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Tigh t grain market is forcing cereal firm retrenchment of advertis
ing budgets. Kellogg's requested six-month hiatus on "Breakfast 
Club" was refused by ABC on ground that period could be sold to one 
of clients on wai ting list. General Mills will start making cuts in 
November with at least two network programs affected. 

- SR-
Programs depending on giveaways for appeal are being frowned on by 
NBC. Its own "Honeymoon in New York" is expected to exit on Jan
uary 1 and sponsors will be urged to stress ente r tainment rather than 
something for nothing. This will have no effect on productions like 
"Truth or Consequences ," "Dr . I. Q." or similar shows. 

- SR-
Petition by station representatives association to Federal Corr,muni
cations Commission to stop netwo rks representing affiliate stations 
is not expected to get anywhere unless reps prove coercion. Net
works are expected to establish separate corporations for their 
spo ts sales organizations afte r fuss and fury is over. 

-SR-
The Pulse I ncorporated has added Cincinnati to list of cities in 
which it is conducting surveys. With first report of Cincinnati 
Pulse, the organization will be covering six areas with 6,289,880 

radio families. This is 18.5 pe r cent of U. S. total. 

-SR-
Football is proving even mo re commercial than expected when season 
opened. WIND, Chicago, sold games to five sponsors. Underwriters 
include Karoll's Men Shops, Standard Oil of Indiana, Armour Packing, 
Goebel Brewing and Atlas Prager Beer . Some key games, i.e .. Notre 
Dame's, Michigan 's, Penn's , wi ll have as many as 18 broadcasting 
booths and as many sponsors. The games in some cases go to single 
stations. in others to regional chains. 

-SR-
Realizing that losses from TV operations will be staggering during 
next few years, networks are mo re and more emphasizing profitable 
sidelines. CBS' pu rchase from F'letcher Wiley of Housewives' Protec
tive League (program producing organization) for rumored Sl.OOO,OOO 
is one of these moves. CBS has in past paid HPL thousands for pro
grams on WBBM. KNX . KMOX and KQI'I. Move will switch New York program 
of HPL from WJZ to WCBS. 

-SR-

Weather Bureau admitted recently, after an earlier fuling to the 
cont rary , that it had no control ovef weather broadcasts on sta
tions. Reported ban on recorded weather spots never was an order 
since onl y thing Bureau can police is representation that jingle or 
song is an "official" pronouncement of USWB. Credit Harry S. Good
man for going right to Washing ton to get clarification. 
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Over 50 per cent of ABC's mail in September was written about one 
thing and came to one broadcaster, Ted Malone . It was all on sub
ject of the feminine "new look." Mail count was 110,596 with 
Malone's pro and con letters adding up to 56.788. 

-SR-
Mutual is going it alone researchwise at this time. 
has not subscribed to Broadcast Measurement Bureau. 
Hooper. Archibald Crossley made special MBS Crossley 

MBS thus far 
It has dropped 
Rating report 

on World Series. Rating was on "recall basis" technique discarded 
with Cooperative Analysis of Broadcasting (CAB) some years ago. Its 
"listenability" report (which MBS is using to indicate coverage) 
is new variation of signal strength presentations. Basis of 
"lis tenabil i ty" is that since MBS hasn I t top programs (wi th excep
tion of a few public service airings and whodunits) it must present 
sponsors with possibilities of what might happen if a Bob Hope aired 
on web. World Series listening figures are another indication of 
what can happen on MBS. Figures are amazing even if coincidental 
figures (Hooper's) are used instead of Crossley's. 

Hooper** Crossleyt 
1st & 2nd game * 43.9 
2nd & 3rd game 12.9 42.4 
3rd & 4th game 13.7 44.1 
4th & 5th game lB.7 48.8 
5th & 6th game 26.8 59.4 
6th & 7th game 24.7 60.2 

*first game not on a Hooperated day so no survey made. 
**per cent of total homes in Hooper surveyed area . 
tper cent of radio homes in Crossley surveyed area. 

- SR-
Farm station business is at all - time high. This is based upon un
official figures reported to FCC which will be basis of report 
issued in 1948. Reason for surge of rural spot business is amazing 
farm income increase. Farm income in 1946 reached 525.322.896.000. 
and 1947 is expected to increase this 10 to 25 per cent. 

-SR-
Resentment against radio manufactUrers using so little broadcast 
time to sell receivers has manifested itself in a number of stations 
not cooperating with NAB-RMA (Radio Manufacturers Association) cam
paign to place multiple sets in every home. Station most voluble on 
subj ect was WGN. Chicago. Only set manufacturers on the air are 
Pilot (MBS). Philco (ABC), and RCA -V ictor (NBC). with Stromberg
Carlson using small FM network (Continental) to help frequency 
modulation along. 

-SR-

Qualitative research picked up its equipment during past months and 
tested audiences in Ft. \'/ayne and Boston . McCann- Erickson took 
Lazarsfeld-Stanton Program Analyser to Ft. Wayne and for two weeks 
tested clients' programs. CBS took its "Big Annie." mass audience 
reaction recorder. to Boston to test programs for network and sta
tion WEE!. 
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SORRY, WE HAVEN'T ANY 
BRIGADIER-ADMIRALS ... 
-but WVET has almost everything else to 

help you do a whizz-bang of a selling job! 

1 . IVhu won tht: H,tttie of 
Rochester for this high 
profit market's 5000 watt 
~tation? 38 veteran:-l litub· 
born enough to inl'list there's 
NO SUBSTITUTE fol' plain 
old-fashioned get-up-and-go. 
And now WVET is out to 
do some fancy battling for 
,\'ou! 

4. :\'0 ... we ha\'e no intention of 
dropping you like a hot potato 
once you've signed. We've been 
timebuyers :lnd clients our
selves so we know what you're 
up against . . . firmly believe in 
R('1'v icillg the SCI/e. 

!. Thanks, old man, but we 
don't want an A for Effort. 
All we're after is A+ re· 
suIts for YOU- whether SALES 

1 
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1 
1 
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5. You bet we'll test shows for you 
and give you complete advertis· 
ing and merchandising service. 
Anything to help you sell more of 
those delicious gumdrops-or any· 
thing el!;e you want to promote. 
We can also give you expert, on· 
the·spot help with local distribu
tion problems. you're out to break sales 

records fo r F lapdoodJe's De
licious Gumd rops or Diesel
powered tractors. 

3. Frankly , we can't a fford to 
mi fl'!\ any boats because we've 
invested o ur own hard
earned shcckels in WVET 
.. all 38 of us . To put it 

candidly, we have to make 
money for YOU-so we can 
make money for Uf'!. 
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6 . We're get up to give you the kind of persona], indi· 
viduaJized gervice you ,,,ant ... the Idud of service 
that will help you get bigger and better returns from 
e\·ery one of your WVET broadcasts. 

So hurry to your nearest three-cent stamp and write 
for full details about Rochester's new live-wire, up
and·at-'em station-WVET! 

VETERANS BROADCASTING COMPANY, INC . 

204 GRANITE BLDG., ROCHESTER, NEW YORK 

5000 WATTS 1280 ON YOUR OIAL 

NOVEMBER 1941 

(YOUR MUTUAL STATION 1 

NATIONAllY REPRESENTED BY WEED AND COMPANY 

3 



SPONSOR REPORTS 

40 WEST 52ND 

NEW ..... ND RENEW 

MR. SPONSOR, MORRIS SH ..... PIRO 

MILK ON THE ..... IR 

INDUSTRY CH ..... RT: DAIRY PRODUCTS 

THE OHIO STORY 

LISTENING, 1947 

TR ..... NSCRIPTlONS· OUESTION MARK 

REPE ..... T BROADCASTS 

TV.FM·FAX 
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SIGNED ..... ND UNSIGNED 
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t. "" I), oto<. 
•. w~ F ..... II ~ C""",. ,..,.." Arl 
II ....... \I, Iu!o, .\.:",. .. 0, ..... ' .. I"",. 
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" 

H 

'. \ I ..... Q. !J,p •• u ! ,h.,n D. (' "'Pt'. \I... ". Ih "L Il .... ~o«l .. 110,," 0" \ <.>II 
. U' 11,11 I.; ." r",n .. oro' lIutoua" 'Y"u .l (" 

\1.1 I •. {",mol,to .\1. &(fr:~h !)fJK,,'" 

(l\tI!rUTlIII • _ .' I, .~ I"I~ 
, bu' __ p. r.,.l; 

40 JJest 52nd 
'"SPONSOR TOPS LIST'" 

\\'l' ;Ire in Illl' prtIH'" of or~alllzing: till' 
radio d..:pmtllll'nt of a br,1nd IkW a~l·ne)". 

"'ftl'r looking over th(' n1;lgazinl"~ in th l' 
lidd, \lC dl'C"ldl'J that S I'()'~OIl topS till' 
list. In fact, we an' "'I impre~scd \lith the 
issues we havc SI.'(n thnt Wt' hdt!:!O thmk 
of all thOS(" Ill' mi~<;('d \1 hill: out finn wa~ 
still in th .. : blueprint .. t.1~(', 

prcn~: Marl our ,uh'<riptlOil Imrnl,:JI
ntely and plca'-ol.' kl 11\ know if Ihere is' 
an)" \lay Wl" can acquirt' back iS~Ul'S 'rs
recially Jul)"'s F(l1/ Elctj" 

,\ IAltY r:ll:AIIETlI GAY'o;Of.C 

H(J(/Io [)jrecfOT 
\I'(IOIIII(lr(1 (.< Fnj Iltc. 

'\1/>(111.\',8 Y. 

\\'e think ~ I'O"'~UM I~ Jomg a gooJ job, 
proviJing aJ\wlt'in~ agencies likc our
&elws with man)" iJ(',1) that are useful in 
thc plannmg anJ purchasing of raJio 
spots, 

CongratulatiOib on your s..'ptcmocr 
issue I\hich is chuck full of ideas which 
\\"111 help us 10 makc money for oursell'es 
anJ our clients. K('('p up the gooJ work. 

RICIIARI"J JonCE,,",sE,,", 

Uich<1rd jOTl!tll:ie1l Alfrt"'Tfisill,l/ 
S(III Fmllcisco 

AGENCI ES NEED SELLING AID 

W('ll, r g,lIl ll'r from Phillip r:rank', 
let t('r in your curren t i~su(' (October) that, 
wilile til("re isn't any bla:ing bonfire on 
the SUbjl'Cl of radio's lack of promotion 
th(' r(' is, at I('asl. a \l1!>p of smoke arounJ 
lhe cJgc~. 

I Jon't think rlml lIe ~ain wry much 
by gelling inlo the pros and cons of 
B.\ lB, ahhough I can unJersl::mJ Mr, 
Frank 's \ery n:lWrall('ndellc), to rush to 
its defense. But w('II, 1('1's put it thi~ I 
lI'ay: Our cli(,nlS \Iho currenily use thc 
Nell' York fAul), Neil'S I.:noll' thnt thcir 
copr is goinJ,! to a paiJ circulation of 
2,352,4~4 on 1\·C'Ckdays. Ther knOll' thm 
1.65i,933 o f Ihnt is ot)" wne drculalioll, 
and that 46..J,51i j~ Ir.1Jing :ol)e. LeI's 
forgel about n:aJC'rship, anJ the other 
imponJerabll", and ~tiek 10 the cireula
tionJ(IC"~. If till)' New YOlk raJio Slation 
can fumi~h anything as factual as th(' 
al'OI'e figur('!<, 1'1) Ix- glad to recommend 
It redde!'.'>l)' from hen.' 011 in, 

NOli", 1l'1'~ llot be silly :lboJt it; 
1)(ll:oo..Jy'S conJmUllllg raJio a:- .111 ad\"('r_ 

" WOC 
ad vertise rs 

ge t o ur vot e! 

every da y !" 

CHIC"GO 

~ 

• 

I!l~ • • 

DAVENPORT, ROCK ISlANO 
MOLINE. EAST MOLINE 

Only \\"0(' deli.eri sati~f.:aclory 
war· round '\ B(' '-Cn;, ,. 10 thO' 
iJU,ld·Citin <. d,,· 1<1r,:,,' 
11I,-,lrop"I'I<\n ,Ir('.~ l'l'I"I'("n l'h" 
{",l.':." dnd Om .• h,l, ~lId 10001'H'('n 
)llnn("'looI, .Inti :""II LQuis 
·\pl.rn\ill .lId\" 11~.nu.J IleOI''' 
"'lrk .Ind ]j,'l' h"n: . nllk .. il 
the ~ulh ,.:1.1;1 ,nuk"1 In the n.,I,.,,,. 

SOOO W"".l ~'O ICc 
8.,1. HI( Af~li .. '. 

8. J. P.t ..... P,.,ld .ft' 
8 .. ,~' louudH. M.n., .. 

WOC_FM 
DAVEN PORT, lOW ..... 

1'1."0 .. 1 R.",. , •• "",,,,, 
fREE .. PET£AS,Inc . 

SPO NSOR 
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It's As Silllpk 

As Reading Ofl' 

A Log-
'I 'h. - III'I .... II'J... .ml1l',1 an.1 ('Iul trull, ·,j 

,Ii\ i ~i" l1 IIr l ire ClIl lIUlI,ia Bro",h·a"t. 

iug S.I" lo 'll1 . ILuli .. Sa le;:, Iw" IIla.l(' 

1'0I1ll ' t'''' f Hl'agall l ,·lailH.~ :l1"'II! tl ... ir 

al'l.i,, \,·!U,·IJI,. in Si'o' n;u\in ,,, !'Ollll' 

ens afli lia lo·d ;:Ia tium'. 

5 1', ·(·ili,·a lt ," l l w~ . \ {' ,· I;,ill1(',]pro\\. 

t'"" in ,.,j,'lIing: Ifl("all~' pro.luo·,·,] pro. 

grill .. ,. Iu 1I;lI io1l 1l 1 :lI l n ' r tj",'r;; ;111.1 

dl".~" ,I ... ir Iwr(ormaIH't' nn " - EEl . 

Un;;I" II . a" ,11f- ,·I:.",.ie "\:lIl1pll' , 

\\ " t'o,np.'I, ' wi dl ILuliu 5al(' ;o. ill 

It";: ,,,u . W',- dlt'd".'d ,Ill' log" for 

WEE l ,lIul fur W\ \ C (or a ro ' t 'rUI 

ralll)oUl " ""I·k. 'I'll{' F,\ CTS "how: 

• \VI' 501,1 lIIorl' Singl,' Sp(,nsOf(,,] 
IlI'ogralll .~ (21% ilion» to ilIon' 

1\':lIi""al :H] n-rti,.,- r;; (J 1% lIIon-) 

L1 s ing mort' lilll \' (,10% ilion') . 

• \Ve sf.ld morc .:\ I ull iplt· Sp"nsMct! 

progra lll ~ ( I ~(I% ilion ') 10 ilion' 

Xa liml;ll ;uh· ... rli .~'·r;< ( 11 :\% .lIor.-.) 

usiug mon° litH,· ( 119% nll.r,') ' 

• 

• " ',, $:0101 , ,, 1I " t;(·llwr. 7') ~{, Ilion' 

p"ogram" I" 7.;~~ lUlU', · \alimwl 

:Hh~· r li ", ·r,. r,.r :1 toll,] of I) I ('~ 1IIOr,' 

tul:d prog t'alll tin .". 
\\ ',. IlI'lil" " Ilwl II,,> ,.;.1, · II f IW ',II 

._1,11" " i", ;"'I'(,rl:llli bur it i .. "1I1 ~ "11" 

,.( 'lIan,1 il11I,,'rllll1l ro ',. ,)<III· il,ilili, ·. 

",' (" 'III ·,· j" , IIlIr.o,('h,'. I" ha \'\', 

1!"l'r""" ' l1liug: ra,li .. . ~ l a l iwl" I1I1'a u · 

r "' lln,,.,' lIlil'f!: Ilwir 111'.1 ill\,·"·,,, I· 

fill o( IlwIII . 

Ii. ~ I"'rl. ",' .. ill I'llulillll ... I .. 

(nil".... II ... 1""lil'i,'. "hidl lI a,,· 

gOl f'n w.! I)lIr " "''(·''·~ (1I1 "IH'ralio " 

for ,.(11111' L; ," ,If», \\ " "ill ,'fill ' 

li lll lO' I" pr"'~ "111 II ... lI1 alll a,h an

la;,! ,'" or 5 ,,01 IIn,a,I" " .ling '" 

N" I j, ,nal al l. ,' rl i",' r,. " lII] I fI n ' l 'n'.-"' I t 

IllI' It t';< 1 1111, ·r('",I· .. f "III' ,.Ialion ,., 

(' ."11 \, 111'11 Ilil' ~ (·oulli"1 "illl II",,.,; 
flf II", I ... I ... "rk~ , \V" "ill f'lIl1lillll\: 
II. ~t' ll a,I,,·rli,.,'r,. " 'h,,le"I'r f,wilili,·. 
II ... ,. l ali'1l1;; hal,(, al'aila],], ' II, 111"'(' 

.n,·n·haltlli,. ... 111",_1 ,·rr,"(·li,,·ly. 

NEW YORK • CHICAGO • LOS ANGELES 
ATLANTA • BOSTON 

DETROIT • ST. LOUIS • SAN FRANCISCO 
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YOU MIGHT STEAL 
892 BASES*-

-..... -. 
'----' ---~ 

-......"" 4::0; 

BUT-You CAN'T SLIDE 
INTO WESTERN MICHIGAN 
WITHOUT WKlO -WJEF! 

If ~Hrr an' Ir;.in ;! In n 'm'l! C"'iI'HI n ' II,id ... , 1\: :. lanl;' ;o;"" autl 
\\ '~ ' ''I\'rl1 -'lichigHII from IIII}" ··u"l>.id,"· , · il:--,~dl. it',.. 1111 

rllll,... II .. hil !", h"l a H'r:- rr;.IITror! 

\\ 't'~ II 'r ll .\lil'ilil!all lIa,.. a fadirl l,! \'OIHlitiulI "hieh :; lriJ.-('.~ QIIt 

tiLt , rC ' I"' plinli I,f ('\\'11 Ih,' 11111,.1 """Trful <llIll"itlc s i;':lI :d. 

.\11 )1111 lIaH'lo,l" 10 !,rll\(' ,h i,., pnint i,.lo ,.. tlllly ;IIL;." li",lr ' lIilll! 

r qll.rl yllll diu"",., ...• 

'1' .. I'fII"f'r \\',"<I"rll \lidli ;!all ( an,1 ,,, ;.::1'1 Iht' hil!lu''''' lIo"pt' ''''' 
il' lh l, lIrI''', IIrlrrrrin;!. 11<><'11 "r Ili;.:hl ) tilt' 1I1ajurit ) of ".!'l'r
ti", 'n. II,." \\ KZO-"'''EF. '1'111',." \IHI CBS ,.(aliun,.. :,.:h., ) 011 a 
"IlIlIitiIHltioli Ihal ,'all" lot ' IlIal"hnl I.) all,' 01111' ''' ,..!",illl! or 

"ollihilialioll o f ,,101 1 ill II" "illH'r ill"i,I., or t1ul"i.l .. lilt' an'a, 
~ I ,,/; fur 1//1' f ,wI.,-frlllH II .. , ur frll ill \\t·r~: - Kn"dt, 1. I lIt '. 

..... 
"t~... 80," '<Ell ~ OWNED AND OPlRATf.O 

BROADCASTING 

AVERY·KNOOEl, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 

ti~lng medium brcausc H happens to be 
one Whl'fl' its \"l'ry naturl' makes an exan 
coulning of no~s :111 impossibility. Jt 
~:''1:ms to me, how('\"cr, that it's that VCr} 

impossibility Ihat points up the nccessit) 
for marshaling whate\"er inform:l(ion is 
available, maintaining a running check for 
othl'r jllClua' documentation, and doing an 
over-all promotion job for radio as an 
ndwrtisin).( medium, and doing it com
petitively. 

Let's settle the individual station prop
osition by point ing out h('re and now th;H 
every broadcaskr in, sa), Detroit has a 
pitch all prepar('CI that's dl'Signed to show 
the tirnebuyer why his st:lIion, station A, 
is better than station B. Station B has a 
nicl' o(fs,{'t brochure on thc subj('(;I. and 
so Oil down the line, But, has anybody 
evcr St.'en a pr('scntation Ofl the superiori t), 
of radio, as n whole. over Detroit news
papers? I think no!. 

[ haven't anything against Detroit, 
really, excepting ror the fact that there's 
an automobile lllanUraCturl'r thcr(' who's 
b..-en holding up m)' !lCW car for ovcr t\\.'O 
years. And I suppose that a one market 
radio promotion is too much to expccL 
It just s(,(,I11('d to mc a sirnpll" way to 
illustrate the fact that while l 'w sat 
throuj!h prcscllt a t ions where magazilles 
blasted awn) a t radio. and newspapers 
trained the big guns on radio, l 'l'e never 
been aroond \\.h,'n radio popped away at 
llll)'/:>ody with so much as a pea shooter. 
And II'hile it would be manifestly ridicu
lous to acccIH destructive sclling as the 
only foml of good selling, it's just as silly 
for radio statioll5 to expend all or their 
promotional ammunition firing at each 
other, completely ignoring the outside 
barrages aimed at (1/1 or thelll. 

[ don't think dwt it's unrair to expect 
the radio broadcasting industry to in\"(,st 
some or its profits in something that will 
incvitably relum 10 thelll in the foml of 
ndditionaJ profit. ,\Iore than that. with 
thC" gravy train thrmtming to pull out or 
thc statiOll 'most any time no\\'. this i51l't 
a very good time to be lagg:lrd. 

And so far as Illy attitude as a radiO 
dir('("tor i5 concerned, it all I'ooils down 10 

this: It wouJd be a Jot more u$l.'fu[ all 
around if the ~tmion mell would 5p{lld less 
time, individually. trying to 5(.,11 m .... and 
lI!'oC it collcctivel)' working 011 somcthing 
for Ille to $1.,11 It'ith. 

Nc.\t! R"n,o~n E, ~ELSO~ 
Presidenl 
Rllymoll</ E. Nrlsoll Inc. 

(/'/cuse tllnl to J:>II.CC i6) 

SPONSOR 



n .\ I ~ - .. I .. C.'I·.4I~ 

' I'lli' Salt ni" ~ 'r ' a lk ~ of .Ari."ona \\<1" ill t ll( ' .I.-alll.grip of Ilar('hi'I :': 
drought ... hilt :-='I Hld"III ~+ ..• TilE HAINS (;. 1 \l1~'! 

\ f' troh of ltH'k in t llii' arid land? 

~o! T ha llif,'-gi, ing rainfa ll ,,'a,. tilt' rt'"ult of 1110111 and Iti ... ,,\' 1"1 11 '1', 

Sill t' " (1111(, h('gan man II'a :::. till' ;;olano uf nalnn' .•. t" l w('til1~ lit Ill' and 
hopillg: IlltH'1I of t he tlu\lulalwad;;. hut loll a," 111 :111 hOI,. .1i", 'U\ pr".1 that 
lilt' pilot of all a irplau,' ('an drop dry i. ,1.! [wild,.. jili n till' moi ~t cloud,.. 
,lIul ruin \\ill fall ... \,11"11 a llli wh('n' he ""lit, it! 

Yt',..lenla\ ti l(' rain l'IOIu l,. "er(' llIi~'r:" \Ii lh tlwir IH 'alth ... 1011 ,1\ tlln 
an' the l1 ~lIio ll ' ''' ,.ky-borlll' n'''''noir! . -

\ud jus t as ;;;t" il' IU'C prolw;;: the fu ltl Tl-, ,..0 \\ 'S I'I) I no~:. ah,';,,1. filili. IH' \' 

way:::. to h.,th'r !'CP ' (, the pt'ople who li\ t' u llIl \lork <llIll l lu~' iu lilt' \urth. 
\\"I':- t Ohio a r{':l. \\~srIY,o; s('a r('h ror 
" Tilingi' 10 COIl1(''' IHI '" re",uit t'd ill 
""At' tioll T oila \"" ... aNion itl tilt' 

rorm or ". ale~· rt'~trh ,,-the kitul o r 
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GRUNTS (1.f<l 
Television' s greatest comedy 

FOR 
SALE! 

Wrestlin g M atches 

they're " a yours 

Pull T I " e eVIsion's 8 ' on D M '9sest Aud' U ont Station ,ences ... and 
WASD , New York 
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Ble il'} uf " I prll~r,lIl1 :111 ~I'l f 

I" 

r"'" 1",,,1 f, .. 1 ' 0' '-0", 
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'" ,;01" _ ' "'" a,,,1 01, ' "da," L ' I ~ "UlU1 c rci' ,I ' I \oted foil . "."I'uin'" 
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~t rai~ l lt 

Your fa t s est-grow' 
-budget f . ,"g audience 

or It nowl 
YORK 

Key Station of the 0 U M n Ill' __ .J un I Television Network 
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SPONSOR 

A m ,- , Ie," n "Ir llnc~ 
W. K. lIuc k l,,)' 1 •• .1 
nurlinllton II . .... Jnll Coo 
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.: "' ~rs"" !ltUlI , ~, 
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Inuh .... I,.",, 1 
( :""tly 
U~ ,, ;ln'" 

"GE N(Y 

new and renew 

A.GENCY STATIONS 
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I ;.,,'" 

20 _,10 

'" " I l~ 
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l 'I Ulu,,, ... ,, 
I ,I , "r'OIS. hr ..... k.: II,.., I : .. ~~ ... '''.I 
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\1." ... ,1\. t:" 
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III"" ."") 

"lo,.., 
J \1.",,·, I""",,,,,, ... 
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0, ... .. '.:rh •• 'h,Fl."" 
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11\1111. , •. " ,"u.1. 
"'"". , .... III'!.",," 
1\ j ....... ' ·hll.,do-l"h' .• 
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WILL GIVE YO aMPlETE 
PICTURE OF RADIO IN IOWA! 

;'\'"", you (' :111 /" /IfJ l( ' I h ~ ' l i S Il'lIi ll ~ hnliil s lOr 11",,'a pI'u"I,' !-'u well tha i ~'UU ('a n i ll ,.,I:11111 
l e ll wha t ,. t at iu m; :tr •. ' prt·(c ' rr. ·d i ll "adl 1'''11 II Iy :I'; ,, !!II :1." ill th e !S In k a ,. " " hu l p~ 

Snw ~;ou ('lUI k m lll' ","hal PC' Tf'c' ntut,: l' of 10\;,1 I'('upl t.· I'rCfpT euc h " I al illil IIt'a nl in Iii 

S t :l tc-h uw 1l1nn )" hUUf!' art' " l w lI l with " ,i ,. h ' nt ·d-IO_IIW" , " sla lium" 1\ ,.. CUlIIlHITCd wi t 

"hcu rtl -rc 1! lIl arl~' " s taliuus-wh,,1 Sl li liun s :lTC' p rt· rl ·Tn·11 fur ,\,-"" """ 1,,. a ll.1 F a TuI I'ro 
g ralll";. :\1)\\" :"UII " UII k ll llll' " 'hal I'Cf N' nlagt: (I f 1111" In i a l Iowa lU.di"lIc 'c· li,.'("m' , .. th 
ra di n. 111 a ll ~' ((uaTt e r-hou r " crimi (If Ihll d Ol y-with li ;.! IITC!'o IIr" I·,,'11 d ""11 II ~' ", t a li"" 
lt Il CI "O\llll ics. 

Thes e a nti llHII1~' n l lwr ,'ihd f ,II ' I !!; art' ~ ' o", ' r\ ·d ill t hl ' 1917 Inw a B ,lIlio . \ l nli ~ ' II I ' I' S u rH~~ 

by Ur. F. I.. \\"h a ll .. f tlu' l ' n in'r "ity of \\ ' i~ ' hil;t , T hi l'i i rr ntluabll' w(,rk i" loa,,\'11 nit ill h 'r 
,·i,·ws rcprcsl'n li nl! n il I' of ,' \"I 'ry 7;\ rad iI) luun c ... in I""". I I i" u :U eST fur e ' I' r,' t' \lT u t i, 
iul c rc .. t f'IJ in Illwa alh-c rt i>; i lll! lind IIIt~ r~ ' hIllHli sin ~ , 

U"t' IIU' ~ 'ulll .n" Ton.\ Y: 

THE 1947 IOWA RADIO AUDIENCE 
SURVEY COVERS: • WH O fo r Io w a PLUS! • Des Moines. 50,000 Watts 

S t a lion l' r c fe r c Tl f'CS ill l owil 
News l' re fc rc nt 'eS 
Fa ru l I'ro:;::ra m I're fc rc tu'c" 
I' .. hli., A ttitude T u ,,'a nl Tru u ",' ripl ioll s 

n •. tj,'c Brnnlh' a" l s 
A nnJ ~'s i s Hf A udi c ll t'c iJy T i nlt ' P c r im ls 
I' ru ;.:: r a nl l'rc fcrt~nt '~ 'S 

Prog r a m ;\l lI l cr hll " rcfen ' ll t'('l'i 

• • • 
Thi s IIl1lh"rit a ti n' S llId y "oll taills 1I11111 y 11101\ ." a ll,1 
l'harl s-hrc:.kdn w II S lo y al-! ~ ' . ",·x . )l1 :u·,· .. f rl· ... id ~·lIt,\ ·. 1'11'. 

