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THEY PICKED WOR-TV
FOR ONE GOOD
REASON-SALES

N. W. Ayer is using WOR-TV to advertise Dole
Hawaiian Pineapple to consumers throughout the
New York market area.

The Dole display in“Sally Smart’s Kitchen” creates
more than a quarter of a million sales impressions
every week. Also, Dole products are featured in
cooking schools which the show’s producer conducts
throughout New York and its suburbs.

WOR-TV’s effective technique—combining TV’s
selling impact with consumer-level merchandising—

gets sales results in America’s top market!

CHANNEL 9

MEANS

NEW YORK




How do you get them to look and listen

in Virginia’s greatest market?

They look via WTVR, Richmond's only television station.
They look so enthusiastically that

although WTVR must work alone in stimulating set sales,
already there are over 145,000 television

sets in the WTVR area.

They listen via WMBG (AM) and WCOD (FM)
And they've been listening to WMBG first since 1926.

These constitute Havens & Martin Stations,
the only complete broadcasting institution in Richmond,
the NBC outlets (both sight and sound) for this huge market.

These First Stations of Virginia stop sales problems
in the Old Dominion. Try them and see.

Havens and Martin Stations, Richmond 20, Va.
WTVR—Represented Nationally by Blair TV, Inc.
WMBG—Represented Nationally by The Bolling Company




COLUMBUS THRILLS TO THE GREATEST
TV SHOWS IN CENTRAL OHIO—LOCALLY
PRODUCED ON WTVN, CHANNEL 6
THE BIGGEST, MOST MODERN
TELEVISION CENTER IN THE MIDWEST!

GUEST BOOK . . . the musical inter-
view show that dares to be different . . .

All ot Central Ohio raves about NITA’S ’
starring Nita Hutch.

Hundreds of housewives each day attend
PAT’'S OPEN HOUSE in the large, air
conditioned WTVN studios.

PROSPECTOR BILL entertains many

youngsters each day at his chuck

wagon. He has over 25,000 “prospec- The Renie Riano show
tors”’ in his club. It’s a Columbus —comedy, plus helpful
must! kitchen hints on cook- '

ing by a master of the
culinary art.

New York Office—Hotel Barclay, 111 E. 48th St.—Home Office—500 Security Bldg., Toledo, Ohio
National Repr tatives : WIKK —H-R Co. WICU-TV, WTVN-TY, WTOD —Headley-Reed Co. ERIE DISPATCH —Reynolds-Fitzgerald, Inc.
WHOO —Avery-Knodel, Inc. ~ WMAC-TY, Massillon, Ohio (Massilion, Akron, Canton)—now under construction

Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and February by Broabpcastine Puprications, Inc,, 870 Natlonal Press

Building, Washington 4, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3,




AM-FM-TV y
_-~ Wilmington, Delaware :
-~ TOPS

all stations in this

richest market.

Let it sell your !
product effectively,
economically.
- Z " : f
= Write for information. !
Represented by A h
ROBERT MEEKER ASSOCIATES .?
New York Chicago Los Angeles San Francisco
'Fig;;res released August 1952
by U.S. Dept. of Commerce.
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CLOSED CIRCUIT

IWITH RETURN of President-elect Eisen-
| "hower to home shores this week, stepped.up
i lactivity on appointments to upcoming vacan-
cies on FCC is anticipated. Best guess remains
Hyde for elevation to Chairmanship. On Com-
missionerships to fill expected Merrill (two-
year term) vacancy and Walker (seven-year
term) expiration in June 1953, feeling is that
one former member of Congress and one “prac-
tical” broadcaster will be named.

COUNT OUT Rep. Harris Ellsworth (R.
Ore.) as candidate for one of upcoming vacan-
cies on FCC. He reports from his Roseburg,
Ore., home that, whereas he had been interested
| few years ago, he now wants to serve out his
‘new two-year term. Part-owner of KRNR
| Roseburg and also newspaper publisher, he
| will move to important Rules Committee this
session, leaving Interstate & Foreign Com-
merce Committee where he was mainstay on
| broadcasting matters.

