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NETWORK BUSINESS 
CONTINUES SAME 
AS 1947-48 

STATION REP 
RANKS EXPAND 

PRICE MENTIONS 
VIA RADIO OKAYED 
FOR CANADIAN TEST 

RESEARCHERS FAIL 
TO ADOPT CODE 

APARTMENT HOUSE 
TV ANTENNA 
PROBLEM SOLVED 

WHITEHALL USING 
FIVE-MINUTE SHOW 
TO CUT AD COSTS 

OCTOBER 1948 
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Despite curtailment of schedules of many net advertisers total com
mercial time on webs by midseason will be about same as 1947-48. 
New advertisers and return of some not active last year have filled 
holes left by cuts, 

-SR-

Total number of station representatives is being expanded by en
trance into business of transit advertising (car cards) national 
reps, Car card reps of FM stations which serve transitradio, are 
handling radio business for them and considering representing regu
lar broadcast advertising outlets also. Newest of regular station 
reps is Harry S. Gooj~an, progra~ and ltranscription producer, who 
now heads Radio Representatives Inc. 

-SR-

Canadian broadcast advertising regula tions forbidding price mentions 
on air were relaxed starting 1 September for test period offlf;C£IV£D 
months. Change in regulations will result in increase of price 
mentions on U. S. network programs heard in Canada. 

SEP 27 '948 
- SR-

N8C GENERAll 8 
Although need for code governing research practices was recognizea ,RARY 
American Association of Public Opinion Research declined to adopt 
self-regulatory standards of professional conduct at its annual meet 
week of 13 September. Better Bus iness Bureau was asked to help 
fight use of research-type questions to open doors in door- to- door 
selling. Elmo Wilson, ex-CBS, is new president of AAPOR, to which 
leading survey fi rms belong. 

-SR-

Problem of apartment house television antennas has been solved for 
new and old buildings via well - tested master- antenna system devel
oped by Amy, Aceves & King, Queens (N. Y.) housing project of New 
York Life I nsu rance Company is first to have system built into every 
apartment. TV set owners p l ug receivers into built in wall outlet. 

-SR-

Starting 18 October Whitehall Pharmacal, through Dancer-Fitzgerald
Sample, will use 5- minute national spot program in place of an
nouncements. Campaign set for 52 weeks in over 50 major markets for 
Anacin, Bisodol. and Hee t and will carry commercials for 2 products 
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per broadcast. Costs per product ad are figured 1/ 3 lower via pro
grams than one-minute commercials. 

-SR-

NETWORK ELECTION No longer concerned due to changed complexion of Commission that ~CC 
RETURNS SPONSORED might frown on sponsorship of major public service programing. nets 

went all out this year to sell election- night news coverage. MBS 

was first to sign underwriter (Curtis Pub l ishing) and CBS followed 
shortly (Nash Motors). NBC expected to have sponsor or sponsors 
signed as you read this, and Kaiser- Frazer is possibility for ABC. 

SPONSORS GET 
CITY-BY-CITY 
HOOPERATINGS 

WMPS REPORTER 
OPENS EXCLUSIVE 
SPORTS TO RADIO 
NEWSMEN 

CBS ' TWO OWNED 
PROGRAMS 

BIG DRAMA 
INCREASE THIS 
FALL 

, 

- SR-

Hooper's latest service breaks down national program ratings and 
indicates listening town- by- town on each net. Initia l report cover
ing winter- spring (December- April) ' 47- ' 48 covers 68 cities. Fall 
'48 report will inc l ude over 90 cities. Via this service sponsors 

will be able to find holes in their broadcast advertising cove rage. 

- SR-

Matty Brescia (WMPS, Memphis ) brought to head barring of broadcast 
reporte r s f r om spo r ts events exclusivel y cont racted for on- the- spot 
coverage by net or station. Brescia appea l ed ruling of U. S. Golf 
Association executive secretary Joe Dey that since NBC had exclusive 
on National Amateur Golf Tourney. reporters from other nets and non
net stations could not have access to Memphis Country Club where 
matches were held. NAB public relations chief Bob Richards and Syd 

Eiges, NBC vp in charge of press and public relations. clea r ed up 

situation and radio p r essmen were extended ful l reportorial status. 

-SR-

CBS purchase of "Amos 'n Andy" for reported 52.000,000 is network's 
second big money excursion into program ownership field. First pur

chase was Housewives' Protective League . Network. to all intents 

and purposes. also owns Art Godfrey but in his case ownership is in 
form of long- term contract rather than "eternity" deal . Like pur
chases are said to be in plans of CBS Chairman of Board Bill Paley. 

-SR-

Dramatic programs will occupy far more airtime this fall t han during 
past few yea rs . Pruden tial's shift from music to drama. Electric 
Companies' sponsorship of Helen Hayes (both on CBS ) . and La Rosa's 

sponsorship of "Hollywood Theatre of Stars" on national spot basis 

(WOR. N. Y., \'ICAU. Philadelphia. WBZ. Boston. etc.) are straws in 

wind. 

SPONSOR 
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SfA. " I " SOO 

STA. 417 

,,~ 401 

,,~ 

,,~ 98 

and up to 12 tim •• o. manyl 

WKY 

' 1901·, USTlNUI DIARY STUDY, .. u ... l .... ,,,IIo) \y.h<ncr :>u •• 
"r" l no: .• pOI"idou ,1'I.il,d .... Ji~I>I< <i.,. by 'I""'" .... ..., ..... 
op HlI·;P· ..... Il.tion "'inf" ."di'n~ no .. · .n,1 .",I;'n.,.. 
t:Ornpo, ilio" in llot II OLI.h"",. <"0"",; ... in "I,id, IlI\ \. h~. 
SOIi·or.rnort U'IU C'O,u.,. day .n.1 ni, ln. Co'''plclr into,· 
rn'lion ;, a"oil.hl. fro'" .. ilh" "K" or Kolo ,\ 1;' .... ). "'p' 
..,,.,nl.';' .. 

BEST BUY 

II) lru'I""nlo) ""'~'U" meUI '. 110.· ""p.e" ilt 
f~'l l,a. IN"'" (',laloli. I,..,I,h.Ol \\ KY ,1.·li •• · •• 2.1 
li ",~.~. m~n) IHrtu'r, IN'r ,I ... llu .Inrin;: on o\tra~c 
afln""",. 'Iua.tt·r. I",,,r a· it. "tart.1 r",ul'tl ilot; 
""ul}" Ibro" ti",... a. ",a,,~ ~·Ih .. Ihir,] ·t~lio n : 
and 12 ti",,,. a. ",an) a· d", ,i, lh. 

A",I ~t Ih.· .a"'''l;'''~. \\ KY .Ir!;'r ... four ... ighl 
,",,136 tim .. • th .. ,,,,,,/ ",,,,,IN" ,,111"11:11<"'[ 

)I ... nin ;: .• !t"Oll.".n. or ";1'101. ,h ~ ,1"., i • 
• ~b"'rl} Iht ·am ... \\ ... , . ",,110 ",,,.t 1I-1tntr __ 
and mort li-ItU""' I"'r .Iolbr. i_Ihr lor·, buy i" 
Oklah"ma Cil). 

, ,," call rontrollh .. t,,·, or )VII • • ao l'" ad. er· 
li.inS ill OUab"",o. o r all) ,,],rrr. b) )"urchokt of 
.ulion,. \\ 'K Y .ud, ... motr li . I""r •• in ("ruttal 
and ,,·r.lUIl OLlah",,,. al 1"",,,( ullit ro'llhan any 

other >Ialiu". \\ KY .• b) ur "i~hl. j. )"n. IM"I buy . 

- WKY OKLAHOMA CITY 
T il E O '(\." 1l0M .• 1'1,1IL1SIII"'C CO,\lP""' Y: TIlE: O.\lLY OI((~tlO'l":': - OKI..\ IJO,'l" CITY T1.\1r.5 - TilE FMI.ItF.R·5Toct..'h ' 

K"OR. CO LOR' DO SPIU~CS - KLZ. Dr. :o<VE R (Al/ ili<JteJ lI!>rnJj!l'ment) - REf'Rr. Sr..'TEO BY THE K,\Tl "\CE :O<CY. h e. 
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SPONSOR REPORTS 

"0 WEST SiND , 
MR. SPONSOR, J . P. SPANG, JR . 10 

O N THE HILL " 
NEW A ND RENEW 17 

P.S. '0 

~UO A.M. ON THE FARM " SP0LOG BLANKETS OMAHA 30 

BOSTON BANK BUYS TV FILM " JuDGES WEIGH 1931 SPO T ENTRIES " ACCOUNT EXECUTIVES' LAMENT 3. 

INTERNATIONAL BROADCASTING " MUSIC LIBRARIES '0 

TV RATE CARDS " HOW TO TEST A COMMERCIAL " GIVE. AWAY QUANDARY " TV TRENDS " MR. SPONSOR ASKS " TV RESUL TS •• 
SPOT TRENDS 78 

SIGNED AND UNSIGNED 91 

CONTESTS AND OFfERS 100 

RADOX LISTENS IN 10. 

,,·NETWORK COMPARAGRAPH 107 

PETRILLO PLANS BAN LIFTING "' 
BROADCAST MERCHANDISI NG 11. 
SPONSOR SPEAKS ". 
APPLAUSE ". 

1f'(l ~ I.C. '~I"UUO~. ' he I '"'''or. 

• 
'H r 

oM.- u 
1 

E (I!><--' 4<' \If t:':: ''" Sr .. 
" '. ~" U ( ",os, I _ 01 III ,. • OLt,-
t. I'll ,', • ii, r.. ..... , '" 

Co .. I U~, '- •• ' .... 50 

.' l'Oh .. U '~It"'\lh' '''''' 

'\1_1'""., ",I u"" 
, I • , , • "'" "'{\II " .... 1 

~ .... -

.. 2nd 

TV LISTEf'.<ER FIGURES 
\\'c'w nOlin'J :l discrepancy in nulli

CIK1.' il..crih.'J to Idcvboion !'oC1 inSI:lII:l
tions, 

Ilow 111.111) Jll11plc do you So1}' v i('''' a 
pri\':lll' holl'll' ...... t? 

110.... many \' Il ...... ers 10 a tavern or 
restauran t m5lalla lion? 

I'd appr.'ciatc .:lny enlightenment ynu 
Ciln I:ivt us we .. 11 would hcre. 

A"" \VIIITE 
\\,B2, Bosl.(JtI 

.. 'I.' "",. , ,, ' 1 \' II .. " ... M'h '''''r:,~.' 5,1 tl"'L"~ 
,h., fin, )' •. ". n' . ",,",,' " ",·. ",1,,,, ,,, ~ eI ,y, 4.5 
.I".h,~ ,I", M· .. "",I Y""'. ,",tl 4.3 Ih"'~"'h" , 
T,,, ... ·,,, ,,,,,I , ~~ ,a"",'" .1.'",',,, :a" ..... ~ •. 1M 
Th .. ~.· h~u •• ·• "' ... ,h" h.· .. I.u"." .. ",nbl"",I"" uf 
"" ".~ .... -I I""f><' , 1'.,1,,'. r:aUup. "I~. 

COINCIDENCE 
On Scptemix'r 2nd I S('nI you il copy of 

my le.,O('I , "1':0""- Is th(' Tim(' to Starl 
ScUm!! 11.aJio." 

1 IhOlll:hl il a J\'a l coincidenc(, Ihal til(' 
Scpt('mtx'r issue of SI'O~SOR should Glrr)' 

an article ca lled "Radio Begins 10 Tdllts 
Stor)· .. • 

,\IURRAY CAR PE~TER 

PrrMdeli1 U'POR 
Portland, Me. 

.. 1' ... ·. ,,'5 u " , .. hlhl"",,1 .. " 'nd ... ·" ... ·. :\Ir. Cu.· 
f><' n'H. Yu" r h~nl.hl"'n~ .'urnp;.IItI. "rtln~ 
'IL~ 'ml"."y , .. I!;u ~ II · .. '" .. n ,h~ 1' ... mu,I"" "f 
h. "ao.lc-:a.t ".h ... ·"I,lnl!; I. rI~l" In ,un .. "IIIL 
S I'tl"MUt "')""r .. Itl pJ~" " n Ih .. "", ... ' .uh/.·<'I. 

TV RESUL rs 
Pennissioll is rcqU~'~ ll'J 10 reprim ex

tract s fmm your "TV Re~ulls" as printcd 
on pagcs 30 and 31, in your July 1948 
issue of SI'O>';SOR. Credit will be given to 
your publication and d:'IIe of issue. 

R OCER Cot..:RTU "0 
T\ ' Director 
&lwha~rll Adl'rrtisill/Z 
Philadrlphia 

.. 1'.· .",I~.I"n ha ~ h.·.·., I!;"""'''' to .",·h .. , h"~,·,, 

'" " ','Ii '" '' ,,,'ml,,,, M 0' h.·, ",h"""'nl!; a~~"d~~ 
10 rep,I", !'I1'(l' SUK '~ ' IT K.·~"hs ~.'C""" . 

MOGUL STORY 
sPmc t imc nl!o you r:ln iln a rticll' abllU I 

ti lt' .... IOl!ul "l!lIlCY nnd lheir work fOI 

Nat ional SI)('('5. Smiley's Clothes. ('tc. 

WI.' would likl' 10 h:l\'l' a cop)' of Ihie; 
article. 

,\1. E\ ,\>,;s n.IClI'IOMI 

,\t. EI\lIIS nlchmmlcf A"'\'TtISIII.I1 A.I1rll(\' 

Plli/"cfdphiCl 
.. ... h.· 11.011'1.· "'" puhU.h,,1 ,,, Jo.J'O>';l'IUK " f 
1'~"''' U'l '''I I> .. \" I",k, .. f ,h,' JT".I I ~ "" .. "h. 
nf Jo. I'o, .. ntt .. ~,.,.lI~hl~ "1"'" ,,'q""M 

Fall is 
Rich and 
Green 
... in Dollar Rich 

Pittsburgh 
1.t';I\'('~ IUl'n brown and Ih,' 
~round 105('$ il s ~U"' '''''r ~r<'l'n 
carpet. Corn $I ... lks ('uri .Iud 

~r{m dr~ in Ih,' crispf<ll1 air 
III T I'iusbunth win r~rn,lin a 
ric h, \;1'('1'11 m.Jrkl'! for spomor~ 
"ho ad,crilSC' o n \\\\ .... " .. tht· 
f,.vadl,· ~1"li()11 af 'pol'~.10' int:: 
I'i! tsl>urg-h li 'I"Ilt' r~ 

Dur ing the lummer, "I,el. ba • • _ 
ball_ph .. tap_nco"h pragram· 
mln g al neWI, mu.l. and Ipeclal 
e ... ntl-earn . d .e<cord·bre ak lng 
Hcocoper rating. far WWSW, Sun. 
da y after nCO ani_ali afternoon_ 
in July Ih . Haap er high ... al )9 .2 , 
meaning mare than half th •• n· 
tire lillenlng audl.n •• wal ,uned 
la WWSW, Ifating' far ath. r 
pe . lad, wer e equally Impre ulve. 

Na ... Ihcol fall 10 h ... , Sleeler 
Faalball and Harn e t Hackey 
promt.e'lco drcow co nco,her pcower. 
1,,1 co"dl. nce lCO " i",burgh', out· 
llcondlng .pcortl Itcollcon , 

That' s ~.h\' il p<l'~ to 11'(" 
\\\\''''\\'--011 th~ air!4 hours 
a d ;I" IhlOut:h ~H'r> O;C'<J-tJII. 

ddi\..rin~ 1lI0r<' Ij~l<'''''''' p1:f 

doll"r ... morc J<lln PCI' li~lt'n"r I 

ww~w 
PITTSBURGH'S 

Major Independent 
WWSW, In" 

Sheralon Holel, Pilisburgh , Pa, 

*Ask Forjoe 
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Yes, farmers in the 213-county Mid-America 

area covered by KCMO produce nearly 
10% of the net form income of the whole 

United Sioles! 

Mid-America is truly a forming cenler. And - Mid·Amer
ico's farme rs hod on overage nel income of $4139 in 1947 

. over $1000 hig her thon the nOli anal farm overoge. 

Formi ng is ~big business· in Mid-America and because 

il is, Mid-Amedca's formers hove 10 keep up-Io-Ihe-min. 
ule on new form methods and lolest market reports. Thor's 

w~y so many of Mid-Amerieo's former s rely on KCMO's 
form service prog roms. To sell your product 10 Mid· 
America's wheot-ond-corn-rich formers, center your 

selling on KCMO. 

50,000 WATTS DAYTlME - Nan.Directional 

10,000 WATTS NIGHT- BIO k 

Nolionol ~.p,e.en lo,j ... : JOHN E. PEARSON COMPANY 

, N. t ofte' bu.;n ... up.n ••• - peflanal 'au. 
nat included, Sto, •• I;<> i,om '947 $01. , 
Management Surv.y 01 8uying Power. 

KCMO's Mid- A merica 

FA CTS FOR STATISTICIAN S 

Re .. , Mid - A m eric 0 

Papulorion: 5,435,0>" 

A,eo: 213 cOllnrie. in"de meo,ured ~ m;Uivoh areo. 

Moil ,e'poMe I,om 466 countie. (,hod.d on mop ) in 

,i •• ,ole. and 22 olhe, ,tot • • nol lobuloled. 

Populol;an Diuribulion: Form, 48X, Cily, ,,,burbon, ond 

.moll rOWM, 52X. 

Fo,m" ~n,380 

Ne' Form Incom. : $1,747,I~7,OOO' 

Average Mid'Ame rica Ne' form Incame, $4139 ' 

Av e,oge liS Net form Incom. : S3084 ' 

and KC FM, .. 94,9 Meg a cycle s 
KANSAS CITY, MISSOURI 

B osic ABC lor Mid-Americo 

ONE 
ONE 

sta ti o n. ONE s et 
rate card. ONE s 

of 
o t 

call letters 
on the dial 

OCTOBER 19-48 5 
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serllice to tlte 

another .,,;O"! 
Olel Dom' 

WRnL-Fm 
50,000 walls of p~wer. .. doy a nd 

night ... to bring the listeners in the 

heart of Virg inia new thr ills in 

rodio entertainment through Fre-

quency Modulation. Stotic· free, 

crystal - dear rece pt ion for them 

means better reception by them 

for your products. Results for you: 

more a nd gr ea ter soles in the 

South's g reat, rich, depression

p r oof industrial cnd toboccoland. 

Simu lt aneo u s pr o graming 
on WR Nl a n d WRNl- F M 
means inc re a sed co ve rage 
at no ex tra co s t! 

102.1 

" -

RICHMOND, VA. 

MR . & MRS. 

We n('wr did colne th rough with an 
opinion on thc original " M r. & MIS." 
t}pcsho .... , did we? 

I had very (;l\lOrabk r(,action, but 
thou~ht I would check with Julie, my 
.... ife (the J ulie of "}1I1i/!'n' Johnny") and 
she was pleased as punch. Parlly because 
the stor)' rt'COgnized many of the fine 
points that wem into the making of a 
~how like 11('(s. Sab points and bits of 
smarl programing. 

Also, since this was a distillate of many 
many shows of the type, she found the 
material of deep interest in comparing her 
show with what is being successful in 
other parts of the country. 

I f we could sum tht' s tory up in a short 
phlasc, I 'd say " it was au thoritati\·t'." 
No froth, no frills, no un(ound('C! editorial 
opinion from an h'or)' towt'r. II seemed 
like hard goods. 

While I'm on your car, that ¥.<IS a nice 
squib about the Jlelit' n' Johnny $how 
and \VTAG in the latest isslle. 

A"DREW C. F ULLER 

Publlcily_Promotion Dlru/Ql' 
WTAC 
\\'orctstrr, ,\Iass. 

On looking: through the September issue 
of Sro:-;SOR we were delighted with your 

I treatment of the ,\\r. and M rs. Sho¥.·s. 
Wl' were especially interested in the com

\ ment you Illadeon "Dorothy & Dick" and 
one of their sponsors, Colonial House 
C1ndy Stores. \\'hol1\ \q' number among 
our clicn!~ . SHELOO:-; F. BERLO\\' 

AccOUll1 Exuulil'e 
A. 11'. UU'ill, l\'tlmrk 

MUST READING 

We bdie\'(' your public.1tion SI'O:-;SOR is 
Ihe "most-read" of any 1ll.1g:a:ine by our 
Commercial Derartll'ICl'I. Rather than 
haw our executives tear their hair, go 
mound with aCCUSing loo~ for the other 
executivcs, and gcnerally get in a bad 
humor when SPOSSOR arriws and cannot 
be found . we are asking )'ou 10 kindly 
~('nd us three I-year sub!<criptions, 1110'0 to 

I hon'IC addreS!es, tl'ICothl'T wour Manager 
at the studio. 

SIIEU.A H ASSELL 

Publicity DirtClor 
CKNH' 
SCII' \" ('slmill~ter. 13. C. 

,, \\,. I'uhll"h Ihl s "." ~<'Iul~ hhu t o OI,., lo n 
"'tln~l!.tu ItN'tr:,II)' "[I h " " '" I.. ~er )"'" ... ~Iu · 
m~n h"rrr. 

SPONSOR 
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PACIFIC NORTHWEST BROADCASTERS 
p 0 aox 1956 

eune MONTANA 

SYMONS BUILDING 

S~KANe, WASHINGTON 

QRPHEUM BUILDING 

PORTLAND. OREGON 

6BI HOLLYWOOD BOULEVARD SMITH TOWER 

HQll YWOOD, CALIfORNIA 5EATILE. WASHINGTON 

THE WALKER CO -551 FIFTH AVENUE. NEW YORK CITY-3(,() NORTH MICHIGAN AVENUE CH_ICAGQ. ILUNOIS 

330 HENNEPfN AVENue, MINNEAPOLIS, MINNESOTA_IS WEST 10TH STREET KAN$A,) CITY MISSOURI 
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'-TOAST Of THE TOWN," only three moolhs old, hOIS the 

largut audienu in ~ leluision today, with an average 

quarter·hoor rating of 35 and a high of 37. 

caS ·TV NEWS has the lareest audience for any regulu 

news program in television, and the lugut audience in its 

time-period, with a rating of 12.4. 

"TO THE QUEEN'S TASTE" has the largut audience of 

any cooking show in television, and the largul audienu 

in il s time·period, wilh a raling of 15.5. 

"PLACES, PLEASE!" has the largut audience for any 

.. strip" variely show in television, and the largest audienu 

in its lime·period, with a nting of 14.6. 

" rACE THE MUSIC" now has the ucood largul audienu 

in its lime·period, with a nting of 11.0 (a 25% gain over 

its July uting). 



IN AUDIENCE 

Dlle fad CllI C r;!~ :I ;:. ' l c l c\ i ::o i~1I1 ClllllilltlC::' to ga in Illtlll1C lllulll: 

CBS·TV is pulling ahead of the entire field in audience preference. 

This I ~adcrs hip is c\'idcllced 110\ on ly I,)" the bi ;.!;!t ·:- t-alldi l' ll cc show 
ill "II 'lc lc\ is ioll today (it 's 011 C1b -T\') .. . 11 01 (111 ) I,)" the hig;.!L' ~ t J\'ews 

!! hnw ill 'J c l c "i ~ ioll (il ' :, 011 cBs-n') . .. lint old ~ b ~ the 1.1':-1 "coo~ i ll :,! " 

shuw ill '1"(> lc\'isinli (it 'l') a lso 011 CH.:5. 'IT ) ... !Jul b ~ progra ll ll' ur mall Y 

uther types <1 ::-. \lcll , a::o r Oil call !:ce frolH tlte :lIldil' lI l'C fi ;!llrcs· 011 the 

oppos ite pai!0. 

The COll.:o iSICl11 aut/ience' " inllin g: puwcr of the CB::o- T\' ~c hcdllh:: is 

measured by the faci that: 

WCUS-T\, lead:, (/1/ ullier i\~t'w ')~ 'rk Television :-Ia lioll:- ill :- izc 

of :.tlltlic Il I'C. :o'C\ 'CII ( I a~:, a \It'd ... in the a"t ' ra ~l' I llIarl t-r.IIOUI" 

be t wee n g alltl II 1'.111. - 27% ,, (wad of Iht' :-t"'IJlld :-taliulI! 

CIJS' sk ill a lld I.c:,t ill i'ro :!Tallllllill~ . . . loll :;-ad" lI u\dl'd;!cd -- Iui'l)-' I II 

Hadio . . . is IIOW sell ill !! the pacc in 'Ielc, i:" ion 100, 10 thc ::Oil t i~fadioll 

uf :lIltlicncc and ;ttk er liscrs and critics alike. 

CBS-TV 
-first in audience! 
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You'd think John Milton had us in mind 

"'hen he .... rote "such sweet compulsion 

doth in music lie." FOT in their Consta nt 

programming of the mu sic people 10"e 

is the sweet compu lsion that keeps more 

than b H a million New York families 

pretty constantly tuned to WOXR and 

WOXR·FM . No ot her station Teaches 

them so compel lingly. And because the), 

3fe fami lies that Ion good th ings as 

they lo\"e good music an d can afford 

them ... advCT tisCTs find them a mOSt 

in,·jting segment of this bisgest an d 

richest of all markets. Can we hel p you 

to something s .... ·eet in the .... ·ay of mOTe 

sales compulsion? 

AND WQXR·fM 

IIAOIO STATIONS or THE NEW YOR~ lIMES 

l lf'. SPOIISOf' , President, 
Gillette S,,/ety Ruo. Co., BOlton, Mall. 

Gilkttl"s J (l(' Spang is a vigorous, sports-loving Harwtrd man in his 
fifties. J\ \ost fimlS have a favorite public relations routine which starts: 
"The office door to our company president is never closd , . ," Silang 
goes the trite old aphorism one octter. There is 110 door to his m::rdest 
8051011 office, and for 50 weeks a year (Spang shoots Maryland ducks the 
other two) a steady Slrl'arJl of Gilleu e (and now Toni) key ex('CUtin'S 
passes in and Ollt, wi thout formali ty. As a result, wry liu le happens a l 
Gilleue about \.:hich Spang: doesn' t kno\\'. And his clO!i:'I1CSS to the finn's 
advertising and Sol les e(forts has paid ofT. 

When Spnng: arri\!Cd nt Gillette for an execlII h'c "p's job in July, 19]8, 
leaving a job as sales vice president at Swift & Co., Gillette snlcs WCf"(' 

sagging. Towl 19]7 operating income for Gillette had bccn abou t 
$5,000,000, dO\lTI shnrply from the 1927 levd of $17,000,000. Competi. 
tion \I'as cutt ing in. Before the end of 19]8 Sp,1ng, now the timl's presi. 
denl . began to reorganize selling:, particularly in brondcnst advertising:. 

GilIettc's tirst silo \\" , Gilletle Blades lOct.-Dec. 1929, r-:BCBlue), had 
been follo\\'cd by nn unproductive s..'rics of musical and \,nriety shows. 
Spang switchcd GilIetlc's radio programing 10 ll1ascu line.appenl sports, 
both net work nnd spot , Heavy promotion of sports broadcnst advertising 
\\ns dirccted il t Gillctte's 4.500 joblxrs and thousands of dealers. Sales 
showed this \\':.>s the corrcct nppronch. Last rear Gillette's operilting in
come wns $2 1,346,09 1; net sales $59,559,985 . 
r Already the countrr's leading n1!inufacturcr of l11el1 s shaving equip

ment, Gillette made a full -scale invasion of the 1I'0l1len's beaut)" prep.lrn
tion fidd in Janunry of this rear when Spang m<lster-minded iI S20,OOO,O:Kl 
pllrchnse of the fast-gro\\'ing Toni Compnny. Their Toni subsidiilry's 
home perll11l!leilt \\'a \'es I1a\'e continued to be merclwildiscd apart from 
thc other Gillette products, Toni sp<'nds S<1ll1e S6,ooo,OOO a year for 
adwrtisinj! (through FootC'. Cone .& Belding), some 70'0 going for radio 
\\'i t l1 four shows on threC' netll"orks. Gillclte (agel1cy- .\taxon) spends 
$-.1,000,000, about hoM of which goes illlo sportS (World Series, boxing, 
130\\'1 footi:lnll, etc.) in radio nl1d TV. Spang kl'1..'ps iln ere on the whole 
lI'or ks, oftcl1 attcnJs the sports brondca:,t~, listells to the others at hOl11e. 
One of Ihe eariie>-t mnjor T V OlJ\'ertisers, Spang fccls that the ad·doll<lrs 
hI,' pUIS into tl1\' vi~ualll1cdiUI11 i~ money wdl SIX'IH, 

SPONSOR 



NEW FIELDS TO CONQUER 
Th is here fe ller ain't no \"lrmit . . . He's 
Kennishlw $arnu.ll Jess), Boone (KSJB for 
short ) . . And he's the best go! dang pros
pector in all these pMtS. No ..... , if" rou don't 
bel ieve that just ( hcrk these fit:!ltcrs, Markiten 
folks SlY they're mighty nne. 

T he fol ks that KSJI3 knows best and talks to 
ever' dar spend SI 90,369,600 [or vittles. Fer 
medicine, tooth paste and thc lih they b )' down 
S22.223,100 . .. dl.lts a lot J moner. en 'n down 
in \Washington where they print thc stuff. 

Now, ifn you' re interested in !=:tti n' your fa ir 
soare of these import.mt digguns put KSJ B on 

rour schedule now. You' li get a ..... Iule of a lot 
of fo lk s eJrs and a he.Ip of p ick and shovel work 
fer you r mone),. 

Fer lwailabilit ics and some of thc best dad burn 
success stor i e~ you evcr heard sec rour Geo. 
HoJlengherr)" m.m . He knows KSJU and ']] be 
p le'l~ed ~nd pro ..... d 10 Iell r e what he can do. 

KSJB 
W ITH STUDIOS 

IN 
FARGO and 
JAMESTOWN 

Covering ma jor North Dakota market of Fa rgo, Bi5marck a nd Jamestown 

• 



TRANSCRIPTION COMPANY 
proudly presents 

THE GREATEST RADIO ENTERTAINMENT OF ALL TIME! 

I 

Fifty-two of Ihe immortal Runyon's greatest short stories - adopted fo r rodio with superlative production -

offer olerl stations and sponsors a 
I 

proglom whic h will olloin rClings equal to Ihe lop network shows! Run),on, 

one of the best known cnd best loyed authors of our lime, spun warm, whimsical toles. avidly devoured by 

people in all walks of life. Runyon shorl stories hove been reod by untold millions in COlliER'S, cnd 

COSMOPOLITAN and Runyon invariably received cover credil! Twenty of the famous Domon Runyon yorm 

hove be en mode inlo motion pictu res. And these big bo,\( office hils ore in Mayfair 's series! 

In BOOKS - Four " Pocket Books" collec:lions of Runyon stories a lone have sold nearly 3,000,000 - plu~ 

the ~tead y regular editian sales. 

In NEWSPAPERS - Syndicated fo r years by INS in 150 newspapers with 0 doily ci rculotion of 

25,000,000 ... reprinted a nd syndicoted since his deolh by King features to 100 newspapers with 0 Sundoy 

circulation of 8,000,000. 
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PRINCESS O'HARA 

LEMON DROP KID 

IT COMES UP MUD 

HOLD 'EM, YALE! 

DANCING DAN ' S CHRISTMAS 

ROMANCE IN THE ROARING FORTIES 

TOBIAS THE TERRIBLE 

BROADWAY COMPLEX 

BROADWA Y FINANCIER 

DARK DOLORES 

DREAM STREET ROSE 

FOR A PAL 

IDYLL OF ""SS SARAH BROWN 

LILY OF ST. PIERRE 

MADAME LA GIMP 

MONrY fROM HOME 

NEAT STRIP 

NICE PRICE 

PICK THE WINNER 

SENSE Of HUMOR 

SOCIAL ERROR 

THAT EVER· lOVING WIfE OF HYM/l ' S 

UNDERTAKER' S SONG 

liTTlE MISS MARKER 

o 
~

r 

B:'~ CJ ~'NCESS O ' HARA 

-6'"-

!"'" . \} (!. r 
_\'" J 

A\.. 
-../ 

TOBIAS TWfENEY 

HERE ARE THE GUYS AND DOllS who bring you Ihe DAMON RUNYON THEATRE: 

Mayfair Transcription Company's Richa rd Sanvi lle, 0 g reat choracter wilh direction; Vern Carstensen makes 
with Ihe prod uction; o nd Russe ll Hughes, a li te ra ry g ent in chorge of scriph. And these three ore the teom 

tho t prod uced the Alan ladd "BOX 13" show now heord o n 230 stotions! You'll odmit this is very fine 
tal ent indeed, Bu t, wait! Jo hn Brown, "A I" of "My Friend Irma" (CBS) or "Digge r O'Dell" of " Life of Riley" 

(NBC), a very fast guy with the lines, will be " Broadway," a good ond knowing g ent who tells the fabulous 

Runyon stories. Remember ,the tales about louie the lug, Ha rry the Horse, Miss Lavey lou,-the inmoles of 

Mindy's restaurant who have d elighted Ame rico for the past two decades. 

The who le package adds up to what is remarkably fine radio indeed. It has the ever-present Runyon 

humor to guoro ntee comedy aplenty. Pathos is surely there, fo r Runyon's characters have human failings, 
make human mistak es. Excitement, too, for the problems and fateful contacts with thugs and pug s present 

situations of high good a dve nture. And romance - where Runyon's sensi tive hold on the Broodwoy pulse 

shows much of real sentime nt - but not sentimentolity. 

"THE DAMON RUNYON THEATRE" 

- is syndico ted by Mayfair Tra nscription 
Co., ond that meons it's offe red on a COsl
shoring pi on - where ea ch a dvertiser pays 
o nly a fra ction of the series' ac tual pro
duction costs. 

These recorded programs are d esigned 
for exclusive sponsorship wi thin each mar
ket by regional a nd spot ad vertisers. There 
are 52 episodes (each a com plete sto ry)
e nough for a full ye ar's schedule, plus on 
o ption for on additional 52 episodes. 

Au diti,, " '''mp/e., price, f" r i"di .. iduol morht, ond 0 /i" al the lir,t 

52 110'1 litle. ore no,.. o.oi/able from 

lMattiak TRANSCRIPTION CO. 

85 1 1 Sunse t Boule var d, Dept . 5 
Holl ywood 46 , Californ ia 
CRestview 1·8151 



Meat Suit to Force Increased Public Relations Activity 

lllcn:a!<'d attention tel public relations by all meat packers is 
fore5('en as a result of the U. S. suit ag.1insl the "big four"
AmlOur, Cudahy, Swift, and Wilson. The first three arc on 
the a ir now, and the last is considering a ncw camp.1ign. 
Attonlc)' General Tcrn C. Clark is trying to force break-up of 
the four into 14 ccncems and the drorping of \lhat he 
tem1S " rool1op:!listic" pracria:-s. 

NLRB Expec ted to Not-Pros Petrillo Case 

As a result of James C. Petrillo's willingness to lift the recording 
ban, thc National L.1bor RC'lations Roard is eXJ'Ccted to pigeon
hole the rC'quest of three transcription comp.1nies fo r an in. 
junction to prevent continuance of tll(' ban. It 's knO\\11 that 
the suit had 110 bearing upon Petrillo's decision to lift the ban. 

f armers Seek Continued Subsidies 

Although a break in faml prices within the next six months is 
fully expec[('d (by ~ Iarch at the l<ItC'SI), tlll' Nat ion:ll Grange, 
Amcrican Fanll Burc:lu Fcderation , and National Council of 
Coo!X'rati w s nrc considering a broadcast all11p.1ign to supple. 
ment their l1ewsiclters in support of wntinuanc(" of gm·em· 
nrcmal price supp:!rt program. This month \\'ill 5('(' fanll 
OT!!ani:il tinlls nK'l"tlllg to consider future slIatcgy. 

Some Retail Sales Dow n 

Rna ;1 ~1les of a number of product~ arc sharpl}' do\\11. TIll'}' 
arl' mostly ItUll~ like fruit , l1utS, jewelr}" srorting goods, 
maga:ine5, men's clothing, shoes, furs, womcn's accc~<;orics, 
and '-Onll' Clthl'r Ill' illS which consullIc rs apP.1fenrlr feel thcy 
can ~ t retd1 or do without. There will be sollll' coopemtiw 
broadcast adwrt lsing ~chedull's placed to move fmit and llllt~ 
and then' ;Irl' indications o f an il\c rea~:d u!'C of bro.1dca~til1g 
by I1 mg.1:ines. StlIurdd)' £l'l"lIilll: I lo.~l , Uje, <Iud (l{h('rs. 

Fourth Wage Increase 10 Be Fought on Air 

A1tho u~h tllc nl'xt round of wagc incn:ascs WOIl'l gel1(:'mll/tx· 
<l sked I)('(or~' election, ad\'crtising plans art' already being 
fonllulah'd to prepare the public for incrt'aSoCs in the prices of 
strel, auromobilrs, and major appliances. Unions are aware 
that they will ha\c to counter big busincss advertising which 
will plan.' lhe blamc for price incre:l"'Cs on labor and plan'w 
rakc their case to the consumer via the air. 

The lanham Act and "Talent" Trade-Marks 

Pmbk'm of wheth(:'r the "5('rvin'" oITered by an OV.11er of a 
football or b.1scball team, musical aggregation, or d,1nce act 
can ha\'(:' a registcred trade name under the Lanham Tradl' 
1\lark Act is still not settled by Patent Office authoritics . 
Waltcr J. DC'renber~, Trade Mark Counsel ofthl' U. S. Patent 
OffICe, s..1yS that "house marks" or hroadcastin~ stations do 

· qualify filr registration. 

Some Encyclopedia Selling Practices Banned 

Sell ing practiccs of snwl1er encyclopedias which include sellin)! 
tcn-volume sets in ;1dv;mce of publication for "a nominal 
prin'," have been forbidden by the Fedcral Trade Commission 
First decision was against the Amcric.1na Corporation (En
cyclopedia Aml"rimna) in J uly of this rear. The decision in 
September \H.'In against Standard Distributors, Inc. (Chicago ). 
which sells the Neu' StmuU!rd EIIC)·r/ope</ia. Both have used a 
limi ted amount of broadcast advertising and planned more. 

Tennessee RepUblicans Wow 'Em for Votes 

Roy AcuIT (star of WS,\1 's Grand Ole Opr)') IS reall), goill)! 
after the govcrnorship of Tenncssce and "1S a dual attraclion 
nonperfonl)cr C1Troll Rcece, candidat{' for Senator from 
Tenncssee, is traveling around the country doing a political 
jig to AcufT's fluent \'ocali:ing. Radio has put a number of 
pcrfom1crs in political seats. Thc question is wi1ethC'r or not 
it can do it in Tenne5.."Ce for Rerublicans. which AcufT and 
ReeC(' arc. 

Air Campaign 10 Combat Tax load 

A broadcast rnmp.1ign "is being rcscarched" on the possibililles 
of fighting the steadily increaSing w>.: burden placed upon the 
Amcrican consumer. In 19·iO per capita impost was $109.IS 
(FC'dera l $.;].2S, State $3UO, local $3-1.40). In 1 9~3 it \\'ill 
be $3i6.92 (Fcdera l $2i8.2l. State $53.67, local $-1;.03) . 
Figurcs arc l'stimates ba~d upon unofficial <:emus Rureau 
sourccs. 

Retai l Sales 10 Hit All-Time High in Dollar Volume 

Dt'spite lower number of unit ~1 l es ill thl' rctail f1dd, Ak:xander 
Hamilton Imtitute estimates that total re tail s.1les in U. S. 
for 19~5 will reach 130 billion dollan-. This \lill be up 12 
billion dollars from 1 9~7. ThC'rc \\ill be little increase in the 
!itandard of 1i\'in~ for :lny l'oCgnlCnt of tIl(' population. 

SPO NSOR 
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NEW 
BABIES 

MAYBE YOU KN OW HOW IT IS 

SOlllt'liltle:< Ihill:; ': 414111 ', "Olll!' nIT 011 :-4,111'.1111." 

111'\\' \oi,'" of our,., 10 I ... 011 th. ' air h\ rlllw. 

Bill \ 011 1..110\1 hllw it j,.. YOII gt' l " " I'n' lhill" rt·;t.I,. I.uildill" • 0:'. f" 

,.1<llion. · 

WGBS C B S 

SEE KATZ 

M l AM I • FLORIDA 

' 50,000 DAY, 10,000 NI GHT 



GRO WTH an d 
PROGRESS 

Growth and progress arc not synonymous . 

\Xfhcn rhe), do develop rogcchcr, however, 

rhe)' produce wonderful results! The 

history of K VOO is an inspiring story of 

growth and progress ... groll 'lb in power 

and service (0 an ever widening circle of 

fairhfui listt:nt:rs. progress in bringing 

rhe ncw(;s( and best in programming ro 

listeners in advance of competition. 

These arc the reasons K VOO is Okla-

hom a's Greates t Statio n . 

These afC {he reasons K VOO Connnucs 

ro grow and progress (rol11 year to year. 

These arc rill: n:asons advcr.rising dollars 

on KVOO bring greatcr returns (0 

advcrciscrs, year after year. 

EDWAR D PETR Y f3 COMPANY INC ., NATIONAL REPRESENTATIVES 

NBC AFFILIATE UNLIMITED TIME 



new and renew 

New Nalional 

,\merkan IInm .. Fond. Ir,,-

Arnold"" ,Ibo.n 'n,' 

II. T. 11"l>hl" Inc 

Illock Ilrnll C;n 

FI"mlnll- l la,L T('Ih"<<"" (:" 

C""Hal F,,,od~ I~.rf' 

~ ' "rlne Etc .. ""I,. .• ;" l::11m> 
ImuM ('.0 

I'"rfcx (:0;, 

"harma"",I" c 

Republkau N:uw>nal 
Comml" .... 

K. J. R .. y"old~ TobA C"O Cn 

s. O. S. ('. .. 

\\'ard llakln1/. (:.. 

Whh"hal1 "harn, .. ",,1 ,.0 

\l1"n,u. Om"lla 011 

S" " o 'Db3c~n 
..... od .. c.~ 

IIlrds F.y~ frD . f~,1 

","," ' /l"d I>nll Sont 
R~mn'-~' 

Sup~r CI("" .. ner. 
Glos~Tn Starch, 
Shln3 l)I~h 

~·r "n·"'·\lh" 

C"n'cls 

SOS Scourln!!. '" .. ,b 

fI"n.".,,"n Hr,..,'" 
IIn~dn. Hlsodol. 

lI .. c. 

Business 

!'OIS/or.!. Con.,,"n. 
.1" .. &: Garllnrr 

R""II'; .. ld·)"h""lo,,<' 

1I""',ch ... Sit"" 

You,,!!. II< R .. l>ie,,,,, 

G~T1h· I'"cl/k 

H"rha""n·Th .. nl:l . 

HRn/HI 

f ... ,) 

;\IC"C:oInn_Er lck..,n 

J . W"her Thompsnn 

l>ancH.Vh~Il"rnld _ 
S~m"l .. 

'SI4IjoM Ii" u(UJ f"'''~I. GI,It-'''(~ ""''' "MV b< ",/d,~ /111< •• 

In<ld 
(I.Im'l("d nail ""'mr:>.Ill n ) 

1D_30' 
("l~lnly "' .... EnR. mk .. ) ,-

(l'a c "·~I .. "mp3h!.n) 
ll_15" 

(Sec.1 tI""pal!/.n) 
~O·I(I(I 

( :-;,,11 .,oml",llln . ",aJor rnku) 
IS· lfI" 

E,I "nnemlS: (lei 4: 11, "k~ 

(~;'J"'ndlnll curren, "a",,,,,I!!.n) 
IS' Annen"., 0<-115: 1.1 .. ks 

(TUlfn5!- In R .... kl .. s. 1"'", rna )' 
nl""".) 

1.\' 
(Miliwest c"m""lan: .. 1II 

np,,,,,J la.cr) 

IS_min "1;:I,ch~n 
S~,,1:51"k. 

CI"h" 

b_Il' K. """emu,Oq I , 1.I"k. 

(T<'. linllror.!'.i..';,aJ"" nlkl ~) R.,. "nncntls, I> ... "ks, IIc'-!\'''V, 
(1 1 ~".y "r~_~l~ulon c~ ml'al~,,) 4-5-6 .. b 

.\(1' ~:_I, ann(nll', I>r,..,h; Oct; Ih," 
(K,pandinl!. ( .. rr~n t can.""ll!.n) t"l~ 

1O·S0· ~;_!. ~nn(nll': ,"'._"".: I_I "kA 
(1":111 <:"d m,,31I1.n, mal,.,.. mk,.) ,-

(rutIn!! In "" ... 1':n!!.; ,,111 
up3nd ,~c fly) 

" (~"tl <"l,m"all!.n. malnr mkl.) 

11'1'./1,·.",., "Nh ,,,,,,aU), "''''M' ~ .... ""'k ~"""o.t' ,.-jl. ONIOM] 1'-'" J .w."";,, /J.""I; "",,,-oJs 11'. ubi«1 /0 ~,..<tIlIJ/,on 01 I~' <n<l of 0". 11_~'r~k ~";,,,Il 

New and Renewed on Television 
SPONSOR 

II ' "unde.'. I)~". S.orc 

"'m~rlc3n T obacc":!:" 

Anaial!.",,,h "'nO<" 
(1If" In&ur-~"cc) 

Hc"con Can ... r.. C .. 

II ....... 110m ... E~p<>oLIL"n 
IILlI.elow_Sanlord Carpc. C" 

lIorden .. 0 (Ch .. Hes) 

lIol3n), W"rncd Mill. 
1I."n t .. ,OO<1 SPOr .. wea •. C,,
IIrlslol-M)'c.s C.O 

1I"lova W"Ich Cn 
11\·0 Corp 
C l> e'Tol ... lI .. "I~rs AsSOC" 
EcI;~c Slet" l'rod"c •• G" 

(ma' .... uu) 
~:rn ..... snn RadIo '" l'h"n,,"., 
Mort Fa.r ("I..., 3",,1) 
~'o.d ;\1"[0' C .. 
[;"IT"II ..... Co 

(\' i 'RlnI3 Darc .. Incs) 
In'~rnatlonaL SU .... , [;0 
I.an .. "cal.)' Co 
I.a' ...... IIro.h .. , Co Inc 

(.:.I !!. .. "o"h T o b3cCO) 
Frank II . I.~ .. Co 

(!)Is n ey'" Co dlv) 

rK11'1l"R,1041 

AGENCY 

WI1I I"m Warrtn 

X. W. Ay .. , 

nc'mln~ha",. CMILc· 
man & I'Le",,, 

nL, .. c' 

Flnl .. )' (;.~ .. nt 
\ ·o"nll.'" Rub!ca",' 

Younl!.'" Rubleam 

Sllh .... "ln .Golds n,' I I> 
J , R. Kup.kk 
Doh~r.y. Cllftord I< 

Sh .. ntl .... .1 
111"". 
Gr~y 
e:.mphcll_F. ..... ld (1)0 . Y.) 
lI~nry J. "a .. lm"n 

Ill ow 
F..d Sha"I." 
Ken)""n & r.ckhardt 
Ru,h .... "ft ..... R)'an 

\'"un~'" Rublean, 
"'·c,,·ma,k's 
\\·" ..... lck ... Le~I"r 

[;,<>y 

STATION 

\\'JZ-T\·, K. Y. 

KTl.A. L ..... 
\\·RKfi. Chi. 
\\·II HfJ, X, Y . 

\\' 111;:11. ChI. 

\\'BF;I'>-"\", "uft . 
XIIC·T\" nl' l 

W"'II!). X. Y. 
W,'I X,X, Y. 
\\"'>' Im. X. Y. 
WIIKH. ChI. 
AnC_TV nC" 

o.h"r $'''' 
II'[;".T'·, Chi , 
W(;"_T\". Chi. 
W"'1I0. X. Y. 
\\·CA('_T\·. I'hll" 
W"'UIl. X. Y
C,lIS.' .... n~I 
Wellr.T\'. I'hll". 
eIlS-1"\' n~t 
W","I). S. Y. 

WeIlS_T". ;\,". , -. 
WA IIIl. 1". , '. 
eIlS.TI' n~1 

Kl1..A, L, A. 
WIiKn. Ghl. 

PROGRAM, time, stalt, dlll.tio n 

Q .. bdom C'H",,: S:i. 6:30_1 fU" (whit \;\1 on WJZ), Se" 1M, 
"ks (n) 

FUm .POIS; Se" l'i'; U ,.-k. (r) 

Flln. ~I"'U' S .. I' 8; R .. ks (n) 

I;:nlckc,bOC"kc. Sho .. · (.,,"'o' e 3 m3 . .. '" h" ... ): Sun i _ ~ "", ; 
AUR 1; 1.1 wk. en) 

Fllm'POI".""" I ,S"k"\"' 
nunnlnRcr.P"u' WInch .. I Sl>o,,: Th 9,_'11_10 "m; tk. l~ : 1J 

.. 'k, (n) 
Film 'PO"; SCI' 311: IJ "k. (n) 
Film ,,,,)lS aft .. r "pOrI'; 0", 4 : IJ ... k~ (n) 
W~ ... h ... r 'POI~; s.:-I' 11, 13 "'ks (.) 
0.;,,01" Mlo.c. a ff", "ouc lIam .. fOOth,,1I jlamc", "~a .... n ( n ) 
R, .. a k .h .. o:",k, V.I ~_~ ,3Q pm (wLlh \\1 On \lIe), II<-I 11: 

5}"ko(n) 
Tln'~ ."'"., A .. !!.ll: II .. k. (n ) 
W"a.hcr ~""I': l-; .. p 4: 4 ,,-k. ( n ) 
Yank,'" 'ootballl!.a m n: "'''!!- 21: X·!!"m .... ",,!<On (n) 
~·lIm .1'0 '" '" .,a .ll!.n_nff , l-;c" 11 ; 13 wks (n ) 
Film .PO. o: Sc" 11: lb ,,·k. (n) • 
TO"M of Ihe T own, S .. n ~.In "n" Sc" I' , 1.1 .. k. (n) 
;\Iort F"" l'ro!!.'301; Sun U ,3II- 1 "no; S .. " Iq: l~ "'ks (n) 
.'Md T\' "l"h""I .. r: Sun ;:.lII.M;.IO pm mmllhl)': ()c. 17: .\ n ..... (n) 
Film 01'0". S ... p 21: Sl "'ks ( n ) 

Film . " nlt: Sc" 14 : 13 ... ·k. (n) 
SpOI$; Sc" 10; -t .. k . (II) 
SPOrt . m"n'. QUb; .'rl g_8;O,~ "m, S" ,,'I S; 13 ... k. (n) 

~ 

Ht.mln XIIC Xt,.-... ~~I: Sun nlllhu , SCl'!t; , .1 wk. (n) 

; " 
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New On Networks 

(. 11. ... · I I II", 
\\(; 11". ·1'\' .... I 
II" IIK II , Chi 
K"'I •. ~. I. .• \ 
1\1;"_'1'1 . Chi 
I\ I'IX . ". \' 
"Mill. ,. \ . 
1\'0\1111." I . 
II I'IX ...... I . 
\\Cll .... ·'r\' .... 
111 :11"_'1" ..... 
1I'1I " 1I.I ' h l 
"'1'1 . ."1. I .• I 
\\1 :A t '_·n . I'hl l=, 
,m:.·1'\ .. ,', 
II li E ... ··] I . II"n 
\\C.\1 _'1'1' . I'hll". 

"'111 :·"J'V II." 
\\(;.\1 _TI', I' h lh, . 

"'IIC_"I ",., 

\11:,.,I·T\.I'hll" 

1\ I' I X ..... I 

II I'IX ."". I. 
11'11" 11. ChI. 
KT L.\ . I .. I . 
IIC:II" · 1"I .. ""'. 

