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aglC 
arpet 

WMBG AM 

WTYR TV 

WCOD FM 

The modern·da y mogic carpel is television. 

Throug h the air il glides, enchanting whole cities, 
coptivating every member of the family , 

In Richmond the magic carpet is WTVR, 
"Ihe Soulh's firSI television siotion." 

Vic the NBC Television Network WTVR brings the 
entertainment delights of distant regions to its 
viewe rs; just as its sist ers , AM slolion WMBG 
and FM slolion weco, are delivering NBC fa vorites 
to Virginia listeners. 

Small wonder thai Havens and Mortin Stations 
ore a hobit throughout their orea. 

Haven s Clnd Morlin Slalions, Ri chmond 20, Vo. 
John Blair & Company , Nati o nal Representa tives 
Affiliates of National Broadcasting Conlpany 
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Although NAB' s report on coope rative dealer advertising repor ted 
over 330 firms sharing dealers' costs of advertising product of 
manufacturers (usually on 50-50 basis), actual count indica t es tota l 
paying part or all of dealer's broadcasts nearer 1,000. NAB r eli ed 
upon stations reporting and in many cases stations do not know i f 
program cost is shared o r not. 

-SR-

Food sales per advertising dollar a r e currently 73~ ahead of 1942 , 
it is reported by Ar t Nielsen of A. C. Nielsen research organiza
tion. In same report Nielsen points out that retail food stock i n
ventories are very low and that gross profits for independent 
grocers for 33 food products research- checked by his organization 
we re off 3.3% , from 1947. 

-SR-

Even befo re WNBK (NBC's owned and operated TV station in Cleveland) 
hit air, Cl eveland was selling television sets faster, in relat ion 
to its population, than any other a r ea. I'/ith I'IEI'IS operating alone, 
first nine months of 1948 indicated a min imum of 16,572 sets sold. 

- SR-

WCBS' acceptance of "This Is Bing Crosby," Minut e Maid Frozen Orange 
Juice transcribed program, only commercia l record ing scheduled for 
many a moon, is just another instance of how CBS is going all out to 
show what it could do for Ph i leo evening Crosby program, if it we re 
on CBS. 

-SR-
Cash dividends for the third quarte r of 1948 were up 14~ over 1947 
wi th $1,385,300,000 being disbursed this year against $1 , 217.200,000 

last year. 
- SR-

Sponsors of netwo rk and TV election night returns received greatest 
bonus ever presented to ad vertiser in history of broadcasting. No 
sponsor received less than 100~ more time than he had expected and 
several reached several hundred times their expected audiences . One 
chain received bid for sponsorship of next presidential election on 
TV and radio on 3 November, voting day plus one. 

- SR-

American Bakers Association is planning network public r e l ations 
program for members. Broadcast wi ll have twofold obj ecti ve - tell 
ing sto ry of bake ry foods and baking industry's attitude on national 
questions while cu rrent . 

• 



REPORTS ••• SPONSOR REPORTS ••• SPONSOR Ri 

RESEARCH 
SUFFERING 

TV VIEI'IING 
CONTINUES UP 

RURAL RAOIO 
NET EXPANDS 
BEYOND N. Y. 

SET SALE 
PROFITS 
INCREASE 

52 WEEK PROGRAM 
SCHEDULE MAY 
BE NETWORK 
REALITY 

NO GIVE-AWAY 
REGULATIONS 
IN DECEMBER? 

INDEPENDENT 
STATION PACKAGE 
DEAL STILL 
IN \'IORKS 

• 

I'Ihlle practlcally all oplnion-research organlzalions lost fel'. 
clients due to eleclion polling fiasco , there is no record of 
any quantitative radio research organization receiving cancella
tions. Quali ta tive radio researching, especially those doing "pre
testing" of programs and commercials signed no new contracts during 
November, and in several cases lost clients. 

-SR-
Metropolitan New York, which is stiU bellwether for whal's going to 
happen when "everyone" has TV as we ll as radio set, had straw-in
the-wind report from Pulse. Inc .. during November. Sets-in-use 
figures for TV-Radio homes for New York for August, September. 
October were released during month. They were: 

August 1948 
September 1948 
October 1948 

Combined TV-Radio TV only 
30.2 20.2 
33.0 23.5 
33.5 24.1 

Radio only 
11.7 
11.1 
10.8 

These figures were for "average quarter hour sets in use for entire 
week, noon to midnight ." 

-SR-
Farm coverage is joining transit radio and storecasting as possible 
special service for FM stations. Although original plans of Rural 
Radio Network call for New York State network, stations in Connecti
cut and Massachusetts are being added. Since no telephone lines are 
used for connecting chain. low cost operations are possible. 

-SR-

Most radio set manufacturers are reporting higher gross and net in
comes. with an important part of their income coming from TV set 
sales. RCA's first nine months showed net of $15.128,783 as against 
$12,233,758 for the same period in 1947. Philco reported S6,631,OOO 
against $5.632,000 in 1947 despite increased reserve for "inventory 
control." 

-SR-
Despi te union opposition all four networks will have more programs 
on 52 week basis in 1949 than ever before. Since networks are will
ing to make special payments for non-star performers used in repeats 
of midseason shows via transcriptions there isn't much unions can do 
about it. 

-SR-
Regulations on give- away programs which were expected in December 
may not be handed dO'lm until well into new year. FCC would like to 
issue stringent rules "for good of industry" but don't like its de
cision being appealed to the courts. which it will be if tough. 

-SR-
Plans for "package deal.!l whereby sponsors will be able to purchase 
sectional and eventually national coverage of all important ma rkets 
through number of non-network stations being sold with one cont ract 
and one invoice. are moving slowly. "'Need of lining up key inde
pendents that are accustomed to going it alone has delayed deal. 

SPO NSOR 



Itepr ese nled b y 
the KcllJ Agency 

DECEMBER 19-48 

(J:) Sinn 1922 

o Sinn Junt 1947 

tD Undt, (on~l,uuio" 

WKY 
OKLAHOMA CITY 

'warl)' 
filHl I,I,·,,·, ' .. \X' t\r: IT a""·lIn3. a'''I ' \\t\r', 9 1':;.foo, 

\ \1 al1'~IL"a . " ill 1 .. - till" I';;:.hl"" _I" ... ,II,all ,. ' ''1'1"",,'<1 

T \' lI nl j'''"3 in ehr "",1.1 ... 1-:,('1"' ;" ''' ''11,,,,1, ha' t" I,,'('n 
,;~,,,', I," tI·lua_ , all l 'nh'j't~ i' ) IIf Ollah"ma f .... !I,all 

a,,, 1 hJ· l ,· ,I,all ;:a "'t"~. I" .. f"~' ;"lIal \I'j'"lill;: ",a,d ... ~ all, I 

,";,Ir," aut .. 'an' ..... 1-:,, ::.ill.v ri"1!' p,.Hh' j'liu" alill 

1"lOrranllll ;,,;: "af{ .. ar,· II.illill;: an,1 ,.·hra.,i,,;: ... \\ 10 .. " 

\\ t\y.'j"\' ;:" "" ull el.l" ai" '" rI ) in 1')1'). il ".111", " ,I ... ;·j .. " 
31 ii, 1"" 1. "I' I" ehr j'~ taMi , ht', II , i ;:: h ~ lall,la"l , II{ 

\\ KY ... It\ nUl , .. " ,·ar!) ,,, ",,,1<(' rl",...n"ti"n, for I;tn(' 

" " Ollallll"'3 Ci l )'~ ri'~1 ",1,·, i ,j,,,, "ali'lil. \\ KY·T\' 
"" IllI" iii , "3r!) in I ~H9. 

0",," .... " O"I M"'I> ", 'I'll' 0", .,,,,,,. I', '''''' '';..: ["',, ..... ,: 
1'111, 0 .. , I II"'''''' .~ " '1',\1" _ T,n: F ," ",,, .~ ,,, ... " . ... _ "'\OH. 
C.o I.OI'"N) ~I'K"'., .... " "I .Z. Ih"",ft ( '11,1 .. ",·" I/"''''It'''''''''' ) 

3 



SPONSOR REPO R TS 

40 WEST 52ND 4 

O N THE HILL 
,. 

MR . SPO NSO R 12 

P.S. 14 

NEW AND RENEW 17 

WHY SPON SORS CHA NGE NETWOR KS 21 

RADIO SELLS COUGH DROPS 24 

CRA SHING FARM CIRCLE 2. 
p&G BUYS TV STYLE SHOW 2. 
SALES MA NAGERS' LA MEN T 32 

GREETI NG C ..... RDS ON AIR 34 

MR. SPONSOR ASKS 3. 
TV RESULTS 38 

SELECTIVE TRENDS .2 
4-NEJWORK COMP ..... RAGRAPH .7 

TV TRE NDS 7. 

SIGN ED AND UNSIG NED ,. 
SPONSOR SPEA KS ,. 
APPLAUSE ,. 

, , , U~~IO. 'HI 'U"O~I , ~c I., ,,., 

T, " I . " AI' I 

to"' 4 , "' .. I 52. ,.t. :\, .. 
, I • 621f.n",' .. r 31.(1:> 

I,. 1:..1 1',.1 j" .1 (jf" 
'I. 11 'I,'. 41 . 1'10 . ~"t-,I',,' ".r ... ., , .\10(1 f 'n~ ... f""'MIo:. 

I 10.,04' VOII\OI "'IUCAltt NI ,~C 

.... n. r.t'nn. ~"rIAry_ 
( ,. , ( ' ,M..-: J""pl, M. l\ .... hlt'. 

I \1,n".". I I",~,n ".Jnn"C.n: 
. iI ... ,J II, l,ltT'(' /He'I",; I,.. ,,, 

" II,. A,r."" I~ r o.I"""'I. /1.'''_' "~'. I ~; ,1'1,,_ 
.\10 ,J" (;1 an J, <l ~, An"Ir'I " " ""'" A ,,"011 

14 11011 Flo I ," / ,.", I 11"""", A, .'<011 II n .. , 
M. II f ' ... '~h ... ~z,,,. rt M, l'~n fi nH. 

( 1"1 I! /./' II Ii! 
I "I II'~ " I " , 

" " f', II , ,II,,. ( "" II;.". \\, ~, .. h 
..t.~.Io ... tl, _.I, I I,",.I ... k,cl,{ 

"1,1" h ' .n".",o •• n. 
t.. " I ..... 

40 West 52nd 

WRONG BISHOP 
In ~ our vcr} in IH"~[ In:.: .,rud .. 1<"'1;:1011 

u.lna If) l 'st tilt All', in the No\'ellllx-r 
11)4S i ... ~I1(' , dllTe W:lS a flaw. \lhich ill Ihe 
illlCn"'ot~ nf accur;>c) , I know }OU \lill 
wi.~h 10 C(fTf(,"CL The ldenlif} ing c",plion 

of Ihe picture nil pa~'C 40 reads " B,.;hop 
SIl('rrili :ItIJ \\'a llrr Abel inteT\ icwro a l 
Great I' lar~ npening," I nstead of Bishor 
Sherrill. Il ll' cnptillll should read B i.<;llOP 
l)co Wolfe of Lon:.: 11'I:lou, a<; !Ill' picture 
\las tnken in Cathedral IlouS(,', C:lrdcn 
Ci l ), L. I. 011 Ihe ocra .... iot l o f Bi!;.hop 
J amcs I'rrn "ll: tte Dc Wolfc's r('("cp l ion for 
t he stnr!;. Celestc 1101rll nnd \\',,1I(.'r Abd 
fo llowing the recording rof /).II'/.: Victory. 

P H I Ll J> K ElUlY 

fluf>iiCl/y D il/X11ff 

ft. lJ. I flllupltrt'y r .. o .. 
N. )'. 

A GENCY LAME NT 
YOll r slOr), 011 SI,ltIOIl A I'"hWt'r.~' 

L alllt'lI l was ('ead wry carefully III Ihe 
agency, $c\"C'r:t1 point!! \I'('r(" wdl l\ladc 

a nd will lead to wllIr revisiolls in our 0\111 
pract ices. Ilowc\·cr, I 1X'lic\'e .1 major 
point \l h ic lt m ilitMes <l~n i nst ~ Imions is 
the origin nl apprQach Ihe) u :;;..' ei ther 
through a s<l lcs rep or a nK~nlx'r o f Ih," 
stal ion ex,'Cllli\c ~I:I ' L 

Agencies kll ll\\ II1" t stations erll ltlot 
spend Ion 1IIuch lime and 'or 1l 'lOl1e), on 
n(, I\I'ork $ho\Oo promotion. I dou ht 

whether Illnn }' aJ,:encics actu.1 Uy ('xIX"Ct a 
par l icu l:1 r show nr .... ho\\~ to rl'Cl' ivc m ilch 
person nl t illll' allli a lt ,· llI tOI1 . Wh)" 111("n, 
do st a lioll ~ il1 ~i:. 1 on hlowi l1 j.! Ihdr 110l'l1 s 

so 10Ildl}' :/ 1'011 1 wh,11 lerr ific p romo t iun a l 
jobs thc}' d,) fnr ng(,l1cic~ a nd show~? 

T he "Iat ion 0\ ('t"sclls. The aJ::l'nC) 
C:l II ~ il!;. hlufl", Th(" ~ta t it)n hach 011 1. 
Result : I' ique 011 Ih(" pan of nJ,:l'nq nnd 
st:l t ion. L("I lh(" ~w l iron~ If}' .1 11Itk low 
pre,,<;tlre \I'ork fn'lIl Ij()\\ 011 :lnd -.(""e IIf 
Ihe p rcs.'''lIl' \lfKlld he lifwd fmm Ilwir 
sholl h.k,~. 

\\'h(,11 :111 n:, ... 'n'y h,IS a r"ally "p-t'Cial 
promot ion. ""ml'lhm~ l\hiC'h lIou ld lx' 
~( ..... I {nr (",'er}bn..ir, Ihe st nl ioll ~hnilid 

lll;lkt' ;1n dlw I to h:lndlc ""111k,". Thi~ 

hokh tttl,', I bdil'le, (".1X'C1.111) \\Ik'rC' a 
show hl'.s nUl for n l1umlx'r of ) ('nrs and 
(f,".,i"Il'I1II) d"'lwt,,\! alldlo lCl'~ fill t it., 
~t;ltjOI1. It (I',,;~n't hnpl'l'l1 ottrn, IIn
rmtlllt:lt l'iy . 

t\dd it iunal/ ) , agl,llci ..... l> arc in recl'ipi of 
1111' 11) :li-cKllld p inC' of IUcr:l lU r{' \I Ith Olll' 

r"din ~I'llt f ud" ..... ·cI :h l·\'idcllC ..... Ih:1I a 

( I'it'(l~t' tunl lu fl'I[:r 6) 

listeners 
Are (J Dime 
(J Dozen 
... in Dollar Rich 

Pittsburgh 
T h'lI i~ . whf'n you hit\' Ilwm on 
l'iuslJun:.h's :-' laJor Indqx'ud
enl. \\ \\ :-' \\' ! 

A 16 y e ar long li s t e ning
habit, plus more sports, 
more new s, more music, 
more special events will 
bring you a consistently 
higher p e rcentage of th e 
Pittsburgh a udience for 
every cent spent! 

Ricin IIOW. Ill<" " IG blLY is 
11ll" brh;IH m'w afternoon-Ion!; 
" :-' I,'lod\-_ll:o_RfIIllld" Opt'n 
for a limiwd 1I11ml .. -r of :lll-

1If1llllH'1Iwnh t'",·r\' otflrornoclIl. 
.\Ionday Ihroll..;h I · rid.,~ rrom 
1 to 5 o'dnck. rOli l ' hour, of 
lI uillllTrup,,'d 111<'1,1(1. 11M' is 
htill!,inJ:: slli>;:t;lInl,tl "';[CllOn, 
ind i (;lIill~ a "Irrlll~ ff'mininc 
lisI'·lu.:nl"p. da\ in .Ino d, l\' OUI! 

Join t h e throng of na
tional " and local ad ve r_ 
tisers who KNOW that 
it PAYS to u se 

ww~w 
PITTSBURGH ' S 

Major Independent 
WWSW, Inc. 

Sher.lon Holel, PilisbUlgh, P •. 
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Here in the prosperous corn-and-wheat 
belt, Mid· America's grocery bill last 
year was we ll over iii bi ll ion d ollars. In 
Kansas City alone, the average KCMO 

listener-buyer spe nt $793 in food stores for her family. 

Natura ll y, most of this food spend ing is done by women 
__ . and Mid.A merica women listen to KCMO .. _ 
because they like KCMO 's daytime schedule of 
woman-interest programs . Ca,eful attention to woman· 
appea l programming means your lood product advertis
ing on KCMO gets an exira chance 10 increase your 
share of the Mid-America grOCery bi ll. 

To sell M id·Ameriu's women __ . cenler y o ur selling 
on KCMO. 

50,000 WATTS DAYTIME -Non-Oirectional 

10,000 WATTS NIGHT- BID k 

N,,/iollo' Rep, ..... ' '' /;.'' JOHN f . PEA.IISON COMPANY 

*dat. From 1947 S. lt, M.n'gemt nt SI/ ruy 
of Buying Powtr 

~~. ~~ .", . . "". .= .... ~. ~ .. '(. "-.--:._"". . ... , 
J 1 

_ '. n ..... 

•• 
KCMO ' s M i d - A merica 

o 

MID.AMERICA FACTS 

Popul.tion : 5,435,091 

A ru: 213 (oun tici insid e 50,000 watt mUlured If: 
milliyolt .re.. M . il ruponn flom 466 cOl/ntiu 
(sh.ded on m.p) in si~ st. tu, plul 22 other st.tes 
noll.bul.Ied. 

Populat ion Dislribution: Film, 48 %; cily, sl/buriHn, 
. nd sm.1I lown, 52 ?';. 

Net Ayerage Income: S3334 per f.mily. · 

Ntt Aytll9t In(omc Ptr F.m ily in N ine Major Cititl: 
S5606 .• 

Food S.lu-9 M.jor Citiu: S446,213,000 

Tol, l Mid·Americ. Food S.lu: S1 ,182,227,000 ' 

a nd KCFM ... ·94.9 M egacycles 
KANSAS CITY, MISSOURI 

Bosic ABC for Mid·America 

ONE 
ONE 

stot ; o n • ONE set 
rot e ca rd . ONE s 

of coli letters 
ot on the dial 

DECEMBER 1948 s 



TELEVISION 

FOR THE RICH 

LOUISVILLE 

TRADING AREA! 
\C \ ' ·E·T'- we ut UTI the a ir i\"o\"CUlhc r 2 4·. with 
fi nes t ~·(l lIillll1 c lIl . \\ ilh:t 5 70·foot lower ill clo\,..,. 
t UW II L(l lI i ~,· ill c. a lul \\ illl a te lt' vi s io n s taff whose 

co mhin('cl ex pe ri e nce ill 
Challnel 5. 

telet';$;OIl 10t;:,l s ·11 years. 

\Vc a rc l\UW te lecas ting 8C, ' C IlICC Il hours pe r week, 
inci udillg e ig ht hours o f I'lay-hy.pby sports, aud 

m o rt' than two 1I01ll"S o f c Ollllll e rcial n e twork. 

WA YE.T\· is :lfliliated with hoth i"IlC .lIuI ABC 
Tclc" i ~i ()11 Nch .... rks - is 
Pclc r~. Inc. 

E-T 
LOUISVILLE, KENTUCKY 

CHANNEL 5 NBC. ABC 

FREE & PETERS, INC., NATIONAL REPRESENTATIVES 

sPoNSOR 
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The empty studio ••• • 
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No voice is heard now. The music is still. The studio audience has gone home. 

But the work of the broadcast has just begun. All through the week ... between broadcasts ... 

people everywhere are buying the things this program has asked them to buy. Week after week. 

From the beginnin g. the country's shrewdest advertisers have chosen network radio 

to main tain t his weekly contact with their customers. 

And in all radio, no voice speaks today with more eloquent authority or economy than 

that of CBS- first choice, among all networks, of America's largest advertiscrs. 

THE COLUMBIA BROADCASTING SYSTEM 

/ 
.do 

'" \ 

/'/ 

lB... U 4_ 

." . ...... .. , . _. .... , . . . . . . , 
CBS 

, 



Advertising Allowances Must Be Watched 

EnforeCrllent of the Robinson·Patman Act, which ha!> been lax 
Juring the past IS months, will be tougher a fter the first of the 
}·car. As bUsir1('Ss comlitions bcconle t ightcr, more indl'lX'lIdent 
merchants start complaining about "special" discounts and 
advising alJo"'·<lTlC\.'S which thl')' claim are given "the ot her 
fello"'·... 1111lumerabll' ca~s wherc broadcast ad\'ertising a llow. 
ances ha\'{' bet'!! p,'ld for olle dea]cr and not gi\,en another are 
<;" id to be 0 11 rccord. 

Excess Profils Taxes to Increase Ad-budgets 

I ncreasN cxct"SS profit taxes, which seem assured next )'ear, arc 
already producing some advertising budgets th:1I arc bigger 
than the} were a ycar ago. Corpora tions fear that amount of 
mOllc)' till')' spend tor adVertising won't bc pcmlitted to jUlllP 
radrcalJ) '" hen higher excess profi ts taxes go into e!lec!. Taxes 
!lHlsl . <;.1) tax l'Xpcrt s, incrcase to at least we and there's a 
(air chanC(' that in SOllll' brackl'ts they may be sel at 60-70%, 
O!,);ani:ations fcd Ct· rtain Ihat it's bener businl'SS 10 Sl)end Ihe 
"cxcess" camings in adVertising than taxes. 

Social Security Benefits Up 
IncreaS('lI sndal S(."CU rit)' benefits will release a certain amount 
o( bu)in!! by o\'er·(.,()·s who haw bttn watching their nest
eJU:!S carc(ulJ). Socia l &.'curit)' benl'fi ts arc expccted to go up 
about 50';; and the staning age to shift (rom its current 65 
10 60. 

Banks Increase Advertising Plans 
Banks nrc due (t1r n blast by I're«idel1 t T rum.11l who feels tha t 
the) h :1\'(' done nothing 10 hold b.1ck inOation. As 11 pre
caut ionar) nll'a5llTC ;'I f{'w more ad\·l'rtisinA dollars will be 
~pellt by "hig " b:mks throughout the country to "tell" the 
bankers' ~ id(' of ti l(' story. Washington is in a position, through 
the Fl"tieral 1 ~CS('r"c !>l'tting certall l interest ra tes, to make 
blinks 5",'('.1 1. 

Farmers Are Smiling 
Fanll 5ubsidi('S, which It.'lre held to bt.. in (111l'S11011 under a 
D.·",cy pre~id~nc)', nfl ' no\\' certain 10 he con tinued. F:mll 
ll1.1rkct wi lllherdOf(' r('cl'1v(' incrl'OIsingly more attention during 
19..J9. from ad\'l'rllM:rs. 

10 

"Musts" Take Over 50% of Consumer Dolla r 
Groceries, diT('{.'!. taxes, apparel and housing, in that order will 
take o\'er 50% of the 1948 estimated per-capita consumer ex
penditurc dunng 19..J8. Groceries alone, according to the 
Bureau o( Census, will take 21.~;; of al l the consumer spends. 
CoSt o( focxl will incfCasc, so apparel eJr:jWlditure is expected 
10 decrease in 19';9. Apparel took 8.5~ of all monies spcnt 
by U. S. consumers in 1948. 

Tax lor TV Bars? 

Looking (or tax sources ma)' bring the extension o( thc ~ 
('ntertainment taX 10 bars :lI1d grills with TV rCC('t\'er installa
tions. COUrt decision in Slate of Washington, that e\'('n a 
juke box is entertainment, if a place to dance is made avail. 
able, is a straw-in-the-wind. When all the entertainmcnt 
unions together cou ldn't stop Ihe 20% tax (or regul<lr night_ 
clubs, there doesn't S(.'C1Il lIluchchanccfor TV, equipped bars. 
I lo",·e\'cr. a (und of many thou s.,.1 nJs has bccl1 raised 10 fight 
the tax and it won't "slip" through without a well publicized 
ycll. 

Another P. O. Rate Increase? 
Postal rates, which jump in C'enain classifications aftCT the first 
of thl' year, arc due for another jump which will hit second class 
('Il try publications as well as all organi:miolls using other th.,n 
firs t class m.1il. Stepbrothcr trca tmcnt, u·hich olher Ihan first 
class material is rl'Ct'r.,jng currently, is just part of the cam· 
p.1 ign. P. O. ""allls to oc self supporting, since this ""ill make 
it easil'r to giw the boys in grey some more mone)' , which 
nearly ('VCTYOlIl' thinks is o\"l'roue. 

Richards' Station Case 10 Point FCC Altitude 

Radio industr), is watching what action tbe Federal Communi_ 
cations Commission will take on the charges that the Richards 
stations KMPC, WGAR, and WJR "slanted" flews. Reason 
(or t he close watch is not that Frank Mullen (ex-NBC and now 
Richards sta tions' president) will he handling the defense, but 
thl' fccling that the FCC d('Cisioll will indicate just how tough 
the Commission plnns to be for th(' next four years. 

Washington Has Renewed Importance 

With Tnrrnan really in thc s,1ddle for the 11(').1 four Yl'ars, big 
corporations arc laying plans for a far more intensiw walch. 
J~ operations in the C1pita1. No plans. the)' fccl. wilt be 
good, wi thout a clean-cut idea of wllat the new New-Deal 
will do. 

"Basing Point" Hits National Advertisers 

National oo\'Crtbers arc fiJ.!hting recent decisions of the Federal 
Trade Cormni~<'inll forcing price sctting on an f.o.b. basis and 
prohibiting absorplion of freight costs. Business' recent 
tendency (pre-new b.1sing point nrling) lOestablish a reta il Oile
price SYStl'1l1 th roogholH the United Staws will have to oc 
forgollell if the f.o.b. Itlling stands. 

This wi ll forcc local cu t-ins on c\'Cry ll('twork pr~ra1l1 using 
price-l1lcr1lioll ~. l\ lorc and 1110rl:' pricc al'pl.·al enpy is being 
bnhldC'a ~ t and Iletwork trallic men U'OTTY aboul Ihe day when 
5{)r; of all programs may ha\'c regional cut -ill announcemcnts. 
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MORE 
People in th is Billion DolI,u Ret,,;1 
Sales A rea listen to WPTF Than To 

Other Station! 

WPTF dominates .11 comp~lil jon a' all 
times. That's the report of the 1948 
LlS Tt::: N ~ R DIA RY STUDY. (Con. 
d ueled by Audience Su rveys , Inc. in 
WPTF's 62 counties wi th 50 9C o r beHeT, 

day and night. BMB coverage.) 

Findings include sets-;n
use, station r.tings, 
share-of.audience Ilow 
and composition by 
qUllle. hours. 

Rep . FREE & PETERS, Inc. 

" 

( 

Mr. Sponsor 

/ 

Mana,er, Advertisin,'S,,]u P,o molion 
Ena Standard Oil Comp.ny, New YOI~ 

Huh Cra), had b<'CIl with Es~n· for j us t ;'l year \\'h(' 11 t ill" giant oi l firm 
Op •. 'II('<I up l ill' (,Iltire fidd of spollSOrt'<l "\.'kctiw t1('w!'('a~t s with til(' Esso 
Ur(lOrl('r in O:lobcr. 1935. Prim to Ihal , the WiTt' servicx's had bee'1 
j(';'I lnusl)' ,('fusing to sdille .... s cowtaj.!c 10 mdio. Till' E~<;o deal ch:mgcd 
a ll that. l/o()Sk:r-l-orli Gm) ha~ follu\\nt in thai pattclll IIf lie .... ad\'l'r
lisin !!, \\ rinkk!o in the pa!il 14 y{'a r ~. GraY;lI1d Es<;o \\'l'fl'l'XI'lI.'rillM.'ntini! 
ill T V as {'arly:'is 1939 .... ith t ekc:'l~ 1 n{'ws 011 NBC. TIl{' TV kno\\--ho\\ 
hc ~"th('r{'d in IIIOS(' "early" days is pay ing dividcnds 110W. E~-.o's ol1e
minut(' TV film aIllIOlll)(,('lllcnts, :;('CI1 ill eight T V l11arkClS in the 18·!> tal{' 
Silks 'Ir(-:! of Esso SI:ll1dard Oil, ar{' anXl1I!! thc bes t in v id('o a(k('n ising. 

E!i ... . Standard 0.1 i~ jllsl OI1C of the many arli lial('d and slIbsid iary 
compank's of Ih"t grill1ddaddy of Ill{' oil illdustry, Standard Oil Company 
(N, J,) b\ll il sets thl' adn'rll~illl! al1(l saks pan' for t he Olher n1l' lll lx'rs 
o f Standard's f:'lt-nlln!.! family. II !odls it~ pnx luns in ~Iatl'!> f!'Om ;\Iail1{, 
10 Soulh C..rolil1a, alld ill Tl' llIk's5{'(', Arkalls;)!", and Loubiana, :'Ind 
lICC'lIIIIIIS fm a fair pcTct'lltaj.!l' of Ihe $2,354,916,i66 gros~ uJX'rating 
mCnU1\.' Slal1dard had las t ),l'al , 

"I Il'a~t half of Ilk' $2,000,000 p illS "J\'{'rtbing budg{'1 Gray has b':{'n 
~ IX'lIdinl.! in 1945 \\as carmalk('d for nne nf sc\'{'ral fnnl1~ of l-roadrost 
ad\'CTlis1I1g, Tlw r('~1 W('11I for ollldoor, publica t ion nnd dll'('c t l11ail 
l1lt'dia, E~<;() air !>C1Iing in 19o1fl, under G ra y 's juri",liction, included Ihe 
C S5Q 1~l.'fll1rtl.'r on 41 qat ions, fil li l UIlI)otllln'IIK'lIts 011 eigh t T V Sial ion!', 
alld t ill' U. of i\rkatlSas fi,olb.1J1 !!"n1('S (ill a d ... al wilh Sl.1mlnrd 's T ... xas 
otf~hool, I lul11bk Oil) Oil r\rkallsa~' l{a::OI'back Networks, Gra)' fr(" 
qu('nll ), lIrj.!l'S [ s"', d~'akrs 10 11"<' radio on Ih"ir ()\\'11, "Cnds 11k'111 J.!ra l i~ 
;lir CUP) .1.11.1 e,I:~, and r('l'\Ort ~ IllOr{' th"n 4iS huy air IU)lC 110\\', 

E..~>;(I'" ~pra\\'lil1g P"Tl'IlI , Standard Oil Ull11l'nn}, (N, J.), l'\OlII!hl Ih(' 
Nc\\ York I'hilhi\TlHonlc "'('('lil ly Oil 1(.4 e n s qaliol) .:lo IU dn a nal;nllal 
ulqllminn,,1 job ror IIsdf and Ilkrnbc r firm~, I Io\\'(''\'('r , Gra)' ami ES'(I 
~tillldnHI h;]H' \\Orkl'd oU I a Il'nd-ka ~(' lI('al hy \\hich IS ES5Q 1~l.'portfr 
~hn\\'..; (elll cns qaliol1~) pluJ.! Ih(' s\' l1lphony Oil 5.1lurday l1ighl~ , In 
rdurn, Cs .. o rn.kIIlCI~ I.!CI :\ cll l -in "lug on SOll1l.' 50l ells stntmns c:nrylllg 

t h .. ")'1nphol1) 111 E~l'O tl't l ilory, Gra), mak('<; ('\'('11 lo\\ .p r(':-!i ll rl' ad\{'r
I i~ing do :\ <;(: lIing joh ror his firm, 

• ~-'A'" ,\/",,,1,,,<1 ,,.,., f'''no,,/'' ",tl"r S/,,,,,~,,d lid / '", ,,( ,', ... J"ff", If'" ".,,,, ,,{ ,,,,,,,,, """1""'/ 
"'//. ,,,,, 1"""/ '''''', /I" """" U'U ''''''':Y'/ j" ,." ",~"., 1:'1'·. 
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listener 
trends 

Post war rndio has seen m:lny 
ch:mgcs in listener trends. A good 
example of this is the recent surv!..'y 
l1l:Jde in the North Dakow rl1<1rkcl. 
Stat ion KSj13 (Co!umbin ) with s lUdios 
in j :lIIlCSIOWIl ,md Fargo now leads ;dl 
others two to on£'. But why? 

There arc t\\'o a nswers. The first is 
progmmming. KSJ 13 takes full aJvan· 
wgc of Columbia's shows. Theil , evcry 
local show is designed to satisfy local 
tastes and "buil d " to tht, network. 
There arc no abrupt cha nges of pace. 
The switch from " folk music" to 

A DVERTISEMENT 

symphony is gradun[ a nd with n.'spec! 
for the mood of the listt' llc r . All illl; 
pon :ult fnc tor in mai ntaining ,mdicncc 
and yel sat is fy ing a mass markct. 

The second fcnso n for KSJ Irs re
markable gain is power. With 5000 
watt s unlimited, a t 600 Kilocycles, rlu~ 
renmrkabl e ground conductivc1y, they 
can bc e:lsil y heard th roughout th~ 

tri-s lnt e, 94 county ma rket. 
These are the reasons why more 

reorie listcn to KSj B. . They can 
henr KSj B .. . a nd tltey like 1( /l a/ 

tltey heM. 

CBS Leads in North Dakota with KSJB 5,000 Watts Unlimited 
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This survey was based on 1780 ca lls made in seven key North Dakotn COunties by Conlan Radio Report s. Other periods 
were also stud ied with the S<l nle results . KSjB led all the way. In the" Distribu t ion of listening hOIll?s a nlong stat ions" 
KSjB led by 54.4 mornings, 46.5 afternoons and 49.6 evenings, a be Iter than tWO 10 ol1e lead over a ll other stat ions. 
For complet e detnils nsk YOllr Ceo. I-Iollingbery representnt~ve to see the latest sun·cy . he hns :lv:liln bilities too. 

KSJB with Studios in Fargo and Jamestown 
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THE LOW COST NETWORK 

STATION IN RHODE ISLAND 

- IS 

ABC 
SOOO WATTS 

DAY & N IGH T 

WALLAC! It WAlk(R, C.,,_ Mg" 

PIIOVIDlNU. ,~~ 5h,olo"·8,!t",o,,, 
PAWTUCKlT, (~O Mo;n 51. 

• 
AVERY-KNODEl, INC. 

p.s. 
See: " Pltt,illa Plans a l n lihin," 
Issue ' Celobl. 19~B , p.gl 112 . nd p .l. Novlmb~r 

. 1948 , P'S~ 20 

How laC" will n"w r"cords 1;" cn I h~ rr.lrk~l? Wh.t il 
Ih" tr.nlcripl ion p;cl~I~? 

