. During broad
casting's early days. bringing 
The Bible to the air was stand
ard practice with every pro· 

Igram director who came to the 

lnet\\'orks and with e\'ery pro
gram man at every station 
throughoulthecountry. Bib!!· 

I dramatizations were and in 
many cases still are standard 
public service praclicc. But 
few of these programs reach 
many ears. Light oj the \Varld 
'has been 3 standard daytmle 
'Program for General M ills for 
IYca~s blll has just gamered an 
!audlence about the same size 
;3S any daytime ~rial. Affili· 

I 
l AY 1941 
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sen ts Heodn',s Digest, I~odio 
Edlfioll. Esso paid for the 
;lUdition recording but per
mitted it s option to lapse. 
Rayshow then took the record, 
ing to Kudncr Agency, Inc, 
jim Ellis, president of Kudner, 
a t once realized that the idea 
reflected the persona I philoso
phy o f Paul Litchfield, chair· 
1ll3n of the board of Coodyea r, 
3S indicated by Litchfield's 
book, Autumn Lf(1fes. Ellis 
took the transcription to Akron 
and played it for Litchfield and 
other company executivcs. 
The}' liked the sample but had 
reservat ions on Rayshow '!' 
abil it}' to maintain the stand· 
ardsct in the audition. So Kud
ner and Rayshow did two more 
auditions on wa:rc and con
vinced Goodyear that the 
st;lIldard could be maintained 
week in and week out. Good, 
year bought the package the 
first week in january of this 
year and it was on:the air by 
January 26. 

31 



,\1;'111), G{J{xlYl.'nr l'Xt"CUII\'I.'S thought tha t a IO)!IWI "lion
ndwrtl"inj!" :lppronch (oj ,hl' ir sponsmship of the presentn
tion \IliuM Ix an introduClion Ihat s lau'd th:l t "Goodye:lr 
Tire and Rubber Cumpany, the gren({'st nnll1e in mbber, 
brint!~ you 1'111' CreoJust Star), CI'N" Told," bu t Litchfield put 
;'In l'nJ to thnt type of tlunking very quirkly. There wen' 
(111K'r" Ilbo wnnted n.) Condrenr 1l1l'nt inn ;'I I ;'I ll , hU I Ill(' 
l ~edl'rnl ('llmllluniC;'I t ions Cfl1l1lliission rl"luires all sponsored 
progrnOls 10 crrdit till' ,1ul"('nixT. Although this niling 
wasn't promulg:ll('d to cowr ca<;cs like Ihi~, but 10 prevelll 
llllcreditrd pollti(;11 alrings mll..l opmion-formmg broadcasts, 
til(" rille ((lu ld not \'..::ry \1, .. 11 be nltered for Goodyear or any 
nth ... r straight COlllllll'rcial org:U1i~ation. So t he program is 
il1lroJuced as "Till' Grtatest Slory EI"rf Told, presented by the 
Comlyrnr Tire and Rubb..' r Company," and s i!;ned off wi th 
"TIllS prngr:lIn wns brought 10 YOll by tht' Coodyea r T ire 
and Rubber Comp.lIIY." 

I\~ '>OOn a~ thl' word go t around th:H Goodyear was buying 
a network program on t he American Broadcasting Col11 panr 
chain a numh~ r of GoodYUIT dl'alers bought spot time before 
aud after the program. Whell the home ollice heard about 
il all li<-,-in broadcnsts \\"ere cancelled. T he nOll-commercial 
aspen \\"ou ld han gOl1e righl out the window if Ihe dealers 
had b~'en pcrmitte,l to buy IOO-word :umOUllcelllentS either 
berme or after the bro:ldcast s. As a matter of reco rd The 
GreMl'sl Slory £I'er Told is the only prog ram 0 11 the air tha t 
docs not promote t ic-in business for Slatiolls locally- yet the 
stat ion~ love it. TII(' GrM/es / Story El"1?1' Told is heard on 
\\ ha t is known as sta tion nption t ime-the time when s tations 
arc not requ ired cont ractually to lake net work pr~ranl s. In 
order to accept a chain program the sta tions il re frequently 
fo rced to cancel out a profi table local commercial bringing 
Ihem Illfln)' t imes what the nntional show docs . Clearing 
lim(' for T he Grra/I'st SIOTY was a gigilntic hendache fo r the 
net work unl il the stntions hea rd the show and then clear:mce 
was pr;lct ically rOllt ine. The program had I% stations when 
it bowed in ;'Ind now h:ls 199. Two days before the fi rs t 
airing ABC set up a closed circu it for its stations. (Closcd 
circuits 'Ire cnnfen.'l1ce meetings held through the facilities of 
the network telephone lines at a time when no program is 
bei ng t ransmitted by the chain.) E.1ch stat ion ilwitcd key 
localll1el1 fro m the ficl dsof religion, educa tion and civic affairs, 
toa ltend the closed circui t meeting in their studios. f\ S many 
local pastors as could be reached came into the s lUdios and 
hea rd ,\ lark Woods, ABC president , me a program which 
introdllced Fulton Oursler, Dr. Willard j ohnson, vp of the 
Nat ional Omferl'nce of Christians and j ews, Dr. j ql1l1 
Sut herland Bonnell, pastor of the F ifth ,\ venue Presby terian 
Church (N. Y.), and Reverend Fat her Vincent Donovan , 
Spirit ua l DirC{"lOr of St. Paul 's Cuild. All poill ted out the 
interdenominational qual it}' of the planned broadcasts. which 
arc direc ted only "at the return of the world to Christ 's 
leachings." Following t lie closed ci rcu it mcc tin!!s ("aeh 
station SCll t wires 10 church and civic groups beyond the 
locat marketinA arellS. Each biA city station was allotted a 
sp«ific /lumber of wires 10 be SCnt, the COSt being sh;}rcd 
bctl>.·('('11 the net work :lIld the sponsor. In JJ cities ), 135 
telegr.mls were SCIl I over t he signntures of local s(;lt ion 
lllal1agel"l>. The reslilts "eTC outstandingly good in bOl h 
lislening and critical reaclion. 

" 

Ahhouj::h TIle CreMesl Slory £l"1?1' Told is prcscnted as 

(f'll'ose lurn 10 page 50) 

OUR SUNDAY VISITOR 

When. cleric.l ed ito r hudlinn his rtp or l o n • r.dio 
pr09r.m wilh • slr.i9hl commelci.1 plU9 lor pro,,,m's 
bicklll, il poin ts oul I.tt Ih.l pfog"ms th l mselvls do 1111 

1!iI\D 0" YOUR DIM 

REMEMBER 

KXEL 's coloflul "mlmo" c.or c.rd, like olher ABC Iwl'ons' 
II. ns' l .ods, conlis tlntly fut ufe Goodye. r's biblic.1 .irin, 
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" N o'commlrci. ll," " nIW d l p"lutl," " ",nlo '9111.bll" lllhe 
w. y Ihlll .dvlrli llml nl! ch.redl.iad " The Griliul S!Drr 
EVl r~ Told ." Commerci.l public Il rvice "liS Ih.1 from 1 ... 1I 0 nl 

SPONSOR. 



ROAD TO RESULTS 
(CoUliuu('.ljroHl /Xl}:" 19) 

a key (.·xl'CUtiw 10 say IIdlo. A Wcstillg~ 

house distributor h:ld never ix"('l1 able 
evCfl to talk to the man who s,1id "no" 
aI ,I ct' rl ain nccoullI . but WIK1' Tl-d 
Malone was in this execillive's town he 
casually d ropped ill 10 shake his hand and 
to hope thai hc'd havc l inK' to listen to 
Ted Malone. The "xl'Cll tiv(' managed to 
h;l\'c all his business friends stop b) 
while Malone was l:l lking to him and til(' 
next week the West inJ:housc distributo r 
hml the aCCOUnt in the hOllSC'. Malon(' 
had accomplished without direct sell ing 
"hat Ihe distributor hadn't lx.'C1l able 10 
do in 10 years. 

Some shows cost a fortune to WIVe! and 
Ihrsc logically can ' t be expected to travel 
consisten tly. Traveling expenses of great 
casts like t hose of the Mctropolit .m Op<'ra 
cannot be shouldered for any ]mgth of 
time, even by oil companies like T{'xas, 
However, when the Opera t mveled pre
lI'aT, Texas did sponsor remote pick-ups 
of tlK' T<'gula r S .. uurday pcrfonnance and 
felt that the special costs were just ified, 
( It did not pay a ll the tra\'el expenses ! 
tx-causc the Opera was making it s usual 
springOlit -of- town appearances - all Texas 
p.'lid for was special lines, promot ion , and 
batchc$ of tickets for key T exaco dis
tributors,) It is no t picking up any re
male airings this se:lSOl1. 

The programs that travel and wrap up 
:I !Own a rc those like Vox Pop (CBS) , 
Dr,I, Q" (NBC)and PTojessorQui:: (ABC) ) 
ll1esc arc low-cost opera tions and rcquirl' 
on ly a small traveling group, un like bands 
and big variety or drama tic progrlUns , 

A produc tion like the Parks j ohnson
Warren Hull question-poppeT ( Vox PoP) 
starts its schroule by asking the sponsor's 
sales manager, "Every thing e lse being 
equal, where would you lik(' us to go?" 
WhCTl the S, I1I. has made his suggestions 
the tour is laid out, The show is so 
tai lored tha t it seems part o f the roWJl 

frolll which it 's broadcast. Vox Pop 
OOesn' t just give things to its program 
gtK'Sts; it spends hours, to disco\'er just 
what each guest would like rHOSt. 

Both j ohnson and Hull visit k(' ), dis
tributors and .dealers, slIak(' hands, ta lk 
about the sponsor and his product wi th 
genuine interest , There's direct sales 
action when Vox Pop "t akes o\,('r" a 
tov.n, Typically a New England s tor(' 
keeper told j ohnson tha t Lipton Soup 
So'll untouched all b.'lck shelves until he 
statted popping, Now, s..'lid tlK' dealer , 
he can' t keep the stuff in stock, it mov('s 
so rapidly, One reason for the previous 

(Please rum /0 fXlgc 36) 
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YOU MA Y 
NON-STO P 

" 

* 
SWIM 292 MILES, 
-

BUT-you WON'T FLOAT INTO 
WESTERN MICHIGAN 
WITHOUT WKlO -WJEF! 

11('rl ' :Irt' "'Ollie 1i~lIr" " (lIuUlwr liJ,!IIrt' '' , i'II ' iolc lIl;III~) th a i 11:1\1' 

01H.' II(', l lI J,!II<)I; I ""'U ~ "~"'" rc 't ", ,,tl ~. \\(. hUIW th t'~' 11 dOl tl,, ' 

":lIlI e fflr ~ ",,! 
Frum 11 UIilIU III 6 ]1,111 .. \1"ud: I ~" Ihrllll.,:h Frillu~,. , \\"f\ZO

\\.IEr h ~ln ' .. :r:, I 'k ~llarc ' of Audit" It ,I.' ill t..:ral\ll H1Ipill,.

I' ;lllllll:n',u". ALL "tl lt'r ( :US " Ia li ll ll :' ( .... II IIi , ... : ' I 11;1\"1' 11.7~ 

\1.1 . X BC 11 :1\'1' :!7.H '(- \1 .1. \Be 111111.' l :tB'fl - ,\i.L -'IUS 1. :1\ ( ' 

6, 1'fl ! 

III .. th e r \\flr, I ~ , ~' ''" ",'.,,111 II " " f!1'(' r." "tlu ' r .'O tati .. " h ear.1 ill 

W'p" t erll .\li dli~:I rl-alifl .. till lIIi ... ,. IIl'er 11 .lIirfl IIf your Hfler

''''"11 autlil'III.'I· (mill ollr IIl11rllill).! :11111 "H'"i"l; fi~ "rl ';;: ('11111 (

mil th e 1'<01 1111' Wll~' ) ! 