'ATTY. GEN. James P. McGranery’s terse
comment on anti-trust suit against 20 elec-
tronics corporations: “No comment.” Evidence
'still before grand jury sitting in New York.
View of one highly-placed official in Justice
Dept.’s Anti-Trust Div. is that proceed-
tings will drag on before jury indicts firms
or rejects evidence. Attorney General-desig-
‘nate Brownell, however, has already stated he
intends to review all pending anti-trust cases
,upon assuming office Jan. 20.

[,PLANS to establish General Telecasting Sys-
‘tem film network program service for TV sta-
tions are not dead but held in abeyance for
present, pending resolution of more pressing
problems of parent company, General Tele-
radio.

IS FCC Commissioner, Eugene H. Merrill (D.
cof Utah) angling for post of Telecommunica-
‘tions Advisor to President, now held by Hara-
I'den Pratt, former president of IRE? Reports
Iwere current last week that he’s interested in
!Ethis assignment under Eisenhower and that he

lhas Gen. Lucius Clay, one of Ike’s top advisors,

!pitching for him. Mr. Merrill served. under
|\Gen. Clay as communications coordinator when
|‘former was High Commissioner in German
| Occupied Zone.

| STATION Representatives Assn. warning

_members to “watch out for advertising agency
| that puts out feelers to bribe commercial man-
|agers and sales managers of radio stations on
{ per inquiry deal.” Unless such unethical prac-
[ ‘tices are brought to quick halt, SRA declares,
| "“we will all go to hell in a handbasket.”

'"EFFORTS to have all four applicants for Ch.
%8  assignment in Portland, Ore., merge in
linterest of getting immediate grant evaporated
Hast week. Project would have given each one-
Ifourth interest, but it couldn’t be sold so
Ithey’re all going their own way in four-way
Ibattle. Applicants are Westinghouse (KEX);
[North Pacific Television Inc. (Gordon Orput,
| President, Mrs. A. Scott Bullitt, Exec. Vice

(Continued on page 6)
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NEW YORK FIRST
ORIGINATION POINT

NEW YORK easily outdistances all other cities
as point of origination for television network
program transmission, according to weekly
Ross Report out today (Monday).

Report shows four major TV networks will
transmit 139 hours of programming, live and
film, from New York during week of Dec. 14-20,
and from Los Angeles, 17% hours; Chicago,
83 hours;  Washington, 634 hours; Philadel-
phia,, 434 hours, and Pittsburgh, % hour.

CBS-TV according to report, will send total
of 67% hours of programming to affiliates
this week to lead all networks. NBC will
transmit 66% hours; DuMont, 85% hours and
ABC, 22 hours.

TWO MORE TV PROGRAMS
EXCEED 10 MILLION HOMES

TWO more programs have reached more than
10 million TV homes, making three in all,
according to American Research Bureau. No-
vember figures of ARB show Comedy Hour
(NBC-TV) and Godfrey and Friends (CBS-
TV) passed mark which had been reached only
once before—by I Love Lucy (CBS-TV). Last-
named show went to 10 million mark in April.

James W. Seiler, ARB director, said Nov. 9
Comedy Hour starring Bob Hope was seen on
10,170,000 sets and second 30-minute segment
of Godfrey and Friends Nov. 12 went to 10,-
030,000 TV sets. ARB said Nov. 9 Comedy
Hour reached 32,544,000 viewers and Godfrey
segment attracted 29,087,000 persons.

Debut of Ford Foundation Omnibus program
on CBS-TV Nov. 9 in 20 markets drew 3,780,-
000 viewers with average ARB rating of 10.6
for full 90 minutes. In first hour audience was
almost constant at 11.3 but dropped to 9.3 in
last half-hour. Available coverage was about
56% of TV homes in nation, with 1,260,000
sets tuned to 4:30-6 p.m. telecast.

ECAC FAVORS RESTRICTED
FOOTBALL ON TV

EASTERN Collegiate Athletic Assn. voted 48
to 2 Friday for continued restrictions on na-
tional football television next year.

