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FOR 

OPENING 

DOORS IN 

RICHMOND 

looking lor the righl key 

10 open doors in Rkhmond? 

look no fUrlher. For the Havens 

Clnd Marlin stollonii - Virginia'ii 

pioneer audio a nd video inst itution -

nol only open doors but ore welcomed 

inlO the heorlhs and homes of 

Richmo nd's ellponding community . 

Firsl 10 unlock the magic of radio 

and lelevision, WMBG, W TVR and weOD 

cont inue 10 show the way 10 gelling the 

rna$! out of your noliono1 advertising 

dollar in Richmond. Ask your Blair mono 

Ho .... ens & Martin Stations are the only 

complete broadcasting institutions in Richmond . 

Pioneer NBC outleh for Virginia ' s fint market. 

Represented notionally by 

John Blair & Company . 

( 
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Radio rate Anent all the chat t e r about r adio r a tes one fact stands out: that 
quandary resea rch picture on which valid decisions must be based is obscure . 

Nielsen 's 
2,000 

Audimeters 

NBC Symphony 
looms as Steel 

summer substitute 

Is summer 
good time to 

sell? 

Integrated 
commercial by 

TV program 
star rates high 

Keep your eye 
on Alaska 

On one hand proponent s of r a te-lowering cite TV effect on other me
dia, notably r adio ; on other many observers, including prom inent 
sponsors and agency executives, pOint to lowering cos t-per-t housand. 
startling inadequacy of research systems as presently set up to give 
full credit to r adio ' s : ( I) out-or-home li s t ening; ( 2 ) multiple-set 
listening in bedroOIllS, bathrooms, dens. workshops, kitchens (see 
~Radio's uncount ed millions, n page 22). 

- SR-

Puzzling note in listening measurement picture is whether A. C. 
Nielsen ' s 2,000 audi meters in 1,500 homes s a mpled ( 1- 1/3 audimeters 
to home) conforms to a verage number radio sets in home. Hooper, 
Whan. Sindlinger s tudies show 1- 1/2 or more sets in average home as 
individual home li stening increases. If Ni elsen Audimeters fail to 
cover a ll sets in sample homes, National Nielsen Radio Index may 
require revision. February 1950 figure show 4 hours, 3 minutes for 
February 1949. New type Audimeter can measure up to tour sets , but 
only handful currently in use. 

- SR-

Following patt ern established in 1949, U. S. Steel pl ans to continue 
on summer air with NBC Symphony after Theatre Guild va cations in 
June. Decision still subject to Steel board confirmation. 

- SR-

With production and inventories growing (auto field is good example) 
and buyer resistance stiffening, adve rtisers th is year a re carefully 
analyzing summer s elling techniques. Stimulus is fact that spendable 
income is at highest peak in history. Int r iguing to advertisers con
temp l ating broadcas t campaigns is fact that only 8 percent a re a wa y 
f r om home a t a nyone time during ho t months. 

- SR-

Value of delivery of integrated commercial by progr am star emphasized 
in March Starch report on TV commercials . Brand a cceptance score 
for Congoleum product s , s ponsoring Garroway At Large, 'J.·as one of 
highest ever recorded with 19 percent for vi ewers agains t 4 percent 
for non - viewers. Garro'J.'ay does commercials. 

- SR-

I mpending addition of Alaska a s 49th s t a t e, rapidly improving popu
lation and income s t a tistic s a re a ttrac ting advertise r s to Alaskan 
ma r kets. Radio facilities are good; out stand ing re sult s a re reported. 
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21 minute 
" Lightning That 

Sells" film 
ready in May 

TV station s 
curb qu estionable 
progra m practices 

"Light ning Tha t Se ll s, n i s pla nne d for r e l eas e fir s t week ill Ma y . 
Script and voi ce have been r edone, s om e sequences eliminated, nell' 
sow ld t rnc t substitut ed . Shortened ve r s ion d e s igned especia lly for 
sma l l g r oup showi ngs . 

- SR-

:, ~mw TV 5 t a t1 011 5 are adj u s ting prog r a ming , e s pecially shows a imed at 
ve ry young aud ienc es . to answer own objections to questionable pro
gr<lming a s we ll as Wash ington, pa renta l , and edUcationa l groups 
cr itici s ms. I'WTV , Pi tt s burgh, ha s c a ncelled two cr i me shows with 
announcement by Don $tell'[\ rt. general mana ger, of Ilew station policy 
f rowning on ho r ro r ena ctmcnts . WOR- TV ha s adopted Motion Picture 
Producers ' Code . KFI - TV, WKY - TV, WTMJ - TV, WAVE- TV, WTVR, WRGB, 
WDSU-TV a re <1mo ng numb er of others expressing active interest in 
higher prog r am ing s t nnda rd s . 

- SR-

P & C-McKcttrick No ll' there' s a !.Ia Pe rkins d res s, a Roa d to Life dres s , a Big Sister 
ilrrilngc uniq uc dress, and s evera l others named a fter Procter & Gamb l e daytime se-

publicity cxcha nge r ia l s in an ext en s ive publici ty exchange between the soap firm and 
McKettrick- Williams, Inc., manufacturers of dress patterns. Ten 
dr ess es were crea ted for the campaign . McKettrick will include name 
of progra ms, t imes heard, network a nd sponSor in a ll advert i Sing ; 

Rexil ll loss 
bl.1mcd on 

c losing out of 
margin.11 sto res 

Is common law 
copyright 

protection for 
program content? 

P & G reciproca te s by plugging dre s ses and company Oil its programs 
f or one l!Iont h , sta rting a t end of April. 

- SR-

Despite fir s t annua l loss in s ix yea rs , Rcxa ll Boa rd a pproves Pres i 
dent Just i n Dn rt s tra tegy which ca lls for continued clOSing out of 
Innrg inal s t or es an d concentration on s uper drug mart s . Dart expects 
t o compl e t e r ead jus tments program in 1950, meanwhile exercising 
r igoroUS economy, including substitution of Phil Ha rris -Alice Faye 
sho ll' a fter 4 June (S 14,500 weekly talent cost) in f a vor of Richa rd 
Di am ond, Priva tc Detective ($4,500 wcekly). Firm proponent of r a 
dio ' s s elling impa ct, Rexa ll expect s to up us e of medium wh en re 
bui lt prog r am completed. 

- SR-

Recent Ca l ifo rnia decision jeopa rdi::es radio a nd TV industry reliance 
011 commoll l aw c opyright to protect prog r am content. III ca se iuvolv
ing Me l Bl anc (Blanc vs. Lantz), court held t ha t motion picture per
formanc e cons t i t u t es g enera l publica tion , resulting i n ab[l ndonmcnt 
or loss of common 18'0': rights . Ha rry P. W[lrner, of Washing ton, D. C. , 
laY! fi rm of Sege l, Smith & Hennes s ey, di :3 cussing ca se i n Vnnderbilt 
Law Re vi ew 20 9 ( 1950) conc l ude s if deci s ion i s tl ffirm ed 011 appenl , 
l~(: tworks . :3 t a t ions , :3 pons ors , e tc. I will ha ve to copyr i ght n Il pro
grtlm m<' te ria l in l ie u of r e lying on common Inw protection. 

( Pl e[lse turn to page 44 ) 

SPON SOR 



1'10. lOaF A SERI~S 

LARRY SHOTWELL 
In Bowling;-

WHEe 
In Rochester 

WHEC is Rochester's most·listened.to station and has 

been ever since Rochester has been Hooperated! 

Note WHEC's leadership mornin g , afternoon, evening: 

STATION STAIION STAIION STATION STATION STAnON 

WHEC B C D E F 
MORNING 43.4 16.5 10.8 6 .8 16.9 3.6 
'·O().12 00 NOO" 
1oI_~0, 'h, .... g~ ,,1. 
AFTERNOON 38.3 25.0 7.7 13.2 9. 3 1.8 
IH}().6·00 ~.M. 
101_07 'h'""'IJh f, l. I S'.".ft 
EVENING 36.2 23.1 6.6 7.4 10.3 

"a.dca,l, 
.. A S ... , ., 

6,00.10.30 P. M. DECEMBER·JANUARY HOOPER 
0_, 

S ..... d0 7 ,h,_" Sco •• 
t",.,. b.'"". cr.,;., ...... 

BUY WHERE THEY'RE L1STENING:-
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("fH'f.'r ,ho"', lamiliM scene this lime of 
yu. in l oui.ville: WHAS coveting the Ken· 
tudy Derby. 
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ARTICLES 

Oflt' Ilful.IWlciff' ,rus's flflo"ler 

House .... i"e'· Prolective Luque is unique ,etie, 01 proq,ams which .ell 10 
"omen because Ihey qua'anlee p,oduch. ,o/t·p ed.1 commerci.l. 

lineollu,,' " Uli"iufl~' 

Redio i, g,owing ind .. ,hy .nd Ih.,e are no .. figu'e, 10 p'o¥ e it ••• dtspile 
.. h.1 •• Iesmen 1o, olh. r media m.y '.y aboul e ncoo.chme n! 01 TV 

Thi. di.i,ion 01 mammolh Arm ... ong Cork I,ied 10 g el ,1.,led w;lh big 
maquin e . d,. Thes. lailed .nd ,.dio now ge" lull budge! 01 $500,000 

Il"si .. · diifcrcn('c 

Sou,ce 01 r.dio·, '''englh i, fadlhal you have 10 de¥ole full .lIenlion 10 TV. 
Since iI', pouible 10 do chores .nd liden 10 ,.dio ., urn. Ii .... . iI', pOllible 
'0 1i,Ien more ho urs e.ch d.y Ih.n viewer c.n "ie '" 

Alte, c.lm CO""deration. adve,ti,ers .. ill ,eali •• ,.dio , hould nol be Ih. 
'"1.11 guy'" 10' TV. II i, d . li¥ e,ing more 101.1 ci"ulal ion no .. Ih.n e"e, 

HJ 

22 

24 

28 

Bi9 ,to,es .'e jYmping inlo lele¥ision .. ith none 01 Ihe hesitance Ihey sho .... d 
.boul f.dio. They ,eg.,d p,ogra ... , ~, di,ecl ,.Ies "ehicles :UJ 

IN FUTURE ISSUES 

~1IU1"H'I'fiuH' ffl("s (IIUl Hu"r,'." 
SPONSOR's ned illu. will be dc~ol.d co .... plelely 10 ",y mme, ,eUi ng." II II ."nu 
will include. sto,y .. hich ....... up I.ell 'pon,Ol! o"ght 10 I.no .... bou! .u ...... e,· 
l ime .udience> and g,ul s.le, opportunitie, 01 ,umme , b,o.dculing 

II", u 'cn"wr ,u'''!JrflUliu!1 
A . e cond ,Io'y in the '" ,u ... me l s.lIing" inue will tell .bo,,1 I,end, in , ..... mer n ."flU 
progr~ ... ing of in ler .. t 10 ~dverli,er, 

Valu.bl. melhod 01 jud9in9 ".tion·s .hare 01 aud ience "om ne .. 8MB ,.lin9' 
hn been de. eloped. It .hould be .n .id 10 'ponso" pl.nninq ,pot c .... p~ i qn' 

• 



Why WCAO is a 
better buy in Baltimore--

* The gre atest audience in WCAO h istory. 

* All programs transmitted simultan eously by 

WCAO.FM ..• extra coverage at no extra cost. 

* Full Basic CBS network programming. 

* No rate increase since 1946. 

* 28 years of broadcasting service to Maryland. 

* Local promotion of your show. 
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I NCREASE 
in Power 

NO INCREASE 

5000 
walts 
DAY 

San 
Music 

in Rates 

Antonio's 
a nd News 

1000 
walts 
Night 

Directional 

Oldest 
Station 

/' ~I Forjoe & CO. 

:ilO~Madison 

FARM FACTS 

\,\' iIl \ 0 11 plra ·c ~"IlJ me 30 copic~ 
nf ~ ollr Farm Fact- II :lIHI],ook and bill 
Ill(' ae('onlill~I~? I am TCfJuiring 111.11 
";lch ~lu{lcnt in Illy r3,\io pTOf!wminf! 
da~:,. ·(,('111(' II c(Jp~. I f ~ 011 han~ any 
"ther l,u [,li ' :lll 01l -. I \\ou l,\ appreciate 
~''f:uril1g -:ulIpl" ('opir ... to (Irtermine 
their ,a!ur for da~~ 1I~('. 

Y" II Illi ,zht he ll1l erc51(,,1 ill knowing 
lital lI"e of II' II di..cll-s arlidcs in da!;', 
nppcarin,z ill SI'O\SOll. I feci thai 
falllil iaril~ \Iith ~()ur lLIa~ .. zinc i$ a 
"11\11-(' for pro-p,>t:lil(~ T;l(lio I'l' r~on

nr l. 
ell ,nLES r. Ik"TEH 
A His/oll l I'rn/rs,~nr oj Radio 
,,"orill/res/nn L'nin'r.lify 
' :mll .don, Illilloi.' 

The II ri l N ~Il)l"n I~C~ a brge farm 
maeilincry a('COllnt ,,·lli('\l. from time to 
time, lL~e,. radio hroad('a~t adrertising. 
Theldo r<'. it \Iould he greatly appre· 
ciat ed if I OU 1I"0ul(1 ~IHI me a copy of 
IOU r r :lTm Fncl~ l landhook. 

D OLI'H J n~r.x, J II. 

1 iN' 11l('~id(,lIl 
f',dlrr .1:.' Smith & ROH 
ela-eland 

I • rh :':':' I " ~" .. .... , l'.~,. n.",tI",,,~ I. a •• 11 · 
."1 .. ,,, . ..... ... ;1 ..... .. a I, .... .... Tn .. ,I, ..... , , .. .. 
• "., ;. S- I ,,,. '''I' Y. 

LOOKI NG FOR SPONSOR 
The ('Ildo~f''' che<:k for 58.00 is to I /'ol'cr a one·lear 5uh~"Til'tioll to 5['OX· 

~on. 

\\ ' ill '011 pl ('a~e begin Ihi" ~ubi=Crip· 
tion \"i tll lour ne:.:t i "~ IIC . .\tail to )' I r. 
'\ ' illarcl ,,'. I' If'ulhner. IIlms.o. 

" ',, l.;]I fllI" t llal ,.I'O;\!'-Oll will keep us 
a). rea~ t of dCI·('lol'lllf'll l,. ill th(' r;Hlio· 
tf'le' i~ion Iici(1 an(1 tlH'reforc f!:rea tlr 
antic ipatr r('('ciring our lir.'" cop)". 

1'1I E1.I'S Du:nsox 

IIlWS.:O 
S ew York 

FOREIGN LANGUAGE STORY 
I han' jlll't !ini~he, 1 realling your 

nrtidf' " T hc," lore their 1l1l1il(' tongue" 
in the 27 :\lan·h SI'O:\501l. ami l\Iay I 
take thi,. opportunity to cnmplim('nt 
1"0 11 on a trllk fine article. Thc ~ larr of 
,..l'n:\~O I{ (1 )10',,(',1 110 slone to he 1I11' 
lurned 11'111' 11 rOllIpiling Ihil' article. )t y 

SPONSOR 



Radio 
Markel Dala 

for 
Oakland, 
California 

1. How many people? 

2. 

There ue 3 million people in 
the coverago IHe. of KLX, the 
top alolll;on in Hooper fatings. 
KLX cJ"ims only 600,000 /lIS 

ste"dy \isleners. 

How rich are they? 
Oakland ilr"" radio li s teners 
spend 100 million fo r d.uqs, 
1 billion lor food, 1 2 billion 
10. qene."l merchllndise, 1 4 
of /II billion lor • .,dios, TV and 
furniture. 

3. What does Hooper say? 
KLX le .. ds ,,11 independent 

San Francisco and Oaklimd 
rad io stations in the Oakland 
Hoop ...... and olten leads in 
ails;" period.! 

4. Do San Francisco Inde
pendents cover Oakland? 
No, these s tations reach only 
15:1: to 35:1: of the Oakland au
dience that KLX covers_ You 
can check this by adding the 
Hooper share of audience lig_ 
ures lor all six period •. 

5. What about KLX results 
, .. and promotion? 
Just send lor success s tories on 
your field. Also, KLX has won 
7 national awards for sound 
promotion. 

KLX 
' I .. UHf TOWER. OULAND , CALif OR NIA 

I.a l glJ~'" uti i<) ~ OU! 

KI"'p up Ill(' r,I1l' "(I," H I I'n:~t.:lI l llIg 
a 1110,,1 \ l1[lIal>[e lIlagm:ill'" 

\\''' ~:Tn: UIIO \[\C\rll 

I'rogmm J)ir eclor 
lVI/AT & WIIAr·F II 
l 'hifat/elf/hia 

For ~O lll(, l ime [ hare 11'11111(:,1 to 
\I rill' ~ou a It'\[('r I('Hilig )011 holl' milch 
I l:lljo~ ~1'oC\~on, Onl~ a Hlldgt' lI'a". 

1l ('{"('~ ~;ln hilt the {,lI rrl'll l i~"lll' IS an 
Il -Bollll>. 

I :1m mOl' l ~'X~'ik\1 ah"uc [he fureigll 
hlllg uagr :tl'lidl' II hic h appears. I 
\hillk il Ilill prol·C I cr~ laluablt, \0 II ~ 

and I "Ntainl} apprcrialc il. 
You "ill he illh'rrslcJ in knowing 

thai ;1 .. a le:- Id!t:r prepar(',] 1n;;'1 wcek 
i~ ill IllI' mails 10 all all\'crli~ing ,'geu
... ies \I ilh a pt)~t;:<"'ripl calling I!.cir al· 
trll livlI 10 lhi~ i :<.~u (' of ~I'O,\"~O It. 

I <foulll nol h, ' hal)p ~· \I ithnut a, llliug 
1111 prai~ for Il l(" ~ lw' · ial issue on 
I.IGIIT \" I \G Tll IT T\1."~. It \\'as 11 Inag· 
nificcnl jo], alld a fille promotion o f 
radio. 

In ~horl . I like ,..1'0:-;,..0 11. 

CI.,,\ UDF. 1l ,\HHF.n~: 

Gl'n('f(!f Mal1ager 
Foreign Language Q/lo.lil) 

Nr:I/t'ork 
,\" /,11' r uri .. 

COOKING OILS 

~ I y alh'nliOIl ha ti just hem callc(\ I n 

Ihc 13 F eb rullry issuc of your m OSI 
cXCI' III 'rll puhlicatioll. 

On page I 'J of Ihal i ~suc Ihe re is 0 11 1.' 
of Ihe )"I'ar's oU I ~ l lI lIfli ng examplcs of 
journllli~lic l'nll' rpri!'C- for which }Oll 
aTt' 1II111o llhletli r rcc~ i,"illg g real "c
dailll frnlll the "pol radio. illl lu51ry. 

Onc of 1111.' most intl'resting fca'u rc~ 
011 page 19 ,,·as lite faCI Ihal )011 had 
Iloljuahll ,~ in eT('diling 'he lI oo]lN Ci' y 
I{epo rts for Ihc fif!lIrcs on 1, 0 '" daytime 
li~ll'lIin~ 1"lTif'~ b~· 101.'a liti l':<. bul Ilid 
IIOt ~ 1 'el ll to 11 1:1 111 10 \,a~ l c Ihc sligh t 
aUloulI1 o f l'olllpo", ili oJl dmrgps Illal 
woulll have 1)('1'11 illl'oln::,1 ill gil·ill )! 
e ither lite IwltHrial Sun·c}s COll1pall~ 
or lhe Burea u of ,\,h er ti ~ ing a c rclli ! 
liue ull Ill(' c hart al Ihe lop <)f lire )lag" 
Iltal i;: 11(':'1111'11. "CMking Oils-t1i !'l ri· 
billion of pllrchase~ h ~' Geog raphic He· 
. .. 

~ I ons, 

IhllflUJ S. IhR.' ES 
f'rcsidCn/ 
Indrlstr ;a/ SUf!;C)".< Co. 

It.puu"'ed No.lono"~ b V 

BURN_SMIT" CO., INC. A'elf) l'ork 
1... _______________ ...1 I • Th~ o"'I~. I'"' 01 en'''i! "80 Ino<lHncnt. 
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Keep Your 

OMAHA·DES MOINES 
Sales On An 

"EVEN KEEL" 
with 

KMA 
Shenandoah, Iowa 

Our II.\[I! .\".'" i~ 18.~ Co.""l i ... ' in 
]""a, ;>;dJru-ka, Kan~a<, amI :'Ilis
Y1l1 r i. Thl' dominal\! Irade ('{'nlns 
for Ihi, all'a are Omalr:a and I) r~ 
:'>l oi rw ... 

HOWEVER ••.. 
i:!.~~o of Ihi .. lIopulalion lin' on 
farm~ OT in _mall lOll"ns (under 
10.000 1 .... 1'''''"'lion ) . Conlan and 
lIIaii 1,,,11 prol{' t.: :'II,\ is Ihe domi· 
nanl ~Ialion in Ihis runl and small 
1<", II ~rea. \l'i llroul K:'>I'\ )"ou lose 
imllael. mi-- Ihe prosperous farlll 
and ~lI1all I<),,"n lami lic<. 

AND .... 
1\,' 111I."all l'r O;; t}(' ro ll~! lowa·Xel.ms. 
I..a \ ;: rirulrnra\ Ine<lmr 1" ... rea!;C, 
1\l1R "'n 19H, "as lire hil!hesl in 
Ih,' nal;"n. Tl.e 1\11<) e;;limale indio 
,·al .. ~ 3"011 .. ,,, inrrr,,_,' due 10 larl!' 
n lIlar",·!i,,::~. 1·'·I'''r''',,'· 1J0rr"~. 

Get All t he Fac ts F.am 
Ave.y.Knodel, Inc. 

Ngt igngl Rcp.(:sen tgtivcs 

KMA 
Shenandoah, Iowa 

U"d. r Mangg ..... ", g' 

MAY BROADCASTING CO, 
Shengndgalt, Iowa 
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De partme nt of Commerce sur ve y pro mises 
bright future for f u rni ture industry 

TIlt" fUTnjlure irrdlt,.ln 11111> Iw f:Jt:ill;! ;1 11('\" I'r;, "ttvlllitlt: 
10 a l.;'l'a~I' ~1I1 \('~ nf Ih(' IHlu,.el1<JI,1 furnitlll't, il1<III,.ln 
pIII.lj,.lle,1 h~ tile \)"1' ;1 1'11111'111 I,f Ct!rJHIH'f<e, F:urrily lik 
't'Il\<'lillg: iJl, ' !<'a~iJl!;!h ;Huurld till' 11,,"11' lllllier the illliUl'j){'(' 
"f leI~' \i~jon: Iti;:h 1('ld~ of n'si,l('ulial "otl.-tnwlioll: :HIII 
ill<'T,';,~illg p"pul;lli"l1 1lL;1\.." 19.iQ 5111",. I''''~I''~'I_ "righl for 
thr fUlnilllll' ilHlu~If\, 

160 ite m s now listed 
in consume r's pric e inde x 

H:llli" a.hcrti""T~ , 'all j!l't a d"an'l pictllT!' "f 'Ilral IIH' 
worker t" hilI ill;! I,,.b~ frO ll 1 IIU' n',i",' ,1 ' ·OII,.uU1<'r' ,. pri,'" 
irHh!x, 0111' 111Ir1l\red and lell i\tlrl' h:l\(' "('('II 1l,hled 10 

;i0 prelioll"lr dh'Cked ill :;(, c il ie~ by Ill .. Bur('all of L:lhm
:=: lalil'lics. Bp, 'T lIlld wille arc il1llll,Io ,,1 ill Ilw 11('\\ li" l itl g~ 

till' fit,.t n'li,ioll" ~ill"" 1 931·:~(" 

p, Lorillard Company president sees government 
tobacco support leading to high er prices 

Tlw 101,,' r pric(',1 ,'ig:lH'lIl'.- ~ l a ll ,1 11 !:!"od dWlwe 1< . 111;1\..1' 
furllter "alc.$ "aill" if gIJ"'T1ll11"llt 1,.I,a,"'1.> ,.\lPI"'11 ( ' "II' 

liullC_, TIIC ~!'O\'c r IlIllCIII IH'I" 1",ld,. nu"c tlulII :t'lO,oOO.O(lO 
pOllnds (.f all I) 1''':; (If l"kltTO. :WO,I)(ItUlllIl PltllUtI~ ",. 

(JlltTed lIwlf'T Ihe 10hllc('0 ~lIpporl plall . I'. l.olill:lfli C"1l1 ' 
p:LIl}' pr,,~i,lel1l I lerlwlI \. f( "UI :H J.I ~ Ihal :I 10 /,cl<'l'1I1 
r,,[IUctinn in acrea;,;.· of I,urll;\ tlmll'r !!o\('nll11t' nl I'nliinol 
I,,) illl ~ I., a~ high if 11111 Iligln" l' l i(.,~ 11 11 1.,1'1l .. ~". ' lhi~ 

~1"1lI1( 1 IIl C~ 1I1 a he;1\ in :til' ",lllll':,ig ll fur IOllc r'pr j"I'11 
b rand" whit h IHI\" IH"'II making In'!lI('IIII"n~ -all'- g"in ~ 
la tl'ly, 

N a tion a l income up bu t 
buye rs arc more se lect ive 

'\:lliullal illl ''' IIll', illdll,., .. i,d mlll'ul ,111(1 11"1111' huildiut! 11 ~l\" 
"II ~ho"rr ~aill~ fur l'I:;!r~ IIr,.1 IPI,llll'f ;lc('Qnlilig t" a 

1I1"lIlhl~ fI'p"rl i ~~ lIpd ,, ~ II .. · Chilli' il IIf E""I)o'l1Ii, Ad · 
I I~"r~. '1'1", ,l\('rJ g" 1"'I~"ual illl'"II1O' ;lftl'r 1;,1.,'" h:l~ ill' 
"" a~(,11 ~ (I[ pcr f;lIlldy (.:l.') l".r~"lh a l'"II' In \I.'"r~ " f ,lg,'1 
<lr al'l'rt}\.iltl1llo'l~ :s:un(, alllllwlh. 1J" ~l' il" til(' illt "',I~" ill 
1I"""IC. 1" '''1'11' <In' flinn' -,'I,~ ' li\l' ill tllI'ir l'''rdl:J~' '~' \11.1 , 

ill II,i ... l'IJ~"r~' mal\..,' t it "ill I ... lip I" ",h('fri~"r~. Ihr"lI;.:h 
dr'~ - lil" II~" IIf mc,li,I, ttl ,In 111(' !'clliug. 
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Increased margarine sales will prove 
e mbarrassing to the government 

\lllrg-arin .. cOlll'Umplion has i'len'as.,d 550,OOO.iIO(J fJound~ 
~incl.' 11)31) (last year il was 850.000,000 pound". ). Bullrr 
IIS.(' hal' d ropp"d ;;7G,O(lO.OOO IlVUllds ~il1l'e 1939, If bu t· 
IN ,.,a"'~ tirOl' allY furth er, it will hc 1)'1rlirularly rmbarras$· 
ing: for th" L', S, go\prllJllI'III ~ill('c Ihere is 10 timc!' 3!' 

mud, hulll' r 1111 llalld 11 .. a ~'('tlr ago, and most of the tllllter 
ill <'n l(1 ~ Iomgl' i5 gI.>l I'rllIll('lIt'(J\I lIcd. .\!eauwhile. tht! 
IIIMgarillc IIlallllfll(' IIIIN~ a re l1lal)pillg Ihrir a(l ~ trall'f;'~. 

illd",li,,;.: brvai!cal'l adl erlisillg. 10 h~ po 011'0 "all'~. Fed· 
('(:11 1;11.('- on oleo ('nd I J uly , 

Fede ral Reserve Board survey shows 
consumers plan to kee p buying hom es , a ppliances 

'1 he Fcdcral Hescrl'e BoaHI reporls Ihllt ahhoul!" con· 
-unwr;; ar,' 11101'1' unce rlain aholll bll~inl'~s conditions., t he~ 

'·"P''f't 10 k("'jl uuyillg. Etll'ouraging IIC" .$ 11.1 h"me build· 
t'(~. aulo ma\.. c r" ,::IILt! '1' \ ' !'t., I1lallufacturers is Ihal people 
r" pf'C1 to blly some. olle million homcs th is. year. TV sds. 
<llI loll1o}, ile". all,\ eleclrical aJljJliallce~ :lr!' a l~o hi;.:h 011 the 
li~ 1 of ilCIIIS people 1I';\lIt 10 Jlllrdl:tse. 

De t erge nt s get a large share of domestic 
market 's fats and oi ls as ad competition continues 

\ SCliale <l g l'icuh url' " Olllll1i t"'t> rl'porls Ilpit'rgenl;; a l'l' gcl. 
lin ~ .. la rgr ~h :lfc of till' (IQn1{'~ li. mar\..rt 's fa\,. and oik 
11 0\\1'1'('(. th(' Ill' le rgl'l1 ls $110\1' "" ~igll Qf gr" hbtllg off 33 
P"'I't'CUI Qf till' l>()1l1' ll1ar\..1'1 a,. prl'\ iou .. l} preJicli'l1 by Ihe 
jmhHry wilh hOlh ~():l pS amI dl'l" rgrllis hl'al ily 1111Ig.gcd 
alfl,'i,~,', 19 19 l>oap ~:d,,~ an' "l>lilllat(,d at :t2 hil liun pourrd~ 
\I hil" del,'rgl'1I1 ,.all's l'I' adll'd noo.ooo.aoo POIOH\-. 

Senate Comme rce Committee tu rns down 
liquor advertising bill 

H,'!' r llnol lI'in l.' lIlanuf"dll rrr,.. hc.:I\'Y 1l ,~e rs of ~J101 radio 
allli !<'''' IJ ~ 'Jr,. "f IlIall)' l> l lUrl~ broadCMI". hll"c ~ lJrntolJl1tc,1 
:111,,1111'1' a ttcmpl :II 'Hilcr,." Irgi,.lal ioll, '1'111' SCllalc Com· 
nll''''I' <:''''lIl1i\l.", ha~ Icj,'dp(1 II m"ll,.III'C propoH,(1 h~' He· 
1'II100il':111 ~"Iwlur \\ ' illialll Ll1I gr r !;-\u rlh DakQla ) Ih;ll 
\1"lI ld hal" prhhilJilCd ra dio ,.l a lioJl ~ alld olher form" of 
JIl"di;. frill" (' ar r ~ ill~ "irulwli(' ht'lcragl' ads :le ro,.~ ~tate 
lill('>o, 

Radio a dv c rti se rs c a n take advantage 
of C. I. money du e this summer 

\ il' ,,,"rrt i :<c l'~ ":I II 1:lk" "dl':IIlI;lgc of " ~unlllll'r ~c1ling" ill 
tlU' ""llli llg. 11111111 1,,, alill a l till' ~alll" l illlC ~tll' l tlll'ir Ilro:lIl· 
(,,,,.1 ;llhl'rti~il1;;: ""J'\ I" tlw ('I.·C. I. T,·rtllinaIIC'IIC J,oll,l~ 

"" .. II S:tH,O!lIl.llOll "ill 1I1:1tlll', ' Ih i. ,.11111111cr giving :,1, '1'1 
furllilll ... ·. radio al1.1 '1'\'. a1ll1 appl i:l(l"(' IIWIIUf~ 'dl1rrr~ 11 
(,11:1111'(' It) ~,·II 1'1t'lIly "f IIIt'rdl:1I1IIi,.." 

Edga r Kobak favors 
federated NAB 

El lgar " "ha\... f"fIIH'r I'TI'~ i ,11'1I1 "f II!(' :"I l lllu;.1 Broadc,,~t· 
ill;! Sy~klll. all,lnc\l I ).{'I ,~ ' ''',l ll ll'rrll , (' 1' "f till' :\,\ 11 hoard. 
h , t ~ 'tll ll" 'till ill r,,,'or nf a f,·,I,·ralc,1 ;'\AB. undcr t hi~ 
I'bl1, \:"11. F:"I l all,] '\' \ . 1I0uid hc ill ~el';lIalf' ,Iil'i~ions wilh 
a ("oI,'ra lcd I'lc"i,lcIII :111,1 ~ 1 ;dT In ,I .. al II' ill! comlllon·dc· 
IIHlliinatur fal' ltln, 

SPONSOR 



- < ' 

o 

• 

a 
o 
•.. is it two for a penny? 

You \, oll llln ' l ('X pecl In ~ I J d1:l!l1 pag,nc 10 the 
lol l ipu p Inulc an) lII fJrf' t han )<lu'd ex pect to sf'1I 
,Hlllf prnd ud I " tIl<' wr ,/U~ :1 ,I(I i('/1('(' . 

AI !\T HII il· ... ~·as) I II fin(1 )flUT cu~ I f) l1wr ,.. To scll 
feef l. nnur fiT farm Nlll ipmcil t Iherf'· ... 11i(' farm rami l)" 
audiclIt:1' ill the lI1urni ll~ rlHal blllf'k. 
For ~03p . :-nup (,r (',' rl';1 I- IIl .. hnU~"'ife audience 
011 mid-da ) \\ .. rncll · ... .!Oho\\ s. 
For I · ure~ . ,' 1\(1; nr ,· il!:aro'l ICS- lh" ali. ram il} audience 
flIl f'u~lI illg cns ~h"" .... 

A. TNII 1$ fifH in trUll/b.·, 0/ 11.1111 
IIs, .. ".., s ill 1I0llMQII u"d Ih~ T(,:fuS 
(;111, f.04Jf at!'!1 lIith 1I.2~; (Jlldi· 
,.ncl' incrt'os", 

KTRD 
r. IlS ill J/olI,s/(m 
Juli" Wlli, - ,yilt" ReI'_ 
.sO.OOO w(l/U - 740 kc 



.. . and delivers you a 
Great Multi-State Audience 

of 643 Counties 
Of all New Orleans sta tions. WWL, alone, gives you 
this dominan t coverage or the r ich DC('p.South m;Hkcl : 

INTENSE PRIMARY 
(50% + to 90'/'0 + 1 . . . . ..... 114 Counties 

PRIMARY 
(25i'0 + to 50i'o+1 , ....... . 128 Counties 

PLUS 
(10%+ to 25%+1 .. . ... . . . 401 Counties 

TOTAL 643 Counties 
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South's Greatest Salesma n 
Leads in Merchandising 
Every place folks go in New Orleans, WWL's big visual promotion 
campaign is on the job - selling your program! 

On the street- colorful 24-sheet posters, streetcar and bus dash signs. 

In the store-stack signs, posters, displays. 

In the home-big newspaper ads - tempting listeners with WWL's 
va ried attractions. No other New Orleans station gives you so much 
-so often-to build listenership_ 

Leads in 
Hoopers , Too 

L3test Hooper proves that 
WWL outranks nil other 
New Orl eans stations in 
share-of-audience. Eve
nings,WWL takes a greater 
sharc-of·a,udicncc than next. 
two stations combined. 

South's Greatest Salesman 

NEW ORLE A NS 

50,000 WATTS 

CLEAR CHANNEL 

CBS AF FILIATE 

... DE , ... ~'''''EU' 0 ' 10YO\A Ui'lIVf~~lll U'lfUH'IO N",flOI'UdIY 11' IH! kATZ ",eitHer 
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STOP 
GUBSSING! 

WGAL·TV 
til e ielcal station for 
tesriug yOl(r TV sales 
campaign , 

T ile only 1(' I C\' i ~i(} n S\(l tiOll 

"hie!! rcnch f'.~ Ihi" hrgl" prO:';· 
l'f'rolL~ ~,'c l ioll of l'cnnsy \\'ani3 
-inrl.Jlling Lanra~ l ('r. York , 

1'''\ ,lI no li . He:l<lin g. Jl a rri ~lllL r;; 

1I11l11l.lj:H'f'l1i an'a. Thi ~ lllarkc\ 
flllfi ll ~ all r('fll1 i n'm(,lI t ~ for r('· 

Ijall l!' te~ling. \"i"\,ing i ~ UII' 
usually high :1ll,1 ('f'n~ i ~ l (' l1I 

hcca ll"<' of intHf'l'l iug loea l 
programm ing al,,1 tlw top 

s llo\,_" o f fOllr lIet" orl... .• - XIlC. 
CBS. ABC [UI.1 f) 1I.\fon t. 

