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Non-perisnao e 
fruit 

, 

C hances arc you can recall some (a'"Ofile teacher whose friendly interest 
helpcJ shape your life, earned your affection. $0, while the apples teachers 
gCt may be perishable, (he fruits of their effocts with pupils ace nOI. 

In Ihe communities they sen-c, the fruits of Fort I ndustry Stations' public 
sen-ice efforts arc lasting, too. 

More, as parr and parcel of everyday life in their localities, the seven 
s l<u ions listed below have earned the same kind of affection that favorite 

teachers do ... ha\'c become trusted and listened-to friends of their com· 
munities. To adwctiscrs this means these stations speak with ,"oices of 
autho rity. 

THE FORT IN DUSTRY COMPANY 
WSPO, "1 " 1 •• 1,,, " • • WWVA," h .. l ; n ~ .... . \ • •• WMMN. ' ". i.m .. n,. ",. I • . 
WLOK, L 'n,., tI, • W ACA, 1,1 ... , • ••.•. ' WCBS, Il i'n, i , ., •. • WJBK, II"."; ,, \I;r~. 
,1 ~ j i ~n .. I.,,,I,, "r~"'I " ~"" " S ::!~ L.,i" I' , ,,n A .... • " " , ,, ,~ I' , H,I " . .. , . .. .>· ::!, .>.> 

- I .. " "'n '",n. "n" 
, ,,,, In,I .. "" "~''''"-
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WFIL-FM FAX 
STARTS WITH 
7 ADVERTISERS 

5-CITY 
LISTENING UP 

NBC TO GO 
ALL OUT FOR 
FRIDAY NIGHTS 

POLITICS FORCE 
EARLY PLACING 
OF SPOT 

WESTCLOX 
TESTING TV 

TWO NETWORKS 
FOR ALASKA? 

WBRE SHOWS 
LOUIS-WALCOTT 
FIGHT TO 6,000 

AUGUST 1948 

• S PON SO R R E PO R T S •• 
"' -" . " 

• S PO~_ N~S __ O_R _R.E POR I 
Augus t 1948 

WFIL-FM's first commercial eight-page FAX edition of Philadelphia 
Inquirer July 15 carr ied advertising for 7 advertisers, including 
Bold Cigars. Pa rkway Bread, Greystone Wines, Lit Brothers (depart
ment store), J. M. Korn advertising agency. 

-SR-

Listening in 5 areas surveyed by Pulse--Cincinnati, New York, 
Chicago, Philadelphia, Boston--was up for May-June with these areas 
combined producing more dialing than year ago. Baseball stations 
cont ribu ted to maintaining high level of radio interest. 

-SR-

This fall NBC wi ll concentrate on building Friday night as week's 
top listening evening. Strong line-up of programs plus sizable pro
motion budget are combined to fight nighttime sportscasts generally 
schedul ed at this time. 

-SR-

Regular and seasonal advertisers are placing national spot schedules 
months earlier than usual due to fear that political broadcasting 
may tie up many hou rs previously available. 

- SR-

General Ti me I nstruments Corporation {Big Ben- Westclox}. which 
hasn ' t used broadcast advertising for over 10 years, is testing TV 
for 13 weeks ending September 22 via WBKB , Chicago. Once-a-week 
minute film is being used. 

-SR-

Alaskan income has so pyramided during past 3 years that area not 
only justifies 5-station network but there is talk of 2 networks 
within next 3 years. Lot of money is being poured into territory by 
Washington which looks upon Alaska as prime defense area. 

-SR-

Although Wilkes-Barre, Pa. , has no TV station, WBRE demonstrated 
RCA's 7' x 9' projection set night of Louis-Walcott fight to 5.000 
fans outdoors at station's FM transmitter and proposed TV site. 
Another 1,000 saw fight on four other receivers. Traffic previous 
night when fight was cancelled on account of rain was jammed for 7 
miles back to Wilkes-Barre . Fight was picked up from Phil adelphia 
station. Hooper's Telerating on Louis- Walcott fight was 86.6 . top
ping radio's greatest index. 79.0, reached by FDR's war message. 
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MYSTERIES AND 
AUDIENCE PAR
TICIPATIONS 
LEAD 

L, A, EXAMINER 
AND DON LEE'S 
KTSL JOIN IN 
TV COVERAGE 

STATIONS PLAN 
CORRELATION OF 
LOCAL MARKET 
DATA 

16 LANGUAGES 
ON N. Y. AIR 

20th CENTURY-FOX 
LEADS FI LM-TV 
INVASION 

RADI O MFRS 
PLAN BIG SET 
ADV ERTI SI NG 
CAMPAI GNS 

SPORTS STI LL 
TOPS IN TV 

• 

Leaders in summer network fare are 8 mysteries and 5 audience par
ticipation programs. "Take It or Leave It," 2 "Stop the Music " 15 

minute segments , "Break the Bank." and Bob Hawk are in Hooper "First 
Fifteen," as are "Fat Man," "Mr. D. A.," "Your FBI," "Big Story," 
"Gangbusters," "The Sheriff," and "Mr. Keen." 

-SR-

Don Lee TV and Los Angeles Examiner have signed long- term mutual 
assistance pact insuring Don Lee's KT$L of top-flight news coverage 
and the newspaper of headline TV promotion. 

-SR-

Emphasis on market research by newspape rs is forcing stations to 
augment research staffs or else employ free lance marketing research 
men to correlate information on distribution. finance. population 
growth, and other data of importance to sponsors. Broadcasters are 
prepared to deliver facts beyond coverage and listening figures to 
advertisers upon request. 

-SR-

Foreign language broadcasting has diminished throughout U, S. but 16 
languages are broadcast in New York. WHOM and WOV air 135 hours 
each in Italian weekly. WEVD devotes 80 hours weekly to Jewish. 
Other languages aired on 5 stations (WBNX. WEVD. WHOM, I'IOV. I'IWRL) in 
metropolis are Polish, French. Czechoslovakian, Armenian, Lithu
anian, Russian, 'Hu ngar i an, Ukranian. Syrian, Swiss (French & 
German). Spanish, Irish. German. and Greek. 

- SR-

While all motion picture companies are getting their feet wet in TV, 
most active from program point of view is 20th Century-Fox. Not 
only has Skouras organization released newsree l to Camels but during 
July it signed agreement with UP to service UP-subscribing stations 
with stock film to give pictorial life to UP Telecast News. 

-SR-

Over $2.000,000 will be spent in advertising by radio set manufac
turers this fall tying in with election broadcasting. Admiral ' s 
contest for distributor-salesmen alone offers $100.000 in cash 
awa rds for extending Admiral's dealer organization. More energetic 
rad i o manufacturers become in selling sets, bigger broadcasting's 
audience becomes. 

-SR-

5 of Top Ten TV programs in New York as reported for June by Pulse 
are s por ts. Other 5 are film. amateur program. singer. kiddie show, 
and TV coverage of "I'/e. The People" radio program. 

SPONSO R 

RE 
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SPONSOR REPORTS 

40 WEST SiND 

MR, SPONseR, GILL HAR T 

p,S, 

NEW A ND RENEW 

ON THE HILL 

IS RADIO f LEXIBLE? 

U, s. HOOPER ATINGS 

POINT-Of _SA LE BRO ADCASTING 

CUSTO M BUILT NETWORKS 

REPRESEN TA TlV ES' L,A "".[NT 

A. S. BECK COME S TO TV 

TV RESULTS 

1100 f O R NEW NA ME fOR SPOT 

DIA LIN G H A BITS DIFfER 

BROA~CAST MER CHA NDISING 

MR_ SPO NSO R ASKS 

SPO T TREN DS 

CONTESTS & O FfE I\S 
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COS T CORRECTION 

:-: In rdennc(' lO )!lur J uly i,~ue, nil page 
~6 )IIU Ij~1 our prugn' lIl .. II· ... a Ilil'" as a 
h\l' packa!!(' program. Thi ... b corn'Cl. 1 
would likc (0 ctlrn'Ct Ihe C(J~ t (Il!urc you 
indicatc, hnwewL 1\ participation on 
this ~how is $175,. v.hich includes time 
:md 1.lknt. Abo, the contc<>t each w('('k 
is bet v."("('11 two groups or mcn and V.0I1l{'t1 • 

• 111 ) busir:~<:, nOI onl) -.chonls :md c1ulh. 
LUl': I~ E. WC ... tll(I~ICK 

/ 'rtSil/clIl 
\\'rslllwllrr C'< (".(I., SI. Louis 

~.I~SING ISSUES 
A rc\'il'w or my hhrar)' or ""'O~SOR 

rcwa ls ti l(' fo llo""in~ ISSU('S fl1i~~in~; 

O{'('('mber 1946 
March 1947 
April 1947 
i\ \ay 1947 

Can you help me fill in the gap? If 
you ", III ad\'ist' which is~u('S you can 
suppl). and the amount, I "'iii forward a 
check immcdiatciy . We considcr Si'O"'SOR 

;111 e);('dleol rescarch library on the sub
jects your :I rticks haw covcred, 

T OM O. ScHOUS 

SeIIOI/s Aal'l'r/isllIJ! Strriu 
l.os AU.l!r/tS 

.. S .. n h' I"" ~ h", .. ~ , .. ~ "" lun~ .. r ",,,U,,M .. 
II " .. ,·,· .... . " f , ...... 'u" .. ">h'm.·~ "I ,It .. lirs, 11 
tnun (~"' .·"'h .· r I~ ~" I hr"u~h ~I~.nh<"r l 'U i) 

.,," "1 111 h .. 1'".rh"M·u .. n " li r~1 .''' '' '''. li r .. 

.. · .. . ·.1 h"~I~ ,, 1 51 0 per ,,,tum ... 

COWN UNDER 
Many thanks In~'(.-d for yourI' or the 

25t h March b) v.hich v.e notc that as yct 
you have IlOt OH'tdc a cumplclc ~lUdy or 
t Ill' wine industry, but WI' look rorward 10 

r{'('civinj.! this information in due cour~(' 
when you d('Cidc to rublish ~at1I(:, 
A~ $uhscrihcrs 10 Sl'O~~lK, v.e derive 

\'ery u~l'ful infonn:ltion and d:lt.1 concern
i tl~ th(' American bro.1dcast Indu~trr. and 
find that the \'arioll~ c{!<;{' hblOrie~ qliOlcd 

arc ur (');('cptional \"alul' to U~ ill our opcr
ntnm~. BCUlg the ooly COlllnll'rci:11 -"!a

tion in "u~t r:l l i:1 opl'roIting on a cotllitlu
ou~ 24 hOUh pcr da) !'Clwdulc, we fi nd 
that our rro"1cI1l~ arc \'('r)' akin to those 
or our American colkai-!u{'<;, .md oon:'-{'
quulIl) your 1llap,a:1I1(' l'm\lck <; 11'1O"'t usc
ful rCrl'I"CI)Ct'"o ill all a~pl:ct~ o( Cflll111lCTCial 
hmadca~tillg. 

FRA'CIS E. L E\\, 

Slllt~ ,\ /mlrl,t:rr 

CoUIIlIOIIrl'tldlll Brnm/colslill),1 Corp. 
1'1." . tid., ".\~Iur.v. Alls/mll'l 

,~ PletlSt 114'11 10 P.I/:(' 6) 

More 
Listeners 
per Dollar 

... in Dollar Rich 
Pittsburgh 

Dollar for dollar. \,'\,'S\\' ~i\'d 
you lIIore 1i~1~'m'rs than ,In,' 
oll1<'r station in tht" potl'nt ['ins
burgh m arkl't, l.K'callsc '\C. are 
giving l'iushllfl:;lwrs "hat thl'), 
wanl to hear 24 hours a da~ 

w. kno ... ,h .y like IoU ot • ." r" , 
So, .... gl .... II 10 ,h.m! W . .. no ... 
,h.y . n loy pl.n'y of po,ulo. 
mUllc . So, ... . g l .... II 10 ' hem! 
Wh.n >om.thlng big ouu., In 
PI",bu'gh, w . know Ih. y wo", 
'0 h.o. obou,I, - ... h.n;1 hopp&n., 
So, .... ho .... pe,mon.n' remo,. 
lin ., ,e.mln .. ,lnll 01 0 ..... , ... . n,y 
... ltol polnU In ,h. d,y from which 
w. con-and do_b, .... d.o"' un_ 
uouol hoPP ... lnll' 01 0 mom.n" • 
no';,.! 

T hat's the kind or pl'Ol;rMllilling 
thai has made ,,''''~\\' a ~Irong 
1i~lening habit in I'lnslmq:;h, 
through sixltTn sucet·l>.~ful "',,n 
or broadea5ling .. \ lislt'ning 
hahit that h .. s brou\:hl dfn:t;,·c 
radiu rnulls W ,I. hOl'I ur cash 
conscious ad"I'rtiSt'r~ both 
hlCal and n:nional " 

Coun' UI In on yo". loll rodlo 
compo illn, .. nd yo .... '00 will p.ofl, 
by , •• , . d ... olum . _p •• _dollor 
... olu .... lth , _ _ 

ww~w 
PITTSBURGH ' S 

Major Independent 
WWSW, Inc. 

KeySI.ne Holel, Pillsburgh, Pa, 

*Ask Forjoe 



ONE STATION· ONE SET Of CALL lETTE RS 

ONE SPOT ON THE DIAL· ONE RATE CARD 

.. and J/illiofl8 
01 Li81e1le1'S! 

.Response from listeneu throughout 6-slote Mid

America area indicates audience approval of 

KCMO's diversified programming. Mail response

(shaded area on mop)-hos come from 415 counties 

in 6 sloles, plus 22 other stotes not shown above! 

Inside the measured YI millivolt~ 213-counly oreo 

ore over 5 million people ... 54 % rural , 

46% urban. With KCMO's 50,QOO walts 

daytime non-dirediono/, you're sure of 

reaching the entire Mid-America market. 

Ll4~-~/#lIleCir KCtllO 

*50,000 Watt. Daytime, Non-Directional 

10,000 Watt. Night-at 810 Kc. 

Natio"al R.ep'lOunlali .. : 101>" E. Pe",""" Co. 

For ONE STATION coverage of Mid.Amerir;o, 

center your selling on KCMO. 

... and KCFM-94 . 9 megacycl e~ 

KANSAS CITY, MISSOU RI 

Bosic ABC Station 'or Mid·A merico 

AUGUST 19-48 s 

I 



• BIG '47-GR EAT In 
RADIO ' S 

• '48 In 
SHOW NO. 1 

·PREDICTIONS 
(85.6'7< Correcl in '47) 

.HEADLINE NEWS 
• FEATURE STORIES 
• BIG NAME GUESTS 

'With 

FOOTBALL 

COACH FRANK LEAHY 
Hu J ( Od e'" dtld Athletic Director 
<If fl.e UlliverJ; ty o( NoIre Ddme 

NAMED (OLL EGE AU-STAR COACH AGAIN IN '48 

Tran .. , ' rilwd ror 1.'>I";d nr Ht·;.: ioll :d ~p"l1 .. "r,.:. hi" 1:1 m iull lt'..;, 

{Jlh'(' ;1 \\("'1.. for t\\"III~ II'T\.. '; dlll'i ll ;!, fuo tball ",'mi"n lH'gi ll llillJ,!" 

\\1'1'1, .d' \II;!U"" 1(, alld ('arl'~ill;! lllfOllJ!h 1~ 1 l\\1 J!:l I IIC'''' .I :1 n ll:l r ~ I . 
Il."·on It-d II I,d..! ~ fol hl\1 iuJ.! I.i;,! ;':::lIl h ',.;. ,II ti l ,'\ pn'''''I'd fo r T lill r ... da ~ 
III" Frid:l~ bnM,ka ... lill!!. 

I'rll II 10 I JOIl !.1 F .. a III ro '''' Til i ..... ", hOIl· ... pI"! lJ.!n ll ll iudmh· .... th'\\ 1'1'0-

(Utlli",I:!! f., .. t un'., .. IWI! ;1'" :llltOgn1 1,IH'd f'KJliIall" all d plulh.l!l"apll .... 
1I"\\ ... p;lIH'1 11I:lt .... f,-:llllll' ;ILll l llllllli" it~ ,, 1,II·i.· ... ;111( 1 " l luor 1l11·1"(·h:lll

Ili ... ill~ aud ,.;;11('" IlI'lp 10 ;1"~lIn' ti ll' ,.;11(·(·(· ... " u f " I .{·"b~ of \1111',' 
1).1111":' 

:--... 11'1' Y,,"r -'I :1rl..l'1 " ilh ·- I., ·ah ~ .. f .\'"Iro · 1):11111 '" 1:011 111:.11 
j ... .ilhl ;1I"l1l1lUI Ih,' t·ol·II,·1. 111-011 IIII' 1'1",11 h ~ 1',·,Jlu· ... lill:! filii 1Il

r'IIIII;1Ij"lI 1t~1.1~. 

WRITE ... WIRE ... PHONE 

For Prices and Information 

GR EEN ASSOCIATES 
PHO NE -CENTRAL 5593 

360 N. MICHIGAN BLVD. CHICAGO " ILLINOIS 
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continu"d from pO'J ,, -4 

JARO HESS AGAIN 

,\Ir. Ralph Brcnan, owner of Radio 
Stmion C FBC, Sain t J ohn. N. B., ~aw 
your J aro Hess drawings framed in our 
reception room. and nearly killed him5('lf 
I<lughing. l it' is very anxious to get a SCI 

of prlll ts, and as we represtnt his Sia l ion, 
we would be most happ)' to pay for t hem 
if there is an)' charge. 

Keep up the good work- your m<lg<l
: me is gell ing bigger <lnd belleT each 
mom h! 

S. \\'. CALDWELL 

""a!laga pro~ram dil'is iou 
AII-Ca~latla Radio FaC/l l/ irs, Ltd. 
TorolllO, Ca llada 

ANOTHER TV AGENCY DIRECTOR 

We noted Ihe lis t which you published 
in your J uly is.sue of ad \'ertising agencies 
having Ielevision departments. 

You might be interested to know that 
we have recently opened a television de· 
partment wi th the wTlte r as director. 

J ,UIES L. HH.L 

TV Dirtctor 
Soli Dt Rtgger Adl"atisiug A;tfilC)' 

Des Moiuts 

COST INfORMATION? 

I f you have a \'ailable for dis t ribu t ion 
an)' addi tional material ment ioned in your 
art icle Cost; tht Classic Quts/ ioll which 
appears on page 113 of your Ju ly, 1945 
issue. I cou ld cert;:>tn ly use n , 

DO"ALO H . AR\'OLD 

BBD&O 
Los Angtll's 

• Th.· .. · Is" ,'''. 1 .-]"'" u n ['_Ill.' !>4 . 

ff.llENO Of DEKKEr.! 

\\'111 you be!!ood ('naugh to Icc 111(' kilO\\' 
the 1I<'l11e of til{' indi\'idui'l arr1Carinl! on 
the CO\'er of your J uly F<lll Facts Check 

I al11 con\illced that it r~ myoid frie nd 
William I1ekkn. If II i~. I \\'ould like 
\'er~ much til drop him :1llot('. 

• II ... ,. 11111 (hoJ.. 1.H. 

O. J. NICKEL 

St('Tlrllg Drll/< Inc. 
Crlllllncr Co. dit·,) 

lJr<lfll.-roro. \ 'r . 

SPO NSOR 



PACIFIC NORTHWEST BROADCASTERS 
? 0 BOX 1956 

SUTTE. MONTANA 

SYMONS BUILDING 

SPOKANE. WASHINGTON 

QRPHfUM BUILDINC 

PORTLAND. OREGON 

6381 HOLLYWOOD BOULEVARD SMITH TOWER 

HOLLYWOOD. CALIFORNIA SEADLE. WASHINCTON 

THE WALKER CO-551 FIF TH AVENUE, NEW YORK CITY-360 NORTH MICHIGAN AVENUE. CHICAGO. ILLINOIS 

330 HENNEPEN AVENUE. MINNEAPOLIS. MINNESOTA_IS WEST 10TH STREET, KANSA,) CITY. MISSOUR I 

AUGUST 1948 
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LOVE ·AT FI RST 

1I1i 1l ~ i!" th t· ad in' (.Iud I·OIL .. i ~ l e lll ) (, llthtl ~ iil :- 111 o f the f' rit it'$ fo r CUS·TV 

::. JUH\ lII<1 n:-1 1i l)' 

.A:-- each (If lilt' lIIa jtJr CRS.orig iI J:l tc t/ and p rodJl n·d l i.· Il'\-i:-i oll ~ hOW5 

11<1 ... hit Ihe a ir (.11 1( 1 1II t' 1 the n it it·':- ~.ye) the rt'$ pOIl ~l' h a~ lie t ' ll illlllH,di· 

<lIp - a ca:-,' uf Im'p a l fi r$t :-ight. II i:- appl aU:"l' Hoi olll ~' for l'"rpo.5(,. 

hili fo r ful fi l/ llw lIl : for (UJ I " in~t' lIll i l y <I ud 1l'l' lllliqllt'- ili IH.' WS <1 5 III 

Of far !!r('a tt' r l"i:!lJ ifi ea IH '" i~ th i:: fat 'l. III a Ill e dill lll whi l'h i~ I" till . . 
I II it:- illfmll'~ . 11 11':-1' CB:,: r \ ' progr;lIl1:- t' Il Jt'r~L' (I.~ {li lly II H l rur('( / produ c. 

I i (J1I.~ (HI I It,,;,. n' r ,)' Ii 1'., 1 (Ii ri,,;! - :\::, t ht' r u 110 \\' ill:! ('Olllllll' II t ::, I' lea rI \" "l' y e a l. . . 



SIGHT 
: ;:mmm: · ~ .......... . ••• • •• · ::~::~ .. .. 
• :!,,::::~:~. 

Here's what the critics said: 
TOA ST 4 It' 'I' ll E '1'4 nr ,\ ~ lI n' l a~· . 9::l 0 _1 O;:W PUt 
"'Ii·h·, j,.jon >'(-" 11\(",1 ,,, a,!,'anc{' fiw yean. at I ca~ I ... S llarkcd 

by Ed Su llhan 11ilt in,g 11 IWI\' hi):!:h a~ ;111 ,.ffahl,- "l11r"c. the 
lid .... , ~ h,,\\· Ilwinlai.wd a ~ 1,,-.. ·.lwar p'ln' ... \\1111 thi~ ~h"w. 

e ll:;; 1\J"Il' ~ aill'.1.1 of [1,,- crulHI a ~ Ihe I,':I(I('T in !,ullin::: 

luJ!t"liwT Grad.· A rari.-I)' fart-," n IUln lJ.\ILY 

CU~ .T " l\' EWS :\l un ,la ~' Ihrll Fr i ,I;I~· . 7::W .7 : I .) 1' 111 

",\l 1]eh ]" ' !!"T Ihun the f.-a tllre.I)'!'.' lU.'w..ca~ t eml']"}T d by 
(>11 .. 'r l'i, leo h r"ad('a .. h: r ~." 

I A I" . th. , American 'li'h:l'i~inn SUCicl)" .. IJ ILllll a1 II (,W~ aWMd 
fur "the ~ 1 " ti0I1 with the rear'~ OU[" I .' l\di ll~ IIl'WS IJr"s:r'lIl1." J 

w lI ,\r s IT \\ OIl T II ? Fri.la~. 1):110·1)::10 1'111 

"Prim" \ eI~'\ isi"n 11T< '~ rammill~ ... II 113~ \ i._mi l a nd audi tnry 

al' I".."a l. ('acl l al.<'Ilin:.: til<' "I lwr. It ~ cunlt'nt i ~ inlri::ming 
ami J •. , "i\1 of llIullu\on)·. alill ils f, ' rmal i_ IIJ..a-liralll )· 

in furmal ... T lwrc's a In ' ll\('ndou ~ \\ (':I lth "f :I n<<.I''lc all,l 

IlU l1l ;m i n h ' r,'~ \ in the I,rugram:' Til l; UI I. LIJII IU[) 

I'L,\ CE!', I' I.. E,\ SE MUII .,Vrt·,I. , Fr i. . 7 : I ~·JI :OO p ilI 

"Thi~ new h;lcbl a~,' 10·11' ~,·ril·_. j!i\'inj! r,'al u r",1 1"' r rnrnIt'Ts, 

IJit p l ara~ 1111.1 c ll"ril1," frum BI'"a. h,·ay a c h:lJlt' c al ,."me 

illdil'i. lu:al ~ luff. has a "arming inf(.rlllal']lIa lil), Ihal I\lak.'s 

allr;U'Ii-e. dcJ.'tI ... Uarrr \\ 'ooJ a~ 1' ".dllc l'r.~i nJ!(' r-cmctt ... 
hil ~ il ~Ii .. f)'il\gl)·." I 11<11:1''1' 

FACE TilE :l1i.:!'i If: :ll n l1 . llml t ' r i .. 7: 1.' -7::lH 1' 111 

" II t'Tt:~ "11(' ,.f lilt' Iwalt' -I litt le IIIl1-ical I,acka;:e~ lu be 
wr3111Jt't! III ' f<lT h·I.";-i,,n,'· I prudll(, t'TI. . . "h1l- wi_ely 

tln' ."" d lilt' ~JH'W ,,;1 11 ~ufJicft-1I1 " i ~ IUd 1II"lInlill l!~ .alltl has 

g:il'l' n Iht: _ing"r~ hih uf hll.illt·~ ~ 10 (In. I.all<'r fa clur g:n'e 
, ~RIr.T'I' 

T C 1'1'1 1 E 1.'1 EE'\ .... T \ ",'1' 1-: ' l " I1, Ia~.II:U;; .II::'O 1'111 
".\1,,- 1 '/'\ 1'1'1 iI'" ,1, ,, .... - art· a, 1131 a ~ - Iah· I",, ·r. 11111 "lit' 

~ I .III,I ~ "III Ii!.. ,· ;J ;.:l i~" · "II1;! ;:T;.II'" 111 U flJ'''rlo-~ , .1' l'i(', \Ir_. 

Di .. ,1" I II' ;1' . . . lUI . Irrr.!Jawl , I l ru"lin~ ... i_ ~"" Il' llti" g Hf a 
I c lt" ' i~i"11 .('II-ali"n. ' · Tl\lI \I If. 11.1" I. 

Til E .' " "'~ I · ~ C: II E~ ,\ _~ 1I01' 1 ' 1~( ; " illl ./" /,,, N,','d 
K ill ;! "'4 ·, h 1<'~d :l~· . I ::" '_:!:HO 1'''' 

" 11" ._1 1'1' .. ,, ( . . . .. r -13;.:i ll ;': cCl'laili 1),1" ';' "f ",1,·, i_i,," ~11\I""'s 

'''ll 1"":,1 ;,.,, '. " '[i·I, ·, i_ " ' 11 \ I'( ~I(.n ";.1,141,·,1 1,1, '111) "I (,,,1"1 an,l 

3111111·I,III·il)'." I' IIIII:TY 

The audience backed up the critics 

C"l' l lt i lll ~' II f \" I" a l ;1II1'" fl;III"" ,,· jll l "ri l i,-;tI a('claim 

i ~ t ilt · r,·~ p" I I ._'· "f Ih,· • .-I ,·l l_ioll ;1I1,l i, ·n '·I'. Il e re, 

1,,". C II S·T \' I' n' t: I'!l III IUin ;! l1 a .. a l r" lu l,- ,·.- Ia l. l i . .: llc d 

cI" :I r " ' 1l1 1,·adcr. h iJl. 

T he IlIu ~ 1 r" cCllt 11""p('I' T .. l e ralin t: Hc purt 

;;h u II",1 Ih a l fuuf <.:115-'1' \ ' I'r .. ~rall'- 1'1:1(',·,1 :t lll llng 

Ih e " ltl l' IIf'- III" I'C 111:111 p lan; ,] h~ 111 1, o Ilie r .1:..

l iUIi . A u tl G u lf Oi l'- \IE T II ~' 1·~;tII·U: "i llt a t(j,O 

r a l ill;! Wll~ flIP .. \11. 1 IJro~ r ,11H ill Ih.' ,;\ " w )"rk arC:I. 

TO,\ 1'T UF T II ~. 1'0 11"'-", fir>- ' r\lli ll ;! (9:;j: I- 1tJ :Oij I.rn) 

"'til' ilIOn' Ih 'lI l II :df Ih f' l·iel'PI' .. II it lt :I :16.5 s lt a re of 

:I" d ie ll l'f'. A ll ,] C B S TFL.: \1!'o IIJX .'t:\I!'o, ,Old y I wo 

lIIull l h ~ .. II Ihe ai r , w"". IIl e 011 1) lIe"' - I' r U;!r:II I1 10 

p r",IIII'" a hro;" k :I,-1 will i :I r.t l in;:: in Ih e " 111]1 10". 

Praise from network affiliates 

A m ajor 1II" ll ~n rc of c fTe "1 i \'(~ /II " Il'orl.- I'ru;; I':l I1II lIi n g 

I ~ it." HI' I" ' :l 1 ill u l lt, ' r e i fi.·,. '1\", :llli li alt' ~ t e~ ' i fy to 

Ille 1"" ;11 dTe, · ti\ e lw~s of e nS·T V p rogra ms, 

'~ I am ~UTl' }"U " ill be i nll'n'~lt'411" !..UtlW thai Irtlm Ihe 

CO lUlllt·nt s :lIId 1t-tt~'T- "c !t'('l · I\C. II J- clear Ihal CBS. day 

afl .. r .Ia)·. i- ']uill!! 3n I1uhlanJing j"b in '1 .. ·I\-,' i._;1111 .\' ...... ·5. 

It i_ I' r"l!r:rll1mill~ uf 'Iri- In .... Ih.II h"I I>' hllil,l large and 

incre:t ~i n;.:l y luya l allll i" lIn'" I" our "Ialtom." 

c. Ht:""ITT 1.\1(- ' )". 11(· \I) 'TI'. PJoi/tU/d,mia 

'·Cun~ra1U l aliun-. I Ihink 'T"a~ 1 ,If TI'e 'I~'wl\' ranks 
wil li lIlt' 1,,1' ·li,It·,j,i,\1l ,·nl.-nainnll'nl "n till' air. 1t '~ c.'r· 

Iilinly Ih" kin,1 of pro;:rall1l11in:: ~1:lIi"n ~ lIt'cII I" huild 
aml;('nct'S." L K. J I:T1. II \I 'R·TI . 1J1IIt;mQrc 

For mi l·f' r ti .<I'r :; 101/(1-" tlll'.,,' IIl1i

l',·r.m/ tri /ml'" to r.BS-T V pro· 

f!Tflllllllilll! !tun ' .< Ir(lr/,i), I,ruc/i. 

c uI jUlf,lir (llilJJt.~. '1'0 ,'x I,lort, 

tllI 'lII /0 ),o(l r I,rofit c flll CB S 

7;,I,,(,;,.joll . 

I 
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\\·illi .1I1I .\. lI,ar' 

llr. Sponsol' O;, "'C\Ol of Adv,," rlj$in'J 
E. I. dJ Pont d ... N",mo Jrs & (omp, ny, Int. 

T aking the "munition!> tru!>!" l aqt' OU t of p,:opks' 11I0uth, and substi
lUling du Pont' !> thl1llt' flf "better thinJ!~ for bl'!tcr living through 

dll'l111~tr)" ha~ N'('n the job. for ncarl) a quaITcr (ell(UT}. of ta ll , hu~kr. 
t'xacting Bill Har!. 

A j:.'<:lIld deal of du Punt'~ in~lituti()nal burden i5 carril'd t-y onl' of 
I-I<ln'.; pCI project:;, du Pont'!> Card/cmic of AUI('T"rra. L'ndcr his watchful 
l·~l·. it nrr~ a literate bknd of American hhlory. Jrama. and in ... tiCUllonal 
adwrti,mJ!. 

II I.' flh \\"dl into th(' famed insti tutional aura surrounding du Pont'5 
'ld\('l tl~ing ;'!cfi\"itil". E\"('11 thOllt:h his h('ndquarh>r~. hkc the fi rm's. arc 
111 \\ 'i lminl!wll, Cal'llirm/r IS nOl "upcr\,is.cd by long di.'.tancl' phont'. Ilart 
Ilfiell ror~ ilIon Ne\\' York rehears..1 1 ~ 10 <;ound o tT nn produCiion and 
...crirl illg flalh. He is ~aid ol1e.: l'n'n !O han' eriliei:l'd the Ill'cklil' worn 
to) a ml'lnbl'r of the ~hllw De-.pill' ~uch occasiona l flamboyancil" Ihe 
ll1an~ nH:mh,:r .. of his large.' department nospcct hi~ quick and dcfinUin' 
pronunciarnl'nto!>. and hi~ ~IHI·\, .. d ('\'a luauon of .... hat .... orks and .... h:11 
dOc. ... II·t in adH'rll .. ing:. 

Ilan', jllh i~ not an l'ns} Oll(" From it~ sillall beginning: .. a., a P:l\\J('r. 
makin!! plalll on thl' banks of Ihe Br:lnd~ "111(', du Pom ha, gr.1WIl 10 a 
wnrIJ"pallllim! indu,tno'chI1llicI11 l'mpire.' wlIh 1947 l1l'1 ~l1k, plu~ Othl'r 
11'1 ,'IlUl') of "-795,)3S,07;, It hl1, S5 plants in 2S ~tatl"', ph.l" nnny fnrl'ig:n 
hrl1llchl'" It h:1~ ~tlccl",sfu tl) wl'llIileTlu 11 11 I1nti·tru", SUI I 1911/, a COil ' 
),:11 ..... ""11111 lllunitioll" inn .... tig:ltinn I 1914\ I1nd a crilophrllll' III llMlpoly ~ui' 
194 iI, anMIIlg: olher).., Ou POI1l i .... quill' patriotic with T<,:!!I1,d tn it~ I"'n~jtiun 

a .. l'll:lT!!"I1C~ ;mnorv In thl' L' S,; ratha touch}" I1bout it dUrin!! pt:acc," 
liull." Tuday -.omc 5~f; IIf Ju Pont' ... products arc tho!-\: dl'\'l"!t'peJ during 
thl' !"hl W\l'ar .. , and I)nl~ a .... mall fr.Klion i .... war good.. A nll)!)r rart of 
Bilillair', Job I" to tdlth,' ",ory of Cllillinu(lu~ du Punt r':~'nr(h tIIlh..: 
puhlic. Ildl, radll"l pla\~:l1l Illlportant ro/(-, Owr }i'. $1,2511,0001 
or a ~l.:;OI.l.OO() ad hllJj!d ;':0,.", to hr.):1d(a,' :1dl'l'rti.;inj!. Ihl' rl'.t 10 
1ll:1j.!a:ull"" Ill"\\"'rap • ."~. ;'IIlJ farm l';lrlT~. 

,\ttl'lldallCl' bl Ju Pont I1dl"l'fll'lll!! ..:wcmi\·..., at C.1I·,I/c,ul"l1lrill!!' i~ a 
1I111111'r (If 'Irid protoelll If Ilart i'"'1 tl}ln', '\"I_tal1t AJn'rti',llg 
(lln'clOT '\prk!!,1Il' _h(l\lo~ up, If "I'pk;.:atl: i'll', thl'rl', ,\dl'I'rtI~in'.! 

\lana~l"r 1\..'\\l'l ,II' m thl' dil'nt', b'I<!lh. anJ <"Ion, 

SPO NSO R 



JillllcstOWII 
North Dak o ta 

for complete coverage 

of all important markets in North Dakota 

use 

The CBS Station that covers the top of the Nation 

M A XIMUM COVERAGE 

MINIMUM COST 

PLUS M ERCHANDISING 

Write for OUf 8MB Interim Survey wn ich iii now dVdH
dble Gell"e true picture on RJdio Coverd!,!C I n North 
D"kQtd 

The CBS stdtion KSJ8- that covers the top of the Na tion 
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• 
LATEST MORNING 

SHARE-Of-AUDIENCE 

FIGURES SHOW A 

50% LISTENER-GAIN 

OVER EARLIER 1948 

FIGURES . .. this in 

a 7 AM and 4 FM 

station area. You 

toke it from there! 

ABC 
5000 WATTS 

OAT & NIGHT 

W"'llAC£ A WJrolkfR, C,n, Mg'. 
PROV1DINCl, T~~ 5huoron B;(,,",o,, 

PAWfUCIUT, 430 Mo;n 51, 

• 
R.pr~I'''I'''li~t'I: 

AVER Y· KNODEl, INC. 

p.s. (Su " Employul Mlllt a .. So ld Too," SPONSOR, Augult 

1947, p"'gt 31. ) Wh,t 's the sl'tus 01 .. dio 's plHt' in in_ 
dult';.] ,,,].tien.? What '"~ m.u g"motnt.nd I.bo, doing? 

In the dection year of IQ4S, labor rdltlions are assuming an importam 
plilCl' in the plan~ of mall)' radio ~pol1S(Jrs. It is more vital than cwr to 
large COrpOrOl l10llS tll Illake their cmplo)ecs fcd that they arc a part of 
Ihe ('01ll1,any'5 wjverti~irl1! dforl, and thm air ad\'{'rtisin~ is not just some_ 
thing to picaS(: thl' ooard of direcwrs. Still (he lcadl'r in this I)p<' of 
aCl lvil) IS U.S, Steel. which p<'riodicil ily travels Th((Jlre Cui/Ii, OIl con
siderabk expense, 10 pl;l)' cit ies like Piltsburgh, Chicago, Washington, 
B~lon, and 13irnUl1~ham (all of which tl1(')' Visited I~t rCilr) (or the 
benefit and l'lHertaintllent of thousands of their steel \\'orkers, C.1mpbell 
Soup Glrnpan) brought its three air show~, Qub 1$, IAmble or NOfhill~, 
and Erlu'ard R MIiTrOIl', to C:lrnden, Nell.' jer~y, 10 pIa}' before 5,000 
olhciab and emplo),e("s of th(" soup firm aI a company get-togct h("r on 
jUlle 22 lasT. The is-minute silO"' was picked up by CBS' \'ideo camer:lS 
nnd carri(-d 0 11 the nctwork, so that the /IIany Ounpbdl ('mplo),ces and 
friends IIo ho couldn ' t crowd into the hall could \'1("1'1 it loa, Part icip.1nts 
011 Double or NOlhillJ.! lIo'cre C1mpbdl employees, which added much to the 
t' lljo),Il1('llt of their fe llow workers, Since all three 5110"'5 were technically 
on a summer hiatus, normal radio schedules didn't interfere. 

~("\'("ral leading ad\'ertiS('rs staged out -of-tollo'n shows (or their etn
plo),el'S for the first time during 1947, Annour put Hilll I trHlI on for on(" 
broadcast in thl' middle of the Chicago stockyards, wh<:r(" Annour em
plo}('('S cou ld get a chanc(" to sec it. Coca-Cola took their two nel\l.'Ork 
$ho\\'s, Pause That I?ejrrshrs and SJ,ikr jones, on the road 10 plar the 
bottling and syrup plants. R . J. ReYllolds traveled the Vau[.!lm AlollrOt' 
SIIO«' to Wimton-Salem, N. c., to put on an airing (or their tobacco 
v,'Orkers. These and other long-fmc uscrs o f the air as an improver o f 
employee rclatiol1$, such as du Pom and AT&T, feci [hal the increased. 
costs of line ch:lrges, transportation, etc., arc raid for in better industrial 
rela t ions. 

TIlere i~ a growing tendency among labor groups to air their side of 
the case. Two of the largest and most powerful unions hav(" th("ir 0"11 
sponsored shows, ArlhUT l>delli for the C IO's Uni ted Elcctrica l, Radio, and 
!\ Iachine Workers lind Durolhy Flildheim for the Brotherhood of Railroad 
Trainmen. Both arc lilx-ral-mindcd commen tators who air politica l and 
labor ne"'s of interest to workers and their fami lies. For management to 
S.1)' its pi('(", the glamor nf a big-time radiO sholl. 's wann-up is still an 
ideal pl.1ce. The other opportullltics, such as ABC's labor-management 
half-hour (NA,\l's LeI Freeoonr I?ing and /( s ill the Family by the CIO 
and AFl, Tu 10:30 II p. m.), arcofr("n not enough. 

p.s. 
(Su "eu.," SPONSOR, August 1947, p.ge 13.) H ow 
many o f the co untry's lud ing b, ewe, . u .. ! boadc .. t adver_ 
ti,;ng? Why .re mare brewers turning to teln;, ion? Wha, 
is now the moil populi , type of tel~yision program among 
t:re"., ~ /S the ne lion oy~r? 

Th(' L:nitcd Statl's brewt'rs with the largest $.lks \'ol ume in 194i usc 
broadcasting , The ten Icader~, according to figures rdeascd this june by 
the Research Company of America, New York (l isted br s.lIes r.lnk), ,In': 

J oscph Schlit: Bn:\\ ing Co. Liebmann Brewo:rie~ 
P.1bst Brewing Co. jacob Ruprcrt Brewery 
P. B;tllamine & Sons F:l I~tafr Brewing Co. 
F, & M. Sch:lCfer Brewing Co. BI:lt: Brcwing Co. 
Anhcuscr- Bu~ch, Inc. Duque!'llc Brewinj:! Co. 

All o f them arc t>rt':ldcast ad\'ertr!-oCr~. Pabsl is ~Ii ll the only brewer 
underwriting a coa$t-to-(O.1!' t nl'twork show (Eddy Can lor, NBC), It 
$ponS<H('d the Nt'\\ York. CI.1nts foo l l-all game$ on Iclc\'i~IOIl last S('ason. 

B.lltantine and Schader al$() include tele\'ision in their adver tising. 

SPONSOR 



S OM E nat1Q1ul ,\ J\'..:rl1~r .s get !tttk busm.:s.s 111 tho: South

and mistakenly assume that Southerno.:rs "Just don"t h,w..: the 

II1com..:." Actua ll y, the reason usu,l ll y IS that the ad,,'ert lscr 

simply doo.:sn't know the appro.lch to the Southcrn mind 

and car. 