Francis Murray, U. of Pennsylvania, and
Douglas Greene, Drexel Tech., were listed as
dissenters. E.C.A.C. also voted down Mr. Mur-
ray’s proposal that Dept. of Justice be asked
to rule on legality of any limited television
plan (see story, page 23).

WRS EXECUTIVES CITED

TWO veteran executives of Westinghouse
Radio Stations Inc. received long - service
awards Friday during managers meeting at
Washington headquarters (picture on page 27).
Arthur C. Goodnow, headquarters engineering,
received 20-year WRS service pin. George E.
Hagerty, assistant engineer-manager, received
15-year pin.

ROANOKE TV LINK

MICROWAVE link connecting Roanoke, Va.,
with nationwide TV network facilities opened
Friday, AT&T announced, making TV network
service available to 112 stations in 69 U. S.
cities. First Roanoke TV station, WSLS-TV,
began operations Dec. 1. WROV-TV expected
to go on air in January.
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BUSINESS BRIEFLY

SCOTT PARTICIPATES @ Scott Paper Co.
signs for participation in sponsorship of Ford
Foundation’s Omnibus on CBS-TV, Sun.,
4:30-6 p.m. Program now sold out, with five
sponsors. Scott participation starts Dee. 21.
Agency: J. Walter Thompson Co., N. Y.

FLORIDA CITRUS DRIVE @ Florida Citrus
Commission, through J. Walter Thompson Co.,
New York, planning spot radio campaign
using minutes and/or 20-second announce-
ments starting on varied dates from Jan. 1 to
Jan. 8 in number of scattered markets. Five
announcements weekly for 20 weeks will be
placed on some stations and two announce-
ments weekly for five weeks on others.

FLOTILL TO MOVE @ Flotill Products
Tasti-Diet, N. Y., spot advertiser, is expected
to move its account from Ruthrauff & Ryan,
N. Y., to Geyer Adv., N. Y.

TRAVEL SHOW @ Fram Corp., Providence,
sponsoring Vacationland Awmerica, 15-minute
weekly travel program starring John Cameron
Swayze and his family, over NBC-TV, starting
in late Feb. 1953. Time period not set. Agency:
Van Sant, Dugdale, of Baltimore.

FITCH AGENCY @ Grove Labs., St. Louis,
expected officially to appoint Harry B. Cohen
Adv., New York, as its advertising agency for
Fitch shampoo. Latter account has been han-
dled by Gardner Adv., St. Louis.

DANCE CAMPAIGN @ Dale Dance Studios,
national chain, planning local radio program
schedule in Baltimore, Washington, New York
and San Francisco, and in New Jersey, start-
ing early in January. Firm will use 10 to 15-
minute programs for 26 weeks. Agency: Wil-
liam Warren, Jackson & Delaney, New York.

ALLEN SERIES @ Sportscaster Mel Allen
preparing series of 39 five-minute radio pro-
grams of sports anecdotes for recruiting serv-
ice of U. S. Marine Corps. They are to be
broadcast on 2,000 stations, starting in early
1953.

MUSICAL TRADEMARK @ Phil Davis Mu-
sical Enterprises Inc., N. Y., commissioned by
Leonard M. Sive & Assoc. to originate musical
trademark for new 1953 Chevrolet.

CONSIDER CAMPAIGN @ Bob Richards
Nursery, Div. of Owen Nursery, Bloomington,
I1l., considering use of broadcast media after
first of year. Schedules being worked on now
at C. Wendel Muench, Chicago. Mr. Muench
is account executive.

KKTV (TV) JOINS CBS-TV

KKTV (TV) Colorado Springs joins CBS-TV
as primary supplementary non-interconnected
affiliate, effective immediately, Herbert V.
Akerberg, CBS-TV vice president in charge of
station relations, announced Friday. Operat-
ing on Ch. 11, station is owned and operated
by TV Colorado Inc. James Russell is presi-
dent,

for more AT DEADLINE turn page '
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KHQ-TV STARTS TESTS
IN SPOKANE WITH 100 KW

KHQ-TV Spokane, Wash., reported it started
airing test patterns last Monday at 2 p.m.
(PST) with full power of 100 kw. Report was
made by Dick Dunning, KHQ-AM-TV presi-
dent and general manager.