.\ s k for th l" "I OIIII'I I' h ' 11""IH'r 1Cl' l'u rl - frlllll ",.. or fnllll A'er~' 

K ll lllld , 111 (', Or, fur thai 11"1 1 tl' r, j " ,. t 1I " k, I III~' ; lIl n'rt i ;;:(' r w illi 

11 01,. cler tlllll t' ;J 10,)_" 01I '1t j .. b ill \\ '",.h·ru .\He lli ga ll .•.. 

BOTH OWNED AND OPERATED BY FETZER BROADCASTING COMPANY 

AVERY-KNODEL, INC ., EXCLUSIVE NATIONAl REPRESENTATIVES I' 
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Monthly Tabula tion of Advertising by Categories 

~IAl'~: SOAP AND CLI~ANSI~nS 

Armo .. , & Co., 
(M,,, ,} o 

Chemiu/s, Inc., 
O " lc/dnJ, ( ,, /i', 

"' 

C/u n·O Chemic.J/s, 
New York 

(olgitt" .P .. /moli 'Ie· 
Peel (0., 

Jersey City, N. 1. 

Cudahy Packing Co., 
Chicago 

Generd/ Food~ S"/es 
(0., Inc., New York 

Andrew Jergens (0. 
Uohn H. Woodbury 
(0. di y.), (inc;nndl; 

Kirk"'dn SOdP 
Products, New York 

Leye. 8ros., 
( dmbr;dg", M,us. 

Los Angeles SOdP (0., 
Los Angeles 

AGENCY 

Foote, Cone & 
BElding, New yo,~ 

Duene Jon1l:s, 
New yo,k 

G.,f'i"ld & Guild, 
S.n Francisco 

New Century. 
New York 

Ted B,les, 
New yo,k 

William Esly, 
New Yo.k 

Sherman & Mar
quette, New.yo.k 

Gr'nl, 
Chic"go 

Young & R .. bicem, 
N<lw yo,k 

Robe.t Orr, 
N"w YOllc 

Newell·Emmctlt, 
New York 

Ruth .. uff & Ryan, 
New York 

Ruthrauff & Ryan l 
J. Walter Thompson, 

New Yo.k 

Youn~ & Rubicam, 
New York 

J , Walter Thompson, 
New YOlk 

PRODUCT 

Chiffon Flak.u 

Bob·O 

Yano Household 
Clune. 

Ounser 

Palmoliye Soap 

Old Dutch Oean~er 

La France Bluing 
flakes , Sat ina 

Kirkman's flakes, other 
SOllP products 

Rinso, Lifebuoy 

Swan Soap 

L ... flakes, Soap 

White King Soap, Sierra 
Pine Soap, Scotch T.iple 

Action (lunse. 

PROGRAMS 

Hint H"nt (CBS), MTWTF 3:45·4 pm, 
25 stations 

Live, e.t., spoil end breaks, 
41 stolions 

David HOIum (CBS), MTWTF 10:45· l-min e.1. spoil," sl.lions 
11 am 

Lor. Lawton (NBC), MTWTf 11:45. 

"" 
Meet the Minus (CBS), Fri 2:30·2:45 

pm psi, 11 Pacific ~tation~ 

Clun·O P'o~fam, MTWTf 10,30· 
10:40 am, WOY (N. Y.) 

Judy Canou Sho .... (NBC), Sat 10. 
10:30 pm 

Kay Kyur's CoUe~e of Music and 
Knowledge ( NBC), Wed 10,30·11 pm 

(CBS), Sun 7:30·8 pm 

Nick C •• te. (MBS), Sun 6:30·7 pm 

Second Mil. BUlton (CBS), MTWTF 
2·2:15 pm, 65 stations 

When a Gill Marries (NBC), MTWTf 
5·5:15 pm, 76 ~tations 

Nation.1 .. .t. spot ~.m
pai,", .11 meio. m.rkets 
.nd l-min e.t. spoh, sever.r 

eestern markets 

Live spots, 8 stations 

New Louella Parsons Show (ABC), Liye, " .t., spois, 2 sLllions 
Sun 9:15·9:30 pm 

Can You Top This? Wed 8·8:30 pm, 
WOR ( N. Y.) 

Amos 'n' Andy (NBC), Tu 9·9,30 pm 

Aunt Jenny's Real Lile Sto.ies (CBS), 
MTWTF 12:15.12:30 pm, 45 station. 

Joan Davis Show (CBS), Mon 8,30· 
8:55 pm 

Lux Radio ThUle. (CBS), Mon 9·10 
pm 

f.ank Hemingway (ABC), TTS 5:45·6 
pm pst, 21 Pacific stations 

l·min e.t. n.tional spot 
campai~n, products alter. 

nal"d pe.iodi ... lly 



SPONSOR 

Procter & Gamble, 
(incinnali 

AGENCY 

Duane Jones, 
New Yo.k 

McCann·Erickson, 
New York 

Compton, 
New York 

Benlon & Bowles, 
New York 

Pedlar & Ryan , 
New York 

Blu·While Flakes, 
Sweethurt Soap 

Twenty Mule ham 
Bo.u, Bo.uo, othel 

D .. 

Ivory Snow 

Dreft 

Spic 

Oxydol 

Camay Soap 

PJlOGRAMS 

Katie', Daughter (NBC), MTWTF 10. 
10,15 am, 45 sta tions 

live, e.!., spots and b.uks, 
news, limited n~lionar spol 

-;:---:-:-:---::----'=:0---==0-1 camparg" 
Ron 01 My (CBS), MTWTF 

She<iff (ABC), Fr; 9,30·9,55 pm 

To. 

Sitler (CBS), MTWTF 1·1 ,15 pm, 
68 stalions 

Ri9ht 10 Happ;nen (NBC), MTWTF 
3:-45·4 

l owell 11· 

Kenny 

Rosemary (CBS), MTWTF 11:45·12 n, 
58 stations 

Joyce Jordan, M .D, (NBC), 
10,45·1 1 am 

2,15· 

Jack 5-

0· , 

10,15· 

(NBC), 

Drene Show 10·10:30 pm 

, 40 

Live Ipob, 2 stalionl 

, I 
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H i t T Ull es Jor .I/ay 
COn RUQrd,) 

ANOTHER NIGHT LIKE THIS ,Mo,." 
Or< ~ H .. ", .. -O.c. UlJ1 • o • .r A<.u-Vic. 90· ' 05 t . H.' 0. , .. 1.-< ... ))6 
H •• b 1C .. . ·lI".d Sloop- To_o 9 ' 4 • HoI Wio, . ".J .... MOI •• d-AI>ol1o 10 H 
Do. AI ... " o -P • • · A .... , . 016. Lo .. y Ooutlo,-SI, . 150'5 

T .. ", .. . Twd.r-Col. JH19 

FOR SENTIMENTAL REASONS ,0"" •• ) 
Eddy How.rel-M.j. 10Jl • Cb.h Spl •• k-VI •. iG· , 911 
(II. f iu I .tOld-Doc. nolO. O'o.h Sh .... -Co1. )1'81 • K,., Colo T.10-('I>. ]04 
Ad I(." .,-V"tuo 11, Fr •• W. " •• -(o ..... 514 • Bo",. Doll-Mo.OI 1041 

Sk i" SIr.~I-E","tdl06 

ILLUSION ".'0,,) 
H.I Win'o".Jo •• Mou nd-Apollo 1 034 • Do" JOI.-Goth ... 100 ) 
X .. i" ( .,01--<0 1. lH19 . Bobby 00.,..-51, . 15019 • Joh. P",i.-Vlc. 16-9011 

IT MIGHT HAVE BEEN A DIFFERENT STORY 
(C,,"<>b.lI.Pa,~,. ) 

T .. I ... h-Vic. to·ln1 • H.I O .... ;.-c.o. J71 • Buddy CI. ,k-C .. ll7l0t 

IT TAKES TIME ~O"'O") 
Bu •• Good ...... --e.". ll6 • lui. A . .. ,lton,-Vic. '0-1"9 

DOli , o.-CoL lllU • G~y lD",b.do-Ooc. I U651 

MANAGUA, NICARAGUA (£MO .. ' 

r ,odel, M ... "'-Vlc. IO· tOt6 • GUY L" .. b .. do-(kc.UJU 
II"n 1(,,,.....-<01. lJlH . Go,do" l,jo-SO" .... Jon. J.Ii. Co~ ... ' -SII. 150.6 
T .. o l oft 8ok . ..... M.'u" 5016. Oi.k P ..... Oft-En ...... i .. 151 

JOI' C~tbdo-V i •. !0-901 S 

MY ADOBE HACIENDA , ... ,) 

MY PRETTY GIRL 
Sol k. Jo . .. -V'c. to·ton . Clif~. S'o.O-<.o. 11." 

l ..... "'. W.lk_O •• . tIna. lod SI,ul • .-SOn.".:,on 

THAT'S HOW MUCH I LOVE YOU 'Yo, •• , 
Bi", Cto lby - O •• . UUO • r,,"k Siutr.--<ol. )Jll l • Lo~h P,;",.-M.I. '1 01 
Edd. A,"old-Vi • . 110·1 '1'8 • A I. i." R.r-<.o. 16) • W.II , r O .. I • .-Mo, •. 60)1 

f .. d 1("by-5o>I0I. lOt) • Rod rol.y_O ••• • 6011 

UNLESS IT CAN HAPPEN WITH YOU 0'-".) 
l ilt .. Swol- V I • . '0·1191. r ... ki. C .. I.--<.,f. )7111 • L ...... « W .. k-O • •. • 
John. , l oot-Sit. 15109 • tw . , Mil. A.d. R"" . II-c.o. 116 

81 •• 8oo,.,"-MGM l00U • Th . SI .. lith .... - M . .... ' · 

WE COULD MAKE SUCH BEAUTIFUL MUSIC (8M" 

YOU DON'T LEARN THAT IN SCHOOL ,Y •• ,."" 
l owh A,.utron,-VI •• ' O-u.o • K,., Co l. 1,10--<.0. )9) 
Ro ....... CoI.in-M.j. 111 9 . Rob .... l .. --SO ..... 1016 
J .. ~ M.l ... --<o ... • • Ki., Si.,.,,-Vo,w. · • 5."", SI<,'-M ..... ,· 

Sh ....... H .... _A,h • ., .... • 

' 500.,0 b . .. 1 .... d 

ROAD TO RESULTS 
IC .. lJll l j'lI u:-d frQUl /'f1J,'t JJ) 

l;)Ck of s,"es dr~·cti\ ('11CSS in t his caS(" may 
h.1\1~ be~:n thc fact that thc <;oup was 
bemg kept on the "back ~hd\"('''.'' sinc(' 
rHait display has .1n important bc:lrill,t: 
on sa'l'S today whcll so much ~hopp illg i, 
\l<,ual. Ho\O,c\"cr, C\'('11 th<- move from 
til(' back to thc front can of tell be tr3cro 

10 a !oho\\ likc VOX POP'~ Ix'ing in tO\O, n 
... and once a product gl'tS OUt of the 
di~pla)' dump~ I( usually ~ I a}'s OUt. J ohn .. 
son has personally b<x>n l"l..'SpoflSibll' for 
morc and ben er displa)'s for the products 
tha t hc's sold than all)' sal£'S S("(\'icc man 
for an)' product ever cou ld be. A typical 
gialll .displa)' is seen in thc opening p..1gl' 
of th IS report, In thc mid \\l'St U ptoo 
Soup sa lcs proved thc ~t index of what 
"thc show that tra\'els America" \\~ 
able to do ror a !oponsor. In fil'c mon t~ 
sales wen t rrorn onc carload pcr month 
to I I car'oads. Thc Success of Ihis tral·c'. 
inl! show is not ju~t a Lip ton phcnomenon. 
Vox I'op In thr('{' years broullht Ken tucky 
Club pipe lobacco nationa' distril-U lion 
and Ihc s"le of the finn that manuf3(' 
lured it, a t a substantial profit. 't hlh'!! 
Bromo-Selt zcr sales from thr('(' to I I 
milli .... n in ti\'C years. Of course Iht
Parks Johnson and Warren Hull person .. 
alities h3\'C much to do with ils S("lIinl: 
dfccuwncss but J ohnson wi ll tell )"(ou 

that he couktn'( do thl' job parkcd in an' 
onc 10\\11. " If you don't travel, )"ou'~ 
era: }'," is the Johnson credo. 