WllfS .... I·.llun. 
\1" .1 III ...... I • 
II I·IX. :<;. Y . 
wcn .... ·n ·. ""'. I 
I\"I : IIS_TI'," I ' 
'IIC.TI· ,,~, 
II 11"11. I :hl . 
WC II."_ '1'\'. :<; 

II( : IIS_"I"\ ."". \. 
II .... I·K. Kld,,, .. ,,,,1 

• . "lu,"I"~ l ' hom,· "><'I,III.IIIlo' ''' ... , ... ,. " H. ~ •. ~ .. ,,, ( Il l /<fl." .• , him "I""" I'~ ]'0.",." 7: It<·~1,,r..~ ( ,,) 

""', "1' ..... ". A ., ."".: I h 7-',.(1) I'''' : ,"'1' J. 7 "r.. ~ ( II) 
~II'" ' 1'''''' ",." (,: .\1;1 "h (,,) 
I' ll", ' 1""_: S"I' J~: 1.1 .. 1<. In) 
I" ' nl,-~ ~"."r..., Sun ('I .. " . Tu-II 11"11 ,, '11.,\ "'1""') III_I" I' 

I"": ..... r~" .. a.;. (n) 

.1 1, .. 1,11 1.· 1:,10.11",,,1 :1,, ... Sa, 7,~ .\.K I"'" I )r, I , 1.1 .. h(II) 
"''''''''' u" , hlnl!.: Th II ' I ~_II ,All r1ll: S .. " 1.1, I .! .. 1<. ( . ) 
S}""'" AUI! l~ ; (, .. I.. . (Il) 
f " u. L",,' I:I ... ~" ""<1 .lU·",I" ", ... ·h"d, "'q' 1.1; jj ,.1.. (,,) 
,'hlh·., TI l'I"l h .. u.,,: Su" '·IQ r,"': Ikl .l, H .. h ( n) 
Ch.d"",II .. 11"~I<,·"d . "all un,,., "1« ','" .\lTII- n· .10 mm ."rh 

" ..... h~<I: (Jr, I S; 1t, .. I.. ( n) 
",," .\I"TI!U'.' ~ 1 .. II,ld,, :"I"u ,.",~ I'm : '''~r 11: 1.1 .. 1.. (n) 

"IWlI"; .Iu~ ./fI; l.I ,.1.. ( r) 

"''''l. alld I'~,," f' ~"h~IIIt.loJllh ; S.· " )~, ... ~""" (III 

\1,,·.oIilll! f."", Kldl!.· .. 00<1 G"".·, .... ,.J' I ~, oW .. r... (01) 
nIl'"~ ,II!" .. I., ..... r I J : 1<. .. hI') 

~'1I", .,,",. I" " 1I"h liu.". ~h" .. ": ~" I h~, .. ;·1·1~ """ lUI! 1.1, 
I .I .. h(II) 

f"'>I"ali hI",., \1.0.1 I<:~II·~:H p"' : '~"r J: H .. ~. ( n ) 
t ' II'n 'I~"" S"I' JI: IS .. 1<. (II) 
I'll", " I"". hdor~ f""lhall : S"p 15: "." ... ", (n) 
FUn, ~rol' "d .... ~ ...... '1&: Scp 10: lj .. h (II) 
film "1'0'. h,",u.~ . a"~T "1'''''"' S~I' I~: IJ .. k. ( II ) 
llr, .. dy 1)1>001 ),: Fd 5:H-~ "m: Ik' I, U .. h (II) 
S"',,.: {le, .I, lJ .. b (,,) 
Film . ,,01. : \Ul! I H: IJ .. ~ . (n) 

t' lim ~"o,. ,,",0',·. ~fI ... 'pU"~' "~I' 1b: t.I ,.~, (,,) 
I'll .. , '1""" ,~, I : 1.\ "h (n) 

SPONSOR AGENCY NET STATIONS PROGRAM, tim~ , ltart , dUlftiol> 
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STATIO NS 
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" ~s 

11 • .1 
11,1 .. 

,\""'.1"",, m.d W~.h l ~ • • , "un I ,JU_ I ,H I''''; 0." .II: 16 ". r... 
S"an Il.·~. II "lIl'''<>O<I; Sa, 1·),.\0 I'm, ...... " 1M: Sl ,,~, 
1t"11.",,d II"UT: ~I"" II. I< ,H "m: (~. ~:~),.h 

Jlm"'l Fld l"" ."un ~ ,JO_'t:~.~ 1''''. S'C' 1b; 17 .. k~ 

I.,,~" .. I . ,I> ,h~ C;lrI~, Frl ~:JIl.~:~~ r"' , s"" lit, ~ J .. r... 
. ;1, ... ,10" R",,,.n. ; Tu 1 S",'. ':1 ~'~nd 
"un 1·1,JO I.n,: S " I' 1~, S1" r... 

Orll1.h.ul A,,,,,,,·u. 11",,<; lI""d ~·9 """ ." •. " 29, 51 .. ~. 
"",IIi"1! .;<1 ~k(:O""~II: Fr! ~ : I~·~'.lO I"n: Orl 1,51 "k. 
111 11' ''], lI"u,.; \11'\\- 1'1' J'I~_3,.10 pm, ",cr 10, .~ l ,.~. 
K,,)· "P"" MT\\"'H' I I_I I :JO am ('. II.): 0<-. ~: H .. h 
Ilh", ~I gl.u You Tk~ , IITWTF lI:t"'I) ~m, "" ' p III, ~1 

Ilks 
It~"~r<' .\11 ~,g. R~,,, c, Th 9,JII_':~.\ "'" (U l'"~nd"'" '1m,,) , 

,\ul/. 12; 1b"t<s 
KI~hhhl lt~f'O"c, : "'''TII TF IO·IIl , I~ p"' , .\ u~ 1'; 51,. b 
Fonth"" ( ;"m .,,' the \\, •• ~: S", 1 rm"'nd: SCI' I~ ' ~ .. I. , 

.lId AII~": "'U j,H·~ ""': .'S~p I~ , 1.\ ,.I.~ 
f'I.\ mIll fo ll o .. I,,11. (,Ill.,,,,, ti~hl~ ; (Ie, 1:.1'> .. I.. 

PROGRAM, tim~, ltart, du •• lion 

.... ",1"",,1 " un" A I h",,~ I I"u., ... ,,' 1_1, ,\01''''' "'" II, 
~l .. r..~ 

III~ S'''''-' II , '0.1 10· 111 ,.16 1''''' .... 1. 1~: ~J "I.. • 
11 ,'1,· .. T •• ·"" :'<1'1'11 TI' I 1,JO'I ) , ~~ """ .'i'· I' JII, ~J .. "
Ou. I ;~I S .... <I"y: \rnl- n ' 12:~ ,'· 1 "no: .... ·1' 111 , .I1 .. r..~ 
J"rr.. I\,' nll): .~u" '_7:,III!."" I),.', 1~; ~l"k .• 
TII .... ',' . "f T ,,0I" l"' ... "'I.I2 •. 16 I,,", ... ·I,H;.I1"r.., 
I II.ld ... f ... "' .... : \11"\\ '1 I' j .~~.I< I'"'' ""1' ~: ~ 1 ,,~, 



YES! -IOWA FARMERS DO 
"LISTEN WHILE THEY WORK!" 

, 
I 

T,H' 11)111 1"" a n al li " \ 11,li.'nlTS"n .. ,' *' 
,. h.m ,.. thai II'.:V~ "r all I" \>,, faflll 

('lIuili,·,. " li .~ h · ll fl'l.!ularly" 10 1I01l-Hllt" 

r:uli" .. I/I I/.~ i,I,' ,I,,·;, 1/11 /11 ,'." 

IIH' !.arll! TIlII,; raili" :lI ln' r\i,.,'r", ill 

I",, :. ;!t'l 11 .. "h .. I :I III; :. III1IIIII",,,fli,..I,' III' r _ 

,.hip fro lH (arlll (:lIllili.·,., during tllt' ;r 

.. "rkill;! hOllr,. HIII ... i.I. , Ilw Ilf lllit' .. 

l-:'II ' h ~ " lIr ,.illt", 19:m. Ill<' ~lIn "Y hn .. 11t'(" 1I 

:liIlH'.1 al I\\u ohj.'clil(',. : ( I) Itl (IIrni .. l. 

"1'-1" •• 1:11.· lIa,.; \, inforlilation 011 lo\\a 

rudio li ,.t, ' nill;! habit ,. . ,.c1 "\\I1I'r",hi". 

HIII I :.lul;1I1I and pru;.:r:llli "n' f"r"IIf', ''': 

el l / .. I!roridc 1/('/ (' il/forma/ioll nut pr,' d . 

fllI ... I~· !!:lt h cr,'d. " E:\lclil of r'-;':1I111r 

lis l l' lIin g I n 1I(lII-HlIlo ,.t'l !:! Q/tI~ i,/t· tlw 

h 0I1 1t' , " (or ill ", lul\n ;. i." Oll t' 'If Ihe 19111 

.. ..:. Ii tio ll·,. ."l" ·l'ra l 1'('''' rc,,".'ar. ,ll lU'l,i.·,·c-

IIH: Ill ,.. 

OCTOBER 1948 

The 19 11l1"" u Ha,li" \ .. oIi. · IH·c :;1Ir1" ~ j,.. 

ro·"I",. · " ilh fal'l,.. Ihal pm :. Iwilld "'III/I.J 

aloulIl rndio 1i,..lc'lIillg: ill I",,"a . ,,' rilt! u "" 

ur a"k Frt,1' ,'{ ".' I, ' r ... f.,r ~" 'lIr cOI,r , 

II " I I ! 
*Th~ Iq"I I " .. ~ 1e ". li .. 1 " ,li. · ,,~ .· ."""~Y i. ~ .. " .... , •• ( • .,. 
.·.~ r f ."hu'i . ........ " I r .. .. , ". ~ . ~ •. " " " " " ... ...... i . I " .~ .. _ 
,·.'r.I !,. ,h .. I " .. ~ .~I ... . , ~"e" ' i .,1. 

1'1 .. • 1'1111 I " ", i .. ,, i. , h .. • kvnllo ,,,, ,,,, ~I ." .. I t .. r u,lIo 

1I , 'r " ; " ~ h"hi .. iu I .. .. ~. I , .. It. ~,,'''I '' r ' ~'' 10, I •• . t ·. 1,. 
" I"", ur "khi •• I ,, 1, .... i' 1 ~ " ,I hi • • , .. fr. ;. 1"' ..... 1 ., .. 
, ~ · •• o .. ,,1 . .. , .......... ,,( 9,211 I" ... r~ .. ,a; .... . .. i","i/o ... II , 
• • i .. d ... 1 fru", .I,r .. i ' ~, ' .... n. ,iII.,~ .. ~ ".i rarm d".I ; ...... ~. 
, . ...... 1.,. 10 ,h., ... Ir • • ",hr. II.; ....... 1 . ........ . .. 10 I, ..... rr._ 
. ; .. " ., "' 1I0 .. iII . 1,,,11 , . .. .. ,1" " "1').,( I I ... !'1lft " "n.,.. I", 
. "J" .... 1," ..... ·' ... 1 I" 1 I, •• ,,1,; .... ' .... " ..... ,1. 

WIMIO 
+for Iowa PLUS + 

Des Moines ••• 50,000 WaHs 

( ' ,,1. II. J . 1'"1,,,,· .. . l'r,·.j.l.·"1 
I' . \ . L"~ ' · I. H,.. i,I ,·nl "ana""r 

FHEE ,,," I'ETEH:-' . 1'\( '. , , ' :1,;. " , :.1 Hq,r"" 'nlali,'cs ,. 
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GANG
BUSTERS! 

'1'111'. 1\ Ie . I,,~ ul (::",::I"'"C<'r~ antli ,' ''' ''
i~ ,Ii, ,'r.ili.-,I ~""" ... I, , .. "ft"r "".'" l ,ro. l . 
11,,1 '''' ;"'''II',li~t,· "1'1" ... tllll i t~ ,,, ~ .. 
1'1 .... ,., "' IIh .. ,I.· 1 ~la" d ,,,,,I 11. lj'lO""l1l 
't" __ 'wh,,.,·tl~. I),,,, I., 111111.",,1 ,·ir

... "Ii-!:, .. ,·,", i!'. "I"'" r"r 1''''111 ~ I ~,,'~'·r. 
• 1,,1' ,,_ tI,i. :':'''', ,,, pT.·... I III d,e nir 
:'nr"r,I.,.\~ "I 'I,HII " , 'I. 

" 

NOW AVAILABLE! 

IT'S A BUY 
ON 

ABC 
5000 WATTS 

DAY & NIGHT 

W"llAC£ .... 'HAikU, G.II. Mg" 
PROVIO(NC[, lh~ Sh~'oro".8ih",o,. 

PAWfUCKU, (30 Mgin Sr. 

• 

AVERY-KNO DEl, INC. 

p.s. 
(Su "FM's Point 01 Sole Audience," SPONSOR, Augul l 
1948, page 30.) What new locality i, beingllt,vked with 
ItOffcuti",? What company i, piping millie 'nd comm .. ,· 
,i,h to Jlw,,1 Food Slarn in OJ.u te, Chie.!lo? Wh.t i. 
Ih ~ pro!lr."'in!lli!'~? 

StoTl>c;l~ting has COl11e to io .... -a. Thrift .... ·a)" Stores in Boon!.'. f:>t>s J\ l oine~, 

Nl, ..... ton, Perry, West Des Muines. and Winterset, lo .... ·a haw been re
ceiving music illld C(Jmm('rcial~ through stalion KSO.FM, Oc~ Moines. 
sincc 30 August. SUfl('r Mark('1 ,\d\'('nising Olrnran),. Inc .. o( Des 
i\loim·s. is selling thl' 5('rvicc to food manufnctur(;'rs. 

In 11finois, Olnsurnl'rs /\id, Inc., is piping music and commercials into 
117 jl· ..... d Food Stort's in the greater Chicab'<> area by ml'ans of leased 
wire. T he cornp..111}' hopes to go into ri\1 transmission in the 11(':Ir (ulure. 
Crm~urners Aid programs 10 hours a da)'. nine hours during siore hours 
and ;'l half hour for employees bcfore a nd afler shopping hours. Thc 
music during store hours i~ light, popular, and urchestral Ino vocals); 
the music for the l'mplo),ecs, al lheir rl'quest, is all vocal. Olmmercials 
are 20 seconds long. and arc pla)'ed a minimum of (our timcs a day jX'r 
sponsor. All commcrcials ar(;' plaYl'd afler music and arc followed by 11 

soak in j.!·rn pt.'riod one minute of silence. 
Consumers ,\id, Iikl· Storecast Corporation of ,\merica . also maintains 

a merchandising service for sponsors in ..... hich inwntory and adequatl' 
display of sponsors' products :m' cllt"cked in each store ewry week. 

p.s . (Set " HoUut Iltnd in radie-Bloc!' P'O!l",.,jn!l," SPON. 
SOR , Octob~, 1947, p.!l1 15,) How ;1 bloc!, pro!l,omin!l 
doin!l? Are thlrl .ny nlW trendl? H •• bollboll hllpld? 

Block'program('d s tations arc holding their shan' or the audience in most 
cities and rural areas where th{'), operate. Where the s tations are aid{'d 
by b.1s('b.1I1, this current di<Ul1ond 5('aSOJl has built new reoords for th('tn, 
\Vith bOlh 1305ton !l'ams strollg cont('nders for the penn.ant~ in their 
fesfl('cti\'r leal!ues. WI IDII achie\'ed a new high in ~hare o( audience 
(26r-~) during july-August, according to thl' Pulse of fXmon, This is 
higher th!ln any other of the sewn stations in the Hub area had during 
the past 20 mOJlths !llld co\'{'rs the entirt' period from 6 a.m. to midnight, 
WHDH continues to make ~port s the kl'ptone o( il~ block programing 
all },e!lr 'round. 

In Cincinnati, \\'CPO ~ith the aid of the broadca~ t of the Reds' 
gamcs was first Il)oOling, aftemoon, and l','el1ing in Ihe july Hoort'ratings 
for Cincinnati. The Cincinn'lIi PuiS<.' rating also j.!aw \\'CPO 30r-; o( the 
rarly a,m. audience (6 to 9:30 a,Ill.) for a di~k jocke)" 1\ 1:1lcoll11 Richards, 
\\ 'CPO, slron~lr block-prograllll'd, was rated 111 recent HooJX'r ferorts 
as the tor i\ IUlUal n(·I\.\'ork stat ion. One of the secrets of \\'CPO's succeS$ 
is til(' (:lct th;'lt the stat ion I1llll1agl'r1ll'nt keeps the progralll structure 
Ol'xlblr, \\'hell it find~ a weaknl'~s in thl' pro!!r.tm stnlcture of thc other 
stations in town it fills till' ,'oid. 

This akrtrl('S~ to programing opportunilY has OCt-n Ol1e of Ihe main
stays o( till' WHHi\\ (I\lemphb) opr.-ratinn , From thc bcgllllling, Pall 
J\IcDonald, manager of till' station , has not takell anYlhing (or granll·d. 
lie h;ls followed Ihl' block pmgram fO mllll:1s de\'eloped by \\'NEW, 
WI IN, \\'MeA in Ncv.' York but ha~ wa tched audience reactiOIl carefully, 
I Ie $0("11 disa\\'('r('d thai practically c\'ery time a l1ewSCilH interrupted a 
Illu~ical block he lost his audience and it took !'Ome linK' to brin~ it back. 
'\5 a rc~ult. he tried dmppint! some m ' \\'$ periods, Now he has just fiv(' in 
24 hours, McDon.1ld dOl'~n't question Ihe fact that the li~teuing audience 
WilnlS l1(:'\\'S hut Ihey don't want il on WHHi\ I, 

Block.prot!ramed stations usually 1lJ;(' Billg Crosby as a special f('alure, 
man)' of them having at ka~t tlm'e 5('&~iom of 8m!! fl('r day, i\1c
Donald dOl'su't di~lik(' the Cro.1nl.'r but felt that he was bcin~ o\"l'rJone, 

( {'/rfu(' tUTtI 10 P<l,Cr 11) 

SPONSOR 
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I t's e,bY to 

~IlOW how! 

nudJ ,\ top qu,dlCy livc Lllent rJJIO -00\\, 1/ ~ull 

KWKH 's new "Loul ~1.Ill.1 HaYrldc" (maugur,lted last Al'nl) 

IS one of the N,lt lon's best "Sawrday night hml,Jance" ,lttrac· 

11011!>. It h.ts a CIS[ of fifty pro\'en characters (35 of whom ,Ire 

recording :trtlst~). All thiS hot summer, It pulled an ;\\'er,lge 

of nearly 2,(X)() p.uJ admissions each Saturday lllght, and W ill 

undoubtedly douhle that figure thiS Fall. .\I01e nnportall! srdl, 

Lollislalla Haynde plIlI~ mad from wri11lSJastzc hSUllers III 45 

Sl(Hes! 

Several segments of this ,;pectacuL1r new three'hour show are 

now a\'a l1able for sponsorship. Write for all the (acts. or ask 

T he: Branh.lnl Camp,IIlY. 

50,000 Watts • C BS • 

OCTOBER 1948 

K 
The. BnnhilD Com~ny 

Repretc.nt~!Lvu 

Texas 

ArkanSAS 
Mississi p-' 

" 



it 

TO REACH ATLANTA 
HOUSEWIVES 

The Moggi, Oovi~ .how 2,00 tCl 2,30 
Mondcoy !h.o~9" Friday feo!u.e. 0 ... , M o g " 
g o .... ,,1. l" H. fIf'ckoon o. r.li,l. The ga l 
leolu.", local and nOI;onol new, "' ith the 
w"",on's .Ion I, halO wide knowledg' of 
home ,,<onom;n. ",eol plonning, nut, irio n, 
(hild CO,,; 01 ... , 10.lIion. " wilh the ligh. 
louch." 1., handl., '0.in9 mike inl ... it ... ' 
wi.h "udio Dudi,,, .. , .upplOt. th molt 
angle on food, lo,h;on., gtnt,ol lop in . 

Thi. i. the onl, ">tobl;,!'.,,d woman', pOt
tie'pol'an progfam ovoiloble in Allonto "" 
nolionol odurtile". 

Moggi. i. nOW kuping compony wi th 
'ueh lomo ... nomes 0<: Celontoe Co.po_ 

.alion, Cho •• &. Sonborn, 
Conodo 0'1. 11,;><h",on,,' , 
YtOll, Weith ', Grope JI/ice, 
Mod •• n Ict, Yoda,a, tad; •• 
Home Jo, .. "ol ond olh.". 

Fo. futlh .. info,mOI;on 
(011 H,odfey·Reed Compony 
lodoy. 

RBC 

so Cl{J~by Im~ 11\'\'l'r 1x'l'1l hl'ard OVl'r WI II 1t. 1. In ,\ l ilY and June among: 
thl' ~ ix ~t.JtjlJl1s lloolx' rated for ,\ Il'mphis, Wl-ll-l t. I tied for second place 
with 21 t; shall' of thl' audil'LlCe. It') fir)t on SundllY aftcmoon, SaturdllY 
daywlll', ;rnd there ;"lfl' ab.o a numh..:r of 15·millutl' ~I io(h during: \\l'Ckdar 
L\lumim:~ and aftemoons whl'1I it kads all othl'r stations in tOWIi. 

One film1 of music with which network stll t iuns sddom favor their 
1i~tCJl(,'r~ i~ rangt: mclody, \\'hen l\ kDonald scheduled 5(.'\'l'ral \ol'~~ions of 
\\"t:5tCm cOI11JX1)i t ion), lllallY )tation managers laughed llt hb program 
idl'as. WI II 1,\ 1'~ schl'duled blocks of cowboy ~ml!s rank high among its 
ratl'd fX'riod~. ,\kDllnald ~tTl.'S;.('~ that he doesn't ~hcJulc "jug anJ 
\\'ashboard" nlUsical ull its and nmkl'~ certain that all di~ks that aTe )PUIl 
arc recorded oy "legitimatl''' musical groups. 

Due of the reason~ th.1t Armand Terl at WS IO, a I,OOO·wa[[ block· 
programcd J.1ytinK' st:ltioll in RallimOle, is gathcrin~ an illcrea~lIlg share 
of that citr'~ radio audience is the sllltion's extended blocks of wt.'stem 
Illusic. Its fo lk mUl>ic fi lls a theater at one p.llI. dai ly and has wid ,rrna!ing 
quantitil's of merchandise for l>ponsors who arc frequl'ntlr hidden in 
uut·of.the.\\'ay place~. {One WllS ,rctually (Jut in the woods.) 

Block programrng is the indcpl'ndent l>tation's sure guide to audil'llces. 
In itsdf It d(Il'sn't gumalltl'C l i~teners, but used Intelligently by statron 
and program managl'r~ who have til(' know-how, block prograllll!1g bujrd~ 
an audzl'nce and holds it. 

p.s. 
(See " Dialing Habit l A le (han sing," SPONSOR, M .,ch 
1948, p.ge 23.) H,ve there bun any unusual invest ig, · 
tions in to liltening? h the,e prool th.t loul Itations a,e 
dia led more often than tho1e out-ol·town? Has the,e bun 
any independent relu,ch to confirm Nielsen trend lepo,b? 

No more in teresting l'xample of how Ibtellers tunc their 11001oetO\\1\ stat ions 
at the expense of more distant transmitters can be presen ted than the 
case of WSAU of Wmrs.1u, Wisconsin (CBS). Local('J 150 aim1iles from 
,\Hlwaukee. the stllUOIl competcs .... ;th tht' 11l Iter's SO,QOO.watt WCCO, 
which carm'l> many of til(' sallie programs. During most of the day and 
eVl'lIillg WSAU reaches over B<Y;; of the Sl.'IS in usc in Wausau, Listening 
drops below 6Or ; only when the station preS('Jlts onl' of the drier public 
service broadcasts such as }'OUf \\ 'iscouslli Taxcs. TI1is program rated 
SS.Sc-; of the ~ts in uS(' at the ti/lll' it W.1S heard, 

Radio <;(., t owners in Wausau art' reached by two other CBS OUtlets. 
WCCO and WBBM in Chica~'O but not \'ery often. The NBC outlets 
tuned were WEAU, Eau C laire, \\'isconsln; W,\tAQ, Chicago; and \\'T~lJ, 
,\Ii l\\'aukee, till' ~t:ttion that O\\'IlS WSAU, One 1\1B5 outlet WCN, 
Chicago and three nor1llet outsidl' broaJcasters-WDLB, ,\larshfield, 
WIG\\, ,\kdford, and WLBL, Stewns Point, all in Wiscomin are 
heard in \\'au~u. TIll' lal>t is a da} time l>tate-opclilted farlll station. 

The sun'c}' ",hieh revealed these figun'l> was made by the ,\IiIU'(IIIRCt 

jOlmw/ rl'''l'arch departlllent oper:llill}! 115 the Radio Re~carch Burellu. 
Every re~jdentja l tdcphone l>ub!ioCriber in WaUs.1u was called during the 
period frolll 25 to 31 January . There wefe 15,626 ca lls attelllpted ,mJ 
11,265 cumpletl.'J. This is one of the fel\" casc~ where a coincidental tell-· 
phone survey ha~ COI'CTl'J e\'l'r)' t\'ll-pllone hOll1e in a to\\11. 

s..'vera] hOllT~ a day 100', of the li~tl'ner~ II'efl' tuned to \\'SAU. 
Typical was Ihl' S 8:15 a.l11. nell'S, a 3:]04 p.l11. disk jockey sc~~iol1 

(/-lOO Club), CBS' L.>(,~ Prtf.'ud. and a &rSktl/ldll Resunrt at 10:1;-10:10 
p.llI. Friday ('\'elling. 

TO\Il1S like \\'iIUS<IU 11.:\'er ~how up i 1 a national sur\"t')'. Tlwy 
might ratl' one nudinwtl'r in II National NIC I;(,1l Irld .. x ;!Lrd a few diat iI'S in 
a U, S. r ItIOIX'r.1tin1!. It ') typkill of li~tenillg which 11t'\"l'r .!'hows up in 
all)" national li:.t(,l1ing index. An adwrthinj:: agl'IlCY in a llK'tTorolitan 
center find:, it hard 10 re;\li:e how il station like \\'SAU dominales it~ 

tight link a«'a, when in ~e\\' York ol'er 20 ~tatjon~ ~harl' the audienct'. 
DI.11ing habits 11ft.' ~hirtin!! to the IUG]I .!'t.1tion. 

SPONSOR 
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and proud of it!( 
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n 

OCTOBER 19-48 

... a market of 1,125.000 bu sy 

~) ~,/ ~:~~!c;'::U~:'~~:;::"orth Carolina, 
~ ;p .. ,a part of th e South's fas test 

" 

~'. 

growing slal e. In Ea:-;tcrn North 

Carolina, we' re proud of that • 

••. 5400 million in yearly relail 

sales. III Easterll North Carolina, 

we're proud of that. 

and now . . . 

5000 watts 
of fulltime radiated power 

... for Eastern Norlit Carol ina's 

favorite radio sta ti on. 

WE'RE MIGHTY PROUD OF THAT! 

Wil"o ll . Kort h Carolina • Mutual 

5000 " 'atts iulltillie • 590 Kilocycles 

..National Representatives: Weed 
and Comp~ny 

" 



Announcinlj ... 

NATIONAL Nielsenl 
... made possible by the development of the 

new Mailable-Tape Audimeter*, expansion 

of radio home representation to practically 

100% of the United States, and new NRI sales 

policies affording agencies and advertisers 

wide choice of service, equitably priced. 

NATIONAL NRI Offers 
1. NATIONAL COVERAGE 

rt'pn' ~t' lIlill ;r an'a ~ t'l lIll a ining 97 % of total 
1.;, S. Hadio hO llle ,; , 

2. PROJECTABLE RATINGS 
l'a ~ ,'rI 0 11 th o ro ll gh ly rl' p n'~ t' lIlat i\"t, data ('0 /1 -

l i ll l/llll .,!.\· al101 IlII fJ lI(,.~ /ifJ/lflhl.r I' roj,'CI:.hlt' 10 
a ll r< .dio fallli l i t' ~ . 

3. LARGER SAMPLE 
:' lh ' lIl la ~ j'U Il ~ fu r IH l rptl~cs (I f lIIa r k t· t bn·ak. 
do \\ II,.. 

4. FASTER DELIVERY 
fu r H il tillg~ a ~ \\' ,,11 a s; CU lll p it, tc iXt'lwork 

l i " p"rt~. 

5. RATINGS 4 WEEKS EACH MONTH 
Il n'~ "1I1 \ \\iCI":Hlll l litl. Ha ljn l!~ HI'po rl :" ~ lI p' 

,,1"III1' II It, d h~ 1" t rol-'II' I ,k I'alille!". 

These A'dvanfages: 
6. AM, FM AND TELEVISION 

simultaneoll sly JII ctl .wrcd in th e 5'lIl1e hOlll e. 

. 
7. USE OF UP TO 4 RECEIVERS 

~ il1lnhilll coll :" ly IIl ca ~l1rc d nil :t single tape ill 

th t' l'= :L m c 1111111," 

8. COMPLETE NETWORK REPORTS 
indndillg Program Ratings ... lIollles per 
I)o /ll/ /" . .. T o la/ Allliil'lIre ... ~\\'c rngc 

A udi t' IH'e ifl r illdillg II/ lIrket hr(>(f"'dlllf llS .. . 

'/\udi (' IWt' 51,:11"1- /I'illl hrefl ' .. f/m l"1'$ hy lII or· 

l,'et tli l' i.~i(J"$ . . . COIlIl1H-rt'ifl/ A "di l'lw(' 
A1U,[y$i.~ . .• l\ll :d y ~ i ,. of "Cu IliI/II'n 'i,1I Pre".· 

:- u n'" ( i ll Il('iJalf of you r U\\ 'I\ prodn ct,.: 
YUllr I't Jl lIl'c lil o r ,. ' j •.. lJ illu te-hy,.lIillllfe 
A " dh·//('(, . . . IlHI1W !" Hl'ached CfllI/ ll/fa in.l.\' 
•• , TlI fll (J\"\' f , ' , lh'/ llir'flliflll :11 11 1 F rr' fJ llc1f(,Y 

of Li ~k llill:; , , , .A udil'JI('C Fl ow. , , ch',. l'I t ' , 



Radio Index Service 
9. A SINGLE RESEARCH TECHNIQUE 

oln'ioll"ly ~ lIpNiur 10 all ~' cOll1 hination o f 

t \f t ) or IiIO Tt' Im,..ieall y l /i".".illl il aT 1II (': I ~ lI rc . 

IIIt'nb. 

10. TELEVISION REPORTS 
K Y. Arca- iu ili alh-. 

11. RATINGS·ONLY 
lu proddt' a 1fI1I/lmlllll ,..('TnCI' where oIH'i. 
oll .~I ) on ly :o uch :'('fdCI' i:. lI ced('tJ. 

12. STATION AREA DATA 
a\"a ila ll l(· 10 age ncy and atln'rl i""'r "'Ilh;:cr il)
crs. 

13. PACIFIC NETWORK RATINGS 
;n 'ai lahlc to lIgl' lI(·it·", and luh l'rli"cTs. 

14. NON·NETWORK PROGRAMS 
lIIi·a:-urcc! o n a Ra lill gs or 0 11 II Comple te 
h .. ". i .~ . 

15. SPOT ANNOUNCEMENTS 
1II('a 1'lIrt·d 011 a R ;llil1 g .~ o r Oil a COlllpll'l c 
La~i". 

16. SPECIAL NRI RESEARCH 
Surn.,ys t' '''p('c ili ll y ta ilo red to Clicnt's IH't·rlS, 

CO lldlll'lcd ill Oll l' o f sel'en,1 supplemental 
1);11 1(·1;:, 

17. NIELSEN CONSUMER INDEX 
(,a ~l·d 011 N RI-h olllt' footL drug and other 
h OIl "('holtl in \'l'lI lories .Old :lvailnlJle to ad· 
t:crl;sers. 

18. NEW SERVICE TO AGENCIES 
St' I'\ i('" 1111 max imulII I la~ i ,.. HIT .. r ;;; hrl)'ul. 
IIIIt· f'.~'l'il' f( ·t1 u ,..\' in "l,!l'llcy o!'<,ration_ 

19. NEW SERVICE TO ADVERTISERS 
keyed 10 f lu ' ;r 111,\,.1,... 

20. COMPLETE FREEDOM 
of :-t· I ~·t"l i oll OI l' 10 Iype,.. of data 10 IlW('! your 
reqll i r(' u 1t.'111,.., 

21. REASONABLE PRICES 
COlllllh.' IIHlrOl l c wit h " a lm's re pea ledl y (Ie Ill

o ll ", lrah' ll ('1"(>1/ li e/ore Sfllimltll ~RI. 

Full 'nformation Available 

\\ '1' '''H il I ~Oll 10 haH'" ('ollll'kl e info nll :llioll 
111.0111 I ll{' alivalil :I~e;< "f Ill<.' lI ew \" A '1'1 0 \" \ I. 
.i\" HI. lite "l'n' il' l' "Iti.·11 th e illtlll,lr~' ha~ ex-
1)('1'11'1111 . to 1'1'01 ill .. nIH I wl l iell A, C. :\icl'~'n 
CO/lll'au~' ofT, ' r.· :1' III .. ' r.,,. 1111 of 1II1rc1I1illi ug 
dTorl In (lrollll l'l' th .. " i.]ea l" ill hroatlca~t 

;l1I.lil'lIl'l· II l t ·a~ III"l' IIH'III . 

Inqu i ries Invited 

l're'I' lllation ;; of the t it'\\' :\:\T IO.\AL SR I 
SIT' i .... · Hn' now " f' i u~ 111 :111 (' 10 O'XC. ·1I1 i,'(' ~ 
of alh-crli, i ll~ a;!(,I1t'it'~ wilh nlilio (lilid .. ,Ie· 
,i ,.ion) I li llin ~,. ;Ind 10 col1ll,a l lie~ ~pollsor· 

illg lI :tlio ll a l IlPl wo rk, 1I0 1l ,nel\,orl.: t' ro;!ral1l~ 

and "pOI hro:ulca.-I·. \\ (' -h ;d1 " I'pr('cial(, 
LIlt' oPI'orlllll ily of pr('"clllill;! Ihi~ III'W ~(' r\" 
il'(' 10 ~ o ur or~;l lli/. al iorl . All ('"x prc,.-iou f rOIll 

~Ol l. o f ~Ollr illl('rc~ 1 ill ,.lIeh a 11I. '(,lill~. \1 ill 
lit., ,,('I("ulne, 

A. C. NIELSEN COMPANY 
2101 HOWARD STRUT, CHICAGO 45, HOll ycourt 5.4400 500 FI fTH AVfNUf. , Nf. W YOR J< 18, Phnsylvonio 6·2850 



There's a lot 

ee 

more to it than this ••• 

In any kind of business these days you certainly have CO 

get around. 13m in the highly complex ad\'crrising field of 

Spot Radio therc 's a lor morc ro it chan rhis. 

To cash in on Spot's tremendous sales·makin;..: porenrial

ro give adve rrisers the kind of expert service rhe)' need 

and want, a number of qual ities afe required. 

\X'ccd and Company representatives have chern alL 

First there's t rai nin,c; and experience; you can't even get 

starred wirhoU[ chern. Then there are the imangibles of riming. 

associations, persisrcncc-and maybe even a iinle luck. 

But, most important o f all- arc expcn kl10wledge and plain 

bnrd work. For these are rhe (wo facrors char produce most of rhe 

resul ts most of the time ... rhe twO facrors chat make 

\X'eed and Company service so valuable to any ad\'erciser. 

radio station representat ives 
n~w york boston chicago d~troit and com pan y san f rancisco atlanta hollywood 

,. 
SPONSOR 
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EdwI.d Mj!ch~ 1I (left) .nd Chlfl" John StRvlnton Iitern.te in t •• velin'J 50 milu IIch mo,n;n'J to 11IVt Schtnut.1dy vi. thtir"Ch.nliclur " 1how 

H. m. on the farm 
You have to get up ea rly earlier than 

your s tatioll m.lnager or your sponsor's ad 
nl.olltllger [0 talk [0 radio's l1e"'cst mar· 
ket. That would be around 3:30 a.m., in 
order to get to the station and prcpme for 
the program at 5:30 ill time that's ge tting 
less and less "marginal. " • Less marginal 
because thc people who constitute this 
market havc money to spend and are 
spending it-jor ct"cr)'tlriug that will illl· 
prQt'f' tltdr Iroml.'lifc, 

These wel)-heck'd, ea rl )'.rising: people 
arc the faml f.lmilies of America. and the}' 

OCTOBER 1948 

T"ere~s 110 heU4!r .ill .. • to re':leh 

rll.'nl Ii S •• ~ 'If·I·S 

are being reached by early mnmin~ faml 
programs throughout the country. They 
are ready-made prospects for th iTlg~ that 
will nl.lke living easier and more pleao;.lll t. 

{\ lanufacturers of farm implcmc11l~, 

feeds, fert ili:ers, etc. haw lon~ talked [(j 

the fam"lCr \'ia these programs which haw 
built faithful listening through the years. 
The fact that the farmer's Ilife and fre
quelltly his whole family listened 100 "-n~ 

somcthing that was acceptcd :l.\> in tiK' 
nature of things like urbanites who 
listened in , but who "'ererl't pro~pccts . 

But onl), in the last few years has the 
fann market come of age in the minds of 
rct:ailcl"S who sell thing~ other than faml 
~upplic~. Thi~ is Ime to a great extent 
('\'CI1 of great corporations \I,'hose fann 
rroduct divisions have reached their milT· 
ket:. through radio for man), year«. 

1111.' old concept .... "as that the farmer 
didn't have money to buy things mo~t 

~ponsol"S advertised on the air. Retailer< 
of (;1fI1l supplic:, and equipment rcgarded 
him virtually as a manuf:acturer of food 
~upp lies who used their products and 

" 



mO'ed v.h:H W.1$ dr1Unlly track ndvt'rtisinj:! nl him! 
Tud:l)" rnJio.wi ..... · ad mnl1:1~erS :11'(' calcu l:ninj:! budj:!eu 

\dlh Ihl' kno\\lnlj:!i.· Ilml In ~t July!'t'I nil nll·time hij:!h in (aml 
inetrn.', ,1nJ tlk' trend I ~ still up. Within the last [en ),ears 
annual'arlll ilK'l.·1l1(' hils I'(;(ter than doubled. This year (:lrm 
fnmilK's nl'(' ~f'I.·lldinj:! ITYIH' pt'r c:lpit:l thanillst year. They're 
$]'X'ndmj:! II fur prnCticll lly cwrything being sold 00 Ihe air. 

Why Jo e,lr Iy momrn~ rMIll p'oj:!f .... ms cam such subsl1mti:lI 
li'lenioj:! III f.lml homes. huilJ almost rantastic loyalt)' to 
(Il\'oritl' hmadca~ters? 

The an~\\cr i~ ~iml'le . rllrm proj:!rallls provide rej:!ular. fast, 
accur.lIe lII:ukl'l, wea lher, and other data on which farmers 
act to har\'('sl or not har\'est. store, transrorl, sell , etc., their 
produce, L1ck ur such information may-and has---<osl 
ranfl('rs a (ortune, r:lflll 5('n·ke proj:!Ti1ms help the farmer 
(and his wife) to corldUCl their business day by day more 
ell~il}' and Il1nre pmfitably. This is becausc so much of the 
business of Ilj:!riculture- un like other elllerprises---depends 
for ils success Uj"Ol1 n coordinated and continuing flow of in
structioll and informa tion from numerous sourCes, Early 
momillj:! and other farm bro,1dcasts ar(' planned to provide 
cerlain e~scntial (arm busirK'ss informati.n fl'll}, and to make 
the- (amIcI' aware of olher a\'nr lable information important to 
his welfare and \.\ her(' nnd how to g('t it. 

It·s no sccret, of murre, thm th(' fnmous Blut Book· of the 
FCC engul('ered nn emphasis on faml program public scr"ice 
b)' m.1n) stat ions. Despite FCC inspiration many o( tllesc 
prol!rams ha\'(' \\'01\ nnd are holding listenership. 
Rou~hly hair the rarnl dir('ClOrs or the nation's stations fed 

entennlnmcnl is p.1n of their job. The rcst stronl!ly regard 
their problem as "S<'rvicc" and nothing else bu t. This differ
eoce in philosophy m.1kcs ror considerable difference in pro
gramin~. but there's much experience to indica te that bot h 
styll'S nr(' desirable and thai each hns \\'on its audience. 

Some slatiom likr KVOO (Tuls.1), WLS (Chicago), WNAX 
(Yankton), WHO (Des i\loine~), WMT (Od1r Rapids), to 
name bUl a few, haw \\'011 dominance in faml programing by 
a con~istcnl kndership o\'er the years in working with 
farmers and with j:!O\,emmental and educ.1tional ngencics 10 

promote plogrcssi\'e farming mCII1(..ds, It is true, neverthe
less, thaI statiOIiS which do 1101 plae(' major emphasis on (aml 
scrvice ha\'e de\'elopcd e:llly-morning rarm broadcasts with 
highly rcsro1\~i\'c followings. 

The K\·CO. TIlIs.1, rarm dC'p.1rtment headed by Snm 
Schneider !('('s its job as strictly scr\'ice, Giving the ramlCr 
all tlK' rnrormatioll lnd1ptablc to mdio) he "'antS or needs is 
only hal f th(' Job no K\'OO sees il. 

Thc fnrm staff reac;vns thnt illlldditioll 10 sclling progressh'e 
methods to th(' farmer himsclf, it's lIeceS&1ry 10 sell both the 
fnTTllI:r and whal he's dning to busines~ meo and the public, 
A j:!reOll lIlnny Jcci~j()Ils affC'Ctinj:! fann pri<('s orij:!inate in 
fncw,.; out~id(' Ih(' (arlller's C'OlItml. Other great raml slat ions 
aim rull alld plomot(' tlU:'iT farm depa rtments as a "cauS('," 
Whl'n th,~ i, dUn(' ,ucc(";sful/ .... fann('rs do more th:10 swenr 
b) thei, farm brn.1dC.1~ter< the), buy by them, 

\\'h('n 111(' Thur,loll Oll'lllica l CompallY buil! nn Okla
h01\\;1 plant the}' ~'nt r(' pr6l'nlali\'c~ out 10 promOic a mo\'c. 
nKllt :1I110n~ 51:l\(' (.umer~ In t-uild soil ferlility. Wh(,T(,\'('T 

fllrcl.lt' /urll In /Ill~c SO) 

'f'op"IM I,ll, '" • ",.,.,, i.o .. "rl ", ",'"Mi, ."" ... iff nnf"lh.i~;lil~ "r II"",J 
"".1 /."'''" .... bo Ih. f'.dr'~l r. ,.,ni .. "ri ... " (·"",mi."i"" in \/""h "',I;. 

lh.· .·hurt~S ;:0 011 .nul 011 ~ 

.-
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MARKET ftPOfl! .It " mUlls", H •• ding (KElO, 5iou. F.lh) inttrvitwi brndtn IN! 

-----------------,-

JUOGING .1 f •• m diretlofl ' I tint . 5tookty (KXOK, 51. louis) inlptt" thk~1 



FARM IMPLEMENT uW!je reporh builds many a prO!jram for WGR (BufF.lo) 

COUNTY AGENTS .rl top !juuh. WLAP (Luin!jton) intinoiewl ,uch f.rmln .. 
• 

MC'ING MEETlNGStaku houri ol '!jriculturl dirlctou' time. Typical mut .bove TEST FARMS Iren 't usu.l. WL W (Cincinn.ti) Farm is cultivatld by uri Nul 



lVe ber ~fotors' 
~~-\ 

(top) Spordos bOWl 10 lporh, 
m~n .1 introductory b.nqucl 

(cenl~l) C"din.h !!.mu in 
lummtr Sporllo!! 1Ch~eulc 100 

(bottom) Such ju~enile Iports.1 
model pl.ne mull.,c <.oWlf1!d 

It's sllIl possible to dominate 
the programing of important 
broadcasting stations. Dom. 

in,met' is a lso possible in TV. In f.1Ct it's 
easier in the ne\\.' medium for velY (e .... ' 

TV stations are 011 the air as yet moTe 
thnn 28 hours a week. (ScI.' BoS10'1 Bank 
Huys TV FIlm, page 32.) 

0.1(' sponsor in Omaha, Ncbraska
Webocr Motors, Plymouth and Dodge 
merchant, one of the Midwest's largest 
caT distributors decided that it \I.·anted 
to keep itsclf in the public C,lT day in and 
day OUI. It wanted to reach as man)' 
adu hs as possible, though il had very 
little to ~11 and wouldn', haH' much to 
sell for a Ilumocr of ycars to come. 

E. E. Webber, president of the organi. 
:alion. had considered using his advertis. 
ing budget in a number ofmedi" and thus 
reach a maximum number of Nebraska 
residents. Howc\'er, br the time his 
budget had been cut up in manr pittes 
Inc dominilnCl' that Webber hoped for 
wouldn'l hm'c been attained, 

So auto-miln Wcbber decided to spend 
his monc}' in radio only, E\'en in the 
sinj!lc medium there was the danj!cr cf 
~prcadinj! himself thin, II was a templ:!
lion to use manr varielics of programs in 
order 10 reach manr trpes of CUSlomc~, 
Aj!ain he found thai his budgcl wouldn'l 
co\'Cr such a field, He had $-12,000, a big 
annual budget for a local advcrtiser, but 
he coo Idn 'I achieve thc outstanding effect 

tf!f .----



Sportlog blankets Onlafia 

he was reaching for by buying 11 little of 
this <lnd a little {,( thaI. 111e budget 
wouldn't stretch far enough, and he'd 
haw to compete with nationi'll advcl ti5(>rf 
spending $20,000 0 11 a single brondcast. 

KO IL came up with the <lL15WCr- and 
sold a $42,000 p:1ckagc. KOIL suggested 
to Webber ,11."11 he sponsor all its sport
casts. TIle s tation couldn' t deliver every 
sport at once, btu at the expirat ion of the 
contracts cu rren! at the signing of the 
Webber COIuraCl, all KOIL sports, in
duding ones 1I('\'(' r previously broadcast 
by the stat ion, ,,",'Quid be the air.property 

of Wcbbcr "' \otOfl>. The combined sIX.rts 
schedule would bo.! called Webber Moton' 
Sport/og. From the contr:II .. ! signing 
time, Bob Stcc lm:ln, qatron sports 
director, would conduct the S{lQrf/og and 
\\'Ould be identified by a shoulder 11.1tch 
.... tlich featured the Webber Motors' naille 
and the program title Sporllog, 

WebbcJ belie\'es that practically every
one is illterestro in one span or another_ 
I f he doesn't reach his prospcrts .... Jlh the 
home games of Omaha Knights hockey 
team, local high school and univer:-ity 
athletic e\'ents may intrigue them, Coif, 

temus boat races, midget auto races, 
boxing, hunting and fishing, skcct cham 
piOIlShips, AAU swim meets, :lud the 
home gailles of the Omallo1 C<lrdm<l l ~ 
(Westem Lc<lgue ba .. ';eball) arc all Webber 
Molars' Sporllog events. The Sporl/og 1101 
only covered the local elimination" in 
modd plane contests but Steelman fie .... 
to Detroit to cover the finals of the 
Second International Model Plane Com
petition. Sportlog was the only broadca~t 
program cowring the ewnt. 

Typical of what KOIL is tr}lIIg to do 

((lIMY 111m to page 60) 

Bob Slulm.n, KOIL Ipolli dilector, wears uniform with SpOltlo'3 shoulder p.tch whether covcrin '3 mid'3et .uto r.ce Or . ny othel Om.1w sp OIl 



film newsreel i •• old by wez w ici m.n'9C' C. Helbelt M.llc (.i,t.t) lo St. . .... m ... t B.,..~ ·, "ency (Do,,,mul) cuclltin eIM,lel MOflc. Sillin, 
in 'Ut (left to li,ht) W . Gordon Sw.n, Pfo, .. m mln' glr', Llleit n Self, pro,,,m ,up",vi.or, .nd ... Iion m,n'!lc1 W . C. S ..... rtlc 'l 

PICTURE STORY OF THE MONTH BOSTON BANK BUYS 
r hl' fa ct t h'l l t lK' Na t iona l Shawmut 
Bank of Boston is the Hub City's number 
on(' TV SlXlnsor is no acdOCnl . The bank 

has piorl(.'cr{'J new practices for fi nancial institutions 
('\"cr ~ incc, 30 years ago. [t inaugur:'ltNi insta llment pur· 
cha<;(' of 'lll1omobilcs. 1 t opcmtes an airport bank and 
nine of its 27 branches h:l\,c drh'('-in banking facilities. 
Direct f"('lurn~ :'Ire expected in pari from t he financing 
ofT\' hnn'H:'recciH'r s,ilcs. 

ll~ \'KC pr..'s,dt'lII in charj!c of advertising and pub. 
liCit,\"' John J. n .. ,rry, I'rec;cnts a thrice-weekly Sh.,wnlUt 
r1(:w-<;"t owr \\' IC, \\ BZt\ I hooster slmion for Sprint!
frdJI, ,md \\'B:·r\1. It has ll'On du PCMlI and Pea
hoJyaw;rrds \\'"lter S. Bucklin, presidellt oflhe bank, 
r't:n.<'llall~' look charge of rescarch and experimentation 
Ilith Ih" TV rl\t'dilUlI and arrallg..:d to go 011 the air the 
\'l'ry d;l~' Ih;1I h:!cl"isinn lI"a~ introduced to Boston by 
\\ IC·T\- II) Jun..: 19~5). 

n(J~toni;llh can't vicw T\' lI'illmut sccing a t Icast onc 
Shalllllut pn.· .... ·nt:nioll Oil Sundays, It SPOll!'Ors a 
nCII'~H'cl m 5:50 p.lII., a Korda picture at 6-7:30 p.IlI., 
ilild I;Hl'r in thc ('I'cning a nc\\'~-o f-thc·\\'('('k scannin~. 
It al~ ~~n~rs n n":II'HCcl four OIhcr days weckl)'. 
'nIl.' SlM"lnUt Rlnk thinks its TV schedule is in tunc 
with It~ rcputat ion for proj.!Tessive h.lnk ing. 4 • lime checks of lilmed neWI Ipob "C m.dc by lilm libr.,i.n' NOI'.h 

Ad.mlon .nd pr0'3,.m ', .nno",ncc r, Arch Mtcdon.ld 



1 0 art lOS planned by .p,od~ur '".n B",low ~nd sbH •• Iisl ~ob Galli!" 0 

.... h,,;h w,lI lUI" " . "",ul mlo Sh.wmut J Newsll! I., 

TV FILM 

5 • film is edited 10 th. t "Ye,y shot is timely .... d campi.!\! . Produce. 
Tom s.wy", Cub . nd IpliullS Not.h Ad.m son checks 

°t 
'( 
-'.~ 

2 0 musical bridges ••• importsn! in a """"fr"l. (h •• lotte 5, 
and produce. Paul Bul",.( IUdition , 

3 0 news bulletins inltrted into nig"'tly Shawmut Ncwli"lt. 
"dit"d by ""Wlm,," Whitm"I'" (1.1t) and I 

6 • clearance 01 th" film , cutl , and u;ript c".n'Jei .,. ,ude by supt, 
"ho, 5.11 (left) j ust befol. d.en ,.hulI. 1 commen" 

PLEASE TURI 



. dress rehearsal 

. setting projector 

is Ih ~ fin.1 PI~-t~I~CUI pro, ..... production det.il . Run-llI,oug" is compt~tlt in uch .nd t:~t: ,y respec t. Announce. A"h MH.don.ld 
h,ndl"s cont inuity, p,odllcef P.ul 8""'3'3,, 1 the mlllsiul b,id9C1, .nd produc., Tom S.wylt' times the show .nd runs tht: prOtector 

is the lu t det.il bltlo.t: SIl.wmut Newsteller 
90ltl on the ,i,. Two luhnici.ns h.ndle this 

"' 

9 . viewers ' acceptance 
~ , - -• --. ------• -

• -.--- . 

of prog,.m is checked by M~lIe, .geney 
enc Morse, promotion m.n D,le Wy .n t 

• • -• • -------



Nev. names for "spof ' enten.'d in 
SI'OSSOR'$ CQmpetitiun to discover a word 
that will mean both spot announcements 
and spot prugrams nUl the alphabetica l 
ga mut from "abbreviated bro.ldcasts" to 
"zonex." 1bey come from 645 men and 
v.-omen who either use or make their Jiving 
flOm bro.ldcast advertising. A total of 
1,9J I diRerem names wereell!ered in the 
competition. These names are, as SI'O:-1-

SOft goes to press, still in the h.1nds of the 
judges. 

1'.1aking a decision to change the 
nomenclature o( a major phase of' an 
industry is a serious matter and the 15 
industry figures who an.' selecting the 
name which is to mean national broad
casting on a market-by-market basis arc 
making their drcisions v.ith this tluught 
in mind. They are look ing over the 1,93 1 
names to fi nd a name which v. iIl hclpone 
o ( the mon important segments of broad-

[011 SIJOt" Contest 

cast ad\"crti'> ing find its truc place in 
the sun. 

As kmg as all industry's conception of 
a name is small , the business it represents 
is thought of as small. O.:'spitc thc fac t 
that national ad\'ertisin~ pl:lcf.'d upon an 
individual market basis is, fmm a b.1sis 
both of ad\"Crtising results and Imrortanct' 
to the industry, more viLl i than any other 
segment of radio, it con tinue,> to be 
thought s·Jpplementary. Spot is a grod 
word but since it has grown to mean only 
announcements it's a misnomer (or tiK' 
entire field. Spot most be rcnamed to 
permit it to be recogn1:('d (or what it is. 

