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DEALERS GET 
PROGRAMS 
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RE POR 

SEPTEMIER 1947 

Night football. never a serious contender for the spectator sports 
dollar or broadcast audience. will present a serious threat to well 
established programs and stations this fall. These sports broad
casts will have sponsors allover nation. In Detroit alone six of 
University of Detroit's big competitions are at night. They'll be 
presented over WJBK by Nash Motors . division of Nash Kelvinator. 

- SR-
Dealer demand on General Electric for advertising (reported in July 
SPONSOR) has had results. The lamp division is sponsoring Willie 
Piper on ABC. GE itself will sponsor Fred Waring on NBC starting 
October 6 and it has bought "House Party" on CBS as of December 1. 

SR-
Before NAB convention in Atlanti c City (September 15) BMB will have 
passed 250 mark in station subscriptions on its new 15-point plan . 
The re 's little doubt that money needed will be raised. 

-SR-
Independent stations throughout nation are showing up number one in 
local area reports time and time again. During past four months 
baseball has accented this trend. In Cincinnati, WCPO led Queen 
City parade in last Hooper report. Night baseball is partially 
credited with WCPO win but in other areas music plus news every hour 
on hour has done things to local audiences. Listening habits in 
Fort Worth, Louisville, Memphis and Worcester have changed. In 
Pittsburgh on one Sunday afternoon (May 18) from 2-7 p.m. , station 
WWSW had 57 . 5 per cent of sets-in-use while four networks and 
remaining independent stations shared other 42.5. 

-SR-
Realization that contest entries can develop vital product and mar
keting information is growing at most package goods manufacturers. 
Recent consumer information, developed pr imarily through radio and 
black and white contests by Fisher Flouring Mills Company. has 
opened a number of executive eyes. 

-SR-
Current survey by Grey Advertising Agency on poor relations between 
department stores and their sources of supply highlights fact that a 
few big stores have realized this and are stressing brand names 01 
their suppliers on broadcast programs. Trade relations can be irr.
proved just as are employee relations (August SPONSOR). 

SPONSOR APPOINTMENTS 
SPONSOR announces the appointment of Lester J. Blumenthal as Advertising Director 
effective August 18. A veteran in the field of broadcast advertising, Mr. Blumen
thal prior to the war was affiliated with BBD&O and Headley-Reed Company. New York. 
More recently he was associated with THE BILLBOARD . He will headquarter in New 
York. Another recent addition is Kay Brown, formerly t imebuyer with Young & 
Rubicam, New York, who is in charge of SPONSOR 's new Chicago office . The address 
is 41 0 N. Michigan Avenue ; telephone, Whitehall 3540. 

SEPTEMBER 1947 



• • • 5 PONSOR R E POR T5 • • .SPONSOR 
TV DOOR OPENER 
FOR NEI'I 

AGENCY BUSINESS 

Agencies that have invested in television experimentation are using 
it to prove to prospective clients the importance of video know- how. 
American Tobacco, who will try football telecasts this fall, have 
placed the business with television-wise N. \'1. Ayer with disclaimer 

that there is rift between ATC and its regular agency, Foote. 
Cone & Belding. George W. Hill, Jr., vp in charge of advertising 
for American, will he working closely wi lh Ayer on i 1s football 
scanning. 

-SR-
RALSTON PROMOTES Ralston Purina will drop all commercial copy on "Tom Mix Show" for 
SAFETY CAMPAIGN week (September 22-26) and turn time over to "Tom Mix Safety Cam

paign" which proved such a success last year. 

ABC AND MBS 
UP BIG MARKET 
COVERAGE 

POPULATION 
SHIFTS 
IMPORTANT IN 
SPOT PLANNING 

P&G's 
BIGGEST 
PROPITS 

MONEY IN 
THE BANK 

J,:USIC FOR 
LOCAL NETWORK 
COJ.:J.!ERCI ALS 

, 

-SR-
ABC's station affiliate plan calls for outlets in nation's top 200 
markets. By end of 1947 its 265 stations will cover 167 of these 
markets. according to John Norton. ABC station vp. Standing joke 
about MBS. i.e., it adds stations before they are licensed by FCC. 
is rapidly being wiped off timebuyers' faces by Bob SChmid. vp in 
charge of station relations. His job is to raise level of MBS 
stations' power and big city coverage . Fifty- nine MBS stations have 
been granted power increases in past six months and 20 stations with 
5,000 watts we r e added during same pe r iod. 

- SR-
Population shift information is important to advertising men when 
planning spot campaigns. National population increase over 1940 
census. as reveal ed by Department of Commerce. is 5.3 while New York 
and New Jersey during same period only increased 1.7 and 1.5 re
spectively. Figures are as of June 1946. but indications are that 
nothing has happened to change shift in past year. 

- SR-
Procter & Gamble. leader of air soap parade. reported largest sales 
and profits in its history for year ending June 1947. despite re
serve of 514,000.000 to cushion possible decline in value of inven
tories. Net profits for year were 532.924,171 against S23.022.24l 
for 1946. General Foods, because of drop in market for raw ma
terials, of which it had sizeable inventory. reported that for first 
six months its net was 58,136,000 as against 58,936,000 for first 
six months of 1946. General Foods sales jumped from $151,648,000 in 
1946 to 5189 , 435,000 in 1947. 

-SR-
Current need to sell people who are not buying is indicated by fact 
t ha t savings bank deposits in Metropolitan New York have reached all 
time high of 57,600,000,000. Another indication of same "sell me" 
a ttitude of public is fact that business failures are approximately 
f i ve t i mes higher in 1947 than 1946. 

-SR-
Tip that AFM President James C. Petrillo may relax prohibition 
against incidental music gOing over networks for web programs spon
sored locally is s een in fact that three out of four networks will 
have comedy pl us music programs available as co-ops this fall. 

SPONSOR 
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40 West 52nd 
BEE R REPORT 

La't IIcd: ,\-tr. Ilarn~ 1 \'rI~teil1, !In' .. i· 
d!.'lH 0 / flab, t I1n'lIl11g Company, W:I .. III 
1'\\-w York and W(' !-Ulh read wHh a l!r(,.1[ 
dl'al of IIltcre~t ,Ill ;lrtid~' in your "ul!u", 
i~"Il(' Oil b('{·r. 

Ynu hal(' dOIl{' a VCTY thorou~h ;lnd 
lI1ethodical joh of rt'portlllg, 

C. E, ST"'L'IlI'CI:R 

Via' Prt.~idt·nt 

U'arl('1ck C.ill~RIf!T, Sell. \'ork 

Your lahulalion of Ix'l' r r.1dio adl'erllv 
inl-! in the Augu~t Iv.tle is e"trelllclr 
ililtre~tinJ,!. 

Our chent , tht' Olympia I1r!.'\\ll1g Com· 
prill)', ha .. been ~pon.;oring Cecil Soil),. 
IlOtt'd g.1rdeninj:: authmitr, for many 
)'ear~, III.' is bro.1dca-.tinj! on Ihr('e 
\\'a .. hinglOn Stat( .. tatKlU .. , KIRO, KI~C 
and KGA. 

Thi!> program ha~ dnne one of the Olll · 
~ I anding public.rc/;ltions jobs in the 
br('"in)! IIldu~tr)' and we f!.'el slighled Ihat 
your sources of inrormation overlooked 
,hi ... out~lalKiing UM' or radio by a fine 
regional brewery, 

J. P . I {AI£RY 

Bot.sJord, CollSldlllillt (I Gardllf!T 

Scat/It 

\\'e cad wilh ilUell"e illtere~t your 
an icle, H('('f, in the ,.\tL/-.'\l~t Sf'O'\l;OR. 

If f'O'-~lble, III.' "ould like to haw four 
or /1\(' reprillH of Ihi' artick [0 JI~tribu'l' 
to nile of our clil'nt~, 1Ill' C!.'o. \\'kdclllallil 
S relling COIllP;IIl), Inc .. of N('wf'tlrt, 
Kcntuck}'. 
Thi~ bTl'II{'f), fOtlll.:kd ill 1870 and 

hrCIIl'r, of 1"0 rillt prodtlct~, \\" iede· 
n1<1l1n\ Bllhemian and I~oyal ,\nlt>cr 
Fk'('f", ;llMl earril'$ an t'xlt'll;.i\'e local and 
r('~iollal SChNUh:, rr i lllarl l ~ III Greater 
Cindnnati and Ill\.' South, lk5idl, .. /in: 
and 1.' , 1. lllu~ic:ll rroJ.!ram~, \\'il'dl'm:lml 
dc)(:, a J,!1'l';U deal of ~rol -.clll'dulill)!, Mlille 
rl'wrdl',t b~' ,\ Idlml CIO;'~, 'llhl'T~ (~i ll~in!! 
lO_1ulIl'rcials' br \\'L \\"s '\Ill('ric:1ll ballad 
~1Il!!\'T. rrnie Ln'. 

I Ilolln'd Iht nll'nlKlil uf Bruckmallll in 
YOUI INing of ""ugu,c Iker," ;lIld (or 
111;11 n';I-.on tllOuglll ) IlU miglu 011<.0 be 
intl' rl"Il'lt in I'frlmps tilt 1ll0~1 ]'Opular 

Plrd.q: IUfll III ""I_~<' ;11) 

FORJOE 
METROPOLITAN 

MARKET 
STATIONS 

WKAP 
KVET 

' WORL 
WFAK 
WTlP 
WSBC 

" WJBK 
KNUZ 
KWKW 
WNEX 
WHHM 
KARV 
WMIN 
WBNX 
WLOW 
WDAS 
WWSW 
KXLW 
KONO 
KUSN 
KEEN 
WWDC 
WHWL 
WTUX 

B o,;; t o ll 

Cha r ll, ... tull , S. C, 

C harlt' ... ton . \\' . "n. 
Clticn"o e 

Octroil 

I luu ,, 11I11 

Los A II gclc:; 

.:'Ilneol! 

~ l c lltphis 

:l\lcsa · Phocnix 

Minn. -S t. Pa ll l 

iXc \\' York 

1\'or folk 

Philadclpll ia 

P i tt llo h llrg h 

St. LOll i,;; 

Sa il A nlouio 

Sa il Hit'go 

Silll JO-I' 

\\ ... "h .. D. C. 

\\ ill- ('", - ilMrc 

Wi 1111 i IIgl 0 11 

rorj()(' OfJiC('-'> 

New York . Chicago· Philadelphia 

Piltsburgh. Washington. Baltimore 

Los Angeles. San Francisco 
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To ge' business, ge' 'he audience! 
.. . wi,h ZIV Shows 

• 

Radio's mosl brill ion t d ramatic 
holf hOUf , wi,h Mr. Ronald Col · 
man as hosl o nd norrolOf . 01,11-
slond ing cosl includes Benito 
Hume, Edna Besl, lionel Sland er, 
Vincent Price, lu rene Tullie . 
Symphonic o rche stro, Claude 
Sweeten, musica l director 

SONGS OF ,~~ . 
GOOD CHEER ~4 

A choir of gorgeou~ YOlce~ , ~ #f~ /,. 
and guest ~oloi~t~, in a :--\ =-V '~ ir-
q,o"e< ho", a. '0.0';" \V/,~,l:' 
song~. Orchestra directed ~.;--
by Vladimir SelinskY:

t 
nor· .../' 

rotor, lawrenq1 Ell iO/-

OLD 
CORRAL 
Starring Poppy Cheshire, 
famou~ western story. 
teiler, and a b ig ca~1 of 
vocaliils and instrumental· 
ists in song~ of the open 
range 

In the ZtV trad it io n of fine shows, all these and more llV pro

ductions ore building audience fO f 675 slolions ... building soles 

for 1185 sponsors .. . 10 help bOlh gel more business In on Increas

ingly competillve economic markel. Write or wire for details today, 

\Vay"e 
Show 

A glorious ho lf hOuf feo
lur ing the inco mparable 
music of Ihe wollz king, 
his golden sClxophone and 
his orchestra , wilh vocals 
by No ncy Evons ond lorry 
Douglos; Franklyn Mac
Cormack, naualar. 

A sparkling quarter.hour 
musical , starring Ame ri ca 's 
fa vor ite romantic tenor, 
wi th Jimmy Wallington, 
Donna Doe , and the mu~ i c 

of Buddy Cole and hi~ 
men. 

PLEAsunE 
PAnADE 

Vin cen t lop e z , Mi ll on 
Cross, Jimmy W alling ton, 
Ihe Mode rno i re ~ , Paula 
Kelly,.. Dick Brown, l illian 
Cornell, Ih e Plea sure Po · 
rode orchestra ana gue~ts 
in a lavi~h quarter.hour· 
musical . 



1(( - -~-

'. 

BOS1'ON 
BI .. A(~J{II~ 

One of rodio's top mystery 
shows. Top rolings every
where ... louisville, 21.7 

.. Youngs town, 21 .3 .. . 
Cincinna ti , 16.9 ... Min
neapolis, 16.5 . Rad io 's 
best point-pet.dollor buy 

i. S, Von Dine's famous 
jelective character in (I 

ligh ' roted holf-hour mys
ery drama. Each program 

;J complete story. 

, 

Western adventure stories, 
featuring Ihe greatest 
U. S. Marshal ever to ride 
the we stern plains . Com
plete merchandising pion 
with premiums. 

/ 

\lORE PROGRAMS FOR MORE 

iPONSORS, ON MORE STATIONS 

IISITOUR BOOTH No.l1 0 ~ 112~114 N.A.B. CONVENTION 

EAS~ 
~CES 

America's funni es t hus
band and wife in (I three 
or five (I week $trip . A 
leading network show for 
years, with greol rolings 
everywhere. 

BARRY 
WOOD 
SHOW 

A smooth -as -silk quarter 
hovr, with yovr singing 
host. Barry Wood, the 
lovely voice of Margaret 
Whiting. the Melody 
Maids, and the brilliant 
arrangements of Honk 
Sylvern ond h is orches tra . 

KDRN 
KDBBLERS 

The bond of a thousand 
gadgets and 0 million 
loughs ... presenting a 
wide variety of music 
ranging from the classics 
to comedy and novelty 
tunes. 
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the acorn ..• 

", 

and how it grew •• • 

and grew and grew? 
W-W·D·C hc~ hod jud about the 
some experience. Sterling tiny, 

W.W·C·C hos the second most 
loyel audience in our great 

copitol city. If you wont 10 be 0 

success in Washington, D.C., stick 
with 0 succen ... W-W-O-C
W-W·O·C_FM! 

Only one other s.a.lon In 
Washington has more 

loyal lI,teners 

WWDC 
AM·FM _ Th. D. C. Ind.pendenl 

tlr. S onsor: ____ 

II. n. Stetler 

Adverti';n! Oi,ltctof, Stand.rd Brands 

I~ \'('r since the HOllse of Morgan put Standard Brands together 
. in the boom days of 1929, the food firm 's merchandising 
thinking has been basica lly Spartan simplicity: " Put it on the 
shelves-move it off the shelves." Advert ising is wha t moves the 
dozen or 50 Standard Brands consu mer products off the shelves 
and into American pantries, with rad io carrying the major share 
of the burden. Last year Standard spent $2,0 17,974 in.radio, 
ncarly twice what if spent in magazines. 

Don Steller's job as adwn ising di rector <II Standard Brands 
is no cinch. He has to ride herd on three of radio's top network 
shows (011(' Man's Family. Bergen-McCanhy. Fred Allen-all 
NBC) and numerous national spot campaigns .. ,and keep them 
a ll selling Standard products. Stet ler has seen air ad\'crtising 
vinllally lift Standard Brands to a top-ranking food corporat ion, 
He was assistant ad manager when Standard reversed the slu mp
ing 5.1les curve of Fleischmann's Yeast in the early thirties with 
" Yeast for Health" pitches on the old Rudy Vallee Shou'. When 
Standmd capitaJi::ed on its rapid distribution by buying the 
then-obscure Chase and Sanborn coffee firm and delivering coffee 
to stores daily in dated bags. Stetler helped mnke American 
wOlllen consciolls of" da ted" coffee by ha\' ing it plugged early and 
often on the air. By the t ime he moved up to become the firm's 
advertising directof in 1939, he was thoroughly schooled in the 
techniques of radio sel ling. 

Stetler i~ well liked afound the eight agencies placing Stand
ard's ad business, and is considered a "regular guy." He doesn't 
pal arou nd \\;Ih the talent on his shows. but they swear by him, 
r,Hher th;111 ;It him. 

SPONSOR 

L 



new and renew 

SPONSOR PRODua AGENCY 

1':. W , Ayc~ 
S. A. I ... ~yn~ 
Ted 11 ..... 5 
Grey 

STAnONS 

UOfI 
H_45 

47, ... clh .. 

PROGRAM, stort, du.otion 

Transcrlhed 3nn()Unc .. m<n.~; ..... Il' 1?4H: l .l_~2 ,,1Qo Arn.y Recrui,inlt Service 
C,, 18 I"'''' I(ul>b~ r Cu, 
(;"" , In ~'tfal flakin!!. (: .. . 
lIa, Res~:1.., h Found,lIi .. " 
K.a1~cr _ F", ze r C<. r p. 

In ~ 'i ,u , iD n al 
Kuht'~ r h cd s. MIl.,. 
11""I cSS c"kc~ 
10s .I(u.I .. ",,,1 
Aul"m"bi l~ Swan .. y. Ilrnk~ ,,"oJ " 14~ 

T .... .,Krlh.-.l announcemCI1IS: "'"Il-s,,·p; U wb 
Trnnscrlb<'d annnunccmcnU; "'nll-Scp; .hrn u!lh \1.., .. 
' I 'a""" IIX'd annlln n ccrn .. ".»: s.'p 21; lJ "I<. 
'Ir:'n$Crn~ ann"u"ccn,cl1's: "u!I..Scp· 13 "h 

....,ar Dra"d •• Inc. uaf G um 
;\t aryland I'harm"c~u.ln'l Co. RE;\ I. RE I.. 
R:oym""d LaI>:1 . Rayve (:rem., 

Sha mfW'o 
11. II . T"nn~r Co. I'ortr:ah lIum,' 

I '~rman~n . 
"kk (: h emlC3 1 C" , A U p 'OOuc'S 

SPONSOR AGENCY 

W ... lon-UarnNI 

lIemen • 
i",ull &: Jaco t>. 
J""c .,h Kat % 
Rod . ... \\'; III" m .' & 

C I,'a.y 
n ozell & J aco bs 

NET 

Anll'rka" Illrd I" od".· •• Inc. 
Ua ll " rd l'< na llard 
CardinN (;aody (; ... 

H e nri . lIu ,.,,, & ;\!c llo n"ld 
Ellio " Oaly 

;\IBS 
CBS 
Nile 
;\IOS CaTlcr I" OO UCII In c. 

CO<'a_Co la Co. 

T o ni Co. 
'Elpand~d ,in ... . 

Sulli va n . Smufter. Col .. 'e ll I'< 
Uay les 

l)'Ar cy (:US 

... IIC 

'III·IQII 
Hf~-Il~ 

" 
10·111 

US 

Tran~crJhetJ .J><>'~. breab; '<;CI' I; ~l "'k~ 
Tra.u.crL l><'d ""nounc.'m,'Ols: "''''Il..Se".O .. , ; "', .. ,,",,' 
Trnn scrlbc-d annn"ncenlCn,s, ,o.ull._S"I\; I I wh 

·'Favorl , .. SIOTY" ".1.'.: Au!1.-Scp-OCl: I,l-H "k~ 

STATIO NS PROGRAM, lime, $la.l, duration 

". 
" l'I!':ldtk ,., 
'" 
'" 

"'n'~rk3n Radl" Warbl~TII : S u n I ,U- I ,.!.II pm: SCI' ,: 26 ... 10 
*Re nfro \'3lJey Fnlh: ~ThF,<; ~ : I~_' :4~am; SCI' 4; ~1 w1<8 
llavld S ITee . Show; FrIS-8,U pm: Au!!. S, 3l "k~ 
JllTl fTl)' Hd ln; Sun 11:.111-8 :43 pm, SCp '; ~l wk~ 

Pause ThaI Re freshe. ' " ' Ihe ",ir; '>un /,,311-, pm; "'u!!. 
51 wk~ 

Ureakf, .. t (;Iub; ;\ITWTF '-" I .~ "m; '>e" I ; 51 .... 1<8 

(Pi/tr-/U)O ",uh 9<","",/1.< m,.",. g IJ·,"". ~'oU<I<I ",iJ), oplio, .. /o' J • ..-." .. IJ·<o«. ,.~t.. U •• ooJt><f 10 """""Ial,o" af 1M <nrl of 0"1' IJ_"",,,. ~'''''rIl t 

SPONSOR 

Amcrkan Cy.onUmid Co. 
A n.e rlcan Tohacco Co. 
Uall"rd <'10 BaUard 
EI"ctrk Compani~~ 

Adverr i llin!!. 1' . nl1."'"' 
Em .. rson ]).ul1. Co_ 
Omnlloook Corp . 
R"dio (:orp . of Ame.lca 
Ra Js'on Purina Co. 
R lchfidd Oil Cor., . 
S"r"way S . or~. Inc. 

AGENCY 

Hau.d 
FOO le . C .. n ~ & Beldin!!. 
H enri. lI u ' 81 <'10 ;\Id)onald 
K. W . Ayer 

RUn&O 
Schwab & n .. aHy 
J . Wah e r T h o rn" .. " " 
Ca.don 
II 11.<00 ·0·l)o n " e ll 
J . Waller"'homp""n 

NET 

ABC 
:' 1:1" 
ens 
CBS 

CDS 
CBS 
N UC 
.\lIIS 
NRC 
Nnc 

STATIONS PROGRAM , time, $Iart, du/alion 

17Q l)oc l o", Talk It OVH: ;\100 I O_ I !I: I ~ pm : Sep l~; 51 wk 
161 Jack Renoy; Suo '·7 :,111 po. ; Sep"lll; 52 "k~ 

211 Re nfro , '" lI ey Fo lks: So.,1 ?:I.~-q : ~~ am; Aull. J; ~1 \Vk~ 
IH II .... ~ of (; h a.I1.; Sun ~:.lO_.~ pm, Jul ln, ~1 "k~ 

H' I""e. Sanc.u m : .\100 8· H:3(I pm , Jul l~: ~2 "k~ 
2' I.H Adam.: IO:U·!O:30am, AuI1.2.\; IJ "k. 

13J RCA-"klor Show; S un 1·1:J(I pm, AUIt J, ~1 ,,'10. 
151 Tom ;\Ib , MTIITF 5:~3·f'. l'm, Sep 2Q, ~l .. k$ 

1'I 1'"cifk Richfield R~"".,er; ~ITI\TF 11l_11' :U p m ; "'u\! J, 51 wks 
18 ;\Iouolai" l>t. Pau l , ;\ITWTF j:H_5 pn., Au!!. II ; 52 "ks 

& I",c illt 
S IerJin l1. Drult I" ... (Uay,·rO: • . 

div. ) 
Iia n ee . - ~'J I."lte.ald-S" ",pi .. ells 14' Am erican Melody liour, II .. d 8-8:JII pm: Jul I~. ~1 "h 

143 natksl"l1.e Wif~, ;\ITWTF ~_~: 1 5 pm ; s..p 15,51 wks S . crlln!!. ().ult Inc 

SPONSOR 

l:Iolany W"r .... d ;\1111. 

UVI) Corp. 
EI~ln .",,,, lon,,J W"te h C ... 
Ford ~(otor Co. 
G~n.' r:al ;\l o.or:1 Corp. 
(Ch~vrolct Ill ... ) 

lI "n"~i1 Food Prooue l~ Cn. 
K"d ey BrN"jnll Co. 
I'"ck"rd Ha y Rid!!.c. Jn c. 
AJuandH Sn,Hh C:arp~l Co. 

Unlnn EI"<= trl~ Co 

SI::.l'TE.llI1ER 19~'I 

AGENCY 

S i Ibernel" -Go ldS mi . h 

""'y J . Wa lt c r Thoml'$on 
J . W" lter Thomps<>n 
C~mpb"IJ _l.; .... mld 

It"ym n nd E. :'elson 
:< talco lm-Howa. d 
Yo un l/. '" Ru blcam 
And~rso" . llavi. I'< 

1'1:lI.e . 
Cardn e r 

STATION 

Kn .... LnS An!!.el"" 
WHKII . ehlc"ilo 
W "'·UT. :' .. w l o ' " 
WIIIW . C hl cal/.o 
KS])-TV , SI. Louis 
I\'A UI). K~,,' y",k 

W(; II.<;·T \'. K~w York 
WUKB, Chlc"l/.o 
WA UO. :."", York 
WAil]), :'e ... Yo.I.: 

KSIl-TI·. S •. Lou;. 

14.1 S,ella I)allu, ;\tT WTF 4:1~·~:JO pn>: S. ,p I~, 51 ... ks 
1 ~J Lore,,7.o Jo"e~: ;\ITWTF 4 :.IO_~ ,~S I'm, Sep 15: ~2 "ks 
IH Youol1. Wldd .. r Uro"'''; :<ITWTF 4:45_~ pm , S~p I~, U"b 

PROGRAM (time , st~.I, if sel) 

W"".h .... Slltn"ls, Sun 8:5' pm: Au!!. .1: lJ ,,105 ('I 
W"",h .. r sl!!."al.; Fr l ~:YI pm, Aul1. 13; IJ ... "" ( r) 
W~.,..I,..r .II/.nalo; seml"eckly, ;lul1. 10: 11 .. ks (n ) 
Tim" . I!!.nals, .en" ...... kly; ,luI/. I : IJ .. ks (rl 
Bro ... n s. Cardinals hum .. ltame.; I "-e .. klr: Ju l J~, s .. :l".,,, (n) 
W ... ,ern fi lm", Tu 8_0 I'n" ""I' JII. ~1 ""'. ( rl 

T im .. "I/.n"l.: ~ .. n,l"e~kly, "'ul/. M: 31 .. k. (n) 
(;hlcal1o Rock~18 foo'''all l/.'' ''''''; AuI/. I , ''''''.,, " (n) 
<;puu; Th q:.I0 pm; Aujl. I; ~ ..... k. (n) 
;\b!!.lc ( ;"rpco: al'~rn",e Frid"r_ ~:.\G-1I:45 pm; "'ull R,.H """ r) 

T~lequi~ i""lI", ;\1nn 11-8;,10 pm; "'ull~' IJ .. 'k.. (n) 

! 

I. 
w 

" 

I 



SPONSOR 

I,,,,·,,, '" II I".· c; .. , .... , 1 ... ,,1. 
,.,.,' 1.1..1,,· n."."· " ... 11 ............ ,,,.1. 
.t.. fln.".·. 'COI"I.""., •. H.'~I." ... . c~. 1iI 
U .• ,.' II. '10'''''''' (:hl, ,,~., 
' I·, .... ," I; ... f l'MII .. (.,,,·,·,,·.11, I .... ,'01 I''''J ,,, I,, ,, 

II."~,,, I '''" ..... 1."'1' ..... ~,,'., II .. " .... , 
C ".of"'· ... " .. II,,,,,," I'.·"""",·" , II""·. ,, 1',", 1 
, 1,.1.,,1 I". ....,." \ .. ,I. 
I, ( (.,1,' \11111,,11.1., .I'h,·,. ,·, ,11 
1 .. ,1.·".· I"" I"M'" 1' ""lu .·'~. I:hlo·.,,, .. 
I .. ",,,·, If ..... I,,!! I :",. 1·" I1 .... ... 1'hl" 
n .. ""·~.,, I.h'·'''',.,II"" "J!!"",L.I" 
1"'"".0<, ' F". ,, ~ (., ..... , 1',,, ,1 
, .'1. J L"lh. lI iI"·')'. I,,,,,,", , .. , c"llf. 
1.1.' .... I """"""r '1[ ... , ,,,,I,,,, ,·. ~" " .. t .. ... ·, .... ·" 
I.,~,,,,·., In.l",,,,, ' I·'"." , •• ·"1 .. ,, I",,, 
c ... ,"",;" I", .... ,." \" r ~ 
'I""", .. ,·" II"'"I"~ \;" .• " UI", .. ""·,, II .,,, J"",,' ....... ,1,· .• I .• ", " .", I",·", ,'. 1\ I 
, 1 ... ,10.'1. C" 0",.(, ... 
11,,11 1\"." In~ I ;" ...... .. " 11.",·" . 1 ;""" 
JHh·I'"!!I:,, I .,,~ 1 ,,11.,"'" 
"'e),'"".' 1."",10," I :" .. 1'1 , , ,(,u'l1.h 
"1",10"(11..,,,,10 (, ,, . I ' " h ·u l1." 
1"'>,lln!! 1: .. "" " "Ilk ...... " I .. ,~ 
",.,. , •. ,1'. "I .... ,." \".~ ( .... ""I1.\o!.,.", I .... I ..... .. " I ... k 
•. , .11,- ..... 01' I :" ........ n F'J " d,,'" 
11,,11.,.) I'u.nhu •• · ..... " ... , ..... ,'" I ... ~ 
\I"", .... 1"., .. "'"n",. Ci t ., \I", f.", \1 .,.:.:. ,1",· ..... .. " \ u. ~ 
II.·,,'. f h' .·""" .. . "1.,,, I" ,' I'h il., ... ·I "h l., 
1.",,','1'1 .• "11",",, ' ... 1 .... 1 "11.,,10,. 

'II""", ',, >1 11 1\,·,.1,10'. C"I;I. 
.... ~"""" I " .'. ~h 'll I ; .. ep . .... ,." \ "e~ 
.... "" ,,",.~, ""'" (""""," " " .. 'I"""",·. ll .. · 
....... ,,~ 1I1 ." rnl' \ I., ~ ." ,. II ... "'" """, \I.,,,. 
.... ", .. ·(;.,1., 1" "·" ", , 1 .. ,, ,, 11:,, '1' .... ," \,,,k 
".,~I.", .. 1 " " " •• '" \ ,, .. C; .... 1).,id J " " 
0, I '. Ch,·"" .... 1 ( ~""" II " """,."" 
1'1 ' .. 1 1(.,,,,,, ( '"<Z ''' I ..... LI I<b" ,. 1:1" 
1'1,,,,,·.·. I ",no.· '"'I''''' .' rn ,·n' ( :" .. .... . ·" ",k 
l'i,,,,"ur1o! h .... ,,1 ,, 11. e " {r h.·.h",'" I'< Oh~' u,,·,,'.·. , 

.1".),I·; ' '' '' '''l1.h 
I·IJ"' .... ' I." 1.111.·.,11." 

1' 1," 1·'1 " I' 1,,, , II.· Of,,, . 
J'"" ",' " .. e"" ...... ,,' I " ,~ 
I' ,,, ... ,·, ,'I. I"""hk. Un"; "",,, 1 

(1\1 10 ~. II ") 11"""'1",1 .. I',,, .. u<O <. I.... , ,,I1.~1t., 
,1"11(",,," 1'." .. ,,,·,1,, ,, ,. 'I "l' ,,,,~ .. , 
I( h"' .. ·• " " .. J "lIl i.·" ,,, 1.,,1 . (~.,k""" •. ( ;"' il , 
1t ,, · I·, I :., ...... ' " ., ,, , 
.... I"""',· .""h",, C" ........... " \·". k 
.... ",1 ' 10. II"''''''' I'< ,; .... .... ," \ " .~ 
..... ''' .•. I" •. 
~, ... ", ... ,.~·(~'.I ",,, I : .... R." h~~ ' ." """'i" (,Id :-.1"' ''' 1'''''' n " ",,;.· 111' 11 ( :".,,,,,.1. ,. 1.,,, 

I,,~,'''', .. 
I'.·" 1 .. ,,""" I·,,, .. u,·,, . S:O " ",...,,,d ..... 1'",' 11,.",,11..,, ;,.. H.·"" I,. 11111. 1'.,,,,,,,,,, • 1oU'''. I ,,,, .' n lld ,·, 
1,1111" I I,,, 11 .·,,,,,. (::o"f" ,,,,,, 
I U,h··'OI.k II .·.·" ... , 101(" .. l·h ll.. ... ·I I, .. '" 
1 .. 11<,, ' .... '., •• ·, U,,'" 1,, 11. (:" .• ( .1< 1.·" .:: " 
1 ,111 11.- ••• , I.". II ",,, ~I , ,, 
, •. "". 1 ""d~ " I I.", '''I1.,.I,.~ 
II '10111."'" I'< SOl' ''. T, ... " ", ,, 
1 ... '1",,1. I." .• Inl1.,·I,'~ 
I, ' " lid",,· •. ( 'h ",i ,,, ,, , ,, 
1111".· ,--,.,,,, "."," rn , ," . 1:"10 ,,11 , ,,>, II 
I\IUh ,I" .... ,·"1,,· 1" .... ... ·h·.h" . .. ..... J 
11"".1.·, 1I."h I."r" ...... ,'" \ ". ~ 
\ 1 ..... ,. .... 1"."1.11 .... ,,,d Co .. I. ". ''' c..·I,·, 

PRODUCT (0' mvic~) 

I:'"'~·. l"'I"'rI~' "I".·, 
1'.'''''ln~ In.,,,,, ,1"" 
.,,," "·h,,hl ~ I'",."", •. , 
",,,, ,I:orrlo' .·1".1 .... 
(: .. 11"11..· ... " ·.' ... • 

\1, ,, , ..... ' ,,,,., .... "'1 " I."",·", 
" •. ,,,,,,,,,.,,. "'~ , •. kl' 
11,,1. "",.1"., •• 
il""' ll" 1"1" u. 
.·,""ll"''''U'''' 
1:",,1''"' "".1 .... ~""" 1I.·,· t 
S"dl'" ",,~hl,,11. 0"1",1 .. ,, 
(11,1 J."IlU.h S, ) I.· ""d,"tl~, 
1\ I"r~ 
1,,.,h,,,I,,,,,,1 
1' ",,1 .·:of , 
I" 'rf"n,u 
II ... " ..... ·" II~ 
n,·H. "It, 
0"",11.:' ", .. I TI,,,,,, ",,,,Lon 
'1<-,". "I .. 
Ih,. d"Il""I"'''''''' 
L.un.b.·., Touil"I"1l ",~ , ... ':ol, 
s"""'h(;,,,',,,,,,,,, II, .. 
1·'·"rl·I ::oI~ .,111,," ("a .... ' 
L.",li.·.· I".hl,,,, " ..... ·",,,i,·~ 
S.,h ,,,,, .. ,, •. ,. 
e l",l" 1".n;I"'~ ., ...... 
1'"I"'u,,, 
1" •• I,u,I""". 
SI l ·al""lh,,··, 11:' j" ' I,· ".1.· .• ,''''"' ,, ,,,,,, 
Sabol ,1«",,1,,11. 