ProfesStn' QUIZ isn't crazy-he tr:lvd 
:1 11 thc timc and ha~ a vcragcd 20 person .. 1 
appearances a w('{'k on tour. III Jack<.on. 
ville, F'orida, he rcccnt'y madc 27 rx-r
scm:!1 appc.1ranccs. He ha~ said hcllo to 
Ol'cr 50.000 peoplc in onc weck. :-':ot.111 
thc appea rances mc dircct busilll"-' 
l-!ctters for Amoco, thc spon!iOr, ~1IK"r 
childrcn's ho~pi l als, orphanal:~, .:md 
\'ctcrans' installations ~e t tirs t ca ll Earle 
trawls l\lth his wife, preceded by an 
advance man (prcscnt \\ hooper .. up i$ Jad: 
Banncr, or Banncr & Grcif. rcplacinf; 
Frank Small who 110\\ is Profc<;sor QIJI: " 
managcr). II's notl ll llJ! sjX"Cial for B.mncr 
to t IC up eVcr}" high school in an 3n. ..... 
the Chamber of Commerce. Rotary Oub. 
Masons, KniJ!hts of Columbus, a., 'k'~. 
.1Jld C\'('I111 kcy dcpartnk'nt or rl' lail Horc 
all in one (own. And then 10 lop II 
Banncr has COIll(' up wilh the Governor 
inl roducing Profc!'."<lr Qui: orr the.' .. ho .. 

C:ui: has an Cntirc routine work!>d QU! 

for CI"('r), appcar:mcc. The (act that hl'''' 
not only a genial mc btll a Illagician and 
a ,,"clUrcr thc fornl('rh' Iccturcd 011 the 
"joy (If H\'inl-!") helps him O\'cr an}' per' 

I P/c'asc lurn /0 f't".ce~;) 

SPONSOR 



SPORTS 
Sponsorship 

Sports arc big bUsillt'Ss. That 's been 
type-pounded into the public ron
sciousness by the nat ion's news

papt'rs for years. What ha.~n· 1 tx'Cll too 
c\'idrm is that sPOrlS haw helped ,1150 to 
build big busi ness. The Atlamic Refining 
Comp."lIlY's sponsorship of foot nail, bas
ketb.111, and ba:,cbatl, General t>. t ills· 
sponsorship of bascb."lll gallles for 
Wheatics. Old Cold's underwrit ing of the 
Dodger and other games, Wrigley's .1i ring 
of a number of basel);}11 g<lll1('5, :md on the 
West Coast the sponsorship of sporting 
('\'ents by Signal Oil and other gasoline 
corporations, have all made nlOljor contri
butions to thc annual finnncinl st:ltl'ment s 
of the sponsors. 

However, in no case have sports made 
a more vital contribu tion th:lll they have 
(or the Gillette Safcty Razor Company 

which spollsors everything from the 
World Series baseball games to [he Ken
tucky Derby . (Many of their Sport 
sponsorships han' run on through the 
years. 111is is their eighth year of Derby 
sponsorship.) 

Gillette is [he piollccr safety ra:or 
manufacturer and unt il Ibe patents ran 
out they were without real competition 
exct'pt from s(raigin-edged ra:ors and thc 
barbers. If s Illany years since Gillette 
W:lS patent-protccted and nov. there arc 
hundreds of compel in.!! b lades and holders 
which rangc from Ihe expensive Rolls 10 
ftve-and_ ten_cent_store brands. Despile 
this I he first quarler of 1947 S:lW Gillet le's 
net hit $2,904,662, or $1. 28 per share of 
the [,998,769 common sh:lT<-os OUlstl1.lul
ing. T his was $227,339 beller than 1946 
and was achieved despi le the fact thai 

thc British plant lIoas closed three \lccks 
during the quarter because of lack of 
powcr. (English opcr.1tions accounl for 
Ollc-nin [II of Gi lIel te 'so\'er -all opcTat ions.) 

Gillette's major business is in blades 
and in 1946 the profi ts were $20,585,-
381.36. It cost them roughly 12 per cent 
of this SUIll ($2.300,000) for advertising 
of which by far the grealer amount was 
spent for bro.1dcastlng, roughly $1,800,-
000. Gillette bought as many big-time 
sport e\'ClllS as the}' cou ld and for each 
used the network that best could clear Ihe 
time for the event. Besides this. in order 
to associate their name week-in and 
\leek-ou t with sports, they bought, in 
19H, r:'riday night prize fight broadcasts 
from New York 's J\ ladison Square Car_ 
den. Gardell fights arc on evcTY \leek 
excep t during the period when the circus, 

WA G E BROADCASTS 
The Cavalcade of Sports 

I~ 

BOXI G 
With the Nation's Ace Fighters 

EVERY 
FRIDAY 20 ON YOUR 

DIAL 
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B,o.dsid"s kup duills ift fo' m"d wh"n t!V'" 
GiII"lt" signs. top-f li ght , po.l ing' .v"nl 

rocko, icc sho .... or otllt.'r S<.'\'CIl day or 
lon~cr C\'Cflt tak<.'S o\'{' r the shrin<.' of thc 
rnnnly art, DUring th<.os...' pcriods thc 
fights originat .. at the SI. Nicholas 
Arena, Fights aT{' broadcast locally in 
New York ovcr WHN from SI. Nicho1:ls 
0 11 Mondays, which ka-ps Gillcltc pro
tcctt>d on an cxciusi\'(' from thi .. tight club. 

Gillettc's thinkiug IS that th(' way to 
reach male America is throu~h sporting 
c\'ems, It pays $150,000 $175,000 for 
the \\'orld Serics ri/-lhts each ycar nnd 
pays fabulOll s sums for bill lights likc thc 
Louis-Conn heavyweigh t challlp ion~hip, 

Sponsoring Loub title-dl'fenSl' tilts, Gil
lette has seell local stations like WFIL 
attain a 78.9 rating, which means more 
than sewn out of ten radio hom('S heard 
Gi llette comme rcials ill Philadelphia 011 

June 19, 19-16, Gilleth!' gell('rally has two 
tight telecasts a w('('k o\'er WNBT :md 
the N BC-TV net",,'Qrk, O lil' from SI. 
Nicholas Arena and Ollt' from Madison 
Squarc Garden, ThcS(' scanllings fn:
qU<''1Hly caus-.: nenrl}' 100 pcr ccnt of thc 
tel\'''ision So'ts in the areas where thcy 
can bl: Sl'Cll to be s\\'i tcht:d to the channds 
o\"Cr \\hldl tht,), aa' tralNlIrttrng. Gil
lutl' hasn't teamed ho .... to handle its 
nsual comnl<.'rciab yet, bu t sincc tnl')"re 
tr) Ill).! c\er)' \\(l.:k thl')"T\: Irkdy to lIa\t: a 
<'()(k furmula I\'orkl'd uut lon~ Ix'furt: the 
\'hual rll~'dlUm t:tkl'<; OHT fWIll th(' purel)' 
audibk (lIll' U. S. Rublx"r /t,1<; al~l [it'd 
lip n~ man)' ~portll1~ C\l'nh as till'), cuuld 
f~lr T\', and ha, ~ron!>llrl'J a uurnbrr of 
nnl'tJrtalit ~pf)rt 11IgllhJ.!hb_ Furd and 
Cl'lll'ral Food~ <lrl' IM),illl: till' l-ilh for the 

3B 

Th, Dlfby IS to .u in, I.ns· wh.1 G ifl"lt" w.nh its .nol 10 b" to sh.v"n. II 's 
Am",ic. ', "'oy.I" tr,ck:"vlnt .nd with millionl of m,," it'u onc""·y,,,rl islenin, h.bil 

(ckcasting of thc IJodger baseball games 
in New York and the rormer underwrites 
spOrts all )car round on WeBS-T V, If 
sports are imporlallt program .... iSt' for n 
sponsor m radio they arc twicc as im
portant in tcll'Vlsion \\ hich is using thcm 
to pu ll up th<."industry by its bootstrap~. 
$pons r:l tl' first ill all current tele"ision 
program surveys. 

Brc .... 'ers ha\'(' been quick to $('l..' the 
~'alue of baseball broadcastmg and many 
of the nationally kno""l1 malt products 
are paying the bills for t he games this 
season, includinJ.! Pnbst in ;":ew York , 
Narraganset in Boston, Burger in Cin
cinnati nlld GricSC'dicck in St. Louis. 
Natu r.Il I)', b.1SC'b.11/ broadcast~ arc hcard 
for the most pan nil 1II<icp<'lldellt stations 
(SC<' Timt is FltlaNt in St,orf Contracu, 
SI'O!,;SOR, J anuary 19-17), This mcan~ 
morc t han usual promotion to k'! th(' fail S 
kno ..... where the}' call hear their favo Tlte 
nincs in action, Since 1I)0st sporlin!! 
('''Cl1t5 arl' essentially one-time broad
casts, they all require promotion ovcr and 
abo"e wh'l! ~t:ltions and sponsors CJll
ploy III da}'-by-da)' use of the medium 
It nlso I'('()m rn superb urgnlll:atilill to 

handle, fm instaBCc, a rOOt ball schedull 
lik(, Atl,11ltic Rdimng\, which ill Iq..j(J 

co\-cn:d 12} col lcg(' g"llle~, 107 high school 
COntest .. , 16 prof~'$$ional gall1e~, using ';..j 

annnUIICl'rs and 59 stauon.\>. 
AtlantIC I.;l1o\\'s ho\\ important I'rollln' 

tion is III the sport~ bro:adca.\>t ficlJ, Ju~t 
a~ d()c~ GlllLttt', and it has gin'1l a\\'a\ 
111111inns of the Dick rJrmktl FaofNII 
FOI,'C"'I~ wl'Ck1\, JUllnll \'ach c;ca~1II 

T hese roint.()r-~ale bruadsidcs ).!iw IIh 
comparative stren~th of c"cr}, tcalll pla~ 
ing dunng the week the givc:t .... ap alt 
avai lable at At lantic gas stations, TIm 
entails forecas t ing, printing and dl~tribu 
tion problems of huge proportiom, but 
Atlantic ha~ proven that thc big!:cr tilt 
promotion in srortcasting the j.!rcater tlx 
resuhs. l1ley pay o\l~r $10,000 a 5{' ..nil 

for tht> forccast figures alone. Tht, cr,1l 

pmmotlon, one-sheet po~ters for the ~~ 
stations plus thc fOrt'cas ts, costS ()\tf 

$ 100,000, T his is the type of ad\'crtl',mj! 
and promot ion th:H ad\'{'rtising a~l'tlCi 

usually duck, bu t "},er has taken It I" 

5t ride {fir more than 12 years and A tlant,( 
has found ou t that it pays in nct profit~ 

, e' 
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Basketb.1.1i is a di thcliit sport to broad_ 
ca.>t except for enthusiasts, bu t where it 
has developed ,I great loca l following it is 
hotter, fanwisc, than foo tball. At lamic 
bro.1dcasts and td('Casts the Pennsylvania 
U. ~ames, and sponsors h.1skctball ganleS 
in a number of other :Heas. 

It is sponsorsh ip of e\·('IlIS like the 
World Series that , according 10 Gilklle 
and their agency, has kept the blade fiml 
op among the big llIoney ITh1kcrs dl'Spi te 
the fac t that their attempts at product 
di\'ersificat ion hasn ', been too successful. 
Gillet te Shave Cream has been something 
to usc as a loss leader wl1('11 th(' corpora
tion wanted to build a 49 C('lll combina
tion of blades, razor and crealll . They 
used that combi nat ion very successfu lly 
during the World Series. This also en
abled them to merchandise and promote 
fights with d isplays in drug ;lI1d other re
tmlers that carry razors and blades, 
Gillette doc'Sn't make cooperative adver
tising allowances, because the line is 
carried by too many diverse outlet s, very 
fC"\\' of which individually ;1("("ount for an 
appr£"Clable share of th(' business done in 
their territory. T his doesn' t m('an that 
"dea ls" aren't made with the grea t drug 
and five and ten C('lll chains, but that no 
genl'Tal fomlUla exists with Gillette for 
allowing a certain IX"rc('lllage of the s,11es 
of any outlet fo r advertising, Gillette has 
to m ITY its advertising burden, and docs. 