T he people in KWKH 's daytIme area haw an actual buymg 

powo.:r of nearly $3,OCJO,OCJO,OCJO. It's easy to get your shue

If you know how" .. 

KW KH has spent 22 ye,lrs 111 learmng Wh..l t our Southern 

hsteners want to hear on the radlo-wh..lt makes them bu}' 

radlo·ad\,ertlscd products, \Ve fcnow [he (ll'1lWt7'l. If you'd 

hke to ha\'e them too, we'd Ix h.1PPy to tell you. 

50,000 Watts o CBS • 
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K 
Th, I3rallh~m Com~"'y 

RCprctclltolU\'CI 

Texas 
LOUISIANA 
Arkansas 
Mississi .... i 

Henry Clay. GC:l'1.:ra! Mal'1agcT 
Dean Upson, Commerwt/ Mal'1agcr 
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INDUSTRY 
BACKS 
THE 
BUYERS 

.\ \\i.I" 1'''Il~(' of illdll~
II'j,,:-; h:'l( ' I ~ IJl!' hi;.::!. IIlIY
illl! 1'(1\\('1' of I.oon.ooo 
ppupk III \\ '.1111.':-; :{2-
('IHIIII) 1' (l V I'I'agl' alTa. 

f)O ... ( · II~ of dinT:-«' illtlll:-;

(!'it ':-- - fnnll :-.ilk :-.pill

!lillg Itl IHIOI~hilitlilll!

lit " II I..I" 'P an" 'a;!" f:lltl
ih· 1111'01111':-; \\d1 0\('" 

82.0(10 

thall all~ !-'i lllil:u' 111"'01 
ill 11 .. , SOlll h. YUIl ,'an 

('111111 t H II WJ II L - and 
!-Iahl.' illtl 11 .... 1 I·j ,· .... - to 

" :' II'I~ \(1111' .... a l.· .... drul,t. 

Ch( ' I ' I~ WJ II L! 

ONLY FULL-TIME STATION 
WITH PRIMARY COVERAGE 
IN THE NORTH-EAST TEN
NESSEE, SOUTH-WEST VIR
GINIA AND WESTERN NORTH 

CAROLINA MARKETS 

A 
B 
[: 

5,000 W 910 KC 
JOHNSON CITY, TENNESSEE 
Nat. Re . John E. Pearson Co. 
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s.chcllul l'!>. In ;rddltinl1 to using all110UnCCmcrllS, Ballantine is :>ereenmg 
thl' bascbl1ll Y;lIlkee ... (hi~ SoC'a«on. Sch;rcfcr wi ll L'l1dcrwrilC telecasting 
of the New York Itnngcrs hocke)' galllCS next season. The)' now telecast 
a S'"UIlUtC Sports A/bUill featuring a til··in with the Brooklyn Dodger~. 

Within till' la'>( ~i;( months othl'r becr firm~. such as Burgcr Brewing 
Co., Cmcinnati; \\'illiam Gretz Hrcw'ing Co. and Esslinger's, Inc., Phi la· 
ddphia; A. Cl·tte1man Brewing 01., J\ l ilwaukec; and Atlan t ic Brewing 
Co., ChicilgO, ha\"(' addl'd T V to their rcgular broadcasl schedules. 

Sporl'. Cf!1l1il1u('" 10 t't' br('wcr~' n"lO .. 1 ropul!lT program subj('CL \Vith 
I heexcl'ptionof Gret!, whose current offering is a !Oho ..... (Sports Scrapbook). 
the firm~ jUM nmned are pre;,cnt ing actual sports ("\·('nls. Burger has the 
Cincinnati Red'> ba5{'ball g,11ll('S. \\'re~tling boUIS account for the rc
Inaindcr. 

(Su "' R.dio Stll$ 0 Lon Luder for Nedick'$," SPONSOR , 
J.nl/ary 1947, pa~e 32.) What i, tht $1011/$ of Nedick', 

P S plans for a bottled, carbonated soft drink? Will they un I • • " d;o " ,'Om,,, a, .. d ;I ", who< k;od1 

Since the first SI'O:-'SOR r('port on Nedick's, Ihe I" ell·known orang(" drink 
sold ~ucccs~full) for )('ar~ in the chain's stands ha~ appeared in a bottled, 
sl"lll i·carbonated form. Nedick's has created a ne ..... bott ling division 
within melf to handle the production. dbt ribution. and merchandising of 
the product. Ad budgets for tht, bottled orange are separ:J.Ie (rom the 
n1.1111 Nedick'~ budget. lind il is not sold through Ih(' Nedick's stores. 

Somc radio anllounccmcnts (live) ha\"e alr(,3d), been used. They were 
u~l'l.l lIlainly to tcst copy appcab, marketing ll1el llOds, and ~ forth. T he 
main I,ui'h ~(;Irt~ earl) thb month \I'i lh .1 45·S<.'Cond e.1. !>pot campaign 
which will Mrc~~ tlie ~um mertilllC coolnes:> of the drink. Thi~ \\;l1Icr. 
\I hl'll the el1lplmi'l~ will be on h01111.' uS<.'. the bottliJ1~ ad-molley is expecled 
to go (or !Oport;.ca~ts, a Nedick standby. 

,~. 

WATTS 
CLAn II 
ellA. 

(HA • .,Ul 
'01011(, 

" 390,306 COWS IN 
WONDERLAND,*" said Al ice 

"Yu m," Solid the Timebuye~, "thdt's 01 lot of 
sirloins. But cows listen to the rddio very 
seldcm , dnd they dlmos! never buy SOdp." 

" Quite true," ddmitted Alice, "but think 
~cw rich the nice Wonderldnd people dre 
setting !elling cdule to medt.hungry folks . You 
kr,cw dhout medt prices nowdddYS. And KBKI 
is their very fdvolite stdtion hecduse we hdve 
broddcdsh of their stock shows dnd ductions dnd 
cdttle mdrket reports dnd lots of other things they 
like . And they buy SOdp. And dutomobiles 
an d coHee dnd scads of other thinqs when KBKI 
tells them to." 

• WONDERLAND:' 1/''' 14 ~ol/nly 
~/'unk of Tex.!' w/'ere K 8 K I 
fou nd, 0111 /011.1 iln.1 clur. 

ALlIE 
(i«7<I~d) 

JEHRS 
SPONSOR 



DO THE STARS INFLUENCE YOUR SALES? 
Hundreds of mill ions, in thei r homes and In 

their daily life, ·copy what the Stars 
wear, eat and use. 

SCPQ," Jr,,,,, -:;Orr)". II 'NII/i SII"'/>"'" -" JuTlhc"mi"lf rd, ... c "I/''''''''',,"ut 1'1' I",,', /"r .. ""'''''15 /1",/'"", Stall")"ck ",,,/11,,,/ I."", .mcr. 
A 1/,,/11 ,,1/<> I'",JII"W"_""h'~ I,,' I/! 

The fluid ,c.t " 'ay fur )"11 to inlerc.! the Slah, all l\ the ulOli,m " idurc \\rilcr~. I'rollucch 

-.m,1 ill lIolI),wood . \clc'i_i"ll JII ca ll ~ KTL.\ ... on the air (>n-,)' UflcfI]VOn ~ II(I clcning. 

Sdl 1I"1I)" ,,u,1 ;",,1 ~ ou ~d l the "'uri,l! 

KTLA 
~~,~~;~~'!:~~ft~ttrl(Jg()t£ 

New York Office. I SOI Broadway. BRyonl 9·8700 

.--~ A KEY STATION OF THE PARAMOUNT TELEVISION NETWORK 

AUGUST 1948 
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NOV" 1945 
NET AVAILABLE 
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TULSA 

9,0001-------\. .... -/'\--------_1 

6,000 1------------\--------1 

],000 I--------------'~-.c__I 

MAY, 1948 

o ~~------~~------~~~ JAN JA N JAN 
19.46 1947 1946 

People tritb jobs make marke ts. noc people, alone! In Tulsa (here is less 1I11emploYllle"lloda)' [han 

at a ny time since [he cnd of {he war reconversion period. As the graph above shows, 14,100 were 

unemployed as o f (he c nd of November, 194;, with 81,750 nct available cmployablcs. Today, 

as of the cnd of Mar, 1948, only 1, 125 arc uncmplorcd wieh 95.475 nct available cmployablcs*! 

Markets arc people widl jobs and spendable income! This combination is present in the Tulsa 

market in real abundance today. Proof? The U. S. Dcpanmcnt of Commerce in its April, 19·i8 

report, .!Ihows T ul sa leading all citics in Ihe \X' cSt South Ccntra l area in retail trade gains with a 

27" ~ gam, over a ll, April 1948 over April. 19·'1 7, Oklahoma's second market shows a gain of 
on ly 17',; . 

Advcrtising dollars buy more in the Tulsa market ... 

Ad~'ertising dollars buy wor{' radio advertising when they buy KVOO. Oklahoma's Grcatcst Stalion! 

RADIO STATION KVOO 

'6 SPONSOR 



new and renew 

New National Spot Business 
SPONSOR 

,\n ~l~y R,,"'" & '1"\' (;., 

(:hr )'sl ~ r C0 'l' ( Il" S,, ' " Il;") 
. "U(h A'n. ) .\ r~" 

PRODUCT 

( ;" r s 
k ..... ." I. ;,, !!.· 

AGENCY 

C: h c,"o '" 

11B1l&O 
John W . S h,," 

STATIONS 

15-.10 ' 
( R"I!;,,,, ~ I in t:,,_, , ) 

lli'U·Ij'" 
1 .~ -1O 

CAMPAIG N , ,1"1, duration 

.'iI'.HS. h r.·ah. I, ll"'", "'''!1._l'Ic,,, I.! 
.. -k , 

1,_ •. "JH"', Ion''''' ,; Au !! I : ~l o. k , 
.; . • s p"U, hr,· al. ~: \U!l.,S" I': 1.\ 

.. k ~ 
(; cn~.~1 F" .. <.l s C", ' , 

'"',' 11011.11. C" 

"," '," " ,""" .. " , Mini. 
Hie'" 

{ :L'r" " l ~ 

\,,,,",1/.& Rubl' ""'" 

" ,'ny"" & .:'- ~h" r<l , 

P l i<l " cs •• (:hln'~") 
IO·ZU' 

( .:~I " "''' ;'' 1l ,'" . rcn, '-"''' 1,,,11\'') 
10·JII' 

H.I. ' 1'''''. hrt' aks: ,I us!. 11,:.1 " h 

K . , s r'''' ' ' \u lt 7; 1J " k . 
" "rk I. " ,, ~ C" .-; •. ", "m·.' r~ 

"nku,,, "".,~ .:".·)-.·1 •• , ...... ;" 

New On Networks 
SPONSOR 

A,",lbbn _.\",cr k,UI 011 U, 
G"n~. "1 F .. ,,.J s u, r!' 
(;~m·r.,1 'Hill s In .· 
( ;"n ~ ",1 ,\I", ,,r. «(; h CH " It-. d j,) 

C "ld S~al C o 
1'. L .... I1 " .. d C,' 
S, .. I" .. " I H j~(""uh Co 
1'1I1s bu,)" :>1111 , Inc 

1' ..... " ... & (; ,,,,,101 ,, C" 
R , J , R~)""'ld~ '1'" 10" ... ",, C .. 
s.:~ rna" II.,," 

AGENCY 

"udna 
Youn ll & Kuh lc-a", 
Ta .""", Laird 
{:a ,,,p b..rI .~: ... ,, ld 

( ;~ "".b~ IJ .~ II , "un 
I.~ n""n & .\ II,d ... 1I 
~ "'Ca"n · Erkkso" 
\ l e( :" nn ·Er lrk,,,n 

( :0"'1""" 
111111,,,,, Est)· 
J , 1> , ..-are h ,' r 

Renewals On Networks 
SPONSOR AGENCY 

/l~lIa.d & ""lIardj 11""rl , lI"r~ . & :o. ldh ",,,1J 
/l"rd,'" U, " ~"r"" & t:c kh" .d , 

C" "'l'b,, 1I S""I' O . W"rd \\' h ~,' I "c k 

1:"II!l" ". I':oI", .. lh e- I·","O, Willian> .:"'\ 
Sh~rn"'n III I" " , u " t! " 

"I" ... .. k C" "'I" ",I,', "d ... 'r' I' ;,,~ ;0;, W , ,\ )"~ . 

I'ro ll.l""'" 
E "'~r"o" I1rul!. Co 11111>&0 
"taf' )' . .. 0<1 _ Co J _ Wa lt ., . Th .. ",I'_"'" 
l..,,,i ,,·I1,, ,,,·,, e .. R,,,' h ,,, \I i llia m~ lI. t :kar) 
Ma rs I "~ (;."". 
:0.11""" .. ,." \'a lh')" C,, "n i ,,~ 1:0 L"" II ",,,,,,, 
I'"" .. Sa l ~s Co W"." k k & l.'·l!. le r 
' · " .... . " r & G"",bl~ Co II"n' " " & 1I .. "lu:I~' '''I'I'' n 

BI ll'" 
1:""'1" "" 

,I UGU~T. 19411 

NET 

AII(; 
,\ 11 (; 
.\IIC 
C KS 

eHS 
AIIC 
CH~ 
.\ 111: 

s lle 
S II(; 
AHt: 

NET 

e HS 
CHS 

ells 

e llS 
l:U:,> 
CII." 

ells 
:0.. 11( ; 
:0.. 11(; 
1'0 11(; 
l" H( ; 
I' H!: 
, \11(.: 
e H:,> 
,\ 11( : 

". I: . • . ~ r"" s. hr.-. " .; Jul · \ us!.: U" " . 
(T~ .. ",,,up:.. ill" . 111 :.1) ,.",,,,,<1) 

16·1" S I",h. I"" 'it' : \"s!.-S" IO: 11· 1,1 ",k , 

!· ,niu 1",,31 1,11; "'" \u l1. '" I " J" 
(-r,. ~ , '· :.1ml.";~n . "'''>' .·~ I""Hl ) 

,\ ,' pro, .I'~I · 
(1-"1.. ,.· .. . ,, 111 "",,' hl u c S cp ) 

!>II_IIIO ' '>f1t, ,~ , brt'" k~, "!tn,s: I k . , ",,,. 
.. ",,, I 

STATIONS 

lbll 
I b.~ 

I I,') 
1711 
H ,II 

" 

~ 1>"' "' Io"' ~k"; J 111 ',\ 11 11;: 7 .. k, 

PR OGRA M , limit, sta rt, duration 

r:::or l Cod" In , S Utl ~ :JII·b ,H pm, J ol 4; !< l "ks 
\ Ier"di.h Will " ",: Tu 7 :JB .~ I" n : tlc.~; 5l " ks 
1I.""kfaS! C lu h . \ITWT F q·9: 15 "". , l u ll. Ib: U "k. 
\ 11 ·,\",,,r lt .... ,, S ' ''' I' Il ,,~ 11" r by: S u" 4 . .! 1I· ~ :4 5 I"": .\IIIl. 15, 
"n~_ , I ",,· 

Anhu. ( .".lfn' )'. ~ I "I' \\ ' I' t · 1 11:.11I · 1 " :~ ~ '' ''' ; A u lI..lll : '1 ,, " ~ 
S,,)I' 'h" 1IIu,le: .,>un II·H: I ~ I'''' . Ju" 17: 'I "k~ 
., .. h u. ( ; .. df,,·)' : \IT\\T~' W A S· II ~''' ; S~ I' ~: S1 "h 
1I." "klas l I" 11 '", .. ,><1. ; :o.I T \\'Tt- II · I I :U "m: S"I' I _I , .~2" k. 
( ;"1" ,, Ilra k,, ; \ IT\\ T~' .! :JO_J,H I"": ''''''1' 1.1: .:;1 " k~ 

' hi q ,JII · IO I"" ; S"I' ,I, H "k, 
' F'; 1I :.I~ .q f'"'' lk. H, 5 l "'k" 
!Judd) W" ...... S h .. ,,: ,"'a . II :~5- 11 :tIl, ; J "I .11 ; ~l " k . 

STATIONS PRO G RAM, lim'l, $tar t, duro tion 

" "' '"' '" I ~.~ 
I ~ I 

'" I .~I, 

'" '" 15" 
1.111 

'"' '" '" '" "" 

M.",I. " \' a ll ,,)· Fo lks ; Su" lO ' I.~· IO :~ '; " ' '' '1'' '''1!. 1 ; _' l "h 
( :Ou" l)' .·a i<; S," 1 ,.m.ll"'" Jut .1; 51 "k. 
\ " ur S.II11!. & \ljn~ . W .... q_'I,_IO 1'''' . Ju1 7: ~l " k , 
Club 15: \IT\\" T . ' "Jft ·':~ 5 I,m : Jun l ~ ; ,';1 "k~ 
Ed .. " rd R. \lun .. " , \ITI\ ' n ' ;: ~ .~_ ~ I,n, : Jun 1~:;1 "k. 
1I1 .. "dle : Su" ':.\D _/I I"": J il l ~ : 5 l .. ks 
.'1 • . & \lr s. :o.." ... h, T u ~:.lU·'I I' "' ; Jul ~:;,l " .... 
•. Icetrk "h~,,,,' r-II~I~n 11:1)"'''<; ."un 'I.'I :JQ P " " 0 ... 

U .. k ~ 
\"n"r .,>"n~, u", : 'I " " g_~:JU I' ''' : Jul 1~ : 5 l "k, 
Io.nl. 'I u~ I,' 11:,11 . Th ~ . q:Jlll'''' : JulU, 5 l " I.. 
U" . ~ Wl lh Jud)', Tu H:.I(I· ~ 1'''': 0 ... , 11: ,~l " h 
Curt";,, T; ", ~ : S,,, ; :.III ·M "nl; Jul .1: ~l .. h 
Fred \\ ~ri"lI . t' , ; 10·10 :,10 " "" Ju l 11" H ,,~~ 
Edd l" I :"n.o, : Tu q·q :.IO I''''. ~"f' ll , 5 2 \I k, 
Ih le" ", ,, Tn" 'k r , \ITWT t' Il· l l: J II I""; Jul I ; ~1 " I<. 
FIJI In I' e:on' &. W"r ; T h M. ~:.IIII,m, Jul I ; 51 "k, 
il,,,aklu , I" l l -" oud. ; ,\ ITWTr Il : I~ · II : JO " "' ; Jill l ~l ,, 10, 

I 

I 
i 

I 



New and Renewed on Television 
SPONSOR 

\ ",,·,1. _,,, , ,,I.,,,, .. C 

\11. ... ,,, II..J"' I "~ Coo 
I ... " II I, ,, ~ 'I. ""r~ 
I .... n 'h!':_ I." ' '''''~''J 
, .1> .. . .. 1,'1 ,.,·,, 10 '" ,,," 
, '" 1_.""". 111. " 11 .. "",, 

I \ II I .• 111",-) 
1.,-",-,,11 H ,',,,!, "'''1'1.1) ( " 
,. ,· .. ,"., .1 ' ''nd. '-"' r I~·;"'J." I 
<"-,,,-r .• II I,, ,,· I,,, ,,,,,,,,,,,, , 

I "'Il " \ ,.,,, .. ,, .... ... h 
n""" , •• _ '- "'j 

'"·''' tc.''' 11.,,1 1 .. . , n c .. 
(.1 " ,1,..1 II, ,,. ,,,,,I I'h' ''''-' 

I' h d ,,,_ 1,,,
C;"", h n Ii" · .. ,,,!!. !: .. 
I\. 'M.I 1,'11' 'I" ' ~I , ,, ,,I,, .:, 
I I. II r ", ,.1.'", " ".r) 
'I Uk. 11" ',, 1,, 11. ( ;', 
,'to"" -O"' .... ,· i<"II' ih 1:, .'1' 

(1' " 1.,, .. 1.1 n 10-". ) 

l' .. ", h,· 1.,-,,1< '" h, ,, 
("II'hl l" . ) 

I', ,,, I", .,\; (;"",1>1.- c .. 
( 1' , .-11 h",,- .',u", ) 

11".h,.1.1 l'u."I1",,· I :" 
,1,..110..1 .1 I -" I<"'~ (:" 

""'''' .. " . Co "",,,,, III-, rihu, ln': C:" 
( \I " '''r"l~ ",Llh •. 1'\' ) 

""., ",I:",,! Oil en (,,'" .I , ) 

", '" Il."It" ~ ;" 
rhl"t""".)'II" Cor " ("I, ,-"",11,."",·,., 
r,,,,,·. I,,, ,, ".·,,I, ,· 

11 ., 1.·" T\' I. ,' '' ' 
\1;0 ,,1 11 ,,,11,, C" 
II h ~ I.,,, 11,,, 1!. S''''h 

AGENCY 

, II I,H 
'"II." C"",,,, 
( . I' l"-'II"~.'" 
\..on'l,h.·II.r""I.1 "I' \ 
111 .. ·,-, 

II .. " '''''', .... 1\1,,, .. 
\"''''I!./\ K" h k,,,,, 
nlll' .... O 

1~"h.,,, .1 ~ . " , "." 

II l\nlh ... · 0 .. 
I { ,,!,,'," .I . F",h '", 
I I I, .... ' 
I. l .. ~ ·. 
(:",1"'" 

!-.Ills 
". \I I,.·, 
I IIunl!. .... Il uh l,.,,, ,, 
110' ''') ,I. I\.""f"",,, 

"\1:\ .. h"l .. /\ I'"", 

"; ,,1. U tr li c h l't '''·,d, k 
1';0" nl.·.·. & C:~,I )" I. , 

110"")'.1 ";" " f " " ". 
'eh," ' " 
"; ,,1. I.h,lIe h &. ~"· .. k k 
II I , cc ' 

New Agency Appointments 
SPONSOR 

I hl ,, " Inc II"I1:1s 
I" ... ,k, .. , 1I,·<I.Jlnr1. Cn . ". Y. 
f.II , ,,,,,· ,,, I',kn S~ I .·" C .. rr' . :-': Y 
I ,II" I!.' "'' B,;~, I'i".· C"'I',:"\" , 
111"" ", ' nJ.!,bl,· II",. I,,, . , , 
11,,,,, .1<,," .-I""II~" ,- ,· IIi."!h",I .. ,, e .... ".' 
n".I!.'·" ... ,· ... 1 "" I'.,,,,, C" . Cn"· ' '''''1!. .l lI e " 
1I 1 ,· . _ It" I" I,- ~ , ~ , . (;,,,ho,,.I"'~, 

I .... n" Io.-l 1 ,,,"" I ;", ,:,,",,10'" ,'. J . 
"""'~ oI " I'"",,,,, , , S.," 1,.·""tI." I ;~llf . 
', h,,, ,· ..... ' ;n p'" 1'1".. " ,,,.,,"y. 1I~,l<c l .')" 
'·hk"I!." "" I·."., .. " Illin,, ]. It K. , I;hl 
I: h,Io \1 " ", 1"",,, ,·.,otlu,·" C". Chi 
I II 1:""",-11)'1 ;" . 1'""1,,,,<10,,-_ 
(:,,, ,,1 ,, ,-,,, ,, 1 "m.I",·, S,·",.1,· 
c,., r,,·, 1'"" Iue" C,"", 1. I . 
1 .... 1. II",. 1-'I. I"·. i,,, I ,, ~. (""",.~ , .. ,. ,,~,< 
I t, ,1.1," II" ," I,,~ C;" I IIC •• 1 I"'~ II) 
' ''Ul!. 1'''><' ,,0--\ , /:" I". ·. I, : ,,~:tl. , j 
I.h}· ~h". · C .. , ,, . r "lt r:.' ~ 1' •• 
1,·11 ..... '1 .· oI1,'al \ lI l!. t :" I' .. · . ' I 
I "'hl""" lUll I ' ,·" (."," Y 
II ••• '."!,,nnl 11" ,,1< , SO 1.",, 1. 
I,."·,, '."'''' ... "1",, Inc I'" .. """, .,,,. 
I"""r I ,., lin'" lu I!. ':" , 1; 10 1 
I,,""'"'' IIn",,,1!. (;" ,,, ,,_ K. ,,·t ... . ,,·t....- I 
'.,1·."" II I"" ( " I . ,,·. I :1", I 
~ ... Id." \1"" II .. ,,,I, . I!.I;.,, ' I~~.",,,I 
c .... , 1...1,,,,,,.,,,1.-. I,,,. '" I .. " I. 
(,,,,,,1,,, lin''''',,! ( ". 11.,11". 
(I" It _".,,·,,', 1 ... 1> I,,,' tJ" "~ "1 11" .. ", I-o ""h ,Ih ) 

I hl"- I ,II,' , '''.1-.. " 11,,,.1,·,. I,,, , , 
I""'",."l",,~' I ...... C"'f'_' I 
" .",., •. "" •• " In. I',·" 
" •. "",.. \11,-", n. I', .. , 
"; ",.~,rh."~,.I •• Il'.,,;,,I!.' I"" , , 
... "-,, j·t."I", " I,,, 11""" 
I " ,,11 I ., ... ·r I ,., , '" 
,-"",,1.,(,- 'I~"" ... '''''- 1.,,,,,,1.,10. I( I 
I u d) , .. "h., .. , , Chi 

" ~ 'n""1 
\ (' '''1 ,~ , "I.,,, II "t, I,,, "" ".t" "I~ (;,." " 
11" 1.,, I I 
I II "III ..... ·,·.1 ..... ,,,., It" ~I .. ,,· 11111' \ 
"" 1,,,,.,1 , •• 1" 1', .. ,1,,, , •. , , 
1"'1.'10 I",,, I".' 1I,,,h,·,I .... I' J 

STATION 

\I 1111' ." \ , 
1I 11I.' ·'I'I . llun 
\\( : 11 '_ "1'1,' \ 
1I1t1 ; 1I . ";,- 10 ... ,. 
\11''1' / .. I'h ll:o 
II C,\ I -· ·n· , "hi"" 
11 ' 1111 . 11' .. , 10 . 
II IIIP,' I 
II"I'IJ _·II . " ; ... . 

\\ '111': ' _"1"1. nun 
1I·.l lLn , , . I 
II II"; II ,: 10 1 

1\'"11 . 11'",1, 

lI e", I _ 1'\ . l·hll.1. 

\ \'1111 , \\ ~,h 
1\ :"\' 1111 . I\'",h . 
\\'( : \1 ' . '1'1 . 1'1> "" 
I\''''' J· T I ' . " II" 
\\"\1111. ,. " 
11'11"11. 1:111 

\I I'T/ .. I' h lho 

\\ .11111. ". Y. 

1\ II~: '· "I' I , lIu ff , 
W A IIU . " , . 
\U ; II." · T\' . ' . . ,. 
1I"" "I1' . II" . h . 

\\IIE."_·j'\· . lIu " 
114:IIS_TI·.' ,. 
II K( : II .. o;;eh,· n 
II "n\\'. II a.h 
11'11111." , 

1I .'"I1". l\ a. h 
Wllt:,,_,.I · , Bun. 
1I :"\" 1I1I . lI"a. h 
\\"IIIII .:"\". Y. 

PROGRAM, tim~, sla,l, du,atio" 

"",or. , J u" " ., 1.1 .... < ( .) 
s ",,,.;j u,, .IU , I.' .. k , ( n ) 
~ I".' • . J"" 11<, 1< ... hCr) 
' ''' 'h: J"n l~ ; IJ " k. (. ) 
, . " r I '~ . f' H "h~1I 1!.9mr.: """"" ~,. " I ~_ ' ''' .In ; . ," """ (, ) 
,,, .... 11".1" ... ", 'h,n 7_7' I ~ "n" Jul~ , 1<. "k, I' ) 
' I~"" Ju ' 7 , 4 .. k~ ( , ) 
,,,,, .. , .... f" .. ,h ~11 \!,;"'".,,' , ht .. bll .~a • • • n ( n ) 
" I" '\~' Jun ~ 7, In " h( ,, ) 

... " .. ,.: J ul 1; 1.1" .. . l n l 
" " " , "' J"u II., f.I " k , C., 
·"fH" " J u n 1". t.l .. k . (n) 

' fH'h , Jul ,,: 4 " I<, (. ) 
"',,' .. , .'I n l!.,·" h i ' ·': I .~ ""' : Ju ll: IJ " k.( , ) 
I "d" \ \ II' : ""I ~_I, I ~ "n" J .. I 11; 1 \ ,, '" ( n ) 

T,· lr. " .... . : Th I I - I I , ... "n, : J " I 1; 1.1 .. k . ( <) 
I '"" k In " l ',· IHI. lo " J " u'n~I·· , J u l 10 , ~ .. h If' 
U\ . 11",,· t· ,,", : Tu III_II ~m , J Un ll ; 1.1 .. "' . en ) 
s"'''~: Jull, 4 .. k _ (n ) 11'"." ~ I,,~ h"u, ~: "l"h , .\6 " m_d, ,,," J u l I : , \ .. 10. . ( n , 
1I .. . h l) \' "u" I!.. ~(ld" I 'k, n, 'hn .. : rO · n .l .. a .... I",d ~" I " ll r,; 

U .. h( " ) 
1',,,,1 Klhl e"; S .. " I ; III .... . ( n ) 

1',· 1.·,'1<1 .. " .. ". hl,,,, ~ , II' """" .. " ~'rl ~·X,j!t "m, jul 11: ~ 'I " h ( n ) 

"ro" .. ,J n" I ': I J .. "' . ( n l 
S m,,11 r,y; .\In" (, _1, :,111 ron .: ju" IX , U .. k. (n ) 
S,," '"' jnl I~ : lit w k . ( n ) 
S "'".: Jul ~; 4 " k. ( . ) 

S",,,,, J"" 30 : U " k . f n ) 
.''''' ' '; l u " 1 ~; )t. " 'k. ( n ) 
S"" .. ; In'' .1", 110 "' h I n ) 
S"" , •• Jul 1: 1.1 ,, "' . ( . ) 
S ",".; Ju" II.; 1.\ "k. (., 
, :" "1,,,1 1;1, 1, .. ,, : "u " ';JII "n': Ju " , ~: I I .. h I '" 
'>,,' 11 . ., Ju n 17; 1~ .. 10. . ( n ) 
S f' '' ' ': J"I 1; I .' .. k~ ( .) 
Chnu . I,· Q"I,. Th ~_~: .\II ",,>: J u l~ : III .. 10. _ t n ) 