Write for infotlllatioli. 

A 5TEINMAN STATION 

WGAL -TV 
CHANNEL 4 
l a n .... t • • , Pe nna. 

Cloi r R. McCoIIQ~g~. Prel. 

Repre ,ented by 

ROBERT ME EKER 
ASSOCIA TES 

la. Ang.ln 

San fro nd .... 

New Yo.k 

Chicago 

NIC TV AFFILIATE 

... '1,.. Sponsor 
l .. eroy I' . Lincolll 

Prelident 
Melropola~n l ife lft1u rance Co" New Yor ~ 

Qllie!. ;lIu icaloll' L('f(l) J\ , Lincoln has worked I'Il(,fg{'lieall)' 10 hell' 
build Ihe world 's l arg"~ 1 privale co rporati on in to a 1'01"I,rful force 
for beller lidll~, :-'iIlCI' il5 illcl'ption the ;\Ir t ropolitan Life 11I5urance 
Company lias campaignetl to ('ach its approximately 35,000,000 
policy 1101,I('fs how to al'olll lhc hazards of lifc, Li ncolu's c ru5adc to 
kecp peopl ... li\'ill;; 1"lIger miglll appl'ar to be a shrelHI husiness 
opcratioll , Actuall) , hi~ puhlic- sl'Trice clfor l ~ arc a result o f h i ~ 

deep root('(1 Sf'nse of socia l respoll~ihil il )', 
Th rollglJOll t II1MI of II is ('ari )" life Lincoln d id not show au)' signs 

of oll istarll iing abilil y, lie I,'as ;::raduate(\ from Yale la\\' school wit h 
a l'erag*' maTh and wi thou t performi ng notahlc fea ts, Said Lincoln : 
"", I ne\i' r ,lid au}thing to (li ~linglli~h myself: ' 

Lincoln's ('a n 'n ~ t arl('clt ak iJlg {kfinite shap(' in 1~15, After prac· 
tieing law in Buffalo. ;'\.'11' York , for 11 years wi lh Illoderate success, 
he wa~ cie(:ted as a delegate to the sla le consti tulional con\·cl1 lion. 
During thr meetings Ihat followed. 11(' ha(1 sC\' .. r<l1 sll<1rp d i~l'lI t c~ with 
fl' \lol\' del('gal, ' J {'s~1' S. I'billip"', " 'ho was \;lter appointcJ Xew York 
Slate ~ u p('rinleJl(knl of Im lJ rancc. Ill'spi ll' lhe~c dMhes I'hil1ips 
reganJt'd his 3.lhcrsar r as a IIwn wit ll a hril1ianl legal mi nt!' lie 
oITer{'d 111(' young ]'<lrristrr a joh Ilhicit Li ncoln acceptc(1. 

Afler t\\"o )ears Lincoln "'<l S IUTI',lt o BlIm;;cy S. :'.Iorgall, in~lJ ral1f'e 
~p('(: i<l l i $ I ~, J\ ", llOrl liJile afler, :'I 1('lro\,olil<ln a~krd him 10 join its 
organi1alinll as gl' lIeral attome)", Although he was ('agf'r 10 take ti ll' 
joil he kil l'\\" H S. :'11 would 0 .. hart! hit if he Ii'll. I'-or 11](' next t,,'o 
I'('a rs Lincoln ~"r\'('(l Loth companies, In 19 19 he hecame a full lime 
lawp'r fo r ,Mct lopolila ll j ~e"ell years later hI' was made Sl'ul' ral 
""I!I ~('L Ill' 11(~'al1!1' I'in: IH"~id ('l1 t ill 1929, prl'~i,lent in 19;{G, 

\ Ielropolil,m's radio philosoph ~' !tas remained unch'lllf!l'(1 ~inf'(' it 
!'('gal1 lI,ill~ ra(lio ill 1925. Till' coml'all~' nel' .. r sells il1~nr<lI1CI' on tl1(' 
:II T. It LJ ~C5 111<' 1111' .\illlll cllil'fi,. for propaga ling its priuci ples for 
h"<llt h) liling. In 1950 ,\ldropolilan will >-pcntl allrlO& I OJIt',]wlf of 
il s $2.000.000 annual :ul budgel fo r radio, It is (,lI rreltll~' "pollso ring 
:\0.1 local progralll ~ , 1l1fl~lh' 15'/Hirmle n .. w!;Ca~ I ~, {'O\'('rillg · ~i citic~ 
in tbe Luill'fl Sla!t'~ allll Call:Jlla. Th ... (walanehc of leu rrs th<l' pou!' 
into " t a t ion ~ f('qul', ' ing lIlt' firtn'~ litera ture has cOH\'iuced :'I ll'lro, 
polilan Ihal ra, lio pays ofT, 
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MR. SPONSOR: 

•••• AND WJBK, THE KEY STATION 

IN THE TIGER BASEBALL NETWORK 

The kind of Tigers we're talking a bo ut make 

their mark with baseball bats in Dctroit, a to wn 

whose metro politan area holds a baseball fan 

club over 2% million strong. 

In case you didn ' t know, the T igers 

represent Dctro it in the Ameri can League 

. .. and WJBK, for (he second st ra ig ht 

year, is the key station of the ne twork 

that carries the Tiger broadcns ts. 

W J B K 
-AM 
-FM 
-TV 

A base ball fan club o ver 2% mill ion strong 

carries a lot of wa llo p in the "Sales League. " 

For a "Sales League" fo urbagger, met ro po litan 

Detro it is the ba ll fi e ld and WJaK is your 

best bat. 

Get the facts On thi s ho me- run sa les 

story no w. Your loca l Katz Agency man 

will show you how to bal l. OOO in 

Detroit 's buyers league. 

DETR OIT 
NAtiONAL SALES HEADQUARTUS I '27 LEXINGTON AVENUE , NEW YORK 17 , ELDORADO '_2"'" 

Repr esente d Nationally by THE KATZ AGENCY, IN C. 
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p.s. " Rise a nd .hi"c" 

14 Fcb ruory 1949 

Early m o rn in g p rog rams 

\'fake "'111 lip nnd IU(1 k l' 'f'lIl like it. 
WFA .\, Dalia", J oc~ ju~t that "ith it~ show The forll 

Ilirds. Proof : a rccrlll , ' ('lLlc~t pulled 30.00n cnl rie,.., 
Ill l!' rr{licnt~ for 1l10~t 1Il0 rnill,!! ShOll!> ar(' ha~iraHy the 

~amf'. ;I, SPO:'lSOIl poillll'd out in il l' ;Irli,,)c " Ili ~f' aJl(I 
.liine:' Li\'dy ('"halter. and rOllsing n'("ordl'd IIlIiSLI' an' 
til t' -laplr.. . 

Bul The [f,r/y lIirds goes in for Ii,'c (and top·lIokh ) 
laleut :I- \,ell :." li\(~lincs", . 

Tliro up. l, tllf' \"{'an (IUaljt~ or program lalenl lIa_ Lct'n 
hi p-h. It I'oa"! s !'ur h alumn i :I": Edllie DUIl Il. UfoW I,illl 
J':BC~ }oel .. flnd, Shall' : Gil" Lev ine. no\\' o rehcolralor 
\,ill1 ... tllk \~ 'arnO\,: P{'rn Dnlt'nport. lllusiraJ dirf'('\or 
for "'"".IS .lIe, Kfl/e: \Ia,·k lI arrdl. ~lclropolilan Opera 
ha ri">llt: Oalc E'dll~. n(o\\" '!r~. Hoy Hogc r.~ lUI allll oII 
:-<"H'{'n: \'o i· '\ ! o~('I {' ~ . ("oit('h for D('('('a rN'/)nlinl!~ : Ca~:< 

COUli t l' BO\~. 11m, "ith Crnc Autry: Fred LO\\"N~. famc.! 
fM \I hi.tling al'l,r aran. r. I, ith \ [ora("{' [!t: id l : Jinnny 
\kC1ailL. (,,·,·n,. I. Q.: all([ Na ne)" C atC5. HKO sta r\ t'1. 

\~i{lc from the all ·important li,'c t(llcnt llllgk. pro· 
{Im'!' r Bf'll .\IcC1cskl·Y f"Trdits ("ommerr ial ~u ...... e,..;; (fir th e 
pr()g rarn , .. ( 1 ) I·h,· ... ('oopprat iloll among the pro<i ucf'r 
fa ('a- I IlIcln1,..r hilll.(,lf f , Ill!' ('(' Iltra i rmnil' ehararier. lht 
(lnnllun("cr. amlt lic 11l u-il'al ,Iir('(:tor: (2 1 "i~f \ 01n of agl'n 
("ir- in alloll ing ca~ 1 lIlf'mhcrs 10 handlc I,' ad· ins. fr esh 
dail~ iill :'.d,'~' all,1 _ingill/! ta1!~ 10 ,..eH' "mmerciah·. Ihu" 
i'"ilini'" 1\1(- ,.. hOI,· ~polll:lIIeil\": ( 3) :i l"oidallf"e of the sterco· 
I~p.- _ -0 "ftrll \I~ed to prodllrc (I ha('\"II"OO'\' navol. al· 
though th ... ~IJOI"", ~tf) r~ takes place ill ;1 h(lrkllond,.. hotcl. 

p .s. I See : " Broodcosting pOlUS on oh, 
newsstand " 

Issue: 26 September 1949 

Subject : Ma9a~ i n e i on t he oi r 

Telcvi sion can 5('11 magazinc ... Ant! the ",u('ccss of 1"1' 
GIl ide ill till" XCII Yo rk arca p r O\' ifle~ the rHo,..t recent 
example. 

A ~ S I'O:\";"OIl slatpil ill " BrO!lfka,..ti ng pllll~ 0 11 tlu- IICIH
~ t;IIl(I." " ... 1Il(l~· Ulag(lzines halC found for a numhcr o f 
~ear" that Iheir Io ig compl'litor i ~ a1~0 Ihei r slar saleslllan 
. .. ra{lio or TV." 1"/ ' Guide. a~ a 5POIl :<OT i'ltelli g.e nll ~ 
u~ing TV time. !J:\5 "hol,n remar\"ahle resu lt ,.. 

The 1I1agazine i~ j u,.., 11"0 year;.. old. But it j,.. now 
"a il1 10 he Ihe S{\( 'olltl largc~ 1 nell,.,..talll i LII(lf!a~ iile in 
thc XcII' Yo rk area. Its CllfTl'ilt II'cekl y e ircubtion i ~ re
port"fi 10 be o,'er 200.000 and it is al'eragi ng a i.Ooo to 
10.000..('opy .-limb a wcek. iI("'orriing 10 the puhli,..llCf>-. 

Lee Wagner (111'\ l."n Il uskin ~I(lrtc,l T/ ' Cuidr ;\Iarch 
1918. Their iflea: 10 gil'{' dewf'T~ infor LII :1 l iun nol fOil nIl 
in the nell"8papers ahou! TV program~ . TI1I'Y hrg:m 
lI,.ing n spot s illlmediately. '\011' III('Y al'crage (Ill e-.;
[lcnd iture of $ 1.000 to S~,OOO a \l cck on \O,~C<.·ol1(l : 20· 
"ffoml. and olle-lIl inute '1'\ ' ~pob plll~ IIUI!LcrOU~ Olle 
shot ~hows as all oUI ('ampaigu" on <"(' rlain i,,1'ue •. The~ 
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New York. Conn{'('l icUI , anfl I\CII' Jct:'ey. \!o~t of our 
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NEW YORK HAS MORE IRISH THAN DUBLIN 
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and WOV has 
a brand new 
radio shaw for 
everyone who 
loves Irish music 

R.alp~ N . We.,. GMelal MO~"ge( 

Jo~n f. , ,,,,,,,on Co .. Nor"! Rep. 

NEW YORK 
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Advertising Agency Personnel Changes (Continued) 
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Research Proves Summertime Radio 

As EEEective As Rest oE Year! 

Metropolitan 

Audiences More Than Offset 

by Other Listening 

Small Drop • In 

S ome radio advertisers Cllrtail thei r ~ummc r schetlul cs in the belief that 
summertime raoio advertising is expcns;\C and ineffective 06 compncd to the 
"good" months of Ihe ye.1t ... that "1}U ~ illc ss always falls off in the summer 
allp .. ·ay" ••• that " big.time ,Jclwork SIIOWS get replaced" ... that " people ju st 
don't lislen to tile radio in hot sUllimer 1I101l1hs." Hcasoning is that radios 
3rc rcslriclc.1 10 living rooms. This premise is nOI true,' 

Today, (.uuili es take their tallios wilh them. Radios flock to the beaches, 
mOllntains and lakes. they go 011 famil y picnics, tlley take weekend trips and 
week.night urh'cs, tllcy're practicall y "sHIn!lanl C(luipment" in automohiles and 

summer coUages. In short, radios are as much a part o( tIre summertime 
American uelle as Lathing suits, picnics anll " two·wceks·with·pay." 

Slati 8li~ confirm thi ~. In Iowa, fo r ex
alllp lc, Ihe Iowa Radio Au,licncc S]ln·e)·~ · 

~llOW a 2·14% ;n("r("a.c 8i,we J939 in Ihc 
number of radio·equil'pc.1 cau. '1"1,1'8('" 
millions of ca r ra,lio8 create a vilal 
8ummcninu: audiencc. as ~howll h y Ille 

followins rigrlrC5 ' 

III addition. eompari~on8 h""" 'c('n 111 1l 19·~9 

alld the 1')'~8 Iowa Radio A",li (, lI~ SUTO"rY6 
reveal a 16.0% increase in 11.1' I".mber of 
radio 8et8 loealed olllsil/e Ihe home and 
outside !lie famil y ca r. Reliahle cslimalc8 
indica te that Iowans !lOW h ave aboul 
750.000 portahle 8ets thai call lta,'c1 with 
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'he family to collascs and cahin &, camp! 
an.1 holel ... 

This ! ummerlin'e bonus audience lakes on 
(""cn !:ecal<: r meaning when )"011 realize 
Iha! C. 1::. lIool,er figures 8110W onl y 6.6% 
le~e p<,o l,le availahle in Ihe ,laYfi me in 
met rollol il:ln IlOn"'8 dur in g July :111<1 

AUSu81. lhan in Ihe I' r·~ k .Iay. 
timc month "f 1-"·hnJary. 
£1"1''';''8 fijl:UreB filOW a de· 
c1inc fo r July ,lin] A"l!u~ t of 
only ]3.370 , ae :Jl:a in&t Ihe 
peak e"cniu g mOlllh of janu' 
ary, 

Th"FC fi gures are 8111)813111;' 
a led by ~ I a lisli cs <"Om l' iled hy 
II,e ] '~)"t'hol"git'al COrJlora. 
tion which ;tUlieale thai onl y 
6.8~b of Ille nat ion ;s on 
" aealion al anyone lime 
1>" .. ,'1',:11 July an,1 Lahor Da y. 
Oul )' ahout Iwo thir.18 of thelle 

vaeatiollefS !;Ike leil" _ II'e reU relax atHl 
r,,~ 1 at hull .... wi tl, man y of Iheir lcisurr 
houll! .11" '011',110 radio. Th e trill' piclu re of 
eUllmu:rtime t llliio listening. then, i8 nOf 
thai II.ae ;s leu lietCllillg, bUI Ihat :>1 leasl 
lUI .'q,t/l1 omouot 0/li$fcni"8 toke, ploee, 
witl. 0 lot 0/ it in oon'$u"'ryoble locat ion$! 

"VACATIONING"-A 
BILLION. DOLLAR INDUSTRY! 

n elweell JUIIC an,1 Sell t,'mi.>er. ~· ae a lion · 
mimk .. i Americ;o1l8 ~ I',, " ,I .... ell o\ cr .. 
billion ,Iollara 1.lan ning (or II,eir vaeatj"n~ 
- ami eujoying them. S"'im su it~ ,,,,,I 
~ lln. 13n l" l i., u~ 1;'" a I,arl of thi8 hilli"'I' 
,Iollar ~i't' n ll ill l; hut e,·.-n morc i8 81,elll 
on ~ ltd, rear.'ro.u,,1 "1I' rd, a 'Hli~e a& lireft 
nnd l;a8oli lle. foo,1 a utl tlrug ilcm~. 
";g3Celle8 ami clo tlru. 

DE.CISIONS ON 
MANY FALL PURCWASES 

MADE IN JULY AND AUGUSTl 

T wo reN'1Il del'" rlmcll l ~torr mITe)"s (one 
in Mil wauk.-,· ,,,,,I "" e in San Frandwo) 
8how that ill tl(J'i"~ of Ihe "a81'11 . hOllSe,,·j.·e! 
make "I' their ", i ,)(I ~ ill J uly and AUl;uM 
ae 10 ,"/1(11 to buy .... h at braot! to buy an,1 
",hcre 10 1111 )" Ih ,- ir St"(IIt' mb"r Iluecl, a~c~ . 

TI,erc i8 a.I ,lilio llal e"i,I t' " ,-,,: Ih at Ihi8 
"carry . .,vrr" has :, H' ry r"al e((" CI 011 83 1 ,,~ 

in OelObcr, j\:o\l·ml .. ' r and Hl'ct·mhcr. ton. 
'\ 11 one dl'l'"rtmenl ~ I<lre official ,'Ill it, 
"[t '8 \tIO I.,,,. to ... ait 10 ...:11 II 1r13jor iJ1\ .. ~ I · 

""'lIt uutil 1101' family is hack ill F all 
11 arlle85 .•. " 

'Th" 10 .. ·• I1000i .. Au ,li. n .. SU"'~J' of , • • Iio li"~n. 
i .. ~ hahil . h. , '" I ,. ~" ", .. I~ f'" Ih I'D" L .. ~ln ) ..... 
loy (Jr . F. t •• \X'han "f \t'id,i!3 Un i,·~ .. iIY . nI] hi, 
• •• rr. They ore l.a,~J "" l.e •• on,,1 i ... e ... i . ... wi ,," 
Ihou. an.l. of t"" . f.",, ]irl, .eie ... ifiull y •• Iu, • .! 
ho,,, .j,i ... Iv," "', ,,11 . ~'·1 a .. ,1 fD'''', . 11 0"" 
Lh~ S, •• ~. 

A • • $."', .. ,<> Ih. ", ]r'. a,h. ";. i .. ,, "'D.,,".i .. ~ 
.nd , ....... " p'''f. ,.i .... " \X UH "' ,11 ~ ] D,lI y .... ,1 ~ 
'''I'Y of Ih . 19:q ~"" 'Y ,,, a" )'onc ;111< , .. , 10·,1 ill 

th" l uhj • • " .. " "N!. 

WI"IO 
+fo,. Iowa PLUS + 

Des Moi"~$ • • • 50,000 Watb 

CoI.n. I'.h ... r, P,,,.i,I,, .. . 
p, A. Lc.o)"~ .. R ,",,; ~I~nl ~b ... gH 

f~ . FREE & I'ETER$, ISC. 

~ N.';o".l R"p ..... . "JoI" ... 
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No o lher Southern 

State rates as many 

firs ts in Sales Manage

men t Survey as North 

Carolina. AND, WPTF with 

its ce nt ral location , 50,000 

watts at 680 KC, is 

North Carolina's Num

ber O ne Salesman. 

• 
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One houselvife trusts another 
lIolisewh'cs' g,Dr otect i vc I ... e ,a gllc sells women b y 

gU.lr.tnteeing prodnc ts, soi_-l)ed,ilili ll~ COllllllcr cials 

~ I r. Lorenz, pre~idcn l of the 
Lore n z Br oom Company 
(largest Southern Californ ia 

man ufac ture rs of co rn b roolll!') had a 
post war idea. 

The idea : a completely nell' kind of 
hroom. One Intule o f sponge r ulJhcr. 
which could get into uooks a nd cran
nies faster. 

But retail cost was 8 1.98. as COII!

pared 10 the 75-ccnl·S l price range of 
the old ·fashioncl! broom. ~ lc rcha n l 5 

refused to stock it. 
~Ir. Lorenz look his prohlcms to the 

Elwood 1. Robinson advertising agen· 
cy. The agency suggested part icipation 
in the Housc wins' Protective League 
program on station KNX, Los Angeles. 
After 60 da \"s on the air, l\Ir. Lorenz 
called 011 'h~ buye r of Bullock's, la rgo 
est quali ty depa rtml'nl ~ t o rc in clown
town Los Angeles. 
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"Will you ~ I ()('k it now?" he al'kcd. 
"Will we! Nner hl"Cn gladdcr 10 sec 

anyone. I 1<*1 your ('a ni, and didn·' 
kllOw where 10 get ill lo udi. We're 
swarnpe{1 I,-i th requests." 

Within thre{! \llonth~. till' ;\lay Co .. 
the Broadway store. Scar,;., Roebu('k , 
and Bnlphs, lead ing stores in the area, 
were hal ing a tough li me keeping up 
with the demand. In six months. the 
broom nobod~· I,·all ted I,· a~ making a 
clean sales l" \(".p for ,\ Jr. Lorenz. 

:\Ir. Lorem:· eX1H'rien('e i~ not un ique. 
For 15 ~· ('arl', Ill(' lIou'::cl\"il'r-s' I'roll"C
lil·c League ha,:: lir-r-n pull ing l istr-ncr~, 
alii] their pur('ha~ing dollars for sudl 
national :l.(h-r-rliscrl' a" CIIIlI'I"," :;;oup. 
Armour oS- Co. , Cdane~c Corp. of 
Amcrictl, Corn I'rod ucts Hcfinillg Co., 
The DolI"r Book Cluh. and literall y 
1 1U1I(lred~ uf o l ll(' r~. T~ pi('al re~uh 

stories will he reportrd laiN in this 

article. 
( II PL',; suceess has oe(,l1 ~o [l0,,·er

ful that l\' llC is ('oullierillg I,ilh a 11('1,

daytime show, ,ratiO/lfli I/ollle /ruti
IIIle, ~ 1 ;lrtilig Oll \\ ·QA!\I this 11Ionlh. 
Prol'pel·til-e :1.fh-erti~ers must ~lIhmit 

product!' to the U. S. '\"el'lillg Bureau. 
Onee accepted. sponsors may U ~l' the 
sea l o f apprO\al in ,lI"erall ad\" t'rli ~illg.l 

Bcilillli the SUfft'l'S of II PL adn~r

liser!' is all idea Fletcher Will'Y pre· 
scnted ill 19.3.'110 Xaylor Hogcr~. then 
f!eneral J11al1a)!Cr of KNX (no" f!cllcral 
lI1anagl"T of Ihl' I\ e~ ~ tOI1 (, Badio Xet· 
I\"ork ) . Some (IUc~' iollaLle aCI·ount .<; 
were getting 011 the ai r at the time. 

Wi ley's propo.<;ilion 10 Hogt'r~ I.-a!' a 
program In proir'Ct h ou~('\,he~ frolll 
fr:1Il1 1 anti fal~e arh{'rti~inf!. Ill' pro· 
po~ed sctt ing up a "testin ;:- hureau·' of 
:~.:iOO Southcrn California hou~(·wiITs 
,,111) would p:1~" on the lIleril;: of CH' ry 
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II ' :; j, ,,# :(! 
( ff.l:;~ " U" 

J - jUg new broom won't sell 

prodll' 1 plugge.) 011 tlll' pwgr:llll. 11(' 
\,a~ ;:0 ~old on ille proj ('(' l hilll~('1[ Ikll 
lu' o (£rT(,.\ to poe t III(' hOlI[ rolling Ii:! a 
half· llOuT daih progT:l lll for frce , 
Ho;::c r ... il~r(""1. 

" Ii... f"OlllllH'IlI;lt"r " '1.' 11 1 10 \\ urL 
\\'IH'1l 110' fOIlIlC\ a fuod marl..,,[ {' {lI1~i,.· 

Ic'nl], ~1 1 " rl\, cif! h l ing {, \I ~ tollJ('r~ , \,\,il ('~ 
1It1l11p,1 tlll' ~lorp. \\":lrn('(1 li;:lcllcr.~. As 
a n'~u ll. the re Ilerc H'I/'ral com iCl ioIJs 
Ii)' IIIf' Lo~ \II;::" I ,'~ IIUTf'aU of \'\ ', ' i f!h l ~ 
,111(1 :'\l ('a~un'o. 

Fan luaii for 111'1. \,a~ plentifuL 
~poll~or ... Hil. The i,lc:! 'fa.' too lIell' 
lmcl radical. ~"'\"ral prol'rictaf) lllln' T
ti ~" r~ o fferc,) 10 underwrit e iI , bul 
Wile} IUfIlc11 Ihem ,10\\11, At the end 

of "i:-. nll)lI l h ~, [lw COllllllCI11alor \\a,. 

,till dWlliug abou t hou;;.chold proL. 
\eIllS. philo~opilil';ing ahoul l ifl'. ( lie 
Il1ld to h(" philn;;.ophi.'al; hc wa~ ~ ti ll 

sa l a rr l l'~~. ) 
\\ ' ile~ 's fiHt !'-po ll ~o r wa!'- a .biry 

!'onccru , thc GoMel) St ale COlllpany, of 
San Frauei;;co, \I'hich signee! for a 1\,'0 

wecl..s' participation to del clop I,'ad,. 
for its Il ri"crs ,' ja a parnphlct ofTcr. 
Thc accoun t remained on 111'1. for 20 
lIlon t lr ~. The prog ram {Irew 8.000 lea(ls 
in tile fir .... month. !J llring the ~uhse· 
(Iut'nt 19 mOllth.", rrquest s an'raged 
a llOut 5,O(l0 a lIIonth. 

Whcn cns purdiascil " NX latl' ill 
1 9:~(', \\' jlp~ conlinur'd under tlrc IIC\\" 

H'tup. \Vi tll h is afternoon 111'1. pro· 
g ram a lI)('al sr\1out. hr ,,'{'Ilt 10 Don
ald W. ThofllhurJ!h, thell CBS Pacific 
Coa~ 1 \' i('c-prc~j,I,'n t t II OW prl'~jden t of 
\rCA I I , I'hil.rrlc1pllia ), Will a~kC II for 
the SUT/risc 1~\/)f('H: II ris f<~'o rdillgs 

.~ hO\I II'a" 10 ;;'Cfn' a,. all "ar1~ morning 
r{'pl iea of III ' !.. 

The program \\"a .~ renamc'\ SUI/risc 
S"llIfr. Its illitial Hl("res~ iu\'oh"{'(1 a 
"'~t call1pai~n II)" till' \aliollal !.i'·c· 
... tcl<"k S . .\11''11 B"'I[(1. Thi ... orgalliurl i(JIl 
u rTerc,) a fro '" hooklet rOlllai llil1g infor· 
matiOIl (m Ih,' purdra ",' ,11111 l'rrpata· 
tinll of fn·;;.1r meat. It looll;.!!\t partici
palion:, on pr(>v: nlln~ ol er II ~ I alion~. 

S"lllf(' l'al11C oul Ilf'~t amnn;: Ih e 14 Oil 
a ,·o-l -p, ' r·i11>prir r )"l~i .~. 1'l1l1i n~ 19,·1(.9 
re'lllO'.-I:'. 

" uhli"aliol\ 01 thrH' rC>' t1lt ~ f!a\"c 
olher a,II"r t i ~('r~ " ')l1fill l' l]("I' inlh e I)to· 
~ r'lI l1. \X'il, '~ liJ" ,,~ to 1.,11 al .. ,ut lilt' 
liUl<' IIlwn Ih, ' Falll!!' !""''' l'ul ,I" · \la rk!'1. 

, , '. ., 
" ~ ,~ . 

',", 

1/ 
~ 

, 
j •. , 

:\aliOlwl ad\er t i~l.'r~ lU I,1 :1t 1 1 (' rli~iI1S 

"",cnei. ,,. " ere qui ..: !;. 10 ('a t('h on. CamJl' 
Iwl! ~OIlP Co .. fir~t nalional 3,herli."cr 
10 >'pnn~nr th!' morning·afl!,rIlooli rom· 
)'inali o l1 .. i;;. ~li l1 all cllthu~i3s t ic PM' 
tieipanl. B~' ]1).10. Procter s.. G:lInhle_ 
l'ill~l ltlfY Flour :\ l ill~ , :\"'1111al1al1 Soap 
(0. (S II'el' t\lf'arl Soap ), La ' lon l Cor· 
li~s S. Co. (;'\csllc's Sell1 i-S'I'CCI (hoeo
lall' ), Cudahy !'arking Co .. 5coll Paper 
Co. (paper lowel;;.). :111(1 19 regional 
and loea l ;rril"t"rli ,.e Ts lI'cre on Ihc 5chcd · 
ule. "' itll 71 percell t rcncllai con'tac l ~. 

Then CBS stepped into the picture 
and bOIl.!!h! the lI ou."rwil!'~' ProlC("lil"c 
League fo r 3 ('001 lI1illioll. 

Cutrcllily. lhc prog r.1l11 i~ caTried on 
~ t alioJ]~ KCn..;;. Sail Frlur("-i.~cO: 1-\::,;\. 
1.0~ j\ ng" Jc,.; \vCB~, \CI" York City: 
\\'((0, :\li]l lleaphli~·SI. I'alll; \\'RVA, 
Hiehlllol1f\; K I HO. :-'·.:llllc; WIII[\I , 
(h ir:'f!o; \\'TOI'. \\'a -hillp:IOll. D. c.: 
"'lOX, ~1. Loui~; anrl \\,C,\ lI, Phib· 
d<'lphia. T hrre is; a ,Iifkrrlll COllllllcn· 
talor allll Irouscwil'(';;" hoard in each 
area. 

Wiley 110 longe r aplll'or~ on the pro
f!:ra lll. Hili he lraills the ",Iircctor" 
fcolIlLllcnlalo r l al c;ldl ~I alioll. And 
tllC o rif!inal cOllcepl all,1 ... Ian.lard,. re· 
main IJlJrlrall;!eci. In .'aeh of the mar· 
I..el ~. a l'allel of i .;O I" ~.()nn h"I1;;,,'\\ i \"l'~ 

is mainta in",\. The~e pallrl~. rel' rc."cn t
ill;! all age. ,'("onornic al1l l ,.nria) cro~~ 
;oN'linn )If tlrt' area. an' tire filia l judg";:o 
:I" In Idwtlu:: r or n". a I'r",hll'l i ~ <Ie · 
"<'pled ,,~ ill'1.. Tlw a.h rrti~illf!: ",';111· 
,Iida!,:' ~lIl'p lir~ till ' 'oIUI1II,. ' r ! e~\r' r~ 

wi th ~ al11pl ('~ of I li~ )lrnlll!!"\. logrtiler 
wilh a li~1 of clailll~ u~r,1 .r honl Ihem in 

t- Iw·k \lilh a .·a rlo",] "f filII" l)I' ll'"he~ prinl"'] Ille,lia. Th .. Ir "tl~('lIil"l'" .I<'('i.ic 
II hi,·11 11;111 I" ),0 ;:,,1.1 "ililin ·m I",ur .... " 'I"'I IIC'r Iii ,· r binl;;' arc fair. llli,.le:ltli"f!:, 
cal le(1 for 111'1]1. OrU' al111 0UIII"ellll"lI t o r 1100"l1ri~ h l li es. 1f:1O IIl'It'I'II! nf Ihe 
~ "III Ihc II"hol.' ea rloa,!. TllI'tl· ,,",'n' jlH l f!e~ ,1''(.' i. l .. ill [al'o r of ti le randi-

P,09''''' d"odo," 6'" t"teun' !ru. ted f" end. ol lwr ~ 11c1r " .~~IIIII'I('s. I /'/, 'II.\(' turll 10 /Xlf:!C .")2, 
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2 - What call the agellcy cook up? 

nlr.It04 ~:III\· I::>· 

,'R(J1l:cn1 r. 
U:AC~~ 

&I 
3 -!tlight be t he answer 

6 -IIPL-1ve rove yOI' 



'·us lu'or , .. cl s ,des I' rO I~C r ff,lio '", t'itn'it~J 

50 

, 
30 

20 

10 

More r.diol lold ,ince .... r l".~ comb;~.d 101.1 01 loesler, clee"er, rel,igor. 10r "lei 

Radio's 
uncounted minions 

J\~I b.,.,mdc,i.lstill:,f is s~ill g .oo\\'iu;! nlld IIC\\' 

j' i ;!1UOCS 011 on~-or-boUlc, lu .... illlc-scC. Iis~cl1in;.! 

... o.,n 'e i~ 0 0 0 dcs,lif c \\'bnt ofllc.o Ulcdi;:1 s;:.y 

1!!!=:IDuriu;.: P).''lO, !'alii,,';;. 1111' 

11 "<Junk.! l11illion~ \\ill be 
('oullteJ 11101(' ;!('('ur;lIC'lr limn cI'cr bc
fOri' ill IIlI' hi~tof\ of hro,ulca~linp:, 

-I h('\ /1111 (' til he COIlI1II'd, for Ihc~ 

fill' I"mt nlhl'rIL~I'r~ alltl a~(,II(i\'~ Im~" 
\(llIalll , IP("j'1l1 n'·('are!. dClcl0pJllCll15 

.·hm\" ~ltOn~"r~ :In' !!"tlr rall~ gelling 
morr for llirlr ""Ii" //JOII(',I ""1Il IIle) 
l,flOIl'. 

Cer!,lin ('I, ' n]('n'~, Iwt,lllh \\ ithin 
III illled 1Ilcuia, 11.1\ e het'n IHI!'I' fllr 
!'oornl' time pl:l\illt; ta(lio a;:aill~t Ir lc" 
li.ir,n-to till' detriment "f bolh, The 
~pa("c ~a)('~man, 10r al('(1 in II,c metro" 
politan alt';(, i ~ 11i !! llh' N!I1"Cious of thc 

22 

;:rowlll of Icle\i~ion , I l l' 11M- a ~e t : 
>'0 11M hi!' neigllbor. Cit )' roof tOp5-
arc fort'!'t- of 'I \ ' a nl('nllm'. 50. he 
rea~OIl'. r,ltlilJ j" on tlte tohoFl!.atl ~l i\I(' " 
II., further rra"flll_ that I ideo i~n"1 yel 
far ellollgh ath-anu'" tl> _1£1 a ;uh, 
,"ilhrr, 

The 0111 iOIl~ 311"I\I'r j~ for the ad" 
\"llj~{'r 10 hoi,) ,Iff al1\l cone('n1ratc 011 

ma~:ll.inc." 011111 IIcII~l'al)('r!'" ~ulwr. 
fieialll' , il !'oulld~ )i~e a ~il11plc :lIItI 
~cn"iJ. l e poin t of ,i"II': d,m"t rl1le;;1 in 
l,roa,Ic.:."]'ling a,I\"lli ~illg IIUII . T he 
~c('ne i .. ,. Ilifting tno fa"!. Wait aud ~ec 
II hat happens, 

\Vha1 the !'I':t('e ~al('''ll1an dn('5-n', H'C 

YOUNG LADtES ABOVE AR~ UNUSUALLY 

i~ Ih(' o \l 'ra ll nation al p ic ture, Il l"" 
Ili!'l.'()\lIIling farl1iliC!' ill rural nfl'a5- not 
!'<"nie",1 11\ TV ,.tati()JI ~, lie"" (,I"C r" 

loo'.in;.: ."]~to r"dio~. the por1ahlcs 
ta]..t'n to the heal'll and park, thc in
rre'l~ill ;Z tTl"lId I O\\'3 nl~ mul l i]lle""ct 
li~ t e nirr ;,:: "it li in the homc, 

J In' I.loadea .. ,in,;; indll~tr~' il~lf ha5 

I ... en largl·l) <)\(,rlooking tlrc~e faelor~ 

too" until IIIf' pa"t fell' ycar.... COn-
5-i", ' r IheS(! facts, 

5 illl'e the war e!Hle{I, o\'cr 50"000,-
000 ladio l'ds h,wc Itel'n purdl<1,"cd,. , 
mo re thall the comb iued 1'1Jl'e ha~c ... of 
tlla ~ I. ,I'·. \\il.-hing 11I11 ... I,ine!'" I'l'fr i;:!Cra" 

(/'/('(151' Ilirn 10 I'(/;{e 116) 
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THERE'S NOTHING UNUSUAL ABOUT RADIO LI STENING OUTDO :>RS, IT'S BIG FACTOR AND THERE ARE NOW FIGURES TO PROVE IT 

PERCENT OF SETS IN USE IN VARIOUS ROOMS 
DURING LISTENING DAY 

TOO,AI Ph1bdO!lphlA hor:es 500 SindlinGer 

40% - ~ Total \ sct~ in us e 

- Pril:'lary sets I , , , 
3M + __ !-'"cc" ·' Secondary DOh'nstairs sets (kitchen) 

vp --+--------- , ~ -t t- -..-
.. . . . Secondary upstairs sets (bedroom) 

+ 
8 9 10 11 12 1 4 
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5 7 8 

-+--L 
30% 

10;0; 

9 10 11 12 
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Qual..{'r nll~~ ha" $500.000 
, til il1\1'~1 :lnuunll} in na· 

tional alhcTlisillg. Eacl. 
H'M for lilt' p;L-\ niuc, /I('arly c\cr~' 

1"'1111\ of the QU:1lcr lIat iollal .. ,h·crli ,,· 
in~ l!llfl~l'l lin' ~UI1C inl" raJio. 

