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Vulnerability of high Hooperatings to summer vacations and ideal 
summer weather seen in July 15 Hooper report covering period of long 
July 4th week end. Average nighttime rating, 4.9, was 1.8 below 
preceding two-week period. 6.7. Evening sets- in-use dropped from 
22.1 to 17.3. downward move of 4.8 against last year's drop of 3.5. 
Agency and station men see this as proof positive that something 
must be done to check resort and auto tuners-in for accurate picture 
of summer listening. 

-SR-

Trend of station representatives toward functioning as operations 
consultants as well as national selling agents seen in VlRVA's ap
pointment of CBS Radio Sales. NBC Spot Sales in process of negotia
ting with several stations also. For some time station representa
tives like Katz. Blair. Petry have functioned at far higher level 
than sales agents and many newer reps have been sitting in on 
management meetings. 

-SR-

CBS program management shifts. which takes Ed Murrow. who worked 
during war years with Chairman of Board Bill Paley in London. from 
key operational post. seen as reemphasis on commercial programing. 
New program vp Hubbell Robinson is agency- trained programer. Ap
pOintment made possible by reassignment of vp Davidson Taylor as 
Director of Public Affairs following decision of Edward Murrow to 
vacate that post. Murrow's move was made for two reasons: more 
money (as a newscaster he'll make at least three times what he 
received as CBS vp); as an air personality he'll help CBS remove 
stigma resulting from dropping of liberal commentators. Murrow is 
admittedly a liberal. 

- SR-

Of 1300 AM stations in current operation i n U. S. over 1100 are 
network affiliates. More than }3 of latter find network links cost 
them money instead of making it. Some small stations pay 2 to 3 
times as much in line- charges as t hey receive from web. Need of 
programing at national level in mos t cases justifies affiliation 
despite monthly red figures. At same time webs have their worries. 
Operations continue to be less profitable yearly. with networks 
largely supported by stations they own. That's what makes Mutual's 
job rougher than others. Mutual owns no stations. 

-SR-

More radio talent contracts are showing up with a TV clause. Gen-
TALENT CONTRACTS erally reads. "If and when the adve rtiser decides to use visual 

broadcasting it reserves the right to the services of the con-
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tracted performer on a basis comparable with agreement covering his 
appea ranees on its radio programs." Fai rly elas t ie, bu t sponse rs 
feel they can't be more definite since they don't know at what stage 
in TV's development they'll want to enter medium. 

-SR-

Spot business in U. S. is up 12.7c,o for first 6 months of 1947 over 
same period in 1946. June business was good with automotive, ice 
cream, food products, cigarettes, household furnishings, soaps, 
cleansers, and airlines adding to their spot schedules . Analysis 
of spot on network- owned-and-operated stations revealed less in
crease than national average due to fewer spot time availabilities. 
Average 6-month increase for net stations was 6.572. 

- SR-

David Sarnoff. Chairman of Board and President of RCA. is expected 
to retire from latter position between now and first 1948 stock
holders' meeting. Holding move back is final selection of new 
president . Known to have discussed job are Nil es Trammell. NBC 
President. and Frank Mullen and Ken Dyke. both vps of network. 
None of three are technical men. as is Sarnoff. but. feeling within 
RCA is that engineering knowledge is not requisite. 

- SR-

Coming season will see battle for 5- 6 p. m. Sunday audience. It 
will find NBC with "Borden Hour" of drama battling "The Shadow II and 
either "Quick as a Flash" or liThe Abbotts" on Mutual, No.1 network 
at that hour for some time. To degree drama and mystery aUQlenCeS 
are alike. In past each netwo rk has had own audience at that hour. 

- SR-

Ziv's most expensive transcribed program, Ronald Coleman's I1Favorite 
Story " passed 100 mark in sponsors during July. Boston department 
store Jordan Marsh bought it for all of New England. Cowan's high
priced package, "The Smiths of Hollywood," will start on at least 75 
stations when ready to go in September. Interest in Kermit - Ray
mond's transcribed Eddie Bracken show also feverish with sales effort 
newly started. 

-SR-

With A. C. Nielsen back from Europe there will be renewed efforts 
by Nielsen organization to bring radio industry into line as under
writers of open- door NRI (Nielsen Radio Index). As yet Nielsen 
hasn't come up with formula that will win support that minute- by
minute listening rating deserves. Adequate sample for NRI must wait 
on more sponsor- station-network backing. 

SPONSOA: 
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(0 'Vest a2nd 
EMPHASIS ON PROGRAMING 

I sinCl'rd\' k ·lil'\'(' that }flur ruhlic'l. 
lion IS ddllliwly one of the best in 
dl(' ('min' field. J sa)' thi~ pilnicularl} 
\\Ith t h,' thouJ:!ht in mInd that Sl'O-';SOR 

d('vntcs il cunst<kmbk amount of thouJ,:ht 
and attcntion tn Ihe all irnponarn item 
of rrogr~lminJ! 

Your crit ici!>fllS. )'our suggestions and 
your stories arc all tops in my l'stimmion, 
;md I shou ld like to takl' Ihis opportunity 
of (Ongratu latjn~ )'OU and your staff on 
the vcry fine job accomplishl-d. 

Do'",Ul COOKE 

Ilonald CookC', ble. 

1\ RESEARCH AMEN 

Arnell to the iWllls "plenty of figures 
few usc available research" and "wilnl C'd 
research" in J uly Sl'O!'o:SOR. 

The value of tools is in thei r usc . That 
rescarch is not bC'ing used to its fu ll 
nd,,;m tagc descr\'{'s editorial recognit ion. 

PHII.lr FRA~K 

E:CI.'C\~ lit'c Sterr/IJQ' 
Broadcast Afeasllremf''111 Burell!! 

IT'S A REGULAR FEATURE 

I wonder if you can su pply me wi th 
a list of radio programs which arc cur
rently using "gh'C-;]w;])'s"? 

B ER:"ARD 1\1. K,. IMA:>' 

Direc/of oj Adrertisillg 
Cruel! WllIcir Company 

• Contuh and Gi¥~-,w,yS:ar~ lilt~d in chMt 
form in ~nly iSlIl~ 01 SPONSOR. 

ESPECIAll Y FOR HOOPER? 

Wh;] t you did in your J uly issu(' of 
SI'O:"SOR Illay or may not bt" good pub_ 
lishing bec<lu:K" there are probab ly not 
e!lough other people like me. But for the 
first time I haw had the experience of 
picking up a public<ltiol1 the conten ts of 
which, from co\'er to cowr. imprcssed 
1111.' as having been prepared for mc and 
111e alonc. 

Congmw]at iol1l: 011 .... h:1t I think many 
other.; will ilgrce is th(' finest issue of 
Sro-":SOR to date. 

C. E. I lOOPER 

Presrdent 
C. E. HOOf't·r. I'le. 

( ,.ktl.<l· tunl 10 /'tl l!'c 6 ) 

Nor th C''''o lilla's 

Favorile Fanner! 

HARVEY DINKINS 
Who wu I~c~ntly ,w"ded the 

Dislinguished Sef¥ice (;'<J,io" lor 

7946 by the North C.rolina F.rm 

Bure.u Feder.tion for his ouhbnd-

ing conltibution to f .. men in 

North C"olin._ 

H.rvey Dinkin" h"ylield 1I,,¥ored 

comment. inhil"Newl ,ndYiewl" 

on the Piedmont F.,m Program, 

bro.dcast daily onl WSJS, enrl 

• pow~rlul inlluence on thOllwnds 

of f4fm f.mili~' thlollghout the 

lich Piedmont .,u 01 North Caro

lin, .nd Southwell Yi.gini.

.nother '~<Jlon why WS1S lelll 

the Piedmontl 

N Il C 

R~':"~lented by : 

HEADLEY-REED COMPANY 

SPONSOR 



' ~MARTI 
an 

BLOCK 

. ,r'!n u:d by 
Bir and Co. 

AN UNBEATA BL E TEAM! 

The MAKE BELIEVE BALLROOM 
Makes music for listeners, 
money for advertisers ••• 

10-11:30 a. m. 5:35-7:30 p. m. 
Monday thru Saturday 

Ever since 1935 MARTIN BLOCK and the MAKE BELIEVE 
BALLROOM have been pan of the pulsating l ife of this me
tropolis. They make hearts _ ,wi merch,mdise _ move faster! 

For more than 12 years the MAKE BELIEVE BALLROOM 
has been a New York show_tailored for New York listeners 
and custom-made for advenisers who want to sell them! It 's a 
BIG show - and like all big shows it appeals to all ages! Hit 
tunes, top bands, new slars _ you hear them all and you hear 
them /irst when MARTIN BLOCK entertains at the MAKE 
BELIEVE BALLROOM with two big performances daily, six 
days a week. 

Yes. he's No. I in the No. I Marked 
So listm 10 MARTIN BLOCK at his best - on the MAKE 

BELIEVE BALLROOM! 
Bu)' MARTIN BLOCK u'here he's biggest _ on WNEW in 

Greater New York! 

1130 
ON YOUR 

DIAL 

SERVING NEW YORK AND NEW JERSEY 24 HOURS A DAY 

,I 
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IIit Tllll es for Augllst 
(On Ru:ordl) 

CASTAN ETS AND LACE ~".",,' 
So .. ",., K • .,o_Vlc, to-iUS 

IT TAKES TIME ","00' 
8 .. fty G .... d"'"ft--C.C). 176 • Loy .. A''''>lt°G'·-LV1 •• ~~?,.tnD· ."" 00,;, Dov--Col. lHU . u., om .... 0- te. 

JUST AN OLD LOVE OF MINE (C" ... ", ..... , 

,al., E.hhfto--MGM loon. Di.k f .. uy-Moi . 1'lU • !,,"''''' D ..... y- V ... • 
P.tU L • .-COI"· • 00 h 0,.,-(,,1. 

LOLITA LOPEZ 

SMOKE! SMOKE! SMOKE! (That Cigarette) .. , .. "., 
I .. W jnl.",,-c'l> . • 000, • Phil Honi,-VI" to.tl?O. 

L ..... ft .. W.II,-D .. . ' 411 ) • D .... S",.",n.-C ... " t6) 

STORY OF SORRENTO "' .... , 
B.dd., CI •• k.X ..... '0 .. 1-<01. J7S01 • • i80~by 00.,1. -$1,. 15019 

THERE'S THAT , LONELY FEELlNG~AGAIN (Mo"" 
H.I Mcl.,., •• - MGM IOOlf • Conn .. Bo ..... II-A"ollo ' 06 . 
lou .. "' I ... -Mool. ".5 . ,,, .. Ii. ScII.ok-V,c. to·un 

r"nki, C .. I"-<:ol. lH' • • r,.d~., 51 ... 0If-C. ... . t6 

40 \Vest 52nd 
" IF I WERE A SPONSOR .• . " 

... I'\'(' ~n watching SI'O.""SOR doscl)' 
rrom the heginnil1g ;1I1d I thought I'd 
tell }'OU that your current Uul),) 15.'-I.lC 

is thc best on(> yet. I [ n<1S a trrnlm<iM.rs 
amount 01 infonn:uion in it and t}'JlO

gmphic::.lI} ifs th(' !x>sl issuc. If I werc 
a srono;or- hr,1wn forbid-i>m ~urc that 
I .... 1lllldn't Ix l'.i(OOul il. 

PAI'L D£~ts 

Uadco £/lilur 
Nt!(, York POJI 

CANADIAN COMMENT 
Thc July is~ur fJl St'O:-OSOR is a knock. 

0111. 
HuwMI.D YEI(:!r 
.J. \I 'altt'T ThampSDn Co .. L/.I. 
Towuto 

SPOT FACTS 
I \\':lS \'cr}' much gratificd to nOlice the 

trrrif1(' amount of ~racc that you dr\'ott<! 
10 Spol broadcast11lg in this issuc (jul} 
Too mnny tradc pa[X'rs the~( d:1}'s SC'<.'1I"I 

to ha\'c forgotten that spot tiS tin aj\'cr
[isin,l!' mt:'dium in and of ilScif qiJl cxists 
and is grol'.ing and working cffc((h-rl} 
for adWT[iscTs. Our ad\'erlising has 
been poinling out thcS(' (acts for many 
ycars. b1.1t it is p lc:1sin!! also to s('{' an 
indu~lry ptlp<'r of standing back up our 
SIOty \\ Ilh facts. 

WCllS H. B,\R"ETT, JR, 

Sales Dtl'tioplllenl Mallagn 
JGllIl Blair (~ ComJ)(lIl)' 

TOOL FOR THE JOB 
I <tmjoining Hcnri, Hum & ,\kDonald 

asofnCXI Mond:1)' (lui)' 21). I kllOw that 
I am going to gel a great kick OUI of tM 
ncw .job and I 3m sure I am J!Oing 10 nC'f'd 
the infomlalion cont:lined in Sf'O .... SOR. 

morc so Ihan e\'cr bt-forc. You'd better 
lell your cirru lm ion department 10 put 
me down for a [Wo-rCar subscription and 
ha\'e same se11l to nt," attcntion at the 
agt'llcy. Ctorge ROtsln 

~ M " Rotdt, il now chit' tim,buyt, 'Of 
Htnri , Hu,,: ... McDontld, Chiu!o. 

A CHALLENGE 
I ch:lllenj:!c rOll to keq) it up! E\,('I'}' 

mOl1lh's edition SC'C'IllS 10 out-di~tance tM 
prc\'jous one: and for OUT rnonc~'. the 
July js..~ue b a Tetl] humdingcr. 

Tho~c mtlps tlbout 8.\18 CO\'crace by 
the Networks wac of Teal mleTeq and 
such an edition will rem.1in clo~ at hand 
for a long I imc to mille. 

E. p, .r, SIll' RIC'"' 

Fr~(' {Hul PrleTS 
(Plrost II/Ttl to f><igt F ) 

SPONSOR 



Ilr. S onsor: 

'Villi" ... )1 . 1I"lUsey' 
Direetor of R.dio, Pr lXle. & G. mble 

R adio's number aile sponsor is P&C, and BiJI Ra msey's job is 
that of supervising the soap firm 's multimil lion;doll ar 

broadcast ing acti vities. Few men in rad io ha ve more responsible 
j obs. Last year, P&G plunked $17,3 19,744 on rad io's barre)head 
(as compared to $4.684 ,000 in magazines) to air-sell a dozen 
different P&C products via 20 shows on three networks, pillS 
extensive spot camp.'l igns. 

P&C is radio 's mos t satisfied long-term advertiser. Rad io has 
sold oceans o f P&C soap, but when they fi rs t went on the a ir back 
in 1923 on WEAF (now WNBC) they sold not soap but Crisco, 
with the Crisco UJokillC T alks. Seven years later, Bill Ramsey, 
fresh out of Compton's copy dcpnrtment. j oined P&C's st il l 
fledg ling rad io depa rtment . T here was a succession of bousehold 
programs, but P&C garne red more experience tha n sales records. 

It was the da yt ime seria l tha t made P&C the country's lead ing 
purveyor of soa p. Bi ll Ramsey was a decisive factor in t he birt h 
of the firs t seria l, a now-forgotten quickie named Tile Puddle 
Family. It d id teach Ramsey tha t scri<l ls worked bes t when they 
played lip the emot ional angle. T he result ; M a PerkillS, oldes t 
cont inuously-sponsored P&C program ( 19JJ). Wi th soap operas 
as a backbone, P&C has branched into comedy (Life oj Rilcy), 
mLiSic (Kenny Ba ker, J ack Smith, Drcllc Show), audience p;lrtici
pat ion (T om Brenneman, Truth or Collscqucllccs) and act ion
adventure (FB I ill Peace and War). 

Ra msey is proud of his Comp<,ny and its many prod ucts , blH 
he's modest about his own contributions. " We look u pon radio," 
says Ramsey, .. as the job of ma ny men and women in our orga ni
zat ion and in our adven ising agencies, so tha t if bouquets arc to 
be handed around, they should go to ma ny people a nd not to 
one man ." 
• &." "I "'/1 ~'''ggi''9 !!'ilh T .. ", 11r~~m"',. ,,,,,I (~,il S""IIo. I'IG ,/"td", ,,! J"ylim" ,..,J"'. 

AUGUST 19-47 

Remember the 
story about ••• 

and what happened ? 
They we.e IIny p ltOple. 8", mey ove._ 

pOw,.,..d ...... a l .ee .... d la ,he'" la be a 
giani, when h. fell a.a.p. 

The •• ·, a .odlo ,lOlion ....... al in mi, 
da,,;c .'OIy. W_W·O·C, by agg,e .. ive 
p.og. a"'''''''g and p.a",cnian, 10", dane" 
iob wo •• Ioy o f a giant in Ih i, Io"ge W alk· 
ing .an ;"o. ~ . ,. 

If you wan' .oleo •• ,uh. down h",,, •• _ 
I". !hi. lilli. fe llow, W-W·O-C. do ;1 fa. 
you. It wo. ~,! 

Only one other Itatlon In 
Walhlngton h05 more 

loyal Ibteners 

WWDC 
AM -FM _ The D. C, Independent 

, 
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BLOC 
ENTERTAINMENT 

· PRODUCES 
AUDIENCE-

-DELI VERS 
SALES! 

NOW - iowdn! rein and enjoy 

the progr.ams of si x KRNT dnd 
A BC network roadio penonalilies 
a ll afte rnoon - one alter the other. 
It 's a continuous afternoon of 
musi c dnd fun . 

"Bloc Entertainment" has already 

won the morning hours in Des 
Moines, when KRNT has more 
listeners than all other stations 
combined! * 

Now - KRNT's plog,.m leader. 
ship extends throughout the d"y. 

Now - you can buy a ready. 
made audience. BUY KRNT. 

• C. E, Hoop • •• tnc" S!.tion li.tani. , I. deo 
A"rit.Mn, 1947. 

Represellted by 

THE KATZ AGENCY 
Membl!l 

MID·STATES GROUP 

KRNT 
DES MOI NES, IOWA 

I . -- .". ''9,,... 
-. ~ ,,"'4' . 

BLOCK PROGRAMING 

I han> just linishl'd r('adUl~ (he :trticil' 
in the July i~u(' of SPO'SOR on block 
pro)!r;JOling. 

N:lIurnl1y, I "'as pl('a~('d;ll Ihe O1el1lion 
gin,>11 \\'NE B ;Jnd was abo quite imeT
ested [0 S('e that the forlllat \\e arc using 
is being used succes~fully by so many 
oll1('r stations around the country. 

In closing, might I :<3.y that all of us 
hl're at \\'NEB thoroughh' enjoy (cading 
your infom1ative articles from month to 
momh. 

.lOllS J. HCRLEV 

r.C!1l'Ta/ /I fauaKer 
\\'\'£8, H'orCfsfer, Mas~, 

VOL I, NO.9 

Plea~e accept my hemliC'st con~ratu
lalions for the rnmtanding issue which 
officially you ha~'e lat-c1cd \·olurr.c I, 
1':0.9. It has been imcresling for mc to 
watch the Heady progress that you ha"e 
made in producing Ihis outstanding 
publication. 

r. 1\. SUGc. 
Ceueml Afclna,!:" 
W), K, Oklahoma Cit>, 

ADD: THE TELEWAYS LIST 

I was keenly disaproimed 10 sec tha I 
Te1c-ways' shows were omitted from your 
Fall Fac ts issue. This no doubt was an 
o\,ersight 011 our part due to the rush of 
business we ha\'e experienced in the 
past 60 days. Belie\'eme, I wi ll appreciate 
your seeing that we reC(' i\'(' a list ing 
on our transcribed prop rams in YOUi 

excellen t publication as I hold SPO:>:SOR 

in high regard and feel that it fills an 
important mission in our industry. 

CHARLES A. KE:>::-'EDY 

~t-direclor oj sales 
Tl.'lt.'II'ays Radio Prot/HctioIlS, jllc. 

• 1' ... It'~ n> s ., n ll_'ltd "'trt· 

S I J()W :"1'\1( 

" S l ra n j)." \ \ i l1 ," 
"~n5 u f 1'1""<"(' .. •• 
.. ~ t uon 1I .. '"n.," 

lIoh ~"la" 
:0. 1.,,, In :0.1 111 ," 

" 11:1"')"' '-' Jan,"'".·.... "I(o"nd ti ny" J~".,,""~ 
".\"d)· !lnln,· S h ""," .\ndy I ,.., I". 

SPONSORS Chiugo Office 
E"palldill~ its sen'ice, SroSSOR 

opcl1('d a Chicago office on J uly 
28 3 t 410 N. ,\hehig-an Avcnue. 
T he telephone iJ; Whitehall 3540. 
Kay Bro\\"Jl has been appointed 
Chicago man;lycr. For many 
years Miss Brcwll was a l ime-
buyer wi th Young & Rubicam, 
New Yor~'. 

'S A FACT, folks 

Our Farm Folks 
Garner Onto 

13.3 Per Cent of 
the Entire U. S. Gross 
Cash Farm Income 

IT'S A F:\CT. . the 1946 I:"r"'~ 
C;t.h fMIII inNm}(, fm thl' \\ :\_-\X 
(1I:\IH).-\RL\ w.b$3,IJO,3S 1.000.· 

IT'S .\ f. \ CT , tho;> I'H6 ~ro., 
ca~h farm income (Of" the l'niu·tl 
Sla,e~ \\,1' S23,525.0-1I .000 ,mIl 
fnr the \\('.\ :\onh Central !-,\ •• \('-. 
Sb. I22 .4'JJ. OOO . 

IT'S .. \ F.\ CT ,. the \\ X.-\X (1I:"IIn' 
reprl'-l'nt' I.\..\ rer cent of the 
t . S IOt,d .... In< 51 . 13 pefC\'nt "f 
thl' \\ ( .. t X(,rth Cenlf.11 St;Ite~ 

total. 

COLD F:\.CTS. '1'1·5 but thc~ 
.hou!d Lm'" a firc IIndO;>f the ad· 
\"f,rti.er "ho wanh 10W-('Il_, ~clling 
,n fal11i!ic~ wi,h .lIh~tantia[ in
COI11I'.. (.-\nd who doe-n't?) 

' ,\11 Fi~u' ~< F,om IQt, _'oJI1 .I/uo(,. 
... ~, ··ER ... ·"'·., IIUI'i,,~ l ...... m.. and 
B~I II R~l><'rI :':0. I. 

WNAX It ••• 1I.bl. wilh 

KRNT .n" WMT .' th. 
M id.SI.I .. G ,ouP. A.~ Ih. 
K.II A, .. <y lo r ,.1 .. , 

SPONSOR 



1-

SPONSOR 

nla.~ lIre"'ln~ C.o. 

OUler Producu. I n~. 

Co'~:He_l'aln,ol"'e_l'eel Co. 
~'Iorlda Citrus Comrnlsslon 
Grove Lorboralorics, Inc. 

Mason AU 1I.lagenlreln,er Co. 
!'Iadon"l Riscul. Co 
Standard OU of Indl:"", 

SPONSOR 

Amerlen'. Future, I nc, 
II. C. Cole ~IJJlJnll Co. 
Curll , CircUlation Co. 
Ilracke .. Co. 
~'ord Moto. Co. 
I'harmaeo, Inc. 

S.andard 011 of CaUf. 

S"'J(I '" Co. 
Ton I. I n~. 

new and renew 

PRODUG AGENCY STATIONS PROGRAM, J\ort, .sur.lion 

lI~n 

Col .. c,·. Llnle U"cr 
Pllb 

lI alo Shampoo 
Fruiu 
Gro.e'. Cold 'I:'hleu 
4.WayCold Table ts 
Candles 
Shredded Wheal 
Esso products 

1\.3.10'. F'lfr~lI. 10 
Chesley & Cliflonj 

Ted [l:lICS 90· 100 

Sh~rman & Marq uee f~ 75_90 
Kenion & II""" ... 110 
lIL1anc Jones 400·500 
J. /J. ""::I.""her \lID 
:o.IOQr<: & lIamm 20·.10 
McC:lnn-Edckso n 150 
McC:"1n-E rl~kS(>n 10 

TflInscrlbed announcem<,nl.; Jul 15; U .. b 

Tran5CT ib..-.l announc~mcn u; "u~ 4; 52 "k. 
Trans<"rllK:d announccm~nn; Jull4, lI. ",,1<5 
'Inn.., .'''''''' bre3ks, hue I ; Ind~tinl . .. 
Trnn..-.ibcd announc .. men •• ; Sep 3D, ,(>250na l 
Tmn..-.lhed an"o ulI«!mcn, s , SCI" 30; ~""""n'" 
Transcribed anno uncem"nu; A"~ 11 ; 1.1 "ks 
Locol IS-min mus ka' doc~ •• S<-p~; U wk..o 
Li ve coHeee ",nd pro foo.ball 9.:.mco; S<'P 15; ~ca ,,, " 

AGENCY NET STATIONS PROGRAM, tim., nart, duration 

Gaha~n & Turnbull 
Gardne. 
IIRI>&O 
Y&R 
KenyOn & Eckhard, 
Ru.h.auff & Ryan 

"BO&O 

J. Waller Thompson 
1'001e. ConQ II< Jleldln~ 

MilS 
MBS 
AIlC 
AIIC 
NRC 
1I.IHS 
Mil S 
MRS 
N RC 

l'IDC 
AOC 

300 (appr01) 
~O (~j:f'ro~) .. , 

'" ". ~PPro1) 150 appro1) 
1>41 appru) 

l.! acif,e 
SI"llo n s ... 
" .. 