PROOUCT (0' service) AGENCY 

"; " I _W~H' ho",~ ",.""~ " <, ,,, 
\1; .. ""~~"' •• rod nl!.~ ... " u r h ~', h,'d, 
<:"sm ,· t1 ~" 
1'1".·. 
Ile ,,''''''''' n ' ~""~ 
1 . ~u,,,I ~ mll " ·,,. h lltl!. ". ~ r hl",·. 

~~~ .. ~ l.'!~ ~' ~ 
\' _s / u k ••. «".u", d.1II ~," , e" 

,\u "'''', '' ;" ~ I" I" Ir"",. II,,,,. ,,1 1" ' " 
K""w~y 
I :""kl,, 1!. u lo· " ., II. 
." " 11" di <,'l h u,'" 

~:.';r.:~r~'~ .::~~,~:". , 
~';. h~ .h· ~ 
1I"e, 
I'h,"m~c .. u ' kn l. 
F I ~,·'·.\I ' . h ,,~" 
1' .. , "'IN~ty 
11,,11 1" .". 
1I~" l< ln l!. .... n le.·. 
~'"" .• , e"" .. ·" ,,,I,,,, 
I '" , I It' I.u "" II.·.·, 
11,'.·. , .. I,' 
1I",· t 
I I~,·'. ~ I .· II.",,," O u l"(,,,- . :" .. 1 .,-",,10"(. 
",.," 
",~"I " •. "'ur," 
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AFTERNOO 
STATION.PREFERENCES 

IN "IOWA PLUS!" 

Now :,>'00 em! kllow "lIat ,;talions arl' li"It' llcd 10 111(1 ... 1 in 

,\1. 1, T II EIJ6 COUl\TU';S Ii\" " 10\'\",\ /'t US" - ;". "ell 11" ill 
Pol k COli li ty (He,", i\luilll'''') . which :WI'HIIIII,.. fur only 60/0 of 
th e arcu '" IlolHllnlion. 

C. Eo 1I0Il p('r , Ill e . poll ctl :1 !>CiClltifi c crll""·"'t.'c linll with the 
qu c,", lio ll : " '1'0 ,,-hnl " Inlioll .o;; do YUH and yuur f:lIlli l ~ l i"lclI 
1\10"; ' fr cc ill c lill y or th e 1110,..1 tiIIl C·~ " The rC"lI l ti ll ~ He por! 
Ii"", t h e p Crt't.'ntagt' of IlH'lIlioll" g h c ll t~ ;u 'h " l lIlilll1 ,d th 
1% IIr I llor('. 

AFTERNOONS, WHO GETS 27% • NEXT STATION GETS 8%! 
rur th e I'criml 12:001\"01111 106:1111".'\1. \'i"! IO was nllecl fin;t 

b r 2i% o f rc·s pollclcnt .... Elc,"cll (lIIH' r )"WlI c'uHllIl crcial 
sta tio n s 1'" lI t'c l Io/(l o r ilIOn', The COIIIIJilll!d r:ltill~ fur all 
Ih ('~(' "I:l lioll" tolHllc d :t!%. 
\\ '1' h (' lit·,'c th csc figur c,", frulil Ih c \\'il1il'r 19·m Li,..tcn
illg Area C:oH' r:lg(' IlIClcx ",lI p l'url \\'1 10'" philo""lph ~' that 

1" "'1,/1> fi.~ I ('/l lII o.~ 1 III llwl sl(ll irlll IriW$(' Ilrlly.nlllllllilll:J 1,1r'flsl" ~ 1111'111 

Iff'sl , IdlOse PI/Mit- 5.'1"1";("1 ' f// '''IB('S 111(';,. y.n'f"" _" loyully. rlml Irhmc 

Cfmll/If'rdllf /II'(·{·.~S ; I;f·S an' /lllml/,,11 11II,~1 .~'·'I.~ ili/y. 

Wr it l'_for H\"aila"ilili~ '", nf lI"k Frt'e ~'<; I'ch·r,.; . 

+for I owa PLUS + 
DES .\101\"E5 ... . ;U.OIIO " \TrS 

c .. 1. II. J . I';d" ... r. I'rc-~;, It· "t _ I' .. \ . L,,~., t. 1t l'.~ i.I ('''1 .\l;nl;u!\· r 
FHt-:E ,\(. I'ETEHS. I:\"f: .. :'itol;""",1 H.'p ro·~'·" I"li ,t" 
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MARKET-PLANNED 

A UGUST!19.48 

RADKO 
H ow do you C'llgagc your salcslHcn-
hy " hasic ~roll ps" a nd ;;supplclllclIl<lry 
groups," 11 dozen or a hUlldrcd at. a 
ti ll l('? \ 11(\ 1IH'1I how do yo u train thelll 
to sell - with Oll t' " personality" alld one 
su l l' ~ appeld. I ' !~ gal'dl css of local prcfcr
CIU'CS or poLent ials? 

Spot radio ( nllil' s- Ey(' Badio) is a 
~a l cSlll a H who f'an go into all Y lIIarke t. 
or IlJarkclS ill thl' nulioll - Illan y or 
fcw- \\ h C11 and where you \\ ish 
and ca ll Ilipli "work" those lIIarkcls 

ns fCfluircd by lll(' illdi,"iduat (l1'01l1<:' 1115 
encountered . 

Hull 's - E~TC nadio IS III ftrkl'l -I'itlllflt'fi 

,."dio. I L call he IIsed aloll{" or to 
rci llforcc Ilt'lwork radio , lIatio llnllllaga

zincs, IH'wspaJl l'l'S Of outdoor. For 
sixteen ~t / 'a I' S, F & P has dc\-o tcd 
itself to Hull 's-l ·:., t' Itadiu (,.n.:lllsin·iy. 

\Vc kll Ow IHusL of i ls oPPoI'LlIllili(·s . 
most of i lS I'ilfalls. alld would he as 
happ~ lo It' ll ~Oll ahouL Ihe 011(' as l he 
olIH' r. Would you like lu di~(, \l s. ... iL? 

FREE & lPETER§9 INC. 

ATLANTA 

Pioneer Radio and Television Slation Representatives 
Since M(I'1, J932 

NEW YORK CIlI C,\ CO 

DETRO IT PT . WORTII HOLLYWOOD 

• 

SAX FHA:'iCISCO 

" 

I 



i"'h\\· 
..... ----........ \ 

U. S, Spends 42.l1o of Income lor Food 
I)('~pite currl'lll cutt ing of :ldvcrtising budgets (including 
broOldCiISting:) hy food processors llnd distributors reccnt De· 
pllrtnl('llt of Commerce rerorts S\:'l lc thOlt thc a\'cragc fOlmily 
food budf;Ct . :lk('S 42;; of inC(lI1c. Ncw fcod orgnni~OItion s, in 
:In dfort 10 obt;'lin P;'Irt of th,lI 42%, llrc <'fltering: thc broadc;'lst 
;'Ich Cfl i"ing field and ;'Ire l"xpCC'led to force Ihc withdrOlwcrs b;'lck 
into Ille fold, Bmadc:lsting a(fccts buying habits of9Jr-; of 0111 
families, I ~ent is still S('('ond considerm ion of consumcr market 
and apparcl 01 close third (rl"llt 12.5~·;, appilrd 12'";). 

Miami May Be Sold As TV Luxury Market 
Bob VeTln (through Joe Rloom) is trying to pcrsuadl" prosJX'C· 
ti\'(: TV ;'Id\'Crtisers th;'lt l'\1iallli's WTV) will r('ach a luxury 
markct in the lu~h TV.equipped vacation homes. Station·s 
1('St p;'l[tem~ nre cXpt'CtctJ to b(' on the air beforc thc middle of 
August, \~~th plans for a star·studded schedule in thc making 
for No\'cmhcr·D<'Cclllber. FCC could throw in a monkey 
wrcnch b) refus,11 to okay So11e o( pending opera tion to Wulfson· 
,\Iqer theatl'r operators, but isn't expcctl'd to, 

Credi t Spending Continues Up 
L.1ck of credit controls i!> speeding spe nding throughout U, S, 
t..:nlcs:. the ~pecial scssion of Congr('Ss acu, credit will reach :11\ 

1l1J·time high dUrlllg thc Intter half of 1948. I\ lortgage credit, 
m'talllllem credi t, lo.1J1S on sccurit i('S arc all on a rising trend, 
MOlle} in circulation is also e:..pccted to rise to $iOO,OOO,OOO 
by cnd of year That 's ;'ln all-tilllc high, It means both con· 
SUIIIl'T c<l~h <llld crloJit will be (cad) and willing to be sold by 
;'Id\'('rti~illg, Thi" po~es;'l new problem for radio and all ad\'er· 
ti~lllg, Should It :.ell nil it can, nl shou ld it JUSt sell what it 
~h"uld, It's 11 tou~hie fur "frC(· enterprise." 

FTC Decisions Put Heat on Continuity Accepta nce 
Fl-dcral Tr:ld~' O,mn*"on i~ dotting "i"5 and crossin)! "t"s in 
r('('t:nt dl't:'i,ions Thi~ Ims hOld thc net r('Sult ofllel\\'ork COlli

llll'rc101I C0l1l11ll1l1) clearal1l:e depnrtment~· doing: likl'wi~e. When 
till' rrr 'latC'" tllnt LOillIora "lIh one "I" is oby for n \>''001 
~ahic :llld Llmnnr.1 llith tllO ''['''~ i~n't because it illlpli('Slhe 
prl'!-ll1n' (,I Ilallla 111101. II 1ll;lh'S the networks' cem.nr~hip de. 
parlll1l'llh I~ ,k 1'1 l'n !,/cqx'l' th;'ln Ihe) normally do (or "hidden" 
m~'1l1lH1J.:~, Tr~ l!I fiJ.,"url' thwu~h the "1'Oh'n word on the ;'Iir 
if tlll're an' tllO ")'.'~ or one III Ualnoril. 

" 

More "Public Relations" Insurance Advertising 
Insurancc comp.1l1il'S will he spending: more money for broOld· 
caSt advcrtising ;'Ind adVertising of ;'Ill types this (al] and winter 
th:1I1 they have during the past ten )ears. Copy on program~ 
will be directed to educating public on state insurance laws and 
their operation. Reason is il public rl'hnir)llS one, since Federal 
Trilde G:lmmission is making an intensive study on monopo' 
),stic l('ndenci('S in inSUr1l11Ce field which are 501id to t.c helpl'l.l 
by st;'ltl' laws. StUlly will take 15 months, nnd thcn somc anti
tru~t aCllons ;'Irc cxpcncd ;'Igainst ;'I number o( tl\e companies, 

Discount Control May Help Advertising 
J\laxill1um discounts (or groccry products ;'Ind rubber tires mOl)' 
be set by Fedeml Tmde Glmmission this f;'ll1. Roth grocers 
:md Olutomotlvc supply dealers want some protcction against 
discriminator) quantity discounts and have appealed to thc 
Commission for action. Control over discounts m;'l}, ennblc 
food and ruhber mnnufacluTers to diven moni('S, now expended 
in dis::OUlIlS, 10 ad\'ertising, 

Farmers to Continue 10 Have Spending Money 
L;'Ist minutc extcnsion o( present farm proE!ram insures major 
farm pric('S' being maintained (or llt lenst t\>''O years, This 
means tllnt the farmer, who has more money to spend than 
e\'er hefore in U, S, history, will continue to be;'l prime m1rket 
(or t-ro;'ldcast advertisers, I\ tore ;'Ind more rural stations will 
slam their progrnming towards the man \I'ho m;'lkes his income 
from the soil. 

U. S. Income 10 Hil High in 1949 
America's disp0So1ble persona l income (or the first hOllf of 19~9 
;'IS ('Stimatcd by the Department of Commerce and other 
\\'as.hington sourc('S will be at ;'Innual rateof$204,SOO,OOO,OOO. 
This compar('S with $82,500,000.000 in 1929, CoSt o( living 
index, on the other h,lIld, is So1id by the same sourccs to be 
rising ;'It a higher ratio than disposable incomc. Ad"ertising 
costs nrc not rising as rapidly as other marketing factors. 
Generally spe;'lkillg thc lowest p('r(('Ilta!!e of cost of products 
in five )ears will be spent for advertising, but this lower pcr· 
cent wil! still be the largest amount Spent for ad,<ertisinll 
for all time, 

Anti-Trust Suits Continue 
While anti·trust suits arc expected to be cut considerably if the 
Republicans win the elections this {all, thcTe i~ no pr('Sent let.up 
in the ani"ities of the Justice Departlllent in this field, Most 
recelll indusl ry to (eel Ihe hCOlt of the law has Ix>cn the wall· 
paper manufacturers, a number of l~'hom were nccused o( acting 
in restrainl of trade in stabili:ing prices alld enforcing estab· 
Iished r('Sale pric('S, Adverti~inf! by these compnni('S (there 
were dglll o( them) ha~n't hem big, but a co:)perali\'e cnmpaign 
(including radio) which had been planned by the Wall Paper 
Institute hns lX'{'1\ scotched as a r('5.ult o( gr<llid jury indictment 
ohtllincd in Pllil;'ldelphill hy the .lu~tice Dcpnrtment ag;'lin~t the 
I!utilute and manuf.1.cturer membl'r5. 

Postal Receipts Top Record 
PMtlll rcceipu arc held in many qU:lrters to be a good b,.1romcter 
o( husiness conditions throughout th..: U. S. Fi!'('al )'Cilr eliding 
30 June 19~5 1$ ~11d to ha\e been the PO~t Ollicc's bi~g{'$t 12 
momh~. New York alolle itlcT\'a~ its. rcceip ts $10,500,000, 
hitting: all·time high of 51~2,500,OOO, 
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Put them all together .... 

and you've got Florida's first 
and only 50 KW transmitter 

, 

\ 

More thon thol . For nut monlh, when WGB5 mOves lip into thol 
select ,roup of 50,000 wolt stotions, yo u'll hove 0 powerfu l new 
"'aice to trovel you, soles meuoge throughout 'he rich southeast Florida 
COosI eilies. To .eoch the fostest growing metropol ita n area in America 
wi,h on impact sec~nd 10 none. 

CBS in MIAMI. The KATZ Agency 

I 
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There's a lot more to it than this ... 

and .. 
ee 

In business there's a loc more co thar calling card than formal 
presentation pf a name. Ie means someone no fanhcr away chan 
your receptionist is bere . .. rigbt 11O1l' ••• co sec you personally. 

And if the card ca rries rhe name of a \,"lcco and Company 
representative, if means evcn morc. It tells you: 
1. that the pnxiu(( rcprescored is Spoc Radio - onc of rhe most 
profitable and mOSt flexible of all forms of advertising. 
2. dl.:a the s.:dcsman of char product has taken rhe trouble to learn 
aboll[ yo///' business before comin~ [Q calk abom his own. 
3. that -like all \X'ccd and Company men - he has o\'er 250 years 
of combined experience behind him ... with all it implies in 
(erlllS of practical skill in an enormollsly complex medium 
where: skill is at its hi,!,!iles( premium ... and ... 

4. chat rhis skill was produced br two basic factors: extensive 
kllow/edge and plain h,m/ work. Ther dlU',')'s payoff ... in 11Il)' 

husiness. They nrc indispensable in Sp()[ Radio. They are, 
in short. (he (WO lll:ljor reasons why \Veed and Company service 
has proved so valuable [0 so Illany successful advertisers. 

radio station representatives 
new york boSto n ch ic ago • detroit 

company san francisco atlan ta hollywo o d 
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Is radio the 
Dlost flexible 
medium? 
I .. sc,'crul hnpor1:11I' r e s •• eels 

it I .. ensures 1.0 Iligher .h:lIl 

bhlCk :nul ",-hite. Inl' .here~s ;t .. 

4~x'ro sonu!' hing 

Over $15.000,000 in bro.1dcast time has been 
cancelled for this fa ll with the explanation that 

the advertisers arc shifting moneys to "more Ilexiblc 
media," In a majority of the cases the cancellations were 
of network radio. 

It is not so casy to check cancellations in national maga
zines. Consumer magazincs do not, like broadcasting, live 
in a fish bowl: However. a study made among 36 nationa l 
advertisers indicates that 30% of thcrn arc cutting their 
mass magazine space. The}, arc giving magazine repre
sentatives the same reason th.1! nCI\\.'Ork salesmen ha\'c 
been given. Tile)' 3TC going to usc "more flexible media." 

There is little question. at this time. but th..t most na
tional advertisers IImnt to kecp their 19~8- 1 9~9 budgets in 
a liquid state. frcc of long-wrm commitments. They want 
to be able. if necessary. to about-face right in the middle of 
a season- to ch..nge copy appea l and ewn the product in 
their adver tising. The St'ason 19~5- 1 9~9 is destined to be a 
cash register season. Costs of producing most products are 
continuing to rise, and buying resistance to price increases 
continues. Stockholders arc reading their quarterly fe
ports far more completely than the)' have for the P.1st few 
years. Wa ll Street brokers report that requests for corpor
ate annual and periodic reports on the P.1ft of both traders 
and the investing public have increased by over 15% . 

Most management ronsultants recollunend a\'oiding 
long-term commitments. Advertising in certain media 
can be used hand-to-mouth without losing much (if 
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SOME REASONS WHY BROADCA 

NETWORK REGIONAL 

{on be 

p'.g'.,"'~ (o ..... "i.l. 50lh "".lIi· 

.pt.ir., .. U pr" .,11 p •• d. ,11 

Itdi •• , .. 'pOlIO! .r ""i", .Ift,Ii .. 11 

anphing) ill the way of discounts. In 
nctwork bro.1dcastillJ,: , \'oIUIlK' and frc
qU<:llc}' discounts are a vi lal (aelOr and no 
time i~ sold in bs than 1 J-w(,'ck c},cl('s. 
R('~id ('S the di»count f:letor there is also 
thl' vi t ;]1 comideration oflisl('lling habits. 
An <ld\,(' rli scT in illlC!Work slot, ifhc has 
the correct vchicle, !-'<'B mOTC in drcula
l ioll for his moncy practically ('vcr)' sea
..on he ~ I;'l y~ on the air. With few excep
tiOIlS, the I1c[I,:ork programs with top 
nudi('nc{'~ ri nd lop ~ponsor identification 
arc IhoS(' which have bern 011 tllc air for 
a long tinl('. continuously and in the sam!.' 
lime period, It is Ihis increment which 
has forero ad\'ertiscfs to conclude t llal 
Iletwork radio is in!lt'xiblt' - that rou 
can' t ,gel in and out of it quickly and 
effectin'l) 

From that point of view hroadcnst in,!! 
is inflexihle. Bonlls nudicnces aren't rol
kcted rapidly. Listening h"bit s aren't 
(h,U1,!!('<i o\'('rnight. But 111011 fact, !low. 
l'Ver, 1m, nothing to do with adn·rtising 
fk'xi~ility Through a progrOlln \\'ith nn 
IIllrt',lsing rq .. 'tilar following an ild\'ertiscr 
has an audil'lICe ready. willing, ,lIld nbl(' to 

r~' <;old ,"llnt till' adH'rtb<.'r hns to ,,<,II , 
Th" :urdrl'rKl' i" hi" 

1l;l\Ulg an :"lllJll'nc(', it'" up 10 the 
adl"(.·rti ..... ·f 10 -.(;11 wh.1t hl' hOI' tn ~I J. 

Iln(' r<ldiu ha~ ib i!n'illl· .. t Ik:-.rhilily It's 
tn.I .. · tllnt nd\\ork radio ha'I1" u<.ed thi' 
IIn.ih;lit \ l'X(l'pt in hillhhrk(' and CO\\·· 

C.1Ilhl"f Clllllllll·n. i;\I .. b .. :toll' ;IIlJ art('r th~' 
I'nl)!ram ol..t ..... ·rtl'lllg Thnl' i" .1 k;rr on 
tlw part ,II big adl'l'rti,,'r" th;u tIll' li,tClll"r 
willI,· llJlltu,(J \\ilh I'"' mall\ prn.:iuct" ,. 

oil,,, p."",l <o.lu" lid 'ro.". "1",,,, H ... I"., ~".'''I 

I . .. ·,." 
, ... pling 

that listC'lI('T faithfulness is dissipated 
through mUltiple CCllllmercials. Tests r('
celltly conducted by one of the leading 
scmp companies pro\'cd to th(' satisfaction 
of that organization that the)' could sell 
an almost un limitro number of products 
0 11 ol1e program, just as kmg as th(' prod
uct s wer" noncompeting items and thc 
commercials weren't rlln together. Th(' 
r~'St'arch h"ad of this COlllp.1ny believcs 
it 's rossibk to usc a big: program on thc 
air as a multiple adVertis ing carrier. The 
Lux Radio Tlu:alrr hour, it is Ix.'l ie\'ed, 
could s('ll as many Lever Broth('rs prod
lICts as t he Cambridge firm dC'Cided to 
carr)' on I he program, wit hout hurt in::: the 
high listl.'ner-rating of the program or the 
impact o(thead\'ertising:, That il hasn't 
bt.'C1l used is morl' becau~ of tIl(' desir{' 10 

mak(' the pro,!!ram a top prestig(' itelll for 
L('\"('r B rolll('r~ Ihan bt.-callS(' there is an)' 
f('('ling that by using only Lu.~ copy it 
S('lIs !nore Lux soap, 

r\ top tll.'lwork prugr;llll with a great 
:ludiC'llce i ~ lIot an innexiblc ad\"(,rtl~ing 
Ilwdiull1. Not only C<l1l it be uSt'<i to S4.'11 
as lllan), pfOllucts as the manur.1ctufer 
d('~irC'o within the limitatiom. of net work 
fI1l('s alld regulation") hut It doc,n't han' 
to ~dl the "'11m.' prodl1ct~ thmugh\lUt a ll 
>-<'Ctions of the natiol1. Tlwrl' ar~' fel\" 
ploducts with nat iol1;11 di~triblltion which 
ha\e equal ;1cccptancc in .1 11 scclillllS oft he 
m Ulllr)'. On any of th(' fnur n~'I\\"ork1' il 
i ... [X1~~iblL' tn ha n' rlj!lonal cut-ins fill" 

"1'1."·,: ial clJll1nll'rc ial mp\. Rcgiona l cut
in~ ;1rl' illl·Xj,'n ... i\·l' and can link<' all\ 
Ill"lll"ork <I' pliabk il" .. lil~·c[ mail. ~plir-

,h," L:J .". 'pp,,1 
."H, •• loud 

pr . ... h •• 

lill,!! a n('twork into SC'Ctionallinks as far as 
ad\'ertising copy is concerned is another 
indication of th(' tlexibility of net"'ork 
radio, 

The big negative on network bro.1dcilSl
illg s t ill is that you can't get in and out of 
it quickl)" If, instead of looking upon th" 
medium solei)" as an ad\"Crtising ronn, the 
adv('rlis('r looks upon il as a con tinuing 
personal COlli act with his market, th('fe is 
usually \"ely little worr)" about getting in 
and out. Few great corpor<ltions canc,,1 
all their advertising ir ther (,xpC"Ct to star 
in business, Since bro.1dcasling is a very 
personal link Oc\l·\'em ad\'ertiSC'r and con
sumer, nwn}' .. dvcrtising managers fed it 
should be th(' last m('dium to be cut in a 
budget. As the \'p in chMge of ad\'('rtis· 
illg ror a great food companr stated whC'l\ 
fight in,!! a lllanag:('Ill('nt directive to drop a 
long-spollsored network program. "We 
lose more than we gain whl'Tl we cancel a 
program like thi~. \\'e may 5a\'e 1'ome 
illlll1edi<lt(' dollar~ but I\'l' CUI our::clw;,-s off 
frol11 millions of our nrS{(lllK'rs cu~, 

tonx'fS who h;1\'(' lx'Cll eJucacd to buy 
OUf products while Ii~tening to our ~how."· 

11(' h;Jd to drop the progrmll despite hi ~ 
pica, Since b..lllkcrs contr,ll 11\11\) (Orp:)f' 
a t(' operations tlw) frC'l.\lIl'ntl ) a rc l!uideJ 
by fmaneial re[,orb which must 1:>)" thl'ir 
nalurc gi\'e an incomplet~' picture or com
pany o!,".'TatIOiK 

All the l-oIl-<::alled inflexibility of bmad· 
ca~til\g i, rni ..... ~ illg from 'IXlt radio. h'~ 
j'(,,:<il:-k' In g,·t in al1d Olll of n :<pot 
announc('ment cmnr.1 i.1.'11 " 'ithin two 
\n'~'k". ;J -pot rrogr:lnl operal ion within 

SPONSOR 

~ II '~', 
.. 0111 



DVERTISING IS TOPS IN FLEXIBILITY 

rWORKS SPOT 

...... , 
" ,h,.,., 
p."ibl. 

;1 • 
pr'gr, .. .,.<tll.,",., 

All •• , ~I 

d.Il.~ .' 
,.'",ot'" 

1.1., "(O'OP 

P"g'o"" 
" p, .... li •• 

~o"iblt 

E.obl., (10" 
...... , , •.• p 

four weeks. Earl}' ill June, ex\X"u tivcs of 
Colgate_Palmolive_Pee[ Ille t for three 
doys to decide what markets thcy'd d rop 
and in what Illnrkcts they desired ext ra 
push. The meetin g made its dt>c isiol1s 
around II a.m. one day and two w('('ks 
later new markets werc being satu r:l tcd 
and worn-out markets had bel' ll dropped. 
Colgate is a great belicver in spot broad
casting. 

When U. S. Sled found itself involved 
in a labor d ispute ,md wamed its s ide,of 
the story brought [Q the publ ic in areas in 
which Steel had plants and others iLl 
which it had big stockholders. it turned to 
spot advert is ing. It had a pa id stat('Tlcnt 
br Benjamin Fai, less 011 the air within a 
few hours after it was teletyped to s ta
tions. T his <ldvcrtising being of <l pu blic 
service nalUre, stations cancelled other 
commercials for it. They have done the 
sallle for commercials on the ull ion side of 
a labor dispute, 

Spot broadcasting is the most fl exible 
of all media, Adwrtising copy conceived 
at noon can be on the air the smile day, 
By mean s o f spot it is possible to hit as 
few or as many territories as desired. It 
is possible to pinpoint Rdvertising·s im
pact by us ing stations which cover only 
their immediate arc:ls or outlets which 
cover as man y as eight statcs. It is 
possible to saturate a l11:1rket quickly 
" 'it h multiple armoullcements daily or to 
cover selected areas, 

With spot broadcasting it 's possible to 
tie in programs and announcements with 
individual merchams or chains of stores. 
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I t"s possible to send listeners illto stores 
specific stores asking for prommiol1nl 
literature, The flexibility of spot broad
cmaing is virtually limit less, It·s even 
possible, despite the fact that broadcast, 
ing is a mass medium , to pinpo int Rdvcr
tising ill some territories to the exact 
economic or educational st r;lta t hnt a 
sponsor dt'Si res to reach. He can hit a t a 
discriminnting level through R stat ion like 
WQXR (N, Yo). A young audience can 
be reached th rough the WNEW's of the 
na tion, There is a group of farm audience 
s tations for the finn which walliS thcm. 
Evcn the negro listener has speci:l l pro
gram likes whidl enah lC' a user of :;pot 
ad vertising to reach him. 

Because of station block pmgraming 
it 's possible to buy rcad}'-made audiellces. 
Because of research stud ies (diary, Con
lon, City Hooperatings, Pu lse, Wlian, and 
a variation or combination of the tech
niques used by these research organiza
tions) it 's possible 10 have a fairly accu
rate idea of the e .... 1ct audience beillg 
re:lclled. Results are as il11medinte as 
point-<lf-sale Oldvertising, as checkable as 
newspapers, and as low-cost as throw
aways. An advert iS(.'r ,dlO shift s out of 
broadcasting wit h the statement that he 
is going to usc a more flexib le medium 
can ' t be aware of the scope or the inherellt 
possibilities of the air. 

Where an ndvcrtiscr doesn· t wan t the 
problems of bu) jug individual stations, 
and where current condit ions preclude a 
long-term coast-to-coast network COtH
mitment , there ii' a lways the re{!ional net -

50mt •• y 
<0'1 ,hong., 

g. "ibl. 
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work fie ld. l\lore of t hese networks arC" 
being fO,med nlmos( mumhly, designej to 
cover :i(.'Ct iom of the country wh cli l11ve 
similar buying and living habi ts. T hey 
arc usually concci\"cJ so that they parallel 
the naruml salt'S terri tories of gre:lt 
nat ional consu mer goods corporations. 
T hey are eith('r extensive collections of 
sma ll stat ions, or intensive linkings of :I 
few powerful stat ions. They bill as a 
uni t, promote as a unit. T hey are not 
qu ite so flexible as individual stntions nor 
so long-term as nat ional networks in their 
contractual operations, althou gh indi
vidual regioll:l l chains differ in their mini
mum IIllmber of weeks and cancrllminn 
rl'C]uiremen ts, e tc, 

Broadcast advertising nllls the gamut. 
I t can be used to reach a mass audience of 
over 9CY1 of the nation, or a tight captive 
audience shopping in supemlarkets in 
Connecticut. Advertisers can get illto 
and out of the field within a fell' weeks, or 
usc it lI'ithout a change for years. Not 
only c:ln bro.1dcastin1,! TeRcll any audience 
flexibly, but it can put that audience in a 
buying mood. 

When million dollar corporations bow 
out of broadcasting---Qr cut radio adver, 
tising budgets· wi th the excuse that ladio 
is "inflex ible" it"s an admission that they 
dOll't kno"' holl' to sell the !istencrs. 
It is just as if n food manufacturer were 
to tell the stockholders that he couldn·f 
sell in :l chain o(supenllarkets. If broad
c.1sting can·t be used effectively, there's 
liable tc be someth ing wrong "'ith the 
prod~ct or the s,1les rhilosophy. • •• 
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To thc CllomlOUS compilation 
of radio research dat a which 
is ~r\'ro up to sponsors at 

U. S. HOOPERATINGS: 
intervals has been added U. S. Hooperat. 
ings. Unlik(· Hooper's Program Hooper. 
3tings, City Hooper Ratings, and mOTC 
r('Cently, Hooper's Telcratings. the U. S. 
Hoopcratings purport to be complete 
figures on actual listenership to nelll,ark 
programs throughout the United Sta tes. 
All other Hooper studies aTC made on a 
comparative populari ty basis via the tele
phone. U. S. Hooperatings combin(' tele· 
phone coincidental ratings .... ilh diary
study information from nontclcphonc 
homes. an eXIJlanation Diaries arc also placed in telephone 
homes. in order [ 0 obtain the relationship 
belw('('11 diary-rcjXlrtcd listming and co
incidentally-repel! ted telephone lislming. 
Proceeding on the thesis that his tele
phone coincidental ratings are cu rrentlr 
the most accurate indices to radio lis ten 
ing ..... ithin the cities surveyed, Hooper 
uses them as his base and computes the 
inflat ion prescnt in diaries by comparing 
the diary-reported listening in telephone 
homes ..... ith the coincidental-reported 
lis[ming. He thm scak-s dOIloTl diary_ 

Inte,viewe .. fill .. d out forms lik .. this II th .. y ch .. ck .. d li.t .. n' ng for U. S. HOOp .. ,4tings . Shut included second 14dio set inlolm.tion nOI usu.lly chuk .. d 
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repor ted listening ill 110lllelephone homes 
proportionatl'iy. 

Some research men feel that rhl' rele
phollc-home coincidental deft.nes listen
ing. 11K' first rCOlson for this fccling lies 
in the fac t that Hooper dOl'S not ask, for 
his scmi monthly report, whether therr is 
a s(''Cond radio l't.'Ceiver in the home and if 
it is in usc. During the period in which 
t he U. S. Hoopcratings were taken 
(January-February 1948), the quest ion as 
to second-sct listening was asked by 
Hooper interviewers in all the 84 cities 
which "'ere used by Hooper as his co
incidental base. Thus the lack of second
sct information which tends to deflate 
ratings was eliminated. Other claims of 
deflation, such as the fact that the tele
phone coincidental can rate on ly an 
" average minulC' of listening," and thus 
the rCSJXIndent reported as not listening 
may have been listening to almost all the 
program, yet not at the exact minute 
called, apply to the U. S. Hoopers as to 
all of Hooper's reports. 

In any event , Hooper figures, U. S. or 
otheT\Visc, certainly do not inflate ilsten
ing. The scaling down of reported listen
ing which has laken place in computing 

.. -

", 
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fill' U. S. Hoopcratings may hcst be 
att ested 10 by the fact that for the 
Olrstrrfield SUPPfr Club, di:lry telephone 
homes reported more than twice as much 
listening (20. 1) as telephone coincidental 
fami lil'S in til(' same :;m·as ((J. 2t Thus 
diary-reported listening throughout 110n, 
tt'leph()nl' homes was scnlcd down more 
than 507c to obtain the U. S. I {ooperm
ing and the number of listl'llerS ttl this 
p.1rticular program. Not all programs' 
diary list('ning figures were inflated any
where ncar 100~ sillce the tcndmcy 
towards inflation is greater in a program 
broadcast nightly than it is in the case of 
a ol1ce-a-wl'('k broadcast. 

No rescarch results arc better than the 
sample used. Hooper's sample for his 
U. S. Hoopcratings is admittedly small. 
He " 'ould like it larger but sillce he 
assumed the extra financial risk for the 
U. S. Hooperating~ , the cu rrent sample 
was all he felt he could employ for his 
first projcctable ra ting. 

T hree diaries each· were sent to 4,800 
selected homes. Of these homes, 2,530 
cooperated in keeping a diary for each of 
their rcceivers. T here were 693 telephone
diary homes used to establish the rela, 

tionship octWttll listening reported via 
the lelcphrme-ruincidelllal and that re
ported via t he diary in the s,1n)(' class and 
type of homes. 

T he diaries we're kept and returned in 
propon ion tn the Sc.'tS located in the three 
types Ilf arcas into which the U. S. was 
divideJ for tlw pu rpos...'S of this survey. 
lUll! N"""'h~I D, ... y 
~,/1",,,I),,,,,,,, G,,,~p ll<-uibution 

HI (j~; '"}' (~"3" ~1 '~ ,,, .... ) J, 8'0 
15 'r,,: I .. "" U.5UO to ~1.OIrfl) J68 "" 
J.I 5~, Itmal (u "'I<.I.~I~') JJ 4"'0 

The scaling down uf di;1ry-reported 
listening was not done area by ar('a, as it 
is obvious that 693 diaries divided among 
84 areas would ha\'e produced a s,1mple so 
small in some' a reas as 10 be microscopic. 
The fi gures for the 84 cities were broken 
up into 12 ,l: roups and the sca ling down 
was donc b} city groups rather than by 
individual cities or tn"11S. When the 
numix'r of people or fa milie> surveyed is 
smnll, certain rcsearct, expcdiciUs are 
Ill'Cess,1ry to achieve a statistically ac
ceptable sample for correlation purposes. 

U. S. Honpctatings arc valid only on 

( PIN.lst' turn to pagt' 65 ) 
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Poilll -o(·sak ndwrti~ing: has 
found it' voice. Th;'\t \"Oiec, 
r(,str in<.'l.1 during: flU' fir~ t two 

~(.1fS 1·1 it~ u .... tml! by Ih(, shortage and 
((I!-I "I It'I('rhc~lI; 111)( ..... ha~ nOI only 
1'f{J\ l-d II" .lll'( I L\l 11(><.' but h Ol'" U l lCO\ 'Crro 

till' '''':lnt of hit\\. til dd lH'T lIa l ion:ll 
cnwr.lgl', It' r\ \ , 

·',\lu .. ;e to .. hop t-y" isn't Ill'.... I", sue
Cl· .... tul "'l1lbmatl"11 Vlilh ad\Cl l i~lnl! jo;.. 

ToJ.I\' O\lr ')41 rrodu([~ .1r(' ·,old o\'cr t hl' 

SIOTl'<.lst C"!'f't1T.IIl"n vf ,\llll'ric.l" ~)'" 

Il'lll ;llolle. '111(" first l-'I't'rill1l'll! con
J Ulf('l! h~ \ 1\ 1:;\1.. Ie; }l';\1'" :IJ.!" 111 ;-": (' \1, 

Lllglaml ,U, 1' 'Wll~ \\;1" a l.h~Il\;lllailurc.· 
I '<II \\hlll St .lI1ll'\ In .... ·lnfl kfl ti l(' Bul .... 
aJn'rt l, m j.! ;lgl' IK~ 10 hl'ad lhl' 'IOI<'Cn"l_ 

ill l! dl'\dnl' IIU'111 m I ll(' I ;Iq, Illl' " ('X, 

r <:rt ," ' I ill lm'u- I' r.l('tlc,11Iv nothillj:: of 

30 

how to ~1I via til(' spoken broadcast word 
in sUJX'rnlark('t~, Thc musIc was pro
glamed illCorr('("tly, till' uu rdulg, ~pottil\g, 
and scheduling of ad\('rti ~ il1g werc illept . 
Thc sound bla~ted tlK' ~hnrpcl'" in onc 
rart of Ille ~toT(' .11)d \\'a.~ inaudihlc in 
other S('CtlOll.!-. Thc product~ adwrti-ed 
wer, frcqu('1ltl), hard to find , ralher th,1n 
in til(' J.'OOd Irall;c m~l('!; of !< t n r,,~, ,lI1d 
~tor" per<.Olll1oC'l W('fe lIll~ld 0 11 u-hm lhe)' 
\wre hearing. 

Thc IC'I"phol1{, linc problcm u'a~ abo a 
~Ulf(,(""~ llIlg JC'h:rrent S\1l-X'rmarkeh arc 
l!l' nCI a lly nnl locateJ cI~ lO!:l'ther. Thi~ 

lile,1nt Ihal Ihe CO~I of linking th" ~lOr("', 

with a central Hlidin wa$ l' \r\' n~i\'(', It 
0I1'o(lllll"0I11t that poillt-of-~ale bro,1dcaQing 
wa~ t iN dnu 11 hy ill(' .hortagl' of facilu i<",_ 
\\'hl'lI t!ll' r\' OIrl;l1 'l l'1I0Ugh lilll'''' for tC'lc-
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• , , 
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phone uS(', it's practical!) impos~lblc to 
obtain thC'1ll for leased-line purpClSrs. 

Standard broadcasling has been COII

!<idercd a numt>cr of tilllt'$ during the past 
IS }"C,1rs as a means of reaching the 
l'hOPPCT OIt ""(Irk, but thc ilJJpo-.~ibility of 
maintaining clear undistOMl-d music and 
l'Oi<', reproduction .11 the r('("C'lving end 
dll, to mall-madC'- and natural qatic pre
l'('IltN Ih" uS(' of thi~ (orm of tr;'lII~

mi".$klll. 
F,\I broadcasting IS different, ~o 

motor 1101S('~ . nron l'ign cl\\ission~, x-ra), 
or diathermy il1terfer"nc,,~. di5IUrb F,\ I 
fl'Ccption, The problcll1~ and r"~triClions 
of land lim.' tran~mbsioll arl' being clil\lll1-

·I .. ,,~:.-; (",.n .. nf ,/"/,,,",,1 N1";f>~"'"' ",,,I ,n "n.! 
,0' """I .1"". ,...,J,,<y J .. I , ... J..." ..... Ihn/ ""' ~, I"/",,n, 
'/' .,~ /( In ... . /lo, / ..... 1. 
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Typ ic:.1 of supl',m"~l'h whl'r l' point-of-s. ll' b,oadcasting incrusl'S buying is this ma r ~l'I in Monhl'. 1 (Picturl' co u,tl' sy o f Ch, in Stor e Ag e) 

atro by broadcasting's st<tticless, high 
fidelity fo nn, FM. 

By law FM can't forsake its responsi· 
b il ity to the home listener and serve as a 
facili ty to transmit music and commer. 
cials to supermarkets. Neit her can it sell 
big blocks of time to a storec<lst operator 
fo r the purposes of transmitting pro· 
glams to giant markets. But it can pro
gram its broadcast entertainment and 
advert ising at least part time so t hat 
they're ideal for recept ion both in the 
home and a t the point of sale. It can't 
do it on a full time basis because stations 
have a public responsibilit y to provide 
something besides music and selling. 

Most FM point-Qf·5.1Ie service will be 
programed at peak hours of store traffic, 
from 10 a.m. to I p.m. and fro m 2 p.m. to 
6 p. m. During these hOUTS the music will 
be popular but \'irwally wi thout vocals. 
It will be music·to·buy.by, but it will also 
be music.to-work-by in t he home. It will 
be music-Io.read·by. It will be b<lck· 
groun d music. Two ye<lrs of testS have 
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pro ved that shoppers don't like over
<l rrangl'<i tunes. T he}' want the melody 
to be cle<l r, the}' want mostly strings, 
little bl ass. St<l nley J oseloff, now head of 
Storecast Corporat ion of America, suc· 
ernct ly describes the type of music the 
food shopper likes best as "music to 
hum." I c's the t ype of music that Muzak 
has recorded for res taurant and bar 
service. Some of it is a,geless, some of it 
is as up.to-the·moll1ent as the costumes 
that models carry in their big round hat· 
boxes when they 're rushing to a photo· 
graphic assignment. 

J USt like regular radio daytime pro· 
gramillg. tht' music and comn"\t'rdals will 
beschedulcd in 15'll1inutesegmellts. Un
like present .day broadcasting, the com
mercials will be ailed in groups of three. 
During the telephone wire testing period 
these !luCC" commercials "'ere 30 seconds 
in length and were separated by 40 
seconds of dead air. Dead air is a greal 
way to lose an audience in broadcasting, 
so FJ\'I storecasting will not use it. The 

three commerc ials will be linkd by type 
of product. T here might be bread, 
butter, and coffee advertised in one con
tinuous commercial, with the copy bridg. 
ing the three, very much as musical selec· 
tions arc joined with a segue. There will 
be from eight to ten minutes of commer
cials an hour (t il" NAB rode permits 
three minutes in each 15 during the day. ) 

Cone will be the plug uglies. Point-Qf-
5.11e broadcast ing call't be done with irri
tant commercials. No guns will be fired. 
no LS ,\ IFT will be imoned. JinglC$, 
candy whizzz.es, and bromo·seltzer chao 
dlOOS are out. Storecasting commercials 
must have straight, simple, di rC"Ct reasons
why continuity. By special pulse con· 
trois, the spok<:n commercials will be 
heard in the stores (only) ;"If higher levels 
than the mtlsic. The pulse transmitted 
by the FM station will affect onl), the 
special re:eiveTS in each m:nket and will 
not increase the level of s::mnd at which 
the programs are heard in the home. 

(Please turn to pa.J~e 9/) 
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The Custon) Built Network 
.\s 1Ia;_n~- UN 100 sCatiolis lun 'e be.~11 linke d ill 24 

With radio·s farnung as well as 
lIltensive faci lities Illost spon
sors wonder why a custom

I n('twork IS e\·cr lll.'Cessary. CUSIOIll
blillt webs arc expellsive if set up for a 
.... ("('kly 15-lI1iIlUIC or half-hour broadcast. 
Th('rerore a custom-built chain is seldom 
llilked for a rl'gulm commercial program 
no maHer what the co\·('rage problem o f 
the ~rOllsor. Custom-built networks WCI C 

ror ) cars called per-occasion webs, and it 
is for sr ccial occasions that they arc most 
juStltied imd most productive. 

PiOlll'Cr agellcy in the field of building 
special chains is Stanl('}' C. BoynlOn, 
D~'troiL eo}nton's tirst custom-built 
groupings of station s .... ere for religious 
broildcasts. As Iletworks, except M BS, 
shifted a\ln} from commercial religious 
airings it !-l'Canle more and more im_ 
portant for those preachers of the gospel 
who ft'll that the) W,1nted to reach the 
r"dio audience on a regular basis to estab
\bil their 0\\11 netWOrks. Bornton did 
thi~ for them 1ll0~t dTl.'Ctivt'ly and in 
doin!! it disco\'('fed how productive 
~pecia ll ) as<;("m bl('d llets arc. Sunday 
a .fll . was not all expensive time period and 
\llwn BO)IlWIl started signing stations it 
W"~II·t popular \I·jtll sponsors. It was 
not difficult to sign important stations to 
join 01 ~pecio1lnet work for this !X'riod for 
they had no no1tional n('twork commit
n'l'llI~ t>efore noon on the hoI} dar. 

Thl· arrallgullellis for th(~e networks 
nrc nut a~ difllcuh 01~ It Illight S(,("1I1 al lirst 
gl:mcc All) ll\{Jnl'olllh OUI tho1t a deeade 
ago ht· ~lI up a hig Ill"t\\ork for th(' bro.1d
ca:.t of till' ,\II-Star lilfll!-ail gnme within 
14 hour~ for \\1\'oOn Comrany, mnnufac
turn~ uf sport ing gOOlk 

It i~ ill til\' tidd 01 ~I"IOr l ~ that cu~tom
hult 1:1.'( \\"('rk~ ;ltl· mO~1 dreclln'. Bil~(,

ball. Ii "t!-.!lI, bn~kl"l!-o1l1 go1nll'~, o1nd 
Il'ml~ mOl td1l .... h;I\·(' li~h·ninJ! o1rl""J('nl~ that 
van \lith l';llh e\lllt. It IS U~dl'% to 
~rOIl"'1T Ol l'r a larj.!e an.'.1 ;1 f"m!-a ll j.!o1l1ll' 

" 

hours b y nil .uh-4!rl isill~ ._geJley 

b('lwecn two teams which have only local 
appeal. One of tile tWO tc;lms later in the 
season, however, may devt'lop into a con
tender (or chnmpionship honors and the 
ndvertiscr underwriting that game would 
find it worthwhile to covcr a sevcn-slate 
nrea with the battle. Practically ('very 
clmh of football opponents appen ls to a 
different audience, What on(' eleven does 
this week chanj.!es its appea l to pigskin 
fans next S..turda)'. If a sponsor wants 
to reach his greatl'St football audience it 
means, during the laSt half of the season, 
changing his custom-built networks from 
week to w("('k. 

\Vhile the same thing isn·t true of base~ 
ball sponsorship, to realize effectively 
upon fan interest in different nines re-

quires a hand-t ailored network. In New 
England, the Atlantic Refining Company 
joins the Narragansett Brewing Company 
to air the games o( Boston's two major 
league teams throu~hout the New Eng
land States. Twenty-two standard and 
nine FM stations from uwiston, Maine 
to Providence, R. J. arc linked by N. W. 
Ayer for these games. Regular net facili
ties would have been incapable of deliver
ing the intcnsi\"ecoverage that these 31 
stations give these games and their dual 
sponsors even wen.' it possible to clear 
time on a net work (or the span of time re
quired for a baseball bro.1dcast. 

There arc problems v.i th baseball spon
sorship not present in underwriting the 
broa~cas{s of other sports. It is not pcr~ 

\ 
CU$\om.bu il t ... "' ..... ork lor 
Refining .... d N.,r.gl ... letl 
s.turale$ Nt ..... E ... gl.nd with 

Atl.nt;/; 
Bltwing 
butb.lI 
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"u.ntic Kelining pionee.ed i 

missible, fo r instance. to broHdcast the 
games of one major lcab'lle team in the 
bail iwick of another, Often it isn't even 
permitted 10 broadcast the games of one 
major league team in the territory that i!. 
reserved for an important minor teab'1.Je 
team, 

The problem of selling up a custom
built nefl.vork for a baseball season is a 
onCe-a-season problem, The network is 
planned before the baseball season opens 
and the same network functions from 
April through SL>ptelllber. 

8 fT"~I!"EM. 

P ....... o.u· .. ,"". 
.C .... M8£1>.;38UOlG 

footb. lI . This is • tl"piul 10011»11 ..... eb 

unusual for these networks 10 be ch:mgcd 
during the week before they function, 

Atlantic spends over $300,000 a )'enr on 
broadcasting- and it's virtually all done 
on a custom-buih nctVl'Ork basis·. 

Goebel BreVl'ing Company of Detroit, 
Michigan, has bu ilt its radio advertising 
entirely on a custom-built chain . 
Throughout the midwest its network is 
known as the Goebel SportS Network 
(sometimes called the Cocbd 8 :JSCball 
Network, in the fall frequently called the 

GoeIx>I Footb.11l Network), J'vlictllgan i!> 
both b::lseball and football conscious to an 
eXI reme and GJCbcl does a fine job cnl
k'Cting on this interest to sell its brew. 

In 19-11, the Goebel network had a total 
of nine stalioll~ . Tod.1Y ifs compost.od of 
28. When Ihe network started ( 1943) 
Goebel sales were 541. J 59 b.1rrels. In 
1947, the last figures available, Goebel sold 
897.799 b..1rrcls. The sports bro.ldcaslS 
arc the backbone of Goebel's advertising. 

In Detroit, also. ne(lll'orks are built for 
the Davis Cup Tennis J\'latches and the 
National Tennis Matches, the latter an 
annual September event. The broad· 
casts of thCS(' gamcs arc SPOIlSOred by 
A. G. Spaulding & 8ros., Inc. For Ihe 
1948 Davis Cup mCl..'I a net\\'Ork linking 
New York, Boston. Chicago, S.1n Pran, 
cisco, .... Los Angeles, Philadelphia, and 
Paterson, N. J. was comracted. These 
are the only areas that Spaulding wanted 
to reoch with this match. For the 
Nmiooal Tennis Matches Sp.aulding 
ordered a much bigger network . New 
York (2 stations), Springfield, Mass.; 
Boston, Philadelphia, Washington, D. C.; 
Pittsbu rgh, Buffalo. Detroit, Cincinnati. 
Chk:lgo. Minneapolis, St. Louis. Menl
phis, Atlanta, J acksonville. New Orleans. 
Houston, Dallas, Austin, Kansas Cit}'. 
Mo.; Denver. Salt Lake City, Los 
Anb,<,les, Pas.1<iena, Long Beach, Calif.; 
San Francisco. Seattle. Cleveland ale 
linke:f for this September classic. 

How can Spaulding afford to set up 
such 1111 extensive nctw.lrk for a one-time 

(Pie;lse lum 10 p:l;!e 70) 
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As indicated previously this is not true 
of a rootball network. Pigskin coverage 
is on a week-to-week basis. Early in the 
season networks arc plannlod ror every 
game to be sponsored by an advertiser. 
TIlere arc very rew games that arc broad
caSt to the same station line-ups that were 
linked for the previolls games of either of 
the tcams involvOO. Atlantic Refining, 
the big rOOlball sponsor in lIlI.' East, links 
the areas which contain the major follow
ings of e.1Ch of the teams. They add to 
their coverage areas where the local games 
do not appt"ar to have a big draw, and 
subtract from the territories of each team 
sect ions where there is a highlight local 
fracas. 10 some cases, Atlantic sponsors 
a high school game instead of a big college 