'J lit, \ rnH10lt!! Corl.. CUlllpan}, 
Jllllllub'l ll l'('r <I f ()u nl..er HUe" alltl .1·19 
",II,-r I'rrHlu(·t~. hnu!! lrt it .. fir", radio 
lime for llw IO\\' l'r ic,' h igh 'lIwlitf 
1I""r "<!H'rill~ till(' bark ill 192R III 
Illr ~('ar~ ~ ill('" thcli. Quak er Hug" has 
I j·('11 frnw a ~llak > l.erdl 011 th e 1;('(' 01111 

Quaker rug's 
nlagic carpet 

N o", C~"'lke l' spends ifs whole S:;OO~OOO 

luul;!eC on bro;:ule,asfill;! und ;!oes 111.lces 

run~ of t l u~ indu ... try 1:1<1(lcT 10 a finn 
PO"il iulI 0111 lOp. 

Tllat"s the slnry, ill I' rid. Bul here's 
the fu ller ;\(TOllnl. 

l \rlll'lrong Cork had h,ocn a he .. ,) 
<JIlt l ('o l1~i"lclil maga~i llc advcrtiser 
~ill'" 19 17, " hcu tilt.' firlJl'~ fir ... ! lillu, 
i VUlll "IHI'ad ra il ill Tlte Salurday 
Ercllillg /'osl. For il;; oi licr prO(IUcl ... 
,\ rllls t I"oJllg i~ still u"ing tile I'ost. ill 
adili l ioll lu Collier's, Tilli e, t l.c I.(ldies' 
/fOIllC jOllrtlu/. a mong "I h (' r~. tlu J lII orc 
Ihan l::IO Inuli' puh1il'a!iolls. (TIlt' f!TIII ':. 

owra ll ad hullgcl is n ,'ptlrtcdly aboll\ 
S I.OOO,(K)(J allllually.) Tlms it was nat· 
ural for Arl1l~trong to turn to I,r int£'d 
111 £'(1; 01 \1 11 £'n Quak,'r Hug:,. \\l'r£' ill lro' 
ilul' l"d in 192·1. 

It .. oon bC'Came e\'idell t , J.oII('I'er, 
II.a t llIagal illcs ,,'ere/l '1 the a/l ~ \\' e r. The 
ad ... jU~1 werell'l reaching 1'1I01l~h of 
Ihe righ l killd uf I'('ople. Qual ('r';; :Hl. 
III Ihe slick lI ali onal lIlagalilll:." IINC 
d(,lilcring rcarl('r~h ip in all ill('ollle 
hr,ll'ke! far ahule 111.1 1 for whid. the 
rugs Ilere prke{1. The result lI'a .. IlJUeh 

BIG NAMES ALON E WON'T MAKE SHOW, SAYS QUAKE R. THEY MATCH TOP STORIES WITH SOLID ACTORS, STARS OR UNKNOWNS 



,,';I,.t e ei re ulati oll, , III t'.\ IIC IL.il c pradiec 
at national ma,!!a~. il1 e ratC!'_ 

Th at wa,. thc ,.ilualit)ll I,hell the com· 
pan}" ti. .. 'CiJl'l l to trr ralli(l. The foot
,,'clter I\a· a half-hour "·N'kh ,.ho\\' 011 
XBC lI" itl l IIii' rN'olillding 'tillc : Thc 
Arlll urollg Qua~ cr Girl's Et'Cllillg fit 

/lomc. Quakcr Girl Ioeing a Irmlc llIark 
pc r,.onifica tioll. ,\i rl'll ul er 3 1 sl:uions, 
Ihe ,.h,,,, fllllO\\ell tllC 1I.lIal oM-hat 
!';lUcrn o f ,..',Ialc Inll"i(' mul Ili~nifi CfI 
in~tilulional ~(' lJi n/!. "Ilwre wcre ab o 
gu,'~ 1 ~ Iwalcr~: Ali"c Il uer .\liller, 
Holocrl :'h(,rllo,).I, IllI' Craml J) 1Ic1J(' ~,. 

i\1.1fie, anti olher~, 
It IIo ul,1 he pICa~aJ11 10 rellorl Ihal 

Ihe program .... 01,1 Ihe protlul."t like lI1all. 
But Ihe radio, back in the T\\"I'l]llr., 
lI'as 1101 thc lIallona l in,.l ilution il i ~ 

loda)". j\' ol1cthcle~~ , The Arllls/rOllg 
Quaker Girl's EI'cllill~ ul /lollle ~old 
1.!Il0llgh rug" to ('O/l,·il1'·c the ('ompan~ 
lhal Illc), lI erc al laSI r('acit ing, Ihrough 
fadio, Ihc , :b l IJUyi ,, ).: allllicllcC thc~ 
hall hardy b('('11 Hhle 10 ~ral..J1 

through lIl agal.lllt ·~. 

TIle Amulroflg ThC(llcr 0/ Todar. 
eurrenl QII;llcl' show 011 CBS. was pre. 
et.'{letl on Ihe air h~ a I'vot radio ,·ell 
lure, Tltc IIcflrt 0/ Julifl /lIake. Thi ~ 
follolll'{l lite u,. lIal IS·minule daytime 
..er ia l paHCrti. a rHI IIa,. heard Iran
>-e rihecl three linw~e"ch \\ ('ck 011 a lotal 
of 23 ~Ialio ll", ,.!(Irli ll!; in 1938. AI 
Ihi... poinl Ihe Quaker x:lIirrg pilch 
~harpelled. ami the in,. lilulional lone 
,,·as jCll i-onc(1 fM n lIIorc direct ap· 
proaeh . B e~lI lb lll.'Callll' morc direcl 
and tangiLle. The li"tcn ing a udi.'ncc 
hall gel!" II cnofmoll :<l) in Ihe I('n rean: 
~i n('c lile Quaker Gi rl '!! radio fi ch u!. 

J ul i" Ula~e ,Inti h('r a(; hing Iwart .'! ... ltI 
ac re,; o f Quaker I {u~. <lnd al-o ,.ueh 
,·olllp:mion pro(lu!' ... a~ I,a~t·· alltl 
,·Iean(' r_ . 

:'CI eral !'ampling le,.1,. lIere lIIalll' 
Juring- Ihi,. perioll. A wax ,.am pl(' 
pullt'fl he;l\i l ~, al1ll an HfTer of a chil
,Ircu·,. eolorill(; hook in urilia ll'li Ihe 
,\rm-trong olliee. \,i lh tell'" of Ihuu
!'allf l ~ of fNllle.ls_ The lu{i(l make 
,.hOl, ,.oli.lified the firm '. ea rlier COll
I inioll th "t r:hl io ""~ Ihe ideal 1Il{'<lrb 
of rcadlin~ .10wlI helol,' Ihe au,JiclI("t' 
o f naliol1allll:lgaz i nc~ ami SU'l(lay ~up
pl"'l1l ('nl.~, 

By i l) U . J\rm,.lronb 'l' advcrlisill1! 
lIIalla~er, Cameron Il alller, I,a,. "enor
lIIuu-I y iIl1Jlr(',.~e"" I,·itl, rlld io',. ~dlillg 
pOll cr_ " \\'e cOIII,1 ~Ct' a Ilirect uplu rn 
in ~a l c" each lime I,e feal url' ,1 ;I par· 
11,'u lar QIIOIl('r Hug 011 our progra m," 
he ,.ai,l. The com pauf 1I0h·d ca~I' a ft cr 
c.,"'c of a \i-!('lIer pllOnin~ OIle of il l' 
dl':ller~ and hu~ illg a Quaker Hug "ole· 
lyon the hasi ... of !t:1\ ing heard il de" 
'<ril lell on the 3iT. 011(' ~ Iidwe,.t de
pa rtlll (, 111 ~tore got 2:{ Iclepho llc ord('n. 
for a children'" I'la ~·roolll rug Ilithiu 
111 0 houri' aft('r it I,a,. plugged nil OJ 

Quaker hro:lllc:lsl. There I,cre. o f 
I·Ollf",e. other ~l riling ,.a l e~ rbu ll;;, Ihi~ 
being onl y 11/1(' ilf ."i0_000 QU,1l cr 1{ lIg 
.Iealer,.. 

A,. richly as rallit) ":I~ p,1~ ing ofT 
fo r the finn hock in the 111{;(I Wakf' 
perio.l, lI a ldc) felt tlt31 Quaker ha,III'1 
reall y uegull 10 tap the llIedium'!! full 
I'olellliai. A" h(' saw it, the QUlI l..er 
I'o,,", ' r wa,. how ht.~ 1 tn ~e ll a low-pricell 
itelll and )el relain "a I're~l igc feeling" 
('on~iqcnt " 'ilh the product 's qualil )" 

k.l, I l'f~hil'_ '-' I' r} thm:; ,icp('II(J..d, "I,· 
I iou.') . un Ihe -ale'" ' chid('. 

11 (11111". (I ficli<ln IIril('r ill hi,. -pan' 
time mill ,II Ihal lill1(, al"o a ~adltillg 
clllhu·ia-1. lIcn l JOlin 10 Ihl' ~C(l 10 
~rapplr "ith thi~ problem, To he pre· 
t j,.{', hc \\I'nl t1nllll 10 Che.~ap('ale Hal 
am l lo"k a portahlt, ra(lio "ith him. \ 
hup(' mall lIi tl l a tiir('(t manllcr, 11 ;111-
I('~ lIa~ r(,llIini"'eing the olher( l a~ ahout 
h i,. La-tern :::hnrc o. I\--c,. " I la,· on 
III } kit kin Ihe Sill! fo; I\';l~:· he ~aiJ, 
".11111 li ~l('nc( i to ('IN)' ble--r,1 soap 
Opt'llt Oil the air:' 

Al the ('1111 of Ih b ~ upille IlI'ciod 
1I <I\,le) had (I('I luireJ. ill a.ltlilitm to a 
llI(1hog(ln, IMI and all iulllll:llc knm,J
I'dg(' o f 11,/' ~ lIfTe rillg~ of 10h ,,'j O/hIY 
lI"'i/.,. ,.clcra ) ~hafrly-"efirlt',1 cml\i." 
linu,. al>olll ~oal'-opcra ill gener'l l. II r 
dl'{-i,I('(1 that I hu~c ,,1m ~ai .l il look a 
~ 1 1"(\ng ~tomach 10 li"lel1 weTe ;Ill 11('1. 

,\ ~ .. profe .. _ional wri ler. he I"l~ a;.:re('· 
:lb1l ~ urpri~,. I , he r('("IIl ~, h,· the £(' 11 -

(' rail} high (Iualil ) of Ihe .. criJlI-, lie 
ha,1 eXI'N te.1 nOlhing bUl clifThangers, 
( " I\ IIJ ~o unlil Ihi,. same lime tomor-
101' \, l' 1(" l\e :\c{1 5t rOllghearl d;mglillg 
!J~ 011(' ~u~ I}c lld(' r ,.Irap from a manpo 
t rct' :1· a hungr~ rl lillO('ero~ wa ib he
IUI"-) bill foullIl in", lea{1 a IN;('nl I)('r, 
(-CIlI:l£C of "hi ghly rcali ~ tic alit! beliel 
ahle ~tor i ('", aLoul normal people," 

lIal,J('} wa,. sl rongly itl1pJ'e~~e( 1 h~ 

II"hal he ha.1 IleaHI. and fclt lhat h i,. 
lime halilJecli well ~pent . C:lUging thc 
lislening public'" 13",le ill ra,li,) sl(jfie~ 
011 Ihe "a;;i~ of Iii,. Che~apeakc Ba! 
l·ral1l -C.lll r",e, Ill' rea~ollc () lhat hc him· 
I'el f coultlluTil 0111 "good, soli d, h onc~t 

( {'ICfl.l f' /lIrll 10 flflgr 42 ) 

BUT NAMES HELP, BUR.GESS MEREDITH, MERCEDES McCAMBRIDGE: ANN RUTHERFORD: HElEN HAYES WITH CAMERON HAWLEY 



COMPLETE CONCENTRATION IS CHARACTER ISTIC O F VI EW ERS. FULL NIGHT O F TELEVISION DOESN'T ALLOW OTHER ACTlVITlES 

Basic difference TV dCIll.ands rull .ltteution 

" 11 011' .thoUI .t~k i ll f!: J im 
ami ~ Ic ll a O\'('T for Tell'

llllflfl I '/f/lltol/I(' \f ,"i;th l, tl('.l r , Thcy 
lik .1r.U1hl l i. ~ l lIfT." 

""\',Ihiup: .l oill~! "IIf'v'fI' gnnd ki.ls 
.nul ;111 tll"l " ti l jtH \1'1 tl lf' 1'101 get 
Ihi. k. ,lIul '(Ju·IIII1'.' T :-\t·JJ .1 " h i~ l wr i llp: 

'1 IVIII I \011 Itl i ~~ ,,1t;J I '~ p:fJ illg on, 
.... l'fJi l ~ it for t'I f'q 1,0.1 )"." 

'1 hi~ h;IPIH'r1~ mo n' Ofl l'll thal l lOll 
""". Ihi llk . Ilirh liglll lllg 011(' o f thc 
1I1ain . li ~lilldion<:' ],el \\' ... ·11 it,I(' , i~ i olt 

,tIl.1 r.-,di' l li·t '·l1ill;':, \ "t tllh i ll l'oil ing 
1,(, I J 1{'~1',)l1I 1 (, 1 1 1 ~ , lill'/· lt·d I" Or. lI ar-

26 

T1·" n B. SUlllmer!' of Ohio S ia le l ' l1i
HT· itr illdi<:<1 I<-~ 11. .. t uighll illlt' T V ill 
Colll mhll ~ " '1Hh 10 Ill' a "" oBll'ldl' 
I('i~ur f'" <In hi ty, 

!l ad in l i~ t ('n ing-, in !;=11 a rp cO ll l rn~t , is 
enj "\"I,d nol o nl l ", ll<'n I)('oplc arf' rc ' 
bxi ll~ ;111<1 do ing nothin g c\"C, hut .tl :,O 
II hile 1111' \ a rc f' ngaf!<, .l in o lher fo rllls 
o f c lI l l'rl ailllllt'1l1 allli work around the 
hou se. !l OUTS 1'11oF('1l for the Columb us 
:, IJT\('}" IH'rr- 5:30 10 10 p.m. 

ColulIIl ,lIs 111 (' 11 a li t! \\0111('11 "0111<111 '1, 
o r d idn't , \,al(' ll 1 ('l e\i ~ io ll " hilc doing 
ollll'r Ih inp;,.. If a lua n " '11 1111'.1 to 

~Ulok.· , p: Ia IWl' al "po TI~ "cu r ('~ , <:1<:. ; a 
a ""man 1\,1111 ('(\ I.) knil. l-(,\\". 1!('\ ;J 

1Ill', tl 1I1t.1.'Twal·, l'1<:" 1('1('1 i~ i o ll wa sn'l 
fO T 1111'111 . BUI IhcI ('0111.1 and . I i .lli~tel\ 

to ra. li o pr01!r:um "hill' cl1 f!a~cd in 
1 1lf"~f' .11)(1 similar aflil i l i c~ (H'C dmrts 
I,i ll. I hi~ ~ I or y). 

Tllil' rnf'a ll ~ 111-.1 Ilt r- hours ]>(,o )lle 
hal'c I" ,11'1'OIC 10 walching: T V aTe 
lir ll il<".1 loy their 11('('.1;; 10 ,10 chores, 
" np: tlgr- in nill/' r fornls o f rccf(,tl tion. 
Ii.ul i". o n III(' .. Ihcr h:ulIl. fil S in "'ilh 
oil ..... aclil' ilics aUfI his no ~1H'h li mila
li(, Il . 

SPONSOR 



,-

IIolile ffcticitie." don't rcstri,"t rflfi io IiSf(' uill!1 

PEOP LE CAN USE RADIO LONGER THAN TV EACH DAY SINC E IT'S POSSIBLE TO ENJOY AM SHOWS, STILL 00 OTHER THINGS 

Eighty.fi\·e percent of tl ll' men and 
75 percent of the womcil Iele\'isioll 
I'icwers were " doing nOlh ing else" bul 
walchi ng td e\'15ioll when ca lled to the 
telephone by the inten 'le"'er. 

On the other hand, onl y about 30 
percent of Jllen and ",'omen ",ho were 
Iislen ing to radio programs wcre " just 
listening to the radio" when the phone 
tang. The remaining 70 percent were 
eating meals, read ing, dress ing, or do· 
ing housework of various kill(ls. 

If telev ision conti nues to evoh'e in 
Columbus, Ohio, and elsewhere as a 
"complete leisure" type of activit y, 
then, concludes the Ohio Stale survey, 
it is possible for radio to command 
more minutes of listenin g th an goes 
to telev ision. Colu mbus people reported 
thcy only gm'e an average 20 perccnt 
of the time between 5:30 and 10:00 
p.m., Monda y th rough Friday, to corn· 
plete \ei1'UT(" a(' t ivi t ie~. The}" reporle{1 

oth("T \(" i"uTc :lc til" il ic.". ,;ucll a" phl }ill~ 
canl.~ , talking or ,-isilin,!! \\" iill o l hcr~. 

readillg, lislcning to thc r.1d io. cle. look 
about 35 percel lt of thei r time. Ap. 
proxilllalel y 45 percent of a ll cI'ell illg 
ti llle was SpClI1 in variou,.. nUIl ·leisure 
acti , ilies, \IIost of which could /lot be 
carried Oll h)" lcic\'isioll l" iewers, but 
which could be sh:ucd ",i th radio 
listcn illg. 

The Ohio Stale Uni\'e rsity stu dy 011 

the relation of household activit ies to 
use of radio and telel,ision was made 
last November under th e supcrvision of 
Buren C. Robbins, graduate studen t in 
radio programing. Dr. Summers, head 
of the Ull ircrsi ty's department of 
speech, \\':lS its di rector. Betwecn 5:30 
and 10:00 p.m. on the el'enings of 31 
October and 1, 2, 3, and 4 November, 
students in radio progra ming classes 
made 6,812 calls. Se\'enty percellt were 
completed. 

Inforlllation 011 lLollo-elLold :wliliti ("
was prO\' idcd hy 1,(1":0 llIen aud 2,1),1 
women. 'llie caH~ were made on Ihe 
random basis cOlllmon to current co· 
incidental telephonc !'un·e)'s. Figures 
in the report :lrc based only 011 men 
a lltl wOlllcn who were at home at Ihe 
ti me the telcphone rang and "ho an· 
sll'ered the telephone. Robbins esti· 
mates that 21.4 percent of all lIIen and 
womeLi ill the total called were prob. 
ably not at home at the lillIe of the call. 
About II percent of attemptcd calls 
got "bu~ ) " signals; but since the mao 
jori ty of Columbus lines are party 
lincs, an unknown perccnl.1.ge of the 
talking was being done b), others Ihan 
those called. 

The ~alll ple was limited to Columbus 
and its ad jacent suburbs :lnd included 
only telephonc homes. The informat ion 
applies to week·day evenings on I)'. 'nle 

( 1'1('(151' (11m (0 P(lW (1) 

Ilouse/whf nClitlities ,.f users of r(ufi .. (uuf Tl'* limo eceniuy fI,-,ticities t."ary witll ... e,\.'cs* 

Activity while li~tening of All 01 All Of All 
0. Reporting U~ing IV Uling Red ia Minute. W~tched 

0 . viewing 
Mo" Women Moo Women Moo Women Even;ng ]V ,," ' 

-- --
t-Iumber . eportin9 - 1,667 2,971 94 1S3 667 1,250 M," 
"Complete leiu,e " _ .. 21.2 ';'~ 19.5 % 85 .2 ';',. 75.5 <;< 31.4 % 29.6 % " Just .estin9" -- 57 24 .6 ';'G 
Readin9 - - ----- 24.5 20.0 2.1 2.7 23.9 18 .2 Readin9 book s, new spope,s 66 ., 
Talkin9' vi, iti n9 -- 7 . ' ••• ' .3 7 .1 , .. ,., Miscellan eo us leisure activit ies J6 2.4 
Playin9 cards - - 3 .• 2.3 - . , 2.6 1.7 Eatin9 meols ._._. __ ._._. 29 I. • 
Takin9 a nap __ 2.' 1.9 - 1.7 1.1 Workin9 ;. kitchen -- 22 1.2 
Playi n9 music .1 •• - - .2 00;1'9 other work --- 6. .3 
Eatin9 meals, "tc . 10.7 '.9 4 .2 4.4 10.7 7 .• Women 
Kitchen work '.1 12.3 2. 1 4.4 10.4 11.1 "Just ,esting" -_. -. " 

I 
23 .9 

Dress in9 ' etc. - - '. 1 7.6 .. _. 1.1 3.6 4 .• Reading book_, new.pape .. 54 •• Desk work, e tc . _ ... 6.4 4.3 - -- 4.' 3.3 MilCelloneous leisure activiti es " 3.6 
Cleanin9, e tc . • _. .. _. 4.' 6 .• _ .. 2.7 2.1 7.3 £eolin 9 meal. - - 24 3. 1 
Core child,en .- - 2 .1 3.2 _. ., 2.1 2.6 WII,kin9 ;. kitchen JJ 2 .1 
Sewing, etc. I.. '.2 1.1 1.1 1.7 '.4 Doin9 othe, work 71 1. 3 

L;,tened 
10 Rlldio 

6 4 .4 % 
40.8 
29.9 
32.7 
40.8 
26.6 

64.4 
38.6 
27.4 
3 3.9 
37.0 
40.6 

· Figures cover entire five.evening test period end indicllte perccntegcs of 
re.pondents of type indicoted eoqogod in e~ch non-lislening typ~ 01 octivity. 

·Figures in forst column show minutes per evoning devoled to type of non· 
listening activity: other column. g ive p~.centege$ of men, women using TV, ,odio. 

24 APRIL 1950 27 



Radio rates: 
lvhich lvay should they go? 

C.treflll (!onside.*;:ltiull Iluints lilt radio's low cos, d e Slti'e TV's inroads 

4.:::=::"~ ~hollJJ r:ldio Tate~ go up or 
.IOIIII? 

'I hal '1uf'~lion i~ in lIIany IIIIIHI" il.)\\" 

For :Hherti~in;,:, li J...c all~ other iml us
t r~, ha~ II" c~-d. '", \rilll :rudiclicc rc ' 
",~an·h "hOllilig l\r,' Irt'nl"rHlo us g ro\\ lh 
fIr ld(',j~i"/i in lIIany ha:,.ic marJ.... 't", il 
i· 1101 ~lIrJlrj"illg to find hll~~' r " of 
l'road('a~1 ;lIherli~illg Ilr('~tlilig IIil h 

til l' prill 011'111 of wlta l lIu" li" arf' lo"ing 
gnllllul to ",lcI'j"jon, 

Frnm "Udl Ihinkilig i(" 1.llly a shorl 
Hl'p 10 (Ill e""atllinali"n of ra.l ;o rutc", 
Hul .. hou](1 radio bf' Ihe fa ll g uy UltlOlI!-!. 
lIlt" ,(lli,'lh llI('llia? 

" ir;lt Ilt ' l'end~ "n the a~~lIl1lpl i olb, 

h Ja\lio "lImJll<'r"iall~ nllich lc-~ cf· 
r ... liw', lIlurl! II'~_ flf u lou~' ill lerm~ of 
"ir('llla lj'lll ? or :1<" I'rl i~in~ impn'~' 
,.i"Jr;;"~ Wltal',. hUI'IWIIIIII! to o ilier me
dia'! TIIt'~f' art' t-IJJltt' of Iltt' qUI '~ l ioJl~ 
\lhidt "holl ltilof' l'afl'fu ll r all~ll(!n'l l Le, 
forc :;oulld ('ont;\u"j()I1'" ('a ' l be readtcd. 

\eili lc r .\lr, 1I 00\";lnl ;\ l or;,:etl~ of 
I'r ... I('f S. Call1hl,.,, \Ir. 1101\;11'.1 CIIOII" 
ill (.f Celll'ral Fo(){k Iwr .\If. Ikl l 
" i"Hc r of :-O1!'!)1 (Jlltl Fir'It!, (;al ... " hu rg. 
III., walll:" 10 a,'1 Ilillwlll 1111' rieltl kind 
o)f ,'\·id.'IH,'. Ollrerll i~(' 11"" !'{'\i",.
Ihn lIli~hl II(' ;.11"rl -dlall<!ill!;; 1I1t'm-

~I'h cs. But \\"hal is Ihe cl' i(lellcc? l 'u
forlull:!lri}. ~ome of the 1110,,1 vi la l 
f;u'b arCll'1 full) 011 record- ulnl Il ou'l 
be limier present re"earch mel hoJ~. 

We ar(' going Ihruugh a :;Pt.'<: lucular 
p,'rio,1 in "hidt the t)1t'rIl\rrlming in
ili a l impaci o f Idel'is ion i~ hcing COil· 

"i(ll'red ill a mazr of lInJ...noll'lI i' \1 illt 
1''''1111 o f conru~joJl n'~ lIlt ing . 

I,·" Iwcn IlIOn' t han a )I'a r "inc" 
:lgt'IICr Ileoille ~la rt (,.l I,ull on-I lolill); 
ne\llork t'\<.oc u lhc" in canll'~ 1 on Il l£' 
Ht\.j.OCI of nighlliml> 1'(1 1," . El"f'u Ihen 
Ih,') roultl fo t ,':;('j' li lt' knull~ Jllohlcm
thai IcI ('li~io ll 11')11 1.1 rai"e ill IIwJ...iuf! 
arl.]l ullgcls, 

T o(lay IIII' loif!;;,'- I ,ill;: I,' lIIulinJ "r 
111'( 11) big ~p" lIdl' f" ill radio for ,Iell' ing 
ill j ,) lilt' '1l1c~ l j"n of ra.Ji" r,"\I.'" I" ~1I1l· 
ply Ihi,,: ,d lt'rc an' WI' goin;; 10 g('\ 
JlIOIJ") fu r Idel j"iotJ IlIldg"I~ > 

'1'11; ._ i!'- a 1('gijim:II(' ()1lt'~lioll, II d.,-
111(111(1" a lq; ;limat(' '1Jl,,"cr. 

\t the 1"1 '('/' 111 ,\ \ \ 1I11'('I;lIg, A . C. 
:\;,,1""11 lultl Illt~ t lllt('r~ lital 1111"11 Iclt:· 
I j .. ioll CUIll"~ illlo u rad io 1101l1t', I adi" 
li~lcnjn;,: llrol''' :~7 p"rtTn l- U pcn'l'lIl 
in d:t) lilliI', 7:~ p:'f('l'lll al n i:,; lrl. Thi<; 
j<; hapl"'lIing in liIe 9.7 1"'1"('('11 1 of 
lrom('~ "j lh TV " .. I~ il" of J ;lIIu,try. 

1950. We will llot repea l here :\1r. 
Sicl",cll '~ tld ailccl anal~si~. ;:.incc his 
fig lJre~ hare alre:!!i )' hc~'n \dllcly puh
li",hrtl. 

The 1o"" of radio li"kning i" most 
pronoullced ill til e,b where TV ~c l ill
.~t a llaljoll~ aff' 1110,,\ lJumcro u". Hadio 
l i~tf' ll i ll e (Irop~ \0 all un-rage of 27 
mi nut e;: an (>I'(,lling 11 hf'!l a TV ,-"I l~ 

insl'lll, ·, 1. !\'if'l"cn to[I\ llit> AXA. 
It is ('\ jtlt-nee slwb a~ lhi ~ lhal ]S 

makill Ci arh c rli"(' rs 1]llc"lioJL lI itlhltilllC 
r:lliio ral c". Thc~ aq:::w" thai ,1.(' \.. c~ 
lel(" ' j"jOIl ('itie;:. 11 hen- \" \el i~i ol1 i ~ la\..
ing ~O 11111(·h li_h_ning from r:llliu fUr' 

the \<'1) c ilic" wh(·rc IIwir cOlllpf' lili w 
po"il ioll j " and \,ill Ill' the hank;:.!' 
Th('~ w'Cfl 11'1,-\ i ~ ion, or mOrt' \f'II'\ i
~ i"l1 . I " hold their 01' 11 . Beside,,_ l'<llllf' 

aI(' alTt'atly addin;;, II1('Y arcn ' t ~CtliHg 
Jlre l i ~ l t~llin~ no"" (Illfl "il] el'l I ('~s in 
lil ... fulure Ihall Ihc) 're I'a~ illo for. 

Sf'i lhf' r FrallJ... ~1(IIIIOIl Hor '\ile~ 

T nWll11cl1 , ro ' prC~f'lIlil1~ CBS :lllll :\' BC 
Oil the ra.h(Hf']c\'i~i"rl pall,'1 (I I Ihf' 
\ \ '\ ltH'f'ling, dr'lIic(\ Ihat Cfcnlllalfy 
"~nn1l' (HljlH llIelll lIill hale 10 be 
m;I\I('," 

Hul Ihe {ranli,' ~('arr;h for "TV 111011' 
" } ~.·"In~ to !W\(' Ictl Ihr IlInn' rot:al 



Oil tllc ~ubjcct t" a,,~umc that a t' ut ill 
network rates is til(' <lu~wcr ,1Il(] lIOW 

is thc till lC. 'flli" vicw hil S app:II'eutly 
~llo\I'· I H lllcd I, ith out a Glreful cll ough 
~ t udy I,f wh ieh alhcrti$illg Illl ll ,lf" arc 
I.u) ing thc 1110,,1 a.lH'rti~illg illlprcs
.. ions at ti le 1"\\'C$t co,,1. t\ll otlll'r "alill 
comparisoll is Ihe ratc at \,.hich olhcr 
1!!cJ ia <'osl5 ha w' kcpl pace II illl ill' 
cl'ca~illg ci rculatiOll , Such (,olllpari~o ll s 

illll icaic tl1:11 radi o hal' hCCll I'cr) Illllch 
undersold, 

Ba~ ie flH li o nllcs Il'c rc sct ill JI).IO 
bcforc latcr inflat iona ry co", t riscs lI'ere 
being felt and before lhe massirc in
c real'e in radio hOlllcs and "sccolldar)" 
radio 51H took plac-I', 

Bul trcmclHlous incrf'a~es in radi o 
('jre ulat ion Iluring the b~ 1 tell I'ear~ 
hal'e aClually rc~ ulted ill IOIl'eril;g of 
co~ t s pcr tholls,ulIl nHlio hOllle", ?\: I\f., 
for examp le. jUI11Jlf'd ils circ ulalion by 
53 percent II hile ti llle cosls werc ri .. · 
ing 16.3 perecenl. 

Bu t Ihe co~ t p .. ' r thou5:wd hOlllf'" 
feadlCII bl' a full network. baH·hour 
!'holl' d rol;ped frOIll 4J to '33 ccn\:"
down 2-1 percelli. 

In January. liJtO, you coul.d buy a 
thousan d Staldl " nOlcrs" of ;1 four· 
colo r pagc ill Lile for about $1.5,1 ( fi g
uring cosl for space (July)_ III Janu 
ary, 1950, the cost was up 10 S2.oi. 
This was thc trend, ahllOugh there a rc 
('XccpliollS, 

Thc Ladics' /lom e JUIlf/wl ci rcula· 
tion was up 87 perccnt ill the samc 
lelL'ycar Sp.1n, while its cost for a four · 
color page \Ienl up 45 pe rcent on a IIcl 
52· week ba~is _ Life's circulation \\'3:; 
up tllc same percCllt over Ihe sam c 
pcriod, whilc its c o~ t for a four-coior 
JlilgC, net 52-wcck hasis, leapc(1 \ 't2 
IlCrcf'nt. 

This Week's ci rc ulation was up 60 
pcrccnt; cost of its four -color pagl', 
net 52·week ba~ i s, was up 101 pc rccn t. 

'fhc approximately 28 and a half 
million fMlio fami lies ill 19·10 g rew 
to Ilca rly 41 milli on in 1950 (new fi g
urc:; based on census estimates), 

Six percent of thc increase in radio 
families has come within thc lllst 111ft~e 

r ears, accordin g 10 Nielsen, It is en· 

tirf' l) po~~ibl(' for tclel'bion to cancel 
out !IIi!' ~;;I in in aboui tll'O rcnrs if 
tclcl'i!'ion-c'l uippcd homcs rise to the 
Kicl"cn-c,.,timUle(1 figure of 1 L 100,000_ 
Thi" is cer tain ly il cOJl$iilc ratioJl ill 
plalluiug ,I(herti ~illg bwlgct". But if 
!'a(lio flu/( ' is still adually Ulldcr~old 
Oil a ('ost-per,thousand bll~i s. Ihe ana
Iylil'al prohl's of ad·budgel lIIakcrs 
might \\'(.]) be di r('(' te.1 10 ot her media 
in tIl( ' ;JI \I t' rlisi ng :Ir"ellal. 

j\id~f'll 1',;lil1lntes that ha:ausc of the 
fJ.5 pere,'nt incrcasc ill fllt li o homes in 
Ihe !.ast th ree }C']fS thc a\'era;;c dc
cline ill li~tclliug per hOlllc is ofTsel so 
thllt tile !lumher of llOllIc-hours of Ii,,· 
teuing is cxacilr I Ill' same as of Ja n
uary, 11),')0, as the avcrage for Ihe pre· 
\· ioll~ tbn'c ~cars (Januar} isthcLase}. 

'flli ~ .111t,,, not counl the listening on 
1·1.000,000 lIutolllollile radios, 2,000,· 
000 portahle rallios., ana other ou t·o f
llOnlf' li"lcn ing. It only coun t~ ilL part 
II l1' li >' tcning to "~econdar)'" sets.. 

The i\icl~cn estilllatc8 include sec· 
ollllar}" sct l i~lcning on tile a5s umption 
Ihnt ,10 percell I of radio homes ha\'e 
more than ouc rallio set. This COIl1-
I'arc~ wit h only 15 IlCrccnl a few rca rs 
<lgo, }\t pret-CIII his sample is c([uippe(J 
wilh oil ly a limi ted number of thc new 
audilllcters which call measure listen
ing to ;J t!Jird aud fourth sct. 