.h' .... 
"h, )" "nkk.·, C .. , 1'.",,1 
H .... ," •• ""lnu" 

"""'I" c " a;, d"n~. 
'ut ... .. ".·k "'I,,,lrs 
"I"k .'!1"l1.k I h'odori'~' 
Ita,I I,,~ . 1:\1 "·(" .. h' ~,, . .. ·1."1 , .. ,,, ",' h 
1"",.1" .... ·.·".,,'1,," 
II.,.·. 
1'1,,,,1<". ",,''''' . ,.,,"'''' "~.h d" ,h ~, 

I,,"~I . 
I'"" ,k :ou." '''I'' 
\1 "Id .. ·• 
Chl,,",, 
"" .• ,.. Sh"'"I''''' 
\\·"I1"'.·""n. 
~I", , •.• 
I'u"h· "w,·;nll "'1"1\",,, '" 
It,,·. :, (o''''I"iN:O'), 
I'"", • . ".,,11 c."er'''ll. 
I", .·~.m.·". hankh'll , b ruh.lnll 
S "'''' , l) "a ... ·• l) ... ,,, •. II,'" t '" "I~, ~ lI.u,h 
Radl" • . "' .. , .. "',Uil'''''' ''' 

Co~n' .. ,;,- .< 
I"'h""'~'. J~III.,s. ",,' . 
T"),, 
"'t"d"n~ ~.-.. Ic .. 
R,· . .. n 10"11'1 
It~,·" .. I. 
II,"", 
1' .. ,1," .. ·.1.1,· •. «·" mh.,. 
"nc k:Oll,·.1 ,!rio·d f,u"" ' . ~.· ,~hh. 
SII"·r",,,,· 
Ch,,;n .·" ..... .. k"l ,I,,,.·, 
T",nJ'" 1''''''''<"''. I."" , ... · <t' ... ·s 
R,·. I""",", cll"III 
II, ttl'H·J. lI)inll.d",,,J 

1'0)"",10"11 .. "~''''ll.' ''' 
..... "d , .. "'I".· .. 

N A M E FORMER AfflUA r,ON 

I."".·, J. 11""11,,,," ,U"" 11 . .. ,, 1,, 11. C .. .. ~111,,"u~~,·. til."".· , "",''' 
"u'"'~'' ' 

AGENCY 

Mil"", ".·lnb • .-,I1.. I .,,~ \ ,, ~,·I.·~ 
II ..... ," ~'''' .. k·l;u.'n 'h.·. I.~"" . ...... " \".1. 
J~".·II. O;Lkl~".I. 1:,,111 
" u"" ... I'< "un, ..... Chlo-toll .. 
'""''''ll I'< I(uhk:om. S~" ~'ra,,, ;".". I". lit·., 
I:"~'I 

",II It·" l« ·n",,,,, ••. I.,,~ ,,,11. ..... , 
,1:0,,)' 11. (~jl"·,, . :>,',." \ ·o.k 
0.1,· I'< 1:10",,,,, , ....: •. ,. Yuck 
(;,,,,1,,,· • . :>,',." y".k 
J"h" ,\. "'h~". C"k"l1.tJ 
J. \ 1. "".n. J'hlb".-II,hb. 
LIIi~ . Uun"l" 
' I ... "m.· .. · ll "hh~. S, . ,'"ul 
lI~ rr."~"'''. Whl .. ",,· l« lIu •• , .. ,'" r"'"d ...... 
J. II"toll,·, TI"""" ..... . S,," f",,"·I ... · .. 
\ ... ,,, b,.·.1 .\,I •• 'nl. I"I1.. 1:1",·",,,,,,1 
, .. , ... " "I"'hall ..... ,. " y",k 
It'·'nl1.",.I. B"~",,, 
• Iln",,·(' .,,"" "dl. ;.. •. " I·".k 
J" n,,·~ H.I"". '1'"..,,,,,, 
U""'''Y . .... ·"w II,,,,·,, 
J T . C'''Mlt·y. I ... " .,,,~ •. , •. , 
1111I' I'<II . I"I,.I,u'llh 
Jim \\"~"I. (:hl "'d~" 

""'''''''1' ... 101", ...... " I '''~ 
U".I~",· ....... " \ ",k 
\ 1("C""n·}:.kk. "", .,~" r,a",,,,',, 
J"hll A. Fl"",·,,,,, ..... ,," \ "rk '.""".h,,f •. Jlutbl .. 
1:Io'LrIU J"l" . ..... '" , '",k 
Ih".·. J. (;,·Iul~ . l'hU"d.·lphb 
C;"rfi,",,1 & 1;,,11" ":on .·"""·i,,·,,. ,,,, II.·" em,. , 
1I.1>" .. h,·,. , '"" .... ," ... ·".1 . .., "'''ll'''''' "u.,,,.· •. ;.. •. " \ ",I. 
'":.Ic Ui<" .... "1;",,"1. 1' .. "la"d . (l,~ . 
""I"ur I'. 11"'''11 . 1\"""" 
111111:.", 11. 11·..!n.Tauh , .... ,.,. \".~ 
'" 1'.1.·,1. ():okl~",J 
"d~l, & 1Ji" ..... I"'. ;.. •. " I·".k 
""~d l'aul JI.·r~ .......... " y".k 
...... y . :O'" ·",,,.k 
1I .. "d "".1 SI:'rT. l'i".bu.I1." 

Rkh""III ... ~dl'· r. I:hk~I1." , f,,, " .. Ii" 
~"-...... "d) & ( ~ J. ..... ~"".k 
Law.r" .... ~·.·"II1. . ..... ~ '" Yo,~ 
1"'''1'''' I'< """1 ........ ,. " \"o' ~ 
1 ~ 'm,'\<J". '''''C" I .. ,~ 
Ahh,,,, "" .. ",.11 . I .. ,~ .Inllt"l.,s 
lI"d",,,a,,. B.· ... ·" ) Ilill' 
... 01 F.i ...... O:ok l:o" .. 
Ibe.,· II . I ~.h,·n ....... " 'ork 
(; .. )·"r. """""11 I'< .:",,~, .......... " \'",k 
"",·"dl· f mnw!t ..... ,-" \,,,,~ 
lIu~ .... J " .... ~ . ;..,." y",k 
}·C<l,·',,1.:OO>CI> , .. ,k 

~ 1 ,,1"ll''''' I ... , A"Il.·I,·~ 
JIlIUl«O. Sa" Fr:".~I .... o 
Adol"I0.· \\~nbn". 11 .. 1I)'''""d 
R. II. \\ e h5'~'. I. ... " An~"'~~ I'", 1':11'kk. I;I"'HIJI,-
}'",,,k T"·,,u ........ I~ • • l'hil"'''dr''''' 
Ro,' S. llur~I'n~ . Chl ... ~co 
(;<'<"I!~ I'. Ilu,·,,, ,· ........ " ,,,.k 
T"m •. L" • . ~,,~"It·. 
~: lIh'~"''' . :>. •• " ,'or~, 10. ea"" .. " 
lI:lrr) J. 11'.· .... 1"" .... 1., ... . \"C .... •• 
II 1'"", I,.·f,,,,, ..... ~". \ 'oTk 
(;"'-'11.,' 1' . !lu.·",,·. Sell \ork 
II<I)"",,,,J t:. ""~I"",. ""eo, '· .. r~ 
.'d"l. & 1)1<.·(""" . ..... '" \ .,.~ 
I"", • • I. .... . '''ll.·'.·, 

NEW AFFILIA nON 

It.,) IJ. II ... ,,'" 

I •. "'~ I 110-11 

'"'' ' h " "'., I. 1ft, ''' 'U r-~ m'.· ( ; ... . I ,.,11" •• ~d' ,." I,i " ll .11"·.· ,,,. Fir. , .... "",,,,,,1 iI""k. 1),,1' .••. ~""'·rl'.I"~. flu"l ... "· ,~1,,,,,~ 
s,,,n 

111111 ... ", II~,'" 

III, • ,b,~ 
t .h ....... I "."""'" 

II ..... " ''',01,,,,, 

II,rI" , "'''''''1' It 
J.,,,,,,., ,.::.,,' 
I"". I ", ... ,," 

, h.,.I.·~. II.,.,~ 

''''n, 1·,,,d,, .. ,,, C .... chl.·~>1.". 'I'. >1. .·".·".1 ~"I.· , 
"'.,,,,' ll ,·, 

u"n,,,. 0"''''''''''' ''1 S, ,, .. ·. I. .. ",: II.·",,,. ( ~.li r .. 
.,,,1,,,, ,, , '" :"" .· .. 1-h'll ma" ,, ~.'r 

J,,, n II ... , .. , 1l.~:on , ,," I .. ,,. " , ·I , .. I! 

\I ".~.,,,. ,'h"" " i, 
I." ,,, ,,, ... C ~, .• ( :h'". \o!". ""i" "", ",.,.·.' b ;,..: 

"' ... .. ' ~'·e In ,",,,.::,. "."""'d ,." ... . """'I"'I'N 
., .. ,.,.'I.ln ~ 

1:1"", •. 1'.~.I ""I .' .'1. I ~, . . ..... '" ''''~ . S""f" ''' ... 1 
,'i, ..• "I ,·~. "d""'ld,,~ "''''''' 11. ' '' 

K,,,II,, ,: .. ", ... f '""·rI.·,, ..... ,." I "r ~. , .. h .· "I'I ,, ~. 
1',,1>11.10 ." ........ , 

..... ,,"'" '" ' ,~ h ." <I. """ll \ "' ~ "" "' ~ .... ,,, . h, .... ,1 

11,.·,·1\,,1111, ~ I .. . C .. " ••• " ,I. r.'"" 

(;""·.·I.""" ... ~"'rI.· •. S,. ,-.. "I •.• ""., .. , .... ·"'r 

J •. " nino!, r", "i, u to· I ~... • ' .. " I~ " .. . Oro',. " .. , .•• " 1<ln II. nt.III · 
"11.," 

l:w.,,'Y ~,,,"" " I ll,' . . el"~ I"",,,i. 0 . . ,1:",,,,,. I" .... , .• 1 ... 
"l:',,"c.'" 

II",.::"" . ,~" .lnl1. .... · •. • "" ... ,.:: •.• 
S . 1: . J,oI,,,.,,,, .'1: S,," I,, ~ .. . ".h""" "d .. • .. , ,',,11. ",:o,,~~,., 

J"h,,,,,,,·. I\~, 

."" ""'. 11..· , ... ,,,1 IllJ""Il"r 

(;,,,,1.·,. 11 .... , .. ,"". ,,,,11. 1:""11 . • CI"d",,~.i ,,,· ,1,,.:: .li"· ~I ,.e 

"'10' , 1 .• 1,,,. 01"· .... "'" ... 
S' '''''·. ' I' ,n " ,.or,;.· ,,",·,·ro'''''ll. I',,"'kl'~ 

"",,,',, ). ('1111'" .. ,.'1. "',,·nlh" d . ...... " I".~ 
S hul" ,,, ',,,' .. ...... " ~ "'~. "d, ,·nl.ln l1. "'"u",:: ... 



SEPTEMBER 1947 

W bat O1le mew's statio1l bas dOlle 
to JlIStify gre<tter respollsibilities 
i1l tomorrow's b,"oadcclst" 

BRUSH CREEK FOLlIES 
l)own , 1.""'l:h .b. ~'U" K.\Jr.C h •• 
bc<on a gfUI ' " '''''''' 1;I0u"." 1o. 
"' ..... of r:><lio'i bri"hlrsc " • • , to. 
d .,", J" wdl known born ","". 
J. now in .he- I hb slIcer»fu l ...... 
son af Sahll.,loy nillh, .lan..!$. 

EXCLUSIVE MARKETCASTS 
r or , IK <1/:1111\ .on ..... ""'. rn t. 
" ' lIle (wi,h U<>b 11,1.) a. r"tI· 
•• "'. ",a,u, ••• I<" ) hol,1, .,d",;, .. 
riN IIIs '" ... ""<iea .. ",,, " ffi.,.1 rna. · 
h' , ,r",><" ..I i,,,,,, i,orn t h. \\'0, 10.1', 
I •• l/C" li"~"OC L L",ld ;"". 

BEST IH SPORTS COVERAGE 
"SpO<1 inli "e".." 10)'0 ;,'. so' Sam 
~lok" ,u;' n.mtd i " I 'H 6 . h~ 
", ;'hll~ "-~>l" . op >1"''' ' COmrn~n' 
• .,or. ,,0 m.U~' lh .. "'''''I'<'.;, ion, 
}OU'U f ind "~IIIC's ".\''';'.~ of 
,\ " ,I>ori.)" in Spons" 11'''''11 " .h .. 

old """.''''':.0:' __ --------

QUALIfiED EXECUTIVE OFfiCERS 
.' \ , wfO'~ "all "I ,he",. 

Il \\'~, \ a"~ly 'ta u ~",,\.l 1l<' 
, ,,,.,, lOP u .... 10 tl1~'n~ .. i;., (.'",' ." 

I. , h(Hn~ In " " \ ("m' ''''' " '.. Such w.",,~... or 
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at our silver jubilee!! 
Ba('k ill '19:22IJa nlh- am"bud\" in Celltral Xew )~ II'k Sial e knew 11 5 . \X"c . . . 

dillll', know mud. of allyhod~' . (· itht .... ThaI fir:-! IIIUl'llill ;! whell we sq1leaked 

"1".,110" lu Sy racuse. we wen' just a dCWY'I'~l'd .')O-\\ allcr will. great 

aspiratiolls nud few fricnds. 

But how !Ilill /;:-; ha\'c 1')1:1I1 :;t- /l ill 2:; Y"ars ! Today we cOllld 

pa('k .1 I'hi cC as big as the Yi.lllkce StadiulII fOHr lcen times o\'e r with the 

people we (,Ollnt as ollr frie nds! 

\VSYH is a well·liked llatHe ill radio. Everyo llc. throu ghout 

23 r ieh ('o twties that keep gro\\'illg with Ul" . knows WSYR. (III fad the 

latest Pulse survey shows that we're the ir lop fa\"ori le. LOl'al .uh'ertisers 

vote li S first. too. ) 

As the basic N 13C affiliate in Ccnt!".l l New York ... with 5,000 

walts on 570 kc and a flair for bigtime locall'rogralHming ... ",,' SYR has 

evolved a mi ghty loug way from its 1922 infancy. J\nu scores of adyertisers 

-both local mill Jlatiollal-have also cOllie a long way with us in Ceno:al 

New York State. 

""'e helped 'em. AmI this year, whcn we re,lch that {ltI<ll'ter 

century mark, more th~lI1 a million loyal fan s wi1l hc Oil halHl. Thcy' rc 

a profitable group for allY aciYcrtiscl' to know. 

\vSYR 
7 SYUCUSE 

~70 kc-501l0 WilltS 
,\11(' ill ('rll/rill .\rw York 

WTRY, Aluany-Tl'Oy-Schcncdal iy & \VELI , l\cw Ha\'c li are ai1:lo H. C, \\-iil!c r Statiolld 
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• Yuu'll think your ad,·crr;.'>;n); pruhlcms arc simple 

when lUU cumpare them !O those of American Chicle Cu. and iu 

agcng. Uadgcr and IIruwning & Heney, Inc. Thc)"\O~ gut six 

lOp hr,onJs (If gum (0..1 promo!!.' ... un six scpar;IIC budgers ... in 

hundred ... of markers thruughout (he cUUlury. 

'I'cl, they say iI'S easy ... wilh Spot BroaJcalling ! Chances 

arl' ~n u'\t: hl-ard St,l!iun· hrC,lk jing les selling Ch iclclS, II c~'mall'), 

D .. nl~ nc, Adam's Clove :loJ Yucalan Chewin!; "urns and 

Sen-Sen CUnfl'Clinn Cuun[]cSS limes. ~ l illi(lns uf people hcar 

{huse jingles (l1U/ bu)! 

Ihl.: p)Ur Juhn Blair man how the fh.'x ihl ... (urce uf Spm 

R adiu can sohc Jour selling pruhlcms ... simpl ... ur luugh ... soun. 

JOHN 
BLAIR 
L COMPANY 
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of the alllatellr 
T., ' ,·" ItI'O¢I· .. IIIS .t .. 11 

lisf.· .. 4 ~ I·S: .:al.· ... nood 

dc~s.'.·nd ill~ nil s'.I.io.IS 

Born in [926 o\'er WCAU, 
mad{' big busilU'''s in 1925 
\.:hcn Major RO\\{"~ look hi~ 

WI IN Amateur Iiour to the networks, 
and quiescent dur ing the war, talC'nt 
opportunity programs arc on the rampage 
aj.!ain. (Not all the' amateur j.!tllhcrillj.!~ 

folded their telUs d\l rin~ the war thert· 
wcre a number of programs like Michaels 
Bros.' Fox Ama/cur 1-/01lr [Wi\\CA, N. '1'. 1 
and Sachs' Amat .. !" I-Iour IWENR, Chi, 
cailo] \.\ hich ran along their merry way 
despite the world conflict that lOok ITlO'<t 

of the ta tent to more \'ital if nIH greener 
fields.) Now Arthur Godfrey's Ta/cllt 
H Ull/ I" sdling Lipton T ea and Soups. 
Thl' Bi/.! Break i~ trying its hand at pull ing 
Adam fl ats up [0 the Lee ~tr"to,phere, 
Ken Soble will be mcing hi~ Orif;ina/ 
UzuiIIlian Ama/l'UT f lour from CIIML, 
"allIIlton, Ontario, ,\ hullal too;., peddl_ 
ing an amateur program, and ne .... ca lls to 
"come and sei:e yom opportunity" .... m 
be heard th i~ fa ll tlnollJ!llOut the nation. 

This is no aceident The hopeful_ 
talcnt ,hortaf!c is no more. Thou"" llCls 
arc storming the network" and the "la
timb for the love of mlkc and thilt can 
rcsull in but one thing ~howca~~ for 
nc .... talent. It's estimated Ihat Ihl:rc arl' 
owr 50 :;ltch rrogram~ flanned for thi~ 
fa ll. Thc,e local ,11Ow, ar(' good or bad 
depcndmg upon jUq how good thc talent 

~cnse and the program-bUilding ~l"l~e arc 
at each ~t:ltion invoked. Somc pmgram 
ll1anager~ ~tate that it's also Ill'C(·"ary [0 
have a talent-rclat ions 'ensc-- 10 be able 
to sa}' "no" and make 11 st ick .... hen either 

" 
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W,il'A9 lint is lon, .nd .".ioui for lipton " T.I"nt Sco uh" pro",,,m "T.len! Scouh " 8cssic M.(.k intc rvic w • • t.opcfu l voul trio 

the talent or its copy slant, i.e., the air
color of thl' pmsrl'ctivc t •• \cm, just won't 
cOnlribut(' to a prOgri'lni. The human 
wlnr i .. just as important to til<' success 
of :Ulr talent opportunity program as the 
abi ht) of the ta lent. I r the II ~tclicr doesn't 
fed all emotional link with the tyros 
/:(-(Ofl' the nlien phark' then the program 
\\ ill fail rcg:lrJlc .. s of the •• hilit)' of the 
p .. :r rc'rn~c l s. 

,\ lajor l3o .... l,·s \Ioas abk to catch this 
touth uf humallit}' d('~pitc his own cold 
\'oice, Arthur Godfrey gelS across some of 
thi .. fecling, but thu .. far it'" tx-cn missing 
froill the Adim Ilats' bro'ideasls. !l's 
pn'scm in a ro .... dy sort of way at the Fox 
Amllteur /lOUT and 011 nlost of the other 
(mTl\~ of the "oren door to fillm'," 

Stressed in mOSt curren t new-talent 
bro.1dc3SLS is the fact that the), do not 
exploi t beginners. The :-'lajor Bowes 
tr,weling units I, .. hich made a fonune for 
thc f., lajor wcre characterized b), man)' as 
exploit.1tion. Nevertheless the}' gave 
tyro talent experience that it might never 
have rC'Cei\"ed had it \\aited for a full
fledged professional opportunity. None 
of the prcscm programs have extensive 
plans for uniLS at this time. Ken Soble 
may travel a few units in Ontario but his 
units aren't organized as a "big business" 
the way Bowes' were, Besides, Soble has 
a special unit idea. He authori:es local 
groups to make Ken Sobll' Tours Jor 
Talent units \\'hich entertain their own 
provinces and send the winncrs selccted 

P,ul Wt.rlc~n joinld M.jor 80WII on 1t.1 "Original Am,lcur Ho ur" 

by audiences during their lOurs lO appear 
00 the broadcast Amateur Shaw. This is 
a version of the Bowes idea of salutinf.t 
talcnt from a differem to\\'0 each \\'cck 
and raving those local 10\\'05 do the 
voting on the boys and girls they felt 
IllOSt talenteJ . 

The lJig Break salutes talent from a 
different cit)' each week, but the selec
tions arc made by a group from the 
agency (8io\\') who travel to each to\\ll 
and hold auditioos. Before the special 
talent selC'Ctors COme to the to\\'O to 
audi tion, an advance man has been there 
cstabl ishin~ talent sources, sceing to it 
that the local Adam dealers arc aware 
thm their town is to be the source of 
talent for a Big Br('ak airing, and in 
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The " T.lenl Scouts" hio luches the " on mik .... audition st4ge Two competiton on Ad.m Hats' " 8 i9 8luk" ale coached by R.y Bloch 

gcneral stir ring up town pride and pro
motion. Thus far the towns canvassed 
have not been given the razzle-dazzle that 
the Bowes men turned on bu t the pace is 
to be imensified once the hot weather has 
been turned off and t he fall hat-buying 
se1!son is under way. 

Arthur Godfrey's TaleJI l HIII!/ has no 
big exploitat ion plans, depending almost 
entirely on the Godfrey personalit y and 
the professional quality of entertainment . 
Bessie "'·Iack. who screens the hopefuls 
who want to show their stuff on Ta lent 
HlltZ t. handled this chore for Major 
Bowes and knows j ust what she's t rying 
to lind fo r the program. Showmen sti ll 
feel, however, that Godfrey is going to 
have to come up with someth ing besides 
his drawl and professional-sounding talent 
if he's to lead the refurbished amateur 
par<'lde. 

Mutual's plans for an amateur program 
are p.1.ttemed after the Bowes fom ulla 
with Bob Reid, fonner major-domo for 
Bowes. heading the package. As SI'ON£OR 

goes to press there's 110 signatu re to a 
contract and Reid in the meant ime is 
doing a little piano program of his own on 
MBS, marking time. 

Michaels ' Fox A matellT HOllr is very 
much lik e the "get the hook" entertain
ment of vaudeville's he) d<lY, So futile is 
the talent sometimes that the sponsor 
found it necess.1ry to remove the brc<ld
cast from the theater stage and broad
cast from a studic in the theater building. 
Theater audiences in Brooklyn, where the 
Fox Theater is located, were coming pre
pared to throw things when they didn't 
approve of what the amateurs were doing, 
and the catcalls were sometimes more 
colorful than broadcastable, 

Sachs' Ama teur Hour, stan ing its 14th 

rear this mon th, made its debut in the 
windows of 5.1.ehs· store on Chicago's 
South Halsted Street. Police and traffic 
regulatiolts changed that rolltine I'h a few 
weeks i"lnd it has since been brOi"ldC<lst 
from an i"luditoriulll at 6-1th and Green 
Streets, t he studio ",\" ofst<ltion WENR, 
and for spedi"ll programs from the Civic 
Operi"l House, wh ich sears 4,000. Sachs', 
like Michaels', is a credit clothing house, 
but !\ot ichaels' sells everything from under
wear to washing machines while S,'lchs' 
dces its major business in clothing, and 
ust's broadcasting as its major advertising 
medium, having a daily IS_minute piano 
program as well as its amateur presenta
tion, on WENR, 

Of the over 50 significam amateur 
shows scheduled for this fall more than 
half will be sponsored by time-payment 
clothing, furniture, or jewelry stores, 
Apparently local-talent-opportullity pre
sentations appeal primarily to those at 
the economic level which pa tronizes time
payment ret ailers. T he other 25 or so 
are to be sponsored by rerailers, many of 
them giant markets. 

Few amateur programs were IiSied as 
available for sale to n:uioll<ll or regional 
sponsors in this NAB EmIlia/ion issue's 
report of local programs available for 
sponsorship because most s tations feel 
that they're the type of program that 
should have the advertiser right on the 
ground to take the plaudits or the rap. 
Thm's not true, hoy,'ever, of the new type 
of amateur appeal that has been develop
ing during the past six months, the Do 
You lVanl 10 Be a Disk Jockey? kind of 
program. From WNEW, New York. to 
KFW8, Hollyy,'ood, there's hardly an 
area that hasn 't at least one disk-spinning 
talent-opportunity spieling session. Even 

WHN (N .Y,) opportunity suken 



,II,' 11,'lhl"Wn 1',\1 , "hidl for yt';lr~ h;J~ 

,..IllOn.,lIy kt,kl'J di~k )'l\:kl") lIl j.! a round, 
,~,.~]~lth"lnl .~ l "hlk j tl<ke.\" 1),.'Tb\", olS tlwy 
"III.·J ii, ;111<] a ll o\er till.' nOll l'>Il 11,'\'''S
r.'I":!' au ".'I".:r:HIIlj.! 1\-1111 !>tat ions on 
j!1\11I,! ]~",.,I, a ,h'II1(,· In ~I'in JI,k~ for 
1.1111,' ;md I"Ttull,' TI Il·"4.· ,1I1lill,'u r "(''So

'HUh :"Irl' l'r.1rtil:"llly 'Wl'-fi rc ~ incc the 
11111,' ;IIIHll t-J for 1.,lk tx- tW{'{'n di:.k!> is 
,h,"1 ;111(.1 Ih,'lh, k, an' I' rof" ~~ 10n .. lloC llhl'" 
pl!>~rall1, ,'\ , '11 WHit till' IHII, t :1I11;1t I'"Ur 
di,k j~ ... k,·)", 1 ~ likdy ICI be good , ,\lore 
oft"11 111:"111 nOlI tht· Tl'a .... l lI ~ ""Ir) tlr .... am,1-
IrUT , ,-let l" J !ill' r.'(urJ~ M C al..o fUll, If 

n" I I'I/,Il" '>!I iol1al. 
n"k j o,.kt·) prngrnllh t111 ~ fnll will ,'S-

1 , 1 1' 11 ~ 1r n,w Tl'ronb rn lr ' ll'"nrnj! ;"flld arna
h 'lIrs lit th,' nallOll', lumwblcs ti re ;llmos t 
,1 r" l ta in II'n}' to further inrH'~" audl
t l1n'~ to hll ... k proj!rmllcd di ~k mu~ ic. It 
aho knd~ ' laWTI.' 10 ti lt' fult' arl of turning 
011 r h;"frtn .tnd rt,,'o rds OI l tIll' 'kllnc tilllt' . 
If hUndT"d!> nf 11I,'n , women, ;lnd I,','n
.tj.!lf~ "" am an UPP"JrI UIUlY of bl'"coming 
ui,k JIII.\..;e)" thcrl' I11USI be, rl'"as.on ~ th,' 
averag,' h, tl: IU' r, sOl1"le thinl! to Ih l'" busi
nl' .... ' " f Ill l:>. mg lalk :!Od mu~ic on the alf. 

111': IIl(Kt ~uccl'"~ .. fu l di<k j ockey arml_ 
teur ~IH'ep~take~ art' those Iha l ask list · 
cuc!". to )ubmit thc ir id c;l ~ of a perft'<" t 
pn~r;lI1l and th l'" l1 has the ""inner of thl'" 
tullll"ll' l1I ioll, 'I'"kned b)' a ~pccial [ Olll

mittel' (If , ho .... 'llu'n and Illu ~iciam,. The 
li~t"nt' l .... ho ~\lhlllih thl'" winnrng program 
~nOle~ Inlll t hl.'!>l atlonand put; hisseil.'<"t
iOI! of rec<lrd ~ on the ai ~. The fonnula 

{"reiHt·s a mi1llll1ull1 break m the continuilY 
of a block pr~ralll,'J ,t'qU,'IICl.' . Ne\'er· 
thele~!> II adds till' amateur touch \0 what 
is normally a fairl y tight ~Iyli!"d form of 
air CllIertalnlllent. 

\\'here thl'" sl;ltiol1 desire, to go whok 
hog for the .. maleur louch it ~cnera lly 

brings in thl'" would-be Ji ~k Jockeys and 
pcmll u {'ach 10 h;lv l'" :1 ch;lllce \0 IIlHO

ducc one pre-~I'"h.'ctl-d dIsk on tIll' ;ltr. Th,' 
listenl'"rs \"ote on the amateur the}, hke 
best and that [O\llest:lIlt I" gl\'ell :I prize 
.. nd :ur oppflftunit}' announce an elllire 
pr~r:lm on tht' air, 

,\rtually disk jock,'y am,HeUr prowams 
are to a dl'"gree like 5.1mm}, Ka)l." s So 
You Wallt to Ltlili II &1IIr1 idca. 1111'")' 
seldom de\"elop talent Ihal ac tually turn., 
to disk-jockeying jusl as th(;' 5.1111111) 

Kay(' routine ne\'(.'r de\'dop .. n(· .... hand 
leaders. 

Am;"ftl'"ur drama hasn't nl.1de much 
progn..'ss, eitil('r on the n,·t .... orks or local 

~ tnliOI1S, Bl'fore the .... ar there Wefe ;I 

number of amateur dramillic hours but 
.. uniun staffs arl'" still too tied up with 
uperatlonal probll'"ms to gi\,c the time and 
1'I1erg)' rl'"quired \0 make amateur drama 
.. e~ .. i(;11'l profitable. The Big Brtak fn:
qu.:ntly has a drama-aspirlllg contestant 
with Eddic Dowling or SOITll' other ..Ira. 
matic s tar playin~ 

before Ih(' mikl'", 
with hcr, or him, 
On!' trouble with 

dramatic ta1.:nt in conte~t with m h!'r 
trpcs flf talent is that nash talellt is more 
impressi\c in fields olher Ihan aClin~, 

111t' odds arl'" tremendousl), against an 
;l( l or'~ winning (unless hI'" happt'1lS to bl'" 
an imper<;()nator .... ho imitates motion 
pinur!' , th(;'atrical, ilnd radio star~ 

talent-opponul1 ity_hour judgl's and lis
ten{'rs like im[X'rsonators). 

Amaleur programs are not inexpt'nsi\"!'. 
In many arl'"as it is n('Cl'"ssary to hal'e sollie 
profl'"ssional performer~ on Ihe broadcast, 
but 1.'\'1.'11 if Il'"gally there i ~ no need for 
" stand.bys" the actual production COSt, 
auditioning, and timl'" spent working with 
taknt to give the show mikl'"-sense, run 
costS up atxn"C an a\"Cra~e profcssional 
airing. Thc awards also are a sl!abll'" C~I 
fac tor, ror worth-whill'" talent just doesn't 
turn out for meager prizes, 

Therl'" arc as many variations on the 
amateur 111('01e as there arc of .\fy 0111 
Krlltllcky Home, .. and if thcy'rc fol· 
l o~ed through comml'"rcially and properly 
promoted there's nothing amateurish 
about thl'" r(;'sults at the point of sale, 

r,om eleuto, ~t.r ICllo I .. ,,-.ge t.,. ' OI . "d models too, the.,. .11 w."t to tr .,. th til . ~ iII .t d i d" i o c~e.,.i"g . 1 1-"""d .. d. of lI.tio", 'CIOU the ",tio" 



A sociariolls are seldom evaluated 
from without. Except for n('ws re

ports which occasionally filt er through to 
the consumer press most industry groups 
tun along outwardly quiet but frequentlr 
stornlY paths with the man in the stlcet 
or in the trade knowing litt le or caring 
litt le about them. Even men doing busi
ness with firms that a TC mcml::c rs of asso
ciations have scam knowledge of rhe 
intra.industry activi ties of their sources of 
supply. 

Whal's true of industry groups gener
ally is less true of trade associat ions in the 
broadcasting and motion picture fields. 
And the National Association of Broad
casters is spotlighted even more than the 
l\ lotion Picture Producers and Dig.. 
tributors of America, for the NAB's 
membership consists of 11 body of business 
men operating under public license and 
coming into daily contact with the great 
majority of American homes. In spite of 
the fact that the NAB and its activities 
are weighed almost daily. in some degree, 
by sponsors and agencies, not to mention 
public officials, press, and public, very 
little of this is mentioned at the annual 
conventions. T rue, individuals like 
Charles Mortimer of General Foods, 
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Sigurd L.1rmon of Young & Rubicam. 
Fred R. Gamble of the American Associa
tion of Advert ising agencies, and Paul 
West of the As...c:oc iation of National 
AdVertisers, are regularly scheduled 
speakers at NAB's annual conclaves. 
Though recognizing the illlpurtance of 
these men, they are neverthell>ss in the 
category of co-workers, in dai ly contact 
with btoadca~ting as an adVertising 
IlK'Cflum. Even when they step out and 
slap !\fAB or the broadcasting industry 
they do it as "friends of the court. .. They 
generally do llOt rencet the opin ions of 
the rank and file of sponsors and agcncil>S. 