game because it knows that the secondary 
school following is weightier locally than 
the college loyalty. 

Sp.autding'l custom-built netwo.k ' or O .... il Cup M.tches jumpi .. ound the n.tion 

It is not unusual for Atlantic to have 
t~~ or 12 custom.built networks broad
casting games on one S.1turday. It is not 
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PART TWO 
OFASEAI[S 

ST \TION REPRESEN'I' \'I'IVES· 
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The st,Hion rcprcscntat;\'es' 
lament has nothing to do with 
the statc of their busincss. Big 

and lIule. they're doing satisfactorily. 
thank you. Tlll';r complaint is g~'nerally 
centereJ around the fact tha t the wide
sprelld lllck of undl'r~w.ndin~ of spot 
brQ;'ldcaSling m:'lkcs it imrossiblt: for them 
to m:'lkc the contribut1On that they'd like 
to 10 broadcast :'Idwrli~ing. 

A number of represcn tatives eannark a 
Ct.·rtain pcrccnt<lgeofth{';r incomes for the 
education of spon"Ors and agl:ncics on the 
efficacy of radIO at the local 1{'\'I.'1. They 
admit that tlll'Y'\,c m<lde \'ery little head
\\ay except <It a few agcnci~·s. 

Spot radio is thl: stepchild of 
broadcast adl'cnisin!!. And the slation 
represcntatives carry that brand on Ih~'m 
<III the time. Tllere is every indication 
that natiennl bu~ine~s placed on indi
vidual bro<ldc<l .. ting ~talions this filII will 
!x.' the grc<ltcq in <Ill radio hi~lor)'. At 
thaI tinK' thcn' will lx' a concerted drh'e 
to edurnte <ld\'ertil'('rs to Ill(' facts of srot 
life. The big prohlt:m, So.)' rcpr~'-.cIHa· 

ti\'e~, is not "0 much 10 proq' that spot 
aJ\'enismg is productl\'C <IS to pro\'(' th<lt 
it I~ i111rortalll that \I c.1n be <IS much a 
presti~e Illl·dium a;:. it is a resultful one. 
Spor, say r('preOi,('ntatl\'~'s, Ill'~'ds more 
"cI<lss" pm,::mms. PctTlllo· hal' made.- it 
difficult to produce "big" cuqolll·bui][ 
tr:Ulo;cribcd program~ fOT lOdividual spon
sors, but SkiPPY 11011-"11'0')(1 Th('al('T ':1 

forthcoming ~N);""OR "lory is ampll' 
e\'iJence Ihal e,t, ;:'I'ot pro:;::raming con be 
roth <I gre<lt j;o,'lling \'t:hiclc and a rre~tig(' 
l-uildcr at the ;:"1nK' Itn~. \\'h:n Skippy 
has l'IKlbled Ro~r~ld Packing Compan)' 
10 Jo to natiollillly-adwrti.:ed and ~·~tab· 
li..]lCd reanut bulla brand~ jjkl' B.:cc!t· 
NUl, Ikin:, Planter;:.', and Pl·t~r Pall is 
proof, s..y Ihl' men \\ hO!\l.'11 radio's city-by. 
Cit}' ad\'erti~in~ form, \lh<lt spot can do. 

• II", ... " ... '''''p,,/ ('<I" ~, .11 "6.," .Io<w. ",,<11M 
A t"11 "(,,..,., ,,, ,.""", .... , .. ( """" "" ,_~ 
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It ·s a cons tant irrita tion to Il\any sta
tion representatives thai t hey're in a 
multimillion-dollar business with a penny
ante reputation. 

Not a ll stat ion represent aTives feel t his 
way. To some fhe plush living that 
they're making as well as thei r vital con
t ribut ion to the fin ancia l healt h of Ihe 
smt ions they serve are sufficient recom 
pense for their lack of prest ige in the 
advertising I" orld. 

The mes t consistent strain in the sta
tion representat ives' lament, one t lln t is 
heard over and over again in va rious keys 
<H pract ically a ll representati ves' offices, 
is Hooperatings. Hooper's Ci ty Reports, 
made in 9-1 cit ies, arc the very specia l 
cross which represen tatives carry. They 
have no personal fight with Hooper. They 
knc.w how he st resses the limita tions of 
his telephone ooincidenta l type of lis tener 
measurement. They also know tfl:lI only 
one stat ion in each tc.\\~ .. can be a rating 
leader in that town, and no matter how 
fine a list of s tat ions they may have 
they' ll h.1ve only a comparatively small 
percentage of the leading s tat ions .in the 
territories the}" service. 

When they·re asked to submit avail 
abilit ies they know they have to bring 
Hooperating figures along with them, 
And they know in advance that if their 
sta t ion avai labilit y is second o r third in 
an a rea they will have te put up a real 
b.1 Ull~ even 10 be in the funning for the 
business. Frequentl y the sta t ion they 
represent nl.1.y have t he exact type of 
audience tha t an advertiser requires, but 
th.1.[ makes litt le d ifference w mos t 
agencies and ad vertisers if the stntion 
hasn·t a high Hooper spot open. Since 
Hoopcratings a re obtained, in most cases. 
within the city lim its of the areas covered. 
since they' re only an index of popularity 
on an int racity or tGwn basis (excep t in 
the case of the U. S. Hooperntings and 
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Hooper s ta tion "coverage" reports), 
Hoopera tings fo r sta t ions arc on ly the be
gin ning of what an advertiser should 
know when he considers a ll outlet. But 
in thOU!'oands (,f cases, a good Hoopem t ing 
is the al pha and omega in station selec
t ion. 

T here are, o f course. some s ta t ion repre
senta t ive salesmen who say Iha l Hoopers 
are a ch:~llenge to them rea lly 10 sell their 
static.ns. They object only when the 
'lgency limcbuyer won't, or - worsc
can·l , listen to reasons why, in this p.1r
t icular case, a Hoope ra ting isn't the cor
rect broadcast adver t ising answer. Cer
tain accounts handled by agency buyers 
require min imum Hoopers for evcry spot 
announcement or spot orogrnm PUt
chased. 

One advert iser for instance moved 
his business frolll one agency 10 another 
because the new agency prom ised him 
that at no ex tra cost it would buy spots 
with two more Hooper poin ts thHn his 
former agency was del ivering. A time
buyer who didn't deliver what his new
business dep.1rtmen t had promised the 
client I\'ould be OU I of a job vcr)' quickly. 

T imebu)'ing can be a fine arl . bu t is not 
often practiced as such. This, sa)' s ta t ion 
representatives, doesn't mean that there 
aren ' t a number of till1ebuyers in New 
York, Chicago, San Francisco, Philadel
phia, Boston, and a number of other cities. 
who aren't well versed in the art - and 
practice it too. The well-grounded time
buyer is in the minori ty. Most of them 

( Please tUrtl to page 51) 
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LO"IJKun~ , S~ymo" t W~lt lmtn,tnd 1· Ch .. l~, Sp~ctOI, B~ck u~c"ti~n, 
b~com~ TV ft n, tnd td Plo,p~ch 

PICTURE STORY OF THE MO NTH 

A. S. Beck 
conIes to 

TV 
For the rn~t 2~ year~ A. S. Ikek hns 

il1\nll'J n:o~t of it~ adwrtising budget in 
n'·"·~rnpc.'n Frclll time [0 time the} tried 
bfOarJea~t aJ'ntl~illg hut ne\'er SCt'llled to 
l-I.' ,,"k to hit the correct (onnula for scll · 
inl! ~tyk Ilk'r(h;'nJI"c to ;"I IIl:lSS audience. 
Fiftel"ll }('ar_ a~'O they ,("'OIl"'Ored a musi· 
(;"11 rr(l~f;llll Ilith \\'illy HO"o1Td, Cinger 
Roger'. dlld .\toTlon [)O\\IlI-YOIl CBS. It 
dldn't ~·lllkd. -1IOC, 

It I' thl' (a'ling III Atlu·rton p.'uin}!iII, 
IIt·ad of Dor];·n.1. Inc. ,th(' ..\. S. lkck 
<l~l·nC}). thOlt edt'l I,ic,n i~ Iht" Ideal air 
medllllll til mon' 0111)" product with a 
(a~hion <lrr",:;11. I k ~,~ ~ 111;11 the ~I'oll<.(}r 
(nc(k ~ 11nd til\" at-:l'/l(r w:lited nnl)" until 
they fdl th,· Illl'UY'f'i1hl,lIl "-,,," York mar. 
kl'! had till: uj.!h tdl'l i,i(lll '4.1" In m"h' it 
it rrcfit"I'>k Jnlbrv;U1d'H'lIt~ in\ntIHl."Ilt. 

A mil""I'rin'd la,hion Item like Beck 
~1 1I1t· .. (an't 'InOIl.1 to Ix- a piulln'" ["ery 
l1!:ck nlh('rll'lI1~ (l'nt IllU'1 "rillj.! III ih 
dolinr' 111 rrnht~. 

,. 

2 agency II'stens whil" ,tttion WPIX '. B, 0 , S"lIi~tn outlinu t h~ ~. lu "l 01 
• th~ Gloli. Sw.n,on Show, TV', fint womtn', p.rticipttion 

p ro! r.m, Athlrton Pettin!ill , Oorl.nd, lnc, pr",idlnt, ' UPI"';'" A , S, Blck .d~mi,in! 

3· commercials come in for .p"cl,1 '!Incy trutm.nt .t • pl,n, bo.rd III ' 
lie n with li ll i.n C.m pblll, JO'lph;nl Kel m (A, S. 

Blck .ccount .. ~cuti~~.t DOII.nd), H, G . B'ln~, (.!ency TV dir"c to,), .nd P~ttin!iII 

4· program strategy indud;n! inte!lI tion of commerci.h, i, di,cun.d by 
Glori. SW'nJon with 'tltion', p,o! ,.m h •• d" (1~1t to 

li!ht)Sh.,lin!l OU"." H.r~.y M.,low,,_ Min Sw.nlon , ,nd ,how p ,oduc", Rich.,d Roft 
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5· rehearsal time c.li , fOf full ( Oa pon. lion of d i.edor, Ult, . nd "C..... Dick Ron cmphuillU the im porl.nce of camCI •• ",Iel to 
model M.delyn T vier. The umbrell., 100, is. Sitek prodlld .nd musl show ill bel t l.ee to the c.me,.. Both 

sll! Glori. SWl nlon . nd Pit MUlrlY (.i 'jht ), A . S. Beck televh ion f.,hion ed itor on p.09,.m, sil in on cn,y rehltlrwl dd.il for smoothnell 

6· on the air .t lu t. Closeup s ~ f p roduch .re em:"!i.l . 
The c. mc" moves In for " shoe sequence so 

th . ! none of the fuMo n de t. iI is losl when recedved in the ho me 

7· viewer at home 
cOil u well U Ily le fe. h" el. 

.uing the det.ils of the shoes bein9 
hi 'Jhli ghted on this le lecut, wei,hllhe 

Live mod ltl ing add, high.f"hion touch 

37 



.. 
• 
I. 

lI~)",.~ "",,,,,,,, 
.~-~ 

, 8· wl'ndow dl'splay h.lpl ~itwlr UJOd.lc Ihe 11'011101 
with Ih" tellcut th.1 ,he hn IU" 

The p.i, of ,1.011 ICC" on the .;,;, dilpl.ycd IIU. li •• ;n pester 

9· flo or display ItOPllhl cUlloml1 as I~I 'Ulcl ~ ~.III.m.n in 
.n A . S. a.cl. 11011 . S,nce ,,, IUlIOon lin ..... ' 

to ,hOPPIIl, women buy Ivln if they didn't • .,., Ih. pro, •• m on Ihe ,;, 

10· the sale is made .lId Ivlryonc', h.ppy . Th" homl .iIWII (Belty Col.in) /",,1, th.! Iht', ",urin, tht nlwul in foot ... .,.. (. 
ttl.vilion ,1'1'1.). A. S. Btcle lou. dilcov.,ltd tht imp.ct of TV, both to brin, in ntw cu, lomers .nd to lend 

hi,h Ilylc to tht ,houl.leul!. A . 5 , Btele up.c! to find on .;, .... 1 .ir wh.t thty c' ,im th ty I.iltd to dilConr in .. dio durin' 1"11 15 YUI! 
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BEFOR E YOU 
DECIDE on YOUR 
FALL SC HEDULE 

. 
t.n DET ROIT 

If ,Yo ur produc t needs morc sa les a nd morc dea lers ... if y ou wan l to look at 
a cl imbing sales chart in t he productive Greater Detroit J"l arkct. lI SC C KL\V . 
..::r R -tt Your sales messnge will ge t the power of 5,000 watts d a~\' and nigh t . . . 
a midd le-of-the-d ial frequency of 800 kc .. . .... ud a clear cha nnel signal to n l1 

eight Illi ll ion popu lat ion prinwfy a rc, •. RR* You' ll be on a s tat ion with 
a lert, around- the-clock progra mming i{cyed to this .H ca 's lis tening habits. 
And, since we're constantly agaillst the h igh cost of se ili ng, .rOll get t his 
com ple te co\-c rage a t the lowes t rate of a ny major stnt ion in the marke t ! 

Gllard ian Bldg. , Detroil 26 
J. E. Campeau, Pre.riden i 

Adam J. Young, J r., [n c., Na~l Rep. 
ll. N. Sfm,in & Co ., Canad ian Re p . 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 
5,000 Walls Day and Night-BOO kc. -Mutual Broadmting System '-____________________________ ,J 
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;.1141 S14U'ks ;nul bUilds 

:-O/'1I,\:'41!!: (,~, l\"f.I..-, l'lll lin ( :'1': 1" ,,,,,lal.:,1 I'm,hl. ' l-

t \/':'11.1': C\SE IIJ'-:'/'O ln: I ",::;, fl"Mwf. /WI';'If!- 111'1'1'1· 
"I,,'d ,,'II/wll,i"f!- 1/1'11';11 win' ill~III",i,,". t!1'I·idl'lI (/I "'1/("1, il.,' 
(,!lflll,-,'rtflllll ""'f/,,'I '''flll/p.1I II /II"(\'I!"O",'-.~Iyfl' '1'1 ' /If('
/IIil''''', _ Ilf 111 1'''i/f/fJ,'fl,''i,,'~ i"'/lI/rtfl/ll (""llIrtwltl(".~ 11",1 
III/iM",., III'n' illrilf~f 141 Ih" jinl II·/,'I'II'( /JI _. ' /1 l.ifwfly 
(,{",," II,.', II 1-"// •. Il.:!a,,' Ihi.~ ji,~/ ." 'llIlIfilll!- /I"".~ oJ! Ill,· 
Il if ""II'r.~ 1I/IfIIH"'1I 1'/l/n,.1 111II1 jll~/ij;I'd 11" , IJ./I·,,,,!.. .~"I"i, 's . 

.... "mt i., nu,,'fllil· fI" \IIC·T'·. "P"IlI~\' i~ 1'"J,'ldu', n. 
«idulI,I,. 

\\ I'll .. l 'I"I ... ldl,I,;., 

.... 1·( ('\"IIU: II.,r .. \h"r I .", "H'lil, I T : H,·(ri;:,·rat"r •. I"l.·. 

t \/':-111: ( \:-1 /1 1:-/11/1' 111"1" " ;11 ii' "''''11",1 :!I"II"''''., 

"I '/"''''''rI''I!.I' "",ii",!!. 1 III '1"1 il 1111(",11"·",111,,, (",,,,1.,.\· 
fiJI i;..~'r"'''' I .. Cit;, "!!". "1"11" ,fill' fll/"I II 1'''11/'/'' I i';I"d " 
1I"f! I,'" ./"lIIfll/ ,I ,-"1.'" II". ( '"" 1"1 111"11 ; /If' \ I 1/'1 i, "WI'" ,,,1,·." 
/11'111 f" Ilw\" Imt! ""'II il 1/"",, ,," 11", fill". "'H/ IUIIf.!!JtI "111'. 
(1.", "I II",,', ""111"1.' "ff.'r,·,11I '-/ul/"., 'II/II\I'I"I"~'/" 11111'_ 
""" li,ilin!! hi, ,I .. ,." "It" ""'IIII,,,,.~f 11"'1 "III' him II" 'fj-. 
'1,''',lhill/ 1:111 '1""11"'. I.!!f''''"\"'' \I,d,,,I,,,.lllIIn/II!. 

\\ 11 hI!. (I"".,::" /'IClII." \\1: \\n'-'Io,,:: 

OI·TU~}\I. Sml\TICI~ I' 
-----

4.\1':'11./', (:\:'1·: III'-:TIIIIY; I/ 'hi!,' III',idfll' .• 1fflll' IIM'.I 
,-ml;fI ill IIf''11.~ wIlt'", II",il"lIt/n,,./i .• ;,,}; i .. ~ /,f!''-III;I11~/ tllIIl fI'· 
I"I'/"''''!'', ""ldulII /"'.~ "rtll h"mtlctt .. ,lillp.lm",s/" IIII' illllm" li
Ill" f/'-""I.~ ,/11/1 /I '1l ·11.-'1'1 did jllr ,"i.~ l"/i"I1/. (hit' filII'· 

111;11111,' '/11l/mlll/'f'IIlI'II' 11'11\ .\("f/lIlII,d "xdll .~;f("y 1111 I"i.~ 

.~ I"';/JII ;1/ .//1111'. " .,"'" IIIf' .\1'1'" "IWIU'd III\' lII'xl /llorflillg. 
jil"l' IWI 111 II/(, jinl .~ i.\" (,1I.,/iI/I/{'n w/id 1/'1'\' U','fI' ""'ft, 
1/{'('/lII .•• ' 11",\·lwd .~""/I IIII' IUf III, If,!t'I"i.iflll. 

\\ Il \I..'J'\'. 1l ~11; "''''c ,'Ji()(;n .\ \1: l·m;111111: a .... ",,,w.'mtoul 

STOCKS A~~n noxus 

( . \I'SI I.E CbE II I:;T(I/IY: .,,' ad,;,,/"(· IlfTf'/,IIII/('C 111/11 

," lIlIIlillt;. ,..ilh ricln'I" .• 111'.1 M'{·/lfil.\" 11fI1I .• {'S. U(T"u/d ... ~/IQII
.'11"'.1 I' l.'i-milll/IC '1" " M'ri('.' IlfIIP.I"fllllillf!. l'l'flfl~yllllllill 
1"lId(',-..1 "J i 1111 II ~ I 'y. '1""11 111m", f!-,'II/('1I1 111('11 1 fl/II/ ji fill S MH:h 
fl .' /'('/lfIsyIHIII; <I It It. /'''i lm. Sf.. F.llllffCim/wlllflllltC,. .• 
11"'fI'/lf·"M'II/I',f. Tr"'J" /1(1/'('1" /lIIMic;IY (11/11 I ieWI'f I/S~ocill' 
tillll 111 Iht, /H/IIII' '1 H".Hm"' .• lI"i lll /III' cfI'-llIIrl'liflll~ It",; ('fll/_ 

r;fI("/'11 tll(' "11111 ' ,'''1" IflUl III('jr Md"SIfICII 11""/1'1 IlIIn' "1 I//Ilke 
"('"I"" ('/III .• /llIyl/lI'I"f!'. 

SCIlOOI.~ nl~ST1\UnAXT 

C \I':;l' I.E c·"" .. : I JI ~TOHY: 1l"I"'I" ,~(' _\lr .•. Lllnl.,_ wflrl 

"ifl'l 'b Ih is /I "'"ldy ' .. i,c!wl! M'.~"illl!. i .. , 1111 "pi,."rl" '\ ('/i,{ ftef 
111111'-1,,·/1"'''1'·;1 s,',~siO/I .~ 11fI1I' rllI/(1II fill" ,i(,IH'I" (I/II"'1I!. 
.·' "lwIIF/i this i.~ /I Sfl","illill~ ens l'rtI;!rlflfl. il II"ffl·.\ fI/1 

1/I""n/;2" oj I.nou I"I/I'f.~ II 11"I'f'I .. II"d .\lr.,. 1_IH'f.ls· Clln/,," 
I UI'II n'.,III" rfllll <I II,J Sc!/llfl/ f/fl' ,I"i II P. I h(' II ip..p .... ., 1m.' i IIt',\,< "1 
111I'i, ' ·lIr"I'r. II Ilfly.~ . . "'.I·.~ II,,·/udy. III ",/lIlil 1/'111 fif'II('r.' 
/;'11111' 1111/1' III ("IIII/; 1//1111 flllIl .';,!!!,. 

\\ 1.11 ..... '1"\ • ;."." '""T!. 

IIOSII~n\" 

:- 1'1 1'\'-:4 Ill; \\ iII~ " "r II"JJ~ ","~I 

( \I''-:l I.E 1..\:-1-: In .... 'H III'; 

1IIIIIIIIflll'lllll'I" 111",1" ii ,' ji,.,,1 I~(fl'/" "1 lIb !!'"I!!". 13 1/"lIil'l" 
11"1111''''.' "",;,'ryI'" S:.!. 011 III., "/""lIi/lf! '!I Ih,' 1.0/,'(,11.,1. HI 
"'11/. n" '''''I,d ;11 "1111,., "J :!:!II f,u;r> ,1',""" '1"", Iolllllfill!! 
,JII \. ""'!.'r,' .I"" .i1) "''',.,' I'" i r.' /I ,'1'1' 11'('" i f"lf. .. ::jIm!' "ill!2- III 

Ilmm;' i., 'II",,-,iri,llllillli flrlf!!I'IIIII "f,,'clt I", ., 15 .~'/f/II'"r~. 

II il""" """, i, , .. I,llfin~",/I)rfllf/ u.l"CIII'.\·-'"flll',1 ,~//Jf(' ill 
1,0, 11I!2-,'I,'". 

hn.\. I ... \,.;!" I,,_ I 'II( 1(; II \ \1'-:: ":-1 .. ,1'1';"':: ~1 II ... ,,,," 
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"7~ KMBC-KFRM 7eam 
HAS PROVED ITSELF!" 

R REES E AOV E R TI SING 
J AMES • , .... , .... , . _. ..... ..... ....... . 

"_. , Church Pr • • l d.~t w.. Ar t ..... . hu 
Radio Su Uona KICBC
l(aDn. Cit), 6, 1I1 .. owl 

"c''' ..... 

KANSA S CITY 6. M O . 

. r to. " I r ,. quh,lI; 100 contlnu.c! NI'~" Dear .Il'Uiur: rill be pl .. Md to know 0 .L 1QIBC-XFlUI t •••• t!onda,. thr'oo .... J beli ..... 10U progr • • 011 ...... 
' eived 011 the Peter. Slruil CU~ ... ~ .. LiT .. tock Il8 r ket reports. we nan I"e t.u:r1111 Bob R I,. flU 

Pride,., a t 6,2S • . • . , r .. t k an 1J=edbte Jlap .• ,F'IIrtber-

t in ae t ".l Ml. . 00 been .ore than f lret ot &U ••• ou.r re ~ It.ella or ren d, and r .. ulh haYI .. h ... had Con tlfllled -.lee on t • .0"'. 10,' grautyicl In t a c t, l U ll • 

A~(..Je.Jt-1""'~R-'-'-"~'~d .. r t1&1 T1( Co • 

....... - ..... , ~ ......... . 
The KMBC-KFRM 

Team Serves 3,659,828 People H~re's but o ne of a number of adveniscn who 
are finding sa tisfaction in u tilizing the KMBC 
KFRM Team. The Team completely COvers the 
enorm ous Kansas City Trade area. This excJu. 
si "e, Custom·built coverage offers simultaneous, 
complete and eCOnomical coverage of this great 
Midalewestern area. 

This ex tended coverage, made possible by the 
addition of KFRM. is unique in broadcasting. 
Us important to YOU as an adveHiser! With 
p rogramming from KMBC of K ansas City. cap_ 
ital of the a rea the KMBC-KFRM Team permits 
ONE broadcaster to blanket (he trade terri tory. 
T he p roved 0.5 "mv/ m contour, as iIIunrated, 
boosts the potential audience of The Team to 
3.659,828 people . .. and. they are all important 
Consumers in this rich Heart of America market. 

AUGUST 1948 

7th Oldest CBS Affiliat. 
Represe nted Nationolfy by 

FREE & PETERS, INC. 

BY MIDLAND BR 
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$100 for a new Raine for SPOT 

CUI 1:,- e ...... hus ,·allah. on ,,-id. SltOllsors 

It 's t il1;(' fo r a !l('\\ n; nll' for 
Ilatifllnl t-ro<!dca~1 advcrtisilll! 
rUTch:lscd on ~ n individual 

marh'l "~~i~ 1\~ a I1Y 11;:11~t'S han' b('cl1 

~\lPf('~IC(t : s rCl'l<:cunl't s il' T "srct:' but 
nl Ill', till" f; T, I'a~ IlX' [ indu.;.tT}wide ac
Clpt:rcc. PleaH' there is Il('(:d for an 
<lcCl'ptnh1e term, "ro~WH is offering $1 00 
III a fe\\ n:n~(' If nlrt'liticn \\hich i~ ol-,<,n 
to all ~'P1X'I1tS of ,h(' indu~try. Tell 
l-( 1.I1d lOlll1'('S of the first 12 issues nf 
SI"O-"'OK, \\hich <l lrcndy aI'(' (oll('(lOrs' 

itl'l lh. \\,,11 lx' awarded a~ rU11IIt'r-up 
f1i:l~. 

Thl'l: rcprc'cllt11l ivcs of each o f five 
~q:!n l'nt~ of t.n~ldcnsl advertisi'lj.! will 
seTI c as jUdj.!l~ of this ,l<'llll(' $(.'arch. I ~ulcs 

ill1d n'gulntinl~ l'stahlbhed fo r thi" COil-

teSI-search are described In this articlc 
<l lId 0 11 thl' elltry c<lTd bound hcrw(,{,11 the 
p<lj.!cs or this report. 

Ir Ihe word "spoC' were to mean just 
OIle thillg, it might be ;'ldcqu;'lle, It 
docsn· \. To most n1(11 Ilot di rectly associ
aled with radio advertising it me<lns 
"announcements." In Ill<lny ca5'CS the 
meaning or "spot" is even more restric
ti\,e. Exccutiv('$ or nmion;'ll ;'ldwrti&'r 
finns generally limit the nK';'lning o( the 
Il'ml to very short mmouncelllents
cha in-break or ,<;Iiltion,brcak COllllllCrci<lls 
r"oout 15 20 ~ccollds ill length ). 

In illl effort to overCOlllC the Ill iscollCl'P
lions of Ihe Illeanillg or ",<;POl." tillie
bUyers <I I adverlising agencil'S ha\'e 
roundtable IlK'ctings with Ilew cI[(1l!S to 

"educatc" thcm to the broad mctlning of 
the term. Linne:l Nelson. J. W<llter 
Thompson, expl<l ills hcr oper:Hions in this 
manner: "\\'e ha\'e a routine with new 
d ielll s. Wc expl<lin ycry thoroughl y 
what spot radio i~. Then we seldom havc 
any trouble again . Sometimes we usc the 
word 'local' in conneclion wilh 'Spot: 
While 'local' will rn('an something d rffer
ent to station men, 01t .I . Walter Thomp
son it mean s nonnctwork anllounccml'nts 
or program campaigns. There has been 
considerable education irr tire industry as 
to exactly what '$pol' IS. There is prob, 
ably kss confusion now th;lIl in prcvious 
years. A 0<' \\' name would bl' a good idea , 
but the word .... uu ld ha\'e 10 be smart, 
l,ffeeth-e, mId riot highbrow in :Ill) W;'ly." 

THE JUDGES IN SPO NSORS' "N EW NAME FOR SPOT" COMPETITIO N 

J . II . HU\I lit ' 
/I~,/, .. r,,,,. /h"" """/'M'''''' 11 ""/ J '" , h.n"", 
1.11 'I I' ... 11\1''''1\" 
I,h",."" 1/", .. ,.,., 
I. '/~,t ,I" \." J" .. I 

, I III 01111 "" 11 I' Ie 
.... ,/" J "/,..'",,,~ \/"".,.,,, 
F",,,t/,,, ".,~., ,I, ' .. , 'f /' \" 1 , .... 

' 1111,," ' 111"" 
1/"".,.,.,. /1."",_ /" • I"~ 
" ,I /I,,' ~M ,,, J 

-' I< r.. I " \1 \1 I II 
\/,,/ .. , /'''''''''' / '.,/, 

1.1 " t: \ 't: •. ",,, 
11",,/ ,,( /1,,,/,,, J T .I"" .. ", T m" /I" ~"'" 
.I u"/i,, '/'1m"',,, .. ,,, \,. ... 1, ... * 
J I< r.. II \lIIU-' 
, .. ,,""/ II",~,.,..,. 1,1'/1<' II",,,,,,,, 

, ' . 1I1! H, 11.-... 1.1 .11' ' . 11 /'".""."" S,.,,,"',,,, "'"to", .. , / "" ..... ,,, /'" 
III ' :11 I I I! In 
, .. ,"'''/ \I,,,,,,~,, I, I, /".",,, 
J O"" I'll II I ,""" 
/'".,,,,",'. f'."" .. d ,,,. ,.~ 1 .... 

' 1. ,·I.t:"r." I'Kn :II" 
/'" .. dr",. J'",. ~ 1'1'1"., " M' J " .. * 
"II I. 11. II" \1 ' .11 
/'"",/",/, /,.,,,111 /I", .... , ,'" \,,,. 1, ... * 
, ; " '"1111.111 ' ;,,,,,,,/ II,,m,,,...' 
1//·' '",,,,,/., 1I"d,,. F""/,,uA. I,d. T,,,m,'u 

.1"11' 1'\1"11"'''' ",1.1\,\1,.. 
/'"."/. ,,,. r"", .... ,,'~"''' ....... ,.. •. "". Sf>""~I;,ld. IIhm 

I 'II lit III ' , .. . /I \ 
/''''''''',,1. F",J.", ,, ",. /.'~ .. "",,,,,,,,,,, 
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Since cduC;lIion has bt-'(-'II found essen
linl Ihroughoul brondc;l~t advcrtising on 
the meaning of the \\1Ird "SpOL" it's 
obvious that tl1l' namc bn't adequate, 
It's obvious therefore that the adwrt;5(.'r 
oM10 hasl1' t uSl:d radio, wnn h .. 1.!.u't ~(.11 
subj('(:t(od to "l'{lucatiun, " doesn't know 
what it 1l1cnns, The probIL111 lx'Collles 
morc involv("(1 as each ngency develops its 
OW1l set of tcrllls to OO\'('T' the field of 
national bro.1.(kast advertis ing on :1 

nl.1.rkL't·bY'lI1arket basis, 
Mary King, rilllebuyer at Kudner 

Agency. explnins their proclodure in the 
tollowing way: "We have our own houSl: 
distinctions for the terms of 'spot' broad
casting, We call all announccments of 
less than onc minute, 'lilllitt-d anllouncc
ments,' One.minute 'spot s' arc 'minute 
anI10UllCCfIK1Its,' 'Spot' programs arc de
filllod by length and type, 'SpOt' is used 
only to definc the fact that it is nOll
Ilctwork, We sometimes use the term 
' Iimited-arl'a' bmadcasting til explain 
'spot' campaigns," 

The stress that Mar)' King puts un 
"limitlod area" is indicative of thi- com
IllOll belief. e\'ell in the radio dcp.1.rtlllelllS 
of advertising agencies, that national 
advertising purchased on an individual 
market basis is all limited·area adwrt is
ing, Seldom is thi- field of "spot" pic
tunod as a nat ional medium , which the 
Rosefield Packing Compo111)' {Skipp), 
Peanut Butler) has uscJ III cover SO,( (If 
the nation. National broadcast advertiS
ing purchased on an individual market 
b.1Sis nl"(.od nOl mean individual area a J· 
\ertisin!:: only, It can and doci dctive: 
nationwide owelage, 

While "spot" is understuod by r:d io 
eXecutiV(.'s and tilllcbu),ers in agende<', 
anJ, in many cases, by the radio advertis· 
ing executives of national advenisers, it 's 
a considerable hurdle to adv('T'tising IIIl'l 
in sponsor firms when discussing the field 
with executivl'S ou tside the advCTtising 
dep..'lrtmenl. Cliff Spiller, now sales and 
advcrtising manager of the Franklin 
Baker division of Ceneral Foods, has to 

explain to practically every non·advertis
ing man at C-F that his test campaign ill 
the Sout hwest \\Ihidl is being nil! on a 

"spot" b.'lsis is not an annoullcement 
campaign, but ..1 program sponsorship, 

J. D, Bowden, radio timl-'buycr with 
Mont gomery Ward, and I-larry E, Fuller, 
district advertising manager for Housc
hold Finance (both of Chicago) have 
found thm an understanding or "spot" 
doesn't extend beyond the advertising 
staff, Says Bowden, "Spl'll.king to people 
outside the ad department, I find it Il l'Cl'S' 
sm}' to explain what 'spot' is," Fuller 

(please tWnI to page 81) 
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quotes . • • 
" r ill in fnvornfa new na me ifi! will bdp dear lip till' confusion 
as tn the meani ng of'spot,' and I think that il will. I don't 
like \() waste time whl.' l1 siu ing dnwn wit h all account m <l n to 
expl:li n th:1l SptH radio l1lay 1I1l';1Il :, baselxlil ga me or a nne
minull' <ll1nnllnCclllelll ," 

'11)\1 ",' I )E II \ IC fI-r 
'/'illwl,,,yf'r, \ ', II , , IY"r, N, ) , 

" M osl pl-oplc ta k(' the word . ~pot' II) mean ~pot :mnOUllcementS 
a lone, so it isn't bro.1d enough, We ~hOllld have a better word. " 

II Et\>::\ \\ I Ll lll! 
'i"imriIllYO'f, 1)"I ... rly, f:liff"rrl il . ..,I" "ji,·Id, N , )', 

"We definitely need all adequate teflll, Perhap::o ~ntnCOlle wil l 
have to coin a new word, I h:l ve no suggestion ttl describe what 
we mea n by 'spot ' or non ·major nct work radin," 

\1 \ HI ; \UK!' \\ , LII'; 
'('hm.lor" w'I', ,I, 11 ,011.., 1'1"""/~",, , (Ju'rUlI" 

" I think it's definit ely t ime that we found a new tcrill. 'Spot' 
C;:1I1 mean a nyth ing from a onc-minute annou ncelllcnt to a 15-
minut e SHip or 'yoll nnme it ,' It 's cOllf~sillg: not only to 
l:ldvcrt is('(s but al sn to people in the business," 

,/ 1\1 4:0\ 11;\0 ..... 
1 ,1', i" dump' "ll'm/i", I...,. l u//:", f llc .. r:liir<lll" 

" With the tremendolls growth ;n thl! lISC of ::opot ndvcr tisillg 
we require a more definitive term , Thl! right word would hel l' 
sell the usc of' spot' to n:llional ad vertise rs," 

11\\ til 11 \1.1'1-;11 \ 
1 ,// , fJtIWI iI I :1"'/'/11'11. ,v, I • 

.. I do think that a ncw IIl1l11e would bt a good idea, Non~radio 

people in the agcncy a nd the client's ofJice tend to think of 
'spotS' as minute announcement s only," 

..-11\",. " \-"'IEI.!" 
1'imrblll'rr, 1.A''''I~fI \1 \1 ilr/"II, N. ) . 

" I can sce where 'spot' is confusing to people not co nnec ted 
with radio." 

.I \ \,1-: \ I ..... E:\'UII ' 
TimrooYl"r, ,Vmlhlll" , umil\J Urwby, C/dragu 

"'Spot' cnCtlmpasscsso much thaI it has to be brclken dO WI1 , 

Possi blY:l combination of other words or coining a new word 
would clarify thc silUntion," 

j H": '" L\DJ\I \\1 
\I,'flia ,/irn;(',r, "',oUIf', ( 'Of If' If /If'/dillg, ChictJ!}fJ 

.. 'Spot' is II negative word, It 's lime for a new word," 
:,:n:\\ \11 '1' I'. IIlIt)\\ \ 

VriT-lloojOll" S. r 

" I've run across troub le in expla ining exactly whal 'spot ' is, " 
\\ 11.1.1 \ ,\ 1 H, ~)JlTIl 

Tinu,lm.l'<'r, lIur/""If'III. ,v ) 



Hit TU ll es fo t' A ugu s t 
(On R"c.ord1) 

CHILLICOTHE. OHIO ·" .... , 
..... Moo ... --MGM lono , . Put. Mono,Eddi. H •• wood-Vic. to.tU'l 
T~. fo .. h.u_M,ftOl lOll • L .. 8<0".-<01," 

DELILAH ,(., ... , 
01 ... M,II •• -Vo< to·t9H 8~ddv (I.,~-Ok.h 6~Ol 
H",ac' H.ld.-(ol l6110 M,lls 8.01 •• ,,-0.<. 4'01 
O",k J.r".,_Ohh 6)'9 

DREAM PEDDLER. THE "",, 
r"nkl. (.,1.-(01. )80]6 • So ...... ".y.-v,c. to.t6H 
Hoi 0., .. ,0-('1> ~ 11 • Sooolo. La.IO.-M.t< Sit. 
0,1 Cotorl".y-V,~. · H.". Roy-Lao. ttS 

FOOLlN' 
rranci,C •• i,-B.II"IOIJ Ed McM.II .. --C.o,". 81,'6~ 

• Glo". C."oll-B.ck 8oy' 

IT'S SO PEACEFUL IN THE COU NTRY (" •• " 
Mlldr.d Sojley-Coc. ]9S) • ( h. ,I1 . SCI, .. k-O k •• 6", 
80b ( •• ,r.o-B,.,bl,d 11 ttl Holt. J,""-(ol. 36146 
Ja. So.ilI-Vic . U '64 

(P ... ,) JUST BECAUSE 
r,."~ Y."~oo .. -co1. )lOlt . A. G,,,".-$i,. 15101 
j. G.",i.-Choo-d 664 • Edd. Ho ... ,d-M.,. 1111 
Lo •• Slot ( .... bu'-Vic. 10·19., • Sh.,,1f 1. O .... ,- M.'. 6011> 
T P.,~.,·. foOl loch-Pold. lOOt • R,lov Sh~.,d-E .. bo"y 1001 
D. 51.10,1.-0«. Ul11> • f. Z,ic Pol~.lu .. -<o.l. un 
'" O, ... ,,-M._., 101 • Pro"·,. .. ,,, Sbl~, 8oft6--M,tro. tOOl 

I WANT TO CRY "~ •• ,.o,, 
So.'"ftI ~ (~",ch,II-M'o . I I t9 • c~,;, C'o,,_SI,,'io, 4004 
D,".h W •• ~lft,' .... -M.', Ion . P~ II R .. d·ftoftk P .. h..-O.M.·Tou " Co 

LONG AFTER TONIG HT (8M'l 
K,I. S .. ,lh-MQM 10151 • Sooo~. L.ftloo-M ••. ' 095 
"'od. R~".II-<'~' 1505 5 • Y.ott._Vilo . 919 
Bon" R~od .. -V,c. ,o.nn . R~" "'o._Mo>lo.8O 14 

SER EN ADE- MUSIC PLAYED DN A HEARTSTRING (D.och .. ,,) 
I.dd, CI .. k.RH 1'10101.-<01. ]1091 • J.ft G •• b.,-C.~. \ '041 
lob [b"I,.R." MO<"ft--O" , tUll> • Joh. l ...... -M ••. S099 
J."" w.ld--<o ... 150] 

,PO'_ ·~ ••. c) SOMEONE CARES 
Vo.,ho Moo,oo-VI • . "0·'671 • M ,lto I ,olh . .. -o ... tH09 
... " l.ftd-MGM \000 • £<1<1, Ho .... d-M., • 
f .. o~i. C .. I.-<ol. 111]0 • Joho L ..... . - M •• • SI H 

SPRING CAME ,_"", 
So",,"., Ko .. -V;c. t o·tll6 

TAKE IT AWAY co ..... , 
h ... Modr" ... . --O ••. t4H6 . Ed ... odo Ro.-LOft. no 
K •• ior C.,.I-<ol. 1.t19 • EI,,,I (ol ..... -O.l . .. 1010 

TIME AND TIME AGAIN " ... 00' 
w." •• Ki.,.B.ddy (I .. ~-Vic . t1516 • Ecld io D .. hlft-<ol. 160,9 
lob Ch •• I • .-Blub"d 1\1 n . To .. ,"" Tue k • .---O~oh /:1111 

WALKIN' WITH MY SHADOW (Jo, .. ,._ ..... ,., 
fo.' Kft"hh-O ••.• '014 • J,d Meloo.·WHO' Q,.,,-<o'" 8001 
M .... i .. Lo .. ,,-5i,. 15"9 

YOURS '.1" ,) 
Voo,ho M .... 'o.-Vi. to-,9U • R .... "' •• 'od-O ... U1S9 
X .. I •• Cu,.,-VI<. tl>1I4 • " ..... y oo ... .,.-O.c '51t1 
luu 000<1 .. ,.-<01. ]606J • Edd" Ho"or<l-<ol. ]1995 
Phrl R .. d_o ...... To •• TJ , "'ftdv R .... !I-<.~. 101" 
T.\o Q."..-V,. tHIO • No' .oftd .. ,ft.o-O ... 1911 
L l.Bo.o.-o .. tSlO, • C.b. libro S,,-<odo 5004 
O. C"t,,-II .. ~ .. Wh,t.lOGS Bo. LltM-lom~o 59. 
Roy S", .. k-ooc. ]J90 • SoD. 10 boo "I ... wod 

<..,;;_'.'.8 report I 

Dialing Habits Differ 
IndicatiVl.." o( how dialing habits differ 

III Cit)', TOllm, and Rural listening areas 
an' figures in the first U. S. Hoopcra tings. 

Srlecllllg Grand Olt Opry as a show Ih.1t 
~hould haw a St rong rural appeal and 
Walt('r Winchell as a pro~ram with slron~ 
mClmpolitall lis t cnjn~, SI'OSSOR had t ..... o 
tabulat,ons madt· (rom tlw U. S. Hooper_ 
atings (january-February 1948). 

u. S. Iluol ... r~'lnll' 
··(; .. ~n<l II'~ IIp,y'' .\,.... ·'W,."~r \\ 1,,~h .. U·· 

II.IU elly lO.O~ 

,~ .u T,," n I~ 1>1 
I ~.~.l Rut,,1 '.h' 

The daytime Natiollal Fa,m mid 1·lollle 
I-IfIIl( had a progranl popularit)" Hooper
:lting o ( 1.9 ror Janua ry.February. Thl' 
U. S llooperatings (or th" ~Ille pt.'riod 
ll.'Vt'al a ditfo:rt'nl pictun' b)' ar ... a type . 

··:-;",I .. n;ol Fltrn, "n'" II"",,, II"","' 
(;Ily I .M 
T""" J.H 
K",:&I 4.11' 

The tbre(' pm~rallls arc nol used to prove 
tha i thl'T!.' :In'n't pro~rams that appcill to 
all or Amcrica but JUSt 111.11 there ;lrt' 
mall)' th.1t haw a changing appeal. 

T~l~vi.ion OJ.tdory No. J, 

TV RATES 
&. FACTBOOK 

(m'btJ 10 jul, I. 19-18) 

/Xl" I: Comm~Ici..1 TV St.tiOM 
Op~I. lin, 

R., .... <1 •• I.c il ~ i .. dol o. TV 
lOt CO~ftt, p."o.o,l . "1. 

I'u ,1 1: (onll,utlion P~,m ih Oul· 
Il.ndin, & Applitalion. 
P~ndin, 

To.hftlcol f •• illti .. , .1~1i.t! .... 
colll.H. " , .1<. ' 

/Xl,1 J: Elp~' i mtnl.l TV St.lionl 
f1<J,1 4: P'~ltnl Alloution of TV 

ClI.nn~l. by Cili~l 
... lIo •• ,io., 10 A,,' 140 ..... 
~'''' .. I .. 'uk. poool.Haft. 

",ooEO fEATURES 
pIl'/ j ; P,opOltd Alloution of 

TV o..nn~" by Cili~1 
No. .lIoe.liaft ,,10ft ""'H 
",oooltd .h.MOI. 10. " • 
• iI, ... 

/XlrI6: Oi.ttlo.y of Tcltvilion 
P.09,.m SOUlt~. 

O.un ",od .. o... .,ftr$;· 
•• ,"" 01., .. ,.d ~I ..... ,.,101. 

/Xl,17: ..... T&T M.pI of T~flvilion 
N~lwo,1c Rouln 

$5,00 per ccpy 

....... I •• ~. , ..... , 'W' ...... ~., ........ .. ~.Iw~· 
;~. ~ •• ~I •• ~·h.I." ... ; TV,"" .~~ ... M Dh-o_.... I . 

• ~~ "-''' ', ... ~" ... ~. : .... , • • J_~~I. __ " .... ' , 
SPONSOR 
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100,000 TICKET HOLDERS ' J IA.PACK 
WFBR'S MODERN STUDIOS YEARLY! 

The ticket- taker at WF8R's big Stvdio A is (] busy fe llow. He collects 

free admission lickets from over 100,000 loyal WFBR fons that 
throng the sia l ion every year. 

What does Ihis mean to you? Plenty! This big crowd is the only "plu s" 

o f its kind tho l you can gel in Baltimore. It's a home town listener 
loya lty Ihot is just one of the reasons why WFBR is f irst in the 
nolion's sixlh largest marke t. 

This year over 100,000 Baltimoreans will visit WFBR, gel their copy 

of " Le t's listen" (WFBR's program highlight guide), see grea t 
shows, look at interesting merchandise displays and generally hove 
(] swell time. 

In pl onning your foil time buying, pleose remembe r this - in 8oltimore 

it's . . . 

ABC BAS I C NETWOR K ' 5000 WATTS IN BALTIMORE , MD 

REPR ES EN TE D NATI O N AL L Y BY JOHN BLAIR & COMPAN Y 
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Sillgill ~ Salll 
the man behind over 200 Successful sales curves 

For till ' "p'III"cor int.-n·",,' ,! ill .~fI'f'.~. ::.'i lI:.:ill , ~al1l prc,:;cnl,:; a nllitlliC 

ol'fI"tllll1il) . For !lCH' r ill radio',;; hi"lur)' hOI": tli('tc h('('Ii;a pet,"on:llily 

Iild' ~all1 .. . llPIPt Iw rote a I.ro~ralll ;;,' ri('';; wilh "lI c h an OIlI"I;llIlIi'q..: 

rlTord of IIIttj"t' ,.:.1"" ,..IWC(' ,. ,:; ,''': IIlIhrnk,' ll hy :I .• dll~d c f:.i111rr.. 

'1'IL1'''''- art ' ": Irllll ;,! "lall' II1, ' nl" 111111 (':lrty In' IIII'llIlon " wei:.: II I wilh 

pru"p.·"til!' pro;.: r:lI11 ,'11f1,ha",,·r.. . if ""Pllnrl.',1 h~' f:l c l..:. ,\11.1 fact. .. 
... ,' hal. ' ill ,,1.,1111101111 '" • • • hi;!h 11.,ulll· r .... ""II:-:rallllal"r~' I('tter,.:, (''(_ 

pn''''';''I'''' .,f n 'al apPfI'I'ialinll II)' atln' rli":l't" 1III'llI""h(' .. , 

Ilt'f"tP all,1 :,fl.' r ,.I n ri. ,,.. 1':11,1",11 with II\(' , " "Il'r('!.' fi.;,!llt<'«, 

TI.i,. I.I-Iuin •• lt· Ira, ,,.,·rilu'd prl>~r:'ln "('rit· ... is Ihe ,,1111'" 

~ ou IIITd 10 prmlnn' n ·""II", \\ ' rill'. win' , or Id"ph"".· 
'1':-;1 rur rull ddail ... n,·""ilc' Sil1:.::ill' ~aJlJ'", Ir('ml'IHlon'" 
"(lpularil~ a 1111 pull . 1111' ... h .. w i" n 'a"ollnhl) pri.,c,1. 

SPONSOR 



TRANSCRIPTION 

Sin~il1 ' ~lllll-Alllcril"a's greates t 

fl.ulio 1':1)('1' 111 :111, A.'i" i"led hy C h arlie 

Magnllll l! ' alHI his orcllcs lra and 

the jU !; II~' fallHHI!' l\ llIllt'/l Sist('rs. 

U-ri/(> jor ;lIf"r/l/(/lioll (111 ,Iu'$oc TSI s llml'J 

• 1",Ill .. rtal I. .. ". SUUII'" 

• \\'-""" ar,III,,! 

• Your II ),,,,,, I"r II ... J)a~ 

• \Yin/.:,> ur ~""I! 

SALES, INC., 117 West High 51. 
Springfield. Ohio 
Telephone 2·4974 

New York-47 West 56th St .. Col. 5·1·544 Chicago-612 N. Michigan Ave .• Superior 3053 

Hollywood-63Bl Hollywood Blvd .. Hollywood 5600 

• 
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HIT 'EM A 
HARD LICK 

WITH 
WCON! 

We've got our coats off 
and sleeves rolled Up-wAit. 
ing to go to work for you I 

We know this rnIJ,ket and 
we know our listeners. We 
know what proqT4ms they 
like and we see tha t they 
get 'em. 

So when you want to get 
in II hard s.!Jles lid 
down here . .. just 
call on WeON I 

Why not call on 
Headley. Reed 
Company for the 
dope right now7 

RBe 

A "'.tchboo~ of S pl •• ti, 901f tUI r('lllllldni 
k('~ Bo,;tf)nian~, mcluJing :tj.!(·nc) ilml 
"J'lCIIl~r I.'~cnrtl\'(", that II 10.;\' T-Day 
"'111.'11 \\'("Iill).!holl"":" \\,R:·TV (Ouk to 
till' ilir on JUIlI.' I). 

P. pel pl"e, woodu '900n .nd for le eele
br.tu " Di"ne, Winner's" 15 4 Hoo pe .. ling. 
Slatioll \\'IIK (Clevcland ) [n ld Ihe 
world ;rbUlrt il nl'\\' Iln~lr'l'rhrJ.!h f,y mailing 
III 'pOllo;nr pro~pcct <; an empt)' r l:l(e 
1>C1\ ln' Fork "'a~ 'Iaml'cd "\\'II K fnrb 
u\CI thc IistelK'f">." Sroon v,a~ marked, 
"WI IK di~hes out n'~u1t<;." 

WNEW', fillil songs about democr.cy ""cr(' 
the .. ubjeci of an "art COnlc~t ,. among high 
schonl ~tucknts f('Ccnily. Winners were 
Shnv,11 at th(' A~'>('lCi;lt('d AIllI.'rican Arti"h 
Cnllery in June and ;r l tile Muscum of 
Science il lld lnduo;try in R;ldlO Cily dur
ing Jul),. In Augu .. t thl')' will tour puhlic 
librari<'~ in Nl'IO.' York City. 

" How 10 coole . d"go"" is:! mO~1 intriguing 
and perfectly il1u<;trated booklet puh. 
li .. hed by NBC ttl ~Ire<;~ the ~1J.!nirrcnll t 
ju\'elllie Saturday tnummg audience. 111e 
hookkt "sclls" the N BC S.,turday berme· 
tl()on lilll'-ur fmm Slor), Shop to Smilill' 
Ell McGmlleli. \\ 'CKY, Cindnrlati, ha, 
is.~lK'd its own ixlokkt on thi' linl!.' J'IC.'riod 
titled. "Oh, Wh;'!t a i3c;rutiful .\loming," 
'nlC L. B. Wil~on ~Ia l ioll pnints ou t Ih:1I 
in tlw Queen City thcre arc 20'; more 
rndio li~I('!lcrs 011 S.1tur;d.,y 11l0mrn)! Ih:'ll1 
Oil .1ny other a,m. 

Instud of using ,egul., sl.l;on I,Ue.huds 
10 $('nd Ollt l('tleN 10 til{' dnlS:: trade' fln 
TOIll', spon<;()rshtl' of rro}!ralll~ o\'cr 
WPOR (Punland. Mc.), Ihe ~tatiotl 
print('d ;r ~rccial 1r1l('rh(';rJ which in
clu{kd the nam(' nf Toni and the pro_ 
gr.nm 'I'OJlSot)rl'd. Les<, Cflpy "hout 111(' 
shuw", had to IX' rut rntn the Iclter. 

KSl , S.1t l.~e City, t.gged t.Jhu,1 tht: op,n, 
ing of Ulah', fishing IIUO" with KSL'j; cir ll 
Il'tlcrs ;lIld IlUlIItwrs ddiH'rillg frolll $1 In 
~S(l e;lch 10 the' cHlchl'r". KSTP praCI 
ticall)- IUrc up ~ll1lnc""-lta thrct' yeil r~ ;)!!O 

willi a ~rnrrlar prnmotinn. ThirtY-H'\l'tl 
tagged trout \\l'rl' (.Iu:.:llt on tile Urt"llill~ 
d,.), .. r Ut;11l fl,hln~ <.('''><111. 

" lil tln l.d'fl" on KGNC (A .... ,illo, Tn .) 

rl'ci,,·s lnovcd out of t\)(' ~!aUfln IIItn the 
homes ..... lthin;l f('w w\,\'b after thcy clime 
urr thl' rre~. 

Di,~ jO'~IY I ,"nl up in. blimp fo •• b<o.dclSt 
hy \\'ACE ;Illd \\'ACE· r:,\l (Chicopt'c, 
.\ l a~,.) to ~In' tircir ,hnw;r "lift" (k,a led 
OVCT Iwn hll\l«'~ thill ;1 real l'!'otatc firm 
~ron'\f'r h;rd fm q l (', 'nle JC'ck{'y~. Kns 
,\ laflln mId Ll'l' Sm.th, llllkcd ('ommer· 
cial~ 1111 the propcrlic,. Result NlTh 
"flU",,:<' v,nc '>(Ild Ix'fore the hhmp re
lurned {(I tlw wound. 

Nol .11 " "ions lake . Iummel slump I}'ing 
dO\\11. KOIL 1011lnlm, Nl'b.) Jl'cidl'd 
th;rt 01)(' wily In prumotl' hilt weather 
Ii~tenin}( wa<; to incrCil$(' lhc s.r.k or POr!I 
able radios_ On 4i'.i qr('(,'lcar~ and hu<;('s, 
rm thl' h.lcks or 105 Checker c;rhs, in 
ncwsp.'J"l'r ildwrtisin,l: and radiu dl'aJer 
countcrcard .. , K01L addS('d trml~il 
patrons to "hstcn 10 KO IL all ~Ulllmcr 
and buy a ponabk radio today," 

Now 

Sell 8 -
Times 
More 
People! 

5000 __ -==:-:::::-:T~~ 
620-~!~1;~v 

.I~cd d.ytime di.If.11 10 und in recipes , 
O\'erl.(I()(lllml~uaICf~lkillgi(ka~w<"r(' .. uh. DUR~AM, N. C. 
mith'd In ~tilliol1_ Pr.Ktic;tU" ;til rill.' 2. ~1I.1 
!OII'l'aj.:l' (llOld'Cl(lb rut-li~hl'J Irn!1llh,'~ REP. P A U L H . RAY MER 

4. SPONSOR 
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For An S nouncement 
chedules: 

USi portitipotions in tbe 
"O\d OOl\\inion \lorn oonte" 
on V41'l~, lithl\\ond, 'Iirginia. 
\t's tbe best buv in tbe Soutb. 

- -
r.s\c. !lo4io sales lor 4iol'/ ligures . 

___ theY're o .. t of this ",orlc!! 



flows such Heavenly Musjc -SALES! 

;""01 IIi 11;; ,·oul,llJcl'\\(,t'lt.'r! Not CIU'n,hiillllorScra. 

pbim b"""lIing 011 n ('loUtI ... nut ("'ell :H1gd 

\\;11;;> -tnrililuing a Ii.ou .. and harp,,! No, 1I01hil1:; 
,· .. \lld I,t' "\\I','I,'r 11,<111 ,Itt" S \LES }OIl'lIl11akc ... 
"jill Lall:;-\\ ,'r,I.'._ r";!lltre pro:;r:!lIl. "'j'IIItOLt; 1I 

llll: 1.1 :-.1'1;:\1:,\(, GI.\ ....... !"· 

II ,-rp is a qll<llit~ •. 10' 1";11111" 11111,,;".11 ... hO\,' that 
{'"!,Inn'.,, ,I,,· <,;,r •• f "c,ur }UIII'llli;,} "U .. I"III"r. .. ;Hl d 

,'nlr.run' .. till' I",\\,'r of )Ollr "ilk .. m,-"""!!,,, II j .. 

iI\'ail"hh'. ,i:1 Iran .. ,-ripl;oll. "il (.()n 1.;l1I;;.\\'o rlll 

.. nilialt'd "1:lli,,n ... It j .. \lrill"1\ and prndm·,'d "il h 

,·harm. :; Ialllollr :lIull!ooti ta .. tt', II II ill :'t'li )ollr 

I'rm111('1 jn-.' a~ :olin'" .1" fill,' raim('nt .. dl~ the lIlall! 

"1'IIII O(,G Il Tilt-: LI ~TE:,\" I~ r. GI,\!,!," rCY ea ll'o 

a ",\ondt'rlan tl o f mc!odies" - in hrilliant ('olor-

10IlC,.. \lu ... ieal gla mo ur Ity Jack Shaindlill and th c 

radiallt 'oicl'''' d f hi", "Silvcr Siritlg.~" orc!w ... lr,l. 
Hi ch o ld IIall.l d ... hy di e Lallg. \\ 'orth Chori,..tt'r:'. 

and ~ollr fa"uril(, nUliailtil"' "UII~:' by Dick Iho"II , 

Joan Brooks and JOIIIIII) Thomp,.ou, 

III ad diti on to " TUUOl 'Co II Till'; LI.-;TE ..... I~G GI,\.-;~:· 

I,,'{'ry L<lllg. \\ 'urih SI:ltiull o ffer :; the hrillian l 

"C<l"a l(':1IIc of ~111:<i(''' alld sen'ra l other ,.tar · 

... ltltldl'd IIllL,..il"'nl :o lio,\",. for loca l and r<'giollal !'JlOII· 

,..or,..hil" :;;"1' the \i,..tin g Oil oppo~ ite page and con· 
laet ",Ia tion or its reprc",cn tati\"c immediately. 



ARKAIOIIO S 

.... M .. A 

.... l l e 
"'"J "'OIG 
"'JI T 
"'fU~ ••• . -..... ~l 
..... LS 

~" ... -..~. 
... $oIolh,..... • Kn. 
...... . , ••.•••••. OU'" 
.... . • ••••• Q" 

:':':!."f' .:;.:::: m: 
'I..... . ••.•. ~'lI\O. ... _011 .. ..... K"" .. 

t'LlfOA~ I. 
-. .. ~ONC 

" "_ oAn ....... ""K _ . Q ue _ ... 011 

.... U NO 
.. .- .... /'C "'C.. . ' OK 1Ot_ KC( I 
. ...... , Al ta .. .. _ ArYO 

~. 
onl 
~ .. 

•. AOAH 
,.,..,. .............. 0.\.>\ 
h . _ •••...••...•• " 
- ..•. .....• 1« $oO ... ..,_ ....... lICli 
Soo DitCO •••••••••• K$O~ 
$0. Oiqo ...••.•. , •• kUS. 
$o. f , ...... ....... OJIS 
5. _ , .. ",I ..... .... . . $01 " 
$10 to" 010'" .... .,IK 
$0 . .. ".. . •. 1<1" 0 soo...... . .... 0"" 
!.>oI . ....... ... K'''' s. ... "or.. 11((1 ' s. ... I... oSllO 
Voo. jt .... , ... 
\'i .. ~. .,oe 

eotfNIGTICUf 
_. wile 
...... ""... "HI 

OU'W' AE 

~= .. m 

WIL. OU, 
WASH/HOTot<.O.c . 

...... "".. ...IU 
w . ... "".. . WOL 
... ".;..... WT OI' 

n.O~IO. 
ClOIj". . ... " CNU 00,...._. ... .. fl 
£"~' ........... wl US 
eoo ....... ......... . Wf!Uf 
.......... ........ WI . l 
....... ~110 ........ . .... JH~ 
""'.. .. •.••.. W'IS 
.. 1 . .. I_ ........ WLJ;\l 
ll<>Io ............. wn.e 
0010 .... ... ......... WlO' '''''1 . ...... ..... .... " _ ......... . 1111 

¥:'::oi "::::,:::::: :m s.",... II'S'B 
, . _ .• W.U 
fo_ . .. JLA WI<I '''. _ W". 

G.[O IOOIA 
.. 10." W.G.A 
." •• " ..... ... WICt • ,10'1' ....... weSI A...... .... ... ....DW 
..... _ .. WilDe 
eo ..... _.... .. ....IN, 
eoo... •.......... wSAe 
0._ .. . WDWO ' ......... ......... .... IN. tMoo,.... ...... .. WGCA 
"'_ ' •. W"' I ..... .. •... •.• Wl c.o. 
$0 •• _ ........ "lac 
1_' ... 10 ... ...... WKIG 

10",,0 
_ •.. ott .. 
too .. ~ ... _ . " ~ I 10.,;".... ~Rt C 
• _... .. OU I O 
hea • .., K$II 
,,_ IU'SI 

I .... " .. .'" Wo;_ .1Ot1 

I~~' ''O'$ 

.".. \fIO ~l _ . . . ...... w".O 
_"" ......... WJ'-: c...... ........ .. W"'S 
Cool, ... .......... wtM I 
tIIia . ........... w.1I 
tIIia" , . .. .. ..... .... .. 
a.;.q. .......... W( " S ca",,,, ......... . Wt;~ B 

Cico<.. wMIC 
Ooul.. ....... w$O' =- ....... ~ 
... SotSo •••••••• • • "IX! 
Poko. .. ...... WSIV 

Network cillibre pl'o gra ms at to cal stali on cost 
are pl'oVlded by these Lang-Worth affillilt ed stalions 

... . c.o, u lC "UI\II~ 'tN"~n~"""1A ........ .., ....... ~ .. ,- .. . 1 1I0'lOd M 
_. 

..."" ~ ._ CI" 05" . 
Sio • • CHy •.•• ••• ,,- ~" ~- "'''G ... ......... . .... " -_. ... .. e .- ~ .. W"<1>0<' . .. ...,.C 
... " ........ . n -" ~. .. ..... ' .. , 

..... "110' W. " U WUHI"OTO ~ 
"t • .olI. -- ~ ~~ ... ::::: .~. =a.. ...... . .. •• , .. ~~. ~. .KUI 

0:. ... -::'" ...... . ~. ." ... 0 .. ' .••• , ... ~ .. m. ~tw H'''''$.'''( ""0"' .. , 0" $ .. I~. . , . t; 
•• IdIl .... . ....... CIo,_1 ""''', .... .....U 5 .. ,110 ~ .. 
~~~;:.'~. . IHO " ,OB -,,, ... . ... S.. ,110 ... 