The choice of a ntlmc, as indicat('(i in 
previous rcports on sI'o,ooll.'l' "New 
Namc for Spot"' Ctlntest, is only the 
beginning. Once the judges have selecled 
a winner,thc industry will haw to be ~ld 
on using the new name. I I won't be ca~y. 
The mcn who wanl a ncw name in U'i(' 

know that it V.-oI1·t be easy. The (ull 
(oree o( the radio and ad\"ertislIlg trode 
press will have to be placed b ... hind the 
campaign. Station repn.'sematiws v.ill 
have to use it when working both v.ith 
stations and with advertisers. Time
buyers v.iII have to be pcr.:uadcd that the 
Ilev. name is the answer to the misunder_ 
standing of what national broadcast ad
veltising placed market by 1I11rket is. 
Advertisers will ha\"e to be IInde ac
quaint(>d with the new term. 

It ·s a kmgterm opera tioll. this nev. 
nallle for spot, but SroSSOR is committed 
to making broadcast advertising an 
l'a~ier and better·understood medium 
with which to do business. Finding an 
acceptabk ne"' lIame is a vita l link in 
attaining t hat objective. 

TIle winning name will be announced 
in our November issue. 

THE JUDGES IN SPONSOR'S " NEW NAME FOR SPO T" COMPETITIO N 
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ACCOU~T 
EXECUrJ1IVES' 
LAMENT 

PART FOUR 
I OfCA SERI ES 

There is no o\'er-all account 
executives' lamen t. That's 

because there are two general classes of 
account men the executives ..,,'110 "con
trol" the advertising business of the 
clients they service, and "service" execu
tives who con tact house accounts or ac
counts of rn.1jor executives of the agency. 

The fonner group are close-mouthed 
and :Ire loath to ' lOice complaints about 
any fonn of advertising, They art' gen
erally policy men and they have, for the 
most part, come up through the ranks of 
oneoftheadvertising media. Some have 
worked (or newspapers, some with rn.1ga
zines, and some with bro.1dcasting. Their 
former media interests are well known, 
They also feel that advertiser-agency re. 
lat ions should be on m:JCh the same 
ethica l basis as doctor-patient or lawyer
client. For these and other reasons, top
night :lccoun t execut ives tend to be 
reticent about media relations. 

IJaisun Ineu str4~SS h:1f~k of selling 

Hedged around with "off the record," 
"I never said this," and "if you ever 
quote me, I 'll deny I said it ," these agency 
execut ives wish that ilgencies were free to 
do a straigh tforward, honest , devil-take
the_hindmost adve rt ising job for their 
clients. Agency problem accounts are 
those whose presidents are fonner adver· 
tising executives or v.flo "have a relative 
in the advertising business." Big or 
Srn.111 th<.>se account execut ives feel that 
they have to be balilnce wheels between 
the agency ilnd its creath'e personnel and 
the ildveniser and its sales executh·es. 

alld Ull !!iillot ill lu'rtif~lIlur 

I. TIII're'" luu littll ' l'UHrtliu lI liull IlI'lw('c lI 
" lm\\"llIillI" hill :11111 "lIlc" lIHllll' hill 

2, HI'~"ilrch ""111,1111 prndll ec'~ Ih c i"fornwtinll 
f('(llIin'rJ hy:111 :1('I'nlllll e .\I'cllti.c 

;\. I'r"pc r hal:I .. ,·c' helwl'I' 1I Imlg- h ·r.1I n lHI 
,,1I1,rt-II'rlll Ihi"king: is ,,1,1010111 :1t'hic, , 'cI I 

' .. ' ·Bi;.:· · 11t' 1 •• "rk prlllluclinu,. arl' fa.clre" nn'r 
illlc' II ... jl l · " pHI , ' alllp:li~II'" 

.• . 1'lIhlit ' it ~ i:o. "1'1110111 rl'l·u j.!lIi;r,c'l l :I" ;H'I'OIl1l1l 
"roll','1 ie,,, 

(, . I'bu ... IHlard ... :Irl' ;.!"lIt·r:d l,· tl,,' ;.!rt'a I (''' I 
pl :llI ,. di .. rllpll ' r,.. 

• . 'I'hc' rl" " !tHO lilll., "r ... tc .. l inl-! of pr":.:r:II" ,,, 
,1I1111" ""IIH'rc illl" 
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Broadcast advertising is one of their 
greil test "burdens." " In no medium but 
broadcast ing do I face the execut ives of 
my accounts ""' ith a sinking feeling ever)" 

It.·obleIIiS " 'idl 4 ~ liell(S 

I. Few cOf]IOralillll" lo(>k 111)(1 11 IIIIH'rli "in~ a:o. ;1 
IIIIIg:-lc 'TlII i IH'c"lmcnl 

., 
Prt'" li{!(' IIlln' rli"iu!! is b ci ng forcctl 10 110 
rc'ta il ;;;cllilll! 

:t Thc hro:III.:: I,,1 illht'rli si l1;! l>udg:c l j" Ih c first 
lohcc,, ' 

I . Hrmlllc ns t iloI,·c rti,..in g i" difficll it 100 "eli l'i ll cc 
il ('nl1'l h e "CC II or hcl.1 

,., I( ;uli .. i", ." ',,)11:111,11 In' clicnls 1111 a per,.ollul 
rathcr Ih :ul :III ml,·c;li,.il1j:: 1I:!" i" 

(I. Cl icllt..;; turll 10 ,.; pol hrmlllc,,"lillj! olll~' ", h c li 
IllI're'~ :111 l' II)Cri!cl w~' 

0, Ft,..- :"llerti ,.illg fUTlII ,. p a ll der to Ih c \ 'ullil\' 
of dielll,. a" 111111,11 :1" a n c t work ni!!hltilll~ 
IIr"n.h':!.',1 

SPONSOR 
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time I go inlU a SCllSlon on II C;llllp.'llJ,(Il. 
I've had tOugh meetings on mngazine, 
newspnpcr, nnd billboard copy, but 
they '\'e been piddling comp.1red to the 
s .... -ea ling I'w dOlle on radio pmgrmlls," is 
the way one nccount executive who COil

trois $5,000,000 in adve rt ising expresses 
himself. 

"There arc," he s:l)'s. "definite rensons 
for Ihis. PrebrondcaSI teSt inA of pro
grams is nl a minimum, and since lis tcninj! 
is generally n developed hnbil. it's prac
tica lly impossible to obtnin intensive 
enough tesling to COllvince nn ndvertiser 
tha t a spl.'dfic progrn m is idenl (or him. 
When he is told by an orl}1nizn tinn such 
as A. C. Nielscn thnt the average pmgrn lll 
011 the a ir delivers an audien: e which 
d iffe rs lillie fmm that of the prngrnm that 
is suppoS(>(j to del iver Iris special pros
p{'CtS, he wonders, frequentl y, if he isn' t 
wnsting his money. Moreover he rnn 
hear him5('I(, as he puts it , wasting that 
money. 

"Broadcasting is so mas.~,addressed 

thnt it's very diffICUlt (or me, nnd I Ihink 
for anyone, 10 tl)' 10 convince nn adver
t iser th:u he isn 'l buying waste circula
tion. TIlC fact Ihat he is frequently buy
ing IiStl'1lers for his message cheaper than 
he can buy advertising readers in other 
media is lost in Ihe tremendous qunnlity 
of lislening his pmgrnm obtnins. Too 
many cl ients desire mass-nppl.'nl shows 
which will reach only prospective buyers 
of their products. Obviously that 's not 
possible. 

"Some time ago SI'O!'ISOR published an 
article headl>d 'People Not Homes Listen .' 
It would be a great help to a number of 
account executives if you were to pursue 

th iS th.-.ught further. Give us tlelilllte 
figures on who listens 10 our bf11.,dcasts 
and the lanK'IIlS of account eXecu lives 
will be reduced arn.,zingly," w~ thiS 
n.e.'s pmting remark. 

Another agency execu li \"C who "con, 
trois" the accounts he services bemoans 
tl1l' expanding 1l'K.'dia field. "I pri&.' my
self," IlC says, "on bUl1ing up on every 
new advertising form tha t 's developed. I 
ride herd on a Ilumber of food prnducts, 
nnd nnly 60 days ago I was nsked to check 
nnd m.,ke rerununend:nions on giant· 
rtlnrkel broadcnslinJ:. I had our r:ldio 
dep:lrtmcllt check nil Ihe medulln, nnd 
t hey reported that it WtlSll't tI 1"I,1t io1131 
operation and that there was very litt le 
chance of its being na tional for mnny 
years to come. When I made this report 
to the food sa les manngers of my dient , 
they laughed, called me a hucksler, ,md 
pulled out a ten r sheet of a repMI on 
storecasting which had appeared in 
SI>()"'SOR . It gave fi gures 0 11 whnt the 
medium wns doing for one of their com, 
petitors. I cnll ' t blame lilY radio dep.,rt
melt[ 100 5e\'Crely. sinct' storec:asting 
wasn't a radio device until very rl'Cemly. 
I can 't blame myself, OC'CaUSC intensive 
eva luation of any ne ..... or expanding ad
vertising medium isn 't done ownlighl. 
At OI1 C moment you think that something 
like storecasting is n whim, the next 
mome nt you discover that it's:l po"'erful 
sell ing tool. 

" It may sound amusing 10 many busi
nessmen , bu t an accoulH execut ive must 
spend some of his lime playing ~.'olf or 
mOlOrboating or jXlrticipnt ing ill a 11(1111-

bel' of other sports which give him a lion 
business poin t of contact with client 

l-rohlelliS "' i~ II ~,"e Inc dillill 

I . Had io i g n(lr~ '" a ('t' tl ll lll c .\ CCIII;,·c" t'XCCI)t "hCII il " ,,, 11 1,, 
to Il\·e r r i,!t· nu lin d Cl'n r l lll l' lI1 n 'cuII I IIIClld " liOlI'" 

2 . \'lin UII C ill I lic illCllI ,.; try lilI ,. ,.." It! ,.; pnt hn .. ltlt'aS l i ll~ ;1:- a 
, lI e tii u lIl 

J. J)i n ' t"! !'c ll i ll j.! i " frim II Ct! U pOIl 

1. T h e n "" liu lL' II l h ' II II, 1 lu illlt·~ ralt· '1'\ ililu I h e hru':HI. 
(·a ,. I,.it· I Ilrt: 

6 . 'i'1U'rc ',.. l un II lIlt'h II ,.C of rc,..carc h Iu M'1I rutl io 1III II Inll 
Iii tI~ , " "C ,If rCM'a rl'h In llt' l" r .ll l iu ,.d J 

i, C OIi!.j" l c lil pllhl it' i l~' i" Ih e eXI'c l ,tioll , lIul t h c rll lt, 
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exeCu tives. lie has to be fairly good at 
....Imtevcr sport he dects to piny. That 
tnkes time. There JUSt arm't enough 
houf't in n da}' to keep in fo rm for sports 
and to keep up In the minute in all cur' 
rCllt ndvertising media as welL Frankly. 
my golf has J:,'01lC to Ihe devil recently and 
dient~ havc Ix'en COllUlK'1l1il1g about iL 
'n ley think I'm having trouble a l home, 
when .. II that's been happening is Ihal 
I"ve been trying to kct'p abreast of cur
relit events in the advert ising business." 

Even accounl executi ves who daim to 

have "Pllt the president of the advertiser 
in his chair, " have to wOlfy al:out the 
corpora tion 's al1Ou,,1 profit and loss fig, 
ures. That goes even for one ,1CCOUttl 
l'xecuti ve whose wife 's family has VI;l ing 
cont rol of the great corporation wh 'h is 
his clienL 

"The fnet that an exccut iv:: 'CIlntrols' 
an accoullt doe~n't make his life any 
easier than thnt of n run-of-the~l11ill con
tact man ," Slnl,'s the president of a rein, 
li vely ,,~w nd\"H!:N'h! a~ency. He still 
ca rrie ~ ; \:J1:il'\ l .~!;s and nd l'crlising 
visualS pl.'rsoflnlly to his clients. "No 
single corporation in the United Stntes 
Ind.,y has a product thai is without the 
threat of topl1ight col11 pet it ion. Ewn 
du Pon t nylon is eXpl.'eted to face the 
col11jX't ition of a ya m \\;tl1 a new chem
icnl base wi thin the next two yenrs. 
Plastics arc being used to replace steel . 
As a result, 110 business can sit back ill 
smug cnmplacency. 

"ThmH!.h an agency elCccu ti \"C may nOI 
have to worry abou t holding an nCCOUIIl. 
Ite must ",orry about developing adver: 
tising which produces outstanding s;tles 
for the client. It doesn 't matter how big 
an agency or all advertiser is. Size hn<; n(l 
comer 011 bra ins. One advertising mall 
may develop a more productive campaign 
than tllC biggest plan s board in the busi
ness. A responsibility is entailed in the 
IIccepL1nce of an e)(CClllil'e by a diem as 
his advertising agency represcntalive. I 
feel that the ncoounl executive who 
'controls' an account must be even more 
alerl thnn the accoun t man who services 
it . 

"One of 111)' biggest gripes is that 
media .s.11esmen fi~h l for every dollar 
being SJ)Cnt by 3n advertiser regnrdless of 
the problems rais.,od by the product. 
SonlC .s.11es promotional opcr.uiol'lS are 
best handled by newspapers, for others 
magazines seem bc~t su ited. and 
still others cry for radio treatlllen t. 
DespiT f' this I have yet to find an adver
tising sp:lce or time salesman who wasn't 
prepnred to s ..... ear on the Bible that hi~ 

( Please 111m kJ page /11 ) 
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PART ONE OF A SERIES 

lin,,,.ol f,nl 1C¥~ .. 1 bloch long .w.iled opportuni ty 01 luins HlVlnl', new "dio cltn l!! ' 

Studios "e jammed .... ith ,uells during s,l. de but of GUt Mutr,, ', Cub.n ndwo.k hudcl' .... teu 

" 

Inter 
The international market 
must be something besides a 

territory In which to sell merchandise. 
That (<let, after many years of laissez 
faire , has penetrated the heads of most top 
managements of big and little business. 
Missing in this nation's intercourse with 
the peoples of the world is an intelligent 
public relations campaign by individual 
business films to sel l American free 
enterprise. 

EXJXlrt advertising gCn£.>rally is the 
shoddiest of all American sales promotion. 
Vcry little of it is done on a long-term 
basis. Less than 5% of it has ;lny con
tinuing impact. E\'cn labeling and pack. 
aging ;:lIe frequently inept. Despite 
America's great polyglot population, very 
little of it s foreign language ad\'('rtising 
copy is checked by nationals of the coun
try in which the copy is [0 be used, 

Advcrtising in North Africa for an 
intemat ional air transport line right after 
the war feawroo the fact that the air line 
was operating out of the red ink. Since 
red ink is an expression that was not 
idiomatically translatable in the lan
guages of the countries where the adver
tising was being placed, the Madison 
Avenue ad\'('rtising geniuses used the ex_ 
pression "pink stain" in plilcc of red ink. 
It was ol1ly aftcr the fact thilt the ad\'('r· 
tiser found out that "pink stain" meant 
communist tinge throughout the Medi· 
terr:II1Clln countries. 

In South America billboards were 
spread with posters for il canned m.ilk 
with headlines- " I\lilk without Cows." 
Whilt that mcant to the Latin AlTK'ricans 
is obvious, It nlilde the product hililriouS 
in the \\eillthy homes that wcre not pros
pects for canned milk ilnd unmentionable 
in the homes where the product was trying 
10 0]'('11 doors. 

Coc.-Co l. ', ,ummel inteln.tion.1 ,ho,"" fu_ 
tUled Cub.n tenol, Oscar lopu (top left), 
Algentine', Am.nd. Lede,m. (to p li",ht), 
B.uil', An;o, do Inle/no quintet (bottom lell) 
and H.v.n" M"th. Pelu (bottom li9hl) 

SPONSOR 



national Broadcasting 
"'·.UII '· ol· .~ i;':11 n4!ldS 

b".·d.· .. nt' IJI·e s.·II~ ill;: 11. s. 
s~ or~' is 11o,,' SltOlisurs· 

• 

• 

Not only wi th the printed word has 
American international advert ising been 
clumsy. Export broadctlSt advert ising 
hils b.."'t'n notoriously uninspired. There 
arc exceptions, but by and large what has 
been and is being aired throughout the 
world to advertise American Illcn:handise 
iSIl't good business. 

American business is just beginning 
to recognize th is. It is I"cighing the fact 
that- most advertising agencies operate 

their intcnm{ional divisions at n loss. 
Th is doesn't mean that foreign oflices of 
American advertising agencies lose mOllcy 
but that the export advertising depart. 
ments in U. S. agencies do. j\·kCanll
Erickson, for example, was seriously 
th inking, not long ago, of disb.1nding its 
international division. Advertising rates 
on most commercial stations throughout 
the world are so low thaI the nonnal l5C( 
commission docsn· t bq:in to 1),1Y handling 

COSts for programs and spots. Space rates 
in many publica t ions are also so 10 ..... that 
handling charges themselves exceed the 
agency discounts. 

There is only olle way to ovcrcome this 
hurdle. That is to havc export advertis
ing handled by agencies 011 a fcc basis, 
rather than on the regular 15% media dis
counts. I f the fee is adequate the agencies 
will be able not only to hire more compc-

( I'll'(l~ tum to fx1!!t 9-1) 



Music libraries stress 
conlnlercial progralning 

l\'";:lIl1e t;:llent lIlid 

t'II;:alit~· scriltHng t!omhine 

"0 bllilcl to.t listelu~r fare 
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Na tional advertisers are plan
ning to spend more money in 
individual station broadc2Sting 

this season (1948- 1949) than ewr before 
in the history of ;Jdvertising. Radio's 
greatest need now is local programs. Ad· 
vertising managers dream of finding top
quality audience-gathering sho\\ s in all 
m.arkets. They also have hopes of finding 
these programs without budget-busting 
talent fe!.'S. They want to use spot 
broadcasting without facing the program 
COSt factors which have made using I'et
work time such a firancial headache. 

One fac tor which is helping to make 
this dre[ m ceme t rue is the evolution of a 
J6-year-old idea which is ccming into its 

0\\11 from the standpoint of commercial 
programing - the transcribed music 
library. 

There an.' a pumber of reasons \\h)' 
regional and national ad\'ertisers gener
ally have been 510 .... to disco\'er the possi
bilities in programs of transcribed music 



libraries. But those who have discovered 
some of t he special ways in which such 
libraries can be used have reaped a hand. 
some return. 

Hundreds of local sponsors have been 
quicker to see the advantages of the 
music library than n~tiona l and regiona l 
advertisers. Yet the a lmost unlimited 
possibili ties for conunercial use of this 
service have hardly been scratched. 

Today a national advertiser can buy 
music library programs-not just a 
series of selections, but expertly pro
gran\ed music of net .... ,ork production 
caliber-in practically any market . These 
programs will cost the sponsor in most 
cases on ly a lit tle more than the charges 
for station time-sometimes no more. 
They have all the elements of network 
programing except comedians and star 
mc's. A sponsor can buy Virtua lly any 
type of musical program from opera to 
hillbilly (within limits of individua l sta. 
tion program policy) on a lmost any sta· 
tion . This is especially important be. 
cause music by and large still gathers the 
greatest listening audiences (out of 806 
program directors replying to a recent 
[fall 1948) survey made by Radio Daily, 
754 cited music as their top audience 
gatherer). Music comprises 30-35% of 
all network programing and an eVal 
higher percentage of station programing. 

The typical modem trallSClibed mUSLC 

library service is organized to give a 
sponst.r six elements: 

I. Name taknt. 
2. Variety of talent. 
3. Quant ity of talent (provides for pro

graming same talent indefinitely, often as 
desired). 

4. Network caJiber scripting of pro-
grams based on library talent. 

5. Flexibilit) and control. 
6. High production standards. 
Before WRCS, Ahosltie. North Caro

lina, went on the air a few months ago, 
station manager P. C. Sewell sold five 

(Pltast turn to pagt 112) 

•• only E~e lyn Kni!jht lends !jl.mo, to the t'.nl~ription libr.ry 01 Auocilted 

Ct!.,lie Spi~.k blows hot t,umpet '0' Wo,ld 

Allen Rott! (rigt!t) condu~ts fOf Thewu'"1 
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How to read a TV rate card 

The greater part of visual 
I air adwftising today ;s 

handled as a spot opcr<ition. 
Nctwork TV , ill terlilS of th£' facil it ies, 
CO\'cr:lgt', ;md circu\;nioll of network 
rad in, is sc\'crai years away. TIlt' prepa
ration of a national' cmllpaigll in Ihe 
d"ual IlIcdiulll tod:!y i~ a slow, of tell 
frustrating, proC't""5 of ch~·cking and 
(bublc.chccking, TV st:ltioll rate cards. 
Td('\'i~iol1 has added n scort' of new tim('· 
buying: factors, nil of t hem vitally rm
portllnt to advcrt i5('r and agency. 1l,erc 
are !lew \cnns. new scTvi('es, and new 
h('adach('~ for the man who P.1)'S the 
bills. 

j\\ost :ldVCrltSC'TS lenw the routill" of 
media buying to their agencies. Est i· 
mates on T\' campaigns arc sometimes 
days in th .. ll1:lking :1I1d l'wn t hen budgets 
often must be Tcv;!;('d at the last minute, 
AcC\r~tomed to fast answcrs to radio GUll

paign problcnls, advcn iS('rs ask why it 
takes !.O rnu~h kmgN to del iver an esti
matt for a spot G1mp.1 ign in television. 

The answer lie~ with thl' mediulll itself. 
The CO~t of a radio pm}::rarn is a com

bination of tinl(' chaq:!('s and ta lent COqs. 
Thrs i"n't true in t(']('vision . Advertisers 
in TV are in som('what thl' S.1llle position 
as Bro.1d\\ny "an}::els." TheY:lr(' in show 
busim' ....... and rn:tr1y of ",how busine!oS' 
pmhk"ll~ arc now tlwir direct (1:lIICCnl. 

Ther(' are problem." of rehcarsal~ Oil_and 
orT<aml'fa. '-{'{ (O~t~. makc-up COH~, COl" 
tunX'". film ChMj.!CS or all kinds. "I'ccial 
pmdunion Clrl'C[~, ~et-llp nml ~trike 

chaT!.:('~. and a J:mwing Ii"t of other TV 
~",:f\·IU·". 111(' nnly way to ohtain a H'al 

., 

cost figurl' is to start with a S('t of TV ratt: 
cards, For many, TV rate G1rd~ arl' an 
Al ice in \\'onderl:lI1d rx(x'rience, 

Tom l\kDeml0n, of N. W. Arer, who 
has placed both spots: and programs in 
T V, summarizes hIS problem thus: "After 
the campa ign is decided, you take a copy 
of Standard Ratt and Dati! and pr('l'arl' n 
prdiminaryestimate. 111en, you Ie-ok in 
your files for till' lateSt rate card from the 
stations you·re going to usc. You figure 
out your costs all over again, If they 
chrck , and vcr)' oftell tlrey won't, you con
finn the rate \\ ith (lte ~tation rep or sta
tion itself. Even tltrl1, YOll sti ll have to 
get it in writing before you're certain your 
es( imatc is r ight!" Anothcr tinl('buyer, a 
\'C(Nan of many years of agency radio 
work, adds, "Even with 15 years' experi
ellCl' in radio (illlebuying, I still don't 
know in nil cascs whether or not J have 
corrcct figures in lcievbion. SonX'timcs 
nobody knows \\'hat the m!>ls art' go ing 
to be unt il the camp.1 ign is over." 

M any kading advcrtisers \\;11 be using 
film programin}:: of various types in T V 
campaigns tltis fall. It is a quick, if not 
the least e:l:pellsiw, mlSw('r to thc problelll 
o f gett ing a start in national T V adwrtis· 
ing. It is cOlllpar:rble in mall)' ways to (hc 
use of e.t. programs in radio. Rut there 
are probk11l~ in the lI~ of film tlrat no 
user of e.l .'s C\'er f;tced. 

First, he C;t ll cx!X'ct to pay a facil ities 
dKlq::e, in many cn:-{'~, foTtlre nirin}:: of his 
film. Radio stations, almo~t without ex
cepticm, no lon}::eT char}::l' nny ~pccial 

r:r.te~ for handhng tramcribed sIK'l\\"S, 
Film prn~rallls, hmH'wr, require sl'eci.11 

h.1ndling by c:t.:perienced cngineers and 
project ionists. He will, in all prnb.1biJity, 
have to decide be{\\·een 16mm and 35mm 
prints. 1lle larI!er size gil 'es him better 
qu.,lity, but is more expensive and not a ll 
stations haw 35mlll equipment. Th(' 
sl1la ller-si:ed prints can be handled by tir(' 
cqu ir ll1ellt and persollllel of all T\' sta
tions with fi lm facil ities, ., It hough this 
isn't so indicated nil a ll station rate cards, 

ror example, let'S ~1)' ., sponsor plans 
to llS(' a 20·minute pmgr.,m film, oncc 
wcekl)', on tl'n TV stations in as m.,ny 
mnrkels. lie has chosell a 20·minu(e 
period beGluse of the growln!! popularity 
of the 10- 20- .. W-minute segmcllts in tht' 
\'i~ua l medium, .,nd the 20-minute time 
period's .,bility to fit well into a stat ion's 
progrnm structure. Here are othcr prob
lellls he might face, 

HoI\' a film will look on a TV rt'('('iver 
depend,; a 101 on what kind of equipment 
a stat ion uses in its tel(,castingoffil m pro· 
grams. Some st:l tions use the rda tivdy
l1e\\' image orth icon canX'r.1S (whidl work 
fairly \\'ell llnder adwfS(' light condil ions 
but with a loss of picture quality) COIl

ne(tcd \\-jth a film projector.t Others u!'(' 
the older icol1oscopes (which giw good 
quali ty pictures, but require more light) 
and a projector. For a film to be scanned 
with equa lly I!ood results in all markets, 
booth ad\"CrtiS('r and agcncr should kno" 
in advance tl\e type of equiprHe'nt that 
\\'il1 be u,;ed, The adjustments in film 
light ,·:r lue can be made in the film pro-

',h ""'i'''n,i.v M TI· <"' ...... ~'" ron I.r fir/his "n", in 
",~/apnor,,'. 
tF,/", II .... "" ... ,/ b~ n P'~~OI "'i",l"·"""/ ",,!rlo.-V'''' 
.. {" .,.....;,,/1"1 ,,,norm 
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rudiu ral e hu·e ~III " 

~'ur' Ulle\\~. TV b .. yi n ;: 

is r,,11 or h"rdle s 

cessing laboratory. This fllctor can some· 
times be determined from the listing of 
~tation fllcilities on a rate card. Many 
11l0restationsdon't mlkeclcar whicil type 
o f equipment they usc for. film work and 
this has to be determined by contacting 
the station or the rep. 

With these questions se ttled , the spon· 
~r's campaign 11lO\'CS into the buying 
phase. The ten markets which the soon· 
.ioOr wishes to use are, let us say . Los 
r\ngeles, Washington, PhiL,delphia, B.1hi· 
lIlore, Detroit, St. Louis, New York. 
Cincinnati, Richmond, and Chicago. In 
cllch market he wishes to do considerable 
point-of.sale promotion . The considera
tions which the agency's timcbuyer must 
keep in mind will thus include availabill' 
ties, costs, facilities, and discount struc
tures. 

In Los Angeles, the first mllrket on his 
list, the advertiser has a choice of two TV 
stations, KTLA (Paramount) and KTSL 
, Don Lee). KTSL quotes time classifica · 
tions of A, S, and CcL1SS time. KTLA , 
hO\\'cvcr, has a bL1nkct' rate for all hours. 

KTSL lists a l J..week film ~ate of 

(Pleast lurn 10 'pagt 12J) 

, . Som<ttimu uthuu.l, .,e m.nO-lo,y 

f· It',seldom .rowed on .11 chlrgu 

]. The,e .. e. lot of "sped."" in TV 
.(. Service ch.rgel mnl be che,ked 

5· Comme,ci.1 time il slill f1txlble 

6· Time ch"gu chlnge u o~t"n u monthly 

1· f"w s4tions contact for. yur 

8· R.'e p,ot"d!o~ ~.,iel with o ~ tl .1s 
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Ilnll'lI' ... 11: ..... 'Un." n. .. I ,Jt_ •• _· ... 

DU MONT TELEVISION NETWORK 

TIME RAllS 'OR STUDIO OR REMOn PROGRAMS 

"' .. 1.'10 .. '. ,10 .... , . 11 ... 1., 10 .. 10, I .. ", 1_1. 10 .. , 

Class A 
7.\ 1 PM·MOII .· 
Sal 6-1 I Su ... 800 480 )6() 320 HO 160 120 '00 

CIO~1 e 
6.7 PM Mon· 
So,. " !lOOn· 
6 PM S~". 

ctau C 
6)0 390 291 260 19) 130 97)(1 80 

t2 fIOOn·6 PM 
I' PM.S,gn·o" 
Mon. ,h,,, Sol. )00 300 22) 200 1 so 100 7) 61 so 

10% I ... wh." fU ... 0 .. 1, I. u • • d on p . r.od. 01 I; •• 
... I .. ul •• or '"0" . ...... '.'" ..... ~.", .............................. ... ,~ ". ,.'" 

REHEARSAL CHARGES 

175 tor hlsl hour. 

$37.50 tor each succeedIng consecullve hall hour or any por 
lion thereol lor hve slud,a shows M,nimum rehearsal tee 10' j,Y'" 
CQmmercial spot Clnnouncemenls~S37. 50 

Six·to·one rollo In studIO rehearsal lune IS reqUIred except 
where Ihe noture 0 1 the program is such Ihal, In our oplnlon 
a lesser rehearsol period WIll sulhce 

U5e 0 1 any available studIO and eXIsting camero Ioclhlles 

fIlm show reheorSQl 01 10':'. 01 dayllm!! rOle 

AGENCY COMMISSION 

CommIssIons 01 15':~ on I;me and rehearsal charges WIll boo
allowed 10 recognized odverl\$Jng agenaes. 

No olher dliKoun,s Bllis due and payable when ,endered 

SPECIAL FACILITIES 
Roles lor nel· ... o,k Siollons. relno'e p,ckups, package programs 
palhcipal,O'IUi.ond 10' produCllon servIces such as laie"l. selS. 
co"umes. him cu,hng ond ed'\lng, are avaIlable upon requesl 
Addlhonai charqes WIll be made for the production 01 Ihe com 
me/clo! message They .... ,11 be delermmed by ,he type 01 
CQmmerClO! treo'ment agreed upon and ,he omoun, 01 ver 
"rahon ,nvol~ed 

SERVICE FACILITIES 

In orranQtng and presenttng programs. ,he se'vlce~ 01 Ih~ 
Slohon', progrom depaltmenl. a slaf! dlfeClor, and Ihe com 
rlele slud,o and technical slaHs necessary to the presenlahon 
01 a program w!1i be supphed · ... ,lhoUI charge Addlilono! 
cho/ges lor programs requiting speCial prociuchon or ollgl' 
naunQ 01.115100 01 Slotlon studIOS 

~ ..... ,,<~<,,' lor the ser~lces of steft onnouncers upon requeSI 
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Don't guess about 
your conlmercials 

listtntr ArOUI.' il ch.,ltd by Ilylus on g,.ph 

Millions of broadcast adver
t tising dollars are I.:asted be

cause spot and progra m commercials are 
used without testing. Theadvertiser who 
uses a pat slide rule is operating: about as 
much in the dark as is the producer who 
uSt:s no gUide at all. These are among the 
conclusions reached by Waltcr Weslcy 
during his first 50 research studies of 
broadca$! advertising for ad\'(>rtising 
agencies and clients. Wesley, who is 
President of Gilliland, Ranscen, Wesley 
and Ragan. reports that the only sure 
method of testing response of listeners or 
viewers to broadcast advertising is by 
ch;lrting the automatic responses rather 
than by subjective research. "Ollce a 
person is asked for his or her rt'action the 
re~ronse is rea.;oned, not instinctive," 

says Wesley. "We have any number of 
examples where the subjective response 
was completely contradicted by the re
spondent 's galvanometer- taJX'.· ' 

One woman with a high business and 
JX'rsonal I.Q. reported that she thought 
the Gene Autry program was " kJl,,·brol>.·'· 
and that shc wouldn 't be caught listening 
to the Wrigley-sponsoroo westem pro
gram. /-Ier instincti\'(> reaction, as re
corded by the galvanometer, indicated an 
am.1zingly high response {'vcr}, t im{' Autry 
was introduced or sang. Faced with her 
own graph she admitted that she thought 
that Autry was one of the grea test Singers 
of rangc music she had ever heard. She 
addcd, "Gene AUlry can sell me any
thing." Had this womal1 been on a pan{'l 
" , ;;-;1, ... ,";",,1 ,I,·,j,,· 
,·,,,·,,j,,,,,,1 '"'1M ''' ..... 

of any research study which did not use 
an electronic recorder of emotional re
sponse, she ..... ould have been reported a 
nonlistener to Autry. 

Wesley calls his mcasurement of re
sponse to ad\'ertising the Arousal /I.\cthod. 
Recording of people's emotions through 
mcasuring nervous response is not new. 
When a person is stimulated there is a 
spurt of sweat in the palms of his hands. 
This sweat changes the electrical resist
ance of the skin and thc galvanometer 
measures this changing resistance. The 
grcater the emotional response the greater 
the swing of thc stylus on the tape which 
records the respondent'S emotiona l re
act ion. 

111e !!al"anol1lcter was first used in 1890 
and fin'l employed in adVertising research 
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in 192i. Wesli.'), ~Ot his icka of mcasuring 
objective advcrtising: rCSIXJIlSl.' whilc 11(' 
W;'lS a st udent a t Nort hwl'Stem Univer
si ty. After leaving the Nav)' carl)' in 
19-16, he persuaded his profl'Ssor at 
Northwcstem, A. B. CiIIll,lIld, 10 !>upcr
vise the building of a superscnsitiw 
galvanometer. The mach inc ..... as de
signed by Emil Rall5('en, another Gilliland 
student at Northwcst('rn. The three 
were joined by Arch B. Ragan, another 
psychology major (Yale), and the firm of 
Gilliland, Ransccn, Wesley and R<'Igan , 
Inc., cop)' and commercia l broadcast 
advert isinp: testers, "'as bon!. 

Acceptancc of Ihe AroU5.11 form of re
scarch has nOI been rapid. 'nl..:re have 
been some a rt iclcs in the Hade press 
abo ut tht' "pa lm-sweat measuring" re
warch but advertising l,'<'nerally has 
looked upon tll(' device as a fad. The fact 
thm Shenll.1n P. L1wton, Coordinator of 
Radio of the Uni\'ersity of Oklahoma, has 
a number of gradual(' studt'IlIS working 
wilh a like device. s('('n15 to cmphasi:e the 
industry's skeplica l appro.1ch to "measur. 
ing emot ions," as some called it, and 
"rad io's lie detector," as others labeled 
the device. 

Despite the slow Slart, facts have begun 
to raise their heads, ComnK'rcials which 
have h igh Arous.1ls produce tOp salcs re
sponse t ime and t ime aga in . Prin ted ads 
were tested by tht· Wesley Ill('(hod and 
then keyed and u5('d in split runs of 
magazines and newsp.1pcrs only to prove 
that the bcn er the Arou5.11 the more 
etfe<:tlk1 lthe ad . 

An Arousa l test was made of a Hudn ul 
(ace powder advertiscmen t headlining 
" Don 't look older than you arc." Most 
advertising autho rit ies have set 30 <'IS the 
age lewl whe n women become conscious 
of a "youth " appeal. 111e Arousal report 
ind icated IIk11 womcn starl worrying 
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ahout lcoking older at 25. T his was a 
key as to where the adwrt isel11ent should 
be placed. Infonnation like this S,lves 
thous.1nds (If dollars and increases adver
tis ing response as much as 500/,-, 

AroUS.11 resca ch is research into the 
emotions of the individual. Wesler says 
it is impossible to do emotion measuring 
on a collective basis. (University of 
Oklahoma has been measuring the CillO
tional responses of 25 prople a t a t ime.) 
Each person responds to stimuli at a 

SIN GING CO~~UCIAI 

" . " " " " .. 

COPYRIGHT, 1947. BY GltllLAND. PANSHN, WESLfv ~-';D Pt>GAN INC 

d iffe ren t ra te of spct:d, Since Wesley's 
system is aimed spxifically at measuring 
ind ividua l variations in response. bul k 
measun.'nlf.'nt would clearly I:e impossible 
for him. 

Measurement of ccmmcrcia l impact is 
of grea tly reduced usefulness unless thcre 
ca n be pinpoint correlation bet l-veen t il(' 
emotiona l response and its specific stim
ulus. Another vi tal reason wh}' each 
person is tested individua lly is tha t the 
ArouS<11 J\'lethod of reS('arch calls for per-

ANN DUHCU CH ORUJ 

sona' inter\'icws- conferences which un· 
cover wh2t caused e?.ch re2cticn, as far a~ 
the psycholcgist and the subject can dis
cover. (Since eT110t icna l resfcnse cannot 
always be t T?C<'d wi thout heurs of deJ"jl1(: 
into an ind ividual's past a certain a rea 0 

Arousa l resrcne is frequently left un
charted.) If <:11 a ttonpt had been mad\' 
to test a par.e l of wcmen of varicus age~ 
on the Hudnu t powder question the 
under-25 : rar t of tl-.e ranel ", .. c.uld have 

( Pftll5t 1IIrf! 10 paCt 102) 

ANN DU HCEII CHOIIUS 

HtotiDS 



• 

I 

• 

• 

SE LLING 
Tob y • Davicl's IS 

HOBBY 
• • • in the 

Detroit Market! 

TOBY DAVID the 
disc jockey with a thousand voices, and hi~ 

cast of fun 'makers! A great disc show head
lining music <tnd Toby's big list of wacky 
dialec ts goes on CKLW each weekday morning 
6 to 9 a,m. Toby handles a commercial cleverly 
... while he tells his listeners what to buy, and where. He's set sales records on 
big' name network shows with nationally marketed products. No matter what your 
product .. . (or men, women, or the home, Toby can do a re..l l seILing job! Avail
abilities are being rapidly taken lip. \Vr lte , wire, or telephone at once! 

* 
.')(), OO() " 't\ ')Vrs ... SOON! 'To ~'(P anttld of Ih, ,xpa>ldmg 
lluds of rhl.! mal"~er ... /0 (JlCDlIT<lgt a g r t(lUT IOY.Jlry to pl,~IIC $(11'1("(, dn~ 10 

51Ttllgrhw our a/Teddy cunable: POSI{IOI1 Wlfh Iz.sUlieTS <111~ aJl'tr{UeTS, CK L\V 
WIll $0011 brOddcas{ wIth 50.0X) wafts. 'Tht Dctrolt Area·! OO{ Ttl 1m bu,· It"l/l 

thell p<1c~ a nC!(' selllllg wallop bty.:md dupllCatlOll III thl! rtglln' 

Guan.ltao BU1kJin},: 
DetrOIt 26 

J. E. CAMPEAU 

P USlru:l1! 

AOAM J. YOl):O>C, JR. , bl . 
.'\mlOlldl R CPUS(yJIGtl\·,· 

H . N. STO\'I:\ &' Co .. 
Cmwdulll ReprcsclllmLw 

5,000 Walls Day and Night- 800 kc - Mutual Broadcasting System 

" 

~~--------------~--------------~ 
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Givl!-.ways .tppUllo Ihe gambling 
inltinct. Thl! public is sernd b,,,,t 
whim altso1<;led by thl! quality of 
entlfltainmenl,a,horl th.n by the lure 
of g,in. 

J ,\~lt;,. L,\ II Ut:,\j ' t : FI.'
III",,,..,,, ~_·r_('''''''''~I''. ~'f.'<': 

Wfl don't nud tho: FCC \0 lell uS 

wh.t is .ighl D. w.ong wi th prO!lram. 
ing. What WI nnd il cI"ifiution 
of Ihlt wa.d "buy" in the NAB 
code. 

t :IJ(; ,\1I "UII.I" 
1',u"Jml • . lIlrS 

Until the FCC lin h.d an oppor tunity 
\0 cl.ti fy tho: .;tultion , NBC will 
.'ct pl no . ddition.1 ' ;V!t.IIW'Y 
programs. Programs which dlepend 
primarily upon elltmenh other th.n 
enter tainment, edu<;ationaland new, 
.... lul! 101 thlli. ""plebility "ll • 
det,;ml!nl 10 thl! indllSl,y . 

,'" IU : Til .\:'11.\1 t: l.I . 
1',~ .. <b"I, ,\ lit.: 

We believe give_,w • .,. shows I,e 
p.rt of the Americ.n tr.dition of 
pl.yin99.mu. Proof of their enter
I.inmenl v.lue is the si.e of the 
audience .... hich they 9.ther .nd 
hold. 

CIiAttLES II ,\IW.: U . 
f:~.I"" 1""'I'ont .\fun,,_. ,\ /Ie 

Wh.t"1 nnded i .... ner .ttitude 
toward the I;.e of jackpots, r. ther 
th.n indusIry regul,tion. The pub
lic doun'tlt,v .. 10 lilt .. n. 

~ 11.1,1 D I c, ~H'm'IIY 
/",,;01,.,,1, I' I, /'., Inc. 

ShOWl Urn .. ting b .. uus.. they're 
tntef\.,nong Stop rltt Music gets 
high fltings in C.n.d. where we 
don't m.ke give-.w.y phone caUl, 

.. 
.\1 \U" (:nOIl"O'i 

"''''/''''''. "S/"I> /I" \/,,,,, " 

Give-a\¥ay quandary. 
nlJ~· -.. n-:llldieJl.·c '.'cnd is . · III· I· .·n'I~- hein;: 

I·f~s"· ic' cd b~- ill'r:l-illdnstry :u·'·ioll 

The i\ lutual Bro,"ldcasting 
SysU'1ll has led the trend 

awa)' from programs that arc designed 
purdy to buy audienC('S. The huge jack
pot type of program, with little entenain
nll'nt but a great appeal for those looking 
for somClhing for nothing, will N' no mOle 
on i\IBS stations staning I January. At 
that time the Nationa l Association of 
Broadcasters Standards of Practice be
come elrective for the four networks. 
Even before the e(fecti\,e date of the code, 
i\IBS's "big mOl1ey" prograll1 , Thrl'l' for 
Ihr MOllt}', was taken off the air: The 
elimination of this g,\'e-aW3)' show was 
d('cidcd on by Edgar Kobak, president of 
the net\l'ork, despite the fact that a num
ber of ad\"enisers were intetcsted in 
sponsoring it. 

The forthcoming dl.'Cisioll on what 
constitutes a lottery on the air by the 
Federal Communications Commission, 
\I'hich wasexpl.'Cted some time in October, 
will not be reached much before Decem
ber. The hearings originally schedu led 
for 10 September ha\"(, bern set back to 
some time in October. The NAB has 
oc-cn vacillnting, first praising the FCC 
1Il0\'(' to elimimllC gi\"('-aw:1)" programs 
and then denouncing it as an mvasioll of 
the program rights of stat ions. I t will no 
doubt present a brief atl<lcking the Com
mission's attempt to (l'gulate this typ<' of 
progri'uning. Although much of the in
dustr), (1.'(' ls thm gi.lnt giv('_a\\'ay pro
grams arc bad for broadcastillg, the 
Association fl'ds that thl' FCC m Il' OIX'IlS 
the door to further progrnm rq.,'ulmion 
and this th" ASS£X"imion must fight. 

Both ABC and CBS 011'(' exp<'cted to 
pr('scllt briefs on the 5ubjt.'ct to the COIll
mission. The fonna h,lS o,'er $2,000,000 
in bu~ill("l's hinging: \tPOIl all rcc decision 

COIICt'ming the usc of telephones in con
test programs. Stop tht Music is the fil'3t 
hour-Ion,t: program to make ABC an 
audience contender with NBC on Sun
days and it is to be expected that ABC 
will not surrender this program without a 
bank. CBS would not be as hard hit by 
an FCC order barring telephone games, 
but considers that the right of networks 
to program in what they sec as the public 
interest would be hit by an adverse FCC 
program ru ling. The CBS Hit tht Jack
POt, sponsored by DeSoto-Plymouth 
d('alers, has been "cry successfu l, though 
most program proauce1'3 think it has less 
of the loltery slant than most of the bi,g 
give-a",'ay productions. 

NBC, as already stated, is awaiting the 
Commission's decision before making 
plans. It has used the pending action as 
a reason for rejecting further programs of 
the lotter), type. NBC's Tn"h or ConSt
quenctS, whose Miss Hush and Walking 
!\ tan actually started thc trend, \lill ha\'e 
another giant promotion this season. 
E\"cry legal prC'Caution \.\'as taken, how
e\'('r, before the first "mystcr}' ,'oice" was 
u~ by Ralph Ed\l'ards, the program's 
O",ller and produn'r, and there is little 
chance that the TOe 1948 game \lill be 
constmcd as a loltery by the FCC or 
anyone else. 

Indepc.'Ildcnt stations which ha,'C been 
worried about their local games h:'l"c 
taken heart \I'ith the POSt Office decision 
that Ttl/o- TtSI is educational and not a 
~;Jmc of ch,l1lce. Literally hundreds of 
versions of this ~ame arc current on sta· 
tions all o\"o:r the U. S A. and a decision 
b.1rring it would ha"e affected hundrC'ds 
of sponsors. I t is expected that the FCC 
.".illnot nl le:l game:J lottery ifit has been 

P/r(1St tum /0 p..liZr 64) 
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H ere's an adve rtiser w ho is ;nlcrcstcd in cottragt. 
And. he is onc of a number who arc using The KMBC
KFRM T eam! The KMBC-KFRM Team is Ihc only single 
broadcaster [ 0 complclcly cover Ihe acmal Kan sas City 
nadc area. This comp rehensive coverage is specifically 
desig ned 10 give the adve rtiser an econom ical means of 
reaching [hose mi lli ons of consumers who look [0 Kansas 
City as th cir trade cap ital. 

' ' ' jlh programming from Kansas City. T he Team has a 
po[cnlial audience witbill Ihc pro"cd 0.5 mv/m co ntour. 
as illusn alcd, of 3.659.828 people ... all important con
sumers in this rich Heart of Am erica market. 

The KMBC-KFRM T eam provides, 100. for Ihc firSI lime, 
valuable service 10 Ihc listeners in Ihis Icrri lOry. M arkel 
broadcasts come di reCt from the K ansas Ci l}' Stockyards. 
grain. poultry and produce quotations are right up 10 

the m in ute, and praCtical programs o n agricult ural 
problems arc daily feat ures direct from The KMBC-KFRM 
Service Farms_ 

The KMBC-KFRM Team Serves 3,659,828* People 
7th Oldest CBS Affiliate 

KMBC 
OF KANSAS CITY 

5000 an 980 

PI 1t .)q" 
R~presented Nltion.1ty h 

FREE & PETE RS, INC. 

OWNED AND OPERATED BY MIDLA ND BROADCASTING COMPAN Y 

OCTOBER 1948 ., 



'fIll! IJld lIillllf cllilllg'Ctb . • • 
Hud i ll 19.1/. Sum l1ornf(w ,'o/I/ed 111(' nome "SP<J'" 
/", S COI/ I/OI\(' nOIl. 'II. /1,1'., III a In/'WIS 10 ,denlif)' 
( ()//I,"ITrmf '" 11(0(/("'0.\ lin g ill .ft'l, 'C fl'.! IIIllr/.: ('IS. .. \' ia 

" 1111 1, '''1'/'0'' .If t>(lII/J \ (' d fO IIII' .1:",11"1'111 {'ltllI uf 1/('(. 

" .. , I.. """fII/'tlllil/g. /le,d. il/ /<),11, C. O. Lflnglfli.~. 
, '(nit/,'III II/ I ml!:- Il or,h 1'((11/1((' I'ro,::.rlllll_t, JII,' .. \\ (/J 

~('II"'fl/lllflll<l::.n "l,ht' /rll/!{aiplioll di.-i(il'l/ or So}/' 
111111'- (I"nol1. I/lf, h ll/ell P'(I'/II."<'(I /hl' \"['ili,'k !l1U1 
111""(" .'i/'" (. ( I ) fI ',,:.; 11 11' \'/10. ' 1',1'111 {o,m {~r 11'0(/(/1'0,\"

lilt.: I.' , ill.' 1101 11,11/111 llli l 'Ior/ill'f, <11/(1 (2) l/forid,'1f (/ 

but the lIebide cill1ies UII! 
71lrough til(' inlf'fl"l'lIillg years. frOlI'I'I'cr, r"~ hroil1-

child (If BornlOIl /11/(1 8011'('11 10"" ilf ""ginal 'm'(II11I1~ 
lind 11m, Ihe ;mlu,I'lry herallb /I Jl'col/d fllri.l'Tt'ninj!, 

Hilt T/'Oll)!/' tIll' old mlnll' cllUn,I:,(,lb, Ille l'l'hie/", 
"l'Iff trw/Saip,ion;'"dl ((/"i~'," {)/I (/,f III" "C.~I IIII'tIIlS 

10 prlllllot" !ir""J In illllil'idlllllh' dl'.I-il('d nWr/"('H, 

To/dar f. /JI/J.!.l i 'nnh is fnn'mn_H ill lit" lil/r('f{' dnrc 

10 f(,ll/lI/i:" dll' 1I1{'/lw'! oJ IIl11iOl/(/1 <llh'/'rfi"illj!, 
Th. 'n'/II iii',' d/(· plu·/wm.'/Ild ,I/lCl·I'X.1 of lite Ll/nK" 
Il'/Jr,1t pll/I/. " \~'lh(lr/" Cl/lihr(' PrOl:,f{)//H III LO("(II 
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600 Cld"ertisers 
More thCln W rth showS 
do buy LCing - 0 -

Broadcasters a TC .... cleoming l revi\'al 
o f full-sca le national and regional 
campaigns o n selected stalions vIa 
tran sc ription. This powerful method 
o f broadcast advertising grew to 
rn ':Hurit)' in the ca rly '30's but with
ered on the vine through lack of 
leadership. Rece nt ly, modern Argo. 
nauts of Advcrti~ing "rediscovered" 
this direct line to consumer saJes
a nd the revival is in fu ll swing! 

Two yea rs ago Lang-Wonh read 
the "signs" and bcg.ln preparations 
to assist the Indu stry in a revi":ll 
that \~as inevitable. April I, 1948 
it emphasized its position of leader-

ship by announcing a special com. 
mercial program service fo r ad\cr
lisers and agencies. 

Today, afte r 6 months. Lang
Worth afliliatcs a re servicing 6 18 in. 
di\idual advertisers with te~ted pro
grams of network calibre, , , at local 
sta tion cos t. 

Sales have been phenomenal 
au tomobiles, groceries. dry goods, 
tires, drugs, insurance.je"clry, paint, 
shoes and radios arc being adver
tised and sold by Lang.Worth pro
grams .. , ,and paid for Irilll mOI/<')' 
Ihat ,,'as/orm<,d), spellt i1/ olh<,r media.' 

Foremost in the series 01 spe ciol production 

shows offe red b y 011 Long-Worth stotions ore: 

THE CAVALCADE' OF MUSIC: Big-timeentertainment,wrillenandproduced 

with t.:lilor·made precision, Features 35-pi«e pop-rolK'ert orchestra and 16-

voke chorus under the direction of O·A rtega. Spotlights a galaxy o( all-Slar 

guest acts. such as Tommy Dorsey, Anita Ellis, Vaughn Monroe, the Modern. 

aires, Tito Guizar, Riders of the Purple Sage, Frankie Carle and many others. 

Acclaimed by ad\'Crtisers as the most dynamic musical show on transcription, 
}O mimlitS, ona ""uk/)'. 

THROUGH THE LISTENING GLASS: "Ad,,",",~i",h,Wo"d"',"dof 
Music !" AnOther brillian t Lang-Worth production starring the radiant voices of 

the "Sih-er Strings" undcr the direc tion of Jack Shaindlin. Features weekly appear. 

ances o(lhe reno"ned Lang-Worth Choristers and a carousel of guest vocalists, .. 

Dick Brown, Joan Brooks. Johnny Thompson and others. Program is a kaleido

scope of your (,\\Iorite music ... ·...,ilten and performed with dignity, grace 

and glamour.}O minults, on(t ""ttkfy, 

THE EMILE COTE GLEE CLU B: Oo,of''''mm"om~~i.I""i''i"~dio 
today. based on the consistently highest Hoopcrs of any tr.lnscribed feature. 

This celebrated all·male Glee Club of 16 voices-\.\;th soloists Floyd Sherm;ln, 

Stanley McClellan and Percy Do,·e-boa~ts a completely differcnt and arresting 

"sound" .. ' in a repertoire of more than 200 \.\ell-kno" .. n standards, pop-tunes 

and memory mclodies, Program has "class-appear' to the solid buying class 

and meets the demand for "across the board" programming. U minliU sho .. -s, 
, (ilm'S .. ·ttkly, 

For f,,11 listing of Long-Worth ofliliat~J slations, contod: 

LANG-WORTH feature programs, inc. 
Network en!ibre PrOf/filIllS 

nt ,Com! StntioN eos/ 
STEINWAY HA LL, 113 WEST 57th ST ., NEW YORK . 19 , N , Y. 