II w ill h c th e 1I\0si \' :tIU:II , I~ ' h o n k i ll ~'n tl r r:r tl io iii,' . 
Wrill' for ~' Ollr t'o l '~' ,\0,," : 

B. J. Palm er, President ., P. A . Loyel , Resident M gr. 

Free & Peters , Inc ., National Representatives 
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and cut out the 
Grand Canyon? 

That's proctically the WoW_DoC 
slory. Storied smoll. It grew and 
grew. Today;, has carved 0 

listening audience out of this big 
Washington markel thot's the 
envy of 0 101 of people in rodio. 
Alert programming, keeping an 
eye on the future, ond oil-around 
huslle hove done the job. 
You con have WoW-DoC-AM 
or W·W·O·C-fM. WhaTever 
you wont in Washington, keep" 
imporlont call leiters in your 
mind-W·W-D-C! It's the soles
result stotion. 

Only one other $'0"0" In 
Washington has more 

loyollls.eners 

WWDC 
AM -FM _ The D. C. Independent 

III', S 0080r' 
~--

~Icu·ris Shul.iru 
PfClidenl, T,imoul'Il Clolhill'3 Company 

I n the IIl1d~t of runaway markups in the men's clothing business, .\ 10rris 
Shapiro and his Trimount Clothing ha\'(' done much co salvage lower 

cosc selling in men's suits. Shapiro is sincere in believing that the con. 

sumer should get a break. Volume manufacturing of a basic line is the 

answer (Trimount is the world's largest men's clothing manufacturer). 
and to radio goes credit for sustaining the dcmand and building good.will 

for Trimount"s Clipper Craft Clothes. Virtually all the Trimount ad 
budget of $-;50,000 a year goes for radio, selling the name of Clipper Craft 
on 275 i\lutual stations each Sunday via the classic whodunit Sh~lock 
Holmes. 

Today, in a market once again v('{'ring {01A'ard the buyer. more than 

1200 SCore ouclets in his "voluntary chain" are doing well \'\'ith the Clipper 
Craft line, and there is a grolA'ing ",ailing list. lmaginati\"(', unassuming, 

promotion-conscious Shapiro has done an uphill job tOO in selling outlet 
StOfl'S on the use of radio. Nearly 200 of them place cut·ins on Shtrlock: 

and many no", have programs of their Oll'n. 

The eight }cars that Trimount has ~n a net .... ,ork ad\'ertiser have 

taught Shapiro many lessons. He has discovered that style-conscious 
women arc a big factor in the selection of men's clothes, so commercials 

are pitched ac them too. He kno",'s that radio campaigns must be mer· 
challdi:ed to dealers and publiC at rainc of sale (Shapiro su~r\"ises this 
himself) to be properly effective. Abovc all, hr has found out that one of 
the basic factors of success in :lir advertising is "cominulty of effort." 

Where eight years ago Trimoullt adverti~d vi:l Dorothy Thomp30n on a 
spring.:lnd.fall $Chcdule only, Shapiro :lnd Shrrlock Holmes arr tooay 
reamed to 5('1l on a 52.w('('k basis. 

SPONSOR 
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FRANK KATZENTINE , , 
i 

Announces the :appointment of 

UJEEI) 
~nD £omp~nY , , , , , 

NEW YORK ·IOSTON . CHICAGO. DETROIT . SAN fRANCISCO. ALTANTA . HOLLYWOOO , 

AS NATIONAL REPRESENTATIVE 

, , , , 
5000 WATTS-DAY DIAll3BO 1000 WATTS-niGHT , , , 

SPONSOR 1 , 
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Elsie is milk's mos t famous tr.dt·m~rk _ She's sten .boVl! with her Ion. Her boudoir is 111ft 

The dairy industry is a angle is frequently insured by ordinances 
$7,(X)(),OOO,OOObusincsswhich and state laws restricting the "milk 

hasn' t found a general bro.ldcast program shed," I.e., the area in wl1lch milk may be 
(onnula that sells mil k. A number of produced (or 5.1Je in a certain ]ocallty. 

sponsors still cling to the illusion that There are only tWO great nat ional dairy 
kiddie shows are the milk answer. Most organizations, National Dairy and Bor
dairies, however, have by now discovered den. Toget her they handle only 17 per 
that tiny tots are fic kle, just as the celll of the milk proJuccd, the former 
bakery field has unco\'('red t he fact t hat processing I I and the latter 6 per cellt. 
business inspired by children goes to the They operate as dairy organi:ations in 33 
fi nn currem ly olTering the biggest gift or states and do a combined gross business 
premium (Bread m](i Cdke SIOTY, April of $1,150,000,000 a year. ThIS includes 
' -17 SPO~SOR). cheese, condensed milk, icc cream. and 

i\1ilk basically is a locally-produced- instant colfee, to mention a few Borden 
and_merchandised product. The local products, and cheese, mayonnaise, and a 

17 
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. ," . 
," 



DON ' T MISS 

Sundays 5·5:30 p.m. .. , 

NOW \\ 

~bbo!~iC~NC~~!~~LYW~D 
, ~'.~~~s.lY 9 PM W F I L 

NIGHT AT 

Sponsored by Abbotts Dairies 

.... ~. 
OoIIJ Ma dill' 
IU ( u._ 
v"'" ~ '.< """,' r..:!! 

PHIlADElPHIA's "IllEST RADIO SHOW / 

Three lyp". o f dairy .howI all a rt .. station-{top) network cooperative p rogram, (cltn l<:,. )" 
hansc,ib"d dramatic prog.am, (bottom) " locally produced le"n"ge opportunity "hou," 

In Chicago, Bowman Dlj,in p'''I"nh''MUlical In Buffalo, for the put thrn 'fUll , Bouy ha, 
Mil kw.gon'· with Dinning $i.I" •• and Tommy been jinglirin, over fon .t.tionl with dogs"el 
POllan WGN and al hund,ed, of f\lndion. like th"t on this Rkh'. Ice (rum urd 

, 

c.r am :..It 

RICH'S 

h(j~ t of other items that benr Kraft or Seal
tl'~ 1 Inbds for Nmionnl Dairy. 

,\Io~t rlt:lil dairi('s arc indcprndmtlr 
t)wn\'d, although both Borden and some 
uf the National D:JiryoOwnl·d regional 
companl('s Urer:lt(' :J [umted number of 
retail stor('s, [n cities rctai l dairicss(X'Cial. 
ize in milk, ('tU~S, and checse but carry a 
full line of gnxX'rles to cOlllrete with the 
1:(',1('ral gruccr v. ho handk:s a full hne of 
dair) products. It is almost the onlr 
fidd, aside from laundries, In which home 
ddl\'cry service continues as a basic 0)('1'

chandising ingredicnt. I t costs more to 
ha ve milk dcllvc:r('<i but tOe milk bottle 
beside the door has survived all t«hno
logical advances. Thc idcal program 
should be one that reaches the wholc 
fam llr and concentrates en the woman in 
thc home, since the housewife docs 92 
per cent of all the buring of dairy items. 

Becausc a substantial part of the dairy 
industry reali:cs that it must reach Ihe 
familie s of thc area it serves, and sdl the 
women , adul t and nighttime dai ry pro
grams pn.'<iominate in the cross-section 
su rvey which is the basic of the industry 
chart published wit h this report. This 
index indicates that SlS of the dairies rc
porting used adult programs of varying 
appeals on the air while ollly 16.5 slanted 
their \'ehkles to youngsters. 

I\\any of the adult programs arc slanted 
direct ly at the ladies, IS.7 per cent being 
in th is category. Next in use by dairies 
are spot announcements, 16.5 per cent 
using them. Then come news broad
casts, with 15.3. Musicals represcnting 

In New York, Sheffield F.rms filled M.dison 
Sqll,re G.rd~n for on~ WOR bfo.dult of 
"GlltiS Who" with Happy Felton 'nd gimmicks 

ICE CREAM 
~eUer tVlj "T</rfj'S 

fiGht now I _. __ .. ~ 
, 8 SPONSOR 



N,lion,j D.i,iu "'V, Ihrn nelwork p'0'J"m, Ihol 'J0lhe. <;;onliltenl lil lenin'J . nd do. Job for 
the I(,.h .nd S"hull"de·m"ki. (Ri'.lhIIOp) "S"ltut Vill. '.l ' Slore" "II, One Willod., 1.<;;1. 
CIr'On, F •• nk De Vol .nd Eve A,d,n. (M iddfe) 8in'J (wilh 80b 8 urn , ) who m.de Ih, "1( .. 11 
Musk H.II" • Iisl,nin'J musi. (Botlo m) "Gild,rsluv," wilh. <;;oupl . of h" luppo.lin'J UII 

j ust 7,7 per cent of the SI'O:-':SOR cross· 
section. The b.1];mcc of the dairy pro
grams us in~ adult appeal arc divided 
among sports, novdt y, disk jockey, talks, 
and adult drama, wit h nil type of program 
pilrt icl.l lil rly predominant . 

T he usc of musical programs has in
creilscd rceclltly because transcription 
organizations 11,1 \'e been m.1king ilvailablc 
better.produced shows. F'rederic Z[v's 
Barry Wood, Wllylle King, and Guy 
Lomb.1rdo rlx:o rded programs are of net· 
v.'Ork calibre and M e constant ly spotll.'d 
on net work affiliil tcs (even Oil oWlled.and· 
operat(od s tations) wit hout t he lis tener's 
feeling that they arc anything but top. 
drawer live programs. and this despi te t he 
nCcesS.1ry FCC anllouncemell t slating 
that the program is transcribed. T he in· 
creasc in the usc of other adult progrllms 
is in good pMt traceable to the fact that 
the netv.'Orks are making available as 
local commercial programs shows that 
were formerly sponsored coast·to-coast. 
Programs like Kate Smith, Abbott and 
Costello, I njorllUitiofl P loose, arc now open 
to dai ries- and they' re buying them, 

BecauSE' dairies arc constantly, almost 
daily, in touch with their customers, they 
a re very sensitive to thei r lis tening likes. 
A route lTIan can hardly make his dai ly 
round without gett ing some reaction to 
the bro.1dcast advert ising of his fi nn. It 
took Rich's of Buffalo only a few weeks to 
discover tha t their Bossy jingles were 
b'Oing over. Rich·s have been using 80 
spots a week (2()'" and IS-second spots) on 
all fi ve Buffalo stations for three years, 
The result has OCcn a profi table ice cream 
business ror Rich's and a brand nalJ"le 
acceptance which is tops in their city, 
Like a ll j ingles. t he Rich's " Bossy·' effort, 
with Bossy the cow singing the advert is· 
ing, has OC'CIl both praised and damned. 
In the three years it's est imated that well 
over 2.500 letters about the j ingle ha\'C 
been wri tten either d irect to Rich's or to 
the five stations, T he com plimentary 
letters have been more numerous than the 
condemnatory (-pistlcs and a fou rth.grade 
c1.1ss at Elmwood·Fran kl in School chose 
the jingle as its class song. The idea was 
created by a local producer, Robert 
Mendelson, and thus far hasn·t spread 
beyond Buffalo. 

The biggest da iry state is Wisconsin, 
whose fanners col lcct some $S08,593,000 
annually for dair)' products. It produces . 
nearly half the chccsc, one-third the 
evaporated milk , and one-elevent h of the 
nat ion 's butter. It 's natural, t herefore, 

NOVEM8ER 1947 

that the broadcasting stations 1-<0 all out 
covering the- major dairy g;utx.'fing, till' 
Wisconsin State Fair. Station WISN 
(Milwaukt..-c), for instancc, scl"M..odulcd 18 
remOlI'S from the fair grounds and inter. 
viewed the State Fair Qut.. ..... n, who after· 
wards Wt'llI to Atlantic City to compete 
for the "Miss America" title, (She 
didn·t win.) Jaek Carson, who has taken 
over the proprietorship or the Stallcst 
Vil/agc Store Oil NBC, made one of his 
firs t public appcamnces for his new spon· 
sor at the Wisconsin State F'lir (St.-c ('Over 
picture) and WISN had him on the air 
and made plenty of news for Scalt('<;t in 
Milwaukee. Milk-producing cows arc 
always a feature at state fairs lind loeal 
stations find remotes fmm these fairs 
good public service. 

Pennsylvania ranked fifth amollJ:: the 
states in dairy.produced farm income in 
19-16, with a towl of $216,88 I ,000. 1 t has 
a number of locally·produa.'<f dairy pro
grams that have achieved unusual suc· 
cess. In Philadelphia Tt'CIl.Agc Tillie i5 
sp::m;:>rej by Ab~:>tuov.:-r WFIL. This 
is, as the name indicates, It typical tet'll' 
age gathering with opportunities for 
"new" tait..'!l!, ctc. The program \lOll a 
CCNY Award for the ·'most effective 
d irect-sclling sponSllTcd radio program" 
in the 19-16--17 compct ition and one of the 
regulars on the program appeareJ on the 
first Adam Hat Big Brwk broadcast over 
N BC. Abbotts doesn't, howewr, dep~nd 
solei), on its teen·age selling but also 
sponsors t he ABC coo"pCTlltive program, 
Abboll & Olstello. It pl'lIls (A&C is a new 
effort for Abbott"s) to tic in with all 
motion pictures starring th" pair o f 
comics when they play Philadelphia 
thea ters and already has used point-of. 
sale posters, Incal magazine ad\'l'rtising, 
car cards, as well as newspaper publicit}' 
and advertising. Abbotts doesn't expect 
100 per cent results evell or these two 
major programetforts and uses an.1I11a:ing 
spot broadcasting schedule with JO.\I'Ord 
station breaks on 

KY\\'. I'hll, .. ldl,hl;a 
WC.U :, l'hil: .. l,·lphl;a 
WFI L, l·hll: .. l~ll'hI" 
WH.\ II , A. lanrk a'l· 
WS.\';. ,\l I.'n'''''n 
WR .\\\', k .. ,,<lln~ 
WUEI •. WUmln\l.h"'.I I<>I. 
WS .... J . 11.1 <1 11.'·',,". " •. J. 
Wtll'. 1I:OlTbh"'lI 

Abootts have real cOlllp:titinn in 
Philadelphia where one of N,ltional 
Dairy's mOSI acti\'C loe;.1 col1lpanic5:, 



ulDN'T SELL 

"~5 Min",I" in 
Hollywood" 

Bu LilliI' 

I 

Bo.den hu h.d m.ny showl in ih yut! 
on Ihe .if but nOnt" 01 II"m ""VI bun 
,. inn,," UClpt "County F.i," which illow 
(011 .nd • ,'ui p.omotion.r P'09ltm. 
T",piur 01 ill Ituntl wn tht" cow·liltin, 
" pilod, 01 1946. It hu won ,w,rd, 
.nd b.o""hl Bo.den', tnli,,, .dvllli,;", 
.ccounl to K"nyon & Ec~h .. dt '9""ty 

'0 

Surr1n·.\\'ilb-Jt)lll'~. d( ("i all :Icliw <;{'1Ii11~ 

of tlll'ir N,Hional ~l'iI:IC'1 program and 
II .... 'S (Illbldl'rahll' lu(a] t>Ia(k-illid-IIo IHh' 

COP) . 

Chi(a~.'o. ",hla" ilt (Mil' Ilml.' Ilw dair)' 
hu"in( ... ~ "il~ the ~Uhjl'\. t (If grill!! W;lr". and 
.... here I!onh:n, Bm .... lI:m. aud Mcadow
moor dnwT' .. n"Te Ollce ill\ oIH'd in 
b l(JOli} rio t,. I lOilo dill" Ib cornp,:tmg 011 

11K' air. BOlO.lllall 's d(JI:~ L10! d Cp!:lId UpOIl 

a IInion:!1 tic-III". It gil(". OU I after the 
male milk drinkl'r hr sponc;nri ng 100-
\Iord announa:mcnt~ rrl'CNing til{' Chi
GI{(O Cuhs and \\ hill' So;.; h:lSC'hall gan)('S 
fru ll ..... pnl through SqHemhcr e;Jch )car 
Olef WJJD and WIND. II has also 
"r onsorl-d the Musiral Ahlku'agotl cun
tinuously sinc(' 19-12 ,md 0\'('( \V,\ ' ..... Qsinn· 
19-15. Thl' program, hro.1dcasl daily from 
II :30 to 12 noon, i~ hasically musical. 
The Gist, Thl' DI1111il1g S i ~ t('T~. Tommy 

SELLING 

Port, and a flMJr-riccC musical cllo;cmhl" 
Ill'ild:d hr Jack F:l-.cinato, (';'Ich day 
"l'~lladl' ~lll.~Nle <;('k."( tl-J hy OJ h~tClll'r. 

&'"lnall mak("!o tl'll' cast .lvmlabk to 
l'l\tl'r talll local cIvic and fratenlal group" 
frl"l' a'> a ruhhc' SC'(vicc g\'s tu (e. The 
Dmning Si~ll·r~. h<.'ing natllNlall), known, 
;1(': femufed III lhi ~ pmt of Bowman's 
promotion:tl actil'ity. 

ChicaJ,:o's CarilOl Dairy wa~ Olle of the 
fir~1 ufJ,:a ni:atloll~ to pre'oCllt a hlock
proJ,:r1lml-d Ill)st.:r)" S(:ries uSlIlg \\ IND 
for a h\"c-a-w('('k hru.1dca~t of NBC-Radio 
1l,('Cording'~ Thr /I/UU1/iu~ /loltr and 
l~'rl'rd Clre/r. The Sl'ric!. wa .. called 
Capi/ol Alp/mrs and had run fOf 13 
wl'('h "hell the dmry chanl.l('d its air 
~pc"dillg 10 undl'rwrite a chlldren's pro
gram featuring contests and gil·c-a""a}· ... 
Gin:'-away" afC OJ sure wa) to reach 
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J INTERESTING 

S,,"'6,. 
EACH WEIliH 

, __ Dramatic Tales 01 
Ohio People and Places 

MOnOAYS • WEOnESOAYS • FRIOAYS 

~ WHIO 'D...."tw 6<30 P.M. 0 

o WBNS c!hIa.&u 6030 P .... 

o WSTV_f>lO P.M. 0 

o WSPD '7OIdo 7'30 P. M. 0 

Ohio Bcttl-dlrligned institutional window displays I'f! spotted not only in downtown Cleveland but ,1I'01l9110ul the enli'f! Buc~lty., Siall 

They like Mr. Bell-in Ohio 
It 's not easy to make a giant 
public utilit y human. Creal 
corporat ions are, to the public. 

cold impersonal businesses without a local 
thought in their executivcs' heads. The 
Ohio Bell T elephone Company is both a 
virtual monopoly and, although incorpor_ 
ated in Ohio, a wholly-owncd subsidiarr 
of the great Bell Telephone organization. 
When a radio program can take such a 
giant public utility and tum it into a part 
of the daily living and tradition of one 
state, Ohio, it underlines the capabilities 
of radio. It 's the same use of commercial 
broadcasting that has tumed the great 
du Pont empire from a munitions com
bine into a dispenser of "better things for 
better living through chemi;try." 

The Oh io Story sponsored by Ohio Bell 
Telephone Company has been able in the 
shon 11 months it has oc'Cn (1Il the ;Iir to 

relate the company to Ohio, to make the 
great utility part and parcd of daily Ohio 

NOVEMBER 1947 

living. The program fit s the American 
Te'ephone and Telegraph subsidiary like 
a glove. It's not necessary for Ohio Bell 
to remind listeners that it serves Ohio and 
that al though part of the great Bell 
family, its heart is sti ll in the Buckeye 
State. Ohio Bell couldn't sponsor Thl' 
Oh io Story if it wasn·t. 

The program idea is very simple-to 
tell the story of the state, its past and 
present, to all who live in Ohio. It 
doesn't stop there. The tale of any state, 
city, or country includes the sordid and 
unpleasant as well as swectllCSS and light. 
Destructive as well as constructive 
thoughts arc uncovered in the researching 
of a series such as this. To avoid, on the 
one hand, a vapid, Pollyanna approach, 
and, on the other, a depressing slant. is a 
creative challenge. It requires a writer 
" 'hose approach is genuinel r on the help
ful side. The advertising agency that 
sold Ohio Bell the idea of sponsoring the 

series, McC1tm-Erickson, didn't have to 
look for such a scripter because Frank 
Siedel, the writer, whose idea Th e Ohio 
S tory is, honest ly abhors muck. A nega
ti\'(' approach m.1kes him sick to his 
stomach; it must have been his prototype 
who inspirlxi the song Accenltlate Ih e 
Posit ;I'e because he naturally docs just 
that . Siedel likes people-thinks nothing 
of traveling 700 miles to check on a human 
interest story point that takes the nar
rator 20 seconds on the broadcast. His 
Ohio facts must be right-if they' re not, 
thouSo.1nds listening will set him right 
but quick. 

Thr('t' times a week for 15 mintlles The 
Ohio Slory tells radio list('11erS of thl;' 
Buckeye Sta te about their state in a 
way that's inspirational, a war that 
makes them proud to be part of it. Ten 
stations forgct their re~ular network 
affiliations for the 15 minutes to join a 
special Ohio web set up for this broadcast 
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Till' lO,sl<lIion network <II prl.'scm in_ 
cludl.'s: 

1\ " "!i. .. Ur"" 
II illiG, (;"""," 
\\'T\~ I . ' :k,t'ld,,,1 
II lI'S, O.Jumhu. 
"ILIO. 1I~)''''n 

II ~If).\. \ I .. ri~"" 
WST\", S"'uhrn,jllr 
W.'> " II , T u l,·,J" 
W"II~. , ,,",,!!..,,,,.,, 
\\ 1 1 1 "'-.7.a"r~'I1I~ 

and from tinlt' to timc includes other sta
tions located in a t(j\vn which is the locale 
of a particular Ohio SloT)'. When Boom 
TOII'II, Ohio, was broadcast, station WFIN 
was added to tIll' chain because thl' boom 
town about which the bro.1Ckasl was con
cl.'mcd is Findlay, Ohio, home of WFIN. 

Ohio Bell in the II months that it has 
sponsored The Ohio SlOT), has gone a long 
way toward building a (celing within 
Ohio thai it's a local phone company, al
though no ath'Tllpt is made to confuS(: 
listeners into thinking it's an independent 
telephone corporation ra ther than the 
local ann of the gtl'at Bell system. 

Tile Ohio Slor), is a grass roots opera
tion but it makes no apologies to the 
fines t coast-w-coast-produced epic. And 
that's no accident. After the idea was 
sold to the telephone company by Bob 
Daile)', McCann-Erickson's radio dinx
tor, he set out to make certain that the 
program had the best Talem available. 
Concerning the writer he had no question· 

Frank Siedd ... ·as the progrnm and his 
background gaw ample evidence that he 
could tum out the three IS-minute scripts 
n week (he no ... · has nn assistant, William 
Ellis, .... ho does a lot of the leg work for 
him). 

There was first t he problem of a 
director. Top-flight producers aren·t 
prone to leave l\:ew York, Chicago, or 
Hollywood (or Cleveland where the pro
gra m originates. Since the program is 
thrice weckly (,\I\\'F) it isn't feasible for 
nnyolle to commute from 1'-'ew York, 
Hollywood, or Chicago. Alld if an able 
producer. willing to tilkc the show on, was 
found he'd hilw to b .. : a man ... ho wouldn·t 
lx- reaming for the "big time·· while 
doing the program. He'd also han' to 
have the fed of the ~how- to like Ohio 
and not haw hi~ tongue in 1m ch('('k as he 
directed each broadcast. Stuart Bu
chan;"m is th'lI man . For IS years he hal' 
produced radio progrilnlS ilnd mOlion 
picture~, e\"('11 acted on Aro.1d .... ny for a 
seasoll. HOIH'wr, he is a graduale of 
\\'oo;:ter College and a native Ohioan. I I 
didn·t take Buchanan long to accept the 
olfer to cOllie hOI11 .. , to Ohio to dm'Ct Th<, 
01110 S,or\'. 

Once the director had Ixt-n ~lecled the 
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when Eddie Chase 
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Listening: Fall 1947 
l .u.· .. 1 ~'.a.iolls 011 1I1.'r. ~ lId • . \1 .Inlsoll is r. ~ bllildill;:: 

Perfe c t outdoor wC:lth(:r 
which Jo"crNi th(' ,l\'ai/able 

.1UJll'1llt.:* and inrl'l'ascd lis Il11ing to local 
slmions ~tarll..,j off faJl1947 Ilctwork rro
)!ram r:nillj.!') 10\H" than they w{,le in the 
fir~t w('{'k of <Xtobcr 1946. Durin!.! the 
S.' IlK' period, lislcninI! ill 82 rilie .. in "hien 
Ill'W and or block'prO',,!ramcU sta tions 
were opcratillj! mdicaWd :1Il o\'l'r·all in
crease of list('llln~ or 2 per {,l'lli . Th('S{' 82 
citi{'~ incluJ(> a m:ljonty (28) or the 36 
Hoop.'r:ued areas. The local ch{,(,King 

Program Web Time 

f .. d All .. NO< Son 1,]0·11 10'" 
A ... o •• And , NO< To 11·11 ,]0 "'" 
G . .. . Ao~. '" SOh 1·7,]0 10'" 
J,,~ 8un. NO< 5 ... 7·7 , ]010," 
J.d 8t .. ~ NO( M·f 10· 10. " .... 

('41·11 , ]0.11 :45 ) 
80"u.M,COI1h NO( S. n '.1 ·]010," 
Hi, To_. '" To • •• , ]00'" 
HI .... di . '" Swn 7,]0., 10'" 
r.h.' erie< '" f '·. , ]0 "'" 
8", . ... A,I •• NO< Th ' : ]0·9 ""' 
hd~ Co.o •• Not Sol 10.10,]0 "'" 
(ddi. Conto. Not '~10. ]1).11 "'" 
0.. Choi.i.ft '" W' )0.' . 55 " .. 
vi ... PholOI.",h .. '" l~ 9 ]1).10 10'" 
H,ft, vo.lo, .. , W 10.10,]0 0 ", 
(h .. "OU NO< T~ 7,]0·' 10'" 

(·' l.W'·I,)O) 
Dully'. Ta ... ft NO< W 9.9,]0 "'" 
J; .... ~ 0 ...... 10 '" r 11. ]1).10 10" 

('H.W 10 ]1).11 ) 
Ji ..... r ldl " .. , So. 9 ]0.11 45 p .. 

(' 41-10 ]I).IO·Op .. 

M" 1,]0·' 45) 0'" 
c;. .. , G,'d ... I .... NO< W 1,]0·11 0'" 
H •• not 01 SI ... NO< S.ft I ]1).] .... 
9010 H • .,~ '" M 7·7,]0 10'" 

Not ('H.M 10 ]0·11) 
Ol<~ H ....... "S Th 9·11 ]0 0'" 
Bob Hop. NO< h 10·1 0]0 "'" 
0.. t. C NO< M 10,]0.11 .. '" 

(·".M 11,]0.10) 
8.,11 ... MOO r ,.,u" .. 
K,.k M.,I< H.II NO< Th 11.11 )0 p"' 
Koy K .... NO< W 10']0.11 p ... 

(·U·S.I 10.10 )0) 

\\'as dOlle by a n indcp..'Tldcnt rCS<.'.1rch 
organiza tion (neither I looper, Nil'ls('I'. 
nor Con lon) for one of the lOp 10 adver· 
tising <lgcncirs. Thl' clu'Ck.up ..... :IS made 
on a coincidctHal b.1sis (I<'k-phone (.,Ils 
while pro}:r:Jms :IT(' on the air) so that the 
figun'S are comparilble with Iloop<"r's. 