Gillette gets its greatest adver tising 
b.1ng 001 of heavyweight championship 
bro.1dcasts like the Lou is-Conn fracas, 
The figh t was carried by the American 
Broadcasting Company network and it s 
stations were given plenty of cooperat ion 
by the home orlice in getting a top rating 
for til!.' fi ght. T ypical as indicated previ
ously was WFIL, Philadelphia, which e)(-

plored evcry angle. They m;ldl.' deals 
wi th both tile local wired-music nrganiZ:1-
tiOIlS, MU2ak and National, and pTl-..cnted 
ti l(' fi ght over both S),St('lllS as ~d l as 
alOng it. This meam that evcr)' im
portant restaurant in the Quaker City 
Mea heard it, Individual :lIlnouncen1('llI ~ 
were placed Oil e"cry table in thut rcs
taurants, On the·sc the wired musIc 
SyStt>tll and the st.1l ion were featuTl-d. A 
Gillette cred it wasn't impcrtan t hccau.!il' 
the list("llers heard plenty of ra:or :md 
blade selling 011 ti l(' air. Radio dealers 
plastered their windows wi th spc'c1al 
streamers. Imitation fig ht tickus, ilWlt
ing til!.' holders to be at the ringside via 
rad io, were distr ibuted Widely. No at
tempt was made 10 get the name of 
Gillette on c"cry piece of promot ional 
copy, since too many credits would have 
cluttered up the display pieces and dis
couraged readers. 

Of course the Louis-Conn fight was 
news, but the difTerence octw('('n the 
nat ional ra ting for the bro:uka~ t , 67.8, 
the 78.9 which WF IL gamered, alld the 
70.1 collected via king_size promOIlOI1 in 
Los Angeles O\'Cf station KECA was 
ample proof that it 's the promotion that 
makes thc difTer('t1ce in sport S bro.1dcaslS. 
Promotion is frequently the dilfer('l1ce 
between a sma ll audi("l"ICe and an out_ 
standmg one. It isn' t always the alls~·er 
th!.> wa)' it is in making sport events pay 
otT at the dialing poim and a t the pomt
of-s,1 Ie, 

Sports sponsors run the gamut from 
beer to wheat ies, Their prof!rams require 
maximum promotion. Wh('t1they air thc 
great e"ents in the competit ive fields they 
make point-of-sa le promotion possible 
beyond an}' other type of broadcasting 
, , . and they reach, 111 a majori ty of cascs 

To Inch " ,uIII " list" ne" .nd build up louh .. Conn . udi"nc" WFll m.d" ti".up with I 
IlIfl.Ch spot I tit!nd"d by thous.nds. Th"y laW post"n .nd h".,d speci.1 . nnouncements 

,3 . 
I . -

,I') I :~.~. 

Tlbl e: "tents" lold Phil.de:lphia to !osten to 
th" Loul,·Conn fi'3ht over ABC .nd WFIL 

, , , the male car tha t i~n't glued to the 
ladio r£"Ceiwr as a regu lar thing ... and 
they' re numlX'r one in tde\"ision rif! ht 
now. It 's nothing unusua'i 10 have 20 
\'Icwcrs 10 one receiver in a heme ""hen a 
~r('a t sponinf! e\·elll is scanne d. 

Sports arc producers they've kept 
Gill('lIe 10 the muhipl(' million dollar 
profit field and keep tho~ Blue and Thm 
blade sales 1ll0untillJ:". If a spon!'oOr IS 
ail11i ll.\: at the male pocketbook and 
doesll ' t want to wait until he can hUlld 
an audience, sport b.111krolhng is the 
answer. But he has 10 be promotion 
minded to get results, though h(' can reach 
his public with a single broadcast. 

R. dio dul",,' windows were plaste:fed wi tll 
I II 'Olm$ 01 Louis,Conn fight plomotion 
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KFDA 
Amarillo, Tex. 
R~ p"n~" t a li ¥,,-lo"l1 E. Pu'~on Co. 

WBIR 
Knoxville, Tenn. 
Representative-lohn E. Purlon Co. 

WCMI 
Ashland, Ky. 
Hunlinglon, W. Va. 
Rep.esell talivlt- Jo hn E. Punon Co. 

WLAP 
Lexinglon, Ky. 
Representative-lohn E. PurSO Il Co. 

WMOB 
Mobile, Ala. 
Represenlalivllt-The Branham Co. 

Onsc·ahi\ity 
\{csl' 

i ~ II I(' 

BUY-WORD 

Co , '1 Ih ~' 1':1('(."; 011 1114'~e 

:-- I a l jon~ 11I 1l" ! 

The Nunn Stations are 
owned and operated 
by Gilmore N. Nunn 
and J. Nunn. 

BEAT THE BOYS 
/{adiQ 5/(lliOIl WI I K . Ciel'elalld, M onday 

,"rollX" Frilkly, 1:/)-1:30 p.m. tst 
PROGRAM: Take a piano player. a 
vocalis t , a girl with il home), SOT! of 
voice, add studio guests and a tdephone. 
and you hl\\'(' the bask illJ.,( rcdicnts of this 
program. It's one of the quick-moving 
quarter hours tha t IT11lkc IOCill dail}' pro
grams. The boys plil)' the piano and sing 
a few tunes and the studio guests Iry 10 
guess the ti t le of the songs and get $5.00 
for their charity, club, or association if 
t ill'), win. Theil a telephone call is made 
and a home listener is given the same 
opportunity-only if she wins it's her 
oy.n five bucks. If she dOl.'sll·tllame the 
musical number it increa!;C'S the ca sh that 
the telephone mlSW(rl'r c:m win the next 
day. The <lppcal of the sho ..... is that the 
listellcr fee[s th:n she's righ t in the studio 
With the p"rforll1cr ~. 
COM MERCI Al: Copy i~ pretty deadly 
(at le:lst that he;'Hd on the program re
viewed was) but Eleanor Hanson who 
handles mc chorcs as well as commercials 
makes it set:m really good, Howc\'('r, no 
doubt it's bctter to sell P:l\'clka Brothers' 
cold"nlt mcats and sausages with s traiglll 
copy than it is to mah ' a mystery of the 
product. 
TIME: TIle avai lable <ludimce at 1: 15 is 
as large as <I t pr.1ctical1y any o ther time 
during the day and since there 's on ly one 
nctwork airing' at this time (Ala PtrklllS, 
CBS), locally.produc ... >d shows haw <I real 
0ppoTlun ity to gather <I ll audience. Bttl l 
Ihl! Bo}'s compct('S in C!cI'l'land with 
another qui:, Tdlo Tesl. and a progralll 
called \\'OIllt'II'S Qllb, 
PROMO TION: Fact that clubs arc in .. 
\'ited to come to the studio to compete 
nwaliS city .. wide promotion <lnd the tele .. 
phone rou tine is <llso an <ludience builder. 
Tclephone numbers ca lled are t hose of 
\\"omel1 who registCf a t their local meat 
market s, which gh'cs dIe pTOgr:Ull a point .. 
o( .. s<l I(, build .. up, 
CR EDITS: This is Eleanor II<"tIlson's baby, 
The s-pOl1snr ha~ snid ''1'11 make the 
sausage, you sell it. " She rUIlS the pro
gr:ull and can if she desircs change the 
ad-agency t Willi.11ll R, i\'.1~h Agellcy) 
copy if it docsn't fit well into her mouth. 
l\liss I l:l.lls(J1l ilo good enough (0 just ify 
till' claim th.1t I\OIllUl alUlolLllcers have .1 
solid niche in bW:ldcalotinl!. Earl Rohlf 
tickles the il"oril'~ for thi~ qui: musical 
and Oick O'llerell \"Ocil l i2('~. Both do a 
"': lIn thall COl1lpctClH job, Oiek ~hould 
\I.1tch nUlllher.!- he :.ckcts a~ he \\'<lS !>Our 
(Ill the fi nn I IUlw on til<.' progra l1l re\'ic-wed. 

BIRDSEYE OPEN HOUSE 
HlNBT, Ntw York, N UC- T V, Thursday, 

8:JO~ 9 p.m. eelsl 
PROGRA M: This I\~"o-part scanning, 
Harriet Van Horne (Neu' York WOTld
Telegram radio l-di lor) interviewing fash
ion and pcrfonner personalities and James 
Beard's recipes-in-action, IS a fan tastic 
wl-ddint: of tdcvision program materi31. 
Beard is a terrific personality. a big: husky 
man who makes )'ou enjoy preparing food 
- or at least seeing him prepare it. Since 
it's a food sponsor. Birdseye, who is pay .. 
ing for the program, Beard is a natural 
Of courS(' he frequently m.1kes the \';ellOt'T 
wonder what haplX'nC'd to the turkey he 
PUt in the ol"en, or Ihe warne mix hI' 
poured 10 minutes ago. but that's fun. 

With Harriet Van Horne. it's anothcr 
Illatter. There is sOllie question as to the 
propriety of a radio cdilOr's appearing on 
the air for a sponsor 1 Gcneral Food$, 
which oyms Birdseye) whose progrnn15 
she must naturally reVIc" dUrint: t~ 
course of any season. \Ve might forgi\"C 
this if ,\1is5 Van I lome was cntertainmg:. 
She isn't. In her firs t <lppcaranCl' the}" 
sat her at a typewriter and made belie\"(: 
that she was writing interl"i{'\\·s. Th"1 
program tcchnique in telel'ision \I,'('I\t 
nut with the scanning disk. Since thm 
the), ha\"(' tril-d il number of other de
vices, none of which have made the 
program p:llatable. She's telegenic, but 
programwise she's as static as an afl(T" 
dinner speakcr:1I a bolt-and-nu t manu .. 
facturers' convCll tion. 
COMMER CIAL: Apparentl)' the agene) 
on t he first broadcast didn't e\'en tcst the 
Birdseye t rade-mark to make sure that 
mos t of it (aside from the bird outlinel 
didn't wash OUt in the scal1ninl!. J3card'~ 
handling- of the commercials is aly.·a}'~ 

good all food is succulent, aromatIC. 
delicious. and fi t for a qUC("1l to /3card. In 
spi te of It <III Beard makes you want to j!O 

out and buy Birdseye quick .. fro:en food~. 
The eOlllmercials on the Van Home 

quarter hour are like the pro,;:ram itself
tOO too. 
TIME : This is a daytime-type half h'"lIJl 
:lIld naturally Ciln' t l'C Judgl'd vy night, 
time l'tand:lrds. It competes \Ijth FT\" 
Allcn in r.1dio :lnd Brislol-,\lyns' P,lr/I 

U'l~ (11' WCBS-T\'. 
CREDITS: Since l'l'ery"'X'ly connected \I, Ilh 
thi~. including- Young and Rubicam, tiN.. 
a!-!l'I1CY. kno\\"~ Ix'tter. the rroducinp, ~'IlJ 
of the pH'SCTlIation ~h<lll IX' (in thi> ~ 
view) n,ulld('ss. I t'~ just one of thu!-t" 
thing.,. th<lt :-holiid h,1\'e 1:>I.:CI1 left r~l 
televisiull',. cuttlllg .. rooill floor. 

SPONSOR 



STA nON REPRESENTA n VES 
(Contilluttfjrolll /ldgr 2.5) 

~ou ld ha ve cost thl'lll hundreds of 
thousands of dollars. 