• SU • • 0<1\0'10 ' "' . _,10 ... "'I. C $foU .. .." W_ .. , L ...... ' ~. 5 .... . .. . ~~ 
, ... 10 • . .. H[W j.US(Y ::::::n .... '- . '" .-. ... . ........ ro wn_ .~. WII'OW"' ::::'" '" ._. ~ ~ .... , .. Q I ' ·.n -_. WIAS .. ~ ... .' .. 

ktlO rucn 
..... .... ,* .. , .>¥tIn N ..... "' .. .~ . 
~" ....... ~. ... " .... , ... ."' WU , ~' I\Q'HIA .. ,.; ...... " . ~. .; .. ~ . n .. """'~, ..... ~" ~:~ .::.::.:::.::I~-

t .. " " .. 
.. " OtO 

._Il0l .... ." u. ;,. iII .. .... VI N(W MUICO 
$u ....... • •• u...",100 , ........ wa. ... --. .., - ."' g" .... , . """" Wk . 0.. .. ,_ 

.... 0 .. ' 
A_ .. ,_ ... 'V" ._- .... "'AI f ... _, ... ..... ..... "''' 

hol_ ... "'~AD. •. - .. , .-. .~. .. ........ ........ ' WSAl :::o:C' .. " J' A 
LOUISIAN . "EW 'O ~k ... .....1... ~""'A . " .... ,;. 'S'L Boh ....... ..IIR w,e",",...., .n • W' $CO" 5' H 

I. ~ ... . .,1' •• 1 . .. ...... • •• -- ... .. Il ........ ,. ...CtA 1_ . ........ ~ .. ","OOf: liIU"O I .. a.. . ...... • "'I AU 
lO" ca"", ... ,- ~~ 
.... 0 ...... ' W, .. . _ ,. ·OIt IIUS ,,-. .. .~ to ... ... . .-.... 0 ... _ 

WS'" .... 'o.' c.o. "'~I " 
....... -..... : ... .. ,,, I .............. ~. 

'no ~. "', ..... , ... . ~" 
........ ..... ~ .. 

n ........ ..... t . Ctos ...... ..~ 

• «"'I" ::!C',~:,~ '~ : . " IlL SOUTH CA~OLINA ... ,,,1 .. WLi N 
WI '" ........ ..., .. !bI . ... .. . - " MAl Ht -- W • • t 

::L" .. ~ .. _0. ." CIootIo" ... . 
_. 

.... * ... " . u • 

••• -" .~. ~ ••• _ .... , 
~" .. - ..... 0. 

It .. _ 
~" 

M.UTVoNO $" ..... WS" ".~ ... WlQMlhO 

"- "'U" ". .. .. ... In 
1;0_ ... ... SIIoo . .... . ... 

U,_ \fIAU r.::~"" .. ...INO U_. .. . et NORTH CAROL' NA .. " ~'U 
I" ..... , ."1100, WIUI S •• " WfiG = .',':.:: :::::::. m~ 0,- .. ..... WI$I ............ WJll ., .. d •• . ... .. W,., 
Silo .. So<io.f q" ...... .... , SOUTH 0."(0 •• Jo .... ........... ... 1 -. WOYS Sioo.' ...... . .. r\OIc ..... ......... .... 

" 'S$A(MU$.C TT$ .- WCU 

~- WH t ~~ .~. TENN U $,u 
HAW.II 

~- .. W .. "C' U ... "". Co" .... C. C .. ' !P • .... " ... . .w.n """mil • ... "., ."" ..... ~" ....... '. ".ON 
.. II Ito." ....... ... 5 .. ' ..... 1 c..y " UO ~!:.,:" .. "" .... " ... . • •• = ........ ...... ,N "- " W~Ne 

.~, N ...... . . ~, 

.•. WIIC "-- -, tooo ..... wNUI 
S.Io. • ...... ... Ul 

_ .. -, -~. WJ Hl I't1JU I" IU S 
$friocUf .... .. . .. WSf'lt .... - wOIII ~.- . m ... "~ ......... • ......... weill --- "'JNe .... - ... 
........... .......... • o.e ...... ,..,., ~" 

....... . .. . 
" " II. 0 II. 

MICH IGA~ ~- wfle lII. rpliI. • wc.o., 
4UUA 

L_. WJI I III • .., .. , ..... .... 10" .. 

Ioltlo C, ... . ... .... ILl L .. ;" ..... .~, 
.... p;, .~ Cotl'" ..• ,c, e. 

".CoI. . " '-:111 - .. 01., .... , .. , .. , 101_ ... efU ...... "" ... .. .. ~.- .." M._ . : ::::: •. W"I)O. L_p ~ •. - .. ... «111" ... .... .. " -. . ... 
00I.~ • WXVl .......... ~, "" ,.- ... . lIe 'RrT!SH COlUMe •• 
~ .. , n. 110<1" 1 .. •· .. • . WAI • -- ,~, 

~- WO f. S.~"" , .. n~ n us v._ .. ' .CKWl 
0 ..... . .. "' .... " "$ ................. .. . 
~ .• " JI K W'_ fl" . WOlD - .UI "'h,TotA ... ...,D' W., ....... . ~ A ...... .. . ~ .- •• ef M - . ~ Wi_,. • WAil ...... . .~. -~ " . •• WIC. 
1;0"" a,.,i, 

0.1tIo ... " VII .. "' N O~TH OUOT. "-, .. ~ "(W lItUNS"'ICK 
1;0"" " ';" ~ .. ... , .. ..... ~" 

.... ..... , .. M ", ,,- CHSI ,--, .... :r~8 ............ . u n 
I"' ...... ' B ... ",. .~, NOV. seOTI . 
10 001 • • "'u OHI O ..... - '"-.. " ... ,," w"' "- ". c.o.",.cror"'l. .. ... oW ..... '" tI'l _ ..... 

~" Uio_·::::, .... c.o._ • ... ••• oAND ~". C.~S 50..... . ... Nx .,-, w .. , 
_. 

........... lXII 50" SLo ....... .." ' '''_ ., ... -' .......... .. , .. OfIU RIO 

"' IN" UOU , .. - _. 
1(0 (0<0,. ......... . . ut., ~. .. tkllC -'" ... II ,... «1$01 ........... :::: ..C" .... ...... ~ ..... .. . IUN (i.ti . ... 11 ~. II , . .. K$U "" . 1 ... 101 • ....... tJ . L 

e .... n .... .. , ••• e. ...... , .. .... J.n W .... . :::::::. ACHe ~- • ..... C, ..... 
~ •. ~ .. ()o.,,"" .. 01$1$ ,O<! w ... , . .... QOt ........ .•. tlCM .-. .. .. ~ .. ". """C-O .... ,. Olt 011.", .••• C. CO 

""" ...... .. .. _. 
WHI«; -_ ......... , . n ~':::::" ... •••• C"II -". .- ~ ... IN$ - ......... .. " • CIP' _.""" .... ~ ........ • WINe -- .... S'I_' "" .... ... pOIi, .. W<" ~" Jod_";I10:::::: 01 11 S. .. I • . , ... 

$I. CIooIoj . J ... Uyri, ... L~lIriolf .......... ~~OW 1,_, . .. ,,,. . ." .... " .. . ... "",, .. "fl. t:t:,· ... ::::::: :!Jf 
._. ". 

001$$'» " " 
,~ .. 'O- r .... " <0. _ . 

W"D. .. ~ gg - «. ..... -. • J'" -_ . _ . --, -. -. tur 0 _ _ 

~ . _. -, -- ~" JocI_ . " lOX =:;.r. ... : M ~ .. KICk ""1 ~tllD"'AAO IS. 
JK' ''' "IU .n ,." A~'" ~" e .. """ ..... "" ~.e-. ~:: , "AP' $".""" ••• • W$lV 5.0. Ao ... ;" ••• ~nA ... ,"- · ... 10. .-. .,. $0' ''10.10 .. lAC OI/[ue 
... cIIo. W" 15 I" ..... ~ .. $J.p. ...... .m .... ~." . .. .. .... " .. , " '" W .. , .. ••• Sol ..... 5", ... , . $$1 _ ..... 

• eut - .... '. W.fO 1::-:'.::' .11111 t":' ..... 10 
C"~C 

MISSOU .... '00"_ ." w" ft . .. - ... loo .. _ •. .. .. W.~_ g~ , ....... ~. 
... ....,. '''I, U Dl ... ,~ ,,,_ .. Mil ' 

Jo<\t, _ CII, .~. OklAHOMA - ....... .... ..... " 
~;:~. : .. .. :¥t~ 

IHO' .... . 
-.,0 .. .... wIn", £0.,,_ ... .. WIO. • ... w.... . .... W41 
1 .. _ .... ' , •••••• W'IC 1,,,,_ ...... W.IY 
So.", ..... ..... " J •• 
I .... ""." .•.....•. wt " 1 
~_ .. , .~O\I ... 
CorIo, I..... ... .. , e-oo ..... , 1<1011 
0 ....... 1 \flOC 
0.. ....... oe.e 0.. ._, WIIO , ... "",,, ltV'" 

}orol" ... ... ... ...... ,c.., n. 
...... C. , l CU ,.- UW, ,,- -SI. L'" -$I L_ M. 
$1. \ "';' •.... • weo 
5" \ • .;, ... 
,,,,I.,,,,," . ... Ia 

MON ..... - ... .... g OO -- :::t? Boll. 

'It" '''I< .... 
"'- uu 
L"' .. ,, .. ••• .. - .,~o 

Mo,'_ 
OI"_Co', .. -~-. 
'.1 .. .. 
'ob • • 
-~,,~ 

Olll Oot< 

'"orlo .. -e.. ..... ::.::: ,-\. 1;0_. 
~'''01 o, .... e." "",10 .. --

~"' 
.... $'S~IolCH[WU 

"'1 . ". 'M' _./ .. . ..•. eM •• 

~" 
... 

~.e; .. ,eulO $0,'_ "" "" ¥ [lIMot<T •• - WSKI ... • ... Vl Ml'N.A 

A" .... ' .. .. II' PI~ ,OUION .. AUn, 
A'··fI" ...... u .. 

g" 'D_ ... tV Ihh ., .. ,.n .. 4 , ••• 

KINO Do ..... . " .. I"" ••• ~J .. It .h • .. , " ............. .N. u.;I" ~I. ",,'" hftl' 
.~. . -. .. tv • W""h .IWI.,.4 ,.41 • ... ••• _ H' ..... ... ... _. 

" .It; .... 'IOft. t .... '.4!. "ur 
~. .......... ... w ••• f.,ol, ........ . " . SI"lIn •• ',dI_' ... .. " ... Hftl 1~ •• i.h.4 ., •• 
."IJ 

.... _ .. 
•• WLlI ., -•.. . •. :: .•••. WOII ."', .... 

I 

LANG WURTH 
I 

FEATUIl E "RU GIlAMS, INc.1 
STEI NIIAY HAll 

11 3 WEST 57th ST .• mv YOIII; 19. N. l 



What's this .•. WSM Cigarettes? 

\Vhen one of our 7 Yl million listeners asks 

for cigarette s, he is guided by an invisible label on 

the pack. The odds Clre he will ask for Q WSM adver. 

ti •• d brand ... beuluse through years of consistent 

listening he ha s built up (I respect for the commercial 

messages on this station . To him, the name on the 

product is closely associated with this invisible lobe I 

- WSM's stam p of approval which our listeners use 

as their buying guid e. 

WSM-
NASHVILLE 

H .... T HOHI . CO" . Mg. . • .IIVING W,I,UGH, Co ... , Mil ', • (OW .... O PInT & (0 .• N.' !o"o! IIop. 

)0,000 WAllS' CU ... CHAHH(L • 6)0 ICHOCTClB • N" "'''IlIAn 

" 

REPRESENTA TIVES' LAMENT 
(Om/inti'" from pa~t 35) 

are smart as a whip but they're seldom 
given the opportunity to make full uS(' of 
Ihl'ir Ilatliral mtdligmcc. Rarely do they 
leavc their homc offices. A number will 
of COUTS(' be found at c\'cry broildcast 
convemion, eveTy radio AAAA or ANA 
m('('ting. A few will also be found ilt uni
vcrsity clinics, ind~stry bull sessions, ilnd 
tmdc paper-inspirtd "problcm sessions," 
Station rcprl.'Sentiltivl'S point out that 
many timebuycrs who attcnd thCS(' 
S('ssions, who travel thc country, who 
know how di!Tl'rt'nt Tcxas can be from 
OTegon, hawn't bough t a schedule per
sonally in ycars. Thcy arc morc ncarly 
agcncy station relations executives than 
timcbuycrs. Rcprt'S('ntativ('S arc quick, 
ho\\,cv('l', to qualify th('S(' s tatcments with 
thl' information that theTe are some mcn 
and women who do the actual buying: who 
do get out of their ivory towelS, To talk 
of conditions in Kilnsas to a buycr who 
has ncwr been funher West than PittS
burgh is a S<'lIing problem of no mean pro
portions -('spe'Ciaily if you'vc nev('l' bcl'n 
West yourself. 

Timebuying is the most intricate of all 
media selection. Station loyalty is sotn('
thing that's wry difficult to mcasurc with 
a slide rule, Station cove-rage is also 
something that is beyond a matter of 
physical signal transmission and B~1B 
standings, High power stations COVe-T a 
gre-at dcal of territory before eight a.m, 
Their signals at that hour arc almost as 
farllung as they arc aftel sundo\lm. But 
in-town or ncar-by stations get the listen
ing to lise-and-shil"'e and musical clock 
programs. In the daytime, local stations 
arc better heard than they are at night, 
and in SOme areas this is more accentu
ated than in otheTs. To a timcbuyer who 
has ne\'er Icft metropolitan centers this 
may be, and frequently is, at! Cr("('k" It 
sounds like Solles talk and many a stat ion 
repr('5('ntative has returned to his office 
and butted his head against thc wall after 
,1 tilllebuying ~sion whcre he was doing 
thc Solllle thing. 

De;:pite the fact that timcbuying is 
morc difficult than buying nC"l'parcr or 
ma~a:ill(, ~pacc, timcbuyers ;:cldom have 
the r('$pcct ;:hO\'11 to them in their 0\\11 
ofliel'S that other a~l'ncy media m('ll havc. 
At filH nU$h thiS may ~m /lothing for a 
"t;uion rcpr~l1Iati\"e 10 bewail. 1\:cv('r
thclrs...~ it is. A tYrical iI1u~tratioll of ho\O,' 
thi;: i;: so was dl1110l1Strated during thc 
fir"t weck in July, 

Sevcral choice a\"ailabiliti('s opened up 
on:l fine ;:tation in thc ~lid\\"cst. They 
w(,rc JUSt what a certain ad\"erti!'(>T had 

P/C(lSt lum to ptlgt 56) 

SPONSOR 

• 



CLYDE YODER 

Hatchery man 

Morocco, Indiana 

N EWTON COUNTY, Indiana, is 100% rural-not a town in il 
ove r 2,500 popu lation. Largest is Kend and. then Morocco 

wilh l ,G08 populat ion. home of (he Morocco ElecHic H:uchery. 
complete with feeds and other poultry supplies. 

h is operated hy Mr. and Mrs. Clyde Yoder, with their son, 
Russell. The Yoders mO"cd to Morocco 21 years ago after farming 
for 19 years near Pekin, Illinois. They started the hatche ry in 1930. 
Farming is sl i11 in the Yoder hlood. howc'cc; Russell li ,'cs on a 
small poullry farm 31 the edge of town, with his wife and four· 
year·old hoy. 

They are around farm people enough 10 know that WLS is the 
leading sl:uion in NeWlon county. 8MB shows 92C(, listening day 
and night. And Ihe Yoden have had opportuniTy TO feel The impacl 
of this listening. $e"eral times, after a WLS feed ad"ertiser has men· 
cioned Mo rocco Electric Hatchery 10 be dealer in Ihis particular 
brand, as reported by Russell, "Quite a numher ha"e come in to say 
they heard 'our' program on WLS:' 

,\lail, tOO, shows the high degree of listening 10 \\7LS. Last yea r 
from the 2,630 rad io homes, we rece i,ed 3,626 lellet5-lJ~ 
rtspOIIJt! 

Here then is e, idence of listen ing ... Qiltl oj rrspOllSt. Yet this is 
the story o f o nly o ne cou nty in the Jour.slnlr Major Co,erage Area 
of WLS. For complete details ... on why they li sten ... wh ere they 
li,e ... specific Slorics of how and why they respond. ask your 
John Blair man . . 

890 Kilocycles 

50,000 Wo"s 

A8C Affiliate 

JOHN 8tAIR & CO. 

IfFllIllEO IN MANAGEMENT WITH THE IiIIOHl NETW ORK : KOY, PHOE NIX ", KTUC, TUCSO N". KSUN, BIS BEE·lOWElL·OOUGlAS 
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c; onli nlled '.om p''Je 6 

MEDIA FIGURES? 

In your vcry i,1UTl'$ting "rtide O il 

meJi" CO~I co,llparisons you refer \fI some 
intriguing figures S!'U:>:SOf( h,,~ m mputed 
fot till' Inllr gl'lleral wcdd} llJ"ga:im.'s. 
Ilow abom lC'tling us h:1Ve thl' bl'nctit of 
~ 11:lring them \\ ith S I'O~SOI{? 

!-IA.V; :EISEL 

Associ,. Ii' lJ,rrctor uJ UCS('lIrch 
AIcIAIlIl.cr 'cksotl, N. Y. 

.. II , ll<:h, I, "",,, _ p,· r _~d . .. ·,,,J ... """'I'Ulal j.", 
" ........ ,' l u I" " ... July I,~',," ",,"t Un C" nl ,"'" 
,,,,,',. \1 ",11:. (~'"'" 

DEPT STORE INFORM A TlON 

The inforl11ation 0 11 dqJnr tnlcnt store 
adn'rtising is of gr('at import""cc to mc. 
and I sinccrdy "pp(('{" iat c your allowin g 
me to sh:Jre }our storc of knowl£'dge on 
this subjcct. 

SELV,:-.' 0 0:-.':-':E50.-": 

\\' IVRL 
\\'oo<isidr, N. Y. 

A GUY NAMED ART HUR 

The covcrage of women's part icipatin g 
programs in Sro:-':SOR'S r\pril and ,.. tay 

t ·os~ " e r .:\d,· er~ iseillell~ Ue:uler 
(or "our -'lnss-t~irc uhl~iol1 .'I:l,:uziues 

Publica- r",.1 P.ge ~.,. P.g" ~"I •• Ad·Q."''''' A d-Read e,st 
lion Avd,,,~<. · (BaW) P,oduc",,~t % • , per 0 01 1011, 

Collier's 10,341,000 S 8.000 $ 8,920 30 

Li fe 27,572,000 $16,600 $18,509 26 

Look 17,439,000 $ 8,000 $ 8,920 36 

Posl 15,702,000 $11,200 $12,488 26 

Ave,age 

' AI reported;" the 1948 Milgilz;ne Auriif!"cft Gr"up Study. 

---
3,102,300 

17,1 68,720 

6,278,040 

4,082,520 

§n.5 '·; 10". been iJdJf/ld ,,, lire ",119ft ,,,t .. '01 thl/' '''II "I drl, '''PI', dn d p,gd"c_ 
tion. TI';I pe,c .. nldge 10"1 b .. /tn c"mpuf<rd by H" "I Zeis!!/ "I McC" nn·f, ich,," 
,n Ihe dV'''dglt '''II "I Ihe ptep,,'/I!ion of m<l 9i1zinll " d.,ert il llm"nti. 

t PIIHfI'nt ll g<t1 of "d-nO !fl:fI, ,n D"nie' Sfdrcl. '61/1 ildve.lising r."defl, ",e projected 
"9ilinn l'lf~ lotd/ mdg.uin(> illidience,." dele, mined by ,Ire M " 9.11ine Audience 
GrOllI' Study, 10 u/cu/ .. !~ f"~ n"mb~, "I .. d~~'I;I;n9 'ud~rs. 

347 

387 

704 

327 

441 

issues was wonderful as a panoramic vicw 
of the o\'('r-"II plan. 

We werc dis.1ppointed, however, in not 
s('ein g any of the WHAI\\ material II'C 

sent you. The angle of a guy named 
"Arthur" doing a swell job of running a 

\\'omen 's participating show is an idea 
th"t would havc added another twist to 
your already comprehensive coverage. 

ARTHUR KELLY 

PromQ/ion d'Ttc/or 
WHAM , Rochestl'T, IV. Y. 

LEAD THE LEAGUE WITH WBT! 

It's casy ! For WDT's 5 :00 a .m. to II :30 a.m. batting 

order IS o ne o f the longest. strongest block-program

ming lincup~ ;n all radio. 

THI R D AT BAT IS ARTHUR GODFRE Y (10:30-

11 :30 (un.) on CBS. 

A big-league trio. Yet even before these hcavy hitters 

were one- two- three on \VBT , more Charlotte lis

t eners tuned to WBT than to ALL other stations 

combined. all morning long!* 

LeADOFF MAN IS GRADY COLE (5:00-9:00 a. m.), 

VAR IETY Awnrd-winning WBT farm editor who 

performs such miracles ;IS sell in g 310,000 chicks in 

ei\::ht days. Average unsolicited fanrnai l : 8,000 

earcb ~md l(tt('r<; 11 month. 

NUMBER TWO MAN IS KURT WEBSTER (9 :00-

lO:JO fun.), Wl10Sl srngle-handct! reviv:)l o f t hc tune 

" ll t :lrt.Kill·"" ~old morl" tl,:1n 3,000,000 recorris. Now 

he'" (IllCtC of :1 f;l~t-mo\,lI1g ;lUl~icnce partinpntion 

show, " Wh <lt's Cookin'?"-a solid hitl 

Now WBT's ba lling average will be higher than ever. 

You'll ieae! tile league. too, if you let G rady Cole Of 

K urt W( bster go to bot for you. 

J e " e , son Standa.d 

50,000 ... aus· Re ,,,ese n led b y Radi" Sa'es ' ChatloUe. N . C. 
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REPRESENT A TlVES' LAMENT (I ""hok .... ·('('k [0 ohl;lm nn oka),. Then it 
came OUI. Tht" umd'lu}er couldn', oh
lain nn audience with the account m;1n 
during mO~1 ofth:at week. The ]<llter had 
tx-cn "toO bus}." The lcpr(>s(11Iativc, in 
this G'lS(' tx-inJ! associated with an olfK'c 
that handled roth printed m('Ciia and 
radio, knew that the :lccuunt ex('Cutive 
had!.{'Cn both the m:lga:inc and thc ncws
palX'r nll"dia ml'lJ at 1111: agency during th~ 
week, while he was kceping ttw linl('buyer 
dangling. 

(l.(Jl1li'lII('clJrom p(l~(' 51) 

1x1..11 SCl.'kiJ1!: in the market for six months. 
Thl' Tl·pn· .... 'u:ltiw Inok the :l\'ailnhililit'S 
to the (imd .... ,) (,T at thl' accoul1"s af!l'TlCr. 
The lallef Tl'Cjl~lli:cd their importance 
immcdintd) and wid til(' s,1il'smnn he'd 
check at once. A \.H'ck .... l'nt \'1r hefoTe the 
hU){'r rnlkd thl' n'pr{">('lItlHl\(' about the 
il\'ailanililic" B} that lime tloother 
oflicc of the rcprC'\(:nlativc had sold them. 