'niCrc H'eIllS 10 be ve ry conl'iuciug 
cl' idence (1\ hich SI 'OXSOII ""ill rcport ill 
a fu tu re stu(l y) Ibat Ihc t\ ielsell mea , 
>'urcment of listen inE on secondary sets 
lII<I)' sub81antially underc~tifllalc the 10' 
tal amou nt. Wll ilc IIlf' rl' arc isolated 
(' ITorl >, to mell~u re ii, 110 rcsean.:h sen '· 
icc is )et cq uipped to mcasu re it 011 a 
nationa l !'c;J lt'. 

Ib {\io li~telli llb in tclcl'is ion hOIllCs 
1ll01 C~ ri~ht out of the pml or anti into 
bedroollls, , l e l1 ~_ kitchens, etc, Let the 
first !\usb of tclevisi on's Ilol'clly begin 
to "car ofT .11111 the alllou llt of silllul, 
1:lll t'OUS r;ulio :lII tl tclcI'i!'ioll listcning 
hcg ins to clilllb. 

,\ d\ erte~ t , ill il Fehrlla ry stud) of 
tclel ision a\l(l icllec~ ill Ihe Xe\\' York 
IIrea, fuuml that IIIcmbc rs of homes 
owning '1'" sets six months or I cs~ 
l i,~t ('rJ('{1 to radio and tclc\'ision silllu l· 

tanl'ou~l) an al'er;Jge of ,mil 2,1 PCI
CClit of the time bell,('elL IHI:30 p,m_ 
But, afll'r 01\ ning the T V :-!-'t lor ~\l'n 
mOlllll s, the pcrcent of r.Hlio listen ins 
that went OLi in olle part of the hOUH' 
wtlile olhcrs wlltchcd tl'lelision ill Ihe 
IJ.:Hlor jumpcd to i ;j.l pcrccnt. 

Thl' Badox systcm, IllIiclt rl'('ciltl) 
clo"f'll Iiolln ils opt'rations ill l'hita
d"lphia , \,'a;;: ~t up to Ulellsure \00 
Ill'recnl of Ihc "~C('on.lar~" li,.tcning in 
its ~all1ple, :\,illct ~ p .. rcl'l1t o f thc radi o 
li~tcllill g, an'ordiug tl) l{a(lox r("('oHI", 
was dOIll' in thc hOllH~~ of its ~Qlllp\C 

whirh hnd owned t elt'\i~ioll scl s //Iurc 
Ihan II YCllr. 

In January ;lnd F('b ruary of 11),;0, 
tel"l'isioll oll'ner~ t.ip in the Badox ~alll' 
pie I\[IS o\cr 30 prrcl'nt. Bl' Ihe cnd 
of Ff'Lruarr, it W:I" 37 pcrcent, wit h 
15 of tile homcs h:1\ ing thei r ~e\:; Illore 
dian a )ca r, During tilC$e months the 
only limc periolis in lI'hieh rlldio Iis
tl' lling ,lid not 5hol" Ill' was during thc 
:\Iiltoll Berlc sho 'A' (Tcxaco) 011 Tues· 
dar niBil!. Hut during tile IlIsl weck of 
Had ox 1lI0nitorint;, radio listelling be· 
g:1Jl to sholl' up in this period al~o, 

Thc listening was not subtractcd 
frolll television I-iew ing, hut ca llie from 
s('Conli3rr radio ~" ts, l\s thc prol}(lr
tioll of a sll mple who hal c o\'lled Iheir 
leh.:\' i ~ioll SCI!; for as much a~ ;~ I car 
inc reases, thc share of rall io li~te;ling 
will olJl lousl) increase, if tIle Phi ladel
phia palleru is .Iuplieatell in other Icle· 
I'i"ion c ities, 

Thrrr was no e\' i.It' lLce ill the Rallox 
"ample, ('xcepl for \\,judlell a.nd Jack 
Benny, tbat television ~c l s Me turncd 
oft in {a\'o r of ra,lio, It 11:l~ Ji",tinctly 
a case of tllC new trrud (If indh id ua l ~ 

in (1 falll ily goin g to all uthc r part of 
thc llOusc 10 Ii!'tcn to famrl'l l radio 
prograln~. 

t\ sigll ifieanl sillelight is thaI "'hcll 
llatlox telephoned falnilies in which ra· 
di o and telc\'isioll were hcing used ~i· 
JIluhancously, they didn-' report th;1\ 
an)'onc " 'as listeni ng to radio, It 
would he lIa turnl that in mall\' case~ 
Ihe one ans \\"cring thc tcl{'ph on~ woul.1 
JlIlt J..mm-Ihat n rad io set ( or ~t s) wa" 
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lIi~ s .ore s .. Ire jlllllltiug 

inlO l e ' e \ 'is ion wilh 

diloec' ~ales ill IIlinel 
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'I'l l(' IHl l i() JJ '~ tl l' p : trl l1 lP l l ( 

~ 1 " n'~_ a" ~l"" ... OIl point
rl l (l il t ill a I "'-"U! i~~lJ f'. 

11, 11 '-11 faillt ·llf'a rll'. lh lI ilh mdio for 
1\\1'11 11 \1';lr~ Of mo r t' Ilf'fo rc (' I ( ' U I,c
;.:illlJitlf! 1/. ~dll(' ,10\\1 1 h I p;o s l (':J(I ~. 
II'· a tulal ll , li fTe rI'll ! ,. Inl(' ,d U'r(' ,d r
,i~ i (' 1 1 i ... ",,"t'ernrt l. " he ;.:i:l 11 1 ~ tn rr'" 
11a\,· 1" ' ·11 lIiml,lf', .:1 IHI Ilw~ ' , 1' 1>C\' 11 
'Iuj. k. '1111- 1illl(, it'l' thrr ,d lo l,alC 
IIUlII'"li.·tl IIU'if -31 ...... " I,i l ... o lhl' f I~
,Ir. i.in- IUf'frh :uuli ' f'f" 11:1\(' "Ioml 
ar""lIIi II ill l r;.:;.: 011 ,h('ir II ,ill_. 

lkparl lUf'1I 1 . 111 Tf' I(' I(',-i. inn :uh (' r· 
I ln'T'" liT/' 110 1 I i lill i i'l l In <U1\ O ll r '"Ce-

1'"11 "f li lt' ("Ullin . Thl' flnh lil ll j l i l1 ~ 
r"flfll i .. ;lIil ildhil ill of liliro f:wilitic:-. 
\ <; I'O"'HI n,urulup (on ly a "11Ia ll rcp
fI'''''I1'alil,'l i,, ' in;.:l of df'par lnlf'UI ~ I fl rf' 
T \ a, ll I'rl ("-J' r .. inr lUJII'" l'llil adl' lpl lia ' .. 
I,i l B rIJI ' 1I'r~ 14 1141 ~ lwll l' lI i l llrg'~; '('W 

Orh 'au,,' I). II . 11 ( 111 )(,,, Co r •. : lIoll y
\\{J{JII'~ Iln.Mlwlll' J). ·pL ~t/l rf': ;:\('\1' 
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Yurk'" ~nb Fi ft ll ' \vI'. ; Salt La~c 
Cill 's ZC\ II; Buffalo';:: Will. Ilr ngerer 
CII,; J;o ... III " ·l' Jordan ,\ l a r ~ lI ; ,\ Iil wtl u
~I"" ~ Iln .. lo ll - tnre, a ll.l \Va~hing l oll's 

111'1"111 Compa llJ. 
I n all I'.' ,c". tile ;::r ll ing p ildl ha!' 

h"j'll a ~ dired .1;:: 1'0~~i"I (' . As for re
' lllt ", ··a,.. I(l ll iching." li:l ~ IwrOllle a mOl' l 
nlf'rll orl(',1 adj<'1' lil(" 1I .'rc arc a fCII 

n ( Ihc prmillct .. <'0111 hy ti r pa rlmcnt 
"Inn '" I ia I jlle,,; pn'""ure cookc r~; 
,'nn 1 poppll1g fl il ; \' Oo) I IC l1 ,Iucl s; 
toa q c r"; drf''' .... ·~; to}S ; hathing ;::uils; 
calr' ri ng ",'nit'('; r hina: ~ ih f' r ; rdrig
('ra lnr": pi no\\~; .Ira]lf' rif'l'; cI ](oCl,ialc 
calc. 

l\ mon;.: prn~r" l1 l I ~ fl t' ... tl lc pa I ticip:l_ 
ti"l1 . hnll ill I, hid. "ario lJ ~ prori Ut'l;:: 
a re ']l' lllouclr:ll l'd appra rs to II 'ad in 
popularit y at 11. 1' 11 '01111'111. ~ h Ic shows 
of "a r) ing fo rlllat :lrr :1 falodle WOIll 

I'n's wca r I'chide, r.lliltl ren ·s iOholl's 
("",n'c, JIlu ... ir, chnr:lll t's) arr' u;"JI lor 

~el' c ra l iO lorC$ 10 mo"C t op~, clothes, 
~ nd Sports equi pmcnt. Sports pro· 
g rams ha"c a un ivcrsal " iewcr appea l. 
Two ~ Iorcs hal'e sponsored ll il'CIISsion
paud programs, a nd sel 'eral, not:ILlr 
Cilllbcl' iO in I'hiladclpllia, ha\'c had 
ma rlcd HHX'f'SS with a "hanlly m~ n " 

fo rmat. 
E\"l:~n illg hours arc preferred br Ihe 

current depa rlment store telccaslcn.. 
l' inee thei r sh:Hc-of-aluliencc fi gurcs 
arc lilcly to Of' fattcr. Ab(lill a thi rd 
of thc slurcs sUrI'cyed, howc,·cr, make 
their pi lch 10 t he hOIl ;::cwife during the 
liar, " maj (l r i l ~ of thc S lorr~ aTe on 
1111,' " iHlal ai r once each week, Ihough 
., 00Iit 20 pcrcenl are 011 cwry da y, 

A iO triking a"lX'Ct o( Ihc dcpa rt m('n t 
store tf'ic\' isioll pictllrc is tilat Ih e 
l' lorrs a re demonst rating, in thei r a p
proach 10 thc mediulIl, qual ities of 
a ll lla('i l)" aIHI orig inality conspic lloU:;ly 
nl, ... en l from tllei r e:lrl ~' {(I(/io hi ... tory. 
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Such program illllvl"ations all " treasure 
111II1 ts," amateur ~hOIlS, I'isi ts witlt 
Stlllta, anti (luilllatro ... cather spots 
hal'c aPllCa rcd, ill addi tion to the 
stllmlard program l)]les. 

The commercia ls tlicmeslens, by 
ali(I largc, arc cxcellent cxamples of 
free th inking, uncluttered oy "formu
las. ,. A olle-shut telecast spollsore<1 by 
I'\e\\' Yo rk's ,\rllolll Con5t:I],lc OIlC 
't ft1'T/I0011 rt..'Centiy ol'er WJZ-TV is a 
~ase in pvi nt, (The show was '\'ideo 
recorliefi" on fi lm by ,\IlC fo r later 
show ings to dcpa rtment slores th rougll
'lui the U, 5,) 

Lbsicall)" the r\ mold Const:lolc sho\\' 
was " the trauslat iOIl to telc\'i~iol1 of a 
full pagc newspapC r adl·crtiscllIell l. 
adding the impact of motion an d sho\\'o 
ing the product ill actu31 usc." Thc 
storc's com'iction is tilat a 100 pcrccn t 
" demonstrator" telecast such as th is is 
a higlll)' effectil'e sales I'chicle in itself 
-alld at tile S:Il11C ti mc an enterta ill ing 
TV feat ure lI'hich docsn't llCCd acts to 
gel a llIl hold :111 aUliiellce. The actual 
saies pitches were delh'ered b), the de· 
pa rt men t slore's Lu}ers. eacll "peaking 
with au thority about Ihe particular 
product in his domain. The show was 
live, directh' fr01ll tile store. j iunal' 
GraLhor n, 'ABC I'ice president and 
m:l1l ager of oWllcd·a nd·opcrated st:l' 
lions, has prcdictcd th:ll the Arllolfl 
Conslable TV forlllat will be copicd 
widelr throughout tile industry. 

The advan lages of ill ·slore tel~ast s, 
in boom ing store traffic, or spotlight ing 
a lagg ing departmen t, a re grea t, but 
must he weighed against the added ex· 
pense of ill stalling special lines and 
lransportin g eq ui pmcl1t . It 's likely tha t 
in·store telccasts will becoUle the gen· 
eral rule as the de\'elopmen t of mobile 

T \' e'luiprll(,111 1'f(J <.: rb~'·~. 
Thc maleriai th ai fl)JI"ws I~ a rutl

Ilnll rr of departlllclll ~ t urc I ideo r('"ult ~, 

li~t{'ll by ~ 1(Jre~. It ~ l lII uld he I(,IIICIII· 
hcred that this is 1)1' 110 means tirc 
II'holc stor~. It 's.r cro,..~·seclioll S Ull ' 

piing IIC!' igne.1 10 ~ Ir O\\ II hat a fel\' 
alert :I!HI imap;iualilc stores hal e ae· 
eUlJlpli~hell. Each of Ihese succc"s 
!;Iories call be lII:lIclr,·tl by sCIl'ral 
othcrs: 

EAS'i'E"\ COLU:'IIBIA, Lo~ /\lIgd es: 
Th c ~tore .',old S800 IIMtll of IlIcrehau · 
,Iise-pillolls ami si!lcr\\'arc- at a cu,,1 
of ~65, through one I'articip;llillg ~ 1'01l ' 
sorship 011 KTLA's SIIO/J/Jit,S "t /I ollie. 
Thc Ihrec·mi nute cOlUllwrcial was 11 
~ traight product Ilrt'Scllt:ltion uf a sih'c r 
sen 'ice ,It SI 1.95 awl ;1 bl',1 pi llull' at 
$5.79. Ea"tr-rn Co!u l1lhi:1 got '15 " llOlIC 
vroers Ilithill ti ll lltlu r aftl'r lilt' 1 1' 1 C(:a~ t 
elltled. 
G I ~IBEI .·S, Pl lilatlelJlhia: Girnlrel's 

spon~ors tile /lul/d)' Mill! (Jack Crea. 
Iller) in a half·hour da) timc Ilrograll1 
(3:30· ~ p.m., five tla~s a ,,·cck). (The 
!;tore al.!'o prescnts a 15· minutc shOll' 
011 Friday night" IIllicll began its 
fourth }I'a r 011 tclel' isio/l 2 L /\ pril. ) 
Gillllx-l'!' 1'old SI,2OO worth of to\'S 
ol'cr tile pllOlIe within 15 minutes aft~ r 
the lian,ly j lall ha,1 tlemOllstrateti lllclll 
o l'er WI'TZ. 111 all", I1('r inSlal1('(' he 
sold 50 Bendix \\'a~hers ill a single 
day. Crcamer solfl lllOTe than 300 elec· 
tric corn poppers at SS,35 c:Jch afte r 
a "i ngle deIJLOII~tratiolL . 

During onc typical weck. Gimhel's 
pl ugged II II' follo ... ·ing me rchan dise on 
its T V sho\\': S),h'an Foam I'illows; 
I.:.: ye Charmer Ny lOlL 1I0se : lI one)' Bug 
ladies oellroOlll slipP"rs; Flvrshcim 
Shoes for \\,Olllell : Spectl QUCCII clet> 
tric lIa"lll' rs: KI'II inalor home fr(.'Cz. 

l'r~; B"t ~r noss Icnctia n blinds; ~10· 
tOl'(lla rd('1 i~ioll; Il allC's ~hurt~ for 
1111'11; !:Jtli,'''' hat~; L' nd e \\,ip'5 Ea~tcr 
I'!!:::.; C .. lrforuia Fairc,. t ro~c bu:.ht'~; 

Fdin ham:.: Glidden pain"'; Forgcc 
I..i\clrcrr (;:lJ,incl~. 

The puJ,li<"i l ~' tlir~tor at Gimhel':., 
l)ali,1 .\ru ll~, alld", tll~e COlrllllcnts 
ahout litl' .. torl"s /lundy .\lUII tl' l c<:a~ts: 

" ... In OIlC ~1lS<', the I'lItir(' ~ho" is 
'·VlIllllCfI'i.tI .... It is I irtualh imp"s' 
~ ihle for the alJlliC'nce I .. determine 
Ilh{'r(' tl1(' I'omlllercial.!'tarts alllll('al·CS 
"ff. TIl(' 1'01ll1l1('rcial pllelr i ~ indir<"C1 
and con rplctcl)' illle(\\ 01 ell Ilitll the 
pro1\ram 1Il:llerial. 

"'111(' lll(otilation behind this t~ pc of 
prcselltntioll is 1101 difficult to all:ll)ze. 
A large departmcnt store ~tocks tholl ' 
~alld s of IllcrclJ;]lHli~c itclIls. l ' nlikc 
the cigaret or aspi rin manufaclurcr, 
we ca nnol COli line ou rsch'es to prcscnt· 
ing a single ad"crtising tll ouglr ! a11l1 
th('11 hammering a\\'ar al il for thc ulti· 
mate cumulatil'e e(Tcct. We arc ,,1,lij!cd 
to prescnt a neler.elJ( IiI1 ~, elcr·chang· 
illg parade of arlicles of lIlerch:llldi~c. 

Ami no outside medium }ct I!CI'iscd 
a ITon ls :I more cffcctil'c UII'ans of 1'uch 
prC'SCntation th '1I1 tclelision. 

"The cu~ t0 1l1 c r is ahll' to make up 
her mind definilek while sitting in 
front of a tc1e l' i s i~n receiver. Tho~c 
II ho do nol order b~· phone break 
dO\\'n ill10 t,,·o ca tegories, generally: 
eilhcr Ihc Iclel'ision prCSf'nlali olL mor'C;; 
thcm 10 come ,lOll n to the store to 
('xaminc Ihe item per!;Onallr i or lire)' 
hal'e seclI enough 011 the tclcI' ision 
screcn to knoll' the}' 110 lIot wish lu bu}' 
the articlcs. 

"\X'e tl .. llut u~e tclel i~ivll as a tcaser. 
\X '~ lJ~C it a~ a s3Ie~lIlall." 

( 11/ClUC 111m t o page 58) 
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WRVA DIDl Because of elastic budgets, WRVA is prepared to meet them with 
four result-producing participating programs. WRVA believes the small advertiser should 
have more than radio as a good medium. more than WRVA as a good 
radio station .. . and more than an announcement availability. 

WRVA takes another great step! For little more than the cost of a n announcement 
WRV A offers particip~tion in well-established, well-promoted, and well-merchandised 
programs ... all the benefits of top-notch programmmg and personalities. . at a 
fraction of the normal cost. One of these great shows is a " natural" for you: 

OLD DOMINION 'IIRN DIINCE 
M onday fhTU Friday, 9:00·10:00 
am. and 3:30-4:30 pm. Designed 
for high Hoopers and general 
lis tening. Features • CBS n etwork 
com mercial s tars on a loca l basis. 
· (Brock Bar Ranch, CBS, Satur
days 7:00·7:30 pm.)_ 

t;RIIDY COlE TIME 
Monday thru Saturday, 5:00-
6:00 am. Designed especia/Jy 
for rural audience and features 
labulous Grady Cole. (Combina
tion purchase with WBT, Char
lotte, N. C.) 

ClllllNt; IIll COOKS 
Saturdays, 10:00-10:30 am. Audi
ence participation quiz show 
broadcast from WRVA Theatre 
(o verage audience 01800). Radio 
show is port 01 two-hour en tertain
ment_ Product displays; samples 
distributed; with retail grocer mer
chandising plan; actual product 
demons trations. Buy it weekly, bi
weekly, or once a month. 

NOtlSEWI1ES PROTECTIVE lEllt;tlE 
M onday thru Saturday, 5:00-5:30 
pm. Fea tures Mark Evans and is 
designed primarily for l ood and 
household products. 

The WRVA "extra step" is all·important _ . _ particularly to those advertisers new to radio! 

50,000 WATTS 

RICHMOND and NORFOLK, VA. 

REPRESENTED BY RADIO SALES 



TIU.LABASSEE J 
5000 Watts-Day a nd Night 

(he center of 

[apitaland* 

f 

Selling 

12 
lieorgia Counties 

nnd 

11 
Florida Counties 

.. Ask your 

man to tell 
John Blair 

you the full 
story on Capita land and 

North Florida 's most 
powerful 
WTAL! 

radio voice-

SOli thea stern Rep. 

Ho .. y E. Cumming I 

Jac ksa n ~iII(!. fla. 

WTAL 
TALLAHASSEE 

John H. Phipps, Owner 

L. Herschel Graves, Gen'l Mgr . 

FLORIDA GROUP 

Thil i, • ne ... SPONSOR deportment, fut ~ring cep.ut.d 
"pod, 01 broedc .. t ad.ertising sign'ficonce culled ',0m 
011 ~egmenh 01 the induslty. Contributions ere ... ekomed, 

In Il ichmond, Virginia, Barron 
11,,"anl. \~'ln'A's bll~r IJUsine~s man· 
.1f!C'r, 11.111 10llg fclt the necil for aUract· 
iu<! thc low·budget a(\I"ertiser to radio 
I,~ offering him: I) maximulIl a udi
('lIce; 2) It,w r,1h.:·S; J) high flexibility. 
III Culli/lt; All Cooks , a half·hour Sat· 
lInla~ UlOlliing show, he at;hielcd all 
Ihrre ohjcctil'cs. 

An au,licnee partic ipation show de· 
~igJled 10 a(hertise food and other 
l~ome products, Culling All Cooks of· 
fer" ~ponsor~ mention at the beginning 
and end of thc progmm; 75 words of 
(Iircct "cl ling copy; frequent informal 
plugs during the show; stage demon· 
"na tions afte r the ai r show; display 
"pace in theatre; sa mpling pri l' ileges. 
\\11al is eq ua ll y important, the pa rtici
pating spo nsor may buy 3 single shot 
only as his complete adl'ertising cam· 
pa ign; or as Illany times as he likes at 
a CQsl of S55 per broadcast. \Vhale\'er 
time he buys. a tailor-made audicnce is 

a,,~ure(1. 

Just imagine a cOJllp i ctcl~ .e(luiplK!d 
kitchen on the stage of a theatre seal· 
ing 1,300 people. Sponsor di~pla~ sand 
prolluct liemonstration and ~ampl ing 

boot hs line the walls. In this ~euing. 
Calling All Cooks ca rrics on as an 
audiencc ,!uiz sho,,'; it's cmceed by tile 
locally·popular Geo rge Passage, who, 
with home economist ll a rriett Al1en, 
provides the talent and commerci als. 

The win ner can walk away with :. 
basket of samples of each ~poli~or's 
product ... or e\'en a ki tchen sink . 
The g rocer mentioned gets, besides the 
plug, a dollar bill. 

Particip:'lIin g sponso rs include: 
Standanl Brands; O:.k ite Com pany; 
Reynolds Metals Compa ny; Nolde 
Brotllers (baked goods); Sou thern Bis· 
c uit Company, and a host o f others. 

Here's a fo rmula that lends itself to 
exploitation in a wille var iety of prod. 
uct categories. 

Uene wed et:idencc of radio's l)ldlin~1 I)otcer 

B eccll tl~·. a si ngle 30·sCO':onu a ir ap
pral brought a Ilcl uge of mail that lit· 
t'ra ll y inliuli atr.1 a Jlostonice hut m:l(ie 
a !'I'oll"or \ "r~ hal'J!~. 

\ Hicl llll"lHl. Quebrc. hou"cwifc 
"rOle to Jat'k Berch. "inging ~tar of 
\nc\· I'nuleutial Life pro<!ram. a~killg 
f"r u~ctl Chri~lrnas ca l'l l" to srud to 
1110 Ahi(':lll I("pcr colonir~. Bcrch rc.1(1 
11Ie leUer mr r the air all.! lbteLlcrs 

I 
rr~polltlt'd rapid ly. 

The rr"ult: :;.000.000 CllL i~tllla .. 
(',]I,k:l I"t :d of .1 70 h:lf!." of mail nllly 
~i .... \"'('J...~ aflcr the aI'P":l1 ha.1 ),rrl1 

1

111:1 ,1". :3,'IHlin;! Ihc card~ , ·,, ~t )i ~ t (,Il" rs 

a tot,t! nf S 10.000 in p"~ ta~r :l10l1t'. 
,\11 thr !l0~tlu:l~t"r'~ mail ],a~~ ha\'r 

pull ,1 11(1 the local mai l is being neg· 
lected. The c:l n] .. arc !'Ii ll coming in al 
tile rale of ".i .... tf, right hags (Jail). 

Columbia 
Broadcasting 

System 
J l"",u u-"d II/, f,)r this l!i~:lIIli(' lIl:lil Prudential', Jod Betch i, king 01 tho mailbag' 

SPONSOR 

, 



I ~ 

The SeaTS Farm Store ill Spokane re tel'S oms:> on the pOller of Lroadcast
cently had the best sa le in its hislorr. ing. 
An<1 right in Ihc mitldlc of Ihe fast ami 
fu rious selling was Ern ie Jorgenson, 
KXt Y fa rm edi tor. 

Jorgenson did his reg ular noon hour 
program from the slore for tl lree days. 
In a<Mition, he ;\1 C'd a musical show 
put 011 in the store and helped auclion 
011 fa rm C<luiplJlcnl. 

This was sc n 'ice oUlside tlu~ line of 
dul)' but i'-s typica l of tLe kind of 
th ing personnel at cooperali \'e stations 
like "': XI.Y do for sponsors. n adio 
pi::aye<1 a lending role in mak ing tl lC 
ScaTS sale succcssfui. il light be resul ts 
like this will help sdl Sears hc.1dqUll r E. JC'gen,0~ ... F. 'm .. ·· in ,.mot. from 110/. 

If'nSSflC'"ISCUS IUSlirflUCC COUlJU'UY " ... e lls · ' sflfety 

A prog ram des igned to promote 
5a fcly is fi ttingly sponsore<l by Casu
alty Insurance Companies o\"er WLA W, 
Lawrence, Mass., and se\'en other sta
lions in Ihe state. Titled ForI/III For 
Living and broadcast Suntlays at 1 
p.m., the show fea tu res a home and 
highway safety quiz in which high . 

school seniors /lin tel, wits and kn01' I· 
edge of safety. 

To stimulate ill t c rc~ l , each statiou 
presents an outstandi ng fi gu re in I'ari
ous enterprises as modera tor. 

The prog ram is a model co mhination 
of institutional Jl ublic sen 'ice and edu· 
cation themes slUootl,l)" blende(1. 

It.O'''''''';' builds e mployee relntiol1s Ivith bromlctutitl!J 

~ I ohawk Ca rpel l\ l ills employees ami 
Iheir fami lies make up 50 pe rccnl of 
the population of Amsterdam, Nell' 
York. 50 the situati on was perfect for 
a campaign o\'e r Amsterdam's 0111)' ra
dio station WCS5, to main tain ideu l 
employer-employee reluti ons. 

Here's hOh' it was done. 
TI1f~ firm ,,'as looking for something 

that would appea l to lo lohawk cm
ployees aud their fami lies. Formats 
were Iried and disca rded. Then, in 
March, 19·' 9, well-ba l:mec<1 program
ing witllOut any menlion of ma nage· 
ment I\as sta rted_ 

On Monday, This / s Moha ll:/.; is pre
sented, featuring taped intcn"iews at 
the planl with in(lh' idu31 employees. 
The word got a round the tightly.knit 
community that locnl peoplc we ce on 
the a ir and the show ca ught on. On 
Tuesday it 's Box 13, a " name" show 
sturring Alall Ladd. We(inestla)' there's 
Around To wn, more tal)(' recordings 
on locnl industries, organi1.a ti olls. alld 
(unctions of local go,'crnmenl. The 
lIIohall)/,: Sports " age for loc al sporls 

24 APRIL 1950 

(ans heads the TIJUrsday air menu and 
on Frida,. a reconl show, TIle Molwwk 
flit Parade, features record reques ts 
from the diITcrent mill t lcpn rtment~. 

Int.r .. i,WI in Mch.w~ plant build good ... ill 

Briefly 

K:'IIA , Shenandoa h, 1011':1, ha s start. 
cd a series, Y our Drl/ggist (( ntl Y OII , to 
promote the pharmaceut ical associa
tions of Iowa and Ncbrnskn. amI show 
thc public how the (lrug trade operates. 

When you 're making oul lhal sched 
ule for the SoU'thwest don ', over· 
look this sales . winning poir of 
CBS stalions. For availabilitie s and 
rates, write, phone or wire our 
representatives. 

Hollonal .'Prll,n'olh'e. 

JOHN BLAIR & CO. 
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'J'h c 

.) i(· IH~d .wllcl 

.... SWCI· S 

iUr. lI,a r l' is 

\\ 'IHlI ;J "'p011,>Ol 
ha~ to kl lO"- is 
t ile lII<1rlet i ll 
"hie\! he \\";Hl I ~ 10 
~e ll. ~o the or· 
)!aniZa lion - or 
o rganiza lions -
111111 call hell' llim 
mO~1 ;lre the O ll~ 
tiwi gi le him Ihe 
c1e;lr~ t .IIlJ most 

of II .. ,~ nrc:! in 
<'olllplcte piclure 

whi('1i Iw cons ider,> ill, 
",~ tillg hi" ad\'er l i~ing (Iolla r. 

TII<' ~(' o l ga ni/, atjoll~, il Sf'cm" 10 IIl f', 
HP' t\", rC~('<lrc h <111 (1 sale:. dcp,lrtmenb 
of indi, i(lual ra(lio 5la tiollS. 

\'0"', I alll lIul h('lilllillg the work of 
a hO~1 of g r(l uJl ~ such a~ the Nrllional 
h~O( 'i atiOIl of Broa,kasle rs, Broadcasl 
\J\'c rli ~i n3 Bur('au. arHI the la tc Broad· 

\' a~ t \\ca"'lllcmcil t Bureau a" \\,,11 as 
IIlw l ".> 1ll,1)' I'XPl'< 't [rOln il~ ~ lIccc,,~or> 
Ilro" dc<l ,,1 i\ ml iCilee ;\l casurellll' ll l. 'I'll(' 
idea~ they J en'lop and thc tlata ther 
pro\- i(le ,Ire illl"aillabl(', HilI sud I or· 
l!,lIl i/,a li "n~ arc cOllcrrncd I, itll radio 
al brgr alHI thl' 1l,lliollal r,.,lio a lHli · 
l'III'l'. 

\\ IIl' II IIII' ~pOIl"'o r , or polt'lI li al SpOil· 
~ ' I r, 1!rl .. . 1011'11 to ana lpi llg (·xaclly 
' ''1:11 I,c\ I!o ing to grl for hi .. alker, 
ti~ill;': JollM Ite IWI'lls ,II" ie(' from 
~<)1111'''1''' 1,110 ,'an t.-ll hi m: 
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I ) 'lilt' ~i/,e of hi~ lIl:lrket; 
21 It ... ,'h ara"I('fi "' l ic~; 

~! \\' ''nt pr,,['le \\i lliin Ihc lIl,ukl'l 
wi ll he l i ~ t ,,"jng 10 tllr ra,li o ; 

. 
Mr. SpofUlor fUlk8 ••• 

n ' lull fu·yuu ':ut. inus u s ... ist. S ,)(UIS(U'S 

mO.d e iiecti ce' u? 

Pte,iden l 
Ren.en Ali Metal We.h, In~ , _ Newatl Al exa nder Harr is I 

~ } \\ IIl'Il Iht') ' II be li ~t (,lIillg ; 

j) 11011' 1I1l1ch it ,lill COSI him to 
leach ho'" many, 

For ti,,·;;.e .11l~"cr~- ) ou JUlI~t go not 
to all cxperl in Ihe "hole field of ra· 
,Iio, but 10;111 expert in Ihe fi f· lt! "here 
) ou in\f' nd to aJ,'crtisl' an,1 Sf' 11. 

'I he re~eare h alld "a lc" Jep(lrllllcnh 
IIf (Ill intli' idual ~tation kilO" Ihe mar, 
ket wllidl the ~ t atiOI1 eOl'ers. They 
bal e ~Il ll li ed it cardu ll y and Il:Il'e leol, 
ell lariOIl~ bro.1Iic'I"ling tccimifllle" ill 
Ihal ll.arkd. 

They Ila,·e O" "rall da la. slich as sla· 
lion cOI'crage -tmlies hy H;\ IB, (In.1 
Iher harc illJilillunl stud ies indicating 
listcncrship by Ilrogwm, program Sill('5 
impad, ,...·x alit! "gc of li;; lcllf'r" ell', 

The), know by eXlwricnc,' 3ml 3SSO· 
,> ialiOI1 "here a 1'01llillercial IIl!'Ssagl' 
can "c~ 1 hI' placl'(1 and 110\\ he~ 1 pre' 
H'nlcd for max illl um n' ~ IIIt ,:;. I II 1l1 0~ 1 

, ' a~c" Ihr)' kn'c learneJ 11H'i r 1"5;;ons 
the hanl, practical way and ,,0 learllcr! 
Ih"11l welt, 

Thai kilO" le,lge and expcri.'llce is 
al'<lilahl,' 10 l'1"ery sponsor, J\ ",I it 
... houhl he {-.. lIc,1 on "y el'er), sponsor 
,d w wan ts 10 gel Ihe lIlO"t for his 
mOller, H, C. ;\!,\llIIUX 

Vicc president in 
charg.c oj $uI~s 

WOR 
,\"-/1) )'ork 

Thi~ is a loughil'. 
Que,..tinuing Ihe 
kind of a ... ,.. i ~ t a ncc 

alaibil\" In ~ 1'011 · 

,.." r~ throu g h 
,;rri()l\~ " rlP ui1.<l' 
li"u ,:; lIIic;ht 1lf'lp 
,1l' tNlllilll' <l $]1'" 

"irlc all",I\"f. But 
11I1II1'ill~ 1111 ~ l'0 ll ' 
~ " r,.. an· I I icwillg 
,111 Il rp:'llli/"lion ~ 

a(; lil'e in raJi o can'l b ri ng inlo foclll, a 
parlicular o rga nil.a lioll , or l" ... en a 
group of o rgani1.a tiolls, Ihat might be 
tagged as "~llCCjallr IlClpfu l to "pon· 
so r~. The !It .. --eJ s of sJlomors ,'arr wide' 
Iy. What Ihe local rclail·spon;;o r nce(ls 
ill Ihe way of assi:;laJlce 15 a fa r cry 
from wl'a l Ihc na lional ml1rmfaclurer· 
"ponso r needs, 

Thcle i ~ a\'ailahle, of coursc, plent y 
of a~si~tancc. for exampl,', p rograming 
i(ll'a ~ ;lIId help are ;I\'ailail ic Ihrough 
Iran~cril"ion and ~rip l ing organiza, 

. tj o n ~, packagc (111(1 indcpcu.Jl'nl pro· 
duce,~, nf'l,,"orks <lnJ local stations, ell'. 
:'o larket sun'cys, progr<llll ra lings, protl. 
U(; t ae('cillallcc sune)s, ell'. arc a\'ail· 
"I.le th rough l1l ;lllY nalional, regioll al 
illld local organiz;lt ions. 