Amos 'n' Andy started "tT ils 19-17 season 
on Tuesday. October 7 lI:ith a 19.8, 
as against 17.7 in the firs t week in October 
19-16, 2.1 points higher. '\\ost of the 
OIher tOP programs in the T uesday night 
NBC skein of block-programed com .. :Jy 
were a little otT their 19-16 ra tings. The 
FibbeT ,\JcCtt alld ,\folly debut, OctoNr 7) 
\las down 1.9, from 2-1.9 to 210. Bob 
Hope 011 the same cwning WCnt from 
2·ti to 23.0. Morco\'('r. Hope started 

Onl) one network p~ram now on the 
air at the same time ;5 in 19-16, on the 
s..1me network, and ha\'I11~ the s.1me cast. 
writers. etc., increased its audlC1lCe per
ceptibly during the first week o f October. .",.,,,/, ,,/ A"" ... nn,f lAw. "IJ.. ,., I,,~, ," Q broo,,,,"" 

''''''J''''''' 

1946 1947 -- - -- - ----
R.tin<j R.tin! S"mm~' I Fin.1 R.lln! R, I,n! S"mm~r I fiu l 
P~riod Rlpl'(lm~nl R.lin! Plriod R~pl,cem~nt R,I;n! - ---

0<1 1·1 tH. ' o"'''' ~ O .... u 11 .6 0cI1·7 16.11 - -
Oct 1·1 n .1 - - O,t 1·7 111.1 - -
Sol' 1· 7 .., - - Solo 1·7 > •• - -
OcII·7 11.7 - - 0<11·7 l U, J.<~ P .. , ••• 
C,'1·7 ••• - - 0cI 1·7 '.' - -
SOD 1·7 14.1 Aloe ,""'DIOIOn ••• 5'01·7 10.4 AI .. To"'Dloton > .• 
5'01 ·7 ••• - - SOD 1·7 '-' - . -
50" 1·7 '-' - - 5'01·7 ... - -
SO" 1·7 .. , - - S'D 1·7 '" Gordo. ",,",R .. " So" 1·7 

. 11 ,11 M ... dith Wm"'ft .., SOlo 1·7 U LOhtlo.d·o..to. " NO 1·1 11 .6 - - SO" 1·7 .. , - -
Oct 1·7 U.O - - Oct 1·7 I t.O 91 .. lIibbo~ M.", .. 
S.01·1 ... - - 5'01 . 7 ••• - -
S'D 1·7 " - - 5'01·7 " - -
Cd IS·tl ... - - 0cI t ·1 '" - -
OcII ·7 1).1 - - OcI'.7 11.6 - -
OcII.1 15 .• M,G ... , .. M o. .. 10.1 Oc,'.7 1l.6 T .... Jih ' .. 
Oct 1·7 .. , Wo~ •• ~ I.t ,., Oct I ·' 11 .7 (N8C) - -
5'10 1·7 , .. - - 5' 0 t·' $.I (AS(I Good_ i~·Vo. 2.11 " 

].I ( M IlS) 

5." IS·I I 10.5 - - NIO IS·" " - -
N .. 1·1 .. - - SO" 1·1 .. - -
Solo 1·7 .., - - S' D 1·1 .. , - -
SO" 15·" ••• A · L 5 ........ SIIow .. 5'10 lS· tl '" l • .,y .. h<~ " " O<t 1·7 U .7 M •• Collod X I 1.] Oct ' ·7 fl .O Philip M .. lo" . '.' 5 ... 1·7 ••• - - SOD 1.1 , .. - -
Oct 15·11 •• - - OcII·l .. - -
Oc.,·7 • n - - 0cI1.1 .... - -
Cct '·7 ." - - OcII·l 10.] - -

SPO~~SOR 



earlier this )("lr, his fin.t rated brO:ldcast 
being Septcmber 16 with a 16 (his first 
1946 airing was on October I). 

KmJI Music 1-11111 is cxp('c(("d to do big 
things for Thursday ni).: ht dialing now 
that this vari('t)' program has ,\1 jolson , 
th is season's hottest personalit ), on th(' 
air. jolson started with an 18.8 on 
October 2. Last rear during th(' s,1me 
wl'Ck the Mllsic Hall h.1d a [2, 7. j olson 
I!ives the S&l /lrs l Vil/lIgI.' S/(Jre which 
follows Kraft a lift , the Jack C1fsofl -Eve 
Arden program having rcceived a 13.7 on 
Octolx'r 2 against the 11.8 it had last 
rear, when the k~pers of the store were 
jack I hlle)' and Eve Arden. Bob Hawk 
who follows Carson-Arden did better in 
[he time slot 10-10:30 p,m. than Abbott 
and Costello did last reliT (by only .4 of a 
point, however). &ldie C'mtor stan<.-d , 
October 2, wit h a 12- three points lower 
[han his first bro..1dcast in 19016 during the 
same ..... eek. Tile Allfr ich Fllmily and 
Bum s and Allen which precede j ulson 
were off (rom last ycar, the former by 1.7 
and the Imter by 3.4 , 

Another program which has reversed 
the do ... mward rating trend is the RCA
Victor program. Although down on its 
October 5 rat ing due to the World Series, 
which hit evcry probrram in competition 
..... ith it, its reJ,'lliar ra tings are up 25 per 
cent. In spite of the warnl weather it 

Program Web Time 

Lil. of R' I.y N" 5.1 8 . • , ~O pm 

l " ," • Ab • •• A" M ,·1,15 pm 

'" (',n .M .f 5: ' 5.6) 

T. d M.lou .. , MWF 11:4 '.1t 0" 
Ton., M.rti. '" So l 1:]0·' pili 

( '47.$o.9,JO·10) 
f ibb •• MeG .. N" To 9, l O_10 '"'' 
T"", M i. M" ""·f S,H.' P" 
Hu,,, M ... to. A" "II 10:JO-l l 

0... Mon', F ... II, N" S ... 3:30-4 .... 
0 .. 1, • HouI,1 '" 5 ... 6-6,30 .... 

0". P .. "on AB' S~n 1·7:U .... 
('4'.50<_ 6-6: 1~) 

O"I I IC I.I> ." 50<.1:30-. 0'" 
NO< ('47.S". 4.4:]0) 

l'Io' . O.i l AB' Th 1, )0-' 0" 
(' 47.$0 , '0-10,30) 

IICA·Vk"" NO< S- lI·t :)O " .. 
St.ll .... Viii ... NO< Th 9,)0·10 .... 
11 • .1 St.ollo_ NO< To 10, )0·1' " .. 
To~o 11 eN l .. n 11 '" S- 10·10:)0 1'''' 
Ttl.ph ..... H"", NO< 1004 9.9:)0 '"'' 
T'''lh·Con,.q~ . .... ' NO< $0, ' :]0·9 " .. 
Th . oI .. G,,;ld .. , 5.<. ,O-Il "'" 

(,41.5".9,)0,'0:)0) 
F"d W,,;n, NO< MWF 11·11 , )0 ... 

Tlh 11·11 , )0 ... 
('41,'0- 10:]0) 

n"'o w.b,l .. , M" S"ft 6-6,)0 po. 
W.I,., Wi.thon A" 5". 9·9,' ~ pM 
VO,t_ 01 Fh,'ono NO< M 1,]0· 11 0" 
Yo. Pop '" T" 11. 11:)0 " .. 

('41.W 8·1,)0) 

NOVEMBER 1941 

rated 4.6 t il(' fiJ~t w('rk III $;.-ptemhcr 
a~ains t a 3.7 In 19016. ProdUCl'rs j!cner
a lly crcdit th..: Scll\\\'rin prnj.(r:ml ~)'ch,,
aJw lysis (S I'O,-';SUIl., March 19-17) n~ fC

sponsibk in this caS('. 

Other programs which ran counter tCI 

downward trend hnd new staN. or ,"ade a 
network chanf(c during tlk' )car, jack 
Berch shifted from ABC to NBC i1c t wl'l,:n 
1946 and 19-17. J lis firs t ScptemlX'r 
ra ting in 1947 was 3,3 against a 2.0 in the 
same period last ycar. J immy Durante 
shifted from CBS 10 NBC and startcd 
with a 9.7 during the first w .. :ek in Octohcr 
against a 9.3 during the same period ill 
19016. TIl(' ' 01 6 bro"dc:lst W'as ,hc fourth 
of thm seaSOn, 

Quiz Kids shifted frum ABC at ni!!ht , 
Sunday 7:30-8 p, m., 10 NBC in thl' nfter
noon , -l -l :JO p.m. Its ratin!: during the 
first week in Scptemocr '-17 \\'015 5,5, in '016 
5.3. Take It or LMt~ II shiftt.-d (rom CBS 
to NBC and traded in Phil Baker for 
Garry Moore. The result ; i9H, 9.5, 
against a 19-16 rming for thc same period 
of 8.6, this despite [he fact that the $601 
qucstion quiz follows t .... ,o musica l pro
grams, Manllalklll Mf!rry-Co-Roum/ and 
A/bIIHl oj Familiar Music, which are 
neither in the mood of thc quiz nor high 
enuugh in rating to del ivCf an audience to 
the E"ersharp program. The increased 
rating is being won also despite the fact 

1946 -- --
R.tin, R.lin, S .. mmc. & Fln.1 
P,u iod R.pl.cemenl R.lin, 

Sop 1_7 ••• - -
001 '·7 '" - -

50" '·7 ••• - -
So .. I·' ••• - -
0<;1'.1 24.9 - -
S." ' ·1 ••• - -
0c,15." 11.1 - -
S ... 1·7 ••• - -
So .. 1·7 ... Sit .. , Th ..... • •• 
S ... ,., .., Bill M."kl1. '" 
Sool·7 .., - -
Soo,·1 U - -
So" 1·1 '" - -
St .. 15·111 10. 4 - -
SOP ,~.t1 15.3 hul~, ,,1111 lIo .. b", '" So .. 1·1 ... - -
StP 1·7 ' .0 - -
SOP I·' 

.., - -
S'P 1~·II' ••• Ho ... 01 My ...... '" .. , ••• 
CeII .1 • •• - -
0<1'·1 ... - -
5." '·1 ... - I -SO" I·' n ,lI J"tt"' 5.", .. " Ed , '" Sop , . , ••• - -
0<1,·1 '0.4 - -

I 

t hat The/lIre Gu I1I1 which is in compt:titKIII 
with il has mcr .. aSl-d its mtinJ: from a 
'466.2 (<Xt 6) to a 10.5 In '47 ,.Oct 5). 

SUllda) l1ij.(hl listening, aiS(, b...'Cau~ 

of tho(' Yo'l'ath<"r and otll('r f,t(."lors, i" un 
generally. The sets-in-use picHlrc mdl~ 

catC'S this without reference to th..: ratill~ 
of mdividual programs. From 6 to JO 
p.m. the' '46 '017 colltms! looks likc this: 

l'Im~ " "rlf1</ s.-, ~ t" I ·.~" 
.~ ." 

~ :oo·.,u H. l 11.0 
': IS·.:.'" U .• l!>d 
":.III,':4S ~ .. no 
' ,H ·1:1111 n ,Io '" ' ,IHI·"J~ 3 1.6 ~., 

' : ' ~_7,jO ,III .• lUI 
1 :JII·1, ~.~ j~.~ .\.l.1 
7:~ '·8'OG ,1.1.11 ,1..1,11 
II:CIO_~,U ,'4, 1 .11,,1 
8:a·II:JII .\'J.6 j~.'t 

II : .MI_II , ~, 34.6 .ILI 

II: ~ ~·~:OO U. I .1.1.\ 
~, IlIl·~:I ~ .17,l ,\~.4 

!J' I ,'·~,jll .\l.'~ .II . .! 
9 ,.1II·9:U Jl.~ .I.U 
9:~ ~· 1I1 :611 J.U jl.~ 

10 ,111(.18: 1$ .11.1 '" IO ' I ~· I O "IO ,1 1.1 "" 
TIl('r(' arc time periods, it ma), be' 

noted, ..... hen 19016 and 1947 run ncck and 
neck and a few quarter hours in .... hich 
1947 betters 19016, but fiver-ali Ii~tening 

is otT. 
Sundar evening's less than sensational 

ratings might be traced t o tlK' f.1ct Ihat, 

( PftQ5(' 11In! /0 /XIge 64 ) 

1947 
--

R.tina R"ins Summer & Fin.1 
PIt.io Repl"cmlnl R.lin, 

So" 1·1 '.' - -
Oell . 1 t.6 (CBS) - -
50 .. '·7 ... - -
Sop 1_1 • •• - -
0.1,.1 fl .O F •• <I "11.';01 ••• 
St .. \·1 ' .0 - -
0cI1.7 .., X .... , C~,., ... 

(10·10,)0 p .. l 
5 ... ' ·1 .., - -
St .. ,. , u Sit ... Th .. " • " S ... I ·' .. , l."" Puno. .., 
S ... I ·' U(NlICl - -
St .. 1·1 •. , - -
501' '·1 ••• - -
So" 1 ~tl ... - -
Sop , S.tl 11.1 hu;n,wllh lI o .. b", " 5 ... 1·' 9.5 (N80 - -
SoP I·' , .. - -
SoP I·' ••• - -
So" H·t! .., - -
Ce,'·1 3.' nh - -

I 1,1 F - -
Sop , ., ••• - -
So" , ., 10 .11 Thto. VI . .. ,_N ..... .., 
Sop ' .7 '" - -
0.. , ., 5.11 (AIC) - -

I 

" 

• 



• • •• Olle year III 

TI,j~ 1"(-'1'0,'1 dcal ~ III'iell\' wi IIr Ilr c 
, 

arnaZIII;! 
, 

ae('( '1.1 a II ('c (II'l' IlIag azlll c 

il s fi,'sl \'ca,', " pl'(:selll s I':I( :I S, 

is d csi"" cd 
" 

SPONSOH's place ill 

F,'allkly, il 10 Ir c lp ~' Oll 

l'\':.t lllah' ,"UUI' , 

I 94·S I!'ade'pape" P"OlllOlioll, 

( '1.1.1 r;IO ' I1'<: SI'(I'\~(IB. in i,,.. fin-I ~"ilr'I,,,IoIi~lw,1 1(,:; 
,·,lil.,ri;.1 I':I~'·.~ 1:!,'lIro·,1 II )(I~~ II) ,,/"",,"" r,... l'rl"~lw'·li\., 
~I,,, .. ,.ur,.. aud Ilwir ; .. I\'·l'li~ill~ a::"III';""', \,h"rli~ill~ 
Pi';!'-" '"I;rI",1 :.!7'1. Full-lilll" IlI"r,."III ... 1 ;'wro·",..·. ' IHt)o( 
({r".11 (, ." I:.! ). \ CII;, ';';:" 1 .... au,·11 .. lIi,'1 ' \,a.~ liOlt h ·d . 
:-':11,·,. r""r",."III:.I;II·" ""n' i."""jl,'I',1 {"I' 1",,· \ng,·I,',. 
.111.1 :-',111 Fr;tlH';""u, l'a;,1 !"in'lllatiuli (i .1 ~.I ,. \1-011') "a,. 
:II'hi, -\".1 i"lu""ln-.I,. uf lIalillllalJ~ .illll)<.rlalil f~rH' s. 

.... .... 
Elli l"rillll~: SI'O\$OI( " la~",1 ghwd III it.,. l'uli".1 uf 
,I",.igllill~ alltl l'l"iliug "'I'r~ ""1"11 ,.f ,·,litorial ,'"n l"111 
rllr Im~"r, Olf 1.1""01,1, ·",,, lI,h' ·l"li ,. ing, \\ ' ilft 11 ~illg:I,' "\. 
'·'·" Iiull . ""'I'~ ;trlid,' "H,~ ~.;.rf·I"I·.~{·llrd l{ ', 1 atl,1 ~Iarr· 
1'l"ill"I1, \,. Ifllff .. ~llIrr "a.~ IWl"llIill",I, TI ... a""rag" 
i,._III' "'lIIlaill",j IUOI"I' Iltall ::!tJ ._u/,j.·,·.". rallg: iul! frolll 
""'j',·.'u"'g'·, :->"10,,," I" .111' ·· 'f.' ·I". lIli,it.igil • . \II.li. ·II, ·,·.·· 
{roul .. \1"1 ' Till ... I.II~.·r,. ' \PI'I",·,·ial,·,j'· III " ll m, E,-," 
t ,.".~ \""" :'1'01._:' fl"lIl11 •• '/'\' Diar.'· · I .. ··S . ;l1ioll 
1I " I,r""'III,llil" ~III,I,." C,"II'·-I" .... II ... ;Iir. ri"li" h, 
illd"'lr.1 ,·a l' ·g"ri, '._. j'lI,iIW"- alld 1"'1""0111,,,1 ..!Iallg"" 1"1:' 
lalilt " I" r .. ,lio. \ 1'11",rk Ol\II'\H \( ;1( \1'11 I,,·rt· r,·· 
-""1"<11,·,1 aud dlarl,·,1 1I1 'lIIlh afl"1" 1I1I1I11h . TIll' , ' /11. 

pita ,i· "a' UII • .. li,1 lI·ahl,· fa'·I". (III glllllg alh "1"1 i','r" 
"u,1 ag"lwi,'" an appn"'iali"l1 all.' "orking kll'jlll",lg,' 
o{ "p"l. 1I1·I\\IIrk . ' IT. 1-"\1. F \ \. 

TI ... 1'''.1 off , 'aulI' ill 1111' {Urlil IIf r"a,I"r r"'I"m',' I,." 
guo,ll" 1t,·li,·",. 11111 1 ... {"' .... IIIII!!"I"linu rt'prt'"''nlalill''' 
11 ,,1,'" II ... ,.allll' pl ... IIOIII,·lIa. lll'·\III', ·I, ', II.', 1"<'Jllln .• o{ 
..... ·111·' .a,I" ·l"li""1" "'lllllh·ia,.1I1 ,·a •• I1· I,. II' {nlill 1.('" 
\~"I"\' o{ \1,·r\.KIlO"'·!. (;"111' Kalz ,,{ IIII' Kalz 
\"1";" .'. Bill Ila;,,1a of \\·r,·.1 ~X Cmu pan.'. E.I !"huri.·k 

,/FI"I'" \X ",' 11'1"", \\',·11" Ilal"lll'II ,,{ J,,11Il III"ir lX C.,III • 
I'all.'. 1)"tI Cu"k,' "f I),,"a'" Cu .. k,· 1111' •• II I/\\ani 
:;t :1111," ,,{ Ibdi" 5"1.,,, Sai,1 niH'. "Tit,·,' r,' ('allill~ 
;,;p( 1\!-iOH ·tI", Il"all" pa ,"'r ,·Ii r k uf Jtn;:'" 

.... .... .... 
IIi'll"· f .. rmal: Ilillillg: till' I Hdl""~"I·,lil"riall.' "U .. 

Ill<' Ilt;! 1"I·'I,.."n. ",. {.·I I. {UI" IlIi,. ""'rlllwlu,iug a'·("·I' I· 
:1111','. Bul h,· ""ro'n't furg"'lin;:! IIII' iml'"l"lltll,·t· "f 
nllr IIlIi'Jlw. "IIral'li,,' r..rlllili. \\ 1·',1 11,·.il;lIl·.1 SI'O\· 
:-,Oll '0 I .. , III,' pi"I"rial ~la ll,I'"11 uf II ... ",h"I"Ii_iug
Il"a,I"l'al"'r 1i,·I,1. \1/ I"rllllgh utlr lir,'1 ~"ar \". ,.lro, .. ,·,1 
"i,'llIn'''' "il'IIII"I''', alld lII11n ' pi,·lun·",. \\,. k"pl ,,'\1· 
lIl;tllj'r bl"i,'f a llli 1lI'·;lniugf,,!. :;;I'C)\:-I(IH. ",lil(',1 fur 
II ... , ra,lill ''' •. II·r,.. "a", "1,·,,,,:1111. illll""rl3111 ro·allillg . 

•. \\ ,. I"" ,. r .. uu,1 i I { ~ I 'I 1~"'1 IIC , .. , ',." 
IIIi" 'I' "t:,.,~ ,I"" "-I .. -.·"rll. "rlj,·,,·~ 

11"'1 , .. 1",,"01 la •• · III ',',·IIr,· a r,,11 ... ·1 
fir 1",..1. i.~,,,·~ (r"", I III ':" .. ' I. .. " •• K. 
\\ "I,r. ".·",1,,11 \I ""lIr'''·III.''':': c· .... 
I."'".,.,,, .•.• "a ....... ·' 11" ( .I. \\ . 

Fn".'. ",,, ,1,1 "I""""""t,· il if ~II" 
",,,,1.1 .,1",,,:.:.· Ioi~ 'OIa'li" .., '''',I.".~ ... 
II",. 'I<' ", II r,·",·",· ""11""1111 ;,1 Ioi. 

" '''1 '''' ' ' It. I ...... "''',, .• r'·."I0·".·,· ... 
I':'''''' " .. 11::. """ ' r"'''r~ \ .. .1. \\. F."" , •. 
""i .. ,._ I ·,:",,·r • '"'1''' \\ ill"" It"". 
\Ii. , .. , ••• "11,i •• 1 .... 1 ""t.' i. I .. ,',_ 

"." .~", ''' r ""110",.,,,.,*, f"r ~''',r ""'1::'" 
"i"" :-I'II:'\:O:CIII . E",'I"~",I i .. $: 111 r ... 
I~ifl ,. .. Io",·r;I" i .. " •. " .I".rl'h ". 
F"I..,I.,.",. '1'1,,· '·,,,·,,.C ·.,I,, 1 "., ,.'" 
Y".I. I ' ;I~ •• " " I I ;, "i llo 1.1,·a~'tr" 

Iloat " ,' . , ... ,'" "". ,"1"""'1'1;.", . 
:-1'11, .",,111 loa. I"· ... ,,, ",,,u,·,·,' ,,( iu\.·._ 

"'Iill!! "',uli,,!! :r1l,1 ;1 lill. a """,1, 
""",1",1"'''1' '" II ... r' ·I",.I;, , 1Z .,f 1, .. ",,1_ 
..",,( , ... (i"I" ·~." "nt. II. II,,,,,,It"II, 
H,,,Ii,, \ I '''''':':''r, E. I. I I" I',ml ,I., 

"""'"'.''' \\ ilo .. i"..,I"" ••• " .. ",,1.'''1( 
",,'r II ... "':11:'"'''''' ill II,,· li'·'d. ",' 

.1.·,·"1,,,11 10 ,, 1 :0:"0";:-1111 1"1.' t l,, · li.l. 
1'10'",,' '1:0" ,,,,r ,."I,.,·.il'I;"" i",,,,,·,li_ 
'''rI ~ ,n,, 1 1,1,·" •• , 1,' 1 ", I.""" if ",,·r,· 
i. ''' '~ ,,:,~ "" •. ,,. , ""'111;'" 1" ... 1. 

lI"di" lI'r,·I"I" •. \\ '''M'"r,1 ... Fri. It ..... 
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,.hip .dU'!! S I'O \:;OH "mdt''' 011 a hll .... ~ ", .... k. \]1 thi ... 
1\"1' .. lIa",'.1 "11 a major '·"lln' pl. E\n~ ".h, ·r li -in;: 
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pi lt' \,a~ ,li ~I ·;lnl , · d. ,,-,. \\<1111<'01 In he .... lln ' 11. ,11 
S PO\SOH \,' <1 " OIH' "f Ilw f,.\ IIrI' " r,·w. Su. ill addili nu 
I" Jllln"'liu!! rell,I,' r", b~ brighl formal a nd 1,1111.".", 
:!PI"':!!. ,.-,' uIt' rdmudi.·,',1 UHr page.", 

\\ hal abo'li .. in·ul:.lion? 
gllaran ...... 1 l'irell ll,lion \.-a ,. 8.UOO, During II." ." 'l;r 
I hrt'l' 011 I of ,·I·'T.' fOll r '·"Jli. '.~ In' ll l 10 11<11 iOIl:!1 ~l' r ' II .' Ir". 
alii I Itl na[ion:.! all ,] r"giunlll a.h'·rli ,.. ill~ ag.,.wi,· .•. 
S"I11,· ~l'oll 50r "n,1 1Ig"'1r'.' firrll ,; pun·lIa,.",] it,.. '!HIII .' a ,.. 
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'-.... dmall , F:""'utin' "ice I're"iden' , 
L:'"r"" ce C; nl"hin" cr ,\dH'r ti "ill~ 

A~ell {'y Inc., i"i"ew Y urk C i I r ••• ,,)' "lIr 

.rH'g"zi"c is ft'"'' in Ihi" ug""lIey hy 
• ".r 1I1 :I Il:lgClUC,." ""f ,,{'{'.tl . nl "" ' 11, 

... ri'e.." , and "f e,"'r.:c. hr " !lr lI "di" 
UCllarlm ell l. Our ,,"t~· ""jeclh,,. It> 
)"ur fine ,":.~azine is Ihal ii '", slI eh a 
Inl\~ time IH'I .... ccn i"s.lt"s."- J :'II1C'> H. 
lIill , Director of I(,,<li... Brooke, 

!',"ilh. fro' III' h .'\ Uurn ,,"'" 1, .. ; .. 
HClr"il • •• " Y,,!l r IlHillaz;",· ad. 
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Caterpillar Tra"lor e .... I',·"ria. III • 
••• " I call ' I ro'~;~1 ""~. 1""IoI,·r. E,,· 

.·I""c,1 i,. ",y "t, ccs. f"r """ ~,·ar',.. 

", ,,h,,,·rip,i,,,.. I 'I , '''~'' "~'I" I cupit·,. I" 
IU~ Iw",c:'- Fn' ,1 " . ~1"lItlllll,l, 

11111),"0 . • "\""". Y"r l... 
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e Thi:> was due to be a tran!>Crlp
•• tion yc:u" ( .. I'O .... OI~, June 

194i\. Through prugrams "ell 
T(XurJl'd. "ith !iHlr l\:lll)l'<; of llet\\ork 
calibre, spot radio \\:lS sclX'duled to climb 
height:> nm l'\·cn thl' mil:,t !>:lnguine sta· 
ti'Ml O\\I1(.'r had dared hop...'. Theil on 
Smurda}'. October 18. JankO<; C. P~trilJo 
am"KlUnn·d, 1111 lx·half of the American 
Fcd('rauoll of Musicians, that memlx'rs 
of thc F~·(:kr.1tiIMl would ceaM..' making re
corJ mgs Oil lfi..'Celllbcr ) I , 19-17. 

TIl(" fl"'l r('action til the s latell1l'nt 
among transcription organi~atioll~ was 
consternation. This "as especially lrue 
of rroduC('rs of 01"IC1l-<'1ld ll1u~ical tran
C;CriplllllI'i. \\'11('11 tllc fir.'>t lK'at had 

cooled olr, ('\'(' 11 tllc biggl'Sl produccrs of 
Ol:l\:n-cnd bTl~1dcalol T('cordulg~ knew that 
1lI tll\' C:lM.' or <;()l11e prodllrer~ it me:lnt the 
greau'st int(,lIsl\"c r('cording ~dll'du le en'r 

30 

a!tt.'lTlpt<:"d. It llleant dOing tWO }'C.lrS of 
R'"CllTdinj!!> III two months_ 

Howe\t.'r, in the olhccs or most syndi. 
cated tran:.cripu(ln Ilrgani:.1lions there 
\\as little worry. For the ll"K ISI part tran
scriptions, like l1etwork cooperauve pro· 
grams, are (('"Corded without music. .\ I)'v 
(('TY :;Cries do nlll ((·quire musical 
interludes nur do the ;\\·eraj..'C drama! ic or 
comedy trallscriptinm. Progrnnls like 
Ronald Colman's FdI"Orilr SlOT)', howC\er, 
depend a great deal on the lllood c;coring 
of their music but Fmv:1fltc Story, for one, 
.... on·t be minus that ("at UTe at lca~1 for a 
IOllg time 10 C()llk'. Ziv is many munths 
ahead of rel('aS(' scheduk and will no 
doubt make furth(·r plans for music ror 
many mOllths of futuT(' r{'leaS('s. This 
wuuldn't be possibk without Zi\" s reo 
sources. 

T h('re :Ire otll('r~ who are doing \\'hat 
Ziv will do: at I('ast all of the prodocers 
..... ho arc in :lctive productioll will rccord 
masters to protect themsel\'l'S fm a mini. 
mum or 12 months nhead. Goy lom
bardo, according 10 rcport, is recording 
eight hours a day s ix da)'s a .... ('('k to 

comp'et/.' his 156 program contract with 
.:or\". The b:ln do(~ place a halwr 
around the n('("k of LOll Cow;m's o~ani
:ation 11\ so far as hi~ T 0I11111Y Dorsey disk 
jockey ~ries is (0I1Cl'mcd, for the popu. 
larity o( a name dbk jocke)' i!' tlcd up 
with his nbillty 10 .1nllcip:lle l1lu~ical hil S. 
Whell the[(' arc Illl disks IXoing curR,l1lr 
recorded it's \'Cry dillicult 10 anticip;uc 
what will Ix- popular 1X'cauS(' l"'opul.1rit}" 
will depend UpOIi what tile music pub. 
lislK"fS and th{' recordillj.: orj.:ani:ations 
get bchind. I'opularity is always syn
thetic durinj.: an)' music ban. It N."COllll'"S 
a big busincss dri\"(', Ill)( ;1 ~p(lntal1COUs 

yen on the part of thl' public. Not e\('11 

TOnml} Dor*y can read the minds of 
music publish('rs and the artist and reper
toire..' heads of recording companil'S, If 
anyone could, T. D. would be the man. 

The fact is that except for the tran
scribed musical libraries lIke NBC Thes
'llIrus, \\'orld, and Standard, to mention 
thr('(.', the uS(' of e. t:s will continue to 
expand with or without thc AF,\1 ban. 
I! is being prove.:! eVer)· dny by the net
works, thmu:;!h their coopernti\"l: pro
gram d\'p..1rtJ1X"flts, that programs with
out mu!>ic can do a top local S('lling 
Job, and gather top audien(("S. It would 
therefore S('('Jn that the programs of the 
wp transcription producers (except for 
purely musical programs) do not requiT ... 
music either. Co~ps hn\'(' no dramatic 
star on the air to equal transcription's 
Ronald Colman or the stars of Thr SmIths 
oj HolI)'II'OO<.I. Dick Kollmar (&5t0I1 
B/(lckit), George Raft (Mr. Art), and 
Eddie Bracken can be helped by mu~ic 
but nOI made by it. 