KHQ-TV expects to go on air with com-
mercial programs next month, operating on
vhf Ch. 6 (80-86 me). It will affiliate with
NBC-TV and ABC-TV (story page 73).

Due on air Dec. 25 in Spokane is KXLY-
TV on Ch..4 as CBS-TV affiliate that city.
KXLY-TV is half-owned by Harry L. (Bing)
Crosby and by KXLY, of which E. B. Craney
is principal stockholder.

REFUSE TO DISMISS
TWA PETITION

NBC, CBS and ABC were thwarted last week
in attempt to have dismissed Television Writers
of America’s petition for certification as bar-
gaining agent for Hollywood writers on net-
work shows.

NLRB Field Examiner Norman Greer ruled
this motion must be acted upon by National
Labor Relations Board as whole. He continued
with hearing in which Screen Writers Guild
and Authors League of America have inter-
vened. SWG and ALA, too, had their move
for dismissal referred to full NLRB.

Attorneys argued that contract already ex-
ists between networks and TV Writers and is
bar to TWA petition. They further contended
that new union is not representative of crafts-
men it seeks to represent.

Desilu Productions Inc., producers of CBS-
TV’s I Love Lucy, respondent to another TWA
filing, sought dismissal on grounds that writ-
ers of that program are not employes but
independent contractors. Hearing which began
Thursday was expected to continue well into
this week.

DRUG STORE AGENCY

NEA Advertising Agency, Drug Store Adv.
Assoc., has been formed by Prof. S. B. Jefferies,
chairman of Pharmaceutical Business Admin-
istration Dept. of L. I. U. Brooklyn College of
Pharmacy and Hilton Soba, management con-
sultant, to handle Pharmaceutical Council of
New York. Latter is representative for 4,000
independent retail pharmacies in New York.

Agency plans to use radio and television
and other media.

Prof. Jefferies is former director of video
trade promotion for National Assn. of Retail
Druggists’ television show, Cavalcade of Stars,
which starred Jackie Gleason.

KLZ REPLY TO
WOLFBERG MOTION

OPPOSITION to proposal of Denver Televi-
sion (Wolfberg Theatres) to reopen record in
hard-fought Ch. 7 proceeding, in order to cor-
rect record, filed with FCC Friday by Aladdin
Radio & Television Ine. (KLZ). Contention
made that correction of record proposed by

Denver TV is “untimely” (see early story,
page 74).
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There’s talk that somebody may sue the
National Collegiate Athletic Assn. in
an effort to break up its monopolistic
restrictions on telecasting football
games. With or without legal action,
the explosive question is expected to
dominate the NCAA’s annual conven-
tion, just three weeks away. Page 23.

Crosley Broadcasting Corp. is buying
WLTV (TV) Atlanta for $1.5 million.
The syndicate of 25 businessmen who
are selling the station bought it for
$525,000 in March 1951, but probably
have about $1,250,000 tied up in the
property. Page 23.

Two rival newspapers owning rival radio
stations join to apply for Miami TV.
The unique part of this consolidation
is that a third party would hold the
balance of power. Page 25.

The third party in the Miami TV con-
solidation is Niles Trammell, who re-
signs as NBC board chairman after
almost 80 years’ service in RCA and
NBC. He'll continue as consultant to
both companies. General Sarnoff will
return to the NBC chairmanship, at
least temporarily. Page 25.

In the past two years, a majority of U.S.
radio stations have increased their
circulation. The 1952 Nielsen Coverage
Reports show that small and medium
radio outlets have fared better than
big ones. Page 26.

How big is TV and how big a punch does
it deliver? NARTB President Fellows
is directed by the association’s tele-
vision board to recommend a research
project to measure TV circulation and
to outline a plan for TV sales promo-
tion. Page 27. .