B .. ~d upon th .. numb .. , of p,og,ams dnd an· 
I nounc"m~nll pl.c~d by sponlon on TV ,tao 
lions ud induld by Ro,.b.u9h R .. po,t on 

\hltvision Adv .. ,Iisin9. BUli"~u pl.cld fa, 
month of July 1948 il uSld 10' lOch bas .. 

' 1111 

I If 1\"IOOf\ 

~~r(lMOIIV( 

,UI(lMQllil 

Local "I V broadc:l~t adverti~ing b ~etting the r.1Ct: for the industry . 
Taking the business rlaced in july as overall base, Augusl busines~ 

ro~ ... 19.1 <;;. june was 1 8.7~~ under July. There w('re 20 stations re
roning iLl jULl(" 26 st:ltions in july, and 29 in August. Not on ly was 
mure ild\'crti~illg plilcctl in mort' ci[ie~ but in s l'o.""'stm's constant base 
uf 19 ~tations III 10 citie~ there also was a ~«,:Idy incre<lse locally. june 
index was 47.6, july (th(' ba~e) 58.3, Augu~t 64.6. ~etwork TV business 
was off ill August, tlowll to <)8 from the july base of 100. It was also 
off' (frolll 58 to 5 1) in the IO-ehy s..lmplc. National and regional spot 
~Iid do\\ n in August from july to 94.5-orr 5.5. The fixed national and 
regional SpOI ~amplc show('d a greater decreas(', from 77.5 to 66.4. 
Food went over 25~cofthe money in\'Csted in network TV, with auto
motive tlealcrs spcntling almost as much locally . 
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.In its endeavor to bring Detroiters a diversity of entertainment, WWJ· TV, 

Michigan's first television station, has added weekly televised broadcasts of 

the Detroit Symphony Orchestra to its ever.growing list of program features. Compti . 

ments received from the thousa nds of television set owners in Detroit attest 

to WWJ ·TV's perfection in tethniQue du ring the first broadcasts of the Symphony. 

It marks another milestone in the progress of WWJ.TV, which, in its seco nd 

year of operation, has already become an effective advertising 

med ium in this multi.billion do llar market. 
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• 
AfflllA f{O WITH 

American Broadcasting Company 

• 

Taylor-BorroH & Co mpany, Inc. 

I The Canadian Listener Speaks 
HccclH $u r\'l:'ys llI110ng Qmadinll liSlen

ers by educational and radio groups, r ... ~ 
\'cal a p.1\tcrn of thinking which in part 
parallels their inlclkCllml U. S. counter
parts. In their :lggressi\'c backing of 
privately OImed broadcasting Sl3t ions 
v('rsus th ... C.,nadian Broadcast Corpora
tion , the}' di1Tcr from dialers in the 48 

I states because there is no similar condi, 
tion ..... ith which thc latter cou ld take 
issue. 

In a survcy conductcd by I. O. D. E. 
(Imperial Order of the Daughters of thc 

I Empire), 97% of the respondents sta ted 
that the independent stations perform a 
very nt'Cessary public servicc that could 
nOt be give!} by thc eBc. Replies statcd 
that the place of thc local station is as im
portan t as that of thc local ne\l.'Sp..per. 

In the same survey a question was 
asked if the IiceLlsce (and all Canadian 
listeners pay a license fe(') were in favor of 
the C1nadian Broadcasting Corporation 
assuming complete control o\"er all broad
casting. The response was a definite 
"No." Ninety-six per CCnt \I.'ere of the 
opinion that the Corpora tion, as it is re· 
ferred to, exercises 100 much control now, 

I The majority stated that thq feel that 
competition between indc]X'ndent sta· 
tions and the goven11l1erlt controlled oper· 
ation keeps both sysll'ms on their toes. 

Dcspite their desire for the independent 
"tat ion operation, 75(; of those who 
answcred the I. O. D. E, survey con· 
sidered th:lI the eBe maintaint'CI a octter 
ha lanced program structure than the 
privately o\l.11ed stat ions. They felt there 
was [00 much entertainment on the pri· 
vately 0\\11Cd stations and not cnough 
servicc.type of airings. 

Sixty.five pcr cent of the reslXlndl'ms to 

this survey statl'd thm while they ap· 
proved of advCTtising on independenl sta· 
tion:. the}' did not approve of the amount 
of lime devoted 10 cOllll11ercials. The 
o ther 35"';: approved of thc a llotmcnt of 
commercial tirllc "since it is the station's 
0I11} source of rev,'nu('." 

I low f;u alll i.ad\'erti~ing :.<:ntill1l'nt has 
gaincd in C1nada is M'('II in a recent repot t 
before the Royal Orllario Olllllllission Oil 
,'ducation, This I'erort stat('d. "Scicntific 
cXI'<'rts ha\'(' found that only 6. J6C"~ of [he 
radiu cOl11l11ercia l~ examil1l'd ar(' true." 
The rl'port Jid nOl ~tatl' how man), COIll' 
rncrciab had ocen exarnmed and what 
typ'-' of product claim;; wac tl'sted. Since 
in C1nada it i~ nl'cc~.;.arr to ~ubn1!\ all 

COlllrm: rdals UI1 food and drugs to tIll' 
Department of Pcnsir'ns and National 
I-Iea hh in Ottawa, the report Ix'forc the 
Conlmis~iOI\ seems to haw been sligh tly 
exaggerated , The l. O. D. E. Sllrvc), re· 
portcd a good IXl rt ion of thl' respond .... n b< 

felt annoYl'd at "pressure advcrtising" on 
thc part of personal hygicne, patent medi. 
cine. and soap advertisers. Their nega· 
tives on these comml'rcia ls must be 
weighed by thc fact th:]t om: of Am{'rica 's 
most accepted service.t)'peof commercial. 
Bllluva \Vatch Time, was voted "becom· 
ing an irrita t ion." 

·tne five U. S. programs liked most by 
the 1. O. D. E. resJXIndents ~'Cre Th .. 
Melropolit<m Opera, Lux Thtalre , n .. 
Album of Familiar Mllsic, Charlie Mc· 
Carthy, and FibOO McCee and Molly . 
Their C1nad ian.produccd favori tes were 
Singing StilTS of Tomorrow, T/u> Toronto 
SympluJ1Jy, hockey broadcastS, The HIlPPY 
Gang, Week End Reriel(' , and C,apitill 
Report. 

Many children's programs Wl're db· 
liked. Three programs thai parents 
wantcd dropped were Crtell H(Tnlfl, 
Supermall. and & Sloll Blackie. All three 
are deeply belowd b)' the C:madian 
juvenile audience. 

'\n I. O. D. E. summary of the ~tlgges· 
tio ns and recommendations for jmpro\'in~ 
C,nadian radio se rvice included: 

I. Comnlcrcialtime be cut SOC;: , 
2. erin"ll.' and mystery stories bo:- re

servcd for the late e\·ening. 
), News and news commentary bt.' 

di\'orced from commercial sJXInwrship. 
4. Soap serials be discOlllinu ... d and 

that there be fe ..... er scrials ..... ith a "tri· 
angle" aspeC[. 

S. Gcod music programs be ... xpanded 
to 3D minu\l'S. 

6. Fe ..... er WeS[('nJ hill.bill.l pro!!Tam,. 
be broadcast. 

/1. 1051 of [heir other suggl'stiuns wen.' of 
an education programing nature. 

Whilc thl'TC has been a great ckal of 
anti.adv('rtisinp: propaganda in the States. 
it is f.1f kss than there has been ill 
C1nada, where gOWnJment 01\11ership is a 
rcalthre,lI to priva te elllerprise. To su, h 
a degree is this truc that there is a COll· 
tinuing: public opinIOn JXI11 to dl'tcnllinc 
C1nadiarl consumcr fecling abou t man)' 
of t he grl'at corporatioll$ operat ing: in the 
provinces, \\11e l1 the reron indicalcs 
tha t an individual corporation is ;;inkinf! 
in public esteem. thcre is inunl'dia[c pub. 
lic rela tions action ill C1nada. 'nle 
respondel1t$' favorable reaction to pri. 
valely owned radio sta lions in Canada. 
d ... ~pit ... the faci tha i Ihe}' ha\· ... to par a 

(PI .. <ls .. 11101 to pa.~" 66 ) 
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"HOMETOWN REUNION 11 hl"in~" a liN" 

lulir·llt,ur of ra~1 l'OIl!!"clr alill p:ay (olk mu~il' 10 H:ulio

f":lturiu;! 1.,101, \muld.·' \ lIl<'ri~',~ \ \0. r Folk :-'illj!C'I".'· a~ 

1'11111'" "f Lh,' ~1.tlillll'~ Lllp Iroul)I' \If lIillllill, C'H"'rl:lu1l'r~. 

("lhllll/wII/" r"porl" hlol~ \1 nolt! firsl 011 juke box 

TI'C'lIrd~ ill I'll::!) 

n.LI kill}! lip \11",ld i .. til!' "p:lrkliu;!. ",:Ih~ Im nmr of 

\\hil"~ I unl, IIII' lJuk, ' 'If l 'adu\·:lh. l o~rlhrr wilh Lhe 

\\ 'illi~ Brodlrr .. Trio. Ih(' no, ('1L,. ,.ong~ of Anni(' I.uu allil 

Danll~. \"'/tali -I D<)IHla J ran, amllhe ramou- lIomrtClWn 

Balld alul Choir. 

Bul LIII' .. I' ar('lI't all till' cl('ml'nl~ Ilwl lila!.,· " !lome. 

10\'11 1("lIlIi"'I1" a poLl'nt parkag(, for IhC' ad\t'rli~rr "ho 

II i.III" 10 r('Hch Hllti p l l'a~(' l1luhi'lI1illitlll~ o f l"u~ l onl('t~ at 

lOll \'u-I. {wl"c!i/lg Oliff origillUfillg ill II/ojor cilic.1 across 

Ihe (·(IIlIIlrJ. Ihl' program HI .. o tI(·lh('r~ ~upl'rh IO('a1 l11('r· 



"HOMETOWN REUNION~ •• 
the new network hillbilly program 

• • • coast-to-coast on CBS 

, Challd i~Ll I~ uppu rlunili.~~ f'lf i l~ ~1'''1I~"r ,I lid I II~ d('lIl,'r~. 

" l luJlldv \\ 11 I:eulliou" i~ 1\\ 1Iilalol,' fUI ~Ilull~" r~hip 

10 lu 10:30 p.lII. Saturda) IIlght. a~ II h"lf·huul p I U~r:l!lI 

or in qU3rlN·huur ~('f:me llt~ . I I I~ a " u3IuI31" r .. 1 

till' a(h l' rl i .... ~r "hI) \\m \ l ~ \" "IUU!.." ha}" II/it· , thl' 

"un shin(.,.. Fur full iufur mali"n. "l',' CH:--. 

A CBS ~ACKAGE PROGRAM 

••• a vailable for half-hour, 

or quarter-hour sponsorship. 

I/ i~/' I\ "/11.51' /WruW'1I (.:1111" .... 

""r/) 1"Il/H"1lI II< Ih,..,· fflf'lff 

"'"'''
bmf"'rslr"I' '1/1111/,·/.\ 

IIl.,,, ,(m""./, ("11"/' 

It·/,·/' III ' f'lIIf;n "' 

rr /W/III/lllt r ll/ll ' ·~ / . 
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Tm- d<'lermina
ticn of tht' t'fTec
tiveness of CCll}

mercials is scme· 
times difficult 
wht'n an adver
tiser is using se\'
eral rr.cdia. But 
primarily, effec· 
tive commercials 
art' tht' result of 

considerable aJ:el;cy·dient exreri(' l;ce in 
brcadcasl adwrtising. Befor(' starting on 
Ih(' actual prcduclion of ccmmt'rcials, it 
is al~o necessary to know g('reral busin(?SS 
ccnditicns fcr d:e particular gcods, 
services, rr iccas reing sold, as well as 
consun:er tuying habits and d',(' adwr
tising dcne by ccrl" ~etitors. 

Once past this stage, ther(' are several 
research n:ed'ods Ihat can aid an ad\'er
tiser greatly in determining cemm('rcial 
eff:cacy: 

(] ) ~a1cs Area Testing-This in\'ol\,e$ 
tl:e me of test markets. Factory ship
ments or dealer sales are clooel}' checkt'd; 
cerrrr.ercials arc tried Out. Since the 
ccmretili \"(' 2d\'Ntising picturt' may 
chnntl' refore mllTket tests are ccm
pINed, this rrt'l~cd is not always accurate. 

(2) "wart'l~CSS Tt'sts- ThcS(' rTlCaSUrl' 
the cc~re(' of rc rr( n:l::rance for a ccn:rr.er. 
cial. Ccor-to-ccor sur\'ey~ are made, 
using rOr\;:hll' f('cnd players and srot re_ 
cordinl-'~ (wilh ~rcmor's nW'e deleted). 
TI~ey al;o pn"'ice all incex to tm- ce}!ree 
of rrcdl!CI u~1{:e .. rr.cng l;slel:el1' ::nd 1:011-
hstt'rcrs, 

~Ir. S.tOllsor Asks 
, 

USi li cc clu '('kill!:! lIatiollul ~alcs lig lll'es ca ll lie a 

s low III'o e('~!", how (;all all :u h 'c rtiscl' d e te rmine 
IJllif'kly IIII' !-of'lIill!:! dfi('acy of his II clwork spot , 
01' If,lf'visioll f·OIllIlH·J·f·ial s'! " 

• 

to dear·(O·deor survcys, but ~('n('rally 

without the usc of recordings. They can 
be used as .. pretesting indl'x to institu
tional or product ad\'crlising. 

(~) Olher l\ 1clllOds-Thcr<.' arc various 
consumer jury tcsting m(>lhods, some 
using special equipmcnt, which measure 
prefererc{'s in listening and the degree of 
"like" or "dislike" tov.'ard a commercia l. 

With regard to the last, I have found, 
in sc"cral years of agellcy research, tha t 
selling dfcC[ivCIl('55 is generally higher 
amont: JX""plc who say the}' dislike a given 
ccmmcrcial than among similar groups 
who S,1}, they like it. This docsn', mean 
thai advertising must Ix irritat ing to be 
effecti\'(', But much of the dislike is 
bared on rt'petilion factors, and nOI on a 
qUt'Sl ion, primarily, of gcod laSlt', 

Thert' is no gent'ra] rult' fordNt'mlin ing 
ccmlll('rcial effectiveness, Ho ..... ever, I 
belic,·t' that the closet the research is to 
"actual cash rq~i~tt'r sales," the greater 
the degret' of reliability it has in pro"ing, 
in a rdati\'ely short sp.1ce of time, t he 
potential effecti\'elless of ccmmercials, 

WrLso:-:]. MAr:-: 
Vp and Restarc" Dirl.'Ctor 
RulhrauJ! (1 RYall, N. Y . 

H('r(' at the 
Wade AdwTlising 
Agency ..... e ha\'e 
se"eral ways of 
check ing our radio 
ccmmercials. One 
that ..... e have used 
success fully from 
lime to time has 
bct'n a free m:til or 
premium offn. 

Frcm this ..... t'~ delt'rnline the rdati\"{' pull
in}! ro\\'crofthc staticn and tht' effceti\'c_ 
nt'ssoftl;c reried in \\hich ..... e art' PUtting 
the~e anncunc(n:cnts. l'\'ctl>.'Crk cerrn:er-

tinuous research figures ..... hich ..... t' ..... atch 
periodically: ( I) ,\-tinute-by-minwe lislen
ing chans from the NiclS('n Radio Index; 
and (2) thc SCh ..... erin ReS('arch Corpora
tion ..... hich ('valuates listt'ners' likes and 
dislikcs in programs and commercials. 

There is no subsutute for sales insofar 
as judging the effeeth'cness of radio com
mercials is concerned. This is the only 
true yardstick in the final analysiS; thus. 
..... (' also Iry to delemline from pasl sales 
experiences those ccmmercials ..... hich are 
efft'cti\"{' in S('llingourcustoml'rs' products. 

LoUts]. NEtsO.-': 
Mtdia Dirl.'CfOr 
\Vade AdL'tT/isillg A~t>flC} 
Chiatgo 

I n completcl~ 
nontechnical and 
non research lan
guage, the ques
tion ]Xsed by l\ Ir, 
Sponsor seems 
to me to bt- a 
"doo:y." This is 
Ihe blue p late 
special in research. 
1"h<' question is 

rea lly thrcc questions-network, SPOI, 
alld television-and we would ha\'e 10 U$<~ 
three separate approacht's to ans .... 'C'r 
tl1<'m. The word "quickly" botm-rs me a 
litt l(', too. nlerefore, I will confine my 
rt'marks to Olle of tht' qut'stions-the dc
tenninarion of the "('fficacy" of a n(' I .... 'Or).; 
commercial operation. 

0 ) Cl'inicn Srudjt's- Th~c arc simi'ar cials af(' carl'fully e"aluatt'd in t"'O ('(In-

Ci"en a network program "ith a 
rt'asonably coherent cemm('rcial policy 
and sufficient lime to establish an audi
ellce, I thillk w(' call work OU I a me;'lns of 
detennining 'he effeet of tht' radio adwr
I ising on 'he consumt'r by means of com
parative bt'h.wior studies ( .... ·jlh fe$pect 10 
buying or brand preference)' betWeen 
matched s,11l1ple5 of listeners and non-

" SPONSOR 
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l ist(,llcr~. How quick ly? About six to 

6gl11 weeks. 

[r proved li~ t(' I1l'rs to rill' progra lll havl' 
absorlx'd tlw SPOIlSM 'S llleSs,1gc and are 
prune to buy tl1l' product to a l!(eatl." ex
{('III than a sillli lnr S:lnlPIl' of I lI.JIlli ~tl.'n~·r.;, 
thl' iudicalions <In: that the proj.!r:l1l1 b 
doing a job for tl1(' ~punsur. If this bt.., 
('urnes a tTl'lId , as cvidl.'IIC1:d by su.:ccs~i\'t· 
Chl'<:k:. , he:' should Ix· 11 happy 11\.111 . If 
this do('s fIUI prove 10 lx' 11K' C:l:.\.', ei ther 
the program is nol a suitabll' .. dVl'rljs il1 ~ 

vchick, ur thl.'l'I."s somet hing wron!l .... jllt 
the ComnK'rcials. I' rollmms arl' sl'it'ctive 
by nature, and the program Ill ight scll'ct 
listClll.'rs who arc lIPI prospCCts. 

The matching of S:l IllPIl'S is cxtrcl11t.'[Y 
important . LisU'ncrs and nonlisten(' l~ 

must haw the same proportionate char
ilctcristiCS wit h H'SIX'CI to a!,:l'. sex, buying 
power (ineonlo.: level), size of commun ity, 
and exposure tu ru least one OIher adver
tis ing Illo..'dium ill which the sponoor has 
invested mon{'y. These requiremellts , of 
course, mighl vary grl'atJ)' according to 

products, 111l' contro ls, for ell:ample, for 
soapless detergents .... 'Quld Ix' different 
fmm "lOSC established for :1 !>urve)' of 
cig;IT buyers. 

Bccau!>C rescarch , so far, is still all in· 
,-,xact sClenC(', subjl'Ct 10 1l!.111)' \"ari;lblcs 
,Uld condit ions, tilUS(' of us in the business 
have tu make il ure the limb is sound 
before I.l'C crawl out 011 it. I 'm 1Iot trying 
to dodge the iSilue, it has me cumph.' tel}, 
surrounded. If )\'1r. Feinsu:in walliS a 
fi nal and dd'initiw ansW('r to his all. 
inclusive qucstiu l1 , hl' should consult the 
uracle at Delphi. HuwcVl'r , if he recog· 
nizc~ the limit:ltions- thcurctica l and 
pract ical uncil'r which market rescilrdl 
must operatc, hl' can ubtain vcr}' sound 
indica tions of the ctfel' tiveness of his com· 
mercial radio efforts while ; 1 ea mp;ligll is 
still un, 

We ha ve made considerable progress in 
solving this problem through our radio 
imp.1ct studies a careful personal inte r· 
view ;lIId iln-elltor), approach in volving 
buying habits and brand preferences 
oorre la ted wilh radio listening, llnough 
the use of matched iI:lI11ple tcchniqUl's on 
11 truly mlliunal sca le we have 1x"CI1 able 
tu a rrive at SOIl'k' ell:lrellll'ly helpful 
answers !O )\Ir, Sponsor'!. quest ion about 
ne twork radiu. Our ell:pcrienCt' ill th is 
field leads us to tWo important CUll' 

clusions: 

I . E.1ch rl'~arch job must be custom 
tailored to the individual problem al1d 

2. How such reSl,'arch Iii tu Ix- imple, 
1H(' ntcd .lmd othe lina! illlcrprc: t<ltioll of its I 
results IS stili up to Mr, SPOIlSOr. Re. 

OCTOBER 19-48 

A third of a BILLION DOLLA.RS 
ain't alfalfa! 

• II cre'~ a farm audilO l1l":" IIh Ih..: "her~' ''''llh .. d w huy 
what ;1 Wanl). 

\'\' ... hale IWO !,;.md r..:a ... on) fur ).1) i n,.: " \X' I:U,\1 COICrs 
Ihis plus h f:lfm mJ,rkl'l df('Clhd~," Jlrog ramlll inl-:
and Harry Marli n. Il arr} ; ) ou r j u" lilllt I:arm Ediwl 
-and hl·');1 genu in..:j,"·/II tr'S Fa rm J:ditor, hecau)..: 
hc is a (arm..: r. Harry's un d ll' a ir ~ i )( clap w..:dd~ , 

carly m(lrninJt and m idday. (Hi) " Huo)ier farm 
Circle" ;) 12 )Tal") uld.) 

HURT MUT I II 

Progr,llllm inl-: ! l.oh of (arm n,,:w)-I'ricc!>. Irends, 
local CH' n! > :Ind i'l·r)un,didc). ;\hl)ie- tllc k ind our 
(arm audi~·nc ... likt·). Complclc ", ... at h ..:r COler.!!;c 
(\XII-' UM \\";1) linl in Ih i) ar ... a ",iill bOil"') rt f'htt! 
weadwr infonn.llion!). 

Thirly,s,,:,..:n ("enlral Indiana count;e) prud uce in 
the ncigl.hnrh(>od uf" Ibinl uj ,I IHLLIO.\ ' D OLI.AJ(,!,' 
.l( (ami income, 1 Il l'se count ie) are tIll· u ne!> in " h ieh 
\X' fUM i!> l redill·d " ilh cUIl· rage of 100;;< or h igher, 
( In I j uf dlc)c W' fU;\ 1 regi)tl'n:d 5U"; or h igher.) 

YlFBM is " First in Indiono" any way you look at it! 

BASIC 

kotz 

- WOOD Gnmd J(" lpit!s -\\' EOA EI'a,mille 

,. 
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Yes-WHIZ flood s Southtas tefn 
Oh,o."' ith a n a ve ra!! .. "vI'mnll: share.of· 
uudi~ncc: of M .6% (Conlan Sun'ey 
week of M ay 23, 1948). 

Here's a new high-wa te r Illark of 
;!",d 'ence domination-a "plus value" 
for all WH IZ advenisl'u 

M orning. afternoon and evening 
WHIZ averages 62.2 % share·of-audi
enc.. proof of the f<'Suits o f to p 
local produc tIon and popuLar N BC 
program s. 

B uy the st a tion with 
th .. BONUS a udience. 

~arch is no substitute for advertising 
judgmC'nt. 

SJ\~I H. NOltTllCROSS 

Vp, Audiellct Research, Illc. 
Sew York 

If thi~ qUl'l> tllln 
had Ix'cn ashd Ille 
a year al-.'o, I cwld 
not ha\'e ullcn'<:l iI 

s atisfactur} an 
~wer. But, concur
rentl), with dOIng 
a very large vol
ume 0 1 program 
te s tint.(, tht· 
Schwerin System 

has been working experimemally 011 

mca~UrClllel1ts of commercial effeclive-
ntoss; and we now h<!\'c useful and highly 
uS:lbh.' techniques that we ha\"c applied 
successfully for wille of our diems. 

4, Musical VS, straight? 
5. Is a mess.'lge better remembered 

with a single sales idea or a number of 
:<"lies ideas? 

6. Under what conditiom are spl'Cific 
claims believed if certified to by authori
ties? By "typical housewives"? Etc,? 

The list of questions on which we a((.' 
working for individual clients is prani
c:1l1yendk'Ss. We don't hold that we ha\'e 
all the answers, but we do feci that real 
s trid('S are being made in measuring com· 
mercial effectivC11ess- the "pay-off" rea
son for the sponsor's being on the air. 

HORACE S. ScHWERI": 

Pre5idetll 
Schu't'Tju Research Corp. 
"'cu.' York 

WEBBER SPORTLOG 
(Conl illliedfrom P<ll:e J/) 

Th<.' re is no way of directly studyin~ the 
sales c(fcctivcn<.'Ss of commercials. But for Webber Mowrs and Sportlog, the sec
there are cenain desirable al/ribilles of tional 1948 An1{'rican Legion Baseball 

commercials that, we hav(' ever} reaSC:)I1 
to bdie\'e. arc related to !><1Ics. 

For example. many of our ciil'lHS are 
interested mainly in ha\,lIlg their rom
mercial content remembered by as man} 
people as possible. Others an' e~pec i al!} 

concem~ with achieving a high percent· 
agl' uf belief for their claims. 

What we have b{'('n de\'dopinj.!, uver a 
cunsiderablC' period of time, is a group of 
accurate )ardsticks fj)r ml'asuring recall, 
believability, and various other attributes 
o f commercial encnivelH.'Ss. This has 
bct'll feasib le because of large and (('pre
sentative s.1mples gathered at our panel 
:>cssions. and the length of these scssion~ 
(one and a half hours nr more) which can 
Ultervene between the audience's hearing 
a commercial and their attempts to 

recall it. 
Some of the n'Stdts have proved to be 

of great benefit to advertisers. One ad
vertiser discovertod a formula where he 
could get 50~ more of the people to re_ 
member thl' claims an hour and a half 
a fter they were made. Since this ad\'er
tiser is spending $4.000,000 ,1I1nually in 
radio adwrtisil1g, it b apparent that a 
50(i~ increase in init ial remembrance of 
his I1WSs.1ge b worth quite a bit to him. 

The qUl"Stions which we arc answering 
for d iems indudl': 

I. How dO('<, a JO-S('Cond spot an· 
llOUllcement cOlllpme with a 6O-S\.'Cond 
!'pot annOUllCl'lllctll for T(111l'mbranct'? 

2, What sound l'Ikcts are best ? 

J, How does di:tlogue comp.1fe 'A"ith 
~traight? 

Toumament held in Lewiston, Idaho, W<b 

broadcast from 7:30 p.m. to 10: 15 p,m . 
Omaha's entry in the Toumament wa. .. 
playing the Yakima (WaShington) entr), 
3t Lewiston. Omah3 won the sectional 
game and Sporllvl: followed the team lu 

('O\'er the " Litt le World Series" at 
!ndi;mapolj~ . 

Webbl.'r ha~ \'Cry httle but service to 
sell currently but there's h3rdly a family 
in Omaha that isn't already conscious of 
the Sportlog although it's lx-en on the air 
only sinn" 22 April. On that date a half· 
hour program was broadcast from a 
b.1nquet held al the Orn3ha Athletic Club 
in celebration of the birth of Sportlo/: . 
Congratulatory "ires frorn sports authori
ties as wdl as coaches and athletic direc
tors came to Webhcr from all owr the 
Nebraska area, and far beyond it. 

\\'herner there's sports, the Webber 
Sport/of,! is found. That means not only 
Bob Steelmal1 with his now·famous 
lI'ebbt'l'l,\10,or5' Sport/of,!s houldcr patch, 
but the KOIL sp"rial eWl1t station 
wagon which is plainly labeled H'ebbtr 
.\lotoT5' Sport/og. Often l'pc'cia l banner:. 
are used to proclaim to all and sundry 
that Sport/og is covering the ewnt. 
;\'aturally tht· station wa~'On is a Ply
mouth . 

KOIL fecls that the impact of the cam· 
paign is onl)' beginning to be fdt. When 
station manager \\'illiton J. N(·\>.'Cns, 
worki\1~ with s..'lll'S manager Forrest H. 
Blair and production m:mager Virgil 
ShaTT"<', ~rd the p.1ckage, he stressed the 
fact tlmt the full ad\'l'rtisin!! value would 
not be reali:ed unti l the public had had 

(Pleast turn 10 page 6-1) 
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5000 WATT 
VIEW OF 
HHmo 
(full co,er'ge of Ihe 
Hannibal-Quincy Iri-stale markel) 

IMPORT .... NT TO TlMEBUYERS; 
KHMO sellJ ;rI 42 cGuntie ' ill low", 
Illinois and Miuou,i. 

KHMO "U, 6 countiel in 10wI, 12 in Illinois t nd 24 in 
Minour' ...• nd .d~,,"ilclt gel . udicnctl lih thi s: 

I 
~M.ll Wio 
s.,~ 

. F •• ,I, .... 

10wI .• . . ... Sl06,721 ,OOO 39,770 
l!lillois . . 190,0)5,000 81 ,470 
Miuou,; 256,126,000 118,120 

Tot.l .. 5552,882,000 2)9,960 
• .so..«.: 5.0' .. Mo"'91._ 1917 s......., cl6uy1"~ Pc_ 

•• 8MB 19.8 R..l,o '.",,10 .. 

KHMO, the only Itlliof! in P.O,p CIOIII H.nnibol, is In unusual 
1.ltl·tool ... loclted 120 mil." f,om St. Louis, it 1" ..... .,1 In "011 that is 
"independent" "Iu· .... ht. yel rich .nough to prodUCt volume buyin, in 3 1111tl. 

KHMO', power Itlch"s cyc'y legment of this Ili-st.te mlliett clully, 
especially dUfin9' Ihe d.ylime buyin9' houn, and complltlely bl.nkets 
H.nnib.l , Minoufi .nd Quincy, IIHno;1 day tnd ni9'ht . 

N'lion.l.dvltrtisltl$ find Ihat whltn thlty Iltlt in thlt Mid. WIt II KHMO 

(1) dltlivltf1 42 counliu in 3 Ilatu 
(2) delinn. mllkltl wo. lh S552,882,000 
(3) d.liv." fUUlt1 .1 •• "o".bl. "t., 
(4) deliv •• s lilte"e" NO olhe. sl.tion can 

N.tion.1 .dn.lise.s fi"d th' l KHMO's loyal .udiencel coupled with 
KHMO's mefch."d'sin9' Pf09'flm .nd e~peft Ihowm.",hip me.n IIle ll 

National Representative-John E. Pearson Co. 

cJ(uthaeuV~ 

p!~!~ I I~I~J 
SERVING THE RICH 
TRI· STATE AREA 

5000 ATT5 
1000 WATTS N; NITE 

OCTOBER 1948 
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Singil)~ Sail) 
the man behind over 200 Successful sales curves 

For li1e ";(I"",.ur irlH'fc· ... kol ill salcs. Sillgill' Sam I)fl'"cnl"; a II II il(ll(' 

oPII(Irlllllity. Fllr IIc\\' r ill r:ulio's hi~ lor~' hOI;:; Ihef{' lIt-t·u II I'cr;;C>llalil.'" 
like 5:1111 .•• 11{'l"cr "cfnft' /I prnJ!r(lIlI ,.('ric;; ,dill ,",lIeh an olll .. tauclill;::: 
rCl:llr.1 tlf IIwj(lr ,.nl,·,. "IH'CC',.. ,..(, ;; 11llbrokt'll I,y a _.;; ill;:::l .. (ailllf('. 

'1'111',.." an' "trOll!; "1:,II' IIU',,I,.. that I'arr~' Ifl'nll'u.)ulI." ... ·d;.::ht .... i'h 
I'fll"JI{,I'liH' progralll pnr('hascf:O .. . if ;;uPl'orlcll h~' faCI", Aud facts 
1\' (" hUl'c ill abundull ce .•. high I-loopers, congratuilltory letlcrs, ex
pressions of fC1l1 nppredation b~' "iI"crliser;;; thc msch·cs. 
before untl nflcr l'olor ir-." hacked with lh(' ('oo('rel(' figure;:;, 

Thi,. J5-1111111111' 1"':1I1,,(' rih{'11 progrnlll ,..('ric", is lilt! !oliow 
yuu lIe('1I In ,.rotlue(' rt'''tdl!', \'i'rile, ,..irC', ttr Ielepholle 
T~I fn r full tll, tuil:- . Ilc·" pill' Sill~il1' Sam'" trt'llH'UtluII S 
popularity and pull , IhC' :oliow j .. re:l"uIIH"I~' pri{'('cl. 

SPONSOR 
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TRANS CRIPTION 

.'I H~ n a " le a n ll hi s u rc i. e .... lra a liI"! 

Ih., j ll ~t l ~· f,lIl1U II S .\ lullel1 !" i" l f' r !'<. 

• 1"""url,,1 I."v.· :--""11~ 

• \\.·~I ... "r,I II ": 

• '"ur II ~ ."n f"r II". I)"J 

• \\ i,,~~ .. f :-'n"" 

S ALES, I NC., 117 West High SI. 
SpringJield. Ohio 
Telephone 2·4974 

New York-47 West 56th St.. Co. 5· 1·544 Chicago-6J2 N. Michigan Ave .. Superior 3053 

Hollywood - 6381 Hollywood HI·d .• Hollywood 5600 

O CTO BER 19-48 63 
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· j \"B' K ~ IhcSwingis to\'i!1 III <!nSiiS Cit ) ~ ./J----------Z 

TROUBLES, MISTER? 
'''ilh s;dcs prob lems. ),ou don't need a symp;uhy 
chit_yoll need \,\' HB! 

Reach tlIul uJ/ the golden Kansas Cit}' Markcdand 
al rock-bonom rates which indud\? expert assis
tance in mcrch:md isi ng and promotion. 

Powerful \'<THO dominates the incredib ly wealthy 
Midwest, pUIS a n end [Q advertising worries. 

Send for complete coverage data and join other 
smart medi a mcn in the Swing to \,t HO! 

10,000 WATTS IN KANS", 
DON DAVIS II' 

lliluOO 
r=!~ JOHN T. SCHILliNG 
lr"'UUU 0:1 ...... 

.. ,.'"'''' n 

MUTUAL NETWORK. 

WEBBER SPORTLOG 
(Om/iflurd/rom paRt' 60) 

ample tin"\(> to get the full impaci of the 
prngr:lm frequency and the owr-all cover
age. "The success of the package," de
clared N'C'\\'ens. "\I,'ill dC/X'lld on the faith 
and oooperatioll of sponsor and broad
caster in striving to re:tch an objective 
toj:!ether." 

Thus far sponsor :tnd st:Hion have 
\lorked togcther as a team. The agrec
ment is as much a joint promotion as it 
is a broadcast contr:1CL Whenever a 
promotion possibility has suggeHed itself 
Spor//og has been on the job. For ex
mnpl(', when the Omaha Cardinals pr('
sented bicycles to six winners of a KOIL 
\\'hea ties contest, Spor/log broadcast the 
ewnt from the ballpark. 

Some of the evenlS aire-d might raise a 
professional s(Xlrtsman 's eyebrows-but 
they all have audiences and they all reach 
men and \\'Omen who may someday wan! 
to buy a car. On 20 June Sporl/og with 
&b St('elman cover('d Omaha's rubhc 
park fishing contest for~ boys and girls 
under 16. Th(' junior fishennen's (onn 
might not have won the plaudits o( adull 
anglers, but the human interest was out o( 
this \\orld. The sideshow feature, Tile 
jimmy Lynch DM/II Dadg"S, may not 
have been strictly a s(Xlrts event, but it 
made great air copy-and after all , 
L)'nch's drivers were- uSing Dodges. 

E. E. Webber fee ls that h("s a lready Of! 

th(' way to reaching his objective, i.e., 
that whenever Omaha thinks of !'(Xlrt!' 
th('r' ll think of Webber l\1otors. Fe\\ 
sponsors would be willin,!! to back a con
tract like this to the tune of $42,000 and 
few stations would be willing to sel1 all 
their S(Xlrts to one finn. On both side~ 
it's putting all the (.'ggs in one basket, and 
there has to be a great deal of Illutual 
trust. In On1:lha it's \\orking. 

GIVE AWAY QUANDARY 
(ConlinucdJrom pag(' 48) 

gi\'('n a clean bi11 of health by th(' POSt 
Office. • 

While o\"er JO new gi\"('-away programs 
are being o(f(.'rcd to sponsors at present. 
there- is compa r;ui\'Cly little ad\"Crti!'er 
interest in any program which ham't I>ccrl 
bro.-!dca~t pre\"iou~lr. 

Ciw-ilw<lys 011 the ilir;n present are not 
IOllenl.'!' :."'1' mO$t \\'a!'hinpon attome)"$ 
H"e rl1('fll. nle morill comider:nions and 
the po~iboility II1:n the r-CC \\ ill \,jew the 
l11iltt(.'i" ditf,'relH lr (rom $ilid il t!Omep 
h:!\'c combined to make (01111948 a !'Cason 
ill which entertilinn1ent rather than 
g:nnblillJ.! has th(' ('dge. 

SPONSOR 
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WHN IS NOW. • • 

• • • • ~ ••••• "CALL LETTERS OF STARS" •• ~ •• ~ ••• 

DOLLAR at 711 F 1FT H 
LEO IS PROUD of Melro.Goldwyn - Moyer'I own I'o,ion 
in New York ... of ils magnificent new studio I -the mast 
beautiful in America ... of its lensational n e w programming 
plans that will bring WMGM oudiencel Hollywood's most 
glamorous storsl For the bes' in music, Iporh ond news 
_" for great entertainment, the coli letten ore now WMGM! 

AVENUE 

WMGM-FM 100.3 MfGACYClf~ L.. ________________________ -' 50,000 wAns 
1050 KILOCYCLES 

OCTOBER 1948 .s 



CANADA SPEAKS 
(Conlinu('C1jrom pdge 5.J) 

IllCn~(' fcc I'.'hich IS ,upposcd to cover till' 
cntl.'rtailllllcllt and l'duca(joll \\'hich ther 
rl'Cl'I\'C on the air, i:. a tribute to the pro
Ino(iol};il job which the indcpt'ndcm stn
[iom of CUlndi! h:lve donc with their 
li~tl·lwr.\o. II i~, ]\Owen,'r, n CW1St;!nt fight. 
I C4.'I't'ra1!y. dt:~PltC their fl'f"1'1l[ niH!on
;Ib~m, C.111ndinns listen to the top U. S. 
progr:ullS in pr('fNcncc to local bro.ld
G1st~. The), fcali:c that loc<11 talent can't 
Ix.' p;lid wry Illuch and thl.'Y .lfe resigned 
to losill!! thl'if top llWII like Pl'fey Faith 

and /\1:111 YOUIlI!, as ~Klll as thClr talent 
is ft'cognill'd. They \I.'fluld like \'I.'r)' much 
[0 hnsc a Ilurnlx-r or ltJp Gllladiim pr,,
grallls kd to U. S. 1l"h\1Irk~ ~o that the 
boys ;I( home clluld lX' r;'!id a bll! enough 
sollar), to kc("p thCIlI III C.'J1ild;l. A cam· 
pilign is bcillg planned for next Sprmg to 
bring pre:.sure uron a number of U. S. 
corpor,l\HlrlS .... ·hieh have big Canadian 
subsidiaries 10 originate al leasl one (If 
their programs in C.11wda. Problems 
of unKms, (·te., can be worked out , they 
S,1)' if there's a willmgness 10 makc U. S, 
rildio in Canada a Iwn_way rathcr than a 
Onl'-W,1)' operation. 

"MORE WALL 'PAJ)ER, 
SU5IE,J'OR THE 

SHOPPIN' I.IST f'1 

Y .. II l"'It'lIn, ,.,'_''",.. ill II,.. H.·d 

!ti ,," \ ulk~ d .. ""'r) I II;II~ f.,'J; " ... ,/ •. ! 

:-01"'1'1';11', rarllli"'- "I,,·, ,,l h,' J"t "II 

1.;,,,1 .. "f II,;"!!,,,. 

.\ 1" .. 1 I ... "" ·' li.I, '11 lIi~," I,,,, -- m," lu 

If 1).1)', Il, ·r.· '", I'r""r, Thi~ "'I I ,.i,,~ '' '' 

a,h"rli~"r tI" \\ II \' rail a 1t·.1 0"""_ 
I""I!II ",.ill;,: 30 1"1'-11'01"11 r ,,,li,, "'1 ,,-

1;"11" '" ,·Ie'.· .. "1:.1,·,,. ill .\li. I,\""·ri.·,,. 

II "",. II "1""I"I,-"r'·""11''' ·' "Jr, ·r. ,,",1 
"I II,,· "11.1, \\II ,\Y I ... ,ulo·" 11,,· li .. 1 

",1], " $.1I2~ " ... ",~, "",,-, ... r.(m!t·r.' TIlt' 

""'rll;':" ("r "II [I,,' ttl l" 'r :1Il ,.1,,
Ii",,,. "" .. $1.11:. "1,,,,-,1 /11 ';m,·., ""m' 

,10"" 1t'IJ.' )-.~ ,,,.,! 

I f ." '" ",,"I [ .. ''' 'ar ",,,r,· ,,1"1111 
\'11.\) ' .. :!I'-}'·ar.ul,1 "Ioi lil , I,, ;.:..t 

/"')'j"F- ""';"11 (""" ("U.,.. ill II,..,.. · 
I",rl,. , j"~1 ,,~I.. I'r,'" .X I',· !t·r" (ur 110,· 
r,,,, ,,. : 

66 

W 
D 

A 
Y 

fARGO , N. D. 
NBC 970 KILOCYCLES 

5000 WATTS 

I'm & I'hms. hr. 
,.~.~ .. ~ .. ~ ........ --

Nt.tUN repurt 

NBC's Code 
NBC's latest e,xil- IS titc m'are:.t thing 

(0;1 Ra(/io Program GOO(f Tasle OfrtlOUIlt)' 
yet formula led . It is cross-indexed !>(. 

tnat any conrinuity clearance departm('lll 
of an agency or ndvcrtiscr can lind out for 
itsclf Just what is ;!cceplabl .. on rTXls t 
stations and networks. 

While it is n OI eff('ctive until J January 
19-19, many of its rules ilnd regulations 
have been in effect for mallY yo:ars at th .. 
scnior network. Thcre nrc mher:. which 
arc ne .... · and important to adwrti;er:.. 
These include: 

I. No prngrams .... ·iIl be fadcd 011 the 
air .... 'ilnout an explanalion. NBC .... ·iIl 
explnin .... 'hy, if iI'S forced to ('di t n pro· 
gram while it's being broadcasl. 

2. There .... 'ill be no middle commercials 
In any NBC news progr;lms. 

3, I f the tag-line of a gag is a eommer· 
cial product the ('nti((.' gag is adwrtising, 

4 . .\\1 mention of product names on a 
gIve-away or quiz show will be charged 
against thc commercial lime of Ihe pro· 
gram, (Th is II is fclt will malcrially cut 
dO\m sponsor d('sire fur a great jackpot 
of grve.a .... ";lys.) 

5. " Warm·up" matf:rial, used to elll!:'r· 
tnin ~tudio audiences beforc a program 
goes Oil Ine air, must be as clean as broad· 
caSI continuity. 

6. CO .... 'catcherand hilchhikt, announce
ments are nfl t prohibiled bUI they must 
be wi thin Ihc frame .... ·ork or Ihe program 
and not appear 10 be outside of Ihc ShOll 
itself. On Ihis point Niles Trammell, 
president of NBC made a special point. 
Said Trammell, "cven though the com
rnereinls do 1101 exceed Ihe commercial 
time allotted, the mere multiplieit), of 
product mentions serves to kal'l' thl' 
listener ..... ith Ihe fl'ding thnt more than ,I 
rt'ilsonabk amount of timc has been COII

sumed b}' advertising. That's neithl"r to 

Ihe adl'ancagt' of broadcasting nor Ihe 
sponsor of the program." 

i. \\'hat applies 10 radio will apply 10 

TV :l lso. (This is II'lth limitations sinCl' 
110 onl' kno ..... s what can be classed as a 
\'isu,d Wl1ln}(.'rcial al thi~ tnne.) Said 
Trall1mellon Ihispoim, "I don't think tlw 
Texaco Slo]r T/I!.'luer 11~}u ld be all}" 1c;;.. .. 
('l1terroining if il wefe perfonned before a 
b;-Iekdrup IJf ,[ Texaco Si.'rl'ice StatiOI1. yet 
that Illight be' classed as nn hour long: com· 
Illercial unJl'r prl'So.'nt Tildio standard:.." 

TIll' N BC manual is <i\'aibble from thl' 
lIl't .... ~'rk for the a ... king. It 's a good book 

{PI,'as/: Il1rJl to pug!.' ;0) 

SPONSOR 



USE 
YOUB 

SLIDE 
BULE 

IN 

VIBGIN IA 

ASK FOR WRVA 

DIARY FIGURES 

• How many homes listening? 

• How many people? 

• Are they Men, Women, 

Adolescents or Children? 

• Do they read dai ly papers? 

Sunday papers? All these 

and many other data are 

deve loped by the W RVA 

Diary Study for the WRVA 

seve nty-six county 50-100% 

area . 

Buy time in Virgir. ;a on a f a ctual basis . .. use the 

WRVA Diary, Hooper Re ports, BMB. Apply any 

measurement you like and the answer will be WRVA. 

OCTOBER 1948 

RICHMOND AND NORFOLK 
IN VIRGINIA 

.7 
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"'''''1. ')(1 ,,"ih. III ,:'.'1.'),; ,·",·h. ",.". ",.,/0'/1 ',/ /, \ 111"/'/'11"' . 
/"I,.. IInl ,fU\ . ",," II I.!II ",1</;1;"11"/,1111"1'1101.,," //'1'/1 ' IIIml,· ill 

1"''''''11 'f/wo'uhl. di",,'//' I " /h,· ,,·I""fI" I" llrill ;! II,,· 'flJ,·" 
!l1'tJ" I" . .: I lIm , 
....... 1 .. \ . L .. • \ ,,;! ..I,.~ I'I(," : U \\1 : 1·"U'l"l,· '1'''1 

:\(;I'; :"CY: 1' laN', 1 ,l i r'~' 1 

I: \ 1',"0\[ I I·; \ . \:'1': 111:''1'1 III Y; /- '/'1/11/;'." flj1/1,.i~1 fllIIl,II/,., .. ,,,,, 

' ''1'1'/.1' '/"H , 1m., II'~'II 1I.,ill,!! ,/ w"I,I:!y //"'I'I'-mil/ll fl' ~ptJl "II 

"T". ,., ... """I'I'jll ;! (/1 /1",,11''' I., Ih'II11I11"HII" floWf'" 
1/ ,. " fllI,l.!i /I;! 1/1/ d III ' 1'/11' /11111 ... 'J" /1 ''<' Ii .,II·III'r .'lIiI'.' (t.,~ 1"'II,'t', 
" /I /lt r illf' p.1.,1,,· jim,,',. ",,/tIf 'r, ".",'ill!:! $J.'J.'i , II"fl.' I/jJ"/"I'" III 
I, Iomll' ,'/I ,.I""It',." "Illy. '/ '/IIJ/1 ph IIII' ~ I!II " dU"I 'I/ fI 10 "U ,1",11 r 

"II"r IIII' l,rlJl""·II ' 1. :W "(t",,,,~ I/'I'H' "'·'·"in·II/":r,,,.,· d".~;IIf!. 
'1/1 """""/1" "I tII /" I",r lIIillll/", 

C. \1':- ( 1.1 , ( \--1 1I1."TOII ' : /I It"/I 1/ 1-'11.,TI /1"'111 "II /h,· 
,",., I/"rf run I< 1/.' 1111.' .1 IIwjir .• , ·'I "'fI.'tII.' "" ;"/1 '1"1/ ,III' 
/I"'II W"/II , '"I-, 1./(1,,1' II<' tIIltI"'/ I'''''I.!IIIIII .•. II II Ii lll"lI lit' III" " 
,/t,,"' "" 1.·1"1 ;,;,,1/ 1" ·,nli .. ,,I/., "1"" \' ""Y ,if ,l ... I",~'I" , '"n 
It". 'I ... d" "lfl;!.!.11I • ..//ill;': ,..,II/I1,.." iol 1''''" Ih" It ', I I."p.;"
,,; HI.!. ,,1111 ..,/1'. Ilml .,. , i, "" .• 1 i /I,I!. h; III / "'. I w,. '''1/'' 1101111 11ft. \ 
IIlh,'r /1,.../;1111/ 11,,·,1,11 lit., Im.' . /:"" '1"1"-" " '11 1111;'," 1111 l it,· 

' II( ,',Ift I", "/" " ,/:"" 1I.l.!.lIill'i " ,I", ", ; 11 II< " 'r' I ,r "d"'I' 
li,iul.!. 

\\ t t 1_ '- 1 \ . " 1"1,,.10 II'I"~ I'IIOCI\\', : \ 'Ir"'''~ 

C \1';-'1 I.f': I : \--1,; 111:,To ln: /I ·ltil" Iii",',· I ... ·"· "'ill }1'1I1" 

,/",,, .i.f1l1lJ "·"'li,.i"l1 "·I1';l<'r.' ill '""It" ) ·",.h, fI ) ,,1"/,rll' 

I,',,"" "1'1""11"",1 fl'" pili'''' fill" l,r";!"1111 "wI ""III"II'lrll l ,~1 
t/ I ,,J,/i,,p pl,J", 11"'" "",././, I, In,,"', " ""111111,,/·";,,111 ,, .,,,d, 
111111/11' Ily '-"";!III' ;fII"IIIIIr p.",,· 1/1f' I'ri,..· ($ / ) IIfIIl 1,,1d hi_, 
I i " 11 '·r.' 1t,,1I' II,,:,· ""IIM ,,1,llIi II It i ., p.1,Ju" '/'h,· 01,,111" '1 ,,1 /"til il"/ 

,/" '11 21 :1Irllt'~lhI.· ""It 'r •. IIr ,,/It' ""/"r rur ",,·r\ · :!.'j 'I" ' 

h"III'· .• , 

\\ \1111. ,\,." )"ri. 1'1(.)1;11 \\1: :-1"" ,1,'m"",""'I"" 

Tlnl~S 

" 1'1)'\:;11 11 : Fir",I", ... T i .. · \t:E:"\~ : " , :,,,,., . ,,,.~.'i. J~", .. ~ 

1 \ 1';-' I I.I-:I.\:' I·; IIIS'I"II I/): 

··.· /III"rit'fIIl'I.·· Ifltidl "'in'stull" "I",u..,.r .• "" '/'1 ,'I Ih,' 
"'1I1H' lillll' 111,,1 ;, In"IIII'·I/~I .' '''/"I", I !lin' "J l-'i"'."III,,;' "" 
\ HC. fI 1,11I."i,. ,.,,,,/1011,,/; II"lljcIIJil" IIIN' III/' (,.",. " ·illl/,, ... oj ,... 

1/ ('",' 11"11.' "jJ,'rl'I/I"'·I'. , ·i",,-,·r., Iwd 10 i!-" III lI",ir /tw,,/ 
Fi"','/"II/' """ I"r II. Ohlilill 1111'/"",/;. I II /(idOllIIllI,I. I ' i,., ,... 
.dlli", "'/11'(1' III!' 1'/"tJ}!fI,1II ; .~ S,','II ",.,'r /I '/' 1 N, II,,· {-'i/"l" 

.10111' "1·"It'r 01'1/"/"1'" IIII' pin·.mlflY ill /lIrp."lllltIlllilil·., ,h/"l~ ' ,... 
Ii II/f',' 111/. II II,' /1<'1 ,',. 111,/,' I" Ji fI//1/' "'·/IIf11I1/. 

\\ '1'\ U, ll ir l, .. ",,,,1. \ ". 