Most rcprcscnt:lIivcs agree that the n:
ar£> some alllOl'lj.! them who have tr<lvclcd 
the gravy train but as one put il sue
Olletly, "depression will ei ther put tll(.'U1 

co work or wipe them OU I. " 

Stations seldom realize that many of 
them keep their rcprcscllWtivl's working 
in the dark on avai labi lities, 0 11 success 
stories which they develop and proRrams 
\I'hieh they arc build ing. In a number of 
cases station representativc:s have hea rd 
about station proOlmions from their 
agency and sponsor COIUOCrs before 
Ih<.'Y'vc heard of tlwllI frolll the s tmions 
dlCl'llsclves. Most Tl1' TcSCntmivcs spend 
considerable time set l ing up a rourine 
with their stations whereby copies of 
everything the station says or docs COIllCS 

to them in advance of release or as soon 
af[('r it happens as possible, This scem s 
~imple, but with the rulloum of paper 
"'ork which is required of a station, big or 
small , it isn't easy to educate stations to 
illCf'C':lS(' it. ReprCSClllaliv{'s 'Iccomplish 
this by a process of station cajoling and 
education, . , and a TC thus able to keep 
prospC'Cu hot with what's going on, 

Most representatives fed thm helping 
an agency build its radio bi ll ing is of vital 
importance. They havc brought local 
conditions to the a ttention of the account 
executives that have result <..'-'d in supple
mentary campaigns and have been known 
to carry the ball for an account man 
di rec t to his client. Radio billings arc 
built in many ways, not the leas t of which 
is knowing a client's needs, Special 
sen icing an ;q.:ency is essential where 
the agency has a ditfer<..,u IlK-dia head for 
broadcasting Ihan it has for black and 
white and outdoor advert ising, The 
radio dcp..1rtm<"1lts in these cases arc indi
vidual operat ions and arc j udged by the 
profi t that they deliver (0 the overall 
operation, In cases where media is under 
en! head, the representat ive's job is to 
keep that Illall sold on bro.1dcast ing as a 
key medium. Each operat ion is dirf<"'T<..1u 
and l'ilch operat ion has 10 be hand led 
with the individual ag<"11cy's sct-up in 
mind. 

The representative's value 10 a sponsor, 
as many of them .see it , is to help the ad
\'crtiser merchandise its nmional spot 
buSiness, to work with it on sck"Cting the 
corrcct program on the station for the ir 
needs and to t--'(Iucate th<..1n that there arc 
"no miracles in radio," The tat ter is 
explained by one reprcscnt a tive as fo t. 
IC)\Ils: " If an advert iser com es to bro.1d. 

MAY 19'7 

cas t ing wit h an idc:n th'1I it "ill produce, 
without promotion , wi thou t (I ~"Ile~ lince, 
without llIerch,lIldising, there is a grent 
likd ihood thai he will s tep out III the field 
casli)!at ing radio as a fraud and a fai lure 
:IS a rll<..-dium for his IlIl'S.'ia~(', True theTC' 
have ix'Cll cascs. like L1dy Esther, 
Barbasol, EVersharp, and Uulova for 
whose success hro.'Klcast in~ h ilS been 
b.1sically Tl'sponsible, bu t for every 
Ill iracle there arc hundreds of fml ls who 
have found thm broa dcast inl: is a fine 
product ive medium not a vdlicJe 10 L'Ild 
s."I lesmen, other advertis ing, prom ot ion 
nnd merchandising," 

~ta llon!> IlInk UpUI1 tllelr TC'pl'CS('nta· 
tlves ns lift'! hles both "u~in~~ and OIX'T

atioll_"dsc, Actually a J,:rea l pcrcelltage 
of Ihe l1l , more t l1."Ill ullc-tlurd of the 
re~pondl'llts in this su rvey, round nothing 
10 criticize about :; t:ltiOll rl1'rt'SCfllntioll. 
Then: wa~I1' t :t singk one who hcllCVL'CI 
that he .... ,1S p.1yin~ his reprl'scntativc tOO 
much, which 111 itself was llothing short 
of a mirncie. Most s ta t ions did rccl that 
rcprl'SCll tatives were going to ha w to 
work harder for husil )(.~~ than they have 
dUri llg the P.1St thrC(' years bu t added a 
p,s,-"arell ' l we all." 

IN JU NE : "SI.lio" RI p" 0" Tim",buYlfI" 

IN WORCESTER 

WTAG delivers 1 47~ MORE AUDIENCE thon Slotion 8 

WT AG delive rs 209"'" MORE AUDIENCE than Slolion C 

WTAG delivers 298"'" MORE AUDIENCE Ihon Slolion 0 

WT AG d.I;"" 368"- MORE AUDIENCE thon Stotion E 

TOTAL RAlED TIMe PE RIOD S HOOPER.I N DEX JANAeB , ' '''7 

Moreover, ()1t6t WTAG del ivers Central New England 

W'1lIJl® 
I .'''-Z~ ~ 

WORCESTER 

" 



U ••• for outstanding achie vement 

In program creation and promotion" 

To be selected as winner of 0 Plaque Award by the 

City College of New York is on honor which KG F J 

deeply opprecioles, In ocknowledg ing Ih is ou tstond

ing Aword, we wish 10 express our Thonks 0150 10 Ihe 

following for thei r splendid coo perot ion in bringing 

the Aword to ~Hollywood House-: 

lOS A N GHf S COUN n MHl /C At ASSOCl AflO N 
Stonley K. (, .. hem •• Exe(ut'.e Se"elo,y ond No .. oto, of 

"I F THE Y HAD llVE Dw 

tO S A N GH fS BA R ASSOC I Afl O N 
- 'HE LAW I S YOUR SERVA N , -

Do"d 801l0.d, No .. oto. leo EtU und, W"le. 

PAUl FO RRB T, P,omotion 

S UO l fR COMPAN Y 
" dye,thing "aen<y who .0 obly oni.led wi th Ihe p,e.enlotio~ 

THHM A KI RCHNE R, Mon0ge' 

THI r W I N r Y_ IOUR HO U R s rAHON • UlO O N THE l OS ANGIlIS D' A l 

Again, WMT sponsors the Annual 
• • 

• • ~
. 

~;~· f 

ifj;"i , . 
• , . 

• 

"CLEAN PLOWING 
CONTEST" to help 
Iowa Farmers 

: ...... ,.I . This fr"dition"l contest 

• • • • • • • • 

is just one more inst"nce 

of how public ser .... ice 

promotions m"ke friends 

for WMT Md customers 

for you. 
• • • • • • • • • 

Mlmb ... 
t.4 id·5tl'" G,o.P 

WMT o l ~o blanleh the o ther 

"all o f Ea5!etn low~ ' 5' 

"twin m~rlets" for you 

Only CBS outle' in r"e 0'1'0, 

WMT is favo,ite city nllenin,!. too! 

• 50"/0 Falm 
500;0 I ndullri~1 

Mrs. America's "Wants" 
Wa~hing machines ar(' what da}'time 

lI~tener~ wallt IllOSt, according to a 
tahu l;Juon of cross-sections of H('(lrrl 

Desire's 500,000 piI.'Ccs of fan mail from 
0111 over Ihe nation. 

A samrlc of one thousand letters is 
takl11 at regular intervals 10 enable Ra) 
l\lorgan, Qwner and producer of the sholl.. 
and partner in Coodkind, Joice & Mor
gan, Chica~o advcrtising agl'ncy, to check 
what hc'll n('(.'d 10 fu lfi ll the requests of 
the daytime- dialers, IFirst sample wa~ 
bigger. 5,000 requcsts. ) 

Latest tabulation (third) puts diamond 
rings in the second position, In the first 
sample watches took S('Cond place. Re
frigerators are third in th~ third tabula
tion and were ('igh lh in the first. First 
J 2 desir('s, in first and th ird panels, run 
111 the follow'ing order: 

Curr"nl I .h,·~k ':ir.I CI ... ,1. 
I \\'", h ln\1 ' I ~~h ln.·~ \\"". h ;n ll. ' b ehlnl" 
1 Ili:.mnntl R l n\11 \\'a '~ h ... . 
.I R,·/rllI. .. r:t'''<~ IIfcrd ... . 
"' Au , onu,hil.,. Radl<. R~~h·~~ 
:<; 11 .·0..1., SlOV .... 
" B"',·cI~, I.I" I hl n ll. 
7 .... "".... S .. " Inll. ~bchinh 
~ l)br>l'rs Kdrl\1 .. r:tl ..... 

q I("dlo R~~ ... ;' ... <" '-:lolhlnl1 
III Kh~h .. n l ' t ... "U. 
I I CIN h lnll. 
U \\'".d",. 

Rad 'o_ I'h,mrw.,."ph. 
1I,·d. 
IIlap~fS 

While articles requested nalUrally fall 
into ctHe~.'ory of things (he fan belie\"l's 
it's possible- to gel from a radio program, 
l1e\'('nhclcss the span of reqU{'sts run 
from a jeep to majorettc boots, from 
ellcylopedias to false (eeTh, from type· 
writers to wigs, and from a foot brace to 
a deodori:cd skunk. 

Requests arc as often made on bchaH 
of someonc ciS(' instead of for the \\ mer, 
and the "desires" are, most rescarcheT!o 
believe, an adequatc index both of what 
the American housewife nceds and what 
is stili difficult to buy on the- market 
(d iapers for instance). 

BUIL DING A FE ED BUSINESS 

creased Hn'sux:k production. 
Pre-war, tllre<' OUt of 10 f:!rl1lers I:toU!!"1 

supplt'nlClllary feros . During the ra.~t 
six years eight out of 10 turned to this 
II':!}" of kC'Cping stock bmxling morl' 
profitat-le. Jim ,\ \urphr dOl.'~n·t ext''CI 
this to contillUl'. I-k eXl'l,\: l s how ('H'r to 

take care of thc fartner and t'Xr<'CIS radIO 
to continue to send the fMulCrs to f('Cd 
"lOrI's re!-'llbrly for suppl('ll1entary flWs. 

SPONSOR 



NAME 

J . ~. All .. " 
,\.1> .. ,1 :'1. Uell . .. ,," 
J .. I", Rut'"" 
F r<,,1 W. Clim<" 

G uy C,,'lth ,, " 

"'''<\ lI:>dd c n 

I..,.."~rd "" .. Is"" 

R:d"h lIu,,," 

~~,~:~o~~·~~~r~ 
Ja",,,. \\ . 1 .... ln 

J. "dU .• K"' ..... h" .. I .... 

IInw:>td t..eSle,,' 
\\'.A.I ...... '<'II 

Roland S. i\efl' 

1)n""ld S. Senh ... """ 
lJurk ... Robl...,,, 

\\'atn-n Sn,lth 

NAME 

;\-Iulne Ada",,,,,,, 
Jam". And,,, ... ~ 
~ull"ne Au .. ln 
Rnbrrt nallln 
\11I1I"nl I .. Jlul~r 

F. K. 1I~lrn 

A"lla E. n~rk ... 

a ,eo!". T. II lr ~h 
Ik-II)' Sc .. le)' lII,h .. " 
\I. I I . II. H .... kn ,,,,, 
John E. Rol"nd 
G .... ' Il .. A.ll<llu 
... Idls P. lIulle. 
IIl"11lnl" Pu .l .. r .·,,,"k Cotplta 
~· ... nk J. C .... er 
J Im Ch.I .. ""h". 

;\-lailld .. I .. Cbrk 

John,,), (:Oh"n 
ii.. cnnel II (:Olllns 

IIa .h ... ". I I . Cnnn .... 
Jnhn S. 1.Ia ~Id""n 
Rkh".d (j~!IS 
Inul>nk .. 
Rnh<'rl l)"I><- 0"5, .. I" 
t.:h"rlu E. Ellis 
J im Ellis 
(;~ .. T. Em .. """ 

Sldnr)· ~~nllci 
AielUnde. £"' I,,t, 

P.neIM M. Fiske 
f;d Fh'll" .... ld 

J"lm s. (;"II,,~hu 
Ch~rI(S A. (;,,11,,1' 

.11,1 Y H ·17 

signed and unsigne~ 

FORMER AFFIUA liON 

i'I:>vy 
.:lIuhNh A.d .. ", ........ Yurko ad""".' n~ dJr«tnr 
". C,umbache •. """,,, Yo'k. "dve.rlslnll; n,anajl;<" 
{;",.dy<·'" '1'1 .... ~ n "h" ... 1:0 •• ",kroll. ".,Is""" 

r" p"·~ld .. ,,' 
" 11, .10 111"11.11 1"",<: C: 1"x~ C ..... j'lll. hurlth, ,,""'k 

,,,1,,,1""0 dire .. "" 
I'"" , ~·O(KI~ . • ..,. "'''ltd .... , a ~.i~lan' "dnnl •• ,,!:. 

m;o""c.<" 
\" Vh,,,,d,,". Inc., .",11", . ('1., I" .... N"w Yt>tk. 