Sam l'e'len~ lI, Sun 1_1 : 15 pm: Sep 1, 51 wks 
.Sun 3-3:30 pm, De l 5,51 wk. 
Lls . e n;n!/. 1'0", !0:-I5-11 am; " u II. -I, 51 wks 
l)oro,hy KLlI!:lL1en, Th 10 :-15·11 an. ; Sep 18; 5l ... k$ 
Ford ·'''eale. , Sun 5_6 pn.: Dcl 5, 62 wk~ 
Jim Dacku. Show; Sun 9 :.10_ 10 pm: Sep 1, 51 wk. 
Son4 of the Stun!!er; MW~' J .JO·J'-I5 pm; Sep l'.I, 51 "k. 
My"ery Show; Sun 8:30·9 pm; 5(>p 29, 51 wks 
Standard Schoolllroadcast; Th 10- 1/1.30 am pSi Oc,9 

Atchie Andrews, Sa, 10 ,JO·11 am; AUIl 9, 51 "k.s 
tLadle. He Se,ued: ~ITWTF 3,15-.!:30 pm; I" Mar 11" 194M 

(end of c u ..... ent contracl) ) JJ 
NBC 167 Torme "11m,,: Sal 5 . .10·5:-15 pm: Au!! 1: ~l wk. i'l 

Wilson SPOrtln;t Cood. Co Vnued S lales Ad'crti''''ll MOS -100 (appros) AI1_sta . (oolba ll $!,:l me ; t-rl ?;30 .0 c"nclus lo n . Au!l~l 
'ProVam name n Ot I.:no"'n as SPO:-';SOR ~.,..,. 10 pNIS. tEopanded time only. 

(Fi/tr-hJ>O lU.h ~'/UI"'Uy m«I'" a /3.",.,,* """"'ad l8,th aptio", JIV 3 'uue.,,"" 13·,_* ,,,,.,,,,,It. If' .ubj.., to """"ellat",,, 01 u.., . "d oj MIY 13· ...... f'Criod) 

SPONSOR AGENCY NET STATIONS PROGRAM, tim~, ,'alt, dUlation 

American 110m" Products Corp. l)an~e r_Flu~erald_Sampl e 
(Whlleha ll Pharrna~a l CO. dh·.) 

7 Pac ific F""'lwood Lawton, l'.'" ..... ; :'>ITWTF 7'15·1·30 pm ' ''I(: 
Jul19 

J)el" .. ·are, Loreka .... n .. " & Ruthraua & R)'an MilS 3011 (appros) The Shadow: Sun 5_5:30 pm. Scp: 3~ wks L 1 
W" .. ern Coal Co. 

Kraft FoodS Co. 
Lc"I~·lfo ... e 
Mu.ka! l)hleSl i\hpz;ne 
l'Toner '" C::rmble 

SPONSOR 

J. WahHThompson 
Roche. Williams & C'~ ... r)" 
Kenyon & Eckhardl 
Compton 
lien Ion 11< DowIe. 
Col1\plOn 
1) 3neer_ Fi I z~erald-Sample 

"He 
1'111.: 
ARC 
A<C 
A DC 

C", 

AGENCY STATION 

... , 
'" " '" '" ... 

Kraft Music lIall, TIr 9·9 JO pm: J u l 24; 5l wk • 
I)al~ ,,'Ith Judy; Tu 8:30·9 pn., Q<, t 1-1; 51 wk ••• J 
Sunday Evenlnglliour; Sun II-~ pm: OCIS,J? ... 1.5 1 
"reakla.n in HOllywood; ;\-1T,,"n' 11·11 :IS am, Jul;! 
Welcome S.ranjl.er: :'IT\\"n' ll-il:30 pm, Jul I 

.:o.ITWTF 7·1, 15 pm; Au!l. ll: 52 wks 

PROGRAM (lime, 'tul, if ,ell 

Dorde" Co. 

Borg-\\';lrne. Corp. 
(Norge l)J v.) 

"enyon & Eckhardt WSHT. Sew York. an.! 
:-<BC ,eby n e l wDrk 

Campbtll-Ewald WWJ_T\". netrolt 

tBorden Club: Sun 9·9:15 pm: Jul b, 13 wks ( n) 

:-'-ewsca ... ; 'J1, 11.~5_9 "m; JulIO; 51 wk. (n) 

W"alher , lAna Is ; Jul 18: IJ ",ks (r) Dotan y Wor.ted MUl l SlIh .... neln-Golds n'i'h ·WNH .... :-'-ew York 

Bulo""- Wal~h Co. fIIo ... 
C:rnlne Food & l'ToduClI Co. Packard 
Chn Co. SoUs S. Canlor 
l>elfoll Edison Co. C'''n"bell-E" .. ld 
Elltln 1\allonlll Watch Co. J. Walltr Thompson 

AUGUST f9~7 

WPTZ, Philadelphia 
WCRS.TV. :-'-ew York 
W .... I%. Philadelphia 
\\'PTZ. Phlladcl l;'hl:r. 
WWJ.TV.I>e trou 
WJ>TZ. PhILadelphia 

K·I1.A .llolLywood 

Weather sll!.nals, Th ni\l,h, a; Jull~: Jj ... ", (n) 
TIme s ll!n3ls. -I "'eckly: Au~ 18; 1l wks (r) 
Weuherslgnal.; ~',I nli!.ht5; Jull-l, 13 wks (,,) 
W""lhcr sicn"'S; Tu prec~dinc baseball I!"'mes: Jul 15: 13 wks (n) 
:-"~woc"s t S; WF 8,~5·9 PIT" Jul Ib, Jj wks (n) 
Time s llt"al •. bdo.e lind aher tel~'·I ... d bas~b" l1 R:lI1\<"S; Jul 5: 

I.! "Ir. (r) 
'I'Im •• Iltnal ...... lee weekly; Jun 1; 13 w k. (n) 

f 
I , 

! • 



r;ln,I"·llllr,, •. 
(;,~.tl II"" .. · ..... ", .•. Inr 

C;rI~.~dh·,·k lIr, ... ,~,. 

lIyd~ I'n.k Ilt~"I"III"". 

Jill) 1'" .. lur .. (~,. 
",·uJ. \h)l ... rll·". 
I'u"')· 11.,I.I·,h·~ 
S .... ro. It",·h",·k " (~I. 
T .. dl ... ·,,':... 

J. W"I,," Th,,," •••. "n 

Dlr .... 1 
JuUan C;. 1'" lIn,",. 

ltu,hr ... " fI & R)",,, 

\b • • ln & And«, ... 
1)1 .. '.' 
,""""l& 1t"l>Ir~ n> 
\l ay~ro 
IIlr~(t 

C"pl ~. 

\\1 : 11 ... ··1'\·. ,~ .. York 

"' ..... A.I I"II)'wont! 
\\I~I"1 .. l'hllnd~l"h'" 
WI ...... I..I'hU",h·l"hl. 

"'SII_T\,. Sl. 1.01>1. 

"' ... II_T\' . S •• IAlul .. 

F"rd I·",.. .. d. "f Sroor-•• ; ~I .. dl .. 'n S'lu"r~ (,a.d~" ~"'n": Jul 14; 
52 "k. (r) 

fllynlplr 1'",d lunl ..... ~ .... lInR ; \\,.d ~,3n pnl-<"Io.~: Jul 1, U ""~(n) 
Iln ndy ~I ... n: ~'rl ":30_5 .• ~ ""'; J"I I~, 13 "'1.1 (r) 
I:\S T~I.vl.lon X""'I; . S_nlln pr~c~dl"l bu,"'hall; Jun I~, 13 

wk'in) 
··.~pur!. C\ .... ~"p .... pr .... ..., •• ba .... h~1I ~n' .. I; U pu "'en'; 

• ....... Cn) 
\1:In nn ,h .. Sir ..... : M",t' 4_4:30 pn. ; I" rtb '4~ (n) 
"poru <'von ... ,,·, ••• lInll!ho"nll. hnck .. )'. NC.;'" p .. r .... nl; I" 

Ik><" • ., (n) 
\\",·a.h .. r .lllnal.: S"n nlah .. : Jull3; 13 .. k. en) 
I'll", .. ..... "".rern.; MT\\'Tt'S 2_4 pm; Jul I,' 13 ...... It) fl.,," .... ' .. (:nrdln"l. h.-.m~ Ilan>u, l .. · ..... kl)',' ."a .... n In) 
'nnl~ . llln.I •• I .... " .. 1.: : J .. I I; 13 ,,·k. (n) 
J"ron", "'I .. ,nun' b<r~lnt: T" ~:30 pm-do.~,' J"I IJ; 13 "I.. (n) 
S" ... n,"n~. 1'lmc: 15-mln"'" nlllhl.: J"I 14 ; JJ ,,'k. (n) ,'nl"n I'Mrl1k. aRlI Chl.-.l,,· 

:-.-"tlh".· .. '..,,, Ilnllroad. 
Cr"ln" )') 

\\"lIf Ilro •. Appll~'H"" I'hm" "'Idn \\'P"I"7.. l'hll"d~lph lu I 'S T"'HI.lon :-.:~ .... ; 15_",ln prrcralnt ~l .. n!nll p'0/I.'3m 6Ch .. d_ 
"Iu: J"n I~; 13 ...... (n) 

SPONSOR 

-\rl",nn ~19,·"'I .. o.y Cu .• l' I",('nh 

Ch,· ... ·r ..... n"k"r Co .. no •• ,," 
lIury lI.uc"'er •. Inc .. 1I .. "nli 
11 .. " ... ·n (~). ( ... ".·clall'r .... ".n dI Y.). :-;'·w York 
e ... "I,.1 .... Irlln~ •• W.~hln l'n". n. C. 
(:art,·. I'rodue ••. Inc .. :-.-.... Ynrk 

{;,·It'''·1 o."p .. (;hlnto 
Chlc"Il" n,· .. u .. 
Chlcalln Mal",rlc. Inc .• t:hlcalln . 
CI~rk_n .. hhl" Intlu."I .... Inc. ( Il •• Tru" 1)1 ... ). 8 ,,, .. on 
l;omn"'n ....... " ... 1I ..... . lnll (:(1 .. '·II1£h".th 
(;""pu IIr~"'lnl C .... Inc .• I'hll~d~lphla 
I;unlh.'.'~od IIt •• doll (;0 •• r:un,h~rl~ nd . Md . 
1~~nl~"'I_Al1b"" C .... C;"vlno. C"lIf. 
I'", ",I. ltr~" h'l ,; .... Hetroll 
lI.uh« J~ .... I~ ... ,'e'" York 
lJu,"" ... k Gil .. I.n~ Anll • ..,e. 
1I)1""ml,' EI.cHn"ln. ,·~W Yo.k •. 
F .. d~""I"n of W"Ich M~nulaclur .... S..-I . zt'r l"nd 
t'1 .. r~ .\lIr. ' .. w ~'o.k 
hln It. For". IIIc .. Menon"ulh.:-':. Y. 
(;',Id Furnh"r. Cu .. Loo .... n~~I ••. 
lta""~1t F"od~. Inc .. :-.-,," Yurk 
lIuli U .. • .. lnl!;( ... '· .. w Ibven. (;onn. 
J.m, 1I."td"'~Il'. Inc .. :\'~". \'ork 
"alul. l 1Ic ... o;~n ~·""nd ... n 
........ "Ilt (~I .• 1"",1 .. (;r~ .. k 
~la""'I·. '-'<t ...... & \\h'" (:.. .. :-.-.... , 'urk 
lIun ~Iarlln Seh"ul fll lI .. ,.dlu An&. 1I"lIy"OO<I 
McClltml.-k & c" .. 1I"1.ln,,,r .. 

·\I"lacun' I·rod"c.~ Co., :-.:~ ... Y"rk 
~I nnr, .. • C".",Ic,,1 (;0 .• Quln,y. 111. (Ma. ) T. Gol"n.an 

PRODUCT (01 1t1"<';CC) 

11f'''\/), equlpn ... n, dl.nlhulo'. 

R"k .. r· . .... L1.r ... "" ... S h a n."oo. 
ral" ....... r .. I .... .. 
FHd 6up"I.", .. n .. 
Air "·av~l. 
...... rld 

In . ula,lnt. bulldlnll m.~,"rl"l. 
1'r "'~"" lona l 10,,"h,,11 
It~(" ... b . 
Uf ..... u~· ...... I'. C. T""'.I •• EII,I. 
UIIU,y 
c.o.." ... :-;ama. 1I."r 
Old ~:~(>O" Il~t'r .. 
D&A O,..,.nll~ Jul .,... 
Oldhr" Il<'I'r 
J~"·~lr)' ..... . 
P'.:r.rl~'''ry. . .... . 
Ra 101. Itlnlslon. n 'J/o' ap"Uanru 
Wa'eh~. 
Cand..., ••. , 
Fo.d Faclory_U"I" 110"'.' 
Re,all furniture 
I· .. ....,orn C hi". 
.. .... r. al~. (>OrIn 
Ih.ndh"ll •... 
Gold 1 ..... , Sh"n'I'OO 
.... nlm"l (p .. d •• 
I.Iquor8 ... I" .. 
FA"c".lon,,1 .. . 
Spku. Ulf"~". r('3 •• ln ... ~ .l cld <"8, 

Tu b .. announcetl In Srpl('n • .,..r 

Co. dl,·.) Ilalr d)'" 
(h.k"'nd L"dllc '0. n4. 1.0)·~1 Ortl .. r 01 ~I_ .... 

laml. (:nllf. . 
l·a~II,. 1-:~I"'rI C, •• 1." ..... nll .. lu 
1'",10,1 ... ~"'rk~I" In( .. (:;n(lnna, 1 
1'~rn'''-'aLl 0, .. I'u.hank. CaIiC. 
l'I;,,_Tn Corp .. \\,- .. Lo~ .... nll~l ... 
1'",II"nd S)'m"honlc Socl~'y. 1·""I~nd. Or~. 
I'''''''''r & (;"mhl~. Cinr ln n"I I 
Qulck_\\,,) 11"" ... h"I,1 1'r .. duCf •• I.oA .... nll~"'o 
k .. d It,..,k Ilollllnll (~.,. nu","n 
It". ~ J,·"~IN •. 11~1.'m"r<, 
Sdn J ..... FlIlh, AIl~"ry. I'j"" Jo .. ~. (;ali f. 
II. ~. h .. chno·, II< :-' .. n. Inc .... . . 
S~ .. ·.·" 1'1:<)' •.• " •.. 11,,11)' .. -.-1 

~r:'~~~~r~o:;~n<,;'!~'I~~~~'~:~ ""rk. 

"up,·rh .. (.1,,,,, C~ ... J"hn,"'''''.:-'-. \'. 
\',,11,')' ~'IIIlI" S)" .. ·m. San U .. ."ard\nu. CallI. 
\rnn.", I·il" •• l'l~n. \·cn.u ..... Calif. 
lid") \\alm .. n Co .. ,.". York 
\\ 11."" " C ~, •• I.,,~ \nl .. I'·A 

Oak_ 
In51",,'lonal 
~·l""fI.'n 
IIN"II_o ... n .. d "hol<'uIOllrnc~r 
:-;,,11 polld. ha~ .. 
1'la>t1c produ .... 
<:Oncer,. . 
HrN ... Shan.""" 
CI~~n.u •. Nt: .. 
R~d lI .. ek Cola 
J" .... lty • . 
Fllllhlln . .. ue lio n . 
~lanular.urlnt fu .... l .. r 
M" .lon "1"f,,r~ " .. wi", .... 
Jay', ,'ulalo ChI" •• Popco.n 
Fllud product . 

GI .. ,c. 
Pa.kol .. tl HIIlI" In .. rucll"o 
''nck:tA'" Il1llhl InllruClln n 
M"llk Form Slips 
Sn.o k"d m'-"'I •. dUll food. m~rll;"ln .. 

NAME FORMER AFF1UA nON 

AGENCY 

.. .... d,-.;,r'I.lnl! C""n, .. I ..... I'ho('nlo. lor (:a.~r_ 
,,1113'. John n",·r ... " Ie .• r~tloo"l ad,·~rtl.lnll 

.Ch.n, b<> •• & \\·I ... dl. 1I".Iun 
,ZI",m .. r_""",,r.II.·ltoil 

I> " n )"on & ~A:kh"rdf . ,"~W y,,,k 
~'r~neh & l'rUIon. l"cw , 'ork 
Sum ..... n. S,aufl,·r. o. l .. rll & lIa )·I" •. :-.:" ... 

York. lor (' .... ""dlan .d .... r".lnll 01 Arrld 
lIIaln .. _1"homp .... n. :-;"w York 
Ro""" "ahn. (;hl('2to 
Chapm"n. Chl .... l". (or nodlo ad,·""lllnR 
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How to loeach 

THE LI 

On CFRB, you reach more listeners . .. 
influence the spendingoi more dollars! 

Over the past twenty years of broadcasting in 
Ontario, this station has built up Q large, 
loyal audience ... 495,300 radio homes in the 
daytime and 534,670 at night* ... more 
than any other Toronto station. 

And these radio homes are prospects for your 
goods. Proof? The satisfied advertisers 
who stay with CFRB year after year ... 

On CFRB they- and many of them are retail 
stores who are in the best position to judge
get results. You can, too! 

* The Bureau of Broadcast Measurement 

Stollon Audience Report, 1946. Reprints 
containing complete 88M audience infor
mation by counties ond measured cities 

free on request. 

• 

DOLLAR! 

[] [] 

[] 

TORONTO 
REPRESENTATIVES 

UNITED STATES 
Adam J. Young Jr. Incorporated 

CANADA 
All-Canada Radio Facilities ltd: 

Looking forward to the next twenty years! 
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L I QUI D CO A L Industrial scieJl[ists picture a new world in which you 

will find the a\'erag ... American firlllg his furnace and driving his automobile with LI QUID 
CO~\L. They SOl)' Ihat coal is not hing more th:m COlrN)f1 and Hydrogen. You simply juggle 
carbon and hydrogen atoms around lIm il you gel thent in the de~ irabl e foml in thIS case, 
the foml of Liquid Olal. 

Hen' at WSI'O we arc not exact ly chemically minded, And as for juggling atOI11S, wc'lI 
~ tick to making charts on Hooper ratings . • We do, ho ..... ever, have one thing in coml1"lon 
with the scielllists . We, too, arc striving to progress. We arc constantly improving nil 
phases of WSPO's l>ervice to the listener so that ..... e continuc to be til(' most desirable 111l'<llum 
of ad\'ertlsing in N. W. Ohio. 

SPO NSOR 



BrelO.·ers, having learned theIr lesson 
during prohibi l ion. use broadcasting in 
as clean a manner as ally advertiser 0 11 

the air. Only Olle brewer, Pabsl O:lr
poralion, is a national radio advertiser, 
all the rest of the grcal brewing organi:a
tions fuoclioning on a regiona l or local 
basis. Regional and local adver-
tising are admitledly prone to 
claim the world :1lld a fence around it 
in ad\'ertising copy. Nevertheless, bc<!r 
copy doesn'l. 

Brello'ers spend more Ihan 65 per cent 
of their ad-dollars for bro.,dcast time and 
talent and ahhough they're loath to 
"tate their reason$.- why officia lly, off the 
record they stale that Ihrough choice 
of program m;lIerial the)' can direct 
Iheir messages right at the llIan who 
likes 10 lift one, T he Pabst network pro
gram is, of course, of general appeal-

A UGUST 1947 

Augusl1947 

Se ' -en I ... nd,·eel 

s.ntions nnd one 

n e hVOI'k cn.·.·y 

i.;s .ne ssnge n CI'OSS nution 

Edd Ie Cantor's following not being 
limited to beer drinkers- nor is the 
Pabsl summer replacement, David Rose 
and Georgia Gibbs, hori:ontal in il s 
audience, Rose and Gibbs doing a class 
musical prCSCfltation of general interest . 
Pabst, however, also buys baseball games, 
spots, and news programs for d irect 
selling (not prestige) through its 400 
local distributors. Its agency (Warwick 
and Legler) must approve the time and 
program for the local shollo'S and supplies 
commercial copy but the d ist ributors pa) 
the entire bill. (There is 00 advertising 
allowance.) In Metropolitan New York 
the distributor is Hoffman Beverage 
Company, a subsidiary of Pabst , and 
they sponsor the Giants b..,seb..,11 broad
casts (both home and out-of-town games) 
over Wj\·ICA. Hoffman also uses time on 
the games to sell its gillgerale fwd other 

soft drinks which are distributed under 
the I{offman name. The finn was ex
clusively a soft drink manufacturer before 
it handled Pab!>t Blue Ribbon Beer. 

Advertising is a major appropriat ion 
with practica lly all brewers, no brew 
having landed in the success column 
without a substantial adVertising budget . 
The nationally-distributed (in quant ity) 
brews are few in number- Anheuser
Busch, Schlit:, Blatz , and Pabst being 
t he only truly nat ional beers. But there 
are a great number of regional ma lt 
bevcrages that spend up in t he hundred 
t housands annually for broadcasting. 
These include Acme, Ballantine, Falstaff, 
Gricsedieck, Jax, R. & H. , and Ruppert. 

Sport s are aces with bre.",.er ~ , baseball 
being number one for the organi:ations 
which can afford th em. Brewers arc not 
only finding that baseball gets them 

13 



Bell Be'llll ('i ~ht) 9 a~~ed M,lt to po pullr ity ill the " ~ood old d,'f ~." J,clc BIIlIlY help~d 

m:Jil' eMS, bUI they :lre' discowrillg that 
sponsorship of baseball games gives them 
pOlllt.of.sale advertising impact as well. 
A clK'ck.up by a sponsor in 20 territories 
revealed that bars and grills displayed 
signs announcing the broadcasts of the 
,"ames being sponsored by brewers. E\'en 
more potent point-of.sale material is the 
tl'1ccasting of sporting events. This 
brings a visual as well as an audible 
message right into the bar or grill and 
It's difficult indeed for the owner of a 
t,l\l'm not to carry a brew whose name 
;s flashed before his patrons at regular 
intervals on the video screen. Estimates 
of the percentage of TV installations in 
places of business where beer is sold 
arc as high as 30 per cent in New York, 
20 per cent 111 Chicago, and growing fast 
in Detroit and SI. Louis. In thc I\totor 
City, Coel:el sponsors the scanning of 
the Detroit Tigers, whrle TIvoli Brewing 
has ~pob on WWJ-TV. Grie.ledieek has 
a SlXlrts \'ideo sho\\.11 on KSD·TV (St. 
loll is) and ~ponsors Cardinal games, 
\\.hilc Peter Fo~ Brew:n!! Co. pays the 
bllb (nr a h;"lrll(,~s racing telecast 011 
WBKB IChicago). 

,\ I{'w of Illl' '!lore importmll ba~eball 
1;-of("ldc;"l~t ~ron<;t)rs include Ball:JnI IIle. 
I'ab~t la~ t,lt>h .. d t>efore) and Acme. 
\\'I,ere ba~d';]l1 b not :t\';'lilahle or out of 
till' fm;]n{ial rall~e of the hrewer, fl'gul.1r 
'rorl'<:l't~ :In' \l"T)" Oftlfl undl·rIlTi([en. 
or lll'\\'''ca~l~ arl' purcha'('u \\"Ith Ihe 
UllUl'r~I.111dl1l].! Ihal ~rortml! fl'sulb a~ 
pilrt 01 till' I1l'"~ an' a I1lU~t. N('\\'C<I~b 

BEER INDUSTRY (HART PAGES 16·11 

" 

lead all other shows in the SI'O ..... SOR 

industry report on beer in this issue. 
Fifteen- and 30-minu te transcribed 

dramas, wi th an accent on mysteri('s, are 
also Important among programs spon
sored b)' brewers. The latter, howe\'er, 
hOI\"{' paid for time for ewrything from 
Emy Acts to Wayne King. King was 
sponsored by Miller High Life B('('r in 
Chicago for 26 wct'ks. Ncar the end of 
the 26 w('('ks the brew decidl-d on a 
budget cut. Before the final broadcast 
Peter Fox Brewing Company picked up 
the program and moved It to another 
station in Chicago. There was no tim(' 
lost between the end of one sponsorship 
and the starting of another-a very 
unusu;ll thing. It 's contrary to traditicl1 
for a rroduct to bu) a program which 
has just been ~pomorl.'"CI by a competing 
product. 

Typical of the hrewery liking for 
my~teri('s is the sponsorship oyer K\\'K 
in 51. Louis of three ('. t. rny~teries by 
Ilyde Park Beer (/I"s rt Trmucriptioll 
\'ertr. June Sf'OSSOR). In New York 
Coor].!" Eh.'rt Brelwry. Inc., presents 
Murder rtt """lIight, while Rub~aln 6: 
Ilorrlll"n Brewing COIllP;lllY rl"ce~ its 
co1l11l1erd"l~ 011 8 0$1011 BlcKkir. 

P"b~t h;"ls the only long terlll n'cord 
of network ~ponsor~hip in tile beer field. 
With the ('xception of a srccial four-d"y 
hm"dca~t of /IUllIN Boys on cns, July 
I -1,1930, I'rl'lllll'r r.lbst, as il \\.a~ kno\\.11 
h;1l"k in thl1se uap, mad" its I:-ig-tirlle 
row \\"lIh tl~e Old ,\Iae~tro , Ben Ikl1lic, 
on Fl'huary 1, I(HI. The program, With 
hiatu~ periods each SUI1I11"er, ran for 

nl.·arly rl\'l rear~ \\.Ith &'r1Ht' sellin~ 

Blue Rjbl:on I\lall Bernie was radio'~ 

first feudist. Just as Allen ribs J ack 
Benny, Bob Hop,' ra.zes Crosby. and 
\'ice vNsa, Just so did Walter Wmchell 
and Ben lklnie conduct a carrpaign 
to "l'Iiminate" each other- only more 
so. There was hardly a week that went 
by that Winchell didn't take El'mie 
apart in his column and Bemie didn't 
Insult Winchell on his proj:!ram. On the 
air from coast to coast, from NeU' York 
Gilly Mirror to u,s Angdfs EX(lm!llfT, 
til(:' Winchell-Bcrnie Icud made listeners 
and readers, and sold "the mosta of thc 
best .. ," good old Blue Ribbon 1\13lt, for 
Pabst. 

During the da}"tim(' Pabst bought a 
variety progr;'lm, Pubsttllt Varittics, to 
~dl its cheese. The program ran from 
April 1931 through February /932. 

With the retum of legal beer, the first 
brewer to rush to the webs to st'll beer, 
aside from Pabst , was Shaeffer, en NBC, 
accordin!! to John Johns of B. B. D. 6: 
O. The prof!;rarn s tarted on \\'OR early 
in J933 and switched to NBC in Ma) 
19J]. Abner Drury Brell'ing Ccmpany 
was also on NBC in " lay 19]3 (three 
stations). Kreuger Brewing was on both 
N BC and CBS from early 1935 10 l\13rch 
1938. Falstaff Beer was on what was 
then known as the " 1iddle \Vest NBC 
Red Network from 1936-19-11. 