--------------------------Ir 
'-;1'0:"50 11 : l\"a"'''1 C;1It1('r~ Cn, 

Co\ I ';" 1 I.E C.\:'E II I:-:,TO II' : {}II :;/II11I11Y J . IIlE"!>1 III ';': :I:! 
lUll. UII.,,~ /Jllris. II/(' III/ Cllicllp./J· .• fi,..,1 II//lIII.'/lf IWllr. 
'off"I",1 II jlfl.,II'I·l/llil'llI'lf Olllll'rll, IlIIlh, 1//111 p.mIW" Imp.. tI 

$:!').116 I'IflllI', 1I1·51.'i.9.'i. I II til''' milllll.·s.l'" /1"11.' ,'IUIIIII'f'fl 

willi 1'/''''''' ,111/., IIml/ly If 1,,111, 11"/'..,1 III,· I"'''!:!/"I/III 11'11 II", 
lIir 1'/lIIm' on"'f,' /,,,,1 ""fil'l'f"'/ 1/ !,ruJiI 11"" cIII"'/"I,,1 1/;,· 

../It"'·' " 1'lIli,,' .. mI. \fIliI o","'r .• d"lifl'/"I~1 IllTllwr I'/"'I}" 
//0111 jll",iji"" H,"w,,,,",, .'I""I . .",.i"p IIII' I"I'Y " I~I, 

\\ lit.: II, Chi""f!I. I 'HO(;II \ \I; "'I'll .. K .. id ... rI .. ",I.,·r ~h,,'. " 

UlU~SSI~S 

t \ 1'."1 I.E t ' \:'1-: It I:-T( til): III 1111 ':U,,'" /11 mM II /IlliCit IIf 
,·,\r!/I..i' ·I·III·.". I 'irpilli" /J,.i .• /:ill ~'I/III .• 'm~II' "1II·.,i",l· 11'/'" 

,'" ,' 1 01 1/ 1"",mim"I' I" .• /,i"" fifm . II hili" /1"/ lIIi"Il/,· .• 
fljI .. r 1111' l'fI'.'I'III'I,illll, :!O ,"""'" ,fill .• I, '""" n C/ 'iflyl "I ,h,· 
' /Il1li " l 'mllm"llIillP. 'III Ilwl'rop.rllll/ I/IU/ \/i.-' Ori .• /;illllll" 

/1 '11 '~III. "'/I,,m,' ... ;'/,ill" ImU hm".. ,"" 111/"/11/" "'II .~ 1/1111/" 
,II di""I'1 ... ·lIill.L! /0111 \/i,_ .• O,-;'.I.-ill ,.,mlilll/t·s III 1",1'1' ,,"11 
r ll .• l llftwn ... /'" 1I/1'11I;ml 1/1111 110,·\· ,"", "llI'r" ,.ltOIl". 

\\ ·.\IAI1. BaltilllO' (' 1'l ltH:I! .. \ ) I ; Fa~h ;Oju lillll 



/--

.. :- -----
fi 
'I 
r' 

-
: 

,.. 

:-

~ 

Video \Vas There 
To a star tlt.'u and ull lITcparcu ~e\\' Yurk 

lde\'i~ioll audi{"ncc, WPI X .)U Aug. I\! ____________________________________ _ 

presclltM the biggest ~') on natiul\;l1 
news y(>t 8(:or('(1 b~' vi.it:o. At 7::l{l p .III ., 
just three bouTs nll,l It'n minu\t.'s nHrT )Ir~ 
Ok"'lIlll. KOl>Cllkin:. jllll1ll\."(1 fWIlI a \\'ilHlow 
at till' g.l\' iel ('O lisuiute (~e :-.rational .H -
fa irs). The Kew York Daily X ... \\"" tclt,,·i· ----.• /,i: 
siun ~ lation "ho \\'{'<.1 ;\ t"ompic\c IIcw"rccl or 
the C'·Cll ts from Illmo.~ 1 t he lI.inult' ,,{ thc 
Hu S$inu k;\chcr'~ ]'Iunge to 11O:r dqlarturc 
fur the IIO.~rit:lL Xo ulliN Nt'\\" York 
station put 011 a ~i lL1iL'H lillll until ;\ full 
24 hours \;I\er . 

Que of fi n~ 11I!\\ "reei pho\Of;raphl'T" a~· 
5ignl .... 1 by WI'IX \0 "pend Tlmt"day (lut· 
side til t' con"ulule \Vi lh :>t'on's of other 
news ane! cal uera fUel! "'nitin~ for a bro:al.: 
in the case, I.('"tcr :\I unnil <II tho: cry of 
alarm ,lashed il\~itl(' the :uljoiniug hlliltliliS ____ ..., 
to prc,,$ hi" enllll'ra bet wccn pil'keh u{ Ihe 
iron fe llC(', II I.' e:tughl piclure", IIf Ihe 
WOlllan a s "he ~t ill lay "Iune o n the jm"t't'l ---------------J...,!, 
t'Uurt , of the 50viet ni,ks who nlumcllb 
b ter ClUlie to the haek dour, ~traint'1.1 tu ________________________________ _ 

O(lCn it. alltl c\um:.ily t,undICt\ \If'r olf 
inside. an,\ of thc polil'l'lIIan nho then • ________________________________ _ 

nll311y seale.llhc fell(T and IUlllhcre<1 ueru. ... ~ 
the cuml to follow the grollp into the • _______________________________ _ 
1'01ls\1 l;llt' , 

Tit ... M~)QJl was all IIi(' mure rCIll:ukuhle ________________________________ _ 

since "'PIX photllgmphc s t 
alm...,;t ;) til t<lk(' the nu eo 
Two huur~ Illter. thcir iii Thret hou rs and ten minutes aller 
'Yc\opl'(l. printe<l. ami on Schoolt ... achcr Oksana Stcl),1nO\'na KoSl.'fl· ---------------------
('o11l1llt'lltary WitS heing wri killl plunged h om the So,ict con~ul:tle in • ____________________ _ 

un r ... hearSCtI. this WitS ain't ) Ianhlttan ia5t wcck (jet' X \TIO:"OAL Ar-
at the n.'gui.1r evclling IIC\\ fAIRS), telcvision ~Iation WI'IX wa~ on ____________________ _ 

day, their 1II0\·ie5 abo ,,1'1 cidenl. Thousands IIf tdc\-ie\\ers,;.aw )Ir:. 
beat over the ~ till~ in the Kosenkina lying again~t an iron IIrille 
whieh ditl n't hit tile s lr~1 door in tm- con_ulate's p3xed b,'lckyard 

" 

They saw consulate slJn members pu:.h 
al the heavy door ( rolling the broken
boned woman roughly on her side) and. in 
a clumsy panic. try to lift her. They saw 
IWO XI''' York policemen. who had scaled 
the high iron fence around th.· courtyard. 
crowd in aftcr the Ru~~ilns a~ they ca r· 
riM her into the buildinll. 

Other camt'"r.3men be~id~ WI'IX's LI'lo
ter )Iannil had C3.lII:ht thc scene in thcil 
len..cs. What made teled~ion ne\\'~ wa
the ~peed ~ho\\'n by \\,PIX in brin¢nll thc 
drama to it" audience. The lilm was ready 
in the (utting 
on the air at 

WPIX 
:<I •• ,,' , '0"11: nn· . CIlA~:'n~L II 
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fl.oduces 
" 

From Hue .~ I "r{· Ie, (il t' ~ill{," PH':; ... ti l<" 

~ra tifying r • .,;or,) of A, l am~ CI"t l,,· .• "f 

1'I. il:u l'·'" I,i;J . 

1)lIrill,2 lhe.c 13 p'oH- tlw hig!!"" <I.h,·r
l i~inl! "(f"r l "f Allam- (]"tll"S h,ls 1"" -11 
Wll'· ... huur-luII!! "C'llIon ',,' I),IIlt'.,'- I'r"
::f3111 "f 1"'I'"lar 11111';' - fr"l11 J I ,,, 12 t;i~ 

lIi;:!J.!_ w,>,·kl y. 

'l'r1u"'alol" s!I I.·~ (Uf Hwn"' dothill;! . an 

("lII i11l"1I 111 sali.fi,·,1 ('li '-lIt! 

p 
1'1, Uatlell,I,;a 
Ilt,...it~ ll,,,t,,,d 

• 
II "pr"Hf,"/,.1I .' "ati flntl l'" 

"ll 
l i llW,\l11I 1' .. :Tln'.<i; 1;0 . 

NBC', CODE 
(Col1fi11Lledjrom pagt 66 ) 

for every ad\'crtising n1.1nager to have 
available .... 11en thinking about broadcast 
ad\·crt ising. True in many sections, like 
those devoted [0 product acceptability, 
givc-away (buy,an-aud ience) programs, 
etc., it is sHiner than other netv.'Orks, If 
a program c.an pass the NBC book, it can 
be s,1fdy said to be acceptable on an)' 
station or network anywhere, 

I Classical Music Survey 
While there are many rontinumg sur

veys of popular runes, there is very little 
done to rate the classical 'music tastes of 
listeners , In part this is due to the 
l:mited number of stations on the air in 
the United Srates that cater to dialers 
who are articulate about liking b'OOd 
music, 

With the groy,th of frequency modula· 
tion stations, it was expected that more 
broadcasters would program the classics. 
Howe\'er, the se\'eral attempts thus far to 
do so, notably in WaShington and Boston , 
haven't produced any great indications of 
aud ience responsi\'eJl('ss to block.pro
gramed good music. 

The one station which has made a 
notable record of reaching an aud ience de· 
sired by adwrtiscrs through the three B's 
of great music (Beethown-Brahms.Bach) 
and others is WQXR, New York, the 
/l.'elt' }'ork Timtsstation, Itssccret lies in 
its founder, J ohn V, L. Hogan, having 
been willing to wait years until listening 
to WQXR had f'.ccome a habit \\'ith 
hundreds of thousands. It was a slow 
process bu t one thm has p.1. id otT for 
Hogan and the Ntli' York Times that 
purchased the station and its F/\ 1 affiliate 
from him. Listening habits are not estab
lished quickly, It is perhaps more diffi· 
cult also to create a listening habit among 
a select few, an)' select fe\\', than it i$ 
among the great mass of listeners . 

One of the comment s made by musical 
authoritil's, ill a recent "Mr. Sponsor 
Asks" forum on music, was that listeners 
to good music don't write letlers. That 
i~n't true with "'QXR roday, It not only 
has a plenitude of mail but it has an ad· 
visory I:>oard of listeners, ';,600 strong, 
\\tlo report to the station on trends in 
symphonic music. lllere can be changes 
in I istening desires l'\'Cll for the classics, 

(PIi',1St' 11'rt1 10 p.Ige 74 ) 

SPONSOR 

I. 
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M~~, ~,. potUl .' lI'0l!ioIlIS 

,el rt~~lnIlLy d,lItren!. Futon"l 

sillS hom Ql,FI IIlulfiL ntt~01H. 
tohl"" Miller, Jo~n ~OI~IOO~. 
Iv lft {pollOlI, 'Hi llt" yjhl\t , ~nd 
lloyd del CHlo\\O 

l11e fIO""tfllll, MIldlY I,WIlII"',

~nuw'l stoMS behInd S\U~,t 
" ,111 "l\lItn by SUI"" ~plt 
Rell!,ttf ed , 'J'& (Olsl rll.nl 

SW
lln

l WIIlI~ ,," I\UIII. d lS-

11011"'111" lIo111f100d "tOO 

~Wlln, "',(hat! (~\ti.r"l [)Ijnn 

, .. tnMlh.etnM1 {Ol & CoIUmbli 

SW. n \)I B~nl.rkl ClIme p\j -

(\IOIOf!J e,!I\I,,,t\l tOnu .. ed II'~ 

.. ,dun bflbtlllfd \WI I'IM,n~ 

OCTOBER 19"8 

\' 

Sons of Ihe Pioneers 
Iii nUl .11 I~ IIIUI( IIISLOI ,u"U$ 

" 

~m~\~~~ 1WAVJ\~~~ $IHI@WfI 
155 .. nlllli n Mlnn II SltU flUUIU 

S~ rr"'l r.an~ P.·" .. !lx' Btllfl, 

~, \ h l ~t Modtloa,/t', ,Gtr n, 

~' .!ltll Put 8aron \ O'('!>' " 

<H,ldel ard!). Bu '10", Ind 

KIJ t orn·or ' IN h' Ide' 

. nd .e B"u(ft IAneu" ,~ 

A fEW Of TII[ N.lTIONH CLIENTS 

USING f[lEWAYS SERVICES 

HOI ,OItH INC 

OOOD.1C11 llU I .uatU CO. 

BROW'" , WILliAMSON TOBACCO CO 

SII<lClAIR ott CO 

OUAKIR OATS 

Hull nos. 
HARS . ROHUCK , co 
All",tHIC tuwnoi G co. 

!'IUIUNA HlO S 

I(Alt OIUG S TOIIS 

"" ' " Iii \ u,,..1 III . CIII ,, ' 

1t, ' 11I 1 

'I 

BARNYARD 
JAMBOREE 

WRIt( , PHONE , OR WIRE fOil 

FREE 
AUDITION PLATTERS 

AND LOW COSTS 
l NOUIU AlOUT OU. COST·HUS .OYAtTY 'lAN 

CUSTOM lUlU S'OT ANNOUNCIMINTS 

5 "'IHUH TUHSCIIIB£D PROGRAMS 
3 DIFHRENT SUIES ... 633 EPISODes 

" 



'\11""I,,,,nlll" 
Il .. " " 111"11 1 
1I .. ;~c 
Bu ffal .. 
C:1, arlc~I"", ~, C, 
Cohll"I"a. :.. C. 
Corp'" ChTl~1I 

Ult'''ll p"rl 
D .. , ,\\"ill'" 
II"" 'H 
/l"hl1h 
rar::" 
Ft. \\ ... !I, .Ualla· 
Ilm", Io ,Io,. Ili l" 
II <)u~I '''' 
I lIdiall"I,,,li. 
1\: ,, " ,.1 .• Ci ll 
I.,,"i~, ill" . 
\Iil"'3111..,(" 
\Ij"lIcal'"Ii~.::'r. \'".,1 
,\"" ' .. rio. 
X .. ,.r,,11. 
(I"wl,a 
l'''''ria.Tu",·" I" 
l'"rlb,,,I, Or ... 
1I ~1,,'gh 
II <);1 11"1." 
::,an 'Ii,,::.' 
~1. I.",,;. 
:-.. ;1111 .. 

:-"ra<,,,·" 
' I'rn .. 11;,,, .. 

"'1111 
... 1'.,\1 
I\: 1).:-11 
\\ (;1( 

\\C!':!C 
\\ 1:-
I\: 1I1~ 
\\ f 1(: 
\\ 11 0 
"'\01) 

" Il:- \I 
\\ 1),\ Y 
\\ 11 ,\ I' 
1\:, ; \III · KIIII I": 
... :\ ) Z 
\\ I S' II 
I\: \lIIC . ... FII \1 
\\\\10. 
\\ \1 ,\\\ 
,\ TC" 
"·'l C.' 
\\ (~ II 

"''''.\11 
\\ \1 II 1>. W1>Z 
1\:1 : "": 
\\ I'TF 
"'j) II) 
I\:~r)j 
"' ';' 1) 

1\:111(1 
"FilL 
\\ ~nll 

'1',,1,-., i ~i" l1 

1'1. \, '''rlh·Dalln. " /I \I' ,T \" 
W \ 'T·T\' 
\\ ' I'IX 
1\: :0: 1) : 1 \' 

L""i., iIIr 
S,'" Y" rl. 
~I. I",,,j. 

S He 
ABC 
CHS 
CII !':! 
CII:; 
;\'IIC 
:\ II(: 

S UC 
:'X IIC 
AIlC 
,\ HC 
;\ IIC 

\ IIC·S IIC 
C IIS 
A II C 
,'BC 
CIIS 
s lIe 
.\II C 
,\ [lC 
ISO 
,\lI C 
CIlS 
Cn~ 
.\IIf: 
=,,"nr 
CII~ 
CII.:
=" 111 
f: U" 
1.11:
\III 

, 
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RADKO 
D" ~ 011 11a\" a Il l' ''- pnll l u c t. :1 I H'\ ~ 
... ides •• tl'l'cal , a lIew IH crchantii :-ing ide •• 
\'ou\ 1 like t o Ics t ? tYuli(J/w/ '~P()I rtldio 
CUll do it Jor y OIl - IIW,f' qlliddy flllfl 

I'em IlIIII i /'fIll)'. 

Uo YO li h,I\'l' a product that St , II,., mo n ' 
rt'litlih' ill rural area,.: t h a n i ll eili .. · .... or 

"icc vcrsa '! J.VUliollul spot l'lltiio CUti 

gin: YOII ilion: co/weI/trillion wll, 'n · \'fill 

IIce;1 it. 16th less H'(l SU', 

1)0 \ ' 011 want 1II05t t o rt! lIdl IIH' ll . 

\\' O IlU: l l or chi ld ren ? Cllllrch propl l' o r 

nii! ht I)\,I,.. !' Il ou:,ckccIJt'L" or l'a rCl' r 

girl ... :- Ih a \,"isc choice of ;; ( a li o n :). 

I'ro:.::r;llll:- alld tillll ' of IIro;lIka ... 1. /ltl 

r;olluf .'~pol radio CfllI pirc YOII /II /I r e oj 
H:JWI \ "0 11 /1"1111/. fit Imel'I" I 'mas.' 

.\ftcr :, ix t cc li ,"t ' ilf S of Ilio llt' c rill " in 
• 0 

Bull":;. E yl' J{adio. FrtT l"\ I'I ' I.'f "" kno w,.. 

I'ra c ti c all~- (' \'t-ry thir lg ther. - i.s tu kno \\ 
aho llt lIH: atlall l abiJil~- or -' lI a ti o u a l 

~pO I. \lId a ll~ thing \\. - kil o\\, i,. ~ o ur:, 
rOr tlh- a"kin:; _ Wh a l (-:111 \ H tli ;.r out 
ro r '011 _ /lfllI --! 

FREE & PETERS? INC . 

ATLA N TA 

Pioneer Radio and Television Station Representatives 
Sjrl c~ May, J932 

NE W YOH K CIII C,\ CO 

II ETROIT FT _ \\ O IH II II OLLrWOOD 

• 



MORNING 

AFTERNOON 

EVENING 

SUN. AFTERNOON 

SAT. DAYTIME 
ACCORDING TO JULY C. E. HOOPER REPORT 

Rrprm lli rd by Iltt IRANHAM COMPANY 

5000 
WATTS 

'U jl i~l,d . i l~ tht 
CINCINNATI POST 

.. Su ' pp.-Howo, d 

,'a ' ;on 

DAY and 
NIGHT 

"'0. 
7 '0 

1~~~~~~~N~E::WARK' ~N~. ~J.~~~~~: 
LOOK AT OUR DIAL POSITION ! 

\\ \':\J ro'i.dIL'S IN'OIl' \!' in Sorlh J cr;;l'~' and i\"(, \\- Yor\.. Ci ty 
ri:.: 11 1 ~ III ;W\.. in 11"'l1I i,I. II .· <.f I1 1l'Ir 2;>.~t·ar- 'II , lli ~ I '·l1illg hahit . 

.\0 fi~ h i ll g: arolllill- II \) hookin g Iht' wron g 

~ 1-;1",-\ el,' 1,,- lIIi"I<II... '. 

~ .. ~f' \,,,,, j"., I:,,,' " I' "'" ,1.,; [" ""', ;" SI{ & 
~ OS- or Jlf' tk r s l ill lIIa\..(' "ure ~'fllI han- our 

'V£f.~r,; ''?' rat.' .... rd- ;IIHl ~<lI r ' ll b o! 11111 <17,1,.1 how li llll' 
no..;. ~II of ~"u r l1l" II\'~ it t:1 J.. ,· ~ I n Imy 5.000 W;l tl ~ 
~ ~ .Iay :Lu.\ 111:,:111. 

NEWARK BROADCASTING CORPORATION 
IVON B. NEWM A N, Gener,,/ M of ll<lg.r 

45 CE NTRA L AVENUE • NEWARK 2, N. J. 
Mitchell 3- 7600 

CLASSICAL MUSIC SURVEY 
(Collt imledjrom fJdge 70) 

There "we eight years betweeu 
WQX R's last survey and ilS 19-'8 study 
on classical music desires of its audiences, 
ye t all of the symphonies with the ex('('p
tion of one (Sibdius' First) which ap
peared in the 19~0 list of favorites also 
appeared in the 19-'8, The firs t t "''O held 
the same position this }'ear thnt they did 
in 1940, I'kethoven's Fifth and Ninth, 
which were first and second both I in1£'s, 

Among the 25 symphonies were eight 
by l3cethown, four by Brahms, three each 
by Tschaikowsky, Schubert and Moz.art, 
All other composers had one selection each. 

In the COllcert music fie~d, Jketho\'en 
also ranked first in 1948, while eight years 
aJ!o it was Tschaikowsky, now ranked 
sixth, who led [h(' concert hit p..1Tade. 
Reell'lO\'en hnd five selections rated in the 
first 25, but nUI11£'rically he was led by 
fl.ach who had six mentions. Brahms had 
four menlions and the b.1lance of the 2S 
",'ere for individua l selections. Only 
Tschaikowsky, Rachmaninoff, Chopin. 
and /\ 10zart had twO mentions each. 

WQX R fans rated eight selections as 
worthy of being in the concert hit parade 
class this rear that weren't men tioned 
among t he first 25 in 1940. In the sym
phonic class there were six that didn't 
make the top ranking eight years ago. 

WQXR has proved that there's an 
nudience in New York fo r good music. 
Music au thorities nre certain that there's 
an audience in any comp..1ct metropolitan 
nrea for. the classics. They don't believe 
that it has to be brought to any metro
politan area by a station which is lOO7( 
programed for lovers of music. It is 
possible, they believe, to select certain 
hours which a re not top listening hours 
and to program. them with something 
besides popu lar tunes. Listeners 10 good 
music evcntually will seek it out, it is 
claimed. Even Ted Con of WNEW, 
NeW York, discovered that this popular 
music station could find itself a special 
audience by programin~ concert music nt 
an hour when other stations Were pro
granled for the great mass of listeners. 

Sponsors are waiting to see what will 
happen to disk jockers \\"ho 5pin sefiou~ 
music, like Deems Taylor and his newly 
transcribed series. Taylor has a popular 
follo\\'ing, he has acted as commentator on 
n number of populnr lIlusical program~ 
and has a fme reputation as n composer of 
opera. He was for rears a mu!--icnl cfitic 
on the old Nell' \-'ork \\'orld and seldom 
b:>com('s esoteric. His success or failure 
ns a cJas.~ical disk jockey must depend to 
on listeners to good JIlusic. 

SPONSOR 
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8 Times More People Listen To WPTF 

In This Market Area Than Nearest Competitor 

history w as uncovered by Audience 

In 'he d aytime, WPTF is a 910 1 choice 

The greate st lo ve story in Radio Diary 
Surveys , Inc . , in their 1948 LISTENER 
DIARY ST UDY of \'(IPTF's 62 county. 500/.: or 
mo re d ay and nig ht BMB coverage. over its nea rcS( competiror. and a 13 to l ove r irs 

second closest compctico r. Here's the tale of listener devotion in brief: 

Li steners prefer WPTF over all com petition 
u a ll t imes . WPTF ranks fir s t in audience in 
eve r y s ing le broadcas ting quaHcr.h o ur (rom 
sign-on to sign·off. se ven days a week! 

In the e vening, WPTF is a 7 to 1 choice 
over its ncarest competitor. and a 13 to l over irs 
second closest com petitor. 

For t h e en tir e week (day and night) 
WPTF is first sta tio n by 8 to I. 

COlllpMt dtlll;fs 011 19·'~ LISTENER DIARY 
STUDY <4"uif"bft /rol1l WPTF or FREE & 

PETERS. Inc, Pilldillgl illdllde ull-ill-we, stat;OIl 
r<lt;1Igl, lh'lre-ofaudimu, "et u'tC'kl)' ,II/dimee, <4l1di
fllIU jlOI/' (wd (on/positio/l b)' '1 ,mrltr.hollYS. 

MORE PROOF THAT • • • 

The Number One Salesman 

In North Carolina, The South's 

Number One State, Is • • • 

PTF 
Raleigh, North Carolina 

50,000 WATTS NBC AFFILIATE 

NATIONAL REPR ESENTATIVES: FREE & PETERS, INC. 
OCTOBER 19-48 7S 
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a('('('plan(;c aeeol '(l c () OIl( ' t n uJ c IJlagazilH' du.-ing 

i l ~ fi" 51 I wo " car's, II IH"CSC Il Is filCIS, 

F,'allkl~', il is dcsig ncd 10 hell' n )tt 

( ~ntlllaic SPO~SOR's I"acc ill ~' Oll" 

194-9 Inul c"l'a l'c,' I' I'UIIWliuu, 

Cold facts: SPO:\SOH, in its first two years, pub· 
1i:;hcd 1057 {·ditorial pages geared 100 F e to sponsors, 
prospecti\'(' sponsors, and their advertising agencies. 
Advertising page:' totaled 985 (706 of them during the 
second year). Full-time personnel increa5l.~d lOO~. 
A Chicago branch ofliC(' wa" added. Sales rcprcsenta
ti\'l';; were appoint('d for Los AngC'lcs and San Fran
ci,,<..'O. Paid circulation (al $5 a year) was achicvC'd)n 
thow.and:; of national1:.:-important firm;:., 

Editori. ll y: S:PO!\SOR stayed glued to its policy of 
dl':-.igning and wdting ('\·cr .... word of editorial contcnt 
for buyers of broadca;:.t a(:I\wtising, \\"ith a single 
l'xccption, e\'cry articl" was staff-researched and 
stalf-wriuen, ~o pulf-,;tuff was permitted. The 
awragc isstl(, conta ined mon' than 30 subjects, rang:
ing- from "Block Prowaming" to "Skippy a re
markabll' "pot ,.;tor~.," from "Arc Timehuyer;; Appre
ciated" to "lIow 1-::;";0 l'~;; X('ws Spot,.;," from "TV 
Diary" to ":-:tation R('presenlutin-' SWdy." Can
tl',.;t;; on the air, radio by indu,:,try categorics, busint'''-'' 
and IlC'r:-.onnl'i change;:; relating to radio, :\etwork 

CO).l PARAG RA PH were rc,;(-'arched and charled 
month after month. The emphasis was on solid 
usable facts, on gi\'ing adv('rtisers and agencies an 
appreciation and working knowledge of spot, nN
work, TV, F:\I, FAX. 

The payoff came in t.he form of reader response too 
good to belic\"('. But before long station represellta
ti\'(,s noted the .;;;.'tme phcnomena. iJnexpectcdly. re
ports of agcllcy-ad\'crti"cr ent.h ll.~iasm came to U:

from u.,w Avcrr of Avcr.\·-Knodel. Gene Katz of the 
Katz Agency, Bill Randa of \\"ecd & Company, El'l 
Shu rick of Free & Pet(-'r;:., \rcll;; Barnett of John Blair 
& Company. Don Cooh· of Donald Cooke Inc., John 
Pcar;=.on of John E. Pear;;on Co., Fred Brokaw of 
Paul H. Haymer Co., John Cowden of Radio Sale", 
Said one, "They're calling SPOl\"SOR 'the trade 
paper dick of 1948.' .. 

............ 
U !,:~;Je for m,!: Hittin~ the bull;:PYl' editorially wa:=

thl' big- r('ason, we fl"h, for thi,: onrwhclming accept
ance. But wc wer('n't forg-cuing the importanc<> of 
aliI' uniCjll(', attracti\'(, formal. \\'e'd designed 

• 
III t 

-----------------------------------------
In SPONSOR ,dvertisers have discovered the ideal medium for br inging 

their messages to the attention of timebuyers, account exec utives, radio 

directors, ddYertising managers , heads of sponsor firms, and top s!dl ion 

ellec uliYes. Following are some who die regular conhdCl ddyertisers: 

CFRB, TORONTO KMBC. KANSAS CITY KWKH. SHREVEPORT 
CKLW. DETROIT KMLB, MONROE KXOK. ST. LOUIS 
KCMO, KANSAS CITY KOll. OMAHA KVW, PHILADELPHIA 
KDKA. PITTSBURGH KOMA.OKLAHOMACITV WAAT. NEWARK 
KEX, PORTLAND I<;av. PITTSBURGH WABD. NEW YORK 
KFAR, FAIRBANKS KOW. SAN FRANCISCO WAGA. ATLANTA 
KFI, LOS ANGELES KROC, ROCHESTER WAPO.CHATTANOOGA 
KHMO. HANN IBAL KSJB. JAMESTOWN WBBM. CHICAGO 
KING. SEATTLE KTUL. TULSA WBT, CHARLOTTE 
KIOA. DES MOINES KVOO.TULSA WBl. BOSTON 
O(M"'C. SAN ... NTONIO KWFT WICHIT'" F"'LLS WCAO. BALTIMORE 

WCCO. MINNE ... POLIS WHB. KANSAS CITV 
WCON.ATl",NTA WHEC. ROCHESTER 
WCPO, C IN CINNATI WHHM. MEMPHIS 
WD ... v, FARGO WHll. l ... NESVlllE 
WDBJ. ROANOKE WHK. CLEVELAND 
WDNC, DURHAM WHO. DES MOINES 
WDRC. HARTFORD WIBC,INDI ... N ... POLIS 
WDSU, NEW ORLEANS WIBK, KNOXVILLE 
WEEr. BOSTON WIBW. TOPEKA 
WF ... A.DALl .... S WIND. CHIC ... GO 
WFBL, SYRACUSE WIP. PHILADELPHIA 
WFBM.INDIAN .... POLIS WJBK, DETROIT 
WFBR, BALTIMORE 

WJR. DETROIT 
WFCI, PROVIDENCE 
WGAN. PORTl"'ND 

wJW. CLEVELAND 

WGAR. CLEVEL .... ND WKD .... NASHVILLE 

WGBS, MI .... MI WKV. OI<;L .... HOMA CITV 

WGTM, WILSON WI<;ZO. KALAMAZOO 
WGv, SCHENECTADV WLAW, L .... WRENCE 

WLS, CH I CAGO 
WLW. CINCINNATI 
WMAR, BALTIMORE 
WMBD, PEORI ... ! 
WMBR. JACKSONVILLE 
WMIN, MINNEAPOLIS 
WMPS. MEMPH IS 
WMT, CED ... R RAPIOS 
WNAX.V ... NKTON 
WNJR. NEWARK 
WO"". S ... N ANTONIO 
WOC. DAVENPORT 
WOW.OM ... H ... 
wowo, FORT WAVNE 
WPIX, NEW YORK 
WIBW. TOPEKA 
WRNL. RICHMOND 
waXR, NEW YORK 
WPTF, RALEIGH 

, 

, , 

, 
" • 



I the life of SPONSOR 
-i----------------------------------------

SPO NSOR to be t he pictoria l standout of t he adver
t ising trade paper fiC'ld. AU through our first t wo 
years we stressed pictu rt's, pict UI'('f;, and morc pic
tures. We kept texl-matler brief and meaningful. 
SPONSOR, edited fo r busy radio buyers, was 
p\cas..'lnt, important reading. 

.... ........ 
Was SPONSOR merch.ndised? YES! Each month 
we mailed 10,000 " headlin(' '' cani s merchandisi ng the 
conlt'ntg of the forthcoming issue, Other direct mail 
efforts am plifk'f\ thi;; ('fron. We refused to sell the 
front cover at a fancy figure. News and trend items 
(fast -reading ma terial) were a llocated to pages one 
and two j ust inside the front covcr . T his induced 
readership when SPONSOR landed on a busy desk. 
All this was based on a major concepl. Everyad vC'r
tising office has its pile of trade magazines, but of 
these the a verage man only reads, two or t hree. 
Periodically, the pile is discarded. We wanted to 
be sure that SPONSOR was one of t he fa \'ored few. 
So, in addit ion to attracting readers by bright format 
and bullseye appeal, we merchand ised Olll' page-;. 

........ .... 
What about circulation? SPONSOR "s monthly gua r

anb."'ed circulation was 8,000. During the past two 
r ears three out of e\'ery fOllr copies went to na t ional 
sponsors and to national and regional advert isin,l.: 
agencies. Some sponsor and agency fi rms p urcha~ed 
as many as 10 to 25 separate subscriptions ($5 a 
year). Much of SPONSOR'!; circulation is still on a 
controlled basis, but the conversion to paid sub
scribers proceeds fasler t han l'xpected . T he latest 
breakdown showed; 

nationa l !;ponson; and prospl'cti\'{: 
sponsors 

;~;362 41 w; 

t iml'llllyel"S, account e.x('ClIti\·es, 
radio din:ctoh; 

2487 :lO ;j 

rad io station C'xecllt i V('.~ 
miscellaneous 

1G21 
65--1 

8 124 

20 I) 

8 5 

100 0"'0 

Paid-Subscribl.· J" Po~i t ion Analr~i :-; 
A dl'f'rtisillfj IIfj(' IICleS Sponsor firms 

presidents 9 0("; 
vice president>; 8 0 
ad vertising 72 0 
managers, rad io 
directors 
others I I 0 

100 .0"; 

presidents 17 sr ( 
vice president. ... and 2i 0 
accoun t men 
timebuyer~ . ml.,d ia 42 0 
men, radio directors 
o the~ 13.5 

100 0'"'( 

.... ........ 
SUlveys: Only fO lll' studies made by impart.ial organi 
zations came to OUI' altention during the past two 
year:; . In each SPOXSOR showed progressively 
better. K). IBC made the first in December 19-16 
when SPONSOR was om> issue old. SPONSOR was 
fourth out of eigh t radio publica tions. In January 
IH47, when SPOi\'SOR was two issues old, Free & 
Peters completed a stud y. SPO:\SOR polled 1198 
points, the top mdio publica lion 3531. \VJ\\' made 
a king-sizE" .f;ur vey in :'o. larch 1£1-17 when S PO.:--.JSOR 
was fi ve is.:·;ues old . or ninE" ad vcrtising trade maga
zines SPONSOR was second. i\earl y 2000 agencr 
and sponsor executives participate<l. In January 
1£1.18 WJ \V made its 2nd annual SUI"\'cy and reported . 
"SPO:\OR showed a 300 "';: ga in o\'er 19-17." 

,!.------------------------------------------------------------------------------------
W ROW , ALBAN Y 
WSAI , CIN CI NNATI 
WSBT. SOUTH BEN D 
WSJS, WI NST ON·SAl EM 
WS M . NASH Vi lLE 
WSPO, TOLE DO 
WTAG , W ORCESTE R 
WTAR. NOR FOL K 
WTIC. HARTFORD 
W TOP, WASHI NG TON 
WVET, ROCHEST ER 
WVN J , N EWARK 
WWJ, DETRO IT 
W WDC, WASHI NGTON 
WWSW, PI T TSBU RGH 
WWVA, WH EELI NG 
AMERI CAN B ROADCASTING co. 
COLUM BIA B ROADCASTING SYSTEM 
I OWA TAL L CORN N ETWOR K 

MUTUAL BROADC ASTIN G SYSTEM 
NAT IONA L BROADC AST I NG CO. 
YANKEE NET W ORK 
JOHN BLAIR &. CO. 
FREE &. PETERS. INC. 
WEED &. CO. 
BROADCAST MUSI C, I NC. 
HARRY S. GOODMAN, INC. 
LAN G. WORTH FEATURE PROGR AMS. I N C. 
CH A RLES STA RK 
THE T EX AS RANG ERS 
T RANSCR I PTION SALES, I NC. 
FREDERI C W . Z IV CO. 
FORT INDUST RY CO. 
GEORG IA T R IO 
FULTON LEWI S. JR. 
PACIFIC NORTHWEST BROADCAST ERS 
STEINMAN STATI ONS 
W EST INGHOUSE RA DIO STA T IONS 

SPONSOR 
For Buyers of Broadcast Advertising 
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'The Spot Trends index, having reponed a yea r 's national broadcast 
advertising placed on a market-by-market basis, cha nges it s base from 
one month (September 1947 ) to an average month effective with this 
issue. The period aver;Jged is August '47 through July '48 National 
business plnced du ring the month of August 1948 (low mont h of each 
yca r) was 771j( of the past yea r 's rr.onthly avernge. Midwest ran ahead 
of the national :Jverage 3% and the South fell behind 8%, In the indus
try classifiention, food leads, being on ly 12o/r lowe r th<ln the average 
month, 

In ~ hifting frcm 11 one-month to an annual a\'erage base, SPONSOR'S 

ircex l;(c(o'(s even n,ore indicative of trends than it 'was during its 
fi rst year. Pred ictions a re that 1948- 1949 will set a new record for 
srot busines.~ . If it does. Spot Trends will chronicle the fact. 

JUN JUL 

Trends by In dustry Classific ation s 1947-1948 
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KTSA 
~~ 
THREE NEW FIFTEEN MIN UTE SHOWS , 

MONDAY THROUGH FRIDAY, SPONSORED BY 

JOSKE'S OF TEXAS 

This great Texas Depart

ment Store believes in 

beaming programs to se

lective audiences. These 

three fine programs, plus 

KTSA's coverage of the 

South Texas market, are 

bri nging the Joske story 

into thousands of San 

Antonio ... and South 

.Texas homes regularly. d 

. 
~T S A ·'SSOKC. 

I CBS FOR 19 YEARS IN SAN ANTONI O \ 

Represented Notionally by TAYLOR, BORROFF & CO. 

!: OCTOBER 19"8 79 
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JUNE·JULY 1948 

Stfal.e-ol- Aetdie .. u 
by C. E. HOOPER, INC. 

Ranks t')d 
(Morning ) 

13d 

A." F R E E & PETE R S a/fo" • ... 

WFBL • WFBL -FM 
BASIC CBS 

IN SYRACUSE • .• THE NO. 1 STATION 

5,30 A. M. ON THE FARM 
(Qmtilluedfrolll paS!t 29) 

they went thc}' werc greeted with sugges
tions like, "Why don't you check uith the 
KVOO Farm Dep.1rtmCnt? Those fellows 
are already doing more abou t that than 
we can keep up with .. ," lllulSton 
Slilrtcd its Sool1er State campaign and 
built its promotion around K\'OO farm 
program" ;'lnd is continuing the com
biration succe~sfutly. 

Fin' rC:Jrs ago Dr. LeCcar Stock 
Hcmcdies looked askano: a t the strictly 
businesslike fommt of KVOO morning 
:.hO\\'5 and sought sponsorship on condi
tion that certain changes in format Ix> 
nl.1dc, The station insisted their listeners 
liked the programs as they were and 
would buy the product if it justified the 
adVertising claims. LcCcilr bes;:an sfXln· 
sorship with the shows unchanged. Now 
K VOO is one of the half doxn out of \20 
stations used during the winter that 
LeGear continues to L:SC in till' summer 
also. 

Loyal audiences make loyal dea lers, 
too. i 1111.' Arkan5.1s City Milling Com· 
pany sUPfXlrted their Oklahoma dealers 
IIdth a KVOO faml show, but failed to 
check rewlts closely. The Sooner dealers 
raised SUdl a ruckus when the company 
recently cancelled their faml program and 
announced plans to use other media that 
the COmp.1l1}' made a careful survey. 
Result: cancellation revoked. 

Wha t goes into the ideal faml program? 
What specific program elements nl.lk(' 
dialers corne back morning after morning? 
Who hears the earlY'morning broadc.1.sts. 
the famler, or his wife, or both? 

Both the fam"lCr and his wife in the 
majority of cases hear the carl}" broad. 
caSb . If he doesn' t. however, station 
mail ~hows that his wife lis tens and reo 
fXlrts to hl' r husband about it. It i~ 

usually she who writes the stat ion, fre· 
qucntly, however. 5.1)ing her husband 
asked her to do so. 

To the listener, of course, the ideal pro· 
gram is one tlt.lt smisfies hi~ desires a t a 
giwn lime for what the radio can gin' 
him. The best infomlation available 
indicates tha t a substantial portion of 
fann listeners - the propol"tioll va ric:. 
dmstica lly from station to stalion want 
wille entertainntellt, princip..1. lIy music 
and news (other than fanll), iLl addition to 
fanll news and " how to" infonnation. 

The SUUrlSt' MII$ic Hour of KOWH, 
Omaha. is designed nrill1:l.ri l) 10 enter· 
(;"lin. <rlthough the hour-lollg show (6 7 
a.II\ .. ,\tonda)' through Smurday) con
taim other typical farm pro!!rmn ingrcdi. 

(PIMsr turn 10 I"lgr 81 ) 
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SPOT 
RADIO* 

'SpOl 8.oadoo",n,c i • 
... dio ad'N,il in ,c of 
any r)"p~ (f,o ... brj ~f 
anno .. nc~ ... t n" .0 
r .. lI .hour prOjl'a .... ) 
plann.-d a nd placN 
on. Auiblt ma,h, · 
by·marktl bal., 

Ilflcili. C;.icrll' New hr' • Dllull . U. L.gil • l u bUill. Su frucilci 

When t he cOllgh .. lIuJ -sncczing Season 
Starts, Vicks uses t,m tlc/illg Spot Radio to ~c ll 

the fast IICling relicf of Vjck.~ VapoRub. Vicks 
Va-tro-nol and Vicks Medicated Cough Drops 
... and to boo!it sales of the newest Vick 
produCi . Sofskin Hand Cream. 

With Spot Radio , Vicks co\'crs the coome)' 
_ .. market h)' lIJarkel. Short announcc mcnt~ 

back up the basic c lmpnign of 5, 10 or IS 
minute local prog ram~. Schedules arc clastic _ .. 
quickly changeab le 10 meet sudden "cold" 
wavcs ... conccntrrHing on a single sickl }' citr 
or rush ing st rong (alc~ support fasl to maoy 
simultaneous!)'_ 

Yea r a ft cr rear, flexible. powerful Spot 
Radio pa)'.s off in big. profitable sa les for Vick 
Chemical Compan)', Your John Blai r man 
knows Spot Radio _ . _ and his 
valuable know ledge i ~ rours 
fo r the ask ing. A jk !Jim! 

--------
JOHN 
BLAIR 
E. COMPANY 
~ ----------NATIONAL REPRE SENTATIVES OF LEAD ING 

RADIO AND TELEVISION STATION S 

" 



5.)0 A. M. ON TH E FA RM 
(C.ml llllllclfjrolll P.lgr 80) 

l'nts. II 's an example ofa progr:J1ll whicll 
"rll.:cializl's in an aplX'nl it feds is not 
u.-cd equ:llly by compctilOrs for frlnn 
;ludiI'I1CI'S. 

Ad;ul1 Reilll'mulld, {,Ifill din-ctor, ad 
lios till' COIlUlll'rci:lb ill 1111 infonllal style 

hut hclim.' 1111 IICCOUIlt is accepted Adllm 
h:a ~ ilcquired a thorough knowledge of the 
product or IIhtiwtioll ahout ..... ·hich he 
talks. He IIttributes the (.,ct that COlli
!Hercial ti11l<.> on the program is contillu
ously sold out {Q the faith his listeners 
pll1ce ill his enthusiastic :lIId authoril.! t ive 

endorsenlC'nt of til<' ~poJlS()rs' product:.. 
$('v(,ral adwrtiscrs hnvc used Slmriu 
Music /lOIIT for more than tell ycars nnd 
one for 17 yenrs. 

The ()\'crwhelllling majurity of {ann 
oro:ldcaSICfS, b fact, handle their own 
comm('rcin ls aod do it v .. ith 1I10re or less 
informality. Like the principals of the 
Mr. & Mrs. and 1':0111('11'5 p.1rlicipaling 

progmll1S, they find that their personal 
recommendations of a ploduct carry much 
more weight than commercials read by an 
announcer. 

There arc instances, how('ver, when 
good resu lts come from just the opJX)site 

T""I .~· III",. ""I~I.III,lillg I)i.,,· .1 .... 1.,'.1. (I ' ... "rdill~ I" H \ ] }III 
liE::;']' \1;1:':11;:1 .... : 

BY 

111111 i., jll,t ,,/If' l'I 'iI'''1I fur 111,· t .... III'·II'lull .~ l"llllllllril~ , ill Ihl' 
;0;0111 \III'''IIU ;11't'a. uf .... .\ \ \C, ~OOIi :.:"illg ,,, .~).nou "·;l tI ~. 
11111111111"'1. ill (,:~O. "i lll a ll ;1111 11, '11('" "f nil" ,1I1f1 "I\o'-'1"a ll"1 
IIIilli" .. : 11I 1",li:':"l,'! \,,1. I ',·ar" .... ! 

~ KMA.C-KISS~ 
Howard W. Davis , OWNER 

Represented Nationally by JOHN E. PEARSON CO. 

treatment. For example, s..1m Schneider 
of KVOO found that when he voiced the 
commercial his listeners tended to identify 
him wilh the slxmsor, thus discounting 
his l>tature as the Hatlon's farm counsclor. 
An announccr n(.ow does all cOlllmercials. 
They are closely tied in with the pwgram. 
however, and the authority huilt up fOI 
the KVOO farm deparlment seems 10 

c..1rry over to the announcer's work. 
Harvey Dinkins, WSJS, Winston

Salem, falm d irector, and Howard Ked_ 
die, KSDJ, San Dicgo, arc two of a num
ber of others whosc expel icnces agrcc v.ith 
Schncider'5. This is true cven in the ca$(' 

of sponsorship of KSDj's lIome all thl! 
Ral1ch by the San Diego Gas an:! Electric 
Company-a type of sponsor which 
ordinarily prefers the more persollal and 
informal approach 0f a program's star 
pclsonal ity. 

A possible answer is tha! there are less 
likely to be complications when the com
mercial is handled by one who is more of a 
farm announcer than an authoritative 
leader of agricultural activities in his arel1 
and many station farm directors are the 
latter. 

WBBi\I, 
(Columbia 

Chic..1go, com bines music 
Records artist Bob Mcher 

singing fo lk songs and familiar favorite 
tunes) with the work of Gladys Blair, 
farm horne advisol, and farm director 
Harry Campbell. TIleir show, Th~ COlin
Iry Hour (5-6 am. Monday through 
Saturday) was on the air for a year before 
it was offered {or sponsorship. 

Thc n\'eraj!C mail pull while sustaining 
I was solncthing under 500 leiters per 
mOllth. Early a.m. (ann programs, it 
shou ld be pointed out, are notably light 
mail pullers compared "':ith other "per
sonality" shows.) Within the first three 
months after the program went commer
cia l the monthly :!Verage rose to nearl) 
3,500 (not counting several thousand 

I letters malled to individual SJXlIlSOrs) and 

I has continued to climb. 
Tltl! QUlIllr), J 101lr, just now ill it~ 

!'econd year, already has nn interesting 
record of s31es of nonfarm sup(?lies. Cay
lark Products sold 705 orders of nuto
mobile !'Cat cOl'Crs 011 $3.9S e;'lch with ten 
allllOUllCCtllelHS in olle week. 

The Plas-Ti-Fihre Company sold a nell. 
product, PJasti-Pad, to 721 people (9,708 
p.1ds) with six one-minute nnllounce
l11elllS. 

Klein's Sportin~ Goods G ... npnn)' used 
I th'C' al\llOllllCelllents to !'Cit rubber Jungle 

I300ts ;'II $2.2S per pair nnd got 550 
orders. 

The typic:al early Illonling bro;'ldcast. I with or without lIIusic, usually lli'l~ a brief 

(PicaSi' lurn to pdgl! 86) 
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C. G. HEC K 
Druggist 

Princeton, III., says • • • 

Merchanh in tOWm th roughout l\ l idwe~ [ America kno \\ \XllS - and know 
the impact \'.;' LS has o n thei r customers. Chris Heck, owner o f Heck '~ 
Rexa ll Pharmacy. Princeton, Ill ino is, is t}pica l. 

" In our terrilory," he ~ap, "toP) of all ~ I a tions ) C3 r a fter )Ca f j) \,\ ' l S. 
It, with Prai rie f armer, i) ou r be!>! booslCr o f sa les, " 

Several r ears ago, when DDT \\' 3) linc introduced, Mr. Heck PUt in 
a wind ow di!>play with big sigm .. A) ad \'crti)cd on \'{ILS", .. and. acC"Ord· 
ing to the d i)u ibulO r. so ld mo re than any o ther single Dull et in the 
Midwest! La!>! winter. a fter losing se\'eral !ta les fo r a $1.50 linimem 
which h is who lesa lcn. d id not carry. I-leek \H Ot C I h e manufacturer to buy 
d irect, asked why [he sudden demand ; he was n OI at a ll surpri~ed at tht 
a nSw~r ; ' Using \'(' 15." 

Princeto n, ( populat ion 5,224) is the ma jo r ~hopping center fo r Bu rea u 
County, 73% ru ra l. This one county. o nl y a small pan o f the tota l W/LS 
market , has a n an nual buying income of 471/ 1 million do lla r) ... recai l 
sa les o f 251J1 millio n with 5% mill ion doll ars in food sa les a lo ne. \X/15 
is tht sure way to cover th is ma rket; daytime BM B is 82 '1. n ightti me 
84%. l ast p~ar , its 10,200 radio fami lies )en t \'(/ l S 8,553 Jetten - 84'"( 
response! 

Yo ur John Bla ir man can gi\'e you the full p icture of the W'l S nla rket-
21J1 mi ll io n listening fa ll1 il i e~ in 567 counlies (daytime 13MB). T hey 
listen because they like the fr iend liness of \'(' lS, the intere~ t we take in 
pro \·iding j u ~ t the righ t service and entertai nment for Midwe)t America. 

I t is th is fri end lines) that h a~ buill listener confidence in \X'lS- the 
ki-nd of co nfid t nce that leads to advertising resu lts. 

890 ki!o cycle$, 50,000 wott$, Americo n offiliote . Represe nted by John Bloi r & Co mpony. 
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OF A untie's Pattern 

·SA N FU I NC I SCO 

OCTOBER 19-48 

r: .. lio . 

.• \11111 Ma ry" ha~ Iwe ll Oi l the ai r Si ll l'C ' It) I L .~IIl<'h iu J! Ico j!l'!l wr Il w lil"l '~ cof 

a ,. ... orlc'tI Cha ral'krS " ho Ii;;ll]"( ' ill ti ll' ,., ' ri ,1I almll l ) u ll ih. ag .... , lo\c, de lol inn and olhcr 

!!' Iwc"(' ~",fu l COIllI'UIH": II IS of t!a~ lilllc dr;l lll,1. 

Sh c ' ~ been 5cllin;':-;1 101 Hf A llwl~ Fl:l p J.wk .\11\. \11 ",,.... Qu i"k O;I I ~ :1111' 

Carna l ion Corn Fbk.cs th i ~ )"f':u: Ihe pntj!ra lll IIUI\ hd~ ht'I'u ~ pOIl"" fl',j (III 26 

l\ HC \'i/cl' t" rn l\l'Illo rk sta t iu lls ~ irr ('I' fd,rll;lr~' h) I III' \lh~' I)O .\ I ill ing COIIII"'IIY, 

\lId prodn l" t :-;ti t.',. ha lC ,." arl'd - lIal ll r;lll y, si,wc " \lI l1t \ lar)" 

ra lcs nn avc mgc 5. 1, II itll a 32.8 sha rc·of·;:lutl il'lI"" . 

" /\11 11 1 .\ Iar) 's" rating is slH', ·ta l"lIla r -f( lr IllwlI IIii' >-1' ll' lllll 111 ' 1"'1 1"'llular of a ll 11:1111 ' 11.11 

;\lId n:giona l da ytimc sil"\IS ill rht.' \\ '",.1 J,' ·i!.III , it 111"< '1-.. ., tlte il .. lll ,. tr~ ,'/llIli, 'Ii,," 

ti lal 110 s .-rial program cOlild be d"II" ". It, ·, ·!·,. . ..flli ly frlllll tl\l' !'a" ifi, ' Coa,.t. But .. \ uul .\ I,ln· 

011 l\ BC lias an illlllH"diate hit. /1 \1' n ,,.u ll lIf ;] prm. '" pa n nI!: a I!"ad ], r0i!ralll. 

aired o \'l" r lit. · \\'. ',. r's 1'0. 1 I\"!\lo rk 10 \ ' BC'" J" '''I''' II ... ill' :1 l1di"/I' ·o'. Ot ilp r : lIh c rti ~ , ' ''''

Wh ill' Killg SlIal" l' i; lut NS J\ul and C:h,lt'II I""" \\ •· ... ... IHI O il ;1IIt! SlIInI,l ri f t. 

,\lUOlIg rl wlll-I'a lue that path:rn , a !'ur{' f" l"I lIlI l;1 r" l" ",II. ,.,... 

NBC WESTERN NETWORK 
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91 w S ~I o£alel (m Jg"smelics .9 
Products advertised on WSM _ from cold cream to (ream 

shampoo - bear a unique family resemblance . Because all 
WSM adve rtised goods carry a special seal of approval_ 
an inv is ible label that our listeners have learned to use as 
t he ir buying guide. 

If they hear about it on WSM they know it merits their 
confid e nce. That 's w hy WSM in this 7 Vl million marke t is a 
powerful sales fa cto r that can move mountains of cosmetics 
and other products . 

WSM 
NASHVILL E 

'HAUl 110,. ... GO". "' ..... 1~"' .. G Wto UG .. . c."" "' ''> .. IOW ,U O ~IU Y .. (0 .• "atle na! h~. 