Sillce practically all such al'ailable 
il:;;~i~tllllcr fo r Ihe ~pomor i ~ 1I11 10nw li · 
ca il y clmnnC\ .. d through thc "ponso r's 
a(h' el' li~ i ng agenc)', all the a~~ist(lllce a 
>'pon"o r ll ee( l~ 5houl,1 come from his 
:ull'el' li ~ in g COU1 I~,' I , Hl'ca u:-c IIII' 1131'11' 
cy job i~ 10 plan , lltlil,l and op .. rate a 
~1 'Oll l'Or'" lld,'erlisi np: progralll. it is 
true in a H'n ~e Iha l the agt' llcy acts as 
a dearing house fo r II", "pOll;;n r, con· 
... ifl,' rin~ ti le pa"sing on of ~nch facls, 
fi;.:u re~ ,trill n(II'i .. c a,.. a rc d ir('d ly re, 
Iall'd to the l'poll~or·:; illdil' i(lual prob, 
lems ;uHI actil'i ties. Whi le I h~ agency 
ils('1f ilIa)' " 'ork wilh o r J rpellll 011 one 
(tr sel'eral types of orgnlliza lions as 
"ugp:Cl' t('" .,ho\-c, I 1Jf'licl'e none can be 
sill3lcJ ou l as rClllle ring parl ieul <l rly 
I'fJ,~ · til" a~"i~ t ,lIwr t lif('(' I I~- 10 a l'POII· 
~(I r. 

0" thc oillc r hall,1. ]If'rio{licai;; alHl 
Ira,\!, publ ica tions 11ft' grncrall r of 
IIwr(' (Iin'!-t I'nlue 10 a ~p0J1S0r h) !'t" 

port ing ( 'a ~r hi"lories, ~pol1~or e:'''1lf' ri· 
r l l C "~, rl'~ l1l l ", ide;l", IllPfcll:III,li,..illg 
:11,,1 pronlo,; nll I cc lllli'I' I l'~, C()lllp('lili,'e 
"p"r<ltioll '>, markel 1<'l' ling 11l(lCrtlurrs 

SPONSO R 
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and Ulun) other facls tlml keep all ad· 
I'crli..t"r abrcu .. 1 of \\" 11;1\'" goi ng on in 
the fi eld o f his hu"inl'!'" inlert',.t,.. 

So for thc SpolI .. or to catd! Ilh' Lra,. .. 
riug on t oda)'~ merr) ·go.fou n,l, I 

Ii would 1I0llli ]laie hi s ;uh cr lj"ing ageut'r 
u" Ihe orgalli1.a lioll 1I1Os t likd) t il Ilf'lp 
him mllst dJcctird). 

" 

I'£n:n A. KmJG 
lJircclor oj Rt"lio & 1 V 
/lick! & Grci5l, Illc. 
New York 

If ~ o u IIIcan or· 
ganization,. in the 
sell5(' of trade fir
gtlnizati ons and 
the like ... no 

comment. If rOll 

.10 Ilotlimit lour 
d ef initi o n s· 111 ) 

a n!'lI'e r is: tll (' al l· 
Ic rt isi ng agen{'}. 
What the .!'ponso r 
II l'Cfl,;; :ahOle all i~ 

cxp,·r ielll·cd adlerti ~ il1g a llli marketing 
counr.cl. and the mh erti ,.ing agelK'~ i" 
s till the IJC,. t place 10 get it. TI](· mod· 
erll .1.h erli"illg agcncy is 11 comple.I( 
struct ure of <l(h crtising, publicity. pro. 
motion. Illcrchau(lis ing and Illurkcting 
tol(' 111 II hid, I IJclicI'c OIlC call fillli in 
11 0 ot her organiz:Ltioll. I lH,)" th i,. in 
face of the colossal ri Lhing agelle ies 
han' l:lkclI in recent ye.1rs. 

,\I I of this goc" a l"o for the Itali au· 

fI III Otll1CeS 
THE SOUTH 'S NEWEST, MOST CO MPLETE 

AM-TV-FM FACILITIES! 

languagl' field ill which Ill' (a l WOV ) 1 .. ';'-'''::'':''1:$1~~!I~:'j 
0l)('ra te 50 perCCll t fl f the t illle. J lerc, 
recent ) ea r:> have "cen the dC\'eIIlJllllent 
of spet'ializerl Ital ia ll agencies \Ihich 
IIHlro ughly Ullliers tand their functi on 
in regard 10 the hurer of broa{icasting 
lime. Thcse adl er tising agencies slri\'e 
astutely to relate the spollsor'.!' a(h·cr· 
tising ill the all·i mport.lll t ltali:lIl mar. 
ket o f the area to thc totalih' of the 
metropolitan market. . 

The agency has hecolllc more, ratll· 
,' r than lcss, a n indispensable organiza. 
lion for the broadcast advertiser, .1 1UI 
as media multipl y, that becomes el'cr 
morc thc fact. 

AR;>;OIJ) B. H,\IITU;V 
Vice I'reSiflClli 
WOV 
New York 

Any qu estio ns? 
SI'O;\'SOIl welcomes questi ons for 

di;;cu ,,~ioll from its readers. S ug
gested Iluestinns should hc UCCtlm. 
panie!1 by ph otograph o f the a"ker. 

24 APRIL 1950 

• u~" •• IGHT 

W OSU's new studio building-traditionally New Orleans 
in appearance-hou~s studios, offices: recording and 
projection facilities in on area of 22,000 square feet. 

• town I ffT 

Interior of the spacious, sound·stage TV studio which 
incorporates the latest developments In telecasting. 
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Howdy Doody's three-woy network legd .•• top-rated of 011 children's shows, 

all dgytime shows, ond gil multi-weekly shows in television 

The liltle guy means business. 
Who else cou ld make 240,000 sales with only 2 

announcements? 
And who else but this incredible "!Vlil ton Berle 

of the Lollypop Set"' (Winchell) could get a quar· 

terofa million urchins to part with a dime each, 
plus a Three Musketeers candy wrapper ... for 

a cardboard cutout of himself? 
For the record, that's $36,000 in returns from 

two brief demonstrations on N He Television. 

Idolized by an audience of nearly 6,000,000 a 
week in 24 important NBC Television markets, 
HOWDY DOODY means business, fantastically 

good business for his sponsors. 
That's why he's No.1 Sales Hepresentutive in 

Lilli put. for advertisers like Colj:!"ate, Mars Candy, 
Oval tine and Poll PU1Tot Shoes .. . on America's 

No.1 Television Network. 
A few quarter- hour segments arc immedi

atelyavailable. 

NBC TELEVISION America's No.1 Network 



slums 

CAP.:'rI f: C.\ .. , III"TOIIY; A le/l·m;nlll,.. film pro
gram /(>/1.,- ,,,(' .</on oj 'hI' I/"f!ir f.ml\- (//111 ,lte elf. /10/;0, 

comp/r/(' uilh "Hl~IC cOrc/<. P{e<cnled oflce 11 ecldy, il 
~111r1('d 00 sImi/I" hilI /1(1/1 {hert' are /II0fe e IiS/OIllNS Ihon 

cun be handled Of (h!, .sl1nl/.lor'~ jOllf rc/nil olllleis. Re
fJlI('_\f~ lor jrl't' 801m hah i" child,rl! II "0 wrote jar ,hel/l 
or /1(,111 to the <lorci 10 I'id. ,helll 11/1 nIllllbere,1 in /he 
thol/sanJi. 

,,-nT\, I I'IWGH \~J: .\ b :;;ic I ad" s.. 110\..0 

results 

f\ U'I'O~IOnIU~S 

sro:\sO I~: I' aler~"n .t: Jackson .'I Glors AGE:-;-CY: .\1 " .. ,\--<>c. 

CAI'SLI.l: C.\:-F. HISTORY : I'nicrson.l/olorslllllfl chc,l 
a 13'ltCek campnign oj one·minlile .• pols. Empllll!iis lias 
on ' he service aspeel s oj l'(l/nson's (J/IS;TlCS.i. Result II'IIS 

Ih e largest sprillg seft'ire lll/sincss in cO"'I'lIn), histor)" 
Co,sponsorship lIilh Ja ck son .1I0tors. un oillfi/ fro/ll al/· 
olher neighborhood. of Wrestling from Chica~o lUg I/er/, 
Roulieri:mg. a compfele serl'iflnl! jo b. It'/I.!i oOerell b) 
bolh sponM'Jr ,<. 0" Ih (' .I10m/ll.\' jolfoulng Ihe fir sl /lfll ~, 
one dealer gol J9 caffs; thc olher 26. OTIC dCIl/er u/.IO ImrI 
the grl'alt"~t si ngle I la ~· ... 1!U~inr.s~ 2.: nell' rflu. 

I'HOC I!.\,\I: \\' n·qli",\': 

51'0 \"-..011 1I',,"al rr""11 ,\!;E, r ,,: \\hi l lo .. k8"i~3rl 

CA P." I ' , E r.\<'" I II:-.T{JIIY: Urtllfll ,~ 0/1 (In I~C 

prCmlTlIII ooer /I "rr nnl <flli.l /(lcl"ry (mil the COIllI'{//I) 
tlcrirlrl/ 10 try trlrr ision. O'IC .l'/11 I'/llit/' /i,.c Sllot lin· 
nOUflC"lI1rfl/ 11"1/. 111<1</(' oOrri/lf!, (/ 1..;(,(III;r /or .19 ccnl.' ami 
a sperifiN' numl",r oj Imllll' CU/'-'. 1'11'0 II,,)' .• h,t"r. there 
u·"rc oo/rr .• fo r II Iho/t.'fllltl I",onir': 10llr ./'IY< IUlrr , rc· 
/fur.l/s /Illd IJ,It."d Ihr I,O{j() IIIt/fk. II I"'t ."lfllfitrd ,/'r 
"r."n,) j, Ihul "'flmllil'fI·i,11 ",'" /1/1 ''''II-jIlI"(,lIil" I"ngra lll. 

."I'O:'>:SO lt ; Broadway n.-partm!.'nl Siore AGE:\CY; Dir~ 1 

C,\P;,ll.F. CASE III .',TOII), : The J!.adgcI "llIgge(1 on 
1'1 ' flfl~ TO/I5/ite lin uflf ,/ifmce designer! to (ake t,,·o 
slices 0/ brr(1!1 and Iltrn th em into // toasted hambllrger 
hll11 in OllC sllilple ol'crIIlioll. The slore look a one·minlilt.> 
sf'ol alii/ Ihe deluhe 01 orders stt/rte.l, Ol1er 1.000 
T oll slites II ere sold on the basis of Ihis single (lI1/101lIlce· 
l1Iell/. fh,) ('fs kncu' II good Ihing whel! Ihey S(III ' 1/ (/Iltl 
1,;/leo is tllf' medilllll 10 ShOlf ilIa thelil. 

"'1'1. \ , Los \nJ!t"I t"~ !'HOGII ,\ ,\I; Spot 

:-1 '0\" :-01\: -'!Jr< In ... \ GI.:\C): Cranl 

r \I':-L I.E C bE II I~TO I{ r: This cuTIIly mal1l1/aC/lirer 
gOI (I lI1 ighl)' fine response from a !,remillm oDer via 
1 i./eo. II Cllrdbo{lfd model 0/ I/oit'd)' n oody /I'us oDerClI 
for JO cents rmrl II ILrllfJl'er Irom I I Thfl'c Mu sketeers 
clmily Imr, TIle oOer II(1 S IIIlIae Ildee in a 90-srcaTHlllllk 
mI<l demonslralion. As 0/ 6 Februllry, 2·W,OOO Jeffcrs 
/1(,,1 been receired a 101 of sllles find II 101 of dimes, 

\\"\11'1" , 'X .. ". York 

D fUIlY 1~1l0))UeI'S 

51'0:\5-0H: P,' nn nairi, '~ 

C\P:-;L'U : C\~E IIISTOHY: PreL'ioNssfllesofT/1(Inb. 

gil'i!!g Day irc cream lurkeys (before TV ) ranf!,er/ lrom 
10 /0 I-I,noo. I.II St ycar the COli/II/my addrfl 20,sccond 
IUltlOun('cments (lcro s.< the boa"l lI"ilh sliar "ic/ures 01 
the product. Within tll'O In:l'ks, //lore lhan SO,GOO orders 
1,'cre receil-c,' aml dicTII Tt"(lS sI<(lm/,c,l. Orders conlillllcd 
coming in III' phonc lor IICCI:s. The TI' cosl lias /r.(ll han 
S200 fmd dinlt IlIls now in('r('{/,~ell his l'it!('o budget by 
50 {,crcent. 

WGAL·T\'. Lall l'a-Irt I'HOCH \ .\1 ; \nn"llnr""lI' l1\S 

SI'O:\'~O I:: Th., 11" rllI C' "npaIl Y ,\c~::\ cr: II.~rwo.,,1 \I u!in 

C.\I':-I ' I E C\."'E 111 5TO H)' : The cOIIII'(ln ., fir/unify 
sf'll.< II/rrehfllulisr" hi/e Iheir p'0r.rUlII is 011 'he fl;r , 1'hrel' 
1II0dl'Is 011 tilt' srI lire S /U11I11 flcccl,/ing "hone orders fill" 
n/wlli"l! cllIlff.C fl cc'mlllf.'. Th" f!,id.~ IIf .• " 1//(/(/l'llhr 11/('/, 

c/if/I1I/i .• c' llrul no fillle i .• tllkrn for cOlllmrrcinl.< flb,,"t 
il,'/l/S /lot shllull. 1'1'0/;/"(/11/ .• 11111'1' 1101/ hill'cllk.. 0/ sl'!'cral 
Ihnll s'III.1 dol/firs ill s(Ill's 1/IIIIIdrcds of Illt01l1' C<lll,d. 
Thrrl' rlf.· 11111/ If) IdulIll' 0llclillor .• ill Ihe ."0/(' ill mldilioll 
10 Ih (' 1/111'(' 011 /h e nir. 

"'\1 \L: rr, '\'3-I,inelon. D. C. I'IIOCH \ \1: ~I,op br Tr!CI'i_ivll 
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BONUS WITH 
YOUR NEW 
SUBSCRIPTION TO 

SPONSOR 
Retu rn the coupon below and rece ive the 

next 26 issues of SPONSOR plus " 199 TV 

RESULTS" and the "TV DICTIONARY 

FO R SPONSORS." 

SPON SO R PUBLICATIONS, INC. 

pi, - S10 MADISON AVENUE 
\ ~ ,\ NEW YORK 22, N. Y. 

Enclosed please find $8.00· for a 
year's subscription to SPONSOR. I under -

stand tha t I will receive " 199 TV RESULTS" and 
th e "TV DI CTIONA RY FOR SPONSORS" at no 
extra cha rge. 
·CHECK HERE IF YOU 
PREFER TO BE BILLED LATER 

NAME _ ..... . 

FIRM 

ADDRESS 

CITY ....... . STATE 



·This medium-siu,d Southern bokery (nome on request) tested 
"Cisco Kid" for 90 days ... in a morket where distribution 
was Ihin ... during the summer, when breod sales ore lower, 

Now In 2nd Renewal! Results were so sensolionol- 1 <I % 
sales increose-Ihol this bokery decided to sponsor " Cisco 
Kid" in six ad ditional markets! "Cisco's" performance, as a 
record-breaking salesman for many products and services, is 
reody for your inspection. Write, wire or phone for delails. See 
Ihe proof - before you com mil yourself on any Weslern ! 

Sensational " Cis<o Kid " Promotion Compoign
From buttons to guns-is breaking traffic records. 

lOW PRICED! 
'I"How W .. ,t .. ,n Adventur .. 

P,og,om .•• AvaOlabl .. ].2-3 

time. p .. r w .... k. T,on,(,ibcd 

tal lo<ot and , .. g;onol 

QUAKER RUG 
(Colltillued from P(lgc 2,,)) 

pla~'s" thai would he exactly right fo r 
Ih e Quakcr Hug buying public. 

For Quaker's purposes, he decided, 
a related story line, carried over from 
olle installmen t to the next, W(lS not 
e,sen tial. lie had su rvel"s made of Ihe 
rclati,-e audiences of s~I'eral ranking 
programs and found tlmt a well-knowll 
weekly olle-~llOt dramatic show had 
more listeners eaell week than a popu
lar week ly ~e riaL Says lIall"ley: "A 
housewife dOC$n't buy floor cOleri ng 
erery week or two, like toothpaste or 
soap. Probably she burs it cvery few 
rears. So \\"e',1 much rather hale a 
'turno\ cr' audience each \,-eek than the 
fixed audience )"OU shoot for with a 
eon linui ty show." 

Choice of :1 time slol for the pro
gram is linke,l with another of lIa w· 
ley's eX(racurricubr pl1rsl1it~ - stock 
farming_ The wife of a farmer friend, 
wilh whom I b wle)" was sw.1pping mash 
rC(:ipes one Sat urday Illorning, re
Illarked thai il was a pi ll' there was 
nothillg 011 th e air ,,'orth hearing at 
that hour, ~illee late Sa turday momiug 
was olle of her rare opportunities for 
relaxing. '1l1is rang a b('ll, and the 
Arlltstrong Thefl/er 0/ TOll(l), has been 
a .'=-lltltrda)' 110011 fixture since ils dehut. 

'nle out~tandi llg ~ucce"s of the 
".ho,,· ( Feh. j\'icl~cn: 14.3) in this 5101 

has eOllfirmed lI awle} '5 thcor~- that, 
within rC'IJ'OIl, there is no such thing a5 
a '-g()od time perio~ l" or a "bad time 
period." L"p unlilthe dar the Quaker 
Ilug ~holl" 1I101'cd in , ad\"erli sers hadn't 
been jO'lling c,1eh other in their eager, 
ne~s 10 bu)' a 12-12:30 Sa turday slot. 
"Thc ~holl" makes the time, rather than 
I·icc \'er;;a. Gi\'e tllI'm a good show 
and they'lI gCI around 10 i1." is the war 
If all"le~ puts it. 

lie galc them good ~hows from thr 
ou tset. To make ~ure ther wcre good, 
IIal,'try wrOle lu;my of the sc ripts Ilim
;;elf for tile fir~t Ihree or f()]lr years. 
\"\'hilc tile' Theater 0/ roday aecrn t is 
0 11 lIwtcrial rather than big·name tal
Cllt_ U1i1I1~' "'('"II-known Broad"'a}" tlllci 
Ilol!~ wood acton h,1I"c appe;uccl 011 the 
show, inclucling lI elell 1I'I}cs, Dorothy 
:'I lcC uire_ Douglas Fairhanh, Jr. , 
lIe rhcrt ,\ I ar~hall. Rurgcs'< :'IlercdiliJ. 
-" lel"cccles \rcC.1I11bridp:c. and Halph 
Bellamy. "nu~t roug dO~Il' t {liscounl 
litc adde!1 pre~ljp"e lellt to Ihe Quaker 
Hug line tlllough a~soeiatiOIl with such 
promillcnl marl)lIf'C llaUle~_ 

I£;mlcy is <t firm hclie\'er ill Ihe wis-

• 

• 
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00111 of lelling til e audience dccide 
what types of stories should be used . 
T~ls weTC made along this line a while 
back. Contrasting storics ','cre aired on 
SU<:CC!l~ i\'c hroadcasl!i .111(1 listeners 
were asked to cxpres tllcir preference 
by lIlail. 

As an inccllti, c, a Quaker Rug was 
offered for the l>est letter rec:ei"cd each 
week. The respollse was voluminous, 
and a preference index \,'3S established 
\"hid) gO"erns the lrequenc)' of broad· 
casl of each sloTr Iypc, as indic..1tcd by 
letters frolll listellers. 

Taking tlicH: letters as 3 whole, their 
closest approacll to a comlllon (\cnomi· 
n310r, 1I1I1I'1c)' says, \,'as an insistence 
on story mater ial of an impeoc able 
moral and ethical tune, peopled \\' ith 
characters who Do 'nlc Hight Th ing. 

The Th eater oj Today commercials 
for Quaker Hugs Ilre delivered hy "The 
Quaker Girl," a person ification o f lhe 
Quaker tradc-nmrk_ 

Two commercials arc USCf) on each 
TIIeater oj Today broadcast. One deals 
with homemak ing Ilnd decorating in 
general, and the other with a ~pec ific 
Quaker Rug_ ( A rug, in the trade sense 
in which it i ~ u ~ed here, is not the 
fabric-nap floor co\'ering of common 
parlance. Th e Quaker Hug has a wen r
ing 5urface of enlllllel-type paint, im
printed and haked on n back ing mate
rial of felt .) 

In additi on to direct sales results, 
Theater oj Tot/ay lIas also helped can · 
siderably in extending the firm 's dca ler
~hips in areas where they were COUl

p3ralivcly we3k , 35 a res ult of pres-sure 
by the listening public on their local 
dealers. And while the ,\ rmstrong 
1113113gelllent is gU3rded about doll 3r· 
value sales figures, they tlfllllit thai 
thcir radio ctllllpaigns 11tl\'e hccn in
strumenllli in sell ing their felt-base 
(Quaker) rugs " to the limit of our pro
duction capacit)' ." 

Armstrong' relationship with ils tld
I'ertising agency, BBDSO, is tI e1 0se 
one and almost prehi~lorie; BBOSO 
has handled the entire account since 
1917. Paul MarkllHln is the "rlllstrong 
account executive. TI.eater oj Today 
is produced Ii}' I3BOS.O's Ira ,\\-e ry, 
and is directed by Alhert Ward. The 
~how's or iginal director, 10 whom 
Cameron lI awley gires a good share of 
cred it for its early success. \\'3S Ken
neth \Vebb, no\l' in BBOSO's We"t 
Coa~ t onice. 1 13roi(1 LeI' ), i,. mu~iea l 
director for the program. 

A televisi on 5110\\', probab ly to be 
ca lle(1 t ile Arm strong Circle Thea/er, is 

(Please film /0 pagt: 46) 

\ \ \ 
MEET THE NETWORK 

THAT WAS MOTHERED 

BY NEC ESSITY • • • 

THE PACIFIC REGION AL NETWORK 

Newcome rs to Ca lifornia si nce 1940 alone repre~enl a 
LARGER consumer group than the ENTI RE population of 38 
other states. This fast flowin g tide of new residenh (3 ,833,-
000 in lO'ycars) has boosted Coliforn ia to second place 
in retail sales.-, 
This maH popula tion shift has created new prob lems for 
notional and regional advertisers, requiting reshuffling of 
,advertising allocations and th e developmen t of new ad~ 

( vertising chann els to SE EK OUT and sel l the consumer. 
\ Existing Cal ifornio media locked the flexibi lity, the exten

sive and INTENSIVE sta tewide coverage to cope with this 
vast ond eve r-expa nding consumer group. Th at's why we 
soy the Pacific Regional Network was mothered by necessity. 

( 
*SRDS CONSUMER MARKETS 1949-50 

R£TAll SAlU POTENliAlS; 

NEW YORK , , 

CAlifORNIA • • • 

PENNSYlVA NI A j .. 
IUINOIS •••• 

S13,792.000,OOO 
511.080,000.000 

58,5(H.OOO,OOO 
57,771.000.000 

EXACTLY WHAT IS PRN? 

A network of standard broadcast stalions in virlually every 
'Iignificon t market in Ca lifornia, lin ked by high fidelity Fre
quency Modulation transmission , and united SOLELY 10 
provide no l;ono l and regional advertisers with complele 
coverage of this rich state, 

WHAT ARE THE ADVERTISERS ' 
ADVANTAGES IN USING PRN? 

• Economy-a saving of 20 perce nt of lime costs 
and eliminat io n of line charges 

• A single, easy~lo.conlrol , ea sy·to·promote 
program 

• local station listening loyalty 

• Sales impact through "where 10 buy it" cut-ins 
from the local onnouncer 

• Fl el(ibility, free selection of stalions, toilor-made 
coverage 

• Time-sa ving convenience through 
chase and single billing 

a single pur· 

, 
If you are looking for a better way to reach and ./ , 
Sell the 10,730,000 consumers in the nat ion's sec
ond retail sales area , write or wire for li st of s'a
tions and complete d etails. ' , , 

PACIFIC REGIONAL NETWORK 
6540 SUNSET BOULEVARD, HOLLYWOOD, CALIFORNIA 

Hillside 7406 no /IID,/IIUUA.V 
Sol., /II""...,.. 
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Amaz ing rhing ~bout 

Case Record books show 
he s to le more ba$(.'$ IhoJn 
any orher American 
lea,!ue pbyer fOr more 
years ,hiln ilny ol hu man 
In Ihe le.l!:ue. In he r, 
he red . he [('')cue fo r 

Sio;yeMsandjn 193 4 h(' 
SIDle ... 101')1 o f 6 1 b .llses. 

Amnlng rhine ahou t 
radio SIal ions. 100. A 
101 Iok e basebal l. Golla 
keep YOu ' eye on 'he 
' unner o r he 11 be ou t in 
IrOn l before you know 'r. 
You a lways know which 
learn's ahea d in ba!>eb aU . 
S;>me rhing in ',ld,o. 
JU $I look a l Ihe Hooper 
scorecard 

In MIamI, the learn 
'hM 'S h,Jd I he pennan t 
since October, 19 49. ' .1. 

STATION WC;IIS 

Here' s ,he lineup: __ -, 
r rop network lea gu('

Oct" 1949, Ihcu Feb., 
19501 
STATION weas 28 .6 
SW ion B B .S 
Slalion C 22.2 

ST ATION WGBS IS IN 
FIRST PLACE- LEAD. 

ING THE LEACUE 
I N MIAMI _ 

' ",,,d,", 10 Ihc only up_ 
1o_date IU ' ¥Cy ,wJdabl(' , 

Th,u's In(, r('.:Im YOU 

oughr 10 be on , m.:l rc. 

, FLORIOA 

RTS ••• SPONSOR RE POR T5 ••• 
(Continued from page 2 ) 

RMA phono-radio-TV 
campaign starts in Ma y 

RMA i s emba rking on ha rd - hitting drive s t a rting i n 
Ma y to promote r a dio - TV - phono combina tions. RMA 
committ ee is cha irmaned by A. D. Plamonden, Jr . , of 
R1.\A Part s Division . 

Fa bulous 
Fabric X 

Fe'll' pos twa r development s surpa ss ma nufa cturing , 
sales, and adverti s ing importance of Milium (pre
viously t agged "Fnbric X"), due for its commercia l 
introduction this f a ll. Crea ted by James H. Rand, 
Ill, new nwarmth without weight ft f a bric owned by 
Deering, Milliken &: Compa ny will be widely used in 
coa t linings, sportswear. children'S outerwea r, 
bedding , drapery, dresses, etc . The process in 
volves a meta llic coating, app l ied to any type 
fibre, that reflects radiated heat back to the 
body. Milium tradema rk will be advertised through 
Young & Rubicam, with licensees advertising sepa
rately. 

Savi ngs bond drive 
coordinates radio and TV 

A giant radio and TV impact will kick off three 
week Treasury Depa rtment advertising campaign for 
U. S. Savings BOllds involving over $3,000,000 . 
On 15 May four - network radio broadcast including 
20 top-name Hollywood st a rs and six leading orches
tra s will be highlighted by pickup of President 
Truman concluding both radio and separate TV pro 
grams. TV show will be star- studded, too. Trea
sury's regular weekly program over 2,800 stations 
will aid drive, as will public service announce
ments , including films, over radio and TV outlets . 

1 / JOc advertises 
can of soup 

According to Aus tin S. Igleheart. president of 
Genera l Foods, speaking before Brands Name FOW1-
da tion, $1 covers advertising cost for 3,000 cans 
of s oup. 

Parliament Cigarettes 
up 70 percent 

Firs t qua rter of 1950 shows 70 percent sales in
c rease for P.;l rlia ment Ciga rettes (Benson & Hedges ) 
ove r S.;lme period last yea r. In December, WNST 
ina ug ura ted Pa rliament use of TV with one minute 
and 20- s econd s pot s . I'IC BS- TV and I'IJZ- TV were added 
i n Fe bruary. Kudner handles account. 

SPONSOR 
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· ,'.:I11 ~··::·tCo9n !tion al1~ appruiaiion o~ 
C'Utstar.dmq public S .. VUICt in e.ncoura~H19 

8romotin9 (H~d d~\Jd"pln4 Omtt·ican Idw\s 
of fru. d~n1 and for loyal atuokd ~(.t'v;a to 

th.:. nahon and to th.t. community It 5UU':"S 

I{u~ia Station ,ID'ID'J 
VDdroit .9rGchigo n... 
ha.s been pre.sent(..d a. 

'Xadio Station Qward 
or 

®TIe 'Q)'hou,5unb !lollar,s 
fot' the. ';l('Ot' 

1949 
°9 

0h. @o mmiH« or Owaeds 
of the. 

Olfred &du 'Yon! 
~Qdio OWQrds%undaiion 

WWj, Drlroil'S 
FirM Rmlio S lfltion, 
proudly m:/mmdl'(/ges 
rrcril" 'if,hc cOI'e/cd 
AlJrc(/ I. tlu I 'D/If 

A 11·",,1 f or I'JJ'J 

Advertisers can assure themselves impressive 

resulls from sales messag es on WWJ, whose 

prestige and community acceptance lends 

immeasurable value to any campOlg n. 

, 
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QUAKER RUG 
(Contillued from page i.1) 

nc:-..t 011 tile firlll'~ 31hcrtising agenda 
and all ,HIJitiorwl bunge! has been 
rrl'a\r-d 10 pay for it. II \\ill slart rm G 
June, 10 he heard each Tucs{lay at 9:30 
p.m. {wcr XBC-Tr. The show will pl ug 
:'I rariety of Arm~trong pro(luclS 011 a 
rotating sclle{lule. and ,,'ill be slanted 
:'It the f;uuily group r.1thcr tha n at the 
hou~ewif(.'. a;, in Ihe C3s.e of The(l{cr oj 
Today. The radio campaign for Quaker 
Rug~ "i ll. of course. con linue without 
(liminHliou. 

\'('helher or Hot competi tion has bad 

an)" bearing on Armstrong's TV deci
sion is a moot question. Two com
petitors han! already taken the ,-i{lco 
p]unp:e--Collgolcum.:'\ai rn, and Bona
title .\liIl5. The reSI of the field in the 
felt·ha~e and linoleum category in
dlU]CS the £o11o\\-il1g manufac ture rs: 
Bini S Son, Carthage ;\l ills, Cha!lliler· 
Palrllba , Dclal\are Floor Products, J. 
C. lJunn, ;\I,mninglon .\liIls, the ParaI· 
filiI.' Companic~. Sandura. Sloane
Illabon. 

Format drtails of the J\rmstrong 
"ideo show were nol yet co mplctcl r 
jelled at lhi~ "riling. Hul the s:lles 
pilch "iii he gC3Wtl for rC~IIIt~. * * '* 

SOUTHWEST VIRGINIA'S PUNuu!II. RADIO STATION 

1949 BMB 
Day- llO,590 fam ilies In 36 counties 

N ight - 85 ,830 families in 31 counties 
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3 to 7 days weekly: 
Da y -90,320 families 

N ight - 66 , 230 families 

(R etail sales i n the area 
are over $600 million yearly) 

(;ct Ih e e lil i r e .'1101" ), / rolll 

FflEE '\ I'E'I'EflS 

UNCOUNTED MILLIONS 
( COlltillll Cd from pagc 23) 

tor ~, and I acuulll cleaners. 
Current listening totals 200,000,000 

hours daily. In 1946, the figure was 
156.000.000 hours. In 19·~3, 129,000,· 
000 hours. These are :\ . C. Xielsen 
Badio Index statistics, taken (luring 
January through ~ I arch of each ye..1T. 

Dun S. Brad~trce l , conducting a lest 
Hl:lrkel study in 1~H8 among grocers, 
dfUg:gi~ts, al1(l gasoline dealers (lis· 
eOH' f('(1 that radio was the prefe rred 
ntltiona l ndrertising mcdium, wilh 
more than twice :'IS many dealers a!i 
,,'cre ne\" ~pallc rs ami maga7.ines com· 
billc,!. 

T ile Forllm c sun'e)" of ~lnreh, 19·~9, 
rcrealel] tha I lIIen allli women , nation· 
\I ide, eon;;;,!er radio listening thei r 
numJ.er olle leiHlre lime actil·iIY. Fifty. 
olle Il('rcent of the men liste(] il firs t 
ehoicc, a~ again~t 15 percen l for maga· 
?iucs. AmOllg womell, r:Hlio got the 
' ·oIC from 54 percenl o f those q ues· 

!
tioIlC{I; maga7.in('~ , 19 percent. Seventy 
percent of lile sample ~a id they ,,'ere 
li .~ t c llillg as Illud], or lIlorc, thall cI'er 
before. 

In all)' Illan'~ sales manual. this 

To Cover the 

Greater Wheeling 

(W .Va .J Metropolitan 

Market Thoroughly 

YOU NEED 

WTRF 
AM-FM 

Prool . , . 

Consult Ihe Hooper Area C o¥er og. 
Inde., 3,COllnly Area t9-49, and u. 
ho ....... 11 WTRF co¥r", Ihe Wheeling 
Melropolihn Mar l el of Norlh.rn 
We,1 Virginia and Eadem Ohio. 

S'udioJ ond T,o nJmiHc,: 

WOODMONT, BELLAIRE, OHt O 

Represented by 

THE WALKER CO. 

SPONSOR 

< 

, 

-



means that rad io is getting bigge r. 
Il ow llIuch higger, not cven the in · 

dustry kno"·s. For thc illdust ry has 
nercr acluall} counlcd all ils listeners. 

The presCnl Irend is not ouly 10 
count all of Ihem, bUI 10 gel to know 
them beller. 'n lis trend means that 
present :uh'ertisers will have a truer 
concept of the full di mensions of 
radio; alill potential onC!! will be able 
to prope rly e\'al uale its place--and 
that of telel isiOIl- in their sales cam
paigns, 

Unt il a few )'c.us ago, oul 'o f·home 
listening \\'as largely disrega rded by 
sellers of broadcasl a(h'crtising. I f it 
was mentionc<1 I'll all , it was brougl'l 
in the back door, and presented to the 
sponsor as tI " bollus." 

Yet the Psychological Corporation 
of Nell' York, ill a Des l\loines, Iowa, 
Springfield , 1\lass" stud ,. made for 
NBC and cns, found that 14 percent 
of all listening lakes place outside the 
home. 

And a Pulse, Inc., studr of New 
York oUI·of·home listening proved 
that during some daytime hour . one 
out of e\'ery four persons is listening 
to radio awa}' from home. )' Iore than 
2.000.000 !Xe\\' Yorkers hear radio 
outside the home el'ery day. 

Can rou imagine the Chicago Trib· 
une failing 10 count 200,000 copies 
read on street cars, suhwa}'! and ele
\'aled trains? 

SOIllC other significant facts on out
of·home li steni ng IHII'e been uncol'ered 
to date. 

11'5 essent iall y male. 
About one ou t of el'er)' three lis· 

teners is in the 20-~ '~ age hr;lckel. 
It 's an audience with a high poten· 

tial purchasing power, In the Ne ll' 
York surt'e ys con{\ucte<i by Pulse for 
stations WNEW and won, thrre oul 
of cI'ery four respondents Il ere in the 
middle or upper income bracket . 

Auto and at-work listening accounts 
for about six of el'ery 10 New York 
out-of·homers. 

Pulse. in addition to its Ne'" York 
stu dies, has also heen studying oul-of
home listening in Southern C.il ifornia. 
Des l' loines, Hoston, and Chicago. The 
most rocelll sUfI'ey. just compleled in 
Chicago, uSC(1 a Lroader base of in· 
(Iuir},. It is the hast: which " ill he used 

Rather til ,tO cheek only ca r listell
ing to arri \'e at a ratin g fo r, sa},. a 
baseball sa me. all out ·of.home listen· 
ing is elleeked : in storcs, uars and 
grills, and other public places, simul· 
taneousl),. Thus, the a<i l'erti ser knows 
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OVER - ALL P ICTURE TIiAT 

Day after 
Day ... Year 
after Year ... 

65 
<-::/ 

for more ,han 
12 CONSECUTIVE YEARS 
• ~HIH'; .. ~ ",_-.;" ....... ; ... h . 
~,_M." "' ... ,~.~ 1, '72 .. ~." . .. h_, 
~ .. ,. "" .... s, .. ;_ WMC • • 

... WMC 
STAYS 

OUT FRONT! 