In anticipmion of the ~econd postwar 
meeting of the NAB st'O:-':SOI{ well[ 
directly to the men who pay the bills, 
recorded what they had to say about the 
daily operations of the Association. The 
plan called for correlating the opinions of 
at least 100 sponsors and 40 agencies, 
giving complete anonymity to respond. 
ents so that they nllght speak their minds 
freeiy. Actually, 107 execmives of na
tional advertisers using both spot and 
network and 53 advertising agency men 
participated in the evaluation. Not all of 
either panel reported on all facets of the 
Association's opt!rations. Not all were 

" 
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cOIlVl'rS.1llt WIth all 01 \\hat till' NAB 
does. Thl' 160 respotlJent~ weTe TOughl) 
four-fifths of the entlre number ulter
viewed for this report. 

Represemauve of the sponsor~ whn"c 
executives (radio directors, adVertising 
m:ma!!ers, '1ks marl1gers, research dlrec' 
tOrs, or sales promotion men) did speak 
(as indIviduals) their numls were General 
FooJs, Standard Brand~, Lever Brother~. 
Equitabll' Life As.."utance. Standard 011 of 
New York, U. S. Rubber, General Ell-X:
tric, Liggett and Myers, Rexall, Armour, 
Ford. Among the :!gencies I"ere McC1nn~ 
Erickson. Kenyon & Eckhardt, l3iow, 
Young & Rubicalll, Geyer. Newell & 
Ganger. William Est)'. In the agency 
field the executives who stated their views 
were, for the most parr, not front me'll. 

They tanged from executive vice·presl~ 

dl'nt to t(";carch dirC'Ctor; from an account 
executive who had just on(' spot advcrl 
tiser to a contact man who ~erviced a 
multi·million dollar account. 

What follows is how the men who par 
the bills and the 111("11 through whom th(' 
bills are paid, see the Nation:!1 Associ:!· 
tion of Broadcasters. 

.NAB EVALUA nON: Pages 20·35 
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Executives 

.\ ;.: . . ... ·i.·s ~I .. d slteUlsol's 
-' .\U·s . ·X.·.!". h·. ~s ~III nl .. e .olt 
P!.c tic.lly th~ "ntire NAB Ev,ju,tion p.ntl, 
101 .panw r ntculi"u .nd 53 .d ... e rl;lin'j 
.~cnc .,. ufcuti" ... , h.d lomelhin! to uy 
.bout ti'lc .!Sod.tion', " ' Iclltivu. 

lion i5SUC devoted to their p.1rticu lar 
specinhic, progrnlll, n.'<;carch, promo
tion, Ctc. It is Ihere(or ... lIot Ill'CesSOiry 
to repea t tho~e re]1Ort~ here, 

Quntcs: 
.. It '~ logica l to COlllparc Justin "'llIcT, 

head uf radio 's Irnde a-~iatiol1, with 
Eric Jnhn~tot1, head of Ihe motion pic
turl' produccr<., I'll take JuJge ,\liller," 
- Hud of • ,!ut food m~lCh,"dilin' Ol,.n· 

Programs and Codes 

j .. tion who wo,~~d with }oh,ulon in W.lh 
in,ton , 

"Jeff Willard has forgotten more ar.out 
radio than most of U~ in t he businc!.i hope 
to I('am. The fac t Ihat h(' d<x'''n't leI )'OU 

knit\\' il i~ one of his grealc'>t channs," 
-R.d,o d;,~cto, 01. (hiu,o .,~ncy whon 
p,o!,.m, .,~ un,.lIy . mon! Ih~ 1111115, 

"Don't llndcre~ tilll:ltC B('c ATIll,)" He's 
0 11 (.> of th(' 'old )!uard' who is in Ihcr(' 
pi tching for NAB, not Arncy ,"-EJ .1". 
lion m.n"~1 now. p,o,,,m p,odue~r fOf .on 
.,eney in Hollywood, 

"J udj!e Millcr a('[s like a Supreme 
Ulurt J uqice 1':00 likes to take hi, t ime 
With hi~ bij! cas('s, l.!o Ihat batP"-fornuf 
,.dio . nnouncer now .. dio dunlol .nd ... p 
01. medium'lired "ency , 

An\' trade a,<;ocj,H lon j .. ktlllwn by the 

~WIII;l' of It<; \'X~·(tlU\I:~. ;lIlJ the NAB 
GUlUm l'''':;ll'l' thi:; .:uwrally.accl'ptcd 
Ir;IJ,' ,h'ot)('Iatiull )'arJ, tick. A].!I·IK'(,~ and 
'1"'11'0(,( .. alike n:'I't.'('t J\I ~!Ill ,\IIIll-r, 
;-.:\ Ir .. dlicl oll icl'T. TlwH' , .. n ].!cllcral 
.iCCI'rtaIlCl' uf the (;lct thm for J udge 
\IIUn\ IIr~t year th('(e "l're l11;my who 
'11l1"UUlICd brtJadcil~t lll~'S hal illl! II 1l1iljor 
(:~l"ClltIH' who knl'w rraclicaJl ) 1l00h;n~ 
a~IlH thl' m('dium ,lilt! \\ ho had lInti l this 
,tppointilwllt ~r>t· nt tlu.·major portion of a 
lull hft' <1, a Jal.\}l·( and Jlln .. 1. There arC 

.. ull;1 fl'" \\ho fed Ihm a man rrom radio 
It~df ",)uIJ have Jone a lI('U('r job but 
Ihal number commut:~ w dllll1dle. Elen 
dm,e who louk upon hi<; "(r('('dom of 
,pn·ch nn the air'· aprT\h1Ch a~ IlaJ,: "aving 
,Hid nm [0 the point a~ to who controb 
tIl(> broadca~t firl1l;'l!ll('nl, do not qu('s l ion 
hi~ hUIlOI) ;lnd his .. incere lIclief th:u the 
rcc has h,'l'n opcratin!! III II direction 
\I hich wuuld ~·Ientuall)' impair the rirsl 
\ml'lldnnnt tn the Constitution. He has 
"!thoUI a doubt lent illid 11111 cominue to 
knJ import allCl' to the ,h~iaUoll, 

I , i .... ~ is eXlte~ 4! .ed h'olll ei .... ·I· 
• h.~ In·o;':I·UI .. UI' 4!Od.~ 4!UI .... li ••• ~.~ 

111e :--:AB'~ ~eCl'nd in cOlllmand. I'ice
pre~idcm A. D. UclT) \\ill:lrd , Jr" finds 
rl',pCCt :nnOIlI-! a~I'ncie5 :lI1d ~pon~ors. 

\1:1111' knOll him pcrwn,dl), and thou gh 
"'o!ll~ fed that h i~ Jalk~ a t luncheons, 
dlOl1(,'r~, and award function, hal·(" hell'("d 
cem,i~hll( ly to the hne thaI the broad
C;I"1 indll~tt)' b ah, .. y~ righ I, Ihe), ft'cI too 
that Ilhal hI,' s."ly~ and doe<; j!l'ncratl)' IS 
for the clIod o( radin, I te h:l ... been mosl 
in louch II ilh adl n(I'lnJ,: a)!tllcies, The), 
knoy, him a. a mall II ho II;I.~ a <,ucccssflli 
~(;Itl!'l1 opl'rawr and i~ a PTII III' re" II$1 It 
e_ kit that hl' has louprlkd Juslin i\lillcr 
wil h tlw kind of il1>,i'I,1mt' alld broildcast· 
in).! kIlO\dl"!!!l' th:H hn~ llIadl' tlwlIl a 
greal mdll~lr~ t",:lm, 

AbHUI the Ihird of tilt' (llhn· .... , C. E, 
\rIle l· Ir" ngl'l}Ci('<; and ~I'("I"')"'" know 
Ie., Ilttl~' I,) r.;.~' jud;':lIl('nt dl'~ritl' the 
\l;lr~ h.' h;h pnll with thc ~.\R It is 

;"'Ilwlinn-' I",illl~'d '1\.11, hQIII'\l'r, Ihnl the 
]'\j,.;ition of s..'crd;Jry.Trca~lIrn i~ nne 
thai'. y,t'll hill"'! ,,1ll'1l ii' h .. ldn j, ~dd(\m 
,n'l\ ,mJ JUq a, sddolll h,'nrJ, ],uhllCh', 

,\ 1 .. " ,~f till' ollu I e~\T\ll i \(" ;lrC 

1\l'lglint hy ;):;:(,)1, \ and ~1'I.n"l)r "xeC\l· 
IiI I" III tl1l' ,nunlh (II tim \ .. \B EIIl/llCl_ 

•• 

R.dio d'rtelon ol.!tnciCi p,edom in.led ,n 
this N ...... B E .... lu.lion p.nel. Nul in ordt, 
Weft .d~ellilin, m'n,~ell of IponIO,.. ...... 
101,1 01 42 mtn were int~ ,~j e w~d to obt.lin 
Ihi, connn'UI, 

Th ... N ,\R's cmphasis on progral1linJ,( is 
of reccnt origin with Harold Fair, a work 
Ing prof!ram managcr head ing- up the dc
partment. f\ ~('nc l es and sponsors \'ll'y,' 
N,\B's interesl m pro<Jrams with skepli
cislll, There i~ less skepticism coocem inf! 
Ihe new NA B code, a del'clopmcnt \I hich 
COlll('<; wi lhin Harold Fair ';; Jurisdiction, 
although i t ~ basic concepls corne under 
tile dirCClion of Ihe Sp('cial Ulillmittec on 
Standnrds of Practic<' headcd by J\IBS' 
Robcrt D, SII'CZl')' nnd inc\udm!! such 
code ;conocla~ t s a ~ Ken Dyke( N BC), 
Walt er J. Darnm (WTJ\Ij ), C. T. Luc)' 
IWRVAl. J ohn Omkr t\\'SR), Ro~er 

Clipp (WFIL), Gcorge Hi}!j!ar (KCRG), 
and Harold Fe llow~ (WEE I). 

The code h a matter of )!real concern 10 
sponsors and 3)!cnci("S, They don't feel 
Ihat NAB's prO'..:ralll colllmittcc wil l 
crl'n te all)' 11e" program ideas or improl'(' 
the bfl'cd, Rej!arding N ,\B's plan 10 
tran~cribc a special educational snit's to 

indoctrinate audiences on radio's contri -
butiulis to the ,\ nlcrican way of life, thc)' 
~a)' thi~ will be log.rollin!! of a back
slapping <.Ort thai will not help to incf(';'b.e 
auJ iencn, 

Ba~ic;llI)' ~ron<.Or~ feci that program
illg ,hnulJ b\' promotcd :It a local kl'cI, 
TI!l'Y foil tl) _ce an)' prlY,!ram clinic (as 
planrwd for th(' ronl'ClltIOIl) in"pirinj! pro
j!t:lm rioll~·l'Ting :11 a local Je\'el , ' , or .1t 

;HI)' kl'd. BUI Ihe}' are willi"!! 10 l'rl' 
~IlOI\II , ;md a con~iderablc number of 

~ponso .... wi] attend Ihe program 5e55ion<; , 
Among other thinj!S, Ihe)" 11 be intcr('<;tl-d 
in a!oCertainin)! whether or nOt il lIa~ 

Clarencc Menser, who \\'ill chairmnn the 
clinic, or NBC that \.\'as rc~ponsjble for 
Ih(' s('nior ne(\.\'ork's stcrilily 111 experi. 
mcntal programing, Program experi
men tation is a nm~t accordin~ to both 
agencil's and sponsors. Sponsors fed that 
Ihey should nOI be forced 10 ~pcnd heav), 
mone), (or time and lalent in nngeJin):! 
new ~holl's that rna)' fail, in Iheir fir.;t I J 
wcek" 10 de\'elop buying audienc('S, 
(Bordell, which is droPPlIIg Arl/ucr-s 

P/,1C(', feel the)' II1 lght ha\e had a top
rating propeny if the}' hado·t been forCl>d 
10 feed the fledg ling whik it was trying 
out it~ wing:., ) 

" If the NA B program departmcnt 
would Ir) to work out a radio wrsion of 
the dr.1ma's summer theatcT'S, or l'oa5e
balJ's fMIlIS, it would be making a real 
contri bution to broadcasl adl'ertl<;mg," 
s tres.~cd ol\e sponsor who r('Cently wa.~ 

burru'd by allon'productil'c netw(lfk pro.
gram. ,\nother stresscd Ihat he had been 
ullabk to find any locn l programs worthy 
of l'rcing c](-\'eloped as network or nm ional 
~pOt malt'ri:l!. ( Infonned of this ,\ 'A 8 
Emflldlioll issue's prc<;ell tmion of " Local 
Programs'; vailable for Sail', '. this .. pon
:;or counlercd wilh "show me,") 

On Ihl' Ill:11tCr ofa new NAB ..:odc, both 
al!encie~ and ,pon~rs wcre ce rtain that 
II would be more Iib('ral lhan mo~t of the 
idcM Ihat N RC and CRS have lx-ell t :llking 
about Ili th Iheir aflilimes, Ry liberal 
thl'), IIlcan a~ to whal can and cannot be 
done with commercial cop)' 011 thc :IIr, 

Till' eNe, as it wi ll bc olTered to the 

( P/('us(' lurll to PORI' 22) 
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Unbeatable Team 

SEPTEMBER 1947 

SELLS MUSIC and MERCHANDISE 

HAPPY JOE 
and RALPH 

zn the D etroit A rea /'---, 

* 
THE EARLY 

MORNING FROLIC 

• TilE E.\ RLY .\10IC']XC 
FROLIC' \dth Jo(' nnd Ralph is:l. music

plus-cOJ1lc(I~· show t hat 's all in!<lilution 

in T ho.' Det roit :\n.'.1.. From 6 \0 C) 

mornings. dai ly, it dOL's a great product 

sel ling job for )OC.1[ a nd n:l tional :HI\'cr

t i"er$. A dramatit:l.'C.1 !<opot 011 this shO\\ 

is a po\\'..:rful piece of til11e fo r S20. It 
pulls t he grC:l.tcsl conccnlral\'fi morning 

:l\ld icllf'l.' in this lll<lrkct. 1\ \\'il! s('11 

your prod uct and ~n~ )OU mOlle). 

\\'rite or wire no\\' 

opening, soon! 

t lwre ll1:l.y be an 

'-------zn the Detroit Area it 's ... 

5,000 Watts 
at 800 kc. , 

Day and Night CKL 
1. E. Campeau. Mallagi"g Director - Mull/al Syslem 

Adam j. Young, Jr , Inc., Katl. Rep. • Canadian Rep., 1-1 . K Seo";n & Co. 

" 



111.·I11",·r~hlp ...... ill ~"IIJ~'nlll ·· .... oul-Ie ~I ... '(
rUI~ i.~ tl\"'I'''t l,"nlll~'rd;ll~fllllll\\lng 
, h ,Ih,r ,II (1\" ~P"I COIl1I11(·r.-i,rb 
hl\lnl1 \\10 nllllollrl prll~r.rnr~. ~AB 

I UUlI rruhit'rl Ihi~ pr.I' t!C~' b.,:-c,lIbe the 
rcc h.r~ ~J'lcrll,-d IIMI thl' c()l1Iml fli 
\\h.1I 1-'<.1,' "11 Ihe air i~ <1 1ll,Ilfer In be 
,1"od,J l'>r ",Ldl 1!C,'n,c, ;r d('n,iun that 
l.JIlIlN rl' ,ldq;!,HIJ to .LIl~(>ne by ;"f ~t:1· 

II<IIL. 11'" (\"" In Ih,' '1,lIi"n'~ (>1\11 (raJe 
;1'" I( I.L I i< 111 

.\I(rot ,1J:::l'I\(\' 11l~'n ~t,LI~ orl Ihe rccor ..... 
111;11 Ihe.1 !.;noll· th:1I 11I,lIly COllll llcn.:ial 
rr,r"i,e~ 1111 tl1(' ;tir th('ir o .... n practices 

'HI· h;tJ AI thl' ~aJlK' tint(' Ihcy !'ay 
Ih"1 \\011'\ do an~thiLlg :rbout it until 
th,'yan tc)rn'J 10. ..h .. 1ll<lIlCr of rl'Cord 
Ih,'~ I'~J"';lI Ihnl (orn~'titioll the corn
Il('\rl'on Ihill f\\ "ill ~i\(' A\I sliltiolls 
.1nd TV \I'rll ~il"l.' ~ound hroaJl'ilsdng 
..... ill force ~ta(i{>lh In ;ICC~'p t C<1Il1ll1ercrab 
that an: 1l"I1"Ir" irri l 'ltlllg thalll11an), judged 
ubjL"Cl i,ulabll' n,,\\ 

The\' knllll t11l")' m'eJ regulation, but 
thq al-o "trml~'r",md" that " Ihe cliuu is 
.1I ..... r\·~ right .. nd If he lIo,ml , nlOrc · .. ~gre.!-· 
~i\l" ",'11m!! 110: IHIIl" tu ~ive it 10 111m. IIr 
,",,,. (,fHlll (1 llwr a~~·I"k.r lIill" 

Annth~'r ;I~l'nc~' m;m ~ I aled hi,& ("a~e In 
tlit- m,lIIller' "Bro;Jlka~ l in!! mU:>1 rolice 
it .. 0 ..... 11 hu~ine~~. Gleh n(>\l~papcr has ils 
aJ"'ni'Ln;;, coJr: Thc SCII' )'01'k Timr5. 
lor e~<1mpk, lIill nOI accepl 'III)' le\crse 
pl;lI('~ anJ JiLilih IIic blxkl1(.'-.s of the 1) 1'(' 
th;1\ l an bc lI,cd and C\"l'n the langua!!e of 
,ld"el tI~in~ copr ~\I1 } ,Wliton C.111 do the 
~amc thing !-or building for itself a faithfu l 
INenml.!" iIllJrence in e":Jed}' Ihc same 
malUll'r thai a Clc\\~paper dOl:~' through 
(eatllr6. <kTuratr. IIdl.reporled nr ..... .lI. 
c;rrtnom, and fiction. WL\\ ' is ablc 10 
charge Ihc highe~t 111111.' rille of any stal 
1I0rl Oil Ihe air. IU m:rinl:l rrl high ;,t .. n .... ard~ 
of ad\nll~rllg conllllUll y. Yel i, is nOI in 
Oil( 01 du' tir~1 10 citi("~ by population in 
til<' l $. (Cincinnati i~ number I i by 
thc la,1 l". S. Cl'II~LI~ Yc~," thiS agency 
man (nndudcd. ".'!A B's pfOJ!ram opera· 
1I,)n 'lnd LI\'W (oJe can do maximulll good 
for ('(omll1crcj;r/ raJlo by helping 5Ialions 
JI'\o:h,1' auJiencc~ by ind,cating to 
~t;lIion~ tlwt t111'~ ..1(1 nvl require ;I net
",flrk III ~,:,."C thl'lr 11l"" n ~ .1nd rur;!1 areas 

b\ pollltin)! ('UI hl)\\ inJqx'nJctll Sla
linti 11\ r\krrrphl" CiI1l:innati. Fort 
Wflrth, \\ flrc,·'Il·r. and LIM.li,\ ilk. 10 IIICII
tl<>n h\c 1<,1\'1,. han'l'>{'o:n i.bl~· til acquire 
lUI' ,luJr\ n, I' \I It/un/l tlH" ,IiJ of nl·twork 
pruJ:r.lIIlml 

!">1'<uI ... ,r' ,rnd a~~'lIU"~ \I';lnt it tl1ugh 
(,,,k .oIlJ .111 ~,\B l'n~..!rnll1 "1'I'ratlon Ihal 
w1I1 l'uilJ jl1(H,I,<J ,IIrJ \,<·tl':l li~t~'r1illg, 

\11'" lit tillm .,JlIlI' tl1.11 thl"}' '>Iill nOI 
\ILIII Ih, il ·IJh·rti,jllg Ir"Lhl' IILlt iI rlwy'rc 
r"IH'\J lu Ju "". 

" 

Quote,; 
" llamld r ilu ha~ a g i~antic jllb trying 

III inrprO\~' '1:llion prllgr,HlIillg for il Ik 
~UCC~'I'J, hc' lI only han' IU work h<1rJ~'r 
helping -olm' ~t; rti{llh to b~' ~'\'l"Il tx:tH' r," 
- R. dio di teclo. of. PIIII.delphi •• dverti" n, 
''J ltlley .mon'J Ih lt f,,,IIO in r.dio bi ll ill'J 

"NAB l:Jbuf'> tu brill$! furlh :l rode of 
Pr:lcticl'~ .1 coJl' Ihat can'l be ~' nforccJ 
~i llc(, Ihl' FCC ~:ly, ' no ' " - H ud SCli pl 
.. <i tl. 10 ' • DI11011 . dv l.h1ln'J '9"11CY, 

"NAB hi,d Ix·lter ill1pr('~ 011 ib lIIe01-
her~ thai ~unl· thill!! lllu,1 h.: done wHh 
pr~rall1 iL1 ~ Rrll,adca,wlg ,.. lint m
cre;bi ll~ its I bten('r~ d("pill' th l ' I.!rOwm~ 

Research 

numbl.'r of !>tatioL1~. Each new sl:rlion 
t:lkc~ away '>Ome of the audience (rom 
('I('r.'" IJ th~'r stalion ill ils s(,rvice area" 
- Res lt • • eh d i.ltclo, of • 'Jtut !obtceo co.· 
pOI.lioll . 

"The hl'SI proof that broadc<bling hal> 
1101 learned il~ p~raming le~"on j" Ihe 
fact Ilwt ther(' I!> not an ample \'ariel), of 
('llI('rtainmelll on the .. ir at all times. 
Too lIlany li ~It'ncrs say 100 frcqucll ll),. 
' I (<In', fiuJ :l thrng to IIslen to.' Can 
1'\AB imprcs.!> thai fact on it~ member. 
~hi p"'''-''''''dve l t isi n'J di,ltc!o ' 01 • life intuI' 
. nce comp.ny. 

,\;,:clwics 
~i\n H;.tlllo.,S 

nil" sluUlsolos look IIltOIl 
:IS illd IIS.lo~. ItIlHmo~, 

A'Jlnc y and IponlO' ruct ion to NAS's 'e ' 
sl ,rch oplt .. lion "1$ chltc~ltd .. ith 26 SPOnlOI 
. dYe, lis in, di. ectors, 8 SPOIIIO' Ilt lu .ch men, 
14 . d" lt rli1in, ''Jency " dio dep. ' !ment uecu
livlts, .nd 6 . ,~n cy lesu tCh crilltctoll. 

Pro-radio rco;earch Jone hy lire NAB is 
looked UPOIl II il h !>usridoll by the 1111'11 

\\ ho pay I hI' bills in radIO <LIld the agl'nciec 
which f"nne/lhat coin of tire re .. lm 10 Ihl.' 
SlatiOliS and network~ rhe c)"l'brol'" 
raising accorded broadcast medi .. infonna
lion released by NAB i~ sli&htl)' morc 
<l({hed th .. n it is for the pro·nell.;P.1per 
~cscarch of Ihe ad\'ertising dj,' ision of the 
Amcrican Ncw~p:lpt'r Publis"el s ASlIOCia
lioll and less so than fur the figlJrl's dc· 
vdoped by the slick.maga:illl'pub l isher~. 

Agencies and sponsors .1re ('specially 
cynical w/)en Ihl' NAB rel('a'e~ flgltrl'S 
\\hich purport 10 show how much public 
service ;tnd ;,IMainrng pro~ralll;lIg i ~ done. 
l ypically they critici:e thc sus l"rnin)!_ 
prugram ligure~ rc l{':!Sed by the NAB 
bas{'d upon :rtl an .. I}·sis of Novembe r 19~1 
program 1000s a .. heing correcl MallSI ;l'ally 
hut rnisleadulg as to thc Iru(' pillure. 
" II' ~ Ihie Iype of report that leads righl 
to Ihe Fcdcr.l}-COrnmunic1I\ioll~·G)lIlml s.

~lOn·B1ue·Book Iype of t lrillkmg," said 
a mcmtx-r of thc Tadio CClnllllillCI of Ihe 
AAAA. Hc pointed OUt Ihat " Ih(' h~ures 
rcJeased !-oy Ihe NAB 0 11 Au~u~t 12 .!- I;ltcd 
thaI Ihl' hlght'!'t pncclltage of .~u~ t:rining 
time C;Jrll{, bCllh'OI 6 Pill. and "glI·OII 
Sign.oll. it \Ia ... inJLcaleJ. lI.as 1:30 a.1ll 
ror \\h \"lIl"'cr a ~ 1"li(.l11 1e(1 th(' ail bcfon' 
that huur. At hr~t l'>lu~h thl~ lIould ~e~'L1I 
to LI1Jic:IIC that statHlII~ WlTC j1rt.'s~'lItin:! 

~u~ l ailli l1 ;! I'rO~r<1r1l~ ill till' prirlll' lIighl
tinle l'r'h1,il ;"ting h(ILIr". III r .. cl. tll;tt' ~ 

jLL~t II"h,1I I Ihoughl \\"h~'n I r('ad thc te. 
1,·a,1.' tlH' hl~t IlIliC. But thai ju~t i~n'l 

SI.', (lIll .. a ~nr <lll pl·r('\"ll\a.c.· or ~LI~ I.1rniIl C 

pl"Oj.!rams arc broadcast hE'twecli Ihc prl.'
mium air l imc of S and I I p.m. £ven if 
the lIon·nelwork period belwl.'l'n 6 and S 
is included, Ihc !lumber of su~tainin~ 

hour~ would bc iJ1linite~imal 
"This doc~n'l mean ,"· hc continucd, 

",hat I am againsl comlliercial program· 
ing. imake my li\'il1~ by It and (('cllhat 
thc bt'SI programs in the ""orld are the 
programs !.pou.ored by American adl"('r
tI~('rs, But I also think that broackasllng 
lIIust be honCSI lIoilh ilse:f and Ihe public 
and, for cxample, not thrO\l' in fringe 
hours when report ing upon how nluch 
~us t ainin!! matcna} ;s aircJ. The NAB. 
to my mind. doc~ itS<'lf and the industry a 
dissl'f\'ice when it re\ea.!-es ligurl.'~ thai 
painl a picture that isn't true. Other 
indust ry <I!>sociations are constantly prc
!'l.'lIting prejudiced reports p.1inting their 
lields in Rlowing cnlors thm aren'l Ihere, 
For lile most part, thou,i:h, t he~c ~!oOCia_ 

tions rcpre~ent private businesse~; broad
cas ting can 1I(,\'cr fOI"',,!el that il exisl ~ on 
' he public's a ir, Its r(,search mU~1 hE' in_ 
\iolate a~ ils program morals. I dnn' t 
mean to attack the rCM"arch operations of 
the NAB. r\ ly criticism i, of Ihe Ihinking 
behind Ihok' operations of the hypoed 
reporlS de.!-igncd to 511011 bro<1dc:<lstin~ in 
a better light Ihan it actually reflens." 
NAB'~ rl'l'C<lrch dlreclor Kenneth H, 

Baker ha5 Ihc re5pcct of his agency and 
~I'on\oo{)r r('St'arch coll('agu('~ Somc re
~";jrcher~ claim thai th{'~' can tcll from a 
Bah'r fL" I"Ort just when hc ha.!- hb toogue 
III hi!' chc('k. TIlc}" Sl<IIe ho .... e\·cr tha I 
('I'cn whcn he's pc!i1lx.1nng a f<1r-(l'tched 
poin t hi~ fund<1l11ental rea!'("lli ing is .>Ound. 

Que~tior1cd at.out what they fdt 5hould 
P(' Ihe ~col'eof :-.!AB ll"earch, ~pon~r .. nd 
ilg" ncy r('~~'arch men stated that it ~hou ld 

b,' in lirc drrcclion of qualilatil"c inwq i_ 
l'I,',lSr tum to P.I.~" 26) 
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MORNING AFTERNOON NIGHT 

*' A Compo"''',, 01 Shar" 01 Aud!"n." 01 KW KH and CBS "inHale> In 'h" 33 HoOP'" C;, jn 01 [qy"l N.,wo,k Oppo,",n;ly o<to.d,n." 10 our 1<" "0 ' Hoop .. , hQu' .... 

\ n 'urdi llg I" ,\I ... lI oop(>r'~ ~ Iali~ l i c~ 

h\\'KIl i~ Fln ST in ~hn' \'('po r t in l ~ )[h 

.\flt'ml>uu :lI ld EII'uin!; p('riol l ~ . 

\1 1". Hooper ,ll~\J ~,t y" dia l K\V KII i_ 
rll~ ~T in hila) !l atc,l 1'jlll(' l'f' r io(k / 2:\"', 
Ilt;:ll<'r 11,.111 51.lliol! " If ' - 27("; lI i;:lll'r 
llJ,lII :-; l iL(i"lI ·'C' ) . 

Un f\ WKII lile :\ It'mgr- 11 \l"pCt' ,llill ~ ("I' 

I).lvliml' LOCAL l'rtlgnllll- i ~ ~:'Iu .d I" 

. h~·r<l;':(· Il ()"p" r~tl i ll g f,; )" n.IYlilll(' :\ F.,.. 
\\ 'Ol{l"; l' ro;.: rill ll_. 

A,., 'vn lilll-( to 1l.\IH Arf'" n{·pI.n . O\LY 
1-\\\' 1-\11 C"I"I~ it~ Ilid l Primary i50' ~ ) 
a r(,;L \r i l l lOlll K\\ KH . )"011 ·,111<1\(' \1) lUI\" 
~ E \" E I\ 0111,· .. ,";t a l i "II" ltl A L~ 1 05T 

'-0\1 ' 1' i t ~ 

SEPTEMBER 1947 

Tl wH' ar{' Inl l a ft'I\- o f tilt' ,'('a"U Il " th at 

,, 0\\''''' ' ( 1111 ,:;O·kw KWK H i!'o In ' fa r t h t' 

1)(',., hil I' ill riw ,\ rk-La-Tt,x. O nl v 

of Ihr Sl .OOO.OOO.OOO hll ~ ing: l' lnn' .. of 

th i:- .. ieh I r i - ,~ I a lt' lllar k t·1. FOr lr- ll illl' 

i ll ,h l.~1 1" .\ -r i I' ll . pel rll ]l'u llI -I"i('h . agri 1' 111 -

Illrt'- ri ,·h '·" llnli .. ", a n i] ]la ri ,, ]w:, in S Ol"l h 

f\. \X 'KII. For fn rllU'r i nfor matiun IHi lt,. 



We took an ho 

.. r II • ., 
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luin "Studio One': •• 

/ 

\ 

'Ve bcg<tll * Wilh material we nlldd he ,iliff' of. t\ (!,t.."ie .. tOI) 

like "Cannell," 1\ 1l c.:\I' 0111.: like " "I(, "[:try \\,ilh Lmc" A fll.l~ 

li ke " Bill o r D i\,onclllcllt." III e\err case:, (lnll/W iie malerial: 

tested. cst:lblishctl. n'rloill ill ']/I/llif)'. 

" 'c gOl for it a de\ 'Olel! allClIlioll \0 pall' aLld PUIlI Ii; brillialil. 

fl UC11 1, 1-:1(l io ])J'o(\ uniotl ... (('rl({/II ill ql/alif),: Flett her .\Iarklc. 

the pt'oduCt.! I': Anile BIIIT. \glH.:s .\ loOldlcad. En:rcLl Sloane and 

doze liS of o ther top p t.' r fonllcr<" die aCtors. 

, \uel \I'e lOok a full hOUi". Tillle I II clc\dop the rllll illlp:tCI of 

tbe ( li';Ull :t . lhe rllllllll..:a'>ltlC {If it" ;'<.Iillil and JH.·lIpk. 

\\'C called Ihe plOgr:l.l1l "Studio Olle": a In:sh collcept of 

drall/alir 'I"fllily in radio, .. 

• • • and captured the country! 

"Studio 01le" (/ollf)/f'd iLl (//lrii(,lIrf' ill 6n dap! 

\Ild did it. 5lnllf'ff ag(li/1.I1 Ih(' loll co/II('dy /)}"Of!,r(l1II Oil /Ii(' 

flil", agai ll ~ llhe regular !Oe:!,olla \ ded illl: ill "rating'." 

J ust as signific:! ll t ... hen: \\·a5 sOlllething 011 \dlich tile X('w 

l"orh I/ ('I"(lld 'liilJ/U/l' , PM ;tlld IWlho(/1"(1 co llid all agree! They 

sa i<\ Ilcre \\';]S great r:!(\io .. ,;1\ did en.:ryol1e c\,c! ... ,. 11111 "il io 11.1 

(llId illll'lligl'1I1 riff/m(l.·· '·SI0(///('·5 /JOl"lm)"(lll'7l('ry hit (lJ good tiS 

B(II"I Y /lin re· ... , . ... ",\I igli Iy /101 d ... (ullill md io, " 

.\dllit (/1/(/ poplilar! /'0 lUill111e~ of r.H I\o lh:!L 1101<1... a greal 

alld ience Cll ll ll"allcd. (io milllllc., of rotlls'cd ii<;tCllel' attelltion: 

a su pcr \tour 1"01· :! ~1)()l1'()]" who \\'allt~ to go (/('('/) \1110 the 

America n lIlilld; who "·;lIlt<; to turll listellcr' illlO f,iend,. :lI'd 

rriClids into CllStOtllCh." . C'SI! 