JO,OOO W""J • (L I ... ( H .... NIL •• JO ICHOC lCLI S • "Ie """"'" 

5,30 A. M. ON THE FARM 
(ColllitlUedJrom page 82) 

round.up o f Ililtional and world news as 
well as newS of particular illlcrest to 
f.1TmerS. 

Life blood of most moming shows is 
Interviews with fanncrs, county agents, 
officials of Colk.>gc and University exten
sion depmtmcnts, etc. Talk!' al their besl 
arc informa\. When il isn'l con venient 
for a farmer or an official 10 be in Ihe 
studio in the morning (for a farmer it 
aimosl never is) Ihe interview is wire- or 
t;)pc-recorded ahead of l ime. Field re
cording equipment is just about as im
portant to fann programing as equipment 
for remote pick-ups. 

WLW, Cincinn;) t i, with abou t half it s 
audience in rural areas, has a bank of pro
grams from 4:45-8 :30 a.m. (some of them 
once a week) devoted primarily Ie.. rural 
listeners and including musk, news, 
weathel , market reports, and fann service 
features. On the other hand, KVOO 
ho lds fann dialers through four daily 
morning programs none of which use 
either music or other fea tures not bearing 
directly on f.1nll problems, 

Fann programs, like other radio pro
gra ms, are not suited for giving very 
involved tecim ical infOlmalion, or da ta 
requiring much detai led expl:mation
listeners can 't follow quickly or clearly 
cl:ough, The best technique in keeping 
the farmer abreast of developll'lents whicit 
a/f('{'t his opelations and planning is to 
give him just enough of the story to get 
its meaning and imporli'mce over to him, 
Selling the famK'r on wha t new develop
/Hents can mean to him in do l1'-lrs :md 
cems as wel l as in more sa tisfaction in his 
job is imponant too. His interest ex
cited, the fanner is inspired to ..... rite 
(usually to a go\'emmental or educational 
$ou rce, as the county agent or a roUell'e 
extension department) for the bulletin 
containing the full meat of the s tory. 

(kspite t he lItilitarian aspect of fann 
blTh1dcasting, it's still show busine~, 

And that means. as f.11111 directors and 
announcers unanilllously admit, tha t (Q 

do a job the farm direclOr must ha\'e a 
reasonably good radio per.;onaiity. His 
voice must coll\'ey qu;) \ities o f case and 
friendliness while a t the same tillle carry
in,g a !'{'n~' of authority and conviction . 
"He should be the kind of a man the 
f.1rlller i'lI1d his wife \\"Quld invite to star 
for dlllllcr if the \\'ife had just come in 
from the f'IC ld and he was ullexpected," is 
the way on,' farm direclOr put the rer
sollniity qualifica tion .... 

,\1o."t station fann heads agree, tOO, 

I P/{'(I sc lunl to pll;;e 88) 
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Big Aggie Welcomes 
HER NEW 

SPORTS · DIRECTOR 

. h a "la)I" a,,, J r<>" .. h fur 'Ilurf" than~':' ~'·"r,'. I.h II,,,' ;' 
!-tWit'S spun .• "",I lio" 10 ''' I".,. r rhl'In. Lc~ ""~ " " 1m'" 
AII-SUtl" f"OIh,,1I "lay .... in coll"I;(' •• ""ad,.., 1 ~1"'e I'igh 
,..1 ,,00)1 "hamp;ou< ill foo t hal!. j" ,.I..f'tl,all " ",1 1.",-1.. 
>-cr\' ,' '] 3_' lJin'elor 'I f "\ tld c t ;,·~. \ 1 " r llill ~~ i.I., ColI" gt' , Si"n:< 
( ; i ty. 10"", Ht"~ t 1.."""" "f ,I,., I)a,i ~ 1". ,1<'1;<''; i~ II"",,· 
(),t .. lt, for",... l'iH ~t1lr, 'H'" 1,('a,1 ",,,,eI, :u \\,,_],j,,!!t(II' 
1'lIi,,,,," ,.. L,-,;" ~"". ll ad " l1 " Ir,,"~" n,, \' i~. a, a ' I""rl{'.-

1. .... 1., lin th .. y ,,1e ., I.-'·cn, i~ ,1"''''' ''''I':lIin,: rio .. f" .. ,Io,,1I 
1.-<:1111;'1"(' kar)l/"( ] frOIll hi~ ,1,,,1. 

TTI'''''' ''']o" _' !,, P"111I13' "iii, ~IM.rh f"n~ i ll !l r; ~ lIn':'. 
I .('~ n,,"is is tt'],o.-r iug rh.' 1"1' \1i, 1"f'~1 (,,,,11.,,11 

g:a ll" '$ cael , 'H'<'k OH'r ,, ' ;X \X. In th i. ,,,aj .. r 
ma,kel, Sa l n,.la,. a (h'rl1<>01I li~lc"i lig j.; r", 

~"r\'f'd for I.t'l! D~,,· i . a n,l Io i~ e~<:ili"g pl,,~, 

bY'l, lay hr ... a,k"<T~. 

5,000 
WATTS 

OCTOBER 1948 

SI,,,rIS ('III' ill IIi;; \g:.:ill La'ltl ar" eU(lou~ia~!ic ab ... ,,! tI ... 
nc"8 IIoar I ,." I)",i·. ("riun 1),r<:"I'" "f ,\ lhl",i<'11 al \ff)/"l" 
ing .• id.· c. .. lIeg'·. ~i""x c.;I~·. i.I,,,a.li,,g: "I' Ihe W;,\ ,\X ~por'. 
"laIT. Wilb I,." Da,i. on rbe j"b. £ ..... 'IIJall. j,a~ l..eIIJaJl , 

l.a$<' I,,,II. r,,<1,·,,· ~,u<1 rl ... "i . h, e~ ' ·" '''i' ' J">r' .• l'\"''''~ ,.illl,e 
r"l ... r'~,1 I,~ a ""11·1.."",,,,, .... 'I ... r;.·w· ... l ~l">r l ~ anlh"rity . 
Wi'.' \ i. 1" .. ,,,1 ,111 .1 £nrlll"a'''' to a.I,1 Lc~ '" lIig: ,\g::;i".'. 
family of '"hi .. ·,1 hal"[~ "I", bil' t' ,h". I..II()w·hrow!" 
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5.30 A. M. ON THE FARM 
(Omtil'll/I'd/rom pagt 86) 

that a man shou ld ha\·c both prnctiCiI 
fanning experience and some college 
training', preferably a degree, in agricul. 
tUre, in order to pcrfonn Ihc kind of 
service job called for by conditions of 
modem farming. Nevenheless, if it's 
a choice between hat-jng information and 
kno""ing where [0 gtt it, [he lalter is mort' 
important. The complexity and speed of 
dcvelOpments in [he varIOus branches of 
3s:riculrure make it impossible for one to 
be anything like an expert in alJ br.mches. 

A pan of the necessary Irlfonn111 touch 
in handling farm programs is the ability 
to handle the show without a formal 
script. Practically all farm broadcasters 
do so, except for statistical malcrial and 
Ihc like. 

Ed W. MitChell and Charles John 
Stevcnson of Chantidm_ WCY, Schen
ectady, arc on al 6:15-7 a.m. Ed and 
Charley, \l,"ho alternate momings on the 
show, weave music, humor, homey phil. 
oSOphy, poetry into a format ..... hich also 
includes the usual weather and market 
reports. The)' work loosely from their 
o .... n script and insist that the announcer, 
.... 110 does the commercials, be given some 
lce ... :ay in order not to spoil the offhand 
effect of the sho .... · .... ·ith anything that 
sounds cut.and-drkd. 

WCY is one of the n;uion's pioneers in 
f.'lrm programing. The American Associ. 
ation of Agricultural College Editors re. 
cently awarded General Manager G. 
Emerson j\ larkham the Reuben Brigham 
annual award for outstanding ser..-ice to 
the nation's agriculture. 

"' Iany sho"-s like Cllalllicll'i'f' are listened 
to by a good proPOrtion of urbanites who 
like the music (music on fann programs 

ranks, in order of popularity: folk, light 
conren, marches, religious, popular) and 
the personality of the broadcasters. 
They're intereHed, too, in features like 
Tom Page's recent R!4raf Rtporter series 
on atomic fanning (\\'NBc, New York, 
6-6:30 a.m.). 

Milt High Farmer of KOA, Denver, a 
show addressed to both rural and urban 
listener~, had the experience of so impress
ing a listener in Montana that he .... TOte 
the Sponsor, Ranch·\\'ay Feeds, and pro. 
poS('d that ther let him handle their 
prodUct in Mont.1na. Subsequent negoti. 
ations actually resulted in his setting up 
an exclusive dealer organi:'ltioll fOI 
Ranch.Way in his state. Randl'\Vay, a 
division of Co lorado Milling and EIe..-ator 
Comp1ny, is srx'nding praCtically its en. 

SPONSOR 
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tLfe advertising budget nn Mile IUgh 

Farmer. 
Current reports indicate th.-a between 

JO% and 50% of the programs addressed 
either primarily to fanners or to both 
fa mleTS and urbnnites are sponsored. 
While thc majority of sponsors arc still in 
the cuegory of fann supplies and equip. 
ment, more and more sellers of general 
consumer goods and services ate finding 
the booming farm market. Farm shows 
M\'e already been underwrin en by a wide 
variety of advertisers. 

111e Universal C. I. T . Credit Corpora. 
tion, KREL, Baytown, Texas, credits 
Rtt'tillt Round.up with helping it gather 
the Inrgest financing business in Harris 
County (which includes Houston). Rey· 
nolds Meta ls Company sponsored Farm 
News (WHAS, Louisville) until shortage 
of materials Inst year forced cancellation. 
The Tennessee Coal, Iron and Railroad 
Comp..1.ny underwrites the \VWL, New 
Orleans, Farm Front Reporter. 

The most va lu~ble single promotion the 
farm activity of a station can ha"e is the 
flf ld \\'ork done by the farm representa. 
tive. Despite the fact that well over 50% 
of faml directors do aU on-the·air work 
themselves, you'll seldom find one at his 
desk. He wkes it as P'lrt of his job, too, 
to address as many meetings and groups 
of fanners as he can. He docs it as the 
station's representative and is one of its 
most potent public relations experts 
(without portfolio). An acth'e faml 
director may think nothing of traveling 
twO or three thousand miles a month in 
his contacts with farmers. His influence 
with them isn't based on hears.1.Y. 

So important is this contact with the 
farmer that a great many farm directors 
have a big hand in the commercial ser· 
"icing of accounts. This doesn't always 
set well with station commercial depart. 
ments, bot it 's often the best kind of in· 
surance for sponsors. 

L.1.st year Sears, Roebuck decided to 
use Joe Bier's News oj the Farm (WOR, 
N. Y., 5:45-6:30 a.m.) to distribute their 
IleW catalogue, Sears figured an an· 
nouncement a day for ten d.1.Ys ought to 
take care of the 15,000 copies sciledu\ed 
for the area. joe's listeners mopped up 
the catalogues in three days, 

What a Pennsylvania farmer wrote to 
Joe sums up in a oouplc of sentences the 
power to gel action from a farm audience 
who believc in a farm broadcaster and his 
program: '" cenainlyowe a lot to you and 
your program, Mr. Bier. Wel1, got to get 
Out and clcnn the bam, . , " • • • 

OCTOBER 1948 

ONE way to Increase your Audience . . . 

" , J:( 
J-'-!.I ~ (!,'~I ,D , 
y 

KXOK 
does it with programming! 

And thai program 
mf'(l 1:urin,.: ",an, /llr. lI(J(}prr, 

Nmtinue1: with rcport.~ af 
bi~r amL bi,.:~:cr audil'nl'C Raill1: 

otW fasl ;'>('(Ir lor KXOK! 
FO/low1II1-! up ""r,~t Quarter and 

Ihe May.J,ml' index Raill1: K XOK's 
audil'nce im:rroM's rool'h IIew hjllhs 

in the June·July rl'/Xffl. IIl'rc they are: 
K X OK's audiCIlCi' IIICroo .'iC illth(' mortl· 

inKS, 42'''0 .. . afll'rtlOO'U, 16.S r ;, . 
ct!('fliflgs, 20.5 %. Alld i ll '1'0101 Rated 

Time Per;od.~ K XOK Raillcd 22'"" OIlCr 
Ihe pret 'itm .~ yC(lr·.~ report. K XOK 
adt'f:rlisers arc I-!dljllN morc 01 Big 
SI. 1-o,,;.! (Illd !iurroulldill/l terrilory 
.. , and morl' K XOK ad!Y'rtiscrs a,... 

1;,!('ltin(( more lor Ihcir monC)', 

... ... 
K JCO K 

AGAIN WAS THE 

ONlY ST. lOUIS 

NETWO.t" STATION 

SHOWING A UDIENCE 

IHC.tUSf S IH HOOI"fIl 

TOTAl .tA rED t IME 

PElt/ODS OVEa THE 

CO.t"ESI'OHDIHG 

.t(POR'S Of lAST 

YEAR. 

(J",u·J,,' y 1941 
Ho oper Inde a) 

..... 

St . lOUIS 1, MO., CHutn"t 3700 KX!! 630 !'c. SOOO WAttS. FUll nME 

Repte!lented by J ohn Oh.ir & Co, 
Owned lind Oper(lloo by the St. Loui.l Star·Times. 

B. 
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PClul W. Motenty, Vi(e-Pres._Gen. Mgt. Waher John $on, Anislanl Gen . Mgt.-Sls. Mgt. 

WTIC', 50,000 woth represented nglionally by Weed & Co. 



signed and unsigned 
Renewals on Networks (Co ntillurdJrom pagr 18) 

SPONSOR PRODUCT (01 III/¥ice) AGENCY 
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Le,'~ I're , .. nd: S,1t I I :O~· II ,.10 "m: S"p I~ , H "kJ 
.""I c k C"r,e . : S nn ":311·7 """ S .. " 11, 52 " 'ks 
lh'rothy Kila:oll .. n ; Th l ij :"~· 11 am; SC I" 11>; .1/, wk~ 
S USI'"n,e, T h '·' :.111 I'm : 0 (', 7 , ~ 2 ..-k~ 
GU}' l.o n.ha." ,,; T it , :jO· ll1 pm: 0(', 7: .~1 "ks 
What 'S ~ l y I\a m~ ; S", 'ldO·11I pn' ; S O'p 4; H " ' ks 
W"ndy W"rren , MT\\TF Il·ll : IS pm , S .. " 10 ; ~ 1 " k . 
J u.'~ ttlle Ju r y: S " " .I:,IO·~ pm: n c . S: Sl wks 
Il ou~e "I M Y$lc , y; S un 4·' :30 I'tn , 0." .I, ~2 ,,-ks 
J"~k CH..-.n, F. i Ii·R :jQ p m , 0 ", I , ~2 ,,-h 
;\h A .... I'< J ,\ ..... ~; : .' .1 ~:,IO·9 I'Ill : ,.." I : .~2 wk ¥ 
Fl ll.h. s: Fri 10 pm·~ .. d , Se ll l ;.n " k $ (a ll"lI~ S" fely ""LOr C" 

11,,11 11m. Inc ~·""H·. t~ , n<' & ncldi nll. ells .. , !lnllllla . k I·byho .. ~~: Th IO·III :jQ Pill ' S~ I' ,: 51 w k_ 
L u . l'h.·: .. c.; !'o' Ol\ 9· 1 0 I'm: 0 ... 4 : .~2 "k. .... "er IIros Co J . Walter Tho rn",..." 

~ lIl es I.aho,,,,,,,,,," Inc Wade 

Pacific Cnf>SI IIn r 'l1 Co \!"Ca n Ol·Er lc k_.,n 
l'hUeo Corp "" teh lns 
l'.ude ,,';,,1 h '$"ra"ce J.: .. "f Ik n.u .. I'< 1I".,..!<:s 

Am crka 

e lis '" ( :IIS '" :>: II C , .. 
AIIG '" A IIC ", " lie 1.11 

Alk,,·S e lt >. .. ~ Ti "," , MTII~rF "',45·" I'tn ; SCI" 27: 52 "I<~ 
Oulz KI.h, S u n ~ · ~ :.IO P"' ; O~ , 1,!o2 wk~ 
T h e S h " . iff: I'ri ~:jn·9,.~5 pm: O n I : .~1 "k~ 
IIre"kl"., (;Iu,,: ... ITWTF ~ ;4 "'· I O nm: ,\ull. 3n; 52..-h 
Jack n e r(l. : .\lTII"ft· 'I :.10· 11 :4!o a m : SCI" 1.'0: 51 ",k~ 

Q u ak<'r 0:;" .• Co S he . ",:", & ;\Ia .q"e!t~ \lIe 'M, ' : I1"II"n ll.,· .. 1 .h .. \ ' uk on : .IIWF 5·5:jQ pon , S"P I j: .'02 wk . 
<!h"c k.· 'IH~ .. d Jam"" .. ,,~, Ml'Wl'F 1 :4,~.1 pm : S~p 17 , ~l RaiSfo " l'u.l " a Co 11' 0"' '' I'< lIo"'~u .\lIIS '" ... k ~ 

(;".d".·. M ilS '" S , ,,,,dard n il Co o f Calli 11111)& 0 " IIC 2.1 p3 C 
Tom "'11>: ;\IT\\~I'F ... :4 ... ·6 pm: ScI' 17; .I~ " 'k s 
S .nnd"rd 1[" "., S Ol" 11 :30·'1 "nt , S,' p 11; 52 wks 

S'",' lin ll l) .,, 1I. Inc Il""ce.· ~' IU,II.,· .a Id · S" m pie ;"" IIC 14 ~ U"c k s(:.I/.'· \1 If'" :lITWTf "·4 ,1.'0 Itn.: S~p I ~, .'02 ... k s 
S , ,,113 lIall, .. : MTWT . · 4 : 1 .'i· ~ :Mi pm ; s.,.p I ~, 51 w k . 
1.o ,. e n 7.0 J"" ,,~; :l ITWT F .. :.10·4: ..... pm : ScI' I ii: ~1 ",k, 
\'o un ll; Wldd"r U. o" ", ... ITWTF " :4 .~·!o I'm: Se" lR: .~l"· k s 
Tecnl lm eu (:1" 1>, SU ' I I :Mi. 12 am: ''''' 1.1: ('0".,."1",, ..,2 l'ce,, ·'I'l m {·u 1,,(, Uu('h:o.""" Mns .. , 
"" \ 'o l('e " f P. ophecy Inc We • • e . It M ilS m 

Wander ,~" lIillll lac k cl! MilS '" 
I'"ke 0 1 P.oph~"')': Sun 111 :.10·1 1 "m: Sep 26 , ~ 1 ." k~ 

Wh lo .. h"III' I" .. ",,,...,.1 C .. 1)-.l"C{· ' · ~' i, ' ,lI.erald.Sa n. pie ~IIC " 
';ap,,,It, Ml.Jn l l/. hl : ;\ IT WTF !o:jO·.~:4 .~ I'm , S.·p 10 :"'1 ,,'k . 
J U&l Plain n l11 : :lITI\'TF S:3(1·~ : 4 S pm , UCI I; 51 "-k ~ 
Fro". 1'"Il." Farr" lI , .IIT\ITF !o :, .... " pm ; Oc ' I , U ,,' k~ 
S"n. S pade, Su n ~.~ :-'(I pm , Sel' 26; ,<, 1 "'k~ " ·IM",,,. Cn IIIIII/H) 

New Agency Appointments 
SPONSOR 

A .. " o ld & Aho.n I .. c,:';. Y. 
AtI"n'lc IIrewh'$! 00. C h I. 
II . T. Ibhhltl lnc.X. \ ' .. 
Illsc~lI.lI~ IIr .. " W IM'S Corl' . :';. , '. 
1k>"' n' 3n ,;um Go. "h ila .. 
Ilr o\\' n & WIIII"nlson 'J'"!>,.c~,, c."". L:" ,I .. ,me 
lIu r d in .. ·~ [nco MI"ml 
Can~da Lile A$Surnnc~ Co. Tn",,, ,o 
Ce n tur y " ltreous En ,,, ,,,,1 Co, Chi. 
Ch""" Cand y Co. !i • . Loui~ 
('~ "' tl n e "".1 Soap Co.". ChI. 
C«'''''('I'' Xu, & Chocul"le C". I'hi l3, 
C. osse & llI"c k w" U Co, 11,,110. 
IIp b hy ·Lou SportS""'''' In c. Uoo<'o tt 
Ilh·E·""" F"od lTud u clS Inc. A I~.un"rl" \ ·u . 
Eas , ..... o Wioe 1'''''1' .:-;, \ ' . 
I ... . e . ~·o~ lI.ewl"il Co, Old". City 
Frc" m att Sho<' Co.p. Jld";1 Wis. 
Sam"~ 1 Gold w)' n Prods. 11' '''0.><1 . 
Gr",'e Lahs . SI. L.. .... . 
James IIa" ky Co. 1T0~. R . I . . 
II . S. IIcu$nc. &. S" .. . lI"no",,' !,,, . 
Ch:l ' h's E. IUrcs Cn. r hll"". , 
Il on e)' 11 ,,'1"1' PrW nc . s Cn.p. I,,,,,ca:'; . y , 

I<",,' hoc F""ds I n('. Au!>"rn ". \'. 

He rOln:lI . I'~S 

" em; '" 

PRODUCT (0' s"rYk .. ) 

Abor ,,' , Co if,·., 
IIHr . 
G lim 
P"rad i8e W i"e 
C h ",wln ll. {;Unt 
R"le l ~h ciIl.3 .el,,,s 
OC I' I S'n'" 
Insuran cc 
E,,~m" l 
<la ndy . 
S,~.f' 
C" " d y 
CI ... ",n, 11" " St'I",I <I 1:1"""0" 
S p ..... ~""·" r 
1101 RoLl ~ li ~. L.:. )'~ . C.,k.· " h 
\\ in" 
Ike . 
Sh()('s 
··[lnd ." " , " ... ", " ( .. ""Ie) 
B'o m o Qui" " .. , Co ld T ablt'u 
,\Ic. L'lileT nee. " . 
(:1.,. C luh da:ors . 
R"M Ue~ ..... uro .... , II "tt·~ 
"""'n ~)' I1 0 n ey "" '.n. Ilu n ~) 

S p«·"d. j'"an" l Uu.r e . 
F ..,.->d s 

AGENCY 

~'n'n c l1 & l'res l"", X . Y . 
W . II , n u tt e r . Chi. 
11"3n" Jon es.:'; . y .. "~(," P' 10' 1'<,,· 
S'. ';"Otll"S & K<')·.·~ ....... "
Frankl ;n Ifr uc k , " . Y. 
Ru~se l .\1 . S('<'ds. Chi. 
( ;r-d n l. ~ I jaml 
Ibrold ~ •. SI" ,,(O,·Jd. '1',,' '''11'' 
11" ''''''11 , 1'~lCsc h I'< O·C .. "n ... . C hi . 
.\I c ( ~. n,,· .;. i .. k .. ,n . Chi. 
...",,,I,·.l:hl. 
.'hiUp Kid .. . I'hil". 
h ... in . \\'",..,y ...... \' . 
\\',!II"", J. Sm"U. £I.,.",,, 
I :"urtl " nd 1.1 . • • ... !!" ... n . w"~" . 
Rlis. &. ~la ..... r~.:O- , \'. 
E ... ·'n. 1\'"",,)·. 0101". C i. )' 
1I""".d II. \I " n k. Ro" U ... d III. 
\ I"n. o" ' ; .. ·.·n lh"l, 11 '"-",,,,. 
I ;"td"~r .. "" I .. 
Ghll n'I>"". & \\'Is\\-e- II . II".""" 
K'OllSI :odl . \\'"sh. 
'\. W .. \)' <'1'. I'hil " . 

Jasr<' • . l) n d, & Fi _It<' I ..... \ . 
Ilu ,e h l" •. Rnd"'s ' ~ r " . \ ' , 



SPONSOR PRODUCT (0' u'vic~) AGENCY 

"c,>d~ I I .\I f it I A,. I. " .... ·UH· ~1a .~. 
I. ••••• , 11",.1:0. Ca",I>. I"' Il,' ,\Ia ...... 
I ~.~ Anll ...... :"". II ,,".~. I ... \. 
J"" ,, R. \I"'plc I< IA •. W" " fli"Id ..... J . 
\10'1 -0-\\ ~ I 1 "'"du~ l . C ... 1·101 ... . 
l~>ul. ~1I~"'1!'<><><I" In.,. L. A. 

S<"· I. I ,,~ .. . 
Su.f "'''''''Il'''' ' ••.. 
I'"""u, hu,It'r . 
II.·,,)· 1;,,)"lu,d 1'1" ~I" . ,. 
1 .. ~." hH .... ""~I"tt .•••.. , 
1'<><><1 1't<"' U~'~ 
U . ~. Ar",y r«, uhlntt 

Ka_IO'. t ·,,",· II. Chr"l~y & Cllllo.d. :.:. \' . 
1) ... ,.. I)uk .. 1'1< 'r""Ie!on. S. Y . 
1I<>t1l"~ 1'1< ~ Id .. n~ • • L. A. 
F, .. nch 1'1< I', .. alon. S. Y. 
11'. \\'alla~~ o.~. f'hl1 ~. 
1: . J. LaJ(o"'.e, L. i\. 
I;nd" o • . \\'".h. ~ IIII" .. )· 1',· .... "".·, 1'""" .. ·" ... ". S.·t vlrl·. \\'a"h. 

~I odllll" Co. I •. A. Ilur-.. _ll",,,n •• 1'~rm,,-II"'u '" \\'. t:':,,1 1 ~'h"·~11. L •• \ . 
\' ortun .\lf lll: .. (S n u" II hI ,,· I'.-."Iur'. C" <.II .. ). I.y,,~ h-

"''''Il 1'3. 
1·"~,·Jl.,, II."" 1:, •• CI...-,·. 

!":lnklln IIrU<"k.S. Y. "1',, 11<>, p, .. p" r",,,,, •• 
:11.'", l':1ck ... 

,·,·"n .J,· r ... ) Au .... SIO' .. . 
1" "."'1111 ''r, .. l un. I :O ..... \'"1", .. '" ..... J . 

"''''''",ohl] .. ;1ccu ... d" • •..• 
Yu ·I ...... n 

C. W."dd :llu",, ~h . ChI. 
I'hlllp "1 .. ln . I·hll". 
III1J1t!o.O .;\'. \ '. 

I· .. ·r~.··. I·r"p ..... ".rt ... I,, ~. II"IJ~I" 
,'" •• I\"".~h Co ...... Y. 
1'"" •. , T.:all.·, (~"p. Chi . 

"r .. 1l.>< 
\\'I,, ~hu .• 
1'",11.·,.,. • 

J" •• · ph 1(:0".:.:. \', 
11:1)· .... · I.a".<'n c •• X. Y. 
Ur nn" I' . ... · I ... .., h & O·l.A.>nno • • Chi. 

H"h, :I"'''I''1l Co . • \In''I ' o .. ·,,~ WI~. :11,,1' , C"ptru R.~ .. t~'" ~ I "" C~ ,,-.. I 11 " ,.,. _ 
Thu m a. &. "<'I"ha"ty.:O;. \' . 
Hoy~. Uu ._ tln.·.~. ~'. 
WJlll~rn 11. \\'.I" .. aub. S. Y. 
.\hln F.p.'l' ln . S. Y. 

(;. I'. R.·!:;", &. SU" •. Ilu.llnlla ", .. C:" III . 
H.·,I .. " " ",du~,. Corp.:'. \ '. 
R"~hl"~ IIlnn. S. , ' ... 
S"",h ... ·U.· ... IIt· 1I T~ I .. ph"n'· Cu. S , . I .. 
.~ 'an<.l" rd ..... . h .. I"c ( l'rop.ltla.I~" dt- ). s. \ . 
S it .. "',, 1I:ll<lnl1. Co. S. Y .. 
S .. Iii U .. "nlnll_I., .... ndr)' Cu. CI .... ' . .. 
'1"111'. "uu .h .. . n II"IiIl'" f',,,I, ~I< •• ( A •• II~I''' . 
""" .. d Ar'I~' •• II·", .......... . 

all" .. 
lIa.mon l~a. 
<:o_m~'k. 
\\' In~ . 

"''' '''rho
'''' SI"",,,. Llnl mr" . , lI" Im 

Ma,._,,.h. 
la .. a"I"Il-I.""d.y 1'."" "ake 
"I'I,la"" ( mo,'lo) 

(;".dno • • "I. I .. 
KI ... ~<' ...... , .... \\'''''<'111U &. lIak .. r . :O; . \", 
"'hI" t:"",dn. :0,'. Y. 
.\111.· .... C l .. ~". 
I. ,. yno , 1."<'n <' 1'1< G.~",,~.:O; . ,'. 
Mal 110)," . 11 ''''<><><1. 

V"cu um ~'<>Odl 1:".1' . , .... L .. 
Van Raal, .. Co I ,,~ ..... \ '. 
Wn!!.n ... "' .. nlnl1. I< :lUll Cu. 1:1.· ... • ... 
I.lp l'rh.U." I'lunll'" (;0 •• ChI. 
/.Ippo :11111. ( :0, lI",dl ...... I·~ . 

Or,, "Il .. J " Icc Con co ntr:olt· 
1I081 .. ,y. "ndo,,,o,,, . 111",-.,. 

!)oh~ .. y. C lllfo . .. &. Sh"n6<·1 .. ...... , . 
FOt.'.·. t:u" ... & R"ldln~. :O;. Y. 
' ; ' '' Ilo , y & I I"u ... . ek~~ . \ .. nlnll. .. 

1'.0M"UrO "Iunll.· .. 
1. lllh,,·n 

Sponsor Personnel Changes 
NAME 

11"10 .. ,, F ..... "O'''n)" 
R ..... III.,,}· 
Rld>:Ltd n ou'"n 
Ja",es I'. Unld ... 
Rayn,,,,,d II . ( ;". I ... n 
11. II. Cn. 

H • . J . • hay !)un" 

\. ~1. li ud .. ,n 
R"".·tt T. K,>. n .·, 
:l 1 ,,'~t" :l1:l 1I"~y 
}(nh.·,. II. ~I('trlo" 
J"n,..~ ~'. P"dder 

"'o~"'"n Ii. S",I!h 
II,' '''), loll ... 
111111. 'I'hll " 

I ORMER AFFIUA liON 

II"JII". Il",.oll. " ... .. mil' 

S. C. J "h ,,, ... n &. SO" . Rac ln.· Wis .. "I. mil' 
( ;<, ,,o'al :II ", ..... (;0'1' (Frlll'dal, .. d"·). a ls pro n. 

n' Il' 
G~n~,al t· ...... ~ CO'r ( "Ian'und (:r)'''';lI-ColonI31 

dl~). S •. (;Ia'. :l II c h .. , .... h ~Is dl. 

"''''''rI~a n H"'Tl~ F""d ~. :-> •. l' .. adv dl. 
J. \\'~ I' .. , Th""'r""". I .. A .. '".hlo" d l,.acn ~ .. '~ 

Advertising Agency Personnel Cbanges 
NAME 

(:ha, .... A. lul . 
Ilo ... ::o.d ( :. n"' nt·~ 
t:ull"'''' I .. 1I'''5S<1n 

Walt ... Jtonk~. 
I ... on~ .d 1~ .. vJs 
J oh" IM""'d .. ,,, Jr. 
Au h."y .:~ro" 
Gon ... ·.~n"o 
J <'a" (;u ll<.l 
CI .. m."~ns . ', lIa,h,,"'ay 
J,· . o m c F. lIot .. -I'~ J. 
.·,o ... ".lel< In ll"" _ 
Th .. Oth",· M. "'""Im"n 
lIa.h"." ... ~"" .. 
t·.~,,("<'~ " <'lIh 
Joa" "1~ln 
I ...... · "u'~h.·. 
nank I..·I~~ 
.\. I .. U .. b.·rn,a" 
Il,,,, ,,n ~"'III"",," 
J"m~~ \I"'Il"" 
C)'rn~ II. ;>o",han 
Ce"'Il" I'"m"nl,,1 
. \. I .. 1'",,1 
J"hn 1'1~"I', 
:-;"n€y 1'".~ln .. 

[)"n"ld R""d 
\ 1' .. J"rI .. H~I '~ 
[)~n Ru"ln 
'''lton II . S~h"",, ... 
S. J . Sd"'lnn 
William R ..... ·, h 
John J. Tn,,,,,·y 
H. n. II "I,h 
lin"), J. 1I .. "d,,,,,d 
I·u.k .\. W"""" 
T,cll \ ""n n' 

Ih ...... I" y,,",,1l 
II 11I1 .• n, ... ZIt'Qhld 

fORMER AmUATIOH 

lIu~h"nan. S. F .. a~c, <·n ... 
CIIS. S. y .. ",odunr. dl~ 
LaRU<"h .. &. .:111 • • ;>0 . Y . 

\ '0",,1l &. R"blca," , 11·"· ........ radl ... T\' dl, 
II' I'JII. I·.u~. R. I.. ~on"nl mil< 

KI. IF . 1",11,,5. mjl,t 
:llcC"" y. I .. ,\ .... c~1 ~.t'C 

J . \\'ah". T hon,l'so" . S. Y. 
I. T. Coh e" . Wa.h. 
(: .. n .. ",,1 I·oltol .. u,", Co'r. I ... \ .. a . .. ad~ m il' 
Walbd .. Inc. S. Y .. a d •• s l~ rrom mj/.r 
All ",. &. Ric hards . 1I0. ,o n . "ul .a""o dl' 
.\ hbo" K'n,h"lI. S. F . 
Ru,h M"I ... l'u"lIe R" I" . I" " . ('.nun.,·1.:':. \'. 
1I" ".y :l I Oti ~ II . ,-.;:. Y • 
• '00' <'. (;0", •• &. lIotdln~. Chi .. ", .. dla dl, 
I' .. ~k. ,,'. Y .. m ,,"' Ia d •• • "cc, .. 1t.~ 
lI"dll~ ', IIro"'nl"ll I< 1I ~ •• <,y. S. \' .. ~p 
Ita)'n w nd R. M",~ .. ,. L. .1 .. ,,,dlt> <.I" 
t·"." ... Co n .. <'I; lI"ltIl"~ ...... Y. 
fh· '~h~. H. H '~hp ."' " .... . Y. 
A. I .. 1':1,,1. L. "' .. h <'ad 
Fa ..... I. ~ I"p l~ ..... d lo .... 1,,·. 
1101'1" " .. 11.·1" S 'or~. I,<> n ll n""~,, CallI.. Do~' a"'. 
m~ 

(; ..... . o n & 1I.,,~d . r~t1n .. r 
(:On ... ,1\"'3 , ~d l.au" .... I .... Cor".!,. Y .. ad" m llr 
l' .. I",·bl" " GUild. S. ' .. r'Oti" dl. 
t'"", .... C."n~ & n~ld ln ll. I:h l. ..... dh, cop)' ... 1. 
It.nn,h. I'Ic ... ~.y I'< S"""I" n. 11:>"0 .. p,u.,u", 
;>0 111; S,,'" ~" Iu. S. Y .. "d.'. p,om mllr 
~·(K>'O. I :",, ~ I< IIddlnll. S, ' ... ~I' ... a, u .. ~ 
1I1 .~0" .'I.: Jotll" " "''' ' I .. \ .. YI' 
I farr,. J. II ""dl~nd . I ... \ .. h .. " d 

Champl" In ·""II,,), Ih""dc~~,lnll Cu .. \I"an)" :,'. Y. , 
,' p . dl. 

R" , h."olJ &. Hy, ... . 11 ',,'.-1 .. bus ,,' Il' 
Fu." ... (;n nl' &. ""'dlnll. (;1.1 .. prj"l"d ~ol'Y hl't\d 

ru. 1l' ''''P 0 ' I:hl. n.·~ ' B 

1I" nn.'1I . I· .... ·..,h 110: O·t:o"no • • (;hl . 
' ;"yer ..... c .. <'I1 & ( ;a nllor .:O;. Y. 

NEW AFFIUA liO N 

L"mh .. , ~·a"'I~"IO'~. II,! tro l,. a"'" dl. 
\l'a~n"r "''''n'nt &. :11ft I A •. { : Io'·~ .. ad~ mltr 
(:h .... Yu In~. Chi .. ~d .. ,nil' 
SIUlTll'P &. 11'0110. Co. S. Y .. ad ... m l1.<" 
S am .. . il.c" sis mIlT 
Sarn~. Chi .. a"'v . • b ",om mltr 

G .. n~r31 t'OO<I~ Cor p (A . lan, 1e Cclalln dlt·), ;>0. Y .. sl" mltr 

Colonial AI.Unu In ~. S. Y .... p In ~ htt~ pobl. ad~. p.om 
Coca· Cola Co. ~'. \"., a", ,0 VI'. ad~ "'1. 
Gol .. 0' O>lIlornl" . L. A .. "d~ mjl,t 
Cllm"lon" Go. Canlon 0 .. "1' In ~hi/.~ ad~ 
1>"·a.lro.n .\ Iolon (;0.1' ( t·o . d .\' o 'or T.a~,o. dlv) . 11""011. 

adv mil< 
"am". ad v mitt" 
A. F-. S,al .. y :l IIIt Go. " ""a, u. III.. ad. n.tlr 
(;" ... ·. al FOOth Co'p (Galn<'5 "I ~). a"~oc adv "'11.<" 

NEW AFfIUA liON 

~I""I,. ~'. S .... n.·)·. II·"· .......... mIlT 
1>O.la n .... S. Y .. ,adlo . 1'\' dl. 
t·. W . P.dlo. lIa .. lo . ", {:On" ...... dlo d lr. ",,, ,,,h .. , of "l3n .. 

"d . a ~CI tI .. ~ 
Sam.·. VI' 
I.,·u n"rd DaYls Ad,,, .. lsl n ll ( n~ .. ), Wo ' cu,,,, Ma». 
Ilarry n . Goh~n.!'. Y .. 11"'~buy<,. 
:lladden_lIntT"'l. I"'"u. "I' . """10 "'1. 
Advertlolnll <'I; Sal ... Co" s uhanl8 ( n~ ... ), L. A .. h .... d 
IIt·nn,lI . I'N ... e h &. O·Connor. t:hl.. m .. dl~ dl. 
SoUl'-"n. S,a"" .... Gt, I"' ~\I &. lI"ylu. ~'. Y .. a~n tI, ... 
1'3UI L"nn " .. 11.", II ash •. In chllc ",dlo. TV .~(lS 
Ra'dlll' ... Il:llh.~. "~fI " I t'C 
(; . ~y.!'. Y., acn " . "" 
S, .. " .... a d lo "'1. 
Sa m ..... " 
Fa . hl" " ...... ".:.:. Y .. T\' dl. 
Uw Ka.hu" .!'. Y .. a€cl UN' 
1'<'<:1<. S. Y .. n.~dla dl. 
G r .. }·.;>O. Y .. ac~I n~~ 
Ilarry II. Coh e n . S. Y .. n><'<II" ... 1. 
s""" ... '. p 
Sa ", o1". " I' 
Sa ",". T\' ,In,"h"y", 
l'a,,1 & l]au", (n ~ .. ), L • .\ .. rarln .. 
S"m,·.""dlod l. 
I'al~h <'I; COrll •. " ""Il U .. aeh. a~n n",~ 

J. Wal,er ThOfTl",on. S. Y .• aCCI ...... ~ 
G . ... nr. .. ld_l.I"pma". nullalu. aCN .0 .... 
S ian. <'I; ~I"u.y. S. Y .. T\'. r:odlo d l. 
Sam~. "I' 
Hu,h, .. ,,1f &. Ryun. :0,'. Y .. ~r 
" o ' '' Ia .!'. ,.,. ,adlo dl. 
G~)'..,. ;>00 .. · .. 11 &. (;"nll;"'. S . , .• Peft ~ . t .... 
Same. T V dl , 
1,;,J .. ",d S. KolI"ltll; . L •. \ .. au , ..... e 
t:.J ... ,.,d S. Kdlo~ll. L .... .. "cc, u .... 
n~'ChH n . Hle"" . .... , ;>O. Y ... p 

S"", .. . , ,," 10 dlr 
:-Inn ... "p 



Ask 
your national representative 

OCTOBER , 9"8 

YOII're till Ihe vCl'gC of it 4I cc'i~i"ll, ~1I111 

a lu·ohl c lII . \Vltal trade pUllers'" ,o 

pic'k for YHur stalion prullwlion ? 

II 's 110 problem It) kiss olT, for 

YO UI' (· llOi, ' «! (':IU have .a 

lcllillg c flcc i 011 yo ur lIali ulial 

SpOI lII eO nle. Bill where to " e l 
" 

the f.u-IiS? The all swcr is, sillll)lc. 

Ask YO III' national ,'e prcscliialivt,. 

He kllows. His sa lcs lllc lI gel a1'OI111(1. 

They lenn, wl.i(·h trade papel's al'e apIH'ccialcfl, read 

and discllssed hy huyel's uf hnHulc'asl tillle. 

His is all (!X p<"·' opinioll. 

nOIl' t o\'c rlook YOllr natioll al ,'rp "(·S(·lIlali vc. 

SPONSOR 
For Buyers of Broadcast Adverlising 
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INlERNA llONAl 

tent help but to do bo.:tter rc~an;h Oil 

thdl cop)' aprx'als :U1d actu:d wording. 
J\mel ican aJvert i~ing (JIl £1I(('I ..... al1 51,1" 

tioll~ i~ll"t importallt qllalllit:ltively, :It 

prl'scnt, dut' to Ihl' limit<.'d Ilumber ofsta
liolls [X'rmitled coll1merci:l1 programs 0 11 
till· air. What tlll'fl' i~ or it i~ \"i tally im
port!1lH, ho\\"c\Tr, not only 10 Ih(' (uture 
l·ont illl'lItaJ bIlSil1(' .. s or thl' current adwr
tiF.('r<: but III the: acc('pl:lncc which Ihe 
U, S. must build throughout the world. 

The cnmmerciaJ broadc:l~ting picture 

III EUf(,P<-' is h.1rdJy bright. The constalll 
rumor thrtt Gren! Britain will pennit 
limitl'd adwrtising (,II her air is still only 
rumor, Until the Labor Prtrty beCillllC 
dominant in England, the amazing politi
cal I"'ow('r of Enj.!land·s press had been able 
to keep competition off the air. Thc 
Labor Pilrty. it was thOllgllt, was realistic 
and therefore would penni! ad\,ertising 
in ord!.'r 10 incf!.'<l~ govemment income. 
Its rtntipathy to private bu~ilU'SS added to 
cnl1lillued pri.'~~un.' (rom pllbJj~1('rs fMced 
the continuance of status quo. 

FranC(' will hme commercial broad
c:lsting !:>honly. Th!.'re ;Irc rumors also 

that c.'Tnk1n), will have a CDlIllllercial 
broadcasting s),stem whenever she again 
n!.Sumes tl"c positien of a free nation. 
I\dverl ising in an)' of the Russian domin
ated countries cannot be expected. 
Neit her is it expected in any of the Baltic 
statl'!:>, which (or years ha\'e had govern
ment operated raJio. 

To reach Europe il is nOI 1.'IlOugh 10 

shorlwave progrrtm~ in native lan,guaJ,,'es. 
Only rt cOl11p.o1r1ltively small segment of 
Ihc pupulalioll have wirch!ss recch'ers 
which receire the inteTnrttion:11 shortwave 
b.md. Under present {'[onomic condi
tions il is not expected th;)t this nurn1x>r 
.."ilI be increased. MOM (,fthe Contincnl r-------------------------------, I Iblens on ..,,·Iml is knuwn as the medium· 

9' 

WHO IS HE? 
• 1It,'~ a ,It'ad .. ,·illg .... •· for (;01)
FHEY ! 

.11.·'1" SEA TTLE ' S utloffi cia l 

.\1 \ YOH! 

HE'S DICK KEPlINGEf( 
,., rOI ' Ll ~.'a,·~ Ih., ":\"\:\IE" \lith 
~('alll(" li ~ (( ' IH'I"~ • 

liND 

• li e's a ~ 111)('I'h air SA LES.\L\S 

• 1 )' II · li( ' ld'II· I ~· 011 HOO~I S EHYI CEl 

tll( ' ·~ wal.:,'-ull'· pro~I'alll Ill al f"a
"".,-, EYEHYTIII:"G BlT BH E,\ ,,
FA ST IX BE)) , ( ))i r('("( frultl " 1'( ' I"~ l" 

Ga l'.I"1l S tudio) 

• HOO.\) SEH'· IC E i~ YO'II· (' lIln(. , 10 

Ih. , I·;,· h S.'al lit', Kill;.! C()III1I~ '11<1';0 1· 

marlie l ( 0\,(,1' B2;"jf) .\IILLIOX ,·.'tai l 
:-;al.,:-; anllllally). 

i :1 5-B:I;'i A . • \1. Daily 

KXA -770 - SEATTLE 

",,. ,'1",1 111I1"11I·'l'lIlillll n( 1",,.1'-111 .'lwl/sur.,hil' rull 
IIII' r·o /uo/-,: ,Diet, 11f'l1rt'.(I. I "III1. 

wavl: band. Thus the Voice of Aml'Tic<I. 
thc U. S.~ronsored pmgram, rl.'achesonly 
a small portion of any country 10 which 
it is beamed. Mor{'Over, it is Ol'ver 
sufficient to ha\'c thc policy of a nation 
aired by that nalion iTself. The JX'PuJa
t inn of Europe is so accustomed to 
slanted news and broadcasts that they 
do nOt belie\'<' Ihat guvernment sponsored 
radio programs are neccss.1rily truthful. 
Thus the ideal war to sell free enterpri~ 
is by havin~ that free enlcrprise speak for 
itS('Jf in advertising. 

I The problem of EUJ\.Jpean broadcasting 
will be o\'<.'rcoll1e in part when a number 
of giant tr:msmitters are erecled in North 
Afl iC:l and beamed (0 Europe. Therc arc 
plans for such transmitters now in the 
making, but neither the nations which arc 
perm itting their erection nor Iheir lessees 
arc willing to discuss their plans. Com
mercial broadcasting in France will also 
help to spread the American wa)' of life. 

The awakening of the American adver
tiser has not come too late, although a 
number of executives of the foriller inter
national divi,ions of the scnior net",,'orks 
under~tal1dably fed that it has. For rears 
before the SC'cond World War, both NRC 
and CBS poured millions into their inter
natiol1:'l operations. Bill Pale)" then 
president of CR."! and now chainnan of the 
board, tourcd South America lining up 
affiliate.". A number of;-..!BC \'1'5 covered 
L1tin America; and David s..1moff, pre.ei
dent of RCA, sun·cyed Europe. 

Business, howen'r, wasn·t intercstcd in 
selling the Americal! way nor vitally COIl
cerlled \\'ith e~tablj.ehing a good reputa· 
tion (or it.e individual trade"marks. The 
great corrorat ions with conscicnces were 
IUIlII'Cd in foreign minds with the inter
nat ional holdings of olhers which were re-
garded as piralcs ... and nothing: \\'as 
done about il. ;-..!eitl1er NBC 110r CBS 
cou ld sdl the iden of broadca.ctillg via 
their ~hortwa\"{' intemmional faci]itie.c. 
Thi5 wa.c due in part to the fact that the 

SPONSOR 
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T e GeorlJiu Trio 
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The U .S. Affiliates Georgia's First 3 Markets 

THE TRIO OFFERS ADVERTISERS AT ONE LOW COST: 

Concentrated coverage _ Merchandising assistance 

listener loya lty built by local programming. Dealer loyalties 

_ IN GEORGIA'S FIRST THREE MARKETS 

Th. GIDrqia Tria 

Represented, individually and as a group, by 

THE KATZ AGENCY, INC. 
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shortwiI\'e broa.dC'lsts did lIot com,rstelllly 
deliver signals in the countries 10 which 
they W\' Il' beamed. I t was and stilt is 
diniCuh 10 sell broadcast advenising on 
an "if" !xlsis. To be certain that inter
national broadcasting can be heard in :my 
countr}' (where comlllercial broadcasting 
is accept;rble) it is necessary to have 
stand-by transcriptions rcady to lx' aired. 
This is protection if the station which is 
10 pick up the shortwave signal and re
broaJcast it is unable, because of <ltmos
pheric conditions, to do so. Undoubtedly 
the in1l11L,(\i<lc), of the (('broadmst short_ 
W Ol \'l' prowam make!, il Ix> tter listening 

OKLAHOMA CITY'S 
ONLy .... 

50,000 WATT 
STATION 

but if lhl:' Sialic is SO bad that Ihl' program 
can'l be heard, imm('diac), has no value. 

/l.1an), sronsors m.,y " 'ondcr what, if 
any, value a program ocamed from the 
U. S, has <IS adv(,rtising. Its big value 
lies in the abilit), to control its contents. 
,\ lost authorities fed that it's of question
abk value to broadcast in a country unless 
the ad\'ertiscr has a representative located 
in that country. And by representative is 
rnl'ant, not a wholesaler or supply dealer 
owned by nationals of the country in 
which the program is be ing aired, but an 
actual rl'prescntative employed by and 
directly paid by the advertiser. This 

For best results In the IIch cenllill <lnd western 

sections 0/ Okldhomd tie your messdge to d 50.000 

wall signdl thdt is hedrd by OV[R 1.370.000 Ok/il' 

hom.tns who spent OVJ;R 5855.739.000 in retili] 

wles during 1947 

AVERY ·KNODEL, Inc. ' 
IIAT/OIIAL REPRESEIITATIVES 
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representative must have the power to 
direct the advertising in the country or 
section of a country under his jurisdiction. 
It isn't that the foreign broadcaster gen
erally isn't to be trusted. The fringe sta
tions in many areas aren' t too considerate 
of the interests of the advertisers of any 
country but their 0"11. 

A great international drug company 
v.'ith headquarters in New York has repre
sentatives in all South and Central 
American count ries. The reps ride herd on 
adwrtising and promotion in their areas 
under such pressure that resignations, 
after a year o r two "ith the company. are 
the rule. It 's estimated that well over 
1,000 advertising men throughout Latin 
America have been trained by the drug 
company. This isn't good for the com
pany or for export advertising and pro
motion in these countries. The drug 
company trains their men in New York 
and sends [hem forth with a lOO-page 
book of instructions. It tells them what 

I to do in great detail-and they do it--or 
cisI.'. Or else they find another job. The 
booklet is more than educational. It 
q:ives minute instructions on how to pur
chase two or more spot announcements 
(or the price of one. And pity the poor 
export advertising man who pays card 
rate for an announcement series for this 
drug firm. He might do it once, but he'd 
never do it twice and hold his job. 

There's no question but that tbi! 
phannaceutkal house makes every broad
cast penn)' return dollars in profits. 
There's no question either but that Ihis 
finn leaves behind it an amazing amount 
of broadcasting industry ill-will and a 
host of men who qui t ra ther than con
tinue to opera te via the book. It pushes 
to- an extreme the supervision of promo
tion and advert ising. Cuidance is re
quired but it mustn ' t handcuff media, 
copy, and placement, 

The networks are, as of this month, not 
interested in international commercial 
broadcasting. To reactivate their in
terest will take intensive persuasion b), 

jadvcrtisers. In the IllC<lntime there "'ill 
1---c pressure (rom the policy heights or 
~r .. at corporations on their international 
divisions to do something besid('s se ll 
products in the export field. Leaders 
among ad"erti~rs in South America may 
~hortly start r~'slalltin~ their strai~ht seil
ing with a touch of American ideology. 
I I i~n'l kl)()\\1l who, among the firms in 
th<.'~~' ma.rkets. will roint the \\'ay. Coca
Cola has lx'ell shifting, as the)' have in 
till' Stat~'S . 10 bettcr inter-American pro
gmm thinking. They 11<Ivc recorded 26 
fiftcen·ll1inut .. programs in four Latin 
Anll'rican countri .. s and 26 in the U. S. 
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Your Advertising over CFRB 
now broadcast 

on 50,000 watts! 

~~!!~~:~::;;;:.;;,;;;.. ........ ~~ CFRB', N ... • '0,000 
11',,11 dirtUffmal alllt."," 

frammifle r a/ CI"rl!soOl, Om. 

On Se ptemher ls i Hal li.) S ta tion C FH II, Ton, nl, ., 
in('l'('w;;;" d its IlOwer finr"I,I - hringing: a new 
higl. in 1!un,IIi.;lc ning to ern Irs \'asl :111,lience
I'rc;;c' lltin :z a 'W \I high in potent ia l r:lIlio hOllies 
h, CFB 1\"" a, lwrt i;lers. 

" FUn, hroa,kaF' lill g o ,'c r its Ct)lIIpICld~ nc\\' 
high l)o\\crc,1 :)0.000 wall tranSllIitte r. is nnw the 
llIos t !}()\\c rful ill4lc lle n , l c llll ~' owned s tation 
in the British COl lllnonwcalth . 

Nnw. more ,hall c\er he fo re. CFHB is \our 
Xu. I buy in Ca rlada"s No. I market. . 