The big development in Ihe syndICated 
transcription field, apart from Ih(' hurdle 
er(,("led by James C. Petrillo, has lx'('ll the 
entry of ctlstollli:ing of rt'cordlllgs by 
m:UlY of tile Tl"kasillg organi::ations 
National spot advertisers haw al ..... ays 
qUl~tiol1l.'d jU~1 how well their COllllll"r. 
cia l!> were !xing handled locally with 
their sptMl50rship of a tinc Irall~ri1X'd 

presentation. \\ 'hen they could afford 
huilt-to·nrder tran!<riptions ther gOt just 
the righl kind of cOl1l1l1Crcial punch the}" 
wert' ~cking. This is no rencction on the 
abilitil's of local annmll"IC(,rs. Ad\'("rli<;crs 
rccogni:e thm man)' of th(' networks' bt,~t 

air ~al('Sl1K'l came up through the ranks 
at SlUalll'r stations. On th" ot h('r hand 
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110 dend duck 

deSI.ite lutest Alt~1 .~dict 

they also know that even Ben Grauer can 5.1Ie5, Inc., were piollecrs ill opening 
miss the point if someone isn' t around to sponsors' and agencics' doors to the usc of 

customizing. When they sell SillJ(ill' Sam, 
they often scll commercials by the 
Mullen Sisters (they 're in the Singin' Sam 
series) wi th the order. Sixteen of these 
Qlle-minute recorded announcements cost 
the local sponsor $300, for which he gets 
the disking and two processed COpiC5 of 
the transcriptions. For the same type of 
special deal on TS l 's other programs, 
IVillgs oj $ollg, Captaill Stubby <Hul tile 
BlLccall('Crs, \Vrslll'tlflil fo!, Your IlyllZujor 

til £' Day, or Immortal Lo!'!' SollgS, the cost 
is just $200. T hese costs j ump consider
ably if the advert iser wants Colm:1I1 or a 
StilT of li ke calibre to do his selling. But 
tl lilt tOP names <lrel)'t re<llly nccded is 
pointed out by one agency man who 
bought a number of markets for <I syndi
cated e.t. series and h<ld an unnamed 
commercial announcer in Hollywood re

Geo.ge R.ft 's " ""1 •. Ace" .equi.es no:rnusie cord the commercials in the eXilct mood 

of the programs. 
tip him off aoout j ust what the advertiser Some tlgencies shy at doing special re
is trying to aceomplish- and that c<ln't corded commercials for one-city buys of a 
re<ldily be accomplished by remote syndicated transcription , but as an advcr
control. tising agency execut ive down in Atlanta 

Syndicated transcriptions have there- poimed out, it's cheap insurance if the 
fore remained question marks in the d isk is being placed in ;my market where 
minds of man}'" key ad vertisers. That the t ime COSts exceed $50 for the program. 
attitude should shortly be a thing of the The radio director of the a~ency pointed 
past. Sponsors a ll over the U, S. ;;md out that by ro tating 16 one-millute com
Clnada are becoming a ware of the fact mercia Is it is possible to cover at least a 
that it 's possible to have thcir commer- 13_weck series. If time were to cost $50 
cials recorded, often by members of the and the e.t. rights for the area half of [hat , 
caStS doing the syndicated programs t hey $25, 13 weeks would cost the advertiser 
buy, Most of the saille organizations $975. T wo hundred dollars for the com
(rom advertisers purchase syndi- mercia Is would be 20 per cent, which is 
cated shows will record the advert iser's not much for such insurance. He also 
colllmercials for him, timed to the split pointed out that the s,lllle 16 colllillercial 
second to fit into the timing and lIlood of announcements could be used much 
the transcribed programs. Transcription longer th:lI1 '13 ~\\'eeks since on )he basis 

of t\\'O commcrcials per program only 10 
of the 16 wOlild be henrd tlO. lct' during a 
13-IO.·cek SIXII1. Even nctworks UH' com
nK'rcia! appcnls more often than thlt . 

Custom-built transcribed colllmercia ls 
combined 10. ith syndicnteJ recordcd rro
gra lTls giv(' IWlion:! 1 spot advertisers thc 
combination thaI they're seeking. There 
nrc a few transcription org:mizations \lhich 
aren'[ tOI) hnppy to undertake customi:cd 
comlTlercinlizing but ~'ven the)' will do the 
job if the agency or advertiser rc.juests it. 

l lit hardest by the transcription bnll 
will be the stars like Bing Crosby and 
singers like Burl Ivcs and ,\\ortoll 
Dovo11ey, They were supposed to r('pre
sent the vanguard of big namcs who were 
going to insist on putting their shows 011 

platters in order [0 gel a\lay from having 
to go to the studios fo r e\'ery broadcast. 
Bing can still record his part of his pro
gram as long as the musicians on the 
program are live when the program glX'S 

(I'lcasc fJim /0 txlgc 61) 



lJo dllldr ... n delelop aduh 
hablt~ of li,tening' 

\\ hat I .. the rdative imp.1Ct of acrrn.s
Ihe·to.1rd Juvenile programlll}l:? 

\\hat i:. th£' value of a juvenile half
hour program 3~ :.g:umt the same vehiele 
111 qUilrlcr-hour form? 

,\ I:Ner-minding of alb"'er' 10 Ihe~ and 
like quc--tion::- ha .. bet:n an :.d\'erti~inJ.! 

a/.!I;llcy pa~!Ime_ L:nfll General ,\liIls and 
O~'rt-~ FO(l(j.. decided to ~ron<.Qr jdck 
·\ml\troll/.! and Sky KfllIi in ha lf-hour 
form aftu NlIh program, had bC<.'n on the 
air for an ,·"tended rcriod al> 1 S-rninute 
da)'tI!1K' .. trip" thue neler l1:ld h(.'Cn (I 

l"onelll,in' t,' .. 1 
The half-hour 1,' .. 1 ~tartoo 11m f(lll wilh 

milial rallll}.!" in til(' Iloul'er reporl eO\','r-

l2 

IIlg Ihe Vocek of Oclober 1 i. jdck Arm
strollg, bro.1dca~ti!lg Tue~ay, Wednc-.
day, and Friday during the \\cck co\'e(('d, 
r('('ei\'ed a r:lling of 2.3. A~ a 15-minute 
across-the-board prO}l:r(lm during the ~1n"IC 
week laSI year it raloo 2.6 with the o;eb in 
U$C virtually the ~an)('. TtN:y compared 
thb way 

l'>N~ In I,,' 
I · . t. 

U.· I'.' 
U, ... 

c;o thb year's and l'bt ye,1r' .. ralln}.!~ arc 
compar:lble. 

Sky Kill,!: wa~ llOt )('1 on the air durill}.! 
the fm.t IH'\'k in October la,t year "0 no 
compari:!'Oll can tx> made for II :It th;" 
lInw. However, liS first rm in}.! a~ a 
childr<.·!l·s hour strip wa .. 2.5 and it .. fir~t 

half-hour ratin}l:. thi::- ),(':lr. Voa., :11.'0() ::!.S 

for :I \londay and Thur~ar <;chcJule). 
It rcnl:lin!> for lime to ldl Ihe ~tory in 
Ihi, ca,o('. 

The children'$ hour is one of radio\ 
old~t bro.1dca::-ting tradi l ions. From S 
106 p.m. bro.1dcasung sration~ the nillion 
o\"('r ha\'e for year!> had their Unele 
wlr~ (\\ ' Ir, Philadelphia). Uncle Dor.~ 

(WOR, Nell.' York), L:ncle \I icke)'!o 
(W\S, Columbi:l, S. C.), Uncle Wah~ 
(\VA \'5, Ch:lrlolte), and :I hOSI of other 
v,'cc-kiddic :lirin}l:s from Ihe S'l1glllg Lady 
10 AUlltie A/ict. The progr;1m~ in Ihi., 
C;1tJ.>J.!OfY Ihal rrmain on Ihe air have in 
most ca~s ceao:ed to pull fhe way they 
did y~>ar" ago. ,\I (lIlY of them t.1lk('d 
down 10 tIll' (our-Io-sc\"en-ycar-<lld~ SO 

{PIetist turn 10 /,<lgt I'll) 
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On this u i z P ro g ra III1r"IfI 

the Sp-onsor 

wins the Big ~ ·ze! 
, 

The show: ," 
WRVA's "Quiz 01 Two Cities." 

This exciting b rain battle matches 
teams from Virginia's two biggest ' 

, 

cities - Richmond and Norfolk. Sometimes Richmond wins. Other times, 

Norfolk. But every Saturday night from 7:00 to 7:30, the sponsor wins 
the biggest prize of all. . a Hooperating of 11.5* ... a billion·dollar 
market with 395,780 radio families! ** 

For more information on how to win this big prize, get in touch with 

us or Radio Sales. And ask about WRVA's "Quiz of Two Cities." 

WRYA 
RICHMOND and NORf OLK. VA. 
Represented by Radio Sales . 

NOVEMBER 1947 

· Hooper Report (Winter 1946-Sprmg ]947) 
"WRVA's 50-100' I 8MB Nigh/lime Audience Areo 
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Repeat 
Broadcasts 
in 1947 
do .. ·• like • h.~.11 re.·o.·d.~d~ 

h ... shlrs do 

• 

Numeric<llly. repeat shows· 
. arc :llmosl the same as they 

were ;It the 51;]r1 of lost sea
"on (8 1 progrnflls at the start of the 19~6 
<;C itson , 53 in 1947). This is as fa r as the 
rCpl'i1t story repents ilS('lf. In practically 
a ll m her rc ~pccl~ duplicate broadcasts for 
diifcrcnt sections of thl' !la tion arc 
plmmed in 1()47 on i1 hnsis qui l l' dilfcrcnt 
from that \.\ hich gowrned previous opera
tions. And nf\er the firs t of the year the 
repeat pirlUfl' \.\ ill ~ufrcr .mot her up' 
hcaval dw.' 10 the 1 ~IIC'oI edict fir J<lTlK'" C. 
Petrillo, PrcsidclH of the Amerlcall Feder
.1(ion of ~ lu~ic i alls. Thb edic t b...l1lS nil 
n'cordillj.! by musicinns "now ilnd for_ 
r ver. 

Recordings nrc the backronc of repeat 
broadcast ing Oil both the ,\IUlUa] Bm.ld· 
c-.lqin!! Sy~t('ll1 and till' ,\ll1eriefln Bro<1d
cn~(ing Glnlp<lll ) networks. This yenr 
for (he hr~ t tim<' the Columbi<1 Brondc,1~t-
1I1 ~ Syql'1ll <11<.0 i ~ pcrmitling \\'eq Co.1~t 
relx'nb 0 11 trnll~cription~ , due to talC'nt 
rr('s:< ur~·. Tnlem III tmmy Cflst·S feels that 

a li\'e repeat program lacks the spon
t;ltlcity of the origina l broadcast . Es
pecially docs this f('('ling hold in til(' case 
of comedy productions. Qui: and other 
audiencc p;uticipation programs also 
sutTer, in the minds of the performers, 
from repeat pr<"Sffitations. Everyb<xlr 
in\'olved admilsof course that most adu lt 
nighttime airings must be broadcast later 
on the Const than they arc in the East if 
Ihey :lrl' to reach the listellers for whom 
they ate dCl;iglled and to whom the 
sponsor is addressing his sal'" m('''Sage. 
Nc\'erlhdcss. Ral ph Edw<lrds of Trull! or 
COItS('quCllCtS refuS('d this year to prOOuC(' 
th(' rough-house shind ig twice ill ol1e 
night. NBC on its pari rdus.cd to permit 
a rt'Corded repeat. Th(' scll ior network 
holds fast to lh(' belid Ihat to permit 
trnn,,('fiptio l1~ on the 11('(v''Ork would k' 
to open the door 10 "canned" web enter
tainmcnt, losing the ftoeli ng of immediac),. 
the f~lin,l! that the lisll'tll'r b hcnring his 
Clllertninment JUSt as it is originated, 

Tn"'t or Ol11srqu<"11C<'.~ is 110t ix'ing 

broadcast twice each So1lurday night 
d('Spite the NBC ukase against recorded 
repe:l ts. It 's handled as a "d.b.," a de
layed broadcast. D .b.';; are broadcasts 
..... hich are recorded off the network line 
and repeated later in the afternoon or 
evening from each station's own transcrip
tion of the program. Thus NBC's rule of 
no rccorded nelwork progmms ~ till stands 
aod Ralph Ed ..... ards still doc'S not have to 
knock himself out doing his nerve-racking 
routine t .... ·ice in 0 11(' night. 

[xlayed broadcasts are p::Jrt ilnd parcel 
of a ll net ..... ork broadcasting in s tation 
option time.-- In this time period, which 
by FCC regulation !x·long5 e",elusively !O 

the station . network sponsors often have 
to accept a delayed broadcast of tlX!ir 
programs if they want airings in key 
markets. On key-market stations local 
advertisers frequentl y build programs 
with big followings and bmh the s tation 
and the loca l ~ponsor are IGath to give 
way for a net .... ·ork airing. When the de
lared broadcast is 10 be made is not, 
ho ..... cver. lefe to (he s ta tion's ",·him. 
AVililabilities Me submitted to the adver_ 
tising ilgenncs and the best avai labili ty 
ror the particular program is scleCied by 
the timebuyer. It is estimat ed that dur
ing the daylight S3\'ing time period (here 
weTe some 2000 d.b.'s per ""cek on NBC 
and CBS alone due to the fact thilt many 
areas retained s tandard time while the 
networks had to operate for the grcatest 
number of listeners and were on daylight 
t ime. 

All through the summer both MBS and 
ABC opt'rilted on the basis of recorded 
repealS for ('ach t ime zO!le. Thus they 
were able to air thei r programs at thc 
same time in evcry :ol1e. ABC pushed 
most s t rongl), for this de\"ice of handling 
the tremendous problem which dual time 
placed upon the networks. As a mat ter 
of record, ABC executiVe!> endeavored to 
hawaii networks function 011 this ba~is of 
rl'eorded repeats, which would , thought 
the ABC execs. end tl1\> problem of a 
sponsor's buying a key time in New York 
on ly to find hi~ program being heard in the 
,\Iountain and Pacific (imc :Olles by audi
('nees he's not l111cn'Sted in reachin~, due 
to tho.' hour of broadcast . 

Re~ionallin' <1nd rccordl'd repeats both 
COSI the 5poilSOr the sa/lle rcrcenta!!e of 
the scale which the performers nrc paid 
for the oril,!inal bro.1dc:lst i!hi~ for actors 
and $ i n~ers is 45 per cent of the fl'(' or the 
first "roade:lst ). Thc stars of cour:>(' arc 
co\"ered br thdr o\'('r-all contract and 
~enerally do 110t recei\'~' addltiollal pay
ll1en t Nocause of dual hro<1dcaHs. 

SI'O~SOR'S 5UI' \'C)' of the rating clfcc
ti\"elless of rCJ'Cat progr.~ms (january 
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1().j7) illdicah:J that tiK' top alld hO((1f1ll 
raU'u progr,Ulls do no! profi t Illilch fro lll 
repc.1t s bill thnt the :.holl.·:' which crowu('d 
l1(·ithn thl.' top nor the ho ttom fou llu 
n 'pca ts n.osu ltfu i. 

On [).1I} Lce-Mulua llwt\\'"rk prograll1~ 
il rl' fro.:'C)m:ntl r ro.:·coru .... J nnd ili ro.:'d ;11 II 
tilll .... whell hccmlSl.' of srx-cial block pro
grinning the progril ill 111Is ;1 b igger nudi· 
(>110: than it could hilw haJ in it:. or ij.! ina l 
brO<JJcast period, Mlitunl's Pacific CoaSt 
ratings <I f(' uSlInlly IWth.T than tlwy ar .... 
fo r !l1l' rest of the nmioll occa use of this 
Don Lo.:'\.' p liln which reschedules I" IBS 
shows in block-progril lll S(:qllo.:' llCl'S. 

DdaYl'(l broaucasts such as Don Ln" s 
and all til(' ot lwr networks' during sta tion 

r<..'lX';1I ... ,IS o j J anum'Y I t,lke "n ,III l' lI 
tircl y Ill'\\ IIspect . On tha t J a tl' trllll

"Crib,oJ repent;. ,IS well a~ ;111 tran<;crip
tiolls which inc/ud .... JlIusic (;1I1J most 
~hows . d ranwlic, v,lrte ty, nr lonll'dy. ill
clud .... mu~ ic) aro,;' fnrhiduell . TIll' prob. 
kill onc .... agnin rl' tu rns to a clearing of 11 11 
rt'JX'a t or ddaycd progr.1 IlIS 0 11 .1 live b.1,is 
(S('(. trall~c r ip l ion rqx ,n Oil page }O). 
This , as no t .... d prcviously, wi ll not a ff .... cl 
N BC to IIny gro.:'.1t ck grec eXCl'pt II I the 
delayed bro;ldc;}st c;} tegory. The l' ffcci 
I)IJ C BS .... iU nol Ix' gr(',H si l1 u.~ the re lax;}
tion of Ill\' no-rl'C1)rds-on-th .... -:lir rule IS 
vcry rCCl'nt :It Columbia and not tn" 
many C BS progralllS do ;] \\'('~ t ('II" ~I 
tmnscri lxJ TI.' I">Cal. 

H:lO in tl 'll' lll<Jumain are,JS alld 7';(1 un 
the 1';lcific ('rf;hL Sim.l' It ', lI.ell 1<.111111.1) 
that \\'~t Coa't 1!llk, <lrt' h,um; l'arlicr 
tl}!lll thCIT nppo,it ... nlJl1lh<:r~ in tlK' E;I,t. 
,I lo t \II prugranh ha w l'lo.'l·1I Iwppy Wllh 
th is ,.." hn lil le. 

\\'mri .... rs like J <ltk Ikllny, 1I111.\<:\er, 
haw sw,'illloJ it nUl for y<:ar", :linng pro
grnl1lS a t fi,ur in the ;lf l<,;nH~fl1 ill J lolly
WI_xl to n'ilth Nl' \\ York at 7 1'.111. 
Ikll ll} w(,n ied so milch Ihll l 111..' per
"U<l U,'d F('l()lc, Gille ,lIld Bdd il lJ,:, "Illeri
e:lll Tobaccl'llld w rt ismg agcncy, tn repeal 
his progTIIIll il l lIigh t 011 tlK' DOll Ll't.' 1Il'1-
work, It hclpS his r:JImg. It 'sareu,rdnl 
1'(' IX'n l ,lIl" wi ll have w gil wit h t lK rnt o( 
Ill(' I T;] llscrip t iOIl:' lImll'r til\' I'd ri ll" edict, 

Audi~nnl for liv~ r~pea t prog,am~ turn out ~n maS!l~ , Di,~ctor ~ .nd casU, howner, aver th.t th ~y " e • diHer~nt b,eed from the regu la, f.n l 

opt ion time load a trelllendous burdl'n 0 11 
agency executives who have to cle;}r and 
okay the delayed time schcdull-s. T his is 
bccauSl..' while it 's a compn ra tiwly simple 
matte r to check com!X'l it ioil for ;) net
work progrillll CO.1st -to-const , it's cntircly 
d iffcr('nt to check il in 20 to 50 marh 'lst 
a t differ(' IH times. Ac tunlly this means 
checking compctition for cwry station 
doing;} d .b. of a program . It I\ll: ans tha t 
thc lim('bu},er of ill} agency instend 01 
hnving to clca r j usl one time period for a 
nc twork program find s himS('lf faa..o.d wi th 
a probkm which is equ ivakm to clearing 
both ne twork and Spots. It a lso IIlt'ans 
constant supervision of e.1ch of the areas 
in which there is a delayed broadcast 
because naturally the comJX' tit ioll is 
changing in every onl' of titeS(' spots 
frequentl y, 

Howewr. ;} II these pmbkills ofrccc m.kd 
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For ABC t h(' no-transcription ruk of 
Pe t ri llo will hit a number nf programs on 
which t lwre i ~ music. In the Cil S<.' of thc 
ABC skein of kid shows. music is not an 
imporlant factor and its current use if 
any m.1}' be eliminated. T he samc will 
be true of tite ,'V1ut uilJ group of mopp':t 
programs. As a matter of record I ll(' 
formula Ihilt the Ill't works !lil\'(' followed 
with tlwir ctl< !pern t ive prOWil l11.'i (show .. 
originat<-'(I by til(' networks but sponsorcd 
over one or more stations by klC,ll lId w r
tiSt' rs) call be used on a ll product ions that 
require recordloJ rcpea ts . . , no music, 

T hc reason why lllallY spo llsors rbk 
hnving pMl o f t lwir potcmial audience" 
go to slc"p 011 thelll by broadcasting at 
10 p.m. or 10:)0 p.m. is that ;11 tha t hour 
thl'), rcach.1 good pnrt ofthc country with 
it singk COilst -tn-cuast a iring. Ten-thirt}' 
in Nt, l.\· York is 9 :)0 in t Ilt' middlewl.'st , 

Spollsors ,1I1d agmdl's Ir('1 tll<lt ,lI1 illl.';11 
bro.~dca~ t nrrnngo.:·lllCllt would be om' 
through II.h ich th <:i r program .. would lx' 
hcard at til\' sallie tmtc ill every t ill l\' 
Will'. This is no t fca~iblt' 011 n lhc pro-
1!rnm bas i ~ bllt is. I hrough T(.'('Orcicd 
rq,( iOlla l rcpt.'at s. T Ill're has tx'Cn a grcnt 
(!l'al of ;}git<ltinll ill this direclioll but 
th il t's II lll.1tt l'r o r t he p<lst 
proJuctioll ~ rcqu irl' mu., ic 

Ri~ tllne 
'lIld tr;lll-

scribed r('~nt s lI.·illt music can onl} COIl
lillUl' if 1\ ' l ri llo dlil llgCS hi, mind. 

I li ~ "n(l\\ and JOH'\('r" dictulll drK.'!>lI't 
indic<l tl' ;1 chamek'On fra mc of lllinJ 
(orc\'l'T is a long, long tilllc. 
• , ,, .... ,,4: I'"'''''''''' ~I,ich "" ,..I.,.,."h", .'" f/,,,I!l.r" 
"c~ /oht,,1 ,,/ "/'/.""'omn/d._ I~' ",n" h •• or '" ',e,~ 
Ii"" "Hi' 
"fi"" "" /I" "i, f .. , "~I.,.,,,k " .. / •.. ' ..... 1",,/"/ ,,,I,, 
,,,I .. ,.,.k "/"~~' ,,,,,I ""IHH' "pli.~, ", .... .d, /'"n"" /I.,. 
,,,, ... , II" ",/""'.,.~ "' .. . (0,,/ "''' ,," 1I.r .',,'i ....... """ 
/ ,,,,,,,,, /I" / .. 1/" ,/" ./.,/, .. " ""$" """,,~ W'O""'" ", ,/" ,,, ..... ",,,,,u, 
tI ... h, .... ,'/",."/,.,"' .• r,.""""I/" "'" "',.,..,." ,VI "',,( ~," 
I"" ",,/ .... ,,~.t I"'''''~''' .. ,/."". ""'''' 
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Eastm:lII Kud<lk ha~ Jevdopcd a Ill'lIo' 

Lan'll'ra ror phllttlgraphmj! a progr;Ull ofr 
(he fn et' of if viLlm H'Cciving tube, NBC 
ifnd CBS an.' said to have orders for till' 
IIr!>! eight C:1Il1Cra~ , TIll' canH.'r;IS will all 
IX' ill Ihe h:md~ of ptrrch;.· .... :r' within the 
nc.'! l1Ionth. SOIlll' haw b.:cll delivered 
;llrl'aJy. ( It'~ Wit' of tho~' !Op :-.l-'CreIS 
that i~n't talkl'd ahout in phntogr;lphic 
;lIld TV circlL~.) 

PhntugraJ'hin}{ -.ound and film pril
grams tor rl'~c:l!ll1ini! on IItht:r ,WtiOIlS 

throughout the U. S. and Canrlda is going 
a Inng "1:1)' loward :.alving the prnbklll of 
program milta!:11 for small TV st;1tions. 
Thl' COSI nf photographing 11 program in 
the sllIdio j" c()ll~r\'ati\'d}' figured :IS 
bdng 1000foid' tlwl of fi lming it olf the 
face of;1 receiving tulx'. 

JUlot as radio is the .,,:mld's gH'at('St 

l.m"Url1('r of (If;!1 cntntainl11~'1II material 
~ '.I ill TV \ ';1\ up Illore visu;11 enler(;lin
men! in on~' month than .... a., evt'r con
u'ived in Ihl' pa~t, \'\'('11 al the height of 
\'aude\'i lk. 

The l' XJX'ct~,tI ~hlft to ..... ard~ pL1Cing the 
burden of producing comtll('rcial TV pro-

Ten per c(,nt of the nalion's Fj\l ~ta
lioliS on the air employ Ii\'(' musicians, the 
nurnbcr employed being 121 . There is no 
prohibition agilinSI li\'e rllll!>ical programs 
0 11 FI\l qatillns, the "Illy non-musical 

I\t~"cl\}' on ullT,II,n., RCA's fncsilllik, 
!la .. filrn'i.l ;rll ot lll' r factor<. III the fIeld to 
~rll'\.·J ur re ... ·arch on cJ.xtrtlllic reprnJuc-
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I.(ram~ on ;IJn'rll,mg agl'l1eil" i~ Ulltkr 
way. o...'Spite consid\'rablc fl'clblg at the 
IWlworks Ihat production would be bett('r 
if program cr('ation and CXl'cution r('-
1l\;lilll'd with the ch;lins, rlldio think in/! b 
IUTeing the hands of tilt' nets' tcll'visiol1 
head .. ;md mOfl' and mnn' the produccr'~ 
chair will be occupied b)' agency IT\Cn. 

There is :ln01hef factor thllt is bringing 
this ;Ibout manpo ..... er. It .... ·ould be 
mtmifC'Stiy impossible for :my network to 
,taf]" an llpi.'ration which would keep il on 
the air with 1i\'C programs (rom 6 to II 
p.m. seven days a w'cek. Dramatic pro
ducers at rk'I .... 'orks feel that no one person 
can produce a ne .... ·drama or other creative 
type of visual program wcd:: ly. Newr
theil'S!> Kr:lft. (or instance, eXJlC'CI(:'d its 
;Igl'ncy to h:l\"e a man do ju~t that . TIle 
only u-sult of a schedule of a program JX'r 
week pt'r producer. according to a number 
of trained tdevision directors, wi ll be 
formula productions ..... ithout real crea tive 
~pirit. I t takes months to produce a 
motion picture and four \\'eeks to produce 
a Brnadway play. TV has til compete 
wi th both Brnad\\'ay and Hollywood and 
that can't be.' done successfully with 
showS that can have only days instead of 
weeks or months for production. 

The ..... lIied Stnres Teit>vision Caravan 
finished its 22-departnll'nt-StOfl' trek in 
the black, thl' fint video venture 10 do 
this according to bossman Sam Cuff 
Lou Spo~a aCled as travding ring master 
for the six-j('t,p TV department store 

circu<,. The pr~nwtion proved among 
other things hnw reliable prcscnt-day 
,.-'quipml'nt rs. The camera!. and cllntrol 
board emplil}'l-J WI'Tl' thl' !'(UlI(-' u...ru at the 
Ne .... · York \\'orld'~ Fair and thcrt, wasn't 
II single failure at any phlc\.' a long the linl'. 

The ,\lIied tour indicated, according to 
Walt lXnnis, who h\.';td~ up radtn and TV 
for the Allied chain. that television is one 
thing that doesn't haw to he sold 10 thl' 
public. Says O('tltlis, "Our tour proved 
that the great nwjnrity of the public only 
wants to knn ..... '\\'hen can I buy a set?' 
and '\\'hl'll '.I'll] my local tl'll'vision st:uion 
be working?' .. 

Walt Dl'nnis didn't nwntion it, bUI it is 
trut' also that the manufacturers who~ 
products were displayed as part of the 
intra-~tore TV presentation were "more 
than satisfied by the direct results" Ilb
tained from their sponsorship. 

CBS is developing plans which will pUt 
it in the T V net .... 'ork busine~ as soon .110 

possible. It ex!X'Cts to have in Its pre
liminary chain sta tions like WMAl.,... TV 
and other alfr liated stat inns of the Ameri
can Broadcast ing CompanY,lIld may \.'vell 
service MBS outl£,ts. The reason for this 
is simple with m:m)' of the pion('('r tele
Casters linked to NBC and the total 
number of s tations applit-d for at this 
time limited, no network can wait until 
enough of it-; affiliates put TV stations on 
the air tn start building a chain. 