A CBS PACKAGE PROGRAM 
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IT HAPPENED IN 

6 MONTHS 

Auguslot's newest Siotiion 

hotS become 

Augusta's leading stottion 

HERE ARE THE JUt y 

CONLAN fiGURES 

Mutual's WBBQ "" .. ,30 .7% 

netwol ~ station" A" 28.8 

net"'o,~ station "B" . 25.7 

netwoI~ station "C" 9,9 

othm. 4.9 

T~e W"U,e, (ompdny Cdn prove 10 

you l~oJl W88Q ~oJs becQffle d plilce 

w~e,e noJlionill business un lui oJl 

~Qme, 

W88Q-MUTUAl 

AUGUSTA , GEORGIA 

RESEARCH EVALUATION 
(Continued from page 22 ) 

gatlon ~illce quamitatiw r('search ought 
to bl! hnndled adl'qu:nely by rhl' Broad
cn~t ,\ll';lSurCIll('lIt Bureau. Ot1l('r rl'
~t'nreh ill which they ~aw NAB properly 
llI\'olved wa~ of an intra·indu~tr}' nnlUre, 
i,l'., ho\\' ~H1tion~ could improve their 
~dlillg, their pmmotion, wId their handl
ing uf til" myriad e"l'ryday intramural 
detail~. By its \'Cry n,lIUrl' ~uch re~enrch 
ill most caM.'~ doc~ not concern the buyer 
of broadca~t tilll(' . 

Thl's(' quote~ are repre~enlat ive: 
"Does NAB have a re~earch depnrt· 

/llel1l?"-A sponsor who h.s • pro,r.m on 
MBS, 

"NAB re~earch could help us undl'r
~ tnlld what the differcnt typcs of bro.1d
casting facr-finding arc all about." 
-Account uecutive of • ludin, AAAA 

Broadcast Music, Inc. 

""ncy with. cu.tlnl spot ~mp.i,n on 210 
st.I'ons , 

"Why an NA B re~earch depnrtment 
and 131\18 also~"-Advt:ltisin, m.n"e. of. 
lood m.nuf.ctu,e" 

"Tell them 10 let thc facts fall whcrL' 
thcy may and forget whom they work 
for, "-Chic.,o .dnrtisin, ""ncy ,u"'lch 
di.ecto •. 

"T radc nssociat ion r('Scareh is u$ually 
propwash."-Adv"rli1in, m,ne,er ond I 

10lmer di'orcto. 01 ANA. 
'" know Raker\ budget and with that 

kind of appropriation I'd hide my end
results in darkest Africa."-Eucutin 01. 
Iltde associ.tion sponso,in, • brou!cllt p.o. 
".m, 

"To do an adcquate industry jol
would take more than the total opt'rating 
budget (l'xcJush'c of eXecutil'e salarie .. ) of 
th(' NAB."-M.n.,e. of the lue.,ch de, 
partment of .n edvt:ltilin, .,,,ncy spendin, 
ove, Sl00,OOO, y"" in f.ct-flndin,. 

n~ll hns dmw jolt hll~ . 4~ 1·4~n~h·,~ly 
U .·ellmins no~hjllg hll~ . n _h.·en_, 
This was thl sm,lIld p.norl in this y",,', 
wei,hing of thl NAB. Only 8 1pOIISDn .nd 
12 edvt:llisin, a,ency uecutivu spo~or thor;. 
minds on B,o,dc.st Music, In c_ 

Few $ponsor.> and agl'ncr nWIl know 
\'ery much about music copyrigh ts and 
licensing, but th(' fcw who do, cnxiit the 
NAB-inspired Broadcast ,\lusic Inc. with 
b('ing radio'" IIIOSI ~uceessful hedge 
against prohibiti\'e license fees for music. 
Agency men in particular, wmc of whom 
rccall building progral1l~ wilhout any big
time music during the ASCAP qation 
conflict prior 10 tll('ir Ia.~t con tractual 
arr;1ngell1ent~ , realiZe thnt NAB'~ mo\'e tn 
counter the then growing rates for music 
perfoml,lIlce-rights wa~ top thinking by 
the llIinds who, directly or indirl'ctly. SCI 
indll~tr}' policy, 

There Ihe endOfS('"lI1eilt of B,\ 1 I 
Stopped. QU('~tioned about the musical
rights organizat ion'~ 'Iork in the creatil'e 
field of mu~ie publishing, and its melhod 
of doing bu~ines.~, most ~pomOrs bq:ged 
off ~tallng an opinion. Only half of the 
ag(·ncy men who o;(lunded 011 011 B.\ II felt 
equippcd to I'elmlte an Orillion on the 
CTeatill' pha~e of R~ \I \)per<llioll, but 
the~e WCre ,·olub1c. They staled that 
what they had to report '\a~ based to a 
~\lI'\j:talllial de~ree (In Bt\11 oper:nions 
prim to C'lTl Han'rlin\ b('cumin!,! prc~i
delH. Typical in thi~ direction \\'.15 the 
$tatelllcnt t--y an agenc)' executil'e who 
super\"i$('s a 1ll1l5ical ~how for a client 

who has been on [h(' air for o\'('r JO years. 
~pt'nding m()l:.1 of its ad\'ertising budget on 
this program, He stated, "With the
money BI\ I I has Hl spend it ought to ha\'e 
developed SOIlle- fonlluia for inspiring a 
fcl,\' hit tunes. f..lany of the device~ ,\ Ir. 
Ha\'erlin's predecessors have tried, it 
seems 10 me, haw been in the dire<:t lon 
of increasing the number of times 8.\\1 
~ongs are played on Ihe air rather than in 
inspiring and dCI'eloping music Ihat 
listeners wallt to hear. Th('rc-~ no ques
tion but that the music business is all 
Alice in Wonderland but there :ue enough 
'character< a\'ailable "ho kno\\' their way 
around to enable 8.\11 to do anythillj! 
that any other publisher or music-righls 
organi~ation can do, Ma) bl' it's a Illlle 
rough 10 expect a ~trictly business organi
:ation to d('!'cend to the trickery of !>anI( 
pluggers but it llltl~1 do it if it's going to 
compete with them." 

This agellcy man's commenl, like all 
others on the subject of B,\11. i~ based 
upon thepre-Ha"erlin operation. ,Ha"cr# 
lin toured th e country during 1939 ~O 
wlll'n NAR was selling statiolls 011 sub
scribing to B" \I , but he did not at that 
time SCI the policy of the organi:ation nor 
was he an operat ng oflicial of tht' or
:::ani:ation.) 

R\ II's reccnt acquisition of thl' A",-<.OCi
ntl'd ,\Iusic Publi~hl'f~ \\"a~ gClwrally 
I'oted "a mo\'e in the right direction." 
At the S:1l11(' lime a number of a~ellc)' 

( PIC'(I'<C' turn /0 pagC' 2S) 
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\\' \I ·'\I-Ir,'],- 110(' lilll .. ~u.li ,,,, "i,h II,,, IIIG .\\"\1: 1.0.1'. 
Il '~ the mr/ ,· ~iati"n heard in tl"'tI~an .l . "f !,,,me,, '" tl.,, ~ I"g. 
;m/",..,anl (,,, ,ing :l r('11 "r 5(1(1.1104.1 l't~ 'I' Ie. \" ul lwr " "" ,"" .' an 
ft"ach thc><O' ii. t r "er~ ,1".i " l! """. , "r Ihe .In' a.",] "'.::- 111 : :I 

.in):"lIia. , ;,"atinn .1 ... : 'u ::-""~"L I ,h.' 3 n,1 =:."",,,1 "",,cral , ~.all"lL 
in 110 .. G. ('al t llke_ aren. 

noy .... " have \\ ' " \ \I ", f(l."llIa l 'U1al.' , ;, " f ,,10,,1 .')jO ",'..11,,, ,1i,,1 
briul!' ~"" ill thi. ;'''/ ''''1:1111 i:,p"t 1.,,1. '" ar.·" ·~ ... .. n.1 fur 
romplel/' hroduore. to. a." ... 

I~ D. C. ~I .. ter L"';,l. r. ~[ .o ... 
s ... V .. k N ... y .. k 

WM 
Il1al'lnelle. J17i.rcon.rin 

Il1enominee. /lfte/llgan 

-.... 
011 the dial to 500,000 li'-/PJ'J Prs 

BRANCH STUDro : STURGEON BAY, WIS. 
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FOR THE FOURTH 

STRAIGHT YEAR! 

K M L B 
• MONROE 

LOUISIANA 

~;.> 

Ha, more listeners 

in Monroe and North-

eastern Louisiana than 

All OTHER STATIONS 
(OMBINED' 

19" ~ CONlAN 

104" rn ... 
1947 CONLAN SURVEY -- '- ::::: .-. 

' - r,--7, --,. '.00> ,~, I .... 

~--.-. 
' .. ,_ .. _- 1-- '" ,. 1.'17 

........ .t) .. " .... ." "-'~' .... _ .... _---..-
I( ""ll /l' " ." ..... ." -- >I'" " ,', " ... ... 
- , u', .. ' u', " -. I,". .. .. '" ,,-

anti reaches a 
S 103. 629. 000 huy-
ing power! 
I., IIIf , ... ,tt, .'.ol,h. reOt, .. lIthell!!· 
lohcl 11"," ,,,, ..... ~r' .... <lII.'yll, 
" ... 110", ./1111 II" ....... II"."." , .. 
M ........ lid Horrh .. ",., .. lou l.,,,,, .. 
THAN All OH.II HAT ION S (OHlIUUO! 
I .. loot, l/lllll. II .. OHLY .oel;' .... ml, 
.110,1, hl •• d h. ,hi, , 1, 10 or.ol 

U'IUIHUO If 

T A YlOR.HOWE·SNOWDEN 

@C7?adtil Sale .. INC. 

~ . 
AHllIAHD WITI-i 

AMUICA N IROAOCASTI NG co. 
J . C . lINER, Jr" G 'll_ M9r. 

.. 

BMI EVALUA liON 

(:'-mtillurd Jwm P.lge 26, 

n1(~n -.tated th:l1 tht'Y wi~h('d It cnu ld ha"e 
N'Cn a fmll like I~flhhim IIr Shapircfoo 
I krn~I("in .• 

There's no que~tiun but th;!! ~pun~rs 

:md a}!ellCy r.ldin men "" h" u~e music 
leahze )U~ I ""hat R;\11 i~ and ""hat it ha$ 
done and i~ dt,illg fur llIU~IC UI1 th(' air. 
'/1""1,,1,,,,11> 1/ .. 1'''''1.1_ ~y /I \1/ ~I ,,,.,, '''or ,of II. ' 
~",,,IIn'"'' ,...u"Jo,,, •· ... "N. , " .... ,,/1.,1 11,;.,.,,,,,.,,..,1 
"""" ",.,.. .. ""1,,,,, ... ",/.J I,,. .. ,,, IA,. A,I. II .. " //, .. . 
,."". ''','',,'/,. ""'" 1M ""'9 .",.." 1M""',." 1>:" ...... 1 u,,, .. I .. I ,'N/oI,.,,,," ,," ,.~,,.J_. ,.1 1,v ,\I' "".1 q 

,. .. I,Ii.IIIM ./,,(/ .,,,,1.1 , .. >I .Jot ... ,. l/w •• I,. 111/1 

- QuOIes: ~ r rF I I 

"I don't hk(' cllrnpany- unron~, but 
since there hnd H, be a cuullterch('Ck to 

Public Rel.lions 

what tended at onc time to become a 
mUllnJX1I)'. BM 1 is justified and i:t doing 
itsjob.'·- Adve,tisi"! .!t"Cr p,oduct, i" 
Hollywood. 

"It's a shame that BMI can't serH' 
as both pTIltcclioll for the bro..1dcast in
dustrr and an inspirat ion for possiblc new 
talcnt in the music writing ficld as wl'1t. ' 
-Ad~trt;.;"! m.".!" ... ~o ~.s wutlt" • 
SO"! o. two ~imsdl . .... 

" I hope that ,\1r. Carl Haverlin doe~ 
what he's capable o(-cll>an out the B,\11 
deadwood. "-Hud 01 I~t It!.1 dtp..o,lmelll 
of. Iou. A . ! t llcy. 

"The fact tha t B,\lI has flourished ill 
its 0""11 way withcut a real music Illan 
at its head is a minor miradc."-R.d'o 
diltcto' 01 ,II '!tllcy ... i l~ • lop popul., 
music. I plog,.m Oil S.lu,d,y 011 NBC. 

111'. ' sS :l1. IU'O~U!h b.~u.~ I' b ... • !Ol·~-

1I.~ .~ dl essh-s nll .'; II'I' i .~s .01'.'" 
T ... tllly,.i. mtll cOlllributtd 10 I~is us.yill! 

01 NAB's pu blkily ucomplis~mtllh . Si._ 
1,,," W"t SpOil so' .lId .!tIlCY public ,,1.lioll ' 
mtll. Six .... "t SpOII,O' utcul'''u .lId lou' 
"'t" . ! tllcy lillt ~old"s . Th, ~ott fo, 'I'd 
. !. illst NAB', job w.s 13 10'. 1 J .!"lI sl. 

The days of NA B bickerin}! with thc 
r ederal Commullic.1t ifln~ C(}nl/lli~ion in 
the public rrej,~ ha'e passed. When 
NAB takes up the cudgels for broadca~t
in~ it's usually upon a higher planc than 
was the case bt-fore Juqm ,..,1iller accepted 
the presidency (If the Associa tion. Thc 
la!>! epi!>ooc of negati\'c publ icity uccurrcd 
when Rohert K. Richard~, Director of 
Public RciatiollS of the NAB, nppcarcd 
before the 17th I nstilUtc for Educn(ton by 
Hlldio at Ohin St:lle Utlt \,cn.i ty and flung 
thc gau mkl in the teclh flf an)' who try 
to rcgulnte or Icgi~late the industry. 

At that tillie mall)' &ponsors and agency 
men Ihouglll Ihe ~pecch in bad taste, es
pcrially since it ""'ns madl' :n a meeting 
u. hich had heen concei\'ed ~o thai radio 
and its critics might gct wgether and talk 
things o\'cr. 

II's n"t eas)', agu'(' .1l1UlI1ber of adver. 
ti~ing agency puhlic rcla llnlb 111('11. tn 
build a "good prc~~" for bro..1dca'-lin{!, 
TIlerc are j,ull 111(1 many publisher~ who 
look upon radio ~b ('l1crlh1Ciling on news
papcr.;· shafl' of the nation'~ ad\'crt i ~ing 
dllll:lr. The!> .... agency I'r('~ agellt~ kllOw 
thi_ all tuo wcll: (ile) are cnrMntnly try· 
ing to j!('t news space for 111('lr c licllts' 
program,. Tlw)' fed that "'hen ntl}' NAB 
olilcial flic, in Ihe face nf hrl)adcas t in~'s 

crilic!> he bltild~ up (urlher reSelHItU~llI 

among pubb~h('rs and the fe ..... real radio 

• 
editnrs who (or the most part think of 
thcmsdves as crit ics of ether entertain
ment. That rescntment finds it~ u.·a), into 
print sot1lcho"'" or mhcr, 

The sponsor's under<;tandin~ of [he 
publiCi!), ficid is generall), elementary. 
Most of them think of thcir public rela
!ions men as magic.wand Wa\·cr5, kecpin],! 
unfavorahle stories about their corpora
tiOflS nut o( print. Rcning puffery into 
print. When the}, read bad re\'ic\',s or 
ami· radio stories in newspapers [hc), con
clude that the industry is weak in public 
relations. 

Agency men are mOrc rea lis tic, They 
kno",,' that news stories :Iud fa\'orablc 
not icC'S are l10t bought b)' either ad\"ertiv 
jng, bribes. or Ill:lgic, Their rcspect for 
the public rdatlons mcn who arc working 
for radin is no t high-and thai include, 
nctwork pubhcity deparrrncnt~, station 
press agents, the men n'presentmg Ihe in
dustr), associations NAB. B.\IB . 0\11, 
TRA, ATS, and F~1A. r or the record, 
th e fceling is rcciprocated. A$!cncr pub
licit}' 111("11. with few exceptions, :Ire not 
held in highest repute by either radio puh
liCIt)' lI1en or independent press aj!crti.). 

Trade association!>, nOt excluding NAB. 
are looked upon by 3d\'ertbing excruti\"("S 
as industry aro l~ists. When N AB an~\\-er'S 
attacks with pla titudes as it has III the 
past, the}' ~Iltitc and regard it as "jUq 
u.hi'tt you'd expect NAB to ~ay" Thc), 
frankly 'l-t3te that trade association~ as 
the}' sce them are maintained ch ielly for 
whitewash rurroSC$ and the "'ielder of 
the whitewa:;h bmsh is the puhlic rela· 
tions head. Thl' hig joh 1]( i't I rade as..'\OCia-

( PI('ase /I.m /0 p..l;!t 32) 

SPO NSOR 



TARGET 
Good timing is as essential in selling as in polo. 

Weed's nationwide organization is fully aware of 

the importance of proper timing in all elements 

that influence the buying of radio time. 

RADIO STATION REPRESENTATIVES 

NEW YORK. BOSTON. CHICAGO. DETROIT. SAN FRANCISCO. ALTANTA. HOLLYWOOD 

,: ....... Addreis Conven ..... . 

r Allen!!C C,ty 
r,_n Hole. _ RIIZ.Cor V" 

<. 
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Hit big fall listening! 

fi lE fUll 8011S ma, 'UK ! 

Tommy 
DISC JOCKEY SHOW 
ON TRANSCRIPTION 

Already lold fo, more b~oaduat h~urJ 
'1'10" O"Y olh., "o"""bed show, 

• 11& AUDIlMC( •• .fQi A 

the DAVID STREff 
SONG.SHOP 

117 hOl'''crtbed 
qvart.,·holHs . 

AI lou! The BIG 
15 ~"'inu'e mu.lcel "'W, 

MURDER at 
MID~'~~I 
Top-tot'"9· II 5 2 le, ro , . 110p-se ' f', 

bro odeos 
evtt holf-houu! 

moving Iran
. m-s.yen of the f:~:e:: hot a s (I Iwo-n-co unt e I And every e seve . ever. I 

H", a, w. ;n 'ad ,o . .. low ;n '0". , ou' " oullo 
",;b.d "0 and almo" a. .0' .... aud"n" y p,odu"d, 
dollo, p",ol .. : ' n th. do,k . ': w ' ,. p,ovon "ow., , •• p.o. 

No mo" •• o;~;: .... you '" ~.,:~n",:~.;n ,ad;o '~'~::i h~u, .;,,1. gel is youn . d directed Y fer hour on 
ac e, J.: w how 10 m ' d wrillen . an oke each quo. pie who no 
w ilh solu! 

. -----.. 



" TIE COWAN BALLERY OF 
BREAT SHOWS, ON TRANSCRIPTION 

I~ lIIRS ! 
II! llUCRS ' ... BIG SillS' 

the 
of Hollywood 

surrilc lrthur llnc~er. Brenda Marshall 
IIrTJ Yon leI!, Jan f" •. 

SEl l.. . 
with tbe 'tGim thlt 

sell { tbollsand ,rodlcts ! 

THEATRE OF fAMO US 
RADIO PLAYERS 

h o lf . h ou r~ 0 1 
droma , o dve nhlll! 

0 1'10 (ornedy. 

~ I 
For 

local 
and 

ptIs _-star ,lestS. 
The g reo l neW hglf . ho~1T 
hOI1$"ib e d (om ed y hll 

of the yeor! 

regional 
sponsorship ! 

\ , 
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I • j 
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NOW AND fROM HOW ON THf lEST IN TI,t,HSC I IIlD SH O WS 

LOUIS G COWAN .. ""''',' ... ~ ...... '" ... 
• , INC. UJIItOIIywOo<IS"'d Hol ...... aod I 

. la, Cold. IMIS"" ~ll1 
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PUBLICITY EVALUATION 
(Coll tllllle./ frm u P<wC' .!R) 

broadca~li l1 g look il dillen.'nl ~ I:lnt un the 
:.ubJt'ct. "It's slupid [0 def.-nJ all prae. 
tlC,'S of all broadcasters. The public and 
advertisers on th,' air k l~ow Ihal {'\'('ry
thing isn't milk and hOlley, When broad
castmg is altack('(i it's not good public re
lations 10 nI.,.h inlo print denying ('very_ 
thing and ,1\ tacking the detraclOrs, Some 
of radIO'S severest critics arc managers of 
bro.1dcastll\g statiuns, They kno\l, that 
('wry thing isn't finc in the studios of Ihe 
nation ;'111 the tinle and many of thelll are 
perfect ly willing to 11;'I\e both the public 
and ad\'en iscrs know it. They don't 
believe thm all s tation managements are 
opt.'rating in the public intere~t and thm 

lIun i, puhJu it )' ,md ('H'ry l'X('ctHi\'l' of 
11~l' .,,"'h .. I;l l i.,n I ~ an industry press :l!wnt. 

Tq)ltal of thiS thinking is the state
lin lit " I \he Iwad of :l grl'U1 hn:win t.[ or
gnlli:.l!lf ll II .. S;l id. "I call hardl) ob· 
.i"ll to ;) bn' .. Jca~lIl1 J.! :l~ocitluun ':" fight 
Jor fl'''!,!!CI (or f aJin any n:orc than I 
lnuld oI1J"ct to th ... U. S. SrnH" " Founda. 
tiull', huildmg re"po,:nability for h\.'l'f. In 
r.1I:1 If thl' USBA didn' t g,'! in thnc and 
/rgiH for 11m:, h :\'lr.lgl'S H'd 10-.(' :l sub
,(anlinl cOlltlii-uU!r, our organization." 

TIll' pa·"id" IH of ano til1.' r hig user of 

" 

Don't make molehills 
out of our • mountams 

They tower up to 11,000 feef 

and protect our green valleys 
(from outside radio signals) 

• We don't claim 10 cOver Los Angeles with our AM St.tions, neither un 
you cOver our Grun V.lleys effectively from lOI Anselel-.ny more th.n you 
can cover Milw.uhe from Chic.go or Washington from Phil.delphi., There 's 
only one way to completely .nd Iconomicalty COVII the V.IlIY of P,,,dill , 
Imp,,;.1 V.lley and Co.chili. V.llly-th.t'l with B, C. A, St.tiOnl locatld 
right in thl hurt olthlSe V.lllyl.nd pros"mmld sPlcillc.lly for rUfillistening, 

How green are our valleys for you r sales campaign? 

Read the facls below- T hen acl! 

KPRO KROP KREO 
Riverside and I3rawtey.EI Cent ro Indio-Palm Springs 

Sa n l3ernardLnO s"rvLng th" serving the 
servin!,: the Imp"rial Vall.,y Coachella Vall"y 

Valley of Paradise 
~i .... y "o"ul.tio~ P,im.,y I>ol>ulolio~ P,im.,y .... "ulolio~ 

S",3I1 1 '6,6Sl '9,SOO 
' 46 f.,,,, I.co ... '~f., .. Inco ... '4(1 f .... I~co ... 

U09 ,1 U .610 $}9 ,24) ,109 $11,109,i06 
"6 R.Loil $01 .. " 6 R.t.il $01 .. "6 R.,.il $01 .. 

Si68,'16,SU U4.t lS,OOO SI1 ,261,0'" 

KPOR-FM, KU CB BLYTHE 
S.,rvinx Sou th.,rn Californ!a Serving Palo Verde Valley 

On thl ,i, iIo4 ho.". d • • bl •• htin, .h. Lo. P,i ... ,v PoP"I.loon H,OOO 
An,.I.. .... '46 1'1<0'" S9,OOO,000 

Broadcasting Corporation of Atn('ri ca Stations listcd abovc 

arc membt'rs of the California Rural t"ch"ork 

Rcp,,,cn<cd Nation.lI " by JOHN E. PEARSON CO. 

<.111 advcrtlsers arc dcl1krs of broadcasting, 
;-.lAB in its public relations must leam the 
lesson thaI fighting for its industry is very 
well but that it's .. , .. ise every now and 
again to admit that something does smell 
lIke a d~'ad mackerel in the moonlight," 

Many sponsor.. insist thm it's the job 
of the NAB to sell what's good on the air 
to the public. They brush away state; 
menlS to the ('ffcct that such a job is 
gigamic- far beyood the budget and the 
scope of a single trade association like the 
NAB, A spokesman put his approach to 

the subject this way, "TI,ere are actually 
hundreds of publicity men in radio if you 
figure both stations and networks, What 
they do could be hamessed to a gigantic 
machin~' which would make every o .... ller 
of a radio listen at least an hour more a 
day, l1,at can't be done by campaigns 
such as the Radio Manufacturers' Associ
ation's present endeavor to put a radio 
in every room in e\'Cry home, although 
availability of radio receivers is bound to 
increase listening somewhat. 

"I don't know if the head of NAB pub
licity is a big enough man to coordinate 
the efforts of all of broadcast publicity, 
but he could be," he continued, "The 
networks are strictly compelitin' despite 
their avowed cooperation in the promo
tion of broadcast advertising, Every 
s tation publicit), Ill:!n has his own pro; 
grams to publici:e, The result is a con
certed fight for the Illeager newspaper and 
maga:ine linage that is de\'oted to radio. 
Under the direction of an NAB public rc
lations man , who knows how 10 get both 
network and station publicists to work 
together, it would be possible to double 
the number of publications that use radio 
news and publicity, Perhaps Mr. Rich
ards with his station, governmental, and 
magazine editorial background could plan 
and carry through such a project. It 
would pleas(' me to set' him try," 

General among sponsors and agencies 
is the opinion that there is no positi\'t' 
public relations policy at the NAB, 
TI,ose who know what publicity is all 
;'Ibout (there are compaf:ltiwly few of 
these) arc not certain that anything can 
be done by NAB aside from some artificial 
promOlion~ such as a "Radio Week." 
They ha\'C no idea that the hiring of a 
Russell Birdwell. StCVe Hannagan, or 
Edward Bemays would facilitate or ex
pand the industry's public relations, Al
though thc networks arc:' not members of 
the NAB, ~cntimelll amon~ sponsors and 
a!:encies is th;'lt if the nets had more re
sPeCt for public relatiom and had men of 
eH'cut;",! \'p stnture halldling public re
latiom- and who Wl'rl' p;'lid accordin~ly
mayhe btoadcastirl~'s PH'SS dipping$ 
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, 

I' 
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would he pll'a$nn tl'r rC'nd lllg, As one 
sponsor who is kl10wn fo r th(' perpetual 
chip h(' carries on his shnulder PUtS it , 
" How can )'Oll expect all)"lIl1{' 10 haw r("al 
respect for publici!}' in the broadca~t ing 

rw.-ld \I.'hen the networks dOll 't"!" 

QuOtCS; 
"Puhhc relations is the least known of 

all busilless sciences, BrondcastinJ! is one 
of the mediunls used in achievinj.! publ ic 
aCCep Hlllet' , Notoriously most of us know 
leas t abollt the P'lW('f of oll r OWI1 fi("lds, 
That may explain NA B's failure to date," 
-Public .~I,tio", co ... su lta ... t fo. ~.m s usi llg 
S1 5,000,000, yur in "dlo tim. , 

Labor 

"Publicity call IX' PfNt IH' or in the 
'kill Ihnt stOf)"' category, NAil's act h II}' 
I would place in the ~ect)nd (:l teI.:OI"), " 
-Ad .. ~rti'i ... !!,g~ncy " dio publici,t. 

" The head of Nt\B requires publicity 
inJncnill~u ion , h 's tOO <>0011 for J U~ l ill 

~ li!le r to h,l\'e :lcquired th:lt :llnng \1.1111 

nll til{' other radio thing .. he 11.1d to 
kan!. "-R,dio dir~clOf ,nd .. p of ,n , d .. ~ .

ti,in!! 'g~"cy with S12,OOO,OOO i ... Ipotl.di o 
billi ... !!. 

' 'I'm mon." inter('ql>d in the linage 
that Ill)' programs ~wt tlmll I alll in wh.u 
the NAli can do fo r radio unless the)' 
can pro \'(' to rll(,' that \l. hat tiw}, do \1.'111 

help Ill) ' shows, "-Advertil''''!! m' II'g" of, 
coffu di .. isioll of. grut food .d"~'lil~ r , 

Ath"m"' iSfwS sh~' u, Itf~colllin~ 
hn'oh'ed in .'udio-lillion ."0'" 

Thh "n'!\hIlioll " p .... ~1 WI! compol~d ~n

tj,~ly of r ~ prn~ ... t't i"~1 of IPOIIIOli (22), Ad· 
"~Itilill!! 'g~ ... cy m~1I did not chool~ to 
disCll1i th ~ ,ubj~d. 

Suuiol1 mClllb('rs of the NAB kno w the 
p roblems inherent in trying to evaluOllc 
and coordul:Jte infonnation on I, .. hat sta
tions are doing about thdr union con
tractS, But sponsors continue to worry 
about the possibilities contingent upon 
their broadcasting o\"er ~talions that rna}' 
be accuscd of unfllir labor practices, 

Stations gcncrall}' fl'c! that 110'11.11 they 
do about their employces is their own 
busim-ss, Advertisers know that it isn' t 
that simple. Not so long ago .... ·hen a 
white collar un ion triC'd to invade NBC 
and round itsdf stymied by internnl 
policy of NBC, the union threatened to 
el1ert pressure via NBC sponsors, As a 
matter of record, they did go !O thr('e, and 
created considerahlc Unrest. 

When WCKY became embrOiled with 
the auto workers' union , UA W, {' rn
players of CIO uniOIl mcmlx-rs in the 
Cmci nnati area who were advert is ing o\'er 
WCKY were dis turbed aboul the etrect on 
their own employee relat ions, 

Stations feci more secure no w, as a 
rt'SU lr of the Lea and the Taft-Hartley 
acts. But that fee ling of internal security 
is not transmitted to Ihe labor relat ions 
mcn of the nation'S sponsors of broadcast 
programs. NAB's l'lllplo},er--cmplo),ec 
relat ions cornrniltCt' has tried its best to 

make NAB members understand tha i 
what it was trying to do \\'as ease the 
industry's l."l bor rclalionll, Rut it is the 
feeling of sponsors that NAB hasn' t as 
yet begun to cope ..... ith the labor problem. 
They feci tJlat despite the prohib ition of 

SEPTEMBER 19"1 

secondary boycotts, unions ha\'e figu red 
\I.'aY5 and III cans of getting :lround (he 
la\l. , that when the t ime comes In lise 
pressure advertisers may find I hem~el \'e~ 

forced to cance) commitmCntS ..... ith ~ta· 

t ions and e\'en nl,t .... 'Ork ~, 

Thus fa r spon '-Ors feel that NAB mem
bers ha\'(' bet'n ullwillinj! to ..... ork liS a 
unit , prcfcrr in}! to fight it OUI as imll
\'iduals. The)' feei, howewr, that ..... ith 
the withdrawal of thc four networks as 
active lIlembers of th(' NAB Ih('re may be 
mOTe cooperati\'e cffort on labor rnll(h~h. 

A Ilunlber of cm pIOYe{' relations 0:ec1,l
tives (If national ad\'ert i<;ers feel that 
N t\B has followed the NAI\ \ line tOO 
closely in Jabor matters. One of thcm, a 
formcr important factor in Ille U, S. 
Department of Labor, pointed out that 
broadcasting is still the 11\0st un0rt.:alli:ecl 
of the creati\'(' fields, E W lI the enlli IlCt'r
mg end of the business IS ullOrgnni:ed in 
more than 60 per cent of the Ilat lon's 
stations, The majori ty of the natiun's 
stat ions are not uniorl i ~ed and the onl} 
way tha t unions can forc{' most of thes<' 
stations 10 s ign contracts is through net
work pressure prC'$SUTe now made ill~a l 

by the Taft-Hartley bill , 
~ lore and more ne .... spapers ate buying 

s ta tions or obtaining lic('nses, T he§e 
publicatrons arc unioni:cd, for the mosl 
r an , in their mechanical departlllents. 
many in their cTeali \'(' depar tmen t,> as 
" ·cli. They don 't hope to ('5Cnpe 100 jX'r 
cent Ullioni:ation of their bro.1dcast inter
ests, .. lthough they ..... on' t accept the idea 
..... ithout a fight unless their competi tors 
are also unioni:ed, 

Sponsors feci that the NA B has not 
faced the industry 's labor problems ade_ 

( P/l'I:Ise fU nT 10 f'l/I}!e 85) 

In Old 
Vienna 

'-'1~

~~ 
lti) 

could mean a 
Viennese waltz 

i1d IN DALLAS 
-FO RT WORTH 

ilj 
I STATIO N 

WFAA 

2 FREQ UEN CIES 
820 - 570 

3 NETW OR KS 
N BC· ABC and 
T exas Quality 

It 's as casy as 1- 2- 3 [ 0 

SELL [he DA L LAS-FmlT 

\'X'O ItTiI i\IAItK E T with 

WFAA 
radio servi c e of th e 

Dallas Morning N ews 
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WHO'S GOT THAT FOURTH SURVEY? 

The 1 sl Survey 
December 1946 

The 2nd Survey 
J.nu.,y 1947 

(we've gotta know) 

\\ IU 'II h. \ I BC, I"III:-a:

City . 111 :1( 11 , thi:- OJlt' 

:<01'0'\:'011 \\;1:-: OJ :- ill~ lt ' 

i:-'~lH' old. We didn 't do 

\('r~ WI'IL Imt Iwltf'1' 

tlHlIl ('\ pI·('tI'd . ()lIt of» 
nidi,) Inull' 11I11)ljcatiorl~ 

I'HI('d ,,~ a:":-('Ilcy (' ,\('i'II

Ii" ,:" .... I'I)'\;-.tHI :-.110\\1'1 1 

Ilh . \\ t' (10 11,,(1 I:W 

point :..: IIH' lop plIhlica

t iun 70(1. * 

FI'('t · ~\ Pt ' tt ' r~ did thi~ 

:-. tll(l ~. :-:'p().'\:-o(m was 

1\\ (} issut's (JIll. The 

rl'llll'lI:- frorn 1000 ~P()II

:-.or nlul a;.!t'Il(·~ (jIIl'S

tioJlllain ':-. :<0111)\\('<1 III{' 

fl l'd .. lin" ('" Ichilll> 011 
"" " 

fn:-!. \ 11. not ~('I a 

\\ tIIIWI'. 1:111 :--I'o'\~nn 

110111'( 1 II 'JH poinh : I he 

l op raclin puhlic;] I inll 

:~:):~ I . 