The r('cordillg b.1n i" o\'er- all except for tlk' oOicial bleSSing: of the U. S. 
Dcp.1TI IllC'llt of Justice, This is no longer ne"s!O adV<'rli:;..'Ts, What is 
ne\\s i~ the fact Ihll1 all the disk 1l1.111Ur.1CIUICTS have plans r('ad} for an 
irucIl5ive g:roup of recording: SCl>~ioll s in order !O Cllidl up on ne\\' tune; 
that Itnve hit the be"I-S<,'l!er she~'t-llIusic lists :.ince J.muary of thb yC3r. 
The record bU~lIlel>l> has Ix'en sorci} hi t b} not having "hnt" numbers on 
the d('alCTS' racks. Recent consulI\er buying has been for 1]('C("SSi lics, ,Ind 
while a hit tunc on .... ·ax is freq uent]y judged a must for recurded-music 
fans, :Ill} Ihing short of the currelH r:lg(' gClI::O begging. L1ck of llew mu~ic 

on disks 11:15 aiM) prevellted disk jockeys from startling the natioll with 
their fa\'orite tUlle:. over indcpendcn t ~ t a t iolls. Reb'U lar platter cmn_ 
mcntators at ~Inliom haw held their followings with ratings only casing 
off from a fraclion of one index point. Ther h.:we held IistCliers bccau:.c 
of th.:-ir pcr:'ollnlities- pro"ing that genera] thinking "·:IS incorrect in 
assuming that it was the dbks not the jockep which were rC'l>ponsible for 
Ih"... high li~tening to record music on loc::ll stations. 

T hCTe isn't too much enthusia:.11l o\"er the ban lifting at nlO~t transcrip
tion organi:aliolls. There ..... eN)'t be an}" greal rush of orders for custom_ 
built mu~ical transcriptions but Ihere arc a number of orders for e, t. 
annOUllccmcnts for disking:. Music libraries will of course "freshcn_up" 
their collection:. and ..... iII collli ll U{' at pre-b.1n levels. 

p.s. 
See: " Mllli( libr .. ies Situ. Comm"rci.) P,os,.m;n," 

Issue : Oclobtt 19 48, p.,~ 4 1 

To wh. t ",nIIl IIOlllC" (In I spa niOl 90 fO f d . w on ".1. 
m~siClI I ;b,ar y Ihow,? 

It's import,1nt to advcrtiser and agency tbat they can go to a single source 
for informarioll on Ihe nll lllber and qunlity of transcribed musical libr1l.ry 
shows nvailnble for sponsorsh ip. Throu gh their progr:l lll rcscarch serviCt', 
the Paul I L RaYl11er Coll1pan y, Nc ..... York, is now SCI up to provide data 
on kinds alld quan tities of music; production; program scripts; promotion 
aids for Jibmry-huih sho"·s. 

111 additiOll , the Raymer ~t'r\'icc is compiling information on the sclling 
rccord~ of tratbcribcd librar) shn ..... ~ s]1I1nsflTcd on R:lYIIK'r ~tations, ' Il le 
facts arc H\'ailab!c to an}Olle II1t ('rl'~ t cd, 

Not Hilly til(' mal1ag:ellKlII of library SCT\"ice disks aud equipll1(·nt but 
of thl' entir(" ~tation dl~k library call:. for a librarian llith kIlO\\'-how if 
Ihe s tatioll is \(l avoid headaches, Illis.h:lps' and lost dollars in utilizing its 
musical rcsoura:s. Til provide the 1lCC'('S:o..1.ry training- of librarians ,It no 
COSI to ib ~lall"lh , nro;ldca~t ,\Iu~ic. Inc .. thl' indu:.try's 0"'1 music 
licrll:.in)! orgal1l:alloll, ha5 jU~1 start.oJ a scries uf II\U-d.1} liIodel librar)· 
cours.'~, ll l\ en ill ils Ne" York hl',1Jquartl"rs. 

T Tall;..cnlxoJ 1I1U$ic for back~rOl.In~I~. {lC. , ha5 already tx-coille so im
portant to I(' k\"i~io" :.t:Ltiol1:' that As:.ociat~ ... 1 I'rngralll Scnicc. Inc, has 
huilt a ~I'('dnl Icle\'bioll lihrnry nf ... )lil\..' 2,000 dl~ks \\hicll 2i or tile -IJ 
Marioll:' Oil rile air, ,1<; thb ~ lOf }" "Ull In I'r('S~ . arc noll' using. 'Ille 
lihr:try CIl~I ~ $i51'cr 1l111nth itwo }C.1r rnillil11ulIl COlHract) ami at l'fl'Sl' llI 
th(' cnl1tl':1ct C(lnt.1l1l ~ nil e"O'llmor clallSl's, ,\ station Ilia) f~'l'(1 rhe 1llllsic 
10 a Ill't\\·ork \\ith~lIH O,U;. cost to n11)' ~t;lIiOIl wil(l:o{' alhlinh.' ~ arc ,hso
C~1 tCJ ~ub~crih(r,. '\"-.ociilll'd ]1rovkll'~ 25 frec Tl'l'laccllwllts threakngc, 
\\'e.1r and tl'llr, lie.) a Yl';lr, phiS 25 new df~ks IIlfllllhly \\hich a prn!!ralll 
11llmaj.!{:r mn} ~Iect either from the !lrlll'., (;lwlogue or the rl'gul:lT month ly 
rdcascs. 
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S kipPing the obvIOus puns ,dx)Ut "bull," we'd Just Ilke to 

s,l.y that runmng a big· time raJio station in the deep South 

requires some pretty fancy stepping which ollly rxperinlCt call 

uach. 

K\VKH 11<15 experience. For 23 years we\'c been working 

to take the guesswork 01ll of programming- to put Know'How 

in! We know about DIxIe devoHon to tradition, anJ we know 

the progressi\'e outlook, too .. , . We know our hsteners' social 

and economic picture. We know what they want to he.1f, 

and whrll. 

What's the result? Well, of all the rated CBS staHons in the 

country, Hooper ranks KWKH 10th in the morning, 9th in the 

e\·ening. If you really want to boost sales in this prosperous, 

four·state area, write us (or all the facts ! 

50,000 Watts • CBS • 
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SHREVEPORT 

The Bn.nhl.lD c.olD~lI y 
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Henry Clay, Gwcral Mal1ager 
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TEXAS 

All America is becoming inere.uingly a" a rc of the MAGIC 

C IRCLE. A recent :midc in fortune I\hg:l.linc di~cu~~cs this 

(:I.,'ored seclion of a favored land. Other di~cuss'On in exec"I;, c 

offices :lcro~s t he n::uion pave Ihe ~'ay for new faoor;c!, new 

business and ncwopf>Ortuni lics of many k inds (or I hi~ grn! aru ! 

Mr. Roger Ihbson who ddincd Ihe "1\h gil: Cirdc " , as hcr~ 

shown, dcd3rc~ thaI in this put of America lies the naloon', 

grcalc~1 future dc,"dop mcn! and security! 

TnmmJ()ul JtHdopmmf ;J i" urgmt prou u /oolly! M :l.rkcl ~ :In: 

cxp anJ ing. people ue eun ing more moncy {il:ln c\(:r before 

aud they arc bll)ing! 

Tell them :iiI:IOUI Jour products lind tclt them quickly, Cffl'Cuvcly 

:ind :u lowest pcr listener COSt 0\'(( K VQO, Okl:lhom~( s 

GrnlC$! Sution! 

~, 



new and renew 

• New National Selective Business 
SPONSOR 
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( I, ,,.,,~h.· "·!!.I,,n,,1 ... "m,t:.I..:n~ ... n: 1·2 "k. 1"" . ""'1',, 1":" 
" 'lrh .. ",d.h,,"· d:t " .• ) 

,00 ' 
• \,I,It,,1!. .... n lt .,,,s In c,i~.It'1!. 

\"Ie k ","i"r mk'<) 

K I . "''''c''''' ; Il, .. · I: (, .. ~, 

(Fi/ty-11m "'Irk, , ",,,,.ily ... rd. ' • IJ ."',· ... r,,~I'dr' w "~ O~It "'" 1M J 'N,,,,, i .. I !·t<",k .. ~"'.'''',. U ... ~jw '0 "," "II~'io. GI ,~_ , ,,,I ~I an '.I.~·"k rrri"<l' 

New and Renewed on Television (N.'wo,k .nd S.I.ctiv.) 

SPONSOR 

Am~rl.-~n ""b~u" (~" 
(Luck), S,dkc) 

1'.1I~"bcth Am<·. ( ; 0. 
( I'~r'uo.~ "0011117" ' 0) 

Anhcu~.·.·l\u""h. In" 
( lI ud ... ct~~r 1I,·e.) 

A"I~tlc Found:>!lon C .. 
"ssocl,,,~d La(~ Corp 
II . T. Uabbltf. I" ... 
A. S. Brck Sh,,~ C,WI' 

II.I .. " I-M) cu ( :" 
(,, 11 "cccp'~bl~ p"od.) 

lIul",.,. Watc h (:.-. 

IWI) Corp 
Cd"m~' (;orr. 

( l'u_S<op~ IT l e n~) 
(:hHr"t~ . 1"'~leu tlf :\. \ ' . 
(:I"c". I'~3b"d)' I'< ( : ... I n~ 
Conn"" J', ,,,, Il.eu (;"'1' 

( 7.lJ'pen) 
n,wld C~)slpl. In c 
C"rll~ Cl.~ula'I"" (: .. 

Ibn klt'~ r ;\ ""~. I" c 
I'.I!."" flekN' '" Co 

( I' unc b '" J udy ..... :ott!l..·s) 

l'I,wlda ""n,cs1rc~. Inc 
1' .... ,1 :'>10'0' Co 

DF.("E..\lPo F.R. IOH 

AGENCY 

. ...:. \\" . Arer 

II",. HI",c h 

II' Ar cy 

I tlr"hon-(;:"Ii~ltI 
K~y IIl,.«"h 
Iluane Jon.·. 
1I .. ,I~nd 

J. K. Kup~lc~ 

""he"y. CI11l"",d & 
Sh""I"'I,I 

lH" ... 

(;'C ) ' 
Tr:tcy·Ken , 

C~ .ntrcll ·~"' "ld p •. \".) 
You nl!. & Kllhl'"n' 
\\"llllam I I . 1I"" Infraub 

111111&0 

Jo h n .... Calrrts 
Mon, .. & Ibm", 

FII", 
Kcn),no & ~:Ckh3.d. 

NET OR STATIONS 

\\·K(;lI. Srh e .. . 
II"I'IX.:"\. Y. 
\1·JZ.TI·. ;o.;. Y. 

KSH_T I·. S • . I" 

\\'J7..1"\'. :\. \ . 
WJ7 .• TI·. 1". \". 
WCBS_T\ . :\ . Y. 
11":"\111".:>:. Y. 
W(:IIS·1T . . ...:. \ ' . 
W X \ ·Z_'I'\·. Elc .. . 
" ... I ..... L .... . 
II"IIKII. Chi . 
""-..;11 ... . . ...: . " . 
WIli' .• 1T. ""01. 
WIU';II. ScI,,· n . 
WJ Z_T\· .:\. Y. 

WC:\.1"I·. Ch i. 
""'·IIT. X . Y. 
1I":'>I ... L.1"\". 1I',, ~h . 
\\"G"':_T\· . C hi . 
1\ ..... UW.Wa.lt. 

We IIS_"'\·. :"\'. , . 
:\1\(;_1'\' .. N 
II"Ji'._1"I· .. ...:. Y. 

\\"JZ_1'\·."':. Y. 
II"IIKII.I:ItI. 
K·I '-A .I ....... 
\\'Ji' .. ' I'\'. X. , ' . 
II'I'IX.:-;. , ' . 

WJi'.-T\· , :., •. Y. 

WI'IX. :"\'. '., 
WIIKII.(~ hl. 
...... L .I. I .. ,I . 

• , 

PROGRAM, lime, ,t..t, dUfOlion 

I'''m "n"~m.s; Oct I~; 1.I ... h ( .. ) 
FUm ,,"o .. n,,", Oc. 1~:' ,,'k. ( _) 
I'~rtlc In " Fa.d.lon SUM),","I'h hclt,· ~ .~ .'H 1'"' : ...:,,,. ~ : 1.1 "'k< ( n ) 

Sn;'I'~hn! s front 11<>11 )" .. ·." .. 1; IH_ .. ,ln " . "chc,1 ",,,,,kl)'; :\",. IS : 
IJ ... k ~ (n) 

FUn, ,,"" .. m • • ; :\"y 11: 26 "'k ~ ( n ) 
1'",,1.- In "Fa,hl .. " S,or )''', 11. bel'" S·S ,JO 1'''': :>: .. ,. ~: 1.1 .. h ( n ) 
\It~~" .• (;,,~~ ,\_Shol'pln'; Wcd I ,.10_lp",; 0 <'<" ~ ; ~2 .. k. (r) 
F ilm an"~",IS ; :"\'o,·~: ~ .. " . (0) 
Film anncml" flel 21; 1.1 " 'h ( n) 
I'""le In "'.a,I)· <>, Cha,,,," ; Tu ''', .«"h ~ , I : :>: .. ,. It.: 1.1 "h ( II ) 
\\"~,,'h"r " .. "cn"~: :\" .. ~: 1.1 ... k ~( ' ) 

\\'~ " th"r ".,n<ott.: :\0.' ~ : l· .. k 'U, ... on,ln,,"''': If ~Il",·c ."'.· (' ) 
\\"t· ,,'h ... anncml~: Oct l'l: I .I .. "~( ,,) 
W.·",hc, .. lI ncm'~ ; o,,'~; 1.1 .. k. ( n) 
I:llm a " ncftlu; Oct 22:"'2 "'k. (n ) 

Tln.e an" ... ,," . : Ocl 29: 1.\ .. ". (r) 
Time at ..... n" ,: On 11: IS ",,'k . ( r ) 
"rlnu IInnc ftll,: :\ .... I : .~1 .. h ( .. ) 
Film """emU; :"'",. I : 1.\ .ok _ ( r) 
FUm " .. n ~ ntt "' 0 .. . .10 : to "h ( n ) 

FllfIt " .. nr .. "" S",' 12 : 1.1" k. ( , ) 
J'hIlSlh'cu: We,l ~ : 30.9 I'm: :>: .. ,. 14: 1.1 "k . ( ft ) 
1'""Ic In .. Fa.hlon S ..... ,. .. : Th h~1 " . II· ~ ,.10 I.m: :>: .... 4 : 1.\ .. " , I n ) 

,'" .. Ic i .. "t-a~ It iOIl S,of) " ; Tit h.' '''' R·II , III I"" : :"\"'. 4: 1.1 " .. . ( It ) 
FU", n""Cf" ' ~: :"\'<>y II ( 'h,"('~"~' m"n,hly , ... , ... ~·k .. r ""blk. , · 

.I"n of '-ndt ~. 1I0",~ J"n,n" I): In,I,", ( ,,) 
L'""k In ""hltlo" S.",.,·'· : 1'" 1"'1" ~_ R:.~H 1'111 : :0',,,, 4 : 1.1 ,,"" ( II ) 
I"lf.k In "C ..... lc" ,," l'arad~": SUII hNW ~: .III-" I"" : ' ''' 1 , : 

~ ... k ~ ( tI ) 
I'.,nk In "T .... 1'1t ~!!" " "ld"": \I"" h,·tlt ~: ' S·hlll pm : :\",1, : 

I ..... . ( n) 
\ .. n~",," : Ocl II '~4"h ( n ) 
1'" .. 1 Tit,·",,·, ( "· .... n.nsnll'.I .. ".): Sun l · h. 'n." I",d ",,,n.hl)·; 

Oct 1~ , ~ l ...... (on K·I I. \. until e ll"" lIil ~ ",, '. , eh·,,,. l ln t!.l ( tt l 

r 



(.""'"W",,h( ... 
\, I), JlIiltl.mj l:U 

I ,_,,_r U""h,·" 
('I h,,~ II. HI"'''' Ilh-.) 

\I,,,,,,, 
(.n·~ 

( " .. II ... ", "" .. ,,~ ... « .. loin"" 

I l~~.", , .. 'I ... ·., T"I ..... "(;,, ,-,·."·II.f .. ",,,·,, 
I 1"",,1 ('."'1' «,, '~, 
I'hlll" \I,,"h l'>. C" Ill"" 
'\~'I""~ I 1'1.' "'"",1,. I", \1. .. 1""'~hl·C",,~ 
"1,1.,,,,,1011,' I I;,. ", II. I'. 11( ,,, h.·, 

(,.·,,.. .... 1 \1<",,,~ ( ","1' 

I"·I""·':"ho (:" "f , :hl 
1·."'''· ...... ,i,·,,'i lk ' ;'''I ' 

(I'"I"",I,I T I 10- .. . ) 

1'",.-,,·. ,\. (".",hh· ( ," 
C, II. II. No"hl" " . 1>" ... , ," 
R""",,, \u \1.·",1 I\"r~. 
"",. ,\.., •. , (;""1' 

( h •• j .... " " .... I» 

( ,.'''0'' 

~ "''''I'''''' 11<-",), J . ":0111",,,,, 
L",-i l '" J' '''~h,,'' " ... , .•. ,~ 

... , ... II"i! I lUll!. 1 .. " \ ""''1\ ,"" 1("hI.·"", 
\C.·.".",,·\: .. hh,dl I ll>, I". 
U\I .. Uc U""hlt·",,) 

J', ,"'~,,,I'n' 1', .. ,1, ,,' " 
( ' I IIh.·,,) 

1",,,.11.1,,,, I ... ('t I ~i'.) 
1,,101'''' \., ) li l!.l:" 

I ni,.,.1 i,I~,.·\\ I"h." 

""""", In.· 
I 1,-1, I:h"'"\"~1 C .. 
\\"1.',, ·1.'h'·1 "" I .. ,, ~ ( : .. 

""'1,1"'11 . ' II h i, ,,,,, ,, 

"'",!~h . 11,,11 .... 
\ 1"(',,,.,,.) 

II , J ';"I.j 
1 ; ... ,," 

\ j ,,, ... , I" ,.·.",,,i,.,,,,1 
C,,) II,,, 

11." .1 \\ h .... I,~ ~ 

New On Networks 
SPONSOR AGENCY 

\\ ~II ,·· n' . I 'hll" 
\1 J 1.."1"\ • '.-. \'. 
( : 11 ... ·"1'\' II,', 

\\,"\\/.· 1\ . 11.· .. . 
111(:·1'\ "." 
11'11/.· '1"1 . 11 , .. , 
\\1"",1(·'1'\' . ( :111 
\I '-liT . '\. \ 

'.\1;:-"· '1'1 . C h i 
\\ 'U.II .. ". h ~" 
1\"11'1'.' . \ 
\I '\11\\ . \\".h , 
," 11 (:· '1'\ ,,,., 
\\ M,\1 ,.· I'\ . 11'" . 11 
11111.·'1'1'.11 ..... 
\\'I: IIS ··I\ '. ,. \ , 

\I ,'IIT, ' Y. 

\111/.·"1'1. n,,~ .. 
\\ IIIi: II . "hI. 
"'1"1 .. \ , I .. \ . 
\\"' 11 .... ' \ '. 
lIu.\ I,,," 'h" 

... Ill:· 1"1 "',' 
'11/: · "1"\' ",' , 

\II'IX . ,"\ \ . 

"' '' '1' \10' If \11"" " 1I"a"I Thi. 0",·, "'"n ... ·~,.W I"'" J~ .. I, 
~I "k q ,, ) 

"'1,,,,, ,,,,, ,.' '''' ~ ' U," H, 1.1 " ~ S ,,, ) 
I'"nk In "F'''hi,,'' "",,)'.', Th I,,'''' N· ... ' .\<II'"'' sO', ~ , IJ .. k~ ( " ) 
T~h"" .",'"u,. lSi "",I~~s. "i, h ,1.\1 . ,,,Ii,,) , ~ I "" ~ ,.I".~ ""' : 

I"'~ i>: I I "~. ( " ) 
I'll'" a n" .. "" •. :-.,,~ I ': ~I" h ( ,,) 
1,',,1," ,,101,,' 1(, . .) Cal"~,,.·, I' ri "jU·',H 1'" '' 0,', H; 1.1 "ks ( ,, ) 

I II", "'''Um's; 0,·, l.~, U " ~ , ' " ) 
.'0,·,· ",,,1 (;u,· ... · • • , 1~ · '''I'' ". " . 1-. .. " ",·.· ~I ~: :-""' ;; 1.1 "~,, ( u) 
... m : . '1 I ' S,·"~,·,,., s, Wt· ~ I tJ·tO , IU I'"'' (I". I,·'", '" ( th ,·"·,,r,,·r 

u n 1,,11 :>o"IIC·T\ .... , ): IJ "k~ ( n) 
SI,,,.kUnl!. Ti""': \\"~ ~'.Ii'," I"" : ~.w Ib , 1.\ "h , II ) 
I' i lm ''''' " ."". : ,-,,,' ..1: 1.\ "h ( ") 
IU", ""." "',. , 0," ,III , U " ~~ ( n ) 
FlI", ~"''''''',; :\.",' 1, ; 1.1 "k~ ( It) 
1'.1 I.i~ •. ,. , .'0 •.• ,: .·rI ~.'",IU '''''' ~'''' .~, Ij " ~ . In) 
I'" .. I.· I" "~·".hl,'" S' '''r'', 'I'h 10,"" ~. ~ ,I n 1''''; s,,' ~ . 1.1 .. 1.:. ( n ) 
"'i"", ,,""t'n,,~,' I'" II : I I" ~. (I') 
FU", "It""' '''',: :-"" I ~: 1.1 "h ( ,, ) 

Film " "" ... ,," ,' 0., I i>; ~ .. h ( ,,) 

111m """ ... "', .: ,-",. N; 1.1 " I.. ( n ) 

I,,, ,,·,,, .. : 'h" I ~: ~ .. ~s ( ,,) 
FilII' ,,,"'n',, ., 0 ... I ; 1.\ " k, (n) 
FU", "",,, ""' ; '-m H : 1..1 "I.:. (n ) 
l;h"" .. J,- Uni, : Th ~ :.IU·" I"'" 0 ... I I ; 1.1 "h (<) 

I'i .·,,,,,· Th l~: 11.',\ ~,.m.N,.\t' I'"' ' :-;-'''- 10 , 1.1 "k •• It) 
""'\I! I'I~t"~ : ~· "'\u hi", a~ ,,'-\ .... 1 I"U""'ul! (all.",· I .. "". : 

0,· , I ~: 1.1 "k, I" ) 
. '\1 ... ,,,,,,,. ,,,, ,, , ' ,,,. I .~ , ., " I.. , I ll i 

NET STATIONS PROGRAM, limt, 1t..I, du,~tion 

. : .. "". I'r, ,,*"'" ( : .. 10,,' !!."",j"~h,,". , I;" .. !.·"" ", II< \IllS 
I 'k .. ·.' " 

f l~l" ,\ .• ,;"",,1 \I~"'!' ,:t, J \\,,1 .",'1'1"' '''1'''' ' ' ' , ' II! : 

\lilll:o", \1",,,,,,,"1 , ~ I II.~ 

\ 10" .. \ '" ,;""" "IIC 
1(.',,'''' eo""",,, I'" 1("1"1",, \\11113", . I\< (.1,':0')' ,\t\l" 

I • Renewals on Networks 

" ,,, 

11" 11.1,,,- s , ~. ·11",.· : Th :\.n'· l~. "'\I( Ih, t' IS ~ ."; U(f 1'''' : 
,\,,~ J.~ 

",1\-.'", \J .. " "I ,1,..'1 hI" "I",,: '1'10 ... ~,.III'I'''': ~,, ' I~ , ~ I"~~ 
.\leU Ih~ II"", ,,"' 'I" III·,n IOU" 0." 1.1: Sl ,,~ . 
I' • . J. I). J, ; ,.;,,, ~ , .\(' . • , I'"'' J,,,, K: H ,,!,. s 
J .. "".11"",<1 ; I'h ~,JII· ~ ,~ ~ I"" : :-.,,' , I ; 51 " I.. ~ 

SPONSOR AGENCY NET STA liONS PROGRAM, limt, Ita.t, du,.tion 

."'"111<',,,, . """,n,'r . C"I''''II ..... .\111 : ,', Ji", ,,, i • .-",1.·. , ~" " 1":,I(f·I. :H 1' ''' : IIc ' j : SI" h 

' :!"I-. Ti""" T" I" : ~ ~· II " "' : :-.'" / , ~ l Ill, 
Ii"., h·" 

( .h, l> ,1 111'"1''''''' I" ",]''''h l :" 
, :.".,1",·",,,1 U~~i" l! , ;" 

I .• '" II""" ·,, 
.... ·.1 II,,, •• 

I", "r "" ,I, "'" I \ 1 jill"!! " " ,"'~'h 

~ ", \I " II,..~ I ".h·". h,,' 
"" If! I<. \:" 

, I\·M ,.·, Th'''''I '.'''' 

New Agency Appointments 
SPO NSOR 

I."d.·" Ir, I,·" I" .... " 
\, ,, ,,1.1 II.,~.'" I", . I'"., ,.I"." •. ,' , . 
\,"',' tlH'''I ,, ~ C ..... ,," IIki!" 
':,,, " 'r t·'",lu.·t~ It,,' .... · , 
Ci,,,Io- ,,,I*,> 1, ,,,,,1. I" , n"",,,,, ,;" 
11,' 1 .. " , , :, .. ,,1) I '", ,,, , 
l 'I"·.h",,,, I<. ," .. " II ",,,., , , 1'], ,-,10, I""· .... ,,, Ib,I I" I ." . ,. \. 
1'",1.·,,, 1 III" I It", 1.11,' I" ..... "",.· ~ ;" . ... ,·",, 1,' 
,;:,,", .. , II< .\1," ". , "."" ~ .. 
""",tt .... ~ ,'( :,,"", II. ""'h,,,' " , ,,,I ( ,,,Iii , 
11,,, I ,I ... t. \\ 1110.-1", Iltc. I .. I 
ItI",·,· I'" .. I'< 1\ h i,,· ' :". ('h ila 
,,,,,, , .. ,1 II"·,, 1,,1l. I : ... 1",,, <'11 \I"" 
1"1,,, 1,,·I " i! "'h,~' 0:,,'1' . II"""" """.'n' :,," l!.h . 1 '". " ", II,', .,,1, 
... . n,,~1l. ( :" 1,',1. 1 ... " 01 ,,,, (h""rI" 
I.,"'" 11.",h,', . ( :" ( 1"'1'",,10''' ' .11<-). ' "".I"I, IIl.,· ' I .. ~ ... 
' I III ... I]"'''I,,!!! ... \ 111 ... 
... ·,,1,· ':". ,-, \ , 
",,'~ I ) I ,,, t. hl 
1")'1<". 11"",1 • '''' I', (.1.·"10",,,1.. , ... "" 
t "1",,,,,1 , ." ,I",,, ' i,,!! ," I fI."II,,,,I,,Il.(,', I", , I 
\\ 101"·1,.,1 11'1. ,,,,,,.,,,,1 ( .n.' \ 
\111",." \U~C" I .. , j'hll" 

, \ III. .~ 
~ ; II S " " II.~ II, 
1 :11 ... '" .... 1\1 ' 1~" 
,-m ' 11,1 

1;"""1 ... 1,, ,,>\ .\j ' I"\I"1'F I I ,.111 · 11 , I .~ a m , .,\;,,, 11: SI "k. 
I)" •• "" I". a 1),,1': ' 11\1' 1·1,,111 I"" ("II , ~ ",I" " ' I!.<j: (),' 

11: ~l" l . 
..... ik.· I, I(I~h , ..... " ~:.\"." I"": :\'·,ov J~ : ~l ,,~. 
II"·,,U , .. , Uuh: ' I T\\·n" " , I~ · '1 ~~ "m : 0 <, I S: ~I "~, 
\1,'.· , ,I ... 'I e,'~ " .'0,,. 11 · 11 :.'" ,,,,, , ,\;",,' ,. , .~J "I.., 

PRODUCT (or se,vice) AGENCY 

\\hw~ 

Hr.·'hl , r"lIs 
,\ II. C. II," " 
:\. .. ' r~ •. ", 
I','''''''' I"""'r 
I"' I~"" ,hi" ",I"" 
110'", 
11",11" 
I""" r.m,·.· 
"'" j", ."It . 
~ •. "''''''' .' , 1,·h 1.1 "",·.) " 1'1'h-. 
Ih,l1y \L .hl l",'" \11" .·. 
I'h",,,,." "' ''I)' "I . 
II.,." •. \1,' 
"h".·, 
(:"',~h · I-,,,, 

1I,,'''~('' ' ' 10.,,,1" 
l .n"Y! 
1I,·.'r 
"',,", "f.·. "'Ilk I,"HI • \1:0""., .... 
( _"""" . \I ".~h . "'"," h" 1'".1.I 1,,1l.' 
I ' ,"'~h, ,,,."~',h·. 
'1). ,1 .' 11" " .1 0:,,''' ''' \1 II,,,,,. ,'"""", II,,, ,,·, 

l'lt<l;;t' 111m 10 /J<lJif.' SO) 

\\111*,>,,, '"'' 1.,·h l.,.~. \ . 
n,·"I .. " "" II"" h' • •. '\. Y. 
1.·,h·.T:<II .. ", . I"·,,,,!, 
IC", " ""'" ","'<'("' . '\; \ 
1I~~"n""'~ ,"" II ","",,,,, •. \,1,,,,, ,, 

. .'0""""'1 (:r"", . . ,. Y. 
",,,I, h , "!,,,~ I .. " ,"" J'· "k l n~. 1'1' ,~ ... 
IIJ:o;,,,,."-h""'I',;o,,, . . '\; , \ " I,,,' , \ 
1',,,' lIj~ '\"'1,,",,1 .... ,·,,"1.· 
1(" .. ,.,n,1I ... 1I)·HIt. S. F . 
II,"""""''' , .. 11,,1 ""'''' .... 1', .,,, ,'1_. I. . A. 
.\ I '~I"·",,), ,, ,·".I'h+b _ I'",,,,", J" " •. •. \. . , . 
1(,, ), .\II~,.I"".~ , \ . 
I .• "~ ,,n. \\" ., 1,,,. ,, , ... ,."',,~d. \),·,,,,1, 
"'·"1"" , .. r.· ~h ,", I '. "(""r",,'" H", ,,,,,, n ,~ It." " . '\; , Y .. I", Cu",,,I" H,IY 
.... 1,"'·1·,1« 1' ;.-"·; •• "". 1.,,,,1.'1" ~lll ". 
" "h,·roy. Cllll .. " I ." ."""·,,IL.-],I ,'\;. \ 
11,,1,,'" \\" . IIrr . ... . \" . ... ,. ,: •. ,,,11. ... .... k,·,.., •.. ,. \ . 
Ibp"'""I ," I""''''' , ,', Y. 
I h",)' II . I :"h,·".:-;- , . 
(: I,· ""·", •. I'hU,, 



OPENING COMMERCIALS ARE 
REMEMBERED BY 

IOWA LISTENERS/ 

I 

Thl' 11)1111 .. ,,' (1 Umliu .\udit' III ·C S lI r
\"t.y. pru\'t':O: thai Iowa li,.It: llcr" rt'T/II'III 

Ilf'r ,h" o/"'II;"g ( ',II/IIIII're; ff' uf Ih e fir ,; t 
Jlru~ralll h e.lrt! (';11'11 tla y , ; 11111 1":111 hil e r 

idl'lIl ijy 'hI' " r(lf/uet.' 

f8 . .1 f-~ of I'''''n "0111 0.' 11 mill ·I 7.3r;. of 
1",,:1 1IIt' II n ' pu rl Illt'y h e ar tlh' fir,.l 

(·"l!IulI'f"i .1I IIf lhl' d ay',. fir ,,; ! prugrlllll . 

;0.;'( tlf tlU' \\ 111111 ' 11 :111<) ('5.3 C-; uf ,he 
1IIt' II rUllld , ldillilt'l y id ... nti fy tIll' 1' ...... 1-

n e t :uht:rli ,." . ' ... ' 

( :oll( ' III " ioll : IIIW: I r:uli o l i ... I,' lu' r ,. ;.:i \ (· 

(·x tr;II ..... lillllry li ,. It'II Cr,. hip to n Idi .. : 

T ht' 1 ~1II111 \. a Uml ill Audit' u ('" S lln cy 
I ,. filII nf jl l " t ,. lIt,l. " 111._'" ill fOrlll;ltiu lI 

110' prt',illll", l y ~wlllt'rn i :11111 111 li " I"lIill :; 

Im!.il .. il' In \' ;I , " a ,. ".,11 a :- tilt' 11 ... ,. ,'",1 

a II ti 11111:0: 1 II p-I H_tla t c r. ' , h.i .... 1< l. f :- 1 ;11111-
Hr,l i"furr " :lli",, UII ,. Iali"" a"d pru. 
:.:rH II I IIrI ,f.' n ·IH·t·" , , ' 1,'. 

DECEMBER 1948 

-l' 

• • • 

Sell d fur ~ "l1r t ·" nll'lilH' · "I : . r ~ " U l' ~ 
lodo,'! \\ 'ril, ' II "; or Frt·c .. II. 1',· \1·r ,,; . 

* ' I 'h ~ 1'/1 11 I" .. " 11, .. 11 .. \",Ii.·".· .. ~"" .. y ; ... " " . "., " 
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There's a lot 

ee 

more to it than this. • • 

The real quest ion is - w here and [0 whom is char commercial 
message g()in~? . .. and whac is it going ro do when it J.,;C{S the re? 

Radio waves rrn\'cl indiscrimin:J[c1y in all d irections. 
So do a lot of sponsors' sales stories. In advertising rhis menns 
W:lStc circui:J rion . a verr expensive luxury. 

I ( JONI' aim is to [c:lch exactly the people you want in exactly 
rhe 1Il111'lcIJ you want ... if you appreciate being able (0 

concent rate you r s:l lcs dTof( in one :lrc:! :1I1d go ('asy in :lIlO(hc[ 
... if rhe flexibilit)' of short-term conrr:lcts appeals [() },Oll ..• 

if rOll like to seiccc your own program tillles rc,~ardlcss of zone 
di(fcrcIHials ... if )011 \V,mt «) !luke ncrr atkcnising Ix'nll), count 
(and who do(:sll'c!) ... chell - rhe pbee for:l Iaq .. :c share of your 
.. d\'cf(isin~ budget is N:aional Spot Radio ... and (he placc co gce 
all the information, guidance, facts and figures alxHlr Spot RadiO is ... 

fe/dio alld television 
statloll rep l'esentrttf1!es 
new}'ork bO SIOll chic:.,1:o Jctroit 

an (1 C a ]11 p a ]1 )T s:. n f r:t 11 (' IS<:O a t1:t n t 3. It 0 J J Y woo d 

20 SPONSOR 



At mulin'Jl such IS thil, IponlO" ching. nt two,les. (Leit 10 fight) Bill Weintraub, Ed Kob.k (MBS), Edw.rd Ke ittr , G",y lomb •• do, H."y r,tnn~ 

Why sponsors change networks 
'
'''.~f'' Sponsors chall!,!" net I'''orks 

for C\'crr reasoll from piqu(' 
to irllcrlocking dirC'Ctoralcs. 

And th~' r(' aTC Illore ch'lngcs because of 
irri tation than bccauS(' uf the fael that an 
advert iser's sux:k is held by int(,TCst S 
which also hold slOck in a network. 
Colonel Robct[ ,\ IcCorrnick for instance 
is an impomlrll stockholder in General 
Foods but C· F buys \'cry littk timc 011 

\\'GN, which t\ IcCormick 0\\11S or on 
MUlUal, of which wCN is a 20r~ O\\11Cr. 
r\ l ike si tu:UK"ln exists wi th Rcxa ll , of 
which Edw;nd J. Nohle, majori l} 0\\11('r 

and ch.1irman of th(' ooMd of Anc, is an 
importmu stockhollk·r. ABC ha s still to 
have a ll )' Rcxali llcI\\'ork business shifted 
to it. 