( P/e'ISt tum 10 paRt iJ) 

rule is (he serving of Fj\1 stations wilh ming:\t a profil . Six per cent are break
music by AI\l sta tions or networks, either ing e\'('n . The balance, S6 per cent, arc 
AM (StandOlTd) or Fj\l. As indicated in losinj.! money every day. This despile the 
previous rcport~ ill this section James C. fact that 25 per cent of the FM 'ers ha\'e 
)le(rillil's reasoning is simple. He wants increa5('<.1 their gross billing rn the past 
all stations to haw live orchestras. everl s ix months . ••• JUSt as with TV, sporls 
if till' orchestra. at the sta rt . is jusl a on FM arc reaching the greatest audience 
pianist . If an)' net .... urk should agree to in the areas wherl.' the sportCasts feature 
rest rict its piping of music 10 FM stations exclusive ganK'S nOI heard over ,\ j\1 5ta
having COntracts with locals of the Ameri- tions. SportS lead all program tyfl'."S in 
can Ft'deratioll of Musicians there is little obtaining quick sponsorship. listeners
doubt but that this ..... "()u ld be agreeable 10 pcr-~t (or these airings arc more than 
the musicians' pn'Sident . ••• Only S per t\\'ice what the 5.1111(' gan1l's collected on 
cent of till' nation 's FM stations arc oper- standard broadca"ling stations. 

tion of FAX rt'Cl·pliun. Most devices hood fixer. It·s &1id. hO .... ·I.'\·er, that the 
thus far prcsentl'd h,l\'(' used m:lllual ultrafax. which rccetws pa&'<'5 of type or 
rml1l'r tlwn photographic means of re- pictures, operales at such a tremendous 
producing the reCl'iwd mated:11. Big ~rccd that it requires an e.\pt.' rt to tah' 
prnbll'll1 i~ not the :lc!Ual reproduction care of it. ••• Eastman KoJak delllon
btlt till' creating of cqUiPllll'll! which can stratoo a camera durrng Ihe wl'I.,k of 
go into thl' homo.' and be "l'r\"iceJ by the Ocwbt' r 19 Ihm took piCtufl'S at the rate 
loeOlI radio rcpair man. The preS<.'llt flf I I,OOO.OOJ a !'('{;ond. While ultraf:lx 
Finch, HO~;1n :lI1d other F ..... X reproducers i~n't thm (a"t it indiCall'S till' dirl'Ctinn 
art' well within the kell (I f the neighhor- tllilt photograph)' i~ going. 
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ST. LOUIS NUMBER ONE 

TEST MARKET FOR 

TELEVISION 
St. Louis' geogl'aphical locntion in 
the center of the deh ... i .... le.west' 
~ .... l St. Louis' ncknowledged I'epu. 
tation for economic suability, high 
pUl'clmsing power' nnd pl'oduct.loy. 
nlty mnke tile area served by KSD. TlT 
the nation's NU~IBEn ONE TEST 
MARKET FOR SELLING BY 
TELEVISION. 

The combination of St. Louis' enthu· 
sias ... fOl' television, KSD·TV's ncclI· 
mulnted know.how, nml KSD.TV's 
exceptiounlly low I'ates offel' an out· 
smnding oppol'tunity fOl' mlvel'tis· 
el's to stnrt using television effec· 
tively RIGHT NOlV. 

FOI' detnils I'egnr" ing schedules all" 
availnbilities, write 01' cnll Fl'ee .. ~ 
Petel's, Inc. 01' KSD·TlT, the St. Louis 
Post.Dispntc" Television Stntion, 
nn Olive Street, St. Louis I, ~fo. 
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THRILLING CHORAL SERIES 

The best fro m Tin Pan Alley, Hollywood 
and th e Classics by th e Superb 
Sixteen-Voiced SERENADERS 

",II', ~" II , ' all ~I'"" .. ,,r Ih, ' .. ill;.:ill;':: ,::rul ,1' "it l. 

till' Ion,::. · ... ' ,·"uliIlIlOIl :- ro" 'oro! "" Ih.· air .. I' 

all~ \(w;,1 Hr;,:alli/.aliol1 ... ,, 1,110,,' 600 h r .. ad

" .. ,..1,.. ,O\, 'r I :U:->. E,1""Y 111, ·,.,1.1'1' i ... a ,.tar in hi ... 

01 .. ' ril,dll "jlh a harlq,::rHII'I<1 "I' 101'-,..1"", 

part iri 1''' I j,," . 

:-;,., 1'1, I ~ -"i;.:11 I .... pa ra ,.' lif'I'1'" -, II i I r III t' " pi ,.,,<I,·,. 

aro' ;Hail"IoI ... ";1"11 ;, pr";.::ralH ;.:. ' 111 oIir ... ' I, ·<1 loy 

EIlIi'.· ( :,,1 .- aHd " ill. \\;'r .... ·ll """Tn" .' <If ",t '" 

)",1'1. I'I,ill'<lntr""i r fa,'1t' a, · li •• ).! ;,'" , 'olll,IIt',,_ 

latu r ;n,,1 IIl l,,,, i, ' ,,1 h ,," I. ()p'·lIil',:.!. i" .. id,-. 1., HI 

"\,, Ii 'H'r 11111 ,..i"l1 l I ;d, ' " I "I' i I,.. '.' po - "\ j ... t .. 10";'.'. 

\\ 1'\ C::-; OF .... 0\( ; j,.. :r pr";.:r<l lli ,...·ri .... "jI ll 

Ir"III,'",I"" ", P"I'I,lar "1'1,,',,1, 111"01,, 1"' ...... il,I., h~ 

II •• , ,,,killrlll ""'I""li",, "r .1i\ .. r ... ifi",1 ,lI u ... i. ,,, 1 

tIUllll"'r"', 

\\ ril l' ror :1I11l i liulI ,Ii""" oI !'I.:dl ... 

0" "'1" 'I·i;.! "I'''' In.,rI,ial .... h~ "r, 
Col!' :11,,1 'l r, ~\H"'''''~' HI"I 

"Ih .. r f:u ' I"" 
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An outstanding High-Hooper Show with 
the famous MULLEN SISTERS and 
CHARLIE MACNANTE'S Orchestra 

Th.' rl' Ii'< HIII~' OIH' ~ill ;.:ill· ~:11ll (Il id wllal a "dlill ;! jnl> 

('all 01 .. for alld 

YUII. S in t! ill ' S:1I1l ,.;.,1\,. 11('('a ll ":" 111' ~t'I" th e ralill1!" and 

;.:-~I..; Ih t' r~"I.oll "t'. 

\\OW (hllalw lIt! at II::\U I' .,\!. 

\'\;TA !\1 e len' lal,1I I:!.l al fJ:UU " . .\1. 
eKE)" Tornill o 12.9 HI 1 ::tn ",.'\1. 
C.l ,\I) :Honl r t':11 Il.a 11 I 1 ::~u I' . .\1. 

,\Iltl at'('"r.lill;':- tn till ' ( :,1111;111 "lIr'I·~· . Ilw IwrITllI 11 ;'::1' ,.1' 
IUllc-in :1 1 WIS I! in 1llllia n ll1lHli " ..-:," cluuhl,'d in fIrst 
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l'it ~lu·d .'.111.·1 

In m)" oplillon, 
the <lllswer to the 
above que s l ion 
would de rend 
SOrl"l('whal on the 
st,lIion's program
ing policy. 

The broadcaSler 
endeavors to 
build a bal,l11Cl-d 
program slnJcture 

that wi ll nk"('t the Ill't'dS <lnd dcsin.'s of 
li~teners, J\laintaining such <I stnJcture 
throughout the dar and w('('k is of first 
importance <lnd it could conflict with the' 
plans and wishe'S of Icss Ihan year-round 
ad\"ertiS('r~. In such an I'\"('nl , an adver
tiser who cootx"Tatl'S in maint:lining or 
contributing: to such a program pattern 
~hnuld, and I bdiev(' dO<.'<;., rec('ive pro
u:ctioll far b<-yond Ih(' wri{fe'n I.'rms of 
any :Idvcrti~jng colltrncl. 

In our O\\'n cm;c, for cxample, II'e h:1\'1' 
one d<li l} progrnm ;,upplied by :111 <ldl"l'r
tiser \\ hich cxactly fib our program I'I<ln
ning (or Ihc particul.1r limc of Jay, The 
adn·rti ..... r is nul a }"ear'Tl.Jund user of 
1I1ll1', but becausc thc pnl)!mm docs fit 
mtn our pl,lIming, \\X' carry it ~lI~lilining 
dwing tl1(' rcriod it i ~ not ~ponS(U'cd and 
hold thc lime' cach yeat for thm ad\"('f-
1I~r. In ot her cases, we h:I\""- pro.!!T.1m~ 

of our own crC:ltion, which will rcmain :h 
they .m·. rl·g.1(dt(">;~ of an)' COllln"l('rciat 
~pon"Jr~hip. 

"l{1~t of th("o,~' Jlrograll1~ arc I"IOW Spoll
:.(:tr<'d, Somc 0/ thcm h:I\'e 1x"11 ~pon· 
~()n'd hy till' ~an,.,. adl"l'rll ..... ·r fllr Illall} 
year~. II ""C of tlll'''-' 10Ilg-till1l.' mh 'ef-

r. l' ponsor As~s ... 
'" 110 \\ 111111'11 !'I 'O lt 'C- lioll ... hotllcl :- I a lioll :"< alld 1I1'I\\lId~ ... 

~ I\ ' C ' <Il hc · I·'i ~ c ... l'i ill holclill ;,! Clllio a lilll(' :-- 101 fHr ' wili (' h 

Ih a l a cl v c 'I' li ~W I' 11iI:' hili!! a lli l .. !! r li :O: lc' lI i ll l! fad C II :!" " 

Seymoul Ellis I N~t;o",,'/IIJ~~' I ;ljng M"""9"r 
Philip Morr il & Co., ltd. N~w Yo," 

tl-.cr:., ror some g<.:xJ cause, dc;ircd ;J 

hiatus, we would in all probability hold 
Ihe time and thc program for him by 
prior arrangement until he was ready to 
r('SuniC'. In another case, where Ihc 
sponsor had been with us a shorter lim" 
and we "'ould not fed th(' S'lmc obliga
tion, it is possible we would give him a 
lesser protection. 

Summariz('d, I f('('1 tiln! each GISC is 
dcridcd on it:> individual characI{'riSlics. 
A mutual illtefrsl on the part of the 
ad\'crt ;S('r and considcfat ion of your pro· 
wam prohil'ms will usually rcsult ill a 
solution satisfactory to both broadc:!ster 
and diem, 

CLEt>:S SSYDER 

CtlltTll/ M(hwgrr 
IVLS 

Therc i s n o 
question in my 
mind that an ad
vertiscr s hould 
hal'e <lbsolu tc pro
tection on an}' 
time segrnem hc 
holds, network or 
stiltion, subjcct, of 
("oursl', 10 the 
terms of the orig

inal sale, [I should be his, to h<l\'(' and to 
hold hellccforth, so long as he suppli{'oo; a 
progmlll for Ihal timc which Ill('('ts Ihe 
acccpted ::!:lI1d<lrds of d('('ellCY and good 
til~tl' . Therc i~, of courS(', the relllOH' 
POSSlbililY Ihat an <ld\'crtiser might u~ 
such" tim('" fmnchisc to put on a program 
to slii t his own pcrsonal wl1im. and by $0 

doing nlight damagc the' continuity of 
Ii~te'ning which I'wry sialion and net
work hopel> 10 :Jchil'\"(' and ll1<1intain, but 
~incc the qlle!>tioll ~pccificallr ml'l1lions .1 

big listcning ilUdicllCC, that c\"('ntuality 
apll,'ars to be rtiled out, '·bdio "dn·rtis· 
ing h<ls Occot1le such an illtcI:ml part of 
tIll' bU~l1ll'!oS (If thoS(' :Idl'nti~'r~ using it 

that a concept that frnnchis('<. might be 
arbitrarily trnnsferroo TO soml'OIl(' d.;(' 
would shake the whole structure of the 
industrr. Absolute prott'Ction is ('S

sential. 
STORR'> H AV .... E.S 

MmWRI'T, Radio DI.'/)(lrlllll'lIl 

CompfOtl Adl"l'Tlisillil. fuc. 

AClually, thcre 
are t ..... o full prob
lems there. In Ihe 
("asc of stations 
lI .. hich <Ire nelwork 
afli li<llCS, a local 
sponsor's time 
slOl should b<- his, 
unless he is adver
tising in Ile'twork 
option lime. In 
the latter C<lSC, adverllsers <Ire fully a\l,'<lre 
of thc 2S-Oay recapture clauS(' ,. or 
should be, It would hardl y be fair to a 
nal iollal advertiser or the' netv,ork if such 
time could not be clt'.1red for a network 
show. 

As far as Il('l\l,'ork mdio is concerned. I 
think it should be up to Ihe' individual 
advertiser 10 dl'cidc whcn hc will \':1cale a 
time' slot. A sponsor who has burlt ., big 
lisll'ning audicncc for a lime rcriod has 
an in\"eslll1em in that time period \I,'hell 
it COII ICS to promotioll, put-licity, mcr
challdi~ing, etc. This investment ~hould, 
br all ll1ean~. be prot('("ted. 

Such prol('("tion d('r .. :.'nd~ to :-on"l(' eXI..-nt 
on the length of the program. Comm("(s 
for fi\'I'- or fifteen-minutc $holl"~ <Ire gClll'r· 
,Ill y wriUCIl with r('('aptUfe clau~, but a 
network ::ponsor II"ho buy~ up\\"ard~ of 
fift('('n minutcs should certainly haw his 
time slot as IOllg as his program remain" 
fully <1('('eptabll', 

And incidentally, I dOll ' t bdil'H' pro· 
grams should be> IHlwed arf:,lIrarily b.'· 
CmlSI' of the gellef<lllyPt of I'ntcrtainmcm 
Ihl'Y providc. If a Ilctwork or st<1tion 
!la .. dccided 011 a l'(llic)" whcrcby thc}, 

SPONSOR 
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..... on·' lake (('nail] tylX's of shows during I ,-------------------------------, 
certain hours, the sponsor should still lx' I 
permit it'd to hold on to his lime slOi unt il 
he dttidcs to relinquish it. 

Just IOSlIlll up, I fed Ih ;'! ! ill thl' Ilmtlcr 
of hold ing a timc s lot : link'S:,; !lI('re nrc 
(()InTac t clausc:s or obvious vioJ.ltions. thl' 
advertiser should have the fin:ll S<1)'. 

Eo WILHELM 

U(I(fio Dircctor 
1\1IIXOIJ. Nell' York 

II is imp:Jrlmli 
to r('cognize that 
radio is an adver
tising med ium and 
a lso a public serv
ice. It is my be. 
lief that ad'lC'r· 
lisers who h'IVe 
built high lis ten
ing audiences O f 

unu s ual publ ic 
1>O..'rvic(' progr.ullS in specific time slots 
have creattxl vil luable properties. and 
should Ix afforded more than lIslJal pro
tection by s ta tions and ne t works. 

In the case of an outstanding public 
service prngr:nn, I would go so far as to 

sugg{"st that networks and stations ex
tend more than usual coopt'ratiOll in 
gra nting options and clearing tin~ for 
SllCh 11 program «('ven though they Illay 
Ilot already be carrying that program) 
whenever a change is called for to alford 
greater audience potcntial th rough better 
program SI.'qucllcing. 

While I do not fcel that net works or 
stations shou ld ride roughshod over all 
advert iser's right to a time period through 
consecutive use of such period, I do ft't'l 
that networks and stations hav(' an obli
gation to the public in the interest ill 
maintaining of both spot and network 
radio to its highest degrCt' of efficiency in 
getting audiences and also in rendering 
service in the public illterest. It is 
equally import alll to all advertisers tha t 
OLlr sYS\{'nJ of broadcasting be maintained 
011 its present basis cf free el1t{"rprisc and 
that it not degenerate to a poilll where 
tho5/,: who would mther see a Govern
ment-controllcd noncom1llercial upcla
tion of radio succeed in supplanting ou r 
prescnt system. 

Much improvement can be made in 
station and network programing by care
ful select ioll of programs in relatioll to 

surrounding programs. Any advertiscr 
who has already creatt>d a valuable prop
erty with high listening audience in a 
specific slot most certainly should be 

(Plrasr tum 10 page 55) 
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WFBM • 
IS 

~ HOOPERATED TOPS 

WFBM 
INDIANAPOLIS 

II 

Coun t o n consislellc), with \XlFBM. 

' R ou nd·thc·clock-thc y<.'a r a round 

- \\,f FDM delin!rs the li o n 's share of 

(h e li steni n g audience, W FUM is 

crmsislellt ly H ooperated tops! 

WFBM • 
IS 

FIR S T Indianapolis 
. 
In 

T en in a r o w! Yes- th e H ooper 

Sta tion Lis(ening Ind ex for each of 

tell comeclll il'e m o nth s rates W' FB.M 

firsl in Indianapo li s in ove r. a ll li s· 

tening aud ience. And-the I::tSt jil'e 
cf) /lSulllit'e repo rt s show W' F 13M 

leading the n ex t . highest.ratcd In

dian a poli s ·s tation hy 20% or m ore! 

WFBM i s cOl/sistelltly H oopera ted 

tops! 

WFBM • 
IS 

TOP TEN (CBS) Natianally 

WFBM's record naci o nally is nOt 

to be sneezed at ci'chcr. \,\' FBM's 

H ooper index-morning, afternoon, 

and e\'ening-is cOl/siSlelld)' ratin g 

among th e top len CDS stations 

th roughout th t" coun try! WFUM IS 

Cfmsislel/II), H ooperatcd cops! 

BASIC AFFILIATE : Columbia Broadcasting System 

Represented Nationally by The Katz Agency 
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The peak ofche berry crop a rrh'cs in Michigan 
,_. and all good ho uscwj,'cs star! canning. 1f's as s imple as that. 

Those gals don't care thai Ihe I ndiana berries 
came in last week ... ar th aI " Iinnesota berries won't be ready 

(ur Icn mOrc da )'s. NO! al all . DUI you can be sure Ihe Kerr G lass 
~lanufaclllring Corp. cares. They want sales in Indiana, Minne· 

sora, Michigan ... an d in 45 other s l:IreS, 100. 

Ob"i()usly, lhc y need fasl.mO\·ing, hard-hining 
adverti si ng, am/tbe)' gel ;1 witb Spot R"dio. For 10 years Ihi s 
Ilexible medium has heen used from coast 10 coast ... exactl ,. 
when and where crop :Ind sell ing conditi o ns werc ripest. 

T o day, r CljuCS IS for Ihe K err Ca nni ng Booklet arc grea ter 
than c"cr, and cosl. pcr.inquirr has hil a new low. 

Ask your John Blair man how SpOI Rad io 
ca n soh'c ,-our lOughcsl selling problems. Chances arc 
hc'lI come up wi lh Ihe answer, 

JOHN 
BLAIR 
f. COMPANY 

LEADING 
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WSAI is frankly commercial 

Three of Cincinnati's downtown department stores use daily 

programs for straight sell ing purposes. Combined, they 

sponsor two hours a day on WSAI. 

The men who buy time for these stores are alert and promotion. 

minded. To th em, commercial impact is more fundamental 

than audience index . Yet not one: sing le listener may be 

oHended- too many brands are at stake in a department 

store. 

Doing this job for dependc1bl e retailers day after da y and 

year alter year has ch.uacteriud WSAI in our community . 

It is the result of studied technique. 

You have known of an acceptance plus for your printed message 

when you placed it in certain magazines and newspapers. 

This applies to radio stations and particularly to WSAI. 

WSAI Avery - Knodel , Inc. 
Ameri can Broadcasting Co. 

Cincinnati, Ohio A MARSHALL FIELD STATION 
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WHN does it again! 

TEO HUSING'S BANDSTAND PROMOTION 
WINS SINGLE CAMPAIGN DIV ISION 
INDEPENDENT STATIONS OVER 5,000 WATTS 
BillBOARD 1947 RADIO PROMOTION EXHIBIT 
Last year it was WHN's Spor ts . This year, again, another 
WHN feature runs off with top promotion honors. WHN 
adver tisers get intensiue promotional support for their cam
paigns, plus shownwnship. plus fifty-thousarul-watt clear channel 
coverage, in America's greatest market. 

Yes, you get more for your money on WHN. 

50,000 Watts · 1050 Clear Channel 
II 
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ANOTHER LIVE WFBR PROGRAM - ONE THAT CAN REALLY SELL TH E BIG CASH MARKET 

Here is how you can wrap up 192,146 H igh and Prep 
School students of Baltimore into one package-and 
win their undying loyalty to your soft d rink , gum, 
candy or other t een-age product. 

It 's simple to do in B altimore. WFBR's 4·year old 
"Scholastic Scrapbook " is now offered for sale, 
M.C.'d by one of Maryland's great athlet es, fea turing 
stars like F rankie Sinkwich as guest expert. "Scho 
lastic Scrapbook" brings pre -game predictions-im
portant game results in Ba ltimore Hi gh a nd Prep 
school circles to the air each Friday , 7:00 -7:15 P.M. 
Football, Basketball, H ockey, Baseball-every school 
sport is covered to keep intensive int erest through· 
out t he 39-week school year. 

But " S chola.s t ic S cra pboo k" is not just another 
Sport Show. It has a te rrifiC "gimmick ." E ach week 
a corps of experts see all important games. select the 
"Unsung Hero" to be honored that week over "Scho
la s tic S crapbook." Not the fellows who win headlines. 
but the ma ny who contribute to their success. R ivalry 
between schools for the C. P . McCormick award as the 
best "Unsung Hero" of t he season is intense-builds a 
high listening audience. 

N aturally, it is WFBR tha t airs such an interest 
arou sing. live. local program. In Baltimore. WFBR 
is the lIVe sh ow s t<1tion. T hat's why WFBR delivers 
for net and spot ad\o'ertisers alike. more listeners per 
dollar than any other Bal t imore station . 

WFBR- BALTIMORE 
ABC-SOOO WATTS-AND 1,100,000 LISTENER FRIENDS 

NATIO NAL REPRESENTATIVE -JOHN BLAIR & CO. 
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MR . SPONSOR ASKS, 
(ColllinucdJrom page -II ) 

affordl'<l the maximUIll protection from a 
sta tion Of network ill holding optioll for 
such a time period. 

GORDO!'.' 1-1. MILLS 

M mlflgcr. Radio DI'p..tr lml!1ll 
Kut/ltcr Age!!c)' I IIC., N. Y. 

Obviously thefe 
can be no gencml 
nde which would 
protect advertisers 
since the circum
st:mces involved in 
building a time 
p e ri o d :Ire so 
varied. 

Howev er. r 
fimll y bdievt' Ihm 

son\!: protection should be givcn to the 
advet tiser since it's no t only 10 the adver
tiser's benefit to build a higher listening 
quotient for his program, but it also IxTlc
fit s the network in the sal/' of timE', by 
increasing the value to other advcrtisers 
of adjacent time periods. 

Of course, any network or station soon 
reaches a point of diminishing relUms in 
holding a time period open for an adver
tiser and this necessarily limits the 
amount of protection which the advcrtiser 
should expect. Basically , the annual re
bate system is designed to make ofT
season adver t ising financia lly attractive 
to sponsors and thus avoid the necessity 
of holding open the time period. This 
may not be the answer in all cases. I am 
sure that no general rule can be evolvl.-d 
because the value of the program and the 
sponsor to the net work or station varies 
in each case. 

Therefore, I feel that the matter of pro
tection must be worked out between the 
station or network and the advel tiser 
individually, and the amount of protec
t ion given or received will depend entirely 
upon the relativc bargaining power of the 
nel!otimors, 

JOHS C. HO ..... LA :-;'D 
Dirl'clor oj R(ldio 
Rool'Tt W, Orr, Nl'w York 

MILK ON THE AIR 
(OmtinutdJrom page 20) 

)'oungsters--one of the reasons why the 
big dairies like the big bakers have shifted 
their appt.'als to adu lts. The bigger the 
give-away the more juvenile listeners and 
more sales which arc activl"lted by 
youngsters . Thc hitch is thm when a 
competitor comes up with a bigger and 
better give-away the kids blithely shift 
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their a llegiance w the new product . 
Every dairy at one time or :ll1othcr USh a 
j uvl.·ni le program ,uld sooner or I;,ter shIrts 
frolll urging tOts to "Ask mama to buy 
Il.:mlc D;m1c M ilk " to selling its prod
ucts all a f<letua l b.lsis direct to m;mw, 

nu, ".~ 1~.17 H, . . ~ 

n u' h·r I 'I I ~ ' HI.l, 

':1 .... · .. · 1" .11 :;.1, 
Ch~"M' 1~11 ' '" 
kr ' ;r~,,,,, 1~.17 " 1 ... · , : • •. ,,, ,, 19~1 ' 19.0 

• 1 "~Jffl'" ",,'" """"I ,,,,><I,,,, ''''''I' 

,,,,,,,,,1 .. 

I'''''''''' 
f"'''''''' 
I"'''''''' 

'I'"'''' 
,,""rI ~ 

M ilk air ad vcrtising is crl.'Ciitl'd wi th 
matcria lly increasing thl' per capita con
sumption of dairy products during the 
I;lst 10 yt';l rs. On ly thl' consumption of 
buller has gonc down during the decade. 
Dai ry increascs show up in the following 
fash ion : 

"", 1;" 1'1, ,, (;"" """'1' , 1"" 
I'lu1<1 ~ l lIk 1'1.11 I/,II.J.\ """n.. 
Fltlhl Milk I~~ :;· lOO .~b 'Itla n . 

Both of the national milk adverti sers 
have run the g.1nlllt or programing. Onl) 
the Kraft dh ision or Natioll.ll Dair) has 
!xcn COnSistent from ;llmost its atr begin. 
ning. the KraJI Alusie 111111 having started 
with Paul Whitenlan at the helm in 1913 
and continued with Bing Crosby and no\\ 

DENVER WANTED MORE 

RAY PERKINS 
Now two hours doily ... 2:30 to 4:30 P. M. 

7~a~ to tku d-~ ... 
Birdseye Frosted Foods 
Blondu 
Cli'quol Club 
Col gale's Aia. 
A & A Cool Co. 
Accurate Lock & Key Co. 
American Beouly Laundry 
Ca.hon.F.ink Dairy 

P.odu'll 
Cool Heati ng Co. 
Colo Maca 

Cotumbia Records 
Durkee Morgor;ne 
Kem Tone 
Sean Roebuck & Co. 
Culligan Salt Waler 
Denham Th eOler 
Elecl,i, Cenle, 
Me"itt Mo~jng & Slarage 
Mille,'s Supe' Mo,ke" 
Pedigree Shop 

AleKander Smith Carpets 
Swift tce Creom 
T intu 
Vicks Products 
Sonia Fe Lum bu Co. 
Sun Gto Venetian Bl inds 
Sweelheort Floral Sho p 
Ta,'y Foods 
Venetian Blind Laundry 
Weiss Venetian Blind, 
Wilsan Troilen 

For Rates and Remaining Avoilabilities in the 
RAY PERKINS SHOW 

ASK A JOHN BLAIR MAN 
Or GENE O'FALLON', Manager, KFEL, Denver 
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,\IJol .... lll lim"" thmugh thl' Yl'ars '" itlwlU[ 
hr(;<lk ('.Kept ror 'UllUllt.'rtullc rl'pl<lCl'
/1l1'llt" 1 hi .. pru),:rnm has had 11 lllgh 
r,ltnl!!. goud SPCllhC1t idl'nti(r~';rti(JIl, ;1Ilt! 

~IIJ Krait product~ 
\\'luk thl' Krart ~ltI,ic llall \\<lS (l·Uillj.( 

thl' l'a(1.' rm dK'l'<,('-~'Jli()g, till' ~'alt('s t 

pari of till' (Irj.(;'llli:ation {uokd amllnJ 
with longhair lIIu,ic nnJ aClUl111y Idt tile 
air ror Ii\(' )'l'ars mHil thl' S/'alll'si ViI/"RI' 
Sforl.' (unllula was dl'wlul'lI:d, TI1l'Y'w 
:.cud.: .... jth thi~ throuj.!h a numbnofst<lrs, 
alway, doing a good selling Job :ll a 
rl'a~nablc program co~t. WIll'I) Joan 
Davis oU[~rl'l'.' thl' progr.Ull t hC'}' kept her 
co-st:Lr J ack Ilall'Y and built Eve Ankn , 
This ~nson , i'lS prcviously noted, 11<l1C'}' 

has 1)('(' 11 replaced by Jack ClI"Son wi th 

FOR KIDS 

,\rd.'n cOll1inuill~ with thl' progr:ull, By 
kl'l'ping Olll' or the tWCl ,tal'!) at all tillll'S 
Sealtl',t hns i.x"t'n ahlt.' to ;lchil'\'" a con
tinuity of dlML In tht: J;Ulllllier one of 
the !>(;I~ tilk ... s ;I hiatus SI! the cost of th{' 
progrmn I~ CUt JO""11 to sUllllHer-audience 
s iu' :lIld &";l lt l'St s...lling nms nwrrily 
along, $(:<I!ttOSt ha-; locnl cut-ins on the 
Vil/oJ,!,> Store proW,Hll ror local brand 
nanlt's thmu!!hout the count ry ftlr ;IS 
NatiOIl:ll D:liry ha~ :Ibsorix:d local br:mds 
it has nol eliminated thl' local br;lIId namc 
but s imply addcd thl' s...'altl'Sl label to the 
local package, 

In AUj.!U5t 1941 Kr;l{[ added a second 
program to its ;:air adwrtisint:!, t;:akin!! the 
Gi ld('r<;ll'l'\'c char.1ctt'r from Fibber AleC,'!! 
(IIld Molly to build a program or its own, 

FOR KIDULTS 
• FOR CHRISTMAS! 