SP OIlSOJ':-> and a:.rt' II (,~· 1l1l'1I 

The 3rd Survey ' 1""' ;Ii" d;1I "i!;ci! of lilt' ~ 
March 1947 IH l\ c rli:-;illp' tr:ui<' IIw:,razilll'S 

l.'arnill!! "'J\\' adHrl i ~ill" till" . ~ . 

The 41h Survey 
? 
• 

fe(':ll k" sl'Ping tltf' station\. 

tnHIt'lIlilrh. :-:'PO:,\:--Oll rall'd 

:!lId. 

\ow. who':, gOI th .. 1 Ith 

:' lln'"y) \\" ('1'{' II i~~IIt':' old . 

,mel fr: lld, l~ \\"l'ft' tin'el of 

I O(l ki l\~ <1t tt.o~(' 

0111'-1 \\ (I-a II( I-Ii \ I'-i:-"""III '-old 

ratill;!~. The 111' \1 :'oluel~ \\ ill 

:--111)\\ IIII' ililpiid of" 1I1i11l~ 111Or • 

i:-;:'III":-; of :--I'o'\!'on r!':Hlill;!. 

) t':.. :--1'0'\";01\ i:. ("Olilill;! alou;!. 

\ ;-;1, ~f)lIr Iware:.1 :-;POIJ:'OI'. 

;IITOIIIII 4'\1"'. or liIlH ' hll~l'r. 

"BEWARE! The fint survey still is be ing shown around (not 

by KMBC) undated . We think it 't worth thowing . but we're 

anllious to have it known that SPONSOR WIS new · born 

when it waf made . In other wordt. we're for d.ted surveys · 

I 



Broadcast Advertising Promotion 

l'U.~dilllll IIU'; Iwin;.: s uld; IIU .";.sh 
; .... 1 lIlunltow.~I" f.i.~s ~i\n Imnds 

Tim"buy",,,, octOl/nt uecul;Yu, and new· 
bUlinU I mltn 111 in on thil pl.ein! 01 N AB's 
bro.d.:.n! .dyc,til in9 d epartment under the 
m1c ,o lcop e. Thir ty·n ine 69''"':Y men and 16 
sponlo. employul W"'fII~ the panel. 

Sponsors and agency Illen a like fee l that 
the promotional efforts of radio di rected 
at selling- bro.1dcast advert ising arc in
adequate. As they see it, the inadequacy 
starts with the NAB and extends 011 
through the networks. Sponsors arc far 
less outspoken about this than agencies. 
i\ lost of the fomlcr don't can ' whether 
they're sold radio as an advertising 
medium or not. A few advert ising IIUln

agers, usually located in fie lds where the 
competition is using radio. cry for facts 
and figures. They are called upon by 
their bosses to supply infom1ation Oil 
what b roadcasting is doing for their com
petition--data difficult to obtain, 

with which the industry Cilll pat itself 011 

the bilck- IlOt se[1. 

Promotion men in radio S,1y that Frank 
Pdlcgrin, director of bro.1dcast ad\'er
tising for NAB, knows the job to be done 
and docs it cfTkiently wi th in the confines 
of a meager budget. What was done by 
his department for dcpartment store ad
vertising on the air is indicatiw of his 
understanding of the problem that faces 
every prospectivc user of bro.1dcast adver_ 
tising. Department stores were not using 
broadcasting, They believed that what 
they had to sell had to be :.een in order to 
rouse the buying urge in customers, T he 
fact that G. Fox in Hartford alld a nUIll
ber of other department s tores scaltered 
throughout the country had sold success
fu lly on the air was overbalanced by the 
fact that countless department stores had 

Broadcast Measurement Bureau 

1I~t"d tlille, -SlIme of them fur y<'ars, :lI1d 
f(,und the Ill{'diulll 1''-;lI1ting. Evell de
partment store owners of hroadca'tin~ 
s tations h;Jd IIOt used the medium too 
.'>uccesstuUy, "ith Lit Brothers, Frank and 
Seder, ;lnd john Wanamaker in Philadd
phi:'! all fina lly sell ing their Sl;1tion ~, as 
did Cimbel Brothers in New York, 

The NAR hurcau nf broadcast advcr
ti sin~ did lor department s tore undcr~ 

:.tand ing:ufrildio what is required in many 
fldds of bra.1dcilst advertising, -lOrough 
the assistance of jo ,ke's in San Antoniu, 
the NAB did" projeCi s tudy which PUt 
bro.1dcast :Jdvt'rtising under th(' rct.1;1 
selling microscop<'-Jcl'dJpro a project 
s tudy for ewry relniler to see, What was 
done via radio at joske'-,> had been done 
in part at Wieboldt's, Chicago (s t>;)S'so« , 
December 19~6) ; j. N. Adam, Buflalo; 
Princess Shops, Ba[timore; Hi1!be("s, 
Cleveland; and Polsky'S, Akron , But no 
department store had done all the things 
that joskc's did - nor had any stor{' in 
te~rated its broadcast advertising in to the 
0\,er-.1][ store operation as did j oske's. 

(J>lclisc turn Ie page 80) 

Agencies crit icize the "success stories" 
which NAB releases to stations as being 
for the most part endorscments--or e[se 
just the froth of the story, "They're 
good cOllversation material for light sales
manship," is the way one timebuyer put 
it. tl-Iost critical of the efforts of the NAB 
bureau of broadcast :Idwrtising are 
agency radio director~ whose job it is to 
sel[ account executives within their own 
shops on the efficacy of the medium, 
Accoun t executives, within thcir 0 \\11 four 
walls, arc traditionally sold on nothing 
(but in the offices of the sales or adver
tising managers of their clients 110 one 
\\'ould believe that). When the radio 
di rector suggests an air campaign he is 
frequently greeted \\'i th an "Oh , Yeah!" 
and asked (or facts and figures directly 
related to the client's products, Quoting 
from pertinent " Results from Radio" or 
" Radio Gets Results" NAB releases, he 
finds t hat he can answer on ly abom 20 to 
50 per cent of the accoun t executives' 
questions abou t each case on which NA B 
has reported, Radio directors of agencies 
may not a ll be super-cxc<:uti"es, but they 
have leam ed from bitter experience to 
ha\'e a complete tale to spin, or not to 
start spinning. Admittedly, air-advertis
ing case histories are not available for the 
asking, It would take intense digging for 
NAB to report the fu l[ story in every 

~lol"e IlIdel·end mlce ( 0 1" I"udio ' s 

"result" presentation, While conceding 
this, agency men sti ll contend that a 
partial report is only good as something 

SEPTEMBER 1947 

C.""et"u ge l"eIU .. "',ing g."OIII' u!iiked 
The pane [ on the lubject 01 NAB and 

BMB included six adv'!' liJins manas '!.s and 
th,ee .u u rc h d il'!c toll of Iponso •• , th.'!'! lalu 
mon '!len , and 14 adve, tisins .g'!ncy tucu· 
tivu , 

Sponsors and advertising agencies want 
the Broadcast 1\ leasuremcnt Bureau to 
continue to flou rish and expand, /'-.Iost 
agency men feel that during its first two 
years the orgal1 i ~ation has sat back on its 
haunches and awaited the reaction to its 
first report instead of proceeding as an 
active organization which expected to 
stay alive, Agency men and sponsors 
also p lace the blame for this partly on 
the NA B, for while the Bl\IB is a tri
partite organi:ation (NAB-AAAA-ANA) 
as far as its bo.'lrd of directors is con
cerned, the budget is 100 per cent under
wri tten by brQ.1dcasters and NAB repre
selHS that underwriting, This means in 

'effect that no maner what the feeling of 
agency and ad\'ertising men on the B,\ IB 
board, the research organization's con
tinuance aClUally is in the hands of one
third of the directors. All the executh"es 
of Btl-IB are radio mCl1 too, Hugh Feltis, 
john Church ill , and Philip Frank, the 
key men, all came to the research organ
izat ion from stations or networks. This 

radio leadership, S.ly sponsors and agen
cies, is as it should be, since the informa
tion delivered to agencies and sponsors by 
BI\ IB is coverage information about IIhat 
radio has to sell time, 

Both agency and sponsor representa
ti\'es knn\\' that there is a fed in!! among 
certain stations that since the advertisers 
wallt information about 1.1:hat they're 
buying the}, ought to bear part of the 
cost of the B.\ lB. Neither of the,.e groups 
go along with this station thinking but 
point OUt that since all that any station 
has to sel[ is listeners it, the seller, has the 
re'ponsibi [ity of making available to the 
buyer full information on its commodity. 

Agencies and uSt'rs of the medium, es.
pecially those who use spots, state that 
without BI\IB or its equlva[l'IIt the 
growth of spot broadcasting would be re
tarded and that national spot adver tising 
placement wou ld ne\'er COIllC into its 
OWI1, One advertising manager or a 
p:reat pharmaceutical house which spends 
over $800,000 per year (or spot radio put 
the general feeling bluntly. He stated, 
"We just cou ldn't go on buying timc 
based upon power or mail maps, Nielsens 
or Hoopers, -n 1E' time lI'as certain to 
come II'hen competitive siluations would 

( l'/(~(Ise IIITll t(J pa~e 81) 
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"1101{' 01 \ !'\ltl OR (.\\Ii- * CH .U gl.LlH]J.'lhu~ 

;11Il] gl; , 111 1,11' ,I hn' "f I, ,d;I\', L id iu L'l1~ (" ~t pb, ('d II III h 

01' < ;'Hl't'I]ll l'IH (" whcll \nll'l i,a ",I' ~"lll1g ;.llI]t]I(' "1\11" 

11111'11 ho\ ;1111] ' ll'lTOl'll(OIl ]olnh;"lowl't! 1;llIio :11111 tdt'

"'1n11 I. Inll;"II('(II"1 I{,dph l-d'f;l1d, \0 take tht' g;tUll' 

0111 "I til(' ;'lIIilll;'. :, ,,;11 ,'gl' alld ,.re:!tU]illl' il In fi. IIIT II

tidh II 1111111 ~1;'1Hl.llt1, ,,] h.];ni1\, 

"'lIlli., h,l\l pLIIId ;11 1 1111110.1;111\ 10k ill I dw,IIt1,' 

lil'lil. ';IITI' II., Wi!' Iltl\\l\ 10 hi, l.ht {llle wilt 11 he h :HI 

lill Ilk:. 10, 1111111 01 (;""'t"IIlt'lHl'. Ill- 'nlll n., Ihl' ;,i. 

11 1\1t lit. ,hUh III \1 ,1I1h 1910 I lll 111",1111, 1.lltl 

,oll'd ,,~ PIOl!t'1 ,lilt! C.ILlIbk !llt- 1I1:11l ;1IIt! hi 

Hlvlnl \0 Ihl' "I.ILllld;l~ !light 'p,ll Oil \:1;( Ihl"\ 

olCllpicd l'ln ,illtl', 111 l~ll.1,;" it "{OIl'l'qll("J(l':' I,d 

.',"l'd li,ll'llI'l' 10'111<1" pt'l1l1~ 10;111"11111;111 who h;lI]. 

hn Ilm',liulI HI Ihl' l 'lHI 01 lh l' WIX" lhl' h("\lil 

II"Oll\illl h:1l1 1Il01"l' Ih:ln :t(lO.O(}n Pl· lIllit·,. ;,lte bOllgh 

Bomh ]UI hI' I i'Il';'I·nld \l:irillt' ~1I1. 

\\'cll. ;. illlt'l1 ('11,1;\1\] pin ;md WitH'1" hOllk,: a 11 

pig. :.11 ckl'li:lllt. a clllld :1111] 10111 ll]oo-tihOLllld,; 

AJ/ f.'H I C.I' ,\ .\"0, I 'EIJI' 



(all\ 1},lItil:ip.lIlh irour ((1,J~t to toa~t , (OI l1 e~h 1>Llch 

~ rc "III.' that rCCl. Ilti) LllHlcd ') 18,noO \\01111 of ;lw;ud1> 

Ie tap 01 ;1 lad} who identified [he loin.' of ~Ir~. 11 11.'ih 

i Ih~ are Ihe " props'· of Tr ill!! o r l.onsclJuelHe~. 

\ kine!>:> allll/ :Ul i Il CS~ M e their ,tcxk in trad('. Yet during 

war Etlwartl~ :lHd Truth or Con,cII'IeIlCe\ ~old lIIillions 

t lolla l') wOllII o [ ,r,lr Bond,. ;m tl thc cOlll est ,hal 

Hbl $18.000 worth of gilt .. incidellt:rll), J..\a rnered 

noon I"r th e ;\ Iarch 01 Dilll t.'l'>. Ihe brgt.'~1 ~ illglc COIl

I,ll iioll (' I er iliadI.' 10 lllal c,nl ~e. T illlc ;lIId ag-a in th il> 

plO~ t ;tHl h;" dlillurhll.lhd tlu: jJ(lIIti 01 Ih(' 'IMII..{,II WOld 

to 11I00C people IO;U lioll. 

11 0\,' to pl:11 ;r 1';1/ 1m ( . ;II1IC: 1.(' 1 a 111.111 1.110 i~ lilt' lilc 

01 an}" part) l11al.c 11)1 Ihl' nrlc~. l ''><' Ih(' PO\\t:1 ftll LH ililit:\ 

of ., r;c 10 1'111 it illlol11illiol1)()1 paIIOl,.I.t:lthe la'l ,Be 
.llldiCIIH' p:'rticil':lIl' ,,~ I'ro' y. Coi,c it Ih(' ;"'01 i:l1inn of 

ot her great pro~ralm hc:nd 1111 :-':I\C. T hc comclllIellCc 

;( S:lltlrlb) night llluJ/ f'll' "II . \II1Cli':l-a program \\ho'l(' 

l!:tlll(' il> l» I1fm, mo m ,,·il h 1 he product i 1 ;Hh Crt i~c-.- a pro

g ram t haI Ihll c'er}lhi ng Inl fnll . 

. . . the Natiollal Broadcasting COllljHlJI)' 
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Now ill its third big year U nit \·d Sla! .... 

Sled' s ThNl.tre Guild on the ,\ir.·· tne a.":lrd."inninJ.:: 
dramatic llTos.rram that prl'sl'nts full_hou r pl.'fforman("c" 
of the thl'atre' s mo~t ml'lllorablc plaY!!" .slarr inJ;:: d;~
tinguished actors of "ta}!:C and S("Tt'l'I'I· 

COAST.lO.COAST NETWORK 

Anlcrican Broadcasting Company 



Plud~ntjal 's Jack BelCh (CBS) gou light o ut 
with an inSUfonct agent to fond out whot se lls 

What's 
wrong 

.. 
" , 

with insurance air advertising? 
Ih·u;ulcns';ing o,lens 
d .... rs but 

ngen's '''lIst get 
sig ........ ·es .... 

i IISII.·tlIlCe cUII'.-ne's 

SEPTEMBER 1947 

Broadcast advertising of in
surance has failed in the 
past 22 years more often 

than not because it has been expected to 
deliver sales rather than open doors for 
agents. There have been other reasons 
for insurance fai lures on the air but the 
basic reaSOIl is a lack of understanding 
both in radio and in the insurance fields of 
how insurance is air-advertised and sold. 

Although the Metropolitan Life Insur_ 
ance Company has been broadcasting 
since January 1925, it took the Prudential 
Insurance Company of America and the 
Equitable Life Assurance Society of 
America to establish a fonnu la that 
makes broadcasting payoff in new policy 
holders. Metropolitan executives point 

out, howe,"er. that long ago they stopped 
gearing their broadcast advert ising to 
selling their own policies. Instead cur
rent i\ letropolitan copy has been designed 
to increase life expcctancy- to improve 
the nation's health. This indirectly is 
good insurance practice since the longer a 
policy holder lives the more profitable it 
is for the company to have him as an 
insurance risk. 

{vletropolitan air advertiSing helps give 
away over 400,000 health booklets every 
six months, and that spreads the good 
word. The company spends $1,200,000 
each year in radio, $520,000 for network 
broadcasting and $680,000 for spot. Its 
Tadt:> budget has been on the upswing 
since February 1946. Despite the lack of 

39 



" Mtt<opoli~n Hulth EUrei,,," (1925-1935) wllh Arthur 8.glty (unltr) got million, to do nip -up" tvtn Mtt ', u-p."idtnt H.lty F l ,~t 

dllect r("';ult~ \lctropolitall fcds that its 
advl'rti-.illj: on the air is effecti\'(' and it 
ha~ newr made the error of permitting 
lt~df to bl' lured into a "class" network 
r~ra1ll. That's bccaust! it fee ls, "you 
cmf! reach 32,000,000 polic)" holders with 
a ")'Illphony." 

The \klrllpolilan 's llM' of the medium 
h;'l~ nl .... ·;'I)"s renecll'd the times. When 
frr~h air ;'Ind s\· t ting-up exercises were the 
rag(· from 1925 to 1(35) the ,\lctropolitan 
I {(,<11th Ex('rci~ts \.vere heard daily from 
thl· \\rlropolltan To\.\\.'r in New York. 
\\'IKn indq"t!lldl'llt i/l1iurance counseling 

reached its peak in 1939, Metropolitan 
used Edwin C. Hill for six months 10 

"expose" it . More recently Metropolitan 
has turned to newscasts both locally and 
nationally to reach its public. The 
Metropohtan is the world's greatest busi
ness giant, being excc("ded in assetS by 
only two other great corporations, both 
br;'lnches of the U. S. Government (the 
Reronstruction Financl.' Corporation and 
the Federal Reserve B:lIIk of New York). 
As of December 31, 19-t5, i\\ctropolitan·" 
asscts were SS,O-t5,H2,38-l. 

Prudential and Equitable arc the num-

E.ie S.v.rtid, ntw,m.n, "lIlfo' Mttlopoli t.n on (BS .llhough ht only g;u, .... y hulth boo~, 

'0 

ber 11.1'0 and num\x>r three insurance or
ganh:ations in the world. Prudential has 
assets of from 11\·e to six billion dollars 
while Equitable runs about a billion less. 
Neither expects its programs 10 achiew 
over-the-counter sales. l':either has a 
plush Park Avenue sho\\., althou~h Pru
dential 's Falllily Hour borders on the 
prest igc-t hat-no-one-listens-to catep:ory. 
Fam ily I/ollr, it's claimed is the per"Onai 
baby of the rorporation's prC'>idem, 
Cnrroll ,\ 1. Shanks. The pro~ram is built 
for the most part around the ballad type 
of music that the middle-aged middle-

Jimmy (.11011 .nd Ri" Sltvtn, do • droltt on P.1td lill, , 
SPONSOR 



mcomc ~roup ill America enJoys and 
underswnds or fee ls thai il should , It 
seldom ral l"S highl' r Ihan a Hooper of 8 
(Fcbmary 2, 1947) and is usually ncarer6. 
II 's Ihe prestige type of a i rin~ that 
doe~n ' l sell directly and which v.i lhuut 
Pmdetltia l"s jack Berch dayt ime bro<ld
cast would PUt Ihis insur.IllCi.' orwmi:a
lion's lise of radio in the same catej.,'ory as 
that of the j ohn Hancock ~tUlUa l Life 
Insurance Company's, Ilancock's rccelll 
~ponsorship of Ihe Boston Symphony 
played to Ihe tune of p ractically no 
lis teners l rau~d midseason 2.S) and pro
duced no discernible business. j ack 
Berch, on the full NBC network dai ly. 
produces direct leads and pa ves Ihe way 
for Prudential agents to do a top sell ing 
job, Berch is a simple direct salesman 
..... ho handles commercials just as he 
handles his homespun philosophy and 
songs. Be rch is what insurance agents 
slal e they need more of on the air- for 
policy-closing·ssake. Thus, Prudential not 
only has a preslige program which is 
beloved of its president and board of 
dircctors, but it also has a down-to-earth 
lead-proctuci ng vehicle thai agents under_ 
stand and use. 

Programing that has been designed to 
confolln to the specific listening likes of 
top insurance executives has dOlle more to 
retard successful insurance air-adveni5-
ing than any ot her single faclOr. Insur
ance adve n ising on the air hasn' l been 
geared to the facts of insurance life. It 
hasn't been used to make agents' doorbell
ringing open more doors, more quickly, 
Too much of it has actually been ove r the 

(Please 111m 10 page 64 ) 

'y Hou, ..... ith Yl tl "n AI Goodm.n holdin, Ih l b.ton 
I 

SEPTEMBER 1947 

" Thil Is You, FBI " il Iinle t'ut drama on ABC and it holdl its audiences ... hil l Equit.bll ',I nll lill '1m 

" (jimes of C ... IIUnIU" won nice pillS on MBS but 200 inIU,.nce Iponlon Wltl 100 h. ,d to ple" l 

KoulSlyihky .nd BoSlOn Symphony tickfld unity 01 John H.ncock .. Icut ivel butlold few policies 
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There has 31,,"01) sheen 001)" one Singin' Sam. His 
unforgcllJhle songs, sung to a superb \neal and 
jn~uu",enlal accompaniment. ha\e produced OUt· 
<Iant!inlt sales succcs)('s. 15 minute pco~r.r.ml '" ilh 
unj,etul appca l. 

A fin'-rnan 1'10\.-11) band dlfTcctm bt"nu!>t" it com
bincs a bugh riO! wilh true musical ulenL Each 
member has a lCul)" Dne \·oicc and is an accom
plhhed musidan. A "folk~)''' 15 minute program 
"ilh bi~-limc 'appul. 

• 
• • • 

The he,t lmoo ",,,h\die< thai lin).:ec in t\errone's 
htUI ... he .. utifully fram«l h) potms of Ito
m . .IOCC. An nUI'landin).: 5 minute ~ho\\ fUluring 
La'Hcnce Sal"rno, lrcnc Vcrner and olher top 
unking talcO(. 

Curlc,. Bradle)". a rca! cowpookt ",ilh I fr 
' ·oicc. hrinp ~ou his unmalrh«l song \ 
tht \\'tsl. 5 minule, tuneful loon thr. 
land of nampeJe" sagchrush, and saun!, 



I 

YOUR HYMN 

FOR THE DAY 

·; ... "s mOSI familiar hrmn5 wilh cach 
a proAram gem comainin,:: 3 shon 

II S minute manerpieas with wide 
,III)' suiled for II sponsor ",hoM' prod. 

mood and spiri!. 

Enlilc ellie'S \Vings uf Song offers cradic ion ;n 
American , h"ral musk, and Ihe SerenaJers. 16 
superb mixed V(I; CCS blended hi product Ihrilling 
15 minute rendil ;"ns of Ihe beSI from Tin Pan 
Allc),. mllvied"m, and musical corned". 
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• 9ion.1 sponsorship on t""I. • • • • GJl~J I,rllIJ~Jsrll "d,,;o", ... Th ... m. • -. 1 prosram fOlma! 1"'111 hu -. 
• bun 50 succenful for so • • • 
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• •• :: srl10JlY 260 Shows Now :: 

• Ready! • • • •• • • • • • 
:. 17 Years in Network Radio! .: • • • • • • • • • • • • • Eight yea,s for the • • • • _ Ironized Yeast Com- e. 
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• 1< • 
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•
• M,'".ol;,,, N,w -... \~\\\~. 1< -... ~ •• 

• _ York, revealed that 1C t\ -tc 1C e • 
• _ 42 % oftheradio lis- it. e. 
• 1< • • lene.s in the city • • • 

-. constantly dialed to John J. Anthony. John J. Anthony holds a remarkable record of .-• • 
• - for a long period of time John J. Anthony led consecutive weeks on the <Ii.; 400 consecutive •• • • •• all other programs on the Pacific coast, Sunday nights on Mutual; 269 consecutive Sundays •• 

:. For a period of ten yearS John J , Anthony de- On ABC WITHOUT MISSING A BROADCAST, .: 
• • 

•• livered more per dollar spent than 90% of the pro- Constantly one of radio's largest mail pullers, •• • • •• grams on the air, Millions of letters received to date, , •• 

• • • • • • • • • • • • :: K R " :: :: e'C/1I~it- a~rno-n.t! :: 
•• CORPORATION •• 

• • • • •• 11 EAST 52,d STREET, NEW YORK CITY (22) ELDORADO 5· 5511 •• 

• • • • • - Othec KERMIT _RA YMON 0 Ihows include "Hollywood's Open House," "The Eddie Bracken Show," Dave Elman's" Hobby Lobby," •• 

• "The Frances Ledetet Show," "At Home With Fay and Elliott RooseVelt," "Radio Theatre of FamoUI CI ~u.IC$ ," • • • •• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 
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'0 

endl/unrters jor service .. ,', 

\\ hilt· "ou'rc at tbe COll"cnt ion , look for the con· 
~p iCl\{l1lS 11('011 s ign that says " B\II-~AB". That 's 
\, h(' fl..' \'011'11 find tilt, OffiCi.li iu formatio\l Cl'nl c)". .. 

ri~ht ill the llliddl(, of COII\'(,lItion 11:111 .. . waiting to 

st'. \ t' \ ClII. 

Sn'\ ICt'. ,1\ ~OII wd\ know, j)<, tllt'lllain till'lIl(' song 

uf B\II . B\II "'r\l'~ tlte \)fOacicaslt' l" all year around. 

of C'OUP'l" hilt dnrill~ this wl'el.. at the :\. \B Com'ell
lioll ill .\tl.lllticf'it\ 1\\11 tllld('rt:tkl'~ :mothl'r kind uf 

wurt]l\\ hill' "('f\,it'l' 11\' oll(' ratill" til(' Official Tnror-. , 
m,ltioll Cl'lItn for til(' wholt· "l' l-to<f('tiu.-'r. 

~ ;:> 

I I'~ 'nll r~ to 1I ~('-.\nll rS to WIYC you, 

,\Ied ,\ollr hil'mis tlwr\' .\,J,. .111 I he quc"tio lls you 

II a lit .. ..IIOli! t hI' illll{,{,lhk of IIlt:<'li lip. \\' lia t '!) pla~ 

ill~ al loc. 1i thl";lkr~, "h{'fl' fe ll ow hro:l t1C'a)<,t C' r~ al'l' 

,LI\ in),!, or ('\"('Il110W to g{'1 IIU' hi g~C'st lohqt'r dillll('f 

in Atbntic City, And , if you're C'xpccting :llI~' ur:;rnl 

'phOlU' ('a ils, rt'l1lC'lLlhl'r that thl' B\I I-.\",\B Inform,}.· 
tion C(.'ntl'r has dircl't lincs to a lilcading hotels. Whe-II 

tilt., call comcs throu gh \\,t,'l1 S('(' th.lt you r{'cei\c it 

right in COllH' nlioll Ila ll. 

TIll'rl" s slill al1othl'f sefvi('c [ciltun' too-a \Iodd 
\lu!>ic Lihr;uy-)<,el 11 () 10 OrTN SlIr"'C'stions 011 how to _ ;::0;::0 

improw till' musie lihrary hack at your 0\\11 station. 

1\\11 li.IS itll'n rpor:llcd the b('st [e:llmes of many 

t'fficit'lit snlt' llls ill this \ Io(\el Lilmlf\', YO\1'1! flnd it . . 
full of \'aillable hint s that can be ;ldilph·d to all~' st:l
linn, lan,:e or small. 

B\1 J has he(' 11 wliolehcart(·dl\' St'r\' ill " bro'ldo 
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'tie BMI-NAB Officia l Information Center 

at the NAB Convention. 

MODEL MUSIC LIBRARY 
~wr==~~~ 

crs since 19·11. Today, inorc than l ,iOO alert 
. ions aTC improving d ICiT prog rammillg witll n:-' 11 's 

and varied music repertoire ... it s useful and 

able script s ... its enormous fund of ot he r mllsic 

Igramm illg aids, hulletins . biographies and sut!
,{ jOIlS. 

Industry-owllc(l, industry-opl·rated, B)' IJ is of, 

'and for the hroadcas ter. Its services arc alwa\s 
, rs-tod ay at the :'\ 1\ B COil vent ion, and evcry a t her 

I of the year as well. 

WlteH its BM I. .. 
it's /l0tlrs 

• E very bar of music ill B~ II's versa tile and enor

mous ca talogue is YO ll rs. 

• Every service ofrcrcd by B~1I to improve music 

programming is yOllrs. 

• Every B\fJ song performed o\'er the air is yours . 

Because, you sec, BM I itself is YOllrs. Broad

casters established B~ II. Broadcasters maintain 

and operate B~ f l. It fUllctions only to serve you 

and the in terests of our grea t industry. 

I;roodcost Mttsi~ Ilfc. 
~ E W Y 0 R K C HIC AGO HOLLYW OOD 

SEPTEMBER 1947 " 



"" 1 
ton ' 

, , , I ~·I! f'" '> .,..". 
I , , ~ Il , 

" 
, , 1'>'1 

, , ,. '" , 

II" ~ , , ,," , 
J,.'" , , 

J I. "" 
, " , 

,"I" .. 11" " ' ~ ' ". , , 3.1.;., ,n U.I(, 

,. \ 51). ... ", 
, O. I{ 

, , (), II 

rooo M~"CU. ,. I. J5·m;u , O. R. 

"O~\("'VII' 0 110 , , I) H 

"0"0, . .. R ll~tlll. , , • O. II 

"0" "Ill tA~ 'OU IPUl ; 1110 

IUKI .ax 14MIQUE \\ , 

, " , 

,0< \.\ •• n , 
II. u , \ Il-, '" , o , 

II, '" 
, , Il-trun 1'.10 

Southern 
F.miliu,8,3 80,000 R.dio F.miliu: 6 ,399,000 

ArkdnlOI, Ktr'ltvc\CY, North Clrolin<l, Sovlh C~fOIIl"d , T t r\"le;~et, 
Gtorgio, Aldb.imd, Florid", lovisidnd, Mj~sisslppi, Te~,~ 

lUsh . . Iu.·lit·~· 

IIIlt lEW,," 

... I 

... "0 p .. ""l U' , , 
"" 

• IIUO> ,. 110'" .' 

II .. " 
prl ",UK 

, 
, 

tOil' 

1;- ,1 5 I~· 
""RI',~l 

, 

P'.r I,,, .,,1.110 ... "'n" "",I, ,.Ik 
~l_,,,,,, " ... , .. 1.". _,,, I 

ll,,,, . b<ol rl~,' "'1"'''''' b ,I b ... pr~ .... 
'1·l"'ah".,. " t.ol , ... 

"ho"" "0·1 h,' ..... ,,J, 1'1' "ul I'" ..... 
d,·k j<> k.\' 

'\1, '~ .... 1 ··I.~""k.1 h.", 
,n I~,.d "f h,,,"" 

., 

.-- .-.... , 
L.~ "" 1·1'·'n. ... 

• I.~I ,.J ,n Ib, 

. ~It·,,,~ht ,....-lc~ G.n< lb.", h;.o Lu I, 
JP ,t< ","n.ojo,J.iI .t.~, ... 

T_o i,.k", ~.III""u",. l<o •• "'l " 
.n,I.I~IJ"""01I' 

I'"p ~ .• "d .... 1 P'''''' ~,Il, ... ~I"" 
.nllJ- •• ~n.1o 

0 :,,"-..... (,"'."" I",rign .!i!llH and 111M. 
tu .... , .. 

11,,"_ ... ""., 3'" ~"" • ...J b)' , 
ho·,. . r>n"" 

,._ of ~.a" ~O ... L J"", ,u ·Ir~· 
",a' I< 1 .. 11UI1 

l,.". "." nIltd !,y p .. o..an. ,..11 .or,l< 

for "'" ... 

toa'~," ltI,·,Io+tO.l ""~ ."",.,'''' BO<Bro 
",;""",-" J~, 

IV .... ,,,, 1,0'" _" >l0N". ...~ ~ ,I, 
Q-"",n .. "" .. 

r,.,,,· and ph,lo.or~' ",In ·t., :vk· 
~ .. ""nd 

lIu Mn,J·",.I,,,,/t ,I>o~ ~·"b dl,"""'",""" 
of rutr'n' .... ~, 

l.k, K ... S ... "h 10m .. ,. pi .. !>h, 
~\·,-.U~ limm",k 

ell' 

TJI .... 
, I~I. 

Chit.O.l:~. 
Ill, 

r~""'\'J" 
Oh, 

~pr,no;li J, 

'" 
~pnn:~ I. 

'" 

~"u ..... " 
"kl •. 

'- ~ ........ --......., 

OI ICI""O:' _____ _ 

II""",,· ~". 
J" I. II '''00<> 

r ..... Jod 010' b 

~IOtn'n • ...-.l Ir ... " .. ,. ·Iook -• ;, h ""'~" 1Ju>,,-.: .... , 

CIT' 

,,",un a, 
,- I 

...-,." 

." 

KIMI 

",w, 

.... UC 

kU~ 

.. , 
-

"," 

• Time .nd 1,IuI .. nlUI olhe,wj,e indicoled. N.A .• Not Av.il.blt:, H.Hooper, (·(onl.n, P. Pvlle, E· H . Eli iott·H,yel, O.R.·O" Requul 

" SPONSOR 



DEEP IN THE HEART OF AMERICANS 

A"n~ wi,h ,-(lur ."on ... .-.h,,, of TI>< 
T .... 1\0. ....... )'Ou Mw h .. ~ II>< 
add«l. mmuni' ..... ,,(. l !-""n.,..i", · 
na! OO" ~ boo.>~ and pk,u ... I"u rn An 
101<.1 ",,·.· ."'·ay or .. ·I f ·liQU''''';"'' 
"If ... r"" 01<" you, "'I"'" at ..... , ",".- I><"M" >~t, ... "~-f,,.. ~om· 
",",to< d,,'. ,b. 