DECEM BER 1948 

Onlheother hand the shift of ~\mcrican chain Illade unkss it will siand up OIl Ihe 
Tob.1cco's Hit POTadr from CBS to NBC surfaCl'. It is OIXIOIll,l l ic Ihat the madder 
is s.1.id to hal'C bccn more hccausc of the ..1 man oc'('omcs wi th a medium, the more 
n,'('olnllK'ndation of a program rxccul il'e, 
ex-\'p in charge of programs of cns and 
radio head of the Ihen ,\TC agency, 
Foole, COile & Belding, than bCClusc of 
an) olher single reason, His nK'lIKlr) of 
CRS was said 10 be nO! too happ) , Thc 
cllli re bro.ldcasl schroul(' of a coll(knS('d 
milk finn shiflro from (}lIe nC'twork 10 
anot hcr bccauSl:: of the manner In Il hich 
Ih(' sa[('s managcr of Ihe nctwork handled 
the shifl ing of ,I ncccss.1. ry l ime '[01 for the 
m ilk finn. 

[n Ihe pique shiflS, there is always an 
apparen t ly good reason for th..:: IIlO\'CS. 
&Idom is a chrll1geo\'cr from cha in to 

energy h(' cxpalds ill finding a j!ood !>ub
sti tull' for Ihe mediulll ",hidl has r.uscd 
his ire, NBC is delil'crill!: a higher 
I looper for tIll' lIil P.lrl1lll' Ihan its prel';, 
ous nctwork, Thl' milk COlllp.1.l1) 's pro
grams haven't bcl'n tOO 5('1 in 111("ir 
prescllI $1015 to gil'c 11 ckarcul indication 
of how they'll delivcr, [n the btler casc 
thc annfl)illlCe of the exccmi\'l's with 
their fornH:r nelwork \\';1" ~uch that thc 
prcsidel1l of the company in a dO~l'd cir
cui t talk to station marJ:lp:eTs of his Ill'll' 
network poillt(-dly told his lisll'ner~ that 
he was 011 the IICII' network bccatlS(' "we 
have 110t b('{:ll ('ntircly happ) in our pcr-., 



.-rogrnl" shir.s CftS' .. -h .. i lls s pons ors .. " 'hen I .. e \ 'er Urns. ,,'allte d c..:US frol .. U to lo.a. 

1 Lux Thule, w~s produclll'J ~ udi"lIcu for L"ver 
B,oth"rs so they wan ted to ~oll,,~t all th"m 2 " My Friend I,ma " wu buildin'J quick ly so 

L"v", want"d it ,,,,, I ~ Ios" 10 Lux Thul", 

SOIlal r<.'lmionship with the network with 
which we hn\'e been associml'd." It was 
ru"Ct's.·'ary that he explall1 the shift s'nce 
the busin .... ss of his finn had increased 
316'; while he wason the old network and 
a t a mte .J 1 :! times faster than the rest of 
the induslr}, of which thl' company is a 
p:lrl. And 100' ; of thisrornpany'sadver_ 
tising was in bro.1dcasting on the old net 
work during this period. 

For F'ars, shifts from network 10 nct
work lwvc bet'n fmm It'Skr to largt·r 
chains, froll1 a big network to a bigger. 
Thcse atltonmtic sh ifts arc hccorlllllg I('ss 
and less ami cach of the fOllr nationwidl' 
webs tah's di('l11~ from l';ICh other. T here 

arc many reasons for this, nO! the least of 
which is the fact that each of the net-

buyers of each ad\'ert ised product, cannot 
be based upon Slat ion coverage, signal 

works has timc periods in which 
dominates listening. 

Each of the networks have price sched· 
ul,'s that ditTer. Although t hen' is ver}' 
litlle r.1tewisc 10 choose hd wcen COS and 

it s trength, and otl1('r f.1.cility factors, T hus 
net work sales promotional men havc field 
days when they go to work on a prospC'C· 
tin' advertiscr. Olle chain made a pre
sen tat ion to a client which included fi\'c 
l'Trors of fac ts and figurcs. ,\ competing 
net wo rk was Sho\\11 the first web's pre
sentation and answered it wi th a well 
thought OUI and documcnted bro.1dsid,· 
t it it'd No I {i rs! No Rwu! Fil'(' Errors! 
I'.S.; the sl'('( >l ld net"'ork hlllded thl' 

NBC, there is a grcat ditferenC(' JxotWecll 
,\HC ralt'S and the major networks and 
st ill grt'atl'r ditfercnn's bd "','el1 1\ IBS and 
the oth,'r three chaill~. 

\VIll'n it cOllies 10 cost-per.listener, ra te 
cards arl' vi rtually discarded and it's 
e\'l'r) sa k sm:tn fo r himsdf. Since pro
grams, Ilot facilitit's, 01.1'(' responsible fo r 
listening, C(ls ts of H'ach ing pr(lSpC'Cth'l' 

accoullt. 
P rescntations s.ddolll arl' crediH'CI with 

bringing an accoun t 10 a llctwork, They 

Nine Reasons. Why Sponsors Chanse Networks 

Time 
A .... iI,bilitiu· 

(1 .... 1,...:1."' .d,oc ........ ) 

Mar" 
Pro motion 

(OIU Nttwork 
Sill! & (ov"r.g" 



~ml!l wanted both NBC and CBS . udil!nc l!i 
I i hift ed Bob H ...... 1c to CBS 10,30 0n Mond.y l 

pave the way for an ad\'ert iSl'l' to be sold, 
that 's a ll. For a IIUIl1i'>er of yens bi!forl.' 
U. S. Steel was rl.'ad~ 1\1 uS(' bnl.1dcast 
ad\'Cftising C BS had bl'('l1 making annua l 
presenta t ions to them on how til use the 
med ium prnfitably. When Steel fi n:>]]), 
made up its mind, CBS hnd 110 s,1tisf:te
tory time sin! a\'ai lnble and ABC landt'" 
the \'cf)' luscious plum. C BS has bt'en 
fighting during the las t few years to bring 
Stcct 10 Columbia bu t thus far ABC has 
held on the busineSS. 

In the 1'<1St the number on(' consid('r:J
t ion in a network shift , b.1rring p('TS(lna l 
cUllsider<ttions. has bC'l.'n t ime l1 \· " i l ab il i t ~. 

Wlwn n spot was relinqu ished by a big 
sponsor on N BC n few years :<j.!o there 
was a priorit )" s)"s t l.'l11 which Ill:tde t he 
SpoT a \'a ilable to an C'Swblish('<I wai t ing 
list. This " fa\'o rite son" type of opera
t ion has bc<on disc(Uninued r('('ent ly and 
110""· it 's a mailer of progr:<Jll and nther 
considera t ions that makes an NBC 1-'00<1 
t ime period available to certain spunsors 

",,'hell it is available. A sponsor with a 
hot audience appeal prllgr<tlll is a l""·a) s 
welcome at N BC ""'h ich is generally far 
mon.' interestcd in the vehicle n sponsor 
will bring to the Ile t work than the adver. 
t iser himself. 111is docsn·t mean that an 
advcrtisc:'r receives short shrift at the 
senior net work bu t that he must be show
manship minded if h(' wallts a premium 
time spot 011 N BC. Proj.!rams bu ild 
lis lelling habits as w(' 11 as productS and 
networks, a nd the advertiser who has a 
high I-loo per program will ha \'l.' Ill' t works 
movc heaven and earth to win him. 

DECEMBER 1948 

CBS-Monday NBC-Thursd.y 

9:30 

Lux The6~!l! 

10:00 - , 
l Mr Friend IrlT/a 

~ 
~t\"te" Qlli\d ~, Bob Hawk 

10:30 

11 :00 

One of the most des ired progr:ulIs on 
1111Y 11('( work is CBS's Lux TIlI.',l/ l.'r. TI1l're 
has,,·t Ix-cn a y('ar th:n NBC ('xecu t in-s 
haven't t raveled to C.1mbridg('. ,\lass., 10 

talk to the executlws of Lew r Brothers 
in :111 effort to sell them the idca nf shift ing 
the program to Na riOI\.1 1. In its drorts 10 
hold Lux, C BS was forced to ask Jolll1s
Manv ille to give up the fi\"e-mintlle daily 
8:55 9 p.m. newscast which it had ~pon
sored for years. Lever wanted to sponsor 
the program air ... d before and after it s 
Lux T hriller, and did n't want its block of 
progra ms interruptl.'d by a l1ewS('ast. 
There W<lS a lso the considt'ra t ion tha t 
C11l1pocll Soup·s sponsorship of Edward 
R. ~ Iurrow a t 7:45 8 p. Ill. ""'as thought 
ro be too nca r the 8:55 p.m. period 10 

just ify two newsCasts. Thus Johns-I\ lan
vi lle was requested to shift to another 
t ime pt.'rio<! ... L1ter in the e\'en ing. 111al 
d idn't sit t'lO well with J.M and su the 
program mo\'ed, newseaster Bill I h,'nry 
and all, To '" lutoal. Lever Brothers there_ 
fore has a block of contiguous programs 
fro m 8:30 to 10:30 p.llI. ·nus mad(' 
possible a si:ablc d iscount for U.' \"Cr 

Brothers. It a lso nl.1de it rossihlc tn 
collect Upc'1I the fact that l.ux Th.'dler·s 
audience w:!s on(' of broadcasting's top 
group nf Ct' lIsulllers. Lis tl'nl.'rs gen('r<t lly 
don't chant!e their dbl settings IlCfure and 
after e\'er )' program. -nlC), pu t the Lip
ton Tea (a Ll.'\·er subsidiary) prugrr lll , 
Arthur Codfrl.')'·~ T(I/I.'III Scouts, righ t be
fore the Lux T lrr(l/I.'T and A1)' F,.irnd I rIllQ. 
now selling Pcp~odellt , directly nfwr it. 
Sillce thest' arc three nOli-competing 

~ 

prodUClS, all profi t from the move. -1l1(,~(' 

mo\'~ W('rl.'flu t \\ ithou t thdr sponsor attr i_ 
tioll to CBS. Ikfore thl' Lever Brothers 
bluck was sdK'duled the Carnel-spollsored 
Scr('('11 GUI/d Tlledlre fo llowed Lux and 
was fr('quem l), in til(' H{."Qpcr:Hcd First 
Fiftee" along wi th l.ux Tlze(l/er. CBS 
not ified Cmlld s that Scn'('n Guild Thea/fe 
",,'Ould ha\'c to mo\'e [0 10:30 p .m. 
Dramatic programs:tt \0 :301' .111. seldom 
gain si:able audiences ras a matter of 
r('curd listening taf'Crs off s tarting around 
10: 15 p.m.), and so N BC l11:tde a pitch to 
C-1I1 t(' 1 ~ to shift t lte Scrcw Guild TltCdlre 
to N BC Thursdar~ 011 10 p.1I1 " a SJ'OI 

\\ h ich then was occupied by C1rnc!'s Bob 
/ i(lU'k SJroll'. 111(' Cl1se it made for 11 

d m1JHl t ic prug-mlll tn fo llow the Thursday 
s it uat iun conK'dy bk'ck which had l'l('(' ll nn 
N BC fo r years Aldrich F<I1l1ily, Burtis e 
Allr ll. Kr.ift Music Hall, and Sed/ ll.'sl 
FiIIl/il)' Slorl.' sounded logical. NBC won 
the Sere!'t! GuiM ThI.'Q/n.' for Thursdays 
bu t ~t Bub Ha"" k to CBS in the sh ift. 
It did a j.!uud jol_ seiling the shift of the 
drilln;tl ic proj.!ralll but d idn ' t pro\'e its 
point that buth rruwams ought 10 Ix on 
NBC. Buh Ilawk tNlk owr the lO:lO 
p.m. slol l1n CBS MonJays s till holdm~ 011 

to SC' IllC o f the audiellce that Call1Cls had 
h;ld wi lh Scr(,(,11 Gui/d TIlI.'(!lrl' pre\K.'lI~ly 
30 millutes callier. 

Forced progr:un ~ hifts ha\'e II1;:.t sf'{'n· 
sors to Ile t ""·orks This is true e\'~ n when 
the ~ hifts appt':!r to t-e fnr the benefi t 01 
the ad vl.'rtiser. ~nllh: ycars back C BS ,k· 
cided tll tr~ to t-Illid a listenUl!! Iwl-it lor 

f "'I'cur IlIrll to (l<1J!1.' "'·1) 

" 
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21 Ye,ars in Radio 
Ih·o:ult·:.s.ill~ n.t nlld ..10,,'11 ,,·i. h 

,h.· SlIliflr U."o.h .·.os 

TRADE MA RK 

L,glll}-111111.' }l'''r~ :tfter the) 
fir", ;jd\'('rll,,~'(1 d1l'ir prod. 

L111. ll1o...l~"tl) for thl' lillll'-', a~ "a cu re 
IlIr hl)'1r>'("l1l"'" and C"\'H} kllld of cough 
.,,,t fIIJ,jun-l) IIl('tlr;.hk," mJio changed 
the 11;"11: pm,lutl ;lUI. lTIISIIlJ! polic.,- I,r Ihe 
\'l'l..-r.1hl .. - Potl!-!hkl'l"Ploll' flfm of Smi th 
Brotht:!".. Inc 

Changl's tUIU," ~Iowl) tnSmith Brothcls, 
and (u 11I1111) 11110011cr LI. S. firm thaI has 
~ur\'i\l'd a U"I1IUr} of hnrJ COIllpeliti\'c 
hu~inl''':>, f\d\'crti:'lllg t('nd~ 10 devclop 
U110 a sort of h') -CO\'l"rl'd IrnJitlon. But 
ill 1941 , sUlIlllhlllg hnl'P'-'l1l'd to change 
11{';ld) 101 dec .. dcs nf Smith BrOllwrs ad· 
\'cnislI1g. and that sOl11l' thing was sdcc· 
tiw radio. 

Smith Brothl'n;' tCIKknc) wns to tf) 
nnd sdl most, or nll,of th('i r products at 
011(' (iull' ill their ad\'l'rti~illg, T ill' idl'a 

was that if "you "dl till' ('(')lIIp,lll), )OU 
sell the prodtKh." It h ,'d work~'I.1 for 
)(>aJ'~, never \\lIh ~Wrllillg ~lICCl'SS, in 
spaa' adVertising but t'>(:ard('t.l Smllhl> be
callle pari of Allwnc:ma a~ a n'l>ultj a nd in 
network radio. \\"I'\('II Smith Bmthl'rs 
added nK'lltltul cough dmr~ to thdr ori,!.:
lIlal line in 1922, thl') sold 111l1ll as 
"Si>. UTH BROTHERS "t.I:lck nr 
nll'mhol."' 

13) ]9-1 I , Ihe lIlenlhol drops Wl"rl' well 
establ ished in III(' mafkets (Eal> l , NOrlh 
Central, and Northwl'S t U, S.) Whl(l' IlIl' 
major p.1r1 o( t\m ... riC:I'S $25,000,000 
annllal busi l ll'~s in cllllgh drop~ is dOll(", 
J\ \cllthol drop .. :ICCOllJlll'(l for lI(>arl) 35'. 
of thc Smith flfln' l> thl·Il .$5.000,IXXl .> l'arl) 
sales. 

I\t Ihill poil1l ill Ihe history of Smith 
BrOl h('fs acl vcrlisillj.:, till' ad\'crthing bud· 

g('t of some $100,000 was sph l 1x't\\CCIl 

lIlagazilll>s (50';!, 11(>\\'l'af\t.n (3()1-;') and 
n:ttlOl1al sclcct l\ e radiO (20' (). Radio 
\\'01' handled nil a "lh'l''" ha~is, \\ 1111 local 
aIUlOUIlC('~ reading thl' fam iliar copy 
IlIl11K'S scnt 11K'111 h~ til(".I. 0 , T ,Hch,'r 
agenc), Selectj\ l' fadio wa~ hf.:illJ; uS('d, 
lxocauS(' after 10 ycar<; of Sl'il'>Ollalnl'l WIl! k 
radIO Smith Brothcrs had ~witchcd o\er 
10 11i(' ~decti\"(' basb 111 1 'Hi to ('(')I'l' wilh 
reducl'd budgl'tS, 

Ol1l' uf the Slllith e:l:("cUti\'l"S, Lewis 
Shaw (thcll assistant to 11K' lal(' J. Swart 
Bates, vp in clwrg(' of sales and ad\,(·rti~· 
ing: (;ur rl'ntl~ holdillj.! B:II('s' Joh sine{' 
19-15) had Ihe feeling thm solll .... thing was 
ddillitci.> wrong \\"i lh IIll'Snllth Brothers' 
us(' of 111(' air, TIll.' Tarchcf <"I!!(11C),. 

• 1"1 .. /;,,/ ",/"rli.i"q ""''''''''/ ,'" ,,,5;', ji ... " .. " ,,,,,, 
~'", ,,~ l/"oIl,,,s " '",1 ,,,I,, ''''$'''''#, 

It Wtl in th~ back of thi l slol~ Ih.t "COU'3h c. ndy" WII fiflt coo ked. Store lIill houses a .ellau,.nt with. n.lion.1 r~put.t ion ·Sm i th Broth"fI 



Cough Candy. ----- I 
T HE sub,cribel', a t l\i " 23 ~fllrkct etrccl I)OIIgll 

)(eCllsic t manllf8.ctllre~ a COUGH CANOY wilich 
has stood n lest Wllich has f'!labli~hed itlS 5.l'Ipel'io r Qua lill ell te 
thl! KlI.tis ral: tion of :dl wito ha\'Q had occa~ion to try it. Thnt 
it i'l of the highest \' alue fOl' th e ~u l'pO~e~ for whidl it .. iuten. 
f1eli mi ::ht be $1. 110\\,11 hy scores o f ce r lificate~. tint th~y k re Ull. 
nece.5l1a ry wh ere the o.rucle is manufactu red, Its reputation 
I\S a l' ure for hO::lr>ie lien 1t.lld eVer), kind of cough !lot tIO~ili\· e. 
Iy incurable , i~ esw bli .!l het1 JUt firmly that it CllIIIIOt be shaken . 
Hnd those who want con\' inc inJ!' onl)' lI efttl to mak f' a trlal. 
All aRlictetl with 1J0llI !'ll! nCliS , Vuu ;.: hs, or C ollIs, ~houlJ te't 
its \'irtue~. whic h f': l'In be do ne without tIle lea~t ri sk . 

Sold whole8:.tle llll tl I'fi'tail :1t 231\hrket Street. :tnel tll !lo by 
nr, E. Tluvl;TT , lU1t! VAN V ALIO':Nllt ' ROU &. COl-'YIN. Dl'tlj.{. 
giSl~. A liberal discount made (Q Jpall'rl'l. 

WILLIAM SMIT H. 
l'oll J,: hkeep!!Je , Dec, 10.1852. 3m67 

In 1927, Scri PPY l .mberl .nO Billy HiUpol 
This 40 introd~CI!O Smith BrothCIS cough orops, For 75 YUts newspapers c." ied S.B.d burden ( .. ith Shillk,et in middle) sold SB cough Orops 

whidl had Ix>cn placing Smith advl'r t ising 
for nearly 25 },('ars, assured him poHt l'ly 
thai he was wrong. Sclling menthol 
cough drops and black onC'S $(.'I}.,,\ ratcJy 
(Shaw's idea), s,1id the T:lrcher agency, 
wouldn ' t make allY difference, 

Shaw detl'nnined to filld OUi for him· 
sel f. 

One of the lOG'll \'0;(('5 Ihal had sung: 
tnc praiS("s of Smith Brothers was the 
sl('('py.\,oict"d, rcd-hl'aded guy ntl.lllcd 
Arthur Godfrey. WIK'n Godfrf.') came up 
from Washin~IOII 's WTOP 10 do a morn
ing show on WCBS (then WABe), Shaw 
wl'nt to him with a propOSition, O\'l' r a 
tunc!lcon tabl l', Shaw said that he was 
going 10 bu) time on Godfrey's show, but 
he wanced Godfrey 10 plug the l11emhol 
cough drops only, 

During thl' seasonal cycil' of Smith 

Brothers advertising in Ihe 19-1 1- 42 
period, Godfrey bore down hard 011 

menthol. Thl' Ne\.\ York market Ihal 
God frey was selling 10 \las a good ICS I 

C<lS(', because the olher SI1I1th ad\'{'rlbing 
in New York, lih' the ctuirl' nmiona] 
media USt."<l by Smith. was selling buth 
products at OIlCC. Furthennore, the s,11e 
of Smilh Brothers menthol coug:h drops 
in New York was belo\l the nalional 
average. 

When Smith Brothers S.1t dO\'\11 to \'icw 
the T('turns at the end of the S<'aSon, they 
found that their national illCrC":'lS(' in the 
s,11e of menthol cough crops \\'3S 12C-;, 
Bu!, Iheir S,1]CS il1crcaS(' ill Ih(' N('w York 
Illark('t for melllhol was JO~, 

Smith Broth('rs decided therl' alld then 

(Plrase lurn IQ {III!!/' -10) Arthur Godfrey prOVl!d th. t the SB h,d to lell 
menthol .nd bl,d cough droPI sei:o ... tely 

All Pough~upsi e turned out to celeb .. tc Smith Brolhers Centenary 01 thl! 58 rest.ur,n!. C"!fl!nt S8 .ft in mido l", undR. " T .. de" . nd " Milk', 
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Comlsl"" mom"n! in, 'ollc m ... sic b,o.dcul when the boy .n d ,;, Islep liP to lin, of love. Dewey Price .nd 8elly Johnson of "( .. olin. H • .,..id,, '· 

How to crash 
the farlll circle 
f ·o,,·ho.~· ~I·UUI.S nlld .".·li;:iuIiS lUllS;'· iill·.! 

tll4~ o .. I~· SUI·.~ n.-.! f.n-o.·i.es 

,. 

_ 
To SI.'IJ ;'l farm ;'ludirncc you'\,(' 
got to ll1:lkl' thelll li ~ t (,ll. and 
th~'y. like an)OIK' ciS(', lis(cll to 

what thl' )' like, What do t lw), lIke? Do 
Ihdr ta ~ l C:-S ditTer ~harpl) frOIll thdr urban 
CHlhllb"! An: rq!lonal dllr('n'lln'~ UIl 

pon:lln ? 
N:uillna] ~ur\"('rs throw SOI1l(' light 011 

(h('<;(" qU('~tions. But the acclll11ula!l'd 
wjsllolll 01 ~Ia l iom. \\" ho (':l IlT spt.'citicaJJy 
to TUrnl dlnlcn: are belief guidl'!>, 1I1 IIWIl) 
lI\~li1nn'S. bccauS(' Ihe)' tak ... irHO aCCOUlH 

illlP(lrt:lllt rq;ional prc(er(,lIc('s. A com
me rcial (ksigll(xllo sell a hi:,! c it ) ;lUchl'Il( (' 
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is ddimtcl} nlll, in mall} cascs, ;111 df('('
th'e appro.1ch IU farm aud iences, 

Wha(s the l,,:st ... my 10 talk to farm 
WDln,,-,1 III the d:l} time OI)\' lollsl) 
there's no one "besl" way, But Sli\tion 
managers \\'ho spcci:IH:(' In re;lchi llg ,\I rs, 
Fann HOU Sl' \\ife and J!roups whu have 
made indepeudl1lt ~lUdics of farlll listen
in!! ha\'e disco\'ered certain faC IS as a 
~uide, r:'arm women, like their urhan 
sisters, listen 10 news, s('rvice prOJ!ral1ls, 
and Cl1lerlail11HelH such as music, dra ma, 
comedy, elc. Ncl'o's is firs l with them :'S 
with cilY lis tl'ners. 

As with lIoll.farm lish'ners, news and 
ilIusic, in that order, arc the II10SI popular 

program material with farlll women RA NGE MUSIC " big 0111 W~it, KABC, 5.n Antonio, iC.VU c;>m edy and cowboY i for fli nch 
througho:lt the country. _______ """! 

Music of :1 rcli~\Ou s toile is liked ix'S! , 

wi th oldtime (including folk , \\'('S tem, 
hillbill) , elc.) a close second. Regiona l 
oreferenc('S in musk, however. \'a r) COII
sidcrabl}'. 

Succ('Ssful f:H1II slatiollS arc e:l:trCIIldy 
scnsitive to thc likes and dislikes of Iheir 
diakrs to individual musical artisls as 
well as tr~ of music, It is one of the 
unsolved smro\\'S of many farlll Slat iOll 
m.Ulagers thai thc} find il so diOicult to 
COllvince the gCll tk men of {l.tadison 
Avcnue (as one mana~er put it) of the 
terrific hold folk music has 011 its r ll ral 
devot('('S, 

One farlll Slation m:magcr submitted 
four hillbilly-typc qu arter.hour shows 10 
the agency and advertisinJ,: manager of a 
large so.1P manufacturer who rl"quested 
daytimc availabilities, Thcy rejccIC(/ thc 
shows with unprintable comments (SC('I\lS 
thcy weren'l hillbi lly musk fa nciers), 
The)' wanted a t}'pical soap opera. When 
the manager refused on the grounds his 
audience liked his llIu sical shows better, 
the company doubtfull )' gave in, in order 
10 ~el the desir(od tillle. Results madc 
believers out of the ad manager :md 
account e)Cceuti\'(' invol\'cd, 

This s.1111e station manager, himsclf no 
10vCf of hillbill )' mu sic, has an acu tC Sl'IlSC 
of just what his fann lisll'lers like best. 
" If I find my wife and daughter listening 
toolle ofmy hillbilly unilS, I get rido( thc 
fiddlers quick ," he s.1id, "ix'Causc thcy're 
too good," What he reall r I1lc~nt to 
crnphasi:e, of cou rsc, is th.1 t folk music in 
just the right groove to besl su it the 
majority of his listencrs is a highl)' special
ized prodUCI and call' t var)' llIuch frolll 
the favored pattenl wi thout losing 
listeners, 

Olhcr inst:lIlct'S of rC'g iollal prcferences 
arc reported by 11 U, S. Departmen l of 
Agriculture survey. Rcli~ious mu sic a nd 
progrnms arc twice as important to 

n 
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Southern farm wOlllen as the), arc 10 BARN DAN(ES . U14d liv~ .nd ""lIdiucu. KSTP, St, P.ul, .uch~1 g,ut.lldicnCei wilh unit 
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WASHBOARDS.,1t h,llbilly ,n~ 'Jmenh<lndn.t. 
u.lly KMBC (".nUI city) futurel onlt in • b.snd 

"U NCLES" It ill pull uri 01 the wtc onel in rur.1 
"UI, WMT (Ceder R.spid,) hu Uncle W.rren 

PHILOSOPHERS, home Ipun style, pull enormoUI 
m.il. WIBW (Wich,!.) has "Henry's E.ch.snge" 

TROUBADOURS with 9uit ... gi~e f.rmen' d.ugh. 
terl hurt throbl . WL W'I Kenny Roberti il typiul 

SISTER ACTS, lilce the Murphy Sillerl.t WFIL 
(Phil.delphi.s) .,e grut film f.mily dr.wi,'g urdl 

aUARTETS (bootund wddlel g;ve)Weltern ,I,nt 
to M inneopolil' WCCO·Murphy B.rn D.n<;\! 

residelltl> III Nonh Central slilU~s and fou r 
tillles as important 10 them as 10 faml 
WOIlll'1l III the Wes\. 

Such re}!ional variations aren't limited 
to a S lll~1C' t>pc of program, bUI apply to 
all types. Thc Dcp.lrtlllent of r\~rictll_ 
IUrc nation.1] survcy of 19~5, ,md indi
\'Idual arca surveys sinct', indicatc that 
day time serials (l>O..1P operas) rank somc
wi1.:-re below new~, music, rcligious pro
I!ram~ and other entertmllll)ent shows. 
But tha t r:mk ordcr doesn't ah,:ays hold 
I!ood in Mca by area Iistcning. 

A nowblc farm stmian like WL\\' Cin
cinnat i) pmduccs morc than ~O('; of its 
own shows. Yet it will haw m')Te than 
Iwenly serial dramas (mostly network 
originat ion~) between 9:30 in the morning 
and 6:00 in the afternoon. There is 
currellll ~ a block of 17 afternoon serials, 
At noon and before 9:30 a.m. on \\'c-ck
da)'~ there ilre some half dozen new~. 

c:crvice, and entcrtamlllClII features pro
duced specifically for f<lmt lislening. 

Daylime serial 1i~ll'nillg tends 10 in
crem,e <IS the si:e of the cOIlllllllnity dc
crcaR'S and the eduCiltioTl:1l le\'cI de
crC<l,..s. Nf.'\·enhclcss, thb i~ probably 
the OlIhlandmg da) tnlle I'rn'Jr:JllI t} pe, 
o ther than ne ..... l> and BmlkJasl Dub t) pc 
~ll()\\ s, the colltelU of ""'hich nccd not 
nere<'sarily be specially slan led in order In 

achie\... lllaXirmlll1 urhan and rura l 
II~tel1in~. 

This has a bearing 011 the fact that 
anothel famous farm station, WIBW 
(Topeka), a CBS affiliate, olfers il s 
listellf.'rS only Sf.'\'en d;J)time serials (lw(I 

in the Illoming, five in the aftemoon' 
\v 1B\\"s pro~r;nilingisdesigned lOO~ for 
Hirai listening, and the) prefer (0 build 
the majori t ), of their day lime pro}!ralllS 
with a more pronounced rural 'lpl'e:11. 
The §;llllC is tnl(; of WLS (Olica}!o) and 
other lc:1dill~ falm stations. It is es, 
p<,'ci;llIy t rue of (<Ifill stat iOlls whose co\,er
age includes a more 1I111'0Tlillll agricu]
IIIml Iban urban ilrea. 

Stations lik f.' \\'Rr:O l \\'orthingtOlI, 
Ohio). (or example. simp!) lIl:lke it thei r 
husinl.."SS to lrom the rrol!ITllll likcs and 
dis l lk(;~ n( r.1ml1i$lCl'ICTl> in their area .... il() 

arl'n't dl' \'OICCS of the daily strips. 
WRFD IirH went Ul the air in Sep

tember, 19~7. r\ n'C{'1\t sunf.')' of nlra l 
fmllllics only in Ohio's So:' COW llio:s by the 
Fr(-d A Palmer Company disclosed that 
WRFD \\':lS SC('Ond only tn WLW as nlr:1l 
Ohio's favorite station from SUIIUP to su n
M'I. \\hell II lea\'cs the iliT. 

Their audiences like llIU ~ic with the 
"hnmey" II:\\,or; so they get:111 nhulldnnec 
of falllilinr sht)\!: HUll'S, snllgs from the 
ComHllmil} Songbook , h) ll11IS. old r:l\"nr-

(I'/c,'Sf tum to ""Ke .JO) 

au 
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PICTURE STORY OF THE MONTH 

bltflind uch Ic,ipl " chltck" d by " Fuhions on P ••• dt" Ul!c~ti~cs 
Prcsidltnt Llton Roth, Arth~ 1 Knoll, Ch.rlci e.plin .nd M.,ty Fink 

3 accessories Iltnd utrll"mininlt inte,est to "very pr09,.m .nd they"1t 
pick"d with sp ed.1 C.,t by M in H.wley lor Clch costume 

P&G 
buys a 

fashion 
sholv 

Son •• • · OIlI I.:III~·~S firs. 
T'" ' "eJ,l,""e r e m "he" 

Only a small pcrcc!ltngc of women {'\"ell 

prctl'nd disinterest in wha t the) wear. It's 
this fa ct that has made Friday ('vcnin,!! 

lady's night III many TV homes. Frida):u S p.lll. ((oS I) 

F"sllions on I'tlrllt/I.' takes o\'er the Dur\ 10m network (or iJ 
half hour. The titk is rei, l lr a misnomer since tdcca~ t is 
acw<llly a SlOT) of F(lShiolis (II 1I'0rk. This SI) Ie show I;, 
prcsclltl'd as a talc in which the Conover Girl~ arc char
:lClcrs in a story a bi t of fiction dC"'igneJ lodemonSlratc 
how ~ clnthc!> and accessori~ contnbute 10 dall)' 
th ing, f\ddaide I lawley. bro.1dcast pioneer nnd fashIon 
comment ator, is the voice behind the program, It wa~ 
first ~ponSOfcd by a number of dcp.artmel1t Ston.':, but 
no ..... its over-all sponsor is Procter & Gamble, P.5:C pa}~ 
Ihe bills for the tlllle and a number of fashion hou !'('", POl.'" 
the COSt of the production. It's an expensive prcsl,:ntn
tion but .. vith the bills split man), ..... a}S 110 ~inglc ~pOIl'<lr 
is caught with a bIg tab. Willi.:' the fashion sl)()n"nr~ 

chal1~c from t imc to t imC', CUITCnt rq:ulars arc 1\'('1 ru~, 
Gothalll Ilosi('r},. Larr} Aldrich. Sheila L} 1111. Dorinll
j\ \acksoud, PaliN Dl'Liso and \\'ilma. 

E.1eh week the stafr of FdSiliolls au I',lrdi/f drl'alllvup II 
plot ill which fashIons selected b)' Adelaide I ta .... ·ll'y C;1l1 bl' 
Idccast beautifull),. Each w('(;k Procter & Gamb\c tetl 
the fashion- minded viewers \l'h) it~ product'> ~i1l11'1i!) th~' 
care of bc-aut ifu] wearables. The TV ~'eddlllg' of ~t) k and 
its upk('('p is a ntllurnl for all concerned 
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4 . models 

\ 

ore If.incd by directOl Ray Nelson . Every mov""mcnt m,ut 
m.ke /I plUlin'3 pictll.e when III.hioRI lI,e being displayed 

5 . commentary ;. utefully chcdced by Min H.wley during reh ...... 
,,1,IOf fcmini,.. ... viewtls quidly calch 'lId.;o" ItlfOU 

9 . p&G buys Ille .how. Bill Ram,.y li,nt fOII,,';)nl," DuM,n!'. H um 
Gri"', .nd Benton & 8,,,,1,,, W.lle. (,,;'3 10:lk on 

6 . studio , I DuMont', John W.n,m,ke, ;"IIIIII.I;on hu ,I. m'ny .1 li~ 
n model. mllke':collume .nd acceslo, y ,I'I.n"" in orde r th.t 

10 . commercial i. designed n /I logic.1 P.ft of 'uhion leleust, demon. 
s!" lin,) the COlfect luds;n! '.11t 0 1 mil.dy', ", •• drabe 



typic'! , ~ F.shions on p ••• de" p'elenl.Jtion each week . It 's. beeh ... e o f .cti .. ity 
m.y find one:ilem she'd like 10 own. Moll leleeut I .. hionlll,n Ihe price '.!.mul 

• promotion to ,roeer is pl.nned. This is vil.1 since he ,enOH. Iy doesn'l 
... iew. women's pro'.!,.m. A'.!ency's S.own B!)he (Ii'.!hl) checks 

~=-.-..... ;:,~~~,; .... :: -

7 . plot 

\ 
(I "" 

is wiliten lor each pro'.!r.m '0 that ,ood fnhion is well demon. 
st .. ted. (.bove) Aunty isn't impressed by boy's I.tesl lo .. e Ii'.!ht 

8 . demonstrations Ire woven into each story 10 th.t produce in· 
lorm.tion is .chie .. ed without p.in to viewtl 

12 . reaction 10 pro'.!"m is Frequently immedi.te u viewell phone 10 
uk whe.e they eln purch •• e ilems leen On pro'.! .. m 
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PART SIX 
OF A SERIES 

S~LES 
NIAN~GERS' 
LAMENrl~ 

report 1(lIOp SHieS m.1nagcmcllt and ther('
fore ndn>rtislIlj! policy is more often ttKln 
l10t St'! by the sales vp. TIllis the 1<1111('I1(S 

o f s.1ks managers on hrondcflSt advert is ing 
nrc \';tn1 and !X'G1US(' they have gOl1e Ull

answered III n llumlX'r of C:lS('S ~ponsors 

havC' dropIX'd radio as a Il)('dlllni. 