.. dver l hlnl!. mlO""!!.'" 
All"", """'0" I< McUnnald. (;ind"",u'. p"rI" .... 
I). S. 1. ln i!fi. 1'1 ..... Yor k 
( ;a m"I><-II-l't."I ..... d. ";ew \ '"rk 

J"m .... W, hwl" & ",,....,'" '''s. I'cw Y<>rk. "",n.,.'r 

"rm), 

U"Ir"d Ar.i~ ••• !'I.e" yu.k. ad.-c .... Snt. m"nalle. 
\rm)' "I. ~·, .. cu 

R. G. I .... To".n~u. Inr" I'l'(M"la. lB .• "uhlle re"'· 
• Ion . dlrerl .... 

Huh~lI. Cle'-"'"nd 
I"'m .... rl "hum"cal r ..... I'oew Yo.k. m:> .. a~cr 

r"dlo "d''''ll<ln\l;. m".-chandls lnll. I .. db .. apnll. 
I'<rulo n al R~I.LI '-u'nl''''r!/' Au"., Chkalln. public ... ""1 .. ,, .. dlr"", .... 

FORMER AFnllA nON 

!,c"""''' II< Mh"hell. Ne ... \'''' k . • "diu dlreel ..... 
WUIU" A~ .. nc)'. S"'''III" 
R". h'uulT I'< R)"n. lIoll y",nod. 'P . rad io dl.eeln. 
K. O. I.H Manol" .. .. ri nt, Go .• A~.d",·". S. I) .• 

ad ... rtl.lnt, n'''nallc , 
1);,n c"r-l'h'll..-rnld.S"m"le. 1'0' ...... \'ork. ""CoUnl 
~"p""I",,' 

1!lIIman-Shanc-II . .. y"' . I.ns Ant,cles. aCcn"" Iint, 
departmenl 

Il .. " ..... W. Orr . 1\'ew \ ·.,..k. ~p 
J . W . Robln""n. l ... o A ,, ~elu 
Arm), 
CUr! Ttkh. Chlu1/.o 
I'anc .... -t· luj!",nold·l'arn" I ... Chka1lo. Ilmchll)u 
R"lh,a,," "" Ryan. l'. .... y .... k 
I.rnnen II< ~lh"hrll. 'ew York . chid ,hnchu),rr 
1:/1 .... I Inll,.....~ .. "'. con,I""ir)' s iaft 
(;'''nl. lAS Anll.elu .• p in ch".It. .. 
I'flUle, ( :O n .. "" Ik-Idlnll. !.os Anlltlu. accounl 

u"cullyt 
~'uHe. II< Sml'h & R""s. ;l..e ... l·o.k. cnpy •• ,,11 

l'nhrd Ai.crnl. Corp .. £a51 "artlnrd. (:nlln .. ad· 
>eul,lnt,. puhllcil)' dtpa"menl d;r .... ln. 

IIUlman-Shane. I.os Ant,du 
:-. ..... \' ..... 11. IIc",ld Trihunc. tlenetal m .. "at,e' . 

.;"fopcan .. dll;on 
\·"""11 & Rubkam. l'.·cw y.,..k. ""d ill d c","lmcn, 
~· .. dc"," 1\' .. w '·o .k. 'P 
Rnbr" W. Orr. :-'·.w Yurk 

Adoll. & I)I'KI .... 1'< ..... '· ... rk. acC"""1"1<'<'Ulh~ 
Ahball "lnlh"I" "a"..a. Clly 
I :O"nor •• IlnIlY"-""d. '3dlo df.ec",.. 
:». \\. Ay" •• /)t,r"iI 
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He: Knows Comedy 

H e's thc firs t to admit th ... t his Friday night sho" on 
CBS, It Pays T o Be igllorallt , is corny as a silo. But, 
Ignorallt has survived the critics' sniping and a fluc# 

lualing rat ing since 1944 to pay off now for Philip Morris with 
a mark o f 11.4 .1nd a sponsor identifica tion of 31.8. The cur
rent rating (i t 's climbed some six point s in thc past few months) 
he attribut es to a Polesic theory that a comedy show needs at 
least three continuous ycms on the airwaves berOic it clicks 
sol id ly with the dialers. 

It sounds like Pol~s i :! is p:;.tting himsdf on the back when he 
53y . an agency shou ld gc: a m:m who klJoU's rad io comedy to 
produce (t comedy show. Bm Polcsie's string of success fu l 
shows goc~ 'wny back to the orig in;!1 Maxu'cll House Shou'boat. 
LOitc r , I lobokcn-born Herb was to producc thc Shell Chateau, 
o ne o f r:ldio's en rliest hour. long programs, a nd subsequently 
to listen to t he mellow voice of O er Bingle in the control room 
of thc old Kraft Music Hall. Herb has done so many shows in 
t he ye<l rs bc twccn tha I hc clnims he's lost t r:lck. 

Poles ie insists thOi t 01 crca tivc producer c:l n do much to OIdd 
ext r:l listen ing vOi luc to 01 comcdy sho\\'. From the day yenrs 
ngo when KOK A offered hi m a rad io job wh ile he WOIS s till a 
Ca rncgie T ech student, Polesie h:ls worked hard to turn OUI 

comedy shows bu ilt on the fu nda mcntOi I princi ples of good 
comic theater. I-Ie sa),s t he success fo rmula of his, or :lny other, 
comcdy program, is smoot h pncing, a good sou nd p rogram 
gimmick, nnd It cnst a nd p roducer who kno\\' t he exact momeTlt 
fo r:l punch line or bbckout. 

H is wcckly gucst stiTH on Tlt'ell ty Ques tions' boa rd of ex
pcn s keeps him pretty bus)" bu t he a lwnys p re\' iews Ignorant 
before nn nudience Fri dilY nfternoons. R esult : n show which 
sounds ad lib. but ac tua lly is more t h:m 90 per ccnt prepared . 

• &tIl Il'i/Ii null! lIu,,~II. " f r;lIorrllil" sulpIIL·ri/('r 

SPONSOR • 



ROAD TO RESULTS 
(Co ntilJlccdjrolU (XIgt 36) 

sona l appcnrance hurdlc. The fact that 
he's also nil M .D . is a hd p in cerwin cir
!;IJn1S(;lncc5. Where a hall can 't be ('unci 
big enough [0 scat the crowds thilt " 'ani 
to hear and SCI." the qui: bmadcast , loud 
sp<:'ukel'S have been sct up outside anel 
II'S not unusual 10 hear Professor Qui: do 
his sluff thc length of Main SIret'1. 

" nighttime gct·togct!K'r for Amoco 
dealers ;Jnd loe;'!] rt'prC5(..'f1 tm i\'l$ is a lwnys 
on the SCllL-dulc. Qui! look the sales
men's course down at Amcricrlll Oil Com. 
pany's headquarters in Baltimore and can 
talk gasoline language wilh the best of 
them ... nnd docs. 

There's vcry little Amocu in the usual 
Professor Qui: personal appenrana'. He 
permits the fact that he's there through 
the courtcsy of the oil to do the selling 
job. The fact that he has his audiences 
spell oul Amoco for a gag is handled 
"'"I that it d oesn't seem commercial. 

Another ..... ay Arnoc.o gets in its lick s is 
by having the ushers at any personal 
appearance TO<1nl the aisles in fu ll regula
tion Amoco gasoline stat ion a ttendants' 
unifonns. 

No one has been able to put into 
dollars and cents the value of the TO<1d to 
Professor Qlliz and its sponsor but it dnes 
cost the advertiser about $1,200 11 ..... eek 
[0 travel the unit. Conservative esti
mates place the value to the sponsor of 
the publicity :md promotion in the aver
age to\\.'n at $20,000. 

The granddaddy and mas ter of them 
a ll at merchand ising a to ..... n with a show 
was no doubt Major Bowes. When the)' 
brought the Original Amateur Hour into 
a town it took over, from s treamers across 
Main Street to a regu lar ga la parade down 
the key thoroughfares. file " Honor 
City" routine (which has now been picked 
up by local stations) a lways landed a 
whale of a lot of publicity and cities aU 
over the nation vied for the honor. J im 
Caines, now manager of WNBC (New 
York), hit the road to sell the "Honor 
City" idea. He spent a s i:able amount 
ci money in each area . It cost up til 

$3,000 per town for the special te lephone 
voting center (girls and equipment). 
Chrysler and De Sotl) dealers in each 
t()'.1m chipped in from $1,500 to $2,000 
fOf newspaper, poster, and other prorno
t ion and advertising. &w\.'5 hit an a ll
time high in audience rating for a regular 

I conm1Crcial show but whcn the show was 
cut to a half hour and they stopped the 
road promotion his rating dropped to less 
than half of what it had collected through 
honoring cities and local city voting. 

MAY 1947 

It costs Caine,., fmlll $300 t" ~XJ f(lr 
the ci t )' salutes (a Incnl Vl'~i"n .l{ the 
Bowes cxploitmion) now brill,!! u~od hy 
WNBC bu t frequently thl' municipnhty 
beinl! 1){JllOr(od spends thousmds ItSt'1f 
WNBC rak('S many of its lowl comn1Cr
cial shows illlo the town t.l let tht.' 
listeners St't' its personalities m fin.1 hand. 
It will take WN BC almo~t a year t(1 
siuisfy a ll t he citic:-s tl\'1t \\.ant til b(' 

s.1iuted but when it's all over the ~tatit. 1Il 

sponsors shou ld have pk-nty mure hSlmers 
wher('\'er the signa l is h<.-ard .. if the 
lak.'tlt can tTavel tha t f:tr . 

S. rvillll' ,~. 

Boh Ilawk, \\.110 dId ~uch ;t sll.c ll Joh 
of E\en.harp whcll Ill' t raveled with 
'fake It Or Ltm.: I I (sro'OSOK, [X'Cl'mbcr 
1()46) is \ehcmo.:nt abuut tile fact that the 
(lilly rt':ISOIl why molTe audicnce pnrtici, 
pnllon shows dun't trawl is thm I,Xl many 
flr.hc rti~iTl~ a!!encies and 100 much takom 
are la~)'. It 's \\.,Irk to trav('1 ,1 show 
properly Parks Jtlhnson cbims that 
1110st sponsors get k'Ss than 25 per ('{'nt 
of the value uf their travelmg shows 
lx'CnuS(' they don 't coordinatc s,11es pro
mution a nd advcrtising with the show. 

lIa\\.k nlso poin ts out th..1t it takes ~uts 

First Families of Agriculture 

Rep.: CAPPER PUBLICATIONS, Inc. 
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for .In ,lgelX-) tu go tu ,I 'PlIIl'>lJr .mJ tell 
111m that they'd like to [r;I\'('1 :l ~how. 

~JX'Ciall} ~ina:' It Ill:l} mean as much as 
$100,000 n }'l'nr ($2 ,000 a week for 52 
\\Ct:k~) rlKlrc In do it lie ~ trcsscs rhnt 
correct hnndht1!: of the I itkCI di~tribmioll 
is a Jl1.1jor opt'r:ltion :md insist .. th,lt paid 
adl'crti,inJ,! ~hnuld [til the pro"pt!'Ctl\'c 
:ludience how the,- can obtam thC' 
tickcb, ;lIId thw paid adn rtl ,ul/o: should 
mmOUllCC v.hcn ther are .1 11 gO I'IC . He 
nlS() ~ tre~'t'S Ihm travel helps a Rood pro
gram but that it can't S,1\'C:l poor 0 1\(' . 