In selecting 0 rodio stotion, it's the over-oil 

picture thot counls, too , It sto nds to re oson 

thot the NBC stotion in Memphis, with 5 ,000 

wolls doy ond nig ht, owned ond ope roted 

by Th e Commerciol Appeol - thot's th e 

stotion thot ge ls ond holds its oudience . 

EACH YEAR, FOR THE. PAST FIfTEEN YEARS, WMC 

HAS CARRIED MORE LOCAL, REGIONAL AND 

NATIONAL SPOT BUSINESS tN TERMS OF 

DOlLAR VOLUME THAN ANY OTHER RADIO 

STATION IN MEMPHtS. 

"AVI/AVA\~ 
MEMPHIS 

NBC - 5000 
WATTS-790 

W M ( F 260 KW Simultaneously Duplicating AM Schedule 

W M (T first TV Station in Memphis and the Mid-Soutn 

NalianaJ Repre5enlalive" The Branham Campany 

Owned and Operaled by The Cammertial Appeal 
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~ New Selling Picture 
the Norfolk . 

In 

Metropolitan Market 
Now, your products con be seen as well as heard in Norfolk , 
Portsmouth, Newport News, Virginia-the Norfolk Melro
politan Market . • 

On the air, April 2, WTAR-TV is a powerful new se ll ing 
p icture for you. Fully int er-connected NBC Television Pro
grom Service, plus outstanding local p rogramming from 

the RCA Mobile Unit, and new 
$500,000.00 Radio and Tele-

A f ro' 0 1 rile AJ.~,,, ,,·,, 01, ,, ,,.1, ",ing W I AR TV 

6EN RUS 

BU IQ Y" 

BltIS I Ol.MYH S 

(HESTfRfI ElDS 

COLGAn 

FI ' ESTONE 

fORD MOTOR (0. 

KR"'l f OODS 

uyn BROTHERS 

lUCKY SUI KE 

PROCTER $. GAMBlE 

lUACO 

I n l ~ , _. onn~ ,, ~ d NBC "ff,I ; ,,' ~ 

No';o nolly R ~ p. e.~n' ed by 

[d .... ".d Pc l<y ond Co mpony. In •. 

vision Center. 

To increase your soles in Vir
ginio's largest market, put your 
products in Ih e WTAR-TV se ll ing 
picture fo r 150 , 100' eoger 
and ab le-ta -buy famili es. A few 
choice lime franchises are still 
available, but they're going fast. 
Call your Petry office or write us, 
todoy. 

·Solel Monag ement, Survey of BUYing Power. May 10, 1949 

exactly how he slands, raling-wi se, 
hot II ollll' idc ami illSifie the home. 

With Ira m,it f[li li o (sec " ;\Iarkets on 
lhe Ino\ e," !' I'O .... l'OlI, 27 Fellruan·) 
and ~ lo recas t ing mo\ in g alollg, tile 
ilIh l' rti ~ ing futuTe of F;\! is dosel)" 
linked IIilh out-o r-h OUle lislening. 

;"Iultiplc·sel ownership is a l~o due 
for the clo .. cr al1al ysis il should h,1\"c. 

h 's $ur \t a g rowing " hig; plus" that 
Illany in radio rale it Ihe biggest. 

11 Tf'po rtetl lhat tile B)IB e~l i male(1 

thaI as of 1 January, 19·18, 37.623,000 
radio families owned 61.953.500 home 
rtl(iios in working onler. In olher 
word s. two years ago, 40.9 percent of 
:tll ratlio famili es o'\"Iletl 111"0 or more 
hOUle sels. 

Sinre thai lilllC, some 20.000,000 
radio sets have heen huilt, a('co rding 
10 the Badio ;\lanufacturer" Associa
lion. III tile same peri()(i, radio fami
lies ha\·e ine reasetl ahoul 10 percent. 

The ]949 lo\\"a Ha(iio AlIllienee Sur
ICY, comllll ·lell for Ihc l'a .. t 12 }cars 
for station WIIO by Dr. F. L. Whan, 
o f Wiehila Unil"crsil y. re\'caled lhal 
45.7 percent o f all 10ll"a famili es ha\·e 
111"0 or more ratlios. 

In thc Ille!ropoli tan a reas, thai per· 
cf'"lllage is grcaler. 

Jim Sei lcr, tlircctor o f lhe Ameri· 
can Re!;'carch Bureau, reporls Ihat 
(liM)' Sllltlres in \Vashinglon sI1 0\\' thaI 
a suhstanlial maj orily o f /)i~lrie l 

homes have more 111:In OI1 C set. 
C. E. Hooper's diar )" siudy of 4.800 

families in Ihc winler of 19·m showcn 
Ihal lhe average home tllCn hall 1.3-1 
.'id s. III the sprin g of 19·19, Illal avcr
age hall riscn to l J l5 $e t ~ . 

Sincc pu ulicalion of the 13 ~ I arr'h 
:Jrticl" , Sindling.' r has made a sl)Ccial 
~ 11Jtl r of lIlultipl e.sel lislclling; frOlll 8 
( I . m . to miflnighl fOf 51'o :.;~on (~"l' ae
compall~ illg chart ) . 

In di !'<"'m .. illg the chari , SilHlIillge f 
SI~S : "The Ha(lox sa mple rt 'pn'~"lIl s 

all 1\ I)('~ of homes ill the markd . It 
has hecn l's tahli ;;:\letl , by an inilept 'li' 
tlcnt rcsearl'll CO lilpany. in ~ Iri {' t ('on
form i l ~ "rIll re'l uiremenb. o f Ihc ' arca' 
M ' prohahilily' ~;llnpling tccllni,[uc. 

" \V.' ba\ c checked our ~allLplc , cry 
{'an,full y widl kllowil b els . .. ,lIul 
fil l< l it , for cx ample, 10 Le willlin Iwo 
pen·"1I1 o f Ihe census fi gures on .:\'egro 
fallli lic;;:. It is ,,·i tlrin a few pt' fc('nl on 
Ielephollc nnd 1I 0n-tl'icpholle o\\ner
~ h ip. 

" lI n, ' arc further ~ lali l> li{'s: 

I. ;~G I'c r('cHI of Ihe Batlox homes 
now \ta\ e TV ;;:e l ~. AI Ihe pn~
Cltl rale of inf'Teal't·, ,lI1 olher 

SPONSOR 

• 

• 

, 
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II 

What does he mean-"Onc of us"? 

You know what he means. J oe spells his name right. 

Hi s religion is right. His folks come from the righ t 

part of t he world . 

Yes, maybe Joe is O. K. 

But the fcllow who says " He's one of us"-that fd. 

low isn ' t O. K. He's intolerant. Blind, unreasonmg 

prej udice makes him think he's better than some

body else. 

In you t cmplo~' there may be somc prejudiced folks 

like this. T hey mar work for yuu., . but they dOll't 

work logtl/ur willI ollln's fot you. Not vcry well they 

don't. And you ought to do something to show them 

Posi/Iull 
mtSS"lti in 

a pub{i( 
flllu! 

Copra fir, .. 

f lE l l 
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... ,"' ... '---.- .... ........ ". ...... " ........ _- -- ...... 
-"~ 

J 

,- 1" US ... 

" " 

how wrong they arc . You ought to do it for :\merica's 
sake ... for your own sakc. 

Thc :\ch'crtising Council is asking you til join hands 

wi th it in promoting jair plu)' to all regardless of 

race, religion or national origi n. 

Displa~' one of thesc posters in your office or your 

factory. I.ct lIlen and womcn of good will know that 

therc arc other men and womcn of guod will who 

believc as thcy do. 

I id p make yours a more friclHlly community in which 

more personal and direct methods may Aourish and 

take root. 

It wi!! serve rou while it scrvcs .'\m erica. 

1,'riu If) 

THE ADVER TISING {OUNCIl, INC ' 2S W. -4 ST11 ST., NEW YORK 19, N. Y. 

,. .".·P'''''' ".g ... ;,"';" ... p.ue.Hog 011 .. ha'e> al .. 01 ... • 
n.;.". ded;'ol.d 'a 'he v., 01 ad •• ,,;';.g ;. "vb!., .... I' •• 
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III"lIth Ilil! ".t'\' 10 PIT,'cul (>1,]1' 

,-I.hip. 
:2. III "'\,-1:11 "'(~ li"I1' of [hI'" ('i l'-, 

lIll'diulli illCUIIlf' :\IId pOt>!" .{~. 

11"11., J \ n\\lwr.hip j. abou t ';0 

I" " "lit. 
;t 21 !'1'r1'\'111 hill" , I - 1'''''lJd.ln -d. 
I. ;':'I"'f"'111 hal" a ' l'I'"ndJfI ~I't 

Oil il l<' ·"'"nd flool". 
"\\11l1l ~1)U rt',lli/l' lil - hii:!!l )le r· 

"(,lIlap:l' "f ,.{'n!lldu~ .(>\,., and Iht' hi ;!!! 
- 1'1 ·· ill-II'<' fiO!ur!' \,hid. tlu··J· ~d~ f't'I 
al l:lr;,I lI . lillle'-. ;1· r('("on)I'11 (IJI the 
• harl. \ "II I '· .... m to "{,(' I,klt ,bll .... <"r . 
I'll- g-r"ullIl tll<' l(1di" Zllllu,.ln j. "11 l,~-

\I.ill~ IN:hni111lt':- ,.hid! fajllo mca".U f C 

nl/ thl' -.,'1· (II uiiuhlp fo r U-(' in till' 
hOlItW. 

lh(' 11t'\\ lIIailahlc aud illlt.:lcr. which 
\. C. \j"]'O:I1 i .. in.t:dling: Jil 1..')(10 
~ aml'l,' h"m('. a,. fa-l a. IJ.r, ('0111(, "If 
till ' a'-('r!lhl~ l i ll (". j. a ,"ilal .it' ll for· 
lIard. FOI Ilul on!~ dlf('~ il elim inat e 
till' d l'menl flf IHllu:m ('rror ilw, it,<Jble 
in dian au,1 inlcnil'\\' ~\Jnl'~~. il gin'~ 
U Ilaliollll jilt, lII('1'han icnl rC<'or<iing uf 
li~ I l' l1in )! in llJl ~cl" in till' hOnlc- in· 
clUlling \(' le\i~ i '!Il. '1'11111 1111tioll"l,k 
awli('lltl ' 11tI~ neler before been counl· 
f·d in I" r lll~ of mult iple·sel li~\cning. 

Most Potent 
Sales force in a ll Alas~a is 

the powerfu l KFAR·KENI combination. 
No other "dvertising medium can as ef· 
fectively t"p the new riches of this f"st· 
growing new m"r~et of above·average 
consumers. 
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,\ ;;e]( .. ·1I111all1e" unit. 111 (' mai lnbk 
autiimclo"r j~ nQt :ll1a<:lwtl I" allY set. 
It can I,, · plug;,'1'11 in Ih e ha~"l1lcI1L a 
\" Io~ cl .. all~I,IH' rl' Ihe re i~ an dl'(: lri· 
,-a l Qutlet. 

Li~I ('nillg rQC'ord~ arc kl'pl on 16 
111111 film, ,aril 'u~ port i"n~ of "hi, h 
arc aliO(:(I\ed to rlifTen'nt _1'1_; the film 
i ~ \.."Pl 111m ing "on l il\u(lIJ~ I ~ loyall 
cl,'('lrical doc k. Ea"h ;;et ill the lLOu~e 
i~ equip]"''' I,i lh all o~ci llalor. When 
a ;;,'1 is !1IT1l!"lj nn, a liglll lwal1l ex· 
po,.,'~ tlte fi lm. Coding 011 Ih(' film 
show .. "hal ~Ialioll i" IIlIH'I I in. when. 
ami 011 ,dIal .. I'I fir $Cb. B~ ('()II"ILlling 

I .. Ia lioll I()g~. a 2·I·h"ur n,<,ord of fam' 
i'" Iblenin~ alill \ irwillg i~ arri\'ed al. 

Cllall ging the film cartridge. "'hid1 
is aboul Ih r ~ilt, of a J,a(·\..age ,)f {·igar. 
('tt l c~. i~ .1. ~illlpll' ma il er. and sample 
11OII1es arc mai le,I;1 IH'I,' carl ridge each 
\\,·"k. l'I""lI1]l1 ,Iclion by Ihe "a mple 
h01l1~ i ~ (' llcoll rag:e/l h~- IIii' fa el Ihal 
the lIew c llflridg" di"Cirargcs I\\"o 25· 
crill pj(,(,c" "IT"11 il i~ put ill place. 

In a ,ldili oll 10 mell~Urillg. network 
li ~lelli n~. Ih(' mailablr alldim~ler 

p: uages ~po t li ~lt' ninp; \'('r~IIS video viell"' 
ing-un ill"alilahlf' assi51 10 Ille ad· 
\"l"Ii"er ill c\'alua liug Ih(' c011T], illecl 
IH' of ra(li lo 1IHlltcicI i~io". 

TOP SHOWS 
TO FIT 

I YOUR BUDGET 
Get FREE Auditions and cost for 
your station on th ese TOP tran· 
sc ribed shows list C! d be low : 

• TO!>I . D ICK III: " ARRY 
1)6 n·M'". Mu,i •• t l'I'Oc.om. 

• MOON DREAMS 
156 I).Min. Mu.i .. 1 V.oc.om. 

• DANGER ! OR. DAN FIELD 
26 lO·Min. !>I ) .... y V.o~ •• m. 

• STRANGE ADVENTURE 
260 5.Min . O .. m" i< p.oe ...... 

• CI IUCKWAC.ON JM,mOREE 
III 15. Min . Mu.iul V,or.,m. 

• JOliN CIIARtES THOMAS 
260 15.Min. Il) mn 1" 01'''''' 

• SONS O F Tim VIONEERS 
260 U .M,n .. \I".i«1 V. OI Um. 

• RIDERS O F THE VU RVl E S,o\GS 
I S(' l s·M, n. MUo',,1 I" oc<om. 

• STRANGE "' ILL~ 
26 l O·Min . I).om .. i, V.o,ro",' 

• FR ANK VAR KER SIIOW 
I II Is ·Mi ... Mu.i .. 1 I"olu .... 

For The BcSl In Tron$uibcd Show, It ' . 

TELEWAYS 
RADIO PRODUCTIONS, INC. 

8949 Sunle! Blvd., Hollywood 46. C alif. 
Phone CR"" .. i"w 67238 - BRad,haw 21447 

SPONSOR 

< 
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Only a • combination 
of stations WAGA 
can cover ATLANTA 

sooow· 
Georgia's 
first three 
markets 

, 

;, ' 

NAH 

THE TRIO OFFERS 

A DVERTISERS 

AT ONE LO W COST: 

.. 
~. 

• Concentrated 
coverage 

• Merchandising 
assistance 

• listener loya lty 
built by local 
programming 

• Dealer 
loyalties 

- in Georgio 's 

first three 

markeU 

Represented, individually and as a group, by 

TH E KATZ A G E N C Y I N C Ntw York· ChiClliO • Sin Frlnci$(;o • 0,11" 
, • ",UUII • DI\roit • Klnlu Cit, • l os Anlttes 
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IR'C-, ~. ,. ' 

ce n9 
2S years 
in Houston 

~III'" I'I.!.-)."l,,,,, 10..1'1(( : ,",C'" 

(JII til,· aIr. \letr ... !' " I;I ;, ,, 

11"".1')11 ha~ j!rt"' fI rrnUl l~ 
lIlilli"" tH 3, ",illinu. 

To "" II 11011 :-\ (011 

and til(' ~n'al 
Culf Coa~ t area 

Buy KPRC 
FIU .... :r ill th e SOl/th's 

Fir.~ 1 \ 111,.J,1'I 

HOUSTON 
950 KILOCVCLES • 5000 WATIS 

N8C ond TQI'I Oft the Guff Coo. , 

'o<k Ho"", G('n~,ot Monoge. 

f\epre.en l ed Notionall, by {dWOfd Pel., & Co. 
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ftaJio. particu lar1~ in the pa~1 year. 
ha~ taken a la rgrly ullwarraulf'd huf· 
fc ti ng >!TOUII(L ,\dmiltcdly, in the bi~ 
(' ilic~. Icll'\i~ion is laking a heavy toll 
of radio li;;'lf'ning in the parlo r. Bul 
with ra.li ... m'l\"iu~ nul of the parlor 
inln thc bedroom. kitchen, den a nd 
pb~ room; goi ll;!. too. out~ ide the 
IloUle. i l ~ ahilil~ 10 plly it ~ way con· 
~t;ITl tlr improl'('l" 

Li,ing mum li~lelling'. a~ a )'Hd· 
~Iic-k nf audience mca~Uf('mcnl. i~ nut 
nf dall'. Till' rawil )". wllic-h u~("d In 
galllrT rl'lUlul Ihr primary sci, Irf1[l~ 
thc~e da~'~ tn l'('a llcr tn all part!' nf the 
hou~ In li"ll'n In thcir own ;«"t~ , thcir 
I'I'\"" fa"nri tr prngram. I. i;;\t"niug Ila" 
I'crnmc nlflTC p{'r"ollali~.cd, \\ hidl 
nlt"an~ it i~ I11nrl' il1 t cn~c and all('nt i,'e 
li~lcllillg. In I,nlh thc prngnll/l ;1l1(1 tile 
~pnllsnr'~ ad\('fli~in!! l1H'~~agc. 

11011' radin "ill pa~ it~ ,\"ay. for ad
\'·rti"c r~. alltl itself. {lcpcl1d~ nil hOll' 

"ell it pre;:l'n l~ il~ ca"c. Tilat ca~e ;$ 
gelling more rnlll ill('ill1;. as rar\in be· 
gill~ to cnIHlt il~ tnlal a1l>Ii"IJ/'" fnr the 
Ii r.·' timc. • ... * 

HOUSEWIVES' LEAGUE 
tColllillll"d from /)(/;;(" 21) 

datI.' -~ applit·atinn. thc produc-I i~ ae· 
reptcd fnr parliripalion- and Ihcre';; a 
Ilai tillg li~t Oil 11I000t ~tatioll;;. 

TII(, imprint of Wilc}"~ per~nna l i l Y i~ 
{" ;'\('111 in Ihc ;:Iyle and (\('\ivf'ry nf the 
HP!. d irl'('tor ... \1(' Irain:;.. All o f them 
(11'(' /',Jlldili"llrd In Ihc HPL type nf 

prngraming tn Ihe extent Ihal c\'en 
their vn ir~ ;;O\Jm] al ikc! 

The program" thcmscl\'~ are a 
Rellder'5 Diges/ nf the Air. The a.m. 
SIIfT ri5e Salule i~ a plea~ant mixture of 
c-a;; lIal c0!1I'crsation keyed to thc whnle 
family: mu"ic, news. time and weather 
r('pnrt~. The afternoon 1l0U5eZdl'CS' 

",alec/ire [.eague COI'ers odd bits of 
information, ~toric~. and facl~. The di· 
rector'!, crcllo i~ tn be practical, philo· 
!'ophica l, ;;<'l1 tly humorou!', conl'truc· 
ti\'c, and in$tructi\'c. Tn time, each li!'
tcner hcar!' 3 di..cu~s inn nf hcr (and 
Il i~. for SUT\ ey~ !'how thl' prog ra ms 
l/al'c a l'trnng malc aurlience) pel the· 
orie~. Thc li~tener and IIII.' program 
thcn h3\'1' ~omcthing in common. The 
If'Ch ni q uc, nf cnun't', make~ for a faith · 
ful. cxp('Ctant and sympathetic aml i· 
cnce. 

To kecp prngram cnnlcnl brigh t and 
,"a ricd (i t is .lit ad libbed) CBS Spot 
5a\c~ mailltain;; a \lIlge rckrcllce Ii· 
brary. F rl'sh material il' (,ont inually 
f"d In dirf'(' t or~, and a r('~carch ~ t afl 

dig!' up Ihl' an!'lIl' r~ I, hcn Ihe audiel1c-e 
slu lllp~ the expcrt. 

I Official naml' ur I11n~ t I I I'L pro. 
gralll!' il' !'illlpl ~ l/au5C.llil'es· Prolee
lil'<: Leagll e, Hut din .. ,,-lnrl' al1lll' l atin ll ~ 
l\;Lle lora l ')pti.,u: at I('ast n liC nf the 
I!I 'I. ~hnw!' "e~,rs the dirC(' tor'l' 113111(,. ) 

"What material thc tlir('Ctor;; want 
tn u~,·' say!' Car! Burkland , head nf 
CBS Badin Sal(·~, ··i~ up tn them. The!' 
know Iheir audil'nce bellr r tha n we 
could pn~$iiJ ly hnp(' In, Thcrc'~ on ly 
nne mu~t .. , ane! ii's onc which all of 
thcm gn :llnng with J(lO p('f{'('nl. \t 's 

You' re bound to 
enjoy your s tay at 

MANHA HAN TOWERS 
''''0'''''''' Newe.1 ond lo.ge" Holtl' 

A«ommodolion. fo, 1400 Gue.u 

~ 
At The " Center 01 Ac:fivity," 
650 .po';ou •• oom. wilh p.i~ole b o th , 

p .... u. e . h owe. ond . odio, 

Television, too! 

$3,00 daily l
i •. condi,ioned CO'~loil Lounge ,Colf .. Shop. 

hi., ItGOO, 

~ 

SPONSOR -



this : 'Do"', h' , 
II II " lead \\ ilh Ie Is /eners 0 1 c , 

" .1 COlllm ... ·' flit' II . W' f , .. r Cl a j ~nc k 
~ Ce II'~I f " a lip 011 

Ihe ' rush,oul'iI'" ,':I ('nc~" ;'CI tired of 'p, . (-Uu)' , ,h ' • pe.1. nrc ."so f -, . IS-minule' 
followed II)' • \ , cd lI'ai tllIl! P'o<' o J OI IIO W <",.; 

liT sponSor' L k a h"ord (r 
' p ' rc.1 ·s II , ' Otll 
~nswe lJlood F Ie ISleners re-

bUild up acti,'c' ',I cn I\'Otsf', i, Colli 
s.lEe. B)·' ~CSISlallCI' 10 th 
I IOlegratm <> II c JIi~. 
Ie gOes .,10n ... " 0" Ie cOlllmercial ~ ~ 

I ' c- I e I If .. " Cnl/l'e 1; .. ,_· . (lClor 5USlai", 
f ' .... "'11" Hi<: . • :31. 

o {ricndsh ' o· l"CaScg die ~ " 
"Th II'. {'(' I1Ig 

L ,e coltllncrcill1 _ . 
Ie,. al'm opin;o _ s Icrr of len arc 
e~p"""~ __ " n" On fIle od 

. • .. ,,=-~ If OUf 1Cl<1 pr lIet as 
Ille consumer Illi, k' Cr!l: ,Ilcr tl rc 1"'1111 

,"crliscr lells JI(~r I~ :i/o, 
1,'h.ll Ille ad. 

",crcasi" .. ,), p 10k. Urom!'n ~ ..... 
I '" "o1 llrl\' b " H-

I o1}S o( hiftJ, pr" u, crs in ,J, ese 
o'hc h e ICes. Su ...... _ . 

. r OUSCI\'i,'cs wi e",C~ " ons (ro", 
.I,clr budget'!. I '0 l.tHc fo 'f.1Id, 
enct', 00. carr)' a 101 o( ;nnu_ 

"As Jolll• Cro~ 1 
colun.n;"f ' ", s) IIdicll lcd " 

~ reporled "1', . rol l 10 
eXlr.10rain~ ", . I/~ rcsu /r ' 
Th ' rJ } mOdel'1 s In 

c soaps don', ' ad, erlisintt 
men ' rJ . <1I'rae, .1 lot f 0' 

• 'cy JU.", kce I 0 } oun ... 
C.l 'SUp l\'On ', k p I'cm dCo1n '11 0 

, Ccp\ I "lie 
nlgills, J,u, il 100S' - OUr lus l'.1nd hOllle 
;hc.1d of IlIr ',it~: gb~/, "~I prollal,,)' 

Oh ll -lo-c.1rth , ,', ~I 1111.5 form f 

-;" .. r 

"" .. "" "" ..~ ~ ~ ; .. "" - ,.. F = F,., ... : "" 
... a 

WANNA 

SWITCH 

TO 
CALVERT 

CITY (Ky.)? 
.. I i1f \ Cf!I~/Il 0 
ue I a fricnd'" II d- g flU ls lIle in 

"IulT' ,. . '00 rJI~t J , 
. • lur I/,c 

Qlle of liN ' . 
'I I ~S malo It 
I 5 ( !lal COl'crage ,; sc 'ng POi,"s is 

If you'rc an Old Forcster, you might get a Golden

Wedding sort of kick out of Calvert Ci ty (Ky_) ... 

:nxio!ls 10 rCi1e1, 'IJ~'hallr adl'c r';scrs, 

,,"','d,.he elltire f'lIl1 i/)' r. ',JI~ IlOusewile 
e( In '" r . • III( "100 

'h e . flrl.1l1 e llllh' " 1"0" ... " an 0 _, 0 1111' " 0 
nc progr.lm U , Ill (> n'Orc 

SCtup, sPOnsors ' ' nder "'C HilL 
lIaled dili1r llCrlf~llf'Shsages .1 rc aller_ 
af'er .. " II Ie, . 
dIe ",~oon programs. ,\ t ' ,r;onlllig and 

hole (.lm;", " IIkfas! rime 
'11"0 ' s limed ' • 
'n -cenl.!;-Wol1h to m, .1i1d" i" 
'"' f fIl om's J . -iI ternOOn pp S 'OPpm"1is, .1 sh ' . Oftrilm .,., 1I;t{./Ilg remindc~. Sen 'cs I'cr .15 

S s SIOft.111 "Th 
, ponsors Y:ur ' P dC Progrilm 'hal 

t rcamcd up I ro uCI" isn ' , 
Ihe f )l'Ca usc ;, look Onc 

ront of II 501/ s go()(l 011 

,backt.-duPbr hrtd, ,:,.ll rod,ure. h' 
Illtt • r . IllI/ll tt S 

<:> promotion ft' <:> mcrd,anui_ 
~ors, ens Uadio"'~.~~: g~~1;~ 10 Spon"'-
" cprCSCn lalil cs, a"d . " 'Iollal SPOI 
,;;1"05 halle/lc "Ie "C,,!OC,l ' !'Ia'ioll saIl:'<: 

.,g::X:~~~~:ra l al/IJ lI'~;;!n:: s~~:>! ';, Ed 
mc" III' pro,~~ogl"alli .• H,~i",~ ali _ ~'l n. 

SI3I : \, Jllg l'rO"IO' ioll " .l, t;'S. 

'

Ions carr)'i" .. " II.a't;'rlal ctler .,. Ie pron ' 
jobl !< '0 pilrlic ipal;" .... o r,a llls !Oclld 

ICrs and rC'a" .,., a( I·('r.i~rs· 
promoI' I crs, wllh 
i1Cr' . 'on suggCStio"s I) ' prac'ical 

If you're a radio advertiser, you'd probably finff 

it's too s mall a package for noticeable results! 

WAVE gives you the Cream of Kentucky, the 

Louisville Trading Area .. _ It's truly the King o f 

our Stale's markets - a full-bodied, concenlrah'd 

Old Grandad of a market whose families have a 

40% higher averagc EfTccth'c Buying Incom e th an 

the folks in the rest of Kentucky Bourbon-land! 

That's giving it to you Straight, Gents! Or would 

you ruther learn the hartl ""a~' _ and cud "I) 

sadder, Bud-weiser? 

LO U ISVILLE"S 

li e p.lf! ill S,l}CS,,' .' l"l'Clors I .lkc 
lCc'III"s 10 , , NBC AffiLIATE 5000 WATTS • 910 KC 

e Ie P 

fREE & PETERS, 'NC •• 

.., $'It d "" II 

NATIONAL REPRESENTATI VES 
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Imild IUtl' r"~1 aud cu t hu - ia~1tl among 
thc C01l11):1Il~ .~ -al"'-!llcu, Thc~ armn gf' 
~helr am\ eountN Ili~p1a ~~. in coopera· 
lion with IUI'a\ m"'rchall t ~, Free in· 
,erti OIl~ in ('hain ;oIOTC nd\ Cr l i ~i l1 g- lie 
Ihe! li~t {' ll('r in slill LIlorc c10~ l'1 \ wilh 
lwr nlilio friclld, In l)ccclllbcr of 
19l9. for ill_lall(,, '. ~p{lrr"o r ~ of Kil o, 
\ Ianlling'" II PI. prugrarrl o rr K~ '\ r ... · 
ccil{'d a ~{'rie~ of I i\·\\f'f'k p l ug~ in lIlt' 
1H\~ o f four major ~ou t hcrn Califo rn ia 
dwill ;;;lnrc o rgani/atioll!': t\lc\a lld cr'~, 
Fil,,~i1l111tOIl~. \kFadlle ll ' ~ an .1 \'OIt·~. 

u~ilLg 21 cOlHmuni l ~ 1l(' \\ ~l'aper!' \\' itl! (I 

n'Lllitim'd c irculat ion of 1,'X{9.97:t " Ill' 
1,lug!'. he:Llllinccl '' It ('f'o rn rnf' IH\cII I, ~ 

1\ nox ;"1ann ing. II ousc ', h·c,.' Proicell l'c 
League. " a ily 0 11 K ~X" apprceial.ly 
inrrcaH~,1 ~ale" fo r \ 1(17.01(1 Oil , Ca nat! (I 
I) r ~ Ginger Air. Ac('cnt, Il r,IIIO, Win· 
,1(':\, Griffin s lllw polishc.". mill IU·T£,II 
li,\ ui,1 ,1.,terg ... lI l. 

T ire ~ucc ... -~ of IIPI. rcarh (' ~ un usual 
heig h I.", To l' a ;;;~ along 1(, ,I\h ertiscrs 
>1 111 \ ag' - I t('ic~ tIlore ~pcci lic ,iat :l 0 11 11011' 

all(1 "hI. ...l'o;>.:!'on 'I ucri ... d !'lal iOIl !' 
(,:lrry illg tI.... prog r:ullS for ~ u('cc - " 
,::.to ri {·~ , TIlt' re~I'0 I1~c 1" :1 - far t .. o gr(,:l1 

"No, WE AIN'T EXACTI.Y 
"ONE MUL~' FA'RMERS! " 

'" \ \_~ 

E I ,-r-I' I"") ,, k nUll " llial 111 0 61-1\' OIrlll· 
" " 10 .. · .. ;. f :II:IIl1'r,. lI1ak" Itig I1ltllll 'Y. 
11111 "Ilr H"d Bin '.' Yall,·\, \1;1\',. ,-",1:-; 
mak,' /tlllI/lf/lldy /Ii].! tlllllg /l! (5 17,)0 
I"-r fall1il~' ;11 .. ",· Ih" IJ:1li tl llal an" '· 
a;.::, -. ) \"ha!'" IIlt1"" , II ... ~· "I,,-ml il ! 

\\' 1"' 11 i l ' ·011" · ... I" 1",", III " 111'1111 il . 
;111t1 \I I,al f Ol ', \" 1),\"1' j ,. l ire 11111 '" 
P"I'~ lIa " i n' , 'IIi,'" in Ih, - :11'"1':1. 

11"1' " .tn ' IIII' Dp , ' . · I.I)-jill t. ';iU 
110111" '" "Hllll'a r i""II": 

WcckdJ Y ShJrc of Audiencc 
Morn il1 g_ Aftcrnoon Evenin g 

- - -
WOAY 63.9% 69.1 g.. 66.7% 
" 8" 20,6% 1 1.7~ 13.3% 
"e" 6.3% 11,61lt 9.6% 
" 0 " 4,9% 1.77" 7,7% 
" E" 4,8% 6.10/( 

;\L.iI'JlIIII fi ;'; I11"'-" prn l " Ih .. 1 '''HAY 
;.::1'11'1 a ll "'Iua ll)' I;] r:.:, ' alHI In y .. 1 Ii,,· 
1" lj " I'"b il' ill ru r tll ;lrI''' '' ! 

W 
D 

A 
Y 

FARGO, N. D. 
NBC - 970 KI LOCYCLES 

SOOO WATTS 

101,(> ('{,lI l' red , ' o rnplel cl ~ h.-Ie. lIut the 
f'"amp lc~ hc lol" arc II gooll c ro."~ sec· 
t ion of proIIU(' I;; for whidt IIPL i,. do· 
ing a hang· up joll, 

" Thi s morning I went ol'cr our 5 uoII" 
Crop Orange J uice ,1i ."tri lrutiOll. a li I) 

sla rtcd chec king our increa -es in the 
pa~1 fell' monlhs, I fou ll d them 5" 

fa lo u lou~ Ihal I askcd our ~a l (',- 111('n 

\\ hat co uld hale pos~ ibly hroughl il 
about. They all ri hule a g r"':l1 {It'al of 
ou r '::' UlTl:~!< to yo ur IIrnl $c l( 'i r:r'~' 1''-0' 
le/'Iil c l ,c{//!- lI c,SII II ,-iSt, Sa/llle, .. W'c 
a rt:' dO\\' l1r ighl ama;(c,1 loy tlte lI ulllhcr 
o f ho u~pwil es 1,]10, a ll Ihe !'Irellglh of 

• your say·so, (I re huyiug th i~ producl. " I 5 \~I l3t{o w;>.: 
lIonncc Fro:cn Foods COllll llm .l· 

I 
"'nIb coupon ,lc,l! tha I ~ ou Jlut 0 11 

f .. r u,. h :'l ~ gonf' ol er ~o big thai \1 (' 

I a f'" ~ I i ll huml n' ti ,::., if !L lI I thou ~<lI t d ~, o f 
l1:1me " 1o ... llil1 ' \ .,' CI (' r r mail hr ings 
h om 2.')0 to 500 l1anlC~ , \Ve arc work· 
ing' 011 Ill ... p ropo"itio lL of Hl:I kilig bit'! ", 
for the bride:.- H.-xl , lout for blld\ "ake-... 
I' C do nol \,':l nl :l UY 1I10T,' j l1~1 ~('\." 

GUY E. HHIG'X \U. 

I.ile SOliI' C Omllllnl' 

" ;"lol1th ,th er monlh, for oler a ~ea r, 

)'our ol1l"ta lhling rc"u \l ~ o f illcr('a~ ill g 

~a le" :'I ml repen l husine~~ hm'e con· 

Fo, ALBANY, N. Y_ 

N. Y. YANKEES 
select 

WROW 
for their 

HOME OF CHAMPIONS 
Network 

YOU will do well 
to se lect WROW 
for New York's 
3rd Great Market 

II costs you len per thousond 
listeners On WROW 

Ask 
THE BOLLING COMPANY 

5,000 W a tt s . 590 K.C. 

I -~WROW~~'L W r-i ... \II 11 .~ tlr :l"k 1-"""1' ."i. I" -I, ' r" for FREE & l'h1'ERS, Uc. _ 
ull 11 11 ' ,I" p" a h" ul :uII :u:in:.:, 2i .y,'ar. 1o ... .... H~ ...... __ I 
"I d "'D,\ Y. '1'1111'111 11' ~/..,J ~ "II .Iid ! 
••••••••••••••••••••••••••••••••••• ' ALBANY, N. Y. BASIC MUTUAL 
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world ', fi"e" 
porfoble _with the 

world ', fi " en rep""otio" ••• 

"Trans-Oceanic" 
'1' 10., "."rl, l- r~ Ulou~ pOrl"hlr , h ~, '~ ,.~ , n' -I" ' '''
""c,1 ror 1""Il-r:"II:<" H"·<'IHi"u. II rin..:~ ilL 
:-'"ul(h n! Ilro,,<1,'"'' 1>1". ;"tc, unt ;"",,1 :<hor~ 
\\':L"" DII.'i ""' I"" ':!\(' h,,,,,I. •. 1'1(1.,," nll)""'I",r,,-
0" 110,,\ •. \1"""'". 1'1:" , .. ~ n" ,1 i ~ 'l"tu l'k-'I" r,·(l. IC,! 
rvr r"'i~,a,, ,",· tu hu",idily, AC/l K' S99'" 
or lIa\t('ry ol><·r" ,"on. 