From 1936 to 1941 there seems 10 have 
been an unwritten policy on the part of 
the networks to bypass beer accounts. 

Is"(g.!!.! CUH AfCISTU III THE 19·(7 P~OfIT '111" 

. ., ..... _-_ .. - . 
1''---'---

SPONSOR 



~ IHS took a few but the othen., unless 
committed by prior contr:lct , j ust IN 
the beer business gil by. However it 
wasn' t umil i\'!:lrcl! 17, 19-13, th:lt P:lbst 
C:llne back 10 thl.' Iletworks with :l big 
show, Blue Ribboll TOlI·II . with Groucho 
Marx, Marx. unfortunately, has ncver 
scellled able to translate ei ther his live· 
show personality Qr his scrccll personali ty 
to the microphotl ('. and Pabst had a 
rapid succession o f stars. T he}, inclwj ('d 
Orson Wel les ( M ercury Slimmer T Ir('(l II.'T) , 

Danny Kaye, Harry J ames. and a host 
of gucst art ists front Sinatra 10 J ack 
Benny. Big promotions with $1.000-
plus pri:es were used during this period 
bu t nothing h:appencd that llIadc War· 
wick a nd Legler or Pabst \'Cry happy
the show j ust d idn ' t make the Hooper 
" Firs t Fifteen." 

In September 1946 Pabst bought the 
Edd ie Cantor prog ram on NBC, a long. 
time web show with an audience that 
wasn' t at the C1ntor top but nevertheless 
de[ivered a steady over- 10 rating. At 
its height this past season (March 6) it 
hit 19.7 which is a good audiellce fo r 
the present Cantor program price, said 
to be $20,000 but actually scveral 
thousand under tha t figure, 

Cantor's v.'Ork for Pabst docsu't stop 
with straight commercials. He does a 
public service job for his spo nsor as well. 
C,ntor has worked material into his 
program on the Cancer Fund, Nava[ 
Reserve, March of Dimes, and any 
number of other "causes"-all of which 

" SU"''''~f f~-p[IC~",~nl" inlfoduud 10 dul~fS 

-------
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~Blue Ribbon 
"n's BLENDED ... lrs SPLENDID '" 

Bal~bI : 1 .nd Pabst 'ulul~d in 10c. 1 bfoadcU h Point·ol·wle calcnd., 'Ollis " Ium " . nd bur 

build respect for Pabst Blue Ribbon Beer 
- and for a ll brewers. 

Cantor's sponsorship of new t",lent and 
his many other healthy prolllotions have 
a ll built further acceptance for Pabsl. 
The agency fecls t hat during a sea~n 
they reach 71 per cent of all radio homes 
wit h Cantor and that j ustifies a t ime 
((acilities) budget of over $700,000 and a 
ta lent blldge! of over $800,000 for the 
52 weeks. T he faci lit ies cost is subjec t to 
frequenc}' and dollar volume discoun's 
which m<lleria lly reduce this gross t ilTe 
charge fi gure. T he talent price tag is not 
subject to discounts and is net. Thus 
net work radio costs Pabst about $ 1,400,. 
000 a year. 

Pabst 's sponsorship in tIl(' New York 
market during the 1947 scason of the 
Giant s games through its subsidiary and 
distributor, Hoffman Bewraj,lt's. will 
cost over $100.000. T here is the S.1l1:e 
promot iomll hand ling of theS(' Jtames thilt 
is notable with the C11ltor progrPIll. 
Frankie FriSCh, who handles the play.by
p lay (or Pabst, makes appearances at 
boys' clubs. He watches where hc's 
st'ell- and docs everything to keep Pabst 
and baseball clean. As an ex·baseball 
s tar hims.c lf hc has j ust the right appro.1ch 
10 the game and lends both the sport and 
the beer indust ry the prestige they must 
have. Frisch. being an old·timer, makes 
speci;!1 appearances at publicity-gett ing 
fu nct ions sponsored by Circus Saints and 
Sinners, Old· Timers Association. and 
other lunchoon and dinrter groups. During 
the current scason a baseball lxlok was 

offered on eight games- one announce
ment per ~alll(' . The off('r brought 20,000 
requests. They tied Eddie Cantor into 
baseball by posters and t h rou~h his 
backing of Babe Ruth Da}'. 

\Varwick and Legler furn ishes six 
commercials for each game and 25 bils 
of ad-lib material. A home run is a 
B[ue R ibbon drive. A double play may 
be a "blended splend id double pia},," 
to stress the present "blended splendid" 
line in all Pabst current advertising. No 
attempt is made to load t he game with 
heavy-handed conuTlercials bue Fri<ch 
gets in mallY casual references to the 
product. The}' leave it to Frisch, as an 
old ball player, not to over-do a good 
thing. 

Currently thefe arc 400 Pabst dis· 
tr ibutors and over )00.000 dealers, the 
latter including thousands of grocers 
.... 110 sell Pabst Blue Ribbon bouled beer. 
Pabst dCX'Sn't forget that they have to 
[ I'll the trade what thcy're doing. All 
the trade papers that leach pur"e),ors of 
beer carr)' Pabst trade ads, two ofv.hich 
are rcr roduced in these pages one a 
"round-up" of what Pabst docs T{'gularly 
and one a direct selling of the Pabsl 
l'Ulllnter replacelllent program. Pabst 
feel~ that wi t h its local distributors ac
cent ing the sports slant and its network 
sho\\' accenting mu~ic, it's blanketing the 
field. 

There's a general feeling that Pabst 
is carrying the malt brew's industry·wide 
burden. A slUdy by a Princeton public 

(P/rust ttlnl 10 pagt -IS) 
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Monthly Tabulation of Advertising by Cale ones 

A"". 8,,,,we,,u, 
S." ',andICo 

A",,,,,iun Brewing 

Allo"'<1 Bu, & AI. 
Co" 1111<1 .. ,. 

& Jolt" Bv,h, 
. Mt .... Yo,It 

C",nll,'v,. 8,ew;"9 
Corp., 51. LOllis 

Brewing (0" 
. Louis 

O"WIO" Br",wery, 
Bo,'on 

&~"'~'Y, 
Yo,It 

8r~w~ry, 
Yo,It 

f.I""" 8t~ ... in9 
Sf. Lo"il 

fO'f Pill B,~wlnfJ 
Co., P,ft.b"'9/t 

IU~I~n 

AGENCY 

8<i .. ellcr. 
V.n Notdlfll, 
S.n F,ncisco 

Dirte' 

& Smith & 
Clevel.nd 

Direct 

Gr'nt, D,lIu 

Btu,..,dc & Solomonl, 
BOlton 

Moor~ & H.mm, 
N~ ... York 

D.ne~r . Fih'J~r.td. 
Slmpt~ , (hiel'Jo 

Q"ul 

Oir~d 

B80&0 

Berghoff Bu. 

BI.h Pil",,,,,. Bu. 

8u,Ic.', Ale, Stout 

Crown BUf and 
AI, 

Old Dobbin AI., 
KOlfhle,', Bnr 

Blulfbonne/ Bnr 

Ehr~ t'. E.lf. Bur 

W~.I Vifgini. Bur 

PlOGAAMS 

Buet.1l "meo, 10''''10 '" t . ,hOWl, 
]O·mi" .,1. dr,,,, .. , liu neWI .nd 

mUlic shawl, 20 . t.tionl 

15 .min live .nd t. t. P,09""'1 in L. " 
Fl •. , M in" AI •.• nd Tu. 

D,il., 15-min 10·min 

E.I. 

£.1. ",ulic, MTWTf 
WGL (Fort 

Lt. 

E.I. 

Murde •• 1 
pm , 

Th lO
S.! 9. 

pm , 

pm, 

pm , 

live .nd 1f.1. spots, 02 
1l,lion. 

Live, If.t., spoh, 
4,I, lionl 

E.t. 1 S· min mUl iuts, M TWTF, 4 Ohio li¥~ spOil , 4 sl.lionl 
sl.lionl 

] 11.lions LI. 
1 11.lion 

(An. 

Spulcing o f Sporls, MTWTF 4:45· 
455 pm, WICA (Alhl.bul.) 

li¥~ S·10·15·m;n n~wlusll, 3,1.I;on, 

li¥~ 15 ·m;n n~"'1C"h, 9 sl. l ion. 

Ipoll, brulel, 7S II.· 
lionl 

l·m;n ~.I. ,poh, 25 II.· 
lions 

9 st. lion. 

BU''Jomute, B~e' .nd li~~ 15.min newlcuh, 3 .I.tion, 
AI, 

fo,t .nd At~ pm, 5 live spots, 5 11.lions 
sl. tions 

R~cordl, music, n~w., spo. ts, 5 sl'tions 



SPONSOR 
PROGRAMS SPOlS AGENCY PRODUCT 

P~lu Fo. B,ewi"g Jone~. F .. n~le , Fo. O~lu .. But M.ywooo Pa.~ H.,,,, ,, Racin!, Sit --
Co., Cl! iugo Chic'go 8.11 :15 pm, WBKB(Chiu!o) n 

G.nHt". B,.wing Co., Oi.ect G~n.'e. But, 12 live 15·min n.wseul., WRNY (Roch l·min Ipol5, " ~gtionl 
Rod •• ue, Hou~ A I~ .,1,,) 

Goeo.I B'e .... lng Co., B.ook., Smith, f,ench Goebel Bu. Oe"oil Till" BuebeU G.mll, Iwice 
Delroit & OOlf.nce wee~ y, WWJ·TV (Oelloil) 

Goetl B,e .... ing Co., Polll' T ... . nbull , Counlly Club BUI liv~ mu,.ul , MTWTf, KCMO (K.n· 
K.n l~u City K.n,n Cily In ClIy) --

live new1(IIi1, MTWTfS, FKEO 
(51. Lou;.) 

Grill.di.ek Bros. Co., Rulhl. uff & Ry.n, G'ilS~di~c~ B." Spo.ts Clonup., Mon 7:30·7:50 pm, 
St. Louil St. l oui, KSO·TV (St. Lo ... i,) 

("din.l. BnebaU Gam .. , 25 Iglion 
nllwo.1e 

Gull B'e .... i"g Co., Wilhelm·l . ... !hlin. G.and P.iu' Be~. Livi new""II, reCO.dld mUlic, 
HOUlton Wilson, H OUlton women'l IhoWI, 8 TUII St.11 Net· --

wo.k Il.Ilionl 

Peter H.nd Brewery BBO&O, M eiller Bll u BI" F.vo.ile 510'''' (e. I .~ W.d 9·9:30 pm, 
(0., o,ic.go (hic.go WGN ( hie.go) 

Hoffm. n B.ver.g. Co. W"wicle & legllf Blue Ribbon Bee, N,. Y~k GI.nts B. "b.1I G.m" --
(P.bJ! Brewing Co. (Ihlou,h unon), WMCA ( N,w Yo.k) 

Nlw"k di .... ) 

Hydl P.,k Brewing 
Co., St. Loui, 

Gildner, 
St. Loui l 

Hydl Pa.~ B,,, Li ... e n'Wlcut" 'Ko.ded mu.ic , 
min I.t. d •• mll, 14 ,tllionl 

'O- Live b.ule., 3 11.I1;onl 

)acklon Brlwing Co., Anfen,~r , Ju Bee-r live, e. I., music , newlulls, 'pO,tl, E.I. 'poil, 7 ,talionl 
SI. Loui, St. louil quiz IhoWI, • . 1. dflmll, " louth· 

Clnb.III.lionl 

Krulg" Brewing Co., BinIon & Bowl~l, K,ue,~. Bu. Live spo.ts, nlW" 5 II.tion,. 15.min U .... ,pob, WGH (N , ,· 
Nlw. ,k N .w Yo.1e •. 1. m",linl" 8 Il.Ilion. fol~) 

Mell & . wing Co., a ... clw n.n. Thomn Mill Jubilu Bu. l ive S·10·1S·min n,w1(lIls, 22 ,I • • E.I. bre.kl, 22 station, 
Om.II., Neb,. Om.h. tions 

Alinnupoli. 8rewing BBo&O, G"in B,1t B,,, Reco.d ,hOWl, MTWTFS 11·12 midn, 
( 0., MinnlllPolis M innupolil WM T (Cld.r R'pidl) 

P.b,t 5.1 •• (0., W"wick & llgle., P.bst Blul Ribbon Bu. Blue Ribbon Timl,· Th 10:30.11 ,m, 
(IIiCl90 N ew York 144 IIIlion, (NBC) 

-, 

Pi, IB,o, .• Willi.m E.ly, Pi~I'1 light Bee-r l ·min 1.1. spols, 7 slalions 
N~w Yo,k New Yorle 

P,obren B,ewing ( 0., Glo.,e Knox, P,09"'~n Bee-r live newlcull, "cordld music, , 
H.lloma (ity Okl.hom. Cilv O~I,hom. 11.lionl 

R~lnie' 8,. wing Co .• Buch.n.n, Rainier Bee, and All Live, '.1., spots , 17 sl,· 
LOI ,Ange/el LOI An.,zl .. lion s 

Rublam & Hottm an P"il & Pu,1 R & H Bn. BOllon Blacleie (1 .1.), Wid 8:30·9 pm, --
8,ewin~ Co., WOR (New York) 
N.w 0'1, li ... 1 5·min new!Culs, WBAB (AI· 

I.ntic City) 

RUPP" I B,ew",' Inc., l ennln & Milchell , Ruppe.1 BI1I1, and AI. li"'l S·10·15·min ,pO.hCIIIs, 7 ,"- liVI, 1.1. , SP~ I S, bi"ks, 8 
Nlw Yor N ew Yor~ tlons ,tat.ons 

San ,Anlonio Brewing Pitiule, Pe,,1 B. e. -- E.t. b.nks, 6 st.tions 
Co., S.n ,Antonio S.n Anlonio 

,Ad.m 5clo'idt Btlw. l ,w'lnce I. Ev .. l;n! , V. lley Fo.ge and P. ior Liv. new!ClSts, Ipo.h, v"i.t.,. shows, Spots, 3 st.lionl 
;ng Co., Pil i/adi/pili. Phil. dl lphi. Bee., R.m's H.ad All 8 I .. lions 

T. "e H.ut. 8,ewi"g Polly .. , Champ.,n. Velv.1 Bu. li .... S·15· min n,wsClIII, d.ily, 10 li ... e bi .. les , WEOA 
Co., Terre H.ull, Ind. T .. " H.u le sl.l;o". (Evansvilll) 

live vlril ly Ihow, MTWTF 11 :45· 
12 n, WISH (Indi.napolis) 

Reco.d.d m"'li~ 5.111·1 1m, WFBM 
(In ian.poli l) 

Ti ... oli B,ewing Co., McC.nn·E.icleson, 
Utica, N. Y. oeboit 

All" la,,, Bn. Spots, 111m and liv. , WW J. 
TV (D. boil) 

}olln F. T,ommer, Inc., F.dllll, T.omm,,·, Beer Th. AnIW" M.n, MWF 7:15·7:30 live "d I.t. IPOII, 7 
New York N ew YOlk pm, WOR (N.w Yo.k) stalionl 

Utic. B"wing Co., oi,ect FOf I Schuyler Bn • • nd Liv. nlwseasll, 2 st.tionl 
Delroit A I. 

WISt E"d 8'I1W;"9 Mos .. & Colin l UtiCi CI ... b B.er, Old live music, n.w" spo.ls v"i.ly Spots, bre.lel , 9 sl.lionl 
Co., Utica, N. Y. Ulica En, lish Ale Ihows, 4 . Iationl 
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"4 ·0 ..... ••• Till .. ··~ 
4 '11Ib [01'111111:1 • 

I"·O".·S 
;:ood IS 

Ih·.·uk[usf 
:III~' It I: .. !.· 

Brl':lkf:>~t clubs when' 1'i."OI'I" rarely cat 
;'nJ cnITH -.,:<;Solons when.' there's noja\-a in 
.... hkh w dunk , havl' dOllc more 10 lead 
li .. h 'IlCTS 10 11-(' cash Tl1!istcrs dl?n an)' 
OIher fonn of ;'1_111 . prugrl'rnln~. T",,'o 
~uch rm!!r<l ms. Brr.!kfllS! Club .... llh DOll 
\k~d ' and Brt·dl.:Jclst III 1(011)11'00 .. 1 with 
T(Hll Br~I1\1wwJ gan- the fir-I indic<'tion 
(a<'H.k (rom Walter Winchell) that the 
'\11~(Tic;> n P.To.1~ca'lillg Compi'ny 11('1-

l\1)rk 11-'" ;! Teally dl .... cli\·c S"Jl'S medium. 
Tlu: wlll(' s<''';~ !UI1~ or till' Fil2gl'ralds 

flOI\ \\'J: J. Dick .Hld lJ<Jrolh\' (WOR). 
;ll1d Bill I f('rson's CaJfi'I' l( itlr Ct:ll~ress 

"WRC), arc lYrical of hundrl-'(b of such 

" 

prugrams throughout the nmion that 
gr<lb lisll'ners' cars and hold I hem. Hroad
casts like WEE I'S HrrukJlU1 ill /1,1' Slim'}' 
Room (RoslOn) and OJJ!rt Timt III WI.r:. 
burR'S \\'000, Grand Rapidlo) <'fl' 1)'Pi. 
c;'I1 of locally pl;'llllll'd and locally pro
duccd successful "coml' and \'isll with us" 
shows. Thc)" not onl)' raw wilh dialers 
bUi thc)' <,rl' O'orc Often tI)'111 not wa)' 
behind in lilling ticket requ('SIS. 

Thl' progr;'llls cOll1l1lcrc'ally f,ll! II1tO 
two gel'eral d:1'-Silicatloll", the partici. 
pat'ng "h(,ws wi th from four to nine spon· 
sors 011 cl'ch broadC<'lot or on :I ro ta t lllg 
b.-sis, l>Cmc 011 om' ,,1K1\1 and other~ 011 

~Iilliolls 

subsequent airin1:s: or they' rc like t l"l\.' 
WOO~ rrl'S('OI a t ion, sponsored b), 01)(' 
liml which has a sufficient variet), of 
products to kttp thc program cntcrtain· 
mg. 

The Grand Rapids program although 
t)l'ical in its gi\·c.a\l·a)':;, mc, 'fashion 
cditor," and pianist, wasn't dcveloped, as 
most breakfast shows are, by the stat ion. 
It \I'as a produced·to-order package, <;ug· 
I!ested b)' Oliwr A. Wallace of Wallace· 
Linckman, ad.agl'nc), counsel to WUr:!' 
burg's (department store). WurtbuI'J:'" 
prcsident, Fred G. SchOC("k, \I'anted 
something special to celebrate the store's 
;5th Anni\'ers:lry. T he occasion was to bt· 
a 365·day cekbration. T hus, the program 
had to be a running f('aturc which could 
be a vchicle for store·wid(' promotions and 
sfx'Cial sail'S events which thc store ..... as 
planning. 

SinCl' tl1(' stOr(' hns a reSl3uram. the 
C1.IIllP111 Room. which wasn't used in 
Ihe moming, 11 just cried out for a break' 
fast club idea flhcy call it "cotTcc limc" 
in Michigan). By thrO\\"Ing the room 
OJX.~l to gtlC5-IS a half hour before the store 
opens (the bro.."tdcast i> 10 10:15 a.m. 
pro~rcct in: customers ar ... brought in for 
th<.' broadcilE"t, and a ~.ood rarl of tl\l,' 
;lUdiellCl' Sf'Cnds the n.'St of tile da)' ~hop. 
ring in \\ 'ur:burl!·s. It's an induccmrnt 
for out-of·to\\I)('r5 10 \'i~1t th ... store and 
although it'~ l'oo..-ell an ad'· ... rtlsillJ! featu/\, 
only .. irlCl' r-cbruary, in (h'c months it 
brought into tht' $lOrl' nlOrl' cuslemers 
\\"ho had nevcr bCl'l tl)('((' Ixfor(', than had 
m<,d(' firs t·tin1(' (,u(chases in thl' stor ... in 
;1I1Y OIlC prc\ iou~ l"il!lu'lI1unth period in 
i t ~ 75·year hj~tnQ. 

L'nlikl.' 1ll0!lot "brcakfast" broadcasts. 
tIll') :;.(.'(n' ac tually ,lo('(n- -coffC\.' 011 

Cn.t/,'r Tillic ,,/ \I'[(r~hllrR's. ,\kmt.....'r<; or 

I'ltll.((' /i,rll /0 p.1gt .,1S) 

SPONSOR 



3 Great Salesmen . .. 2 Great Shows 

A, le(t. Joe Genii!', .,,,,j R"/pft 81119", eJlitltmf: ,iglol, "<III ", TIt" Eorl., Mo,n;ng F,olj~, pl .. n 
" comedy ,outj"" will. Eddie CI .. lle, c."ler, "'''<lIOf 0' 1M lomo", Moire Bill;""" B.,I/,oom . 

... EARLY MORNING FROLIC 
Frolll 6 to 9 rIlomings. daily, [ lapp)" Joe and Ra lph do a gn:at sc lling 

job 011 [his C [, '- \\. mu ~i<:-;\Ild -col1lcd y show tha t' s all i 11:.1 i I U I iOll I hrough

Ollt thl' D('{roil .\rca. 

* MAKE BELIEVE BALLROOM 
WITH EDDIE CHASE 
,\ unique (,KI.\\' daily anti Sunday daytimc di~ 51v )\\ lH"adlinil1g Eddj~, 

Chase. Detroit's Tnp [{.\tlio Salesman. li t· pull .. ;\ terrific lisilning 

audil'll(,{, and I);wks a powerful sd ling wallop. 

AUGUST 1947 

In t he 
Detroit ,h en 

It 's ... CKL 
5.000 Wans at 800 kc .. Thy and ~i~ht 

J. £. Campeall, Jlalfogillg Director · .lJufliol Sys/tm 

Adam j . YOl,lll~. Jr., Inc., Kat!' Rep, • Canadian H('p., II. (\ Slavin ,\: Co. 

19 



A family I,Slens an d ,ecords the st. lions they hur in .. diary . h 's fu n to be p.o rt o f. sU,\ley 

ninricH r.~,-can l eSNc .. ltinl Audie n ce l is. c ni .. ;: 

hRhi'~ 011 loenl. r8~ionnl and nntiounl Nho,,'s 

Liste nel' ~ 
America is a nar ion of guinea pigs. 

No other count ry in the \\.'orld is sur
veyed from get-up to bedtime. Mr. and 
Mrs. America even perlllit their sleeping 
hours to be placed under the microscope 
on occasion. For this use·me·as-a· 
sample thinking, Gallup. Roper, Cros
ley, Hooper, and hundreds of other reo 
search men S3},. "Thank the Lord," It 's 
the U. S. open door to how the nation 
thinks and [h'cs. 

j\ lost surveys interrupt consumer 
thinking only mornentarily, being based 
upon a random·sample technique of some 
kind or other. T wo types of radio reo 
search interrupt fam ily lives regularly. 
TIler are the Nielsen audimeter (a de· 

This p,eli min.,y q ues tionn.i ,e en.bles Audience Su,yey s, Inc., to p,,,, ·sele,t Di.,y study ,espondents fo •• gene,.1 o. speci fi c .udien,e ,eport 
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vice installed inside a hOl11e radio sel to 
record that sct'S rninutc-by-minll!c wn
ing) and the diary. The diary (in radio 
re~e3rch ) is a primed booklet in which 
the fami ly lists its radio listening fot one 
week, by IS-minute pcriods~. Per re
spondent (a ~iary.kccper) the diary is 
the least cost ly of all radio rcscOlrch. A 
diary kept by one fa mily (or a member 
of a (:lmily) may cost as little as $10.00 
or as much as $40.00, depending upon 
just how much information is desired in 
the report. If a coincidental telephone 
survey as comp lete as a d iary were made 
for the same period as that covered by a 
diary it would cost $22AOforphonccalls· 
(assuming cost per call to be five cents). 

K('cpillg a diary is a thrilling experi
ence for most families which do so. T Ill' 
forms reduce writing to fI minimum and 
today the diary hangs on the front of 
many rad io receivers .... hose record of 
usage is to be kert. (If it 's a multiple
set fami ly there's a diary for each radio 
in the home.) 

E.ach fami ly rcceiv('S a !lift a t the con
clusion of ils diary_keeping but surpris
ingly (']lough it 's apparcntly not the gift 
that inspires the diary·keeping but the 
fact that the family has b('Cn chosen 
from all the great radio audience to help 
determin(' program servicc and popu· 
larity. It's an honor in thcir minds. 
Indicativc of this is the number of times 

a rcscil rch man will hear from memocrs 
of a rad io audil'ncc. " I '\'e ncvcr had :1 
I(')epilolle c;1l1 asking mc to ..... h:u rro
gram I ..... as listening. " 

Diaries rcveal litt le n'klre than Niel
sen's fludimcter cxCt'pt that they do 
indicate thc numocr of times a recciver 
is tunted on when there's actually 11 0 

onl' listening (sec sample d iary page). It 
also reveals audience composition nUIll_ 
ber of men, ..... omen , and children (the 
latter in twO age groups) listening to 
each program. Ho ..... c\·er, it docs 1101 
indic1lte the less.than-(ive-minute-pro
gram listcning. Thcre arc some resc<lrch 
men ..... ho contend that a diary hanging 

(Pleasl' turn to /'tTge 46) 

Two d'y$ 01. typic.1 f.mi ly dilly . Thi$ i$hom 0 listen .. , in Ho.tfo.d , Conn. It shows on .. home's listening end how audienc .. composition ch.ngu 

'N'1t 'I'i 0." """ tOOl OAfI 

-- .......... ~... . ~ ... , .. , .. , , .... ,~ ... ,......... , .... ,." ... 
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Hey, bub, you'vdr 



,'(,tropped something! 
T il E other day a certain network (let's caJI 

it network "un) publ ished some special 
arith metic abou t its national circulation based on 
H:'IB data. It counted ollly those listeners to its 
network who li ved ill areas where 75 ~'o of the 
radio families listened to network liB" at least 
once a week. And it did the same for the other 
networks. 