The tilllchu} cr was furious. After his 
tCl1lpcr:mJrt.' hnd druPIX'CI a few degrees, thl' 
reprcscnl:lIiv(' asked him .... h)' it had taken 

The station repr('S('llllltivc frequently 
sees account ex(-"Cutives on polic}' m:lttcrs, 
(hc 's seldom d("lld·cnd(-<I by a timeburcr) 

s. 

ANNOU NCING 

FYI 
" FO R YOUR INFORMATIO N " 

A NEWS FEATURE PAGE COMES TO LIFE ON THE AIR 
II New Transcribed Show ... lOR IIll THE IMlllY 

FYI will redture d 9dldXY or renowned c.olumnists 

who dppedr re9u/drly in 700 ddily neWSPdpers_ 

Peter Edson, prize-winnin9 Wdshin910n columnist 

Burton Hedth, Pulitzer Prize winner, , . Erskine 

Johnson, tOp Hollywood reponer , Alkid Hdrt, 

well.known women's e xpert " . dnd Hdrry Grdyson, 

dce sports writer, hedd the list. 

FYI is produced in colldbordtlon with the editors 

or NEA, the world's gredtest news red lure service, 

dnd wiJJ dlso include reports from members of 

NEA's fdmed foreign service_ 

• THREE ONE·QUARTER HO UR SHOWS A WEEK 

• BOTH ENDS OPEN AND A MIDDLE COMMER CIAL 

• RELEASED THE FIRST WEEK IN SEPTEMBER 

Ed Hart & ASSOCiates, Inc. 
P'oJ"n'J 01 ... DMIRAL Z .... (H ... R/AS· "WorM In llllligllnn Rllpo, , " 

.JnJ ED HART'S "I, (0119"'11 0 0;119 III lo b " 

1737 H ST. N. W . • Phone REpublic 4312 • WASH.6, D. C. 

Wire lor lIudition 

hut on slraight sales he must go Ihrouf!h 
channds, and his direct sell ing channel is 
the timehu},er handling the account, 
There was:1 time when it was lese majesty 
for a s tation reprt"S('lHative to go din.'Ct 
III .1 client or to the account excclHive at 
an agcoc). lllose days are past. As long 
as the representative doesn't tell the 3("

count executive or adven!sing manager 
something that he hasn't wid the time_ 
buyer, all is well. One hard and fast rule. 
and it frequently gripes good time sales, 
men, is never to qucstion, hy \I,ord or 
deed. a tim(ohu}'l ... ·s schedule to the ac
count cx('Cutive or the dielH. Sometimes 
a representative will get around Ihis pro
hibition by \I'Orking on the accoun t man 
or client, looking towards Ihe time when 
schl>dule is he'n!! considered for rene ..... al. 
They hope to have thc adVertising man
ager suggest a shift at rcne .... '31 time. Even 
Ih .. 'n, most representatives avoid the suh. 
j('Ct, 

Station representatives hcmoan the 
fact that tirnebuycrs generally do not ~it 
in on plans boards mcctings. Thus the)' 
a rc forced to buy time in an advertising 
vacuum. Representatives are thus also 

I forced to submit availabilities in a 
I vacuum, 

It has been only comparatively re
cently that media men generally have 
been recogni:.o.ed as worth), of vpships in 
agencies. At the VeT}' moment that sta· 
l ion represcntati\'cs lament the lack of 
starure of timeou ),ing, thc) ha\'e to admit 
thai it took }'ean. for m .. >dia buying of an)' 
kind to get out of the production hlind 
aile}, in agencies. 

The more authorit}' a timchuyer is 
given, the heaer the job a station repre
sentativc can do. 

Station represcntat ive gl ip('S with the 
stations the}' represent arc comp.lrat[,·ely 
few. They wish that when tinl(' avail· 
11oilit)' requests come from ag(-"llCi('5 they 
he tumed 0\'("1" 10 the reprl.'S<'l1tativC'S im
nl<.-<liatcl)', and that dlrcct agency-to# 
station inquiries be di$COuraged. The), 
:tdmit that the af!('11C)· frequently ron1('S 

up with a helter collection of 3\'ailabilil irs 
when a s i:ahle picce of business j~ dangled 
hefOle a Station's eres. hut by and large 
the}' contend that (-"\"errolll' IS hettl'T 
~T\cd .... hen the station TeprCSCtlt;nj,·c 
i~I1 't hrpas~:d. This trpcofmancu\'c! hy 
ag('1lCies doesn't aff(-"Ct the rcprcscllta· 
ti\es' pocketbooks since :llIn:lliOllal bu~i
ncs~ plan'\.! direct or Ihrough the repre· 
sentativc is crcdlled to the rcpr('S('nt:lti\'c 
for commissions. 

A fev.' yc<'rs :Igo stations ..... erc careless 
about infomlill!! their reprcsl.1ltati\,C'S 
iloout il,'ailahilitics of prof!rams. With 

( Plrasr tum to pagr 60) 
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'011 think rou,lcrs ~et Slarled t'a rl ~ '! 
N'lI an )' earlie r than KOKA li'(Pllers! 
Jn511001.. .. hat 's happoe ll('d rN'f' nll ~ on a 
(I''' (I f KDKA's ('arl ~'. 'norning prosrallls : 

hU AM- A IS·minule Iran"crillNl sllOw, 
off ... rin f: no gi, .... a" ays or Otllf'T mail 
ill,luc('mr nb, r .... 't· iH·d in 2 m""lh~ " '!lPTS 
from 6 t cOllmHrniti l'S in Pe nn,,} lvani:J. a n(1 
from 9 Olher slate!. 

6:00 10 ,,00 AM _ A dis triimtor of speciaii7..u 
Imihliug j" llIipmf'lI l , lI~ill1! radio for III(' fil'-l time, 
p\l rclL("'l'rll f'~ ~ than $SOO lIort h of timl' 011 

KDf..:t\ 's f:mll'f l Farm 110m. 1{f'5 Uil : more 1han 
$20,000 ',orl li of Im sino·S5. 

1:00101,00 AM _ A IS·minn te kill show sponsored 
hy a foo,\ t'Otl1l~\ny offen·d a S llc('(' s~ itln of 
pr('milll ll ~, each re'llIiri ng a ho >.: lOP plll ~ from 
10e to 25(' . In I! ,,,,,·I..s. lhe sho" I'ullel\ 
more I han 25.000 l{, llf' h. 

\ml ~() it SOf'~, r i;:ht throll;:h the morning hours. 
\nother spHII·o r rl' l'l'il(· .. 1 32.000 (limes in a 

3'IH,,,k l)I'ri'HI. Still allolh t· r. in rf'~ I)()Il ~e to 1"0 

,umolinceme-IiIS olfe- ring a Cllll'rHlar. gOI Zl.375 
pieces of mail from &:i courrt i ... s. All th is is I ~ pica l 
of audience al'li ("l n . . nlnruin!!. noon. arl<llU!!lrt .. 
th rou~I IO Llt tire rich IIlarl ... t·a rea o co l"t'" red ,,~. 
KDKA. Pitt.burgh' 50.000 " att "Be alli liall'. 

W .. ,jnSh"u •• R"d l" 5""';on. Inc •• OW" .. ""d " pot."ro. 
of WBt, WBt ... , WOWO, KEX, KYW, KOKA , " .. d 
WBt.TV. No';o""t "p"$Into'iv ... NBC Sp,,1 S"t .. 
( •• u pl 10. KEX ). Fo. KEX, F ... & P. , .... 

• \ ",.,.di ... '0 .I\m. t.1lt. ' .• d. , ,, .... , •• ,.,\",1 •• 1.15?Q IO 10, ... « , .. ",10 ..... 
H I <"""" ••. AI "'Sh l. 1..100.520 1,,, •••• I.m,j, .. '. LQ I "'"." ... . 
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Th., 

.lit-I...... .In 114.1 

rir~t Stl'P in pro
Ju ci n g low-cost , 
good quality films 
for television is a 
cart'fu l anal ysis 
and eltoin' of sub
jt'ct matll.'r. both 
co mmercia l ilnd 
program. Th is 
analysis s hould 
consiJer not on ly 

till' adaptabilIty of the subject to the 
mediunl. but .llso the <ldaptability or the 
producer and hb facili ties. 

Therc arl' c{' rtain fixed costs for film 
productions which include raw stock, 
equipment , union wages rOf minimulll 
crews. pro('('S~il~g, etc. TheS(' costs .lre 
thl' s.lme for all proJucers, The wide 
dilferl'llces in the ro~t of tel('vision film 
productions USU:llJy Ml' lll from poor 
planning, lack of kncw, Jcdgl' (on Ihe pro
duCt'r's part) of actual operating expenS('S, 
I"X)f coordin,u ion bet weel! client , agency, 
and proJucl'r, last-minute changes and 
revision~, ilnd ulucilS(lIl.1bl{' I\'l';lther 
~"mbles, 

Rl'U·t1tly lI'e askl·d lilr bids on fourteen 
l-nllJ1lJtl' j'illllll ..ound telcvi~inn conUlll'r
Ci,lls, Old, c~t;lbli"l1Cd cOlnranil.'s .... ·crl.' 
all wilhln a few doll,\rs of each othrr. 
TIll'Y figured fWIll fin.,l clkllt -approvcd 
X'ripts we h<ld ~lIbmittl'd. They knew 
tlll'ir cosh thc}' were figuring on a 
kno ..... n qU;llllity, £over"l slllallcr pro_ 
Jun'"", nnl)' rl.'cendy allracll'd til tl.'k
v; .. inn, claiming "rich h.lckgrounJ of I'X

I'~,-'rienn' in prn(I.'~~ionill motion picture 
producing," quoted from h,\lf to t ..... ice as 

" 

~Ir. SltOlls'or Asks. 

" lIow c'all a ~ pon sor . lI~illg e ll~toIJ1- h lli I L 

Ldc '" i~ioll prog ranl fi l llJ ~, lIIaillLailJ I!OOU 

I'rodllf ' lioll floaliLy at IHi1li 1J1I11l1 c'u s b'! " 

Steve Campbell I ~ssoci,, !. ~dv. r !;,;ng Mon .. g., 
Po,! C., . .. I, Div., G.n., .. 1 Food, Co,p., N. Y. 

much as the job was worth. One firm 
would have m;ldc morc than eight times 
the normal business profit another 
would have had to absorb 50('~ of the 
cost o r come back to us for assistance 
from the clicnt. 

We dOll'! IlK'an [0 imply the fault is 
always the producer 'S. large or small. 
The creatin' people solllctimes ITy im_ 
practical "gimmicks" thm send costs up 
unreasonably. Common sense .. ' .. arks 
magic in kceping television film costs 
down. Know what you want to do, Ik 
rc.lsonably SUTe it's right. Coordinate 
c:ucfully. 0100S(' a replltable producer. 
The end result ~hould be 11 good qualit), 
film at a reasonable rust. 

LEE CooLEY 

Dirre/or oj Tl'let'ision 
AfcGlIm-ErickSOIl, f ue., N . Y. 

Tdcvision pro
gram films of good 
product ion qUilli!)' 
most certainly can 
be produccd at 
TcaS(llmb1c costs. 

Video films and 
their COSt s, how
evt'r, 1l1u s t bc 
b.1S(·d 011 ll1<Hion 
pict ure standards. 

On(' C,ln't compaT(' ti l(' eXpl.'n~s o f t ran
scribing a raJio program with the staging 
of n Orondway play. Nl'ither can onc 
comp:m' thc COSt of nmking fillil s to that 
enCtluntl'rl.'d in pn:paring a radio sholl' o f 
similar nature, 

Television films C.ln ;md MC being PI'('_ 

p:m·J nt exceptiona lly reasonable r;lll'S 
when cOIllI"',reJ to the cost.<; of theatrica l 
lllovies, As in the GIS(' of Public Prose
Cll/lIr, which we ha \·1.' j U) ! completed for 
NBC. co~ts Wl're lllaintained at a mini-

mum as a result of c,1reful planning all 
down the line. 

As in all industries, there arc man), 
tricks o f the twde; many ways of reducing 
costs without lessening qualit)'. Space 
pr('v('nts all of these from being enumer
att'd, but a few are fll<'ntioned as ex
amples, \Vriters, for instance, we re 
selected with a combination radio-movie 
background, with a thorough knowledge 
of video limitations, and with proved 
abilit ies to prepare fast-moving scripts 
with limited shooting budgets. All video 
fi lm plays were tightly written to pl'('vent 
large footage trims after filming , necessi
tated by thl' s tricter time requiremenls of 
televisioll . 

Eltpcnsi\'e set s, which would add no 
r{'al value to the production , Il'Ne e1im
inah.'d at the s tart. Number of sets was 
held to eight or ten and all werl' built 
with an eye for reuse with prop changes, 
,\\;IIlY were COllstruCtC'd on wheels for 
rapid chang(' and as a consequence less 
stage spaa' was n('('ded , 

In selecting a director Il'e sought a man 
who cou ld do his planning: on p<lper, not 
0 11 film and whill.' the series was before the 
cam('f,'S, \\'e signed the G1mernrnnn be
cau$l.' he had an understanding of \'ideo 
and its requirements; tl(:cause he I' .. as 
fa milinr with the t{'chniques that we had 
worked out during Ill'arly three years of 
r('search. Actors W ('I'(' S('kcted not only 
for their populiHity hut for their ability 
to master lines quickly and accuratC'lY, 
thus resulting ill a minimum of retakes_ 
Technicians (rom ekctrici:lIlS to make-up 
men lI'(' r(' hired with II'orkin!! speed and 
efficiency in mind. 

I n brief, c\'Cry elfort was made to keep 
costs at a rock bottom minimum, Th(' 
s'Ulle ~ries filmed for theatrical distribu
tion by usual Hollywood llK'thods prob
ably would hil\'l' cost tlm'e times the 

:UHount. 
Video film actually is less eXI'Cnsivc 
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th:1Il live shc,""s whell the C(j~t of rc· 
hcarsal.!', mStli ll1es, sets, technicians, ('IC" 
arc added and ~'hen the film can be 
amortizC"d On'( a numhe r of s tat ions. It 
is the olle sure way of aehic\'il1 ~ prnfc jj. 
sionall"\(' rfect;oll in telc"isicn . 

J ERRY FAUUlANt-:s 
Exrculit'e /'roducrr 
.Jrrry Pair/limb, /11 (, 

Th e ques ti o n 
),Otl poSt· to Ill)' 

m ind do cs n o t 
great ly co n ce rn 
natio n a l adver' 
tisers. With them, 
budget is not a 
prime f.1ctor :lI1d, 
in addition, the 
mush rcoll1ing telc· 
vision coverage of 

which they will avail themsdws will in 
itself mean it progralll cost minimization. 

But le t us consider th(' regional adwr. 
(;seT whose coverage will always h:t\'e 
limitations, despite the rapid growth of 
te le\'ision. Or the loc:tl :tdvl.·rtiser, re. 
strictl.'"<i oftel1 10 a s ill ~ l e m:trket. Her\.' 
btldg('( is a f.1ctor, and the answer will be 
found, I belie-ve, in the lea<;ing of pro. 
gr,1I1lS on films, the video coul1lerpart of 
open-end transcriptions. Syndication is 
certainl ), :t direct route to low mst. 

Lest it here bc thought that the tenn 
"syndication" is incongmous in a "cus
tom·buil t " discussion, I shou ld explain 
illY thinking. To separate the cOllll1k'rcial 
from thl' program, the colllnl("rcia l shou ld 
bc "custom·built" in the true SC Il S{'. But 
the progr:Jms can be "custom·built " in a 
wisdom sellse; that is, tailor· rn.1de to IlC. 
compJish a t low cost the aim of a local or 
re~iou lli television sponsor. Ilis aim is to 
att ract an audience, to ~'holll he can d.', 
liver his mess.lge. Ch'e the tcil'\"icwl.'rs 
something good to see and to he:tr, :tnd 
they'" look at and listen to 1\ IT. Sponsor's 
llIeS .. 'i.1ge. 

When progr:tllls an: so built. it is com. 
plctdy conceh"ablc that olle program can 
effectively ser\'{' many different types of 
products and sponsors. Ceod dram.1, for 
instance. aplX'als as milch to M,rs. Smith 
of B.1Itimore. ~'ho might be induced to 
bu)' her furniture at the X Fumiture 
Store, as to M rs. Jones of Boston, who 
might bc induced to buy her je~"cl ry at 
the Y J ewelr), Store. 

Another part of "custonl.build ins"' the 
vid('O programs o( which ! spcll k is to 
slant thelll to the varying lludie llCes which 

(P/ease lurn W page 62) 
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PROVE WE'RE FIBBING ! 

\'{/e claim cNI'm/ imhilllll covcrage (400.000 radio 
homes divid e nicely into our si ngle ralc ca rd) ... 
but look at the above "Quiz Club" membership map! 

\X'c didn't cx pect folks in Ga ry, I .. lammond, South 
Bend . Fon \X/a)·ne. New Alhany, E,'ans,"iJ[e and other 
remotc places-morl' Ih411 J '0 mi/rJ north and soulh 
o( the \XI F8 M transminer-IO rcspond 10 our in ,ita· 
lio n 10 join the "Qui"/! Club." 

BUI , in they came! So, we tested Ihem-made long 
distan ce calls (or telephone.answu awa rd s. Yep
tilt)" u 'l' rr IiJlrll illg! 

\X'e 51ilt claim on I)" crll/",/ Indi ana co,"erage-hul 
" Qui "/! Ouh" memher .. listeners prO"e our cla im is 
modes!. Okay, cart il a BONUS. 

Popularity al hom~? Yes-we're sriJi FIRST IN 
INDI ANA PO LI S ( Hoope r's April. Mar Index). 

WF8M is " First in Indiana" any way you loolc at it! 

BASIC AFFILIATE, Columbia 

The Katz 

Flinl_WOOD Gralld Rapids_WEOA E"al/ll·,II, 

s. 

• 
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'ng'ls to\'\fllB in KansaiCiI 
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A PRETTY PICTURE 

I 

Buy \XlIIB in Kansas Cit}', and rou gct a 11'110"'/1 quantit),. 
You gCt full Yal ue_and more_ in tangible sa les results. 
$wCCI know lcd,gc chat. and si mple as ABC. Know why? 

(1- 10, 0 00 watts ca rry your message [ 0 morc 
,han three million people in Ih e fi vc-stale \V'HB 
cIl\'cragc area. where the low frequency 0( 7 10 kil
ocydes assures clear, interference·free reception. 

b-Oay and night. \\7HB is winning new fri ends 
(or rou r pruduCI. \'{' HB promotion draws listen· 
ers, and \,\' JlB programming holds [hem. Locally. 
produced shows and finc Mutual network (eacures 
blend into [hc New Listen in K ansas Cit)' radio. 

(- Rates are unchanged . They're low, and the), 
include CXpCfI a~~iSlancc in me rchandising. pro
moti o n and advctli~i ng, Real agenc), sen'ice! 

S,,'" , ollr }ol,,, m,.ir man for ."~.i',,l>ililin! 

..... 1.0,000 WATTS IN KANS", 
or- OON OAVIS t/' 

... I,at ... ' 

MUTUA L NfTWORK • 

REPRESENTATIVES' LAMENT 
(Omliulltdjrom pagr 56) 

few l"xcC'ptions (and thcse stations arc 
carclcss about e\"elyth in~) outlets today 
kcC'p their representatives currenl. Some 
<;tatinns don't mcsh tOO ..... ell ""'jeh their 
rcprCS<.lltath'es on promotion, and these 
rt.'prCSCfltaliv('S are embarrassed all too 
frequently by having clients and agcncies 
call them about a piece of promOlion that 
the representati\'e has never SC('fl. To 
b.1lance this, more and more stat ion repre
scntati\,cs are .... 'Orkin~ direct ..... ith the 
stat ions' sales promotion men on bro..1d
sides and mailing pieces. There are a few 
reprl'"SCrltativcs .... no actually c. ea te sta
tion promotion and carr}, it throuf.!h from 
idea to mailing. 

The station representatives' gripe on a 
sponsor level is very broad. Most adver
tiscrs don't know what spot advertising is 
all about and don't care. Sponsors fre
quent ly ask for impossible service from 
theif agcncies, Only recentl)' an adver
tiser w'ith a $10,000,000 budget asked his 
aAenC)' to obtain a list of spot availabili
til'S and .... nac thcir ratings .... oo ld be two 
rcars from now', That type of informa
tion wou ld be impossible to secure even 
for printed media .... nere circulat ion fig
urcs change far less quickly than listening 
habits. 

Another sponsor service request, and 
this hits the smaller stalion rep,csenta
tive more than it docs the one with an eXI 

tensive list of stations, is the order for a 
list of all availabilitics in hundreds of 
markets. Many times the representative 
kno .... 'S that the adwltiscr can' , be inter
<",ted ill so broad a list but he must go 
ahead and tear up his officc and thc telc
type lines to get the infoml:l tion. The 
top 25 representati\'cs !'('e requests of this 
t}pe as long-range service. The bottom 
25 S<'C it as a burden that shouldn't be 
foisted upon thl:' business, 

The ~reatcst complaint of all is still the 
nero for an understanding on the part of 
the ad\'ertiser of what spot ad\'ertisin~ is 
all about. In the recCr1t Sa/rs MClIIClgr
mrllf sun'ey of what Sal~nK'11 repr('$('fltin.c: 
national sponsors think of ad\'ertisinp: 
media, the salesmen listed net w'Ofk broad
castillA as ha\' ing thcir grealC'St r~pcct 

and spot as having: their lea~t. Rlj'lre
!'('l1tatives point to thi$. as typical of what 
~ronsors th ink of spot radio, 

Selling: spot i~ an indllstr} widl' job, bllt 
StatiOll repr('sel1tative~ f",-'I they bear the 
p:rl':ltl'St palt of tIl(" burd('11 alld many of 
theillthink it's lime for all ofbro:ldca~tllig 
10 rl'ali:e that spot broadclsting has !'Icx'n 
kl'Cping raJio, a" it will keep TV, 

pro~f'l'rous. 

SPONSOR 
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• 
has 

all of 

for programs 

loyal, 

audiences ••• all of them 

in the nation's first 

SIX top sale ... 

them have ready-made 

get results 

market! 

Co-op Programs 

AIBon AND COSTEllO. Riotous fun and 
non$C ns., with America's f~\"orit e ..:allY C"I11-

ed \" r.'a l11. With r", .sic b\" ;'I ta l'" i\h l".·ck·s 
pol,., la. orches tra, T h is ~rcat n~t work show 
is for sale til New York a t a i urpn'n"t{y 
low IOJI! 

fAVORITE STORY. When II comes 10 pr<.:s
t ;I:<:, you JUSt can ' , bea ' !\lr, Ro na ld Colma n. 
winner of the Academy AwarJ anJ " man of 
the year" in 1I011 )'wOlHI. lI is bri lli ant dra 
",atie half-hour is one o f the most .list in
l: uishc.1 in radio - anJ he c~ n hu il J !:ood will 
fo r your l'ro<luel excl usi\"ely in the New York 
a rea ! Sun J ays, ·1:30 pm. 

MR, PRESIOENT- JireCi fro m fl "lly""ood, 
w ith ,\ l c rro-( ;o l,lwy n. i\! ayer's popular 
Edward Arnold as st a r ' In , his HlOmetHoUS 
ekrtion yen, ' he a ttention o f "\''''y man, 
"om~ n and child in ,\",r.ira i~ f"c"s~.! on 
the \\'hi l(, II ' Hlse! This t imely 1'1Ol(ram has 
(f'u),I'u'''g: d ra ma, patrio tism, rhrills, ~us· 
p<:nse, act ion , Su oda}'s, 2 ;30 pm . 

Local Programs 

DON GARDiNER. 11 ,> r~ is e ~ rly m","i"~ n, \\"~ 
at its hest. Don (;arJincr is 3 topnOld, n,'W$
euter, popub r "it h ."lew )'orkel'S b~callse "f 
his eOmpiele all'! cOIllI"'lent CO" "T3 l(e of the 
o ~"s. ;\ Iore and nl()re in these l,istorie ,lays, 
list cne r'l are tU l1 in~ in t h"i r r~Jios for nr.J.'i, 

Wee k-lays , 7;00 a,m, 

THE fITZGfRAlDS. Ed anJ 1''''J!.c ... n arc mor ... 
t han "fa,'orites" with i\cw Yorkers; they' re 
an inJII/r,liQn.1 T heir popular "rcaHa>! pro
~T:lm on "'JL is fu ll of fun, ~oo.J h"mor. in
tc restinl( facts- with a special charm all its 
o"n, J{,'sul,s ; Call \\ ")Z fO I SOl11t ama/inl( 
bUI-true swrics! \\'cd"bys, 1:\: 15 -8:55 am. 

ITHH AND ALlERT. Di,1 \'0" rea d critic John 
Crosby's n:cent rtr.~ re ,-;ew' " 'hat a t rtl""c t 
AnJ enry \\o rJ of it was deserveJ for here 
is nn" of the I11nSI drlil(hrf,, \ cO l11 hl)' pro, 
!:Ta ms o n the air. Listene rs recOj:ni/e them
SdVd in ,' very line and d ie), lo, e It ' \\'~< k . 
<!a~", h :.j ' P"" 

Call thl' A BC s/Wt sull's oBicl' I/ I'a/"I's t J OIl /0 1' ill/ormatiollllbollt (II/J' 

or aft ()f thl's(' statioll s: 

WJZ - New York 50,000 watts 770 kc 

WENR _ Chtcago 50,000 watts 890 ~c 

KGO - San f rancisco 50,000 watts 810 kc 

KECA los Angeles 5,000 watts 790 kc 

WXYZ Oeiroil5,ooO walls 1<'70 kc 

WMAl Washington 5,000 watts 630 kc 

ABC Pacifi c Network 

merlcan Broadcasri n g Com pany 

•• 



MR. SPONSOR ASKS 
<GmllllUcdfmm P'I].:<' 5<)) 

:1ll' l'IIII.'l1lwl pUHh;l"l'f' o( \'nrious proJ

U(b. For m,t,U\ct', n pipl' Jlhlllltr.1cturer 

(,lIIIlO! l'XP.'CI to do hi!!:> best sl'llmg 
throuJ.:h tmiJl1;H('d l1ur,ny rhYlIll's. 
~kUH tilt· pmgrnms to aud il' l1c(,~, I SOl)', 

but lIll'rt' til<' "cu,toJll-huilding" should 
l'llll. Drmnnti!ing till' cornnll"rcia l is 011(' 

thill!!, but tl'll'\ lsiun ad\'erti$ers should 
not mak(' the progralll thl' product. In 
oth~'r \\'ord~, hn"" "custom·built" C,lIl 

)'ou gt't? 
In radio I have 11;]..1 jewd ('rs, for in

$tanC(', ask for progra illS nbout the min ing 

• 
• 
• 
• 

MBS 

• 

• 
• 
• 
• 
• 
• 
• 
• 

• • 
• 
• • • • • • 

Ilf JiillllOllds. Not on ly would it be pro~ 
hibiliwly l'xpcnsiw til wke (r111l('raS and 
Cf('WS on the long tfl'k In tilt· diamond 
mine:. of ,\frlca for II tl'll'vision program, 
hut \\hm would b .. : accomplishl'c.I? Only 
n (ep<.'1 ilion of a grnvl' mistOlkc in sJX'aking 
tlw ~ponsor's ]:mguaj.!(' rather thaJJ that 
uf till' Ick'\' i(,Wl' r, who i~ 111('011e (0 be sold. 
This is a point "'hich reminds Ill<', tOil, of 
t il(' undertnkl'r who wlHlIl'd JIlt.' to build i1 

radio !ohow for him. J Ie had the t l1('IlK' 
song nil set " I 'll Be Glnd When You 're 
O"'·ad, You Ibsenl Vnu," [Editor's note: 
Coodmnn didn't sell him, but ttw under
tnkcr was seriolls.) 

It is in('vitnhk' that vidl'O hI.' compared 

% 

• • • • • • •••• 

• d W Davis How ar . 

• 
• 
• Jon" 

Owner 

NoJtionotlly R"p"n"nt"d by 
Peotl~on C omp " n Y 

f. . 

• 
6' 

with her older brother, radio. In radio, 
opcn-1.'nd transcriptions were long kept 
mnre th:lIl a s tep behind the industry. 
Not because of the failure of programs by 
competcnt producers to reach the proper 
stature, bu t bcc<1use of <1 fallure in ce rtain 
quartt'rs to see the obvious, to sec that 
prepl!uming, plus the opportunity for cor
rectmg flaw~ and fluffs, makes for the 
closest approach to program perfection. 
Now that open.end transcrip tions have 
more than cOl11e into thdr own , I believe 
the video counterpart will start from that 
high poin t o( nttninment. And compe-
1(.'111 producers of vidro pmgrnms on film 
- programs which will be both syndicated 
and "custom-built," which \\'i ll maintain 
good production quality at minimum 
costs - will keep abreast o( the television 
industry which is sctting an e\"Cr better, 
fa ster pace! 

H >\RRY S. COO[).\t .... s 
GtIlerai l\ ta'lagl.'r 
I larry S. Goodman Radio ProollCtiollS 

We do not rec
o mmend Illotlo n 
picture films as a 
llK'thod o f main 
taining program 
qUi'lI!t)' at mini
mum cost. Ccoci 
qua l it y motion 
pictures nrc too 
eXp<'llsive for tele
vls:on. \\'e r('(olTl

mend telelranscriptions, a new fOllll 
of fi lm recording. 

Thesc transcriptions arc created by re
cording a Ii\'(' program off the fnce of the 
cathode ray tube with sp<'ciallr-designed 
camera equipment. They can then be 
used throughout the country on n lele
vision network basis, giving the adver· 
tiser many "plus" va lues not now avail
able ill the medium. 

t. The advertiser can select affiliated 
stn t iolls anywhNe in the country, giving 
him comple te cov(' ra!!e of hi$ marketing 
areas, local den ier tic-ups, local l11erchan
di:.ing and promotion, ctc. He rnn also 
select time and date adj nct'llt to the best 
loca[ programs ill each Ci t}'. Conse
quently. tr;mscriptiom offl'r complete 
fkxihility . 

2. 11le advl'rtiSC'r is not hampered b)' 
tht' lillliti'ltiollS of loca l raci l itil'~ which 
lIlar be inadcqui'l te for quality production 
of his progrnms ilnd commercial~. He 
knoW's exact ly whnt will bc on the air 
Wh(,rc'VCf he desire~ his rroj!rnm.~ to bc 
telc(;1sl. 

J. It is wr)" I.h rlicult to distinj!uish 

( PICdsc tum to ~!!C 65 ) 
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PEOPLE 

ARE " SEEING THINGS" 

IN DETROIT 

Every day of every week, WWJ-TV, Detroit's 

first and only television station, has the eyes of 

Oetroiters focused in its direction. 

WWfs diversity of programs and features has aroused 

the interest of Detroiters of all ages, in aU walks of 

life, to the point where steadily increasing sales 

of television receivers has attracted an 

impressive list of national and local advertisers. 

Thanks to WWJ·TV's pioneering and showmanship, 

television has already become an effective 

advertising medium in the Detroit 

market-4th largest in America! 

.01"",.01. fM $'o',o~ WWJ . fM • •• 

.... "', .. ,. AM $'''''0" WWJ 



What Makes 
Station--------, 

GREA T! 
a 

SERVE THE COMMUNITY . . . 
Stimulated by WNAX Farmstead Improvement Program, held In cooperation 

with State Extension Leaders and County Asenh, farmers in 5:03 counties in Big Aggie Land 
are giving their homes and buildings a face-lifting . More than 1,040 farm families are already 
competing for prizes in this 3-year WNAX Farmstead Improvement dri ve. 

MINGLE WITH LISTENERS S· M· . V II S D I I·· S· C· R· . 19' ISSOUtl a ey atn ""ee gang now en er "lnlng IOUX Ity IverVlew 

Park patrons with 2-hour broadcast, Saturday nights. _ In 3 weeks , Bohemian Band played 
to more than 5 ,000 folks in 8 lowns in 3 states . • Inquiring Farm Reporter took recording 
ilppard lu5 on 1,OOO-mile plane trip , when interviewing farmers throughout South Ddkota . 

LISTENERS WITH MONEY . 
Although U. S. farm debts Increased , South Dakota , Nebraska , Iowa ranked 

1, 2 , 3, in reducing farm mortgages in '48 , according to Dept. of A£riculture. And all 
5 states in WNAX-area showed a 7.47£ average reduction. 

SALES FOR ADVERTISERS M.k., of $1.79 kilch.n .ppli. 
ance sold 4 ,358 items DIRECT to WNAX 

., 

listeners. Sales cost, only 16.99{ .• In 10 
weeks, WNAX advertising and merchandising 
got product into 767 Big Aggie drug stores, 
where previously there'd been no distribution . 

WNAX has built intense listener loyalty in Big 
Aggie Land by serving the entertainment , 
spiri tual and business needs of this prosperous 

majo r market. This continuous policy of 
service pays off in sales to th advertiser, 

as any Katz Man can show you. 

510 KC 
5,000 
WATTS 

statiOn 
A CowleS 

SPONSOR 



U. S. HOOPERATING 
(COIlt inuedjrom p<l~r 29) 

the bro..1d base for which they arc Hooper
reported. It is nOt possible, for instance, 
to take the Fibber j\'JcCee aud Molly U. S. 
Hoopemting for the cross-sect ion of all 
U. S. homes. \\'hich is 24.85r" and deter
mine thereby the listenership in :m indi
vidual nmtl or city area. Fibber is re
ported via the U, S. Hooperat ings as 
hil vin g viJrying coverage in the three 
population groups into \\,'hich Hooper has 
divided the U. S. 

1'''>Rr3hl City Town Ku ml 

MR. SPONSOR ASKS 
(Oml illuedjrOln page 62) 

be tween a transcription and a motion 
piclUrc when viewl'd 011 a trJevisioll 
receivcr. 

4. A live s tudio show which is tde
lrilllSCribcd costs considernbly less than n 
motion picture of equivalenl length and 
qual ity. All cu lting and edit ing is oon(' 
on the control panel with con tinuous 
visual and sound recording result ing. [t 
is this reduced cost which makes national 
televisioll advert isin g possible, 

5. TcI('transcriplious arc crcatt'd ill iI 

S!X'cialmanner which permits cu!t mg' and 
l'ditingof prtJduction flaws which occurred 
in Ihe original live performance, thus im_ 
proving the program qua lity. 

In summary, thercfo~ . tck'transcrip
t ions art' the answer to top quality pro
grall1S which can be reproduced through
out the country on a nat /olln[ basis at a 
rcas(Jlwblc cost. 

EDWARD ROIlE.RTS CAli ROLL 

MmlcJf;tr, TdetrClnscr ip/icms Dept. 
DuMont Tdel' isi011 Ncltl.'Ork, N. Y. 

,'jllbf, 11.~j 13 'Ii 2~ .15 1---------- - --------------- ---------
The variation in U. S. Hoopermings is 

even greater in the case of a program like 
Lux Radio Theater . which is on Ih(' a ir 
from 9 to 10 p.m. EST. Only metropo[i
tan areas stay up [ale consisten tly. 

PrOKra", C'ity TowlI Rur:.1 
R:.diu rhea«" 2'J .2$ 1'1 j·t Iii tu 

[t must be Sl rcsscd Ih :1I these figures 
also are not projcctable agains t an y indi
vidual area but aga inst Cily U. S. A. 
(areas over 50,000), Town U. S. A. (areas 
2,500-50,000), and Rura[ U. S. A. (under 
2,500). The ratings which are percent
a~ws of all U. S. homes are averages for the 
enl ire courH ry, not for any individual 

( Please rum to Jxlge 66 ) 

~~4WD5U j .!" WDSU bto.dum ~ooo ....... 
'S;::.;-' (rom <I.< ftcnch QulIeo. <0 ,h. Gulf .nd .so..<h Loui.;.n. Ii".", ... 

from d.ity .. _i","" .... i'h ,im.·hont>re<! 
,.,."" Or/""" iu";,,,"" " WDSU 10 .. 
dew.loped • high 'lu.li<y of int<g"'y. 
WDSU d."",« , .. S""" ti .... "'S~/ .. ,/, 
.nd ~.di •• i.·dy '0 ,..., So. loui, C.,h.dr ~I. 
,h~ In,e,n .. i"".l 1I",,~, Moi .. n, In" •. 
"><ion.1 Airpotc. T~I.ne Univcr>i'y. 
Uni"" Su.i"".lh~ ;\Iun"';p.1 Audirorium. 
Sympt.onin .nd Of"'r ••. 

WOSU', domin.« Iloop. 
0""in8 pr<>vc> .1001 loon· 
o,ing 10<> 1 i""'.u.ion. 
Crc,,~' high li"~nu 
~)"i<y, 

OR~~~NS WDSU ABC 
Ali ilial • . ~. 

1280 ke w ... , 
John Bla;. & Comp~ny , Repre~entative 
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-

0«It prO 
will please ~, too 

W he n you let WTAR do the sales job in the NORFOLK Market 

H ERE' S W H Y: Ihl' NORFOLK Ma t~el. 
with Ihe nalion'l gfU ll'l1 metropolitan 
afU populalion g .i •• '47 oye, '40 [Bu. 
tUu 01 Cenlu •• '47). il STILL GROW. 
ING ... morl' cu. lome", mo .. 10ldin9 
money Ih. n , ye .. '90. 
And WTAR dl'livl''' the cu,loml''' al Ie .. 
co.1 pe, ,.11' bl'caule WTAR hal mo,1 
01 'he lislenef1 pr.ctically ,II 01 Ihe lime 
[ H oopet. C. M .• F.II·Winler. '47.'48/: 

DAYTIME: WTAR outrate, . 11 olh l'r 6 
loul ,I"tionl combined on IS oul of 40 
daytime Mon.·F,i, qll.rtet hou .. : i, well 
ahud of the nurl' ll competitor for 36 
01 Ihe 40. 
NIGHTIIME: WTAR outr.II" Ih. othl'f 
1 10c.1 nighltime sl"tions combined lor 
43 01 Ihe 56 h.1I hOll<l belwun 11:00 & 
10:QOPM . Mon.·S.t; wilh , comfortabll' 
",a' 9 in 01 lude .. hip for Ihe other D . 

l l' l u, tl' lI yo u w hot t his profit produ';"!! mcukl' l_medio t eom cOn d o for you 

6' 



HOW ODES YOUR PRODUCT RATE IN THIS SUPER -MARKET? 

I low does your product stack 
up agninst competition in 
:-.lew York',; choice WQXH market? 
If yours is one of the products 
listed below ... it will pay you 
to find out. 
Because whatC\'cr brands WQX lfs 
families buy ... 111('), buy a lot. 
As 3lh t.'rtiscrs know who hone 
Tnt.'! them, WQXlfs families arc 
the 3Ct.\C nbovc-:;\\l'ragc-incolI\c 
families in rOUT biggt·st and 
11mit's! Ill<!rkct. And there arc 
more than 500,000 of thest' 
families ... so devoted to the 
flnl' nHlSle of "'QXR, 110 other 
~tatioll ('illl reach them so 

d£l'cthl'l\". 
Get your copy of this Ill'W ~1H\'cy 

110\\ Just drop liS a 1I0te today. 

WQXR 
""" II"O.\'RF.I' 

It",/,,, .,!"",,", ,,' TA, x .... }' . .,.t Tj,~O 
:JO ~','Ih ""~""'. x". ,·, ... l Ill • . \' I" 

WHAT DO YOU SEll? 

Ut'1.'r 
Bread 
lJox"d Cardy 
Canned ~kat 
Ch,'wing Cum 
Ciprl'ttl'S 

Cip:;lr~ 

ColiC(' 
Dog Food 
Flum \\'a~ 
IlauTonic 
1('1:' Cream 
I','rfunle 
l'r"p.lretl Desserts 
Salad Dressillg 
Sh,)mpoo 
Sp.lrldin); Water 
Tea 
Tooth 1'owtl(' r 
TOI,lh l'a~1l' 
Wine 

~ntl 'oc'.,· to. WQXR'< I"~ 
('one,IInn lI'~ntl I·'ffuf ...... 
!'unt)' ., .,,,1 dn<l (lUll><> ... 
,,,,,,I-ln<'OfI'" St .. \,o.l(fn "",. 

U. S. HOOPERA liNGS 
1C'J)lItzllurtljruUl pagt 6j) 

' .. ,:<:tiQIl, 111 >;00IC are,'~ the diary ~am?k 
mi~ht be a~ small ru. I .... ~) for an entire 
to .... n. When [h,-:.t' IWO diaries are com
hined ..... ith other<> from the .... 'me IHJe of 
area. Ihe ~ur\'ey li~url-S 013)' oc held to be 
va lid a~ ;m :werage fij!ure for an to .... 'l~ of 
this si:e cOl1lbinl-d. The)" are not valid 
for tllb p.1rticular to .... 11 or any othcr 
"In~le to .... 'I. 