·'S.1Jc~ for our product'> C<ln'! he iodi. 
c:Itcd h) nn) boxtop fOTlTlul:l," explains 
the sal~ Illnnagcr of a grc:1I sh()(' manu_ 
fanuTcr who used hroadCOlst ad\'cTtislIlg 
for a number of years nlld th<.'t\ shelved it. 
"Our progrmns ilppnrcntly hOld a J!rcnt 
hqcnmg nudlcl1re, our fan mail wa" inter
CStUl~ rcadmg hut our sales did not risc, 
as Ihcy should, when mOTe 111One), I" 
pOUTed UHC) ad\'crt ising. A slX'ClaJ survey 
which we conducted pro\'cd that WI' had 
cst ilhlishcd ou r tradt· name Oil the lip~ of 
11 good ;:('j,(IllCllt of Ihe women of Amcrica 
(wc ~t'li WOIl1('Il'S ~hocs) hllt r:ldio jllst 
didn't produce OlJlparcmly the dcsil1' to 
huy our product, Wc just couldn't eTl(eT
win thcm into our dCOlkrs." 

EX:!lllmation of the ~cripts of thc shows 
o( tlllS :Id\'crt iscr indicatc" Ihat a grea t 
deal of attention Iva~ giw\I 10 thc pro
gr<11l1 ;lI1d the cstablishing of the spollSllr's 
trade name, but that the commercials did 
nOI crc:lte a deSIf(' for o\',11eT~hlp of their 
sh()('s. The sales managcr adlllittl'd that 1It.=--- "\\'{"ft' nflt ill ~ho"' busine"$. 

\Ve W:ll 1l to do ollr public 
<'('T\ lung direct. Our Silks policiC's and 
our product~ hUlld OUT WJOd-wil l: we dOll't 
c~lX'ct our cOIl'oratc ll:lll1C to carr)' our 
llll'rciJalldlsc, 'ill wt' don't :ldv{'rti~c to 

build good-"Ill hut \0 ~cll our product" 
which ill turn hllild public accC'ptnllce 
(or us." 

thinkmj.! fm lll which ~prin g... the laments the agency and the adl'eTtising manil]:lcT 
of o"er 50'-;: of t he nation's sales man- of the firm were of the opinion that it WilS 
aJ,:ers if SI'0-';SOI\'5 cross-section can he illlpossihie to scll shoc~ via thc air and 
proJl'C'ted In illl s.1 1l's 1I1illlilge13 of l1iltional th:!! the actu:!1 sell ing .. llOUld he kft to the 
ad"crtisers. II '~ not lUlL'XJX'ctcd that retailcf, ,\ tllemo from thl' ild-man to his 
s.1les nl:lnager<; think in terms of sales first c1uef lIlideriu1('d the fact thilt to his lIund 
and fed that sak~ should build further r:ldio could onl} "hring 'Clll in." not pTC
sa lcs :llld thc lIeccs~a ry good-will. How- scll thClll, The s,11cs manaj!('T's I:ltllem ill 

('vcr. It must he kept in mind at :1 11 tin1('S this case should haw he('ll directed <lI his 
Th;>t, In one p:lragraph, ~pdl, OUt thc that over Mr-; of all ad\'l'rtr~ing malmgcr.'< 

I, TI ... n'· ... I"" IIl1w h lall. "I' ,ullli.'I1I· . .... <llI< l lo'l lit ll .... f ,. .. II·s 
:!. '\.'1"01'1 .... a], · .... "\('. ·lI lh.,,. !!"n"rall~ h :II I' 10" 11111<· 11 

"n'~p'T I" f"r li'l! ' "I' all l li"l'il~ alld 1''' 111 :] <"1 a, I,,',·li,. i ll;: 
111"11 alld I'n·,. id .. , l l ,. ,,"l~' 

:1. 01111 ;1 .. mall p"rlioll "f Ih.· lIal i"Il '~ ], rua d .. a,.,l ill l! .... Ia
li"I;" 011'1' prl>lliulio .. al m ind"ll 

I, f:"", , .. ' I~ 1",1""",1 ... 1011;011,. a ll. 1 " l lol .,,. ,, !<- 11,·a l.·"", III 
II ... ir an'a .. :In' illfn"I III" 11 

,J, Fa.'1 Illal ,.,, 111,. ,.,lali •• ,I'" an' o'l'r-I"' i''1' ,1 i .. lIi.I<I'· '1 ill 
l"lal 1I,· II.url. ,'" ... 1 .. 

fo. F, ·",.. \ ;, 1 i"" ... tid i, I' r a li d il·IU',.,., ill n,l; tI iO Il ~ 1I i ll " i I 1. I I u ·i r 
I''' ''''r, :-;"11 11' ;;0.0011 \\:.\1 I>I II I.,\. ... an' o lll ,...d<l h) 1. 111111 
" all ,. lali"I1 .... ],11 1 ) "11 ' .1 11"11 ' 1' 1. 111011 i l h~ Ih,·irral.·I·ar. b 

•. IHnT I 'liail P""III"li"1l al ,,"lali"l1 ]",<'1 i,., !!" l l<'rall ~ i l1<'111 
:1 11.1 1I I!n'al p: , r l of 11, ' 1".,1'1. Illaili ll !! .... i,., :1 1 .. " IH. ~r<'a l 

.. lIal •• · ... 
II. Ilruad " a ",k r", lall. al"'l1l I.", 111,1<,11 a.h,·r li ", ill ).! "II I I,, · 

air ;111 .1 01 .. 11<111. iu;..:: allll .. 1 i I "I ... " i I· ... 1110" ; " i l h i ll I l lI' ir 
Ilo,.,'r III ,., 1,,1' il 

-, 

:Id\'crtl~ing ;lRencr :Ind adwrtising de
partment, Ilot the Illediulll, Nevcrthe
lc .. ~, thert' ;>re htcrnlly hundreds of ad\,er_ 
tising m:!I1agCI'S who feci that selling 
~hould he aw."dcd on the :lir ill f:lvor of 
wha t thc) m il a,l\'cnising. Thcy f,'el 
that punch) col1ll11e rci al~ nr(' scllmg and 
that hard hlttlllg ;>d\,('rti .. ing Isn't "111 

kc<'pillg wi th the dl:;!nil) of ou)' finn." 
Th,'), h:l\c )l" to k:'111 Ihc d]lf('Tcnce 
bl't\\Cl'll dfl'C'(J\'C "rcaSOI1 wh~" copy anJ 
I1cn'e-"'rncking lcl'etl t i\-e C01l1111Crci:lk 

It'~ lllorC dilhcult to get "rca'<ln \\'hy" 
cOl'racro:>s wilhout dm'Ulg 1i~teller; but a 
pan In l audJ\'llce "hich he:ll's product facts 
IS worth a to ta l audience that hcarsonlr:l 
tr:lde nall ll' and olwioll~ slogan". It Ims 
bccn many )'cm~ sinc(' Ilctworks and ~(,1-
t IOII ~ !iu'bade dil('ct-:.l'lIin~ copr but thcl(' 
!Ire .. ul1 tOOll1:1l1), advl'n isilll! agCIlCll'S :ll1d 
ad-I1l~U1al!l'p" say their sales - manager 
chief~. "ho :1\'oi<l, a~ IllOugh Ih" pl:l,!:(uc, 
rca l rl'ason-whr copy in air c~lHinui t y, 

I_Kk o( ~:1k~ elrl'c t i\'('r1l'~~ data is a 
b:1sic ObJl·ctiOIl th:!1 -':l ll''I managers h:l\'(, 

SPO NSOR 
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10 .1 I1 ,I~h crll:'lng n)Cdi<l hut to br(hlCkill>t
Ing csl'cciall) . They h,H'e an enormous 
re:,pl.·ct for s,1lcsm,1l1ship alld all aln.uing 
rciuctance to credit ad\wt ising with b.1sic 
credit for cH:lisumer product acceptallCl'. 
TIll'Y ill:.ist that advertising must carry 
its sh:lrc nf the sil les burdell . 

"11 11.~rc is no reaSC'n why bro,.'l (,lcllst "d · 
vertisillJ,! slwHrld b.,.. looked upon as an 
opcratiu.t.: expeme. It should be ron· 
s iocred liS :l s.1ks cxpcll5c. Onl)' then 
will an :ld\'ertising man No considered by 
most nl.1na~(· lIlCllts as producth'e," is the 
way one sales executh'e puts it, 

With full rellli:ation of the ri\'alry be· 
t\\'t.'Cn S ill'S and tKh'cnising, on,' corporn
tion 1l1;lkes ils sOl les n1.1nagcrs also its ad· 
vertising ImrnagefS with the title "sales 
and advertising manager." TIlUS then,' 
can oc no con nie! bct \\"CC1i t hl.· $;lll'S and 
Ihe ad\'ert isill/.! objccth'es ill Ihis p.1r_ 
ticu lar fiml, (What it docs 10 the nerws 
of some of the exc('utives involwd is sOllle· 
thin~ else :1gain.) Bro.10Casiing has lost 
nl.1ny an a,h wt ising scheduk' l.x.>Grusc the 
man \\'110 has had to Illeet a Sp('('if"IC sales 
qUOla has been sold on the belief that 
radiu is nOI all "immediatc impacl 
IlX-diUIll.·· 111e lfirth of Ihe nl.1tter is that 
the a ir like any other mcdiulll can do the 
job assigned to it, ·n .e trouble is th,lt 
most na tion:!1 advert isers thcl1lsclves 
haven' l set their si)!hts on imrnC'd i.1t(' s..1les 
from bro,.1dcast :!d\'ertising. 

111e S(.'<Olld most important gripe of 
s,1 1cs lllanaJ,.'e rs 0'101 )' be found in the fac l 
t11.1t IlKlIlCy must lx' srent to prolHote 
broadcast ad\'ef t ising. "It would appeal 
th:u the cost of time and talent is the 

furth.:st from thc fact. \\' ... lind that II'!> 
important to h:ln' a public relatlOlls cam· 
p.1ign planned, TIlis. whil<' not costing 
tllC $225,000 whidl Lucky S trih' ~pellt 
dunng the firs t year of it!> spolI!>(lfship of 
the J:lCk Bl'nilY program. runs UII O fin' 
fi gurcs nnd beltef \'ery qUickl)'. We don' t 
have III do thm with bl,lck and whi te 'ld· 
"('rtbillg, I know that such :1 Cllmpa ign 
increases the audience for our advertil!.ing 
but it's ne\'ef included in nur bro:ldcast 
ad,'ertising costs. It 's snc:lked up on us 
a ft er wc've decided on a campaign :md 
bought th(' pl'Of,:ralll and thc tinK'. 
[nher our advertising lIlanag('r OIl the 
acrount l'xccuti\,e of nur agency sidles up 
tn us \\'i lh the suggl'Slion that \>,c ouglll 10 

"insure" the SUCC('$S of our ~hl1w by CI\1-

ploying a press <l)!cnt. Thl11 therc is t<1 lk 
of a budget for the public rclillion s IlUlIl 

and su Oil, ineluding a cocktail p:lrt)' ftlr 
the pr("SS, which fr('quC'llIly ..,NS b.1ck <1 
sponsor <1 nolher $ 1,000. 

" If you refuse to kick'lll, rou're a 
chcapsk.1tc and so you oka) the advertis· 
ing (k'partrnctlt's requC!>1. E\'ery lime I 
do il. it gets IUC hot umk'l' the collar. 
This is the firsl time 1'\'1" had ,he nppnr_ 
tunity of sollnding olr. I kllow th.1t Illr 
f('ClinA$ about tIll'S(' '('Xtr:1 added' ex· 
lX'nses arc nnl uniquc wi th llIe. so my 
anonymity won't be ill\·a,kd when you 
prillt these fncts. 'nlC party l.·xpens.."S arc 
billed to us through the a!!Cllc), and tlS 

tlllMlgh to add insu lt tn injllr}' the ,Igenc)' 
:ldds ils 15/'; 10 the bill. I know thm 
bro.1dcast ing IS a different fonn of a,h'cr
tising but hidden cnsts arc no Olore ac
ceptable to us in radio th:1I1 the) a rc in 

kl>S sales manager" .Ip~ar to nhJl'l t tfl 
"hidden (nst ~," Tlnt's be'C'lU~ J:rl.H 
corpor.1tluns han' contingency fund" 
which an' SCt aSlde fi,r the very purpn!ol.' .,f 
covering un~XrllX l cd expenses of Ul'er,l
lion. 1\1:111 ) and sundr)' arc the Ill'nh 
Ihal a rc chargl'd OIgo1inl!.t the"" special 
fuud s. It ·s a good thin;::-. S.1Y most saks 
\,p's, thm audilOrs have ocen trllllwd 11111 
to qucstion too ex/lolusliv('ly items d1ar.t.:l·d 
against COfltlllgellcy budgets. "If Ihey 
did we'd ha\'(' to th ink up a lot of lIew 
na mes III co\'er o ld sales expenses." ex· 
plained the s:l les chicl' of a multi'lllllHon 
dollar c.lrpllrOitilwl, 

"\\le' \'c ne\'l' r haJ a program on thl' 
air, exc'-111 a daytime serial tha t didn'l 
develop a vcritable plumed tail of extras." 
stated one di\'i~ion:l l s:llcs.ad\·C'rllsing 
ex('Cut ive of a food corporat ioll, "We're 
used 10 the plume by now but it irritalCS 
liS nc\'Crlhc1css every timc iI'S rushed 
into Ollr faces ," was his posl<eript. 

10t;11 co:.t of IIsio/.! the air tn 5(,1 1 IrM?rchan· mher ruedia, " 

s..11es Illana/!crs <Ire constantly ""·orriCl..! 
about okaying a bro.,dcast advcrtiSing 
Iheme th<1 1 h.un·t lx'CIl pre.testc:i. 11lc) 
feci that ( '\'('11 Ihe best of th(' prc-te~tin l! 

formulas den'loped thus far nrc tola lly 
inadt"<juate gaug('$ of w'hat will :lIld will 
not sell. T hc)' feci that Schwerin's p,1nels 
arc Ion lIletropolitan in their composit ion, 
that \\I('Sley's galvanom:::ter s.1ll1plcs tOO 
few consumers fi nd is too "big cit y" in its 
s.1rnplc, and tha t Tc1dox dmsn' , report on 
conliliercial cfft'('tiwncss. They also have 
li ttle f:li lh in ad.a)!Cflc)' "consumer 
p.1ncls," 11lc), fccl that Industrial Sur
ve)'s' p.1nd operation is helpful bU I nor 
conelusi\'{' and thnt Nielsen's COIlstllll{'r 
index may eventually help thcm bu t thilt 
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"Uncle E l m lt"~ Song Circle" on WEEI , wilh ho mespun phi losophy and hymns, mokes New En gland gluting card bu yerl ow .. , o f Gibon Art 
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GREETING CARDS 
011 .Im 

S~'I1\l1IlCI1l is big husiness 
..... iIlK'SS owr $24,O On , Ooo 

~pull 111 rildio tllls ycar 10 ~p() lIsor ' ..... 0 
dO~('ll ~oap operas. The ~(,l lIill1l'llIal ilP

pC:ll wilieh mnkc {i;"I} I inK' lIr:ulKll ic M'rials 
~o popular i~ also hig bll~ill('s' (or JOn· 
odd L' S. gr~"'li llg card publi .. lll'fS. Grl't .. t 

Ill/.! card qks at the wh"lc .. alc levc1 in 
1')41' \\",11 top $85,000,000. 1\\ ret ail , 
with all :J\l'rage IHark.up Ht 10(1' ;, !Ill' 
"U Ill 1".11 o.u,t-'d $ 1'iO,{X)O,(~)I). 

ror }t'OIf-', till' grC'Cting G ird bu .. mc,s 
ha~ " cell Olll of qrange selling COIl1ro1 -
diction", lhoadC:l .. t at!\,l'Ill,ing hn .. dOllc 
all OIlI"';lIldlllg Job for a (t'\1 gr('('ting 
GIrd lllanufad U l'n~, l1~Hahly the K:Ulsas 
Ci t ) firm 01 11al1 Brothers, Inc. R;ldio 
has created "hr:lIld conscious" huy illg of 

l4 

grccting cards \\'herc tilth.' sllch hll}'in/.: 
was done bermc. Survcys tod:l}' show 
th;'] t as Il luch as 5U('; of the CUStOlllcrs nt 
gr('(' l illg card counters look first for 
tradcnmrks. and then for style ilnd p rice, 

The largl'~t finn s (they're also the rcal 
advertiS(-'rs) arc in the (;{l-callcd "d~'alcr 
gmup" who sell d<1 a large sail's forcc to 
llIdi\' idu<11 ~t()f('S, or groups of stnn."S, 
The four la rgl'~ t (Inns in thi ~ groll ]' arc 
the four klrg('~t in tile cl1tir~' gn.'l'ting
cilrd lIlduSlrY 11.111 Brothers, Inc. ; Gih
son Art Conlp<llly; Norcross, 11K.; and 
Rust Craft Puhli~hil1g Com]'nny. To
gl'ther, tilei r combined \ail's account lor 
';0' ; of the dollar VOlllllll' of the hu\il1eSS, 
Th(') art' as kCCl1ly COIllIX'tltive a~ 1\ lacy's 
and Chllhd's during <111 ,'ugu~t fur SOlk, 

T he), s teal ideas frolll ('<lch other wit h 
the tongue-in-check nOllchalanC(' of Hol
lywood gag writ(,rs. ,'II fOllr havc used 
bro;ldcast advcrtising wi th varying: de
grecs of success, hut the radio success of 
Ilall Brothers SII1Ce 19.;0 has bcenlOlfgd y 
ignored by nt Iwr industr}' knders and by 
Ihe greeting card induslI,}, ill generni. 

This is sUrprising in de\\' of Ihe f:1C t 
Ih.lt I latl's <1ir ~Ihng has lx'Il~'fih'd thc 
}e:n-rol111d s.1 ID curn's of tl1e cn t ire 
industry. \\'hell I k ill Brothers fir5t C:1I11(' 
to r.1dio to dO:1 net work ~cIlil1g job eight 
)('ars .1go, thc grcel ing card bliSille1>S "till 
did a '-'e;lsol1al hli si nl"S~, nnd marked t illle 
bl.' t l'>'eCI1 the pt.'aks in I he sales charts. 

Today , the greeting card husi ness is 
firmly on a 52-wCI..'k basis. Christmas 
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Tilt' qucstion of 
how Illuch mOrley 
orralhcr what per
('('Ill of its }!ross 
r('\'eflue a Sial ion 
5hol.lld Spt'lld in 
promoting com
Il1cr('i:J 1 prOj.:rams 
is rC:llly the S6-too 
one. Durin},! the 
('ou rse of a busi· 

m"'~ week Ihi, q U('<; tiOn Cl!lIll'~ up at le:lst 
a doZ('1I tilllt'" and qUill' ffililkly after 
} l'ar" o f eXfx'ncncc there s till sccms to tx,. 
no singk Flrdsllck to apply. Ilo"'('\,('r, 
nn i:>uSlIll"'S has ('\('r ~'Cn ~trcccs~(tli Iha t 
dOC"- nor u!>(' IIk'Tch:mdisin j! :15 a 1m) for 

"1:l1ing. There an' I"~I CI(CeUUll n:asollS 
why stalions :'lnd nl'tworb should pro
IHOIe rmgralll~: 

1. The oilly way to build audit'IK\.' 
is to te ll prosp .. 'C tI\'{' listeners Wh.11 
),ou 1m\'\: 10 off,'r them. 

2. IncreaS('d fludlcnn' lIll'ans in. 
Crl'<lSt-d raling~ which Im'an [ncr,'as<:d 
bu,ul4."is. 

II gcncral1} rolJm ... ~ that progr;Ul1S 

y,il ich Slx'mlll hilU' 111(' gn;aU"'1 rotcntia l 
for capturmg ;u ldi<nC( .... arc Ihose 1111I(:h 
ar .. pmnlOtl'tl thl' ilIost "ll1l' fe is a dlf{'Ct 
rd:nioll!>hip o f riidlO 1'rt>lI l(1t ion LO, for 
l'xalllpl(', dl'partllll'llt \Ior(" a dl'l'l1i ~ing" 

A depannll"1lI <;Inll: 11111 ad\"(' rti ..... it ~ 

most s,"lkahk goods 10 :lItl"lll"l hu),("rs into 
It~ stoR"" WIII!t- ill Ih(, sh)rt tht., NI}Cr i, 
("XI'O'>{'d to fl th~T mcrChalldl"l for sal('" 
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lJlr. Sponsor asks ••• 

" '1'0 lit" fllll~ (·llt ·c· lilt ' , III'1\\orl~ til' ~I'0' t 'olllnu; r 
C' iotl pnlJ:!ralllS ofll'lI IIt.' t ' tI :.rood prollwlioll alld 
1111 ' 1'( ,11 a IHI i!'ii II go h~ ~ t a' JOIl S t 'a rr~ ill:.r l II C 11\. Ilow 
IIII1C ' II i,l til( ' w:'," tlf !'iUt·1I ~1 ' 1' \"i( ' t'!'i !'illCll lld 11(' 1-

\\()rli!'i and ~ Iatjll;l !'i pl'u,' idt '?" 

R G R tf I Viu ·P,elidefll 
, . e 19 Willie""" Ph",m"ul Comp"nl', N, Y. 

Thl' ~"l l1ll' holds tnlC f<)r radio promolion, 
A .. trtmg program promoted 10 its fulk'S l 
will a ll r:'ICt lislCtIers to a stal ion and 
\\ hile a t the dia l sctting the list('11ers arc in 
a IX'Un po-ition to h,' ('XllOSCd to follow_ 
ing programs. 

1\ srudy o f s t:lticns shows thai those 
\\ho in the polSI i,aw Ix'cn he;l l'), pro
moters ar~' t he oncs who arc nOli' in the 
(' l1viable position o( being commerci,1 11), 
the most profitable. "nlC aler t s tat ioll 
manager u:.cs p rogram promO( iOI1 :IS a 
tool not only to S('("me audi(,nce. btu a l<;() 
10 pl'Omou' Ihc sale of time o n a s l:ltion 
klC':llJy. His c:llllcttcrs promincntly dis
pln},('d 0 11 :111 t)'l'\('5 of prol1lolioll I('ad 
loca l adwrtiS('rs to 1'\(' liel'(' Iha t his i~ a 
wi,k ' :lwakc sl ron:;f ly-s."l lc:lbl(, ad\,(' rti~ illg 

Ilwdium. 
'1'1;0 OIlt:RI't:l[)ER 

Diuclor , Acll't'fl isillg [.ir /'romolirm 
A ue, Nell' \ 'ork 

It is our po licy 
hert' a t Wl)SU 
a n d \\' DSU _ T\, 
ne\'('f 10 U~· aJ s ill 
loca l II('WSpnpl'h 
10 prolllote na · 
tional selec tiv c 
programs, Of any 
OIhn programs fo r 
thai matter" TI'H.' 
ncw~l'apcr~ d(\ 

alklC<lW 11 Ill1lm-J ,1l11OUlH of 51),1CC on <l 
Cflll rtCSy h1Sis 10 liS fOf a " Radio Ili-
111\',," Cf! lunm. 
WD~U dot.,~ place ads, s horls, ( ':ltun:s, 

piCIlI!""', ('tc" III a \\l'ckly rubhcatioll d,'
I'ot,'d l'~c1u ~ i \'('ly to radio nnd widely 
circulatnl ; 1II")11~ our lisu 'nin),! audl('IICt.'. 
\\ '(' hal'(' (ound this Illl'diulll, T11(, lilliS
Ir<ll(',/ 1'1 ('s~, 10 be lIl<)St dkctin' :In<l \1 C 
('mpkl), It IIlOf(, ('x t('lI~h ·clr than d(I('~ aliY 
OIhcr IllC.11 slat ion" The I1l'H('rinlu<;('l.1 in 

t llc ['r(,55 is aillled at ballyhooing pro
grams a nd slx'("ial {'I'Cllts, 

Perhaps thc most poI('llI rea<;on for our 
not promo ting na tional SCICCth'e adl'cr
t ising: is thnt our r.l1CS for Ihis t} pc of 
radio adl"crtising: an' COIlIl""lr.'IIi1c1) low 
in proportion to our adl"CTtising budgct. 
If we were to hnl'(' our "praiSt.' r) .. plug it , 
1l,1t11rally tilt.' sponsors' costs would in_ 
cr<.'ase SiIlCl' our 0"'011 opt.'ra tiona l cost 
IIl)uld increase, 

Tilis policy lI'il ll fq!ard 10 national 
sell'C1 iv(, promotion is ba.;cd on cold busi
ness l·xpcril'llce. Actually, Ihe s ponSOf 
10St.·~ link or nothing:. WOSU llI:1illtains 
:I consi<;tC1ulr excdklll Hooper ratil1~. 

CIIARL~:S PRICE 

Atllt'Tlisi/lg Aldlld,~('f 
1I "f)SU, N('II.' OrlcmlS 

Ilo\\' much pro
gr:llll promoliol1 
should a ne twork 
provide its adn' r
ti :.ers? Th{'f("s 
r(,:llIy 110 answer 
o tlw r Ih :l l1 thI S 

j!l'llt.' r.1 llt )': "morc 
Ih:lll the pfogram 
IW<.JS" " 

Sp t'aking for 
most l1l'tworks, bill particularl ), (or CBS, 
nil adwrtiser can eXl"x'ct a cumplt'l(, pro
mo tion cam J">olign for his program, 1I'1](,lh(' r 
11 he fiftl'l.:n nlJllIJ\t'<; da} lillI(', once :I 
\\cck : 11 half-hou r !>Irip, or an ('vt'llill~ 

(ull-hour once :I \Il't'k. 
P rogram prollJotion 1I1erch<llkfi~ill~ of 

:I progranl to I'ro;.p(,( livl' aw.h(·nn..;; is a 
~rliCt· of radio 01'('1" and ah(l\'(' ils r:He 
(";Jrd . It 's for (r('('. ,\lId all nd\'(,lti~-,r 

shoulJ conI\' to mdlll 1'(':1 .1) to c:lpitahzc 
0 11 this 5('J'\'ia' :tnd at 111(' ~; II" (, tilllt', 
prq'an'd to acn'krall' tlk' ('11(11 t .. of a net-

(P/r<.1S(' IUTII /" P.lg(' oJ") 

SPONSOR 



. . YOU CAN 
REDUCE YOUR 

1949 SALES COSTS 
in tk DETROIT t4~ 

UJe'lJ,e qo.iH-r; 50 kw.. cd 800 ke. 
eu~in '49 

This G reater Voice, fostering Good W ill on both sides of the borde r, will give the 

Detroit Area 's Besl Rad io Buy oil new sell ing wallop be yond duplicat ion in this region! 

Guardian Bldg ., De lroit 26 
J . E. Campeau , Presiden t 

Adam J. Young , Jr .} IIIC., Nat'J Rep. 
II. N. S lovin (:;I Co., Canadian Rep. 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 
5,000 Walls Day and Night-BOO kc.-Mutual Broadcasting System 
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/ Broken I,nl shows KlnSf! C.ty'S pr im"y 
• IIldl IUfliOI)' IS delermln'd by Dr. W. D. I 6ry.nl. KlnSiS CIty " sutch,sE. 

(
Blick lin n show the proyed 
.5 mill ivolt contour 01 liMBe 
I nd I'ifRM. 

The K]o.mC·KFRM Team is the only single 
Kansas City broadcaster to provide com· 
plete, economical co\'cragc of the great 
Kansas City trade area. 

\~ith programming from Kansas City, the 
Team has a potential audience within the 
proved 0.5 m\'/m contour, 35 illustrated, of 
3,659.828 people ... all importaOl consum· 
c rs in th is rich Heart of America market. 

,-
i. '1 

~.-. 
• 

• j 
,._i 

Red Showl (oncentrated KfRM Irslener uu 
IS de ttrmlned by Sijmm,r ml,l count on 
this lIt loon only. ", ,,I ' ,ctllltd t.om 2Sl 
COU"Io'I I~ 11 stiles 

The KMBC·KFRM Team provides. tOo, 
for the first lime. , ·aluablc service (0 the 
listeners in thi s territory. Market broadcasts 
come direct from the Kansas City Stock· 
yards. grain. poultry and produce quota· 
tions are right up to the minute. and 
practical programs on agricultural prob· 
lems are dai ly features direct from the 
KMBC·KFRM Service Farm. 

The KMBC-KFRM Team Serves 3,659,828* People .. 
7th Old.,. CIS Affillat. 

KMBC 
OF KANSAS CITY 

$000 on 980 

~\.&rb 
~1I 

Represented Nationally by 
FREE & PETERS. IHC. 

OWNED AND OPERATED B Y M I DLA N D BRO A D CASTIN G COM PAN ':' 
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"Is there a heart ,h3, musIC (annOI 

melt?" james Beattie, the Scottish poct, 

asked the question some 200 ~'ears ago. 

It ""'as purely rhetorical. of cou rse. H e 

kne ""'. as smHt ad~ertisers ha\'e since 

learned, that music melts all heartS." 

and lo iS of sales resisl3nce, too, Ask the 

ad \enis(fs ",,·ho use WOXH ... the Sta· 

tion that's all music and such good mu sic 

Ihal more than half J mIllion Ne"'" York 

families can't teaf their cars 3""'3)' fr om 

II. The\" re choice f amiltcs ... t he choicest 

In this choicest of all markets, They 

10\e good things as they lo\e good 

musIc ... and can afford 10 hu,' them, 

100. If ~ou'\'e got somethIng you'd Idce 

mclted In to the pure gold of profi'", 

call Circle 5 SS6G. 

a.tj 0 \'IQXR r M 

RADIO STAIIDfl S or TilE fl(W YORK TlM(S 

THE FARM CIRCLE 
(Colltim~t'dfrol!l P<1gt' 28) 

• IICl>, ;md novel ty sell'Ctiolls, With littlc ur 
no swing or "cocktail" lI1usic. Live 
lalt'I11 groups such as The I\klody 
Rangcrs; The C"IUlllbiall Singers (t welvl..'~ 
\'oice colored male chonls); The Cra\\{ord 
Brolhers (gospel singers): AI ROgl'TS 
tb;ll1ad singer). etc, together ""i ll l records 
and t\\'o transcrip tion lihraries enabk the 
station to keep tlll'ir music like their 
listeners \\';1111 it . 

The Rural Radio i\!etwork ( lt hilca, 
N. Y.) is a major operation to rcach nlral 
alldil..'nccs th rough FJ\I bro.1dcasting with 
programs dlosign"d strictly for thclll. 
RRN's \\1lOlc ilppro.1ch to the programing 
problem is baSl.'d on the sludy of local 
tastes and prcfcrencl..'s. 

RRi\!, whicll carries 110 soap 01X'ras, has 
found thl'ir listeners like folk and westefl] 
!tint'S pro\,idL'd IheY'f(' wcll-performed 
;md straight. To 1l10~t of liS, hi llbilly, a nd 
fo lk o r \\'(.'Stern, :ll"e iden t ical, undis
tinguishahle, Yet to lo\'e rs of I (appiurss, 
or f IQUIe Ot! 1111' l~illIge the differellcc is 
marked .1nd decided, BUI RRN mIdi
ences '1 150 like a certilin amount of 
classical, semi-classic;) 1 ;)nd popular music. 

I t is worth 110ling that despite the o\'er
whelming popularity o( "old time" nnd 
rcligious music, thl..'re is mILch ~'\'idence 

of considerable listening alllolL):: farm 
people to both classiCill and scmi-classical 
lHusic. 

1\ rCCl'nt check of 20 of it s slatiom 011 

nll'al program prderences by the Paul H. 
Ra)llX'r Compnn)', Inc., s tation repn'
selllatin:s, brought Ollt SOIlW intercsting 
facts. TIll' program research department 
Ulbilialed I"l'SUItS as follows: 

Western-hillbilly music tonk first place 
011 55(""; of the st;lIinns, while dramatic 
show~ \\ cre fi rst with lY ; of the stalions, 
Disk jock,;'>" pmgrmns of popular music 
\\'er<' first Oil 10'; and II,;'WS ami c1assiG,1 
music "11 5"'; of the sliltiolls. This is ,I sig
nificant l'aziatiOIl of Ihe natioll,,1 pOl'u
larit)' r:tnkil1g of ~uch I'f(,gram~ ill the 
D~'pn rtmellt of Agricu ltu re sun'e}, {,( 
19-15, and seT\'l'S to point lip thc ill1port:t111 

dilli.'rences by individual areas. 
011 second_place listings in th~' R'l) mcr 

~un'e) 35('"; of Ihe ~t.1tioll s n;Hlll'd drama, 
ISr; named 11C\\'S III a lie with hillbillyo 
\\' l 'Hl ' m and I'opuiar diskiocke), nUISic. 
Tell pi.'r cellt namcd d:lssical music as 
second"m('~t popular. 1\11') tl1('r lOr; of 
Il1e- stations rrrl>l1rted cI;ls~i cnl music .15 
third most popular with rurnl listcllers. 

It i~ !!l'lIcrally conceded hy millly ~ta
tioll progr:ul1 lX'opic that porulilr nel_ 
\\ork dramalic ami \'a ril'ty shows l,ull the 
1i0!1'" ~ltan.' of I1Ifal allciknces as t lll'Y do 

in IHO~t mhl'r cases ~'xcept \\11ere inde
pendent stations compete st rongly with 
major sport nttractions, 

Famous shows like Tile Nd/imwJ Born 
U(I)ZCl? (WLS), Grand Ole Opry (\\'SM), 
and others equall}' potCfl I but less puhli
ci:ed don't compete against strong I1 l..'t
work lineups. since the Itayr ide-hocdo\\ll 
type of slluw is commonly a Saturday 
night (eatu re. T he)' nm from one to 
thr('(' hours wi th ntallY different sponsors 
tllldefWriting the v<lri(llls S<.'g/l1ents. This 
phcl"lOmenally successful fomm t features 
01 heart}" gi\,e-:llld·take humor c1oS('ly 
tit'd-in wit h the music. 

Fann audiences generally sho\\' il dis... 
t inct bias in favOf of the less sophisti
cated, "cornier" type of drama and 
variet}' sholl'-. 