It dropped out :Ill l isteners in all other areas. 

I t dropped out listeners, for instance, in New 
York Cit~r, the large:.t in the nat ion. 

- In New l a rk City no s/({Iioll reaches the 750/0 
level in the dartime. (Oddly enough, in sell
ing its New l ark station, network !lB" bases its 
argument on a 50 ji -or-better level.) 

It d ropped out li steners, for instance, in P hila
delphia, the third largest city in the nation. 

- In P hiladelph ia CBS is the onLy lIelwork that 
reaches the 75 S{-- level in the daytime. 

" Thy did network "B" so casually d isenfran
chise the daytime li steners in New York and 
Philadelphia? Bi\.'l B defines circulation as the 
nu mber of families li stening in all areas a\xH'c 
I O ~ . It must be fa irly obvious that circulation is 

ci rculation-where'ver il exi;I;. Circulation is aLI 
lis/ellen-a t the 350/0 level, the 50 70 le\'e1, thc 
907c level. 

Could it be that network "B" was straining for 
a 1e.1.d Ollt of all proper proportion? 

Why strain ? 

B:"IB data offer a perfectly valid (and perhap~ 
far more useful ) basis for measuring the potell 
tial audiencc:l nctwork delivers. It can properly 
be ca lled a measurement of ef!ecti",'c co·-./er{/gc, 
and is readil y defined as all radio famil ies in areas 
where 50-to- 100?:: listen. 

Thi~ particular levd ~tems from the [act that 
\'irtua ll y all stations effecti vely cover their home 

cities. And 13:'113 itself establi shed that 929'<: n[ 
(lit slmions allf/in Ihe 50-f{)07o /C" .. ·eL in their 
home cities. This lc\'d provides the traditional 
yard~ti ck u'-ed h~' bruadca~ters to revea l their 
potential valut' to ad\'erti~crs. 

This level includes the listeners in New York 
City and P hiladelphia which network "B" 
blandly cho~e to drop. 

By thi s }'ardstick of cilecl ir.;e cor .. 'crng e yuu 
obtain quite a differcnt picHlre ... 'luitc a diffcrent 
relationship between the fuur networks from th!.! 
one caJcu!ucd b~r network HW'. 

H erc\ what rOll real!y get: 

EfFE CTIVE NETWORK COVERAGE ' 

Ni ghttime Radio Famili es 

CBS 32,400,150 

NETWORK "B" ",I",m 

NETWORK "C" 16,511,130 

NETWORK "0" 23,21',160 

Dayti me Radio Families 

CBS 31,685,080 

NETWORK "B" 33,m,m 

NETWORK "C" 28,255,660 

NETWORK "0" 24,182.130 

.1:., ,~.1 ,'" 1:.\1 II 1'1,.,,1. ~ ".) ,·,,,,,',,n~,' i" \1 .",10,19 .. " ,' '',( J,r, 'J .... ,~'J 
hI Ihe l\~( 1\ ~ Slim.l1c ,,' H,'l~g,OOu u.s. r~.lit) ht)mr, (j.U1IIM' ,1 9H.). 

You di~co\'er clenrJr-and perhaps for the tir~t 
time-th:u CBS and network "13" arc \'irtually 
un a p:u in their ability tu supp ly effective cover
age of the U.S. radio market. 

The Columbia Broadcasting System 

,; , 



(teaches that \lital 500,000 
]

llhnV'\ I:III \'llk r('ach.:~ 41,000,000 lis
W1Cr~:l mOllth through it~ CBS daily 
fivC-nIlIlU!C newscast (8 :55-9:00 p.m. 

0.1), but only one out of s2 of t hese dialer~ 
is rcally important to J.,\1 business. 
Th.'t '~ hl'Ctluse fl· ..... of the 1,200 products 
in the J .~ 1 line arc sold direct to the 
public, or C\'L11 spC'cified \~,'hcn ;\Ir. and 
Mh. CoII"ulllcr hUy or remodel a holTI('. 
Mon .. ,)\w, a consiJerable p<,n of the 
SI(IO,OOO.ooo business ..lone by the cor
porauoll hm. nothin1! to do ",th th(' COlI

sum!.'r but i~ JC"lgn<:J for industrial 
application unly. 

johns'\ \'lIwillc's thinking is that it 
wanlS to reach 500,000 men: lumber mm, 
arclutl"Cts, contractors, builders, and cor
poration {'xccut i\,cs in all fielJ!>. These 
are the !Hen \\ho actually specify the usc 
of J.\ I products. That Jocsn '{ mean that 
Johm •. ,\I;uwille is unminJ ful of the effect 
of th(: bUYl'r on builders, but rmher th:!t 
the number of con~urller~ \\ho builJ 
hOllies cach year is small 111 comparison 
with the ~reat numbl'r .... ho lis ten to J.i\ t 
ne ...... C;'lSb, IlIAllt after night. Among the 
41 ,000,000 rotat ing listencr~ J .,\1 fccls 
that It'~ reaching its ... ital 500,000. 

J flhl1~ • .\ l:uwi lk s['Cnds roughly $800" 
000 for its nronJc3)ts, which cover the 52 
.... eck<; of thl: year It al~o spends more 
tll:!1l h •• lf3) mudl a~ thi~ amount in traJe 
p.1Jx·rs ~$H5,OOOJ. AnJ much of t hi" 
traJl' p.1JXr copy I~ gc:lrcJ toward l ellin~ 
the JNnbutllr of Johm.\tan\'il1e prod. 
uct~ that thl' J . .\1 hne hi\..~ been pre.solJ 
to thl' puhlic through raJio. ,\ ctually. 
on <:\"cry fifth broaJ(a~t or ~o the corn· 
lller ci"I~ nn thL rrogram mention a J.\ I 
dea!er br IMine anJ a ga'at Jeal of the 
nnJ\: rarll,:r wrY I" built around thi~ 
00 .... til Ihc con .. lruction anJ builJing 
surrl} inJu~try Dunnp. Ih~> rrC$(:nt 
rcTl11J .... h('l1 thl huilJUlg inJustry in 
J,:cncrnl i .. h.:nlJ,: attackcJ 011 all ~iJcs, 

J,:nod.will i .. vcr) IOlportant Long hdore 

" 

.Iohlls .. . llnl,,'ill e illns.l·ules 110\\' .0 liS." 

hrondc·:lstiu;.!." :u·IIie\' .~ distrihution ,tlus 

.iuhIU! I· .. : .. ·4· .. i .. ~4!t. :11141 hllildel' :lc·c4! ltlUII C." 
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genCJal COllSUITlCJ ill· ..... ill 11.1.d sllollob,.1. lled 
to its prcsefl[ proporl ions J ohns· '" lallvillc 
had promulgated a axle of business prac# 
tices for this tr:Hl~ ient period tbetllo'ccll 
war [mel peace) and sold j.Jver 2,500 IUlllber 
and buiklillg material de:llers Oil operating 
under its sevell pledges. Each of these 
dealers disp\.1}'S the pledge, which has 
bet>tl printed in p\.1.que forlll , and J olut .. -
Manville givcs time on the air to inspirin{! 
consumer accept ance for the men who 
display and do businC$S by t his J -f\ I code. 

Commercial time ill n five-millulC' pro· 
gram is natura lly limited , and neither the 
agency (J. Wa lter T hompson) nor the 
.. ponsor does anything to clutier up 
the program. T hey both rea lize Ih.1t they 
hnvc n very unusual spot , thc only fi ve· 
minute program 0 11 the l1etworks in the 
mid-evening, and 110 one wants to keep 
it in good taste more than the men who 
pay the bills. 

Reason for t he unique situation or a 
five.min ute program's being open at the 
I,;:ight of the lis tening hours, 8:55 p.m. , 
h.1S nothing to do wit h t he sponsor. A 
rew years ngo CBS execut ivcs slUdyinJ: 
their progrnm schedules renlized t hat 
from 7 to I I p.m. t hey had no newscasts. 
They fur ther realized that wit h half-hour 
prOj.,'l'anlS all through the evening, except 
for t wo IS-minute enterlainment shows at 
7 and 7:15, t here W<lSl1 't much oppor
tuni ty to get a news period on the a ir 
unless they d id somcthing drastic such 1IS 

taking a hal f-hour period and m.1king it 
available as a 25-lllinute program period 
and a fivc-minUle newscast . CBS started 
the newscast sustaining. had Palmolive 
as a sponsor for a while, nnd in December 
194 1 sold it to J olms-Manvi lle. From the 
lis teners' point of view t he period was 
madc car-worthy by Elmer Davis, who 
not only brought t hem up to date 011 the 
news at that hour but also made them 
feci t hm he Wa5 lelling them, in that five 
minutes, what the news act ually mean!. 
When Mr. Davis was drafted for the 
Office of W<lr Information . Cc.'Cil Brown 
took over, to be followed later by Bill 
Henry, who has held down the spot s ince 
September 19-13 except for "acat ion 
periods when Ned C1InK'T or another 
newscaster has taken over. 

There isn 't another broadcast period 
like it network-wise, although Esso's spot 
camp.1ign doc'S the same type or job wit h
out being in t he enviable posit ion (as J-f\ I 
\\'as during t he J 946 1947 scason) of being 
between such programs as J oan Davis and 
Lwx Radio Tllealre (Monday). ,\tel Blanc 
and Vox I'op (T uesday), Dr. Christian 
and Frank Sin.1.lra (Wednesday). F. 8. I. 
i,l Peacf' and \I',IT :md Dick Haymes 
(Thursday), Tllill M(III and Ginn y Simms 
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Johns-M.rwi1!1t nIWK.'U wiulit Ihlti, jobbltl1, 
n d J-M mlt,ch.ndhu Ihlt ,.et in h.dlt p.pltr1 

' Friday), and "" fllyor 0/ Ihe 'l'OIt'Ii and 
}?ou r llit /'dr(u/e (S.1.Iurdlly). 

The progrlllll has n qunlit) of imllledi
acy IIohich only n live show like this can 
h:1\'£'. It is gean.'IJ to handle any rmhlcll1 
the Il~ment thnt it arise.. For inst:mce, 
when som£' West Co.'lst bUIlders ocgall to 
cr it icize J oI1l1s-1\ lan\' ilic a~ :l "b ig en:.tcrn 
Illnlluf:lcturer ill cOlll peti t ion lIo·jth local 
ta lent ," J-M quickly employed a WCSt 
CO:lSt a nnouncer to handle special copy 
for tlw: Coast stressing I he fact that J OhllS
f\ lanville was n Pacific Coast manufac • 
turt.'T wit h five plants in C tlifnrn ia . It 
took from June to Dt.'('el11bcr 1946 to 
cortect the "rulllor" situ<ltic.n ; it wou ld 
hn"e taken scveral yenrs if b1ack-nnd
white ad,'ertising copy had been em· 
ployed to do the job.· 

11\e Manville P.1rt of the corpnrntc 
title isn' t exactly a pleasure for any lIdvcr
tising man, for Tommy Manville's play. 
boy scandals have made the name some
thing to laugh m with millions of 
consumers. Yet wi th pr<lctica lly fl O other 
form of consumer advcrtising (J-'" I spcllds 
about $SO,OOO in the class "shelter" 
mediums , like CO/mtry QUI/email) Johns
M;'ll1ville still has public confidence. 

In a survey made by J . Walter Thomp
SOil in 21 cit ies, wi th 1.500 rcspomh,,' lts, 
one out of evcry two consumers w)lt. 
Stntt.'CI any brand preference in the roofing 
mat~ ial s field said J ohns-M;lIlvilie. In 
other fields the acceptance was e\'en 
bettcr. In home insu\.1.t ion S OUI of 10 
naming any brand sa id J ohns-j\lallvll1c. 
In t he asbcstos mat erials c:ltcgory J ohns. 
f\ lanville was ment ionl'd 60 times ns often 
as any other name. SiXty-scwn per cent 
o f the respondellts mentioned brand 
prefl'Tence and over 59 per cent So.1 id 
Johns-M3Iwille, giving the rest of the 
field less than S per cent of consumer 
recogllitioll to divide betwccn tht'lll. If 
.J. \Valter Thompson's research figures arc 
questioned bccatl~e it is the agellC) 
handlin~ the accoullt , substailliatlon is 
found in a survcy of IlOIl1C insu1.1.tion 
materials made by the Wall Strrrl 
J ournal around the sa me time t ~"ltr 
1946); the figures chl'Cked withlll the 
usual accepted margin of research error 
(pius or minus 2 per cent). 

_ .. t\ nd J ohlls-Mnnvl l1e execu tl \cs are 
perfectly willing to ~ive radio its due. 
Advertising rnt.'T1 gencr~lIy go a hi t 
further and give Bil/llrmy (llId tile Neu'$ 
at 8:55 p.m. cst as much credit as the 
medium. 

• rim' Ihdl il ... ""IJ h" r~ ~." ro-~" o~~: tJa~""" . <'I . 
rl~. ,J. o"J "-,,,'OU. 

luhns-ManVllle 
BRAKE MllEillll 

.. -------- _. -- ~ -.. -.-~-----'---_._- .. -
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This is the ;,\£\V Singin' Sam show with 

Charles ~lngl1:llltc , world famous accordiOIl

ist, and th e mellow-yoiced ,:\Iullc ll Sisters. 

• 
In 

Transcription Sales, ] 
115-117 w. HIGH STREET, SPRINGFIELD OHIO- PHONE: ., 

New York 22, 130 E. 56 St. - Plaza 9-1446 



, 

Singin' Sam Means 
Sales Success 

Si ngin ' Sam is on e of America 's ou tstandin g radio salesm en. "Sam " sings 

a nd sells his way in to t h e h earts of million s of fa n s a nd n ew friends every d ay . 

Singin ' Sam 's son gs wiJI make your cash register sing with sa les ! This show 

fits every t ype of li stener, wh ich m akes it the ideal program for a ny advertiser! 

Plene: send mon~ information on how Singin ' Sam can udl 
for me: too : 

NAME 

STREET •. 

CIT Y . •••. 

STAT£. .. 

M.il to: TRANSCRIPTION SA LES, INC., 
117 W. Hi,h Stru t , Splin,r.ll d, Oh io 



T hl' lidd of rack;ll!l show proJ Llci~g 
is {hl' 11I()~t ha:ardous 1II radio. 

[\'l'n' \('ar n number of young Illen with 
i\Jl'a~- 1~.1\·1' agl'llcjl'~, Ilct .... orks. :lI1d 51a
tiOIl~ and lIew producing groups arc born. 
And JlI~t ill. O(H'1l :IS the) arc bom oth(,T 
producing group!> qUIeti) rn~!> frum the 
pidun.'. Thne arc a few Indl'pl'ndcnt 
I'mJucc(s who han' <;un'i\"cd through the 
n~;lr;. TIK'sc arc the 111l'n who own OIlC 

~r more packagc~ thai have Ix'come hits
St,lIld;lrJ progr'lllll. on the nctll.'(lrks, Illen 
like Phillips Lord, Iii Brown, Ilem y 
5ou\'<lill(', EJ Byron, Ted Collins, Lou 
Cowan, J ohn Cucdcl, Frank Hummert, 
Ray j\ \org:l ll, Cmlton '\\orse, Bernard 
Prockter, Bernard L. Schui>crt, C.,rl 
WCStl'T, J ohn Clark (Tran:,:ulIcrican 
Bro .. 'lJcasting & Tt'lcvi<.ion Corporation). 
Evcll w ine of these frequelltly approach 
a new sta~lIl wi III !:Iothing avnilnblc for 
spo"~rS, 

Radio's illea ulan: th 

,\ \f)C;t successful of thc group of reJ!ulars 
is, of coursc, Frank Ilummrrt with his 
s lilf-,]t' of daywTlc strips, a field in \.vhich 
earl Wl'stcr, ex-Chicago and now Holly
wO;)d, al~ has been successful. Produc
ing daytime shows that deliver sa tisfac
tory hOllsc ..... ife :ludienct's at a low cost is 
an assemhly-line type of crea tlvc cn
dcavor, Building shows to bro.1dcast five 
tilllcs a w ... ck within a price rani!e of 

$2,000 10 $3,000 means COSI controls of 
the hiJ!hest order, Too many and 100 

long rehearsals can throw in thc monkey 
wrcnch and cvcn elaborate prod uction re
quireme nts kill budgets, That's why the 
number of independent producers in the 
daytime fie ld is vcr}' limited indeed, Pro
ducing limited-budget shows for cvening 
broadcast is also a fine art-an art that is 
practiced by directors like Hi 8rov.'ll, 
Ed Byron, Phillips Lord, Low-priced 
high_rated shows like Inmr Sanetrull and 
Alr, D, A. requirt' a regular slaff of free
lance wrilers, a knowledge of the abilities 
of a grcat number of actors, plus an 
ability to get the most ou t of people with 
whom the dir{'( tor is called upon tcwork, 

It's most unfortunate that there isn't 
mo re s tability in the independent package 
prodUCing field, for many of the most suc-

" 
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WEMP MiLwa.ukee 
Basic Stalion 

AMERICAN BROADCASTING COMPANY 

NATIONAL REPRESENTATIVE. AVERY.KN ODEL, INC. 
NEW YORKl - CHICAGO _ SA N FRA NCISCO _ LOS A NGELES 

cessful formulas now on the air were 
originated by package produ(('rs, T yp ical 
of these arc We, the People, FBI ill Peact 
(lnd \\'ar, Aldrich Family, Double or 
Nothing, Hi,ll Hllnl, Lime Rarrgrr, Ont 
Man's Fam ily, Supemwrr, Quit Kids, 
Prople Are Frurn)', Exploring Ihe UII
hIOU'Il, and Information Please. 

It is possible, of course, that the net
works' renewed emphasis on pro~ram 

production m;]y hypo idea production 
but thus far emphasis hasn't been on new 
fonnu las but mert' ly on building salable 
commercia l programs that are expe<tcd 
to develop good ;]udien~ ratings among 
network leaders. Ideas in Sro"':SOR'S re
port in tt s Fall Facts edition (July) of 
available network package~ were hardly 
discemible although network packa!!c 
program executi\'es insist that ideas are 
welcome and will be given every oppor
tunit y. 

Agency men who have bought package 
programs from independent producers 
state thm the advantages arc numerous, 
FirSI there 's the fact Ihat the sha....: 
belongs to the producer who has a per
sonal interest in making it the best of its 
kind and works direct ly for the agency. 
Second, "It's like hiring a major program 
exccuth'c-only you pay only for the 
program and not extra for the supcr\'i<;Qry 
employce." That's the way a major 
ad\"ertising agency exccuti\"1.' explained 
the fan that his organization hadn't 
created a single program in its history 
but had purchased packages which were 
then funhcr developed jointly by the 
package producer, client, and agency 
staffers. 

An important factor in the availability 
of independently-produced packa!!es is the 
fact that the progr<lJn is not ticd to an}' 
specific set of faci lities as is the C<L<.e with 
a network package, Of course neither is 
an agency-produced program, but the 
number of agencr-produced.and--orig
ina ted shows is ~l1lilll. The reaSOn for 
this is simply that the agency is the 
~POllsor'~ reprcsentatl\'(', 1 I cannOI build 
up a grol1p ofprogra1l1s and ha\'e them on 
tap when an advertiser decides that he 
\\'allts to go 011 the air. The agency startS 
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showcast is not. except ill a comparat ively 
few cases, a saleable comnlOdity , 
repreSClH , rc.11i:ing that talent "ithout a 

epelldent producer 
Indcr~'ndent package producers have 

only one thing 10 sell shows. Naturally, 
the-relorc, Ihey experiment , bU ild shnws on 
specu lation and keep a number of idens 
on wax ready for an agency which needs a 
\'chicle for a client. 

its operations for an advertiser after the 
fact. By its very mllure it startS design
ing a program or shopping the field after 
the client has decided upon broadcasting 
as a medium. That 's usually too late to 
start building a show for once it has been 
decided thnt an advert ising campaign is 
necessary it must go into action quickly. 
Ordinarily the program selected must be 
able to deliver an audience as soon as it 
makes its debut. Programs can'( be built 

under this kind of pressure, so agencies 
generally canvass the field when an order 
comes in and presen t a number of package 
programs to their client- or programs 
planned by one of the grem artists' repre
sent,1tive organi:ations, hlusic Corpora
tion of America, William Morris, General 
Artists Corporation, Nmional Concert 
and Artists Corporation , and J ames L. 
$.'phkr, These talent reps build pro
grams which usc the pcrfonncrs they 

Some of the outstanding sponsore<.1 pro-
grams that arc still own{'d by independent 
producers include Dllffy's Tat'em, Catlg, 
buslers, UratfIT's Digest oj ril l' Air, Corliss 
ArellIT, Ellery Queeu, and SITUII Guild, 
Among the programs listed in the t"'O

page tabulation of independent package 
progrlllll availabilities in this issue there 
arc no doubt a number of programs which 
may fall into the 5:unedassification as the 
above "succ<_'SSCs," since the unll tl ached 
producer usually comes up with the 
ideas. Remember l njflrmaliou Please , 
Tnltll or Consequcllces. and Lifc of Riley. 
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Enlployees 
I.aho.· H e ladolts 

.·adio's 

eOlllltu~ .·e ial joh 

No matter what the primary objectiv(' 
of a commercial radio program, if iCs 
doing a complet e job it is also serving as 
an employee relations Illl-dium. It may 
be able [0 do this without prior planning 
but it functions best in selling manage
ment to labor when this isn't left to 
chance. And it isn' t left to chance today 
by most intelligent lIsers of the air. 

At one time unions looked upon any 
employee slam in a consumer broadcast 
as an attempt to build a company union 
but wday most of them (;.\FL, C IO, and 
many in:tcpcndents) feel that anything 
that can be done to giv(' stature to the 
working man is to be encou raged. U. S. 
Swel tributes during the George Hicks 
commentary on the Till'Cllrc Cllild oj the 
A,r to employees with good safety 
records, (Q fathcr-and·son and brother 
teams o( workers, his salut('S to men who 
have climbed up through the ranks, have 
definitely helped labor and management 
at practically all U. S. Steel plants, cover
ing over 250,000 employees. 

What goes OUt over the air is only part 
0( the employee relations job. Bringing 
the broadcast program itself to em· 
ployees is also a vital (actor in building a 
srllooth·\\.wking product ion group. Both 
labor and m:magcm('1lt rea lize that law, 
Unions, and management together C;U1'{ 

build good morale- that not even a high 
b.1SC pay is the answer. A (ew malcon
tents can slow OO\\.'n a production line to 
the point of destroying an entire schedule. 
The big problem is to make everyone 
Want to do his job. 

DuPont, Prudential Li(t, Insurance, the 
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('Iectric light and po\.\<('r companies, a" 
\.\·ell as U. S. Sted, au· just a fe\.\· \.\ho 
tra"el lhdr programs to their employees. 
Du Pont has laken CaI'(J/cClde oj Aml'T"lta 
to Wilmington, l\'e\.\·ark, N. J., Charll'S
lon, W. Va., and I{ichmond, Va., \.\·hefe 
the n:hc:ar.;als, broadcasts, and fepeat 
alrings were all seen by groups of du Pont 
employccs. TheS('" p('rsonal appearanC('"S 
don't just happen. They're staged with 
plenty of sho .... ' business acumen. In the 
lobby of th(· thealers from which they arc 
broadcast thefe are usually a number of 
displays to educate the du POnt working 
family on the number and nalure of 
products \.\·hich corne from du Pont fac
tories since no one group of employ('{'S 
works on mOTe than 5 per cent of the 
products that carry the du Pont trade
mark . To build employee respect for the 

Employeu mu! the co!por.!ion'l prod ... ch in the lobby before witneuing • bro.dc.,,! products on which they and their fellow 
('mployees \.\·ork is a keystone in achieving 
consunwr acceptance. Employees can't 
get that "our product'· fecling unless they 
see the products. That·s why when 
Cat'(J/cadc oj Aml'T"icCl travels it carries 
wi th it a complete display of du Pom 
products from Duco to Nylon. 

Once the emplo},('(''' arc in the audi
torium to witness rehearsal, bro.1dcast, or 
repeat airing Ihe)' ar(' entertained by a 
well-slaged .... ·ann-up. The casl is intro
duced and production details explained, 
thl' sound mim goes into a demonstration. 
and the star of the program (in Newark 
it .... ·as J osc:-ph Cotten) docs a comedy 
rou line ..... ith Bilillarniiton of the du Pont 
ad"ertising department. Before the 
planned patter Hamilton makes a s[fai~ht 
presentation on the \.\·h)"s and wherefore~ 
of the G11~!/cClde and sells du Pont and 
the emplo),('('"S 10 the employee gUC"its. 

St.r .utographs .re p,,! 01 a broadust for employeu. Her .. t .... o littlt girls mte! Joseph (otlen The patter between the star and I familtol! 
is sprinkled wi th allusions to the plams 
.... 'ho-"<' workers arc in the audience and to 
employees whom all tile du Pont men and 
\\0111('"11 in the area know. It 's typic;]1 
aftl·r-dinrK'r speech stu ff but the averaj:!e 
working m;1I1 and woman doesn·t get to 

man)' banquets, if any, during a lifetime. 
The)" just cat it up. 

Even if the entIre framework for th(· 
hro.1dc.1st weren' t staged, IWII1)' of the 
employees would J!o awa)' from a Ih'e 
hroadc.lst exhilarated. Big network 
broadcasts in the !l("Sll arc not availabk 
"."gularlr and il's a spC'Cial occasion indeed 
when one cOllles to lown, an occasion that 
bui lds bett{'f labor-mana~emenl feeling 
all the wa)' along the line. In the ca-,,<, of 
the du Pont-Newark broadcasts 60 per 
cent of all du Pont employees in the area 
requested tickets for the bro.1dcasts or 
rehear~al and actual attcndance fij:!"ure~ 

U. S, Sltcl worlclli d,e lied up 10 ftc "The.ler Guild 01 the Ai," b'o.dcalt in (lne l.nd cxcrcded 10.500. 
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ChiCol'Jo's M"dln.h Tempi" ludilorillm holds thouHndl but Slnl tmployt u fillt d tnr y ,ut 101 " tht i," pro'J" m', pltunl.lion 01 " Goldt n Boy" 

There was $Dille discussion prior to the 
broadcast of having a dinner for n('ws· 
paper men.du Pont local executives, and 
visiting firemen , but that was \'etocd 
because it would have detracted from the 
brondcnst's being an employ('e gesture. A 
rescrved section for importarH du Pont 
executives at the broadcast wns also rukd 
out for the same reason. At the well
planned employee broadcasts, the 
Colonel's lady and Judy O'Crady sit next 
to one another and don't know the 
difference. 