Represelltatives: 

lI"ili '" ,'" ,,,"mal,d r~1I 0/ $ ' 00. DOD, t"", Ir .. ulnJilltr h rlJmp/eltfy ,,/,",o.dale, jNJm (h, 
2'0,000 "Dlt.ampu" K, .. uator i ll (h, pou·tr room, 

10 ,b, lOp oj ils/o"r ! '0 Jttt big!, UalllmiJlion 10U'tn. 

1010 ON YOUR DIAL 

UNITED STATES: Adam J. Young Jr., Inc;orpototed 

CANADA: AII-Conodo Rodio F ocllilie~ Limited 
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Stake 
your claim 
to 
Homestead 

(IOWAI 

I , III' III \1\1 \'1 \\ \In,lIul. 
20 mil • ..,. (rurn Ct'!l:ir !t api,k 
li,·~ 1l""ll'~II'.ul. ,,11(' o f ~f'\"11 
~It"d l l"4'lIIlIIUliitir~ t lllllpri-ill)! 
rh., \111;111:1 ("(,I"llw-, 1IIII'r r~ l 
III~ 1,,,litinllh ;'Hil i ""I'ill ll~ _ II ... 
",,111111 j .. !\ l,u_tul' __ (·orpora· 
It.m. "i lll lilli-I of it.. ]';00 
-llwllw].I.'r,. Ilorllll)! ,lIId IiI ill;! 
ill till' I"uloll\ . '1'111'\ OIH'rut l' 
~(,.Otl() 'WI'I'. IIf I!lI<>lII .,\\:t farlll 
I:llld. ' I lwir \\ooh'n-, halll~. 
MI.I .1""1' r!l ~'/I' tlllil. a f !' ~ohl 
tilrou)!h""1 IIii' 1I .llioll. 

\\ \ IT'- : l lh "rti'{' I~ rl')! Ularll 
p';wh 11,,1111'·11'(111 alli l hUll
.In-d- !If ulh"r \·quall, pn.-pl'''
""- /lIfllI 1111,1 /lIclfln an\1 - ill 
1,,\\;1. :"Ial.. . , '''Uf daHl! ,,, 111("-1' 

1111 , ,"11::111\ 111;11 

\\ \ \ r I ,I-II'nt 
I'll"; oll lid \.1.. 
I"r .1000.li\· 

1II;I!"I..,' I- \ HI 

1",, :\', ullh 
IIIP h':al /_ 111;\11 

WMT 
CEDA R RAPIDS 
.5000 Wolt. 600 I( C. Dc>y & Nigh' 

BASIC COLUMB I A NfTWORK 

for a dally S('IIC '> which thl'Y arc running 
(and arc expccteJ to cmHIIlUC nmning) 
throughout South America. The idea is 
10 ~('S('11I tnc Ilational music of Argen
tina, Mexico, Costa Rico, Brazil, and the 
U. S. as the)' arc played in the countries 
of their origin. The bro.1dcasls an.~ 

h.1ndled as though the music was being 
broadcast direct from thc country of irs 
o rigin as it really is, via transcription. 
111e idea has caught hold in a big war 
throughout the countries south of the 
bnrder. In reverse, it caught hold in the 
U. S. when Coca-Cola broadcast, for eight 
.... l.'eks, the mu~ic of South I\merica wi th 
Slars from Mexico, ClIb.1, Brazil, ArJ.,ocn-

W. H. Bnel>1 '.Yl: 

Get 
wit h 
on 

Yo u r Kicks 
Res u lts 

lina, and Uruguay. France sneaked 10 a 
session in this eight week series. This 
slImmcr rcplac(,l11crll pulled m3n}' tim'!s 
the fall mail that an "ordinary" SlIm:n er \ 
prog-ram producrs. 

Tn l1];1ke tnc apreal more binding be· 
t ..... t'Cll the Americas, thc progr:lms wCle 
sent by shortwave o n Thursdays an~ 
S.,turdays to BraZil, to all of L:lIin 
America, and to Europe and Gemnnr as 
..... ell. For each ai ring. the annO:J'1ccm'!nts 
..... ere handled in the l angu,~ of the area 
[0 ..... hich the}' were bt:anK!,j with the ex· 
ception of the Europ:an-beamed pro· 
grams and OIl!' broadca~t to Lm in 
America, ..... hidl were in English. 

The problems of interlln ttol1nl bro.,d
casling arc nOl ..ok-h' a l11:lttel of intent 
and mOl"'),. Each country presents diffcr· 
ent hurdles. In some Sowh I\mcrican 
nntions rccordin ~., ('nn' t be uS('u bt'Cau'iC 
actors have to be liC'Cl1scd. In others the 
exchnn!-':e factor b ~u{'h thnt U. S. prod
ucts can't be sold ..... ith nil)' profit, and 
e\'cn if the)' ('ould. no cash can be taken 
out of the countries. In other areas, 
stn t ions, despite appMellt priva te owner· 
ship, arc actuall), govcnmlent-<lll.'lled, and 
cornlllt'L cial cop> is 'iO blue.penciled thnl 
.... hat gc.rs 011 the air isn' t Ilorth po')' ing 
for. There 's no poim in an Amctica'l 
ad\'ert'scr be'ng al1~o}'t'd by local rotric· 
t;ons on fnrl"gn broadc.\st ad \'cn 's'ng. 
Ever), nn[ion has its mIn rules and r('g
ul::n 'olls and U. S. firms must operate 
undt'r those rcstrict io~lS. A Europca'\ or 
Lmill American finn u.,in!! broadcast ad· 
\'ertising is frequently anno)'eJ by U. S. 
radio's code of prac1ice~ too. Ne\'Crthe
less he must abid!' by 11"'111 to do bu~illess. 

I\n~rican busil~~~' intemntionnl ad\'er· 
t isin1! problems arc \'CT\' j.!TCat. Like the 

I nation's rolitical rdation .. with the go,,· 
ernml'nts r. f th" world, it dOt's,,'t lll.1ttd 
holl' diOiclilt Ilw}' nrc if thcy'rt' nOt ovcr· 
come l'xpll rt bll~incs., Illn), c\'ell!u.1lly 
h.11T \(I I:e {'ro~d off till' hook~ of U. S . 
l11anuf:l{'turel~ :IS n profit itl'l11. 

/l'·j""·,..",,,d /'Y 
WALKER COMPANY 

BROADCASTING SERVICES 

~MW~ 
~~ 
'-..... National Representative /' 

PAUL H. RAYMER -- --------
SPO NSOR 
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ABC .. 
OCTOBER 19.(8 

Largest nighttime total audience 
of any Chicago station is yours on 

The biggest bu y in th e natio/1's 
ncxt_to_t h e_b iggl' s t market
t hat's whnt you get Oil WE)\R. 

Bi\ 1B fi gures· snow that WEi' R 
leads all other Ch icago s tations 
in to t :11 nigh ttime a udience . T he 
count for thi s o ne single s t:lrivll 
is 3, . .p 1,890 radio families-lO% 
of the radio homes in the whole 
natio n! And what an audie nce! 

Last rear the counties where these 

people lin:: accoutlted for ~z% 01 
all the goods sold at rerail ill the 

United Seines. T hose are exc iting 
figures for any adverti ser . 

But delivering hig, bountiful 
audiences is only OJ/t' of th e ser_ 
vices \\"E'\"R performs for in, 
a(hert isers. Ask your local :\ Be 
n: prest:l1t:uivc to !'l how you nil 

t h:l.t \YE:\" R can do for YOIl and 

rour prod lie t . 

These two shows. now ,n· .. il .. hle. "fre r I .. .. t e , .. Iert .. ".Jien ce s. 

They're bOlh Co 'ops-yuu Cfl" ~p"o~"r either "f them for 

o n ly 'VF.NR'~ shiue o f Ihe nelwork cO~ I. 

Ameri(o '$ To ..... n Meeting of the Ai, _ ._ 

7 :30 p. m. Tl1cS(b~' . \\'h:1I prc~tigc . wh:n 
good wi ll ! T his llis ting-uish(:d full.hour 
forum gives l i~tcncrs hath sides of the 
vital issues in Ihe ne w~_ Famous spcak. 
ers, exci ting debatc _ . , and a huge, loyal, 
ready.made audience. 

Mr. President .,. ! :30 p.m. Sund:lY. ni· 
rect frurn 1 h.llywood-wi th :-' IG:-'I's 
l'0pubr E,lward Arnold as its star
comes this stirring: program of hchind· 
the.scenes dramas in the While J-I ou~e ! 

II i .. tory, pa triOlism, suspense, m r~t("rr. 
Ihrills for c"cry member of the f:lm;I),. 

*S .. n·l'Y,\"o. I-.I farrh 19 46. " rlail.al .. s fi~ .. rfs art from S" ll'S 
Mana;;nnrnl. ,,"ott.- rl'pOrl I fom WESR is ro ... binrJ u,o'th "'/.S. 
Slaliolls shart Ii", .. ,dlh ,a", l' pou'rr a"d Irrlltl r ,,(]. 

Cull the ABC spot sales office lIeorest )'ou f or information abollt (m), 
or all of ,hese stations .-

WENR_ Chicago 50,000 walls 890 kc WMAl-Washinglon 5,000 walls 630 kc 

KECA_ los Angeles 5,000 walts 790 kc WXYZ_ Detroit 5,000 walls IZ70 kc 

KGO - San Francisco 50,000 walls 810 kc wJz-New York 50,000 walls no kc 

ABC - Pacific Network 

American Broadcasting Company 
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are 011. MBAL 
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NBC ,'Hili,'I .... 

TIle Grea test Sll.OWS 

in Television 

are 011. MBAL-TV 
32,600 W','III (E rr.·('! ;" ... R .. Ji .. t"J Po ...... r ) 

e l", "",·111 • NBC ,\(f;li,.I .. 
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AROUSAL RESEARCH 
('mr/murlfjml1l pa~r .,!6) 

c;rnldkJ (lut the Amu,.;,1 of till' (1\'<.'r·25· 
Yi.'ar.old,.. Rc~ul(' No :lj.!c'j.!rrlUP n· 
{ormat loll. 

Tlll'rc ;Ire four lactor~ ""'hich '\rou~ll 

ll:l~ prnwd J11U~ t lx' right for a successful 
(Ol1lllll:'Tciill: 

J. Thl' ap/'l'al. 
2. The wri ting. 
1. The progr'Il11Ll1g. 
4. TIl(' dl'livt'ry. 

ernlHinns i~n't enough. although the fact 
thaI ;1 comnu:rcial has a hll:h Amu!..11 is 
prllof th:rt th(" advcn j.<.(' llwnt "ill producc 
rcsult :>. 

RccclHlr a Uni\-CrsIIY of Oklannma 
!2radulltc .\otud<.:rH, Tom Fcnt(')ll , wnn \\'as 
doing a grndulltC ~(Udy on f'/tlC('lIIrlil nJ 
t.tmll/Jerri/iis illlh~ NII//io l'rol!nllll, <Irrived 
at the conclusion that the lirct COlllmercial 
111 n 15-minu te progrnlll Wll S Inc 11I0St 
clkcti"c, tnc clo~in)! c(Jlllrllercinl !-4.'conJ 
in l'Ifl'Ct ivcllcss. ,\\ucn puhlicllY ..... as 
.!!iVl'1I Fl' rllf'l1 \ ~Iud )', ..... hich u~d tne 
,Iln kanOllll'tcr lind \\ llIch ..... as bmcd upon 
a (('q of two comlll('fcial~ hy grou p rc-

Arous,11", 111 at lea~ nllC CIlS(', thc hilch· 
hikc advcrtising ~prll atlained Inc out
~tandin)! elllotional rC5rnn~'. 

TIl(' prohkm of whcrl' to placc COlli

mercials ill a broadcast, accurding to re
ports thus fat made hy tnc "rous.11 
Method, cannot he:- so]\'cd hy plaCl.'lnCllL 
I t '~ a maHcr of prugraming, Somc COIll
nll'rcial~ should bI: placcd III thl' midd,(', 
Others produce tnelr greatesl ArulJ!>al hy 
nlX'llillg a pmgr:'lIl, a nd so forth. Thl' 
p!acing ,)( cach ~pcci(lC COlllmcrcial docs 
h,).",cver havc a din'ct bearing 1111 tlw 
results pmduccd If '1Ll) om' 1'1' t l1l'~: fUlIr i~ wrong the 

AroU'<:11 w.lllx- c~s sa tisfactory. Ihe sell· 
ing les,. t'lft'ctual. In checkil1g til(' 
\ olu",,1 re~I'I)J1'>(' it I ~ l's<;('ll tial that the 

imp.1cl of {'ach or thc .... four he {'valuated. 
JllSI ttl know th:J! a comnlcrci;'l1 51 rred th(' 

Word~ hn\'c a grc1lI deal to do wi lh the 
aetjpn. These conclu~ions have, hU\\'c\,c r, (I r ' I C" ""'" 

t'"cc[j\·{'nc,.~ () comrncrcm,.. , ... 
hccn CUlltradictcu hy , tudi.:s madc hy 
Wcslcy wnich in ~OIllC C<l<;C!> h,l\'e fuund 
th;}t middle comlllCrci.'l 1 crented top 

With speed the radio H.'search (:ssen Ce, Albert E . Sindlinger h<ls 

den'lored the fastest coindde n t;JI progr:.m-mti ng se rvice in t he 

history of broadcasting, Radox, :IS Sindlin ger calls his service, 

lit(,rally l' nable~ it s clients to follow t he v:Jg:Jries of listeners' d ia ling 

:IS they <lctually wkc pl<lce. (3)' teletype d ireCt to the client, whet h ('r 

sponsor, ag:e ncy, or smtion , R:ldox reports at presen t on 60 hornes in 

Philadelphi:l. It covers t hese 60 homes in rotat ion al 1('<lsl once 
ewry thrce mimlll'S, Thus s tation W F IL, a subscriber, knows t he 

Jj~tening habib of the 60 homes p resent ly re poned upon I.\'('cks before 
a ny othl'r rcs('a rch organ izat ion reports Philadelphia listening hOlbits, 

NBC and Young and R ubicalll a rc a lso Olillong i ts su bscribers. Th e 
agcnc), IllOl)' w;mt t he tele ty ped in fo rmation only when it h:ls pro, 

grOlIll~ o n the air, The ne t work a nd stat ion want t he information 
continuously. 

Radox function~ very simpl)'. An oper:lIor in a centra lly,loc.1ted 

list t'lling post, prese nt ly in Ph il:ldcl pbia 's Lewis T ower l3ui ld ing, is 

connected with 011(' ear phone to t he rad io se lS in 60 homes, H e 

s\\ itches from one home to anotlwr until he hC:ITS a rad io receiver in 

o peration, A s('cond ea r phone is connected to <I radio set in t he 

H'<';('archcr's oHicc , T he operator d ials h is recei ver u ntil he's t un ed 

to thl' progml1l to wh ich this home is lis t ening , H e notes t he st:Jt io n 

direct I)' on ol ttll-type wh ich transmi ts t he in for m ation to all clie n ts 
desiring it. 11(' the n cominucs switching from one hOl11e to another. 

TheT(, is no timt· lag betw('ell c heck ing a ho me <lnd report ing what 
it i .. hearing. 

The 60 homes were sl'lccted to be ol cToss-s('c t ioll sa mple of t he 
area cO\'CTl'd (lnd Sindlinger hopes cventually to hm'c 600 homes 

corll1ccteJ wit h his Radox reporting sen'icc, A sccond 60 honK'S arc 
bei ng connected nol.\' in thl' ~Olllle .. rca. 

The coincidental Radox is only thc begi nn ing of tlte serv ice, 
Knowing how thc homcs listt'n, S indlinger is .1ble to s('lld Tcsl'<lrch 

men ill to the hOI}]t 10 lind why. He is :able to surply both qua n ti, 
t:nivc and qualitative informmio n. He also has a pre tes ting Olnd a 

Ill'\\ object iw tyJX' of res,en rch in the plans stagl'. 

'0' 

words arc passive, othcrs navc an amazing 
disturbm1C(, factor, Still other I.\'f)rds in 
combination s tlillU I1te thc cmotiolls, 111-
crcaS(' listen(,r allentlvt'ne~s ;}nd rccall. 
Thc word "hahy" docs startling th ng~ to 
listcning I'l.'lrenls, but has lit tleor no ~ffcC\ 
on those \\ ithout children. Act ion .... 'or&, 
hit the juvenile audiencc. Most ropy 
writers fcc I that ad\'c rti sin~ reachcs a 10\\ 
chh in hroadcast ct' lllmcrcrals, Arous,1 1's 
cmphasis 011 \\'Titm.!! appeals to Ihcm 
Report aftcr rcport spotligh t~ the fl1ct 
that no mailer hoI.\' per/cctly a COIllIl1('r
cialls progr11l11ed , how I.\'ell concclvcd its 
appeal, and hol.\· elf(>ctlvcly it '~ dcJh'l' ,cd, 
unlc~s thc writing is of <l high cOlll l1lclcial 
calibre tnc Amusa l .",ill be low. 

Th" import,lI1c(' of thl'dcJivcT) uf the 
cornl11ercinl on the air must not be undcr
('s t illln tcd cithcr, Thc s,'lIllC cOllllllercia 1 
hnndk d by two ou tstanding Ilctwork an
nounccrs can ha\'(' \'cry dissimilar 
Arollsals, In 011(' ca<;(' that of a beaut)' 
pre para lion onc man 's \'oice d id some
th ing to l.\'Ollien Ijstcnen;; a'lothcr, al
though intcrc~ t i ng , d id not. An "undis
turbed" lisH'ner is !'<'ldom a buying 
lis tencr. 

How much thc announcer's handling or 
a cOimllercial colltrihul('s 10 the successor 
a hroadcast advert scmcnt I.\'as chccked 
r('ce ntiy by an Arous,'li study of a com
mercial heard on IWO dim' rell! pro!2falll~ 

sronsored by the s,'lIllC clien t. Thc sa me 
announccr did both comlll('rcia ls )'<'t nne 
broadcaH produced a p.ood Arc.US.11 and 
thc oth(,r a pas..~iV(' OI1C. Thc spon~r lX'~ 
camc stlspiciou:o of thc Amus.11 !\kthnd nt 
oncc. Agency and account cxecu th'cs 
well t ill to all immediate huddlc. ThC) 
listcl1cd to rccordcd chccks of both broad
ca~t~ alld ceased to lX' susrlciou~, On the 
program with thc favorab lc TC$ponS(' tn(' 
:lllnOlIl ICt'r was Oil his toc~. \\'hat he I.\'aS 
sayillg I.\'as imj'Ortalit to him and tnc 
1i$t~'Ill'rs, On thc second broadcast, aired 
the foliOldlig day, the announcer was 
tired, li$ t les.~, and thc comm(, rcial washcd 
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Leading Station 
in the QUAD-CITIES 

(Rock Island - Moline - E. Moline, III. - Davenport,la.) 

• 
• 
• 

Here's the Latest Quad-City Hooper 

W 
( W~\!kdays) 

M orn in'3 s 

Afternoons 

Evenings 

Sunday 
Aftemoons 

les Johnson, V. P. and Gen. Mgr. 
Affiliate of Rock Island Argus 

DECEMBER - APRIL 
(Share of Audience) 

I WHBF 
Station Stalion 
"8" "(" 

54.2 19.8 6.7 

33.8 23.4 14.0 

29.4 36.2 9.1 

27.3 22.0 12.6 

Stalion Station 
" D" "E" 

2.9 3.8 
~,--

9.4 3.2 

6 .8 7.3 

5.0 6.5 

'0' 



{Iut. E Vl'r) t hlng ~as till' ~;lnll' exct>pt till' 
ddl\'l'ry, 

Ih',ult'! 

Tlw ad\'l'rli~'r notified 1Ill' agcncy that 
it ~a" hokling II n"I1(IIl!>ihk for thl' cnn
<Iutt uf 1111 futur(' brondcil'I~, An <lgl'ncy 
l'X(,CliliH' no .... CIlV(·tS C\'efY airing from 
Ihe lOlllrol nom. Clicllt execut'"cs 
tlll.,' m.'t:h'l·~ an' no"" frequent ~llIdio 

\'i~ltors. The prllgl<lIll (;111 be 11ll' bcst in 
lhc \\[Hld, )ct if tilc COllulll'rci;lf i~ll't 

handll'd correnly the advertbing inve.'t-
1l11'11i in the program is largdy losl. 

l'\ntllllly doc~ Ihc allliounct'r'~ handlill!! 
of hi, ~tin t con tribute 10 till' (·tfl·ctivene .. s 
of the commercial copy, but if he arou~'~ 

hi~ :ludil'llcl' till' progr:lI11 itsl'lf i~ ,1~'nitl'd hU1Hnll s)~tcms whose reactions it is sup
with ext ra <luticip:lIion. Tht' chart in p05(,'d to measure vary so greall)' wi th the 
this rqlOrt Oil thl' Clll1lP.1l<1tiw AroU5.1h indi"idunl ttlnl psycho - gal\'anonlt'ter 
of til(> twu lllllllJunCl'r:; is an indicHtion of studics (as the) are called) must be rcad 
this. The musica l number which f(;l- with caution. T hc fact that one man 
lowed each 'Jilnounccr was the same, but 
li>ll'ner illt(,tl'st Wot:-Il'\. The enlirl' pro
g-r;]1ll profilcd from j..'Ood delivery, 

lh ·!>ClI rch nll'n and ps)'chologists feci 
th;]t t lw g-alvanOIllCll'r, dc~pitc o\'cr 5(1 
)'ear~ of experirm,>ntal USt', is slill tm un
~tabk 10 d(' li\'('r information that is un
queslionablc, The) d<.'Clilre that the 
nlClhodology hasn't been developed far 
enough, that el('ctronica1Jy there arc still 
bug~ in the equipmcnt, and that the 

produces perspiration on his palms at the 
firsl phraS(' that muses him sc profusely 
that the skin resistancc continues to he 
high all through n cOlllmercial might ('It

tird)' destroy the validity of his Arousal 
profile, thc), claim. 

WISCONSIN~S 

The Wesley group believe that the)' 
have overcOllle IllQst of the objections of 
rC'SCMch Ill('n and women. Their threc 
instnllllents were built for them, Their 
studies arc done with illdi\'idual~ so that 
adjustments can bl· made for the indi
vidu:l1 navous systems of the respond
mts. Should thc ArouSlllinc run oil" Ihc 
tape, as research men chim it ~ill do 
110\\ ilnd Ihen due [0 electronic and other 
reasons not yet understood, iI'" possihl(' 
to run till' I('SI o"cr. 

~~ 
POWERFUL / I 
RADIO 
STATION 

AFFILIATED M. B. S. 

1070 (!)n ~ JiaL 
MADISON 3, WISCONSIN 

R.p ....... d by HEADLEY.REED COMPANY 

'04 

With olle thing practically C\U) re
sc:lrch Illall in radio is in agrecment, 
Objective research is bCller tpan sub
jl'ctiw. T he} qucstion ..... helher or not 
Arou5.11 is the perfect ans\\"r to objcctiy!! 
reseach, but the ad"crtiS('r~ and agencies 
", .. tlich havc thus far used Ihe ArouS<11 
faci lities consider the), h.l\·e the e\'id(,llce 
Commcrcials with high Arousals ",el1. • 

IF YOUR 

11.10010 

CANADI AN 
OISTlUlutOl 
In.I~'''~''.o~. 

h<o'~;n, S.,v; .. 
!~,!, W.l lin,I." SI .. ( 

To,.n'. , On'. , C.", 

SPONSOR 
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5T'<\('/llS fOR arthur 
'HiM ZANIEST GUY, 
-[+iE '<\1'1>1..£ OF 
MANY f\ Sl'ONSOR'S EYE! 

t .... STANDS fO~ 1€R1HfIC 
?, p 1+1£ WAYflE l'U~LS MAI~ 

£XY'"'7 : 1t1E l'OSTMASf€R ffHNK, 
, . +iE StlOUl.:D 13£ IN JIII\-' 

D ..... . 
511'\1'1'05 fOR USefUl. 
MID fiE CERTIIINI.V 15 
A1 Set-LING f+iE GOOllS ' 

1tfl$ilOY ISA WHIZ! 

, 
IN CINCINNATI, lIS WISE fO P"/ . 
SiRING ALONe. wmi mE: FPP'" 

JON 

a~thur 
SHOW 

WeEKDAY MOll.NINC,S 61'09 
l>AR1'ICIPII'fIONS 1\WIIL1\llLE 

OCTOBER 19.48 

r. .. 
511\N'OS rOR 'ffic 'ReCORD 

fiE'LI. OC.C.ASIONALLY SPIN 

'BUT NEVH WITfiOU1(C 
MAKING YOu Gl.IN! ' 

• . I , 

:::;;;..---

h ..... 
o '" 

C> ' ,,~ SrANDS fOR "hubba" 
" THAT'S WHAT 1tfE GALS SAY 

1flEY't) lM1HER +lAVE HIM 

1+iAN llE"qUEEN FOR A DAY" 

r. ..... . 
5141N'OS 'FOR'R.,q'OIO 

(1t1IS RfiYMIN6 IS MUl~:\)tR) 

f+iE EftiH'S tilS ;~~:~:~~~~~ri 
(WE CAN'T 60 NO"f~DtR"!)~ 

..---; Z ..... \----> } 7 ' . 

CINCINNATI 

A'B" 
A MARSHAL L Fi El D STATION 

RE PRE SENTED BY AVERY-KNODEL 

lOS 
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CBS can't float a female figure in the a ir, but many advertisers know 

that CBS can help a sales figure climb up 0 piece of graph paper, For the 

second year in a row, CBS sponsored programs have again averaged 

the lowest cost per thousand families in all network radio. 
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S\\AR S1 ••• co 
StLtcr \.1 • • 

'n\lS 

••• OF THE SIX (YES, THERE ARE ONLY SIX) STATIONS TO APPEAR ON ALL 
THREE - MORNING, AFTERNOON and EVENING - TOP 70 STATIONS L1STS,-

WHEC No. 13 in the u.s. in the MORNING 
WH E C No. 8 in the U. S. in the AFTERNOON 
WHEe No. 20 in the u.s. in the EVENING 
To be listed 01 all among the Top 20 Stations 
on this Hooper report (latest before press 
time) is (I great honor. To be listed in all 
three time segments is indeed jUsl couse for 
pride! Once again Hooper Shore-af-Audi
ence slg'islics have proved that WHEe is 
for-cnd-away Rochester's best-listened-to 

radio ,'alian,-in fact, one of the notion's 
best-listened-to stations. 

,.. ..... -
II .......... (; .. - -, .... 

• NOTE T ---.... 
• '. 0 TIIrt 
, lI s IIJSf w E"SU'YE • 
, f hal We' RS' • ory Ve b • , 
• eors. You d een felt; 
• ohoUI II, . on', hove , "9 Yov • 
• e '''ne YOti bv a be Choosy : L IT'S ALL Yon WHEc_ : 
-_.. GOOD' I --.. . __ .. I 

BUY WHERE THEY'RE LlSTENING:-
........ , --.. , --... 
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MUSIC LIBRARIES 
lGmllllllrdJrom flO!.'" 4/ ) 

15'I1lUltllC music library prol::nl ms acru~!lo 
Iho: ~"1rd. WRCS subsel ibes to tht" 
,\s..<;oci.lll'ti Program &-rvic~', Inc , Si..'v:ell 
rickni his pru~Pl'CI5, sllJd ll-d Ihdr mar
ket', l>Ch.'(:Il'l:i IlL~ SllO\\~, CUI audillOli 
"I"flers, mad(· prcY.'nl:lIions, ~igned lhe 
conu"cl~. Orw of the program:; he sold, 
Cumlldlglrl dl\(1 Srit'fr (jnstnllllC'nt:l1 din-
11('1 music), is furnished in script form by 
Associ:lI('(.1 and ;5 SPOllsored on over 100 
SI:lt iollS thmughom the country, 

WRCC; is one of nun'lt"lOus SI.Hiol:S, old 
MId IlI,'lV, Ilhich Ira\'(' Ix'en :lggressive ill 
~hnw;ng loc .. ' s(X>nsors Ihe ndvantage~ of 
Illu,ic librar)' programs. Pract icnl!), all 

library program SI.'rvin') haw from Ol\l' to 
~cvcr;]1 musical 5110\.\5 which arc widely 
sponson-d b) local :ldn'rtisc!1i. 

It·~ a dirTl'rcnt SIOI}' with legiona] and 
national adv('ltiSt'rs. One rcason for this 
is Ihm there's no lXlllm! source of in
formation as yet on th .. types and amount 
of musical Pl'OMr3m;ng aV;lIlable from the 
scv('r:Jilibrary firms serving bro.,dc::lSIing. 

A joint pnosC'nt;uioli to adwnising 
agencies by members of thc industfy has 
been under con sideration for some time, 
but il hasn't gOIll' beyond ,he talkinJ.: 
stage. One major station rqm."SCnI3tiw 
rl'Ccntly tM.'g:m to collect ;md analyze data 
on all musical transcription libraries. 

A Sffond and perhaps equall)' poh:nt 
rcason for their l:lCk of accx'pWncc by 

• ••• .. ·illo 111,alls '.·;I .. s.!.·ill.ioll lUI .. IH.i .. ;.: 

Transcriptions o( new populm tunes will shortl y again bt" (l pMI 
of r:Jdio's music libr:,ries, James C. Petrillo, president of the 
AnlCric:J1l Federation of Musici:JIlS, on 15 September prescmed a 
rroposal to the lead ing fl.'cording com p.1 nies and the attorney repre
senting the tr:mscription organizations which is expected to end the 
Union's b<tn on fl.·cording. Although there will be negotiations on the 
exact terms of thl' Pctrilio-suggeslCd se lt1cment, to make certai n that 
it is not in violation of the Taft-Hartle), Act , mos t recording execu
tives feel that it's a matter of weeks at the IllOSt before both Union 

and fl'Corders sign nn agreement. 

Th(' bro..1dc;lst industry was surprised that the proposal was 
initiat ed by Petrillo, eXlX'ctnt ions having beell t hm Decca would 
front the reopeni ng of discussiolls. Inc rense in musicians' unell\· 
ploYlllenl :;incc the ban and the bootlegging of record ing arc sa id to 
hnw been major considerations in the AFM presidcllt's cha nge of 
henri on mus ica l recordings. Petrillo took the initia tive at the 
,uggestion of his new press re lations ildvisor, The lauer ha:. been 
work ing for;1 better public-relat ions acceptance to replan' the "czar" 
ricture of Petrillo formerly current. 

Petrillo'!> propo!o<11s will nOi materially increa:.c the cost 10 spon
~(Jrs of transcript iOIIS, library or custom-built. The use of the roya It) 
p;I\'rtl('nh p..1id the Union for each disk sold or I\>;lsed is to b(' ad· 
mini'St\'rl'l1 by an emplo)'cr·Union cOlllrnincc ratht:r t han by Ilw 
L'nion alonc, tlie policy lIndl'r previous contract. 

Recording rlrms h:l\ (' nOl rrl'-.scd for a relaxation of the ban due 
to till' tn:mllldou:. (nrtunl'''' plowl'd into a bncklog of master di~ks 
I"rUlll \\hich records nr\' pressed) just rrior to thl' dlccti\'(' dolle of 

dll' ban, I J;lnllary 1948, They wanted to fl'lease as 1ll:IllY of tht" 
di ... k~ :1' ptw .. ibk befnre pthhing for the abatement of the ed ict. 
Dt'!'ol'itl,the (aCI tlial Petrillo had stilted last year that AF,\I Iilembers 
II ('h' "fornu" through with mnking records, IllO:.t realists ill the 
Illu!'ic busitU'ss IH:\Tr for a rHol\len! really took himliter:Jlly. 

It IS nrccttd th;1\ till' dnll' ror resumption of rl'cordin~ will be 
;lIlIlounCl'd ;"Ie; :.oon as the wording of the :;ettlclIlcnt is determined. 

," 

national advertil,ers is that Iranscription 
hbraril'S h.-we only l'CCerHly come of age, 
Th('), ha\'e gro .... n from an assortment of 
musical transcriptions used mostly as 
fillcrs to a .... ide variety of well-inte.:ratcd 
programs dcsiJ.lJlcd specifICally for spon
sors, 

I'cre)' L. Deutsch fomlCd World 
Broadcasting Syst~m, Inc" hack about 
IQ32. He alm:lst c('rtainly didn't fort'SC(' 
then that by 19~5 transcribed Irbrary 
services ..... ould be- a keystone in Ihe basic 
programing facilities 0 some 75~ of the 
nation's radio stations, 

III 19]2 Ihe mOlion picture companies 
were s ..... itching from sound on disk to 

sound on film and SOJlll'bod), in the 
Western EI('Ctric Company got the idea of 
renting their movie thealer turntables for 
$900 a year to radio stations inSlead of 
permitling them to ga ther dust in ..... are
houses . 

An associate of Deutsch's, Raym:lnd 
Soa l, coined the term "electrica l tflln
scrrptlon in an effon to a\'oid repeating 
"r«ords" and "recordings" in s<' les 
tellers he was writing 10 stat ions. The 
t('nn cauJ.lht on, and loday Ihe familiar 
ten11 "c.t," h('lps distinguish the tran
suiplior from the phonograph record, 

The in1p~)rtan t dilTl'renccs in plaYing 
qualitiesoflhe phonograph record and the 
transcription arc due in pan to the re
cording of transcriptions .... ,th higher fre
quency ranges than arc desirable or neccs
sary for records designed for home equip
ment or juke boxes. Columbia Recording 
OJmp.1ny's lIew long pla)'ing home disks 
arc ver}' similar to 1'.1.'5. AdvancC5 in re
cording techniques, vinylite plastics, and 
electronic C'quipmellt for reproduction en
:lblc transcribed pro/!rams to come 
through loud speakers undetectable from 
"live" broadcasts to the ears of most 
listeners, 

,\nother dIfference in music on phon()o< 
~raph records and on transcriptions arises 
from Ihl.' fact Ihat the familiar l().inrlt 
record designed to pIa)' at is r,p,m, is 
limued to about thr('(' minutes pla)'in~ 

timc, Popular tunes arc frequent I)' ar
mnged for 3.4-4 minutes, The e:lotm 
minute or fraction of a minute per ar
rangcment is cnoug:h to cnable a con
ductor 10 put extm qualilies into ;1 

musical number. E.t:s arc l6-inch 
records and re\'oll'e .. t Jjl:l r.p,m., and 
h:ll e room for 15 mirrutes of music or talk. 

,\Iu~ic libraries are no longer sold to 
";'Idlo slalioll~ .. 5 in e:lrli('l ycars, but arc 
leased The IIsualminimum term IS tll'O 
ye,lrs, since it may cost tip to $1200 to 
delil'('r the library lI'i lh its equlpnrem, 
such as cabinet. c:Jt:llogucs, indices, etc. 

(PIMSI' funr 10 pilS!r /loll 
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YOUR PRODUCT 
With Personalities that Reach and Sell MILLIONS 

DICK TRACY 
In All Key Cities 

O RPHAN ANNIE 
In All Key Cities 

EXCLUSIVE - For Your Type Product! 

Enlist one or more of these" Famous Art ist s" 
personalities to focus ATTENTION on your 
product and MULTIPLY SALES! T hese 
famous characters reach MILLI ONS 01 
families in all key cities th rough leading 
newspapers. Child ren and adults follow 
them eagerl y. Choose a star Let that star 
bring and prescnt your product to this vast, 
recepth'c market. Their royally costs arc 
su rprisingly small for the profitable service 
rendered. 

OCTOBER 19-482 

Dick Tracy 

Little Orphan A . 
"nle 

Gasoline Alley 
Don Winslo ..... 

Smilin ' Jack 

Captain Midnight 
Brenda Star, 

Winn ie Winkle 

SmOkey Stover 

Smitty and H b 
. et y 

Tiny Tim 

Little Joe 

rhe Gumps 

Harold Teen 

ClYde Beatty 

Sweeney & s 
'nvisible Scarlet O'Neill On 

HITCH YOUR P 
RODUCT 

fOR : Toys 

Candy 

Package Goods 

and 

Many Other Produc/s 

'" 



Now. . . 
Sell 8 -
Times 

A Great Show ... More 
;/1 truI: A",erirnll ' rndilif.J1I 
A STl~~l"r. IS-minute recorded,o\'lrn
end ptoduttion ... fNtllrin~ " 'nter 
F:Iith" choir, conducted hr Jo~cph 
.\h.~ e l. Ihmn~ of 311 churchn and 
311 rdiJ.:i ori~ with the 'lorino' their 
cre3tor~. 

t\ p.Of.:um dcdiC3ted to the true 
'$lith of toleranCe and ~ood will to 
311 mcn. 

Ide:!1 for :I wide ":I.iel)'or .pOIl,OU 
with :I mode. :lIe budget. Trtrnendou< 
31'11(3110 nlro. i,·r audiencC'. 5131;00 
h.uh lind ant · minult '1'01' flubli
(izin!/: "RADIO IIY:\l;': t\L" 3.e 
auil)ble I'ft. 

" /I )' ~"" II' U Ud. " ON ,,·,1 . '"' ""I, ,, s .. .. ,,·.: 
'"R" II ... ·.,'· ",11 • . (:, Jf", 
So "It:' '·e ... }'. ~ T. ,. 
Tit,.,., "K",~ s ... ,, ~ I/u r: 
··I .... u S ... r lw ... ... " " .7 
K,~. :' ··7 .... ... 11r~".' III ,It, Air ," 

&. CHARLES STARK PRODUCTIONS 
. 361 MADISOH IY!, H[W IOIK 11, H. I . 

People! 

5000~-=~:;~ 
620 _~!~1~1rn"v 

REP. P A U L H. RAY MER 

If YOllr SALES MESSAGES (Ire on 

'" 

CHA TT ANOOGA 

YOII (Ire enjoying the PLUS of 

WAPO 1m 
Affiliated with 

NBC 
N.stioMl Represe ntatives 
HEADLEY.REED CO. 

MUSIC LIBRARIES 
(C,lJII/iIHAt'Jjrom pagt 112) 

f\ b.1sic librar} consists of a number of 
musical units (individual musical selec. 
tions arc recorded six to d~hl 10 a tran· 
scrlptlOn). It includes a dozen or mOTC 
C3[('J.,'urit"Sof musk, such as concert, salon, 
dante, urgan, hi,lbill)", sacred, elc. The 
b.1SC units range from CaplOl Transcrip. 
lions' 3,300 to L:mg·\\'onh's 5,500. Most 
Iibraril'S deliver four 10 (j\'C thousand 
units. 

The b.1sic txld) of transcriptions arc 
supplt'tI1("11(M each month ~ith new reo 
lcao;es, Sr'lIld.ud Radio Transcription 
Scrvicrs. Inc., for example, issues SO new 
units per month. Thirty are new popular 
tunes, whi l(' 50 go to refurbish .. nd expand 
other portiol's of the library. The major 
limls issue from about 50 up to SO new 
releases per month. At the end of each 
)ear d;lIed material is deleted and tIll' 

l over-all number of units remain approxi. 
maR.'ly the 5<1I11e from year to year. 

While roch company has its own 
method of calculating the COSt of ItS 

, $en'ice to a station. generatl)' iI's on 11 

sliding scale based on the markt·' and rate 
structure of the individua l station. A 
st:nion in L1conia, N. H ., or Brunswick, 
Ca., might pay from $95 to SIH a 
month ..... hile the fee for l':ev. York might 
be as high as Si50 a month in each ca<;(' 

for tIl(' ('Illire library. 
Limited editions of the basic library, 

and special libraries, such as instru
mental on l)' or vocal onl)". arc available 
from some finns. While these special 
lil:raries add to the musical resources of a 
sta tion they are not the major factor in 
programing as are the full librarit'S. 

The mu~icDI resources of the t)'pic~1 

librar} indud~' leading perfonners of each 
cate1!Or}" of mus'c covered by the library 
with arr;lIl~ements made spcci:111y for the 
!'Cn'ic<, :lIld not :1\'ailable on phonograph 
records or c1scwhere. Libr:>rics arc also 
Cllridll'<i I\ith choice S('lections of nev. 
foreign music played and sung by foreign 
StMS. Standard is pioo('('rillJ.! in making 
~Udl r('("ordings on the spot \Iith the 
latl'!'t nlo'J!nctic tape eqUipment. The 
units are roited and tr;lIl~ferrt'd to regular 
disks in this coumr)'. 

E:ul}' lIlu~ic libr.1ries w('re not planned 
n~ 10 quantity and \'arit't} of tal('nt v.'ith 
an eye to l:>uildin~ indil'idual pro~ram 
~ri('s. Today, a ~tation can offer 3 
~poll!-oOr top· notch talellt and sufficient 
H'corJlllg, uf lile more f'Opular p<'r
fonnas 10 allow pro}!mming acros.s th(' 
oo.1Td indefinitely without repC'ating tUlle~ 
lIIore frequently thall j.!ood proj.!,.,lllinj.! 
r'('nuits. 
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KY\\" Philadelphia. f('('{'ntly 1n,IIk ;1 

prcscllwtiOIi to nn adver t iser 011 a library 
pmgr.lnl r('aturill~ Ted Dale. Tran
scn hcd talent was something lIew to this 
prQSpt.'Ct, and he hcsitmro. Was Ted 
Dnll.' b'OOd cnouj!h to):i\'<, him 110t only the 
audienn- hut the prl'Stigc he wanroo for 
his show? 

Shortly a fu"r ti lt: stil l ion's prt'S('ntaiion, 
the advertiser called KYW on his 0" 11 

initiative. J Ic'd he:ard Ted Dale on CBS' 
Ccmwtioll Hour- he wou ld be proud to 
sponsor Dale in Philadelphia! 

Ccncr"n) 11 sun ion can buy a lihrary 
service on;'111 exclusive hasis in its markN, 
There arC' ('('rl a in ('x('('p lions where 5i:e of 
market , 5i:c of stillion, station program 
polici('s, etc., make ('xciusivC'ncss unfeas
ible, or undesirable. The tremendous re
sources of 11 major library remove tiny 
nl'C£'SSity for duplication c"cn where the 
S.1fne library is lI ~'CI b)' two (or ('wn 
more) stations in til{' 5.1 111(' ar('a. 

" Iany stations which progral11 a lot of 
music may suhscril>C' to t wo or ('ven three 
tibrari('s. 

It ·s frequi"Tl tl )' possibk for a sponsor to 
pr~('nt a musical star ('xclusively in his 
('.t. version . J\ mong the 6O-odd sponsors 
of Standard 's Fredd)' Marlin's SU'ilig 
Sirtt'l ar(' scvcral adv('rt iscrs who havc the 
right to (III Freddy " tart in music pL,ycd 
on th(' s tmion . 

E\'t'n news. ranked by program man
agas next to music as an audiellC(' 
builder, hasn ' t the diversi t ), of sponsors 
tha t music has, Scxtl'lte frolll HH lIgCT. a 
C. p , "'acCrcgor lihr;'IT)' show, has bC'cn 
sold by ovcr 230 stations to such varied 
r nt t'rpriscs as a s t('('1 fabricating plant, 
ladi('!j' ready-to-wear shop, laund ry, hotd, 
candy shop, lumber company, I 

The small .market sta t ion with a 
hmitcd staff may have iln audience edu

cntrd to balanced programing of the best I 
in a ll t ) pes of musical fare. This audience 
has an eat tuned, if unconsciousl)" to 
first-class continuity. " lost library serv. ' 
ices ha\'(' not on l) t'xpi"rtS in charg(' of 
pnxluction. bu t seasoned wri ters who 
build and script continuity for tai lor-made 
programs based on the music availabk 
from the individual library. T hese 
library program people are g('neraliy ITlrn 
and WOlll('ll with years of successful Sta
tion e~pericrlC('. 

Spt'arheadcd by Lang-Worth, til(' tran_ 
script ion industry two or three yea rs ago 
began LO put vigorolls emphasis on huild . 
ing more programs of music designed par
t icularly for sponsorship. Continuity. 
which up to then had beal largely on the 
indifferent side, got ,I thorough o\'{' r
haulin~ and is now on a par with network 
script ing, 
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T ranscription program dcp.,rtllll!nts 
script up to 20 or more programs per 
.... 'Cek. As many as half of these shows arc 
designed to I'C sponsorahll'. This doesn't 
mean, of course, that stmion program 
managers don't build their own prO,!!rIlms 
from the transcription library Of librnlies. 

An outstanding exal11rle of .1 shoy. 
huilt by a s tation to rn('('t sredticauons of 
a prospect ive sponsor is WNBCs St'Telhlcie 
10 America. Iknson & Iledg{'S' sponsors it 
for Parliamrnt Ogaretto.'s, The Kudnl' r 
Agrnc)" Inc., Benson & I-kdgt'S ag('nc)" 
wan ted a pro~ram of light inst runlt'lual 
and voca l d inl1cr music. Th('y specified 

that it includ(' o;emiclassicnl alld familiar 
popul:lr t Ul It'S. The show, as fmolly audi
tioned ,md ;1pproved hy Kudner and the 
client , i!> built for each SI.'Ssion around the 
music of a singlc olllstanding rerforn}('1 
in the Associated lihrary. "';Ih accas:onal 
scll'CI 'ons from NBC Thesaurus. (WNBC 
suh~rine. to both Associated and NBC 
The~1.uru!<.) 

Producer C ia}, Daniel artfully uti lb,·s 
an eeho chamhcr in the studio to add the 
~Iight efleet of resonance produced by live 
perfonnMc('S, t. lusical bridges to back 
up announcers and to modulate, where 

t PlroM 11IfIl 10 page /18) 

501.:1'11\\ EST \,1H C; 1':'i1,\ '5P~ IlAIHO STATION 

WOBJ '".S 1I1f"'" 
. i" II ",,,.O,,,! 

Iist,.,W'·S I ,,", . . ,
; i "'1 '" "' SOllall""Stel'" . 

lH~N ~N~ 01H£R Sl ~ 1 \ON 

That's why so many \VDBJ 
advertisers continue with the 
station year after year, T hey 
have found per-sale advertising 
costs low. And \vDBJ'S. Pro
motion Department is an added 
h e lp , increaSing results you 
would n ormally get from send
ing your message to our loya I 
listeners in 38 counties. 

\\ illl \\ f)UJ 1I 101U' ~Utl l 'a ll n " leh Hoa uoh· and 1110,.1 or 
SOIlIlI" -("1' 1 \ irg inia \.Iwr!' e n'l'(' lin' I,n~ in~ incom e "'H'pj',I ~ it 

Hillio !! D o llar,:_ 

,\s k 1' III.;!i ~'" l'IlT"; IIS! 



NORTH CAROLINA'S 

COLDEN TRIANGLE 
WINSTON 
SALEM 

v
O 

H IG I-I POINT 

No.1 MARKET 
IN THE 

SOUTH'S No.1 STATE 

288.700 People * 
$271.683.000. Retail Sales 

$410.987.000. Buying Income 
·ll Cop., 1948. 

5.1.,. M'''"<je",." , Su.uy·o l Buy ing Power; 
f",lh •• r ~p,od"eho" poi llc." •• d. 
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Hous"w;y". who d o thej, own I. und,y 
a re S('fviccd with a sprci,,[ Wash /Jay 
(",('mller) rOT(!Cdsl nn ,\ \fJlluay momillg~ 
by R U5!'o1.'1l Naughton WDRC. I hl rtford ). 

H ollywood is to be pilI o n the m.p . Truth 
or Consequel1ces (N BC) contestant Billy 
Snyder nbl tl incd a mill iun sign<l turl'S 0 11 a 
pcti tion tlddf(·s.. ..... ·d (O thl' Post Office Dc, 
p.1rtmciH and to Rand M cNally, map
makers. He received $2,SOO from Ralph 
Ed .... -ards. inC of thc ~how, for his petition 
which II ill secure a des igna!ion for Holly_ 
v.'f:od with the Post Office Dcp.1rtJ\lCl1r, 
and a spot Oil Rand r-.kNally road nwps. 
both of which arc Illi ~sing at pr{'st'nt . 

" Bennie'l Album," eontaining seve,al RCA 
Vido, ,eco,d f~vo , ites, is a give-a ..... ay item 
used by Fran klin Brewing Comr.111Y to 
promote its ..... eek[) musical qui: sho ..... 

I 
o\'('r WHKC, Columbus, The <llbulll 
cover features " l3e nnie," the program's 
trade-m<lrk aSlride a IllUSicll l note. T he 
tirst two lis teners with correct answers to 
quit questioll$ on Mrlody Thill' each I!l't 
a ll a lbum. 

A perlona[ [ette, f,om Do,othy Lamou, 
;"lIlnllUIlCed her I1c ..... Sca ltcst-spollsored 
varie ty show (N BC. 9:30 [0 p.m. 
LOST.), ..... hidl began 9 September, to 
trade rapcr editor~. Editors ..... ere briefed 
all the program, and told that big show-

I 
business IW.IlK'S ..... ou[d guest tll(' progrllll1, 
a t tokell ra tes. Bu[k of the money for the 
seri('s ..... ill go to establish a h('al th fund fo r 
llK'mocrs of thc AmcriClil Ft'dera tion of 
Radio Artists. 

A p<l,~<:hut'" w,u d,opp",d ov"" A,thu, God· 
rr",y'l Vi,ginia fa,m from a Benton & 
Bo ..... les-o ..... ned l3reeheraft on Godfrey's 
birthday, last ) [ ,\UgllSI. Pilot J ohn 

I 
i\ !asson and account ex('("uti\,e \Vd[s 
Ilob[{'f watched as the chut e c1carcd a 
small grove of t{('cs and 111llded ill all flpe n 
(wId where kids nl~hed to retrie\'(' it. 
Inside the container was a Best Food~ 
reciP<' for chocoll1te Gl ke, :md all thc in· 
grcdients lIeeded for b..1king thc cake, in
cluding .1 cake p.1n and candles 01 gift 
frolll olle or ('..od(r('y·~ sronsofS. fk!'t 
Fends, [nco 

WTVR (Ri<:hmond, Va .) play",d host, T hurs
day e\"l'nin~ , 2 &'pt\ Illbe.·r, to [ocal 5 \.\'ift & 
Comp:IIlY ~1les f'c:r.;llllilel and main dis· 
triblltors who gatht' rl'd in tlw ~tud in~ to 
vicw Swift 's t <.'le\· i~ion program Th .. ' 
UWII}' HaS! Slum'. After the pmBram 

V. O. Rid lcf, Promotion DircclOr of 
Sl'.'jfl'~ Table Ready Menl S l)(·partn'K.'nI, 
demOmlr.lll'd promoticnal Idl'ns designcd 
to ,,<,II Swift Premiunl Franks which \l'i1l 
be- (catur("d on til(' show durinp; the first 
fall 13 w('cks of tile Sl'rics. 

"You, Land and Min",," Henry j. Taylor's 
General Motors series on ho .... · free enter
prise mct thechallengeo fthe atom bomb, 
is l1va ilO1ble in p.1lllphln form to listeners 
request in,!! it. Thc p:lmphlet is an ideal 
promot ion:l[ piece rnt the type of insti· 
tut iona[, .. American- ..... ay " pro.l!:ril lll that 
Taylor conducts. 

" Th", g, .... tut junio, am.t",,,, ,.cing ev",nt in 
th", world," Chc\'Tolet's eleventh All· 
Am('rirml Soap &x Drrby, w:lsco\'e red by 
a Ililtional radio network, six local radio 
stat ions, and two tde\'ision chains on 
"derby day" last 15 August. Besid('s 
radio and T V represt'nta t iH's, 75,000 
spectators a nd 300 newspalX'r {('Porters, 
1~8 o( .... ·hom were representati \,es of co
sJxmsoring American ne ..... sp.1pers. viewed 
the event. 

Giant 1 t " .61/ : " postu,dl, usually pTIIltcd 
in color, announce ne ..... radio and TV spot 
schedules both loca llr and nationally (or 
BenniS Wmch Comp..1n},. Cards are also 
u~d to herald insta llations of clocks III 

b.1[] pa rks :lnd prominent highwl1Y [oca
tions. This merchandising wins dealer 
cooperatioll and promotes sales whcre 
jewC'lers tic in with the announcement~ 
by displaying Benrus willches and by 
O1d\·crtising. 

1200 empty ROil' lacks werc t:lking up 
room at Roecker's B..1kery in M:lrioll. 
Ohio. ,\Ir. Ro('("kcr thought that m<lYIx 
house ..... ives cou ld use them ror dish 
towels, du~t cloths, and aprons. Hc 
bough! si:.- amlOlHlCCllle tltS on \VM RN's 
Or<.'r tile Caffe'e Cups, conducted by ,\ ladge 
Cool',?r: :l nd the 1200 sacks were snapped 
up. Order~ for more arc coming in. 