• I .hllll"".V SI'O,'SOIl "1 ... 1 ,"'"11 nph ... lhi, ,.. .. ,,/, 

SMITH BROTHERS 
(Colllilluedjroni page 25) 

thilt after years of selllllg their products 
!(YJether the), wou ld sell them separately, 
That polic}' is 1I0t likely to changc. 

Thl..' 1i.'S'>OIl Ihnt Smith Brothers learncd 
from their usc of the Godfrey show was 
JUSt the latest of a 101lg series oftrial-and
error experiences in radio, For Smith 
Brothers, their use of radio in most cases 
has been detcrmined llIore by \\'hal they 
SIIOII/(/II" 11:;<', than \\'hat th,,), should. 

Actual ly, the Snlith Brothers finn is onc 
of radio's earliest adl'ertisers, Thcy cmne 
to r.1dio in 1917, with an N BC show fea
turing "Scrappy" L1mbert ;)llJ Harry 
Hill rol , ,1 jOlles-anc! -Hflrl..'- tYIX' duo that 
sang- comic dittk'S and did "blackout" 
routilll'S for :1. half-hou r each lI"eek. TIle 
shOll" lasted through Ihc seasonal collgh 
cycles of '2(- '2S, '2S '29, '2() '10, and 
cam~' back in '3 1 '32. 

In 1931 they added another shOll", 
'rrmfr (llid "'(Irk , on CI3S (and laler on 
Biue) to bolsler their cil lllpaign to try to 
make their cough syrup the number one 
selk r. Tr;ldl' {Jlld ,\I,ITk' II"ne a pair of 
no"'-forgnttcl1 comics who acquired their 
radio nanws from the f.11ll0US "Trade and 
,\Iark" picl\lr~'s of til(' original beardl'd 
brothers, William allll ,'ndrew, that hav(' 
Ix"-'!l a stamlard itCl1l of Smilh advert ising 
since the ISiO's. 

Hoth ~how:., likl' :1.11 Smilh advertising, 
were on a )'urdy season;]1 basis. Thj~ was 
deto.'nnilll'<1 by Ihe (;1(1 that the incidence 
of cold ~ in the U. S. go<:s Il l' to nearly 20':'; 
in thc months bt'tll'l'l.' 11 Octobcr and 
April, and drops back w 5r-;' thc rC!>1 or 
the )'e;II', a lmm.t di~.al'p('aringin ~lllllmer, 

Still another show iliad,' a brief app('ar~ 
allCC in tholt sanll' '3 1- '32 >:\.'.15011. It lI"as 
thi.' N!Z/Imlll/ f~(!(/iQ Fonml, a S.1I lI rday 

(J'/e(lSC lum 10 f',lge 56) 
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J 
offers you ready-made audiences 

these 

for 

your sales story with popular 

programs of New York's first station 

co-op PROGRAMS 

Y o u g", fh~ h enefi ts of II big-time. ""ilSI-to-COBSI network sh ow, 

)'1'1 )'0" JUl Y o nl )" the \\' JZ " h"rl: of th e lola' co~l! Th" , -" r; "d 
"PI'~'"l~ of th"_,,, ,. h"w~ /th-., ) ' 00 ,,I n,o,,1 p;n-Ilu; n' sdcd;'-;, )'. 

PIANO PLAYHOUSE 12:30 pm Sundoy-SI'Jr
kling piano 11lUS; C "bred 1,)' O'HSI.1ndin~ 
artists Cy \\'ah ~ r, Sta ll Frr.-mall, EJrl Wild 
and ~ueSI stars. Milton ClOSS, Ol'crJ'S dis
tinguished CommrmJlor, cmc .. cs. 1':0"" in its 
fihh )'C3 r . th is brilliant show has a big and 
steady [011o" iIII':' 

MY FAVORITE STORY 3 :30 pm Sundar 
Ron~1J Colman is host and namuor, :u wel l 
as Slar, in these dramat izations oflia- ratu re's 
~reat.'S t Siorirs, dlO$t-n as dltiT fan)riles by 
fa mous folk of lIolI)'woOO. tolr. Colman has 
a ~uPI>Ortlng cast of oUlsundlnr: sn .'en and 
radio SlaTS in this ... ltat ing, glamorous show. 

BREAKFAST IN HOllYWOOD 2:00 pm 

Monday _ F,id".,. - ~\l",ost 1O,(X)(),OClO ,work, 
an au,li,,,,,' built up in sen n years on the' 
air, arc daily listeners to this fllll·fest. jo'-;.11 
250-,>ouod Jac l.: McElroy is me un J hJlf hOllr 
frolic. h's J program Iha l assures your m("5' 
sagl' J "a rm , friendly recl-prion. 

8AUKHAGE TALKING 1:00 pm Monday_Fr iday 

- Supah reponing slil1, accuracy ant! lisren· 
ab lr ddl\Try h3 ..... WOII IhlS dlslln/!uishnl 
COllum'malor his loyal (0110,,; 111:. 60 plT (I' ll! 
of his sponsors are In !ll t·i , s~ron.l, third or 
fourth y.'ar-hecau5c fh, y't'c founJ ho\\' well 
this prOj:ralll sdls for thel ll' 

PARTICIPATING PROGRAMS 

You ,,,.n link y uur prod lid ... ilh .,_,.-ilin,( n"m.,~ IIn,1 ,l!l n moroos 

1,1" ""s _ ,..-1 rhe "oSI is surprisin,(ly 10 .... . \,,<1 Ih .,s~- "ol" ,I"r 
" 'JZ s h ows prod",,~· T<'~ uII S 'or p"'! 

LUNCHEON AT THE LATIN QUARTER 1:35 pm 
Manday-friday -!'.laltl1i l\lc;>':,-lIis and 1I.·rb 
Shd.lon Ilack '<-Ill in at the btinQuam'r
a"d tlu,' ), pack a I.,trifie sal'-$ pUllch, too. 
T hey h,. ,·c a si nctrity Ihal pillS your product 
across to tllt;r Ii"" and lislt'nin/! audi,'nce in 
a soliJ , comincinlt way. 

THE flTZGERAlOS 8:15 am Monday_Saturday 

Etl alltl /'''I;""n Ori g;ll~f,-tI a hril!ht ~n.l 51'011-
tantotlS st}J., that wcan'S ,,'r,'cli"e sdling 
IUl'SSagC$ illlQ imcrcs(lul! con\ l"fulion. Their 
J II Jiu.{c is nOI ollly !Jrlt" anJ lupl-hul, 
what's most irnl'ort~nl, liStl-nns 1:0 out anti 
huy "ha! the j-it //!,ralds r"cOIlllll"nJ ! 

Cull til(: A BC spol Sliit-S ujJic{' m 'an'sl ),oll/ur in/ormatioll tlbollt lilly 
or a/l 0/ .fuse sltlliollS'-

WJZ _ New York 50,000 watts 770 kc KECA _ Los Angeles 5,000 walls 790 kc 

WENR _ Chicago 50.000 watts 890 kc WXYZ _ Detfoit 5,000 watts 1270 kc 

KGO - San Francisto 50,000 watts 810 kc WMAL - Washington 5,000 waIlS 630 kc 

ABC Pacific Network 

Am e rican Broadcasting Company 
41 



Sillgill ~ Sail. 
the man behind over 200 Successful sales curves 

Fur Ih e " pou,.or inkrc,. lc ol in sales. 5i ll;;ill' Sam present s H uniqlle 
IIl'l'orlunil~· . For III"cr ill r;ulin' ... hi 5 Lnr~' ha~ Ih e re l,cc' lI a I'cr:;o llalily 
liJ..l' S :l1II ... 1II'\(' t lic fot e a pru;; ralll ",('r ic." witl. s u c h au f1l1l st:IIHlin:.; 

rt'('lOrd of 1I1Il}"t sa le,; S IICCC"';::CS IIl1hruk.· u hy a s iu;.d c fnilllt.,. 

These an' ;;' tllll g " lah' III(' III,. Ilwt (·;.rry trCIlIt' IHIIIII ;;; wei!! ]I! 

I'tu"'III'C'lil'c ptu1!r:lI lI purc hasers .•. if ;; lIpportcd hy fa c t s. Aile! 
with 
fael s 

\, ' C IIa\ c ill :lIIUIIIL,III 'C • •• IIi :; 1t IIIUlI",r,.;, (~ ulI~ratlll :'lor~' le tter ... , c'C 
I't. ':.:.iull'; of real :Ipprcci:ll ioll In' :I.h'c rli ",crs thClllSc!"CS, 

l.c'forc aild anl't ," 'urics ha c ked willi Illc COll cre te figures . 

This 15-lllilllll c Iranscrilocd prnC; rlllll :.~ ri .. !!> is tlu' :.ho ... 

YUH \I ced In pru~l\l ce res "II .. , \\ ' rilc, wi rl' l or Iclc pllOlic 
T S I for filII d t'I:li l ... , Dt 'Io llill' Sill :,; ill ' Sam's Irclllt ' lId u,,~ 

l 'OJl ul : lrit~· a lii I 111111 , thr ,, 11(1'" is rC:I .iullalrl y I)riccd . 

SPONSOR 



THANSC HI PTION 

Singin ' S'lIu-Amcrif'a '8 ;:rcut C8 t 

r:ulio s,dCSlUall, Assi s ff' d hy Charlie 

;\f,lg'Hlllf C mltl hi s orchestra and 

fh c just ly famoll s :\IIIJlc lI S is t ers. 

• Immortal L(j\"C SO,,~S 

• \\ c~ 1 ""«r.III,, : 

• ' " ur II YIIIII t"r I he I)a ~ 

SALES, INC. , 117 West High St. 
Springfield. Ohio 
Telephone 2·4974 

New York-47 West 561h SI.. Co. 5-1544 Chicago-6l2 N, Michigan Ave .. Superior 3053 

Hollywood -638l Hollywood Blvd .• Hollywood 5600 
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I 

., H 
('----.. 

~~1·t~..i\\'f " 
'{ ~ ?' , --;:>----

I.lOC:ll _,,In,,ni,...'\'s ba~ th!';r :U!\"('r
ti,.inj.;' on HES l ' I.Ts ... au, 1 in Ihl' 
hilo:"hly COIllJldit;\·,· I'curia mark.,!, 
iocHI n:tail('r., buy ilion' JlmJ,;"I',Wl 
al,lt l annUUILH'U\('1Il tinl(' b) fa r "n 
")1111) than on an~- olh"I' I'colia 
station. II .... ·.··" why. 

SHARE OF AUDIENCE 
(; ...... ,.'. thall nil hth'r I' .. "i, ••• ". 
\"",. COI .\lH ISr u r ,1l'~'I" ~ \',-""" 
III. ~',IJ. \\ In •• r tt, .... '1. 0 , ..... 
tun _ .'d'" I~I ·I. 

PROGRAM know ~ How 
F~II .lnl! "r~lo • • \"" . .. I "t'..,.11 
", ""nl'''. . ~l ,.,h. r J""~""m 
1" , .... ""M, •• , .... M ou,,'~ II ""un 
h" "lIt.-rt .. """, '" .... klr T"l.~l 
... all ,.f t,', hR,,,,'1 1~''''ulI,J 

PROMOTION AND 
MERCHANDISING 
FOI.l. :ow \I.t:! ;" A"n""II~' n"."t~ 
w,.kly . n,·" 1"'1"'. , .nr 
~"r<I~ .1"1'1 .• ) ,h, .. I ", ,,,I 
•• • " ",rd."",!.,,,,,· 1'"l.h'·M"'" 

(iii NEW FACILITIES 
N.· .. • A.ll nll,1 1"1>1 I,m •• " 1 •. 1_ 
... ,ttI· ,\\1 ",Ih ~".""" '''IH' .·~I 
~t II" ~,I" ,·", , 1 I"ct,a~ol 
,."" '.0(' , . ,' .... "".1, ", II".,.\<, 
" ""d", 

IS" I III t Il. "H·" 11:-. 

-.0 " ·est :>21101 

SPONSOR'S EBB 
I krc I've 1'«.'11 hragging abollt SI'O:-';SOR 

hc."ing til(' tops in it ~ fIdd, I ha\'c ~ta t l'd, 

without fear of contr:ldiction, that the 
ma,!p:il1c's ar t ides and ('{btorials W'I.'Te to 
the I'oinl. excdlent ly wTinen and T(', 
nt'clce! Ihe considcn..:i opinion, of ex
tTl'lndy l'nldite ,!!entlcmen. 

Now, look what I find! 'n l(" phrasc 
" .. , murder bro.1d(';ls ls al a high ebb," 
I am IItterly confuscd b)' the lenn "high 
l'bb."· JUSI Ilhat i~ a high cbh? Is il a 
new figllre of speech with an indl'tennin 
ate meaning? Perhaps it could he ap
plied to Ill(" COltllllflisls and conmll'n
lalors who predlcled a Dcwey vk tory , 
Mnybc YOII could ~ny " ... thcy reC('i\'eJ 
Ihe news of Truman's \'iclilry in silence 
;lI1d IIl("ir f('ding~ weT(' at a high ehll." 
Thi~, of COIIT5C, would mean thm 11K}, 
didn·1 kllow "'hich end II;IS up (or do"'II ). 

Perhap" pm can en llghlen 11K', for if 
iI'S n j!ood phrase, I want 10 usc it nnd 
not h;)\'e people pointing Ille 0111 as "I hal 
dumb cluck who duesn·1 know wh;lt high 
ebb means."' 

C. W'L1E CAU)FIt 

,\ Imlll~er 

\\ 'flAN, (JwTlrsfoll. S, C. 
• ~1,(1',nlt '. I ,,~,' I~ "hh .. ·.I .~ -

MUSK LIBRARIES 

1\ 5 an clI"eC'utiI"C of IlII\' of I he trnnscrip
linn companies thar was honored in Ihe 
arl icll' emi rled f)rlll·/ Ol't'rlook Ille M14 sic 
Ubr,rry that nprll:arcd in your Oct()lX'r 
is' tll' I think it wflu ld oc m tller thought
k:.~ of me I\"l'fl' J nol to wrilc nnd express 
Illy ";I1('('re Ihanh In ),O ll nnd s r'O'~()I\, 

J am ~ Ill"l' Ihat other compmucs in Ih(' 

librar)' ousin('ss \\ho were included in thc 
art icle fcdlhe ... 111K' as I do and that t lll,.'Y, 
a~ I, rC;lli:(' thm till' well-prcparL'X! anid,: 
W ill go a Ion,!! wa) w",mrd:. corn'cting the 
ml~tmdl'Ts t :U1dir1g thm mall)' radio ~ ta 

t~Ul~ h,l\·l' reg.1Tdlll!! the u.'(' of lihrar}' 
t-I.'T\'icc. I U Ill) opini')ll , SI'ON ~()R, 11m ,ugh 
puhlica l ton of this :lr t iclc, has dOlw ;1 

gren t dC;'I1 for r;l\ho . 

SKIPPY 

BritT Low"" 
SIlI/ jllll l~rI<l/Jmr s n"('('/IIr 
, \ wlCi<l /c.l Prn.crtUli Srn i(l' 
j\' l ' 

T h.1t" :1 lernh( 'lor} }'(ll l ha\'l' ill )'lIur 

S,"ptl'lllbCT i '~ lle of S I'():-' SOI{ nil the suc
(1'<" o f the HIlscfidds ill hoost ing Skipp), 
1\·.IIlUf nutler to the wI' I'll the ,ott· 
~ ll ll1gth of Ski",,\' l'vll" K'II(ld T11(',lIIr, 

\\'e cou ld cert:tinly make good uS(' of 
Ihis anick here in Clnadn to adv:tnC(' Ihe 
liS(' of transcribcd show~ Oil a rq.!lonal or 
n:llional basis. For th.11 rl'ason, "'·c would 
like to order 200 reprints if Ihey arc n\'ai l
.1hle, or ask your authori::t t ioll to repro
duCt.., 11ll' Slor}" wi th publication cred l t~ on 
our 01\11. 

Do, ,\1cK I~t 

PrOlllolioll A I,lIUl.1lt'f 

,"\/I-Cann&1 Uodio Fnrilitirs Ltd. 
TorOllto 

• 1t ' ·I"".tucrlon .It,hh ( ... hh .. u, ,"'l~'I"n) ha.~ 
h ... ,o t, . :ln t cJ \1I·t;:OIl,uJa .. 

RESEARCH? 
Whose F,lrt: is red ? 
" Bl'ating Ihe Cun" is a fnvOTllc AIlle'r!_ 

can paSI ime. Among others, man)" .1 pub
lisher was caught ",·ith his "p.1nts dowl\ ·· 
in .1d\'Crti~enwnls and mntl'Tial prcparl'tl 
Ul confident ant idp..1t ion of a D .... wcy 
\'ictory, 

-nlC public, as well;)s Ihl' Ir:tJe, ha:. losl 
much of its fai lh in ptllil icl l polb, 1hc 
natUTnl afteTlll<1th of Ihe poll prediction 
fi.1 "CO is bound to have serious rl'JX'rcus
~iol1 ~ on lkln-political rC"Carch in\,cqig.1_ 
!lOllS which havc grcntly ocncfitted 
I\ rncrican industry. For thl' rnOlllt'nt Ihe 
pendu lum swings in the w'ronl-! din'C'tion. 
Th i~ is natura l nnd IIllder~tal1Jable , 

For Yl'ars, 11K' Ihree ",·el l -k no~n IXl llli
rnil'ollslcr:. haw enjoyed the popular!l )' 
nnd prestige associmed \Iith accurale 
iXllit iral prcfl'rrncc nk'nsurl'1lK'llt" dcspit .... 
Ihdr o{r-cxprcsscd private opinion th.11 
sOllle IIne,;pccteJ dcvdo pm('11 1 or last 
rn[nlll(' d1.1ngc in tlK' attilude of Ihe 
voters mighl ~erious l )" t1P~C I thl' ir pre
dlc l lOn ~. 

T hl'"", pnllstl' rs II'cre ~"Cll aware thn l il 
i~ extremely difiicult to Il"ll'nsurc the 
emotional impulse of the public. 

·11k' study (If Ihe hUIll .11l I11md i~ in ils 
infancy. It \\'asonl)' during thc p;tst cen
lurl' Ihal ~cknC(: wa~ nblc 10 sohe Ihe 
1Ily-Il'O· of thc lnc,llion of man 's brain. 
Thl' prnctict' of psyehinl ry b a clllllp.1ra
l ively rcc ... nt fK'ld of medical spcci.1Ii:n-
11011 . 

I t i~ 1II1forlUn.1\(' that COlll llll'rcial rc_ 
~earcll llIay he 5011'l('\lhn t Il' l11 pomrily fe_ 
tankd in its lkwlol'rI1(,llt bccall~e of Ihe 
. t;'lnrJr;nn('~~ of the f"lI lr tical l"IOll'ICI'S in 
Ihl'ir prelliet ~ln of a Dcwe)" v1C'lOry But, 
I! b ronCt..'i\'ahlc Ihnt Ihi~ ~illlniion Illa}, 
yel I'rm·c to be a "Il'<;~inj! 111 disgui~. :tnd 
ilia}, ('\·cntll;llly r""ult in mlllc sound 
mdll\ld~ tn e\'.1luatl' puhlic Opilllllll nil 

h~U,'~ which arl' ('xcll1~i\'d)' elllOtinn.1I, 
r\. EO\\'li': Ft' t"l 

C,' ni'm/ ,\ lathl.'!cr 
Ue5rIIT(Il l.mn/l<lII}, of "\l1wricll 
Nell ' ) 'ork 

SPO NSOR 



DAYTIME LiSll'lled to M Oll 

KFH 10 .5 

B 7 .0 

C . '.3 
D 1°.9 

There is no 2-w:ly stretch in KFH coverage - il's 

5,000 watts ALL the time and it's (he TOP audience 

stat ion day ami night. Every unbiased survey of 

lisu:ning habits gives KFH the TOP rating In 

the \\lich it:J. trading :lcca by :l large m:J.JorilY. 

NIGHTTIME Li,ullrd to M OJI 

KFH 10.4 

B _3.8 
C _ 3.8 
D 1°·3 

Sc .. ,,, of 'hl~: n'L K A.\'SAS 1(.11) /0 ACDlE,,",CE 01' 19~5 
• A" ""bi~uJ ''''''~J oj I'" ~"Iitr U~U <o~d .. n<J by V •. f. L. 
11"1>.>" in 0>1< Ul 01 tlW, 7S 1.>0", .. i" "~"'~f . 6.6H fJmi/i" 
"/I(>rli"i{ Ji,i.hJ: 1,15(; "" l.nm., 1,~61 in ,il/"Sr., 1.(,J~ ... bJ" 

00 Watts -ALL the time CBS 
DECEMBER 1948 
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4. 

fl·oduces 

The Hu berman J ewelry Store~ in Ph ila

delphia. Lebanon , Pa., and Camden, 

New Jcr . .,cy. hare !O ponsorcd " Mid niglJl 

Ihndwai!"n" Oil \\ '11' since 1944. A 

full hOLl r, mi dlli ght to I a .lII . '\Ionday 

through Satllnlay. !lI e 1,I'ogram ha~ 11 0 1 

o l1ly dr-finite ly illlTf'a~C( 1 traOie in all 

,hn-e ~ture" bllt h;l~ .- h·pped lip the 

~a le of hi,dwr pr if"'fl lIJ('rch a lld i~c_ 

MR. SPONSOR ASKS 
(Gm fimH:djrom page 36) 

work and its affiliated stat ions 1I'lth COIl
centrated promotion of his 0\\11 radio 
program. 

A case in poim: CBS TceClllly prepared 
a promotion campaign for a hard-goods 
adverliscr. Our campaign was complete. 
It included on-the-air promotion: an
nouncements, recordings, promOl ion pro
grams, tie-in annOUllcements, CIC. It in_ 
cluded visual promotion: newspaper ad 
mats, billboards, car cards, t?xi cards, bus 
cards, posters, window displays, ete. It 
included national exploitation. It in
cluded a full-scale local publicity cam
paign, supporting the national GlITlp.."lign 
conductcd by our 0"'.11 Press lnfomlation 
Dcpmtmcnt. And it included some 
ProciHct 111erclw.l1dising helps for stntions. 

In {lim, this ndwrtiser paid for and 
dislribmro about 200,000 copics of a 
merchandising piece we had pr('pared for 
his usc. ! Ie took ncwsp..'l.pcr spotlight 
ad", backing up the newspapcr adv('rtis
ing our stat ions had given his show. He 
used nw.gazine ",dvcnisinj! to promote his 
~how. Ilc uS\.'d gilllmick nl<'iling piff~; 
hc used direct mail pamphlets; hl' pre
pitred p("osters for his de? ler's lISC. 

The result: his program 110"' ratcs 
?mong the te11 most popul?r programs on 
the ;>.ir. And he's hccn sponsoring il less 
tI"'.1l six 1ll01llhs. 

NE,\L IIATIIi\\\'I\Y 
Dir('ctor oj Program Promoliolt 
CBS, N'H' )'ork 

p ( 
Ad\'('rtisin,!! can 

cr('<lI(' th(' desire 
for a product or a 
service in the mind 
of the consumer. 
r-. le rc h a lid i sill g 
call OOl1\"('rt dcsire 
il1lo ilctioll the 
(ollow.t hrough at 
t he point of sale 
ill1d sillce Silk Gf 

1·1.; In III dill. in 

• 

/'11 

ICII"-,UIII I' .. :TIU- .... 1; 0. 

l1lerchandis..' or sen' icc is the ultimate 
goal of media, a well-rnundcd plan of 
Ll1(' rchandising i" the ;>nswer to many 
client~' problel1l~ . 

Each product or St'rvicc has a dcfini te 
Llced for aile or marc types of L1lcrchan~ 
di~iL1j.! scn·Ice. l'C'rhnps. il l'oint-of,sl1le 
display installed ill th(' individlLal re tail 
outlets fCilIuriLlg product, priCl', alld ad· 
\Trtising i~ (he ans"cr, or, a ca ll all the 
retailcr to tdl thl' rliCLlI'S product story. 

I plans, and 11lcdia tic-in. Coop('rat i\'(' nds 
with groups or associations of retaikrs 

I (I'/cll$f fum 10 p..1[!f 50) 
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T il E name of Au)!;n Nobl;u') )wre in Rud,\ ill(', In
diana, i~ mi.]cadin1:' Anua lly. " halchery" rep r(, !>l:nI) 

but J ~mall part of lilt' bu~inc~). SI.lrt inE! wilh a halCher)' 

in 1941, Nobl il{ h:!, ,infc added horne 3ppl;:I11(('" hard· 
warr, gardl'n 100 ]., radio., feed, and .eelh , building 
su pplic. and !O~,! Today, the Nobliu Hatcher) . lOre is a 
uibule to a man',-and :I IOwo', progrc.",,/! h('lid in the 
(ueure. 

Mr. Noblil! , a fltr It;" in,!; Purdue UniH·nil) in 19lR, 
worked on lamb and in fOIl n. cJ lering to rllra] folh. 
Prior 10 o pen ing hi, u .... n , lOre he liH'd fur fiq' yean on 
a hun in !'.I rk" Cou nty. v f II hirh Rock"i lle i. the COlInE)' 
,cal. Il l' knuw, Ihe ]>cople-Ihcir like!>. habib and ambi· 
liom, Il l' knO\H, 100, the ])Ower o f W' l S among rhc!>C 

pl'OJllc. That', \\hy in hi. rrt~)CnI bu,inc" he m"ke~ ;a 
poinl of ~Iurking W' LS·;alherli)c(1 proou(I). A("('o rdin,; 
IU Mr. Nohlill. dcmand inrre~)c~ "hcn p roouC() arc 
\\ · LS·ad\f:rl i ~ed . 

Noblitt . ~., Austin 
" .~ 

K . 
Noblitt Hatcher,y 

• . "~ '1' . r 

Ro~ kville, Indiana . r,.,'· \ !,.,., 

l: i~urc) hear OUf \\ L5 popularil~ 'n P"tkc Counl~. 
Ii ;\lli Si l'c~ \\'LS number une )pul_8Gr1, d,,}. 82r', ni./-:III, 
In 19" Ihe },tI·f(I tadiu famili C) in Ihi) ruUnl) M'nI \\'LS 
l,SS9 1('Ilcr~ ... 67r i rC' Ix>nM'~ P.L(kc CoUnl ~ repre,elll) 
a Ihthin ./-: rna rkef-oler H milliun doll" r. in relail )Jlc). 
$1 4,lOO,flOO effenilc buying in("Ol1lc. 

u"l..e A.min 1"ohliu, \\ LS, I<J'U. knOI<J Ihnl' pl'Uple. 
Fur U\(' I 2·j ) ear. {hi, I~ pi("OII ;\1 id.- C)ICrn ruunl} h.l) heCI! 
M'tll'd, enfen.lined and adlbnl h)' fhe powerful \oirc of 
W/LS. The~ h,II'C rc,,(led "i(h lop h), arrepfan(c ,Ind 
bel ief -Ihe b,L~i( Ln./-:H·dlenl' of adlcrr;)in./-: (c, .. II). 

\\"1.5 ha) S67 'lI("n m .. nlin in it- ]1;\111 (I.L ~ lill1c q-" cr,L./-:c 
arca. Any John Ubir nun (,m Icll }Uu Ihc ("ompletc 
nUrk!'! )lOt~' . 

90 KILOCYCLES. 50 ,000 WATTS' ABC AFFILIATE · REPRESENTED BY JOHN BLAIR & CO . 
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STATIONS, WHEN ASKED 
WHICH SERVICE THEY 
WOULD ADD, VOT ED : 

h t choice - LANG·WORTH 

2nd choice - Library A 
3rd choice - Library B 
4th choice - library C 
5th choice-library 0 
6th choice - library E 

I 
STATIONS, WHEN ASKED 
WHICH SERVICES THEY 

MAY DROP, RATED: 

1st choIce-library E 

2nd choice-library B 

3rd choice-library G 

4th choice-library A 

5th choice-library H 

In the 8if1board report tang-Worth was ~ ~ ~ 

among librories wh ich may be dropped 



'. ENDORSED BY 826 ADVERTISERS! 

SALES have been sensatio na l fo r every item advertised ... automobiles, 
food , drugs. dry goods, tires, insurance. jewel ry, paints. clothing, radios 
and many others ... all promoted by LANG-WORTH programs! 826 
advertisers endo rse the selling power of these shows ... they've heard 
them in action . Everything about them is NETWO RK CALIBRE ... 
everything but their local stalion cost . 

To begin with. LANG-WORT H talent is lOpS! The stars thai sell 
your product arc nationa lly recognized, big-time names, with tested and 
proven audience appeal. Furthermore, the b3$;C idea and program formal 
a rc both solid and surefire ... wh ile production and writing sparkles with 
showmansh ip ... the kind of "know-how" thaI lifts your show right up 
alongside the finest running mate you'd hear anywhere on the air. coast 

to coast. 
Small wonder, then , that among radio station operators ... "with 

men who know transcriptions best" ... it 's Lang·Worth! 

foremost in a series 01 special production shows 
aile red to all LAHG- WORTH stat ions are: 

TIU; CIIVUClm; 
0.' MUSIC 

MIKE MYSTERY 
Muruer, myStery, susrense and 
music ... an irresistib le: auu ienc:e 
I'Otion combined in a IS minute, 
S .... cckly format that's guaranttt<!. 
to blow the tOP off your sales 
, h:lTt! A snappy I"o·minu le 
" Whodunit", incorporateu in the 

1 TOI).nighl entertainment featur. 
ing 35·pitoce rol'KOn,erl orchest ra 
and 16·\"oice , horus under the 
<lI rection of D·Artega. Sl'Ollighls 
a galaxy of all·star guest ac ts. 
soch as Tommy Dorsey, Anita 

show. gets itself soh;,:u right aner your ad\ erllscr's prodUCt 
is soM. Wrillen exdusi\'ely for Lang-Wo rth by Uolly"ood's 
Bo"aru Bro"n. 

Ellis, Vaughn Monroe, the t-t odernaires, TitoGui1.ar, Franlie 
Carle and many others. The most dynamk muskal sho .... on 
tranS!;ription. 30 Minutes. once .... celly. 

A dass·appeal program .... ,i th a 
universal audicn". as sho .... n by 
the nlOSt consistently high Hooper 
ratings of any tranS!;ribcd feature. 
A male Glee Club of 16 \oices, 

.... Ith solol~t~ Ftoyd Sherman, Stanky McClellan and Perey 
Do\'e, prescnts a rerertOry of more than 200 best·IO\e(\ 
popular mel<>9ics, 15 Minutes, S times .... cekly. 

1''' IIOUG" 1''' E 
LlS1'EmG GUSS 

Another (a\ orite mUSICal hit sho ..... 
..... lth the "Sil\"er StTlnIlS", unuer 
the dlrcrtion of Jack Shaindlin 
and featured "eddy ;appearances 
of thosc musical starS. the LANG· 

WOK TH ChoTisters and a pageant of guest artists: Dick 
Bro"n. J0.1n Brool s, Johnny Thompson and others. 30 
Minutes. once "cekly. 

For a lull listing 01 Long-Worth alliliated 
stations, see your re presentative or wri'e 

LANG-~VOR1'H feature pllogTams, inc. 
Network Cnlibre Progrnllfs nt .com/ Stntiolf Cost 

ST£INWAY HAll 113 WEST 57th STR EET NE W Y ORK 1 9. N , y , 



MR. SPONSOR ASKS 

.1 11 .1 cha im arc of III:'IU' rl.11 help. Pubhca
t ion of a n :ldc merchanJis ing 1"IC\\.s papcr 
r('aturlll~ displays and m('rchandjsil1~ aids 
to the retail outlct~ in the :...11 .. of all 
products helps promote octter IllCr Chill1-

Ji~ing 011 allprooucts. SjJ('CiaJ rcrail and 
""holt:"1Ie m;"lLlmll~ tdlm~ the media sup
I'll lit storr \Nl the product \\111 help make 
dll' ret.uler morc cuno;c iuus of the things 
to ( tll1l1..' ami help him to Ix-comc nll'f
chandi_mg conscious :md incrcaS(,' sales. 
DbtribtHhlll clwcks. ( on.·.,urncf and dealer 

at titude ~un'~'}~, C(IIllPCIIII VC IXl)lIio n 

checks to help the cliem to beueT under
s tand his pOSit ion 111 the area, m.aterially 
help for n beltc r undcrsl:l.ndinl! Oil local 
problems. \\hich, \\hen corrL'Clcd, :Idd 
!>timulus to 5.1Ics. 

TI1l'~ are a few of the 25 mcrch;mdising 
!>('rllccs that we of \\'LW otTer our clien ts 
and "hith ..... e han' found to be uf great 
value in promoting the s,1k Ilf products 
and scr\"i co.~ using- "ur facilities , ei ther 
local or net ..... ork. 

J. M. Z I--:S£I.\m.CR 

DireClor oj A'crchlllu/isillC 
WL\\ ', Cmcimldti 

"LETS PUT Tf4£ 
T-H1ti£ - CAR GARAGE 
OVER Tft£W': ! " 

" III" ,'-Ir '.,rlll ! )ak"la ~.,l ... l,. 
lIa'" il P"'''' ill III " n"d Ui"'r 
'alh 'Y I,i;,! "r"[1~ 111 ;1 1 111 :11...· ; 111 

a'''ra).! ' ' Em·,·I;,.· H"" i .. ;.: I"""IIL" 
flf $,-"j'J'J I'" r f:,,"il ~, " ulI'I';l rI', 1 

" jIll $ I.i(, ' for Ih.· ,·""l1li. ,,. \H' 

tlm,'1 "",, ·r ill Ilti ,~ ~Ia" ': (~ah',~ 

\ 1:ut:l;.i:. ·,II,·III. I'JIII . ) 

Hi,::I.1 .-,," , f: 'rlll. 'r~ ar"II".I I ·:,r_ 

J!" I," ~ III"r .. I lwlI I:!,i IIali.,,'a l 
l,r"du. ' I ,. HlII,· rli ~ . ·.1 "'v.,. 1/ II I) ' . 

It I",f.'n·r ~ "" ',,, J!"I I .. :.d'. 'r
I i~." " D \ " i .. i I .. :!(II" ~ .':1 r •· .. u· 

li,I, ..... t., I", II", III/,.m,/f'" III<·dilllll 

illl"i'J"'IfI/", , ~ \"II/' O"/m/Of 1" ,~1. 
\\ .. i l. ' II " f"r ""'ail ~ 1001:,.,. 