That goes (or the TIII'II tfl' Grr ild oj //1 1' 

Air 's visits to Pittsburgh and Chicago for 
U. S. Steel as well as the PrudCll lia: 
Family Hour and Jack Berch 's peregrina
tions for Prudential Life Insurance Com
pany of America. 

1111' employee relations job o( a life 
Insurance company diffus fro m that of 
most other companies. Fift y pe r cent of 
their employees arc salesmen, salesmen 
whose day. te-day income depends on 
actual sales, These men arc hard to sell 
0 11 any advertising medium. They still 
look upon the class FlHuily Hour as the 
Prudential president 's personal project. 
But Jack B('rch is another Imlller. Be rch 
talked with scveral thousand Prudential 
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salesmen persona lly dur in~ the first t hree 
months he was on t he air, He wanted 
t helll in the act . He made calls with 
them on prospects. Being an ex- tea-and
colfee salesman (You ngstown, Ohio) he 
considers himself Prudential's air_door_ 
open er. One afternoon a week he still 
addresses a group of s.1lcstllen and hj~ 

commercials ;lre sellt to all Prudent ia l 
men before they arc broadcast $D the 
doorbell-ringers feel that the show is 
planned to help them. Jack Berch 
traveled last sea$Dn and will travel this 
fall and winter again and wlll'n the 
show t ravels the s.1lesmcn employees arc 
ne\'er on~rlookcd . 

Like the Family Hour, the Telepholle 
Hour isn't in tunc with wha t a j.!reat 
number of the Bell Telephone System 
(A. T . & T.) employees hear regularly. 
While the prognun nlwa)'s s.1lutes the 
600,000 telephone company employees, 
the compan)' is frank to admit that the)" 
don 't expect much more than 20 per CCIll 
of t he 600,000 ever to li~ t en in 10 the 
broadcasts. NeverthelesS there had to be 
some way in wh ich the employees could 
be impressed with what the (,()Illpany ",·as 
doing. So they filmed a typical Tr/cphonc 
Hour with Joseph Hoffm nn and made 

over 200 print s of the film (some 16mlll 
and some 35mm), 

Now over 480,000 of the 600,000 em
ploYl'es ha\'e set'n the fi lm and feci that 
the Tdcpllouc /-/olrr is their program. 
The piclUre has as a matter of fact been 
seen by millions, because many local 
theat er chai ll ~ have run it as a short 
subject despite its commercial aspect , 
it 's that good as enterta inment . This is 
the most successful attempt thus far to 
film a broadcast show designed to reach 
the employee. Westinghouse and Ches
terfield tried the idea some years ago, but 
IIX' results weren't as good, eit her as 
employee rel:nions or entertainment or in 
their merchandising implicat ions, as the 
Bell Td ephone tic_up. 

While thl' clllployee sidc of brondca~t 
advert iSing is important, agenC) men 
stress the (net that it must ncver be 
forgott en that a bro.1dcast is, first and 
forelllost , emert aimlX'nt . The Alum inum 
Comp:IrlY of America tried to overcome 
roth a negat ive labor policy and a ncga
tiVl' public re la tions job, both very evi
dent toward the end of the war, by 
present ing Li~hlcd lI'iuc/oU's, thl' story of 
an average American family in wart ime. 

(Plcllse lum 10 txl~e-l7) 
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1'1 ... 

'nmt's a rather 
difficult question 
(0 ;1Il~\Oo('r ~1)('Cific. 

ally. First, leI me 
a~k the ~ponSl)r a 
qUl'stion . Who's 
to dl'CIJl' \\.hich 
~IIIRin g commer· 
cial .!> are acccpt
ablc.> and which arc 
Hot ,) ,\take it two 

qucqion~. \\'ho will , or can, sd a 
~WllJard of \\'hat constitutes ;. listener· 
nCCl'ptnhlc, cormrt'rcinily succcssiul lype 
o f sin!(ing cOllll1lerci;'ll, 011(' that .,>:ill 
(orrect nr awrt this "c ri s i ~" in the affairs 
of the adH'rli~in i! {':H e nlll }' ? The other 
fd lllw'" opinion may bt.. ;1<. good iho mine, 
it ,,-, )'s h CI C, but ina.<.much ;1 .\0 the other 
fdl(m\ opimun hasn't been ask(od , and 
mine ha .. , I shnl1 procCl'd H> pu l1ulicau'. 
I florc' .. our fonnula : 

I. A ~imrl {' tum'. 2. Smlpk lyrics. 
J. SlIllpk cop),. 4. ,\ l>lllart ""!> le idea or 
"/.! il1llllick '· 111m \\111 han' "lllclIlor}''' 

valuc. 5, Kl'l'P spokell IUl(' ~ to a mini
Illu m and , <ill fa r a~ fl(l~s ibl e, incorpo rate 
tht "sell " nUn till' I }ril ~, 6 . Decide 
"" hieh major " ix'llcfih " o( IIIl' pro..llIc t 
arlO to be ~ tTt-':\o..<ocd . 7. Incflrporllle Iml 
mUTt· than tn('(' " ht ndu .. " 111 lh(.' lyrics 
ut any Olll' ~rot . S. St.· lcc t a ~Ilnpk lune 
loril!ina l or rUhlK dOlllain) In fil I y ric~ 

T unt: .. hould hl" rh)l hmicnl; lyrics ~ inJ.!
nhk Bu th should hl'l'a!>), tn W;J~p Illll' lI 
hl", lrd thm ugh thl' li ~ t l" lll'r' ~ Inud ~pl'nkef. 

I). If the nntun: of III\' produ('( i ~ ~uch (or 
th l" ~r" lI1'o()r thll1k ~ It is) that it would 

=-~P:..::..O :.:.::II S~' 0 1;:..-' .;.:.;;.; _ S ... 

"~ il tt,.dll ;.! C'Olll lllc · IT ial :-. a l 'C elrc 'c' li \ e. hili c' all IH.! dOllc ' 

10 C' 41 I' I'I'C' 1 " .. 41 wi ll " I"dllie a lll agoni .... lII III Ihc ' lIl wilfr · " ~ 
" I " II"" ,"'" 0111 dl ':-. II ' II ~' llIg I WI!' ~C ' Il1 g 11I1f 1l.1I' • 

Th o m <ls H. Lane I Oiru lor S<lJ~J Promol ;O ll .tII~ A.d~~rl;J;IIg 
R~Itot/J Orllg (omp<lllY, LOJ A.llg~J~J 

require ;J sel{"winding si l \'er- Ion~ued 
orator with lungs of brass to "expose" its 
merits. we'd hin.' a hall, not usc spo t 
rad io. (We'\'e h .. d to hire nn h:J lIs so far. 
tIlank )'ou,) 10, Fina lly : Engage good 
!<Ilem, The lx'st is none too good. 
Reillember your ~in!!('rs arc your 5.1Ie5-
men. Don't "chi:.d," Vou want singing 
SPOIS Ihat arl' "ablc"; ~ing_able. lik ('_ab l c. 

mt:l1\or-abk. Be '.\"IlIin~ 10 pay well (or 
them, If the spotS arC' appeti:ing to the 
car, they' ll be moti\';Jting to Ih(' mind. 

TOStJlll up: 
s.'y H ~impl}' , 

Sa}' it quick. 
s."ly it oft{ll. 
Make it ~tick . 

End of polllilication. 
CHE STER H ,\IILLER 

Dl rrc.or oj Rtldio 
CIl I/WI .; c.~ 1-/(lltlt:1I 

Th(' answer 10 

,he prob lem of 
keeping the ~illg

in~ commercial up 
10 p:tr ill l'.1les im· 
paC! reots squardy 
on the illlaf!inatioll 
;Jnd <;kill of the 
crealOr, 

Radio b, mosl 
un fo r t un a tely, 

shC'ep.like in Its Hends, A II'hackmg J.>ood 
l11usical Spell by P('!)Si.Cola caught the 
cars of the lblener, ,1Ild o \('rnight e\"ery_ 
body ;'Ind his broth.;>r Ilere doing jingles, 

Ad\"ertis ing men arc no ('xccption tn 
the rule v, hen it ((, 111('<; If: heing fru slrat<'d 
POt.1 L."lIJfealt~ they' r(' maybe llie \I'or<;( 

aud the U' tllll l" lion to \I fill' a bit o( 

doggrel \"ers(' is strong. A (ev,· bars of 
music arc added , g;\inJ,l the spot ~und 
and fur), but .. II Ion o{ten signifying 
Ilolhmg. ,\ "qlllekit:" chor;J1 J!fOUP 
r ... cord~ the thing- and the unlwppr 
lisll' lll'fS rench fCir the switch. 

Bad I1mlerial, b;Jd I'c rformauce, and 

b..1d product ion will make a bad spot 
just as they will make a bad radio show . 
When Ihe advenist'r takes care to do Ihe 
the job well, the lis tener will take the 
capsule without ~agging, 

One suggcst icxl- k('ep the number of 
sa les-poillls down. Don't ask ('\,en the 
best lyricist and corllpo5Cr to include a 
word-pictun.' of the found('r and factory 
in Iwenty scconds, 

Dos,u"o S. SUA W 
Vp tlud RtldlO DirrcfQr 
Cc)cr, 1\'t:1('('1/ e wlllle'r 

Fir~t, i~ it quitt' 
fair 10 allribute 
"~ro .... ' il1)! public 
antagoni$Il1" In

\I'ard all jingk ... , 
\\'ouldn'( it be 
much fairer (0 s."l~ 

Ihm (h('fc i~ ~ro\\" 
ing public antal;
oniSIll l oward 
" th oH'jinJ! le ~ 

\I hich ar ... ont: hundred per celli ad\'er
cising and :ero per cent cntellllining1" 

The jingle has proved \'cr)" e/T('("tIH' a' 
an ad\'('rt isinJ! tonI (or the simple reMOIl 
Ihat \Ie arc prob.1blr thl' n~t l1lu~ic· 

con~ious nmion in the 11"(.rld. \111'jc i, 

one of our fundamellIal fonns of enter, 
tainmCl1t. 

I {a jill)!le llle;'lStlfeS up ;I~ a truly clller" 
t:lining song (or songkl) and, if il s;]ti~fil'.~ 
our national }ell for words and 1ll11sic, I( 

Wi ll Ix- lI~ten('d 10. and, dl' llClldin)! III'0n 

the de~ree of ils cll'\"(' n~l'$~, 1\'111 be rc· 
mcmbcr<'d to " grt:il1er (,r Il',,-~ef ('\H'Il!· 

I-Io\\"c\"cr, we mu~t remember th(' 
PSlchol~i$I'" warnill~s Ihat t!'e d'talln' 
Ix-tv, ccn I() \· ... and hall' I~ Ie,,-, th im thl' 
thicknc~ o( a picce of papl.' r. and make 
our iingks really ~(lod. \\ 'c llW'1 PUI 
r('at thought imo them )!ood id('as 
cleverly worded and not try 10 f::('t b~' 

lI ith a j inglt: consi$tinl! of ti1(' I:allle of 
the product plu~ a l('stcd sc llin~ phra~(' 

Sl' t to ,iU~1 enough sbaeenth note~ to fit, 

SPONSOR 



III lilY opullon. a clc\('r commercial 
lyric m~lId1('d with a good melody \Oo·ill 
not facc "growing public :uuagonism" 
and will always carry a selling impaCL 

W ALTEIt CR ,\IC 

Vp lind Uddin lJir('(ltJT 

Brulon Cd BoW/l'S, I nc. 

The solut ion is 
better prngram
iog! I hope the 
movie \'ersion of 
Tlrr Hu ckslu S 
(demonst rat ing 
spot radin OIl it s 
... .'Orst) will not be 
takell too light I)' 
by swt iorr man
agers. age ncies, 

and their clients. 
In bu)'ing time for a network show. 

the agency ~Uld diem look first at pro· 
gram adjacenci~ and t he network in tum 
looks ar the proposed show to insure good 
prograrnin~. 

Just one misplared spot-jingle can 
cmr~" great loss to any netYo'Ork station 's 
shareof audience. Stations have been too 
anxious to sd l spot·j ingle time wit hout 
actuall}' knowing <Illy thing about the 
spot , other than the n ~Ul1e of th<.' SIXlIlsor. 

Rcremly \00'1' tes ted the use of our 
Lis terine Tooth Past<.' Jingle asareplac<.'. 
n~rH for the first live commerci;1I on \lilt' 
of our locally.pro:luced Qr(i~ oj Two Cilir.~ 

shows. We quickly expan:led the "jingle" 
to all 26 Ill:lrkets because of the m ;"t ny 
favorab le comment s reccivej from both 
mall1gl'melll an :1 listcncrs. Th<.' jingle 
~roved to be a pm:lucl ion impro / .!.ll ! nt 

The "singing commercia\"' has bel'tl a 
profitable en terprise to :I II conc;emed, but 

its s~ les impact wi ll be grea tly curtai led 
unless seriou$ thought is giwl1 to proper 
pmgmminJ,!. 

R,\V H . KRE~l ER 

Dm?'C1or oj Radio 
lAmhfft arrd I-"tGs/C'y . h rc, 

I disagree that 
singing COl1ll11l' r 

cials are g:lining 
disfavor with the 
public. Dealinl.! 
with a number of 
these musical spots 
ill our 0"11 or!>!a.,_ 
i:::u ion , we ha\'e 
made II private 
survey in the fidd 

10 get the aCl u;"t 1 viewpoint of Mr. Aver
:I'.!C LaYlll1n. I fo :rn1 th ere is no growillJ,! 
public anwgonism to singi J1 :;J: commercials. 

(Plcase lum /0 page 48) 
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0 0 'l 0 'l 0 0 6 
SOX 0 1 

1 0 0 1 0 0 0 2 
BIRDS 0 0 
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-:2::ff4ett THE SCORE! .. 

iff 
WFUM is 'way ou t in (ront . wi lh 

twcnty·fivc per cent m orc li s te n ers in 

Ind ill ua pol is (han ou r n earest COlll· 

pc tito r !'" Twe nty·fi,·e is u lot o f per 

ccntum. 
IN TH E HOLE 

I And t h ere a re lots of I)COr le ill t ill' 

1i 
India un 1>01 is trnd in J.! :lTC:l. - jus t " 
co u ple hundred thousand sh y o( two 

-~-- millio n peop le, according to :l recen t 

s un'cy. C i t~, dwe llers. s uburhllnites, 

ON DECK 
s m a ll town ers ami farme rs Ih'c within 

ra nge o( WFB;\I's transmitter . 

'~ 
Re:l ch the rich Ce ill ra l Indiana market 

- - ~~ effect ively-through nulio. Radio in 

Centr:ll Indiall:l m ean s WFB:,\I , basic 
.. ~= -_ .... -..:: 

out le t (or (he Columbin Hroadcast ing 

AT BAT SystCllllllld a regu lllr \'b, itor ill Ind iana 

homes (or twellt y·fhe yellrs. 

-• ' T", .• ' " , .. . I;"" I • .,.~ . I -. \I .,)-J""" 11"'r'" t;>I "" ; "~ ; ,~ I,'., 

• 
. 

W 8M BASIC AFFILIATE: Columbia Broadcasting System 

Repr esented Nationally by The Katz Agency 
IN 0 ANAPO LI S 
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OUR PROMISE 
for JULY 

the 
• promise 

fulfilled 

1'1.11111( ' Wt' W,'.,lf': "TI,t' .l1I1~- Fall "'.wl!' Edilic'll willll)t' 

1000/0 ,1('Yolt,.1 10 "ilal jllror'lliation 011 :-iJlul. lH'h\"cII'k. 

1"·Ug" :llIlIl1g. IIU' I"t'III.IIHli:o:ill;.! thai :0"1'011:-01' ;111(1 agl'IH'y 

11('( ,.1 10 f·t1( · f ·tin· I~ · lI .... e hl'u;lIl("a~1 :uln.'I'li!"ilig 

A uniqu e t'Olllpt'IHlilllll ill I'cadall't..·. 

w""ahlc ~ PU~SOH :-1) I", 

" F"r ,1.(' fir.~ t lillw I 10;," - h (III II,, · •. ~. 

''' 'r;'-'''''- •• f I'i"ki,,~ "I''' p"I,li, -:.I;,," rl,, ' 
"""I('nl~ .. r ... hi.,h. fro", "",, ' r ,,, ' · ... "r. 

illll'r(''''''' .. ·.1 '"' ' " .. 11:,.1\;11/0: I,,·,· .. I'rq>ur",1 
fur nit' a",1 ",.. " I",,,':' 

· ·t:.'· r~ 111""1 1,',, i,.,.'1!· 
.1i.~I .. ",·,· 11'1' "r,·.i .. " .~ 

C. E. Hooper 
e. E. Hooper, I,..c . 

... ·.·u,'" , .. ,,"1-
",10'. ''""r ' 11" 

"""" . ~ ,h., J llir ; .. ,."c i,." r",,1 h,,",.li,,!!.·, 
. "01 " ",,,·h ,,,, i" .. ".· "ill " 'IIm; " .·1 ..... · 

al ha",1 roo, a I .. ,,!! li'UI' I .. , .• ,,", .... 

E. P. J, Shu.ick 
F.n & Pelers 

·· Y •• " r J"I~ " ',, ,'1 .. ;,.,. .". i ... 11 ... 1",,.1 '011.' ,,( 

a ,, ~ I'aolo· I ,al"" "I "" ~ "".' lill1 l'. ,.,,' 
• 1.· ... ·,..' I"' '' 'I ~ ,· .. "!!,,,I,,I,II; .. ,,... I "1I " 
" ... ' a """pic- ,' \In, •. "1' ..... . 

H . C. Wil der 
W5YR : 

" (I" ''' ~ Ir;p I,. ( ·hi.·""" I " ... ·.1 .' ''u ' 
:- ..... ' ''''r ( Jr,' ,.1. l .i .. 1 (J"I~ i,."".-) I" ,. •. • ' 

I, .... " .. ... ·r, ' .1,,;ul! "ill. ""' ""Ii .. " ru· 
,,, . ,1 ;",, ' rur ·'11,,' Hi;: II r"nl..··· 

Joe LeFf 
Ad,,,, H,II 

Take UIII' \\,OI ' d 1'''1' Ilwt. 

"''' : ' How"d Yei9h 
J. W.her Thompson Co. 

.", . "' ,' l ... arl;",.1 ~'''''::';ll"I,'li"n~ "n Ihe 
"" .... I""./int! i,.",,,· "Uit"i,," ~ 1"lod".1 " ul
""u' I, So>, 9. I "", .,,,,,fi.I""1 ~ ... , "", •. 
" ,('. ,j,.,.1 •· .. ",l'lill1<'''I"r~ kilo',,, (ru'" :,11 
"h" ... ·,. ,,( II ... rmli., i.,,"'''tr~,'' 

P. A . 50099 
WKY 

"I ,,"~ ,,:ra l ili ... 1 I .. " .. Ii,·(' 110 .. I('rrili. · 

,,,,,,,,"11 .. r """ .... ' II"" ~ .. n .1." "Il'" I" 
"1'01 hru,,,I '·" .. I;")! ill Ihi'" i_",1t' (J"I~ 1. 
T . M, "'''''~ 1",,1(' 1"'10(', .. 11,,' -.(' ll,,~~ ",('t' ", 

In 10",(, r"''':'''''' 11 Ih", ."."" a" "" a,I"',, 
li .. i"t! " .... H"", ill "",I .. r i, ... ·lr ._Iill ."i_l .. 

:0",1 j " ":, .. ,,h'l.: a",1 " .. ,I.ill!! ., (f""li,d~ 

ru, : .. h.·,li ... ·, ... . .. . it',. ,,1" :"';"101 "I .... I .. 
...... "" ill, I II"lr~ l'''IO(', .. r ."I,"" l jll" 1>: ... 1. 
"I' <1<1, .. I .. r~ ",ill. ( , ... 1 ... " 

Wells H, B .. "ell J. . 
John BI.;, & (omp,,,y 

" Y ... ,r ' ·"""111 i _~~".· (.Iu[~ ) i~ I hi' 10, '_1 
... " , ~('I , 1110;0"" Ir"""" "I.,,, .. ",,,,,,,,,, .. r 
'"(,,'IIIali .. ,, '" il ",,,I 1 ~ IMI It';ol lh i~, ItIl~ 
i l ' .. I [ ,.' I "'~ I. I ( I " •. , •. " .-I"", .. ur-h,·", " ,. 
f"rloi.I_ 1 , ... "leI,,'1 I ... · "ilh .... , it." 

P,ul Denis 
New Yo,k Posl 
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OUR PROMISE 
for SEPTEMB 

In AlIglI~l we wl'ile: " ~P()NSCHC fill ' :-;4 'l'h ·'IIII,--..-

(NAB Evaillation I~s ll(,) I'qUll'l:-o 10 IIII' NAB 1I1('1I1I)4 .. ' ,':., llil' 

011 how s pons or's illlil agcJlci4':-' 1'('g:II'41 Illc A~s(lI'i.llioli 

FO I' the (i,':-;I tilllt , II .. ,\" Iell wltal th e \' II.illk II .. , NAB - . 
s hould ,In, lum i":-o doing. Alf i ~s tl'--' of 

illlllwtiiaic .uul ia :o;. lill g ndlll" YOtl ('a ll l.allk 011 thai. " 

.\ lldilivllall y, th e :'\'A B E,"alll:ltiull 1~"'lc "ill (' arr~ a (11111 '111111'1"1111' 111 of hi/! facl,..

lllld-ligUf(''S :.tori ,' ,.. :-oiullIC of t!."M': IIU' fir .. ' '\' \ '1'1 0.:\\\1 1)1-; S t'nT .. HOG Ie \ \! 

DIR EC I'O HY ; lite i",.id., tllinking: Hf a lop .Irll/! " , IIH1 ,""f j rqmrl (OIH' of ",' rit·,. ) 

011 I h e fir:.l :11 1 n'rt i,..i II /! a;':('IH'Y d"I): 1 rt 11l('1I 1 I" ( ' 01111' 1I1111. ' r till' SI'( )."'~() It III icro

"I'op e ; hllll'k- pro/!rOl lllill /! .. . \,ha, il"s ~Ioill~ fur nalional ,"pHI af l n'rl i,..("r,..: " 111-

l'! urallt'c UII Ihe Air'" ; the ,..hirlilll! :tgell('~· "'I'C' II C, I'ubli,..hc·d I ' arl~ ill ~('J1h'l1Ibt'r.1 1 1f' 

.'JA B Enilua lioll Il'!"'u c wi ll al,..o l,cdi,..lribUlt·l ll o dc' II 'l! alt ',.. :111111' '\ \II Cflll'I ' litioli . 

NAB EVALUATION Issue 
Advertising forms close 21 August 



FORJOE 
METROPOLITAN 

MARKET 
STATIONS 

WKAP 
KVET 

' WOHL 
WFAK 
WTIP 
WSOC 

" WJOK 
KNUZ 
KWKW 
WNEX 
WHHM 
KARV 
WMIN 
won 
WLOW 
WDAS 
WWSW 
KXLW 
KONO 
KUSH 
KEEN 
WWDC 
WHWL 
WTUX 

Bos ton 

Charl es ton, S. C. 

C lwrlcS10 tl . W. Va. 

Chic:I "o e 

Detro! t 

11 "",,(011 

Los Angeles 

;\ I acon 

i\ 1 em phis 

.1\f esa · Phoellix 

~\ 1 ill ll . -S lo Paul 

I\'Ch ' York 

i\'orfo lk 

Philadelphia 

j'ittsburgh 

S t. Lo ui s 

Sa n ~\1l1 0 Il io 

Sa il lJj~ ·~" 

:-)a II .I C I";!' 

\\ ' as h.. D, C. 

Wilkcs. Ua rrc 

ror}u(' OJf;C/.'.~ 

New York · Chicago . Philadelphia 

Pittsburgh. Washington. Baltimore 

los Angeles • San Francisco 
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RING THE BELL 
/{l1(fio Stat ion KTUL, Tulsa, Oklahuma , 
Atollday IhrollKIi Friday, 2 2:25 P.III. Csl 

PROGRAM: This i~;'l .':omall·time vcrsion 
or the net ..... ork progrmn Bl'al the Baud, 
\.\'hich was last heard ""'ith H ildegarde. 
It's effectivc and mows with the impact 
0(;1 Co.1S[·to-co.1StCr. While the Ilc[\\'ork 

program played 10 the studio aujience, 
this program has members of the home 
iludiellce use a pustcard 0 11 \\'hich to list 
the tunes ..... hich they fed the cast in the 
studio can't either sing or play. T he 
success or fa ilure of this fommla depends 
basically on the ability of the mc and the 
musical "bmins" to ad lib withou t sound
ing hammy. J aek Akxander handles t he 
mc chores well and the emire cast backs 
him up. TIle program never StOPS to take 
its breath and it's not only good ente r
tainment but fine home audience pa rt ici
pation as wdL If a dialer comes up with 
a song thc cast can't play they ring the 
bell in the studio and send him $5.00. 
COMMERCIA L: Sponsors of this program 
arc a cooperative group of merchants in a 
ne ..... T ulsa suburb.11l district. Commer
cia ls r('volve so that all the (etai lers are 
plugged during the ..... eek, Since the very 
spiri t of the program is colll munal (e\wy
body gets into the act ) the sponsorship 
is ideaL 
TIME: The hour (2 p.m.) is pmct ically 
perfect for th is type of program alt hough 
the competit ion is fairly st iff. Sta tion 
KVOO has Pepper Ymmg"s Family and 
R iKhlto HaPPiness, both top-rating SO<1P 
opcra~. KO,\I E has DCIlla Tillie and 
Jackie Hill, KFMJ has Aloug Broadway, 
and KAKC, TiP Top Tuues. 
PROMOTION , KTUL has giwn this 
progrnnl the promotional works, with 
taxi posters, billbo.1rds, lobb)' displays, 
direct mail, ;md throW-;l\\'ays. Since the 
suburball section whose lll('Tchants spon
sor the program is Without il Ilame ther 
had a contl'St for a lIame with $100 in 
merehandisl' as the first I'ri:e. 
CREDITS, J ohn B. Wheeler is respoll~ible 
for handling- this aJ-lib proluct ion and 
deser\'('s plenty of credit since ad-lib 
pro~r'lIl1S arc the most difficult to do. 
Waliy lllles and MarJean Fox arc the 
vocali:ers and u~ually the)' sound re
hl':lrsed on their numbers, which they 
aren·t. Credit also should be ~h'en the 
instrumental ists, Glenn I larJl11an. Robert 
\\'ort l,·y, Denny Col.... Ruban Colwn, 
and Cy Tuomi", who j!e( right into the 
~pirit of I~illg lIlt Bdl. The idea WM only 
p;1ssable on the network~ : it'~ top enter
l<linlllellI in Tuls.1. 