The KORALITES Wilh Their Famo u s Chor;:a l 

S p eaking-F:llnou8 Impersonalions or; 

KAY K '-SEN. OJ "Tht I'itt! l'ipn" ,, -110 found lIomt1,n o /tal 
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'alJ' " lJoomlo"n", 

1/ , C, rfELUS oj " Killg ' t Idal" 
1'lIlt 8111 lit /(l/lltd 10 gold, 

and BA BY $,\'00K5 01 t ilt 

CI:\UEHElLA, IIA~SEL AND GRETEL., et al-

They 're all in th ii series of 
60 quarter-hour e pisodes, 

Transcribe d and dr ... matiled 

from age old fables-
Ye t u ne w a nd bright 
as the NEW YEA R coming! 

ro, 1m aud"lan diu 
ond J"CC('H JIOfltJ. " 'RITE 

~s.~ __ 
19 EAST 53,d STREET ,., NiWYORK C tTY 

With the exception of summer hiatus 
Ix'rifJd~ Gi I Jcr~k'C\'{' has C(lnt inud on thc 
nlr ~d l illg Parka)" f', largarillc anJ Krart 
chnos('S_ 

National D;liry s[X'nJs o\"('r $2,5O::I,OJ;) 
for raJio ;lJ\'crtising as again~t aro:,mJ 

$500,000 ror Ollga:in{'S. Its succcss with 
HS thrre programs, hO""cvl' r, dOC's lIot 
deter Its nwmbc:r companies from broad
casting their own programs_ ShcffJ('ld's 
illeKpcllsin.' Guess Who (WOR, Ncw 
York) filled the Madison Square Garden 
for one bm"dcaSI an j played l.oew's 
St;Jtc - with plCllt)' of commercial billing 
ror Ihl' nam(' Shclficld. 

As National Dairy's usc of t he air hi'ls 
0Ct'1l stabll', Bord('ll'" has Ix"'ll JUSt as 
crmtic. Borden nationally has sponsoreJ 
cVCTything (rom Mdgic Recipes to its 

present Mark Wamow anj County F,l ir. 
Its gamut has includcJ: 

Household I n..,titut~ N BC 1932 
J\ b gic Moments Blue 193] 
Leo Reisllli'l1l Orch NBC 1933 
J\ tagic RC'Cipcs CBS 193~ -35 

45 Minutes in 
Hollywood 

Be;l Lillie 

H ughes Reel 

Fannic H urst 
Ed W}nn 
Borden Show 
County Fair 
J erry Wa}ne 
Ginny Simms 
Tommy R iggs 
Arthur's Place 
M ark W"mow 

CBS 
Blue 
N BC 
Bluc 
ABC 
ABC 
CBS 
CBS 
CBS 
CBS 
CBS 
CBS 

1934 
19}5 
1938 
19~4 

19H -45 
19~5 

19~ 5 (wdatl') 
1 9~ ; 

194 5-~ i 

19~6 

19~7 

19H (to date) 

or thlose only CoUllt)' Fair may b(' said 
to be an ou tstanding succcss, It 's a day
time Propl" Are Fwm)' - T ruth or Consr
Ql(('lIc('s sort of prot:!rmn , incxpct1sive, wi th 
a (air Hooper (current 5.3) that usually 
ranges midseaSOI1 rrom 6 to i. That's 
good ror a daytirner that's 011 only oncc 
a week. 

Although Borden has lx-en unable, cx
ccpt ill thc C;lS(' of CoUllt)' Fair, to hit a 
program tll<lt deliverl'd a h;lbit or listen
ing. ('wry 0111' or thcir programs has had 
SOI1)(, 1istl'ning and lias thererore $old 
Borden products, Thl'}, admit Ihm thc}' 
don't know ('xactl)' ""hat ""'ill sell milk and 
d<liry products but they al~ point out 
th"t they'l'e "'\'11 in t-roadcaHing ror a 
long time mH.I the comp .. 1ny has con
~tantly gro""11 in gro~~ business and 
prnlits, Unlike National Dairy they haw 
a l1i'ltlol1nl tradc n:ll11(', BorJel1, that gOl'S 
on l' \'cr) thing thcy sell rmlll their instant 
coliC'(' to thdr Eagll' Brand Cond{'Ilo;cJ 

:-' l ilk, 
Abo trill ike National Dairy, Bord('n 

own~ ItS 1Iwn outlCls and distributor!'>. 
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NatlOn.lI , ror its I)'ln , is tl l1king a con . 
CCrted drive ro g...r !Hen to go into busil l('S.~ 
as Scilltest Milk distributors, They use 
the r:let th:lt they' re radio·sold and are 
continuing to sell the Scaliest tradc.m:lrk 
as a plus in this effort. The}"re OUt to 
add 1000 ofth{'S(-' Jx-'w outlets in 19.J7 11t1d 
have <k'vclojX'CI n distributor p,w::kage ad. 
just:'lble to lIearly any cash reserve ror 
sc([ill~ one's self up in business, It 's a 
frnnchisc arranf,'efl)ent which protects the 
ttt' W businessman and is very inviting ror 
a m:ln with a r.lmily- ror whom the dairy 
business is painted as somethin~ extra 
sjX"Cial. 

Since thc World 's Fair in Ncw York 
Borden has increasingly sold a new 
Borden trade·mark, Elsie, the Cow, on 
and off the air, Curremly they ar~ nlll. 
njn~ a contest to Ilnme Elsie's new calf. 
At the s:m"K' time they 've diSCOvl'n .. >d thm 
a living trade·mark like Elsie has br' 
products in the roml of Elsie toys and 
Borden now has a sjX"Cial division called 
Elsie Enterprises which liCCllst'S the usc 
of the Elsie name, etc. There are toys, 
baby dishes, games, :md a whole roomful 
of jlwenilc products that bear the name 
and likencssofElsie . . ,and they' re selling 
as well as ad vcrtising Bordell. 

Thus, the dairy industry's use of rad io 
runs the gamut. The products and 
appeals vary, which givcs the man with 
still another slant on capturing the dairy 
audience a basis for arguing his case. 
But the failures havc bct.'Il too many and 
it's time for dairy sponsors to make :l 
careful alwlysis of what dicks. Much of 
the record is here, . 

THE OHIO STORY 
(Gmli llUtdJrolll />agt Z-I) 

next problem was to find a narrator to 
carry the major burden or tale.telling. 
Here again the need was for a pcrrormer 
who, like the producl'r, would be will ing 
to leave lusher markets for his ta lents to 
come 10 Cleveland, to forsake the flesh. 
pots, so to speak, for the sylvan beauty or 
one of the Clcvehmd suburbs. Thc 
agency found one such in Bob Waldrop, 
who after starting in radio 16 years ago in 
San Francisco had traveled a round the 
country ' during the war narrnting the 
Amly War Show and later had done the 
Trea sury Salute, Al though not an 
Ohio.ln, Waldrop has on a number of 
public occasions rrankly admitted that 
he's on the way to becoming one. He 
didn't COI11(, to C!cveland to take over 
The Ohio Slory job withou t a number of I 
misgivings--bul he came and he's vcry 
happy that he did- now. 

(Please tlml to page 72 ) 
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!lit TUlle ... .for November 
(On Record l) 

A GIRL THAT I REMEMBER (eM" 

T •• B.n.k. - V1 • . ! O-U97 • V I •• ", l o",botdo-M .. . 1169 , To",,,,, T .. d • ..-c .. I.' 

AS SWEET AS YOU ( •• ~ .. ) 
At! lllnd-MOM , 00Tt 

HILLS OF COLORADO (Co""".) 
Ou, L .... b.rdo-O •• . 'l409 , Rob.,1 Sc: <>II-M.,. .. , )069 

JUST AN OLD LOVE OF MINE (C .... " ,~,.) 
OOH 01 ~ F.,noy-Maj. 7148 

Bill, E<kllln_MVGM,IO 2171' P!tH l • .......c.I>. U5 • 0 ... 1, O.y-Cot. HUI To",,", O ..... ,-!C.· . 

MADE FOR EACH OTHER ..... ) 
X 1 (IIt-<ol ]79]9. Monl •• l.w i.-S. t. l ~ 105 

Budd, Citric· .. i' lin O~'I A,nu-Vlc. to.U50 
Dick Forn.,-M. • E":i: Mad,lf".,.-N.t . 'Ion 

SMOKE! SMOKE! SMOKE! (Thai Cigare tte) 
.,. .0001 PIlI! H."jo-Vi • . to. tllO 

To. Willr ... .-....I>. 14111 O.IIC< SOIlu 1n.-(oall i6) 
l . ....... W,.lk;-O, "<1811 101 R.n.h Bo,,-So •• ,lty 1001 JOhM' Bon - .... , , 

THERE'LL BE SOME CHANGES MADE (M .. ", 

P l • ..-c ... 15001 • T. d W .... .-O • • . tn n 
Oin.h Sh ... ..-col. 1726), '~H W t1 Vic. 'l0.nI6 
Eddl~ (ondon-O.c. 19041 •• tI a.r-

THE STORY OF SORRENTO ("'0'" 
. , •• ,"07 Bobb, Oo,I.-Si,. ' 5019 Bwdd, Cr..~ ·X •• l~, C.,--.... . • 
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NAME 

CI>",I.,o C •. \1.,,,,, 
F,,'ncr~ ( ;. n~<!"n Jr. 
~1"'1 rbs.~1f 
J<>h" 1101,"," 
t.:. n. nltlln$1.shT 
11.'I.'n lIl:odo: 
.... 11" .. " .. 1 1U:a<,~ Jr. 
Zqlll" "'<1",,,110" 1I,, ~~rr 
1..,1' I' , [I"H Jr. 
1;,.".11.<' II. U"l'-' 
1( .. 1", .. II . IIrJ"l.'rh"tr 
II a,,,, .. H"d'l~r 
w"r"',I1 .. "k<-, 
IbY':, .. ml", 
I'm"" 11.·",,,,, F.."., I )"'l>rldl1." 1<.,>,"" ",,,.1. 
,\ I ".Lo" .'u.,' 
·111'·."' .... · I:. Fidlt'. 
s..nlU~1 C . Full.-, 
ell".I .... ,:"", • ..
J"""'A A. (;a,Ii.'M 11 
Ch.-, la" .. " .. h 
113",1d ':lkkman 
-",,,,,tC)" K. Cr~han. 
r,hd (: ..... ·,,6<'1.1 
L,~'n"r ... (;,,, •• 
,.,hur ,; . '''Illp,'''"l' 

"I"h"",,,. W. 11~ll 
"'1", .. " , .. II"", 
t:. ". Ih· ..... ·."'", 
J ',hn C. I I "I",~ 

11.. Ii. J''''"hooo 
1.1 .... J"" .. ~ 
"" ho • . \ . J " ...... " 
J"h .. C . ""n'''''''' 
Wray 11 . ",' ''' ..... y 
R"I ..... "" .... 111. 
'n.h"n)· I-a""I" 
\\"1111"'" I .. ...... ,,"h 
I:r,orl!.c J. I .• · .... )· 
J"" .. ,,h C . LL,'h 

I!) .. ,, ~ "'''' ~ I)"""t .. 
1I .. ,h,·" n. "'1""k,,1T 
""I ... " J. ~"'n " 
J"hn " . :'Ilad .. ,·)· 
11. .~ :'lice,,)' 
Ell"" ..... \!r\·lck'" 
........ " • .1 .\1 .... lll J •. 
I .. · ... ~ . : .. \t,.) •.• 
J" .. 11. I I. ...... ) •.• 
I ~~.I" 11. :'>1""3y 
~"mu .. 1 II .. 'o .. hcro~. 
F ... ~ .. I< ,\. Ol .... n<l".",. 
C ;I",,·,,~~ T . I',·;.or",·" 
t:..t)·.Il<' 1'"I"e' 
T .. "lr Hld." .. ,,,.1 
Carl F . " Ol!. ... ·• 
1. .. ,,1. " .. "en.h,,1 
II.,,, ""b", 
I'uul "'''''' 11 
\lu'e II . S..e " .. 
,11",<1 I •. -"I"~"I 

1. ) """ ...... I.h 
., ....... ). SU'rn 
I" '''n ·'h" ... ,·, 
I I. 11 ,1" ... ",,,,,.,, 
L ... ,,·, \,,11 

,;.,·, .. h,·" ' ":,,,,II" 'r, 

\ , .... \\ hI ... 
' :h .. rI .. ~~. "ltI .. h, ... " . r",,~ .\. \\,.od 

\,1, r.I/M./( I~I-

signed and unsigned 

FORMER AfFIUA nON 

""dm,.J.II ,·lI K~dl .. .'oUt c. .. , 1. . A .. ,,,t<" AI';:' 
fe .... ·",!. .'. '"., ,,,din .11. 
.'>I"'A{' Inll ...... \",. flnwhu) .... 11." .adh, .II. 

11111>.\:0,:-:. y .. ('() " )'. u .... ·r~ 
T r " "·y_L .... k<'. 1l· .. 11". 
Wat, • • S",'rtf",;:" •• :-::. Y •• ",,'<I'" dl. 
W. f.:trIIl".h"~U. I ·I •• ~h"'l!.h. m"dh, .II • 
1I,·" .. n",,,. & II"ho,a" . L ....... arn n, ... 
Ito". 1.1,,1.· ""ck. h,·~ .. 
COH' "'''''''. 1I"",.m 
..... W .. \Y'·' . :';. Y. 
\\"~~"·.n. I •. . \. 
'""""I!. & ""hi"",,,,. II ' .. · ....... I',,,"n x .. ,,~ .. ·I~,,' 
,\ttI.· .. . I.. -\ .. ;I<"C' ,., .... 
,'o",,~ & ""hleao • . :.; . ,' .• "rC! .... .... 
\I(".cu.y 1'"IoII,hinl!. Co •. "' . Y ..... ... · ... t 
"''''<1<" •• ~ ~"'I.h. lI·w, .. '" 
1','''''''& ity"n ..... Y .• ",,,db .. i. 
~I .. · .... "" I< "'I~ ... u .. "'·' 1I·"",>d . • ""1,, ""ad 
1I.1~"rh,',. \a" .... nr .. ("n.:.;. , ' .• ",~r 
1:"""'1"0" :-;, .... ~ 

Cory S",.>,,·. JI ... ",o. r"n)" .. Ir 
" .... y"" & . :..kh: ..... . :.;. Y. 
....111: """I,, I" ••. 11 '"'00''' 
lIu,'n, .... < W,·,·k. ,', Y ... <I~ "."no "'Il.r 
. ... "uh"". W"".·" (~"p. ~."n,f."d. C."",. :,,~. 10 

I!."" O'll' '''·.e"·,,d)" I< ( ;p. :-; .. ",,,rk.'I' 
"" ... mu~ ..... Y .. h.,,, .. I!..·n a"" .. i.' 
lIulT &. Ih·""erso,,. "aU",. I'ann~' 
1..11.1.)' ........... ·111 "" I.Ihh),. C hi .• "." .. " .... '''~. 

lI"d".o"o . I. . .\ .• c" .. ",,1 .Ii>' m~' 

I .. .... \IcC"·"",,",:-;, Y .. orc n'I!.' . "ce, .. .... 

J. \\"ltu "rh",,,,, .. ,,, .:-;, , ' .. " . .,., ,,, ... , ,· ... c 
II .. ,,, 0 &. III\! .. 1 .. ,,·. [J'·n.· .. ' 
{;.·,',·r. :-.:,' ..... \1& (;""Il.,., ....... ,' .. ,,,,mc " ... dn "'11.' 
C .. nlo I'''hill. Cn. I'hlla . 
][u",I"'n & J"", .•. s. , ' . 
"h"'r, F""dl. Ch"~h'Y /I; Cllffo.". :-.:. \"'. "ce. 

"IrC 
~Inel "" ".·II"'nl!. Co>. ;0.' . Y ....... c " ... to I'r<'~ 
.... u.""u .. · W".ld. , '. y , 
\(u.h.:ouff & it)"' n.:';. , ' .. ,,,"10 ~"pr .. I. 
(:.o~ .. , I< m,...k",· 11 Cu. Y"nro".·.·. W:o '''.·, & Ih, .. "I"I!.. 1·I'tshu.\!h 
lin",. h)' ,:,~y I . • ".:'; . Y .. " .. ~ "I, 

;o.nc.s.'. 
J . ~I . :'>""h.·~ . S. Y •• a~n ,·x, .... 
lit·o",,, &. n", .. I~,. ''''''I' ",I,,·. 
y,,,,,,!!& ""hlca",. S . ', . F.I,II ... ~~.v~,ch ""I, 10 ...... 
.\1(;:'>1 ".· ... ,ft .. . ..... Y .. ~I, 1''''''' "'I!.' 
1Ln_Il, .. I. I'uhl~ Co. ChI. 
J, \1, Ille"," ....... S. , ' .. c,,·:1"'·" ""II 
\1\( :. S. Y. 

J o hn F. J .. lk.·c ... I:hl. 
f"~hi"" ......... , ........ l"-
C."II!. 1-:. I)~"n l.."n. ChI.. "cc' •. " .... 
1111 1)<'1.11 . ~ F .. ""'''1:0 .... 
0".'" ,\ elo"p".-II. :-. . , .• n"·,U,, .... 

S,,·rlln!!.:-':. , ......... ".,,'C" 
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FORJOE 
METROPOLITAN 

I· MARKET 
STATIONS 

WKAP 1\ lie III 0\,' 11 

KVET 1\ lI still 

WORL 1141,,1011 

wm Chnrkstoll. s. C. 

WTlP Charl,·SIOII. \V , V n, 

WSBC Cilica"o e 

WJBK D"I rt,il 

KHUZ 11 011,, 1011 

KWKW Los " IIgclcs 

WHEX M acon 

WHHM J\tcrnphi5 

KARV ,:\1 csa .1'11OCll ix 

WMLD .\Iilhilllkl·(· 

WMIH ,\ 1 illll, - St. Paul 

WBHX New York 

WLOW 1\T orfolk 

WDAS Phi l'Hldplliu 

WWSW Iii t tsburgh 

WRIB Pru\ id4'IU'" 

KXLW St. Loui,. 

KONO San :\lItollin 

KUSH San Die"o e 

KEEH Sa il J o;:,' 

WWDC \X' a;:. " .. I) , c:. 
WHWL \\ ilk, · ... B.l rrt· 

WTUX \X' i IlIIi Il l:!" I 011 

r l/ ri<l" O'1ie.', 

New York e Chicago e Philadelphia 

Pillsburgh e Washington e Balli more 

los Angeles e San Francisco 

60 

THE CH ILDREN S HOUR 
(Gmlilllll'djrolll pegI' 32) 

much tllal Illey <;molhered in Ih('ir own 
j!OOOOO. Th~ rcmaminl! pr~rams and 
Iheir current tdevi~ioIl counterparts like 
WA BO's S Ul{/fI FryC/ub With Orother Bob 
Emn)" treat the lislenrrs and viewers as 
small grown.upS. In telev i ~ion the kiddie 
hour has moved down to 7 7:30 p.m. 
Th is bu't because children stay up later 
th,m they (ormerly did thc-sc visual 
junior «'SSions :'Ire on the air later al 
nij!ht than Ih('ir rad io countl'fparts be· 
GlU$C at ['IrCS('n1 lelevision stations aren't 
tc!ccastillg al Ihc 5 106 p.m. moppet time. 

For the P.1St fcw }'C;HS adv('Il lUrC series, 
comic strips comc 10 life, and modern 
Iloralio A!)!rf tales have prc-cmptoo tite 
Iwilighl hour. These have bc-cn spon
sored b) cereals (Quaker Oats. Kd log,l!'s 
CDrn Rakes, Ralston ), by bakel'S (Ward 
Baking), by drinks (Ovaltine). and by 
olher foods with special attractions (or 
ju\·enilcs. like Peler Pan Peanut Butter. 
(Ward B:1king is droppin,l! ils sponsorship 
o( T1'I1I!1'5S('1' J ed at lite l'l\d of its currenl 
cycle not only ixcau5C of ,l!rain shona~l'S 
and high prices but also because Ihere is a 
growing feelin/-! amonJ! sponsors Ihat 
unless a children's program reaches Ihe 
mothers at thl' 5..1me time as the young. 
sters advertising doesn' , P.1)' off. j l'd 
hasn' t been reaching Ihem. I( on the 
other hand the program reaches the kids 
and Ihe parents list t'Tl in, surreplil iously 
or not. Ihen it's a top-drallo'er commercial 
airing.) 

The comic strip programs based upon 
characlers of the samc name, likc Suprr. 
!/lelli, Dick T((!cy. Tl'rry (11111 Ihl' Piratl's, 
in the daily press, have supposed I)' had 
Juvenile.adull appeal. Newspaper sur
vcys have aIW3}'<; placed comic strips high 
amon)! lhe fealures lIo·j th extensl\'e reader· 
ship, The adull appeal of comic snip 
radio prOj!rams is pronod by audience 
composition fi gures (lisl{'TlCTs·per-lislen
inJ!'Sl't), T ypical audiencc colllP'Sition 
figures show: 

I'",~""" 
...... "".'."'''" .. 
"':''1' ",I .. . \lILI Ill~h <" 
"'1',,,,, ~I"" 

\!.' II \\'" ",~" (; h;I.J~~" 

o,~ ~ 0.,11 1.1'1 
n, H ~,MI 1.11'1 
n. I .\ n,I>' I. n~ 

In nl'arly all ca-es, il 1111)' be nOled, 
:ldul! IiSlcnill" ( llll'Tl anJ women COlli

bined) equals. Ihe IllIl110Cr of hal('pim" 
\\ho lend an car, SU/"l'rtll<lll frcquen lly 
ha!> Ihe hilllu""l p..:rCCIll:tj!e of wonll"n 
li"lmlll!! 10 " Ju\'mi!e pro!!rnm ;md il';, 
al<.() 1I01~'d Ihal Suprrnl<B1 1o!('lwra lly ha~ :t 
wry hi"h I'I.·rn·llI:'I!:e of childr(,1l pt'r 
jiqellin" :-("1. 

Naturally, audiellCl' composilion fiJ!. 
lIT('" ;Ire IH'I a\";lil:'lbk (or Ill(' new half· 
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hour forma t of Sky Killg and j ack Arlll
s/roIlS·, Sincc the General Mills decision 
to try the hatf·hour ad venture program 
idea is said to have been based upon what 
they discovered t hrough their sponsorship 
ofthc ume Rallfler on a Monday, Wednes· 
day, and Friday basis, the Ranger's aver
age audience composition figures should 
give some indication of how A r ms/rong 
should make out in this di vision (despite 
the fact that the masked rider is on the 
air from 7:30 to 8 p.m.): 

..... o!ot.a n ' 
" Lone R;ln!ot~." 

;0.1<'" Won'~n Chlhl .. ' n 
0.71 O.U 0.91 

A forgotten factor in children 's hour 
programing is that the audience is ne"er 
constant. Youngsters arc constantly 
growing in and out of the age group that 
istens between 5 and 6 p.m. Obviously 
then the over-all listening habit isn' t as 
fixed as adult listening habits art~. It's 
possible therefore to establish a new set 
of kid habits more easily than with 
adults, at least with some of the youn g
sters. The hitch is that a child with a 
fixation , and habits are forms of fixations. 
iseven more set than an adult. He wan ts 
what he wants when he wan ts it. When 
he's off something-ouch. 

For years children 's programs were sold 
to advertisers on the basis that what 
Johnny and Sis wan ted !'vlom wou ld go 
out and buy. Now they are sold on the 
basis that paren ts listen to what their 
offspring want to hear. Thu s although 
commercials apparently :Ire aimed at 
youngsters they're re:l lly talking to the 
adults over the younger generation's 
shoulders, 

Neither of t he networks aiming at 
youngsters (ABC and MBS) is 100 per 
cent happy wi th its children's hour. 
Sponsors are selling at this period at an 
advert ising cost wh ich justifies their con
tinuing use of the hour. Nevcrtheless top 
advert ising thinking is that the 15-
minute daytime adventure strip has 
p:lsscd its zenith and like the Uncles and 
Aunts of a decade ago they too ..... ill pass 
from the commercial scene. 

General Mills (and Derby Foods too) 
may be an advance guard in setting a new 
pattem-or maybe the hour ..... ill be 
turned over [Q the American house ..... ife. 
like it is on NBC and a host of independ
ent stations all over the nation. 

It's definitely in a state of nux. 
• T~;y ",.,. "I", ... J bv 1/(,,, ,,,,,, IIhc '~"" .... ,,.,.d "fIC. 
I'ff'y Ih,,.,. ",,~,Ih •• 

TRANSCRIPTIONS 
(COIltlullcd j rOlu />4gc 31) 

on the air. Pet ri llo made th;l t clear ill 

sticks to his folk music. which he C:111 do 
almost indefinitely. and forgoes guest 
stars (he has had thenl recently) his pro
gram can go its merry way. Ivcs just 
doesn 't need any accomp.lnimcnt; he can 
sound his own A. to.'lorton Downey will 
have to re turn [Q dOing his broadcasts 
live. 

T ranscription networks like to. l ickey 
Sitlerman 's Keystone wilt just have to 
forget mu;,ic. Keystone has m'Cfl placing 
a number of transcriptions of the Bing 
Crosby program on its rural market sta· 
tions and that lush business will be lost. 
The net will have to keep to non-music 
programs or make ceTlain that all Key-

stone stations h,lYe till' same rnu~ieal e.1. 
library, ( [II the laner C;lSl.' they can key 
in numbers from Ihe library.) 

There arc a number of n"k'11 in the re
cording field who say that Petnllo cnn't 
simply wil>l' out the music rl"Cording busi· 
n('ss. Others say that il l11en - even 
members of the AFM an:.' forced by 
I;lW to ".,,"ork, that 's the end of the present 
concept of d~mocracy. 

to. \usic; ,] n:.-cording or not, th~ transcrip
tion business has had a joll but it i~ prl" 
dieted that there'll be mOT(' recorded 
programs 011 the air commercially In 1948 
than ever before in the history of radio 

GIVES YOU PRIMARY COVERAGE 
OF A BILLION DOLLAR MARKET 
Rl'lail ~ak'S in thl! primary ~o'""ng-e an ... 3 of 
" SliT t"tall,·,1 SI.O(jI),:!Io",I_~l · in 1'.I 16! ' 11e rit-h 
C"lInt;" s "f ""rth,'''' [n,j"",a 8",1 ,,,u.h .. rn \Ii,-hi . 
p:an "h;"h cl'''' p. i...: this j,illi"".,j .. lbr rnnrlo.,·t 
haw a (",,,111,;,,,·,[ !",pulali .... " (,f I.:ILHJ,SOO-. . \",) 
Ih"n' " r ... " 1 1 .71~. r~dio h"",,·, in thi, ar"a 
( I\\ W "'I",r' ), [l" "'''rI1llt'r- lhi~ i~ 311 "rim",., 
C"""T;1J!"! "·:-.BT 'l .... "",]~n· ~"' .. r"i' ... 1J[3,,1o.'·1~ 
' ''I,·third_ of l"olJa"d. _Irddw .. w ... 1J "I' inl<) 
'lic hi J!a n. 3,,,1 '·'it""I .. into 111111 .... ," and Uhi ... ~ooo WATT'i 

9/1,0 KC ' CIS 

his ban statement. As long as Burl Ives f' A U l H . RAYMER co ., NAT I O N AL R ~f' R~SENTAl VE 
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GNOI 
" THE AMBASSADOR 

OF GOOD WILL" 

• • • • • • • 
•• 

LOOKING FOR SOMETHING 
NEW IN RADIO SHOWS? 

HUE IS A SHOW THAT 
IS ~ AND DiffERENT! 

... OUUI U .HOUI 01 (A, UGH S 

!2!:!0 ""0 GOOD W II ~ 

George Givot 

, orfY. TWO O"' .... ( HO OU"" 'U·HOU. 

lUN~UII!O ""o~ ..... s 

KDKA ch •• t. ih BMB coYcr,'lC. Coinf,l 
far N,'yond the u~un l station maps the 
piom,'l'r Pit tsburf,lh West inghouS(' brood
caMer h.1S Je~ i~ll('d a colorful graph which 
Shollo 5 il1ll'11 ~ 1I )' of li S IbtL'ning in ('vcr), 
count)' in it ~ gfl'm <;crvice a rea. In mul
t ipk colors it abo 5ho ,,"'5 the p<'tlct ra llOn 
of the oll ll'r important transminers 111 

the S ted City. At a glance thl' ti rnebuyer 
kno ..... s j usl ..... here KD KA stands in any 
COU rHy (or which he wants figu res, 

Popul.r m.ilm. n tontcil buitds .udicnu 
for WPAT which previously hnd tes ted a 
policeman Adonis competit ion . T he men
in-I,!re)' swl.'t'pstak("S was on a sponsored 
rad io program but that didn't stop H ,OOO 
of the 250,000 mrn and women and 350 
mail men in the Paterson, New J .. -'rsey, 
statiOn 's area from rooting for their favor
ites . 