'0 

W 
D 

A 
Y 

FARGO, N. D. 
NBC· 970 KIL OC YC LES 

5000 WA TTS 

l'IlI:f: & 1'I;r£~I. hr. 
,,~ •• ,., H ...... ' . .... _ ... _ 

SALES MANAGERS 
(Con li1l111'.ljrom pa~ JJ) 

[hc lattef must con tinuc to be an aftcr· 
thc·fac[ report, They look upon CBS's 
"TV tCSt ci ty" and Nc ..... ell.Emll1ctt·s 
"Video City," as gooo idcas for prc.test. 
in~ tclevision 's comm('Tci:l1 appro,1ches. 
but :ldding up alt available rcscarch 
facilities for prc. tcsting of s,11cs-impact of 
bruadC:lst adwrtising, art, and cop)', dis_ 
co\"('r :It thc lx'St only "straw·in·the. 
wind r('S('arch," 

" We must stop using: expensive pro· 
g-rams and COSt I)' air time to expCrim('ll1 
with our bro,1dcast advcrtising," explains 
a dmg saks manager. " \\'e can' t go on 
indcfini tciy like Standard Brands wit h 
big audiences and li ttle dircct sales im. 
pact, (SB decidl-d they can't do it ei tht'r 
this ),t'ar,) As we gCt clos ... r and closer to 
:Ill all-out bu)crs' market , the need for 
l('StiL\~ commcrcial appeal. beforc wc air 
our programs, bcroll1cs mon' and more 
\'ita1. ,\\OSt of the ad\"('rtising 111('11 WC'\'C 
had wi th us fccl thm broadcasting is a 
creath'(' art that mustn't be shackled by 
n,'scarch or sales, I think they're plain 
nuts," he concluded. 

" There 's something: \' iwlJ)' wnlllg lI,ith 

( PitaSi' 111m Iv page 54) 
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UNIFORM TV RATE CARDS 

- r RATE CARD N 
Effe-cb ve Nov. / °J· 9' P . • 

~7~Siat<o.. 

Don't overlook the sales promotional p u nch that Paramount TV 

Stations-backlogged by 36 years of entertainment know-how

can deliver as needed in the important Midwest and Southern 

California trading areas. Paramount Video Transcriptions - sight

and-sound film-recordings of your tele-shows - make selective TV 

schedules possible and budget-smart. 

Ifour Rate Cards have not reached your desk, please a sk for them. 

WBKB KTLA 
Balaban & Kart TV TheOlre Your Star Solesman in Hollywood 

Hollywood Stu d ios • 5451 Morotnon Street • HOllywood 6363 
Chicogo Studio, • 190 North Stale Slr('el • RAndolph 6-8210 

New York Offices • lS01 Broadway. BRyont 9 ·8700 

-!iifilt~ . 
KEY STATIONS OF THE PARAMOUNT TELEVISION NETWORK 

Repr esented Notionall y by Weed cnd Company 
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RAIDKO 
Ai'k yuur :-;alc~ .\lalltlgl 'l' (or all ~ 

di(,II I ':- ~all '~ \ l all;(f!l'r) ' ;IIOW t!t i ng:-

111'1 ' "oill" " alil l \ ou' li Ilrohal,I ." Jilll! c o. 

lIl,el t lu' I'< ' a1'4 ' ( I) ::-0111( ' Ilwd.t'l s \\ 111'1'(' 

t ' l I'r~ thill~ is 1)(,l'fl'd , (2) some 011 Il l lid. 

II!' j.-;. d llhioll ~, and (: ~ ) SOIllt' ahout II hidl 

Itl' i ~ fnlr d, ly \\unit'd. 

I fill ' Ilad l'.\lra :-.al('s-pt·r:,olllll'l :1 \ a il 

ahl". I ll' \\Iwld IIIl(IOII!JL ('( II ~' spot it, 

-, 

\\ h ~ iS II ' [ it po~:-. ihh · to do tltl ' :-':1 11 11" 

will! nHiio;1 If is. TII" l l, flld of I",ul i .. 

I!' (',died ·' natioll.d ''(Iml ,' ' It i.-: soh,., · 

!IIillllcd nu l io. t i ll' killd ill II hidt "' 1'1 ' (' l\ 

Pt 'k rs hOi "': :-.pt ·('iali z1'tl .-; ill(,(' I'):\:! , If 

~ O ll ' d lild ' 10 di~\' lJ ~S Ilatio ll a l :- po l fo r 

a fl~' of lilt' 11 1011'1. 1'1:-: li:-o tt ' li .1\ 11 11' It'ft . 

~ ou ' lI !it.d Iha t \ \ P 1m - ::-<l I":-'- llIillll l'd. 

I on for ~\'{jll/, .'\a/('s. 

FREE & PET ERS? [NC. 

ATI .... \ iXTA 

Pioneer Radio and Television Station Representatives 
SiMC AIo." J9J2 

Cl l lC,\ GO 

DF-THon FT. wonTIl IIOI .. Lywoon 
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I 

IT'S A GIFT! 
Sure t h e re 's a Sant a Cla us. an d 

do n ' t let an ybo~ly ta lk you o ut o f it ! 

As a bu yer o f r ildio time, h ow'd \v 
you l ike to wak e up to find tho rough , 
wid e cove r a ge , a ce s h o w m an ship, c omprchl' ll ~ i \' c 
Ill crc handisin ~ and promo tio n - all in one siock ing ! 

T r y thi s o n your Chri ~ttnas trcc : \VHR is a 10 ,0 00. 
w all stali o n spang in th e h cart o f the j.:o ld cn Kansas 
C it y Markctland , do minatinJ..: a li slcninj.! area o f 120 
counti es in 5 Slates. The cn \' jablc \ V HR reputatio n 
(u r sales results is fo unded o n fa ct. 

Sa nt a C laus? \ Vh y, I:o nsidcri n g w hat you gel, \VI1B 
I' pract ica ll y gi ving tim e awa y! 

P. S.-Fo , a Happ y New Yeor, see you, John Blair man! 

MurUAL N£fWORK • 

10 ,000 WATTS IN K ANS-4 
DO N OAVI5 IS' 

D (}i)l1liu ' " ",O! N' n 
(";!r;;-;:, J O HN T. SCHilliN G 
Ir'UUU e , .. , .. , 

• >,"00 

SALES MANAG ERS 
(Coulillu('djrolll pag(, 50) 

1Il.1rkl'1 n.'Srorch·~ IIlll'::r;nioll with hro.1d
Cil~ 1 SI:'''1011 co\'crage mfonn.'ltion," poims 
litH anolher salo. manal!(,T, " If Illb 
1"'R'n't .50, how can you acmurn for a 
~I'0l rnJlo (SI'O' SOR Glll~ il ~k('[iw 

mdUI now) campaign bdng plalllll'd by 
our aJ;C'Ilc}' which cmus oilly 60(; of our 
important sties h'rnlonl'~? 

" I I was onl) after we hnd been on the 
:I ir for four w('{'ks Ihat ollr dbtrict l>o'lk~ 

manal!ers b.,'gan to file \'igorous obj{'Ct iOlls 
to the fact that IheT(' ""er(' d istrich III which 
our ::mnOOIlCell)ents Wel1'l1'l bl'ing heard, 
Our district men III a great nllmber of 
l'aSl'S startcd promoting our '\\'kk ' bro:ld
casl :ld\'crtising COI'crag ... to jobbers only 
to hm'c thc jobPcr say '\\'(' h:lwn't IW:lrd 
any radio ;Idl'cn ising III our :lTe:l,' Whcll 
the dislriCllll<lll pulkd our station Iilll" UP 
OU I of hb pockct, th,' jobber fr,'qul'l1 lly 
g;I\'C him the nl't..'I.ilc with 'who told yllu 
anyonc around here li~tC\b to thaI 
sla l ion, ' 

"\\'lwII I go to our ildI"Crtbing 1TI:1Il:lg ... r 
wl lh our d istrict m;Ulager's compl:lint , Ill' 
ch.:.'Cb with our a;,-:ency :lnd discol'ers that 
th{' "t:l l ion's 8~lB (Bro.1dc;l~t ,\ lea~ure· 

I1ll'lH Bur(';lu) figures prove th:lt th(' ~(;I, 
lion has an audieno: in the area, l 'l'e 
ctl('cked pCrYoOI lally and foonJ (1)'1t the 
~ta linn In qu<'Stion fn'qUl'lltly docs ha\'(' a 
rd atively high 8,\ tB figure and yet .,p
pc:lrs to han' no accept"nc ... wi lh our 
\'\hol<'~all'rs or dcaters, I dOll' t CM(' whal 
.1 "tal ioll 's r;ning is 011 a ollcl'-a,\\'C('k 
Ibl('ning b.1~is, I want to 11:-(" ~t:l t ions that 
11;1\'c H cOIl ~is l (~ ll day by day, hou r by 
hour audit1'c(', (Daily Ibtcning fij..,l'ure~ 

life part of the da ta b<'ing gathl'rl'd ill 
B.\ 1I3's S(.'Cllnd ~un'('Y, 1 9~9,) I f our ad~ 

veTl ising department is to hal'(' Ih" rc
~pcct of IIlIT fl('ld solk'S 5t,11f. it can't alford 
In buy rnedia which dOll't COI'et a sales 
i,Tea," 

fe .... ' sail'S mallilgcn. like the program~ 
or amlOtlllCllllCnts their finns purchase, 
"1"1""'1' adlll il thcy have Ihc "Iaq wont" but 
Ihal tll<.'l' arell't "dl'{'rl jsinl! mell and 
mu!>t ac~('pt the rl'Conlll, ... ndntiolls of 
thcir agenciL'S :Ind ad-heads, 

" I f I U~I till' adl'cn l,jng del'mrl ' 
IllCnt 'S al'l'le C:lrt, I u<;uallr tlld picking 
lip d,lInagl-.J fmit," n'Pnnl-d Ihe sal(~ 
m.lllag('r "f an :nllomuth'c aCC{"i!>llr), ad· 
l'ertiscT. '\'lwl1 it conl(~ to :ttH'lIIl'ting to 
carry hoth tIl(' sail's :tnd th.:.' adH-rlbin,q 
hurdt:Il, it'li t ill' "1ll,ln salt'S ('X{'('uri\'l' \\'ho 
hat lk'S wi th his ad\'eltisil,g dl'P,1rt llR'1l 1 

hil t Ilho dOC'!'ll't nltetll[lt to t:tke IIH'r 
100' ; of tl,(, ad'f('SpeJllsibili t i('S, No ma t, 
te r hoI\' ad·milld(-d he is, h(" s r.,r 100 clo!->l' 

(I'lr'lsr lum 10 p(lgr 56) 

SPONSOR 
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SALES MANAGERS 
C.oHliHurrijmlll fx1ge 5-1} 

f{lr an} adh'Ttlsill.l! thaI 's .'>aJc.s etTee- SMITH BROTHERS 
tiv ... ncss·· (OmlillllfdJrom page 40) 

Sail's managers wall! r('suits. \Vhat 
impresses them is the acceptance which 
thcjr advert ising achiews with jobbers 
and retailns. They like high ra t ing pm· 
gra ms, ('\'CI1 if the), won't admit the (acl. 
If the) did they'd have to admit that ad· 

night IS·minute round table 011 cu rrelll 
e>.'e lll s. It was an att('flIpt by Smith to 
r(';lch another $("gment of listmCTs wi th a 
show that was n diTloct Cont rast to the 
o ther two. The show W;JS much too 

to ~;]k'S picture 10 bI,' obJccti\'c abou t pro-
1lllll ion. Since he SIts in the driver's S4.'.1I , 

he mil yell for ..... h;'lt Ill' W:lntS :lnd let the 
oll1('r fdlow do it. When a sales manager 
fil1d~ hinN'lf falling ~hort of his qUOI:J, 
he'~ liable to forge t ewr) thing hu t 'sell 
that product,' \.\'hich I'll :ldmit often isn't 
good long tl'rm policy. I-Iowe\'(' r , ad\."('r~ 
tj~ing rmll1:Jgers S('I.'111 too cnptiv:tt('(\ hy a 
nicdr tUTlwd phras<' and a beautiful air 
per-foflnanc(' tha n hy \\hat the commer
cials do. There can be only olle marker 

ver tising was as important as $.1 Icsm<ln- wlky for IiSH.'lllTS· tastes. I IS rating was 
ship. I'rcstigrisadmircd but as something 
extra soll1(,thing' to bc polished for "top 
bras~.'· "Broadcas! advenising," say a 
number of hard working sales managers. 
"l1lll ~ t be impflftant. !\ ly wife listens to 
it al! the lim{'," 

There 's Plenty of " Cream" 

III America's 

Dairyland 
and you can get your 
share with 

WISCONSIN'S 
MOST POWERFUL 
RADIO STATION 
II ,· .. · ,. rio .. <I"ri .. " rl,al, "ir lo""r "'" ,,,I,)i. 
li.,,, ,,1 1",11', ,'"" 1,,11 ) """ ."' I .. r~. ",·fl ~""r 
I" 'H I,,,""' i" II,,· rid, , J "ir~r",,'I ~ ",,,I rl,,· 
""I,il.d "il~ ,,( \\ i.,·"".i". 

\1. 11. :-; . \1' 1-'11.1 \TE 

10,000 
WdIZJ.. 

Iii 

MADISON, WISCONSIN 

56 

J"or tI,,· (' ... 1. "" rl,,· \\ 1\ 1) \\ "''''1... ·1 " . ir,' 
\I""""" Ilr" ,,, Io-" " lill ~ I :" .. \],,,Ii .. ,,,:\. \\i •. 

microscopic. 
In 1934, Smith Brothers did an abou t

face in their air adn'rtising. Th(' late 
Arthur C. Smith, father or the pre$('llt 
brotiwrs (William II and Robert ) I, .. ho 
run the busilll'sS tocla) , c!(ocid('(1 that the 
Track and ,\lark show was nOl in keeping 
with the dignity of <1 fiml like Smith 
Brothers. 

\Vhen Ihe new )ear c<1 l11ea round , Smith 
Brothers .... ·ere sponsoring Nal SJrilkrefs 
Ordles/nl , a IS'minute capsuk mu sical 
show ()Il Su nday night s. This .... a s more 
to the liking of the dd<'T Smith, bu t it Was 
nOi mueh in tire war of a sales produ("er. 
The main fault of the show .... a s that it 
was colorl{'s.~. plus the fact tha t it carne at 
an hour that Was tOO late to :lttract much 
listening. Its 13·w('{'k run on Blue lasted 
(rom January through ,\ larch [934. 

In 1934, business was b('tter for the 
Smith Brothers, and for the cough drop 
illdustr) in gClll'raJ. T he post,cT<1sh 

( l'lease tum t.l page 78) 
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GREETING CAR DS 

pl;l)lI and starIN ad\,ertising 111 Cilrn~t 
lt~illg lll:Jgazincs and nC\\'Sl'apcr~. They 
plugged their cards in women's maga
~il1cs. and promoted lhdr " Eye-Vision" 
dl~rla) fixtures 1110\\ st!llldard in SSr-; 
of t\l1Icrica'~ grecting card shops) to both 
thc tradc and thc public. 

By 1<))9. Iiall Brot hcr:. had COIllC up 
lIith SC\'CmlmIlO\·atIOIlS. Thc)" wcrc the 
first ·.and still the only) finn tn ohtain 
liccl1"cs to liS(' thc \V;llt Di5nC) charac
ters 011 thcir cards, ;IS well a~ f;mlous 

OKLAHOMA CITY'S 
ONLy .... 

50,000 WATT 
STATION 

COIllIC ,(rip character", like BlOIid't', Cit 
Almcr .• \lopS}· ;>nd others. TIK') weTC the 
fir!>! major comp;'lIIy to dc~ign and pro
mote a linc of cards that appeal to mell. 
At this point the) were among the 
largest firms in their field. They cou ld 
ha\'c ~topfX'd 111('((" jUl>t a~ other greet
ing ('lTd companies stoPIX'.!. 

J oyce I lilli, for all his con""Tvali\'c, 
mid·\\'estern dignity. is a grC<H salcsman. 
He began to look around for a selling 
tool th:n would boost his saks CWIl 
higher. He found it in radio. 

In October of 19010 he hought 10'!>' 
II 'O ilS' Scrapbook Oil a sllpll net work of 

for best results In Ihe rich centrill dnd wt'slern 

sections 01 Oklilhomil lie YOUI messilgt' 10 iI 50,000 

Wil li signill thilt is heil rd by OVER 1.370,000 Okl,,· 

homilns who spent OVER ~8S5.739.000 in relilll 

Sdles dUling 1947. 

AVERY·KNODEL, Inc. 
NATIONAL REPRESENTATIVES 

NBC statIons. \\'011S' drcamy style of 
reading poetry to thc accompaniment of 
organ music looked as though it might 
hc a natural tic-in. Didn' t Hallmark 
cards .ha\"(· verscs 011 th('m? Wons b'1!;u} 
to read Ilallmark grccting c.1rd \'erscs in 
a come-hither \'oice to 11 is predomi
ll antly female- audience. Hall Brothers, 
who wcre virtually getting a IS-minute
com mercial out of the 15-minute show, 
began to notl' sizcablr sales increases. 
The show cont inued to pull well up to 
the t imc it le-ft thc a iT in ,\ 101)' of 1941. 

T hcn the war came. and J oycc Hall. 
re.1lizing that war.scparated families 
would probably be scnding cach other a 
lot of grcct ing cards, bought a half·hour 
~how 011 thc old Bluc Network (now 
ABC ) c;Jlled .\ frc/ }'OHT ,\'(1I'Y. lie \\'as 

right. Sales llearlr doubled for the 
grccting card induHr), during the \\'aT, 

and were it not for the paflCr shortage, 
would havc gonc C\'ell hight'r. 

In 19·j.\, /Inll Brotht'rs decided to try 
a big-time comedy sho\\, and bought the 
CllIIr/ollc Grcellu'ood program 011 ABC. 
r-or two ycars it did fairly well, until 
Hall Il;ld a chancc to buy the R(1dio 
Redder'S Di.r:est, a h:df-hour dr;nnatizcd 

vcrsion of the DiJ;"st's curre111 stories on 

(1'1.:(1$(' /unl to (lllg(' 6.1) 

MODERN HOM( PHYSICIAN publhhe .. 

bought WDNC. t he j OOD woU<- 620 

kc ces <Io llon In Du.hom, N. C. l eJUlu? 
1000 book. <o ld p e r monl h! 

What do you wont fa sell more 
of at lower cost? 

DIJI'U.fAM, NORTH CAROLINA 

The I-lerald-Sun Station 
COLUMBIA BROADCASTING SVSUM 

Rep. Paul H. Raymer 
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Westinghouse radIo s tatIons .. e\'ery 
one of them .. lellped ahead in a de
dsive way in 1948. 

AHEA D in number of radio homes 
(potential audience) reported in 
every station area. (S to 16 per
cent ahead!) 

AHE AD in program-building. to att ract 
and hold bigger audiences. 

A HEAD in the down-to-earth selling 
which keeps renewals coming in, year 
after year. 

A HEAD with Stratovision .. blazing the 
television trails of the future . 

AHEAD with Boslon 's magnificent new 
Radio and Te levision Center, one of 
the firsl to bring a ll facilities under a 
single roof; and wilh the first te le
vision service in New England. 

AH EA D with expanded FM service on 
all six s ta t ions, and with loft y new 
towers for KDKA-FM in Piltsburgh 
and KYW-FM in Philadelphia. 

AHEAD in Port land-KEX is the only 
SO,OOO-watt stalion in Oregon. 

AHEAD in the M idwest; a t WOWO in 
Fort Wayne, a lert, heads-up program_ 
m ing and promotion have averaged 
one Industry Award every 7 weeks 
for more than 30 months. 

Advertisers, some of them with us for 
more than 16 yean, saw silles leap 
ahead, too! If you were not one of them, 
make a resolution to peg time on these 
fast-m oving Westinghouse s lat ions be
fore it 's too late. NBC Spot Sales has 
full info rmation. 

€ WESTINGHOUSE 
RADIO STATIONS I nc 
UKA • nw . MU • W81 • waH , WO WO • WIl .TY 

Nlhood hp.UUIIII .... NBC SpOl SIIU 

.. ~epl 1 .. IHX. 10' K(lt. r ru u~ '.'Ul 
DECEMBER 1948 •• 



anothe r WHAS First! 

..... ..... ..... 

awi Uf..f/Z£i'lYl&V..i~ 

the only radio station SERVING all of th 
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rhe FIRST Credit Earning College Course 
broadcast by a Standard Commercial Station 

\// 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . ............................. .... ... .... .. .. . 

R.IJIO h.I" trlcd hilt .11 

he"l h,l\ ('I1JI)~'('d 11Ill~ 

mlllle"l 'lltH'~" JI1 (:du. 

hfll;lJl,lltoh. ' I ll 111('('1 illI' lh.dltll,t.:C 

I · l 'ni\l:nrtl' uf LO(ll\\'dl(: .1IlJ \'\ ' 11 1\5 
.1 (.llht-d 1I11111\,Lthll1 III hro;ld 

l"""""- T :,, III<e" b\' R.uh, ). . 

The tde,l \\'.l~ logtt.tl. hut ,he pr(',culirsc 

10m,." .• lun r('prc~Il[(:'J mUlllh!:> ami ml)luh~ 
I h.lrd \Iurk. Sl.lrflll.~ III II) i7, ,1(llIa] d,tSS

session.;, \INC p.li n".lkin.l:ly ((:(Urdcd 
(c-rcwnleJ lIlHil al l.l.'>t the rde;l Sh.II'(·J 

.1 workable (Ol"ln.11 ., cl,1;ht Jllt)JJl ll s 

"Col le,L:t: or R.IJjO" wen I 011 the ;tir. 

No one:lf \'\ ' 1-1 /\ 5 Iud .my illuSI\)1J !:> :thou! 

brn;ldCI' / s (,lim.\.; hi,!-:Il ill .1 11001,,-"r 
Bul ,If \\,HAS \\(' uk(' "SenIlC" sec
\,\ 'uh " Co IlCF(' h)' R,ldu," anolher 

~ •. ,,,;, . •. h:t~ he('n gt\'('/1 UIIC 1i:'1{'IWr" ;1I}{1 \\C 

,<l pu'nC'cring ~I('p I.l\.;('n I.m,lrd rn'lktng 

adlO illllrc ('ffc{li\('.md 115cful!l) tt~ ,tmllC'J1l(' '. -

[h Kentuckiana Market 
50,000 WATTS • 1 ~A CLEAR CHANNEL 840 KILOCYCLE S 

\/;tlO' A. SIIol;<, o;,~ .. o , J, Mel( Wynn, Sole. O"Nlo, 

II [P RES E N lEO N A' I 0 NAllY 8 Y £OWA RO Pf , II Y A NO COMPANY 
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8~sed IIpon th e numb~! 01 p.og'<lm~ "hd:" n
nouncement~ placed bv sponSOI! "ith st~tjohl 
and indued bv Ror~b.1ugh Report on Sel
ective Radio Adve!tisin,. Repo.ls 10. Augu, t 
' 47.}u ly ' 48 .I.e ave.aged u a t;ue c.1 100 

250 -

200 -

150 -

100 -

50 -

iI 

·l i 

Expected up:.urge in selective brondc<lst advertising did Ilot nmteri~ 

nib' in October. i':at ion wide the index wns off 1 poi nt from Sept em~ 
ber. Drugs and l\ tiscellaneolls increased their lISC of the mediu lll to 

ofT:.N the usual se;lsonal decrease in the Be\'erages a nd Confectionery 
cJ;l~~ification. Food region;ll and national selective bro..'ldcasting has 
steaJ ily declined ~incc August frolll 88% of the 12 month 1947- 1948 
<In'r;lge to the October figure of81. There is littl e expectat ion that the 
food trend will reverse itself during the next few months. DccreaSl'in 
busil1l5S placed in the P;rcific and Rocky I\ toun w in Olreas was offset in 
pan \\ith moderatt' incn.'Olscs in the ::-':ew England, Mid, Western and 
Southern territori e~. FOlC I thai October wns a pre,elec t ion month Illay 
account for uns.1t isfac tory !'howing. NO\'('Lllber looks better but 

JAN FEB 

Tre nds ~y Industry Classifications 1948-1949 
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from music 
and movies 
to pucks 
and pigskins 

TI,,,,.,,·. nc,e • • ' Jull ""0"",,,, 1 (0. \""\V/.TV· f 

Dd.o;1 .. uJienc.,. S)ml'l. on~· ,,,,,],,,,,,,,1 .• • "'''~; ... 
cI.iIJ.e,, ·, ,.",1 wom.., ,, ', pro,:' ... "" . ( .. III,·n,:'lI. mo,·i.-f, 

Rc.1 \X' in ~ "oc,t. •. ~. ~" "'Cf. I T,,in-.. il ~· .. f Ni.l.i~,." 
fool l ... 11 ~ .. ", ef ..... "·~ tli,, ,:' 1It,.h·!tu. p.i~., f i~ I'l f. 

spcd .• 1 " C"" e,'cull ... d .. " " ,: I. W·W' J.T\". 0"""' 

f .. dlil; u_. tI, ..... ,:'1I tI ... ~'HC NiJ ... ·.,l t Tc l .... if; .. " 

Nct,,·ort., .• ".1'0"" Il,r .. u~h tl,,- N' BC 1\"'\;0",,1 
Nd wo.t.. E"c ry J .. ~. i • .l J, ,, .~. J" y (or 

\'('W' I: r,, ', ' I .. fr ...... 1 .' " ,· n ju~ .. I)I •. 0 " " (0 . 

D,·t .o il en wi." .• r C l~e" l.i" ,t le i.·, is;, '" In" " .. f ... · t .. rc-H 

hopl'i" ,t 10 " .. td, " I' ,,·;d. tI" , J""" .... 1. 

\X' \""j .T\" fiul 1,·lc,·i, ion , t"l; n n in 

:>licl,i ,t" ". " ,," EST A BLI SH ED .• J\'nli~ill ,:' 

""·lii,,,,, t ' '' Jt I, ,, i,, ~ i! . " , i(!' ;n .,: n'I " l t ~ f", 
it. " ... ,, ~. ~J""rli l<,rt in " ". , .. I,e! tI .... i~ 

,· ,u,." "tly O" C o ( tI" , Ilid .·S I,,, \ ,il .. ·, ,, ( 

tI,c .. ,.,i"" ... ".;, 1, .' h .. , kl .. ,;: " I " ,.1" •• 
fur II ,'''' c .... ~ d, .. 1 ( .. ,,·\,·11 , ,. 1'''''1'''''''''' 

(Ulnn" .u ",·dl. IT'S \~ '()" n I 
LOOKI:-\I.~ \;"\TO ! 

1-

___ :·C·~·C·C·'--:' :'--'·:":'~'C',--' :'C':.::'c:.· c'..:.' ~o:-:":·C·:,..:· :·:,_o::·:·C·:·:":·:..:·:·,-:' :'C''--':'':'C'C':.;°C'C·'--'::':'Cwc:,,--_ W W -I Q ~W 
",. , ; ••• r ,., ••••••• , Ivo ", 'HI GlOItGf " HOLL t NGun (!=I/oI'ANl V 

DECEMBER 1948 63 



GREETING CARDS 
rGmllHul'lfjrom pa~(' 5~ 

CRS. Thl~ (OlltlllUcd until JlIIK' of 
194". During till' ~Ulllm('r v;lc<ltml1 of 
thl' .. how, thl' n:placelllcnt. If<1l1uhlrk 
l'I'lyli(lHSC with J am ..... ! ld ron, did '0 \I'd] 

rnungll!X' that ] !all Jl'ciJc'd to kL'':P on 
with l'la\housc. 

rhl' ~hn\\" i, done in '''IlK·\\h,u the 
Ill~mnl"r and ~{\ Ie of Lu.\ I~,!dio Th"t!ta, 
f..:arllrmg Iwlt-hour a.i:!p!;UiOl1!> of fallluu~ 

"h,ri\'" I litton ha" ~('Il'(·t..'d with 11(11)
wood Har~ pIa) IIlg the kad role" I hI
tOil an, ;1, ho·t-nilrratnT 011 till' ~h(\\\, 

64 

anJ hl'lp~ out on till COIllllll'n::mb, II hleh 
qr""s the Hallmark theme of "\\'hel1 ~ou 
clUe enough to s..~l1d the vcry be;, t." It 
l~ prrmaTi ly a low-prC5l>UTC, rClllIndl'r.!) pc 

of aJl'crtiSing'. Only the Iiallrllark Dolls 
arc pTOIllO(ed in 'Ulythlllg other than 
;.!l'!lCfa l I('mh. 

Till' ~how cost~ Iiall B roth('r~ about 
" ' ,;00,000 a year for tilll C' and talent. 
Ihl~ r' about h<ll! of the I i all ad budget. 

The Tl'l11alnUCT is ~p('nt in magaZine ad. 
n'rti,tnt: in /'051, LIfe, /.::Sf/lorC, VO.l!uc, 
dC.. and In !IOmt l1('w~p:lpcr 'prcad~ 

;Irnulld Chrislm;]~. J 1.111 Broth('r~ wdl 
grOS$ around $ IS,IYJO,OOO thi~ year, .. 0 

---
th ... , Id\c·rt!~mg budg..:r ill110UlltS to 20,(, 
Thi~ mn)' SOllnd high. but Iiall feels thal 
re~u lt s justify it. 

Although J oyce 11 ... 11 is no s('('kcr f"r 
personal puhlic !!)", he is a great bcliev('T 
in publicit)" Olnd promotion for his finn 
;md its products. Clrl BroiT, i\!ell' York 
aud Ho llywood prl'SS :\gem. is under con
tract to Iiall. and Ill:!n)" of the Broir
!Il~pir('d I i.111 puhliclt)" ~1tI1H~ have p...id 
off well m industry prestige, 

Last Chri~tma,. IlallmOlTk cards w('re 
fea t ured m a WCBS TV ~ho\\" called 
CBS elm'slmas Gmt, .... hich SCIH rh)lIled 
gr('ctings to e\'Crybod)' from CBS spon
'OD to the United :-.!illion~. Each rh)llle 
\\"a~ illustrat(>d With a Hallmark card. 
the fir.<;t promouonal tie_III for a greeting 
card finn ill televi~ion. ,\lore reccnl ly, 
! lallmark displays h,lI"(' hem sct up at 
ICOlch('n; COI1l'('11IiOIl$ to plug th(' ! 1:111-

m<"lrk dolls <"IS <"In atd III teaching gCO'.!ra
phy) and thl' SI1l<"l Il frr 1ll('lllb('TS of the 
U. N. Club of \\'ashillgtOI1 ha\'e lx-ell 
photO'e!mphcd drt~S('d in the ~ t ) Ie of 
their paTC'nt country fe<"ltured on the 
Ilatlmark cardho.1rd dolts. LU<"ll1<"1 Pat
t('n, con'T girl of th(' Iiallmark albu m in 

which the dolls at(' collcctcd IThe album 
~dls for SOC, the dolls for 25c), has been 
f('iLtured in Illovi(' lobbirs in colll1('Ction 

( Pfrasc tllm to jXlgc 72) 

I MORNING I 
I 

AFTERNOON 
I 

I I 
AND 

I I L NIGHT .J 

IrWHHM, 
II DELIVERS 

I 
II MORE LISTENERS I 
I PER DOLLAR I 
I IN I 

I M EMPHIS I 
I I 

SPONSOR 

, 

, 



AnJ our good frienJ Mrs. llroadbcam 

onl y proves how romp/ell! coverage can 

be. CC riai n ly she nc( .. ..is bencr faci lities. 

In Texas there's a rich a nd fast-growing 

markct, mode rn e ng ineering and 

transcriptiun faci l ities anJ 26 yC3cS' 

experience in progr3mming. So whether 

you're se ll ing cosmetics. tractors, or 

Jog food, you' ll choose \X/ FAA . 

•• ,,' •. eM." N., ... ~.'I, 
lOW .... O HUY eo" COM''''''''' 
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I 

Sure he can. But Mr. Claus does it only once a year for his clients, 

whereas CBS, by delivering from 8 ta 57% more listeners per dollar invested 

than any other network in radio, helps lilt the sales curves of its 

advertisers week in and week out the year round. 

The Calumbia Braadcasting System 
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"Citation" at 
Station WHEC 

America's * Tracks,-
In Rochester ..... 

•••• FIRST BY LENGTHS! 
WHEe is Rochester's most~listened-to station and has 
been ever since Rochester has been Hooperated! 

Furthermore, Station WHEe is one of the select Hooper 

"Top Twenty" stations in the United States! 
I~', ,' H"",,", b.I",. "",ing Ii", •. 

••• 
STAnON STATION SIAIIO N ST ATION STATION MAnON 

WHEC B C 0 E F 
MORNING 38.8 25.7 8.3 3.9 15.0 6.8 
8,00·12,00 A.M. 
Mondo1 'h'O~g" Ff~ 

AFTERNOON 37.5 30.0 1104 5.0 lOA 5.2 
12,01)·(,,00 '.110. 
MO" doy 'h,aug h F,t 5'0';"" 

EVENING 31.6 27.2 10.6 9.0 13.9 
8,aodcoth 
,;11 S .. ,.I 

(',00.10.,00 P. M. AUGUST·SEPTEMBER HOOPER, 1948 
On" 

S.....!oy .h,,,"gh SOf. 

t"I." b.lo •• d,,'ing " .... 

BUY WHERE THEY'RE L1STENING:-

DECEMBER 1948 

MfMBER GANNm 
RADIO GROUP 

N. Y. 

5.000 WA TTS 

11 



GREETING CARDS 
(ColllillurdJrom page 6.J) 

by Grandma I\\OSCS, with a name-credit 
for Hall. 

with her pilrt in DlsnCy'S Melody Time 
and has bern a gue:.t on KTLA's (clt,
cast Who's Tltat Girl? lO.'hl.'[(> 011(' of the 
clues to her identity \\'as a shot of the 
doll .1lbum with heT name rnaskoo Ollt. 

Hall's latest promotion etrort is the 
"I-i;'llimark ,\rc A .... ·ard," a total of 
$25,000 which will be giV{'n, like the 
Nobel Prize, to the best American and 
French contemporary paintings of 1949. 
The awards will in all probability be 
announced on Hallmark Play/rollse, and 
the ti('-ins with Hallmark cards will be 
considerable. J oyce Hall is well aware 
that such promotion stunts, keyed (.1[C

fu lly to his air and space advertising, :In,' 
nC(eSs.1ry to insure tile con tinued success 
of tll{' finn as the industry sales kader. 

The company's contract artists come 
in for their share of publicity too. On 
Grandma 1\ lox'S' 88th birthday not long 
ago, she and fe llow-Hallmark artist, Nor
man Rockwell , were featu red in a big
full-color spread in Life. The pi('Ce even 
featured a H;Jlimark G;J liery Artist C;Jrd 

" 

TEXAS' No.1 
SPORTS 
STATION 

. :34 HIGH SCHOOL FOOTBAlL GAMES - TlI(, f 'ur'! 
,11140,011"1'(111.1' 

• WORLD SERIES r;ml'f/.' 
• AlL ·STAR FOOTBALL GAME - Wi/s"" .... ·po,/illy 

( ;oo<h Cum","'." 
• " FISHING " HUNTING CLUB OF THE AIR"- I'eu,' 

H ('Cf 

• AlL·STAR BASEBAlL GAME- (;il/('/{r 
• EAST·WEST FOOTBAlL GAME a nd NORT H·SOUTH 

FOOTBAlL CAME - (;;lIrl/(' 
• 12 SOUTHWEST CONFERENCE FOOTBALL CAMES 

TI,~ /lUII/W(' Oil If IIr);,,,'''1) Co. 
• B NATIONAL FOOTBAlL GAMES-,lful""I/l, ... ",I· 

({I."liny 8 .... <1(,111 
• THE MEL AlLEN SHOW - U. S. ,I rmy U('rfl/ili,,!) 
• FOOTBAlL PREDI CTIONS hy LEAHY OF NOTRE OAME 
• HOR SE RACES - I':" '''' 1I'(,(' /.:jrulII \f1l1/",1 
• EDDIE BARKER 'S " SCOREBOARD" (Six Nights 

Wnldy ) If. r. n.lf'I"" \f ...... '" 
• TEXAS OPEN COLF TOURNAMENT e",,,,,ln n, .... 
• NATIONAl GOLDEN CLOVES FI NAlS- TI,(' U S. 