FAVORITE STORY 
A Zit' tral1scri~d prodUClioll 

Uadio 51<1/:011 WMAQ, Chicaf!O, Saturday, 
10 · /O:JO p.m. c II 

PROGRAM, Frmlkeusteill was picked by 
Fred Allen ;'IS hi" "favorite story" and 
Ronn ld Colman naturally decided that 
he'd better narrate rat her than play the 
noted Dr. Frankenstein himself. Ed
mund MacDonald was selected to bring 
to air life the mnn who conceived a 
mOnster and he did a grand job on Ihis 
airing. T he production is definitely 
literate, not over-~nsalion'lli:ed , and yet 
it gets the most out of ~ l<lry Shelley's 
spille-quivcri llj.( tait', One-shots (bro.1d
casts complete in themselves) arc gener
a lly poor vehicles with which to build a 
listening habit. The fra me\\'Ork of 
Fat'Ori le S lory, hO\\'ever, wit h Colman 
sett ing the stage for each bro.1dcast and 
some notable picking his or her favorite 
talc for the occasion, pemlits of a ron
[inui t}, of listening which overcomes (as 
Llll:: Radio Theatre and SUtell Gllild 
Players do so effectively) the negativc of 
broadc;'lSt ing a series of unrelated plays. 
T he product ion is smooth (t his is the 
14th of the series) and everybody COil

cerned , especially Dorothy Scott , ..... ho 
plays the beloved of Frankenstein, docs 
a top-drawer rniking job. Although there 
h;'lS been some fecling that the Colman 
s('ries is highbrow, this program (and 
others heard by this reviewer) are JUSt 
good radio dranla. 
COMMERCIAl: Peter Hand Brewery 
Compo1ny handles its com1llerci:ll~ in I h~ 
same mood as (he program - no hard
hitting ,' Ieister Brilu sdJing-just sinlple 
direct mess.1ge~ on the qualit) br('~', T he 
effcct is as though the program were a 
li\'e show presented b}' Peter Hand alone. 
T hat means it's a ~ood transcribed 
presentation. 
TIME: T he program shifted on July 30 
to \\ 'GN ilt 9:30 10 p.m. on \\ 'ednesdap, 
the ilgenc}" 8,8.D,&0., and the sponsor 
feeJing it's a type of program that \\'ill get 
a better audience (;';lrlier ill thee\'enin,l!. 
PROMOTION: Peter I laud hn. pcmlitled 
the program to carry this Olle, 
CREDI TS, T he : iv organr:ation desen'cs 
a bo\\' for not putting any ra::le-da::1c 
in the show. It 's presented just as.eood 
emertainmClll and that it is. The 
music is adequate, the h'chnical handling 
of the be~1. Fcu'Orite Story \\,Oll't ~tnr t le 
the world with nny record-bre"kin,t! 
lloopcra tings to start \\'Ilh but it'~ 
almo~t certain to create a top li~ t eninl.! 
habit. It's that kind ofa program. 

SPONSOR 
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I BORDEN SUNDAY EVENING SUPPER 
CLUB 

WNHT, Nrw York , NBC- TV, Swul<l)' 
9: 11- 9:29 p.m. esl 

PROGRAM: It 's [Ou!:! h to ti t' v:lricty 
programs together in to a p.1ckagc. Set
ting the performers in 11 floor show that 
s trolls muong: the paying customers is 
effective, as long as the customers 5(>(' 111 

r(,:11. T hey d id in the Bonl~1Z SUPPt'f 
Club. The , ,,mera handling: was good 
and the suppers did a better j ob t hnn many 
a group of <,,.,; t ras in a screen product ion. 
Wally Boag, who doubled as me and 
rubber balloon comic, wasn 't as relaxed 
as the extras. When he's handling his 
regular patter a ; he makes dogs, monks, 
and whatno ts out of ba lloons he's slick 
but when he's rC;'ldling for 11 cuc for the 
entrance of a perfomlcr he's as messy as 
bubble gum exploding in your face. 

Best of the three-name floor show was 
Patricia Bright , whose H ildegarde and 
Katharir e Her bum impersonations were 
top nigln -club material and callle through 
the air into the hom e as good fun too. 
Miss Bright looks as well as sounds the 
P.1rts she characterizes. Lisa Kirk had 
an easy chaml and an informal approach 
that channed her viewers. Her songs, 
unrornmately, were nothing sens..1tional. 
The fina l act introduced was the dancing 
Cansinos, standard floor show act. 
COMMERCIAL: Elsie, the Borden cow, 
hand!ed most or the commercials. Hav. 
ing Elsie visit the club is a smooth idea 
but the manipu lator (Elsie was a marion
ette) apparent ly didn 't know his controls 
and everything Elsie did was heavy_ 
handed. Her voice also lacked bovine 
chann and when she went in to the com
mercial, using the headwaiter who sfX.lk e 
with a Brooklyn brand or French as a 
foil, it was all slightly ludicrous. The 
night-dub name in ligh ts gave Borden a 
nice flashing plug and the product pic
tures wcre clear and effective. I twas 
only Elsie that didn't come off. 
TIME: N ine p.m. is a good t ime ror a 
night.dub variety program. What was 
bad about this was the spotting or nil 
overdone musical short pic ture right 
beron.' the program, taking the edge off 
the live show. (By the way, the picture 
has been seen on WNBT several timcs-
a grand way [ 0 chase an audience.) 
Winchell (ABC radio) is st ill tough com· 
petition and it 'd be wise to select an hour 
right berore or arter the lot ion-man. 
CREDITS: Garth to. lonegomery did a better 
job with th is than he 's done with his 
previous video Kenyon and Eckhardt 
(&rden ad.agency) assignments. Some 
or the continuity was s ticky but over-a ll 
it was adul t. Fred Col" who handled the 
acrual airing or the program caught the 
night·club reel a ll the way through . Ir 
he wasn' t able to put the Cansinos over, 
very few other directors ha\'e been able 
to make televis ion-dancing home enter- j 
tainment, e ither. 
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Use KFAB to sell the 
ENTIRE Omaha market 

Aod "''' 0/ , ~.b mr: "'''.'', .. h"h ........ _ or o...b •• it bo." .,. or r.m .... ' M' •• _ ,n ........ t .... b '0",'" . 1 
1".00Il loll tor' Y'''' """ , ,... F:'.'T'MI; <)m.", 0.",., ."h "'" 
111(; .... _ 1""" .... mo<I • • d •• ,""' ......... fo, \'<'<0' _ 

SEE YOU R FRH &. PETERS MAN 
or w r il t Ig HARRY BURKE 

"IBCing yOU" ••• in INDIANAPOLIS 

"Baffle Us" Rates High 
on the Hilarity Parade 
" Ham,· l ~." d ,,' II,' ... \\~ I IIC ~h,, \\" hl'aT,1 T, ,," _, l a~'~ a ,,,1 
Th"r", la ~~. 111 r l :3n I" tt :1.:> ;,.".., i~ f"~1 aI 13 i " i ,, ~ a 
I';"";''"'" 1' .... ;I;HI1 ,," 1I ," ,~ i "ToJ ", ,, '~ hilaril Y I' ~ T", t , .. T h., 
f" " ' I';'..[.'I', I (;f" '(, 11 m;""I"~ " f '" I1"i,' 3",1 ''' ''r .. ~ . ..,;,k ;n;:: hll ~ 
J a,·1.. a nd 1';<11 1 ~ lr<o k; lI ;:: 110 .. ~ I .. ;,,::< a l1 o1 ,1,· loQI1 3;" \ Iik l' 
I J"",, ;'. ""'0:' ...... W I"·,, II ... "" I .... " .... 10 01 ~" OI<I .... s fa il I" ,1 ... l iw ·. 
11, <, I" r ... ~ .I" I ''':~II', I I,y ~ 1" ,li (. 11", 1 ~1 3 ~ -al· I"",, <, :",,1;""""$ 
... 11"'11 " 11 ,, 111 .· I'~" gi,," ,,;I h II", g i rl ~. F" .. ;, ,, TII "~, l a y 

a",1 Tlm .... oIa ~· ~I"''' ''' '' Ihi. f;,.I, /, ae .. ,1 I'''"::ra,,, i. 1'"II;n:: 
an .. ,· .... I,..a,;,·( ,,, ,, iI r.·~ I'''"''·' \ ",1 f". Iii ... ;" I" ' rli ~"r 

" hll i . . .. el..i >l ~ •• " " I""';";:: in III, li:llla ~a l.·< . a \ I" ",I .. ~. 
\\ ·"" ".· • .r a .,.Fri, I ,,~ ,·,I il ;o" " , a~ ... ,· 11 1,,· Ih .. '''' ~ '''· r. \,k 
ron. J"I" , lIIuir \I ti ll. 

JOHN BLA IR & COMPANY 

WIlle 
NATIONAL REPR ESfNTATI VlS 

1070 KC 

SOOO WATTS 

BASIC MUTUAL 

The INDIANAPOLIS NEWS Station 
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Not to Share a ll Audience 

E\'Cry pro~rilm planning ooard of ;1 

sponsor or an ad\'crtising agency is 
faced .... jeh the problem of whether to 
compete for a share of the exist ing audio 
ence for the period during which it is 
schC'dulcd or to endeavor to bring part of 
the potential audience that's not tuned in 
to tum on their receivers in order to hear 
the new show. The problem scrrns vital 
when Iigurl'S for listening arc compared 
With 111{' ;lvailab le audience, i.e., men and 
women \\110 an.: at home but whose setS 
ilrc not turned Oil. Taking a miJ>oc<lson 
rating (February];, 1947) ;lIld lI~inp: 

Hoo~r's average ilvailable hOIll£.'S, S l.4 
per em! of !Ill' homes of America cou ld 
han: tunN a program durmg th;lt aver
age ('''ening; )'t'! the I looper scts· in ·uS(" 
figurl'~ rc\('al that there wen' only 14.3 
ploT cent of tht' total Al11l'ric.l11 hOllles 
;Ktll;lltr h~[l'ning durUlj! that rl'J'lC)r( 
[X'rlnd (\\<'l~k of Fd,rtlary I i induSI\C), 
Thh Imght indicate tha t H,I reI cent of 
tilt, homes In Anwric .. during that wcck 
diJn't give a d;lm al:>out anything on the 
air and that thIS ~i I [XT eeLlt lias il ll 
aUdlt'lIe,' that might IH'll bl: anal}·~l'<.l and 
"uught .rftl'r I'>y ,m "dn'ni"l.'r, ~Ike so 

many snap conclusions derived from re
search this is not true. This is because 
the 3~.J per cent a\'erilge evening listening 
during the midseason wee\( represents 
several times that 11\1I11bC'r in actual 
homes that had therr r("Ceh'ers tuned in 
at least part of an ewning, The average 
does not take into consideriltion the turn
over factor, 

Hooper's typt' of surwy (coincidell!ai 
telephone chcckmg) rel'eals only \'hether 
or not a horne is listening at the specific 
ume when called ilnd then only whether 
it is Ibtelling at the spccifie minute dtlring 
which it is called , ItoII' much of this 
audience for this program turned re
ecil'crs on specifically to hear the pro
gralll eheckC'd i" not avai lable from the 
llooper rl'p:lrls, nor does llooper en
deam r to supply this type of information, 
except through hiS dlilry studies for 
individual Sl3tion areas,· Two other re
search organization", howe\'{'r, do hal'e 
such infomlat ion al'ailahle: Industrial 
Surn'p and A. C. NielF<.!lI. The lilller, 
due to his having nn nudimeter in every 
home he surwy", is ;lble through this re· 
cordm,!: dc\'icl' to tell not only the 

minute-by-minutc ;lUdicnce but also 
where it comes from ilnd where it gocs. 
S,lm BilTton's Industrial Survey main
tains n panel tyP<' of day-to.day study of 
rndio listcning and while he's not pre
pared at this timc to release his findings 
generally, ccrtain intcresting facts have 
been made known to ;ldvcrtising agencies 
and networks. 

Whnt both Nielsen and Industrial Sur
\"eys indicate is that audience tumowr 
for many pro~rruns during ally one-year 
period is as high as 2~O per cent (2..l). 
In other \I'ords a program with a Nielsen 
mtil1g of 26 nClUally might be heard by 
62 per cent of American homes at some 
time during anyone year, 

This does not mean that e\·ery pro
gralll has n turnover of 2~O per cent dur
inl! ;l ),e;lr but that Illnny programs do. 
\\'hnt it does Illean is thnt the untouched 
3udienC(' during the lllid~n"On wcck used 
as il bilSC' for this nnalysj~ i~ riO! the differ
encc bC'tl'"een available homes (81..l per 
cent ) and the ;l\'erage <;ets-in-me figure 
for the rcriod (3~.:> per cent), but nctually 
n f;lr ~maller number. The aeu!:!1 not
h~h'lllllg fij!Urc for thj~ bnse week no 
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doubt would lx· vcry small . T his is 
because ewn the 8 1.04 rer ct:r1 t is .m 
a\'emge ligur(' a nd dOl.'S nm nw:m that 
noll(' of the other 11.6 JX."r cellt of Ameri~ 
can honll's uS(.od their rl.'fi"ivers during the 
~"eCk. T here is liuk> doubt but thm a 
b'()(ld portion of Ih(' tn tal hOI1ll's owning 
rt'C('ivt'rs (93 pcr Ct"J1 1 of a ll tht, hOllll'S ill 
the U. S. A.) used thdr mdios during 
SOlHe ('vcning portion of thl' b:.se ..... rek. 

If Ilw tumovcr figure of 2.04 w('r(' to lx' 
accepted il ll1 il,fiH m<.'<l n Ih,11 52.3 pt' r a:nt 
of Amcrican homes (34.3 t imes 2.04) used 
their sets during Ihe week o( Febru.1ry 
1-7 (t he week of thc February 15 report). 

Thus it Illay be Sl'('Jl why pmgrilluing 
for the ::mdienC(.' Iha l d(l{'sn ' t listen very 
often lands both sponsor and adwrtising 
agency in the microscopic ra ting dt"Pa r t~ 

JTlent with vcry (Clio' Iist£'Oers to sd1. 
General Foods tr;t'\! to fi nd nil answer to 
the damar aga inst day time seria ls wi th 
an intell igent rnyst('ry series, Two 011 a 
0111'. After a year and (In illVcstll1ent of 
fk'a rly $400,000 they were forced back to 
a soap opcm. N BC's million dollar in
vestment in Ffl'CI Waring has been able 
to gather only 5.3 per ('("f1t of the Amcri
am homes against BrtakfaSl ill I-IlJlly~ 

u.'OOd which during the 5.11lle h:M hour tics 
onto 7.04 per C('nt of the homes. (Week of 
February 1-7 is used as the base through
out this report.) The Fred Waring pro
gram was number 32 amnng the n corn
mercial daytime progmms on the air for 
th(' w('ek checked. Fa ll plans which call 
for a shift in the Waring ai r t ime to 
10 a .m. cst may changl." its mting. 

This docsn 't mean that a new type nf 
program won 't brin~ more listeners to 
their ((''C(' ivcrs during the day or ('\'ening, 
but it docs mean tl"l.1 t the illlmediatc 
answer to larger aud iences is not some
thing different for " thc aud ience tha t 
doesn' t listen ." In the d.1yt in\(', the 
phenomenal growth of the breakfast club 
type nf program has proved that Ihl." 
woman who is al home will listen to 
something besides soap operas. Su/>t'r
mail'S excursion in ant i-hate s tory lines 
has also proved that someth ing difre ren t 
wi ll pull. SlIprrmall rat ing (or the base 
week was 4.2, leading most nf the juvenile 
programs broadcast during the "children 's 
hour" (5-6 p.m.). 

N('\!" programs muSI be .... ,ming either to 
do a continuous promotiona l job, broad
cast after broadcast, or else wait for :m 
audience to discover them. T here were 
no rca lly " I\('W" programs during the 
entirc 1946-47 season, unlt,ss t he Ph il 
Harris-Alice FayC' varia t ion or the Oz:ie 
and Harri('/ show, or J e.m Sablon 's musi
C.1] session might be cnlled new. The 
MorlZall Show is j ust Henry Morgan ex-
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p,mdl'\! to H naIf hllur, Men'<.li tll Wil btJl1 '~ 

progrnm was a neat mU$ic:ll 30 minukS, 
and QlI!.'l'It For a DelY and Hl'CJrt"5 a.'s ire 
arc jusl 1\\'0 varia tions on the s tandnrd 
give-away Ihell1l."s, NmK' of Iht'Sl' stwl .... ·s 
or any of tht· other varialions on proV{'t.! 
themes were dl'vised 10 bring 1)("t11-

listeners to their receivers. 

Wh ill' it is tnle that there is lIuly n tilly 
<;egllll'11t (hat tJoc~lt lisu' li llt all, it is 
also tnK' thtll there is a tremendou~ :lllth_ 
l'llC(' th.'t listens nnly to a <;(ke tt'\! gmup 
of mdio programs. It is pnssiblc to dc_ 
tem1ine through diary and Nit>ISl'n 
studies the lis tening habits of til(' casual 
dialer. Having this inforn1l1t ion at hand 
it migh t be profitablc to build a pmgr:llll 
addressed to this audience. Cowlly Fair 
has done this for Borden's. 111(' Eddi{' 
Dowling Big Brl'ak amateur presentatIOn 
will try to do the salll{' thing for Adam 
Ha ts. Both K{'I1},on and Eckhardt 
(Borden agency) and Bin ..... -(Adam Hat 
agency) af(' promotioll-mind{'C.1 and (x
pect to be doing a continuous exploit,lIion 
job. T he history of Take It (( Lrtu'r II 
(s ro:-';SOI{, December 1946) is the p<'rfect 
example o( what promot ion can do for a 
ne\.\' program. The $64-<iucstion-('xcur
sion was something I\('\\, in quiz programs 
when it hit the air and the Strauss (Ever
sharp) organimtion didn ' t rest a minuh.' 
ei ther sel ling the show or its product to the 
rodio audience. 

It 's good busines.s- in~the IonJ! run- to 
segregate an audience that isn't being 
reached by curren t broadcast programing 
- as long as it's realized that a good part 
of the set owners listm <l grC<l t dcal and 
pr:lct ically all of them listen at somet ime 
or other. I t isn' t good business to pre
sent a new fomlU la on the air unless th{' 
:ld vcrtiser is willing (Johnson Wax was, 
wi th Fibbl'r MeGl'I! a/l(/ Molly) to look 
upon his broadcast advertisin,g wi th a 
long-teml approach. Dials don ' t flash a 
red light and slop jusl because til<' pm
gram at that spot happens to ha\'c a new 
idea for the audience. Ideas pay ofT
but nOI unless the advertiser has thl'll1 
tied to his apron s tring and is w111ing to 
take the long-teon vi('\!,' :lnd p!1"nnit SOl11e
t hing else to do the Sl'lIing while" cars 
discover the vehick> that's c.1rrying his 
radio message. 

It isn 't ooly "new" ideas that arc (un 
to work with. Fight ing (or a share of 
('xis ting audience also has its recompense, 
(or, strange as it rl1 :1Y 5a'l11. t\\.'O progmms 
fig hting for th(' same audi{'ncc at tIll' 
5.111le time increase that audk'11C('. Two 
gags produce more lauRhter than one. 

• For iujorlll(l /iofl all diary studies Sl'l! 
"UsleurTs 'Tdl AI/' ill DiClTit's" /JI.lgr 20. 

NOW -

it can be known 

HOOPER and CONLAN 

I~NE.JiAVE -SHOWN HOW 

KMBC 
IS FIRST IN 

METROPOLITAN 

KANSAS CITY 

-AND 
out in the states 

LOOK AT THIS SURVEY 
5,545 INTERVIEWS 

SHOW THAT 

KMBC 
IS FIRST IN 

ANSWER TO THE QUESTION 

Do you lis ten on the rodio 
to wome n'~ homemoking 
prog ro ms? To whot sta tio n? 

MISSOURI KANSAS 

KMBC 1,334 869 
WDAF 

WHB 
WIBW 

KFEQ 

733 
335 

16 
75 

526 
115 
352 

16 
(Top ,,~. $lolion• reported. Weigh ted "',". 
p i_ bow, 5,54!! in' .... i .... wi' ''i" ICM aC', 
0 .5 '"~ contour - IX of 0'_'. rodio 10m. 
mt.- IMI', "R.,dig fomiliu: 1946"- .0"' 
d".ltd by Robe., S. Conlon 8. A .... C;otH 01 
Mi .... II'; Stol. fai" Kon .... fr •• f "j. Gnd 
the Am.ricon Roto! livestock hpO$il;on.1 

AVAILABILITY 
"The HI PCrf HOIII'"' .. ith Nat>on.lt,. hmoul 

CAROliNE ElliS 

r.::.. 
W.dfttod .... -f,15 p. M . 

WIR E fOR DETAil;, , . 
a~KMBC 

of Kansas City , Y " e. & Pete rl, Inc, 

i!,. I(ttl 1111 fie IlIk W S!lUII fIf lIun 101 Ilmtfl 
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WE'R E 
COCKY 
. . . about th e 

p e r ce ntag e of 

yearl y rene wals 

_ nearl y perfecl! 

WIP IT'S 
MUTUAL 

PHII.lOHPHI ... ·S PIONEER VO IC E 

RIPRISINTfO NATIONAllY BY 
GIO. P. HOLLINGBIRY (0. 

0 •• "' ..... C~'C>l. 
... " T •• " o.lto' 

51 l •• _, ·t •• hU'" 
$.~ rr .... "'. 

JOHN 
BLAIR 
t COMPANY 

b 0 
Commerci. 1 I" n(hltl .orh .. " I hroujIhoul the 
U. S. willi elll in' nll'nu~ made up of 
products which arc :ldn:rt'~l'd on broad
C:lltIS from till: rc'-tauralllS .... 'h('rc the 
meals are ~l·T\·l'd. The idl'l1, .... hich slarted 
b;'lck U1 th" late tI'.·l"IHic~, ha~ thc hostcs~ 
explain till' value of each adverl i<;(>d 
product as the fnoJ 15 being S('r\'('d. 
Lunch"s ilf(' usunlly planned for n low 
(("(' with the moner gomg 10 th(' women's 
club which pUblici:es th" particular day's 
meal. WII N\ Ask Elltl MaSl)![ uses 
New York's famou~ Icc1nnd reS!:lurant 
and charg('s $.99 per meal. Th"re :Ire 
prizes for NHh lunch('On gllest.~ and home 
lislellers. 

" Highw.YI i " M~lody" .ully hIli Ih~ ro.d 
as pan of liS NBC sUllilIlenime series. 
E..1ch broadcast takes thc 1i~teners for .. 
tuneful simulnted drive through some 
section of the country, wllh spl'cial con
nnuity bf.'ing wrilh'n by &rton Braley, 
new .. paper man, ftlrci~n corre"pondent, 
and poet. Music loca! to eilch area 
through .... hich the hroadca~t travels is 
used e);clu~i\"('!y on ('ilch broaJcast. The 
program i:s rCCCI\'Ulg much :mcntion in 
each seClion of the country rroliloll'd. 

WPEN's promotion 01 its " Min G'U'~I Phil.
delphi. " contn' brought \\'1Ildo"' card dis
plays by 100 TI,'cord dealers, 300 "ll'Clrica! 
appli:mCt' :store~, 75 Sun Rn) drug ~tores. 
and 300 beaut} :s l){'lr~. Application 
blan ks for locnl hcnutil's who .... ·ant all 
opportunity to competl' for the local title 
and Inter 11ll' ,\\iss America crown arc 
madc available at ("Ich store di:o;piayinl: a 
card. Stntl(Jn~ nre now laking fr:lIlchiscs 
on ,\It» Amcrica preliminaries which III 
Iht' past haw Ix'en hdd aln)Oq cntlrely 
by nc....-~apcr~. A number ofT\' ~Iations 
would kwe to buy ;l frallchi",", but OIl 
pre"l'lIt il'" all;1 ca~, of dollar .. and (·CIH~, 
\\hi.h \'idl'O Slarion~ Jmt don't ha\'e 
a\'nilabll' for promotlonnl proJ,:ramill,:! 1\1 

thiS lime. 

D.~w PU'lO"', " G,n" H.," .w.,d ABC 
Ill' .. hi" ;'I"'I()Il<;()r. Ll'e I kll~, into IIll' rro
gr:11ll ('\'ell bl.'uer rhnl! Nofore. Pcar'Oll 
pre~l'nt~ n fine Jtrl'l'n U(' hnt e,1(h ..... l·l'k 
10 thl' l1l:m who hc bdie\'l's h.1" dis. 
IlIlgui~hed him"clf in "Illnking dcnxKracy 
Ii\(· .. 