Tr:l\'cling pays off ('ven (or :l big popu
lar show like Ilour oj Ch,mn because its 
tra\'d " are purcl)' commerc;:.I , i.e., it 
m<l kcs rq::ul:.r profcS!>ional :.ppc:.r<lnces at 
re~u lar boX-O{flCC ratel> in the lo\\.ns from 
which it bro:.dcaslS :'lnd the :'lr show is 
frcqul'll11y part of a fegular two-hour 
concert. Its sponsor, the local electric 
light nnd PO\\.l'f company, buys tickets 
fOf its ke}' customers and roll~ out the red 
cnrpct for the troupe. Tickets aren' t 
cheap-e\'en in Shreveport, 1-1., they 
were priced at $3.60 top with the lowest
priced se<l ts costing $ 1.20, For many 
concerts the electric compnn}' handles 
the tick('t sales and evcrything, and fccls 
tn.1t the f:(ood·\\,'ilI more than justifies 
t heir t<lckling a job the)""e never tried 
before. H:mdling a group of 40 girls on 
tour is no si nccure but Phd Spitaln)' and 
Evelyn, star and wife, h.w(' evefyt hing 
under control, and the Hour oj Charm is 
frequently CBS's top-rank ing afternoon 
program. 

It ·s a long way from a ..j()..girl orchestra 
to Ted I\ lalone but I\ lalone also does a 
top job for the electrical world, through 
his sellin,!! of electrical applinnces. 1\ lalone 
is the well· read story tel leT. As indicated 
pre"iously in this report he t urns on the 
personal charnl for those hard-ta-sell 
electric.11 dealers and usually brings home 
the bacon-although neither the dealer 
nor the local Westinghouse distributor 
always knows the reason why. Ted 
always suggests that dis tributors bring 
their win's to the local panics. He's 

\ 
U 

The 
Golden 

Circle 
Station 

Forjoe 
will tell 

~~, ~i;':~~~j~~~~~si~~~~S~ 
face, bu t even then, l\Ialone points out, 
the personal contacts can still deliver and 
frequent ly have for him. 

.. 

you 
. Active llC<"ounts as or ~Iarch 3j' r 
19";, KXL\\' 1x<~.:ln broadcaM' 
ing on January I, 19H. 

The road is rocky for r"dio programs 
that tr.wel-but no m:ltter how often a 
toe is stubbed travel pays the sponsor in 
results ... in 5..1les, in better dealer-dis
tributor relations, in incre".scd program 
r" tings, ill sewing up an)' territor),. 

\\llCll did you pia)' Duluth last! 

AI M FOR 
THE RICH 
SA N OIEGO 
MARKET 

* Diego's Station 

1130 O~ I:~E 
NATIONAL REPRESENTATIVES 

W. S. GRANT CO., INC. 

Making the best 
even better! 

Now-along with 
((The Texas R angers" 

J\ mr .... fir.., Jlh'~" '3r "r ¥~ Ir· 
li ' l"j,b linj:" olT"r! Allr"l'lj\'~ 43-
I"';:I'~ of (}rijli",d ::-'''''I!J TI'fl 
Tf''' 'J Hm'lEI'TI ...... ' I! a,,,1 ".. .... .... 
book " II>UIII. l 'r",j,I,.,1 ~ ..... n· 
~r~ of " Till' Tf':\;"~ 11 311':""''' 
(If <'0>'.1 \\'ri ll' fu r fu ll .I('13ih. 

The Texas Rangers 
AN ARTHUR I . CHURCH PRODUCTION 

PICKWICK HOTEl. KANSAS CITY 6, MO 

SPONSOR 
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• WINSTON·SALEM 

• GREENSBORO 

• HIGH POINT 

NORTH CAROLINA'S 
No.1 MARKET 

· Conlln Survey, November 1946 

NBC 

REPRESENTED BY 

HEADLEY.REED COMPANY 

SA NS ADVERTISING 
(C'AJ lltillucdjr,)III (>age 31) 

purdy public service, it's selling Goo,j) ear 
products. HCllction to the program, while 
excellent in big urban CCllh:rs, is (ar more 
pOlen t in rural areas where the church 
and ilS tcadllnj.!s arc much closer to the 
pl.'Opk. Dircct s.1 1l·~ of [melOr [ires han.' 
bt:cn milde lx'GIlIS(' 0' ..... hat (amJcrs think 
of 11 finn that "brin/.:s the mcss.1ge of 
Cod" to tho.m. This is imponant to 
C.ootlycar lx'CilU SC FIn'storK' has (or 
)'l';lrS ix"Cn number on~ 111 tire sales in 
rum] AmcriCil . F;lOn~rs and non-urban 
listeners arc the mO~1 Joyal of all cus-
10ll1ers. Once the)' regUlarly purchaS(' II 
certain brand of anything, or from a 
ccrta in rcwiler, they s tick by the brand 
or retailer until soml'thing catastroph ic 
breaks the allegiance. To ~{' I this Iype 
of customer to chanj:!e his buyin:;:! habits 
something besides ordinary selling must 
be donc. The Createst SOOTY ErN Tnld 
appar{·ntly is that somethin~. 

On ly this program cou ld gCt thOUs,lnds 
of pari~ publications to givc space to a 
commercial broadcas!. Only Ihis pro
gram could cause pwachers to urI!:> their 
congrcgat ions to listm. Only Tile Cre,lIes! 
Story 6'fT Told could make the cditor of 

that Important CatholiC organ, The SIUI_ 
ltay Visitor (circulation 700,lX>O), write, 
"Last \h'ck ..... e ..... ('m out and bough t a 
set of Goodycar t ires for our car. It 
happcned wc n{'\.'ckd a set JUSt then, and 
I'''C very carefu lly spt.'Cified- nol Firestone 
or U, S. Royals but Goodyear, because 
th(' night before We had heard their radio 
program. and we figured it was more of a 
contribution to American cullUre than 
either the Fire500lle 1I01lr, which is good 
{111enainme11l, or U. S. Rubber's exccllcnt 
afternoon Philhannonic concert. " 

This ..... as :1 rdlection in prim of ..... hat 
countless members of the clergy have 
done from thl' pulpit, urge parishion('rs 
nOi only to listen but to buy Goodyear 

Both agency and l'xccutivcs of tht' 
sponsor rea li:c that the preSCfltation of a 
biblical subject on the air is surrounded 
by coun tk.'SS pit falls. P{'Ople don't reason 
about their religious feelings. The pro
gram might, were it not done with pcrfC'Ct 
undcrstanding under the supervision of II 
man likc Oursler, haY(' untold repercus.
s ions. The Goodyear organi:ation, 
through its chainnan of the board, states 
its posit ion in the fol\O .... ing fashion, "\\'e 
reali:e that we arc dealing with a delicate 
subject and that upon the sincerity and 
accuracy of it s prescntation the program 

"We Have the Most Farm Radios 
_____ (mostly tuned to WMT )" 

IOWA has more farm radios than any other 

state, the U. S. Census bureau reports , And 

in Eastern Iowa you'll find most of them tuned 

to WMT's farmwise programs, .. night or day . 

City loW'an1 are 
lihwise faithful WMT 
lis teners . ' , it's the 
only CBS outlet in 
Eastern Iowa . 

SPONSOR 
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DO YOU 
A 

NEED 

HA 0 I 0 
DEPT? 

• sider Ihe fcclingsofC1lholio;, Prutt!> t;] l1b, 
• and Jews in m;tk inj.! Ih i~ r rc~nta ll()n 
• helpful to all, in making a rewrclll ;JPIX'~1 1 

• ;lIId avoiding :my tiling wh k h would Ix' 
• l:(lIlsidcn.>d s.1I:Tilc~ious, although thcrc 
• may s till lx: a small minOrity wllLch 

miilht sOlHetimes be olfendcd • " We impressed upon the produa:r~ the 
• impor tana' of maintaining sillCl'rit)' with· 
• (lut regard to ,my rating thc pmj!ram 
• migh t havc or as to the site of audicnce, 

• • • • • • • • • • • • • • nnd ins trul:t;ons have b'(lne to our ad\'cr
tising agencies outlin ing our motives." Thi~ .. ill 1,,11 "". "I",,,, a'''''" 

",h .. Imill .... ,. " f l ilt' "'''~ , .. ".~·._f,,1 
radio ,kpar''''''u,~ in .\.' " Y"rl.;. 
"'r"m a ,,"'a ll a~ .. ".·~ I .. ,,,,,. "f rlu' 
'''!' , .. ,.",~. in hilling ,It ,,, · ~ hi ~ 
..... " .. I ! 

1I,.'~ 11 ",:.11 " 10,, ku" .. ·• , ,, I"nl 
.· a l ,I!'~ ...... 1", "'". """.1<, i.J"3~ ,I"., 
, .. ,. ".~· n· h:II" I ;.:tI,I.· ... "h" ha~ " 
flair f" r ~I"", lII a,,~ hil' ... "10,, .'"" 
.... Iil "'· ripl ~ ... "II" "all a. · ,,,,,I1~· r .. /1 
"I' hi. ,. Ic"\·",, a",1 i'r.~III<"1." til .. ~I",,,' 
i r,..,l f ... " ",I. ,n,.,., ;ull~ .. talil " f ,,11. 
",10" ,'IUI ;;c:1I ,,"or "I;"", " ",I 1.. ' ... ·1' 
II ;m hal'p~ . . 

" 1",p.",~ iI , ' .. !·· you "..~.? 
Nn' a' ~ II ; T I, i~ "' 3 11 h~~ ~11I~ ... "". 

full y ,I""" "II Ih",,, ,hillS'" , . "H( 
Ott,",,'. hll ' "' .... " 1"";'''/ oj \'f'Ur$! 
On' .• ~;" ~e"r~ a_ r a, li" ,I"/",a",,,,'"' 
1,,·:,,1 "f a .\"w ,"" rio. a, ""rti~ illg 
"I''''''''', OW'r ,w" ~"a r;; ill ,.:\,~,,,. 
'I' ,. I"".ilioll .• "i rlo Ot ll' ,.f tl .t l"rg,·.1 
nalio"al radi., I"'l" .. rl..~. (t, ,, r llorN' 
"_ar" a ~ " '''I' ":\'~'lIr"'· ";,10 S ,· .. 
\'''r~ ' ..... .;ra '" 1, •• -..lolO'li"lI ,·"m· 
l"IIII1·~. 

li e lo a .• 
· .. "",,, .... ;.,,, .,, ,,"I i., I'" M It ... r i, "'" 
jn 11 ('> l h\,,~"I . X,·" Yorio. "",I 
C hi,·a.g'; 
· .. ,/or.Tt, ~1 ,.: I",,,o r .rar,. .. ( rh .. 
""O\· j • .,. " nol.,f Ur'- 'II, I"a' 
· .. ','''' .... ~/ " .. d 1"'I(JlU:'~1 1. .. 1 Ii 
la ... .;c a".j ~l lI a ll Iotltlg .. t 1',,,. 
fr"m~ ,,10;"1, h".1 ( .. ("tlt l .li,l ) 
""· .. ·3"" .".'r.lh .... ,.~'''' t·r ,."1.,,. 
· . . b.",~lof 10",,1 I""~ru"u ,u 
~"h e a "Ii~" r '~ ,,';,: ion,,1 prul,lem 
· , . ,"nll"'~/ WtJ ".1"':11,,,,1 "1M" 
ra"'I,,,ie: "~ thar ,..,1.1 e: ... ~ I ~ 
· .. $,· ...... (".~I .om" "f ,10" I:or:;~.,.t 
a ...... llu"~ ill .\ 111"';":1. 

In .h .. r'. ht' 1,,,,, ... r ~ .li" . . I,,· 
I,I >OW" 100'" ro ~ \'I" \' i ' . /~""·r ... h.· 
"1I,1"r~ ' ''II( I" r ~, i ... '"",/ ag"''''~' /,r"lo , 
Ic",, ~ ~", I ("till s"It-. , , ilr",! 