T rad ilio n a !ly, m usic of t h e west li es deep in the hear t of 
American s. It is m usic that nevcr grows old, m usic that becomes 
mo re loved with th e passing yea rs. T he Texas Rangers-"America's 
fo rem ost singers of western songs"- h :n"c transcribed more than 
500 of t h ese t rad it ion a l melodies. 

Thro ugh Ihe yea rs ou r cou nt r y was at war T h eTexas R angers 
p ro"id ed endless hours of entertainment for millions in th ree 
countries by m e ans of these tra nscript ions. Now the,·' re back in 
perso n, at present in Holl ywood where they have JUSt co m pleted 
"The Last R o und u p" starring Gene A ut ry, for Colu mbia. 

Ride down t h e trait w ith The Texas Ran ~ers ... a t rail that 
le ads to high e r H ooperatin gs and satisfied sponsors. The Texas 
H a n gers transcript ions ate priced to the si:e of you r marke!. 
An a lmost en d less combinat ion of pto~rams is at your com· 
Oland. A n d fo r those w ith FM, the wide·ra n ge vertical CUI 
t ranscrip tio ns mea n t h e best . 

George E. Halley, Manager, Syndicated Features 

ARTHUR B. CHURCH PRODUCTIONS 
PICKWICK HOTEL, KANSAS CITY 6, MISSOURI 
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IT 'S YOU 

MOVE 

Want The Famous Prize Winn ing WEATHER FORECAST JINGLES? 

IT'S 

Want Custom Built Spots? 
Musical Time Signals? 
A "TOP" Mystery? 
A Dramatic Show? 
A Soap Opera? 

A Musical? 

YOUR 

If you need transcribed shows or spots, see us at 

NAB CONVENTION BOOTHS 45, 50, 50A, 

CONVENTION HAll 

0' 

AMBASSADOR HOTEL, ATLANTIC CITY 

MOVE . . . WRITE, WIRE OR PHONE AND WE'LL DO THE REST 

~S.fjood~ 
19 EAST 51rd STREET R A 0 lOP ROD U C T ION S NEW YORK, N. y , 
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• 1\l r. amJ !\ Ir ~. n ., lph O. Whhlo Illet [ h ~ hou)inl-> )hon:.gc in !\i.:tropolit"n ChicOl!-:o 
wi th true American ingenui t),. T h,,)" locatc<1 ,I t in), unused cuuaj.;e ,It ·1209 \'\ 'cgg A\enUl', 
in EaM Chicago, Indi,m.I-hought il-"nd "cnt ftI ""rk. Paint flu"ed genauus [}' - Ha[l'h'~ 

cnrpenter woh IUrnl'd out hui ll ';n cnbineb, hunk·heds (or the yuung)ter). !\Ir~. Whhlo'~ 

necd k responded to thl' nt'cd (or chcery dr"I"><:ri"s alld c\ln:,ins. Now, the unu)".1 cutt..ge 
is a \'cr) com furla hJ<, home (or [he ("ur \'\'<·rl1 lo). 

Dcnn i ~ is 7, Do ris l l. They Me fildiu (.In) like [heir pnrent,-th .. · W' 1.5 N"'lIiun.d Barn 
D,mce, wit h fa vorite " Li ttle Gem·I ;C\l·"-AunI Hila') Chi ldrl'n 's Iiour on 5und;,y morn· 
ing - the Breakf;I) t Cluh. Dr. Ilolbnd', !\Iorning Del'odon), Ncw~, Il app} I lank, \'\'calher 

il ll the /il l/lil) rad io fare nn H')O ktlvc}cI." . 

Mrs. \'\'e rh[o has been a \\" t 5 li)h'nn .. ince her parent) hought their (,r)t radio 
in 192(). "W't' ha l'e always had confidence in the ideals of \\:' 1.5," she S~}S. Both 
\'\'erhJ()) were reared on farms, grew up read ing Pr .• irie fa rnler and hearing 
\'\'LS - and e"ery now amI then, the), consider buying a farm, so their young' 
) te-rs can have the fres h air and outdoor (un Ihey had whl'n gro\d ng up. The 
famil y makes (H'quen t \';) iI5 (0 the g randpa ren ls' far ms in Indiana. 

It is on rhis ho me and this fa mi ly ... and till' homes and fa milies like them 
througbout Midw(,)1 America - ( h ~t the \'\' 1..5 mi cro phof1('s ha .. e been focuX'd 
(o r 23 years. It i) our inlimate i n I Cre~ ( in their problcm~. the ~e r \'in' and cnter· 
lainment we gi\'e Ihem, Ihat have made (hem such Joyal listeners to W' LS .. 
and upon 10)"ttl listeneh depend ad \"C ni ~i ng results. 

Lu nch .. 0 "~'ck bul chu,y ",eol on "hool d oy •. On 
Ih~ lob i. in 1,,,", " I M ... We, b lo " 0 ge"'" ' um • 
MOlhe,', Day g,l l /'om Do •• , on d Den"., 

7 
..-

190 ~ , ' o .~cl ••. SO.OOO .... 011'. "' .. e"con oll".liol . hp,.,.n' ed b~ John &10" ood Co .. · 
pony . ... ffi ha l.d in .. onoge .. en, w,'h ~OY. I'll .... " .. . ond Ihe ... ~IZON ... NnWOR~ 

KOY. Phoen' • . .. nuc. Tuu on .. KS UN. 8" b u.Lowell.Douglol 
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NO MORE TORNADOS fo .. , .. ,m"k;,dh"d".m.d 
of controlling the weather. And surprisingly enough, contrary to Mark Twain's famous 
statement, we always have been able to do something about it, at least on a small scale. 
And now one of the most eminent of scientists, Dr. Vladimir Zworykin of the Radio 
Corporation of America, believes the day when we will be able to stamp out Tornados 
right at their birth perhaps is close at hand. One meth od is to spray artiAcial fog over 
the area. The sun's rays, reAected back from the fog, generates enough heat to create 
the desired updraft. 

And just as scientists are making America a safer and better land in which to live, so we 
hcue at WSPD are looking ahead and suking additional ways of serving our listeners even 
more effectively so that we continue to be the most desirable medium of advertising in 
N. W. Ohio. 

• . . . .. 

but ask Kat: 

SEPTEMBER 1947 

WSPD TOLEDO, OHIO 

5000 WATTS ~, 
NBC V 
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Th,' 

:\h', . ' ..... sl ... illl 

It i~ Ill}' opinion 
(hat the combina· 
tlon of lime and 
talcnt co~ t S in ar
ri\-in~ :lI a cOSt
!X'r.ll~u'nt'r c .. ti
mntc is preferable 
(olhe u~c of talellt 
coSts nnt)' whell 
cOlllparin ~ (om
mercial pro~rams. 

Talent j ... not thl.' nnly (aelOT whith dcter
mml'~ the ,'xwm 01 listen ing to a radiO 
prOj.!TiHll. TIll'rt' arc, 111 addition, othN 
\';HI ing rildnr~ ,uell :1::1 network, cover· 

ill!l', 11111(' 01 .1 ,1)" ('IC Tinlt' costs, to a 
1M).!\: extenl. an' b.1..-.cd upon the~c other 
(.lttor~ and should thcrdmc t-c included 
in ;Ill)' ,u(h mCihUT('nll'm (If a pr~rarn', 
cthcil:on. 

It must hI' rl'cIY,!ni:cd th;'!! uSing either 
nf thl·~t· lI1t"thnd~ j" ... urJfct tn;l great deal 
<>1 n."H\'atilul SiIlIC. fWIll the ~talldpoint 
of pUTl' T'· .... ·arch. IH' ha\'e no reliable 
1:0;1'1' uron \\hllh to l: .... 'lnl.;U t· cost-PfT
lI'II'/1\'r, TIll' t(l1I1~ "' . .: h;l\\' art' "')t rl't 

li I\lrkte tlr iICelrate l'nough to W3rr;lnt 
til., r;ltin).! prujl'CtlOnS necl'~"""lry for a 
IIIl.hUH·tn,·nt of thi..,IY,,.: 

III (llIlllu,i(>lI, It i .... Lbo my opinIOn 
I h,1t cO'1 'r~:r,hl>tl:ncr ,ollll';1ri~ns on :my 
pr,",'1l( I:oa~r' M,' d;UI~\'Inu~, and ,hnuld 
"', u~ ... l ,,111\ v.1ll"n all til\' lilllltal i"n" and 
r"l'f\':U~'1I lin' knnwl1, 

., 

C. ,\, 1'llllLEn 
\ 'f> ,ur.l J)Ul'IlrJr /J( /k'<'tllril 
Ik .. ,ml ....... /J.IIII,· 
''\-''1<" \'t>11.: 

, , 

" " ' illlOlil f'iu'i lilil '!"i ( IIC ' IH'Ol'k 01' :,1:lliulI) l,,"o;,!I ';ulI l'> 

la d .: ' 1II1Iil ' II('I ':' . 'I'1I1 ' I'(' fol'I ', :-olUH d l lll '1 lillie a:' well 

a:-. lal"1I1 c' o:",I :o- III' li"III ' I ,1I ",11( ' 11 ' 1:'(" 'I' taillin· r tli e r r 
n 'If.t li,·(' : , 'cl~I· IH ' I ·. li :"' I"II'T· of (·OIlIIllI'I '(· i .. 1 "4'llid4'S'~ " 

51 I FI h ' I D;'~ c to' of AJv~rti""g ;tr.d S;t/.I P,omollor. 
In 'ly o n 'lIm Ad;t m HUI, N~w Yo," 

,\ ~reat deal of 
space is devoted 
b)' tr;lde publica
tions to ;lfIic\es 
which try to 3!>say 
t he advcrtising 
value of ~pc<:ilic 

radio programs a~ 
wcll a~ of bro.1d
(.1sting generally 
Th/.'SC values, a t 

oc~t, ar,' dilhcult to deline. Whcn SOIllC 

uf Ihc cml denll'llts are overlooked, 
nlOfl'OVer, the ....trort to evalw'IIc not only 
becomcs losl mution bUI the re.".ltc; tend 
to mislead. 

1\ talent agent and his chent e; can be 
forgiwn for calculating program-C\ll>t-per
Hooper-[X)iIlL And station or network 
m.1nagemen lS qUlle n;ltura!!)' work OUI 
cosl-p<'r-,hOU s.1nd-radio-homes based 011 

fll cilities prices and cO\'erag:e data Bu l 
programs of dllfl'rent populari t), chall~e 
Ihe coverage of idcntital facilitics jusl as 
differ,'nt facilities ch:mg:c Ihe program
c()!,t-per-Houper-pnin t figures. 

Such part i:11 :1ns ..... crs to qU,'stlOIlS a~ked 
by mcrchandis,'TS who buy radio, among 
oth,'r adveTiising: IT'Il'dia , lIe(ess.1rilr are 
not of much help 10 :lgl'IlCr pcrsonnd. 
Unfortun:ueJy, a lot of ti111c is lost in dis
cussing puhh~hcd m:ltter of this sort wilh 
ti1llc and talent repreo,cntativl."'i, 

1\:0 sponsor buys time ..... lthout expt'(t 
IIIg al<Q to purch:'l~' a pr01!ra11l and to pay 
a coml1ussion for agency ~ervice. No 
"r'On,.or bur~ talnu, or a pro<,,!ram pack
:1,!!l', .... Ithout eXI'C'Ctinj! a\<"'(\ \0 ha\·e to 
purcl,a",' faclhties to di~minate it. 
Ad\-ertbl'rs havc 10 (on5ider r:ldio n dues 
from 01 h.1se of co~t lo,I1W!. 

It <;hould l'e :lPI'ar.nl til Ill'twork tullC 
~1ks1l1en that til\" bii!ge~t 1t.'1II or Ihe 
cllcnt'~ I:oroaJ('a~tll1i! bill i~ l)('It Ill\' price 
of the <;0,000-\\,;1It kl.'~· ,[al ion ~, but 
ralher 1Ill' I'rogr:llll COM, AnJ 1.1km 
:l,=!('nl" and l':ltl:1].!er~ ;1r,' I1I1~t3kl'n If [hI'), 
think till' bi!!!".·,[ ilnn of "I'rtl].!ralll (:Ol>b" 
to tl1\' ~1'ltllNlr t~ n!lt thc f:1lihlle~ cll:1rj!e. 

It would be fine to ha\'e disinterested 
data showing the averagc ra t ing camed 
by prngrnms heard at various t imes of 
day on competing stations and networks, 
separated into facility price calegories, so 
that day- and night-mverag:e data, sets
in-usc histories, varying program co~t~, as 
..... ell :l~ \'arying time costs. could be rt'; 
latro to e~tlmatcs of program acct'pt.1ncc 
in order 10 calculate the probable value of 
a proposed radio advertising venture, 

All right, that's \'isionary, 
Could wc scttle for less wht'lllen t , time

consuming selling of incomplete data? 
You can set' how much .... ·ork Ihcre j<, 10do, 

HAL. RORKE 

Radio MUllagrr 
J. Wa/lrr Tlromp50>l Co. 
Chicul?O 

H ooperatings 
arc bascd 011 inter
vie .... ·5 made in 36 
cities ..... here all 
four nell'''orks 
have local outlet:; 
and prcsumably 
,'qual opportunity 
of attracting an 
audience_ In de
fining hl~ ratings 

I {oorcr has quitc accuratel}" tcnned them 
" tale!H popularilY indiCt's:' Therefore. it 
wems reasonable to use only talent costS 
If a COS I per point of rat in)! is d,~ired, 

Tht' dllTerencc III facilities costS be; 
tween one net \\ork of stations and 
another primarily involH's dilfcrcnccs in 
tht' rdalive ability of Ihe net .... ·orks used 
to ddi\'er an audlCl1ce in the 3,020 
counties of th~' U. S, nol cO\'ered b)' 
Hoopl'rating~ f\ c!e;u eX:ltllple of Ihis I~ 
thl' :1dwni!>Cr \\ho doul:>le5 hb linc-up 01 
~Iation~ allJ hi.; f:1cilrtll's costs without III 
any way aITecling hii:. talent cn"ts or 
raung, 

Thl' ~r('nt dillicuh y in ol:olaininl! "cost, 
per_lbl"lll'r" fiJ!Ures i~ in arril'ing at ;1 
rl'ac;oll:lbly accur<Ht! ,IlIJience fi!,urt!. No 
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[".lUllg!> III use twa), ,m:: stnctly project
able to il ll U. S. radio families. The only 
projcction systcm with which r am 
fa miliar is one we have de\'eloped at N B C 

- a system which enables us to approxi
lllate a true nil l iol1,1 ] ra ting. This nationill 
rat ill[,( call then be USl"Ci to eSthll<lte actual 
nudiencc which in tunt call be converted 
to cosl-per-listening-family using: talent 
and fncilities costs. HowewT, ra tings 
alone or ra tings plus B,\ IB canllot bc u~J 
to dCtemline accuratdy size of audience, 
and t herefore cost-pcr-listt'L\cr figures 
based on projections of lhis type arc un
reliable and misleading. 

H . M . B EVI I.LE, JH. 
Director of 1~j'S!'Ilr(h 
N(IIiOll(l/ Brom/mstiug Comp,my 
Ne ll' rork 

The idl."al "C051-

per.listener" index 
should be based 
UIXlJl the total cost 
of a par t icula r 
bro.1dcast as COIll

p.1red to the total 
1ll1l11bcr of people 
who heard that 
broadcast. T his 
would include not 

unl}, talent and time costs, but many 
others. Certainly large promotional bud
gets nrc often created solely to increase 
the number of lis teners to a program. 
From the standpoint of a sponsor, a radio 
program is a vehicle to secure an audience 
to which a sales message may be ad
dressed. Any expendi ture required 10 

sccu re those listeners should be considered 
when coullling the listeners. 

Since co rrect talent costs on all pro. 
grams are not readily available, "cost-per
listener" indexes have been compiled from 
"arious estimates of talent cOSt . 

Inasmuch as the cost of a half- hour of 
network time docs not vary percentage
wise as much as the talent COSt of various 
network programs, a "cost-per-listener" 
index based on time-and_talent costs pro
vides a better relativc comparison of pro
gram perfolT11:mces t han time cost alone, 
evell though the estimated ta lell t cost is 
not absolutely correct . 

Personally I howe no desire to compare 
cost-per-listening of specific programs 
based on present available data which 
include rat ings that are not completely 
project able and talent COStS which arc 
LlOt accurate. 

JI~I COR:-.'ELL 

RLldio Re5ellrcll Sntm't'iwr 
root!!. Colle & BeldiLl~ 
Cllicago 
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!J' .Jtc/.!-etliing. 

IMRS. ROSE LEE FARRE 

f 

* 

SHE SELLS 

G ROC E R IE'S 

liy tIie _-__ 

!S in~'c 193 1 \.111.' 11 ",h.· Illa d, ' It e r 

radi o tll'],UI , :\l r ".. FlI rrdlll:l ~ h"('ulil e I h e rad io 

llu' TlI"r of rl"u~it' r hOlnelll a kt ' r~ 11a i ,'" ali t! 

"uphi " li l':IIPd a likc, 

)Tr". FlIrrdl do('" nol hi,I(' h e r Jillhl 1IIIII r r 

I Ill' , .. dl-k no" 11 hu"lId . S h e ~(-' II ". g rowI'rie,. hy 

I h e (-':1 rln:lLl. J I er {'II t h u ~ i " " Ill fo r h(' r " ptln,."r,. , 

!'rtulll(' I ". I,. s o 1" Hll a ~io u " thai fo,l,I'n:'lIllfa ('_ 

IlIr(' r" (Itltl th e ir a gc uei c" (wilh a ll e a r til the 

air) h:t" e kq)1 h e r plu l!;!iu l! for tl"'11I ror 

I" ch,' lung ) ear". :\"I) t bet'a ll ~e IIll'y like h er. 

lItul Ihl'Y l'ertailll y oIu : hilt I )(-'('ml ,,(' " In: "db. 

/!roee rie,. i ll qU:tlll i li e ,," ,l w I 'Hak e illLllIi " iliH' 

IIrt' IH"e r~ o f th .. , B.mrd g rill fr tlttl ,~ar I tl e'lr. 

Ila\ l' ~ tllI a fo oll <I ('('U III1I Ilwl lu·" .I ... .\Ir,.. 

Farrel!'! S IJI' IIlJ,. Ill e ,.a lll e "1':Lrklill~ 1 irrc_ 

,. i,.tihl c ,,'a y wi llt k"l chllp, ht rd . clw('ul a t ('s IIr 

""ap--,,r " h lll h UH' ~Oll ? III Ihc"" parl ,, ,:; lI e',. 

1.11.1\,·11 a ,. th (' dl:Lill a nd ill,I",IC II.l c llt ;: rt""'r~' 

hll~-(' r,... · ;: rl'a l c,. t fri c II,I , 

F B M 
BASIC AffiLIATE: Columbia Broadcasting System 

Represented Nationally by The Katz Agency 
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INSURANCE 

h",hl"'" th. ,1~l'nI" tUf "" l'IInn all LI\"ur;lIlc(' 
alhnU'Ul:.! rlll1'l he: .1 tlM,L H th,·y don'l 
1t'll'lI, Ih,y .... Oll·t II',' :'lir adH'rll<;U1~ 10 

hdp thl'lll .. dl 
" 'IIIII.Ihk J,,<u\'lr,'d th.) fundalllt'nt.ll 

t-dul" till) 1,(lughl Ih." rroJ.:r:>m Tl1t5 Is 
)'UIH FBI III ,\prl I194S. Thl'),'H'spcnJ-

1II~ alltll."lf ;.JWrlr,ini! l">uJgl'l. $1)00,000, 
til raJio ;111J Jm-.;:tl) trae.·J 10 f";1 n'll( of 
Ihl'lI ... ,k, til tlll'I' bruadc:'l:.lmg III Ihe 
fir" 11.111 "r 11)47, '1111<; means that radio 
;hW.'cJ Equnabk agcnt~ in clo .. ing 

SS>,4N,s(lO \Hlrth uf r"l1c;c... Tillal nt'\>.' 
hu~illt), for this rt:nod Io\'a~ $5]4,298,000. 
'nil .. "'11 ... ;111 incrl' ...... ' of IlS Qq'r the fll"1>l 

hail lif 1C)46. 
EqUlli.blc U"l'~ thl' program a~ an agl'nt 

seiling-toul. lnlotl:"aJ uf l'liJl1."C1ml! the pm
gram to proll"lntl mquinc\, EquiHlhlc u~s 
II to rronlOh' w\l·n'''''l"l:k c, mraijllls duro 
ing "..hich aJ;:clH\ ",-·nd catlh (II pro:,pect<; 
ill\ lIill~ them to 11!:>'l·n 10 I he prOl!ram. ,\ 
IrPical agent, f\1rs. VcrJa Clay of Pcori;!, 
III., rcporlln!! ht'l result~ ill the Jul)· 28. 
19H. bSU{' of Eqllilabll' IlfTlls, explalilld 
how ~hl' sent out "radiO cards·' to 24 
lead~ . At the ~e time ~!le !oent (Jut 10 

K/liC 

KWBU 

KAND 

K/lLD 

WCHS 

WBLK 

WSAZ 

WPA/l 

other cards to prospects. From the 34 
lead:. Shl' rroduced 26 sales for a IOtal of 
$40,500. At the tiOlt'" of her rerort she 
Mated that she had another $25.000 in 
pohcics pendmg "..hich she fdt ~ure "..ould 
turn into contracts. 

S;ud ,\1rs. Clay, " I usc thc radiO pro
Rram for mnst of 01)' approaches in homt.~ 
where I am not ""·cll kno"'n. I have found 
It to be a sure door-opencr, for the pro
gram has OJ fine followm~ in my corn· 
lIIuni t)'. I a~k the prospects if the)' h:.\en 
to the program and then if the)' haw any 
qucstlOns. In thi:. manner I break do",n 
their rC!iCtvc by gctt ing them to talk ." 

Since ,\ Irs. Clay sold over 60 per cent of 
her insu ance policies "..·ith the help of 
Equitable's Th iS fs Your FBI. as against 
the national average of 10 per cent , she's 
natura lly the exception rather than the 
rule. But Equltable's \.p in char~c of 
agents Matl·S that f\.lrs. Clay's appro..1ch IS 
typical o[ the agents who usc thl' program 
:u. a door opener. 

Equitable 's air COP)' makes no attempt 
to sell actual policies. Instead it explams 
Equitable and the varied lIlsurance plans 
11 has to offer. Actual sellmj! is left to the 
agent 

The most recem [ailure m national air 
Insurance selling is John Hancock's s;pon· 
~~hip of the Boston Symphony. It 's 
undel"!ltood that thIS spon~rshlp "'"3!

.... ithout the ble,sing 01 the reRular a\-:ency 
hand l in~ the ad\'ertising for Hancock. 
t>.lcCann_Erickson. This or)lam:atiOfl 
had madl' surveys ",·hich mdicated that 
msurance OIUSI be sold ""ilh a ma.~';,

appeal program. McCE did not. ho .... • 
e\er, act ively oppose the c1ient"s final 
ciloice of the Boston Symphony . .... hich 
was negotiated throu gh BBD&O. It coo
tin ued to handle all the other advertising 
of the company. 

The problem m the Ca5e o[ Hancock 
was idemic:al with most insurance fai lur~ 

·a program choice that was ba~ed ul'<ln 
e.l.l"Cuti \"e preferences rather than those of 
the proSPCCU\'I.' buyer of insurance. t-. \ore· 
o\·er, Bostonians just can· t understand 
.... hy ewrybodr doesn' t think the Bo!olOIl 
Symphony 15l1·t the greateH thmg on 
earth. They can't unde~t<U1d how ~ 
many people listen to other PJ'Ol!ra~,~ 

\\ hen '· their'· symphony is Oil the radIO. 
A[ter 0111.' ;:ca."on, during which Hancock 
in~tlrance agents didn· t listen. thl' t-oard 
of directors decided that till' program 
"COSt tOO much money." The account is 
b.1ck 100 per cent in the :..IcC·um
Erick$Oll [old and is SCt to try the m:\S...V 

ap(.'enlprogram POI1lI Sublime ell IS CB? 
~tation~ 111 C.1lifomia. Texas;, and L..ouI~I· 
nnn. 1 low far remo\ed this prQgmOl i:. 
from s;Ylllphonr can be scen In the fact 
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that its two stars are the low comedians 
Mel Blanc and Cliff Arquette. Ilowever, 
the fact that they're testing it far from 
Boot011·S Back Uay is some indic:n ioll of 
the fear and trepidation with which ad
verl isin" men view Point Su/>/ime as a 
succe~r to the Boston Symphony in 
John Hancock's hOl11e town. 

IllSurance colllpanies, like departmcnt 
stores, were early owners of radio sta
tions. And like most of the stores they 
have little reslX'Ct for the Illl.'dium they 
owned. WTIC, ill Hartford, Conll., is 
one of the most listened-to stations in 
New England, yet ulltil it was established 
as a separate corporalc ell tity and 
divorced from insurance-colllillinee type 
of operation the station lost mOlley. 
Tod ay it 's a hig mOlley m:lker for the 
Travelers Insurance Company. But TIC 
can't forget the early radio days when 
WTIC lost money :md call' t be con
vinced that th('Y should do a national 
spot or network advertising job. Their 
current annual budget covers $300,000 
in magazines, $25,000 in ncwspapers, and 
o in radio. 

WOW in Omaha, Nebraska, was for
Illerly owned by thc Woodmen of the 
World, a fraternal order which , like many 
ot hers, has an insurance tie-up. It was a 
radio pioncer but never impressed the 
Woodmen with its insurance-selling 
potent ial. -nlCre are a number of other 
cases like these. Of late, however, insur
ancc owncrs of SOllle OUtlets arc becoming 
conscious of the value of the st:ltiolls thcy 
own as profi t producers and as adver
tising mediums. The National Life and 
Accident Insurance Company, owner of 
WSM, not only airs a program regularly 
but makes certain that most station 
bre<lks arc announced as "This is WSM, 
the broadcast service of the Nat ional Life 
and Acciden t Insurance Company. Nash
ville." National Life's own program is a 
low-pressure vehicle designed merdy to 
keep the name of the company before the 
area the s tation covers. Their advertis
ing budget is only $ 100,000 yet they spend 
30 per cent of it for radio despite the free 
station breaks they receive on WSM. 

The Fanners and Bankers Insurance 
Company of Wichita, Kansas, owns and 
operates KFBI in their home town. They 
use as many "courtesy announcements" 
as they can respectably schedule on the 
station. They even have insurance com
mercials in the middleof bascball games
doing, it's said, a top notch integrating 
job. lllCY promote their radio advertising 
for everyth ing thnt it's wort h to their 
agents and the local public. 

One of the insurance companies which 
entered t he station ownership field re-
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We lire pllrt o f II grelll N ew 
Jers ey institution , th e NeWllrk 
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II progrdm stllt ion of high clIl
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.\LCOt\ huilllings arc goi ng up at 131'1-
tendurf. 51\ift S. Company j,. ill\'cstin .... 
ill ncw plants III Clinl un. OIl'T 75 nell 
lI1alluracturin~ l)bnt~ ha\(' gone ul' in 
10ll"a since VJ-Da}'. 
t\lId 101la farm crop ... arc al all till1(' 
high~. IQIHI s till I('ads in l. S. !}(,T 
I'al'il<l iUl"ol11c II jtll the greatest fanllHig 
roun try U/I carth. 
\\ ,\11' - only CBS OIltlet ill Easlt'r11 
lo\\"a - COlers Iwll! these rich lIlarket
ror you. 
\\' ,,11 , whal arc ~' Oll wai l ing fur? 
St't' ~' Hllr Kal z rCI,rcscn ta tiyc, 

N; 
In 
IOWA 

CfDAR RAPIDS 

Th. 51.I;on (Iu,1t Sy Loy.1 Listen. '. 
.h,p ... Now ,n 'h 25th y .. rI 
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sm ~M " 6"' Ii, "e. O~ , d"d N ~"t 
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c~·IHly wa" 111<' JdkN!ll Standard Lrfe [n
~l1r;l1Kl' C.l>1lrp:I11Y 0 1 Cre,'n~boro , N. C. 
j('tfl 'P04111 Slallll;uJ h()lIght \\ 1\'1" from 
('"hrr\\bia Brl\;rJc:bting Sy~te rn whl'n that 
Illlll'(lrk \1;1' torc,·J b)' r(:c regulalulll to 
~dl tl1l' ~ t :ltt\l11 '\t till' tinre of purch:J~(' 
thel' \\l·h' U~lllg \\ BT lor local -I'i-second 
~I" ,I a1111( '111 Il"11lellt~ hut tlwy now tntrict 
~I"'il',.or~hlp to Ihe hij.!hly Tl'j.!:Irded 
..... I1(rlJrrll fluur ISunJay. 10 10 :)0 a,m,) 
anJ ... t,ltiol1 btl';rk, which :Ill1lOllllCl' "Thi s 
I ... till" jttli:r<,lm St;mdarJ BroadGI ~ lil\g 

CUlIIp.1ny. \\'1\1' . Charlotle," 
j dler~H1 St,111l1anJ ha~ been supp[) ing 

Ib :Igent~ II IIIl 4 S-~'cond traJl~criptions 

\\ hidl it was usin,l! on \VBT prior 10 buy-

ing till' ~tation. Thl'l-e arc planned so I hat 
the locnl agent get~ his IS-second plug, 
making them ideal for om'-minut<.' spot 
announcements. Costs are shtlred 50-50 
by Ihe cQmpany and the :lj.!ellt. The idea, 
sugj.!e~ted by Iial Mar~h, lld\'crti~ing 

mnn:!j.!er, \\'as worked out HI detail with 
thl' A A, FreItag agency of Atlanta and 
i~ doing ajob for jefrerson Standard, 
Jeffer~n St:!ndard rs really pioneering 

HI agent tlst:' of radio since :!t pre~ent less 
than J per cent of the Il:Ltion 's in~urance 
agent .. usc the mediuLll. Dnt:' thing thaI's 
holding back a faster gro\\ th in this field 
is the faCi that most agents don·t s tay 
\\ lIh the medium kml,! ellough to create a 

'I'J \'H-\ 
N°'I'J ~p.:nS- I 
5000 

WSBT Has Added I 

138,680 Radio Families 
to its Prima Coverage 

:'.;""~'{;:"',, 
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Ii~tening habit and thus feel they're not 
getting the re~u1ts that they should. 
Broadcasting has nl'\'er stressed itself a~ a 
one-lime :ld\'erti~ing medium. Generally 
it i ~n't, 

Another $Outhent imurance company, 
albert a small one in Ihe insurance \\'orld, 
th:!t is fmding that bro:ldcasting pays is 
the Shenandoah l_ife of Roanoke, Vir
gini:!. I IS operations:lre restricled for the 
rr.(,ISt pan to Virginia, The fim1 is rated 
$20,000,000 in assets, Shenandoah has a 
music:!1 transcribed program on a Roanokl' 
s tation as well as a daily newscast. They 
uS(' the musical program for prl'~lige and 
the newscast as the scllrng vehicle, 

The Mutual Benefit Health &: Accident 
Association has teen successfully selling 
accLdenl and health polic:es on spot radio, 
They also h:!\'e Gabriel Heaner on thl:' 
1\ lUlUal Broadcasting System, although 
the continuance of Ihls program is in 
doubt as this issue of SI'OSSOR goes to 
press. 

In C11ifomia, Occidental Lrfe has been 
nn on-and-off user of radio, Advertising 
manager J I. Dixon Tnreblood, while not 
using broadcasting at pres{·nt-or any 
other medium-is pro-radio, He states 
that radio's fnilure generally to do the job 
for insurancE' that it has for other com
modities rray be traced to the fact Ihat it 
never should be given a selling assignment 
but should instead be u~ed as a door
opeTll'r, Sars T nLeblood, "As lung a~ 

ladio is expected 10 sc\llife insurance, or 
any other kind of insurance, o\·er the 
coullt er it will be c1asSl:'d by insurance ex
ecutives as a f;lIlure." He points to Occi
dental's sponsor.;hip of Winning Ilrt \\'tst 
from 1933 to 1936 o\'er the P:!cific Coast 
Networkof~BC as a case in reil1 t . If. he 
says, the company had judged this e(fort 
on the basis of direct 5a1cs it would ha\"e 
been :l disappointn:ern , as was a one
StatiOll effort of Occidental. This, how
e\'(' r, w:\s nOI Ihe Job assigned to it The 
pro)!ram \\'as created to acquaint C11i_ 
tomi;! and the areas co"eretl by the NBC 
P:!cific Coast network with the OccidelUal 
name, The executive Ihinkin~ behind the 
campaign was to en:lb\e the a\!ent to sell 
the policies of Occidental wilhout havinl! 
to sel\ th~ company itself. The pro)!ral11 
did just tlk11. 

In thiS they dIffered from the fourth 
la/l:est li(e insur:ILlce company in Arm'rica. 
1\:ew York Life, which is rated $4,000,-
000,000 in assets, They sponsored 
Fra:ier Hum in Gmrt Pl'tsonalitil'5 (NBC, 
!931 ), receiwd inquiries frorn what the~' 

characteril:ed as "too Iowa !!rade of pros' 
pect" for their tyre of rolicies, and so 
haw lle\'er come i:>:lck to broadcasting, 
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NAME 

Ed ... ~ ... 1 AI"8M." 
I.ou" J. Datl ls . " " .. 