11,111)' ",,,I I.;. S. Air f ·ur,,. 
• NAT IONAl PRI ZE FI GHTS - / I"lIu"li",·'.< A/e 111111 

/IN'! 

• ANNUAl NATIONAl SOO -lAP MI OGET AUTO CUSSIC 
• IND IA NAPO LIS SOO·MILE RACE "-h(' I'rrj';' Cirt'le 

( ;"'III"'"Y 
• BROAO CAS TS OIRECT FROM THE OLYMPICS 
• TEEN · AG E RODEO Th~ TII'~Tlly_Tilir/ ... r:lllbs 

Mutual in S an Antonio 

KMAC-KISS 
! !ouJard W . Davis, mVner 

RC::r>tC::liCntc::o Na tionally hy 

JOliN E. PEARSON CO. 

The fiml that is the rtm ner-up fo r top 
5..les honors, the Gibson Art Company 
of Cincinnati , is also a successful user of 
air advertising-Qn a national selective 
basis. Gibson, like Hall, makes and sclls 
a wide line of gr(X'ting cards and gift 
wrappings, and expects to gross some 
$9,000,000 this ycar. 

Its ;Jdvertising appropriation of 
$250,000 is (or the most part spent in 
176 newspapt.'rs, but in one market, Bos
ton, it uses little or no ne .... 'Spa]X·r ad\'er
tising and concent r;Jt" its efforts on 
an air show that is as much a part o( 
Boston as the Old North Church. T he 
progra m is WEEI 's Uncle Elmc-r' s Song 
Cire/e ""'hich Gibson has sponsored can· 
tinuously in its Sunday mOnling 8:3()"'9 
a.m. slot since August , 1945. Gibson 
has had previous radio ;Jdvcrtisinj! in a 
few markets, using women's participat
ing shows, but has llever had anything 
like the success it has had with Uncle 
Elmer. 

The show is a blend of cr;Jcker-barre] 
philosoph)' and nonsectarian hymns by a 
choir of IS voices. Elmer I-Il'rskind . who 
is host on the show, receives morc mail 
than any other WEEI show--commer· 
cial, sustain ing, Iletwork or local. Be
fore Gibson bought it in 1945, the show 

(Please him 10 jhlgl' 7-1) 

--THE KEY TO- - -

j ttlbtll1!k"leJota 

O 
Nac 

EV ERYONE K R C M !~~ . N.tw., ~ 
o .... , s TO N . W. N. ' .... '~ 
Sou'~crn Minn~."'~·' O ldc .r H~,Jj" S • .,j<)n 

1'""bI,."",I I?J5 
IN RO C HI S TIR . M I MM1SOT A 

SPONSOR 



Our 
• musIc 

is composed of duc,:ess nobos of our adve\'tliser •. 1 

The underlyi ng sc,oi-/,s of sound 
wi th grace notes ,of extra merchandising SUIPP()t~ 

result in of cash register 

• 

SEATTLE _ KING ELlEN 5 BU RG - KXLE SPOKA NE - KX l Y 

MONTANA Z NET BUTTE- KXlF HElENA- KXLJ BOZEMA N - KXLO GREAT MISSO Ul A-KXLl 

TlH W"'\ KU CO. S5 1 ~ , ~ AV[ . NC W YO H 360 N. MIC H ICAN AVE.. CHICACO 

8 . 1 Na""ftol al/,ld'"II. Mj""~QPol; •. Mi"nUOlo • 1,"le 8uil",nll. 80""0, MQ"o'~u a'" 
IS We" Ten' ~ S"eel. KO"'''' Ci'y. 101;"00 '; • 333 Condl .. 8"oId'n9. ""'o "'o~. ;G~.~.~'.~;~. ___ _ 
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GREETING CAR DS ,..lk$ r .. -,;ult$ from l'u .. '" EI'Il,T h;I\',:' t-o.'\.'11 

,1\ {h,' inJir<.\:! \ari .. 't\ Th,' ,:.how hJ~ 

Jon .. - a ;!cll.-.l j,'):. of tor,-akin;! JO\\11 .... 1k~ 

h.l ... l".. ... 1I 11:1\11111;; ,,,\'ntUlu,IU,h ,'II WEEI r<"I~t.1I1': .. ' on thL' ran oi buyo.'r~ anJ 
,.;11.· .. l..»~ ['I~tnn( {h.lt 11m,', Elm,-r J .. \lkr~ in Ih .. · :--:.'\\ En,;lanJ nr,'a f,'adl,'\1 
iuJ t-.,'\:n hnlJin,: Up.1 tr<,m .. nj"u~ 1\,.11 1:-,\ \\ EEl Elmer still \T;'l\d" hUlljl),:J" 
\.11\'\\:11': 1,IT h: . ·h .. ", tr.l\dm,: th .. -

.;: '''f'' .lnJ m .... ,;IIO._, 
It ',\,,- til<' .':r,-..I! r .. 'rtl11tl1\ ,'I Ih .. >(J.T 

thl! J •• lj,J Ih l'ur .. ·ll<1 .... ' "i Ih .. - ,ho\\ 
1:-.' l:lt>·.>" Th .. !:,'·in "'-\nt<j iI\..~' a ~" ... 'oj 

~'n, ~,Ih:<: I"h'n<:r~ hl ("1,1 .. E'''I,r'; ~ .... ,,:~ 
(',! \\<f~ Ih .. I'ro.· !h,lt j,J Ih .. ' :.;r,,',l(\,:,t 
;:~'"' t n~ .:;uJ t-u~ Ill': 

"i mii.',:. <.':1.:h '.:aT. Sill:~1I1;: a t :::Jtl1<'rin~~ 

in,m :-'=:mtul-kn to :-':",a ='::olia anJ h .. ' 
ah\a\~ ajJ ~ a rlu~ lor Clt.-",'n. II.> 
u~ual1y Jror,:. in 011 th .. - n,';lr(',,\ Ci!:-:;.on 
,k;ll.:r~ \\h,'o h .. ··s on [lit' roJJ. anJ Writ6 

ktt .. n to th~'m ,\h.'ll 
\\h ... n h .. ', not \\TllU1;:: 

l'T<.>n ..... 'tl,'nal "tarf 1-

h.·' ~ in Gu~tun , 

k tte'n, Cil:>~I1'~ 

Cll:>;.on !<"atur .. ,>-

SOUTHWEST VIRGINIA'S p~ RADIO STATION 

Tit., IIwrkd ill \\ D Dr ~ Int <11 H \ 1 n l'U ' enl,!!t' 

/11/11 "r, 

nr \ iq.:illia·~ total hu,' illg 

\\ DB.! ~t'II~ 10 

I-k 1' 111 ' 1: ,\ 

tion :\Ihi nt ... r'hal1,lI~iJ1.!! I'u~h ill th .. ' :-\ .. W 
EI1~laIlJ "f,'a. 

\\an,' hah' ,U~;:''<I''\.l to Cib>on. at 
on .. t ll11,' (Ir OInoth<,'1". that Ih,·~· tfan",,:fib ... 
Elm.'T· ' ,how an,i rIa ...... II in ~<'\'l'ral mar· 
k,' I$. Cil-ron ha~ \\1",'1 ... r~.(rain,·J. ,'n'!l 

thou;h th ... \ lik,· th .. ,'If." t of Elnwr on 
th ... :-\,'w EngJanJ $ak~ (ur .... .,.. Elm.;'T 
I~ a S,'w En"lanJ .. 'r. anJ hi, branJ of 
I'hllo:><'rl1\ anJ hi~ t\\":l1l~in.!! ac,.;'nt 
\\"oulJ ~'robat-l ... 1:111 lIa t in th .. .:'outh or 
\\ ...... t .Iu"t a~ Il .. 't work Ji~k j(X'kc~i' 

haw laij a ratlll,:! ~'g~ "'\<"T~ tim ... th\,\"\", 
h\:11 tri ..... l a ,how tik ... Cib"OLl', which 
Jq:'I,.'IlJ, on th,' f'.'NNl<l1 SU('«'l'~ and 
ro~'ularil'" of a hxal r,'r..onalin· ir .... 
'l\l "I1t I~ ~uc\.-, ... '\.l, onl< III it> 0\1011 I:>aiti
\\kk Cll:>ron ma~ a,lJ orh"T local ,hOW$-. 
I:>Ul onl~ if Gihon I('t'b rlwy can Jo the 
Job Io...<llly lhal t "I'-I.- Elmt""'_' S(l!l.~ CiT' 
c/,' ,jO<.",:, in S ... w En;,:lanj. 

Uk,- Hall Brolh .. r;.. Glb;.on · ~ hal"l:' 
iounj tha t raJio chan]:!, .... buying habil~. 
\\ h .. ·n' f'\.'O!'le onc,' 'horr ... ·'j tor rhC';r 
\!To?cting carJ~ by apl ..... :lranCe ol1ly. no\\" 
~lll'Y look on th,' back of [il(' C:trJ for Ih(' 
m:lk ... r"~ ntun.;' a~ wdl. <lnJ fTt:qu.;>ntly 
a~k to ....... .;> onl~ th,' carJ~ O1:lJ .. ' t-y Iht,' 
firm \\ ho:'(' ai r comm('rcial~ th .... \" ha\'e 
hl'arJ 

Th ... thirJ of Ih ... iour major gT .... ·tinf! 
carJ finll~. ~,'\\' York ' ~ ~or .. "ili;;" Inc., 

fIRST. 
IN THE 

~~'~Z~· ~,jr , " 

DA V ENPORT 

R O C K IS LA N D 

M OLINE 

E A S T 
MOLI NE 

The 40lh 
Rela il 

M'Hk e l 

W~~ 
AM MO~ W.l ' < '; (~ 

f M . , (~ . 103.7 "'. 

TV ". 22.9 < ~ .,'_ 
... 01 o"d a .... a •• 
"0-"01 ~ 

8 ASIC N 8C A ll ili "le 

DA"'EN P O~T . IOW A 

Na ' i"" .. 1 It.p' ••• ''I .. ' i ~ 11 

f ,o. " ' ., .... 1M. 

SPONSOR 



is adding the plus of ~i~ht to sound broad· 
ca~ting. The bi': firm, which is expected 
to grO'>~ around 57,000,000 thi ~ }ear, i~ 

the fir~t greeting card compan} to buy 
TV time Since last s..:ptem~r, the} 
ha\'e been conducting a !>eries of tlost 
campai:.:n~ on three ~ tations Chicago's 
WeS.TV, Buffalo's WRE:-.;.TV, and 
Mllllaukee's \\T\lj.T\,. 

T heir video commercials ha\'e been 
one·minute announcements, using a setles 
of slide<; ~howing ~orcross cards, plu 
li\-e narrat ion, The results w far have 
been If'Icondusive, although a free offer 
or a booklet on \\T,\lj.T\· brought a 
mail retum that ran to 10(4 of the a\·ail· 
able T\' sets at the time the offer Ilas 
made. 

The TV test campaign is also S Ot· 
(TOSS' first planned usage of broadca~t 
ad\'erti~lng. Hitherto they had been a 
nell'sparer adHrtiser, spi!fldln~ up to 
51 75,000 a }e3r for ne .... spaper space, 
billboards, trade ads and mailin;; pieces, 
;-':orcrO'os is not fully decided as to 
whether they intend to continue their 
TV selling on a year.round basis, Indi· 
catiOns are that If the teSts prove pro
ductive of sales, T V .... ill be u~d on a 
..... ider scale. 

Rust Craft Publishing Company, a di· 
vision of [he L'nited Printers and Pub-

,.... 

for 
HOT INFORMATION 

on 
TOP STATIONS 

In 

TOP MARKETS ... 

as Jour 
JOHN BLAIR 

man! 

OHN 
BLAIR 

------.....--
---.. 
~ 

-.. 
-.. 
~ 

~ 

...........-. 

.--.......-- L COMPANY ~ ----- -------U'lmNTlM6 lEADIN6 RADIO STATIONS 

Off iCII III Ch lc"IO • MI. York. Deuolt 

S1. Louis . LOI "111111 • Sill ffIIlC I'CD 

DECEM8ER 1948 

00 thl" m'-,:THn:! 

.\ lutual t tJ( Th 
Craft '-7 '1:; tllnt" 

for talent, d 
10 It !o!'.l1~ mal' T 

, . 
::reat W,L e III ntiS(' I'J1( 

radiO men Th· C n rna h 

Ii.~hcrs, Inc., is the foorth iar:!:C'St (lrt"etin:::
card company .... nh annual saId this 
}ear expected to tor S;,OOI) flOO. Ru~[ 

Craft has been a qrC3t ~dlt'\cr for }ear~ 
In the "one·shot' t)PC of ad\'t:rtl'-lIl~ 

This u~ually amount to.a pair of back 
co\'Cr~ in C1)lor on LIft m.l,:a:lne, which 
COStS Rust Craft som{ 55!) 000 for the 
pair, 

sho .... h.<i. .... 0 iCed ..II for EI n -...; l~Jfl I 
\\ atd, C nf In ~Jr "" eral I-e 
cau<c:; £bn je II Ir tl Ru~t Craft has u'>t'd radII') oncc. That 

was in the Chri>tm"s ~·hl)n of 19~~, 

Ilnen Ru~t Craft tQt)k tunc out from its 

ma'Za:ine ad\"Crusina space \Io3S hard to 
bu) In 19+; to span"- r a half·hour one· 
~hot venion of DICkens Orll(..... r...,;rol 

Ru'l C~af( n rna ( r i e 

can 

.... ,th ILttle p r r omr.t n n j n rad 
tradition behind It Slf'I the I ~- t 

run. RL:·t Craft '>(:d n >r~ad 

SURE. 

S0 l11e C h icago stat ionl.i 
~ 

be heard in South Bend 

... but the audience 

LISTENS 
to WSBT ! 

Th~r" ·' a .. nil" rf '" hi:: di!f"1~n'" ~~"" .. n 
~ ,"a,-hln:: - '" mar .... ! an,J cor,.-in: il·:"< e 
Cblca;:Q ,Iali Md •• • ,Ial imQ ''''''.tI 
I;I.on J 1>;]\ th.. d " J,.· .. 1lJ 10 \\ ~ BT ;\Q 

Qlh.·, .t .. tim-Lht. ..... Q I ..... r .. t ... "f,.r .. -
"" .. 0 "om'" d.·e ID ~ n .. ,,,, Qf \' dl D'· ... 

ii , -'I,v'''''I!. 

PI t ,m pa. ;. 

• 

SOOO ..... 'TS ' .t C ., • C., 

" 
-



B,B<rd Ypon th<r number 01 p'Ogfdm •• nd 4n. 
nOynC<rm<rn" pl'nd by sponsors on TV std, 
tioru."d indued by Rof.b.ygh R<rpo.t on 
T<rluis;on Adv<r,ti,ing. By,;n<r" p l.nd for 
month of July 19.8 ;. Y,ed fo, each o.,e 

i\'ct\\ork TV busincss, due to increased :lctivit)' on the middlewest webs, 
jumpcJ to 250')( of the b:l::>e month (ju ly ! during October. [\'en in Sf'O!'SOR'S 

con::>Wnt b;Jse of JO cities :lnd 15 st;Jtion::. incre:lse in business \\':lS o\'er 100% 
rrom 59.2 to 129. {I3:1S(' mollth h.1d an index of 58. This is the (irst mont h in 
\\hich IH' t\\ork-busilless increase \\:lS at:1 more rapid pace dwn local retail but 
e\'en local-rewil TV ad\'ertising practically doubled in Octobcr- jumping from 
93.6 to 180.6. In Sf'O!'-!'OIt'S constant base for local-retail (10 citk::. 19 st<llions), 
the IIlcn..'ase continued <It the pre\'ious ratio from 75.9 in September to 93.6 in 
October. In National and Regional Sdecti\'e TV nd\'Crtising, where the use of 
the I11cdiulll has been erratic, businessjull1ped from Scptelllixr's 110 to 1-10.8 in 
October. Tobacco lends in the usc of T V on a selective basis bu t Radio, T V, 
and ,\ppliances lends the locn l-retail TV index and nlils $Ccond to So.'ps nnd 
T oilel ric::. on net works. 

BREAKDOWN OF TV BUSINESS BY CATEGORIES "TOTAL" AND TEN-CITY TRENDS 

mwon 
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America's Model 
Television Station 

Reports on one year 
of programming 

WTMj-TV has built irs program
rning on rhe premise rh:u loca l 

~"".,..,_ anJ nationa l spot programs werc 
as important as network pro
grams. As a result, many of the 

most popular WT,\IJ-TV programs originate in rhe' relC'·ision 
studios of Milwaukee's Radio City. Thc~' indude .. 

THE GRENADIERS 
~Iilwaukcc's most popular radio program, skillfully a"J:\prcd to 

Iclevision , occupies the Wednesday nigh! 8:00 to 9:00 P.M . slol. 
Complete with a ]6--piccc orchestra, vocalists, and comeJ~·. II 
captures the '\Iilwaukce Ick"ision audience wilh a formal 
huilt to rhe City'S tastes. Parcicip;ICin,l! sponsorship. 

" PLAY 'EM OR PAY 'EM" 
This IS-m inute Friday night musica le felture cha licn,l:C"S the 
television audience 10 submit song rirles wh ich (;1,111101 Ix played 
by the Radio Cit~· Quimene. This heavy mail pull program is 
under participating sponsorship. 

VIDEO VARIETIES 
Top mid-western I3lcnr is featured on this Sundar ni,ght 7:30 
to 8:00 P.M. (eature, one o( '\Iilwaukee's favorite tele\·jsion 
programs. Participating sponsorship. 

T. V . TRYOUTS 
The proved pulJin~ power of amateur programs is combined 
with skillful production to make top fl i,l(ht television entertain
ment (Jut of thi s Saturday night 7:15 to 7:45 feature. Partici
pating sponsorship. 

OTHER LOCAL FAVORITE PROGRAMS 
T he same skill and production facilities that havc builT 
WTi>.IJ ·TV participating programs arc also a,-ailable to national 
and spot adn'rtisers for the presentation of programs ideally 
su ited to indi"idual needs. 

\\,T~IJ-T\' is a complete RCA 
Victor innallation . 

Beca use s t udio remOte :lnd 
transmission facilities :Ire de
signed for one anodler, \\ 'T,\IJ-T\' 

is transrmmng a picture that results in qual ity reproductions 
of programs and commercials. 

The WT,\Ij-T\ ' dial position on Channel 3 assures good re
ception with any standard t)"J'e antenna. 

DECEMBER 1948 

--- ~.:; 

Sales of teJc"ision sets in (he 
Milwaukee ;Lrea have exccrded 
even the most optimistic predic
tions. As of No,-ember 1, there 
were over 9,{)(X) sets in M ilw:lub:e 
and tota l installations arc ex

(Xcted to exceed 12,00Cl units by Janu:lr} I . C41111hined with the 
high listenership in the Milwaukee aTea, this means an audience 
of in excess of l 00'(X);), or 10% of Greater 1'>lilwaukee's total 
population for most e"ening rrograms. Little wonder then that 
teleVision has grown far bcrond the expcrimelJ(al st:1ge in 
Milwaukee and is now reco,ltnized as an effective, economical 
hard-hining sales medium . 

O"er two-thirds of the sixty na
tional, spot and local sponsors 
who have trieJ WTMJ-TV toJa)" 
rcmain as successful telev ision ad
vertisers . All three of Milu-au-
kec's leading departmenr stores 

have been on WT;>.IJ-T\' since its incept ion and all ha"e dra
matic success stories using the station. Loca l anJ network 
ad \'ertisers selling e,'errthing from automobiles 10 food rroJucts 
arc obtaining results from WTMJ-TV . With t he bull.: {If insulla
tions being in middle income homes, WT~IJ -TV is dcli\'ering:l 
nluable and grou-inll list of reception homes to i1$ ad'·ertisers. 

NETWORK AFFILIATIONS 
WT,\lJ-T\' is afliliated with NBC, CBS anJ ABC. As the linl.: 
between the mid-west and eastem network closes, the facililies 
of WTMJ-T\' will be available w th e users of Ihese thr~ net 
works. 

WORTH REMEMBERING 
When mal.:ing rour plans for ICle"ision, remember this. 
WT;>.IJ-T\', Wisconsi n's on ly tde"ision nation delivers a large 
recepri"e audience to network, spor and loc:11 ad'·erciser. 

w 
THE MILWAUKEE 

Affiliated 
National 

J-TV 
TElEVISION STATION 

NBC, CBS ond ABC 
Petry & Company, Inc. 

77 
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WNJR 
presents 

THE JOHNNY 
CLARKE SHOW 

9,05 A.M.!o 12,00 Noon 
Monday !hrough Soturdoy 

Thi. ou"!onding selling !eom 
of Johnny Clorke ond WNJR 
will (O"y your menoge to 
o million Not,h Je"ey hom.,. 
... on" of the lieh"., mOr. 
k"t, in the country. 
Represented by AV ERY. 
KNODEl, Inc. 

GREETING CARDS 
(C""linucdJmr>1 page ,5) 

There was a his torical bash, however, 
for Rust Craft's Christmas bro.,dc;,\st. 
In 1931, the Grecting Card Associmion 
of i':('W York, a t rad ... group, sponsored 
Charles I/(I( /l.ctl, TCllOT, 011 24 CBS sta
tions for IWO 15-mimHl' broadcasts dur
ing the Christmas s\"ilson. The sho .... COSt 

the ,\ ssoci:Hroll $4,288 for tilllC, and a 
$1,000 or so for (;'Item. Hackel( 5nng 
Christmas carols, and the commercials 
de:r]1 with S(lIllC it1~lit\llional selting for 
grct,ting cmds. 1 t produced good r(,5uhs 
in II few markets. but the show was nevcr 
followed up to fOfm a olln'-ycarly list('n
ing habit. 

There have been few other US('S of 
broadens! advertising to s.:11 gr('(' t ing: 
cards. r\ few sma)] finns, like the r\\eril 
Card Compan) of Chicago, have bought 
annoullcements during the Christntlls 
scaSOl1, insteild of tlwir llsulll c]llssified 
ads, tn s(.'ck door-to-door agents, usually 
ofrcrin~ to scnd a "kif' of su pplies llnd 
instructions to those selldin~ ill a !ettl'r 

or postcl1rd. Thl' bal11l1ce of tlw industry 
spcnds from a fcw hund red dollars to 
$5,000 yearl )' for 11 fcw tradt, ads and 
newspaper ads ill the Christmas 1llld 

This is a little extra coverage we throw in! 
All kidding aside, here's our formula--5000 
watts on 550 kilocycles , and a 704 foot an
tenna with a location right in the center of 
the be st soil conductivity area in the U. S./ 
plus 23 years of good programming , give 
us unbe atabl e coverage and listening . 

K FYR SSOKCSOOOWATTS 
. NBC AFFILIATE 

REP . JOHN BLAIR 

Bismarck , No. Dakota 

\'al<'llllne seasons. Only Ihe Jarg;.> finns 
can atrord to print the full line neccssary 
for a big business in "('v('fyday·' cards. 

Just a~ radio and TV h;1\"(' helped 
establish mounting brand consciOllSlll'SS 
in Ihe buying of Botany fabrics, TeC11· 
timer dfCSSl.'"S, <lnd <l lisl nf othl'r prod
ucts llnd sefvices when' consu mer pur
chasing in tht, past has bet'n on a hit
or-miss basis, they have brought brand
name buying to the greeting card busi· 
ness. 

The f<lct that nlOr(' radio and TV 
should be usro by the grccting card 
industry than is emplo),l'd now is partly 
the faul! of the broadcasting industry. 
The aWf;lge grccting card publisher 
knows VCfY little of what broadcasting 
can do for his producl. Until he is sho\\1\ 
dircct S.1les {('Suits, broadcast advertising 
of grccting ca rds will be confined 10 the 
few laq;t' finns now using [I. 

SMITH BROTHERS 
(rullli'III(" fro'" page iii;) 

slump T('lwscd itself, and Smith had mort' 
llIolle}, to spend. The}' bought another 
!11L1siCll l show, this tillle a bettef one, 
called Sotlgs YOll Um~. TIll' show was 
mLich along Ihl' liut's of 111(' American 
Atelody liol(T and featured symp)' ar
rangements of old·time song fm·oriles. It 
did bt'tter thnn the previous shows, be· 
cnusc its Sunday night (9 9:30 p.llI.) spot 
on NBC mndt, for increased li ~tellmg. 

A third Illusic<ll show, Me/tXfy"'"rill('l.', 
followed SonKs )'ou UlI'C in the first pan 
of '36, and I:ller in '36-'37. This \\"as a 
straight mu sic sho w (no \'ClC<lls) that held 
dO\\11 a spot in N BCs Sunday aft('fllOOn 
schedule. It was llgnin mOT(' sllccessful 
than its predcces.c;ors, and due to better 
business conditions generally in the cough 
d rop industry showed sales UplUTll Ihm 
ran in some cases. ;1$ high as ~I)'rr, But 
:111 in all the rcsults weTe mild. 

For Ih(' next t\\"O smsons ('37- '38, 
·38 '39) Smith Brothers decided on a 
chan!!t' of pan' ill their ad\'~'rtising. For 
one thillg, their network US,1g(' had l10t 
lx'ell particularly succt ... sfu l. For anI 
olheT, thefe was all industry recession 
thilt ShOlH'tI its beginnings in J.11e '3i and 
comillul-d through '38, 'nit' advertising 
hudgct, ba<;('(] ;11 Smith Brothers on ap· 
pTminm ld y lOr; of Ihe allticip,lIcd caS(' 
:'-,:l /cS in a good ) l'al", was curtaik·d to the 
poinl \\hel"e th ... ) cOl1ldu·t anord to try 
(heir h:md ag:lin a l network radio. At 
lea"-I, nM for <l while . 

Th ... rl'cc~)i(!n l'mkd duri ng: '39. ;lIld 
~all'~ l't.'!!all ttl climb :lg:Jin to Ill':lf_llonnal 
tondi l iuns for S11lith Bmthen; 111 all sec
tions of 11ll' country ... l·XCl'pt olle. 

In Nuvember of 1().jO, Smilh Brothers 

SPO NSO R 



started sponsoring a cycle of (cgiol!;!1 
newscasts on the Columbia Pacific Net
work that lasted seasonally throu gh 
,\iarch 19-13. Tile ncw~ ~ho\\'s were 5-
lllinuH.' evening reports, featuring in tum 
"name" newscasters like Knox l\lnnning , 

A l1f2 
BILLION 

DOLLAR MARKET I 

Bob I\ndcrson, Dick jor, and Nelson 
P ringle. Resu lt s were quick ill (pilling, 
and within ~ i x weeks sales of Smit h 
Brothers cough drops on the West Coast 

spread over two states 

T a ke our BMB Audienee Cover· 
;lge Map, m~tch it with th e 
I~test S;lles Manageme"t " buyl"g 
power" ligurn, and you'lI see 
that KWFT reaChes a billion ;l"d 
a h;llf doll~r m;lrket th.1t spre~d$ 
over two gre at s t .>lts . A letter 
to us or our "reps" will bring 
you all the fact s , ~ . well as cur· 
re,,! .. vallabi litles . Write today. 

KWFT 
THE TEXAS·OKLAHOMA STATION 
W,.h lta falt._s.ooo w . tt.,"""l'0 KC-CBS 

Represen ted by P au l H. Raymer 
Co., ""d KWFT, 80t Tower 

Petrole um Bldg., Dall~s 

.l!u" •• ul.d by 

Established 1922 
WILMINGTON, DEl. 

fllab/ished 1922 
LANCASTER , PA . 

Established 1922 
HARRISBURG, PA . 

Established 1922 
READING, PA . 

fstablilhed 1932 
YORK, PA . 

Established 1936 
EASTON, PA. 

ROBERT MEEKER 
ASSOCIATES 

s tarted upwards. 

Ollce the \Vc~ t Coast wa~ holding ItS 
0\\11 sa.lcswise, Sm ith Brothers sh ifted 
b."lck to straight selective rad io. "nlis 
time they threw off another oUII1H1ded 
notion (n hangover from th('ir days wi th 
the TaTcheT <lgcllC)") and :>toppcd Iheil 

I 
'olive" i\1lI10l.mCClllcnts in favor of c. I. 's. 

One dar, carly in l\ lny 1948, Shaw calllC 
10 New York accompanied by W. \\I. 
S1lIith for the weekly climt-agcnc) huddle 
ovcr the r('Sults of SOI\1C copy-testing. 
Smith Icft carly, since he had all appoim 
mcn! do ..... nto\\n with the Smith Brothers 
a t SSC& B. Shaw was Iillking with 
Jack Sullivan ..... hen DOll Sliluifer came in. 
Stauffer h:ld soille news. He had just 
been given the pi tch for a Ilew ABC
Lou Cowan package, SloJ) tll(' Music. 

Shaw. who hns much more freedom 
than the nvcrngc advertising managcr 
(Smith Brothers is not nm by a large 
board of directors and stockholders. but 
by the original family), was sold on the 
idea. At worst, he decid(xI. they would 
only be ou t the cost of SlOP 111(' Music for 
a 13-week cycle, and they cou ld <z lw:l)'s 
return to their nationnl sckctive selling. 

I 
There has never been any question of 

dropping the show after n I}-week 
period. Smith Brothers expects to carry 
it for a full 26-week perirxl wel l into 1949. 
The major problem currently for Smith 
Brothers, aside frorn the indust ry con
troversy over g ive_away shows, is OI1C of 
holding their f ranchisc 011 the show during 
the summer months of 1949. Vp Shaw 
says wryly that hc ('CIs like an apart
nlent -dwcller in a "No Vacancies" build 
ing whose lease mar expire whell he need s 
it mos t. 

Smith Brothers' success wi th SlOp 11z(' 
Mu sic is the cnd of a long trail for Ihe 
cough drop finn. T hey ha\'e [CiI TII(-d in 
rad iO, oftcn the hard way. thm ther must 
sell their products separa lely. They have 
It'arned thm thcy must do their selling by 
means of an advcrtising mediulll in gen
eral, and a program vchicle in pilrticular 
that has a lHass nppeal. 

Above all , Smith Brothers has leamcd 
thilt rad io, propcrly contmlltxl and well 
hand led, can produce s.1 les fo r the smaller ~1J ,"".,. iii h~ f •• "" ••• I 
advertiser as well as the Illulti-product 

Ne_ ,,"~ 
t .... b,ele. giant s wilh eight-figurc budgets. • •• 
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signed and unsigned 
Advertising Agency Personnel Chlfl~es 

NAME 

CUlT"", iI''''':lY 
II","" 11",,,1.;, 
CI",I.,,· ,I . II",,, ,, 
J " h" II'''~" I'", ( ' ''rc) 
1:,,:>,1,·. o . Iblon,')· 
n,',kd,H 
-;h,·,,,·,,,,d 1.,"'It,· 
~I,hI"' d II. ,1 ,,<1"') 
",),,1,>(") Ii . 1 ••• 1'''''' 
,""rill .• " (a"dll~) 
Ln.I .• ifl,," 
II ~ "'r 11"";,,,1 
1;1,'"'' .... )ko-, 
""""" II . 1 . .. ,lh.", 

J,."" \I",,·Jllh 
(;,·,,,It,·II .... , ... ,," 
J;,,"~, I' .... ,.,"""" Jr 
1'lhM,I' ,ord",1 
.... ,." I',·: ... "" 
(; . 11,'\ I·h:"., 
I',·, , .• 1'11"" 
.\1 ,,,, I'"",,·, 
I'" .. III,,<lln 

II. I . II.,,,,,~ 
IliIIi"'" J . "'''It,I,'' ''' 
lIill "" ' h,,rt 
,,,",.,, ,I. ",,,I,,, 
';",<1 ,,,, I . -;I""' ,ll,' 
II",,· II . rh,'"",,I,I 

I'"i! \I,,"'n 
11 ... ,,1 <1 II. II r "1.." 

11' . I , Ilill.,,,,,,,,, 

FORMER A ffILIA TION 

J"H:m , :,," •• 11:1.,1",,1 ( :onll., ",,110 "i, 

.... 0 .11 :. 1',,, , nr: • .:!~ (:"11/,, ,.;If! "",, •. • 
lIe.I' ·, I'hil" .• • , .. hl "'I" 
II ( , " \I , (:.m' "" Ohl", ~'''n ",I ,nQ'. ~I'''r1" "I, 
F,~,',·. Cell,.. .... 1I ~ltlll\lt ..... \ " " ·" .... ·h "I. 
\I 1 )1' s. ell" "' I",IQn 11l .. ,111"0" n. ". I"'''h'~,'. 
IJ.", I" . ~ 1i',,"d'·:I"i,,~ . I .. ,I .. .:!," , I. mit. 
11,,10,". It,,~.,.:-:. \ .. ",,,I,, <II •• ,,,',', ,.".,' 

.\1, C:",,, .... 1.-1, ............. y " ",di ... '1 , . ~"n'nli d~I" 
1"':0" 

ens . 1I''''n."I.. a~'1 .11. 1""" inl"'''I;'';O'' 
1,"llth "", & .""~I,"" . S~ h"''''r':t'')' :-' \ ' .. 1''''' "." 
Y,,,,,,.:! & Ilubk"m ...... \ . 
CI' I {;"'I'. S. JI .. m.b~ '''~, 
~ . I ;. S,"I'h. '1' ... " ",,,. tn,li .. dir 
\("I.,' lim. 11''' ""<1,, I,lIh '~I ,Ii, 
r .;,."" . :-:, Y. 
1!1'~""":>". 1I · .. ·,,,,d .. 'I' ,II ~ hQ<' \\' •. ~, e""" "lU,i"" I'k,",,' "i. 
I. )""·rlddh",,,,·, ."'·. \ . 
",.,~-I.""'" ,\I:t~,"in'-'. ~1''''l'hI~ . "' ''''''It;n.:! ~ d 
I ·,,, - ~,,,,I. I'llib . 
f,h"id, & :-:' ·""I<1h.:-':. y ,. act· , n~r 

1':0" " ,,'" I"". I\nrk~ C .. . 1:1 ... ·,· .• ,,,"'. _, I. I' ft" " 
"'~, 

II"",," ( : ,L!Ii,h. II ""H' '' ., :It ... , n~~ 
I',,,,, .. , ,;"" .. & 1I.' I<lI"It. :-'. ' .. 'I', ,,,,,I " ..... b . "·,,·,,,,-h ,II, 
F",,'~ . C,''''· .... H,' ''"''~ . I ... \" '"'" ,'M'" 

Sponsor Personnel Changes 
NAME 

'"or""", II . . \",k ....... 
II . F . I,m.""",\! 

rr:,,,~ T . J , .. · .. I.~ 
1'''' ,1.-.1,10 .\1 . 1.111",·, 
,-" ... ",-,1 I •.. \I;,h,), 
"' ...... \J,,) ~ 

"""11 II. ~'" I," I' 
11 .. " ,,,,1 J .. \ I"'Q,· " " 
\I II""", J . .... ".;n 
I. . J . .... ''' '''~" 
.r"~'· I'h 1.0';11"" ,·1' 

1)_ (;. I(u ' ''' ll 
011" I. S,,,,,,d,'''' 
,-",,,),., I . \1 ;1t11.1 11 " 

FORMER A FFILIATION 

'1'.· .,·.·" 1,, en" •. :-.:. \ '" n ,"'.:! m it. 
(;""",:>1 ;I I", .. , ., (;"'1'. 1)"",,1, . "I' I" ~ ,, ~~ ",I.:!. ",.,1 ,·,1:.1,· 
"1111",,, S .• \I"tt,·1] Co. t :Jnd .. >1, 1''''''' mil.< 
J,,,',,(, n UI'I""1 11,,,,,,,1' , :0.. \'.. ' -I' 
I kk ( ;I<"II';c,1 ,; ........ L .• , '~(' ,,"s ' '0 I""~ 
, ;,· .. ,·".1 ;I I", ... " C" ' I' «:"" ",,"'1 .\1 " , .... 1,,). 