Ko.11 .dds 6O-min lll ~ 1.1.'. to ill merch.n_ 
dising, ~l'nuing Ihl'lll to itll t{orl'l of Cali
fomt:t dl'all'~. t{UTl'1 "UI'ph6 thl' di .. ks, 
thc Jl'aier buy .. thl" tmw nnd lies hi" 
nnlllt' to 11Il' ].(OICt lull' of UlUn!! ];,dll'''' 
.. pnrl .,\\·l'a r. 

Kl X (O.kl."d, C.Iif.) ulU hcli"m in ~pcci . 
ally.inscribed balloons ..... hich read " KLX , 
,",0 I in Oilkland." The ba lloons wcre 
shipped in boxes which when opened re
leased [hem [0 riS(' al oncc to the ceilings. 
Agt.'ncics and sponsors who received them 
had fun except in a fe ..... cast'S where the 
ceilings were so high thar the hcliwn· 
filled balloons couldn't be brought down 
withou t ladders. e tc . 

3,000 mlmbefl join KFNF (S hln."do.h, 
low. )·jn.p i.ed ho. ticllltll,.llociety. Because 
Iiden Field Fisher, KFN F authoril Y on 
Jtarden ing and decorat ion, liked i lemcrtJ... 
callis (hybrid day-lilies) sh(' used h('r pro
gram [0 organize a socicty to furt her 
IIlICrest in ti"e variety. Results: J uly 12 
and 13 brought ou t 300 ('xhibl[Ors :lnd 
o\'('r 3,000 "i5itors for a rllld .... est /lo .... er 
show. In one year ,\ t rs. Fisher and her 
p~ram built membership in thc ~iel )' 
frolll zero to OVl'r 3,000 ... and .. dded a 
f('w listeners for the ~tnlion also. 

~~'::~~~~:!Q~':'; 
'he Gulf ."d '>o."h Lo.t" .. u 1"'<Mn 

From 01.,1)" .,_,.,"'" .. ,'h ['m<· ...... ore<! 
.'n ()rl •• ,., ,,,"",,,, •• , \\'nSl' h .. 

\ 

d ... 10r<cl. h."h qu.I" .• · .. f ,n«_" •. , 
WDSl' door •• ' .. ,' ..... It •• ".("I .. tf, 
.no! uc1u .. ,d. ,o'h< So. to... .. C .. h...s .. t. 
,h. 1~f<'n.,.a""'1 II"" ... M""uI 10.«. 
n".o ... 1 .~"J'O". Tul'n< t n"< .. "~. 
t·" "'" St"", ... ,I><- )Iun "'r.>l A..d ...... u .... 
~' ... r"" ...... nd Ore"'· 

\\ 1>-'" • <1<>"""". "_p-
- "" <I.""" rr .. o< •• h .. h.,... 

, .... ,,, ,,...1 '''''''u"On' 
I ' ....... h'l:h 1 .. «"« 

~S·- ~'''r. 

1,~\ £,1 ~\:""0=-~ .• -o-::T'~. 
" r-:.. .... Orl~u. _ :A 

""", '''''---->-:/. ~ -

OR~:~NS WDSU 
1280 kc 

ABC 
Afiiliol. .w.", 
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NAME 

MarJorIe "dIn 
Howard All>er 

J ohn W. And .... """ Jr. 
Laurenee A. Ande. so" 
Jerry"'mold 
Joho M. 8311111 

Iktf)" lUr-rcn 
Fay EYa"s Ullllls 

Allen C. BI~'hoJl 
Thomas K. Bonde 

R<>ndoJph M. Browne Jr. 

!.JIll"" Pechin Burn.lde 

E ........ ltn Byrne 

Malcolm C. Choale 

Edll'" W. C lark 

\'cda Clark 
R"II:1nald V, Collh!"n 
RusS<!11 K. Cren~haw 

Kenn"." CrOll), 
Spcneu W. Cunl~ 
Auhu. J. I)all' 
Winfield D. I),,,is 
John J. '-)owne)' 
R. Ead Dudle)' 
Van M. E>'2"s 
G~rhard Ell<> 

!l('nton FUII .. ""n 
lIubu, FTledman 
JImmy ~'rln 
Chad'" Frluchc 

Adtlcn Camhl'l 

MMlI.a.c. G"fnmon 

Roh .. n M. C lass 
Waher Corman 
SIdney 11"".11". 
Ann Warren Hand,.,.h"n 

Skl'p lIannaford 
Ruth HalTlnllton 

Klnll IIarrl. 

11: .. ,,1.1 IIartell.en¥15 

E. Bradford lI~nlnl! 
Irwin W. 110ft 
Roy F. Irwin 
James Irvlnll Jr. 
George W. Irwin 

lIa.old lsaa~ 
lIarold A. J""obs 

Uuncoon Jennings 

Wal.er Jensen 
Kenne.h E. Keene 
Cenrude Koehrlng 
La"y Krnfl 
Roy E. L"\ne 

Leo"a L. La 1'1'111' 
No rman W. LeVaily 
Joseph C. Ucb 

f:~fl:bJ.I;:~er 
George R. LoebI'I 

At:GUSr 1947 

signed and unsigned 

FORMER AFFIUA nON 

CBS. IInllywood •• erlp. dep •• 
E. Brnd(ord !lenlng. "h11adelphla (dlS$()l~cd), 

ere",lve dlrec.or 

M ~Ofl. Los An!!.cI"" . e~<,e .. 'I . e 
Lullan &. Arnold. Lw An!!.cl,,". par'm, r 
"'rmy 

l)onahue &. Coe. New York 
Kastor. ~·a rrell . Chesley &. Col/ftord. N .... · York, 

copy wrher 
Purlta" Co. of "'merka. Chl",,!!.o. "" Ies. ad,..,.· 

U&lng mana!!."r 
Young &. Rublea m, Bureau of Industrial Se<v, 

Ices. L<)II Anl1.elU 
~·05 .er &. Davie., Clevciand. In char!!.e new bu.l· 

neM 
~'rc<, lance radio wrller. New York 

SweclSer . Hyrne & H arrlng,on,New York . .,.""u· 
,h'e "p 

Unl,ed I'ru" Co .. Ne'" Yor k. sales promOtion. 
dealer service dept. 

Kircher. IIchon &. CoilclI, nay,on. accOUnt 
e%cculive 

V~ue Mcrci'andldnll Servke, a .. soclaoe e,litor 
Compton, !'iew York . COpy supenlsor 
Manage ment PlannlnA. Inc •. I'\"ew York. vP. 

dlrC<:"lor 
Providence E1'cnlng Ilulle, ln . Providence Journal 
Spencer W . Curtl~ •. Indlanap<>lIs. preslden, 
Peck. Hollywood . ma"aAer 

Maintlc Radio & Televlslon Corp., Elgin, 11I . 
no..,mus. 8o$ton. accoun. e%eCUl[V" 
J)eu, c h & Shea. New YO<"k. ",""Ia dlr e<:'Ot 
BBO&O, Chicago. sa les. merchandising con_ 

s ul tan, 
Campbell.Mlthun. Mlnneapolir. vp 

Boyd. LOll Angel .... ue<:u .I~" vp 
Sw~el5 .. r, 8nne & " alTlng,,"', New York. pro_ 

duction ma""lter. ac~oun' elecutl'·~ 
E. R. Squibb & Sons. 1\.·ew York 

L.ever 8ro, h ers Co .. CambrldAe 

Kcnyu" & F..ckhardt . New York, p«>due ,lon head 

~."-¥: G .... n' Co .. Sew York 

Hannaford. Los "'nltelea. own e r 
Swe .. uer. BjlTne &. IbITlng'on. N~w York. ,'p, 

treasurer 
Edward I'c,ry Co., San I'l"andsco 

Rural Eleeltlfi"".]on Admlnl . .. a"on, ed l lOrial 
se~'lun hcad 

E. 8radfurd lI<'nlng, Philade lphia. OWnel" 
mock I)rult Cu., Jersey City. advertls lnA manager 

E. I. du Pont de Nemou .. & Co. 
Rohen Dennis. L<)S Angel .. s. a~count ese<:utlve 

Bue~elel..,n & Jacobson. New York . adv .... t"'lnll 
nUlnager 

:\1c1\"c lll &. Mc('Jecty. Loo; "'nAele •• a"<,o u,,, necu· 
lI~e 

FrC<' lance radio ",ri.er 
Sr><>ncer W. Cur' Iso. inlanapoll. 
WIllian. Est)". New York. COpy .,,,If 
Erwin. WaS<'y.l'\"ew York, copy chief 
Gil liam. Lane &. WII$On. Kansa s Clly. Mo., 

preslden, 

Shaw.L,,\'a lly , Chicago. panner 
881)&0.l'\"e",· York, aceoun, Cle("utlVO:: 

Kenyon & Eckhard, . New York. vp 
~·oote. Cone &. Bddlnll, Lo. "'nltCles, :>ccoun. 
elecutl~e 

Klau·Van Pletersom·Uunlap, Milwaukee 

NEW AFFlUA nON 

Ra lph II. Jones. C lndnnatl. cnpy . 'aft 
"'Iber & " enlnl/., Inc ., Phl1addphla ( n ew), ~p. ~~:r"""y 

1)01>'1111'. Philade lphia, account Clceutlve 
M"""uley. L(>$ "'n!!." ICII. "Ccnunt el<,cu.l..., 
Beaumont & lIohman . Lo! A"llOl"5. accoun, cucutin 
Boyse·Bradford. Saginaw. Mich .. "Ccount Cle<:u.I~ ... puhlj ~ 

relations dlrec .or 
C«il & Pres brcy. New York. t;mcbuyc r 
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BREAKf A ST f OR MILLIONS 
(Om /juliet/from page /8) 

the audience si t around at regu lar t<lbl('S 
and the me, Eddie Chase, uses a hand 
microphone to get thei r reactions on the 
air. The program mOlterinl is nothing 
extraordinnry but as in the caSt' of all 
breakfast clubs, it's the personality of the 
me that carries the progri'm. He hands 
OUt samples of [Oilet watcr, powder, lip
stick, or wh1Hcv('r Wurzburg's would like 
sampled th,'\{ day. It 's his own idea to 

give women cigars for their husbands. lie 
plays up the monthly diamond ring 
award (that cmpha~ i::cs the 75th Anni· 
versary idea). ~'h ich goes to the best last 
line for ajingle. has "$tuoby," the pianist. 
play request numbers for the girls, and 
then he cOllles up wit h the gag of the day. 
TIl is may rUIl to a check-up un which 
woman present has the most grandch ild
ren or the largest number of articles in her 
handbag. One day he had the womel1 
lett ing down their hair to see who had the 
longest locks. He doesn't do this tOO 
often, having learned that it takes women 
tOO long to re-set their cro .... 'I1ing glories. 
Women fix their hair especially for the 
program visit and don't appreciate having 
it mussed even by themselves. 

The winner of the gag session is brought 
to t he platfoml in front of the Campau 
Room and Dorothy Page, the "fashion 
editor," j::TCSents her gift . The gift, 
naturally enough, is the commercial on the 
program. If it's a fash ion item thell 
there's frequent ly a quicki€ fash ion parad€ 
(three models). If it's a lamp (as on the 
occasion when the picture of the stage 
was taken for SPO:-':SOR) then the plat
foml has a number of lamps as well as 
placards telling the group on what floor the 
lamps arc sold, There's nothing heavy 
about any part of the presentation, since 
- and this is the case with most get-up
eal Iy sessions- the broadcasts are pri. 
marily enteltain ing, not instructive, 

The appea l of these breakfast or coffee 
sessions was proved at the very first 
broadcast of Colfer T illie at Wurzhllrg's. 
lllc initial program was scheduled for a 
d"ly in February when the mercury de, 
cided to drop below zero and snow and 
sleet were riding on a midwinter gale, 
A nwnber of rural highways and even 
ci ty streets were blocked with drifts and 
public transportation was practically 
paralyzed . The personnel manager of the 
store was all prepared to use all her clerks 
to "paper" the Campau Room. It wasn't 
necessary. By 9:30 women were standing 
10 deep before all the doors of the store 
and Wurzburg's learned a lesson about 
giving away more tickets than t hey had 
seats. There was "standing room only" 

AUGUST 1947 

at the firs t Ihree broadcasts. Now that 's 
contro lled. As a t "big city" quiz sessions 
there havc bc<'n audience repeaters at 
the broadcasts, which means il must he 
good fun sillce the f:(ifts go to a limited 
IlUm lx'r of "'Omen and the diamond ri llg, 
as indicated, is awarded only once a 
month, 

Colfee Time {It W UTlIJllr,t:'s uses a uni, 
vers:l l attraction, an opportunity for the 
average housewife to get OUt of hcr hOIllC, 
As long as there 's entertainment or a 
personality, s ince the latter frequent ly 
rcplaces \l'h ... t show business would call 
entertainment 0 11 II number of bre:1k(ast 

sessions, womcn will want to go any place 
but horne, That's just as true in Boston, 
Grand Rapids, or Peoria as it is in 1 lolly_ 
wood. There women get up as early as 
5 a.m . to get to the stud ios in time tc 
Brrukj(lsl ill I lolI)'u'OOl./ with Tom BTene, 
moUl at 8 a.m. pst (the e;'lt ly hour being 
necessary in order to reach the East at 
II a.Ill ,), 

People arc funny, hut the facts in the 
case are nevertheless that Mrs. America 
is frequemly bored to death taking care 
of home ilnd family and is just w;liting 
for SOrll('One to urg(" her to "corne on Out 
for breakfast." 

NOW 

low. l'ale 

Here's) pdcki!lge pe.cked With 
plenty 01 selling punch! ... Three 
"hometown" stations with II. plus of a ....... .,. .. KORN A 

q--.J rich fdrm mdrkel now dvallable 11.5 a 
p"el:dl;'e network. lust one low rate 10 
redeh dn ared equal 10 519( of t he 
people , 64", of the buying' j::ower of Ihe 
enlire state of Nebrdskd. Here'~ almost 11 
Billion Dollar Market you can re,eh . , , 
or less, with Ihe lnldnd Group. Wire or 

write lor imme· 
di"te avail· 
dctlities. 

KBON 
KOLN 
KORN 

1011 WAns 

710 WATTS KOLN 

"'"""'-
IS<! WATTS • 

THE INLAND 
BROADCASTING CO. 

C.no •• 1 Offi ••• 
Sllunders_Kennedy Bldg'. 

Om"hll a, Nebraska 
Paul R F.y. v;.,~ P.u;dono 

. nd Cenu.1 M.n .... 

WEED & COMPANY, Ncrlio n cz l Repl' •• entcztiye. 
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TRANSCRIBED 
AND AVAI LABLE 

, 

/Mel. --] 
27. 4 I 

Thal'j a "halt of a racing, HUE 
'hal's ,..hu the T exas Ranj.:tu get 
at WGUI, Scranton, Pa. They gel 
;( "ilh {heir (amuus Itan ~crir{ion 
w ry icc _ .. hieh (UIlHC$ the W(,H
ern ant.! fo il.. songs Ih~1 nC"cr grow 
old. And (hey gel {he ull Hoopt'c 
ill 6.30 p. m., (00, "hen there 15 a 
)7 percenl H'U in usc filtuf(,>. Yes, 
Sc:unlOn IiH~'ns 10 and Ilk", Ihe 
Tu~s Rangl'n. It 's 1'10 wonder 
\X'CUI ro:n,,"'~ )car .flcr year. lIuy 
the Tens R",ogl-rs uaoscriplio ns 
for rOU l muk"l. They buBd a big 
,,"uc,l ,encc :11 \X'GHI and 3( SCOtt'S 
of olhec H~lions, too. Th ey can 
do the urnI.' (1) ( you. '\:'i rc, wr;tc 
or 1l·lcphune. 

The Texas Rangers 
AN ,UTHU' • . CHURCH 'IODUCTION 
,.,h •• ,k HolIl • K .. ~.o. Cily 6 Mo. 

LISTENERS " TELL A LL " 
«('.{Inlrllut,1 from fldr:r 211 

TIl fmrn f,f a radio rlc,'inr j, n'nalll to 

,tilllul;ut' the quantlH' III h'h'ning (tJ a 
J",·grn'. A "mall clll'll-.. Illad ... · by a I)lIn. 
diM) rl ...... .'arlil I!Wup lIa~ thu~ far fe· 
\'l·.1ll'1.l, hO\\l'\'n, Ih,lt th ... · inneaw in 
li'll·nilig. O\er a ~·\l·n .... l:I}" f'l·riod. dO('~ 

lIot .1lkn the valldlt} of di:lrY-fnl:all-d 
11'll'ning fach. 

I)I.1ril,., ptmllt nf all mt~lI,i\"f' ... .1IlIpling 
of .1 ~t;ni(lll's {'ntirl' h'hllllll! nrea Oil a 
'tr;lIihcdt ha'i~. Thu" II a 'pt'"liisor de
"ires to know ju,t how th(, middle-
11100111(' hou""'-'\\Ifc h'tem. il'<; I"'0 ..... ible ((l 

gi\"l' hUll th.1! inlnrlll.1tlon. Typic:lIl)'. 
NUtrena ,\ 1111". a farm fn;d ~I'0n'-Or, 
didn't think that thl'Y were reaching the 
.1udi(·nc(' th('y w.1ntro nil a bmad-co\'erage 
station cowring rural an·as The}' had 
lIl~tnlcled thdr agl: llC}' to rl'que~t a ~hift 

from 7 7:15 :1.111. to S t';15 :l.Ill. Since 
il was nml l co\'e{;'!!!e :\'utrena desi red 
:lIld "II1Ct' tht' pmgmm was nil tht' air 
before coincident;'!1 '>lJr\'e}"~, no fiJ:urcs 
\\ere avai lable for them unti l the ,Intion 
had a diary !>tuJy made. The diM)' fig
ures re\"ealed that both the acllial and 
the potential .1udlel"\ce w~ bigger :11 7 
a. llI. than at S. Besides, the audience 
composition fif!un>~ indicated that ..... hile 
there .... -ere SS men per hUlldrl-d ...... b in 
use at 7 a.lIl. there .... ere on ly 59 men at 
8.1.111. Since feed is <;(lId to men Nutrena 
not onl)' swred ..... here tlier were but 
increased Ihe number of limes ther \\'ere 
011 the air (fmm fi\"(' to St" trm~ a week). 

It \\"asn't stralification that forced an. 
otlier sponsor, thi~ t ime a loea! fUn('rtl l 
parlor, to chang .... it!> pmgr:llll mid lime. 
The stat ion, a major market 5,000-\' .. all 
CBS nffiliat(', wa!> building and holding 
a good share of the early a.m. audience 
but delivering practicall)' t\O ;'!udienct' to 
the n(,twork \\'hen Ihe Stilt ion joined the 
lIel. Diaries revealed th"t the p~ranl 
~ronc;ored by the mortuary. Tr('(lsur('d 
,\ttl/tories, which came dirt"Ctly before 
the "tation joined the Il('twork. was 
lre.1surcd only in the mind of the "pClI1-
sor. Its lu}!ubrious nlood \\as a sharp 
br('.1k from the pr('vious prOf:!ram~ and 
cha~1 the iludiellce rij.!11t aW:ly from the 
~t:llion. Diilf)' figures COII\ mced Ihe 
~IXlllc;or to ~hift hi,. PnlRr:ull ilnd to 
"hedule lighter Illmic. 

Srnce diarit'~ r('\'eal iluJll'nce tumo\,er 
til dl'tail it \\:IS po~~ible recellIly for a 
I:-i:: ~tiltion to f,:O 10 all ndnrti~irlg :lJ:enc)' 
:lnJ "ho\\ the [all('r th:lt \\ 1111l' till' aJ:ency 
thought that it lJ.ld :.clll'dukd lOp
audll'lIce ~pot aIIllIlUIiCenl('lI\:' fo r a 
~1'OINJr, a ll ~decl(.'J ~1'Oh h:ld the ~allle 
;lUJll'IlC(" i.l'., account had 1I0t b«'L1 

--."---------------------------------------------

reaching the same audience tllTI(, and 
time again. TIle agl'ncy studied th(' dltlry 
report and reschedull-d its spot ... 

,\ CBS afnliate ill the \\'('St had bc{'fl 
",hl"Cluhng the Columbia School of Iht 
\ir bet ............. n Brighr Ilori~ollS and I'rTrY 

.\f...ISfm. Wh;'l( the School did wa!. dls",j
p;:ttl: the Brlghr !/orrtollS audIence and 
Inrce I'trry '\t,ISOIi virtually to start a 
Ill· .... broadca~t day. with no audience. 
R(""uh: PI.''Tr) '\/aSOI\ was ~hifted 10 fol-
10\\ HnRhr IloTlzolls and inhl'ritt-d a ~I:a
hIe audicnc(' frolll that da)'timl' strip. 

fell' lopOn<iOrs are out to ~c ll th(' entire 
radio ;:tudil'llce. .\ Iost ad\"o..'rtisers kIlO .... · 
rrom their 0\\11 rc'>C'arch dl'partllll'nts 
just \\ ho determin(' .. the purchase of the 
products they have to sell. Station diM)' 
~tudle~ tdl just who listen!. \\·hen. The)' 
a rc :lccur.:r.le indiccs of radiO list('ning in 
each stalion 's complete Mea, som('thing 
;\v.1r lable for on ly one or two q;'llions 
from any other form of f(·~earch. 
The)' arc made usually once n ycar or 
bi-yearly, since unl('ss there's a vital 
change III program line-up listeninJ! 
habits do nOI change quickl)' 

Thc!;t' studies are being made tad;'!y by 
Audience Surw),s, Inc .• C. E . Hoop.er, 
the Buck Chicago group. and a num~r 
of slllall sun'ey organi:mions. 1111' dinr)' 
idea had its bi rth at CBS under Frank 
Stanton 's research dircrtion, detai ls being 
handled by Charles Smith. Field .... ·ork 
was handled for CBS by Industrial 
Sun'ey~, Inc., unIil other contractural 
obligations forced the Sam Barton organ
ization to drop this type of sur\'e)'. At 
that time the work was carried on b), 
C . E. Hooper. Recentl), Benson and 
Scnson of Princeton, N. J.. did the field 
..... urk for CBS's O ..... lIed and operated 
sl;'IIion KMOX, St. Louis. ~10" after 
ha\'ing done similar \\'ork for WHAS. 
louiSVi lle, K)' Much of the early CBS 
program acunX'n is ~id to hal'e origi
nated in the information d('\'elorx>d by 
the diaries. 

(1'Itt/St:' rrln t to paRt-lS) 

10,. ... r.., ... ;"..t .. i. i,,4)'"II/S-nl,."'. , .. ""'~,. 
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SELL EMPLOY EES TOO 
(GmtilHu?tljrom p.lgi' JJ) 

The broadcast, at II :30 n. m. Oil S:ltlIr
d<l),s, carried as C{lJllnH'rcinis hU1ll:l1l 
interest stories llbou t Illen and women 
employed by the company. The COIl 

tinuit), was leadcll. And the C'lllployees 
resented a prog:r:lrn "brought to you b) 
the thousands of employees of til(' 

Aluminum Company of America" in 
which rlll'Y had no pOIrt. The dialers 
stared away from NBC on Saturdays at 
[I :30 a. lll. :lImos! from the wry s tart 
(December 4,19-13). 

[t was just the opposite with the 
1I'lIce/hlg Steel Fmnily I four which was 
(for the most p:m) composed of talent 
from the mills and offices of the Wheeling 
Steel Corporal ion. The talent wasn't 
lop.dr:lWN but the "Old T imer" really 
made you feci he was a steel puddler :md. 
if the girl tTio hit a wrong note here :md 
there, "after all they weren't profe!V 
sionals." The program, which originatcd 
at WWVA, had a great audiencc down 
in Wheeling on both MBS and ABC, and 
it did establish the Wheeling Steel trade 
name in the minds and many of the 
hearts of the radio aud:encc. Wheeling 
employees still like to recn ll the days 
\I'hen the Family was cn the air.· 

Wl:en Theatre Guild of the Air p~ayC'd 
Pittsburgh for U. S. Steel they droppC'd 
the middle commercial usua lly so well 
handled by George Hicks and brought 
the nation the 39-voice male chorus from 
the Homestead Steel Works instead. 
(Because the chorus was non-professional 
U. S. Steel paid AFRA, the radio per
fomlers' union, the scale for 39 choristers 
and AFRA tu rned the amount over to 

charil}'. thus fulfill ing the nicet ies of 
using non-professional talent on a regu la r 
big commercial airing.) At Christmas 
and Easter Kraft has fea turC'd the elll
ployee Kraft Choral Club of 75 voices on 
the regu lar Kraft Music H(lll Thursday 
night program on NBC. Both the 
Homestead (U. S. Steel) and Kraft ges
tures have had the effect of humani:ing 
the big corporations involved as well as 
making the employees themselves feel 
like human beings. 

Personnel problems can be very great 
hurdles, as they were during the war when 
corpora tions a ll o\'er the nation used time 
and talent to sell non-workers the idea of 
helping their country by joining the ranks 
of the employed. Most great war plants 
had a regular schedu le of broadcasts or 
spots selling the sma ll available pool of 
manpower on gctting down to the job at 
'/1 """ Iw ",,,It OI. II" !Ii •• 1""11.,,, 

(Please /urn to page 50 ) 
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Use KFAB to sell the 
ENTIRE Omaha market 

IDouble 
Your 

Money 
on 

WMT 

""'" !lOt. of ' h'" mG "'''~'1. _Iu<h .. ""t,;&, of Oma ..... " 
",ode ~r of f.m,l_ ,~., k •• , ....... ,.,.' " .. h , ......... or 
$',0()600 f"" 1",,' l'cll ,II< t:NTII1E o...h. m"~'1 .. ". "". 
IIIG ... " .... I"""''''",,-d .. d " I_ .. nl" rO' 1""' __ 

SEE YOUR FREE & PETERS MAN 
o r ", rite to HARRY 8URKE 

No gamLle! Wit h \~Tj IT in Eastern 

Iowa you sell America's highest per 

ca.pita. income group. The lush 10\' a 

mark et ineludes one fourth of all 

eral.!e A U. S. farmland PLUS pros· 

pcrous factory income. 
CEDAR RAPIDS 

Put your prolluct on W~IT! 