WKRC honOI! thc "Grour 01 the Month" 
and t hl' "Dntg~ js t of the Month" too, 
E.1ch will rate a broadcast monthly and 
will be se lected through ballots printed in 
W KRC's house Or}:an Key Noles. Key 
Notes also will carry a fealllTe sto ry on 
each of the men each month. The idea is 
to build re tailer good· ..... ill for the Cincin 
nat i st:lt ion and ItS sponsors. 

WHBe heipi vi!ilingllrem.n , Collecting upon 
the foct that mnny of its li stener~ from 
ti ll l{' to t im(, visit Ne ..... York, Chicago, 
and Holly ..... ood. sta t ion WI·IBC is issuing 
"Cuest Courtesy C.1rds," These intro, 
dun' rl"S idcnts of C.1n10I1 , Ohio, to the 
guest rela t ion rl'K'n a t Ill·tw()(k h('ad
quarters in t heN' bro.1dcast -<:enter c it ies 
and facilit a te 1I'\(: ir obta ininj:! t ickets to 
set' bro.1dcaSl p~r:lm~, [, 's a good
will bui kk r plus. 

WISN ,Ph .. m.Ct: utru l Auoci. lion window 
displ,y pl,n np.ndl, Indicatin!! .... hat th~\" 
think of \ \'I SN's KIIOII' YorlT Dnl&.,J:t".11 
13crrrr program , 25 stra t('g ic:l l1 y-locaccd 
I\l ilwauke(' dru~ ~ t orl'~ (l'allIl'(' in thl'i r 
w indow~ a thm:"-rarwl db-plnr promot ing 
thl! dru~ pro~mm in th .. • c('I1 t('r and t wo 
other W ISN program~ 011 the "ide". Th,' 
di~pta)' al"tl h:l~ n top p.1lll'1 .... hieh high, 
li!!hl~ C BS' ~Ioj.:nn "111<: Bi~gcs t Sho,," 
in T n,,"n:' 

"Wh.t', the Wul h~." • . rn , prO'J"m tops in 
Bilm,rclc , N. D. t\ 1thCJ\I~h It 'S four rl'ors 
old, KFYR'_~ \I 'II,II'S 11i (' \\ '("llh.'r COil ' 

trt lll\'~ In pull [rom 3(10 to SUO entrie~ 
Jnily. TIll' fir~t pri:\" i:. Ju"t $5.(1) bu t 

('\'cryone's II wra ther fOH'Cnstcr so he 
plfl}'S the WlrlK'. Program ratin~ is IS.3 
at 7: -1 5 lI ,m. Entries predict the ..... eather 
(Ml(' u'cck in advance . 

T.n-c; ly lour 911s 633 incilu 01 publicity . 
In order to b'et a local sl:mt , the Oklaholllll 
Front Pag/', Phill ips Petroleum daily 
newscnst ove r W K Y, Oklahoma Cit)', 
visited [0 cities and br(),"ldcast in each 
(rom the ncw~room of the loca l news
paper. The resul t was ti rst p;1!!C stories 
for the program , good-will 011 t he part of 
the local Phillips gas station operators, 
and an increased audience for 11')(' pm
gram. The operation was carefully 
planned by Bruce Palmer, dirrc tor of the 
s ta t ion's ne ..... s ocpartl1'lCJlt , and Cene 
Whi te, th(' out let 's publicity direc tor, 

ESSO lion up with F.udom Tr. in, More than 
50 t imely rad io reminders u .. ill be used 
on local £lSO Heportcr broadcasts as the 
Freedom T rain tran' ls the coulllr)'. 

Please 111m to pdge 64 ) 

ADAM'S CLOVE ANO BEEMAN'S GUM 
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'W1u.. a 
Symphony Plays a Jingle 
tI.a.U n-e-w-~! 
YES IT HAPPENED 

noi"nU;"nce. 
The Buffalo Ph ilh<lrmonic 

beetllse 01 the .mnin'l popul .. ity 
of L.nny & Gin'lcr 'l Jingle lor 
S.ttler·1 (NOW Bulf.lo ', I"'lell 
slo.e ), f",lurcd • iO·minute Iym. 
phonic .... n'lcment 01 Ihi l utchy 
tune .1 the I.med KLEINHANS 
HALLI 

Jut twice I 

The Boston Symphony 
.1 • popul .. (once.l, p~rlormed 
• I~ngthy . rr.n g~menl of L.nn y 
& Ginger 's "So. pine " jin,le, .nd 
when th e orchest .. ruched the 
swin 'l ChO'UI , pl. yed u L. nny & 
G in9" plilorm ii, Ihe .udi ~nCt: 
"n9 Ih, wordsl 

MOM-? 
Why not wrile fo. brochu.e 
" J ingles That Don 't Jangle " 

lanny & Ginger Grey 
R~dIO Productrol'lS <lnd J'rl91~s 

1 )SOM.disonA ... e ., N.Y.i 8,N.Y. 
ATw. ter 9_40iO 
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Send gift subscriptions to SPONSOR this Ch, is tmas 

and, in effect, you're saying : 

" li en' are 1110" t n-u,I ,.. the i Il H'rprl'la l iou;;. the 

'·'-J>(· ri '· IJ f't·" elf IJ rna .lra.<; 1 a. I,,·r l i;; ing frolll Iht' 

l'lI ,'I-r,,: \i,·wl,,)ill l. ... Il er.- art' Ih.· tI"uJ.I~· . 

dll'd .. t'4 L 1 t'~ I!'d f:H' I ,. prmi ng Ihal propl'rI,1 u;:t'd. 

BHOAOC \ ST AO\,E lfI'I S I ,c 1'.' YS . ... l!t-re 

i,. t' lIjo~ nll'lIl. F"r SJ>Ol\SO H \\i ll. il " t'a~~

fl owing:. pil'lOri a l fOrll ltl 1 a nd IIIca niugful "Iori l' .~ 

ii" fun 10 r l':hl:' 

With each gift subscription you say , " MERRY 

CHRISTMAS." For each recipient will receive /I 

spec ially designed gift card bearing your name. 

say 

i t 
• 

Wit 

SPECIAL CHRISTMAS GIFT RATES 
(bdU:d on one-yur \ubICr,PtIOt1) 

1 $5.00 ed',", 
2-4 $4.50 eden 

5·14 $4.00 edrh 
15·24 $350 edch 
25 &4more $3.00 edeh 

Your own ~ublcriptlon (nI!:W, fl!:nl!:wdl, I!:.tl!:nlion) iIIdY bl!: indudl!:d. 
\.dd$SOfo, .. ,h·C.~.d.n ... btc: )II) 



Your Hartford 
County Station 

---------

Regional Coveroge 

of the rich, centrol 

Connecticut morket 

ot locol rotes! 

High Hooper Roting 
840 KC.-1000 Watts 
WKNB.FM-9S.1 Megacycles 

BROADCAST MERCHANDISING 
(CiJlllinutdJrom page 62) 
Special copy ".\iClIs" fr('('(jom vs. " isms" 
and invites listeners to visit the train. 
Esso's cooperation is at the request of the 
Advertising Council which is clearing 
time for ,he "Jilx>rty selling" promotion. 
WflL p,e.enl\ Seo",1 n ... ,d. monti'lly . Gen
er,11 Manager Roger W. Clipp, as a pub, 
lic service gesture, \dll present a mont hly 
"Boy ScoUt Award (or Service" uarting 
last /11on th (October) and an :;!nnual 
award starting in February 1945. The 
idea is to advance scouting but at the 
same tillle it's certain to make Philadel
phia sCOUtS tUlle in WFIL rcgularl}"J~ _ 

Houling i;.iud- of.' i'loop-I.~, fo, WNBe 
251h Annive""y. Stressing service, J im 

(pltase lum 10 pagc 7)} 

LISTENING, FALL 1947 
(Ccmlim~e"d from /XIgl! 27) 

the 9 to JO hour of musk was off, as indi
ca ted pre\liously. and as indicated previ· 
ously it took 1111.' quiz show Takt It or 
Lcat,t 11, \\.'hich has mowd from CBS to 

NBC, to do a belief job for its broadcast 
period than the 1946 program which held 
down t he sin!. 

With the Stan of Ihe broadcast season 
the rela tiv(, standing of simians in many 
cities haS resumed a ncar·normal s tatus. 
WLW, N BC outlet in Cincinnati, one of 
the n~lIion's most promotion-minded out
lets. has relUrnro to firs t place in the 
QuC'C'tl City. In many cases the b..1scball
programed stalions haven', slipped back 
to where dl<' )' w('rc before I he summer. 
That 'S bC'cauS(' wi t h night baseball and 
the increased nationwide im('f('St in the 
game marc proplt' heard dl(~ bro.1dcast;. 
and ,II thl.' 5.1me lime sampled inde_ 
pc'ndclH station pro}!raming than e\'er 
before in the hismrr of broadcasting. 

with theexccptioll of Jack Benny, none of How much promotion meant to Bing 
Ihe Sabbath fai lhfuls ha\'e hit their regu- Crosbr was se~n as he slariro off this 
lar season opening paC\.'. Benny started season (I here was aoou t half as much 
off on the firs t Sunday in Oclober wi thin push on Ihe program in 1947 as in 1946). 
one-Ienth of a point of his 1946 ra ting, Inslejld of the 24 with which Bing bowed 
'47 IS.6aga inst '46 IS.7. The rcst o rthe 0/110 the ABC web in 1946. he bo ..... ed in 

Represented by Adam Yo",ng, 1r., In(' . d bl k dOd ' 
come y oc -program sequence I n 1 \dth a 15.5 this season. Although in '46 

The New Britain Broadcasting Co . really get started durin}! this w,eek. Firch Bin~ realt). sounded (due 10 fault)' disk-
i13 M,jn 51., N ... B'i~ln, Conn, Ba d If 7 f Ed 
11 A.¥I~", St., H •• do,d, Conn, n wagon was 0 , 0 a pomt , . gar ing) like the Groall('r ... ,'hich he has in the 

!"""""""""""""""""""""""""""""""""""""""""""",,~~B~,~,g~'~n~w~"~,~o~ff~6:':),,-F~-~"~d~A~II~'""-"S~,7~,~E::'~" ,,,n past titled himsdf, and in 19-17 he reallr 
• sounds like the person:;!lit)' boy. this 

didn't s,we him. 011 his initial airing at 

., 

PRO'ECT YOUR SALES STORY TO 
OHIO'S RICHEST FARM MARKR 

NOW, .. 

50,540 FARMS 
Value $339, 203,240 

FARM POPULATION 
195,054 

FARM RAD !O HOMES 
42,241 

ELECTRIFIED FARMS 

MORE" THAN BEFORE 
In Oh,o" mo, t Ji'·crli/l.'J indmtrl.\1 I'r(N,!uc~;ol1 

,"" ,;,h,., ''' ; h be 

leasl, from a ra t ing SA Hooper points 
lower Ihan last year. Henry Mor}!an. 
who follows Crosby slipped 2.4, from 
11.1 to 8. 7. 

Drew Pearson's {Lee Hat s) shift to 6 
p.m. from last season's 7 p.m. is paying 
ofT. On October 6, 1946, he rated 5.3. 
This year, on October 5, he rated 9. 

A number of programs stayed on alt 
through th(' SUIlllller and should han' 
shown up better than they had in the 
past against competition. Some, like 
Sam Spade, did sho\\' the results o( the 
52-week habit of lis t enin~. Spade had a 
6.4 on October 6, 1946, and a 10.8 on 
October 5, 19.J7. On the other hand Dr. 
Chris/ic1l1, which also stayed on ri~IH 
through the year, only rated a 9.3 on 
October 1 while on October 2 last year the 
program reached 11.5. There arc a num
ber of reasons for this, aside frolll fewer 
$CtS in me. T/lt Fishing CHId I-hUlli'lg 
ClI(h \I'i lh all aWra,!:e of 1.9 was no com
p(,tition to the ,Jean Hershoh progralll. 
On the other hand, Vox Pop, which has 
r('placed the Fishing Cluh on ABC, is 
~Irong cOIllJX'titioll and it reaches the 
same t)']'e of list(,ller that Olris/id'i 
appC'als to. The Vox Pop opening rating 
wa5 5.Q, four I'(}int s Illore than Ihe C/un 
rulled last rear. GiM,-'n/ct1.'!' on NBC 

SPONSOR 



* I * * * * * * 
A STAR 

MARKET 
of the SOUTH 
* The People 

Combined: 1,000,000 
Urbdn on ly: 131,000 

Johnson Oty .. 34,000 
Kingsport ..... 33,000 
Bristol ........ 30,000 
Elizdbethton ... 20,000 
Greeneville. .. 8,000 
Erwin. , 6,000 

* Radio Homes 
W JHL is the only full ti me 
regiondl sIcilian serving 
this clred. Thi rty-two 8MB 
counties with 85,020BMB 
rddio homes. W JHL is the 
"most listened to" in ten 
of its 328MB counties. 

* Buying Power 
Highest income brdcket 
group in South. 
Richest dnd most th ickly 
settled rurdl communities 
in South. 

* Industry 
Pldstics 
Textiles 
Bookbindini 
Hlfdwood flooring 
Hosiery 
RdYOn 
Silkmills 
Furniture 
Foundries 
And mdnY others 

* Agriculture 
TobdCCO: 100,000,000 

pounds sold dnrludlly 
Bedns: World 's Idfgest 

mdrket 
Ddiry 
Poultry 
livestock 

* Tourists 
Hedrt of TVA recredtion 
clred. GdteWdY to Gred t 
Smoky Mountdins. 

John E. Pearson Co.-Reps. 

* 

910K, W J H L 'ooow,", 

Johnson City, Tennessee 
ABC Full Time 

******** 
NOVEMBER 1947 

which colllpetes with Dr. Om'sfiall nlso h; 
holding its nudience, 1-1 .7 in 19-16. 1-1 .7 in 
19-17, in the first week in Octohcr. Quirt 
Ple<l5/:, the i\lilS sustnining program 

I 
which is in the 5:10 9;JO p.l11. cst linl(' 
period nlong with the other program~ 

checked in this pmag-mph doublcd the 
nudiencc thm II 's Up 10 )'ou th , Set'enll'l'u 
l"Iagaziue's program, ganlCrro in thm 
slOl last reM (3.8 \'s 1.8). 

Even the tougher corllpetitinn dO.-'~Il·t 

explain the Dr. Cllrislimr drop. J Jow{'wr. 
it is pointed out nlso thm thc progrnm 
that precedes it this )'enr is till' low-r<lting I 
American " fc/ooy lJour which in th{' 
period studied delivered onl)' a 6.2. Lt\St 
year Campbell Soup's J ack Carson had 
his initial fall 19-16 airing nn the com
parable date, nevertheless he rated 7.8 
and delivered that audience to Dr. 
C/rrislim!. Ket'ping a program on all yeM 
is audience Jislening-h:lbil insurance but 
it's also important tha i the program that 
precedes it deliver a good audimcc. Com 
petition also counts, of course. 

Most programs that rail through the 
summer were low<osl programs and ar(' 
expected to suffer as a new seasoll starts 
and some listeners s l ray 10 s:1 mple ne\\' 
warcs. None o( the top_ranking pro
grams stayed on through the humid 
months to test whether or !lot such a con
tinuity of broadcasting would pay fall 
dh'idends. Eddie Cantor has promised 
next season to work right th rough the 
yeM for Pabst Blue Ribbon BeeL How
ever, Cantor's opening season publici!y is 
always suspect. For the past (our )'ears, 
for instance, including this fall, he has :lrl
flounced that he would haw;' his C.1S t 
memorize their lines and work ill full cos
tume in preparation for the coming of 
video. To date he continues to work 
from a script as do all his cast. 

September and October have had real 
summer weather all over the U. S. and 
Canada. It might have been expected 
that program ratings as the shows callie 
back 10 the air would h:l\'c su tTered a 
great deal more than they have. 

It takes a j olson, howe\'er, to change a 
trend- to send ra t ings bouncing. I t takes 
mood programing. block sequences, to 

catch over 20 per cent of the radio re
ceivers of the nation-a sequence like 
NBC's T uesday night [(lInedy round-up. 

TIm" l'.-ol!.t3m Ra,lnl!' 
8-8:30 Mlt'on 11" , 1 .. '.' 
8,30·9 1hre "hh Jud y 10.7 
9·9:30 Am05 'n' And)' t9.H 
9:30-10 Fibber ;>.IcGee 3",1 Moll), l.I.O 

10·111:30 flob lIo!", 23_0 

10 :30- 11 Ked Skchu" J'U 

And these arc not midscason ra t ings but 
October 7 when heat waves were sWl'Cping 
the nation. 

6' 



No. 3 
in a series ... 

A ll the fad~ ~ho\\ Ih.1t CBS d~'li\t'r~ iludil'lll'l'S at 

11..':-:- co:.1 than fill y olh~'r IIt'hll.rk. 

The tough-minded at!,'crli·cr kIHI\\ . it j.u', progralll 

dTl,{,ti,'cl1c'<:s alone thaI make .. the diITl'rt-IiCC. 

It';; also the faci that: 

CBS has the " best-balanced" 

distribution of facilities 

in all network radio 

CBS ha~ the highl':-I ratio of high-powered .<:(ation:-; 

(.).000 watt", or more) among nllllc(\\Ork., 

CBS Im:- the 1(1\\1,,.1 ratio of low-I}owered !"t;Llion. 

(2;}O watt:; or Ie,.,,) among fill nclwork., 

C 1111 binI..' the 5 11 pt· I'll " /)(1/(111('('" of tilt' POI\ erf II I a lid 

mature CBS ~Ialion:-; with till' 1Ill1lllC,.tiollCd pmfl'r 

of CBS wogmmm;ng. ali(I yon ·ce II hy: 

Till' s('(' om/·lu">,.1 1ll'lwnrk i,. olll~' 960/0 

a,. dTc("lil'C .1" CBS-.l llti the {ourth.he:.1 

Ilc l lwrk is ullly 66% a,. cfT,-.-li,·c a:;; CBS

ill tif.lit'foring (/('/11111 (/lIflif ' lI('f 'S {nr f '(I(''' 

nrll'f'rtisi"~ do llar j·xIH·"df·d . 

Thl' (,WI,. arc SllIl1lll:tri7l'd in a IH.'W ~ltilir . 

To H'e Ihi:: ,.Iudy ... 

And lu gel thl' 1111110,1 ill Hadiu \"" Im':: ... 

SEE CBS • • • 

THE COMPLETE NETWORK 
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IN RADIO 
,..--

STATION WNEW 
MEW lORK,N.Y. 

,M 
OVER-ALL PROMOTION 

INOfPENO[Nt !.tATION$ 
SOOO "...1.115 ~ OVER 

1947 

Another first for WNEW - !Op 

honors lor Overall Promotion in 

Billooud's 1947 industry-wide competition! 

This promotion pl:.n sells WNEW progr~ms 2nd 

p(:rson:aJitics to Grr::w:r New Yorkers as Ihey ride 

~, 12Xi5, lrollc)1. ferry hoau 2nd husscs; 2S they 

1'C2d thdr ~p~~rs 2nd magazines; as they go to 

the ~, Open their mai l or their !:lundry! 

ThaI pbn deli-en ~ and ~ half hillion listener

impressions:l. rc:ar-blll it ;H/', rmmgh. Another firsl 

for \,\' NE\,\ ' is the usc of the Douglas It;gh "Flying 

SpccuC\Jbr," which :adds the imparl o f 11 ,500 li,!;hl 

bulbs. This 3·10·/001 con linuous sign /lashes \'\ 'i\F.\'\' 

pro motio n in le((ers 27 feCI high! Adding still 

:;another dimension 10 the :;ad'·:;lIncc:d. :l.w;ard-winning 

"fNf.\V promoliomlJ approach! 

Serving New York ond Ne w Jersey 24 Houri 0 Day 

ON YOUR 
DIAL 

.... , ... .. '.d loy J.h" .ra;, & Co. 

NOVEMBER 1941 71 
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THE OHIO STORY 
(Coutilllll'd from fXtgc 57) 

]Iaving found ,bl' ,hf('(' kl'Y (j~un:~ 

11I.'U-S.,,;U) {nf thl' program ""Titer, dirt·c_ 
tor, and llarralUr th .. , :l/ll'nC}, IICXI (an'd 
Ih(' problem or a"or~. 111lTl' w('r(' no 
radio actors III Ck'\dand ..,ilKe nn dra
illatic pf<l1!nlms had D.:l'll airl'd In thl' eil)' 
sinn' J ohn Roy:d had left WTA\t }Nlrs 
b(>(on' II) h,,:romt pmJ.!ram Ill'ad of NBC. 
Ilowe\'('f, Ihe CII.'\"clfllld I'la>hfJul\(' <lnd 
nllK'r 1;(lll'-t lll'aler group!. ""(,fl' aC!lvt' in 
til<.' cit)' and although .,( courSt.' non
union all agn'{'ml~H was fI.'llciwd ",dlh 
AFRA that made a Ilumlx' r of 11('lOrs 
availabk. Audition~ prowd thai there 
was plenty of radio tabn ;ullong Ck'vl'
land's S(:mj'pros. 

The programs seldom die n((('( om,' IX'" 
formann' on the air. Schools play them 
b:lck {lvcr their loud spc:'nkcr ",),5((.·ms. 
Stat ion WBOE, Ih(' Bomd o( Educ,11ion 
station or Ckvdand, uses 'K.'I('clcd Ohio 
Story programs for in.school training and 
fraternal orders frequent ly i1~k for special 
disks of Ohio slOries th:1I arc close to 
th Ir Iwarts. 

Not alolle are the (' .t. 's of th(' prOJ!ram 
u.S(.'d but primed scripts by the hundrt'ds 
gOOllt to school childrt'lJ who individually 
('quest copies Ix-cau,,' they enjo) th('m 
and iK-cauS(' of their historical and ('duca· 

Everything's 
up-to-date 

in 
Eastern 

Ilonal \',.Ju.... Thus not only till the 
broadca~ts th("m!>elvcs have a direct 1m, 
pact but til(: script s and ('ducalional rc. 
pla)'in~ o( '"JX-cific programs build added 
h't.iOd,wl lI for the sponMlr. 

A:.i<k from Ihe p,m·nt COmp,1n)' , 
AT&T, the only nth,'r tl'/epholll' company 
011 the air now is Midli~an Bdl. !\hchi, 
gan d(l('~ its seiling o'·er a grOllp o( 16 
UltraState broadcasters using transcrip. 
liom of an en tl'rtainmcnt program called 
NUlIlbn f'lrase and featuring The Song 
Spinners and Edd ie I)unll. The reason 
Ihill nOt mOrt· AT&T subsjdiaries art' on 
the air throughou t the U. S. at prt'S('IH is 
explained by the many rate cases which 
are before loeitl public uti lity bo.1rds. 
,"though there arc a gn'at many facts 
nvailabk indicating that NBC's Trlephol1c 
IloliT and the nationwide spot cnmpaign 
hdped to clear tll(, wires during the war 
for military personnd and ('Ssclltial busi, 
ness. and that broadcasting being. like 
tc/ephoning, oral in nature, can help krep 
up the pt'ak in the long distanCt' telephone 
load. there arc still SOflll' utility commis
sioners who look upon broadca~1 advertis
illg during the eXIl'ndcd period of a rate 
hl'arinf{:ls definitcly bcin~ in qu('Stionablc 
taste. These utility commissioners qlJ('S
tion any expense other than operating 

( Please lurn 10 page ;-1 ) 

Iowan income rmc 27% bel \\et'n 
',k') 3nd '·16. the Departillen t of 
COUllllerce reporls. (Colllpa red 
10 a 95'(1 incrca,:(' for the re~ t o f 
the U.S.A.) 
10"·3 farm receipls alone rose 
67% ill the first six monlh s 
of '·17. 

BUI more than ha lf o f l owa\ 
falmlOUl> illCOlIlC deriles from 
indu;:'l r\'. and 10 "·3 jndu~t ry is 

I' 1'1 ' exp:uu mg !'teal I r. 
T hese arc jU;:'1 a fel\" of Ihe rea· 
1'OIiS "h\' "I' keep l'u1!~e. l ing )ou 
ea~1t ill '011 Ihe rural anll urban 
l1Iall~'1 OUI ill Ea"terll lo\\a ... 
"itll \\ .\IT ... oll l~ CBS outlet 
ill the area. 

Ask )Oll( A·(/f~ rrllreJrllf(ffjnt'. 

" ....... , ........ . " --., ........ ';· .... ·--..:.:.::.:-~C ...... -·" ~"..._ .. (._--... -- -::~~ .... 
.... "-'3'0\... ~-.'"-~ __ 

.... .---. \ ,'>,)... 

WAiT 
CEO ......... ·fDJ 

. ... SK COU/MAI ... HrrwOAJC 

5000 ... It, 600 k ll"")'tl,.. O. , .1t N.~M 
101.",1>0<: )\ ;4·S, . '''' c <o .... 

SPONSOR 



You can l"each more listeners on CFRB 

DOLLAR 
FOR 

DOLLAR 

than any other Toronto station! 
Here's what CFRB offers for each advertising dollar 

2,795 potential radio homes a fter 7 p.m. 
3,475 .. .. .. between 6-7 p.m. 
5,195 u " .. at other times 

Yes, more listeners ... a larger audience; more prospects ... 
Q ready-made market! That's the value you get for your 
dollar on CFRB ... full measure running over. 

Ask the advertisers already using CFRB ... some of whom 
have been broadcasting over this station for years! They can 
tell you why they stay with CFRB ... they can quote figures. 
But the basic fact behind the figures is this . .. you get 
your dollar's worth and more on CFRB ... you get RESULTS! 

i. 

..r 
-'-

IJ 

REPRESfNTA TlVES, 

UNITED STAtES 

Adorn J. Young Jr. Incorporated 

CANADA 

All-Canada Radio Facilities Limited 

TORONTO 

Looking forward to the next twenty years! 
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• WINSTON·SALEM 

• GREENSBORO 

• HIGH POINT 

2.5 MV/M 
MEASURED 

SIGNAL 

THE OHIO STORY 
( COll l illllf{l/ rOIll pagt i2) 

ones when a ratc increase is asked. Th('r(' 
havc been a grc:u IlUlIloc>r of r:lll' caS('~ 
during thl' palo( }(":lr Incrca<.('~ :'IrllOUllt· 
ing (() $7b,OOO,OOO a year h,m! Ix-cn 
gr.llltC'd III 24 .'>(:II('S. In 17 other SlalCl> 
increases "him 1n.1), :1mount to $9],000 .• 
000 a ycar an.' [X'nding. The rcmainins: 
states arc cXpc:'C({'o 10 have sonIC' applica. 
tions filed within the rK'XI !tix months. 

Mall}' ITIC'Il and women made their firM 
toll co,]]s durinj:! 11K' ""':Jr. II is a prob. 
lelll to rcrain Ihn! knd. T hl' commercials 
in Til ! 0111'0 Siory do a c1C:l1l CUI job 
of S('][ing the idea that onl}' Ih(' tclcpholl{' 
can bring distant p<-oplc wgcll)('t. In a I 
typic .. ! commercial a boy gradu:lIcs from 
college. His parents ,1((' unable to b<
Ihere. The first thinl! he docs after re
Cl'iving his diploma is to call morn :lIld 
dad and tell them he's gradu;m'<l cum 
laude. It's only a minute tdephonc call 
011 the air but it sells the idca of how the 
phonc C.:tll cut throu!!h ullccn.1int)', fcnr, 
and ..... orry. E.1rn c1l1l simulated on a 
bro.1dcast tells ill> own l>tOry 011 the value 
of lon~ distance cnlls. 

Stations do an extra bit of promotion I 
on Ill<' prOj::ram b«auS(' they're scl1ms 

5 ,433 , 574 Pair s of Ear s 

within reach of Philadel. 

phia ' s Pioneer Voice . 

WIP 
IT'S MU TUA L 

Represented no tio na ll y 
by EDWARD pnRY & CO. 

* 

their own Slate when they sell Tht 01110 ;::=============== 
Story. Cood ewnins time h;'is been 
cleared by outtCl~ due to :.orne extra· 
encrgctic lioCtlmg by thc l\lcCnl1n.Erickc;on 
agCllcy and ht'Cau:.c the program is the 

I 
right kind of cOl11l11crcinl public service. 
It also frC"quclll trcollectsextrn promotion 
from the corporation!> \\hosc Ohio roots it 
dramat izes. When it S,1tUtl"<i the grl'Ct illS 
cnrd indu~I I}', hundreds of postcards 
wen t ou t 10 sta t iol1ery siores lell ing of the 
broadcast. When a program was con. 
cch'ed around jnck \\'l' r~t, thc Dayton 
purchnscr of the \'anderbilt diamond, 
evcrr je\\'cler around Dayton r('(eh'ed a 
circular from .. talion \\//10. Ohio Bell 
itself tnkcs big ilewspaper ad\Crti;.cments 
10 Iell local areas of snOllS thaI :'!re of 
especial inlerest to them. 