Sampl",s of sponsors' p,odu<:" m.i[",d by 
KMPC (Lo!' ,\n!,!des) to ad agencie5 I() 

bonst i t ~ sUJllmer bU$ill('Ss. USing the 
theme, "Take a Tip . .. ," the gimmicks 
varied rrom C<l nsofSher\\"in·\\'illiams paillt 
til Scl1TS·Rof..'buek I",olishing clo!hs. pc'~ 
s ta nding prontrltioll sending hirthday 
cl1k('s to agcncr eXC'CUli\'cs a ll their natnl 
days has pl1id nfr wi th ~OO l'Ilthu~ia~tic 
"th:mk you" notes. 

SPONSOR 
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JUST LIKE TOPSY I 

WE'VE GOT PH 0 0 f 7 TOO 
h 's no deep dark 5"nt:1 Ihal we' re proud of our record. And ahtr all 
why shouldn ' , WI' be ... our Des Moinu H ooper jumped 96'7 ... be
tween Ihe Apri l and July reports (5.8 to 11.4) ... \V hat's lIIorc it 
ShO"'5 cvery indication of continued raiu. Too, when you use KIOA 
you're tying in with important loca l lIIetchanu., (or lo .... a's largest 
Hores now use KIOA. 

Ask any Paul Raymer rl'prl'se nt3Ii~'1' aboul Iowa's I.ugeu independent 
clur channd SIal ion. 

« I 0 A 10 , 000 WATTS DAYTIME , 5 , 000 WATTS NI GHTTI ME , 940 KC . 
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MUSIC LIBRAR IES 
(Omliltllcdjrom f!it!!l' 115) 

11l"Ccs~1ry, imo il number in a 11("11' kc) arc 
addItional production trick~ v.hich help 
the \\'idl'~prclllj illusion a11l0n~ lis teners 
that til!' pl.·rfilmlanc(> i~ Ii\'\'. 

Despite the numerous library-mnde 
rnwram~ available to ~UpplenlCll t the 
origilwl con tinuiti(,s of ~tation Jlro~rill1l 

departments, Sl.'veral hundred stations 
(the number is rapidly growing) 01 1:.0 usc 
the script SCrviLes of Broadcast Music, 
Inc., the radio industrr-owncd music 
liccnsing organi:;ltion. This 8.\\1 pro-

j.!nllll service i ~ dl':.irncJ (0 utilize 8,\\1 
mU~IC in '" tr;>nscriptio1l library at a 
royalty saving to til!,' <itatian. It makes 
available, nc\'crthc'{'Ss, an addition!!1 
number :wd varict) of ~pc..nst.rablc shows. 

A wlIls...riptioll library cat.1loguc ordm· 
:lrily ""ill coll!1lin a heavy pcrcCllta,l!e of 
ASCAI' (the country's b iggc~t mu~ic 
liccn~inll organ ization) music, since 
ASCAI' controls by far the great{'r num· 
ber of titles, having dominated the field 
for many years before R\ II \\'as organized. 
It's natural thereforc that over·all tran
scription.library programing \.\'ill show 11 

preponderance of ASeAP Ilurnbt'rs. For 

some cau'gorlcs, nevertheless (hillbilly 
mu~ic. for instance), it'~ possible for 
progr:nns [0 usc mostly B ,\t] tunes. 

An exception to the nom131 ASCAP 
dominance of library catnlogues is the 
transcription library of SESAC Inc., a 
music liccn~ing orgal1i:a tion '., .. hose library 
mcludl><i only SESAC music. The SESAC 
basic library consists of some 1.500 units 
of so-called '·standard" music. Tht: 
5('rvice doc'Sn't include "popular" tunes, 
bu t releases abou t 28 new standard units 
each month. SESr\C, \I'hich entered th ... 
library field in J une 19-15, now services 
around 300 stations. Other libraries ser
vice up to 650 stations and over. SE$r\C 

-------------------------------- I charges rang ... from $40 $50 per month. 

"' 

N o ot her stat ion -

Chi cago or elsewhcre-

COVERS 
South Bend ... 

onl y WSBT does that 

;-'''''., utl"'r -Hlli",,- ("I'" I,,· h"Hoi ;11 :'''''110 

tl"ud 1",1 It ... nuoli,'"'''' 1'."",,1 1" \\:-IlT: 
Thi~ $lal;"11 al"dp ha_ I" ·,·,,. ",,01 _lill is. 11,.. 
U\'occ"hel",i"J: chulce "r lish;""rs in lh" Snmh 
Uend U13rkcl. ;\'0 olhcr ~lalion C,'Cn C"III"~ 

dn.1l in "hare "f .\u<lic .... ,· . ..... K'1. 31 ;l"~' S">lll. 
11,.",1 11 ""I"'r r'lf """"""';"I! I",~,f 

..... Y MER 

No pro).!ram continuit)· is furnished, but 
program notcs on which a program de
partment can base its 0\111 continuity ar ... 
provided. 

Stations generally do not charge local, 
national, or regional advertisers talent 
fees for a library program. In the case of 
a loc.11 sponsor this usually means he pays 
for station time only. 

But there may be an added charge
not likely to be an im portant factor in 
many cases to regional and national 
sponsors. T hIS charge is a royalty (not 
applicable to local sponsors) collected 
from the sponsor (through his agency) 
under tenns of Jllusic licensing agree
ments with such organizations as the 
.\tusic Publ ishers Protcctive Association 
(the principal one). The royalty is 25 
cents for a "regu lar" tunc, 50 cents for a 

I 
"show" tunc (a production number fea
tured in a stage show or motion picture), 
for each time used on each station. 

It 's possible 10 construct certain t)'pC'$ 
of programs \lith liule or no music re
quiring payment of such a royalty. More 
often, however, :1 15-minute program in
cluding four sclect ions might COSt a 
national or regional ad\'ert iscr betwCt'n 
$1 and $2 per program per statioll used. 

The ex~riel1ce of Celanese Corpora
tion of America a few years ago is an 
illustration of the flexibility of the tran' 
scribed library scn'ice. 

Celanese wanted to supplement co\'er
age of it s network musical show \lith 
~tatioll s in other markets. The)' wanted 
to duplicate the li\·c network show in both 
fomlat and quali ty. Their agency, 
Young &: Rubicam. 1'o:cw York , scl('Ctro a 
group of stat ions all of which had the 
World library ~rccendy bought from 
D«'ca Records Inc. by the Frederic W. 
Zj\, Cornp?IlY), 

After clearing time on theso..· ~Iations, 

Young &: Ru bicam had their man sit 
dO\l,l \lith World program people in Nell 

( P/tMt tum /0 pagt /20) 
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A 

New Date 

for 

New Englanders 
JUly 24" 

" 1948 

to 

Remember 

Millions of New Eng landers within a 50-mile 
rad ius of Boston may weI! add to their roster o f memorable dares that of Jul r 
24 , 1948. For that date marks twO imlXJrt!lm ('vents in the 7 [2-year growth 

of WBZ- FM, 

1 . Shifting of the WBZ- FJ\1 transmitter and antenna site 

new Radio & Television unler on Soldier's Fie ld Road . 
Boston. A brand-new \'V'estinghouse T yIX' FM· [O 
transmitter now d irects tht' \XfBZ-FM signal f rom arap 

a 656-foot tower. 

2. Simultaneously. \'(fBZ-FM strengthened its voice to 
20 kw. effective radiated power. Thus it became rhe 
/irs[ Boston sration to achieve this lusty cr itl:rion 

of coverage. 

And since June 13, 1948, \'{f BZ·PM has bee n 

duplicating all NBC m:twork and local programs 
between the hours of 8: 30 AM and 10 P,\! (It 110 

addili011tt! COSI 10 "dtJerlisers. 

from Hull ro rhe 

WBZ 
BOSTON 
NBC AFFILIATE 

50 ,000 WA TT S 

@ WESTINGHOUSE RADIO STATIONS In c 
W8Z • W8ZA • W8Z.TV • KYW • KDKA • wowo • KEX 

NM IONAl REPJI[SENTAnVts. NBC S~OT SALES- EXC(PT FOR K£ll • f OR KEX. FRlE' ~EI(RS 
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you',-{J,f;~ 

18 li m es a day dired 

from ou r sludio in 'he City 
Roo m o f Th e Ne wark N ew s. 

W NJR is th e o nly New Jersey 

sial ion o fferi n g c ompl e l e 

nal io nol a n d 10 (01 n ews 

( ove rag e. 

I\no ' h~ ... <I .. ,,~. o~o ,lobm , y 0" . 

". 

th e rad io stot ion of th e 

N ewark Evening New s 

WNJR 
91 Halsey St., Newark 

MArket 3-2700 

MUSIC LIBRARIES 
(('AIIIIIIIIl'd from pngl.' , /81 

York IUld work nut ti ll' pro):r'1I1I T Il\: 
fi .mht'1:i script wil li comrn('rcial~ went (0 

till: out lc!.'. '>(' I c('(~-d, ; llld it ..... a~ I ' simple 
111;1 ll l'r (o r tlw locIl1 pm),(nl ill m lm llgt't \" 

pull out ti l(' Ill'Cl'Sol>.1 r) rl'C(l rd ~ a lld rt'· 

hears..' I Ill' ~h l!l'" for IlIlllI l g 

The p..'Opll' v.hn managt' trimscriplloli 
I jh r;lTi('~ krep :Jhrl'a~ t of 1111: rdati \'l' 
popullm ty of their artl~ t .. through surw } .. 
III diITerell! p'I r \ ) nf 11K' C(JU lltr) and frc· 
qUl'll1 ",ulI ion cnrn."50poll~.knc(', K <l} 

Kyscr, it tUnl~ ou t ~~'nuint' Sou th(,nl(' r 
thuu~h hl' b, ha\,l11~ gOt his stan 0 11 

WBT, CiwrlOl I(" N. C. isn' t v,'r}, popu
lar now in m:lIl)' pa rt ~ of the South. 

,\ Sou lhcm ~ I n uon llIal1:tger gnve his 
011;11 ('xplanmion lI .. h). It isn' l hcGIUSC 
Kay p lay ... Y :tnhc ll1u~ i c, Su h. " It 's thai 
Sou thern aC((111," cOlllplauwd Ihe man · 
a~t'r. " ' Ic'" oVl'rdoin' i( !" 

BROADCAST 
MERCHANDISING 
(Colll ill l!t dfrom paR" /16 ) 

KSD-TV (51. louis) q ui. progr.m, " h·s . Hit: 
hillhe front p. ge o( ti l{' St. Louis Posl Dis
(xlldl wlwll I\ irl>. Vcwnica H off('J' WOI1 

pri:c:. va lued a l mon' than $3.000. Con 
leslam s had [() write a 25. \Io'ord ICtlt'r 
gi\' lIl~ rCa!>OflS .... h) c(llil ribulions should 
be In.1dc to the communit y Ch ('S I , and al-"O 
corrC'C l iy idcntify 11 tdcvised picturc 
pu z:le of Michael Faradar. Rritish 
ph)sicist. 

It 's unusual for . 10e. 1 record ing to be 10c.1 
besl se tler u "Oeek 01 Ctlds" ii , bUI gi\'en a 
pt'rsonali l ), wi lh a block.program fo llow· 
ing the unusual can h;1 PPCIl. R('cordt>d 
(or King R~'COrds. Cincinna ti , by Nelson 
King, Ill .C. nil the \\'CKY .Jmlthor('/'. 
1)'.'Ck of Cords ~Id l i,Cl91 c(lpie« durill}! 
the fir" t quart f.'f of this )'car. 

Thirtu n Clvrc . nd bUliness lu dell , . mong 
them, Th. d EUle, No,th CI,olin" $ Se ~rel"Y 01 
5tate , p inch hit fClr FI'~-d FINcher. Ill.C. on 
WRAL's (Ral('ighl d i~k jockcy sllow 
T"mpis FH~ il . whill' hl ' \\';1S (>n vacat ion 
F rro Fk lciwf, \\'1~t\ L managcr Ilho, .. ,' 
popu la rit ) as an C;lrI) 1l1omin]:: di$k 
jucke)' got him t'iC'Ctt'f.i In thc cil)' colJncil, 
had t":lch subsll tut(· fl';JJ Ct1ll11l1crciab, 
~pill ]'C'Cord", a nJ tdl a fair) ta le a r{'gu· 
];Jr f~';1 tu r~' which n~,tch{'r he/!llll m'cr 
t il r{'(.' )'c1. r~ HJ::U fur hr' }uullg li'll'1l'f'_ 

A foldu cont.i"in9 I",flt." dUCfibing KO A 'I 
(Den, el) top P'09.lmS is presenlf.d II • 
souunil tu ('a( h 1'~'r~ 11 touring tile 
~Iudio", ,\ ~Iulrt ~k('lrh of ti le' ~ I a l ion 
IS printed on 11ll' in ... iJe cowr of 11ll' 
(old l 'r, 

fiRST 
IN THE 

• 

DAVENPORT 

ROCK ISlAND 

MOLINE 

E A S T 
MOLINE 

The 40lh 

Retail 
Mo,kel 

W~~ 
AM 

FM 

TV 

) ,00 0W .. 14Xi K •. 

47 ( .. ~ t 0 3.7 "" . 

c .P. 22.9 K • • _" 
v.1 G ~ d ' V"'. 
CIoa .. . 1 ) 

8 A S IC N 8C All i l;",,, 

OAV,N'O.' . IOWA 

NDl ion ",1 lI .pr."nIDlj~n 

fr .. & ' el . ... In •• 

so\es 

fslob/,shfflI92'1 

WILMINGTON. OR 

El toblished 1922 

LANCASTER, PA , 

Estoblilhed 19 '11 
HARRISBURG, PA . 

£,jtoblished 192'1 

READfNG, PA . 

f llob/ishl'd 19 32 

YORK , PA . 

f stoblished 19 36 

EA STON, 'A . 
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HOW FAI( CAN JAI(O HESS GO? 

II c'", gone 100 far !Jreuliy, "':lY 

SOlllC. Therc's thc s tation IIHllwgt:r in 

Norlh C:lrolin:t who WTotc tll31 

he go l so s iculll ctl III' lookill!,; al Ihe re prcsell

lutioll of the "Stalioll Alunage r" 

thut th e print hurs t inlo llulll e. And th e 

Nc ... · York nulio director who 

loc kt..'d his COI)Y of th e " Account Execu

ti\'c" in his d esk bCl'a usc OIiC of the 

agen cy uCCOUll1 hig_wigs " WU8 kind of 

scnsi tive ." So it's wise to cnlcuJatc the 

ris k hc forc dccorating yo ur o ffice 

",'ith thcsc Iil'C IJrfH'ocuti\'c, r:ldio-rih

hing, J a ro H css drawings. Thcy' re 

12" x 1511 , rcprodu ccd on to)l

quality cnamel s tock. idcal fur fr:ullin~. 

, •• Id •• II!. 5c>0 ... til •• •• \tI. " ... INt., • • Ill. St.UO" 

Mo.", • • tho Aceo",,' uK.II ••. Ill. R.dl o Dlrocloo. 

W~II. 0111 •• ~~Ir 1.01.1 III, .. , II .,0 • .....-4!._ .. 11lI .,0111 
,.b ... I~1I0. '0 SPONSOR. ,.01 .... Rh •• oop<>" b.lo .. 

01 .. ko 10 SPONSOR, 40 W, 5' SI,. 1'1.,. 'I' ... ~ 19 

r----------------------- -----· - - -,------ -- - - -- -- -- --- -_., 1 
Sounds like Jaro Hess will wow 'em althe office-so send I 

FREE, with your subscription to SPONSOR 
me all fire pictures and enter my subscription to SPONSOR : 

Narr.e ..... .......... , .. . 

J 
\ 
J 
I 

($5.00 pcr , ,." .) 

( ,-\Ira ~, . .,. _~"Id I .. ~"h"" ' rihcrs:o' $:!.:;U ,·,wh) Firm ................... . . . . . . . . . . . . . . . . I 

r~,:,,~, ,~,.~:, ~:;:====(~=-::Ci~,~:, ~' ;,.~'~~~' -~ .. ~;,.:b' :Y:..= .. :J:.:'o~,,;,,;.)' , , ' zo"'~ ~ ~ :~=, ~:.; ~ J 
~jlfi,.,g JTre: Kd°od thin "The piC.ture"d \ ' delia:hted ItIttke ~rifl(f 

C'calj"t' '. 0,.,'/ '. ,I< ad",_. d'd an fI\ jlllJt I t. tltch b 
e U'U ~ ••• re IP\e l"l I " 0 IJOifl II 

Tt'ltlly r," ,.se JltTo H "'e Ca8,'" h _ \\ "'" f1ce ..... t to, " d 
U e b. elf"". to ne.ve t e .. ·· """e5'fa",",'" ltIi/e .n·d .'h," .,Ook Itt ,'.' , 

U"'fle",,", a/Ires \... '. " 
lou,', C . NBC e 'e"'e lo.oltys b ,"" P /(0". T'n 
Cah" fI.1', ed/ar J D ' .t

l on,·' (f 
- 'lier f . r, lel, C" 

• fie , l(~lJ)( I bert 
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20,000 WATT 
FM BROADCASTING 
\\';\1110 adl'crtl<;('rs can now rC'ach 
m()f(~ hOllll'!> ..... ith F;\' Sl't~ in rich. 
prc~PU()U<; I'l'llrian-a th;m ever 
hdor!- \\ :'\IBI> nun gives thl' EX
TIU CIl\'cra,ltc of full power full 
ILmt- F:,\\ .. full dUI)1ication of all 
\\ I pror;:ramminj.:. i\ honus toad\'Cf
u ..... ·n, ,1\ no addcd CO-I and a P LUS 
'>l:nice to thl' m.1n~· thou"3nds in 
P,·ori.1r1":l wilh F\I "·l~. 

New Ftlcilities 
For AM and FM. :-.;C\\ POI\ ~r 
new trnn~mittt'r . nl' \1 locatlon! 
Ih-...uh : 20'; mOTr dartime 1\\\ 
Co\'H;ll:C: 100'" more nighnimc 
C(}Vl"r;II(" T o hi .. announct'd soon. 

I~ E\II~\ IBI ·. I~ \\\IIUl III aU 
(';J'C~ L:i\'l'~ 11H>lurk adn·rtl,,;;:·r~ a 
hl~l!l'r IIv<lpn than the nation:lI 
T;lllIIl-:' \.:I\I.'~ a bi!o:t:er ~11:l re of 
till' aurti"I\«' than all olher Peoria 
't:ltillll~ ('Imlbin,'d. 

ACCOUNT EXECS' LAMENT 
(Ctllltillilctljrom Jxl1!1' )iJ 

Ill'(w'ork, maWlzilll' , hi llbuard:" car card~, 
or whatever he W'a ~ I'II:ddling could best 

I accompli,h what we were Hying to do. 
SOJ\ll'ut"k' ought to Idl advcrtising ""k'~· 
mcn when ilnd Will'ft' 10 ~ If'p -.e lling. 

(Jnc complaint \flicl'd ft' rx·.l lroly I, 

r.ldJo·~ lil(k of p(tJJUnt ional ilt ti vil) .tt Ihl' 
m;lIlufacturlT's ·:;.ak ... ·~ l il ll k vd. An ac· 
cuunt exceuti \'(' wilh a cilnd)' cli(·nt re
ccnd}" fQund it impu~~lbl(' 10 clllwince lite 
client's 5.11(,<, m,1na)!l:r that a m'lwQrk 
, how <; hould he rl·lll'Wl·J. -111(' prugr.JIll 
had il fair nHrng. Thl' ~ 1"l(JlNH idcrHirICa· 
lion figun.'s were h.·ncr than a\'l·rag .... 
The ~a l(>s inert'aM' f(IT the )'l'llr wa~ higher 
thall for 75"'~ £If till' re~1 ul th(' s w('{'( ~ 

IIIdustry, Yel in spit(' of all £If thi ~ till;' 
s,l l(>s lI1allagl'r Sol id "no" 

I-Ir ~ J'l'a~.lIl ? 

"Thl' men on thl" mild dOli'! (hUlk Ihl' 
program is good adverti,ing." 

The accoullI ('xl'Cuti\"(> couldn't hudj..'" 
th(' sa les hl'ad. As till: former phra '>l'd ii , 
"Ev(>ry mh(>r medium we are u~ing h .. 1s 
repr(~nlati\'('s at Chl'tlt~' 11.l1ional and 
diMrict .!:oa lcs meetings, exu'pt radio. No 
one tell .. our men in II",: fi('ld what radio 
rnl,:an!> e,,"Cl111 the finn 's adverti <; ing Illan· 

lager, and his r('Spon,ihiiitit.-s don't include 
beillg radio's spoh."man." 

This account ex~'culi\"l' W(' lIt further. 
'Ie said tha t \\"h~'n hb dil.'lIt was slx'nding 
o\"er $ 1,000,000 a }'l'ar in ~pot bro.1dmst· 
ing not once did ;"myolll' ~t:ltiOIl, stalion 
represcntati\"l', or the NA B suggt'SI Ihat 
radio shollid tdl it~ star)" to Ih(' ~pon50r'$ 
sales sta ff. " I know," h(> lamentt'd, "Ihat 
110 Oll t' ~tation had a bi)! ('nough sdll'dulc 
frolll us 10 justify its slX'llding a great deal 
of mOIl('y promotionwise :n olle of our 
client 's sales meet ll1gs. Still , we were 

I spending a solid ~ I ice o t" om hudg(>( in 
broadcasting and no Oll{' wa~ ,I\'ailable to 
tell the llIediUlll 's ~l(Jr)" to tll\' Illl'rl on the 
firing lint'. I f the S,1!r'SIlk"I\ aren't sold all 
a fonn of advertiSing, i! i ~n't long before 
the mcdiulll is dmpr":d frolll theschetiuie." 

Whil{, account e'l:('Cutl\'\'S di~lrke press· 
urc !.x·ing broughl to Nar on tlwlll tu owr
ride the r(>coIlUlK'nJ .. lIiotl, of their nll'dia 
dCp..lrtIllCntS, Ihl')' 1 ..... 'IHoan the f:lct thm 
bro..1dca~ting\ cont,lct nll'1l don 't \'i~1t 

Ihe m oflel1 enough \\ith infnrrllalioll 
ahou l the nK'diulll . " I'd Irke," pOirltro 
OU t aile a("Counl man, "to >0('(' 0I1l' radio 
s,lkslilan who wa~n 'l tr),ing to !>(' Il me hUI 
who was trying 10 ~(" "'in' 1l11. A half hour 
wi th a \\"dl· infonlll·d ~.1ksman has paid 
on, for Ilk' ;md Ullllll;ltdy for him, in 
th{]u~alllh of doll,1r5 of ad\'\'rtl~inj.!. I 
dOll ' t mean," he CCliltililred, "tl1;1\ I hn\'l' 

Plr,l.'iC Iw II 10 f't1t:C 114) 

I1"10r, wl"lol you ""0", , "n'l ;1' lisleners 01 

Io ..... ell ,ou! I1"10r, whot WMIN givel you 

in Ihe Melropoliton MiMeopolis-Soint 
Pout Marker which o((ounh for neorly 

ho lf MinnelOlo's reloil sol~s. WhOl ' s 

more, WMIN give~ you high·power fM 

covergge 0 1 no e~frO cost. Give FOljoe 
Ihe opporlunily 10 prove WMIN', effeCI. 
,venen in Ih i, imporlonl morkel. 

WMIN 
51 . ~AUL • M I II"EA~OLIS ••••• 11_"0.,. '0. '01 • co ....... 

A l1J2 
BILLION 

DOLLAR MARKET 

spread over two states 

T~kt our BMB Audi~nu Coyer. 
.aIlO M .. P, m .. t c:h it wi t h I ht 
I~ttll Soll i e. M~nalltmtnt "buying 
powu" " lIuru, .,nd you'll itt 
lh;> t K W F"T ruc:hu ~ billion .lind 
a hal f d Oll." mnkd IhH 5l.re~dl 
over two 1I .. ~at IUtU. A !tUff 
10 UI or OUr "repl" will brlnll 
you all the faCti, ~I well ~I cur · 
rent avaUabill l ,u. Wrile today. 

KWFT 
THE nXAS·OKLAHOMA STATION 
W"h,l . (011 , _'.000 W. th~1O ~C_t.s 

Repru t nted by p~ur H. R~ym~r 

Co., and KW F" T . SOl Tower 
Petroleu m Brd g ., Callas 

SPO NSOR 
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TV RA TE CAR D 
(Continu(>dfrom P<IW! 43) 

$ 146.25 per .... ('('k for 20 minutes in class 
A time. This pri«' includes fil lll projec
cion, hut 1)(') rarc is tllClltiollcd for run
through (rehears.'1I) 011 filnts. Thl' ralc 
card doesn 't show the size of film prim 
tI"11 KTSL CUI h,mdle. KTSL ofrers a 
frcqumc}' discount of :lrou t 21 Y'; , fig
ured into the time roue . 

KTLA quotes no 2()..rninulc rates for 
film or li\,C'. The 13-.... ·eck ra te for 20 
minutes would lie solll('whcre ht'lwcrll the 
5213.75 for JO minutes and the $ 14 2.50 
fo r 15 minuW5 shown on til(' card. It 
WQuid hM(, [0 he worked ou t with the 
station or the station rep. Film slUdio 
rehew's..1 1 tinll' at KTLA is quoted IH $ 15 
per half hour, :Ind the ('quipmclll is listed 
as 16mm. f\ frequency discou nt of 5% 
is figured hy KTL/\ into the time charge 
for 13 w('i'ks. 

In order for the client to pl;]11 po im-or. 
sa te promol ion effectivelY, both Sial ions 
would a lso ha\'C 10 be queried for Iheir 
coverage <i.1Ia, since Ihe exact areas I1k1y 
vary considerahly, jusl as Ihey do in FM , 
This holds true for virtually all TV 
stat ions. 

To reach viewers in the 1l.1tion ·s capital, 
advenisers hnve a choiet' of three Wash
ington slat ions - Wr..IAL-TV (ABC), 
WNBW (NSC) , and WTTC (DuMont) . 
On WMAL-TV, program rates include 
16 and 35mm film facilities. lllere af(' 
A_B_C timc bmckels , and a s lid ins scale 
of frequency discounts, Thc l )...wcek film 
ra te for thc sponsor 's 20·minute program 
in class A time \\'oul::l he $ 1~2.50. A rc
llCarsal ratioofl\\'o unilsofrdl('3rsal time 
wilhout eXira chargc for one of3 ir time is 
listed, but 1I0t defined to cover film run 
Ih mugh . It might, :lIld it might not. 

WNS W has recelltly annou llced its 
official r3tes, and prircs no longer have to 
bc requested. Film faci lil ies at \VNSW 
covc r 16 and J511l1ll . 

WTTC lists class A and B dnlC hrack
CIS. Prices arc ne t. A six·to-one ralio o( 
rehearsa l link' to a ir time is qUOIed as 
rtquin'd, unless the SIM ian considers Ih.1 t 
a program /leeds less rehears.11. "SlUdio 
n'hearsa l" is d larged for at $25 fo r the 
fil"ilt hour, $15 for the suarcd ing hours. 

Again, checking is l1cet'5S.1ry o n sewml 
points hefore any real l imehuying for 
Washington am he:' done. Timc is con 
sunK'd in \\'iring, wriling. or phoning the 
stations. 

Philadelphia is ne);l. llu' Quaker City 
has thrce TV s tations, WCAU-TV (C BS), 
WFIL-T V (ABC and DuMont). and 
WPTZ (NBC). WCAU·TV has lin un. 
usually good film s ta ff and equipment for 
both 16 and J51l1111. The charge (or run-

O CTOBER 1948 

!lingn 2O.n1ll1llte fil m is $ 106.88 !wt . For f(' . 
hcars..11, only live studio ratcs a rc SllO\\'n 
by WCAU·TV. T ime is dividl'd inlo 
classes A, Band C. 

Likc WCAU-TV, WFIL-TV dl vick's it-. 
card into Ii\'(' and film ra tes. nUl a ll lillie 
is considercd class A. Discounts :Irc /o! iw l1 
on live programs. but not 011 film. a lKi a rc 
guaranleed for 26 weeks. Thc 2()..rn 'nu!l!· 
per-wet:k fihn ratc on \\'FI L-TV i ~ $7~. 

C1nlC'r:t rdtCars.11 on hot ll film and li vc IS 
al Ihe rate of $25 per Ik1tf hOllr minimum. 
The slation 's facil ities a rc for 16mrn only. 

WPTZ gives ratcs for !xlth li\"e :md 
film. Prices arc nct. The pcr-II.'l'Ck COSt 
(or 13 wceks on a 20·minutc film program 
would be $i5. No rehearsa l ra lC a ll film 
is quoted, a lthough n liw ra te of $50 rer 
hour is showlI . WPTZ call handle dther 
[6 or 35111111. 

Si llce SC\1'rnl v:lriahles exist , 110 illllllcdi. 
;HC buying could rn.. cOlltclllplnl(>d ror 
Philadclpllia. 

The sit uation repeats llself again and 
again in o ther mnrkets as Ihe schedule is 
slowly worked out. Rehear~a l COStS a rc 
often vaguc or no t shown. Rale pro tec. 
tions also <Ire often llo t sho wn . R.1tC cards 
fail to define Ihe minimullI :lIld maximum 
length of con tracts. Thc ra tio of COIll
Illcn:ial to program tillle is lIo t a lwa)"s 
c\ear, lIor is il the 5.1nte on a llY two s ta
lions. Conmterdal a ro:!planilitics a re 
J:lO\"emcd loosely ny AI\ 1 standards, o r the 
NA B rode-. or 110t at all. Otlter va riables, 
such as Ii\'(' allllOUllCen"K'nts int('gra led 
into film programs, ha \'t' to be a rranged 
indi vidually. Special discounts. which 
apply to only part of the over·a ll co!>! of a 
program operation, must he " 'ntched for. 
(Examplc: WTJ\Ij .TV, Milwallkee , gives 
a JO~ bonus discount li fte r 52 wec ks 
This can , however, he applied only to t he 
"transmiller" charge in tile lo west \\"e(' kly 
net billing, and 1101 to thc extra charge~ 

for film studio use and program racilit ies 
dwrges. ) Li\"e programing hrill1,'S addi . 
tional problems of rehearsal, set costs, art 
\\"Ork. titles , special video clfccts Ctrick 
opt icals, stock-sho t film d ips, e lc.). and 
so forth. Rcmotc telecasts, .;uch as 
sports or specie11 e\'Cli ts. must he worked 
out fi nanCially as well , SUICC TV remotes 
art'so rar man}' l inK'S lI1()fe diffICult to sct 
up than radio TClIlOte5. 

T V rate cards will in a ll prohanllll ) be 
stan<i.1rdi:ed, much as they h.1"1."e been in 
Ar.. t . with uniform dcfin itions ftl r ~tation 
sen·ices. Until that lime, TV hll) in~ \\ ill 
have to be done wi th the a id of sweat and 
hlack coffee. It is ph)~ icallr impossible 
for an agency 10 give ~hort-ord(' r e"li. 
mates in telcvision. For hellc r or for 
worse, T V ralt' cards arc ,IS}Ct only s ign. 
PO!>IS on the- rond to T V time huying. • • • 
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Hn<'. a FUlu • ., For Fall Ihal 
un do a .~a l job fo r 10U~ 

Th., Tna. Ranl:~'" .,UI of .,a~.,. 
fe.un, and radio. ate Am.,r;u'. 
lal'f:~' and linen ~.oup, playin, and 
.in~ine \\'n.em ,un.,.. Th., Tex .. 
RanI/us haH ju" .du..,d a n.,w 
Oibl.,on. "Cowboy H I'mn" al bum 
-fim of ,It k ind. 

Th., Tna. Ran~crl mU l i. i. 
.nlcr lbc-d ".,,,i.all\' for hi~h fidd. 

il ,'-A merin'. anI)' ". " lea l cuI 
tun,ct;ption. of ""c"e.n mu.ic.. 

\,ou'li tind Ihem id.a l for . i,h •• 
F!>lo. AM, They are pt;«d .i~ht 

for ,'ou. mark •• and you . $la ,ion: 

Wi, •. W,;,. 0' Phon. fo, 
Campl.t. D. 'oil, 

TH'It~ 
~'N 

ARTHUR B, CHUaCH ' ROOUCI!ON 
.u", c",., .. o. 

---THE KEY TO---

j7ll/r i ll1l/!!1Il0Jotli 

-
MINNESOTA 'S TRIPLE MARKET 
.. '10,000 J~TnC''''ATJO:-':,\L .;'ilO .. 
.. H,OOI) ;\I"'TI\UI'OI.ITA~ .t"den" 
.. 11 ·,101) ItLItAl cor"umc" in lhe pfLmH) 

O 
HB C 

(YI.VONI K R ( ',"~n, N.' w •• ~ 
OIAU TO N W, N.' ....... 

'<lulh,',n M,nn •• ",a', Old"" ltadi" ~,~cion 
I "JM"h,,j (lin 

'''1 ROCHISTUl , MI NN E SOT A 
N." .. ~.II¥ .. ",,,,.,.d bY ,h. John £, 1"""0. C .. , 
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to !.CC tilcS!.: s.1Iesnll:1l afu:r bu~mess hours 
and talk ahout Ill)' favorite sport, I' m 
Ix."rfenly happy (/) ;,('C thcm between 10 
and 4, n~ lung ,"IS I kno ..... thcy won't stnll!' 
t!k' to sell me for l'Very Sl'cnnd nf the 
il1tervicw, Information sdls too, " 

Account eXL'1;:utives wh(, don't control 
accounts ita\'(', S,1Y thl'Y, an unhappy lif(", 
Th('), arl' constalltly worrio,'d lest thcir ac_ 
counts Ix' cut Out from beneath thelll by 
new-business IllCIl of otlwr agl'ncics, Frc
quently l ile account executiw goes to the 
client armed with illsiructions from his 
at. .... ney·s p1:IIIS board, "'ut whcll he nrriws 
Ix find!' that to follow instructions would 
be suicide for him fmd thc agcncy, Ilc's 
rl'quired to lx' more titall a diploma t. He 
must, sn}, 1\105t of them, bl' ;1 n'l.1gicinn 
ocsidl' s, 

"It woulu bt,' fine," s."l)'S n young ac
count executh'e, "if I hnd only to keep my 
elk'nt happy, Thnt isn't tl1l'casc, I wnlk 
a tight ropt:, I haw to kC'Cp mr client 
happy and still s."ltisfy the copy man , the 
;lrt diro,'ctor. 11ll' raJio vp, nnu tht' research 
executive o f my nl-'CIlC)' that I 'm enrrying 
the bamwr for good nlJ X YZ, Seldom do 
our copy \'p and radio director 5('e C}'C to 
ey(". T t1('rc h:l\'c been t inll's "'hen I've 
left to scc n client with instruct ions that I 
couldn't follow CVCII if I had fnur 
shoulders on which to carry water," 

TI1('sc contact e:u'Cutl\'L'S seem to ha\'c 
a g(,llerallall'II,'nt, in ~l far as radio is can
eeTlR'd, Thcy ju~t don't know whnt it's 
all about. No matter how much informa
tion th<'}"r(' supptil'd, the), have d is
co\,en·d, countless timeS, thc}' don' t havl' 
the answers th(' client desires, 

Por ),cnrs account men ha\'(' bc('n told 
that radio is n "new" adv('rtis ing medium, 
They'\'(' uscd that approach countless 
times. whell eomered on a probll'm for 
which th~'y'\'l' had no answer. Suddenly 
they're findi ng thaI it's wearing thin, 

"POT ycars," says one nf IheS(' cnntnct 
m('n, "I've beell told thnt brondcasting is 
an infan t ad\wtisill,!! mcdiu m, Ilow 
roul1J,! cfln you be? I lnw long docs an 
industry \\'~'nr thrl'c-come red pants?" 

They fcd it's tin1\' that broadcnsting 
ddi\'t'red to th(,111 something to repl:le(' 
its "you th" as [111 answ('r. 1111',)' rcal iz(' 
of courS(' Ihat adwrti!'ing itself is \'er)' 
young, r:lr less thnn a Ct.' lltur), ago ad
v\'r lb:;ng \\'as a m'ver-never land Without 
a guidc, without :I sail's cur\'(', T h!.')' 
don't cXr<'ct nlly advcrtismg mcdium to 

l1a\'e :III the :l1ll'W{'rs, bUI th!.')' do l'Xpcct 
that tlll're Ilill be am .... ·crs a\'ailabl(' to 
them on stnlldnrd qUl,~tioll!', 

One CI1ntflct executi\'(' cXpTe,,-<;t.'s him
self directly, He ~ays, '" kilO\\, that 
therc hn\'(' heell a IlUI11N'r of grl'at brond-

cast ad\'crtising succcsses, I also know 
that therc arc mnny advert iscrs .... 110 have 
used network radio and dropped it. What 
I would likc tu know is thc rcnsons for 
hoth thl' sue('(-'sscs and the failur(' s, Trade 
publicat ions cnJeavor to supply 111(' "'ith 
th(' infonlllltion , nt'l'd to do a crrditable 
joh. but it's the job of thc medium to 

dcliv("r facts not fancies to l11e. I want 
thcm all in one packagc wlx'n I'm about 
10 justify our ag('lley'!> scf('ction of radio 
,1S part of:t camp."lilln, Not a singlc net
work or station has becn able to supply 
nl(' with wha t I requir(" at thl' Bo."lrd of 
Dir('ctors' lablc, 

"Snlllctinws I bring alunJ,! our radio 
h('ad to a client meeting, but although he 
hns an nmazing rccord of successful pro
grams and comnll'rcials bt'hind him, he 
fumblcs when he attl'mptS to justify thl' 
u~' of his m('dium to 51,: 11. Our medii! 
mel1 can srou t nil SOrts of figurcs on the 
use nf th(' othcr media c\'co Cf)1lll' forth 
with inform1llion Oil S:lles increases 
through the repackaging of products 
but when it comes to mformation on 
effectiv("n('ss of broadcasting, thcy're 
stopped , £\'('n our agt'ney's research dc
pmtment bcCOIT\l'S confuscd when pre
St'nting case histories on broadcast advcr
tlslng The}' hn VC' inform,uioll al'ailabk 
from Niclscn, Hooper. Industrial Surveys. 
PuISl'. Sch"'crin, and a numocr of less
knO"11 sur\'C)' ~urccs, but wh('n they put 
th('m all togetht>r .h('y spell 'zero.' The}' 
don't ennble Olt' to ju~tify our usc of 
broadcasting, It ·~ a great ndwrtising 
medium don't miSlmderstnnd nl(', I 'm 
not lint i-radio. I just don't want to look 
like a nincomroop when I sit in 00 budgct 
nK'~t ings with Ill)' clients' Board of 
Dircctors, .. 

,\ lor(' than any other group at an ;1dvcr
tising agency, account r),'('cutiWS necd 
eonslnlct ivc help from m('dia. SinC(' 
brondcasting is a personal adwrtising 
mediulIl which comes into the hon1(' of 
practically r\'('rrn]l(' concenlcd "ith ad
wrtising, the a.e. requires more assistance 
from radio lImn he has to ha\'e fromot!ter 
media. And if thc account l'),'ccutiws to 
whoS(' complaints SPOSSOR l i ~ t elll'd nrc 
an ad('qua te cross-~etlon (a nd SI'OSSOR 
belie\'('s that th ... y arc. since :l!,.'enc), mrll 
from Nell' York, Boston, Chicago. Pitts
burgh, ()rtrOit, Philadrlphia and a 
numlx'r of nonmetropolitan arras "'cre 
samplcd), hroadc;1~ting gi\'l's thelll I~s..~ 

than any o thN national nll'dia, 
Account "xceuch'c!' knoll' that the}, arc 

in the middle, and that no maltcr what 
thcr do the}' can't smisfy c\'Cryonr, 
TIll're IIrl' f(-'II' jo\'ial ilccount l'Xl'ru tiws 
and broadc.1sting. as a Illcdium, hasn't 
helpcd sll"('(' tell Iheir trmreramems . ••• 

SPO NSOR 



• 

.. ' ..... 
..... 

O CTOBER 1948 

"""t' ,.,... .• ""'" .. ...... 
SV-Tf'~ 

J~S1i'.'fI~'t 

I Theatre Guild. on the Air 
1f,QW hf/ i1S 4t1t?~$eMQIf/ ' 

rpo o~'n:R rad io li lltf'ners thl' 
.1 best in dramali/' ('lIterWin

,"rill ... t.h:.t wnK t h e o hjective 
when United States Steel fir!'! 
,.ponsored T hcntrr Guild on the 

A ir ill \9~5. 
Si nce the very fiflll pt..rfo

rm
-

a nct" Ii,.ienefll li nd critics am ... 

hnv(' ncclaimed Ih.;o full·ho
u r 

S unday ni~hl show. Now the 
curu. in is up all nllothe r jl;ala 
!I{'(I;oon of 'fhcalrl' Gll1"111 on Ihl' 
A ir. ' I'ho're' n be m arl' of Iho' 
I hcntre's {[Imous stnrs. . in cel · 
('h raled plays .. ,brinjl:in l: '0 the 

nati"l1 thl' tlwntre'!lI:J"!" ~ 

Broadeas t iog (o lnpa o Y 

UNITED ST1\TES STEEL 



TV Trends 

With this issue SI'OSSOR publbhes the 
/i,'f t of a series of monthly TV Trends. 
Td{'\i'ioll has nolO.' TC:'icl1cd the cammer, 
c i:ll M:ltus which jus tifll"S a detailed s tatus 
Tl' I'Of{ . Since TV Trend,l, b.1sed UJXlIl 
Homl>augh TV A(il'rTtisillg Report, StMt~ 

with the virtual birth of vi~ual broOldcast
ing as nil cstabllshed advertising medium, 
Sro:-' SOK h.15 bt:CIl nblc (0 devise a rcrlll "r 
chanin!! which rcpon~ to aJvcniscrs ~lIld 
the advertising industry 011 thc grc.wth o f 
all three of its phases: nctl~:ork, national 
:lI1d rCf,!ional spot, local·retail. 

In order [0 most accurately gauge TV's 
glowth, TV TTI'Ildsnotonly (hroni, It's the 
upward spira l of nationwid(' sponsorship 
(If television but ;,1<;0 mCIlSUTCS its growth 

011 a fixed p.1nci basi~ of wn cities (15 S(fl
I ions for the network r~port, 19 sta tions 
some nonnet-for the n01tiOllill and re
J:ional spot :IS well as 10c"l,re(;lil reports), 

Why No "Sponsor of the Year!" 

After intensive fact-finding, <; ''O~ SOR 

l1:1s decided I1nt til scl('ct" "Spon!'oflr of thl' 
Year" for 1948. No advertiser during the 
season just P.1~t brought to the air a pro· 
gram or commercial technique ..... hich in 
our opinion .... ,ould justify his nomination. 
We do not imply that crearive bro.1dcast 
advertising dropped to a new 10 .... dUI ing 
the 1947- 1948 season. We mean rather 
that no advertiser att~,in('d new heights 
that no user of the mediuill found :1 ne"" 
way to sell through thl' air. 

L1st year, SI'O~SOR hOllored Paul 
Weeks Litchfield, head of Goodyear Tire 
and Rubber Company, for proving with 
Tire Createst Slory EI'rr Told (ABC) that a 
sponsored program without a single WOld 
of commercial could do an outstanding 
selling job. Later in the year, other or
ganiz.1Iions acknowledged the rightness of 
SI'O\iSOR'S choice by hl'aping further 
honors on Mr. Li tchfield and his CQm-

Required - Eternal Vigilance 

Niles T mmmell, when he introduced 
the new NBC code to the press 17 Sep
t('mber, ~tres~:d the (act that even a great 
network like NBC is compo:.cd ofhum<lm 
and makes mi~takl'S. As though to under
line human (railty, Jack Could, head 01 
the New York Times radiu dcr<lrtment. 
pointed out in his Sunday column on 19 
September that despite the strict regula
tions "ga inst crime and mystery-type pro
grams before juvenile bedtime, NBC was 
producing .md airing Fnmk Mrrriu'di 
each S.,turday a.m., with an abundance of 
murder and mayhem. 

The violation of its code might be ex
plained as JUSt carelessness, if Merriu'('l1 
were just another NBC sunol ining show. 

It isn't. NBC has spcnt important 
sums of lnonl')' promoting it. The fact 
that it was permitted on the NBC air i~ 
indicat ive of the need of hald.hitting re· 
porters like J ack Cnuld and an energetic 
trade press to serve as watchdogs. 

NBC's new code is onc of the mOst 
ellcctive instruments of its kind \.\'hich has 
come forth from any net .... 'Ol k or associa
tion. As Niles Trammell stressed, the 
most bcamifully<onceived set of regu la

pany. We kno"" of no di!',agreemel1t with tions ""ill mean very little unless it is used, 
SPO,\iSOR'S tribute. 

NBC has policed its nighttime air care· 
This year the industry is in agreement fully while permitting crime to invade the 

again- no sponsor made a m'ljor contri
bution to broadcast advertising , ergo no 
sponsor deserved the accolade "Sponsor 
of the Year." 

daylight hours. Now that the finger has 
been pointed O1t Mrrriu.'fll, it's certain that 
crime will exit from NBC's Saturday a.m., 
just O1S it has from all other segments of 

SI'O~SOR. hopes sincerely that next year NBC's before-Iate-cwning hours. The 
( 19-18 - 1949) it may again pay homage to pria.' of the right kind of broadcasting 
a sponsor for pioneering in commercial continues, like that of fredom, to be 
broadcasting. etemal vigilance. 

A lanse 
THE MAN WHO WOUL DN 'T BE FOOLED 

Thi~ IS 11 !'tor) Oil S I '()'~UH ,md 011 Its estim.1ble conteml'0r
;or)" S<l les ,\fnungelllt'UI. But more than that it's the story 
" bout ;I man ""ho refllSl'd to lei figur('s befog his jIlU1!mellt. 

,\ coupk of I1IOlHh" "go .5../les ,\fmll/gemelll ill ,,~ciatiol1 
Il lth the C;roclTY ,\\anufnctllrcr", of Arnerirn colilpletl'd a 
, tuJ y reve" lin /.! how fidd $ak~lllen for l:1rge frod rnanufac
turl'r' rnted tlw "I.'veral ad\'erti$ing lHedi:1 uscd by their 
hllll' The ~\lT\'('}' ,hm\'t'J network radio fir$t , various blnck 
;1l1J \l lllte Illn lia ro llowing, and ~pot r"dio 1:11't. S''O .... ~OR was 
t!l' lIert' lisly I1rl tl fied of the r~'~ulb in ad\'illlCC 01 public:1tioll 
an..! ]",olll tn i tlwllI up in it~ '\U!!tls t i:-sut':1:- an illdicatiOIl o(the 
I:llk (If " ppI..:ciat ion pf thr ~1'<.I t nwdiulll by ~ronsors. and ;> 

~\lh<,,('qlll'IH J01ck of O1 l'prt:d:11 inn },y Iheir employel's . 
-,",,11(".' , \I'llhIC~nlf lll pll hh~lll'd thl' Hlrwy in detail. 
\mong the penple Il lu. !l'ad lile I'qxlrt was T . .I. Flanagnn , 

III 1\ 11 -"rl~l!lHnl 111;11J:l ~il\)! Jirettor of til<" N:1t ion:11 A,.;()Cia-

'" 

tion or Radio Station Rcpresentati\,e$ and previously presi_ 
dent or tile Pellil Tobacco Company. 

,\lr. Flan,.gan read it ... but he couldn't tx-lie\"C it. Over 
a mallY-rear Ix-r iod on the buying side o( the bmil1l'l'S he had 
leanll'd tll"t. key rllen nrilOIli! "dwrtiS('rs lacked hij!h regard 
fnr spot. He accepted thnt. But he knl'\\" that out in the 
field ,.;tlc~mell weT(' greatly impre:;~ed by II'hat SpOI accom
plishe$ in opening outlets :1nd stilllul1lling .s.1k$. Sonwthillg 
\I 'a~ "rong, and he dccidl'd to make a ChL'Ck. Berore lon~ 
\1r Flall:1!!an $(lIved the pu::ler. It was s trictlr mathe
matical. But yOIl had to look for it to find it. II lifted srot 
from the rellar to a COllllllendable place (4 th) in the rankings. 

We ullder~tand that Soil'S ,\ f(llIt1.~"Ule"l i$ rectifying it" 
ntlkialtabulati<ms :1lld thi~ is our apology. 

We think thai the l'::ltinnal '\~>'(\ci:1tinn of Radio Station 
Rl'prc"'<'I1t:1tiw!' 11M found a ~'OOI.llllall. 

SPONSOR 



IF you really want 
to know whether an advertising campaign 
will work, there's one sure way to find out 
. .. TRY IT. If you really want to know if a 
product or package is right, a selling theme 
strong .. . TRY IT. And you can try it in 
WL W -land in a manner not possible else
where. For WLW-Iand is a true cross-section 
of America-an ideal proving ground for 
new products, new ideas, new techniques. 

In WLW's Merchandise-Able Area live 
thirteen and a half million people. Here are 
rich folks and poor. Here are farming ham
lets and mighty industrial cities. Here are 
parts of the east, the mid-west; the north and 
the south. Here is a true mirror of America 
in all of its varied aspects. 

And here is a great radio station, covering 
the area as a network covers the nation
dominant in some cities, less dominant in 
others-reaching millions of people every 
day, but like any other medium or combina
tion of media, not reaching all the people 
all the time. The conditions your selling 
effort will face in WLW-Iand are those it will 
face elsewhere. Truly, as WLW-Iand goes, 
so will go the nation. 

But that's only half the story. 

Not only does WLW's Merchandise-Able 
Area provide an ideal proving ground; 
WLW also offers facilities and services not 
equalled by any other radio station. Selling 
"time-on-the-air" is not the beginning and 
end of its service to advertisers. Rather, 
WLW believes it is a duty to help adver-

• 

tisers know their problems and solve them 
... whether these problems relate to distribu
tion, packaging, product, dealer and con
sumer attitude, or what. And with "know 
how" peculiar to the area, plus manpower 
to do the job, The Nation's Station is in a 
position to give service that is truly unique. 

AMONG WlW'S SERVICE FACILITIES ... 

People's Advisory Council 
to determine progrom preferences ond for 
generol consumer morket studies. 

Consumer's Foundation 
to determine consumer reaction to prod
uch and packoging. 

Merchandising Departments 
to stimulate dealer cooperation, check dis
tribution , report altitudes, etc. 

Test Stores 
to check potential buying responses, effec
tiveness of new packaging, displays, etc . 

Buy Way 
monthly merchandising newspaper for re
tailers and wholesalers. 

Specialty Sales 
senior drug sales force 10 help secure 
basic distribution or supplement current 
sales or distribution. 

TH~ NATION·S MOST MERCHANDIH_ABlE STATION 



No matter how you look at it-
WJW leads in all 5 categories 

across the board 

CURRENT ST ATION STAND INGS 

WJW N .. twork4 , • 
WEEKDAY MORNINGS 31.7 24.6 22.2 9.1 9.1 2.4 

WEEKDAY 24. 5 20.1 22 .7 14.4 12.0 1.4 

EVENINGS 35.3 23.6 19.1 9.6 12.6 2.1 

SUNDAY AFTERNOON 68.6 6.3 8.7 8.3 5.2 0.7 

SATURDAY DA YJlME 39.3 13.1 14.5 12.2 13.7 5.3 

TOTAL RATINGS 36.4 20.0 18.7 10.8 10.9 2.4 

BASIC 

ABC Network 

• look at it anyway you w ish, here's exciting news from Cleveland, 

ne ws important enough to make anybody sit up and take notice: WJW 

is delivering more listeners at all times than any " ,her Cleveland radio 

sta tion . Above you seE> this startling news told in figures , figures thot 

mean WJW gives you more listeners at a lower do llar cost thon any 

other redio stotion in Cle 'leland. Look at the record and make up your 

mind to get more for your advertisi ng dollar with WJW. 

Si l l O 'Nfll, P, ... jdMI 

CLEVELAND 850 KC 

SODa Watts 
REPRESENfED NATIONAl l Y B Y HEADLEY _ REED COMPANY 



Scanned from the collections of 
The Library of Congress 

AIiDlo-VlSlJAl.CONSERVATlON 

or"" UIIIW<T ofCONG/l£SS 

Packard Campus 
for Audio Visual Conservation 
www.loc.gov/avconservation 

Motion Picture and Television Reading Room 
WINW .Ioc.govlrr/mopic 

Recorded Sound Reference Center 
www.loc.gov/rrlrecord 



This file including all text and images are from scans of a private 
personal collection and have been scanned for archival and research 
purposes . This file may be freely distributed. but not sold on ebay 
or on any commercial sites . catalogs. booths or kiosks . either as reprints 
or by electronic methods . This file may be downloaded without charge 
from the Radio Researchers Group website at http://www.otrr .org/ 

Please help in the preservation of old time radio by supporting legitimate 
organizations who strive to preserve and restore the programs and related 
information . 