Ann HelM)' 
My. o" J . 1l" ""<' H 

,'""III" ... 
I! ~ " lleoo ff 
Arthur H""I1. 
M. ( :. liorla "d 
Slan l ~ r C;. Il"wdl ~r 
Ric hard C. II radl~1 
Up.nlH IlrUm,,)'u 
G"."td II . IIruce 

<:" .... lIu c k 
I'd,,''''.,! J. 'h . r n , 
f(" h e .. '::" "'pl>" U 
:'I1II. o n C"rl ~on 
CII" ' ,,n I), I ::u r 

T .... Ca ... 
I .. II. Collina 

J"m"5 C. C.oml""" 
E. J . ( ;.,,,ao,, 
F .... d C."" sh,,w 

E . ... . Cr o!lM>n 

" ' ''''('nee e n .... " 
C. R. Cu.ick 

1)""1'".11: ... 1 .... 
J a nl u I' . n H u m 
~; unlc .. II k k$O n 
lin ... I lfillhl .. 
' ''' .ry J)rl ~!1,8 

In. ~ph C. F.anu 
(, ha rlu J . Eastman J r . 
I :harl ... ~;a,<.on 
11" ..,.("<, J . f:1I" , 

:".: .. 11 M . EIII"" 
1.01 • • ; " Il."Uo 

1I (',m:," S , . 'arrand 
• ""."k E . • "phl",,,,. 
C;p o rll,<, M . F l n l .. ,. 
Th .. odor" . 'Isc h " . 
• "oy<l t ' I I" I 
11"'01<1 t ' lIn' 
Jan .... t'o"'],, 

JQhn J . t 'oy 
K u,~ 11 t ' . " dkl" 
Ci''' '' I' . a"ke 

Ko be .. I •. t ' red e rld: 
\ 'In' " '' h H dly Jr. 
San. ~' '' ''''r 
J a ",,,s T . G :>II:>2h u 
~Ia .. ln L (;" , .... y 

RObe'rt T . (;I "II . y 
lIaro loJ Gln~rlch 

Alle n C. Go tt sch a ld . 

£I"'ood K. Gr:, oJ y 

lI:>rold G rnl " \le r 

Il a " '''Y (;ross 
J :1", ,, . lIa ,,s ,,,an 
. \ oJ rla " lI . a d 

Ile nry ~ 1. 1I" "'f'S, .. :>d 

I .. I' . II k ks 

11 ,, 1 IIn d lle 
'ro '" Il nl b"",!.: 

signed and unsigned 
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r; " r~ r. Cor n .. 11 & Ke"" II . 11( 11 )"",""" . n''''''' ller 
~Iadb" .. , f',' .. w \ ·ork. , .. , dlr"" ",r 
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PiOll,eers . .. More thall a cetltllry of Pro/ cs5iollal Experience 

at Y O /IT service. I/ere IMAGINATION guides and iJ\'TECRITr got-erns. 

PAUL GODLEY CO. 
{;ONSUI.TL~G RAlnO ENGINEEIIS 

Broadcasting • Electronics • Communications 

Laboratory: Great Notch , N. J. Office: Upper Montclair, N . J. Phone : LITTLE fALLS 4_1000 
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YOU MAY B E A B LET 0 SP E A K 
217 WORDS PER MINUTEL 

BUT - YOU'LL WASTE' A LOT OF 
BREATH IN WESTERN MICHIGAN 
WITHOUT WKZO-WJEF! 
For ~"lIr 111\' ,.. ... :1;.:..· 10 I", .·JT.·.·li,.· it lir,.,! 11111 _ .. 1 III" IH·.tnl. "ro.uk:.,..I,. 
ori,:.,dllalir.;,! out,.i,!t· 1111' \, '",.t"fll -'Iidli;':':!/I :tfpa "ulf'T frulll 11 JIlIIiIllJ. 
"lIIltlili"lI Ihul .... t·'f"r'·I~ n ' IIII"C'''' rtT"p l iuu In·r. ', Thai',.. UII,' of Ill(' 

.... ·" ·r;I! ;.:"",1 r,'a,.."II" "hy a IIHrdl lti;.:lH'r p.'r (Till ofli"\"II,'r,. ill thi,. 
ar,'a 11111" ill 011 " 111'1111' '' ... I :. lioll,... 

TiI!'ir fir"t "'1I.i,'(' j .. tlu' \\ h.Z() ;lrltl \\JEF ,'o ml,illatiull ill Gr:lu, 1 
U;l"iol,..- 1, 1IIalll:I:.':\II,. '1'1,, ' IIlt.,.1 r,',','111 Iluupe r H,',,,,r' ... 11(1"'" II.a' thi:
"ollll,i";lI;,," allr;u'\ '" far IlIur, ' !i,..II' iH: r,. tliat! all Y nlht'f ,.1"liull, . ,r. 
for that lIIall"r . :IIL~ nt l ll'f /",tll'ur/ .. ,'oluiliu;!!i"". Alld that i!"I'" fnr 
IIHlrllill:'::, "fIPn lum, altd 1""ni"1! a lllli"II CO"'" (fru ill B a.lIl. 10 In " . 111. ). 

\\,·'11 iI.· 1! 1: .. lt" ""'" d :<"11 11i(' P'''"I'I,' II ' rqmrt. IIr if i t ' ... IIlurp ,'011-
, .... ; •. ., .. ju:o t a,.!. .h,'rY-!\lIud .. 1. Iii, ' . 

"tr-" 80'H <E" ~ OWNED AND OPUU,TlO 

1I110AOCASTING 
AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 
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brand in Greater Cincinllati. \Viedt.'_ 
mann's Fint.' Beer. 

JOH'" G. MAuri'>: 
f~adio Dirutor 
Strcmchell e McKim, CiJ1ciuJ1ati 

PETRY SPOT SURVEYS 
In your J une issue you mentioned tht.' 

fact that Edw<lrd Petry is completing 
;lOother ~pot broadcasting survey. 

Unfortunately I missed the first report. 
I would be much obliged if you could tell 
me where I could obtain the first survey 
and also thc secolld one when it is 
pub li~hed. 

J .... MES l. T .... BOR 

Radio Dir('ctor 
Richard A. Fol('yAdl'~., Phi/adelphi" 

• T"~ Edw .. d P~I'y O''3.niulion h., I~nt 
M. , Tabor. ,opy of the filii luryey. Th~ 

I~,ond it Ideduled for rel~ue thil monlh. 

MORE ON "FALL FACTS" ISSUE 
On Ill)' return from my vacat ion I foulld 

I a copy of the J uly issue (Fa ll Facts) of 
your magazine. You have put together 
an issue full of facts and one that should 
be most helpful to those who ..... ant to 
know what is <J\'ailable, not only in the 
..... ay of network sho ... ,'s, but also co-ops. 
Let me congratulate you on your effort. 

Ho\\"e\'('r, your ambitious undertaking 
of showing the 8.\lB network maps has 
be('ll most disturbing to us. I realize that 
you endeavor to shou' " lutua! in its true 
light as )'OU did with the other networks . 
In our case you put in stars where wc've 
added stations, but "Oll1ehow man}' folks 
who have seen the maps did not study the 
stars in detail and lost the effect that you 
were trying to get o\'er in rour effort to 
be fair. 

EDG .... R KOR .... '" 
Pr('sirl('lll 
,\IBS. 8ell' )'o.k 

would appreciatL you r sending u, 1-1 
copies of )'our July is~ue. ;'lIld billing us 
for !>ame. \\'e arc curious tokno\\" why \"()u 

omitted {he circulatioll figure on the 
Columbia map. as you have indicated on 
the other three lletuorks. 

rOSEf>H R. SI'AOEA 

.\ 1",1(I,(11.'T 

CBS. D..rroil 
• r Sp"or ~lIohibil~d lill;n'3 fI'3u'~1 in .ddilion 

10 It.lion .nd ,,,iljli~1 ,han'3el. The ,.lter, 
bll;e~~d 10 b ... mor~ yil.1 10 IponlOl! .nd 
a!len,j~l, ,0~ld b~ .uommodetrd in Ihe 
Ipa,~ tv.iI.bl~ for ,opy b~low I"~ CBS m.p. 
This wtl imprtd;ul for lh~ olhell. 

SPONSOR 



REPS AS MANAGEMENT A IDS 
Your page 011 SPONSOR Re/JQYts, page 

I of the current (August) issue is of 
special interest to Ille, particularly that 
paragraph on Reps "r um Mallllgemrul 
Aids, This is the vcry point th,1t we've 
been " ... orking on for some lime. We feci 
that ill too mallY cases the stat ion and its 
national rep are strangers. Even though 
the reps do sit in 011 management confer
ences, very few of them have had ade
quate background, or ally background at 
all in station rll:-tnagelllcnt and op('rm ion. 

We're sending out a new pamphlet to 

all people in the industry, tdling about 
our service, and I'd like to attach }'our 
SPONSOR Reports page to all those 
letters which go to station reps, and I 'm 
going to mark that paragraph conceming 
reps. 

FRED A. PALMER 

Fr('(l A. Palmer Co. 
Cincimulli 

SAMPLES FOR THE AM ERICAS 

We would like to have you send us 22 I 
copies of your magazine which \>."C could 
send OUt to our branch offices in Central 
and South America. 

This request is prompted by the reo 
ceipt of a nOte from our Argent ine office 
requcsting a subscription for this publi_ 
cat ion. 

For your infomlation we arc the Export 
Division of the Sterling Drug Company 
:md do a tremendous amount of local 
radio advertising throughout Centr:l] and 
South America and although your m:lga
zinc does not cover the fore ign field it 
helps our v:l r;ous r:ldio dep:lrtments to 
keep abreast of what is going on in the 
U, S. A. 

C. J BURKE: 

S),{/lley Ross CompclIlY 
NCU'llrk 

FIVE,SHOW PRODUCER 

I h..wc read your article Radio's [den 
Man: buwprntient Prociucer in the August 
issue with considerable interest because. 
though your writer may not have realized 
it, he was talking about us too. 

I am sure you will forgive me if I tell 
you tlt.1t we arc weeping in our beer a 
litt le over not being included as among 
independent producers. Frank Cooper 
person:llly has been one of the top talent 
agents for over 15 ye:lrs. He set up his 
own business four years ago and I, who 
have been writer, producer and agency 
executive for those same 15 ye:lrs, joined 
him I Y2 years ago to put the :lccem on 
program production. 

(Please turn /0 page il) 
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JOSEPH HERSHEY mCGILLVRA~"c 
A1<,'U,;flh' \1,·",/ ... , \",i"III,1 . I.~.~'j(". IIf 11,,,,,,1,·., .• " -' " 

on 01' TilE O!'IIES1' S1',11'11I\ 
Imml:~1' ,I1'I\'ES IHI1'ES 
m 1'0 1'IIEIR IIE,\IIQr,IIl1'I:RS 
1II'Ilmi u, R, COmmO,\ 

Hotel AMBASSADOR 

EXECl lTIYE OFFI CES 
366 ;\IAJ)lSO;\, AVE, 
Nt:\\, YOHK C ITY 
l'hotH' ;\IU 2-8755-56 

1-'0]( ~AI.ES. SE](VIO: A,\I) 1,11 ' ICI\ 

nE:-il 'LT:-i 
~ 

McGILLVRA 

CHICAGO • LOS ANIiELES • S,\S t' I\;\SC ISCO 

FOR PROOUCERS OF 

TRANSCRIBED PROGRAMS 

Since 1933 we have been acting .u a clearing 
house for tested and successful ideas. The nltional 
salesforce of our Merchandising Division which 
selves over 4000 ,adio stilt ions, "dvertising agen· 
cies, nation,,1 and 10c,,1 advertisers, ale now selling 
top transcribed novelties and program idzlS of 
unusual merit. Our salesforce can earlY a lim· 
ited number of additional transcriptions. 

lOOAEU: 

F. p, KENDALL , EXECUTIVE VICE PRESIDENT 

THE NATIONAL RESEARCH BUREAU. INC, 
(IS NORTH OUA80RN STRHT. CHIClGO 10 IlliNOIS 

" 
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• GREENSBORO 

• HIGH POINT 

2.5 MV/M 
MEASURED 

SIGNAL 

TnJa)" in addi t ion to ~uccc~sful1)' 

IcpreSt' llI illl! !>Cline 18 or 20 of the lOp 
radio writers and a couplc of tnp ~ingl'rs, 
wc cnmml and produce: The A/(lu )'ounJ: 
SIlOH'. AI PC,IIce ShOlt,. )un Udckus SI101(', 
SInh II Hidl, \.\'hich has just !:><'l'n -,old to 
Lu&m, and Ucd J look) I. 

All th(' ~t' arc currently on the air and, 
within thl' normal nuclUOitions of radio, 
all seem 10 be doing vcry wrl l. 

\\'000'1 K LOSE 

Frauk Coopc:r Associates, 
Ncu' York 

NO LIGHT PROMISES A T WFIL 

Your r('vicw on television on page 51 of 
the August is~uc says that- "Although 
promised for 'some time this fall' Phila
delphia's WF IL-TV, Fort Worth's 
KCPN.TV, Richmond's \\ITVR, Cleve
land's WEWS will be lucky to be on 
regular schedules by February 1948." 

I don't know what the situation may 
be in the other stations but WFI L-TV 
tr:Jnsmittl-d its first test-pattern at 9:02 
pm on Augu~t 6 and will inaugurate a 
regu lar daily television program schedule 
on September 13. 

\VI' arc just a littlc hurt th:lt you would 
dismiss a WFIL promise so ligh tly. 
Better take us a little more seriously nex t 
limc. 

JAMES T . QUIRK 

Sales Promotion Atauag • .,. 
WF/ L, Pllill!(tdpll1'a 

JORDAN MARSH : 
PROMOTION EXCEPTION 

The arlicle on Promotioll alld Publicity: 
A Look Ai!C(ldalld Behiud, which appeared 
in your J uly edition of SPOS-SOR nttracted I 
110 littk attention here at \\ 'BZ and 
\\'13:.-\, as I nssume it did at other st,,- I 
tiOLl~ throughoUl the country. 

'nle lead paragraph especially hit 
hom(', whcrc it said: 

"A t least 90 pcr cem of all slat ion 
and network promotion fail~ to 
achic\"(' for the $ponsor the job th:1t 
il set:. out to do because of lack of 
coordination between the agency. 
ad\crt i ~er and \:Iroadcastt'r. Radio 
call and tI~ualir docs a job by ihelr. 
\\'heLL it· ... prornoteJ it ha ... bt'en 
pro\"l'd that it can do many lill16 ib 
I)ormal jnb"· 

F:II"lJ1 il(' Slory, the Ronald Colman dra· 
1I1,1! ic rroduction sl'on-.ored here in :-':ew 
England hy J ordan ,\Iar,h (" New Eng. 

" No, no, Stupid, "'~<rn I I,id 
KI NG I mu nt th<r 10,000 
.... tt Su tt lt Rad io Sta tion'" 

ACCOUNT EXECUTIVES 
The Pacifi c Coast's Greatest 

Hall.Hour Radio Show 
Is Available 

U's the Joe Hernandez Show! 
(urr<rnt/y umJ<r f Sponlon"ip in 

LOI Angel<rs by 

Marshall & Clampett 
Pl ymouth & De $ 010 

1, Th<r High<rst HooP~I , Ii. 
nighh "'ukl.,. , 01 ,ny 
lih sho ... in radio I 

2. Biggest ma il pull in histo ... , 
of leul radio , 56,000 
l<rlt<r' 5 in ~ v<r ... uk!! 

3. Mor t th' ll 1,000,000 
listen<r' 1 n ightly, of ... hich 
68 <;( 1I<r 'amili<rl , hom<r
m.k<rn, <rI c. 

Th<r <r ntif<r P,Hi' i, ( ".ut, ... i,h ,he 

u c<rpt.OIt of th<r LOj ,.t.ngtlu m",ktl. 

is imm<rtiiot ltly oIvoI il. blc. 

JOE HERNANDEZ AGENCY 
95 4 So . La Bred St. 

Los A nge les 36, Calif. 

SPO NSOR 



land's largest store ") through J ohn C. 
Dowd agency and calTied by WBZ and 
WBZA, is a brilliant examille of complete 
cooperation among advertiser, agency, 
and bro.1dcaster. 

A bang-up publicity and prolUotional 
campaign, utilizing all media of advertis
ing, was employed to in troduce the pro
gram to its New England radio ,mdieIlCl'. 
Furthermore, promotional activity con
tinues- it didn 't tcmlinatc with the pro
gram's debut. 

LY NN MORROW 

Sales Promotion {3 Publicily Manager 
WBZ- WB ZA, Boston 

SPONSOR: STA TION SA LES A ID 

I have had the opportuni t y of reading 
two issues of SPONSOR and I <un happy to 
say that I rate it next to 8roodcastillg 
Magazine. 

There arc few magazines that I have 
time to read from the bro..1dcast industry 
standpoint, and I am sure that fronl what 
I h:1Ve read so far in SI'O NSOR , it will be a 
good magazine for our entire sales staff to 
read monthly. F ind ou r subscription 
enclosed. 

DON C. WIRTH 

Vp {3 Gl!IIeral ManagtT 
WNAM, NemQh, Wisconsin 

I wan t to congratulate you on that 
issue (Fall Facts). It was a crackerjack! 
Must have convinced even the most 
skeptical that SPONSOR. is important read
ing that belongs on the top of the pile. 

I know that you arc not beaming to 
stat ion personnel. Nevertheless SI'ON

SOR'S a rticles and tabulations give me, a 
station time salesman. more useful in_ 
forma tion than any ot her broadcasting 
trade magazine. 

INSURANCE 
(Contilluedfrom page 66 ) 

TED MAXWELL 

WNjR, Newark 

Since it's a known fact that responders to 
any type of advertising arc lower in in
come than non-responders this i, no sur
prise. Had broadcasting not been ex
pected to payoff in direc t inquiries the 
program migh t have been judged a suc
cess and New York Life might have con
tinued to use it as the med ium grew, 

Until recently the National Board of 
Fire Underwriters sponsored Crimes of 
Corelessness on Mutual. The program 
didn' t ra te badly for a low-budgeted 

SEPTEMBER 1947 

($B,OOO for time and talent ) Sunday arter
noon program, bur it did n't satisfy the 200 
members of the Bo..1rd. Some members 
contended that it didn' t lend enough 
prestige, others thought it didn't sell 
ellou~h. etc. The advertising b udget has 
been Ctlt and what is left will go for maga
zines. Evcn the fact thm local ngenls 
were pennitted to spot chain breaks 
before alld after programs didn't sell the 
show. The Board also states that huge 
fire losses ha\'e forced company ret rench
ments and this has cut theovcr-:dl ad ver
tising budget. They hope to be back in 
radio but no t for another year, or 

Chicago 

maybe two. 
Only t .... ,o of the bi!! six (t- letropCllitnn, 

Prudential, Equitable, New York Li fe, 
Northwestern, alld J ohn I lancock) haven' t 
used broadcasting within the past year. 
That 's a grent change from a few years 
ago when no insuran.:e cornp..1ny of any 
size wason the ai r, but it 's st il l a long way 
fro m ideal. What must be stressed is that 
brondcast ing is a unique advertising 
medium- a program. no matter how fine, 
can't be thrown on the air while sponsor, 
agency. and the sales organizat ion stand 
mound and wait for a radio mirade. 
Broadcasting, like insurance, must be sold. 

, , 

People 

I~ • • • 

( 560 KC) 

12 Noon t4 6 PM 

seven da y s a week 

See Hoope r for Ju l y 
73: 



R ;,di(J dne~II'1 ::t.llld !-lil l. \ igol'uu" 1It'\I' Ihin~,. 
k.·.·p hapJwnilig ill il~ ~.)I id luatllrity, a ~ in the 

day .. of it~ YOllth. ) ~' I ill all of III(' !-wifl ('onfu· 

.. ioll~ of r;I.lio· .. grc)\1 Ih a 1111 ('llallJ!f'~ "IHIW,.i lllplt' 

lIa~i(' \ard,.lil'k .. n·III<1II1 . Ilith "hii'll 10 lIH'a"UI"!' 

1':lllio lI('I,\ork \,IIIW", 

I. Completeness of coverage 

2 . Balance of facilit ies 

3. Balance of program schedules 

"nu'"'' ('(1111 "1111 ' to gill' a ,.(lllll'lillw"'OI'l·rlool,. .. ti 

(llut \t' I'Y ha .. id 1lH';I"ur(' of lH'twork "ffi"i,"u'Y: 

How many listeners delivered 

at what cost? 

\\ "" hal'c applied a ll thc .. c yanl .. lich 10 all II\(' 

"d\\tlrk~ in a 11('\\' CB:=:i "tutll':;1 \I~eflll me;\ .. UI'l' 

of Illl' rou'ull!(' and ('rOflOflli(',~ \If til(' lu't\\ork .. , 

Till' figUll',. ,.how. ,.imply and d(·ilrly . thai CBS 

i .. 1111' 1l1fH ,'ITl'diH' 111'1\\ork III \llWril';I.IHli.IY. 

' I ~, "l'" tilt' ,.Iudy-

,lIIeI III ~I'I Ih.· 1111110 .. 1 ill radio \alta'~." 

SEE CBS • •• 

THE COMPLETE NETWORK 



._-
,-,"::~ 1----1 

.. 

,- .... ·1 
-·-f 
.. -

,._-

'" 

..... " ..... 
'-

-
.. 
• 
" • 
•... 
~ ..."., .. 

'. 

, .. ~.~ 
'-

' .... , 

• • 

_. 

.... -,,,,. 

' .. c..~·I········1 

September 194 
ft 
o 
J: 
I 
:III • a 
:III • ,. 
Z 

... _ ...... _._--

.~ ..... ~-~ ........ -..... , .. _._ ........ -... -............ -." .. 
<-' ....... _ •• --., 

,-". . ........ 
<---- -..... -._ .... ".' ........ _ .. 

.. -" ................. -.... .- .. _ ... _" ... -.... ,-- ., .. _ .... . _., ............. -

.'--_ .. __ .. 
" ......... _ .. _ .. '---_ ...... _-------_.-
,. , ..... -... .• <0 ........ . .... -----, .. ... " ........ _ ...... _ ..... . . ,,- .. "-, .. --.~, 



" 

" .. ~ ...... 
~.-

'c .. _ 

,_ ..... 
~.-

.~ .•. -
.. ". 

~ 
~ .... Ow' 

... p. .• 0.., ",.,0.... '" ~~ "- .-.... , ..... 

I,. ,_,_ 
""-

I". 

1""-
~" 

" 

' .......... -" . ~. 
,~~., 

" 

(_0' , .. 

", ..... , 
", .• ,0." .... - ......... 

n, ..... , ....... P. ......... ," ". ,." ... , .. .. 
" . ... .... 

~H_ 

,._t. 

-

" 

,". 

.... 1., ... 

~., •. <-•• ..-.. , 

" 

..... "' .. 

.... •• '>,. 

" 

• '"' ''''' 

..... .." .. 
~ <>" ....... 

-. 
"--...... •• 

Ll-._ 
"" . 

..... ~ .... 
~ 

'-_., 
,,~ 

... t...o •• 

... .. ,~ .. 

....... _. -. 
~ ... 

-, .... 

" .... -

September 

" . 

,,-_. 
~ .-
'.' 

I., ...... -. ... " .-
" . 
~ , .. 
" . ...... ". 

"-" ..... , ' . 

(".,. • -. .' .. -
-. 
--
'" •. -

.,d·. _., . _. 
-" ,,- _.-... ,_ ...... ~,,,,~, 



• 

Offices Stations 
Men 

~I 

I .!I~ '''II"' I'll "'" Offices 
Men 

HEADLEY-REED CO. 
(Representing Radio Stations Exclusively) 

NEW YORK CHICAGO DETROIT ATLANTA SAN FRANCISCO LOS ANGELES 
All offices company owned, staffed, operated. 
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'fAR 

•• 

"WOC 
sponSOfS? 

Yet ... we 

like 'em!" 

aU AD·eIflU 

I!l~ • • 

OAV[NPORt ROCK ISLANO 
MOLIN£, £ASI MOLlN[ 

Only \ \ OC ,kl;"'r ... "''' ;"'(.11:'1 on ' 
\ 1 r'OlI",] :\ 11(" ,...·nj'~ I., t h~ 
;.."1. l-l';IIl'_ tho I"fl:(-'( 
" I ,,:",la,1I1 . , rl·~ 1 ... 1"~·'1I ( 'h,· 
... lid 0 1<1., 1,.1. •• "d l,e\IH'l'lI 

:'II,,, I'~I Jlj~ "n.1 "', 1. ... lIi .... 
\ll"n,~",!.Hdr !1!<I,lr JO p .... :,I, 

II ,I.; ... ,,1 I, t' h,-n- I II.d .. ,: it 
th ~o(h .101 m.ul., I in , h,-
11.11 

5.000W.'II , ,~,o Kc 
B.,i. NBC AI~I;.'. 

B. J. P.! .... , P,."don' 8.". lo'";';'' ' M.~., .. 

WOC · FM 
DAVENPORT, IOWA 

BROADCAST ADVERTISING 
. umtjllu('cl Jrol11 po~C' U ) 

It's I'irtually imp(Jsc;jnlt' (or a I1ctwnrk 
tn sell a n:l(iul1:l1 SPUllSl)( un ~ p('ndiJlI! his 
111011('Y for ad\'crti~ iI1A ilnd at the ~nnl(' 

tillll' <;l' n-jng iI~ 11 C:;. ~l· hi~torr for competi
tive mnnufactufer,. Il00H'vcr, :Igenci.'s 
.1nd m:ln)' spon'>OK rl.'d thilt an indu~try 
ur}!anizntinll like til(' NAB might intert'st 
a corporation in fUnning a h >st projl'Ct. 
Agelx}" l.'xl.'Cutives T<'Rard this as P:lr( of 
thl.' joh ur till" NAB's t-url'au of hro:ldcas l 
advl.'rtising. Solid .){ll' aRcucy "P, "In 
its 25 years of cXIstel"l(C thc NAB h,l~ 

conductl>d just unc brO>ldcast advertising 
rl'scarch prnJl'Ct Jo')kc's. If it con
tinues at tll<1t pacl' hoth television and 
facsimile will Iw hcn' befurc a sl'Cond 
study I') compll'ted nnd rl'ad), for ("valua
tion. Advcrtising i~ a fa ~ t-movil1g field ." 

While a~{'ndc~ a,:rre(' thnt thl' Joske 
l'xpcrinwnt was ~ucce~sful, thc)' also feci 
th<1t it hasn't Oc!;n promOtl'ti dirl.'Clly
th.11 it 1l<1~ becn Il' ft IfJ slnl ions 10 carry 
the ncws. They fl'd tlmt thl' departmcnt 
:.torl.' advcrtls ng nnnagcrs tlll'mS('hcs 
should h,l\'e bi.'CIl on a spccial NAB mail
inl! list and rl.'cl.'ivl.'d blolO.'-by.blow rl.'
pQrts. "If NAB ha~ a department uf 
brn.,dC.1st advcrtising," onc sponsor asla'd, 
"ho ..... is II th.1t I , head of an org:mi:atioll 
spending $),000,000 a }'C.1r in nation.11 
ad\'l.'rtislllg , hwe never rcceived a sm~le 
pil.'Ce of 111111 fro' ll thel11 ," 

Another Pdl~rin :lssistalll is Ilugh 
I liggins, unJer who~e dircction arc issud 
the re!Xlrts 011 "radiO results." Plagucd 
hr huJgct considerntion') and no a:.sist
:II1Cl', I liggins b forccd to conduct his 
activitil'S on a penny-ante b3Sis, 1\1.111)' 

agencics hnvcl1cvcr ~('en an NAB "result" 
preS('ntation. The N\B does Imk mon' 
than mak{' thl'l\l a\'ailablc to stations, 
Agcncit's fcd that n"Ml~1 stations and e\'cn 
nelworh arc nOt ~l';m.>d to du broadside 
pron"Mltion to indu~ tTll'S. l1le) llOIl' that 
a [jn1l' ~11(,<;ll1an b jud~:ll'd on sales that he 
clOSl'S IIOt thoSt, h\, opens. The long_ 
r;lI1f!e pro,p,,'ct , ell(' man who won't huy 
tnday , is genernll)' Il'ft to himself until he 
l1\ake~ lip his mind if hl' ('vcr dOl'S tn 
hecome a spollsor. 

Evaluation of 11ll' work of J. AII.111 
Bmwn , allutha of Fr,mk Pelll.1!rin's a~. 
si~calm., is indutkod in till' repOrt INl 
N /\B's ~mall Ilnrket opera tion s ratill'r 
th ~U1 in thi ~ Sl'Ct UII on al1nIY ~I!- of bro:ld. 
cast ad\(' rti~lIIg promotion. 

In brid, 1lI0~t ad\"('rti~in)! agl'1xie, 
and .. nn1(' ~pom,urs '~ Cl' ill NAB's bun'au 
or broadl:a .. t adl 'crllsulg a dl'partll1cllt 
tllnt might 11l'lp tlwlIl ~dl mnrl' bro.1dc:ht 
;l lh'erti~lIll! th'lf Illi)! ht !<ul'ply them 
1O.·!l1t lIl l' tool ... with lO.'hich to advocate the 

. .. wanta 
leap all over a 
14,000 square mile 
sales 
area? W 
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1 
usc ofbrU:ldcastillg. "Unfortun:ltC'ly, til(' 
operation hasn 't begun to make itself 
(£'It." That's the 1Oo'.1)' thc Ill' \I,' Iwad of 
Ollt! of the biggest billers ur broadens! ad· 
vertising in the ngl'llcy fi eld said il. 

QlkJt l'S: 

"BnJ.,dcast advertis ing can bl' sold liS 
a field b)' the NAB and il should be. 
Gnly an assod:ltion call forgel tll(· indi· 
vidua l sale and nppro.1Ch tlw p roblem .. s 
an indust ry onc,"- Ntcw businessm.n for • 
sm.1I ''Jenev in B.llirncre. 

"WilllOUi bw.1dcas t adve rtising. AIl1('r
Ican radio as we know it just wouldn', be. 
Therefore it seems to me that the NAB's 
firs t j ob is to sell bro.1dcasling as an adver· 
t is ing rlIcdiulIl."- Timebuver for I n ''JUCY 
with hudqul rtcrs in 51. Lo..,is, 

" It is impossible to get !no (:lr :tway 
from the fOlet that nu division uf a trade 
association can get vcry far beyond it s 
budget. NAB hasn't given its bureau of 
broad cast advertising any real money [0 

spend, Actually it has squeeuxl the 
maximum results out uf every nickel it has 
spent in this direction , "-R.dio di,utor 01 
u impOlwnl N lfw O,IIfI", I']lfncy, 

" I t takes money to get business, Nf\B 
isn' t spending it in tha t di rect ion," 
-Advelt;lin,] mlnl!JIf' of I ' Idio lid m.nu· 
Ilc lu llf', 

BMB EY ALUA nONS 
(Co~MllcJ /rum 1'::Ig( JS ) 

have forcl>d us into other mediullls, de· 
spitl' the fact thac broadcasting was doillJ; 
il job (or us, Without a 8:-'18 or its 
equivalent we \.\'ould ne\'er ha\'e had the 
answers to spot co\'crage thac our s,1lcs 
departlllent was consistently requesting, 
Without de finite information on where 
the stations we were using could be 
heard, it would ha\'e been impossible for 
the s:.les promotion department to place 
point-of-salc macerial prope rly o r to 
armllge for distribution that wou ld 
p.1rallel uur air ad\·ertising. 

" Before 8MB, \.\'e placed a great deal 
of broadcast advertis ing with a hope and 
a prayer. If thmgs started to gel tough 
a hope and a prayer wouldn' t be sufficient 
and \.\'e'd spend our ad\'ertising dolla r 
where we could see its results," 

This advertising man pointed out that 
figures which, lik e SMS's, are a year old 
(it takes about eight months 10 process 
the 5MB balloHypc of sur\'ey), aren 't 
ide.1!. At the same time he agreed th.1! 
any co\'erage figures that were compma
tive \.\'c re b'oud . He Iloted Ihat e\'en the 
Audit Bureau of Circulation figures co\'cr 
periods that are more than s ix months old , 

As to the type of figures and informa
tion deli\'ered by BMB, there is plcnty of 
hcdginj:( on the part of bmh a !-,!encies and 
sponsors, Both groups want figures that 
will tell them :It a glance the average 
audience expectancy Iha( their p rog rmns 
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would have 011 e:lCh sta tion or network. 
&'wral .1genc}' rCS4..'.1cch men I'l'purt d liU 

thl')' ha\'e de\'(' lojX."<I furmulas el1<lbling 
thel1l to ascertain Irs tellcr·c.\lx'(:WIlCY 
fi!!u res from B.\.otB data. These men 
admit tha t their formulas llCl'i.l more 
tc~ til1g and qucstioll whrt lter or not it 
is within t ilt' scope uf the BM B to pro· 
j ect fi gures. Other research men 5t ress 
the fac t that few as,::encio.'s ur "Iltlllson. h<l \'e 
rad io research dl'part ll1ents large ur 
capable enough to handll' th l' " higher 
mat hematics" requ irt."(! III con\'ert thc 
"raw fig ures" of S :-' IB in to audience
expcct :::ncy figures fllr a proj:;r'lIm. T hese 
latter men wcre of the opinion thm tile 

Bro.1J east ,\leaSU rt'I1l('n t Bureau rm.", t d\:· 
\ 1st> resl'arch IlIcthnd s Sn sJlnple lhal Ihe 
"fi!!urt, h;lI er"" Will understand and usc 
thClll, , 

, , . ;mu that the Sl KlI ler the N/\B 
Ix'O:Jllle<; J U, ( OIl C • .r the associai ion<; oper
ating B.\ JB the bl' tter. 

Quotes: 
" H,\ \B has to live ami gro\.\ . It must 

be madt, (Inanci .r ll)' slrong enouvh 10 be 
tough :mu im k r em'enl. "- Advlf .li,;n!> .... n
.g" 01 IPonIC' I~ ~ nding nullO th lf lo p 
mon lfV '0' lpell I.d io . 