Katz repfcsellt ati\'c for 

W;\ITland's \\\' i l\ markets. 

Ask your 

details 
Th. St.t;O/l 8.uilt ay loy.1 lid.".,· 
Ihip •.• Now ;/1 itt. 25th Y .. rt 

flA$lC COLUMBIA NETWOR K 

51)00 "'k!l~ GOO kil ""v<1 ... Day & N ill h t 
)o! ~mbt,r' ~t ;d·Sul '" G ",u P 

.7 



BEER 
CmIIHIII('11 from "'Ige 15) 

OrmiOlI gHJUp trrKo\·('r~'d th(' fact that 

r.Jl>~t ~IJ Olimost as much of the nlhCT 
l'r( \\ l:r~' I'rodllCl!> as It .loOld (;f liS own. 
Sinn- il·~ the onl) IU' IwQrk program it 
h;15 b.,'Collle ;'111 IIh.lll$trr paC(,·<.~,:tt{'r. 

TheT('" lx'en <;omc fl'ciing cxpr<'S!.ed by 
rtolllbilll'l1i~h that the program IS paid 
forI In pa ri by Ih(' brcwlIlg IIlduslry. No 
Olll ha~ produced ;m)' ('ddt-nce of II. 

Th.' ;I).:,IK)' and Pab~t nmlll[ain that 
the)"rl' ou t to "LII BIIIl' Ribbon Beer. If 
N'l'r It!Ol.l( rm(jt~, well and good, but 
th;It'~ not the Pllb!>t obJcctin·. 

LAUGH as Snuffy 

learns the hard way . 

Snuffy is the busiest 

1 4 year o ld with the 

BIGGEST IDEAS. 

Write, Wi re or Phone. 

Beer is lcg<ll in a ll 48 st ales ah hough 
IheTl' arc SOIn(' local option coun lles 
which do not smile upon the brew. More 
thnn 900 stations eMry beer advert ising 
at SOllle tillle during each season. There's 
hardly a spon th:lt dO<'sn 'I gain something 
from b...w·s advert ising, from professional 
football 10 ice hockey, panly because of 
the bro.1dcasts t-ul alo;o because beer 
is one of the lnoSI conscious of all in
dustrjes of roilH-of-sale promotion , Esti· 
mmcs :lte that the beer industry spends 
four times the alllOUIH of money on 
dIsplays. posters. coasters, and all SOrtS 
of prilltl'd malIer, than any mher type 

78 

15 MINUTE 

TltANSCRmED 

PROGRAMS 

This progr<lm , designed for 
teen· <lgers or <lny old-.sgers, 
boil, down b ig id e.s, into 
simple, hum.sn t erms, poinh 
out th e "dv.sn t.sge of FREE 
ENTERPRISE. 

~s.~1tUH&-
19 EAST 53td STREET at M~dlson Av"nuf' . NEWVORK CITy 

.. 

of manufacturer docs. Since in most 
s lates It 's barred al the poim of sale 
from displaying outdoor signs the male
rial goes into Ihe stores, on the bars and 
!abies and walls ... and it ·s more often 
th.1n not tied illlo the brewer's broad
cast program. 

Excepl in loca l OptlOil counties and in 
a very fe ..... sl.1[ioI1S, beer broadcasting is 
accepted by practically all broadcasters. 
T he copy mU~1 be clean but the bre ..... e rs 
\,;ouldll't wa11l it otherwise. 

/viR . SPONSOR ASKS, 
(Qmtiuu(djrom fJag( J.s) 

In fan, 1\lr. A. L feds that if we must 
have commercials he 'd rather they'd be 
musical, provided they arc well done. 

J USt to blow our 0\'\'11 hom a little, 
and that of the Yellow Cab Companies, 
\.\·e've produced a Yellow Cah Jingle Ihat 
has caughl on around the counlry. From 
Annapolis, Md., the stalion manager 
wrote us, "We don 'l have your Yello\.\' 
Cab spot schedu led on our moming all
request record show. But telephone calls 
come in from listeners regu larly request
ing this singing ad ... Local Vello\.\· Cab 
drivers arc peacock-proud of thcir snappy 
commercial." 

Granted, a few of the singing com
mercials around grate on listeners' cars, 
but only because clien ts have not chosen 
them with care: care jn production, 
cleverness, and ability 10 make people 
remember the name of the advertiser. 
For instance, from this office comcs a 
jingle-i:ed \'ersion of one of the most 
sacred of news itellls- iheoriginal mu~ical 
weather forecasts. The)'·\'{' been tailor
made and popular on s tations all over 
the country with never a complaint or 
any sort. A clevcr jingle wOO't disturb 
anyone, will please many; but it 111USt 
be wisely chosen. [rony of it a ll is that 
as a radio announcer I have sold products 
with talking words for many years. Now 
with my production agency I·\·e found 
singing words 1ll0St successful. 

CHARLES STARK 

Q 'llr/(s SIMk, Inc. 

LISTENERS "TELL ALL " 
(ulI1lillllcdfrom P.l)!( 46 ) 

The diary rornlula has actually gone 
beyond radio in re~arch usage. It's 
claimed that it C.lll uncowr practically 
anythrng an)' fct'C'tlrch group dcsires to 
know. Diaries arc being USl'd to rcveal 
living habits. buyin~ habits. :lnd fashion 
habi ts, to ment ion a {ew \'arimions of 
diar},-ill\"cstigated factual infomlati(Nl. 
,\merica is always willing: to tcll its al[ 
to anybody asking who-wont-where 
when-why-how . 

SPONSOR 
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SELL EMPLOYEES TOO 

iQmlruurdjroill peIR.,.,n 

h;lnd ~innillg (Ill' war ul1 thl' a~~l'Jllbl)" 
hIll'. Tim us.: or 1urUlIIl' was, fiu tht! 
m!}'t r:JTt. promrtly drorrl·J ~ ith "J 
d:l) :lnd wry IIUll' Im~ be:1'1l donI.' to 
impfl'~s upon corroratrolb thl' fan that 
bro;ldla~tmg clitem, til.' I)omc ~ here therc 
:In' 1I111111plo)'cd ~/Jfkl'rl> ~ Ill'!1 "Iack.and· 
whrtl' doesn't. 

0111' largc corporation Yale anJ Townc 
1\ tanu(a/. turing Comrany) dlscol'cred this 
after a d is.1.strous 51rikt: which dosed 
thcir Swm(ord, ConI), op('rauon for fivc 
months (Nowmocr 7, 1945, to /\pril 5, 
19-16). Yale and To~n(' employs 4,000 
ill ib Stamford plant, onc out or CI'CT}' 
{i1'C ('Jllployablcs in til(' arca. The bad 
press whidl stressed absentcc ownership 
and all thc negati\'cs of th\,' Y. and T. 
management crcated ;) post·stnke silOa' 
lion ~hl'rc ovcr a third of thc (1nployees 
just didn't carc to «()lIlC back to work. I TIll')' fcl t th('y wulJn 't forget the bad 
blood that had ariscn dunng the strik(' 
and decidcd to work dse:whcre. Yal(' and 
Towne felt that they had a good clean 
rlant, a history of satisfactory labor rcla· 
tions which had run for ycars prior to thc 
strikc, fmd so the)' dl."Cidcd to usc their 
re~ular newscaster, Julian Schwart:::, to 

tcll their story on \\'STe. Yale and 
TO\\l1c had sponsored &.hwart::: all 
through thc strrk(' bU I h(' hadn't takcn 
any sides on tht' ISSUC and had r('por!ed 
what \\'CI1l on III the town from 11 com· 
pleldy neutral cdltorial chair. 

\\'ilhm OIlC ),('ar aftcr the fight thc)' 
hll\'(' tltdr full cOlllplollcnt of cmplo),e("s, 
ha\'in~ rccruitcd 1,200 cmplo)'('\,'s with the 
hdp of radio. 

SI'Q!'<:SOR in Aprrl notl·d how Sunoco 
Products of Harts\·i!te, South C.1.ro/ina, 
bro.,dc:lsts a program called ,\ I)' TowlI 
ol'('r a Illllllb('r of local st:ltiOlls for the 
sole purposc of sclling Slinoco to its own 
cmployces. r.. lof{' and mor(' corpor:ll iOns 
ar(' reali:::illg that Ioyalt), isn't bought by 
a par en\·clopl'. 

CorroratiOfls which haw emplo) 1'1' rc' 
lations radio p lans ill th(' blueprint sta~c 
includ(' U. S. Rubbcr, Todd Shipyards, 
Proct('r and Gambit , and GClleral Foods_ 
11K first t\\O arc ulX'lIcd to ~ron!;Or local 
programs ~f'l'ciall)' dircctcd to their 
wOlkcrs " .. hilc the lattcr arc cxpcct\,'d 10 

insat an clllplo),l'l' sl:rnt in their soap 
o(X'ras occasionally :rnd ('\,cn in their 
nighttilll(" ernertanllnent prO(!f:lms. 

Therc ar\,' otlta cmploycrs who hale 
simibr ideas in thc t'Ollsidctatioli sta~e. 

I 
The manaJ;l'Illcnt·laoor rclations job is 
l1('n'r d()n~""""i l must be a romnllllllJ; 

L _______________ --1 operation. 
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jfOTEL~TR"ND 

ATTENTION 
DELEGATES 

We invit* <III dt/t,.tt! 10 tht 
N,lton,' ASSOCIation of BIOddcoluers 
Convenllon ,n Atl,ntll; C,ty, Sept. 
13th to 18th 10 ",<!kiE ri'lis lovt/y 
hotel "Your Hudqu6Itt:rs'" 
Buut,lully Furnisi'led Room! .• , 5./\ 
w.tt:r B4th! .. , Optn ,nd Indoled 
Sun Ve"nd4s ... Sun Decks ,top .. 
CUl1ine Un\urp.mtd ,. G'''ge on 
Plt'llIU! ... Every F,cilttt . 

"'llr4,1; .. * RoI l*r 
M"Ir* R*I*r"oIl;onl NOW 

E.dulive Ptnnlyl ... ni, 
AVl nu* . nd So.,d .... , II. 
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Hooper's confickntial video survey for 
CBS, which was released to the prcss ill 
part, was so pro-television thm the net
work decidC'd not to rdease the emire 
report, despite the fact thar sportswisc 
WCBS-TV stood up well in the figures. 
This to a degree duplicates the figures
locked-in-the-safe policy which followed 
completion of the N. W. Ayer-Goodyear_ 
NBC TV survey. Sets in usc were over 
50 per cent during the entire CBS survey 

~x'nod, and relleh('d n:.- high tlS 6S during 
certain programs. 

The :m ri-[eievision emllp which tries 
to expl:lin away the prescnt T V amlieno.' 
with "i['s the novelty that gets 'em" 
found it dirlicult (0 nccounr for t l sponsor
recognition figure of 75 per cem for olle 
program alld nn average of(i.'2 vkwcrs rer 
viewing SCI. Rcgardl('ss of thc fnc i that 
few people ill radio arlO ilUXious for TV 
to grow tOO fast Utili! Ilnworking is an 
1Iccolllplished f:lct the Ill('dium is develop
ing faster than any ot her in the hislOry 
of advcrtising. 

Thc third Washington station (thc 
Waslringtoll S tar's WTVW) pr(,mises 10 

be on thc air in October bur January I 
is probably a closcr estimaTc. The latter 
date also is a fair guess for Bl'l itimorc's 
second TV outlet, Wt\lf\R. Although 

made under station sponsorship because 
Fj\·1 may find its first rcal consumer accept
ance through the introduction of the 
low-priced Pilotuner. 

Typical of conditions all over the 
nation during the summer (only more so) 
is the high degree of hot weather stat ic 
which makes listening virtually impos-
sible even :l few miles ou t of toWll for 
some stations_ Recent ly sOllle men li ving 

Of greatest FM interest to the Federal ;n Indian Head. Md., 2<; to 30 miles 
Communications Commission engineers sou th 01 the District of Columbia, sent 
in the Pilst few weeks has been the new a spokesman up to sec 8m Strouse, 
FM Pilotuner. FCC'ers have had the manager of WWOe. 'nley were baseball 
tiny unit under the toughest tests fans and th ey couldn't henT the night 
they know of and while they arc not games over WWDC in their homes. The 
ready to give it a special governmental spokeHl'l..111 presented a petilion bearing 
blessing, there has been less talk of 92 signatures. Mr. Strouse was sorry but 
another shift in FM channels since the he told them he was not the FCC and he 
set has been available. couldn ' t extend the n i~ht service range 

In New York the Pilotuner was shown of the AM station . However he sug
to the consumer and trade press by the gested that the spoke$man borrow one of 
manufacturer, Pilot Radio Corporation, the station's FM sets and listen to Ihe 
under no special auspices. in Washing- games over WWDC-FJ\ 1. He and 25 
ton the presentat ion had the bles~ing of others listened to the next game on the 
WeA Y-FM, WINX-FM , and WWDC_ borrowed set. Result, the spokesmnn 
FM, Most other presentations will be bought the set he had borrowed <l lld 

to sec pages and pages of designs moving 
ncross their receiver screens. If it were 
possible to Stop them long enough to 
see one frame (30 complete pictures 
{frames] arc seen on a video receiver in 
onc second) thc}' would see a page of 
type broadcast by RCA in its experi
men ts with ultrafax on the regular 
television wave band. 

American Type Founders are said to 

When no schedu led television pro- be developing a type face that will be 
grams are on the air accidental viewers clearer than any existing now when 
late at night or in the wee hours are apt transmitted into the home via FAX. 

AUGUST 1947 

promi .• , ... d fur "sonll tinll' this f:l ll " Phi In
delphia '!> WFIG-TV, Fort Worrh 's KC I'N. 
TV, Richmond 's WT VR, ClevC'i:md's 
WEWS, ~nd Milwaukec's WTMJ -T V 
will Ix> lucky to Ix on regular schedules by 
Fchrllary 1948. 

With GE in ;lctuill tel evision set pro
duction now iI's cXpl'cted that Schenec
rndy':, WRCB l11;1y go comm('rci:ll in 
M .. rch 1948 if not be fore . Commercial 
oper:ltion will 111('.111 better pny for the 
srnff :\lld a profl'~ional appronch to the 
progr<llll job, which has bt'en handled on 
an t'xperimemal ha~is up to this time. 

T V is still sot11ewhilt worried llbout 
producing direct s..1les ilnd will COlltinue 
to be worrit'd about thm until there arc 
enough receivers in usc to deliver mil
lions of viewers ~ althou}l:h milliolls lire 

not a nccessity for profitable visual 
broadcast :ldvertising. 

decided to become <In FM radio deakr, 
On July 15 WQXQ. FM sis ter stillion 

of WQXR , New York starred 011 a full
tillle schedule, transmitting all the pro
grams he,lrd over the Al' l station. 
WQX R is the firs t stalld<lrd broadcast 
statioll to make all its programs avai lahle 
to FM listeners. It is continuing to 
bro.1dcast on the old FM band as well 
as the new to give lOOper cent service to 
FM'ers. This move is a forerunner of 
what is expeered to happen 011 all AM 
stat :OIlS that have Fi\l affil iates, when 
union rnusicnl problems are overcome. 

Advertising agency inquirie ; on avai l_ 
abilities on Fr.-I stations, which were 
noted last mon th in the Fall Facls edit ion 
of SI'O-"SOK, s tarted turning into business 
in July when Young &. Rubicmn bought 
ntport to lilt Pcoplt, a Monday-through
Friday 6:30 7 p. m. program on WF!\\Z , 
Allentown , Pa. The program started 
August 4 and will be under active super
vision to tcst the efficacy of the cam
paign. The station feels that the pro
gram will produce and wants to provc its 
results to all who use th e air to advertis e 

First special advertising fot FAX is 
being preparC'd experimentally by one of 
the top agencies in New York, They '.I'll! 
use it in private transmissions for stall 
and a limited number of clients. The 
feeling in the little group \\'Orking on the 
idea is that FAX wi ll be able to do a job 
that neither sound nor visual broadcast~ 
ing will accomplish. . to quote one of 
the copy men on the project: .. It's fUll, 
but if it works, what it 's going to do to 
present advertising concej:ots won't be 
fun." 

" 



.~PEAKS 

Lei 's Slarl Selling Radio 
B roadcasting can and docs work sa les 

IllOiglC btl! it requires someone lC 

srl1'ad Ill(' word to ~r('ild the word 
\·.-ithout r ...... rsona l ;l)!gr<lndi:cmt'nt. Evcn 
AI;lddin hnd 10 rub his lamp before Ihe 
hard· working genic materialized and 
produced mirndcs. 

With fel\' except ions all network 
ndn~rtising ;md most Malion advert ising 
is dC\'O(l,d to tclling how good the incij· 
\iJual network or $tatioll is. with vcry 
httle ;'HH'ntiOIl to the t,ffic:lC)' of the 
mediulll. 

Ncwsparcrs 11:1\'(' a highly.paid pro
motional man II'hoS<' one job is to scll 

LOCAL PROGRAM INSPIRATION 

Chestcrfield, which hilS fre'1l1~·nt ly bccil 
ci l~'1;1 th is ),car for crlerg:cl ic promOlioll of 
its brnadcaSI programs, oncc again rales 
del'p bows. ,",S a mallt'r of Tlcord the 
appl;,!IN' ~()('~ d iru tly to B, F, Fel\', \'P 
ill l"harge ,'f aJwrti~jng for Liggclt & 
'\\wr" Tot-.;'!cro Comp.111)', for he is the 
mall b;Kk of Chest(.'rfield's buying local 
hour ~hm\·~ thmughout the country, 
SoI\W ;'!r(.' di,k jockcys some are per
son;'!]it)' l-llO\I~ all aT(' local all arc 

Under instru.tions (mill 

r.·\\, Ilw ad-;'!!!l'lIcy, ;\!cI\·dl-[mlllctt, 
l-oll\"~ tIl(" progr;'!m~ 'Ihidl Fl'w has 
dll"(k~'d and Iw;m] pnson:llIy and tdb 
tIll" 't;ltl(\n~ that tl1l' clll'llt 1\'alllS nnthillg 
.. h;'ln~\'d Th~· ~I.'tion r\lll~ tlw pro!!ra"l; 
tIll' ;!~l·I1'.\, "u!,plk" the ,,,mJllerci'lb, 

Thi .. hth dnll.· <l \:H';lI d.",1 In in-pire 
\:(h.l I'lL:!! prnj!r:lmlllg n il the ~t;rti<lll~ 
iL\loll"l·d, and ..... 'IlI,' 1101 mn.ln'J, who 

" 

Ill'W;.r;lpo..'T :Jlkl'rt isinJ.: not ju~t ad\'cr
ti~jllg in :l rnrllcular rubl ic;,tion . The 
Illngn;::ill('s han' cJaNJr,:nc pbns 10 ,ell 
till' "~Ikk" prillll-d l'IHcrWinl1ll'nt in n 
high.po:,\\cn-d Jin'c l·[O·aJ\'crti!.l'fS mom· 
11t'r. Otlldllor adH'ru~illg h:l s spell! 
litl'r"lIy milliuns sdlin}! thl' field. 

Onl)" hm'lltctl~llng has rt'legall.'d ils 
higgeM job til a mUlUr l">Osltion The 
NAB Uur~au IIf Uroadcast Adwrtlsin!! 
docs the tx·)t job it c:ln wilh limited 
per!>l.mncl and eV(.'1I snwlll'r budget. T he 
rIllmbcl of big <ldwrtiS('"rS Ilho han' been 
arrrO<lched <Iud sold the institution of 
broadcasting can be coun ted on the 
fillg~rs of one hand, 

Sponsors w:lnt Ihe facts of brood~ 

casting, SI'O""SOH is doing its best to 
carr) the facb 10 thern but no Irade 
paper can do the job alone, The industry 
just h:ls to real i:e thai \Iohile NA B spends 
80 per Cl'nt of its t ime s(' ttl ing intra~ 

industry problems, the medium may 
shrink because Ihe bro..,dcast facls of 
life aren't being sold medium-wise, It 's 
lil l1l..' thai consideration of selling broad
caSI adverl ising gets out of Ih e com
mittee, Sponsors m ust be educaled 10 the 
fact tilat broadcasling is not a one net
work medium: it 's a 1600 station field, 

Enler Pressure Groups 

O n July 15 LaRoche & Ellis, 1m:" 
paid for a full page in the Neu' 

York Tillres to tell Ihe story of The 
Advenising Council. The ad was a 
"busy" piece of copy which left a con
fused impression <lmong ad,'ertiscrs imd 

hope to build :r pro~rarl1 thai the A-B-C 
c i~are tl e will buy, 

Supplying- the program blood (cash) 
m the loc,,1 program ICl'eI b 01le I\at' to 

insure <l healthy medium III llhich to 
tld\'ert isc, 

BREAKING THE FM BOTTLENECK 

\\'hat F ,\\ bmadcasling hils needed for 
the paM few ),etlfS j~ a :;ood low-priced 
F,\1 radio recciver. :e11ilh was thl' firs t 
to rrollli"l' such a ~el in quallti ty l-out 
their tl~~('Il1Hr linei ust h,lsn't produced. 
Durin~ Ju ly Piltll Radio (they !>tartcd in 
l-ousillc~, in IQ()S scllin!! rarts) prcscnted 
the Pilntuner, <lll F,\\ tullcr Ihilt C<lll be 
'l lwcl1l'd to <lll~' rndio SCI from:l midget 
to;'! ginnt comhination radio phonograph, 
TIll' Pilotuncr jlt~t wnl'!> tIll' .. ta l ion~ and 
delhw<, th~' F,\1 $i.!!nals to the audio 
~id,' ~ the ~lIuld-rl'producin!! rart of <l 

aJ,:!'ncies un what it was supposed to 
accompli-h, The confusion was a matter 
of laroul , tlTt, and word<lge. [I was a lso 
<l m<lllcr 01 opinion since what moves 
one rlltln 510\105 down another. Not a 
mallU (If opinion was the fina l aplX'a l. 
Advising the public 10 wri te 10 Thc 
Ad''Crlising Council for prepared adver~ 
t ising and radio fact sheetSCIl the curren( 
problems wilh which the Counci l is 
concerned, the ad said: 

"T~h ,h l~ ",,~,,' .lal ,,, hu.ln~ ... fi .m., 

."<11,, . '~, l""., """~r>~("'''' ."''' ,h ...... '" 

.. ,,,,,.lh,,,,· """ ... " r '["'I. ad ..... ,[. lnt 10 

, hu" I' ... hl,."" .. , '''31 l",>r (" .... m""I' )· 
.. Ill he l"t ... ",.' <I , "ro".~u. l..,,'. 'J>.'~d "I> 

Thus was opened the door for pressur .. 
gloups 10 descend upon hundreds of 
advertisers, radio slat ions, magazines, 
and newspapers for free time or fl'('e 
spate. Broadcasting during the war 
worked with The Ad\'ertising Council, 
giv ing millions of dollars in time and 
ta lell t for the purposes which Il'ere 
cleared Ihrough the Counci l. It continues 
to give thousands of dollars in time 
monthly to fight the problt'ms of Pe3("e, 
It 's vicious to ask the public to bring 
pressure to bear on business and ad\'cr· 
tising for morc COlll ributions of the very 
thing by Il'hich Ihey live. 

Chet L, Roche, President of La Rochc 
& Ellis, ought 10 know beu er, Theres 
no qucstion but that Ihe ap('ll.'als advo
cated by the Council are worthy. T htn 
is nOl Ihe point. Pressure groups stan 
Oll t asking for time for causcs e\'cl)one 
agrees upon. That'~ only the beginning. 
Once you s tart anything likc th is there 
is no end, . , for <ld\'ertising, 

broadcast recei\'er) of any scI. The tonal 
range is never any bel tcr I hnn the regular 
A,\1 receiver but the program comes into 
the home stal ic-free-the ~Iandard (A,\I ) 
set owner dO('~n' t have to purch<Jsc an 
entire nell' radio to hear noiseless elller
tninment. 

Thc Pilotuner is S111a ll but efficient 
and what's more important it costs 
529,95 at retail. less than nlOst standard 
table models, It's bccn field lested and 
prol'eJ better than adl'quil te, Pilot, 
having made t \\'o errors in building F\ I 
flll1-~i:e sets flhey recalled :r fel\' thous
and the}' had sold lI'hich turned OUI 10 

be un~.1llsfactory) Iltlve now de1i\"Cred 
what prospecti,'c F,\ \ sponsors wanted 10 

';"'C SOrllcthilll! in thc mass price ran~e . 
It's goin!! 10 {orcc othcr manufaclurers 
1,1'110 hll\'(> been talkin!! fOIl'-rriced :-ets 
llltO action. It look!' a~ though Pilol 
ha$l-oroken the NlIlletl('ck. 

SPONSOR 



WINS NOW 50,000 WATTS 
Over the most densely populated area 01 New York City, WINS 
now has a clear, powerful direclionalized daytime signal equiva
lenl to 240,000 walls non-direclionol 
With Its five-fold increase in power, WINS for the hrst hme will 
deliver 10 metropolitan New York listeners a signal thoroughly 
comparable with the very best now available in that market 
A nd even though daytime wer goes up, no Immediate role 
increase is contemplated Any rate adjustment either up or down 
will, In the future as In the past, reflect our long standing over-all 
company policy 01 selling a demonstrated listening audience 01 
the lowest possible cost-per-listener consistent with sound and 
conslrucllve operation. 

CROSLEY BROADCASTING C O RPORATION INS 
NEW Y 0 R K 



your Best M ove for ... 

ww 

\\',1 \\ del h cr~ more d.l ~ I i me li~[('ncrs p(· r 
<I"Il;'f ,h.ln .111) ulhcr Ck,cI .• ud ~[.LlitJ ll . 

I • 
Here's a good move for you. Use Cleveland 's 

Chief Station and win bigger sales! 

C1c\'cland lislI.: ners have made their nlOn; , 

The rcccnt Clt.!vciand Pn:ss Radio Poll 

gi\'cs \'V)\"\I more firsts in listening popu

larity than any other C1cn: la nd station. 

Now ... for increased sales and grcalCr 

profits ... iI's your move! 
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