1ft' i,. I.M,l,ill;: f"r :<11 :,~;;( "' i :"i",, 
wi ,h "n ,,,].·cr.i . i,,1;' ~g"I"'\' Ihn ' loa. 
~ future. If ~' ''II :1": 1,,.Li ,,,; fur ~ 
",,,,, 't; IlO'a,1 ) , mr ra ,I, •• '/"1""'''11'''' . 
I .. , him ~ ; , t- ~ ... " 'he ,1 .. , ,, ;1,. "f h i_ 
1,la" for I",i 1,1 i,,~ ~'''lIr ra, Ii, .I""i " • .,. .•. 
OR-

1/ you .r~ In II~rl 'POniOl ...... 0 
.... is .. ~, to follow t"~ mod~1n 
Ir~nd of (;rutins your own 
radio d~p.'tmlnt , lei him t. lk 
this ov~' wil" you. 

• • • • • • • • • • • • • • 
• Box 37 • • Sponsor Publica tions, Inc. • • 40 Wesl S2nd SI. • 
• 

New York 19, N. Y. • • • 

The Createst Story's Hoopcratinl! is r'lO l 

a true index of its audience because the 
33 cities in which Hooperating.~ arc made 
nrc big urb.1tl centers. h started with n 
3.8 ra ting (February 2, 1947) and it has 
held to n 4.4 e\w since-beuer than the 
Orllro/ic Hour, which h.1S been an NBC 
standby for years. Its Nielscn rating, in 
citics between 5,000 and 500,000. is 5.9. 
The program (time and t:lICl'lt ) is costmg 
$20.000 a week, $1,040,000 per year. In 
19-16 Goodyear spent a seventh of this. 
$146.000. for spot rnd io. a campaij!1l 
which has since been discon tinued; maga
zines received $2,032.000, and $3 11 .522 
went into fann papers. They have fnur 
advertising agcncies - N.W. Aycr. which 
in Ihc p."lst has donc Iheir ins titutional 
advertising and still docs eXITpt for 
ra:110. Young and Rubicarn. which 
IHlnd1cs passenger t ire copy. Compton 
Advertising, whk h places adY<.'rt ising for 
shoes :md like products, and Kudner, 
which has all thc other advertising and 
Tl'e Crootest Story Erei' To/d. 

It·s tOO early to claim any miracles for 
this campaign but it 's nN too early to 
record the fac t Ihat both commercinll}' 
and in spreading Ihe Gospel the program 
has done more than cxpccted of ir. There 
will be a Mexican and a Sou th American 
version of the progr:llll in Sp.1nish. The 
Sta te Dcpartment is already airing it to 
thc Pacific :lnd Asiatic n.1tiol1s and time 
is being cleared so that it will be heard in 
Europe. Thc program, without attcmpt 
at any mail pull, is getting from 500 to 
600 leiters a week . This isn't anything 
spectacular but most of them cornc fmm 
heads of organ izations or church groups 
and therefore menn much morc in the 
way ortistencrs thnn the numbers indicate. 

Variety. showbusiness trode paper, on 
M nrch 12 presented Goodyear with a 
special citation. noting th.1t "Good}'ror 
has nothing to gain but t he s,1tisraClion 
dcrived from spreading the gospel of uni
Vers,1! brotherhood." Maybe it forgo t , 
maybe it didn't rC;l lize that it is heinl!, 
found that progrn ms can sell s,1ns 

• • • • • • • • • • • • • • ad\·er tis ing. 
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MARKET 
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WLOW i\",folk 

WHHM I\l clllpili s 

WTIP Charl" :-Iotl, \\' . \' a . 

KWKW l..os 1\ n::clc,. 

WWDC \\ ' ;1511. , D. C. 

" WJBK Dctroit 

KXLW SI. LOlli:-

KONO Sa n \lIl o ui o 

WBNX 1\1' \1 "ork 

WSBC Clti c:l::n 

WMIN \I irlll .·::i t. P~1Il1 

WWSW "illshurgh 

WDAS l'hilad~' l phia 

WHWL \\ ilk {"~. Uarr(' 

WNEX .\1 ;Icon 

KVET \1I~ lill 

' WORL Bo~toll 

• U«P' in N ... y".~ .. .. <c~t ,n Ch,u. o 

F'orj()(' OjjiCt'S 

New York. Chicago' Philadelphia 

Pittsburgh. Washington· Baltimore 

Los Angeles. San Francisto 
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.~PEAKS 

Big Little Stations 

I ndustry awards that brenk out in a 
rash :u this lime of the year (Ohio 
State. PCOlbody. City College orNe ..... 

York) spotl ight very little that cverybody 
dOl'SIl't know as (;IT as the networks are 
conccrned. They, how{'\'er. indi(":ltc a 
great deal about stations in the 100-500 

Thanks for thc nin' itelll about the 
"McNcar Reward Fund." You will be 
Interested in knowing that lIu,' fund is 
now well over $50,000. We arc hoping 
that it will get some real results in finding 
tht' killer. 

EOCAR L. BILL 

I'resident 
\IIMBD, Peor ia 

I (('ad Food Siorr QUI~ with a great deal 
of interest. Partly bt-<:<lUSC the article is 
so \>"ell written partly tx'GIUSC the James 
H. Forbes Tea and Coffee Company is our 
client- partly bccaure you failed to men· 
tion the agency's part III the FOT~S Food 
Slort' Quj~. 

The KXOK talent is doing a bang.up 
job on the Forhes Food Quiz, just as your 
article S:lys. Out I think some credit 
~hould go to the :lRenc),. Lmest Hooprr 
I h;lve seen shows the rilting has upped 
from the 2,4 you gave w a 3.6. 

LEON SEELIC 

Seelig (-? (",n .• SI. LoUIS 

" 

\lalt l.Hq;ury [hat Il.ItlOnal .Il!\cru...::rs 
don't know. 

For this reason, If fur 110 Other, the 
tribuu'-paying .'>(.~~ions that arc p:lr t of 
each aw;m.J giving and the awards thl'lI1-
selves are justirll'd . Without thelli we 
lI1ight not hear of the nchicwmc!l[s of 
los Angdes' little KeFJ and of Baule 
Creek's WELL. The advertising profes
sion might obtain a wrong impression of 
Ameriea's low powered outlets. J\lanyof 
these stations all over the nillion are 
doing a job. Many of them never gel up 
the gumption to elller national competi· 
tions. They take what they do as part of 
their job. W1TI I's promotional i:letivities 
for instance arc outstanding among sta· 
tions but like so many tiny powerhouses, 
they don't think \I hat they' re doing is 
award.worthy. 

Cutting Station Breaks 

N oes recently completed series of 
mcctings With its afliliates \I'as 
in part an exploration to de

termine just how far it could go in "re~ 
formi ng" broadcast ad\'ertising abuses. 
,\Iany "suggestions" were made. The 
one that raised the most smoke was the 
idea that stations reduce their st:ltion 
break commercials to olle all hour. This 
hits \I'eb stations where it hurts, for most 
outlets find SO per cent of their non· 

40 n 'EST :;2",1 

I would like to make a suggestion that 
),ou investigate nationally direct selling 
accomplishments of radio at the local 
level. We are frequentl y confronted with 
prospective and current sponsors firmly 
entrenched in their opinion that radio can 
only do an institu tional se)[jn~ job for a 
retail merchant. This opinion is fostered 
by unenlightened newspaper salEsmen. 
and there is enough evidence to the can
trar), available 10 compile an atomic re
but tal to this rnisconcl·ptioll. 

WILLI A.'" r . K,LEY 

CotIL!1lrrcial ,\ tanager 
H'FHM, Illdiallapolis 

Listerinc's si~-mollth. four-station test 
of the Can'ldi.1n-produced Treasure Trail 
(sr'ossoR., April 19H) has resulted in our 
bu)'illg the half-hour qui: show on 2S 
CSC Dominion network sta tions in the 
Atlamic, J\tid-EasteOl and Prairie regions 
~tartillg June 6. The current Elliott· 
Hayne!' Trl'asure Tnlil ra t ill)! ;s 22 .2 

nct\l(Jrk II1COI11<': ~ t(,IIIS frolll s tatlun break 
commercials. The idea of cutting this in
come to one·quarter of what it is is what 
makes station execu ti ves see red. How
ever, a number of sta tions nrc making 
other plans. They're going to cu t their 
station brcaks and they're going 10 in. 
crease the cost per break accordingly_ 
Their reasoning is simple. Cutting com· 
mercial copy on the air will increase the 
effectiveness of what is broadcast. I t is 
therefore worth morc--ergo the nul' 
shou ld be proportionately higher. 

fiut there is another side to the ques
tion. Compt'tition for the advertising 
dollar becomes stiffer and stiffer as each 
month goes by. Is it intelligent, ask some 
of the al1iliates, to increase rates at this 
time? 

To this the proponents of reduced com
mercialism simply say that a program 
commercial, a hitch-hikc, a station break 
a cow-catcher and ano ther program com· 
mcrcial, all within a span of three 
minutes, is liable to kill the goose that lays 
golden eggs. NBC's exploration is aimed 
at cutting the Gordian knot. I t 's out to 

eliminate the cow-catcher and hitch-hike 
to sell sponsors on rescheduling their 
commercials in programs and to ha\"c the 
stat ions do their part towards making 
broadcasting more listenable ... a more 
productive medium in "hleh to ad\'Crtise. 

( E~H figures arc comparable with Hoop
eratings). The program will continue to 
originate at CFRB, T oronto, the station 
which OWI}S the package. Retailer de
mand in the areas tested indicated that 
the program was selling substantially ror 
our client. 

R AY KREMER 
Radio Director 
umlbtTt (3 Feos/t)'. Ntw York 

We, along WIth other forward looking 
agencies. see in FM a possibility for many 
more of our clients. particularly tht 
smaller accounts. to use radio for the 
first til1l("-and, for the first time, take 
advantage of the demonstrated selling 
possibilities in the radio medium. We 
5('C, also, ;1 unique opportunity to work 
out nC\I' and better shows without the 
financial risks involved under the existing 
(s tandard broadcast) conditions. 

H UCH O. L A VER Y 

,\tc{AulI.£rickron. Inc , Sm' raft 

SPONSOR 



C R 0 S LEY 

There's a lot of truth to the statement that a radio station is no beller 
than the people who man it and the policies that guide it. And WINS 
is no exception! With this in mind. initial steps toward improvement 
have been made. Currently WINS personnel has been increased 
21 0; .. while payroll's up 60 i' .. . thus providing a more adequate size 
and quality of staff. Programming. too. has progressed. Approxi
ma tely 48 i' .. of it represents new and improved shows. Also. a 50kw 
transmitter is being installed. All efforts continue to improve WINS 
•.. to make it a beller entertainment and information vehicle fo r 
listeners and an honest. resultful medium for advertisers. 

BROADCASTING CORPOR ATION 
NEW Y 0 R K 



CLEVEL AND ' S 

Says • •• 

YOUR FUTURE IS IN THE CARDS 

7 hc postca rds answering our recent natiom\:ide su rvey 
gave overwhelming indicat ion that from coast to coast more anJ 
mo re time buyers, sponsors and agency men recognize \\ 'j\V as 
C/el'e/(IIlc/' s Cbief Stt/lioll.' 

That 's because Cleveland's daytime listeners prefer \\7)\'\1, acclaim 
it as Clue/fll/d's Chief S/d/;Ol/! Agai n ... according to the latest morn
ing Hooper ... \V)\'\f is tOp S with the largest audience in Cleveland! 

Yes ... they sec it in the ca rds and they sec it in the Hoopcrs ... and 
th ey know that morning or afternoon-II) I'" delirers more lis/ellen 
per dol/fir than any other Cleveland Station! 



This file including all text and images are from scans of a private 
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Please help in the preservation of old time radio by supporting legitimate 
organizations who strive to preserve and restore the programs and related 
information . 
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