The validity of the U. S. Hoopcr:nin~s 
i~ no greatcr than the \,:lliunr of the tele
phone coincidental. HoweH'r, it muq 
not be a~~umed that [he Program Popu
larity Hoo~rmin~ tlw re-portS i .. ~uc-d 
each 15 da)"~ and cummonl}, re(e-rred to as 
Hoopcratilll!~ all' the b.,se from ..... hlch 
the U. S. lloopermin!!s are projected. 
Thl' Program Hoopcratil1!!~ are reported 
from a ba'o(' of 36 dtie!' cach of u:hich has 
equal opportunity to hl'ar Ihl' program .. 
of Ihe four major net ..... ork~. As indicmcd 
pre\'iou~I)". Ihe ba~(' u"Cd by Hooper for 
III .. U. s_ HoopcrallnJ.! ~ i~ projCCtl'tl from 
R4 areas from which Hoorcr i .. dell\'ering 
Cit) Report~ to ~talion~. agencies. and 
~ponsor<:_ ThC"C include Clllt"" in which 
COmpm:lll\ e netWOI k ~trength differ.;. 
Ho\\' different Ihe 36-61r report Clln be 
from Ihl.' U. S. HooFCra ling~ i~ seen in the 
(able publi .. lll'd ..... ith thi~ analy~i .. _ There 
are very few pf()gram~ like Trurh or 
Omstqu!'J!(I'.~ • .... hoS(' lallng" ill Ih" 36 
four-Ilelll. ork cities u~cd for Program 
Hoopcralill)!S are the ~ame as Iheir U. ~. 
Hoopcraling... Trulh or ColIstqllCIICCS 

Hoopcraling for January·Februllrr ]9..)g 
'a\'erage of four .. tlch ratil1~~ ) \\'3." ~..).I 
Ih U. S. llooreratillj! i .. ~..).~6. Jmt a little 
Ie!'s thall .~ high(,L 

Extelll of network facilitie« I~ a \"11:11 

factor in U. S. Hoorcrating5 It i","'1 
in Progrllnl Popul:Jrit} H(),,'}r'<'ratin!!~. 'or 
a ~imph.· re;!"<ln. No ~tuJ) of ropularit)' 
rating .. is made in ciu("i .. hl'l(' the four 
l1('tworb an' not he,ml .... ith appm.\i
maid) equ:J1 facilit.\ Ther('forc II·~ a 
rcrort on prggram arl"'Cal in which it i~ 

logical thai progralll~ like ABC's Walter 
Winchell :Jnu Billg Cro~by .... ;11 rank high. 
In Ihe U. S. Hoor'>( .. raung~, Ih(' <;\IT\'cy 
Tcpr('S('nt~ til(" nation. It i~ logical Ih('r," 
fOTe thai 0111) ;\"BC and CB~ program~ 
apl'e,lr in Ihe "Top Tv.-em}-" L. S. 
Hoorcratillgs , 

/I\e\"ilably. U. S, HoofX'ratillg<; and till' 
l\'iel<CII RaJio /nue" report on li~\{'ning 

h~'\Jre" .... ill N: compart'tl , Such 3 com
pmi!'Oll. 10 dl."lail, I' I:'Cmg made by a 
ranking aU\'l'rti~ing, ag('J1C) r('$('Mch 111:111 
for publication in Spo~-.oR. AI Ihis 1;1ll(" 
i( is important 10 mdicatc that tile ;-':icl<cTl 
u,."t-le 5-alllple accurale tapes from Audi-
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meters all ached to f:ld io rcceivl'rs ill t he 
home) arc INS thnn h,1lf the diaries f(>
tun1('d to I looper from his 111.1ilil1 l:s. 
Since tll(>sc diary records wert.' rombilK'<l 
with thousands of td cphollc inll> rvil·y,~, 

Hooper's completed t y,'O- l1Iol1lh sample 
(january- r l'bruary 1(49) is man)' l imes 
Ihc si:c of Nid scll ·s 1':111('1. On the other 
11.1nd thcre is no qlll'St ion blll tlmt all 
Audillielcr t:l JX', which rc~ isters ever}' 
dialing chanl-I(> of a ICCeiV('f without the 
dialer'~ even being awart.' t il:lt it is being 
registered, is a I11(1T(' accurate record of 
sct usc Ihan "diary. However, s ince the 
basc fo r U. S. Hooperat ings, telephone
coil1cidclll nl r:l tings, and the diar), rat ings 
are adjusted through thc usc of the co
incidental baS(', the inaccuracy of the 
dia ries is not a significant factor. 

T here is a great deal to be learned from 
Hooper's first circulat ion ratings. Hooper 
will be the fi rst to admit that the)' are 
subject to the errors which must be a part 
o f any fi rst s tudy of prog rmll coverage in 
!enllS of hOlllcs. T he fi gures do permit 
IlctwOI""k sponsors to reappraise the ir 
fac il it ies as well as their vehicles. 

A stm t h.1S been mac\c on Hooper re
porting u,ho listens 0 11 a nmionwide basis. 
One fact muSt 1"101 be lost sight of. 
This is but a St.1rt . It is I"IO t the fina l 
answer to broadcasting research. 

A UGUST 1948 

fl·odUCl!S 

III \ l arl ·ll. 19 13. 111(' \rrnw SloTe- r'"lIUII.(1 
III he 1110 ' la r:;,',, 1 J'u n,'~or II f \rrHI\" 
"1 1 · rd wl"li ~ l · ill \ meriea . 1.;1-, . .1 0 11 " ' p larc 
r .... Ia;!,· "r fl uor ~ I',wc- I "'l! all ~I'Ul I"'Hr~ ltip 
"r " TI ... \rrlJ" \nl ~ ··. 8: 1.; I" H;JO \ \ 1. 
\l uli ll a., IllrOl I;::11 Sa tll ro la ~. 

II i~ e.~ l i lH :III ·11 l ira l II ... \rr .. " :; ' "r,· IH(~ 
'11I ", lrlOl"' ·" II ... ~ I "rl' "I'a("e ill Ille 1'" ,, 1 li'.e 
~t·;J r ~ .. Ji , .' ." ·a r.~ ill " llid l ··T I ... \rrUlI· 
\'('\1"·· h :( ~ he' ·11 11,1' ·· Big CII"· · .. { II ... 
"" OTl ··~ r<l\lio ' III\-.. r li ,.,i ll ;::, ,u II I ()/I!' .1 IIIl' 

iJ ilJl!.I'·w n{ a ll it " :ltl\"erl i .~ ill g: \\O 'a l,oll". 

p 
l""iladel,lIlill 

Bt .... ic 1.IIIt,Il" 
• 

by 

l i ll\\",UIII l't:Tin' ,'I; 1'4'. 

61 



spot 
trends 

Bau'd up o,., !h~ ,.,umbef 01 pfo, •• ml . ,.,d .,.,. 
"'ou"'cem~nl~ p l.c~d by 1£101'110'1 ... ilh . I,l ionl 
.nd indu~d by Ro.,b.u,h R~po.1 on Spot 
R,dio Ad"'e.lilin, . Spots feporl~d for monlh 
of Sfplemla' 1947 •• ~ used u. b"e ot 100 

250 -

200 -

150 -

100 -

50-

Con tinuing the s(,'bOlw blc decl in e in rad io i.d\'crt ising. nat iona l SpOI 
plact'lllcnt in June wa~ off J.J frOIll Mny. Reason \\hy J1<ltiol1widc dc~ 
cline w<l~n'l n5 great as expected for th is mont h is thcjurnp in so ft -drink 
srot usc. Whi le the" Bc\'cr;1gcs ,md Con fec tionery" index didn't hit its 
high of la st October, il was lip 16.3 from th e previous rnorllh. In dica
t ions ;Ire th'lI this category \\jll cont inue high in business placclllcnI 
through September. Also bctlcring their May indices were the" Auto
n:OI;\'('" and "Tobacco" categories. End of s trike threats in the auto
n:obile imJuslTY is s:1id to be reason why spot business placement in Ihis 
field is continually increasing. RegionalJy there W<lS a tight improve
ment in the Pacific-Rocky Mountain ,md New England areas. 

Trends by GeoS! ra phical Areas 1947-1948 Classifications 1947-1948 

'r" .M, 1,1.1. 'l'o~." " 'OI."lod "t ,,",1. ""I'C'." •• t;." .0 "'." •• ~O" ........ ";,.,,. "i,i,I,., it IOU Io<h,,:Io. I. tho i'''v,lr ... 1<,,0111. ho ...... , th ...... '''C~C' ...... 
b ..... OII.d YO"" ..... bo, 01 cl."(~<o"o., 
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ROL YOUR BEST BUY . .. BY FAR IN KNOXVILL 
620 KC 5,000 WATTS 

WROl STA liON "B" STA TION "e" STATION"D" STATION "E" 

!. Greater Covera ge 

• Greater Audience 

7 A. M .-7 P. M . · 
Monday th,,, Friday 

Delivered Radio 
Homu p er 

37.5 
-----

750 

30.7 17.9 7.3 

490 480 '" 
• Lower Cost 

I 

Dollal Cost U 

·B.,~d On tho ... ond o.ort .. ,.pott 01 " Th o ".oovill. R. dio R .... "h Study" 
,ponlO,.d by th r.dio .t.tion. of Kno .. iII ••• d <ond.<lod by B,,"iu M. O·ConnOf . 

• S." e,.i.or, •• d Dr, E. E. G.",.O" , A"oci.oto Pro/ .. "" Mork.tiM, School 01 B.,i., ,, 
Admi . lilf.iion, U.; .... ,'. of Tonn ..... , co ••• i., tho ",,,n,h, of April, Moy . ud Jun, 
19.(8 with . '01.1 of "l,tOO coin.ido.,.l t.l.pho." .. 11., 

• 'Coot of Kno .. iII. li,' •• ing i, 0"<>'0., ... ,,<1 by .. '.minl 100 ,,0' .on' li,Uni., 
and 40,000 ,.dio h .. ", •• in Kno. CO""'V ".d .,i., th. ';.11. ti .. . 15 ",i"u'" "ubli", . <1 
... d r.lc. R.I,'i •• co ... ... coruc. lor anv p.rcon"" olli., ... I~,. 

~\lO\. .a-'~.~' •• "S ___ 1111!'2 •• ~.~~ ... - •• - Ij,~O, .. - .. ' - .- . •• • •• •• ~ . 
~ -. -~ ~ . .. . .. • • • • • • • .. .. .. --. •• • .. ~ .. 

• • • 
• KNOXVILLE • • • • • • 

STATION B 
0.5 MV/ M DAYTIME 
KNOXVillE . TE NN . 

WROL 
0.5 MVj M DAYT IME 
KNOXVillE. TENN 

•• • • •• 
...... ~\l.O\. 

John Bla ir &, Compan y 
N~tional Advertising Representatives 

Harry Cumm ings 
Jaehonville, Fla., Southe~!te," Advertis;ng Rep. 

NBC FOR EAST TENNESSEE 

6.3 

14' 



Everyb ody 's 
itchin to see 

wh at Easy does 
on 50,000 

\\ il" illl 'l1uli,·n,-,· liud,,· , ,. , ( ' . ' ,Ir"" ," I n 
"'IIIr,1I 1".li,,,,,, 1.", c,-· 

\\111(" ... ~~ ."~ I II ' . 
• ~ 101, •• 1"r'ilu,I""" . . ,rlllan 

I",f ,-u,-/I,-,I/'I', I'll lip.! (II " 1" . 
.. f III "]., .- - IJ1t"-,-, 

a, HI I ". 1,;I~t "';If 'f . • • \ "II r,' 
"III'''''''' ,,',., , . r r .1 J I<' """111 "II I 
,,11<'11 \\ 11t(' - \\1 ,,' • ~, ... ~ to .,0.0410 "all_ 

,11,,1 1,1,1111.<'1_ "II f' ,. I " III Iilila. ~"II"I 
ot'1I.-r ;!1II'-_ 1,;:.:11 , • "" ' lII l ''', "h .. 11 

J O HN 8 l AIR • CO MPAN Y 

The 

tld, " I"' f ' .11 .".'1111 mnl., -. "it l,:t 1111· 

"r"pll,,"," 1'1 I'r~ I,,,d, "",' , , "i~ .r,,' wr I ",It, I · . ~ .HI ,oar .. all "r 
,,[,i" I, H I"""" 11·,· f .. " . . ,...,. ~ I,' I .'''" Ie a ~d l-

.... III IH>,u·rhll"l. Ea-, I II" J"h ,<> .t" " . 
"\\ \ 1111 i_ '"ur 1",_. 1,,'1 \" . 
J,,111I 111-,' .' . - ~"Hr 

,If III,,,, •• 1,,,"1 ;11 ',ihl il" . 
tJ lI \\ IB C "JltI('~ 
. ,_"" "11 ,<> I .. • Iwl1all"-,. 

l,nt ""'/ ''''/1 ,:;0 non· ' . , '\\,111 ~Iall"ll. 

NATIONA L REP A.E SEN TA TI'/ ES 

1070 KC 

50 ,000 WATTS 500 N 

BASIC MUTUAL 

.... VI.l! 

'mp""'o"' of A'o,ko . I 
fit the NEW Alaska o,9,0lned from school books of even a few 

wo,'d "n'09'Y boo" 0' o::~~~~;a" ... a", a'ma" aoywh". ::~;: 04
9

,0,7

0

,0" 
Avenue Theatre in Anchor ace as modern, as up.to-dOle as , a es 
9"0' NEW k a9···· 000'h."ymbo' f h N ,hdo,,,h mar et of obove,ave a I e EW Alaska America's 

~~'~"'~~K'f;~~f': " ~,... VOICE' of ,c . 

_ ,"e_ " horaqt- 0 
~ An

C 
NEW ALASKA 

, ...... S .. ld .~~ .. , .... I ~ ?" . . y .... r In , .. ",b;n .. ,i .. n .. 1 20 0t . 

.--.:; /' ,-' J,JJDmWJ" '" , . ' ,,,, ••• , :,.;,_&~'~ ... .::.=.!M 1l1lmYD-C"itfmc' N' I, ~(..,r GIll '.! _ W(\UNGTOf,l ... - .. - c- - ~ ~\!.I-,.""-_ . "Q,I _d. "'0 
- ~.,- ... -' -
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CUSTOM·BUILT NETS 
(Con/illlCtd/rom page JJ) 

bro.1.dcnst? The First, Spnuld' ,e~plnnatiO~\ is manifold. 
Ing IS covermg 1 

lermori('S ..... here it, d' , ,on}, the 
, 

ISlnbutloo' " 
tle nd\'Crtisin" JustJ ICS ... expense Scco d . 
alford to purchn ' . n, II can I" ,5(' st;"ll10ns \\,'th , 
O\l('st tmle cosu in ,', ,. , I I\e 

\\
,. h e n1 ed ,e,· . 
II ('v,.o" ,., ~ rttortes I e the N . .' 

l\latchc-s the a d' ,wollal TenniS 
\lililUnc' the sl~,.lenceb t.ha~ is interested 

Ions ringing h 
to the ;"Iir. It is 0 t e gl1mC'S , n t nccess.,,)' to , 
a stmlon willl n high Hoo pure 1<15(' 

of custom-buil, per. In the case 
. l1elwOrks for h . 

sportmg events " . eadlme , le 5.1.\'111" 's 
through beil1g b' "I not ;"Ilol1e 

11 etobu}' •. 
J,'OOd facili t ies ~ d ' ' . Wllons \lith 

• .. 11 0 .... ttnlC C 
also III being able osts, bUI 
block-basis "rh' IODPu~chnse time on a 
. . e aVIs '" h 
mstnnce, ;"Ire comt ~tc cs, (or 
tiOll , on a (U Il _holl;1~e~, St:ltIOI1 by st;"l' 
Tennis Mntches COVl,;1SIS., The National 
hours If'h ;"I tll11eSpan of two 

. (' nlCets run sl I 
p;"l)'S (or the t ime "to Ihe

lOrt
, t lesponsor 

hour," T' . nenrC'St quart('t 
le smrn.' thm!:! . 

overtime tmsis ~,,' h IS true on nil " ,<' lOUg Bo)· , 
there haven't I..~_ non Sl1ltCS 

. 1)<..,,0 any overt' . 
III t('nnis brondc;lSts . . Ime peru:x:ls , h In matl) years." 
, 111 ecascof(lxuball . 
IS a lso purchas~:d sponsorship, time 

• _ on ;"I block basi. s· 
(
f'1 . Inc(' 

NISI' turn /0 pa.ge 80) 

Wi,~, W,i/e or P"one 'or 
C .. mple /e Oe/o il. 

THE 

~tf~ ,. 
"'~THU~ I. CHU~CH PRODUCTION 

.. H'" ''', ...... 
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RfPORION 
IHfVISION 

- - NO. 3------

30, 000 SMAll fRY. Tht '"3l1 army or 
)'Oung lil1C~f'!I l (l WAIlI)', S~]] fry proV"m 
hal 3 solid CO~ of 30,000 faithful followers 
who hnc qU31i6~ lIS m<:lllbcn or [he d...b. 

ORIGINAL AMATEUR HOUR I)rum i~ 

10 repeal (In 100Ic';lion ils ;~31 radio SUcrCIi. 
T .. ·o Iut«U;'C Hooper RcporLS h.ne ghen II 
.1 " 'hopping rliling of '16.8-t0I" io lde.·;~ion. 

, 
~ \ , 

'i 

....... " 

• •• 
, 
• 

~ .. '~ 

~tWS 
~\\'OI.I[ SERV ICE 

l " 0 "I 
• 

~ ~ , 
\ 

... 
" 

PROGRAMS FOR EVERY TASTE. This brcak,lolI'lI of :;I momh's programs on 

\vA BD-key station of the Ou :\Ionl Nttll'ork- shows a well Lalanced entertainment diet. 

ror inrorm~lion on .n)' !,h3M: of lele, i~ion -~d'·rrl"in:t. 
sUin ing a brNdt'3'linJ; 'I~t ion. opening a d .. ale,..hip-~~k [}u Monl. 
Du Mont hu I'ion«tcd ,n e,rry I'MO>t of Iele"i~ io,,: kno .. ,-~ all the 

angJu: iii ;nle~!led ill an)thin; liIal promoteli Icle\i~ion. 

O U MONT lEUVI$ION NETWOR K 
· Th. No'i ... •• Wi .. d •• On Th. Wor ld · 

515 M.di .... A ..... w., N_ V.rk 22, N, V, 

l-puEMO'Nt-
..... - -------.--' £ T" W 0 Ft 
" COURT Of CUR IU N T I SS UE5 ,~ 

tele. ;sion'l mO~1 a,luh J'Ill,lie k n ';ce program. 
VilllilO]lia of pubhc inlC'dl ~rc pUI "on tria]" 

bdorc a picl;ed JUry of cOmpelenl auliIOnl'e5. 

..... UGUST 1948 

WAID_Channe15 
New YOlk, N. Y. 

OU MONT NETWORK STATIONS 

WnG_Channel 5 
Washington, D. C .. 

WDTv _ Channel 3 
Pittsbulgh, Pa. 

WNHc-Channel 6 
New Haven, Conn. 
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Contests and Offers 
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HOMES as 
28~ a 

low as 
thousand 

Potential radio homes, that is! 
You knoll' how it is with locnt rfldio 
nd\"crli!lers: they ctln measure, by 
actu~l snlcs results, the 
cffecti\'cness of their broadcnsting 
on a gin~n s t:ation. Well, C FRIl'g 
local ad\'crt isers report prett y solid 
SUtteSII. You elln easily check on 
Ih:lI . WC\'c published some of 

t heir ~ I:l.lemen l.!l. 

. . . And one big rc:tSOn for :l ily 
ad\'crtiser 's success on erRB is 
sim ply this; you TCIlCh mort homu 
on CFRB,/or t~'try Dol/or you Iptnd. 

You can SCt! this for yourself . 
by compari ng CrRIl 's Burenu 
of Brondc!l~t Measurement 

standing, and Elliott-Haynes 
ratings, with those oi other 
stations in the Toronto :u ell. 

A brctlkdown of l:Hrst figures 
shows that on CrUB after j p.m., 
you buy 1000 potcnti3.1 rl\dio 
homes ior .:He. 

You buy 1000 potential homes 
behn'('n G :md 7 p.m. on 
c rnB for 3OC . 

Al other times on crlln you 
buy 1000 potential hOll1('5 ror 2Sc. 

So-in\'est your rMho dollar 
on Ct'RB. You' ll reach mon: 
homes in Canada's richest market. 
You 'll gel rtluif8! 

Ontario 's favourite 
radio dalion 

crRB 
TORONTO 

Repre,entative,: Urn,.d $,GI • ., Adam J . Y"ung Jr. Incorparo'ed C.."oJo, AU-Canada R"dio hci.ili .. Limit"'. 
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CBS is the only network to hold and increase its share of the radio 

audience in the past year, despite the surging competition for listeners 

from some 4S0 new radio stations. A matter of solid comfort 

for advertisers who want to lift their sales curves. 

The Columbia Broadcasting SYlite.;, 
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HCitation" In The Races,
WHEe In Rochester . ...• 

-~.--.-.--. 

. . 

. -

•••. FIRST BY LENGTHS! 

WHEC 
159 

PROGRAM FIRSTS 
(T IES- 7) 

PLACE 

STATION "8" 
86 

PROGRAM FIRSTS 
(TIE5--2) 

SHOW 

STATION "C" 
11 

PROGRAM FIRSTS 
(TIES-Q) 

(Also R an:- Scat io n 0-4 Fi rsts, 7 T ies; Stations E&F- No Firsts, No Tics) 

--- FIGURES FROM THE WINTER-SPRIN G HOOPERATINGS ---

* WHEC SHARE OF AUDIENCE - APRI L - MAY - 38.2% 
LuI report he/ort d Olill!, Jan,- moming, afternooN, lI-'willg (OIll/JilUd. 

BUY WHERE THEY'RE LlSTENING:-

AUGUS T 19-<48 

$ .... ;on I ........ . ........ ..... 29.9 

5 ......... c ............ .... ... , .. 10.1 

S • .,tion D •..•.......•.......... I.' 

SI OtlOR (. ....... •••••••• ..•... 7.2 

$ .... ion , . . ......• . .•. (Doy,""'" ""'1) 

79 



CUSTOM-BUlL T NETS 
(Crml!l!U(,l l jrfJI ll />11,~(' i(l) 

mo~t ,olkgl' garnl'" :ln' plny{'ti un Smur
lin) "ftl'll1(KlII, imd "JI\e ... , lIIith tlw ('X(I'P

tion IJt thl' V. S, Army, tht'fl' hasn 't OCl'lI 
an) 'llIlIIsc,r ... hip on tlw Ill'two rk .. o( foor_ 
b;lll 011 ~;lllIrda) ", rno~ t 'tinioll S nfl' will
mg 10 t<llk t,'rrn~ lor hllKk tlllle purdlilS{~ 
h,r tlll' g,l!ll...... ,,~fi,.'lb,i1J ~III'itC"hC'" bil 
by hit. I" rlit;ht gnllK"~, ~pol1 sor,hip of thl' 
g.II1Il'" \\ ill he o\'~'r indqwndl'll! s tntiolls. 
Thl' In(t th;!( 111011.' colk'l!l' g:lI11l"<; nre 
bl:ing rla)'l"l..l on FriJn) CIl'llmgs is one 
rl';I"Ol1 II'hy N BC, thi ~ Fnll, r.. (Jilt to 

huild tip n bhlCk of pm!(r:rms with big 

;rUd(l'!1Cl~ to iight ti ll' (oO!b;')U stauClns. 
Profclosional footl).111, a Sunday <1h('r

l1(1on ~pon in mn~t ]rJ(<llitlt'<;, is ;Ibn grow

ing imo II ('u~torn·bll ill 11('( work program 
fl';')U1fl'. UnJikl' b.1Sl'bnlJ, f{){ltbali gamt'S 
(coll('/.(l' or pro) ;ue pJaYl'Ci H'J.(ardk'los of 
the ""("!lher. The} do IUJI (tcall' Ihl' 
pwblclllofganK'S lX'ing cancclkd. T(,llllis, 
like b:l!ol:brdl, b nell pla)l'tl in the min. 
It hns to b.' contrartl'd for on thl' b:tsb 
dwt the nmtt'lw, wi ll be plilYl-d on the 
folJo\\'ing d:ly. or Ihe day' af[l'f tho.' follow. 
ing day, Th,u's tough nn st:lliom which 
hn\'c to prepare substi tute program~ to 

cover \\'c:lther cOll tingcncit-s. 
Bro:llk"alots of games th:lt nrc (':lllcdl· 

WISCONSIN~S 

.0 

POWERFUL 
RADIO 
STATION 

AFFILIA TED M. B. S. 

10,000 
~aZM-
Iii 

1070 (jn 1fGt-U JiaL 
MADISON 3, WISCONSIN 

Rep,esenled by HEADLEY-REED COMPA NY 

able are accl'ptcd by stations bccau~ Ihc), 
ddjver :ludicIlCl'<;. In the summer, in 
Boslon, indeJk'ndl'l1t sl<Hion WHDH goes 
light to thl' hl':.d of the Hub's broad
cas ters. Thi;, is true u( many o( the 51:'
t ions t ll:.t ~ir ;,poru, :.nd arc linked with 
custom-built Ill'tlllXlrks for this purPlJse. 
Man)' of tlH.'1ll thl'rl'(orl' makl' :. pa.ckage 
denl (or 11ll' ;'l'ason / if a <.t'ason-loll~ con
lfal( b in"oh'l'ti ) Of for individual gallll'j 
if, like football, the games arc com racted 
for on ;. lII'eek-to-w('l'k bn~is, The rl'
duced packagl' titlll'-ratc morl' than m~kes 

up (or Ihe COM o f IIw spl'Cii.lly ordered 
tdl'phone line!>. AnOlhl'r r{'nson for the 
station's willingness to accept a pnckage 
raIl' is Ihal ;111 adWrfrser sponsoring a 
spI..'Cial I'H'nt on n custom-built network 
usually spends consiJerable money pro
moting the brch1dcast a l the point-of-sale. 
T hus, the Slat ion's en II letters ;'I(e brought 
to its prospt'Ctive audience, and Ihat's 
worlh a great deal. 

,\ to;. t agcncit'S do nor r('Commend eus
IOIll-built networks unk'Ss the eV{'Ilt to be 
aired is an OCC<lSiOll that lost'S its impact 
unll'Ss nired li"e, and 111('(e is no ;Wi! ilable 
group of s tation~ perl1l:lllently linked up 
ns a regional or specia l network which 
cover the advcrti~r's market. This is 

SPONSOR 



cas) 10 understand s ince cus{(llll-huilt 
netwo rks arc time-consuming and expell
sive 10 opeT<l te frolll a manpower basis. 
E:ICh stm ioll h;ls its own cont T<lct. and 
there mllSI be- n spccial cont ract with the 
telephone company. T hat 's a big job. 

Nevertheless, where the occasion and 
the sponsor·s distribut ion delllands, as in 
the case of Spaulding, Atlantic, Goebel, 
Narragansclt , and a number of dairies, 
brewers and oil companies, there is only 
on(' tight elTl'CtiY(' wny to use bro.ltlcast
ing-the custom-buill network. 

Even (Xll it ics mter the bu ild ing of these 
per-occasion cha ins. )\·Iost contracts fOI 

custom-buill nelworks for this {all haY(' 
been signed mont hs ago. 11mt was the 
only way that the .1gm cies could prOtfft 
their sponsors against being cancelled {or 
politica l broadcasts. 

Politics also turns to custom-bu ilt ne t
works for its link with the people ill a 
single voting arel1. There arc few links 
(regiona l, or sections of a nat ionl1l nel
work) that cover an ;Irea the way a candi
dme desires. • •• 

$100 FOR A NAME 
(Cou linul!llJrom Imge .13 ) 

Stl1tes, '" have 10 ('xplain the term when 
talking 10 execut ives who aren·t connected 
with radio." 

A UGUST 1948 

SQ\es 

E$lab/ished 1922 

WilMINGTON, DEL. 

Established 1922 
lANCASTER, PA . 

Established 1922 
HARRISBURG, PA . 

f,labli.hed 1922 
READING, PA. 

Es tablished 1932 

YORK , PA . 

E5Iablished 1936 
EASTON, PA . 

Despitt· the obvio\ls t1(."·ed , it':, lo).!ica l 
that there is no great driving urge for a 
new name fo r "sP0I. " Status quo is 
always easier thall change. The (act that 
there arc mally advertiscT:' I'.ho should 
use broadcast ing but don't , hecausc they 
look upon rad io advcrt isini! as either net
work (too cost ly) or "spot" announce_ 
ments (too insigni ficant), nklkcs little im
pression on many in the ;lgency field and 
0 11 many ad vert ising m;lIlai!ers. T he 
campaign which will be waged by the 
Nat ional As.socil1tioll of Stat ion Repre
sentatives to educate agency and adver
tising personnel, through a well-docu
mented presenta tion 0 11 the value of 

OKLAHOMA CITY'S 
ONLy .... 

50,000 WATT 
STATION 

"spot," will reach, for the 1ll0~t part. only 
the advertising segment 'llre;ldy in brO<lcI
casting. The ad vertiser who hasn ·t used 
the medium or 11'15 used it spHTingly must 
be educated on the importance of using 
national brot ~cast advertbmg at a local 
level. 

" new name I Ir "~P()t"' will g() a long 
way towards bro<, ":ening the radio adl'CT
tbinl! horizon ot organizatim:s Ihl1t 
haven't used the medium yet. It aJuld 
shake the broadcast industry nu t of its 
"spol" · inerti;-t. 

It·s important tha t ;-t name Ix- un
covered to repl,tcc "spot"' before TV 
bt..'COllles a n;-ttionwidc factor in bro..dcast 

for best results in the rich central and western 

sections of Oklahoma tie your meSSclge to a 50.000 

watt signal that is hedld by OVER 1,J70.000 Okld.-

bomdns who spent OVER S8~~.739,OOO in relail 

sales durinq 1947. 

AVERY·KNODEL, Inc. 
NATIONAL REPRESENTATIVES 

• 



" 

On, I say, Sir Wafter, 
How's the penetration 

down WPTf way? 

Here are you r figures, 
Mr. 8MB. More proof 
that WPTF is the No. 
CD Salesman in North 
Carolina, t he South's 
No. CD State. 

WPTF's BMB 
AUDI~NG~ 

457,840 FAMILI~S 
~ 8MB 

Penetration 
90. 100<;< 
80 _100<;. 
70_1 000;;: 
60_100<;,. 
50_100'« 
40.100<;Oc 
30_100<;; 
20_100<;;: 
10-100<;< 

Day-lime Audience 
Families 
180.280 
288. 8 30 
303.080 
319.030 
368.510 
398.0)0 
411,850 
442 .3 90 
457,840 

* WPTF's Audience R.p"lIt (on_ 
to,n'ng Complet. 9MB ludience ;n_ 

10''''.''011 by C"uM; ••• nd ", ...... t.d 
C;t,u ... ;t.l:>l. upon t.quut. 

FRE E & PE TERS ""1, II 
1I.".. ... ·UI •••• 

adwrt bing. T hat's rn..cau"<.' TV will de- & ,\ \orI<311, Chicago), William O. Smith 
liwr ll:llif'I1Widc visual air ndvl'rlbing a ll (Buchanan. N. Y.), Frank D,ln id!> (Len
an indiviliu<ll market lrvcl 10 llg bdilr{' lIell & i\ l llchcli, N . Y.). Torn i\ IcDermott 
T V will he av:tilabk 011 :1 tckphorwor IN. W. A}"er, N. V.), Tom Lynch (Newel]
microW:1W (au!OllIatic rday) network Emmett, N . V.) , Iiden Wilhur I Doherty, 
ba~i" . To burden this new ~glllelll 'If Clilrnrd &: Shenfidd, N. V.), David Hal
b~"ldcn!>t advertisinJ.( wIth the dU.1I- JX'TO (Owen &: Chappell , N. V.), Stewart 
mean inJ.( and genera lIy llIi~und('r!>tood (a t Brov.n INI.'II -Rogow, N . V.), and ,\ !cu-an 
1I !> ponsor l'xeCl1tiw lewl ) ·'sJX.lt" nomen- Chandll'r (Leo Bunll'tt, Chicago), fed 
cI.1IUfe is unf.1ir tu tdevisi"n, Jusl a !> il is 
un(air to the llew fa(1.'h of F,\! , "stor('
cast ing,'· and ·'tra tl!>itraJio"· 

Ih:ll the name "~PO I ·· is lI n Industry 
oblotacil-. Others, ;llmost a~ numerous, 
feel tha t the wcrd " spot·· is <ldequate, part 
of the radio langullge, and here to stay. At a timl'hu),l'r lew! hee '"Quotes,") 

men and wonwl1 like J .:!ck Laemmar 
\Foot~·. Con~' & Heldmg, Chicago), 
FJorellce A. Neighbors (Coodkind. joice 

SNJ:-':SUH has been checking the men 
V.tlO pay the bills (or bro:ldca~t advertis
ing (or over six month lo. Generally these 

r 
On WSBT, every 
CBS show has 
a Hooper that's 
higher ... 

CBS ' 960 KC ' .s000 WATTS 

" ·SOT I roop (' ratin ~,," on all CB~ "how!' ,Ire hi~hl'r than 

the national ratirlb~ ' Xu t ju ~ t a lillie hi f!her, bUI much 
hi)!hcr-23 to 202 l"I<:r l'ell l !' "Iuln" ullll'r ~ t atioll, ei the r 
lo<."al or oul·of·towl1, C\·,'II l·" IlIO'~ d'l~C ill ~lrare of Alul i· 

ellC('. It i~ \' ·SBT-'lIul (lilly WSHT- tha t gin'" you Llan

kd covcr,l)!c of the :-'utlth H" nd n1<1rL.I'I. 

, A U ~ H . IA YM II kl,kESINTATIVE 

SPONSOR 



men state they have Iinle desire to change 
rhe word "spot." At the s.1nlC time the), 
are confused by the name. They think of 
the field of "spot " as being short an · 
1I0UllC01K'nts, jingles, and 0111." cailed it 
" irri tant" ad vertising. 

When a multi.mill ioll dollar advertising 
form is so misunderstood iUld under· 
estil11 :l tcd something sho uld be done to 
find:l word tll;lt dlX'sn' t misdescribe it. 

That's why Sro:-':SOR is asking adver· 
tisers, advertisillg agcncy 111 ::.'11 , stn tioll 
representmives, sta tion executives in 
fact everyone in the advertis ing business 
- to suggest a new name for "spot ," 

T here 's $100 wait ing the sender o f the 
name regarded beSt by the IS'man indus
t ry cOlllmittee. Contestants won't be re
quired to pay postage on their entries. A 
postage.paid card bctween p.1ges 42 and 
43 is yours to fill in and maii. In case of 
duplicate entries, the first to be mailed.as 
indica ted by the postma rk on the card, 
will be judged the winner. 

As usual in most competit ions, the de
cision of the judges must be final. No 
entr ies will be returned by s ro"SOR.. No 
employees of Sponsor Publications Inc, 
a re eligible. All entries must be mailed 
before midnight, JO Augllst. The compe· 
ti t ion 's official starting hour is midn ight , 
S August. ( Please tum to page 86) 

WRITE or PHONE 

IIARRl: S. (;O()D~IAN 
Radio Prollu('lionl'l 

19 E. 53rll ~I .• N. Y. C 

AUG UST 19,,(8 

ECONOMY 

TII E II I~ I S \ ~ , \ I(E \ ;;:pr v" d lIy \\'J'GY o f 

which tllf' Capil a l Di" tricL of New York 

S la te is the h llh. In Ihi" a n 'a , WG), is ll H' 

;;: Iatio ll lll os t I'p0 l'l e li:< l t'lI 10 m os t. Bll t Ihi" 

i" oil ly OIH' rt 'a:-.n u ad \,('r l i"er:; prefl'r \'\ 'C Y. 
7'0 ot ht'r i' illglc :; t a tio ll C'\l1 dl l l'l i(,<l I " 

\,\'CY';;: eo,·eragt'. a lltl un t! rolll' o f s tat io lt" 
call do ... n :I I a I,ri pe Ihal is a t all eOHl ll1' t i. 

ti ve, F iguTl·d 0 11 :'1 cO'''' "l'er . Ii ''' ](' II ('r ha:< i .... 
po pu lar. pioll('t' r 51 a t ion \'\'C Y Ii' li lt: 

t'conomiea l hll ~· . 

Al \'\' I{ G B. the Ct' IIt'Tld Elf'c tri c '1'1'1 ... 

vii'ioll S i al illll , a rq lll l:'l l ioll for t'co llomicil l 

I'rogra llllll ill g i . ..,; ill I he lI1 a k ing. Ask ~ lHl r 

Ilc:.m ,,, L l'\ BC Spot Sa il'." o flic(' <lhout " I I. 

Prae licil l Tcln'i:<ioll J'rogril lll."," uow anli l. 

a ble for :; I'0ll :-.or"hi p. 

------------- --- ------- --- _. 
NATION AL REPRESENTATIVES •• • NBC SPOT SALE S 

WGFM 
fREQUENCY 

MODULA TION WGY 
5(),OOO W An s 

SClif NECf ADY, N. Y. 

W RGB 
TELEVISION 

GENERAL. ELECTRIC 

8l 



signed and unsigned 
New Agency Appointments (Ccmtillucdfrom (ltl~l' /13) 

SPONSOR PRODUCT (or SltIYic~) AGENCY 

I'",'~r', 1I.I~t·.y. I),.~ \ I ";,,,,~ 

011'"'' 1'"I1I1 .. h;,,11. c." "Ill!!.,," '" .. 
11,-,,,,, I,,~. ,. ,. 

n"h'l' 
11 ,,,,,I I· II,w,k~ 
rhOH'II~ II~hl"h 
IIi",' ,., ,,, •• ~\.,jll,,,\!..·I;,,. I .. \ 

!'.h.· ..... ·II.lnll.h 1'" ... .1. I,, ~. 11." ... 11 
',wl,ld c"f1', -..:. y 

, · .... ···' 1 p""j"", , ~ 
II,,,. h hr:on·I.·,~ 
l'h ''''''I":. ,,,,1I ",·.·tll,·~ 
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did 
in cincinnati, ONE station ..can do it 

In 1922, John nnd Fcrd Hengchold opened a lin y tire aO( .. 

Lallery shop on historic Mohawk Place in Cinci nnati. n 

semi -suburban loentioo far from the city's heavy shopping 

traffic. Over the years, thei r store became known as the 

Mohawk Furniture and Appliance MarL Their new lines 

demanded more traffic than the location would normally 

produce. In 1937, they inaugumlcd a modes t IS-minule 

Sunday afternoon show. "CANAL DAYS" over Vo/SAI. 

Since then. they have used no 
other medium ... no other 

radio s lalion ... no ot her 

program. Now a half hour . this 
show began it s t 2TII YEAR in 

March. T aday, the Mohawk 
slore draws patronage from a ll 

of the cit y's sprawling trading 

zone ... has 10,000 square feet 

of selling space ... in vento ri es 

1·100 it e m s. IN C )1'\CIN 
NATI. O NE ST AT I ON 
CAN DO IT . .. ;[ ;0 ., WSAI! CINCINNATI 

A MARSHALL FIELD STATION REPRESENTED BY AVERY-K NOD E~ 
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and PEOR/AREA 
lS growing 

like a mushroom 

HOMES FOR 10,000 IX'Ople will 
ul!~mately be creaed in ~ I arquelle 
11('I J::hl~. hrnnd new oommunitr _ ri sin~ 
l\l~t "-'uth of PL'Oria. fiy fall. 2500 will 
be mOl'cd in. 

NEW CUSTOMERS will shop for 
nationally advertii'l.>d products in the 
plmml-d commercial center. 

TREMENDOUS INDUSTRIAL EX· 
PANSION is makinc I'eoriarta larger 
and more prosperous than cI'er before. 

WMBD alone 
keeps pace 

.. with new facilities 

~">Il to be a l1nouncl:d: new POW(1" . 
nt;\\" trnn~mitler ... new thea tre studios. 

Thl" unl\' I'eunarro s\:uion \\nh F~1. 
1'\1)"" u~-rnt ing ... ),1 full time simul· 
lanl'(}u~l\' lI"i th A:"1. 

.. 

rhc first I'l,(lriOlTl;'a "\;llion to 
Ippir fur td,'vi,jon. 

$100 FOR A NAME 
(C.ourillu(,tljrolll ,lc'gr ~JJ 

Amo!lJ,l IIlI.' ~trunll rroponcnt~ of a ne .... 
name haH' h(-CIl Il;JUIII. Ra}rlleT, station 
rqm.''''-'IH:It:\"l' of the finn uf the !)31ll(' 
nalllt", imd I L Prl' ~tonl'clers, of Frcc and 
rl'tcf~. 1\ l r. R:l )l11l'r ha~ :ldvocatcd 
":.dcctl\'(''' a~ thl' Idl':l 1 teTm /iH n'lll0n:l· 
broadcast adH'rtl~ing on a markct. by) 
market ba~i~. Mr Pctl'rs has Ust'<.l thc 
n;ll1le "bull~~'~l· hrtXldca~ting" to char· 
aCleri:(' "~r'l)f ' adwrtiSinp; as hc !O('e:. It. 

Both /l.lr. Ra) 11l{·r and !\If. Pcters, dcspit(' 
their uS(' of o ther ll:Jmes, ha\'e joined the 
I ;'1l1.1n IIldu lo try conmltt t('l' of ludgelo, 

SI'O"\SOR, th rough this collijX,tition . is 
'!Cl ing llS a rCl'rc-.l.'nta tl\'e of the elllire 
broadC:lst ad\,('rt.Mng indu:.try. 1t ~ ac· 
tion , III rnitiatll1p; Ihl~ campaign fur all 
ad('qu:lll' nnnll" that will be acceptable 10 

th(' enlir(' industry, is taken at this timc 
occause littll> h:!~ yet Oc('n dooe, but much 
is in thl' wind, to place "spot" on a com· 
petitive hasis with all other advertising 
Illedia . 

Nation:!1 radio advertising placed on a 
market.hy.market basis is a full.floogoo 
part of broadcast advertising that needs 
Tldc on no OIl("S COat tail. ••• 

1947-1948 Conl .. l Reporl 

'~."I·~~ liUI ... ..... " . 
dnrin;,: 1:ls' S.":ISOII 

Radio's bc:.l-testcd COIIU'St formulas 
were the IllOSt succ('ssful during Ihe 
1947- 48 season. ThiS waS tru(' despite 
the fact that a new type or radio "con· 
test"-t he tdephone qui: with a 
dlaril), t il'·in, broup;hl to its peak hy 
Ralph Edwards' Trrlth or CoIISfqlll'ncI'5 

gained trcnK'ndous popularity 1>.; lh 
listeners and advertilo('TS. The basic 
rcason~ for the success of a stmight con· 
tcst promol ion are sti ll unchan~'Cd. 