" BI\lB must nOI pc nllJt rtsc:f to be a 
fOll!ball nf either 1 1 '~rer or Nic1<;en, 
Publicil}' Irnkillg the (' rg:- niza l i(,11 \.\ !th 

(P1~UK 111 . " 10 l' 'gt M) 
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, 
Ih'(l'1ll I'wgr<11ll ~un'l:Y~ h'vca1 r:lct~ 

tl'!\.'I"IlHl pfl'l!rmn IlKn gCl1crJl1y kiloII.'. 
In :-"~'" York i':HC'~ 1 ,1l~>St surVC) plnccd 
~1' 1 O\\I1l'r illll'rI' <;I til th,' lollt/wing urder: 

I :Io"'''I'I,,,,,hll' I -'>!.Io •• 

""" 
1'.-". u'" L""I: ' h .\I,u It", \'1, r"r~~ 

\\' Ill'll NRC was bro..1dcaQing full-length 
rl.lY~ on Sunday night s this feature led 
1110,1 sunl")'s made, \\'ABO 
IDu'1olll l \\hieh hils thc only program 
~l' n'ice in NI'W York on TUI'Sd.1Y nights. 
1ll.lde a 5,000 m:liling to set O".11cr~ and 
received a belter than 14 per cent reply. 
All ih foUl Tuesday progr:lllls had good 
vk\\ini!. only thl' educational Srrring 

While emphasis is being placed upon 
F,\\ "tMions receiving network program 
~erviC(', one factor is being igt1o(('Ci. 
Until therc is co.1xial cable llCroSS the 
nation, nctwork programing over Fl.! will 
not ha\'e F,\\ quality since there are no 
fllci lities for full fidelity Ihrough an)' 
prescnt tclephone lines. All that FI\I can 
ai r for network prOj.!r.1l11S is a static-free 
~ignal. ••• Clever sta lion operators in 
Ihe Fi\ \ field arc hui lding audiences for 
thelllselves withoU I a netv.'Qrk crutch. 
They arc viewing Slromherg-Carlson's 
~ronS(. r ship of a JO..picce orcht'Stra O\'er 
the Contin('llIa l FI\l N('[work as being of 

i':e'" (ac,(mik p .. t,·Ilt~ dc\"Clop('Ci hy 
Cll'lnin \\' C. II , Finch "'ill elimil1:lte the 
(o~tly rllrn required by Mlh the Finch 

" 

/hrl/ SOCIICI.· dropping bdol>.' 50 per c(,nt 
of tht' r('lllrn~ in Ihl: "rt.'gu lrlr VIl'WII11.(' 

c:ltl'gory. T he four prOf(rml1s rated in 
thi~ marmer: 

I'r .. \t,,,n . 

..... """ r,} 
en,h to. C",r)' 
\h""'rll ~' 1I111 

:-'c 1"11< " 

11",:,,-

I". " .. 
~,I' 

~ .I 

\7' 
. , I ,." "'" ,,,J. 

Ikn.-
0;"",,1 "~I"'",,, ' .,\ ," 

" I I ', • 
J~ ' . " 

, 
", .,. • 
" '" " 

••• A WC~( Coa~t ~ur\'t'}' is currc!1Ily 
bl'inp; tnbulall"d; ad\'lInce illdication~ 

:ln' ch:1t spons lead on the P:lcihc a~ th('y 
do Oil Ihe ~\lIantic. WBKB, Chic:lgo, 
survey indictiled Ih:l l somNinU' ago . • •• 
New York will ha\'e 50,000 r('cdvinp; sels 
in oper<ltion hy Ocwb('r I. Thi~ is based 
upon fan that more than 80n rect'i\crs 
are pouring illlo homes e"ery week. 
Otht'r area~ where television is in the 
publiC news will r:lle in the fo llowing 
"set" order by the October I date: 

Philadelphia, 8,000 
C hicago, 6,500 
Los Angeles, ~,500 
IKtroil,3,OOO 
WashinglOll, 2,500 

more importance tlwn Petrillo's refusal 
to pemlit duplication of AM programs on 
FM stations, Stromhcrg's program will 
present mUSical selections that emphasize 
thc basic difrerenc(' betw('en FI\ 1 and AI"1. 
Th e program will originate al \VHFM, 
Rochcstcr, and will go, within a short 
time, to 22 FM stations, • • • KRON, the 
Sau Francisco ChroniC/("s FM stn tion , 
will res trict commercials to two minutcs 
in each daytime quarter.hour. The news
paper publisher, George T . Cameron, 
pointed OUt when announcing this that a 
class broadcast service {high (id('lity, 
stalicless) should h:l \,(' a high commercial 
standard as well . •• • Washiug/011 (0, C.) 

Post conduCled a poll for W INX in June 
19H and came up with the amazing in
formation that there appeared to be 66 
per cent more Fi\ 1 radio recci\'ers in 
Washington homes (I ~,500) than any 
figures dared to claim heretofore. WINX 
will ha\'c a continuing chcck from now 

:md othcr FAX systems to date. During 
the laSt month Finch demonstra ted four
color FAX for the press. engineers of the 
FCC, and a nUll1ber of inVClllOrs. P:lper 
used, for eit her thc lIe\\ Finch hlack and 
v.hite or color tranSll1i s.~ion , can be any 
typewri ter, telegraph . or t->u$iness machine 
rolls. Tests shown LO pr('SS and trade 
compare favorably "'ith any FAX seen 
to date, •• • WFI L (Philadelphia) plalls 
for FAX \\'tli l'ol' ill the form of limited 

~t. Louis, 1,500 
Schenecwdy, Albany. Troy, 1,000. 

SWlJon rates in the areas "'here th('re arc 
cl')mmcrci:l ls wi ll not change radically 
lX't v.'('(' n 110" and the October da te, Both 
DuMont's \\'ABD and WAKB set nev.' 
rates dUring Aligust. Du,\ lont is now 
charging the nev. rates v.hich are based 
upon ShOO an hour. WBKB's new -.call" 
is based upon an hourly rate of $375, • • • 
CBS' I;nest selling appeal to sponSOrs is 
the su~u!estion that tht'y use their own 
conlinerci~11 11lms on WCBS-TV. Over 
70 pcr cen l of the nation'S national adver
t isers arc 5.1id to ha\'e at leaSI one film 
which would m:lke a pass.1ble air show. 
••• KTLA, which hopes to be the ke) 
station of a f'aramou!1l PinUres TV net
work, is expanding its staff which in Ihe 
past has consisted mostly of Klaus lands
berg, • • • Problem of check ing a telecast 
for a sponsor ha~ heen tackled b)' Benton 
& Bowles for thejr client General Foods, 
T ",'o scann ings of Au/hor Ml'l'ts I~ 
Crilies werc recorded in sound and on 
film (or client checking recently, 

on . ••• Lowest-priced FM cOlwertor to 
date is the 1\l eck Convertor priced at 
$19.95, SPOSSOH. has nOI checked the 
instrument yet . • •• Hugh Terry, man· 
ager of KLZ·Ft-. t as well as KLZ , is 
putting his promotional ability to work 
on FM , As soon as he placed thc station 
on the air, one_sheet silk-screen posters 
",'ere sent to all radio dealers which em
phasized Ihe ncw Fi\1 slalion'5 si).·hour 
schedule and its regular broadcasts of the 
Dellver Ikars horne games, day and 
night. Terry has plenty of plans that 
should make Denver F,\ I<at1 scious . •• • 
KBU R 's sister station KBUR·FM is 
claimed to be the first F,\ I station in the 
state of Iowa. It 's operating on an J J~ 

hour schedul e, 12 noon 10 II p,m" carry
ing all the non-musical programs of ABC. 
Even before the station was on the air a 
check-up revealed that there wcrc a 
number of F,\I-A,\ l sets in the area 
served by the Burlington stalion, 

reception with receiving sets loca ted at 
stralegic points in the Quaker Cit)', 
ralher chan in the home. Roger Clipp, 
general managerof WF IL and WFI L-T V, 
expects to eSlaL- lish a special dell I whereh), 
pioneer sponsors of telecasts will also Act 
a bonus in the form of bcing abk to buy 
$pace in che FAX edition of Th(' EI't'lIin,1! 
Bulle/Ill, the newspaper owning the sta· 
trons, Rate card naturally is a thing of 

the future. 
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yankee baseball 

act it out 
\Vhen you get 11 19 
audience letters f rom 
t he wry fil'st Hiring of 
n televis ion sllstainel', 
you know you have 
n hit. 

readymade television 
audiences on 
Du Mont Station WABD 
new york 

'1'1 ... la~ l /!a rn "~ of Ill .. . ·.,a~""-. ,,,.. of 11,,· "'''., 1 1'''I", lar f" ~o1"r'" "" tI ... T"I" , i~;"JI 
~<'r •• ,.". \1 " " ,- "f 1I1"~" " iii I,,· II". ",,1.- "" .. "." ,,, I.e 1.-k .. ·,,·, "" 11", .1,,, " II ... , li n ' . . ~ . . 
1,la ~ ," ,I. 

small fr~ 
Uncle Dob E mery's winning 
Jler sollnlity won t he heal'l s 
and loynlti es of ~' ollllgst (' rs 
i ll eve ry te!cv ision home. 
Your own 15 mi nute segment 
1 day n week or 5 days a week. 

If you are inlere .ted 
i n IInyof th",,(> I"'o ven "cogr~ms 
in Y;"shington o r to: ew York, 
I,hone o r wire today. 

WABD _ DU MONT 
515 Madi50n Avenue 

New York 22, N e w York 

Phone PLaza 3·9800 

• 

NEXT YEAR'S 
BUDGET! 
Don', forge t te levisio n. 

The audi e nce is growing 

like corn on (l hot night. 

Ily this lime ne x t yeor 

it w ill be Ire mendot;!;. 

WAB Key station of the 

ttEW YO RK 
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A GREAT 
Southern Market 
-;' 

.-. /J 

Populalion 
Coml:in(d: 1,000,000 
l..',b-a" only; 1 11 ,oeo 

Jo~nlon City )4,COO 
KinSlpoft 33,0(;0 
e,i,tol 10,C(;0 
[Iiubl!lhlon 20,OCO 
Grnneville 8,CeO 
E,win 6,000 

Induslry 
Plutiu 
Tntile. 
Eookbi"dins 
H.rdwood Ilooring 
Hosiuy 
Rayen 
Silkmills 
furnitu.e 
Foundries 
And mlny olhe •• 

Agricullure 
ToblCco: 100,000,000 

pounds sold ,nnually 
Bea nt: World's )argll' mlrket 
Dairy 
Poultry 
Uvedo," 

;dO Tourisls 
HUrl 01 TVA fle.ntion 

.tn. Gateway to G.ut 
Smoky Mount.ins 

:7" Weallh 
Hi ghest income b rle!.e! 

sroup in Soulh 
Richut and mo.1 thickly 

nttled ." •• 1 communities 
in South 

WJHl;. the only full time ,egion<ll 
IIdtjon ,"rving ,hil dIU. Thirty · 
'wo 8MB counties with 85,020 
8MB ,.dio homu. W)HL ;1 "most 
/illened /0" in len of j" 328MB 
countiu 

John E. Purson Co., -Reps. 

910K, W J H L 5000 W .. " 

Johnson City , Tenn. 

ABC Full Time 

.. 

Small Marke Is 

I.iff I.· s ' ;IHuIlS h"."i'n'.~ n;:mlci.~s; 
SI.nllsn."s \H.III .... S.~ 'he'lI~ h ... "-

MOfe SPOIISO'S 'lId ''jt:llcies h.d ideas 
.bout wh.t NAB could d:> 10' sm.1I m.,k ~t 
st.lio,lS th.n h,d idus .bout any othe, se,li:;!n 
of this Ev.lu.tion. Contribulin'j ide~s "'e,t: 
63 sponso, .nd 39 a'jency exlculivn. They 
wt:re Ifom .11 dep.dmtntS, t:vell includin'j .n 
''jenc.,. copy mill. 

!:lponsor l'xccutives look upon ~mal1 
market ~Wlion~ ju~t cb they look upon 
~mall t'IWIl 'Heklie~. But the)' find ~nllil 
market ~ t atiQns much more activ(' in Iry
ing to oblain tbeir slice of national adver
tising buJgets. That nl1kes them more 
trouhlesome to Ilation:ll advertisers' S1 leS 
and advertising man!lgers. I I also pro
vok('s SOOl(' pertinent observations on 
small rnark('{ sta tion operations and the 
NAB's small marke t ~ta tion committees. 

"I can't blame a local market station 
(or trying to get sonleo( our Spot advertis
ing," said olle food manufacturer's gen
eral s..les manager. "However, it is my 
(ecling that their association (NAB) ought 
cle<lr to figure out SOIll('W<lY lOenableme to 
buy advertising at the same cost per 
listener that I huy it for on regional and 
channel stations. 

One agenc)' man who came to the ad
\'ertising field from a lSO-wan station 
operation feels thiH no good can come 
from current agilatioll for another hroad
cast'ng association. He s tated that mul
tiple associations in the hro.,dcast field 
preveru lil(' unit)' which Illust prevail if 
hroadcasting is to prevent the inroads of 
other media on r.1dio·s share of the adver
tising dollar. He under<;"tood why, hUt 
didn't like the fact that there was now an 
FI\IA (Frequency I\\odulation Associa
tion), a TIlA (Tde\'lsiol} Broadcasters 
Association) and, in the work, an FBA 
(Facsimile Broadcasters Associ.llion). 
There is a facsimile group in existence 
no"" nIH it's not U1 the fomt of an associa
tion, ralher as an underwriter of certain 
FAX experi!l1cmalion . This agency ex
eCllth·\.' said: "I know thM it'~ hard for a 
succes~flll stand:lrd broadcasting station 
tn ~ce:l new type ofbro;ldc:lst service take 
:l\\:IY part of it~ :ludicnce. But tile emire 
fiC'lL! would gro'" fa~ter and IKaithier if 
til(> NAB "'erc hi,!! eltough lind hone~1 
enough not 10 carr~ the hall for any tyre 
of 'l'f\'icc but do tile jon for aiL" 

Q\lote~; 
"~Illilll marke\l>? TIll' re are no lolllall 

nwrket,. Just ll1;lrket~ whl're it'~ tOO ex
rl·n,lv<.' for u" to sl'll our proJuCb. ,\ Iake 
it l'a~y and profitable tnsell dlO~e markets 

and we'll he using st<ltions inlhe!11. Can 
the NAB do that?"-Cannt:d meat ploducts 
.dve.tisin'j m.n'9t1. 

"When small market s[;1tions deliver 
sail'S. we'll be using them. Let the l\:AB 
help them do that."-salel m.n''je, of n,_ 
tion,l beauty p.oduci m.nulaclu.e,. 

"I-Jow can t he NAB prorerly sen'ice 
sl11<1l1 market stations <lnd regional as well 
as clear channel hroadcasters? \\'hen a 
decision is to be milde ahout a policy 
matter which involves a numher of small 
market stations within the orbit of a 
50,000 watt station no as<;()Ciatiofl can 
serl'e t hI.' best imerC'Sts of aiL "-smlll .d
ve, lisin'j ''jency ,.dio di,ecto, (he'. the de· 
p./lment). 

"Tbe 8'\18 part o( thC' NAB opc'ration 
bas no douht bC'lped <I numher of small 
markC't Slations. It has also made it 
impossibk for a nurnt->cr of sm]1I market 
broadcasters to sell what they have. It 
might he int('resting to have an executive 
v.p. of the association for each type of 
broadcast operation and let them fight for 
their 'clients' within the association. 
Then maybe radio would gC't somewhere." 
-limebuyt:, of one 01 the top 10 'gltncies. 

)fOTEL~TRAND 
Addl\l;c ("Y'$ Hotel of DistinClion 

ATTENTION 
DELEGATES 

Wt: inVIte ~II dele9~tes to the 
Natiof\dl Association of B,oddcdSlers 
ConventIon III Adltntlc C,ty, Sept. 
13th to 18th to mdke tflil lovel.,. 
hotel "YOlJf HeddCl~It'te.~." 
BedlJllflJlly FlJlnisfled Roo",!> .. 56ft 
Wlttt:r Bdths . Open dnd Indosed 
Sun Ve'dnddS , .. Sun Deck!> dtOP ... 
ClJi!>ine UIISIJ'pd!>sed .. Gdtdge on 
Premises ... E~ery Facil,ty 

A\tIdClive Rdles 
All N. A. B. De/egdlu 

hcl u. ivt: Pennsylvania 
Ayenue and Bo.,dw,lk 

SPONSO~ 
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SILLIMG 
POWER 

in the Nation~s 
12th Market 

CBS Network 
5000 Walts 

Day and Night 

G. \'\ ', Gti.\:non. G,·II. ~I ).!r. 

WISN 
Til l' Kat7. Agcncy. Int;. 

"'atl. Rrprcsenl;ll i,'\') 
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LABOR RELATIONS 
(C.cmtillllrd from page B) 

qu.ltciy 11l1d arc honesl in slillmg Ih:1I 11 
is ,heir (('cling Ihal the)' ,,-on't b.: fnced 
:It Ihi~ colln'nlioll either. Ont' "r(ln~r 
summnri:cd the fl'dll~s of lllo~t of tlK 
advertisers who cont ributt-d 10 thb NAn 
EI'!1/uation h,SlIC, " Jt \ alll1o~1 ccrtainlhat 
any trade collvention ill thh time will 
reflecl a S<lngUlllC ntliludc 011 unioni:u· 
lion. When m:ln:lgt'ml'nt is in the 
:\5CClldeflCY that's the time In f<ll>hiun 
a sound labor (elouions policy" 

No advertising "genei"" had an), labor 
relations comments [0 make. The mere 
question gave most account executi\'es 
the same shivers as losing a major ;}C(T!unt 
and resulted in the same "No statement 
to make" reply, 

Quotes: 
" Because only the lletworks and big 

stations have been directly faced wllh 
real laoor problems (a few ~rnaJler on(:s 
have also but these arc the exceptions 
ra ther than the rule), it's undcrstamL.1ble 
why most stations don't cooperate with 
the NAB Labor Committee, Let them 
all have a little taste of unpleasant 
employee-employer relations and they'll 
rush to their trade association for help," 
-Personnel hu d of • (lrpd m.nul.tlu,in, 
o.,.niulion thll hIS used r.dio, 

"The biggest field for the NA B or any 
o ther trade group is that of its members' 
labor relations. Only when ('(lmpanies in 
any field work toge ther can an industry 
achie\'e stability \\ ith uniOIlS. "-Puhlk re' 
Iitions uetu!ive of I hi! stnl flhriuto •. 

"\\lith trade associations, labor is like 
weather, everyone talks about it but 
pract ically no one does anything."-Vp of 
• m.nuf.clu,e, who is . Iso vp 01 the ind .. stsy 

.lIoti.lion in his field , 

BMT EVALUATION 
(Omlilluedjrom page 81) 
either slwmld be squelcht'(1 for neither in 
the trade nor sponsor mind should B,\16 
be allied with any other research organi:a
tion."-Busineu mlnl!e. of the •• dio de· 
plrtmenl 01 one 01 the lop ten . dve.tisin! 
',entles. 

"It's a shame that CBS that fathered 
the fomlula on which B?\ IB made its first 
survey shou ld 'lOt have been willing to go 
along with the research organiz;'l!ion in 
us ing BI\\6 figures. It just proves the 
fact that the usc of rc:.e:lrch figures musl 
be controlled at the source. That's an
other NA B problem."-Ad""lt;s;n, m.n· 
'ge. 01 • sponSOI with two p.O!,lms on NBC. 

"Give NAB the crl'dil that it deservcs. 
It forced B~IB illlG heinl!, brought the 
four networks into Ime and got behind 
the idea stron~ly enough to raise tt-.e 
money that made II:e lirst ~ur\Cl po:.sible. 
The association of broadcasters takes 
p~ent y of raps- leI it take a bow for 
B{\ IB. "-Diyisional wles m.na!lt. 10 •• na· 
tion.l/ood m.nufltlu.e., 

os 



.~PEAKS 
Let 's Sen Radio ! 

l'tioUI"! h"n" i ~ ., Il'l!<'r (, .. ,:(' ;n:<I frum Rl) 
""' ... ,n hNd "I hi, H\\'II :-'-,-w York .,<In-r
,i.i"c: "\!I'IH~' .m.1 f"rn"'rl~' ;l prn~r,ml 
,hn,'tHt vr _'.,L'''11 \\"()R. \\'" Tilll think Ilf 
II" r"'t[l"r f"fI",,-up ,,,,,Ut \u l:u,[ l'clilnrial, 
1.,(, \('1'/ "dli,,~ 1("din, \\" .. rUII~idl'r it 
"tll<"'" r,·."I ... ~ JUT _Iali"" (""'., uti,..·, ;l~ 
thi_ "\11 "' __ ;on ,'"m',-III'" 

" J can't, for til(' life 01 me, figure out 
\\ h), the radio powers-that-be, In'adin!! up 
a Illcdium that'~ intangible from the word 
go. cominu(' to ignore the importance of 
industry,wide promm ion. 'Promot ion ' is 

Sponsor 01 the year 

J>:lul \\'I;'(' ks Litchfield, Chairl11illl of the 
Board of Ihe Coixiyear Tirc and Ruhbcr 
COlllpan) sro'~oR'S ... clC'CtIOIl for spon
.. nr (.1 thr year 1 9 ~6 4;), 

\\11('11 :Ill hU~1I1e~ .. was switching to a 
h:'lrd-tllttin,a cOlllllll'rcia l philo~{)ph}", Pau l 
Lit chfidd ill\'c'ted $ 1,0011,000 a )'Car in 
thl' luture 01 AmcriG!, in "prcildlllg :l fe
IInt;(]n of th~ word:o :1I1d dccds of the 
,.:n':llC'1 ~IOrl' cver told. 

\\h~'n J 1111 Elh" Prc~iJl'llI of the Kud' 
Ill'( '-1:\'11(\, brnu,aht a progr;llll to ,\k]{1n 
l"r hi' rlll'llt and fril'IlJ. LitchfidJ, to 
h~'ar Ill' r.d1<'W Ihat "I1_C,11\'d rranic:11 ad
\'l'rtl~ill\! l1Iel1 wOlild think lIill1 cra:) 
Th,' rm\!rall1 hl' cnril'd \\a~ not ,1 ~I r;light 
~l'Itll1~ dlnrl l'Ilutd not be Illold,' into a 
'trail!ht ,Ilhl'nl'lll~ \'l'hirll' a~ bro:ld\'a~t_ 
iIII-.: h,ld )';IM,\\ n C(llllIlWflial, ,h,\\ 11 tllwugh 
ib 1; I,'ar hi~IHr\' I k ),;Iln\, lil;']( it \\'a~ 

Ir.llIl!ht 1\ It 11 Ihwllnill'. that it (arrkd 
\\llhll1 tlw 1\;111 h":11 ,1I;.!r:1ITd 4111 IIh' 
,'lId'I1'Ul rl'l'"rd l'Il'n'l'lIh th;1\ ,,,uld, it 

'6 

prot-:lhly a badly dKl~cn word u's fre
quentl) 'ju~ufi('at io l1 ' we h,J\'t,' to .... 'orr}' 
a/1oU[. 

"A cliell! is u ... ually a hard·hcad ... d 
h\l ~Ull· S!. m,lIl .... ho, n;!turally enough, 
k ;lI1s toward~ thl' fact5 :Ind tiI!Url'~ school. 
CoOlIWll l1 1! ll1('din oHer him ABC circuln
IIUII ~I:l II ~tics, re~ult storic~ , and I1cver
endinl! pfOmo(l()IJ . Radio can ~how re
sult swri(''>, alright, hut in plaCl' of 
stati,tic~ it puchl's r<1lings and ('()wragc 
figures, ill'Hilcr of which can possibly be 
exart and Ilcithcr of which ha, thc 
legitimate ring of :1 "",Orll statcmcnt of 
circulation , So far as promotion is call 
Cl'rlU'J, eVen in till:' faCt' of Cl'JntinUlI1g 
coOlpcllliw pitches froOi olher media, 
r:1I.lio otTers blank, period. 

"I t seems to Ill(, high I1l11e ~tations 

reali:ed that lime buyinJ,! isn't Ihe only 
importalll facct of the agency's radio 
actlvity- it'~ our tillie sdillig that puts 
the .... orks ill lI1otion. The broadcasters 
sc('1Il to h:]\'(' lost sight of Ih(' fact thm in 
th(' fin al analysis th(')' pay th(' advertising 
ilgeill's cOlilmission , on the theor), that he 
is directly instrumental in the sale of 
tim(', I think that the sales aml11unition 
corollary to that is obvious, 

'Tve pounded away at the n('twork 
bo)'s il nd independell t ~t;l tion meil and 
network l11en alikc, before, durin,!!, and 
after the war. I ca n't say that I got 
vcry far. 

"Hope ),ou light a bonfire t-h- i-s big," 

Applause 
misused or IllbJudgcd, dl'~ t roy the grea t 
rorporil tion of his cliem, 

He put tile tr;']nscriptioll 011 a tum
tabk 1\';oiH'd for ;1 n'actlOn frolll J. K. 
Hou,ah, Coo~rear Adl'enisillj:! DirectOr; 
0, T. Buchanan, Ad\'('rtising ,\jana,aer: 
most of the major l'wC\ltil'('~ of t h(' finn 
and Paul Litchfield, The lIlan:'l~emCIlI 
group he<,rd Ihe disk through to ih COI11-
pletioll. Then Ihc Ad\'erti~ing ,\\;'mager 
,aid , "Her("~ ~lIlcthlllP: that 110'(' call't 
o\'erlook," Lrtchfidd'~ :'lmw('r \\'a~, "Here 
i~ soll:ethillg that II l' dOIl't d:lreo\'crlook," 

A s('cnnd recording wa~ madc ill Good, 
vear's l'xl'l'll~e, It wa~ :1S good :'l~ the 
lir'l It hrought Ih(' ~lOry of thc golden 
rule 411 livin,!! to all \\ho'd care to li-tcli. 
Lflchfi('ld hought the I'r~~raill. 

Th:1t l'till 11:1'11'1 till' ('lid, Thcre 1\':1~ 

fnling that 'fill' G,,'ll/cst S/l.n' Et'('r Tolll. 
;I ~ till' 1'TI~raJ11 I~ titleJ. \llluldn't :1CCOIll
rll~h anything fur Gtxxlye:1r without ad
"crtl"ing com'nuit}" that Iit.'J lip [he 
"C.fl'ah'~ t Z'\ame ill Ruht'('r" \Iith T/lc 
CI .. ,I!('~t SlOT\, £I'('f T(lld. 

It Didn ' t Happen, but 
$cveral months ago when it scentcd 

ilppar(,111 that Fred \\'aring would be 
lIlowd from his NBC half-hour II 01.111. 

spo! [0 10 a,m" the AI11('ric;m Broadcast
ing Compan}' realized that while \\'aring 
was no liueat to its II a. lll. Breakfast ill 

Hollywood IllS music might raisc hob with 
,\fy Trlle Story, on that Ilet ..... ork at 10. 

[ xccu tl\'es juurney('d to Chicago and 
sold morninJ: sponsor~ on ABC on a co' 
operative a.m. promotion for the ('mire 
9 to 12 skein of prugr:lms. The cost was 
to ha\'e beell $65,000, At that time cvcr}' 
advcrt isl'r involved sa\\' the Ilced 10 figll 
and bUi ld their audiellces, an indicat ion 
,hat sponsors do rC;Jliz<:' that thcy have a 
joint responsibility .... 'ith the facilities IIle}' 
use to bu ild audience-so 

It would have becn a good fight. It 
\\'on't happen becausc onc of th(' sponsors 
involved canccllcd his progmm due to n 
disagrcl'll1cLlt with ABC's continuit}' :lC

ceptance department Ibad tasti.', ete.) and 
at the last 1110111('nl anOlhe( sponsor 
reali:ed that hc'd be fighting himself if hi.' 
subscribed to the fund rhc's on oth('r l1et
works too) and changed his mind, 

Promotion is a vital part of broadcast 
advcrtising. Evcn if the ABC a.m. pro
motioll won't come off, \\'hat ABC ('xecu
lives discovered is that sponsors will 
share promotion costs-if the idea is sold 
properly, 

Once again Litchfil'ld su'pred into the 
piclUrc- ..... ith an emphatic "1"0." 

It 100lk no lillie courag(' to spend a 
million a ye:1r for a program withnut 
selling. BUI litchfield fell h(' kncw his 
CoodYl':lr customer~ f('1t that tit is pro
gram without adl'erli"ing would sell tire~, 

raul Weeks Litchfield halo been selectcd 
as SJ'O,",SOR'S firs t Sronsor of the Year 
because he rccogni: ed the- vital need at 
this till1e of ;.pr('adillg the dOCtrin(' of 
"rcace 011 earth 10 men of j::OOdl\'lIL" Hl' 
\\'a~ named Sp(ltlsor of the Year for thi~ 
rea:.oll and for ~till another. An indus, 
trial empire nm~ on profit. r\hl}(]ugh a 
$1.Ot)(),OOO a ycar oroadca't proj:!ralll 
might ;,prcad the guid:lllce of the greatest 
t(':lchcr of all tillll' . It ~till h:ld til ~ctl 

Gooch'car li re~ ilnd ruhher product~. 
I t d()('~, 

So Ihb publication i ~ 1}(]lIorcd III placing 
il' Iltll1Il'cr olle among the ~rono;o~ of 
19~6 l(}~;, Paul \\"l'ek~ litchfield, \\ho 
Iw" p rO\'l'd thaI program" ;,:IIb ad"erlbing 
!'Il1I ,dJ. 

SPO NSOR 



We packed a • • 
PICnIC for 

The WLW MailbJ.g Club held its annual 

picnic in Cincinnati on July 19. 

Tha! in itself is not unusual. The picnics 

hil'e ~n hdd CI'cry rnr, except during t~ 

war, since 1933. Neither is it ,musu.l l that 

six Stltes were fcprcsentoo by Ihe nearl)' 

),OOOmC'm~rs in 1\1e1ldaoce. Nor Iha! mao)' 

JrOI'C' all night to be on hand .•. thai enlire 

<haptcl"$ Jrtil'N h)' (hU\CTrd bus. It hJP~ns 

('\C' f)' )'('Jt. 

\,\Ihal is unusual is thl.' \ 'C'f)' nature of I~ 

dub ilst'lL Since its establ ishment b)' W LW 

In 1928, tht membership has gro,.m \0 more 

than 10,000 - with members in 43 slales, 

Canada, Engllnd, Holland, fko lgium, Swcdl.'fl, 

:\ustuJia, New Zubn d Jnd India. NCJfI)' 

one·thi rd of Ihe members afC shut-ins and 

physically handicapped pt'rsons. The (cst arc 

persons " ho, like W LW, JH~ intert's\cd in 

letl"cly hC'l pin,g these shut · ins- to lend en· 

ROSEMAItY OAV.S 
I'o,'",i" .... , of th WLW Moilha CI~b 

eouragl'mcnt, erNte new interests, makco new 

f fiends ... 3nythin,g to combat" ha t otherWise 

might be a "er}' drear}'. negledeJ n istence. 

For its own pm, \'\' L\'\' pro\' iJes the POSt· 

mistrl~s and t"o fulltime aSS lsUnts, b ro~J , 

casts J weekly ~!Jiloog Club prOJ:r.un, pub· 

lishes .a monthly Club ne,,·splpcr. l nd h~s 

C'$t3blished J Craft Shop through" hl(h man}' 

members have b«ome self.supportlng 1»' the 

$lIe of theH h3ndp,\ork. 

To the best of our knowledJ:e, this IS the 

onl)" .rub oi lIS ltnd tn C:o. I$(Cn,e \\l1h 5-Cores 

of ch,'pters leti' el)" o rg~ n lZl.·d (or the sole 

purpose of bringing sunshint' and cheer tnllJ 

the Ji,es of thco Jess (ortunl te ... which llJS 

mltcmJl )' in the maintconJnCe 3nd li\elihooJ 

of ot he r un fortun~l es. 

The history o ( the WLW J\!Jiloog Club 

JnJ its .. eti> ,ties is truly hl'"Jrtwarming JnJ 

rel l . . J hum~nilulm project whICh The 

N atlon"s St.ltion is indeed proud to hl' e 

eSllbhshed and con rouraged. 

"" WLW " .. 

• . ~ .. -\~ 
.. ,~ . .:..{ i>~". . ' --" -~ 



STATION ---

Yes, 850 on your dial in Cleveland 

wins you more listeners ... more profits 

per dollar spent! W)\1(f's not a chance 

bet ... the odds are with you, for 

consecutive Hooper ratings show high 

audience figures all day long! W)W gives 

you more daytime listeners per dollar 

than any other Cleveland station! 

BASIC 

ABC Network CLE VE LA ND 850 KC 

5000 Watts 
~ E r P E S E N TED NA TIONAllY B Y HE AD l E Y · REED COMPAN Y 



Scanned from the collections of 
The Library of Congress 

AIiDlo-VlSlJAl.CONSERVATlON 

or"" UIIIW<T ofCONG/l£SS 

Packard Campus 
for Audio Visual Conservation 
www.loc.gov/avconservation 

Motion Picture and Television Reading Room 
WINW .Ioc.govlrr/mopic 

Recorded Sound Reference Center 
www.loc.gov/rrlrecord 



This file including all text and images are from scans of a private 
personal collection and have been scanned for archival and research 
purposes . This file may be freely distributed. but not sold on ebay 
or on any commercial sites . catalogs. booths or kiosks . either as reprints 
or by electronic methods . This file may be downloaded without charge 
from the Radio Researchers Group website at http://www.otrr .org/ 

Please help in the preservation of old time radio by supporting legitimate 
organizations who strive to preserve and restore the programs and related 
information . 