Dealers everywhere acclaim these 

""rll,w"r"T" the ~~, 14 V~<iI sets in radio! 
Thcy'rf' luI''; for I I1r1lo,'f'r Ihe~l' h:,nd ~()1L\('t~'-~lsk,l, RlIpl'r
IIQ\Wrl><:1 J>o rt:lhl ,~ with till' man.\" ,;;dl'~-Ulakill!!: fl'allln'''' only 
Zen;th can ]>r,l\";dl', I ,,~)k Illl'ln ",'pr, C"II1]>:II .. • IhclII fnr .11 un
llil1/l I>(,:luty. fur d('tnonstral>!(o f(":\lllf{!~. ror hOII('.~l qu,Llity, ror 
l"lill-III "alllc- tt l(' 11 note thl'lr ,1.,wll-lo-parllt pricP- liud 
ynu'JJ (':\~it~'l;(~' \\'h~' 7"'0;111 dC:llcr~ :m' lnok;ul!: furwanl ln IIr;~ 
,.",mttl('r:\.; Ihl' h;/lge~t mOI\('Y-IIl"l..illl!: <,('''S<)II ;ullo,rl:lhie ra,li., 
h l.~lo r) ! 

the sensational ... 

New Zenith 
nUniversal" 

with styling that stops them ..• performance that sells~ 
E\"('Il;n r(, lIIot(' lo('al; ' HIl! II"I]('re lIl" n~· I II)rtalo l,·~ r"i l, 11\(' (-,,;,'n":,"" COInl''; Ihrnul:h with 
alllal. iuJ( ('1:trity ,,,,01 volt"!!e. T hE' .... u n·'? .\11 ,'xtrrl- I"'\\'('r fu l rircu;t with TUlte.1 H. F. 
:\Illp lifi{,flt;"" , ,\ 'll'\\", " ,on ' >.'(' n~;tiH' AI"i('l' .-, :--I>('!lkcr a nd Ilu' I'.~dns;\'c \\"I\'e-
1Il ,ll!:llrl ". I'l uI'S in~lan lly when l i, 1 i.~ " 1 ~"l<"oI , tllrrl~ "IT \I'llI'll l"Io~"('d. J.lljl:I::II!:C-lypC 
b"IT"lo-!;ra;llt,oI ,.:~",. in h lack Or hr.,wn, ,\ nattll":11 fl.r ~U ll llller bale .. ! .\C/ J.)(; S49'" 
or I\attl'ry "1'f'Tal ,ulI. 

Customer's Choice - Coast-to· Coast! 

Tip-Top Holiday' 
" ~1 1"<'n",l ;t"'f1 h," "ll)' I ha t ,·al d ... ~ ("·~ryon(:·~ 
cy('! l. ul ~wi"Il' "I' ID r~\'~.~I I!"'" , et ial - I': i,'(' 
lip-''' I' '"" i ll~ ca .... , !'ct I'b ,'~ "h"" li,l i~ 
ra i" .. 1. ~hut~ off ,"'h('n ..t{l" "1. 1{"j:;l!:l~1 <'nl>inet 
in hal,,]-UI\I(' ('I>on.\· <or I W,HO,,,, hl,,('- S39'" 
Ilr.,y ph'l ie! ,IC/DC or Ballery 01'
Nnl,<,II . 

Zenith "Zenette" 
E~n'· 'ly wha t " Ll~lu' ,,"'~ wanl in a 1><'r""",1 
.,,<1i,,! Iluly Zenith ""Idu''l'riull .kill l"Unlet 
I'r,~lurl' :I tin~' pOLI:>hlc "ilh "lid, hill"'('\ 
I .. 'rf"rr"''''c~. II :>. I>",ll"i" \\"""'''''1:111'\. 
pl,,)',oll .\(', I H', ur hnllcr,", Jlbrk. I,,~rvoll 
Or whit" 1,1",til·l·(I.~ Il;'''" it "",~i"l\II" SJ9'" 
~nl('~ "JlI"'nl. 

... if you wont PROFITS-you want 

ZENITH PORTABLES! 
"Rea. ~. is. f . L on. fS ...... lod ft, o;l pm .. w .. ,.-I •• d til $0"'" ptic" '~""1) ........ I'rit .. ' ''''11<1 Io,h.,. ",Boo., 00llc'. 
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FOR B.M .B. ' nd CONLAN ,ee WEED & CO. 

ABC 5000 WATTS 

linuecl 10 surpllss ou r grealt'sl rxpe<:la· 
lions. You and I know Ihal ",uc("r",,,,Cul 
radio mail order s("\ling T("quit(" '" Ihe 
hi gh("~ t I ~']l(" o f sairs ., I,ilitr. The spon
sor ill\'rsls a Ii ollar. and knows H'ry 
~001i \,'I1('tl1rr o r nol Il,al dollar pa~s 
ofT. Siuec ~[arl ing on the prog ram in 
19-18, we ha\'c s('Cured on'r 27,000 
cu~l(lm("r~ llir(.'Ctiy traaabl(' [0 [h(' 

Ilou~(' \" i r('s' I'roll'(;li \"(" Lea~ue.'· 
Iluw JO.\E~ 
Sf'etis and bulbs 

"You h,,\(' ],rou;;ht ill 32.':; accounts 
fu r a tolal dollar alllouni of SI6o':;.OOO 
Ihi~ Ulonl l,:' 

R OllEIIT \ '. BotH IHI 

Assistallt l'ice·J'resido!/ 
Fint Sat il/g$.\:- Loon of Chicago 

.. \\ .(" ha\'c (" l1j o~cd a sa l c~ incrcasr of 
a lillk O\'(" r :~OO ]lPTc('nt ;;iller the li1ll(" 
you ~tarh'(l brnadea ~tin7 tlli~ product:' 

FuoZl; \ FOOl) DISl"U HlUTOIlS , be. 

" 1 gues~ ~ou a re acc u;;[ollwcI 10 reo 
"eh'inf! Ipller:; of thi~ kiwi- but. since 
our camp;.ign~ for Ihe General Eleclric 
cI('a]er~ cOIl"tiluted m~ fir ~ 1 ex perience 
on ~'our Il ous("wi\'es' Prot(.~ti\·(" Leagu(" 
program, J f('("1 c0ll1pc)]("11 10 eXprt's" 
m)" appreciation . 

"We we re delighted 10 ha\(' you r 
L----------------------------------! l li ~ t ell(" Ts wrile in for O\'cr 10,500 (369 

reqursis pcr anlloullc("nwllt ) copi(".'; of 
Ihl' G·E hook l("\. '1 Im, to .\lak(" 1I01l~e

56 

T h e Kl\ILB s.-." ",.Ad" . Ioo .. n I"'T<' I., ,,hl • ..:hl. 1hi •• Ia"on's 
n.:o.kO"l (huane. i«ics and co'·c.all~ , iIS audience, and iu p.o
g.amming fr~lUre5. Thai's info'lIla,ion no' co"~.cd in .he 
regubr Kl\-fLB SR DS lillin..: ... information Time U"r~" 
like to h ",·t 3t 'heir finl:cniT' s .. h<" n .hc)" '<" "·e iJ.:hin,, 51'01 
rad io 0PT'0.lulliti.,s. 

T he Sen·ice·A d •• o f mall )' <:ol hcr Ma,i<:ons, 100. a.e " •. u chin" 
, I.e 5ullgeSiioll or Ihe Radio D;.eClOr .. ho said: "When .adio 
5Ia, ;ons ",II me 50me,h ;lI,,: about ,hcl1l s~h-u ;n tI,ci. "d5-
somelh ;lIg Ihei. SRDS 1i.';11)!5 d,,"'1 \e ll_1 ,,~lcomc ;1, and 
u,"" il." 

S"I" I" nrcIIJJ ... .,IUJ: T ilE SPOT 1-1 ,\1)10 PI-IOl\lOTION 
IIANDIIOOi\ Irnnshlu Ihe I;", .. hU"j"K c"I' ... i~"ce or ilia,,}' 
"gene;,' , and :od,...,,;,,· . s into 1'01<"'" lil1l<" ulli"J: and p.omo· 
,ion ;dc~s. Copies tI . .. ~\"ai l.~bl " from us al ,'1 1. 

'''',.";,,,.,\01, ftr,· ~~. ' hn , oUPI'!."'''''' an,t ,.,p~,,<1 "III'S I,,\;no:' 
",,10 .,I,I, I,,,nat ,,,f,,,,,, It" •• hal 1"'11 .. 10 ... ,,·,. ,,,.,. 

j\ S -;;: 'D S 
, " .... : ... '" "., " ... " 

." .. ,.-
•• 

" ",. "/ .h ~ ... "''' "'" 
"~",I.' ",~",I •• "lft~ 
'''~/~I /""" f'" nm~ 
II" .. " 1ft .. /It" H.,II" 

"~,.'I,,n . 

STANDA RD RAU .. DATA SERVICE , Inc. 
r~. N~lloul "",h,ll~ S.,.,. ; I~' It1I. Jio hy;.o f~."io. 

Wolt .. (. 10UlooI. Publh"" 

.~.- .. , ~------
~.:-=.-:.~, 

':-.=.:s::::-=- =.! 

Ul "0.'" ... Ie .. 'o .... "'''1''"' . e,,,e .. oo I. "" .. OlS ... IW YOU' lOS .. .. outs 

cleani n;: Ea~y.' allli il'" no S('('T('( that 
w(" had to Mk }O U 10 stop tile ofTer hr, 
ca U5C ro u we r(" r cspon~ible for mor(" 
uooklel ~ thall we were th("n prrparcI] 
1(. d i~trihutc. ThaI \\' a~ ~ OllL(" "'mall in· 
(lieatiOIl of 11. (" good job yo u w("rf' 
doing for U;;. 

"Bul w(" \,'cre jU ~ 1 dumbfounded al 
tl1l' \,'a y Iho"'c ;\Iiglll )" T i(ly vacuum 
d('allc r~ 1lI0\'cd out of Ihe ;;tore'" ailer 
I'O U starl("d talking aboul thelll. On(" 
r"'ail outld ~old o l("r ]00 machines ill 
a ~i ngic day- a rel11arkahlt' record! 

" Thc ;\ I igh l ~ Tilly's ha\'e becn :;:'0I.n 

m T. Just a .~ soon a~ tllf' G·E factories 
ealeh up \, ill. the hack log o f o rder~ , 
1\("'11 ],(" hack. I'm compi("tei y l'old on 
the (" fT" {-" lir cnc~~ o f ~our ~h O\f." 

\\'U. I-1 ,\'1 Sf' lln:n. , Idl"crli$ing 
,"ellfl. r ~·, N. J. 

" II ('f("'~ how you r ;;how slackrd 11p 
a;:ain"'l all nllH' r \\'a~hiJlg t ()1I 1l1f'dia 
( iurill~ IIH' Tf'Cf'nt ElI1ha~~~' D,lir" 
{Iri n': 

\I !'Iiia 
II "U~~lIi\C~' 

l 'ro" .... l i\,· 
Ha.lin ~[ ati' \l1 

lladi" 
Hadio 

~1:lliol1 

LC:Ii!u,' 
11 
C 

C U. I OIIlf't!J 

OLlain("d 

2.331 
Iv 
·1 
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Radio s tation E 2 
Ncwspal>er A 71 
Nc ..... spapcr n 152 
i\'c ... ·s jlapcr C 311 
j\'cw~papcr I) 10;; 

" FiJ:; u ri n1! it a ll /lut 0 /1 a co~ t ·per. 
Cll o;tolllcr ba~ i ~. }our ~ lI n\\ ,Iel i\crcd 
cu~l omcrs fo r far I c.~~ IIH>I1C' r than a ll y 
/Uc<li a II"'!I!." 

:\1. I h : I.\IO \T \ ' ''11 ST \ ,\Il IG 

IM~'e"i,'il/g 
" 1 tho llght )011 II0llid lilc to lll oll' 

"hat a line n:sp(ou~C II C h:1I1 frolll )Ollr 
~UIl1Ollll cC'mcnl~ ill l ili llg li~ l e lle r:, I n II 

pre·showi ng of tltc fir~ t hnusc II'C 

filHln ttd in a lIell' Sou th ~t. Louio; ~ lIlall 

!tonic dC\·c!0l'lIlcul . 
"As yO Il know, the' huillie r had 

plunned 10 hold thc ~ ho\\ jng froll1 1:00 
to 5:00 p.I11 , 1l llII cl"er, the rc was II 

Icnglhy waiting line OIt I o'dock. and it 
lI'aSII'1 unti l 7:]0 p.m, they Il e rc ablc 
10 cloH: thc hllll!'{'. III all . approxi· 
mately 1.500 pcople ill~pL"I.: h .. 'l lthc h nu~e 
0 11 S:llunla~-:ulll as \\ C used IIU oilic r 
mc(lia. thc rC~ lIlt s arc directl y allri),· 
uta),lc 10 ~(J llr prug ram." 

E. I',\UI . S'IITIf 
" residc", 
SI. 1.01l;s Fe. fcrlll Stu·jugs 

& LOIw A ssoc;,l/;oll 
" Thcr sa ~ it is a good itlca ttl PIIS5 

Ollt the roses whilc II'C arc still able to 
apprecillte 1111' rrnJ:; rlll lf'"e. :-0 in li ne 
wi th Ihis thinking. I Iho u1! ht il m ight 
hc in order to Ir l lOU kllo ,,- how wcll 
plcil~ed ~el'cra l c"ccutil'c~ a rc wilh the 
job ~ ou IUll e dunc O il S un·Fillcel C O I\ · 

('cnl ra tcd OWIIJ!C Juice ill ynur ma rkc t. 
" If ilt :Lny lillic all )' prospt!c t il"c a ll· 

Icrti~cr I\Ullb to k ll o\\' what )"f 'U can 
(10 in ) ()ur Inurket. jll:;1 refer tIle pros· 
pect to IlS. \\ 'e (' ;IU hOIl C>'II~' lu ll'ise 
him Ih a t )Oll hal'c bt..'t!1I an c:l.. lnIOHli. 
nar~ help fOil CI cr ~ phasc (I f Il!c rch;IIl ' 
disin~ . ... We a rc currcntly cnjoying 
excellent 1"(,lulilc. :lIul ;I ~ Lcw \VcrBeck. 
our clisl rihut or, ~ til tc(1 recentl)', we 
kllo \\ it i ~ hili It 0 11 a \'c ry firm fOUlula · 
tion o f consuln!"( IICCcl)talK"C," 

L. H . C OI'EI", \11 

/' ic('·Prcsitlelll 
L. W. NUlllsey Co .. A.h-er' isiug 

JlI~1 al",ut cl c ry cclilinn o f Ihe 
Il oU5Cllil c~' Pm tt..'Ctil c Lca!f uc l lr illf!~ 
in results like the aOOl c. III co mpe ti . 
tion with printcd IlICtlia. il ha~ comc 
I)UI thc II inncr ill IIltl~ t ('a~5. 

Reccnlh·. Ai llcricull Ilnlll6 FOOl!. 
plugg ing ·C. Washington broths alltl 
Duff's l\lixcs. u:,cd HPI. and mall )' na· 
tional magll :.. ines to otter (' Ilstomcf§ a 
prcmium fur 2.=; CCll ts and Olle G. 
WllshillgtOIl Inhe!. 

24 APRil 1950 

,\l ure IIHlil Ihnl1 tlef in our h i ~ lOry! 

9 1,442 " iccl'S in til t· firsl lli irteen 
w!"ch .. F 19.')(l ! Ollr I!COlllc a rc lis· 
tening ... wanl to 1;llk In 'cm? 
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• 

Tlu' 111'1. pulled :B I'l'r('{'ut 11101<" in· 
quiri.,- from till' \ (' 1' \ .nl.. arf"3 alolle 
lilall 1"0 of til{' Ill U-! impvrt:lll i 110m-

ell ' ''' nw;:azil1r~ Lw/ie; 1101111' JOllr. 
,,{/1 :inti IItCuJr" pulll'ti {rolll the CIl-

lire IHllion. 
\\'filil!; I" the llir('('t(ll. lht' :llher· 

li·eT ·aid ·· P uff'· :\ Ii x('- and C. '\"3-11· 
jll~10 1 11 ].rolh· ;11"(' good pr"dul't" bill 
tlw\' are 11111 tno ea-\ \4> ,{'ll. Th('~ 1('

tillire (hallf!;ill~ a "0111311', ~'~ I ,d,li, l 1('d 

pattenl of doing Ihi ll~-. ,""II have Hlr
('('{'Ih-d. Ynu \\('rt' lIi l'(',I\o help I b lIlah· 
11\(>lL(,~. ;IIHI ~(>U .11"1' doillg: jlH tl11I1:' 

In t hj~ :.tatclllcul lie· 111111"h of lh.' 
t·.~('nt(' "f "hat 1113\..,·, IlI'L d iek. 11 
mal-e- IlWIl{"\' fur til<' a(h(' lIi~rr \". . 

(os6 
~ 

,'3 11'(' it ('(1 /1 dwugl' \\OlU(ll '~ bu)in!! 
hahil-. And it c(In ('hangc Ilwlll be· 
t;W-,' of {I('{'ph ('~ t ahlj-hl,d Ii~tening 

I,nalt" Iml pre~"ure \'nIliIlK'I'('jal", 
"llidl "ul!g('~ t jl1 ~ t cad of cklllauding, 
alltl :1 l.=;.~ear r('('f)l'd of (,' lI l1 pl('(c r(" 
lail.ilit~. * * * 

DEPARTM ENT STORE TV 
(Coll lillllCd /lOm /J(lge .'11) 

1'llihHlrlphia apI}Car~ In be jll:t 
;,bout the ho !l e~ t T\ ' 10lul in the CO Ull' 

II~. a~ f:lr a~ 11I'[)(ll'llIIenl .s l orcs arc 
,nlH·erur t!. In (1I[.lilion 10 Gjlllbel'~. 

o~ 
0 

OJ • • ' .. !J 
~ 'tJ • ., 

!J !J 
~ 

!J 

buyin9 power who w.11 "ep onlo Ihe ,to, e, 

ond pUf(ho,e yout p,oduct There Ore 

187,980 lom.he •• n Ih" oteo who keep 

lu ned to WBNS plus WHD·fM Twenty. 
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, PLUS WElO -FM 
( •• e yeo .. 01 ('''1''''''9 ho.e pro.ed 10 A'ITi!'>. 
Ihem 11.01 lhey (on depend upon 

n WBNS lor 11.1' be" in new., en lerlo;nmenl ond ,nlo,mo

"0''_ Thot's why Ih" IIo"on doe. ° b.euel lell,ng lob 01 

lell (0,1 10 od.e rlo,e " . 

ASK JOHN BLAIR 

POWER 5000 D -1000 N - CBS COLUM BU S, OHIO 

, 

three nf the f"ur H' lIlaining lop ~ I ore.s 

arc cl1lhll~ia~l i (' I ill('o ~ p'ln~" r~. T he~e 
:tl"l' I.il Brolh('I .-. \. ~lIdl ('lI l l1lrf!". :lIld 
John ,ranalllal-..cr. '1 lit' IOllc holdout. 
a l t1li.s l\"Ti ling. i~ 3 lr a \\"hrillge ami 
Clolhier. 

\. ~:\E LLE\IlL ' n (; & 1.0 .. Pbila
d rlphia: \ritlt " filII hour ~hnw 011 

,\,e ,\\ ' ·T'- file .Ia,· e: I<"h 'I ('('k (2.3 
p.m .• :'I Jnnday-Frid ayI. :--ndleuhurg'" 
lIIa v 1\'f'1! 10(' IIII' n'lIl1 t r~·,. hiJ! p"c~ 1 
~illl:!le.~ l alinn lel e l i.sillil all\l, tl i~er. 

The pr"gr~Hn. SIl('I/r.lIlnlTf!,'~ TV lolll' 
hnrl"{'. began 011 JO J" tllIar~. 

H e~ult~ in Ih(' l1Ie,,·,.. flll"lli~ l lillgs d<,
parlml.'lII haH' l,e"11 [' -)l('6all~' l!ra lif~
ing. th ,' ~Ion' I"el'orb. Fif,,-!,, /! tIlcn'.;; 
sui l~ \, erl' sold "fle r 1\'0 i'lug~ on T\' 
Jamhon·c. alill 0 11 a ll"I]"'f (tt'('a~ i on a 
~ ing l ... aUIiOU l l('('lIIenl ~old .;0 topcoa l.". 
TIl!" r"{ril:!"r ,ll Or dqJartul<'nt tran~3{" t e (1 
more Iha n £.-,.000 wordl of hu,..ines,. 
aft,'r ~e'l'raJ '1'\' IlI c lll i"II~. and attr ib· 
ul('d lIIlwh of Ill\' in <' re{l-ed ,'olu1I1e 10 
the ,ide\! plu g.". 

TI\(' ",Ito,\" j- done Ii\'(' froll] ~nell ('n· 

IJllr~ · ~ Ihird fl on r auditoriulli. It fea · 
lure,. " IIIl1~il'a l trio. ~ingers ami \·a· 
rj(' l ~ l urn-, \,itlt nt"Ii,'I." ri(,lIIoll.stral · 
iug a ho,., (If pr()dll (" t ~. In addilion. 
al inkrval- tite T\' l':llllf' ra .. ."can a 

81GI 
• 

To SIlL .he PEOPLE Who Buy 
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hll·;':~ rli~!,la~ "f ."::IU'Jicnl,urg melchan· 
di~l' :-l't lip ill Ollf" ,·orne r of till' audj· 
torium. 

I k(·au ~l' uf il~ Ilj, ll' ,.cope ami indis· 
Jlutah lf" ."Ul"CC~j<. ti lt' Sncllf"llb ll rg ~holl 
ha .. ,l r;1wll tlrr IllI Cli tioll of ,il'p,ulllll'ni 
slo l"l' wcn thfOIl;,:ho llI Ihf' Ea~t. S tOff" 
ofJi("ia l ~ from Bo,.tf)n. Ba lt imoff'. 1111(1 
\ra,.h illgloll haw' I i,.iI C, 1 I'hila, ldphia 
to >-COlli Ihe ;;h .. w. 

LIT IlHOTIIEB S. I'h ilaliriphia: 
This ."Iore ha~ j,l'f'n "'l'onq,ring Lit's 
I/m·e fUll , a I\"l', 'k l ~ one·hour a udi rm."f' 
parli(' ip;1 t ioll -"hOI,·. on \Ve/\I '·TV f(,r 
mOfl' tha n a yrar. Til l' pfogram j" 

Ideca"l from Li t'" ~cI·f'lIth flonr ,.,"' £['. 
t['ri n 011 Tuc .. ,lny. 10·11 n.IIl, 

The ."IrOIl" hal- ~o ld food nud dNlring 
for Lit 's with [" 111:11 fa6lily. A ;;ingle 
cOllllncrci nl ~old 200 hams. ,!lui a \,· ~'k· 
long pfomolion of frozcl! pl'a~ 5olc1 
UIOO package5. 011 {i,·c (Ire:.-;; promo· 
tiolt~ 011 f ,i(s /l1I/·c f Ull. IIIl' "Iorc'" 

lHI~·ers rqlOrtcd snlc~ ranging from 
100 dm:clI 10400 dozcn dr('."sCi'. 

A Lil B rothcr~ ollicial adds." '·T}H.'rl' 

a f(' humlrells of o th er it cl1l ~ II"hidl tde· 
I · i ~ion ha~ hdpf'd II" 10 ;;cli c~ I~'n,.il"(' l y. 
T)lC hUl1Ilff', I ~ of I"tlers we fCl"eivc 

each lI"Cf'k from 1f'I"vicwer." :<1 ,,1 111[' re· 
",u lis wll ich tl'if'l"i ... ioli has ~hown bOlh 

AVii/iDle! 
Play-by-Play 

MAJOR LEAGUE 

BASEBALL 
...... KfRM has just signed 

with liberty Broadcasting 
System for play.by.play Major 
league baseball. Participating 
announcements now available I 

Here's a "red·hot" natural thaI 
will "hypo" your sale!. in on 
a rea with mare than a million 
potential listeners. 

for full details, wire The KMBC· 
KFRM Team, Kan!.as City, Mo" 

or phone any Fr ee & Peters 
"Colonel." 
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in tranil· and ,Iirf'cl ... nle_ (·Olll·inn' U~ 

Ihal Ollr pioll"l' ri llg ill car l ~ morning.. 
1\·l'l'k.r!ar Iclc,·i._inn pays." 

JO II \" \'\',\:\A .\I \KEB , I'hila,lel· 
pili:.: AI tlli_ wriling lire ~Iorl' hal} ju~t 
l·ondl l4 ll'd a ",ix·lIl',·k,. tt~t ~cril'S of 
1\O,('k}) half·llOl1l!, 011 \\'C/\I1·'I"\ ', HI" 
~ lIh ;: hnd 1101 rrl ]'1.'('11 flllly ('1.l lll.lled 
allll tlllJ~ IICft' nol alailahie for Jluhli, 
nllion. Till"I} The Rulli·/! Chrll/dlcr 
Shuit', Ihe program lI"a_ hca rJ 3 ;.10-·1 
p.lIl. 011 \'( rell il,,~dny. 

The ;\CI\" York picture. unlil rf'cl'lI l

I}, I\;t~ spoil)'. In thr I'hra~.' of a 

"]lni1l 11"Il:Jrlntl"lIt -Iort' a(hrrli~ill p: 

nWllag.,·r, Ihe .\f'1I York ~lof('S wrrf' 
'·],nlhing Iw.lulil' .... ffl,m a Idni.iOIl 

~I'II1(lpoin\. By Illi~ he m('anl 111.·,·d 
IW"11 11'~ lin)! Ihe If'lIIl)f'raluf{' hUI \lerc 
eo) about goi[]~ in Ih .. lIall'r, Thi~ 

;tllnlog )" ~Iill hoi.!,. Irllt', hilI to.l le~~"I1· 
ing ":>olen\. Sl'I·['ral ~Iallhnllall ~ I ore", 

II:IIC lIadCII inlo T\' 11]1 10 Iheir nnkk:
-anti a fel\" hal·(' run oul ~(J1wnlillp:. 

Bul prollnhh- half of ;\cw York ·~ ,\ •.. 
]I<lrllll!'ll\ "' Ior('~ hal·c al leU_I mIll ie .l 
TV ."pln-II. Three random 1"I'~uh sam· 
piin g.>, (011011: 

Any Way You Look at It 

KUNT • 
IS the 

LEADER 
• In Des )Ioiues • 
the center of things In Iowa 

Highest Hoop c'Qtcd-l!i99C5t Volume 0' Accolltlu 
- Highest News Rotin9S - Most Highcst -RQlcd 

Disc Jo<:kcys-Tops in Promotion Faci'i'ies 

The Hooper Audience Index, January-February, 1950, Shows: 
i\lUn~Ij\G " ...................................... "Hj\l' I", ~ " :i6.' .... c j:rc mcr :lIl1li. 

C''''C ,Ir"n ,I", XI>. 2 ._'"Ii"n. 
,\"'·EH;\OOi\ .................................. ...:n;\")' h,, ~ a 3;;. 1% ;::r'·"',·r ,,,uli. 

,' tIt'o' 11",,, II ... Xu, 2: "",j"u. 

E\,K\I:\G ........... , ............................ KH;\:T i._ ·l, r. I" ..... , . ""'~" I"';U'- I,,,. 
I",.. II ... j\n. J .tat i .. " . 

SUi\U,\Y ,\FI'EH ..... O()\ ................. .I.: U;\T h". :r :t~,:; r.- :;:r,·"h' r ""rli· 
,.",',' ,h,." ,h,· ,,",,. 2: ~ 1"li"". 

SATUICD,\Y DAyTDIE .................... Kn"''I' h :r~ "u I~A r;, :::r"",.'r a"di. 
'."",. th au ,Iu' "' .... 2: , Ial;,,,,, 

TOTA l, H,\TEI) TDIE I'EHI005 .... KHi\T hn ~ a ·10% :!r.·"l cr I",r .. " nl . 
a:::') ,han 11)(' ;'Ii", 2: ,.wli"n. 

Those arc Facts Advertisers Know when 

they buy KRNT . , . the Station that (an 
say: "Any Time is Cood Time on KRNT" 
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:'.\h.5 rwrll \\ r:\'l E: The !'Iure 
pn>'l'ul('d a porti')Il of Tf,It'~'isiflll rosh· 
iOll5 tIT! l'Ufm/c O\'P T \\ ' \111) for ~ix 
\\,pc],;-. n- a parlif'ipnling ~pl)n~or. ' [\,0 
rlrc~·!'- lIO'f" pluf!,;.!pd "II OIW nf Ihp,.(' 
11'I('!':1_I_. TI", e l1l" .., line lIa~ ~o](1 oul 
L..rron' the "IH[ of 1111' "('I'k, I CII~I'" h('rl' 

"plil hl't" P,'11 ~Ion' allll ,[rl'''~ 1Il 'lInda!'· 
lurt'r.) 

Ll D\X IC·B\l:\IA \ ': Thi~ SCII York 
ho u~c l1(, Jd ,lppli,IJWI' awl furnitur(' 
~Iorc boughl l'arlidl'''lion~ in Kathi 
~o rri_' rOllr 1"e/cviJirul Shoppcr morn· 
ill~ pro)!'ralll mer \r\lln. for a (linl1('r 
('rh('IlILI(' of !'hilla :1IHI plal('fl !'ih ('r, al 

FOC US on yo ur 

CITY 
llIa rket! 

It 's Topeka-a 21 county markct, 

according to th(' A IIdil Burc,1!/ of 
CiTCI,ldlioll, Topeka has 23 ~~ of 

thc statc's effectivc buying powcr 

and 22', of all Kansas fam ilies. 

\XIIBW is [hc prcf('tred station in 

this market. It hdS Ihree times more 

lislcllen t/1(1II all other Topekd Sid' 

(ions combilletJ.* 

*KOIISdS kddio Audience /9-19 

For th e C ITY market I. 
For th e FA RM market ) 

519.9.'). Sv (,tll('r adn:' r . i~ing \\' ;1;; lI~cd. 
~i~ orlle r_. 'nl;!llil\~ 811').:-0. "crc 
]111011(,,\ ill "itllin !i,l' lIIillu h'~ :1[lcr 
Ih e ilnIlOliurem(,lll. Ol<lt'r~ ,'oUliu lIc(1 
10 '"mc ill Inn;: 1If!I'r Ih(' program 
.. i:-:Il.,d nIT. 

:\ )ACY'::,: "'I'll" lIodd':- l;1rge~1 
-lorC" m:1tlc il~ '1'\ ' program dd)ul in 
mid· \pril. :1< tlli" i~-Ul' o[ ;: 1'O;>': ~Of{ 
I,a~ gf.inp. to lirc~", "ilh /(s Smart 10 
fu' Thrifl) . a hil][·lIolir ~hr'll' 011 \\'OR· 
T\', Xc\\" YOlk. ll1i ... (' w('ckir .11 12:30 
p.lll. 'I'll,· prup.ram, featuring: Barham 
\X'd"'~. origillatc~ at tIll' slore. 

.\ la'I,'nniIHlillf!, :\Iao'~'s \"iclt."o l'al1l' 

A gla nce at COI/WlIIcr M drkels . 

1949 will show that WIBW's farm 

market is made lip entircly of fami. 

Iics all farms and ill agricultural 

commlllli~ics. I n this rich market, 

\XlJ13\'\I has /el/ limes more listen· 

ers than all OIher T opcka stations 

combincd, 

ALL YOU NEED IS WIBW 

.... ~ 
" I<UA, \.I.~ ~.:, 

;;:==========--...:=========-:/ r'~'';--'i MO~\l===~ 
SERVING AND SHlING ~''::: _ ........ .... ) 

WIBW 

" THE MAGIC CIRCLE " {o~ .... i/ou. ' 
WIBW • TOPEKA, KANSAS· WIBW.fM 

..... " 

Re p , CAPPER PUBLICATIONS, loc • • BEN lUDY, Geo. Mgt .• W'BW ' KCKN 
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]I;!igll i~ \ ' j('lor .\1. Ibiller, fonneT 
CBS lil'e l'rt'-iliclli who joi ll('ll ~ l af' Y'!, 

la<1 fall a.s I'ire I'rc~idcllt in ... har!!(' of 
~a 16 proniOlioli. n(ht'r l i!'in~ :Uld puh. 
lie relalinu-. 

O. II , 1I01.:\1E:' ))E]'''lrL\ I I':~ T 

'TOHE. \ '(' 11 Or], 'all~: I[ olll\f'~ hil~ 

hccn a "nn~bt"llt ad\('I'ti~cr (.,cr 
\\"'1 )'-; \ '· ]"\" -;nre il- I' illeo ,I('hul la'i 
\)(,(,CIII])('r. lI~;1l1! \"'0 lJlo!!ram--, 1 
0(/11' I/"ith /'111 . allli A/ewmln J...:",lin 
fi/lll ,~, I'al ~1IIf!~' 11\00\d~ l\ nIJlll'''' 
rlrc,,~,'~, :111,] 1];,.p l :1~._ :l "aricty n f tIll' 
~Ion"~ prmill('l .. , 

11 011111''' r('("cnti}, ~porl~orc(1 a ]5·mi ll · 
lItt' prof!ram of ... ol1'· ... rl IIlll~ir. with 
:l Ihr(,"'luillul(' I'Ollllllt' rrial 011 dr>ll'rr~ 
f.lllr;I·", '\0 olher 1 I1h" rli-ill~ WaS u~r'l. 

Durin;.: Ih,· CII~Ujll;.t '\I'ck 72 per:;.oll~ 
callcJ al II, ... ,.tOI c lu .. ,'(' "th(' Jraperi,·,. 
mll erli.-cl\ 011 t ... l('\i~ioll"· \ lolal of 
SI..'}(,.').(,n \\"orlh "f falori,'" \liI ._ .. oM. 

'\11 (,1 he r II " III\('~ 1,.]1'\ i,.ioll (,Ollllllr l" · 
rial d,'·.nil,,',ll h ... wnif 'n (\f Ihe slore', 
('a ll'rill~ '\I']1arllllt'nl. ,\ft cr Ihe shOll' 
til<' ,.Ion' r''('''il'ed ('a lr-ri ng ofll('t~ fo r 
H'I,' l1 ~( ... i:11 fun('lion,., I II c,cr~' r,.,.,'. 
Ih,' rtH olllcr- saicl tha i tlllli l Ilw, It",] 
:t-('l'1I Ihe ,j,\.,o pl ll l!' IlIp, ,ferc uu
:llIare thai 1 1 "]mc~ ofTen',] all' ~udl 

SIMPLE ARITHMETIC 
IN 

MUSIC LICENSING 
8MI LICENS EES 

Ne tworks 
AM 
f M 
TV 
Short · Wave 
Canada 

22 
2,086 

39S 
94 

4 
150 

TOTAL BMI 
LICENSEES , , 2,751 ' 

You arc assurl!d of 
com pl e t e cove rage 
when you program 
BMI . licensed music 

" As "I April 12, 19';0 

SPONSOR 

, 
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~en' i ce, 

BROA D\\ ," J) E I' \ H 'I " E \ I 
STOHE. 11 011) ""0'1. CuI.: 'I lib ~tvrc'~ 
outstanding ~inl.dt' TV ~t1U'C~~ 1\:\" I,i th 
Ihl, Toa~ t ill" a t(la~tl'll ~3nll\\i('h ~;Hlo' 
ct. :'I lorl' than LOOO ru;t ~ t i t rs herc 
~old hr the ,.torc a,. a n'~ull of a ~il1glc 
one·minu le a nrlOUlkl'meul on "'1'1.\. 
Il nlly\\ooll. * * * 

BASIC 01 FFERENCE 
(COll t illllCd / 10111 11(1(;(' 2i, 

importa nt actil'ity of talkillg Oil the 
telcphonc was 1I0t tahulated. Xelcrthc· 
less, with due allowance fo r li mitatio ns, 
tIle in for mation unea rlhed helpli da ri f) 
the rd ation of cI'clti ng IJO useltold aeti," 
il ies to lise of tclcI'isioll and rad io. 