For an)' sponsor the moT:'!1 of Tile 01110 
Story is simple-- a program can sell the 
IiSll'lIe/'S or any statc dc-.pite Ihe faCI that 
Ihere's 110 tmined Inlent III it~ originating 
cit} th<1t IIw r10graming is;J ]0l>1 art in 
that city. It has prol'Cd, as f:lf as ii', 
possible to prove nnythmg in II 11100Hhs, 

Ih<1( great corporal ion .. can bl' humani:("<i 
b} broodcm.ting And \IcCllIlI1·Erickson 
through itl> 5C][1I11:: 'flrt Ollio Slor.I' to Ohio 
Bcll has pro\'l,'d ol)ce a~all1 that to all 
ad\'crtbl11g agency a \\'ett·cho .... ,11 bro.1d· 
ca' t program is all i,kat nrll' bu .. il1e~s 
~l'tter-i( noll' Tepre .... ·ll(s Ohio Bell. 

ACCOUNT EXECUTIVES 
The Pa cific Cout 's Greatest 

Half. Hour Rad io Show 
Is A ya ilable 

It's the Joe Hernand ez Show! 
(""~'lIly "f'If/~' Sponlonllip in 

Lo, .An~l~t or 

Malshall & Clampetl 
Pl ymouth & De Soto 

1. Th. Hi,hut HOOP~I, ti .. 
ni,hh wu~ ty, 01 "nr 
1iI,,~ ,how in •• dia l 

2. B i '9 ~'t",. it p" lI in hi,to.y 
01 lou r ,. dio, 56,000 
'tlt ... , in fivt wuh! 

3. Mo.t thtn 1,000,000 
lilt.nt fl ni,ht ly, 01 which 
6B ~ •• t f"m it i~l , hom.· 

"" ~"'" ~tc. 
n ,t tnti,t P"ti fic (Odlt, witl. t"t 

u corp tlon of tl.t LOI .An!/~ ltI m",k~" 

il i,..m~clia lt/J' avai/ab/or . 

THE JOE HERNANOEZ AGENCY 
954 So. L. Brea St . 

Los Angeles 36, C. lif. 

SPONSOR 



BROADCAST MERCH A NDISING 
(Cmltillll('(/jrom page 6-1) 

Gaines, m:lI1agcr of NBC's key station in 
New York, bro..ldcas[ 11 series in &opceln> 
beT 011 the housing problem as its mode 
of celebration for being on the air 25 
years. The idea was to stress service in
stead of :lge and it won fu JI columns in 
the metropolitan consumer press. N. B. 
The programs were good too. 

Subble-b lo .... in~ (onted. WDRe wan led a 
comes! show that }'OIJllgsters would love 
and so came up with n bubble.blowing 
COntest. It made n tremendous special 
evell( and is sti ll the talk of Junior Hart
ford, Conn. Prizes werc wrist warches, 
one for the champion boy blower and one 
for the girl. 

Shut mUlic , plomotion.1 item. It used to 
be that only big name signers and band 
leaders rated the covers of popu lar shce[ 
music hut disk jockeys get there /lOW, 

The most receJlt to make the first music 
page was Jack the Bellboy at WJBK, 
Detroit. Naturally he"s 011 th .. tune 
called II's Jack Ihe Bel/ooy 7Yme by 
Dardanelle and P .. ter Conn. Dardanelle 
introduced thc song 011 the networks and 
everyone at WJ BK has his fingers crossed 
hoping it's hit stuff. 

TV 
(Continuedjrolll page 36) 

The same wcck that information leaked 
out th<11 NBC was planning to pm com
mercial TV production in the hands of the 
agencies, while at the s..1me time building 
program packag<.'S which it 'd like to sell 
agencies and sponsors, Ch<1rles Moscovics, 
sales manager of WCBS-TV, took a sock 
a t advcrtising agencies for lack of interest, 
poor production , and the hiring of "'jerks" 
with motion picture backgrounds illStl'ad 
of TV know_how. 

The sock served to f('mind lldwrtisers 
that the two major networks continue to 
have personalities who dis.1gree. 

• 
Pau l West, ANA president , who opened 

the first Amcrican Television Society 
luncheon 011 October 22, ta lked ill "ener-• 
a Htics but he d id remind the IUllchers that 
TV has to pay its way at tht'cash registers 
in the currell( media battle in which all 
existing adver t ising facilities are improv
ing their productivell<''Ss_ and also becOlll
iug more expensive. He also reminded 
the society members and guests th,lt it 
had the prOblem- to sell the American 
way, frcc entcrprise, so that radio, TV, 
and all advertising media would continuc 
to be frcc [0 carry advcrtising. 

Whilc a number of advertising agencies 
have telecast programs which they offered 
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for sponsorship, it has taken Philip Klein 
of Philadelphia and Buchanan &: (Am
pany of Beverly Hills to prL'SCllt programs 
to sdl theI1lSl,.' lvcs. The Phili p Klein 
agency is selling through th ... dt'vice of 
introducing Ph il;ldelphb !() l'hllade1-
phians, o\'er WF IL-TV. Huchnnan, 
which has :1 s take in TV sinc .. 1['" Du
}\10n(s <lnd PilTamount 's advertising 
agency, is using n video ne\l'Hccl as its 
se1Jil1g vehicle. Purpose? To show ad
\'ertisers, says Fred Jord'lIl, agency "p, 
[hm a creditable program can be aired 
c\'en 011 a limited budget. 

• 
RCA reduced the pricc o f .';C(s (a Ilew 

tine) about $50 eneh dunn!! Octolx-r 
dL'Spite thc filct tlwt ('very <,(' ( produced 
(hus far has a buyn waiting (ifr it One 
of the reason~ was the f;lCt that a:o pro
duction srx· ... ds up cost po:r lUlit gO(:~ down 
and part of lite saving ('an Ix: pas~oJ on to 
thc puhllc. 

Thlrty-fivc thouSimd TV r"CClvcr" \I'elH 
into Ihe hillllls of the public III OctOber 
and illore th.111 th in C:JIl1C 011 the produc
tion linc. 

The job of rnainlaining radio's L'COllomy 
I\hik· building television as an advertising 
medium gelS tougher ('vcry day. 
/l", I" ,"',.." J''''~''."",. ~N"''' '''''' .q,,,/~,,c'" ""J " 

hwl 0/ ,01/ ... c ""HIII .. 11"" I",~.I .. "". 

DAYT I ME 

P .... - H .... ,," •• J,., 1>,. 
R . .. " 

OU I! CAl.. SUl'o,n' .. 
~IA I'UIKI.'S (CBS) 6.-1 
R{))I,\I'O: Ot' IIELE:>! T1lE;\T ,., 
.... l ' :O'T J[','l' 

lOUNC 0" ~I.\LO;\,E 
,., 
S.6 

To •• 1 l1 "n". I'o;nl> 
~I;. .... d 0 ... , • . 
100 ... 1 A •• • u". (On 
Top 10 H.,,;n,. 
ond Top Th ... S ••. 
.. rd ., Ihllin,. 
:-h,,_,) 

~;;.~;,~--".' 
.......... I ,..... 3-1.3 

When Sillbaard reviewed 
the Sonus Audience Rot
ings for the Top Ten Day· 

3U 

30.1 

"" 5,.U .. Fl., .. ,',. .. " .. 
Wo ... .. , .. "''T,\C 22.2 

Worn."'. "''T,\C 19.1 

Wo ...... "' . 'II'TAC 11.7 
\:I.·OI'c<,I .. 'IITAC 13.9 

W"..c .. '" "'TAC 16.9 

Some Outlets 
Excel Wooing 
Daytime Auds 

'\\TAG 63 I'T5. OHI{ ,\YEnAGE 

There-s "TAG, "·orce;tcr, illa,;s .. 
for example, I 5,OOO·\o,·3.Uer \,hich 
~ror~s 63. 7 poinl~ D,'cr Ihe nation3\ 
a'·erag~. CiO,1!'S1 ,Ialion 10 WTAG • 

.... w .... ha3 a seo,p of 3-1.3 

" . 
time ShOWI, CSS hod five of Ihern-inciudinSjlhe firsl three. In everyone 01 these liy/:, 
WTAG was Ihe lop audjence deliyering slol;onl 

WORCESTER 
580 KC SOOO Wall, 

RAYMER CO. Nolio"erl Serl •• 

Affilioled wi.h lh WOf<e11.r TeJeg,om _ 
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;;~~g:~~~",:: 
tho G.,lf .nJ South lou""",. I;"."" ... 
t ",'" oJ"lj .,"" .. , ....... i,h ,;mo hon",.J 
_, ',,, /',I<~, .. ' . ""~'; •• , WIlSU " .. 
"t.,.k,p.,J • h'.!:h qu,I,,), of 'M'.o:''') 
WDSU oj •• ", .. /',.,', .... " .... "'1~/,,,1t 
.nJ ."lu,,,.I, ,,, th. St. Lo"" C"h«lu'. 
tho 1"'.rn""",.1 11 .... ,< •• 'hl'''''' In.«. 
Ba",,".1 "'''po", Tul.". IIn;'",,,;',_ 
I '"'OtI St" "'''"IN" ~lun'<'r.L A",J"''';um, 
S,mphon ..... nd 0("",,,, 

OR~~~NS WDSU 
1280 kc 

ABC 
Aliil;ot. 

5000 
Wall' 

John Blair & (omparlY, Ritpror l ltnl. li vit 

The Ide.1 Hotel for Rest Itlld 

Relaution. Beautiful Rooms. 

Salt Water Baths. Glass in

closed Sun Porches . Open 

Sun Decks atop. Delightful 
Cuisi M . Garage on prem ises. 

Open All Year. 

/.'" .• ,,, (.rill "'It/ Ct ... k/"il L",mJ-~' 
"'''f'I.,.d~ flrmll':rmu oj fill' Elde 

E~duii,,1t P,""lyl ... .,-.i. AVit"ult 
.nd Bo.rdw.lI. 

(um/llIllel' jrolll pd/!e 6) 

AGA IN "COMPARAGRAPH ' 

What I like ~t about your COM
PARACRAI'II :m' the iuclusions of the 
Pacific Coast schedule of either regional 
prngrnms (,r repeats, to shv~' ~hcther a 
program can or dO(~ go straight through. 

T Oil b.1d )OU h;well't ~paC(' to gu vne 
step fun her, to shv~' the ~'ay such pro· 
grams as Bing Cro~by, or some of the kid 
~how~, arc rcgiunaliz~'(L 

F RAS": SILV£RSAIL 

Owrgr oj Hadio Commrrcials 
BBD&O, Nell.' York 

I t is difficult for Ille to criticize the 
comparath'e program pocket piecc ..... hich 
I shall always be glad to recciV(', 

If I have any cri ticisms, they ",auld be 
from the subjcct of readability. I think 
that if it were black and ..... hite inswad of 
color ;md if your letters ..... ere slightly 
larger, it would be at least for prople 
whose eycs arc getting old like 01)' own 
casicr to read. 

Instcad of criticisms, you actually ha\"e 
congratulat ions forthcculli ng to you. 

CARLOS FRASCO 

Young (? RlibicllIU, luc., S, Y. 

The CQ,\tPARACRAI'H in the Oc
tober srOSSOR il> one of the finest things 
that I have scen III a 10llg while. If they 
arc available. please send us a half-do:cll 
COpll'S of this in order that the)' may he ! 
distributed 10 our l'.1ksmen and program 
people. If there an' allY charges for the 
reprims, please bill us for them. 

J. C. Km.L.A.\\ 

Gruefal j\ faullgrr 
KTBC, AUStill, Ttxlls 

As you kIlOW, virtually ever)' network, 
at least at om.' time or ;1notht'r, h;1S tried 
its hand at a four-network chart. 

Our last one, I seem to (('call, Tan ill 
three colors and folded out to about 
doubk the si:c of a st;1mlnrd road map! 

I 'd like to tell you. as OIlC who has hem 
through the mill, I think ),our CQ.\ t· 
PAR ,\CR ~\ rH is onl' of the most rum· 
pact, CUII\'enicnt and nil 'round useful 
jobs of its kind that I'\,e ever carrkd 
around in illY pocket. 

ROO£RT A. ScIl.\IlD 

\'1', Srllfiall Rrlllriolis 
,\fRS, Nell' }'orl.: 

READER SERVICE 

I wish to thank you for rour kind co
operation in giving me the b.1ckground on 
II statement in your article entitled, 
AlII/tuns S~lIr ill A~f'llC)' Focr-Ftnllillg. 

I ~outd like 10 take )'uu up On you r 
generous olTer to send me the rl'SCarch 
l'igUft'!> which support this sta tement. It 
is understOi"Kl, of COllrse, that the figures 
will be prcscnted by you in such a way as 
not 10 reveal any infommtiOIl which )'ou 
feel is confident ial in nature. 

SYKeS ScHERl>iA:-: 

CompwlI Adretttsillg. 111(., N. Y. 

WWDC BLOCK PROGRAMED 

We looked in v;1in for a mention or 
WWDC in your vcry excellcnt and com, 
prehensive article on block programing. 

We failed to rind any mention of our 
very famous All Sports Parade which runs 
six days a lI.cek from I to 5 p.m., and 
which for a period of years has consist
entl), ranked second or third in this mar' 
kct. It is retaining this leadership today 
e\'en though we have IJ AM stationl> 
op!.'r:lting in this area. 

Nor dId \\.'e sec our famous 1.J50 Club 
mentioned, which for two hours each 
night gives many of the net work programs 

SPEARHEADING 
THE PROGRESS 

--..... ~o,FrM +r. -
2 » 

A 

IN THE 

NATION'S CAPITAL 

c'IClu rr L . tnU Alf fJ 

fOr. ", (1If . 

SPONSOR 



a run for tl1l' ir 1ll00K'y. A slIr\'t'y made by 
onc of our compet itors lists the 1450 Club 
as thl' number onc program in this city 
in popu lari ty. ranking high('r than any 
individuailletwork show. 

Nor, for that matter, d id we sec any
thing about T'III(' / II!!, our two-hour disk 
jockey program frolll 10 il, m. to 12 noon. 
Alt hough rccently established, it is fast 
developing eJlviable ra tings. 

Nor did we sec any ll1elllion of our 
horizont al and vertical block programing 
of sports eV('llts. In the sunmll'r it is the 
Washington Senators baseball games; in 
the fall, the University of Mary land foot
ball games; in the winler, night ly play-by
play bro.1dcasts of hockey and basketb<l ll 
from Ulinc Arena at 10 p.m. 

We failed to sec a ny reference to our 
solid block of juven ile programs on Satur
day mom ing from 9 a .m. until noon. 

But then, of course, ..... e could not ex
pect olle a rt icle to covcr block programing 
of every individual station in the count ry, 
We think rou did a swell job for the in
dustry, p.'r ticu larly the independents, in 
pointing out the value of this type of pro
graming to the sponsor. We ha\'e known 
the importance of block programing for a 
long while, but strangely enough, the 
national advertiser has only re<:ognized 
its importance somewhat belatedly. 

BEN STROUSE 
Cellcyal M auager 
\V\VDC, \V(15 hiuglall, D. C. 

WMCA IS PEEVED 

Your October issue purports to review 
the question of block programing in 
American radio, Four Ne ..... York inde
pendents are cited as examples. Your 
reporters evidently lI,ere blinded by the 
spectacular success of the most block pro
gramed of them all- New York 's WMCA , 

For several years, WMCA's policy of 
block programing for illdividual aud iences 
has paid otT- but well , Mr, atld Mrs, 
Mllsic (Bea Wai n and Andre Baruch) on 
the air three and a half hOUfS daily across 
the board have increased ratings for those 
hours 89 per cent . The new Tommy 
Dorsey Show, 12 hours weeki }' across the 
board, teed off last month; the show was 
more than SO per cent sold before broad
cast time. At least two more top-named 
personalities will fill in additional strips 
across t he boa rd. 

Block programing of aftemoon strips 
with children's shows, sans blood and 
thunder, have similarly made a dent in 
the New York audience, Ask the 
hundreds of schools, dozens of libraries 
and. again, the Ohio State Committee 
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how the)' rcconllncnd the${' fea tllr('~, 

P;JC\.'-sctting WMCA is pt'l'vl'd! 
Ii0WARD KLAf(\tA~ 

Sales Pratt/filion AI<I!wg('T 
IVAlr.A, N. r 

On p:lge 4S of the October issue of 
SI'ONSOI( thefe i:. a Monthly Tabul:ltion 
o( At11'crl ising by O Uc}lories, in which the 
programs sponsof('(1 by v~lriou s m.,nuC.1C
turcrs are listed. A brief check disclosed 
a few sins of omission, which Wt' arc sure 
you will want to corfect. ThcSl' aI"{' as 
follows: 

T he Andrew Jergens Comp.,n) of Cin-

cumi/{i loponsors \\'alter Winchell Otl Dun 
Let' nl<;o, Sunday night 8:10 ·8;45 p.m. 
(l'ST) on 41 ~ti/tions. 

The Krcl1llllair Ton ic cOl11pan). It B. 
5.:mler. Inc., SPOll<;£) rs Hzlly I~a.~ I'ilch_ 
H!# lIoTS<'sllQl.''s (,n the MUllInl network; 
and /\\onda) through Friday on the Don 
Ux> Gro.,dcnsting System, S:'i'i 9:00 p. m. 
(PST ) 011 ';S stilllons. 

The Wildront Co., Inc., SfXHlSOrs 
H'htI/'s Ihe Name oj Thai Song? all Don 
U'C Wednesday. 8:00~8:JO p.rn, (PST) on 
.;3 stations, 

Il.OIIERT II. STOCK I'liblicity 
KIIJ- Dot! Lee, HO/lyllood, Calif. 

Kans..'\~ farmer,. have han'estl'd the larg!.'s t , rno"t valuabll:' 
wheat crop in all history. F:C[ua ll ing the a<;tronomical amount 
received for it will be th(' value of tl1('ir l!).t7 ti\'('stock. Add 
to this more millions from the ;:;ale of corn, oats , soy beans, 
etc. Once again, they're the First Families of Agriculture, 

But wealth hasn't changed their careful bll~'ing habiL<;. 
They' re still guided largely by the friendly recommendation,~ 
of WIBW- the "taUon they 've always preferred - always 
depended upon , That's wh~' \\'"18\\ ' is a more~importan t· 
than~ever sa les influence in Kansas ami adjoining sta tes, 

S.r~jn" lit. 

Fird Families of Agriculture 

Rt p.: CAPPU PUBliCATIONS, tnc. 

" 



.~PEAKS 
Once a year 

Tlmtccn issues ago, in our (irst issue, 
'oIot.' statC'd what ~ro:"'SOR s t.1nds for. We 
W;l1ltt.'li to 'i.!.'l down our credo in .... "Ords 
... \'crybody would ul1dcr~ti1nd. What we 
wrot ... thCIl we r'lX':tt now: 
"Till' Job, as 11'1' S('t II, {lOlls dau'll 10 Ihis . to 
~il'l: 'hI' S/KJIISIIT it/hit hI' lIercis /0 IllIJersl<llld 
lind tUrelutl)' liSt brO<l;lcasI dJt'alisillg ill 
fill il5Jorlll5 

" 10 "'/1 1 ,,.,/ till' Jour 11rlJdJ,,,~, "j/Lt"I~lIIg 

IIl£'dll""5 ;\ .\1, F.\f, TV, FAX til their 
pr('.<;tIlI.IIIlY pt'rsp.rchlt 
"It) make.' tl1'1)' IIMt oj (',/llIIri,,1 coII /('1I1 dIal 
<111t1 t 11111 I,) III(' SPOIIJ{)T 

·'wlool.: ,II broodca.\1 i"~lIr~ jairiy,jirmfY.lllld 
CUII.I/rllCtil'rly 

"Iu pmmotr J,'OIXi IITIJ<itkmt tldU'Tti_~llIg 

alil'I'TlislIlg 111.1/ i~ /:,uocI jur tilt sM!lsor {md 
wxx' fur Iht itS/tilt':' 

Again, again and again 
\\'ith the formation of the National 

As<;oci;l(lon of Radio Station Rl'pr{'scnta
Un'~ it had Ix'l'll hopeJ that l'ntphn~ls 

\I,<lulJ haw lx'l'll plau-J upon promotion 
of ~pot hro.1dC:lst :ldv{'rtising. Unfortu
natdy intramural issuC's ha\'C' b«:loudC'J 
the promOlional obJective~ and to a 
dc.-grCt' causcxl friction within the Illemocr_ 
ship of the new group. 

:--':0 doubt the intramural probll'llls are 
important bUI Ihey can' t be so Important 
to the !>ponsor or the broildc:lst jllJu~try 
ilS the promotion of radio ilt ih sourc£', 
spot bro.1dcasting. Indlvidunlly, station 
rcpr("S{'1uati\'('S h,1\'e made major contri· 
butions to devciopment of radio as <I 

broadcast medium. Blair, \\.i th 1m long
term advertising on spot; Pctr}' "ith <I 

code of practice which he has persuaded 
most of his stmioos to accept, and his 

Applause 

I'ollt: ~ur\'l'y un the l'Iieltl\I'IICl..'> 01 ~pot 

broadca~ung (~cond edition out thiS 
month ,; and Katz with his continuing r('· 
-.carch s tudie.'>, el>pcrially diatl(~ these 
arc just tlJr(."C who haw gone br}'ond the 
c.1 11 of duty ,U1d plowl-d back somc of the 
profits of their operations into selling 
hf()~tdGl .. tlng to spon-.ur~. 

That It ha ... n·t been enough, e\'t'n the 
hardest workl'rs in the field arc prone to 
admit. No reprCSC'lltati\'(' can do the job 
<llonc. It needs an illdustry ..... ide a,socia· 
tion or a ~po l broaJca~ting group. 

The IIIdustr)'.wide a~sociation (NA B) 
hil.'> been concerned with problems rather 
than promt)tion. Therefore with the 
formation of the .'>tation represcllt:niVC'.!o 
a~!>oci:ltlon !>I'O-';SOR for the first time felt 
that the driving force that was ncce5s.1r)' 
had m-cn found. It sti ll fl'('b thnt this 
is so, 

The aSloOCiation conK'S into hl'ing at an 
appropriate momcnt. All other media 
are increasing thcir battle for a larger 
ShiUC of the ad\'crtising dollar. If raJio 
doesn't fight 011 an inJu!>try b<lsis instead 
of a.'> a looscly bound group of mdlvidual
IStS, sponsors arc goinJ! to belie\'(' the 
competitive story- the slOry that black 
and white and outdoor adwrtising pro
mote. 

Bro.1dcast advertiSing pays! Proper 
promotion will prove It. 

The "'ndependents'" Code 
Till' Nt\B wmmittt'e of independent station.!o met <Xwher 

23 in Wn,hin,l!101l to .!oul!ge~ t al1wnJmcnts to the proposed 
Standards of I)rnct in', They proved 10 eVC'ryone inu'rcsutl in 
bm;ldca~t aJ\'ertbing that thl')' "'crell't out to open Ihe nnod 
;:at('S 10 bad col11lllerci;'l1 practices. The)' emphasi:ed "hat 
had to he 'trl.">~t·d, that all bro.1clcasting is divided into titrl'C 

parts n('[\I,'ork~, nl't\l,ork afliliates, and independent stations. 

We ne('(\ a 5tandard of Practice realistically j!carcd to 
puhlic inu'resl. The SUSl!l"'t(-tl fonnula with modifications as 
.!oubmitted by the indcPl'ndent stations can be that code" 

They .!otatrd Ihat mn~t cOlllmercial limitations in the code 
"t.:re gOlld, They ~u~~~t('d reduction.'> in commercial time III 

t"ll tllne hrackl'ts HnJ 1m mcr('ast' in on ly one. 
TIll'), <I"I.a'<..l th;u ..... ·r\'lu .. commercials Uiml', weather, ete.) 

nl)t h\.' wnsiJn(tl a~ part of commercial time and agrt'1'd that 
thl: ..... '>I:nke .!opots t>e kept to a ma \"imum of two all hour. 

They ,1,kl-J th,lt a l'rO,l!r;ltll be defined a.!o "from ~i,l!n-on til 

~1,I!II-olr' 1llh would n\l.'an that the a\'era~e quarter hour 
r,,:rioJ ""ulJ ;k"tu;llIy run 14 lIlinUtl~. 011 net .... ork afllliilll'$ 
it run.'> 1-1 :20. 

They il~k('J that dri1l1lati::.ations of contrnn'r~ia l is~u('S not 
bt, prohihited but lIl~tead he plainly lab(k'd. 

t\, illdl(;lteJ, the rollllllittl:l' h('aJl"d by TN Cotl Jld a fine 
job ,I re;lh~tic job. Ever), nile of the 12 mall gmup had one 
OhJCdl\"C, to suggest changes" hich ..... oulJ make it I,,\(l~~iblc 
lor illdcl'(.'nd('1\t ~tatltll1~ to nhiJe hy tl\(' code. 

,\s Ihoul-!h to emrh'l~i:e thi~, the commitl('(' made a spccial 
rl'\lue~t that no ccxk 1'{'('(HIll' i'oiAB ~1;lIldnrd until the ~taliolb 
of the lI.nion h.1J hn J;I}~ to "Iudy it. 
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Promotion and Publicity V.P.'s 
III the ;\IAR EVALUAT10;-': issue (September) sponsors 

~t;l ted th:lI radio publicity and proll1otion couldn't e\"peet to 
have s t:!tur{' until the lIetworks rccol!ni:cd the importnnce of 
thC">C fields hr heading the1\l with \'p's. Within 60 dm-s after 
publication of that lS'UC th" t""O major IIet\loork.'> ao.no\lo'l· 
l'd~d holo!. \"ital promotion, ad\"cnisin,!! and puhhcity is in 
thc-.c ch:lIl,l!inl! days by appointing \ p's for thesc dc· 
p<u tmerlh. 

CBS. for Yl"ar' IIOU...t as the Ill:>"t promotional minJed of thl' 
d1<li1\~, has brou~ht hack to it.'> fold Victor Ratner, the m:!n 
whl) lundld rrolllouon anJ ad\'crti~inl! for Columbia during
II~ J!re:l tl'- t Jay~" He,~ now \'ice rfl'SiJellt ill charge of ad\'er· 
thln~ and promotion. 

;-.:BC appointeJ Sidl1l")' Eig~, its publicity hc,1d \Io"ho has 
ri~o;'11 through the rank .. to lOp m,magl'ntent. a vitc J'rc~idelH. 
AI the ~:llll" linll' Cho1Tk-~ I lammond, fonnerly director of 
advl'rti~inl! ;lnd promotion ..... ho had pre\'iou~ly be('n ap
pointed ;I~~I'lal\t tu the Cl'11l'T<11 l\1nnagl'r, Frank \lulit'n, 
;1 1'0() I,\a~ nloldl' a vp" 

Whl'n pUbllc)ty :llld I'rom()lion achi('w;> policy-making 1('\'('1 
;It the n("twCJrks IlOthill.!! !;out ~ood can come of it" 

SPONSOR 



Thank you, Gentlemen, 
For Those Kind Words. • • 
We refer, of course, to the words of the distinguished panel of 
advertisers and agency men who served as the judges for Th e 
Billboard's 10th Annual Radio Promotion Competition. We are 
proud and honored to have had our entry voted FIRST in the 
Over-all Promotion Division and THIRD in the Public Service 
Promotion Division cmong ell clear channel network affiliates. 

OUf thanks, too, to The Biliboord lor sponsoring this a nnual 
competition, a nd to the staff for their monumental task in pre
paring the excellent report on this year's entries. 

WE QUOTE ••• 
"WL W has long been recognized as 

one of the ablest operators in the 

many-angled field of promotion. 

The station's entry in this year's 

The Billboard's over-all competition 

bears this out. More than that, !lee 

entry, a compendium of informa

tion, shapes up as a veritable bible 

of promotional procedure. Scarcely 

a facet is untouched and a ll of 

the expository material shows an 

adult approach. 

"The accent is not on the 'gimmick'; 

neither is it on the flashy or cute 

ILl 

type of promotion which reads well 

but proves nonproductive. Rather, 

the WL W conception of promotion 

is all-embracing a nd involves the 

h ighest levels of activity in merchan

dising, audience building, and test 

planning. Unlike the promotional 

operation cf most stations, that of 

WLVI has an a rchitectural quality. 

It has structure and it is many-di

mensioned. It succeeds in selling 

the station's programs to listeners, 

the virtues of WLW to time buyers, 

and thru special services it helps 

the merchant with his problems." 

CROSLEY BROADCASTING CORPORATION 



LET'S TALK 

• 

CLEVELAND ' S 

ROFITS 

Y 

• And wht'n w t: ta lk profits. it 's in 

down -to-carlh terms of {Otal daytime coverage 

and {olal retail sa les. In a ceccO[ suney of 

13 major U. S. markets-the Cll'n~land area 

ranked 2nd in numher of radio homes ... and 

in th e 10 most conccnrrawd counties in thi s 

rich N onhl' rn Ohio market, W'J\'\I reaches 

95% of tht' homes. accounting foe 94% of the 

total retail sales. \V)\\, stands for complete 

co\"cragc in Northern Ohio! 

BAS IC 

ABC Network CLEVELAND 850 KC 

5000 Watts 
R EPRESEN T E D N AT I ONALLY BY HEADlEY . REED COMPANY 

• 
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