' nlC his-tinK' contest pronKlt('rs, Pme
ter &. Gamble, Lewr Brothers. General 
Foods, GeI1l'ral 1\"115, Bo rdl'n, etc., uS<'d 
th(' standard jingle contcsl~, 25-\>."(1(d 
letter t e~ til1lol1i"I~ , nal1le-sdectin~ , and 
('s...;.,ly_wruing, plus Iluld \',lrialions of 
th('SoI.' . The main If(.:nd was in the pri:es. 
The hOll<;inf,! ~hort agl' brought conll'StS 
Ihat olfl'T(' J h~l e '1l'rs Ill'\\ hOlnes, lot<:;.. 
and aJl11plCll' funH~hin.!!<;. The (;"l('t thai 
car~ arc ~ till hard-Io,p;l'l r('~lIltl'l1 in con-
1l'~1S onerin~ Itl·\>." Ch('\'rnlC'b, Fords. and 
Kai:>('r-Fntz('r~. ,\Inn(') rri:('~ \Iere nn 
th(' ur~rad(' 100. The top mnncy pn:e 
of 111l' PHi J~ radio .... ason I\as a P . ~'" 

Zanesville, Ohio 

A NEW 
MAJOR MARKET 
with 

123,400 
urban population 

---', 

FOUR C ITIES in the WHIZ pnmaf)' 
25 air miles or 

123,400 Tota l 
area (all within 
Zanesville) ha ve 
Urban Population . 

City 
z."IS~ml 
Nlw.fk 
C.mb.idgl 
Coshocton 

Pop ... I .. tioro 
44,500 
41 ,400 
21 ,900 
15,600 

TOI,I Urban Populalion 123,400 

ZANESVILLE is th(' Ninth Largest 
Trttd ing Area in th(' Sta te of Ohio with 
a totat population of 272,000 nnd retail 
sales 111 exc('ss of SI82.000,OOO. 

AND WH IZ dominates III this nch 
industrial· agricultural trading area with 
• 60 per cen t share or au(hen('('. (Con
lan-November. 19~n . 

NBC AFFILIATE 

John E. Pearson Co. 

SPONSOR 



C .-C.1I1lay le tler-writing C"t}nt l'SI tha t 
to ta lled $ 103,000. In 1947 ·48 Ihe top 
tola l was the $203,725 giwlI away by 
Pepsi-Colli in ils not-tco-successfu l 
" r amil}" Sweepstak('"s" conte:.l , pmmo{('d 
largely th rough newspapers, m<lga:ines 
aud. 10 II limited extell [. ~pot mdio. 

[I is hard to sa)' whether any single 
contest was the most successful of the 
seasoll . Ce nlesls a rc designed to do 
various. jobs- build lis tell ing, create CO Il
scmer demand fo r th(' product, sa mple 
products, or create general gcod-will. 
111at's why sucC('ssful contests must be 
ta ilored to the specific task that the 
advertiser wants done. Returns alone 
do not a lways indica'te the measure o f a 
successful contest promotion . 

Frolll a sales standpoint. outstanding 
was Kaiser-Fra:er's Nell'sroP<' lette r
wri t ing promotion . The pri: es includ('d 
the usual rnerchandiSl' and cash list 
(there were' .360 in all ) but also fe atured 
new Kaiser cars and big cash pri:('s . 
(Total value of the prize list was $135,-
000.) Kaiser-Fra:er ad-men decided that 
the contes.1 had to be designed 10 build 
intercst in thc cars themsel ves. and bring 
prospectivc customers into showrooms. 
The problem was soh-cd through dealer
obtained entry blanks, without wh ich 
listcncrs 10 the thr ice-wct'kly Ne ll'scopr 

WN R 
is able to create attention for 

your produ ct in the rich No rt h 

Je rsey market of T ,000,000 

homes. 

5000 WATTS 

the radio station of the 

N l'Uturk N l'Utli 
AUGUST 1948 

prol!r:lI11 cuuld not enter. Dealers n.'- forms frum boll! :l ~ales and contest 
ported, when the contcst promo tion W:lS return stam.lpoinl. TIlis S(':lson Lever 
o\'er, thal 3,{)OO,000 Pl'Ople h.1d COllie :lj!<lin :Ipplied the jillgle treatment to 
tu t he :l utu firm's sholl.·n;oI1lS for the Artllur Godfrey's 'falmt Swuts on bdmlf 
blanks. I\ IOSI of them :-.bo looked O\'I'r of the Lcver subsidillr} , Thom:lS I-l. 
the new llIodels, :lnd listened to:1 ~a k'~ Lipton Comrany. Tlw cash pri:cs 
ta lk . Kaist· r-Fra:er. one of t hl' r('w allto total"d $15,(0'), ""i[1I $10,000 :lS first 
firms IlOt ~\'('rsold, p:lid for the COllte~1 pd:e. Listeners h:ld to complete the 1:l~1 
sevcra ltimcs over in ca r salc~. linc (,f a product lil1lcrick, and ~end it 

L1St rear's top contcst was the Lc\'Cr- a long with :l Cllrton top. T hough [he 
Pepsodcnt A1y FlIL'Orite Bnmettr pro- pri:cs ""cre not ou tstanding, the contc~t 
motion . It proved to Lever president pulled lllorc than a mill ion entries. At 
Charles Luckman tha t the jingle contest least 30 50'; wcre from !I('W u~rs o f 
formula had thc cdge on o ther con te~t Lipton 's Noodle Soup, and recent d)(:ck~ 

," -
-HE~E'S TfiE 
~RO'FITS 1='ROM 

EJ.'D 7, l.EM ! " 

I 
~ANKING 

+lOURS 
I,AM-12PM 

~Ia~· ltl ' ~'Im Ihill\'; Ihal illlll' lrn
liOIl j ". H ;;;1;;, If ".10, y ou HlI llhl 
Iu l'UI1It' Ollt alld .' ( 't' Ollr ha~-

1'('1,.1" l i ra!! in 1111' dUII;; h ! 
In \rJ)A y',.. H"d Hi " 'r , ' :dh' y. 
lilt' IIf"r llb¥' f:llilil y Ila~ all Elll· t, 

li n ' BII~in!! 111t'H IIII' of ~ 11 91 

(1917). The OIn' ra;'::I ' ill ""001\}

ill ;'::" C lIliforni :1 i ... S:H7[. In 
11lOlial1:l it' ,; 8;~699~ III I III' "lIrt...; 

I)f X"rlli U:l\';IIIH 11"/ ""n'l' l l I,~' 

\\"U.\ y , il ',. S:UHII! 
\\ nAY i ... OII"uf 11 11' f"\1 ,.Ia l inll " 
"I"I'n Ilf'flrtl I lin"I!,!I"11i1 lilt· It",1 
H iH'r ' ·a l lt.·y, III Fargo, II l1r 
,., IHlre of I lu ' audi ... ,II ... ·!" wn,. :l - V2 
tinH",;; I h:ll o f S latiolJ B. III IIl1r 

I'rj'll :l r~' flrl'll. 1.lIr ,. h art' of IIH' 
:1I1,li"Il ,'" wa,.. 5 lilllt 'S Ilwl (If 
Far;.:" S ialilll! B. (Con[ :1I1, ~\la~-). 
1)011'1 ~' Ull Ihink ollr ,.Iory ''' ' 
,.;( ·rn· ... ~' '''Ir "IIIl"hl,' raliulI '! 

/ 

W 
D 

A 
Y 

FARGO, H. D. 
NBC - 970 KILOCYCLES 

5000 WATTS 

I'lil~ & Pt:rlIlS. hr. 
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SAVE A CHILD-SAVE THE 

You can help- you must help! 
YOUR GIFT TO THE CRUSADE FOR C H IL

DREN WILL BE PART OF A UNITED EFFORT TO 

Raise $60,000,000 for relief 

As \"OIL T('ad Ihi;:, million~ of 
chi ldren :lre stan-ing. DOlells 

will die hefore ~ou finish. 
To keeJl a" UllW}" as po"~ib l (' (llire 

:1IIr110 h .. lp them \0 norm:t l gro"th 
and Ilormal Ihuup:hl, Il1cll1hcr~ (of 
till' Lnile<1 '\<llions .'Ire I1wkill;! a 
IIl1ifird appeal fOJ ~Ollr help. En:r)' 
l:ountry i~ cloin~ I, hat it l'an. 

In the L', 5. A. liIi.;. :lppc:l1 is 
callc·d the Crll~Jde for Children and 

11"cll ly-six cstabli$hcd relief agen· 
cies arc repre~Cnlr{1. The!'c agencies 
are making a sillgle request for aid, 
and Iher "ill share your contribu. 
tion. 

5i);I\' millioZl dolbn (Ire needed 
- 110\;', There I;;: no lillie 10 losc. 

\\"hcLI you sale.1 child, you 5-a\"c 
tllC ruturc. So ghc \,hat ~ou tall, 
and gi\ (' IlOU ! 

CRUSADE FOR CHILDREN 

FUTURE 

~ 
AMERICAN OVERSEAS AID - UNITED NATIONS AP PE AL FOR CHILDREN 
'1oljonol HeocJquor'cr~ 3 9 Br o a d way N"w York 6, N. Y. 

88 SPONSOR 



ups at poilll-of-S,1 11' show tha t rc-prat 
sales arc holding up \IId l. 

Procte r & Gamble, perhaps the lead ing 
use r of radio contests, stuck pretty d ose 
to till.' 2S-words-or-lcss formula 111m it Ims 
employed through Ihe years as a pari 
of the continuous sampling of P. & C. 
products. To t ic-in wi th housewives 
springcleaning sessions, a $50,000 1'rl.'11511 TO: 
Hunt promotion was conducted Oil four 
r . & G. a fternoon N BC soap operas, and 
on ABC's Brookjast it! Hollyu'O()(/. The 
prize money was hidden in a well-known 
city, and lis teners had to identify the 
location through clues gi\'en on the pro
gmms. Dealers carne in for thei r shmc, 
100 . Conteslanl s were asked to give 
names and addresses o f dealers who had 
helped them fi ll out their officia l entries. 
T hus, the dealers fea tu red the special 
"spring: cleaning" displays of P. & C. 
products and contestants submitl('d th(' 
usual P. & C. product sentence: " I use 
Procter '& Cambl(' prod ucts for house
cleaning because : . The promotion 
was o\'er-a l1- the complete line of P. & C. 
houscd ('aning products (Spic & Sp • .1Il , 

Duz, Dreft, etc. ) were feat ured in point
of-sa le displays, and in the supporting I 
advert ising in newspapers and Sunday 
supplements. Boxtops from any t hree 
different products in the group had to 

MIH~ 
K B IW 

ANY WAY 
YOU LOOK AT IT ... 

KNOXVILLE'S BEST BET 
is 

Represe nted by Donald Cooke, Inc. 

A UGUST 1948 

aCCOl11p.1lIY each em ry. T he w ning of 
the contest promotion was ideal. To tnl 
r(' tums were estimil tcd a t 1,500,000. 
Sa les of fl . & C. houSo..'clcan ing products 
during the iIlllllla l spring clean up j UlIlped 
10';; to J 5'r. in groceries and Ch:lill 
s to re~. Other r . & C . contest promotions 
(th(' soap fi rm runs about 8 to. 10 <l year) 
ran the gamut from lh(' C1111ay $25,000 
" N::Ull('-the-girl -<l ll -the- C1 may - \\,'rappe r" 
cont('st to the Ivory 5-weck "Cu test 
Baby'" contes t. AU fea tured the 25-word 
leT ter. 

Lis tellC r contests promoted by the 
netwo.rks were product ive las t season , 
The la rgest ofthesc was the ABC M t'lJIory 

TWI t' contes t on the Paul Whiteman 
I~eco r(/ Ci l/b. ABC promoted $22,650 

worth of IllCrcllilndisc pri1es fo r the hou r
long, nm ltiple-sjXlll sor network disk show, 
f our w(.'Ckly contests, tied- in with a 
fund rilising dri\'(' for [lie American 
Counci l on Rl-.eullk1tic Fever, gave il\\'ay 
every thing from il Kimball grand piano 
to a Phiko te levision set. T he sho w's 
nl t ing. during the run of the proport iuna l 
cn mjl<1ign (an ad in Life, local il ds by 
ABC stntions, cou rtesy spo ts, etc.) was 
ra tS£'d nearly 33(,'( . Some $65,000 wns 
ra ised for ACRF . T ha t the sho w d id 
no t maintain its boosted ra t ing once the 
promot ion wns o\'er was not the f.1u lt 
o f the contest. Ne twork d isk jockeys just 
don 't compete \\'e ll wi th the local varie ty. 

OTher successful a ir contests in the 
1947-48 season we TC gea red to progmm 

Re ta il sa les in WDBJ's daytime coverage area 
exceeded $850,000,000 in 1947, nearly double 
1946, In the part of this rich market where WDBJ's 
li ste ners hip is 50- 100%, retail sales exceeded 
$500,000,000. You can cover this fast growing 
market of RoanOke and most of Southwest Virginia 
with WDBJ alone, and the cost is surprisingly low. 

.:\sk Free .. ~ .-ete.·s! 

,. 
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and pmdull Cudahy Packmg Company 
LntrnoliCcd thl'l r f'lJ.,t.wtlr OIJ Dutch 
Cll':m'l" • n N(ck Glrler wJlh a Jmgk 
CIlIII~'~1 thlll gal'(' awa)" 20 Ill'W Fords, 
and $2,S(X) in .. ·a~h Borden pulk'<l ram' 
Ihan ., million rtlt'm~ on 11 r .. diu-pm. 
Inot('d celllll'S! tu nall1(; 11t(' new h..1b)" !If 
[Iwir "Elsie the Col>." [r.lth.:mark. G('II' 
('ral F,ltxh built CQII~unwr a(("(.' l'lanc(' for 
Blrd<;<")t Iru;l'll lX'ache~ I>.lIh a $IO,1"XXl 
kttcr.wrilJLlj.( CfU1 l l'~I, 1lI1d rcvl'rlliCd a 
slump in Ihe frllzl'n fuud .. '>11k:.. nlerc 
were Illall)" UI heTs. 

"'Ill all rndifl mnl('~I~ chck. A lnt 
of advmlCf: Il'slinA and rl'lIlIlinl! is 
IIledcd In msure SUCCl'~~. For radio 
:Id\·('rll<.ers, hnwc\'t'r, .1 l>.ell-proITlOled, 
l>.·ell·((,I1(Jucted COl1tt~ t call he productive 
II( bUlh sales and increa ..... d listening . • 

Who Owns Wha t r 
.-.14·li:il;:4' Shu\\'s 

--- THE KEY TO---

§t.-U&lIl1/kllleJota 

I ...... ·.·l.,..· MINNISOTA'S TRIPLE MARKET 
,. BO OOO l :';lTkSATIO:-"A L "; ' ;'0" 
.. H.OOO MfTkOI'OLlTA ;\' r~"dc" , .• 

Indepelldclltly owned p:1ckagc shows ,. 87.200 RUR AL co ... um~" on ,h "rom"" 
hdng s]xtllsored un nl<lsl.tn<t';)s t !IN- CO'Cfl j:CU U, Hac 
work!> arc 0 11 t he incrcOlSC. Fift y-one an d I VU YO N( K ROC 1011" " . N._r~ 

DI A lS 10 N. W. N_k 
a half jX'r ('('Ill of thc cumnl<'rcial sho~'s on ,South" .. ,'l in M>O"" Olde" Ib dio s ... ,;o .. 

J En,,!IioJ,d 19J' 
t he a ir in u rX' were bought by e ither I .... ROCHESTIR , MINNESOTA 

clien t or a!-'t'nc), COlllpll' l l' and ready (or I :="::"::"::"::":":'::'::' ::"::'::"::':' ::':'::"::':":':"::'::':"::'=:"::"::":":':': a iring TIus compmcs with 41.6,( whl'1l 
SroSSOR checked last OcC('mbcr. 

T his trend \\'as :1\ ti lt' expensc of 
agency-built vehicle!', \\'hich has dropped 
(mm 3O.S('; 1020.&"; sine(' last year. In 
a C(·rtain sense, the S ..... IIlj.! IOward buying 
illdcpt"ncel1l paeka~es is al!<l a l the ex
pc11!'(' of rwt l>.ork-buill packages. In 
spill' of the e/Torts of I>.·('b program dl'part
Illenh dur lllg the last },e;"lf 10 rome up 
wilh lIel>.' ideas and talen t, the JX'rccn lage 

l
of sponsured chain-boil l shu l>."S n,.'1l1.1 IllS 
\·irt u.111r unchauged. It's 16. 2('; as 
againq l6.Y; at the end o( lasl ycar. 

T he rcrcemal,W o( "latiC'11 and client
OI>.11('d programs h;"l~n't changed rerccp
tibly durin)! the year. St ali() ll ~ no\\" haw I 
1.21'; o f II ... b cUllum'rci .. l ~h(Jws a~ aj.!aj ll~t 

a former ' .Sr-;. Sron"<lr~ IlOII' 01\11 10.6'; 
a~ aj.!ain~tl).S( f la~t year. 

The;e arc ,.:cod rl'a~m (or Ih ... lrend 
away (rom aj.!enc)'·burlt ;'Ind controlled 
SllOl>.l<. lndeptl1dcnt packagl'r~ arc In a 
hcuer 1'0~itiol1 Itl produc(' and "",II to the 
LICII\'orkl< ~how~ on a ~u~t;rinrnj.! ba~ i ~. 

Thi~ prol"idc~ till" valuablc Orrorfunit)' 
(5harl'd a"'o by d lain·built pmj.:r:Ul1$) ttl 
build acc('pt:mce ..... hil(' awaHinj.! Ihe 
hopc'd-fnr !o.11e, ,\n agency call hu~- $uch a 
pllckll)!e ;Iud al Ihe slim' lillll' act in a 
~ur<'rli..;c)ry CllP,.1C"ity. It 111.1)" virtually 
("{,l1lml the $how from ~lL1ly III1C 10 Gist 

1>.110001 tll(' cost or rnr(ln~lbilIIY uf a 
complell' productioll ~Iatf. 

A 1112 
BILLION 

DOllAR MARKET 

spread over two stotes 

T~ke ou~ S M S Aud l e n~ e Cover· 
~ o e M ,Ip, m aleh It w i t h the 
latnt S a les M ana oe m ent "buying 
power" ' ig u 'u, a nd you'll Ite 
II\U K WF T ru~ l\u ,l b ill io n and 
~ lull don~, m,l r ket tl\ ~ t spre~d. 

Over two g , ut s Uln. A tUle r 
t o us Or OUr "'tPI" w iU b ri ng 
you all the h U I , ~I w e ll ~ s CU , · 
r e n t avall a b ili l lu . W r ite t o day, 

KWFT 
THE TEXAS-OKLAHOMA STATION 

W".I,. f.It.~. OOO W.Lh -4 l11 KC-tIS 

Represenled by P a Ul H . Raym" 
Co., and KW FT. 801 T ower 

Puro le um 9 1dll .. Danu 

SPONSO R 



FM POINT OF SALE 

The turning 0 11 of the receivers in the 
SIOR'S C:In also be colltrolled by a pulse. 
Thus, a IlonSlOrccasting spollsor may be 
permi[lcd to buy time on :1n F'M-store
(':lSI station durin~ the period normally 
devoted to SlOrccasl commercials, the re
ceivers in [he stores being tUnll'd off so 
Ihm only the F1+." hOI1l<.'S will be ablt.' to 
dial the program. Durin~ the StOlCC.1S1 

hours, the FM stmions will be a dual 
operation. The sponsor will buy the spot 
commercial from the statIOn for home re
ceplion nnd will purchase scpm:ltcly the 
facilities of the poim-of.s.11c advertising 
operator so that these commercials may 
be heard in the supenl1:lrkcts. The point
of-s,'lIc broadens! advertising operator .... 'iIl 
own the cquipmCIl( in each store, will 
merchandise the slorccasting. and will 
service the store-. 

Retail food merchandising through 
superm arkets has to opera te without 
active salesmen. It is automalic rnerchan, 
d ising, almost as autcrnat ic as a vending 
machine. Storecasling has proved that 
il can overcome the lack of live on-the
spot selling. Individual manufaclurers 
like Swift have speei:ll case history 
studies of ",'ha t in,SIQrc broadcasting has 

been able to do for them, SalC'S of Swift's 
Me:lts for Babies \I'('re increased in First 
National Stores in New England (I Ian , 
fOld, New 11:l\'l'Il, aud Bridgl'port are,1s) 
o\'er 100' ~. The :Iwragc increase III 

s.11cs fot a SIOTCCast advertiser, during 11K" 

latter )'t"arof the t\lU,}t":lr tl'S t , has heal 
65<>;" . The stores thelllscl\'C" illc rea.<;(' 
their volume 5~, with 1U1iSic, Ilow 
much 5 t;~ can be is best indicated by the 
fact that Ill{" Norwalk, Conllcct icut , 
First National supermarkcl )!russes over 
$3,000.000 a ),ear. 

This First Nallonal giant is equipped 
in Ihe manlier that :III future StOICCast 
Corporation,served markets will be, The 
speakers arc hidden underneath bins. 
They arc angled so that the sound hits the 
shelves opposite the bins. It bounCl'S olr 
IheS(' shelves to ear height. The speakers 
are located al intervals SO frequ('nt thai 
there are no spots in the store where Ihe 
airing is too loud or too !Drt. 

Surveys haw been made by First 
National to detcmune consumcr reaction 
to music in its giant markets , Not cveT}" 
body liked il- Y;;' preferred shopping 
without it, 7cr;. werc inditTerell( to il . The 
rcst, 87c;, indicated that if Ihe)' had 10 

choose betwecn shopping ""ith or without 
music, they'd go to the n1.1rket that had 
it. There weren't as many who admitted 

We have a HOT HOOPER 
in CHA TTt'\NOOGA! 

MORE Chattanoogans will tune in for 
new sparkling summer programs this 
month and the summer months to come. 
It's good listening, and good SELLING 

day and nit< on 

WAPO 
Affiliated u'ith 

National Broadcasting Company 
R(prU"lltd by 

HEADLEY-REED COMPANY 

AUGUST 1948 

FIRST 
in .he 

E~ • • 

The 40th ffl J iI /lmbl 

DlYENPDRT 
RDe! ISLAND 
MDllNE 
EAST MDllNE 

" FIRST to broadcast 
to 'shut-ins'." 

woe WOC-FM 
5,000 WaUl, 1"20 Xc. 
BASIC NBC AffiJial. 

Col , B. J. P.I .... , P .... 

a .. yl Lctlt i" ,., M, t 

DAVENPORT, IOWA 
National Representatives: 

FREE & PETERS. Inc. 
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Wild Indians 

could;1't keep 'em 

from listening to 

WMT 
in Tarna (IOWA) 

.•• 1101 thaI lIlt') '£I II y. for ('1(' 11 the 
Illtli,ln~ hal!'u"' nil) rp~"r\ali"n~ about 

\\ ' \IT~ ~l>lill )lroglalltlnill~. (To kit 

thl' trulh. th e ~a('s (Im1 FlOW'S "ho in-

11<1l1il the' IIc:lrhy ~ lr'~'IIJ;lk i (' Hc"el'\:l t iOIl 

arc reaily lama tll.HI ther are wi ld). 

\rlwn '''II w;lnl 10 T(':WI! Tam:l's 

""lid t'iti~(,IIS aUlI Ih e 103):1 olhrr 

prO~l'l'roll~ farm :lI1d illdll~lrial 1"0111-

rnllllili('~ ',ithin \\'\1"["", 2.5 :\1\' lilll'. 

'''HlOp il lip on E;t·!, 'rn I'll,a"s only 

elb 11111 1. ,1. ,\_\... Ihe l\:,lIz lI1;1l1 nl,,,ul 

\\ \ IT' · :tlHm,lH)t1 an(' 1:\IIlI·O\rragl.' 

in lUll' of 11." fi, 11t'-1 l1Iarkcl~ in 

llle ""dd. 

., 
WMT 
CEDAR R API DS 
$000 WaUl 600 ICC. O<>y & Nighl 

BASIC COLUMBIA NETWORK 

liking the COrlUlllTcials but 6(/': St:lIro 

that t lw}, found tl1l'1ll lIsdu1. The fl" 

searchers milking the study :ll1llot:ned 
this figure with Ill(' remark that it vms 
evidml that the \1'0111(11 }!('llerally did not 
want to indicate that tht) were inijuenn'd 
by adverrising in making thdr selections. 

Indicativ(· of the crf('Ctivcllcss of storc· 
cast cOlllmercials i~ tht.' fact that often 
WOI1lCI1 k'ave tlR'ir valuahlc pia(\> in a 
cll('ck-out line to add sonll'lhing aboul 
which thc} have just heard, to thdr pur· 
chaws. (Losing a pl,lce in line at peak 
shopping hours may mean a loss of from 
20 to JO minules.) 

Emplor{'\.'S and employ{'\.' rdat ions arc 
important to chain store operations vote 
9<F; in favor of music in stores. Clerks 
and ch('ck-ollt girls in chains some of 
whose stores n'o:i\'(' storecasts frC'quently 
ask if there is music in the store to which 
the}' are being transferred and haw lx't'n 
known to resign rather than accept a 
tmnsfer to ,I "siknt" m..1rkel. Realizing 
that the advertisers make the service 
possible, store managers and clerks are 
apt to give bl'lter locations and bt'ltt.'r 
servicing to the products sold on store· 
casting. 

The bcst*integrated storecast operat ion 
doesn't depend upon store personnel 
b'OOd.wil l for the posting of panel signs 

and stockmg of stort.' shelves, StoR'{'ast· 
ing would fai l if product distribution 
wasn't adequate, if the products were 
hiddcn in inaccessible corners of SIOR'S. 
0pNatiolls like Stort'cast Corporation 
maill1ain a field staff to make certain that 
the products advertised art.' in good sup
ply, wcll displayed, and have effcctive 
panel signs, In some an'as a regular 
Nielsen.[yJX' audit is maintained S'l that 
[he movement of the product from ware· 
hou5(:: 10 supermark(,t is regu lated by the 
ITlOVt'melH of the product off the store 
shelves. 

During the past t\\"o test years, Storecast 
maintained a control set of stores so that 
salcs in a s tore served by m'.Jsic could he 
checked against a similar store n:lt S:l 

serviced. It is not planned 10 lISC this 
"control" opt'ration in ne\\" areas, nor to 
cont inlle it in pn'scn[ areas \I'hen the shift 
is made from telephone \I'ire scrvice to 
FI\1. This shift is scheduled for 1 October 
in New England ami J January in Phila· 
delphitl. In Philadelphia the BaltimJre 
1\ tarkets OJ) and th(' American Stores 
supeml1rkets (1m) arc scrvicd, In 
New England 63 First National giant 
markets tlT(' Storec:lSt-equippej and an 
addi t ional j 7 receive Storccast Illerchan' 
dising service. Th('S(' latter 57 ",ill no 
doubt also have Store-cast programing 

TM 
W L 5 · 0 N 

CAROliNA NORTH 

AlI.'n E. JV{m"(uJtala~r. ,lf~r. 
, .... _-- ... 

SPONSOR 



00 yOt! wonl fancy ,alk Or rewlrs? There\ 
only one an~wer. Thar' ~ why we're ~ure 

you'lI wanl 10 ask a Farjoe mon to make 

good on Ihe ~Iolement obove. And moke 
good he con! Becau~e WMIN dae~ deliver 

li~lenef\ 01 lowesT cosl in the Metrapoliton 
Minneapolis-Soin l Poul Ma rkel where 

nearly half Minn e~to 's re lail sales are 
mo de. And WMIN gives you high· power 

FM at no edra COsl. Ask fo rjoe obout 
WMIN. 

WMIN 
St. PAUL. MINNEAPOLIS 
..... ISI.flD .Y .O.JOI .. CO ....... Y 

You can SPOT 
more SPOTS 
that are 
HOT SPOTS 
on JOHN BLAIR 
STATIONS! 

JOHN 
BLAIR ------__ ___ t. COMPANY , 

, - ~ / -------
~ 

UmSENTlNG LEADING RADIO STAT IONS 

OflicII In Cllicilt • "IW York. Detroit 

l St, hlli l • hi .nl,les • SI~,~rlnCII~ 

AUGUST 1948 

Wh(11 the shift is made to FI\t1. The prob_ 
k'I11 of tdephone lines cost ll1nde their 
sl'rvicillg lUlCCOllomicnl up to nnw, bu t 
they were merchnndised in order to give 
the J osclofl· opemtioll something big 
('Hough" to illtcrl"S t national ad vertisers. 

With rM. s t(lfccasting can be Ilrttion
wide as quickly as s ton"S arc equipped to 

r('Cciv(' the pf"l'grarns and stations con
tract [0 progmm fOI storL"S. The ch:mge
over from norn1<l1 FM swtion progmming 
won't be very difficult lx.'CilUSC most suc
c<_"Ssful indetJCndent s tation operation is 
based upon block-progmmed music. 
Storecast scheduling is a particular type 
of block programing. Stat ions whcn the)' 
contract with StoTl .. 'Cast ing arc guaranteed 
a minimum amount of rcvenue per year. 
Besides. t hey reach a new iludience for 
themselves, s ince ewry half hour the call 
letters of the stat ion ilre heilrd in the 
stOIC'S. If the store custorm:rs like what 
the)" hear, they are more than likely to 
want it <It ho:ne also. 

Storecasting isn't being permitted, lik(' 
Tops}', to just grow. In New England a 
program, J'vfr. 1111 .1 Mrs. SIOrC«(ls/, was 
broadcast da ily over WNAB, Bridgeport. 
NOI only did it selll he idea of shopping to 
music bu t it carried participating advcr· 
tising by the advcrtiS('rs using the Store
cast service. It 's no longer nc('<l('d up 
Yankee way bu t it"s likdy to be pre
sented in each new (('rrilOry Stor('('ast 
Corporation L1H(,rs. 

Stor('('ast Corporation is not wi thout 
cOl11 pet ition. In Chicago. Consumers' 
Aid scrVL'S 100 markets in the Jewel Tea 
chain. 

The trial and error poil1t-of-s,11c broad· 
casting period has 1.x:el1 paid for by Store· 
cast CorJXIrntion . They·w proved the 
mediu m. Others will take up from here. 
Therc's il great deal of know-how in 
storl'Casting, and the top of the S<lvvy is 
ix"S t exprL"SS<.>d b)" CL~)rgc Hennessy, ex
ecutiw VI'. who S,1yS. "Food mel chand is
ing isn' t learned ovcrnight. Storecast ing 
is food merchandising at ilS most exacting 
point. We have 111<lde ermrs during th E' 
firs t t \1,·0 years and c(J rrL'CtL-d t hem, but 
don't get the n()tion that wc fccl that 
w('·ve lickf:d every problem. There' ll be 
n new one tomorrow that no olle hilS cvcn 
thought of today. 

"Wh:u do we do when the world seric; 
is ()n? 

··W(' give thell! th(' gamcs." 

The ultimat(' in good merchandising is 
never reachl"'<i-in or om of FI\\ store
casting. 

·.~".r. Ih. ,..", "I "1tI"hl""9 Ihr 51 #"'" b.~ './rl'h,,,,, Ii,,, 
, ... ~t.I hr ,....\I,,{,i/i,.... Ih.v '''"'' "".rh~".I;_ ""Iy I, 
lu("{, /I" .Ior.".",' m""h,,,,,l .. ,,,, 1'<"'''9< /"'1' '''''''9h 
h' ",/.".1 ""lim ... 1 """""i~,,. 

He who 
pays the 

• 

.. .calls the tune 

and on WATV it's the merry 
jingle of cash registers when 
your produd reaches the thou· 
sands of ~~ tele· 
vision fans who doily at five 
line up to follow Uncle Hal 's 
lilm funnies and cartoons. 

WAT 
C han n 

TElEVISION (ENTER, NEWARK 1, N. J. 
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SPEAKS 
Spollighl on "Spol" 

E.1rl)' in radio's ndvcrt ising career .a 
new word was born. 

The word "spot" was created byadver
ti~illg ag~'ncy man Stanley Boynton of 
Detroit to dc:;ignate broadca~t advertising 
placed on an individual market b.1sis. , Ie 
u.;cd it in ;"In ad prep.lrl·d for Scott I-lowe 
IlI,IH'Il, dc;m of stat iOIl representatives. 

There WilS nothing "'rons;! with rhetcrm. 
..... s a l1l,l!tcro(fact, there .... ·c rc brevity and 
simplicit )' to colllmcnd it. But sOlllcwht'rc 
a long rhe lin(' It took 011 a double Illeaning. 
It became not only a d{'sign:Hion for an 
impon;lnt SC,l! I11CIl\ of broadcasl ;>dveTtis-

ing. hut it !X:!-!illl :1]'-11 to mean "announce· 
1l1(· llt ~." "cham brcak~." "jingk's," and all 
the short !>Ubjl'cb that apPl'arl"d 011 the 
"pol1',(Jrcd '>CCllC, 

Unfnrtlllwtdy, ti ll' lw.rrnWl'r ('(mccpt 
caught nil m'l~t widl'ly with the buying 
l'lld of the ad\'('ni~illi! fT1lternit )'; the 
broadf..'r ddinil ion wac:. 1:l rgc1y uverlooked, 
The f:lct that "'flOt" Ineant all of bm:ld· 
GISI ad\'l'rti~ing on an indiVidual market 
b.1sis, whcdk'r plTlgr:mls (Ir ch:lin break$, 
didn ' t quite register. 

Scveral years ago SO l11e Illen in Ihe sell· 
ing end of broad('a~ t ildVCtlising sensed 
the confusion and misundcrstilndillg oc· 
casioned by the term nnd urged a chllnge. 
They proposed a COIUt'st for a nl'W name 
to be conducted by the NAB, but it 
never got rolling. 

L1st fall station representilti\"{' Paul 
Raymer tcok further ilction. He can
vassed broildcast advertising buyers for 
their understanding of the word "spot." 
When the response showed that the vast 
majority understood it to mean only the 
"allnOlillCel1lent" phase of what he had to 
sell, he decided that the time had come for 
action. He proposed a change to the word 
"selectiw," and carried through a forceful 
promotion campaign to plant the kka. 

He put across his basic premise. Among 
others. SI'O:-':SOR quickly realized the wis
dom nffinding a Ill' W term for "spot" in its 
broader aspt.'cL Editorials were carried in 
severill issues advocatillg a new nnme . 

After I1lnllY months, nnd much fnctfind· 
ing, SI'O:-lSOR has decided that the best 
wny to get a newnnnl(' is to invite the in· 
dustT)· at large to participate in a comp<" 

A lanse 
SOAP SETS A OIFFERENT PATTERN 

tit ion tf) select it. A notable J!TnUp of 
fi(tl'en pccplc "'ere a"ke:l to serve as 
judg<.'s; all fifteen h.we accepted. Among 
thell! i~ Paul Raymer, who has unselfishly 
buried his interest ill the word "sclecti\'e" 
to help in thl'quest for the beSt name to be 
found. Another is H. Preston Peters, head 
of the station Tl'preseJltative tim) of Free 
& Peters, who has been juS! as industry
minded in puttin~ aside the term "bulls
eye radio'· he has publicly advocated. 

International Broadcasting 

For some years before World War I I the 
S('nior networks (NBC and CBS) regarded 
international broadcasting as a logical 
phase of their expansion, Both cha ins 
spt.'nt 1<lrge sums of money developing net· 
works of the Americas with the thought of 
eventually transmitting commercial pro
grams from Mexico to Cape Hom . 

Now that is all o\'er. CBS has dis_ 
banded its intemational division and 
there is no desire at NBC to evcll talk 
about it, due to recent govemmental dis
closures. This is tragic. Nowhere in the 
\.\'arld docs the United Suites free enter
prise system need selling more than in 
South America. American business is los· 
in~ its opportunity to present its story. 

The nt't work s will not of themselves re
vitalize their internationalopcrations. It 's 
up to American business to S.1Y it with 
dollar~ to the chains; to tell them that 
they're \I,'illing, ready :md able to sponsor 
bro.1dcas ts not only to South America but 
to the world. 

The 'hult th:1I adl'er tisers (mel \.\ Ilh broadcast advert ising is 
the manner in \.\ hich they u~e it rat her than the medium it_ 
self Several great corpora [i() n ~ arc cuning their radio bud· 
gl·b, Tllt'ir :mllounced reason is that the mcdium is not 
fkxit-le. Other corporations, sorrll." times in the very same fields 
in 1\ hich ((llllp<' titor.o; nre making drastic broadcast advertising 
hlJdgu CUI'>. arc expanding their l1~of the medium. The firms 
th,1t arc rl'dudllj.! their expenditures think of brO:ldca~1 ill~:l s a 
meJilim lilat C:lll·ll11CiI"'Url' up under sc llill~ pressure. Factu 
;llly iI" Ihl' manner in which the)' have emplnyed the med ium 
thai i .. inn,'xit-k thnt !.I'Il'SIl't deliver ~ak:;. It 's spo:-.:sort'S 
N.'li~( th'ltl">roa!.lca'ting i, :I!. fl(·xit-k a,,:111 advertiser is willing 
II' llMk(' It 

Brothers (l'epsodent 's parent company) did. is what many in
tellij.!clli users of hroadcast advertising can do. They COllt illuii.' 
to hold both Hope and the time !X'riod for which he has de
veloped high listening. l11('an\\'hile shirting the sclling Oil the 
program to another product. Lever Brothers will h<' fighting 
harder than ever to keep itself a leader in the J;Oap, cosmetic, 
and food fie lds. It will pUt 1110re "scll" into its advertising 
copy . It will usc broadcasting \.\·ilh all its fleXibility (pages 
2; 21) . 

Thi .. fdllthl:n· "'ill t-l' ;lllllillber (If ~ponsors who \.\·i ll chan~e 
their 11'(' of Ihe lIIeJIUI11 drn"'lic;llly. They·ll prove that bro.1d· 
ca'tillg i .. llexible. Ln .... r Ornth, r, ha~ a big sta ke in ;, nUl11ber 
<,f il1ll'flrWlll prognnK It \.\'.1<' TlIlHoreJ IIl.1t it ",01,n·t going to 
rl·n~'w B"b I 1"1'1.· lilr 1\'p"oJl'IlL fie'", high.priced tail'l1t. The 
sale "f "1<'thp""I,· I' 1:1p.:riIH:: orl" (rolll ib 1947 hij.!h, St) Pl'P-.o· 
d,'11I no Juubt wondeTl'J if It c!luld a ll"ord I lor"','. What Ll'\'('1 

9. 

The so.1P indust ry, with Ih,' except iOIl ofColgatl'.Palmoli\"('_ 
P,·e!. will do very little drastic radio bud,!!et CUllin!! this fnll. 
E\'{'1l Procter & Camble, \.\hich less than a year ago warned 
the brn.1dcasting industry that it \.\·as becoming a COSIly 
mediulll . \\·i ll only rearranw:, not maleti<ll1y Cut. ils budget. 
P.xC will h<' investing a ,i:ab1c sum ill films for telecasting, 
\\·Itb plans to get into T V ext..:mi':·ely early in 1949. 

Broadcasting is still the 1110S1 productiw mediulll through 
which $(lap call be J;Old. Soap ll1erchnndisers g-enerally know 
and acklloliledgl.' this. What·~ true of soap call be true of 
1l10~t products that an' "fIld to ll1a!;..~ audiences. 

SPONSOR 
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Bu) ing radio programs on the basis o f percencages a lone 
is closely akin co "buying a pig in a poke". Markets are 
people, nor percencages. Ratings have mean ing on ly in 
terms of homes reached, and ratings arc projectable on ly 
co the segment of tne population represented in the sample. 

That 's why \'I'/l \,\7_\\' ith its -{·s tate Merchand ise·Able 
Area a lmost evenly di"ided bet ween rural and urban lis· 
teners- adopted the Nielsen Hadio Index. And that'S h()w 
ad"enisers know exactly what they are gell ing for their 
advert ising dollar on \VO L \X'. 

The NRI is an accu rate cross section of ,1// the nearly 
3Y~ milliOn radio homes within \X' L W·Land. It pro\'ides 
a sciencirica lly accurate picture of all listening, minute.by. 
minute. Thus an advert iser knuws the tota l listening audio 
cnce, his share o f the audience, and the IOta l number of 
homes reached per broadcas!. 

But that isn't all. N ielsen also reveals the Cumulative 
Audicnce_ the number o f differell t homes reached hy onc 
o r mocc programs in a series of broadcasts. It is not the 
samc people who listen to successi"e broadcasts _ the 
audiencc is fluid. \'\fith each successive broadcast the 
aGvert iser reaches new listeners. as wC:1 as many of thc 
same listeners. That is the manner in which radio is 
hought and sold. and the manner in which peoplc listen 
tn it. 

That's why the Cumulative Audience is of extreme im· 
portance 10 the advertiser. It enables him to know the 
IUtal number of home impressions made by this advert is· 

ing in a scries of broadcasts ... and the COSt per hOllle 
impression. 

For example : a morn ing newscast on \'7L \"\7 had an 
average pu br(),u/(<1si aud ience o f 229,000 homcs, Monday 
through Saturday, during four measured weeks of listening 
in February.March, 19-18. DUI in the course o f a week 
(6 broadcasts) this program reached ·{·{s.OOO different 
radio homes. T he average home reached heard 3.1 of the 
six hroadcasts- accounting for 1,38M,800 home impressions 
at a COSt of on ly SI.!5 per thousand home impressions. 

For further l!etails. contact your neareSt \'7LW Sales 
Office in Cincinnati, New York or Ch ica;;o. On the \X'CSt 
Coast, sce the I;:eenan & Eickelherg representative in Los 
Angeles, San Francisco or Portland, Ore. 
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