Approximately 20 percen t of the IlIcn 
and womell reporting (o r about 40 
percent of the total) ,,'cre ellS3gcd du ro 
ing thcc\'cniug ho urs sur,c}cd in Il hat 
was called "com plete leisure" acli" ilies 
... sill1ply resting, or l' iCI' ing tdel'ision 
o r listening to the radio. A sl ightly 
h igher percentage were reading IICII'S' 
papers, magazincs, book!', ami miS(:('I· 
lancous othcr items. /\ lIout 13 pcrccIII 
Ifere engaged ill olJler leisure aclil'it ies 
stich 3S talking, I'isiting with o lhe~. 
pia) iug cards Of other game~. etc. 

l.cisure .111d sC l ll i .lci~lIre ac l il' il ie~ 

were reported by 59.1 l'lC rcenl of the 
l1Ien 3nd 52.5 I>cree nt o f lhe I\omeil 
who alls"cred thc telepllOlte. "hile C3 t· 
ing 31111 ,'a ri ous household duties 'Iere 
ceportcd hy the rcmaining 40.9 alld 
·n.5 percent respect il'c! y. 

During the lest \\'cc'k Columbus resi· 
dents had access to w dio ~ 1 ;lli oIiS carry· 
ing JlTog ra llls of all fou r umjor Il('t· 
works, 10 an indrpl' udell t fi\1 slat ion. 
3nd 10 three I<)('a l 'J V staliolls, olle of 
" hieh hall becn I)lolilling prog rams 
for about ~c\'en IIlOlllhs. At that tilllc 
about 12,000 home,. wi thin the r:Hl illS 
IIf the SUfle} Ilad TV se l ~. 

III Columbus h·icpholle hOn1~ c"nl· 
prising the s3l11plc. reading "a~ I ill' 

mo~t important nOll·listell illg :It' ti, it, . 
It accounted for 2·1..') percent "f c,'en
ing tillle for mell and 20 perCI'll t for 
"·OI11CII. rcoporl ion~ of readers "lin 
listenCl1 to radi" a~ th(') read I,cre aI
I1IOSt a~ Iligh as uf re~IHJndCll t ~ gcner· 
all y. This would inllieall' that 1Il0~t 
rea,lers 3re ahle 10 IliI' ide their allcn
tion hetweclI lislen ing and re3ding. 

But the sa llie doC!. lIot S,·t'lil to hc 
tru c with respt.'Ct to lelel'ision, aIT"nl· 
ing to fi gures in the l.lble. Proportions 
of telcvision I' iell'crs who were (llso 
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He "beats" as he sweeps 
as he sells 
Srnrini! n(' \\ ,; I .. 'a b i~ an old hal, il "f hi~, ~ellil1i! l'\H"nl('r~ 
for hi~ ,.pon,."r,. I,. allot her. c.pwlly 1\{·II·!·,.taJ,li"ht·11 
l"u,.t"lII, :,ay" \Ir. J. C. Thmlll'~nll "f '1'1/1' .'ol/Ih//Iwl 
COf/,OIQlioll. TCI:ls i!1"I>('l'C) "C;!:lJ1i/atioli IIhieh "POll' 
,."r.- him 011 \\ HIL lJall ;I~ : KFJ Z. Fort \\'ul'lh. and K\ ET_ 
\u"lin: 

"\\'e "alue our Fulton 1.c\Ii~. Jr. I'TOi!nlllI leT) !Ji~III~. 
As )OU 1.11011. III' h:lIe thc prul!ram IIMI pen'l'nt of th t' 
tilile in I)a l l:t~ rind F .. rt \rorth .... I ""111(1 n, lt take 
825.o0(l.no f"r tl1l' pro~ral11 . 

" I hope Ihi~ Iloe~ not t'11I'IIUrai!C ~lItll" Tai~e )our rate~. 
hul \Il' f('<,1 tilt' Fult nll l.elli ... Jr .. pru:zram i,. 1II0.~t 
,.uCl·,·;o,.ful.·· 

EII('oUr(l~i ll.l-! ilHlec(1 hilt th(' rate ~trll (' t\Jr" n' I1I :l ill~ UI!' 
l"ilall1!ed! 'I'll!' FIlIt"n 1.('lIi ... Jr. I'n'l!ralli. ('urr"ntl~ 
-poll-nrI'41 nil IlIl1n' tllall 300 ~t :ltioll~_ offl'r~ In('al alllTr· 
ti~l'r.- tll't"I>rk 1'1'f·~t ii!'· al lnc;d timl' Cu~t. "ith I'fOI'r(lt l'd 
talenl C"~t. ~ill('e tllt'n' arl' IIh'I'(' Ihan .;00 \11l:- ~Iati"n~. 
the re m:.r hI' an "11I'ning in ~OlIlT Ide,dill. (:lleeL your 
\ Iulual "ut lc'l - or lilt' C,,'o]ll'ralil(, I' ro,!f;1I1I Ikparlmeili. 
Mutual Broadcast ing System, 1110 Il roath,ay. \ YC 
W lor Trihlll1l' Tnller, Chk:lgo II). 
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WINSTON -SAL EM , N.C. 

Home of the World 's 

Largest Circular-Knit 

Hosiery Mill 

NORTH C".OLINA 

C/'al'il'J begill:! 

at I.olll e 
Let 's spend ou r l\hrsha\l Plan 

money building t"is cou nt ry so 
q r o n g ;u1(1 fi n:U1c ially 50und 

Ihat o ther n:llions " i ll of their 

OJ! " \'olit ion d ema nd n :,mblican 
rorm ~ o f go\ 'c rnment rather 

tha n seck security duolI!; h com 

n lunl S IIl. 

I.r, 'J 1 .. ,,<1 I{.<, _Qrld 1>" 1'",.", ,,1 .. , '101 

/'>' bnbr., o. I"rct. 

'I't ,,,, "\/', III " 'II I \' . , 'Ifl/l I \'/11 .~ TI{ II .~ 
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ath'1H1l1iuv: to ' ('3d hooJ..~ o r ne""I':I'1 
p!'r~ '\t'r(' (''' II~l'i''uou -l~ 10\\ ulll ier 3 
pl'nl'llt. 

I II .. ~{'<{I litl ur ,h(' table .. ,t{"(lIlIl l hU!" 

iug 1111,. ·t"n iIHl kalt'_ {u nlu'r that 
Idnj .. intl ,;('\\;ng ;11 til(' ."ample wa~ 1 

li ~lIilc.1 lt~ Ill: !' an,\ ,\\ol1lcn ,II 110 ~\~T\' 
• jU-I n·· t lll;!. Bul III thf' ~ I X ;1('111 III 

l! roul''' li~kd, I1ldio 1i~lcllill g: W:I- (,:I r, 
fiN! n l) III ;th"ul :1 Ilu:Illrr (If all 1111'11 I 
:Iml ;{tI pert'rlll " f a ll \,OIlU' U ill pa t h 

of Ilw 1Icth ill fl. roul'~ ' Tdl'\' i~ion ,,('('III !> 
10 ,le1ll1l1l11 :1 1111 fN'{'i\'(' - praclicall) 

('''IIII''''le a th'lI li"ll. 
1\ pilo l \1" \ I,y ~ IUflcl1 l' Umil'f Dr. 

:,-lll'rm;1II p, l.a" lnll a l t!H' CniH'r, it ) 
"f Ok ia ilOIlHl i11l11I'a \(',1 Ihe po,,,ihilil}, 
Ikll W(lIlH'1I IlIi~llI \,'alch 1 .. 1('\ i~j(l!l 1111' 
,1('1" {'(,flail l ('(I II (lili(lI1 ,. "hi lr wa~h i ng 

di , 116 \Iillt oltl) a ~Iigll t c!clllclil of 
dj~lr :(( lioll. 1I (I"c,r r . the llumbcr, ('II' 
g:'I1,;1'11 iu 111(' 1 1'~ 1 '\O' f (' 1')0 fr\\ to he 
,ip m(iI ':I 1I 1. 

If Ihc Ir('1I(1 o f (, 1(,ll in~ kle, i-I"11 
fvli"" ... tite I'all('rn o f Ihi~ -llHly. III CII 

tdcl i,ioll li ("\'i ng wou ld I('nd tn hi' 
limi t(>, 1 h) 11)(' ;lIt'rag'(' aznolln t o f timl' 
IIII'll II l l1l IInltWII (';1 n fr('c fro ll l " tI H::r 
;teli "ilics. Th i~, of COUf~ " . ,':I n bc 

1 ~lr,..."g l ) illfl IlCIl ("l·.1 ,, ~. the qllalit )" o f 
pr •• gnll lllllp-. It 1II11} he ,..-.riou,.h- '1uc" 
li'IIIed I,!t" th"r III UC !! of Ih(' lil l,,' no\, 
1!('IIII,,11 ttl c:!lill)! IIIcal, or 10 IIC('I"" IT) 
"'(,Ilillf! 1I0ri.. at'ti, iti('- can hc Ifan,., 
f('fn ',1 10 111(' ( Ol1lpICI(' Irl~lIr(' da .. ifi· 
ca l i(lll ;11111 HI m:HI(' ;nailnhl,· fo r 
II :l lehiuf!" Ir lc,j-jon, \l a1(i ll lll ll l l im{" 
fflt Ik\\iug '\' ill prohahl ~ 1101 ulilch 
(·\('(· .... 1 IIIl' 101:11 limc itOII' d('\(.tc,\ 10 
alll,·i~ur( ' :I('li li l i.·". 

Ba(lin (Ill Ilw " Iilf'r Il.u l(1 C,I II l'o m, 
pete 11,,1 "Jill fur I'IIlll p \(' I (' I{'i~url' 
lilLl" : il lIi ll. II" il d ,,('~ UOI,', <'o li lillll(' 
,,~ ('( IIlII'('\(' fo r Ihf' (',If- uf I)('op\e ('\1, 

t!agl'll in a,I,lil itllwl ;lI'lil il), I lcrl l :tp~ 

/Ic , .' r \lCf"r r 11:.- r .. din'" pro(!f:llniut: 
1,11"111 h .. d ~ lIl'h :l dl:l1t(,lIgC - 0111,1 ,0 
IIHlfh III g:lill. .. * .. 

i I'll 0 "I l/t.' /,irll/res IIrt 'omlll/lll ill!!, 
Ihi5 Hrlidr 11<'1"1' IId,('/1 ('$/lf'cilllf) 10' 
~I'''\-Oll III 1/ 1\'8 10 iIlll 5lfllll ' the 

I,milll ,hili ",dio ((/fIJn.1 1i.~ 1 1'11,'r.~ 10 .1" 
olhl" l"ill~I,l 

RADIO RATES 
l rOlllillll('lljrnl/l PIl;!1' ~)I 

III II,", ' lll('r(' i- :l1~11 ""'111(' ",i,I( '''' I' 
Iitul II IWJI ,,,,,,,,II' k ' l!' 1'a i.1 StOO (lC 

1)1"", fnr" 1" II'\j' I,'" - ... , allll .. r,·,·,tll ,' .I. 
111t'1 I II ink IIH'I , 11",, 1,\ he ,,-iug il 
111:11 it j .... "II I "f ,1;1 1,' I" 111' li-I"lIin~ 1<1 
111(' r'Hlio. 

,.-WSYR----
the Only COMPLETE 
Broadcast Institution 

in 
Central New York 

NDC Affi/it/le ill CClllml Ntlu York 
HEADLEY.RHD, No/ionol R~p't"n/oli .. u 

" "",k ")lt~ _j" , .. .. . I..~ ' " .. ~ '"hli, h 

,\I .'·" l tI'r~ 11 ,:\0 ,\. \t , 1("'11"'" 

l'"r,,,l r 1,_ ;I '''I' ~a l,'~ I"·,, 'n .. · 
, ,,~(',.~~ , Itlry rr>"h,·.1 (rnm rllllr 

",,,·. ,,,jlllll" a""'''''' ... ·mc''l~ II ~.I 

h~ :. t·ill~I>IIr#:], \ ' :Iril'l .'· ~h.r.·, ,\I 

~"I,1 " II I :0. r l"I;" ~ t" · .. j"I- ,, S2,98 

lit·". _ ",,,I """ tI,,· ~ I ''' '' ~''r j. 

1", .-1. r .. r ", .. r,' . ,hI.. \\""",1 II.: (:11111. 

I O:"' ~' (tlr ,, \I II ... ,I,",(lj l~ (1 1\ H"'lll"" 

l'ar;" I,', 

KQV 
I·i~~ s lnll·;!h . '-,iI. 

M BS - 5,0 0 0 Watts - 1410 

SPONSOR 

1 

• 
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Allotl lcr lIlajllr fador ,.ei.lolll al'pI"C
ei:lIed Ily til(' >LH-ra(!I' udll' rti" • .' r is Ihc 
fact that fll"(' r ~c\"t' rill L ro;hka~b a pro· 
graut will accumulate mall ~ more li ~
tellcr!' th,lI\ :m ' mea~lIn'll for an ~ ,. in· 
f! le LrO:ldeast. Til l .. lu rgd~' exp l3.i ll ~ 

'Ib ~ ra<fio ShOll" witll miuo..copk ra t· 
ing;; {':111 !'ell IUI(!c 101$ of 1I 1{'rch alldi,.e. 
Thl' follo wing fi g Uf('" in.llea le tl lilt dol
Inr·'1 isc thc r:ulio i lldllslr ~ h,ls heen 
c3.rmarke,1 0 11 :m unju~ lifiuhle g i \t~· 

:1I13. ~· in lime wll il'h all1ounl, to mil · 
lion" of dolla,.,. . It i,. ill tIl :IIIY in ~tancc~ 
l"lCing pai,1 frolll oll c· thinl 10 olle-half 
it" value in term, (If otller metl i:l. 

Ol"cr WI'EK. The 950 Clui) lms al"' 
e rage.1 .'\.~ I It.rlox) . Bul 2·1.2 PI'rCCllt 
of the sallll'l,' Iw\C' 011(' or more of 14 

broadc : l ~ tll. 

Ti le SUIll. , trcuri !lOltl:. fur When A 
Girl M(lr,ie.~ ,illd U S/II oflhe WorM. 
olt!r KY\\'. TllC~' kll e ,I\'l'tilgctl 1.3 
311(1 I, Bu t orer 1,1 hm'lIku,.ts II.S 
alll i 9,2 pt·rtt nl of the Hrlllux "ample 
li3tl Ileard on, ' o r mo re h"latlca ~ t s. 
Niel>'('o Iia' ~ho\ln the :.allLc thing Ilap· 
pcnillg 011 a n: .. iolla l ""all' for all I ype~ 
of prog ram,.. 

If this I\I'rI' 1I0t iI Ullil ersa l phc. 
nOIllCII,11l ill LT, S. r;lI!io, a la rge nUIIl' 
ber of slalioll" coul,1 n(!\'er afiord 10 
conlinuc ill hll~iUt~~ . Ther sell f! ood s 
profi lable hccau ~(! Ihc~ reach ... 10131 of 
IItau}' tno re lislt'ltt.: r". o ulsifle lite home.. 
on !'CCondury sel s ilt lite hnmc, a nti on 
a cutnulali l"e ha~ i .~. 111311 nil lio re~carch 
ha~ cI'cr tlelllOn ~t raled. " xt"l"pl ill iso· 
lal ed ca&~. 

Therc· ... a s tron!! fcclinp: ill thc ra
dio induslry Ihal d("pilc llir ('Icntu:!! 
logic of lowcred radio ralCl1 thc l1Io\"e 
of \VFIL, Pllilu!ldpllia. to 10ll cr nighl . 
t ime ralClo wllilc upping da~ ral e!! wa~ 
prctnalure, In {'Olllra~l , weco, :\li ll ' 
nC;lpoli~, a CBS'I) I\'JICII ~laliVII . hal! re
clas~ ifi ctl it" (1.(j:~0 p,m. and 10· 10: 1.; 
p.m , pcriod .. froll! " 11," 10 "A:' Ih u~ 

cfTccl il1 f! :t rnll' illl·rc:I:.C, 
A rC<"cnl IilI'UlOtall.IUIil frolll CBS 

Ratlio Salt.'~ to il,. ~ t a l ion" cmphasizC!< 
IIH~ \'31I1C of r;ulio /lOtI. A comparisoll 
of TV IlOlI1c;; II ith r:ulto hOll1es not 
reached hy TV W:l ~ sholl"lI :I" folio",. 
for the eOIl( Nn ('(I: 

Cily 

Birlili ngham 
Ho~lon 

Charlolle 
Chicago 
Los Angeles 
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7'1' lIolll es 
ill Area 

10500 
2;j2,(1::~ 

12.000 
:i73.B95 
~H I. 74(i 

Rmlio 
/J olli es 1\'01 

Ue(lchC(/ 
U) TV 

161.780 
6:J 137 1 
'J.:19,81O 

2,;114 ,0 1:) 
1, 14(13 2<1 

, I i II twa 1101 i ~ (.I ,1)00 ::.U,70n 
,\ ew , ork L 11 2.2 10 ;UJ32.%(1 
l'IIiladl' Iplti14 ;l7:;.t MI(j 72::.290 
51. Loui", :m.ooo ;:2::.'J:W 
5:111 F rH lU: i!>Co 3.;,01 ~) :: 11 .:: 10 
\\. a ~ h ill1! 1011 %.noo 2%,iIlU 
Salt l ';lle Cil ~ 10. 17 t 272. 176 
HichulOIIII 2 1,OC.Q 10 1,1 70 

ne~Jli t c tiu.> Il llml ... r (If Il"i l'\ i· ion 
hOIl It.':> ilt the t.· ili.,!' ~hO\\ I I. the lua jo r 
IHlrl of 111" ,.1 a che rl i :-(> r~ ' pOI, 'nl ial ('u,· 
101111"1 '" an' 'Iill ('oncelilralt-,1 in rad i .. · 
olily I lo tlu ·~ . 

L"er,. of hroa41('a",1 1l(h crli ,;:i llg o' t.'r 
the ~l'ar~ ncctl 11 0 uII,l itioltal IHoo f of 
Ihe pcnctra ting IWll c r of r:ulio, 1111 [( '. 

Ilc"I,,1 a~'Ur:lIlCt.'~ of it s ... rrC<' l il, 'nc~" ill 
;;eHing Ihcir m(' r..!tun.!i &! al tllc 10 \\ e,.1 
cosl of al1~' majo r mc,liunt. [I i", illl ' 
porlall l 10 alh· ... rli~c r ... a!' Ill'lI a" Ih r 
i n . l u 5tr~ il self IIHII radio :<lInh'c in a 
healthy s tate Ihe inc\ ilahlc :Illjus-Im('ul. 
llinl Icicli ll ion will re'luire, 

III the mc..1ntilll('-,loc..'n 'l Ihe "ilua 
lioll cnll for a careful eXllluinalioll of 
(Ill mCilia ? IJUCSIl 't it J " m:lIlt! a pctle· 
Irating compari"lJll o f cir('ulalion :m d 
3(il-c rlis-ing imprc.,ion", tldil cred hc 
forc pulliug Ihe plug 0 11 n.,lio? * * * 

Here'. a complete, 

. time-saving b"ok of 

market Information 

f •• 1116 8[IT fr. ' Lts 
'Mots .. fU 

liS IT~ I~ . 1t1((T 
. '91 11fr.~"Jlf>l. ~ 

fI!': ~ .~ .. 
0/' "~ .. , ..,...'::" ;:" 

4 •• ,.,,:' ."~,, ''''C 
"U,,,,,*,, 

CON$UMER MARKETS i, j ~ Ih, h ,~<h o f t ,.. c}, ""'1.J~1I~ .t1lV4"", 

every ,d.e rti,i ~g agency th.t pl,ces not io ~al l-~-f:ll::::.::._ ... .;.~~~~J .d .. erlisi"g .~d ;~ most importa"1 n,lional =="""-
ad.e,tise' orgo~;ut;o~s. ~. 

MClny Uscs: ··l',,·,1 to I<",\.. up 'lIf'c ilic- Illar· 
kCI ~, to ... , np ' 31.·, and a,I H· rli·jn~ ' 111013 . ... 

.a)'~ lh" 1',('-;<I"u l " I a mid''''''!!'rn ap;,-,"". CONSUMER MARKETS "a_ d~.i~u~·.J a, a 
" I .{' <all" .:Inti ' lU rcha.i n/:. 11<."cr informa. t""OUl llan;" 11 I' i,'('r f"r n." "i,h Ihl' , ... (ular 
lion lor analr-;' of market- in reb.I ;"" '0 monthh ~ .. ("t i"n. ,, ( -" Ill):' In maL .. aff jail. 
" ..... · " aper aud ."din ad'nti'; lljl;," 'H i te' nf m .. dia marl..C1 -<" l.,rti .. " .'a,i,· r. f~'I("r. 
lilt" a-- i< 'a'l! ml'. lia ,hreo'lo r 01 ,I I3mo". morr' :lr{,lIratc . 
.. ,ap manuf"cl nrl'r. 
Users Like It : '" [ h "t' I' m) rOIl) clo'-l' to 
my ti .,"" for frf'quPIiI ro·krl'n«,," '''I',H!< 
III<- <11.10' h .. ) n fur " 1H3j"r \"" Yllrk(:il} 
3::"11(')'. Thl' .c,curh din'rlo r 01 a Drtroil 
I. \ 3f:" Ur) ", r itl:<>, '" '13< nKH,· ;nforrnalion 
in Ollr hook tha n any ulher 11II], l ir:,\;o ll " I 
it~ k ind." 

No te to Medio Adl'ertisers: Y""r :-"ni("("
.\ <1 1I!'3f ,bin li, lin l!' in I h!' "C,,,,,UllWf 

\ brl!,I'" ~t·("ti"l1 or :- Hl):' come, Inlo pby 
" hl'n al!~nrit;"' an, l 3, h !'ru"'I- 3fe tin!, in 
111(' -1,.,1- of "herr 10 "Knt! dll'ir a("erli~· 
;n lt: ,lolI..lr_. I'o-it inn r!,.er"\3lion~ fot the 
19.1O.,j 1 [dilion ar!" no\\ I ... in~ 3("C'·IIII'II. 

EXIra co"il'~ of Ihe 1919 . .-.0 ,"'.!ilion of CO:-':~ I \IH. \ 1 \ B I': F:T .... 
3 r t' a '·aila!>l,· a' 1::';,00 ' .. rh. ...,·,,1 "'1 r"'r ,I ,," rr"p Ir;,,'. 

A Se. llon ot Srondord 110" & Dolo h'l'lu 
WCllter E. Bo"hof, Publisher 

'33 Na"h MI.htIlO" Al'o""e. Chtcago 1. 111. 
New yo,k ' lo. Angeleo 
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Radio's uncounted millions 

Tlir holt ('~ 1 ~lIhj\'CI ill fadi .., I nda~ 

is till' malt('r of mh:".. I(!' good rOI 

:l liH'I~ r\t'llillt~ ill all~ a,hrr l i~e f '" 
parlo , . 

Str.mrcl). HollOdy \;Ilks :,lwu l the 
elT!',,:' ofl \ on lH·\\"pal'rr~ and lIIa ga-
7ill(,:- fradill!! althnu,:.:h !'llrVf'H' "how 
markcII r('d\l!li()n~ in til ... !"" ca lq,::nries. 
,\nc!. ;1~ 11 11l[l tlf'T "f TN'un!. rr .. li" Iw~ 
an"dll'r ~ troll /! f,wlor in it" f:nor thai 
lll(" l'rinkd lIwdia '";11)"' ,·l;.ill1, 

l'riu[ I'1 1 IIwdi;'l 11:11 c IlI '('1I ':': '''Oll 
IllaIJIt·mali(·ia rl~. Thr l ',(, c"uu lrd "\f'r~ 
In", I,il "f ei n ublioll. tlul raliio h;L~ 
bil,-d I" ('nl, \Iiale in il" f:ll l'('arr]" I\H I 

maj or t~ 1'1'" of li ste llill;':: I ~ oul·"f-
1' ''111(" li~l< ·rlillg. whi, ·1. itt \:cw Yhrk 
;I\ " nl pf'~ L'i ]}('rn:llt of in·l,ollu' li ,. lcl1-
ill)!: 21 Hlllltil' l {'·,«' t ~·i n - IIl('-hflllj('. ;IIHI 

Applause 

Stfaight th inking 

blr:al Kuhak. f"fltlPr I'll'~i,lclil uf 
\1 H~ ;)w l 110'" I~ ·(' k~ · It' ,1 111f' JIl],cr of 11)(' 
\ '.\); !loan!. l'xpn'~~(,11 tll {'~e I-ic"!' dUI ' 

illf! a tlll k l",fMf' tit .. ;'\AH ill (Illca),!{,; 

1)"II 't 10 .. ~\1II!II,,·d'·il IoJ' r:rt,· l,rc~ 'l1n' 
101, .. ,_ OIH' til(' llllO,lt·, r;Hlio i _~ ,.. Iill h) 
far tlH' II I/'Ill'f '" ilill"rli,iug I'lly: inrt 
murr tla ta IIIII't I", !i_NI to ).!.,· I till' 1'0il1t 
'" .. r Ii' IIII' i.u~l'r. Hall". if :lII)thirrg. 
I,a\!' 1""'11 I"" I"". :--owd} tllf' "a,ie 
ra t(' ~trllf' tll 1'<' awl Inod,·m i/.'· il. The 
!,P"(,Il! ~ lfl1"I IH!' I,. "u',m"I.-.,1 (mol 
Ilc('d~ all imlu.~tn ,.tl1, l, lIith a Il l'\\' 

palt('rn (,f Till!' IIwkinp;. 

I:u ! "r~ ;,re tllinkin g t.i~~cr 1111111 -../' 11 · 
('fl'. :\0\, i, lite t illle for ra. lio to ~ I rl' 

ou l and il" '011 It: I,ig: ~.-Ilil1 g. 11 01 \\' ,,;1 
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multiple adl crti:<in1! ilnprN<~iolll' til' in
dividu:l1 ,..p l li~ l enil1g goe" on in thc 
ki lchell. ],ci lroOltl. worbhol" 

Thl' 1H l n'rti~" r i~ willing to pay for 
"hal Il!" ;:wl". But he lIel",," to he CflU

I il lt ,·d Ih:1I hi- radio I'urcli.:ll'e i~n'l 

a Ililllini,hiu;.: bu~. Uadin ~ Intio lll'- C1Ul 
hdp hy proli<lin;.: lile fa cl" al){\ul oul· 
,,{· lwllle li~If'llinE :11111 HtUllil'le'"et Ii!" 
tCll ing in Iheir al'l.'a,- on the l )a~i,. of 
1",tl:1fi ,le rl.''l-t'n rch. 

Th f'f(' art· ::.;.1)('111.( 1110 rillli" ~et 5 in 
lb(' !Hibl: alld ~0 111 (, 10.000.000 nul io 
fam ili",... ";"l11e ~irnplf' arilhJllf'li f' indi
' ·a lf'-.. Ihal thcr("" much 10 I'e ' a ill for 
':lIli,,· ,.. l'''lcllc~. 

TV dictionary for s ponsors 

Ju;o.t ahollt ('w' ryolle ill afl\,ert i"ing. 
il $ 1·l'111 ~. W'l11t$ 10 know Ih(' flilTcTf'llce 
10" 1\\('(' 11 a g i11110 aIHI a gho;;1. a l1Ii~ 1 

"h,,1 allil a mural. :I Ili."hl'<l11 :Iud a pot. 
Tlll'~e :lrt' Ilonl;> frOll1 Ihe 1.111' 

~lIag.e o f tde\'i~ioll. Hl'<"Cn th :<1'0;\'50 11 

I ,uh li ~hrd a j'oll1pl(,[(, dic tionary of 
:..t'I ,ul 250 TV It· nn,.. cOllll'ill·,1 h r lI er' 
1'('1'1 TnII'. radiu alltl TV dir('dor o f 
I\u ' Carter 1\,]\,('fti ~il1g Agrllc~ ·. K:lusa,. 
CiIY. ,,' ith the help of 27 COIl l'- ull all l ~. 

We II1cllliollCl1 Ihi~ 16-I':I~e Iwoklet, 
all,1 it!' (l\aill1bilil~ 10 ~uh~cl iht'r~. in a 
~I 'O""'()H l'lory. 

By ble~ t (·"unt I'\cry larg" age llc) 
al1ll a ;.: rcat mall~· ml l ional iuherti ~en-

1'11\(' rCilUe'l-tell tile Ilicl iolll1ry. lIlaJl~' in 
IIHallli l),. Xo IOllger "i ll a blond he 
an ) lhillg I,ut " 11 hl in:H nl heael;' eal1~ 
am Ihill ).!. l,lIt the rCC'ci"ers arHI heall-

fUf 1011)"1'", til rf'qlll'~ t hi g )1 aekagc~. 

The;-..' \1\ ~h"ulc\ try a fcdt'rato·.l !,~ ~. 

"'111. \~ I alltl TV arc compelilor~ ... 
I'll t thry C1I 11 lIork togethe r 1HlIlcr one 
l'f"'HI a",H)I'ja lion ",ith ~ I rong I\ ;\\. TV, 
and F\1 rli, i~ion~. each under :o-Irong 
le"ilpr~ llil" "fter trial, if ;-..'A II c:lIIllol 
,..eTlI' :1" a fe(!cmlel! ~Pfvi('e th('ll 111'0 
~t' I"\I·(IIt · a~~"t ia lio ll~ I,' ill han' tn he 
hrol1g hl illl n h.·ing. 

:\AB Illll'l- I rlu lI1"rt· f"r ;b I1l1'llilo-cr· 
,..hil" :111d In ,I" il (,I'r-f) one 1II1I,.. t 
Il·nl i/.i' rita. IIHUH'\ lIill he llL'/·,le,1. Bill 
IIhclI f(''''lI h ~ arc- ~dlif'\I'.ll hr 1'",..1 lIill 
"'''111 Inll' .11,,1 lI'orth el'(,rI' "ClIlly. 

Se lf regu latiun I;; till' .. r c re t of su ... · 
ee!<.~fI11 II1 I ,..i!ll·;;~ "Jwratioll ill Ihe L. ~. 
l'f'r ilap;; Illc hroadc iI"'tilig i1H!u.~lry 

phones worn or cameramen, stage 
m.1nagers. etC. 

What' can' t radio se ll ? 

Whell J aml'S J. Xance. pre~illellt of 
1I 0 tpoini. lolt! dt'lc~ales 10 Ihe ANA 
that r.'ldio can't ~ell high·price appli. 
'1I1ce~. lie Ihink "ha l he really lIletlnl 
\I'M tita l ra,lio ha~n' t ~ hO\l'Il him ret. 

ltadi o i~ an influential medium. 
Cnder the rig:llt a Ul'-piccs il Il:l ~ ,lone 
:1 firsl·ra le job for a wide range o f 
I'ro.lucl ~. Hut il huilt il,. },ig rcputa
lioll 011 $lI1all item~ ,.('Iling. It!' pro· 
graming ha;; fotlol\l'c! "uil. allli a" a 
rCl'uh lots of :lth'er ti o<{' rs like ~ I r. Nanee 
aren' l ~0 1.J. 

Illackstolll', a high.price.1 \"a~hing 
Illachine. i.J ~ohL They wo rk('tl out a 
~u it ahle I'TOl;!ram and an dTocli l'c dcal· 
er Ilem Il igh'price,\ lelevision ~els are 
I;!o ing like hOleake!' with thc aid of ra
,-lio ' lI11-e rl i:o- ing. Diamollll;;, aulo~. re
frigeralor~. in$urance (you name it ) 
hal e 011 many occa~ioll" ha,1 outstarul
lllg ~IICCe~;; I-ifl ra ll io. 

The Irunirll of Jlroof i:o- 011 radio. If 
:'l I T. ;'\:lnce ( illl.lmanr more li ke him ) 
isn"1 ~01, 1. it'~ up ' 0 radio 10 prol'e the 
Jl1('ril o f the 1I1ellill 11l ffIT hi~ 'lTo.lll e l ~. 
It":o- up to B \11. the lIet work~, N \Bsn. 
illllilhe lIa l iona\ stal ion reprl'>-f'II'a t iI'P;; 
10 figure Ollt lI'il)~ ailli meall~ of gel· 
ling ril l' ir good ;;IOfY acro~s. 

If " I T. Xanc,' doe~n't Iouy rad io ('l- lill 
the world',. Ulo~ t polenl per!'u at lc r I. 
it"'I- nOI hL'C:l u~e the l11et lillm ha~f1'1 got 
what il takes. 

,.u<;ht to sci o ul it;; 011'1\ sh 'Hle of blue 
honk an.) takl· n good look a l il!'elf. 
Let's nol wait fo r ~omc amhilious 
group in \Va~ l lil1g I 011 10 hen l hroa,l
ea!'tl'rs 10 it. 

HC5CMCh ill m,lio rUll by t r ipart ile 
hoarrl~ ha~ nol heen 100 ~lleCt!!'-..~ flll. The 
whole subjL'ct Iwe,ls careful ~ I udy by 
top me n :U110Hg ath-cr t i.<e r~ . agencies. 
an,-I hroadc3ster~. 

Badio ha~ Ilroughl forth nell' 'HII-er
l i;; ing fOrln~-indlJdillg t rans it fatli o, 
" lorcca~l illg. p l liHlrl·i~i,.n. t!t (',l lre I('\r
\ i ~iou. (:Ix. Lct':o- g il (' (,,1Ch a fair trial. 

We ca ll th,·,..c sugge~ l ion,. ~traight 

th ink ing . . \Jr. f..:ohak is on the righl 
Iral·k. 

The il1<III~ l ry i~ fo rlunatc 10 gain hi~ 
eXI'criene('d a,iI' ice, 
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ears Or ore 
For lOut Of 4 

A check of \rSAX non-network accounts for January, ID50, showcd that 2 i ~( of these 
nd\'(!!' ti sers wCl'e lI sing' ,,"SAX in 1910. Dlue chip business, this 2i ~i: of Olll' lis t accounted 
for 39 ~1. of our lolal billings. 

Advertisers who dellland results renew their ""SAX schedu les year aftcl' year Lccausc 
t hey consisten tly get a greater return on each ad\'crti sing dollnl" invested in Big Aggie Land. 

A IIIa jor lIIod'/"f, Big Aggie Land embraces ) l innesotn. the Dakotas, Xebraska and lown ; 
t he world's r ichest ngricuitural nl'ea ... selTed ollly by WSAX. 

In 19·18. folks in Uig ,\ gg ie Land enjo~' ed a bU~' illg income of SI,5 .l i,025,OOO.OO-greater 

than Los Angeles. Philadelph ia. or Wash ington, D.C. Retail sa les in lli g AJ!gie I.and tot al 
S 3,39 i. ·IGI .OOO.OO-~rea t er than San Frandsco. Vl'h"o it or St. Lo uis.* 

Com'cr t your SALES POTENTIA L into 
SALES RESULTS. Ask your Katz man 
to show you how WNAX can produce good 
will, increase sales of rO ll r product or sen'
icc. 

' ("o ,nIJJIt',! rr o ,,, 19~9 ":r.Io ·~ )atlil!;' ",,"n! sun' . )' 
of Hu )' h ' li" ) 'OW<'T. 
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