I'",rol, . bus,,,,' ''' """ " , .:!"""'" ""I" h.",,1 
I',,,, " ., ;:\- ' ;" ,,'hl ~ ( ;'" (;1. .. I .. 'I'. 11."" "'Q' 
I·r, .. ,," l<;. , ;.,mhlt· C" , ' · hltl .• "",. ""1'1 "'~r 
11 ..... 111<'(:",1' ...... . \ .. 'I' 
. <;,,,1.,"1)'- 1',,,, (;:1"'1' I,,~ . """"""1.,,11 •. It,·" ~I~ "'i/,1' 
eh,»I.·, C"q' (e ,,),,1 .. d"·). 1I"""il. "S" ~.· tI 

sl, m!!" 
"'''I'''''''' (:"".·h (;"" •. 1 ;m" U .• :>'il,,~ , .. I, "'II.' 
II",,,,·,, C'" .... . Y. 
(;.,,, ,·,,,1 ... ~"h '-"fI' (C"I""", ,,:<I.,illil. 1',,,.<1,, 

.11l ) , "' . \ .. :t,~"c ~I" ,,,h' "'II.' 

NEW AFFILIA nON 

J. 11_ ~,·h,<:U. I-•• \ .•• ,,"I""i' 
•. , .. 1 .. . W"",y. I .. A .• " .. <liadl. 
(;3<<1"" .. '\t, I." ,,,,,I ... TI' ,II. 
l it'",), """ ~I"' I'"'~''' I ... -\., TI' tI.I" h." ,,1 
'--:"') & K"I1,' .<. I'hll:o., <:"11 .... TI' '" P' 
I'''·~h". ~''''I .. ~;:\- 1'''' , 1" •. ChI.. ,,,"10.'1 I <Ii , 
I,.· 11,,..k,, (n, tt). ( :, .. ,,"" (lhio. ' ... ad 
1''''''''. 'I,l ... h ll.'· " "'''Ia . "'M' ",~h 
J "hn 11' .• "haw . I:hl" , ;,,"'1111) <:', 
K"ym m, d I{ .. \("'~"n. , .. ,I .• "1' 
( ;"'1" t 1'''"1..,, . "'. , .. ,:>,11 .. "I .. aU' ,.".,' 
"' ''" " n"" ... ~ I ""I'"' ' ,.'. , .... Y .. TV " 'M',,,. h ,Ii. 
J ad, 1I ~,m"n.:-:, \' .. 'r l ' 011, 
,.,,', .... , (;'" "' . n'·'",I, . ",d I". '1'1 ' <Ii. 
.\ I",!rh" 'k;:\- 1',,,,, . :-:. Y .. r" " '''~' "illl :"~"d,,'d [ (I;I:(''' 

(:-.J.) 
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64.6 , -

Yes-WHIZ floods Southeastern 
OhIO .... ilh an :I\'erage "\lening share-of. 
aud,er"ICe of 6~6"O (Conlan SurVt.'y 
\\.· .. k of May 23, 19.J1i). 

H ere's a n .. w h'l(h-..... <11 ... mark of 
audIence dominallon-ti "plus '-3Iu .. " 
for all WHIZ advertisers. 

II.lornrng, afternoon flnd .. "enlug 
WII I Z 3w:rngrs 62.296 ' Imrc -of-audi
toll"t . proof or th~ n.'sults of top 
lora] production and I'lOpulnr NBC 
prOgrams. 

" 

Buy Ih, nation with 
t hL BONUS nud,ure. 

WHY SPONSORS CHA NGE 
(Cor lllllurdJrom /l<lgl.' 23) 

Colurnr.i.l\ Sunday ~1""lll"{lrs and lined up 
an illlp()~in::: ..chcJulc which started wnh 
O::i .. and II ~lrrie! at 6 p.m. sponsored by 
11lIanarioliai Silver. The complete CA~ 

!<Chcdulc fro m October 11}44 to J UIl(, 1945 
r;lI1]ik(' thi~: 
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In'lli I' m. "II" til,' """1' Gulf 

The C BS ~UIIJil) progril rll block Just 
didn't l11ilk" til{' lop gmde. ll j(~ results of 
ill1 il ll -out plan to build il l1ew Imbit of 
listening is fine If it comes off. When it 
ck ll:sn't, ~1'f)l1~)h shifl to new netwurks 
and often IIC" prugrams. Of C AS's im
po~ing: linc_up nf '4-1 '-\;, Inlerlln t i(lnal 
Srl\"('r has. 1l111ved O::ic and IlarriC't to 

N AC. Cener al r.ooos droppo.."XI Fmmy 
Arice and Kate Smith. B/oH(lie has be
cOllle part of the Ci/l/(ors/etl't- DuJJy's 
Tl1t'Crll WL-dnesJay block Oil NBC. The 
fiw-l11irltl(e news block on CBS has bcc>n 
droPIX"d and Parker Pen is off the a ir due 

SEason' s GrEEtings 

to the condition of the pen hu~in6S. 

T l'xaco hal> taken its S/<lr 'flrc<lfff' to 

ABC, "'ith its T\' Sw TIIl'(Ilcr to N BC. 
'ftllu II or U<lff I I h:b b«n shifted to 
1'\' AC. It shifted because there was the 
fecling th.1 1 E\'Crsharp had milh-d C AS's 
Sunday night audience and that :\'BC 
might ddl\cr a partially differel1t audi
ence a t the &1111(' time. The fact that 10 
p.m. Sundays opened up nn ~BC was of 
cuur"" ;lIlOther rea,.m fur the ~ hi ft. 

Gulf Oil is st ill sponsorin;! U' ... rI,,,, 
I'cop'", 011 CAS but at 9 p.llI. Tuesd nys 
"'hich competitively u-.cd ttl be a ~ 
time slot. Today battlUlg Bob I lope "ho 
has b.'en shifted from 10 p.m. to 9 p.m. on 
NBC there's a question in the minds of 
man)' Gulf executives JUSt how gOlld a 
.. 101 9 p .lIl . Tuesday is.. 

ThiS year C AS is agn in building a Sun
day l1 ight block bUI with a new approach. 
It 's shi fting programs with kilO"" follow
ings to the block with the first shift being 
Amos ' II ' Andy now in at i:30 p Ill, 111is 
nlO\'e was brought about bemuse of a 
capital gains plan which CAS olTered 
Charles Correll (Amns) and Frccl1lan 
GOsdCIl (And)' ) which in~ured the ir 
fuwres. In other "'ord5 CBS 110"' 0"'115 

the prngral1l nnd lhilt's one certa in Wil)' to 

pcr1>tladc a SIXll1sur to chflllj.!e lIet w\Jrks, 
Le"e r Hrothcrs now spon sors AlUos '11' 

APO 
CHATTANOOGA 

Affilia ted with 

NBC 

Nat iona l Representatives 

HEADLEY-REED CO. 

SPO NSOR 



And)' on CBS, 
Ctlpital g,lIl1 :> SirunUf('S aa' hem!: sug

~estcd to a numlx.'r of o ther leading sWrs 
by C BS a nd the r-t· is mme th;ln a chancc 
that man)' star-<l""IK'd prO)!rams will 
Inuv{' , with thd r ~ 11OI1SUn., U! C BS. 

Till' trend of sponsors stnr t il1g un 
Mlltunl and moving from ,\\RS 10 other 
.K:tworks after the Edgar Kob.1k-head,'d 
chain has done n jub for the ad\'e rtisers is 
ocmming less :lnd le~ prono unco.'d . 

Tllert' is still , ho"·ew."r, a gelleT"! (l'('lin ~ 
all\on~ net work s,11c"lllelllha t {'\'cr) SpOil 

sor on the air is a possibility for their 
Iletworks. 

This "larch, NBC decid\'d that Quick 
as a Flnslr henrd on " IBS cou ld fill nil open 
Spit (2:30 p,m,) 0 11 it s Sunda}' daYI l11e 
schedu le. The progril1ll bad !xcn heard 
latc Sunday :lfternoons (5:30p.m,) for 
four years on j\ IUlUal, It would ors t 
mOTe \0 bro;.dc;.s t it on lil(' senior net
""ork but according to NBC's prcS('nta
tion it would delivcr 2,562 listeners per 
dollar againsl 904 d\'livcrcd by "IBS. Of 
COUfS(' the listt'llcr figur('s wcro: b.1scd upon 
a combin,1tioll of lloopcmtings and B,\ IB, 
Iwithcr of which j\ lutunl claims cove rs it s 
currclll listening picturc ooequatcly. Tllc 
NBC pr{'sclltatioll co\'crcd the fact that it 
would dcli\'Cr a "lie"'" nudi('lIcc, 1I0t one 

that ImJ hcen dia ling Quick <1 5 II Fllts/r for 
four )'enrs, FldS/. is hcard right ~Iftt'r 'flr t' 
5 lul(lou' which is J\lHS's ou(' period "IWII 
il dominatcs the IICI \\ ork l i~ t cn ing picture, 
Due w the fact tha t Ildbros, the sron-.or, 
wa:,n' l cUlI \' inn 'Ci thm 2:30 p.nl, " as as 
good a" 5:30 p.m, and Ihe loct Iha t thc 
N BC lX'ricd WQuid cost ~S,9 1 i , 2 4 for thc 
half h(lur, ""hieh was l'un ~ lder.lb ly abovc 
wh:lt Ill' wa" paying 1\ 11'\5, ti ll' \\meh 
lI\anu filCture r stayed Just \\ Iwre it was. 

Avai lability of n "11('110''' ;L udj('nce is 
a lways a I'ot{'nt f('a~OIl for a lI(' t\\ nr~ 

shift . It 's a lurc thnt d OCSIl ' ( a lways 
work Qut, ,\nr r{'cnp of shifting sponsors 
ind icate" that Ihe lIIore lI l hillg the fel' l 
the more likely the ('xit of the ild\,('rtbcr 
from thc medIUm, Ollt (If n list of 50 
spollsors th .. t shifted rtCI lI'orb s ince 1944, 
19 arc 110 IOllg~r using broadcast ILdwr
tising, The more frcqu{, ln the shift the 
rnorc apt th .... ad\'{'rtiscr to shifl ofr the 
network air. Among thc shift from 1)('1-1 
work-\O-nctwork-to-olf the Iwtworks and 
freqlll,.'rltly off the air ellt in' ly ar('; 

J . H. \\'ilIi~ m' ( "', 
Ilwen .. lllinoi. (, Ia"" C r>. 
,\J!",h~n)'_ I.u,H\lm "., .. 1 ( "'.,. 
"."'I·bnd l 'h"' m~<O'utiul" 
Tunon, • ..., . 
lhd· fI<»·· .\,· I ....... I .. 
( I", •. E. Hi, ... ( 
Ti ....... Inc. 
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TI,. Moggie Do.i, ,how 2,00 '0 2,30 
Mo~doy .h,ough hidoy 1.01\1, •• our Mog· 
gi, Io.ilh I .. Henrichon 0, "liel, The gol 
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to\lch ," I .. hond le. ' .... 'ng mike inlerview, 
",ill. "udio oudienn, ,uppli .. I"~ m .. le 
.. ngle .. n lood, lo,hion" gen" .. 1 lopico. 
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licjpolio~ prog ' om ...... iloble in AII .. n'" lor 
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<on Heodl.y.R,. d C .. mpony 
todo .... 
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1\ LJ\NG·WORTH 
~ ".\liKE 
\JV lIYSTElty" 

Ch:Hlc\ Moore. clad only in pajamas, So1l 
on t he edge o f hl~ bcd, hi, hC:ld bowed 
in grief. In a choled \loice, he lold 
Homicide L,eutenant E\'an\ his slory. 
Throul:h the op..::n connce!!ng door lead· 
ing 10 hj~ .... ifc·s room, the )lranglcd 
body of r-olyra Moore 1Io';!) vi)lblc among 
lhe tangled blan!.cls on her b<.'d. 

" I :I"okc from a sound sleep:' Moore 
SOlid, "and heard my "'ifc Myr:J scream. 
ing. I dlun'\ hC);I;!lc ellen long enough 
10 turn on a light. Wilh Myra \ screams 
sllll ringing III my cars, I rushed rnlO 
Ihe Irving room, just in lime to inler· 
cept a man as he I;amc da)hing oul of 
her room. I IJCklcd him in the darkness, 
but he knocked me OUI ami escaped." 

Lieutenant Evansshook his head. ·'Mr. 
Moore," he );tid, "you're lying. Two 
points in what you'\le jU~1 lohl me prove 
3S much. I'm arresting you on suspicion 
of murder." 

(Solut;on below) 
"Mike My~lery" i~ 1 feature 01 a 15·minute 
Iran~uibed mU5ic and mY5terJ sllow n ail· 
able 5 time~ weekly lor national, rerional 
Qr local ~n~or~llip on 600 l ant·Worlll 
JUilialed stations. Far lull information, 
conlacl your slalion or ils repr e~enlatin. 

LHG·lVOR'rn 
fllallll'll program s, inc. 

113 W 57TH ST, N EW YO RK 19, N , v. 

THE SOLUTION 
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Union Pacific Railroad 
Lock~ Airenit Corp, 
Welch Cra pe } ui<:~ Co. 
}CU<'ph T I! U)'" Co .• Inc. 
C. II. ~tlldl t r Co. 
I'';n« )latchab<:lIi. l ilt. 

Some of the spon!>Ors have shifted to 

selective radio, others to TV but the big 
majorit), have just shifted off the air. In 
most cases they didn't know what they 
wanted from broadcasting and in addition 
didn't know how to go about finding out. 

Firms like Prince ,\latchabclli, used 
NBC, CBS, and ABC before exiting from 
broadcast ;ld\'ertising, Others used just 
two chains before c1l1ing it quits. 

Not e\'ery firm that play:. the flCld 
fill:l11y cxits from bro.1dcast advcrtising. 
Goodyear Tire &. Rubber Company for 
instance during the P.1~t four years has 
been on all four net ..... orks before settling 
down to its current The Greatest Story 
Et'er '[01<1 on ABC. It was off rhe air for 
a number of years before it was sold on 
the idea of reach ing the great " Bible belt·, 
of America through this non.sectarian 
series based upon (he Bible. 

Progrmns frequently cause sponsor 
Iwtwork shifts. CBS didn't feci that 
Tltosc Brell'sters was 11 good progroull for 
Columbia, and Quak\'r Oats, happy with 
the vehicle, took it to ;"hrt ual. When 
Qunker Oats fina lly decided to drop Those 
BrcU'skrs nnd shi ft to Roy Rogers il 
stnyed on at ;"18S. Tire Sheriff wasn't 
judged up to snu ff by CBS and so thc 
Pacific Coast 80m x Company rook it to 

ABC. 'llle~c shifts were made bccmlSC 
the sponsor thought that Ilis program was 
leaching the type of ;ludience it desired 
and couldn't be sold by the network that 
it was on that the program wasn't right. 

Sp::msors arc also shifted occausc of 
star preference for n specific network. 
When Ed Gardner first brought Duffy'S 
TI1I\'T11 to the air (;"Iarch 19~1) it \\'ns on 
CBS for ,\\ngazinc Repeating Razor 
Comp.1IlY (Schick ra:ors) on S:lturday 
nights 8:10 8:55 1'.111. , not 11 V('TY good 
hour. Gardner plul11(X'd for a Ix-ttcr time 
;md the fCl llowing season WOil ' llmrsday 
8:30 ·8:55 p.m, "ith the S.1n1C srnnsor. 
'1l1e next se:lson he ~ hiftl'd to the sponsor· 
~hip of Genera] Foods and Tuesday from 
9 to 9:30 p,m. From emera] Foods he 
\I'Cllt to I3risrol-,\\cyer, his present spon
sor, :lnd ABC on Tllesdays :It 8:30 5:55, 
Ill' stnycd at that hour for two scasons 
but he always h:ld his eyes on the 111.'1-

work 011 which he claimcd "collR'dians 
attained the besl ratings'· NBC. Fill:l!!y 
ill September 19~'; he landed :I Friday 
night 8:JO 1'.111. spot on thar ch;lin. Fri
day, before this sca~)ll. hasn't hcen too 
good a spot 011 N BC and so C:lrdner kept 
looking fo r :I better cOllIedy night :lnd 
Ilnw:is hcan'(in a hurllOr:block on:Wcdnes, 

KMLB 
KEY TO RICH 
NORTHEASTERN 
LOUISIANA 
MARKET. • • 

• MONROE 
LOUISIANA 

FACTS-

• 

*KM LB serves .. 223 million 

doll'lr market encompassing 

97,410 radio homes- :l1I with

in KMLB's ol1e milcvoh con

tour. In a rea this includes 

17 pa rishes in northeastern 

Louisi;rn:l a nd 3 counties in 

ArhinS:ls, 

• BMB rellO' !. 

5,000 WATTS DAY 
1,000 WATTS NIGHT 

• 
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American Broadcasting Company 

• 
R.", ... n,.d by 

Taylor-Borroff & Company, Inc . 
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day (9 ·9:30 p.m.). His sponsor went 
along with him, for he has dclin:red on a 
low cost-per-point basis from the begin
ning. Gnrdncr isn't unique and there arc 
othef stars who consider the proper spot 
on the right l1etl>.<ork as import:lI1t [0 

thelll as the ray chcck. 
111e Ford ll1eater shifted from NBC 

(Sunday 5 6 p.m.) ro CBS fOf two re.1-
sons. First a good 60 minutes wasn '[ 
available for Ford on NBC. It wns hoped 
thm the NBC Sunday aftenloon spot 
would deliver the nudicnce but Ford wns 
bucking a habit of listen ing which gave 
:\ lunral the cdge during thnt pt.'riod and 
Sund ay aftenloon isn't the ideal time for 
an hour-!ong drama. Besides, C I3S con
sistently has delivered a better audience 
for plays than NBC ha"ing established 
itself with "good theater" almost from its 
founding when Awbt'sque brought top
(light audienccs to the then int:lnt web. 

111e most successful sponsors make the 
fewest nctwork dlanges. ll1ere arc ex
ceptions to this rule as witness the con
densed milk comp.llly and others men
tioned previously in this mdio chess game 
saga . Big sponsors nevertheless will shift 
programs from network to network after 
they feel their veh icles ha'·c sold a ll rhe 
listeners available at one hour of the day 
over one net work. (A report on Wily 
Sponsors Chmrgc Programs is tI future 
study which will appear in rhese p.lges 
shortly.) 

One rcason why big S(Xlnsors don·r shift 
can be tr.1ccd to a matter of d i~U1HS 
(dolLlr volullle, contiguous programs, and 
frequency). To 1110ve a program from one 
network to another in a number of G!SCS 

wou ld double the cost of the program for 
the slX'nsor. 1111is is because of the fact 
that a move could place a sponsor in a 
differcnt discount bracket and break up a 
block of contiguous programs. T here is 
a lso the factor of s..1crificing the habi t of 
lis tening which programs develop. 

Sponsors change networks for many 
reasons but an all<"llysis of o\"er 100 
changes proves that the successful changes 
arc those to <1 better time slot in a block 
program S(·quence. Even these ha'·e been 
knowll to be unsuccessful unless sponsor, 
agency and new network work to promote 
and publicize the ch<"lnge. 

Sponsor sh ifts on networks arc a big 
business- for other Jlledia. When"t\meri
con Tobacco Comp.1IlY shifted to Jack 
Benny and NI3C they agreed to spend 
$250,000 a year publicizing the fact. Re_ 
cently a network offered a sponsor on 
another network a $225/100 nel>.·spapcr 
advertising clltllpaign if he shifted a 
program. 

j All shifrs must be made in high . • • 

The 
• musIc 

pours forth 
• In 
Spillville 

(IOWA) 

t\ nor theastern Iowa dllage of 
GOO people, Spillville is widelr 
known tiS the summe r home of 
the famous composer, Antonin 
D\"or;rk. In this fertile farmill!-:" 
nrea he found inspiration for 
many beau~iful me lodies. 

\r:\I1' also makes sweet mu sic in 
Sp ilh·ille-tlnd III a lhous:uld 
si milar communities in \r:\IT
land. With Iowa's stupendous 
bumpel· crop, Iowa farm income 
\\"ill re:lch new peaks th is year. 
And \r:\IT's Iistencr!< will IHI\·e 
more money than ever to spend 
with \Y:\IT a(h·ertL.ers. Ask the 
Katz man fOI" full detai ls. 

WMT 
CEDAR RAP I D S 
.5 000 Wath 600 K.C. Day & Nigh! 

BASIC COLUMBIA NETWORK 

os 



TV Danger Ahea d 

·l~k\I~I"'1. \\hich I1 KI) yet turll <JUI to 
t", a IHoJd of M.'lf.rq!ul:nl,J g'HxI t a~tl', i.~ 

curn.· lItly 111 Ilcl'd o f taking s tock of ihelr. 
rh(' ~ign!> roint In d:m),!u. TIKr("~ 

grnwilll! :i\\'arl'I"-"', by ~p<ln"ors, broad
ca~H r~. and \'iCwl'r<.. of ,I n~qu(' qunlit)" to 
man) tl'l.:("aq~. The big.time ni).!lIt club 
fa\,orite, :1f(' II't abu\"(' ~1ipl'jn,1! in 01 ril~1 

Olll' lIT two \'i.1 tile n('\\ m cdiu lll . If till'), 

ar,'II"! chalkngcd, nbfl"'Clionabll.' rlfer
enCl'S, gestu res, and ga)!s nr(' bmllld (0 

incn::bC. 
The prphkm i~II 't conlilwd 10 Ihe ~tars. 

011(' irate TV i<wtioll l1l <1 nagcr n'pllrtl'J 
th.1t he find s it IWCl's,ar), 10 check re-
11L·ar!i.11~ of hj~ ollc.night.Q:lIld (.'11I('T
Inil1l'I'~ (requt'llI] )' engaged via booking 
<ll! .... nt~) \\ ilh an l'<'lgk eye and flapping car. 

Applause 

Pilot and WABD Help TV 

T Ill! major CQl1tribli l iot1~ to ,p(.'Cdmg 
tlw grow th of TV ;I .. ;"111 ilJH'rtr-.inj.! 

llwdll1lll \ll'rl' l1l:ldl' duril1g tlK' p.lq f('11 

months. Tlw) l\ln' in no way CO Il!1l'Cl l'd. 

) d tht}' hoth C{lIltributnl 10 IlllTe;l sing 
tl'kl-i,inll" ;I\ldll'II(:'\', 

' I h~ Ilr,! IOlltribu t!0I1 \\,1" til\' \Y,\BD 
'J " I ..... hnlu!lng (Of progr;lln~ f"r ;1 lull 

U;I) frolll c;lrl) :'1.111. to n ltl"T 111 p.L1l. It 
",- II11'J at III'-( hlll~h to h(' a risky gl""WT(, 

fur tilt Du,\ illl1l ~(;ltion to 't;IY ollth,' nir 
thnltlgh(,ut Ihl' d,,}. ;llld tllll" til,'! \\'Ulld 
to"t til\" pium'l'r N,'w York tdIT,l,\l'f .. ub· 
'tanti;l] "'Ull" II[ 1111111\'). II ,J ,dn'\ 1111"11 

"Ul tl1.11 way I til' np' rati"l1, I,-(on' til(' 

tllli olth,' ftr,llllotHh, \.:1" in !Ill' h lalk. 
II ;,1,,, ..... 'lllll'd tl1;11 it \\'''lIld t;lkl' ;1 

86 

1'1.'1('\ 1~IOIl ..... nh It~ 1110111) \ ,rI m's. k' IJ~ 

1I"1.'lf Tl'nJilr to 1l1uch 1hm I, unpl1 la t l1bk 
ill the h01l1e, A brnadcll~tcr r("('('mly 
s[atcd that the danc .. ' rou t illl' rL'<!uin'(! 01 

a fuur-year-o ld ofknded him and h i~ 

fanli ly, 
The lillC of lkmarcati(ln sc]'nrat ing de

~irabJe nlld lUI(k' .. irable b I'l'ry faint. 
\\'i t h,)LlI a TV code of ethic<;, there's grave 
Jan,!!er that o;Q mc timc \\ithin tilc 11":\'t 
.n-,ar or t\\"o [he public \\ ililkmalld rcgu
latary action, 

We prefaced al! tlli ... b} ... aring tllnl TV 
"ma} rCI !Um nll l til be a model of sdf
rq!lliatl'll good tastc," Tlll'rc's n O rea'\On 
ttl think mher\\ i~. r-nr tek'vbioll fn lls 
hrir In th" frui ls (If)'ellr~of "' Iudy invol\"C'd 
ill I\\"O e(fl'cti\"(' llnd pcrtinellt codt'S- the 
1\ lotion P icture Produn'rs and th(' 13roild
ca~ters, 

1t .~ up to T BA or NA 1\ . o r b()(h, to I-!e t 
bu~)" , 

live Programing 

TI1l' t illl{' has pa!'$t·o whcn it matters b) 

\1 holt electron ic mcthod :1 program is 
brought into tlll' home The success of 
the BinI-! Crosby progranl (lI'"r ABC is of 
COl.l1""e ;I c1a~~ic o::U1lple of thl' fnct thm 
tTnllscrilx'l1 programs can reach a !xll .. r 
than normal Iwtwork all<.l[('l1ce, Both 
ABC ami 1\IIlS hOlve a IIUl11hl'r of pro
gra l11s which are tr:1I1:'Crih .. '(t or wire re
cordcd blfof(' being tran~nultcd and there 
is 110 dillen'lIce bel w~n renet i, illS to .. m er
tainnll'nt Oil platters than thl'rc i~ 10 that 
$(111 fllnh IiI''' nil thl' chaim. 

From tl1l' vcry fllIt:SCt, T V has diulin-

ctJ111ral:ltiI'Cl) long tillll" til gl't the TV 
auditnn' tt> Icn l"l1 that therc wa:. a slOlIjon 
011 th .. ' a ir from SUIlUP 10 ~lInd()wn p ltl ~, 

This also prowd incorrect. Vi(,\HT~ I\'l'r .. 
vcr)' quick 10 ll'nrn thOit thcre was some
thing til ~,(' nlld henr on till' daytime air 
nmt tlu'), haw lx'\.'n lUning to WA BD in 
~tlb~[;]llual Iltll1lber~. Ju ~ t as ])l1J\ \ 0111 

~plnlcd lip the rellln1 of T V to the n ir 
during the war, jU$1 .>(I I~ it forcinj! sta
tion, throughout the 11,1Iioll to rl'cogl1i:e 
that d.1) limc TV b hl"Te 110\\', True, the 
1('\"(,101 W,\HI)'s pr"graming i~n' l world 
~hntteri llg. 111 many ilbtanCl'S it'~ COll
~ iderah ly ... llOr\ 01 pnl>~ahle \'bual e lll,"
tnillllJl·IJ I. That 's not hnlf a~ il11]1ol"lnl1\ 
as thl" fnc t that the hrrak ha~ l'('el1 m:lde 
nnd regular da} tim( rv hns arrh'ed. 

Thl' -.ecCllld major contrihu l ion i ~ Pilot 
Hadio'~. Pi lot ha~ producl.'{t a TV n> 
n'l\'l'I' sd1inJ.! at $9'>, sn that 's l',l'), to Ilml', 

,I!l,tl .Ill) ;lI!lIpnth} w fi lm, u."kvl~lon"" 

cqllilnlclll to reconkd rf(I',!raminj!. Earl)' 
rn tings indicntcd thnt film rnnkt-d high 
a lllonj:! vic\\ illj! habits, tit'Spitl' the Crndc 
B nnd C film feawn'S which wcre scn nll('l.t. 
Film [(idOl), i ~ nn importam pnrt of T V 
progrnminj!. It thell'fore makes very 
littll' sen se to refusc to accept n'COr(kJ 
]lrogm ms for one bro.1dca~ t I11l-diul11 and 
to nen'pt tht'l11 for nl1otber. 

CBS hns broken irs ul1\\"ritten mil' for 
thc dn) til1!c commcrc inl progrnm, U'ilal 
,\fakes ) '011 Tick and WCBS, it ~ New 
York nu t l('[, Im~ flCCl'ptOO (sec ,\lr , Spon
sor A sks) the 11l'W trallscribl'..i Bing 

Crosby I'f(l~rnm. I'lnn~ fnr CAS SlHlll11cr 
progrn111ing Gi ll for mnl1}' c.t, progrn l11 ~. 

NBC's 110.'\\ suml11l'r idl'fls nlso cnl1 for 
t ra nscr ibed rl'1l('nt~ of 101' willll'r p ro
gf;1 111 ~, so that (,\'l'll tllC senior llCt \\'ork is 
1('cognizi l1~ Ih a l if Ihe program is tops, 
recording won't tca r it dOlI I!. 

llowcvcr, the u~c of t ral1locriptiol1~ mUM 
llcvcr be pennitt ed to bl,(O!11~ so PH'V!] 

k'nt thnt thl')" cOlllplt,tdy dimil1a te live 
progrmnillg. Brondcnst ing's il11111('l1inc), 
must not Ix- rC'plnccd with \OOr-; plfl tt efed 
ShOll'S, Sponsors Inu~ t COlllimK' 10 be 
llmd~ awnr(" tha t lin- progTnl11ing. both 
locnl and Ill'lwork; is lhe lifeblood of 
brondca~t ad\'erfising. Sration and net
work pmgr;ll11 I11 nllagcrs must not Ix
madl', ;IS Ihcy nrc in the IHotion picturc 
indus tr}, Ih(' glorified ja llito r.: of cnter
t:tinl11el1t . 

The f('ding of the' listeller thnt "I a m 
Ihere" muStn't be eliminntl>d from tlK' 
adwni~ing I1Il'(liol11 Ihnt reaches the 
nation. 

rcquirl'S a minimum til' installnt inn nnd 
wit h nn nssb.t of a 111ngnify in;! Icll ~ ddivcrs 
fl picture Inr,\.w enough to b(' enjoYl'\.t by 
man)" r('Ople, Thc Pilot $99.50 te! l'\'is ioll 
,et i~ ligh t "'!lough to be pickl'd up in the 
ann nlld cn niet! anRJlllit he hOll se. I t'~ ns 
~ il11pl e If) tunc ns the nl'crage rnu io re
n·il'ef. Both the sound nnd the picture 
arc cit-ar. It has brokl'l1 through ti l{" $,100 
!,ricl' ra ll j!{' for TV ~et~ tha t ha~ hdd back 
I11n~' buying of fecch'cl"". It 's 110l n sub_ 
~till l\ e for a !;lrf!e ~creen ~et , hut it I11USt 

al\\"n)'$ lx' nl11l11Ih~'red thnt l11i11i(ll1~ of 
hOI11l"<; 1i~len to radio on ponnblc ~I S anu 
hn\'c 110 ot her receil'e r~ in the lw1I1c, It 
takes a $99, 0;0 l11id j!~' [ TV SCI to COIlVCrt 
thi ~ audi, 'I!Ce to the vj"uaI111l'(tiul11. ]l jlnt 
h'ls , tcliwrl'd thl' ~et . 

T n \V,\BI1 and I' ilol , the sponsors o f 
tile natio11 owe a deql ho\\' for hn~tel1ing 

the nrrival ilfnn ti"llal,TV day, 

SPONSOR 



Where els e 

-~< Not the north - not the 
_~) ;> south! Not the busy indus~ 
J~:l ~ trial east nor the farm-rich 
~~ }'~' " middle west can really mil-
\. ror our land in all its varied 

aspects. But there is one area, embracing 
paris of all these places, which does. It's 
WLW-Land-a true cross section of the 
country. 

Where else in America could you 
hope to find so perfect a proving ground 
for new products and new ideas'? 

In WLW's Merchandise-Able Area 
are 330 counties comprising parts of 
seven stales. Nearly 14 million people 
live here. Some are wealthy, some ale 
poor. Some live in great cities, some in 
tiny villages. Some work in factories, 
some own farms. When you know how 
these people will react to your product, 
your package, your selling appeal
you'll have a good idea how consumers 
everywhere will respond. 

And you CAN know through WLW; 
for this great radio station covers the 
alea as a network covers the nation. It 
dominates most cities but not every city. 
It reaches most farms but not every farm. 
You'll face this same condition else· 

• 
~n A merica? 

where throughout the country, no mat
ter what medium or combination of 
media you choose. But by using WLW 
first, you can learn the answers in 
advance. 

WLW is particularly well equipped 
to help you get the answers. Besides one 
of the nation's largest and most loyal 
listening audien ces, WLW offers facili· 
ties not equalled by any other station. 
It can help you s:udy the m arket-get 
distribution-win dealer cooperation. It 
can help you learn what consumers 
really think about your product - your 
price - your package. With manpower 
to do the job, and a "know-how" pe
culiar to its territory, The Nation's Sta
tion stands ready to serve you in the 
proving ground for America! 
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ESTERN'~' $~ 
UNION 

JOSE~,", L. IEGAN 

lurru ",n 

ADVERTISERS, UNLIMITED. 

ANYWHERE, US.A. 

HERE'S GOOD NEWS - STOP - WJW'S STANDARD NETWORK - FAMOUS FOR BROAD 
-

COVERAGE THROUGHOUT NORTHERN AND CENTRAL OHIO DURING ClEVELAND INDIAN 

BASEBALL BROADCASTS - NOW A PERMANENT ENTITY - STOP - WITH WJW AS 

ORIGINATING STATION THIS FIFTEEN STATION NETWORK OFFERS ADVERTISERS AN 

OUTSTANDING OPPORTUNITY TO REACH NORTHERN AND CENTRAL OHIO MARKET OF 

OVER 5 MILLION RADIO LISTENERS - STOP - STANDARD NETWORK OPEN TO ADVER

TISERS FOR SPOT OR PROGRAM TIME - STOP - FOR DETAILS - WRITE WJW

ClEVELAND FIFTEEN, OHIO. 

BASIC 

ABC Network 

REPRESENTED 

WJW - ClEVElAND'S CHIEF STATION 

CLEVELA ND 
NATIONAllY 

850 KC 

5000 Watts 
By HEAOLEV . REED 

•• ___________________ _ COM PAN Y 
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