Three Crosley stations in Cincinnati,
Dayton and Columbus are granted
change to new frequencies and higher
power. The FCC originally raised a
question as to overlap of the three sta-
tions. The decision may ease the sailing
for others in somewhat the same boat.
Page 69.

FCC dashes hope for quick decision on
the ABC-United Paramount merger,
orders oral argument for Jan. 5.
Page 69.

Seven TV C.P.’s are granted by the FCC,
including one for a commercial uhf sta-
tion in Los Angeles, where seven vhf
outlets are already in operation.
Page 71.

AFTRA is on the verge of reaching
agreement on new radio and television
contracts with the networks. Page 76.

Upcoming

Dec. 27-29: American Marketing Assa.
conferences, Palmer House, Chicago.

Jan. 3: 83d Congress convznes, Washing-
ton, D. C.

Jan. 5-10: National Collegiate Athletic
Assn. annual meeting, Mayflower
Hotel, Washington, D. C.

{Other Upcomings, page 38)

Closed Circuit

(Continued from page 5)

Pres., 64.46% owner of KING-AM-TV Seat-
tle) ; Portland Television Inc. (Ralph E. Wil-
liams Jr., president), and Cascade Television
Co. (George C. Sheahan, president, David Me-
Kay, vice president, owner of KOLO Reno,

"KORK Las Vegas and minority owner KGYW,

Vallejo, Calif.)

THAT new radio project, Hometown, USA an-|

~ nounced by American Legion touched off minor’

controversy in Defense Dept Legion said
series would work both ways——with service- |
men overseas and families in U. S. recording
messages for reciprocal use. Armed Forces
Radio Networks don’t have adequate facilities,
however, to play recordings abroad, though
Army Dept. is working on that goal. One of
guiding hands behind morale project is Col.
Ed Kirby, Army radio-TV chief.

GORDON OLIVE, 54, director of engineering
for Canadian Broadcasting Corp., understood
resigning next spring to devote his time to
farming. W. G. Richardson, assistant chief
engineer, will succeed Mr. Olive.

THREE TV APPLICATIONS
FILED FRIDAY

THREE requests for new television stations,
plus one request to modify license and another
to modify CP, filed w1th FCC late Friday.
They are:

NEW APPLICATIONS

‘Alexandria, La.—Barnet Brezner, uhf Ch. 62
(758-764 mc); ERP 21 kw visual, 11.43 kw
aural; antenna height above average terrain
644 ft., above ground 620 ft. Estimated con-
struction cost $178,584, first year operating

" cost $137,540, revenue $180,000. Barnet Brez-

ner, sole owner of applicant, is general con-
tractor in Alexandria and also owns 50% of
Red River Construction Co. (general contract-
ing), Shreveport, La. City priority status:
Gr. A-2, No. 131.

Montpelier, Vt.—Colonial Television Inc., vhf
Ch. 3 (60-66 mc); ERP 6.76 kw visual, 3.18
kw aural; antenna height above average ter-
rain 817 ft., above ground 449 ft. Estimated
construction cost $113,150, first year operating
cost $150,000, revenue $150,000. Principals in-
clude President and Treasurer George Agel, |
Burlington, Vt., attorney, and Clerk Shirley !
Agel, no business interests, who own 50% of
stock jointly, and Viee President Frank Wool, |
general contractor and roofer, who owns 50% |
of stock, City priority status: Gr. A-2, No. 604.

Honolulu, T. H—Territorial Telecasters, vhf |
Ch. 13 (210-216 mec); ERP 12.13 kw visual,|
7.12 kw aural; antenna height above average|
terrain 793 ft., above ground 437 ft. Esti-|
mated construction cost $158,400, first year‘
operating cost $120,000, revenue $150,000. Prin- |
cipals include President Christmas Early|

(12.5%), actress and employe of KHON Hono-|

lulu; Vice President William B. Murphy, em-
ploye of KPOA Honolulu from 1951 to Novem-
ber 1952; Ada (Mrs. E. L.) Cragen (41.7%),
war surplus equipment business owner and
wholesale hardware, Honolulu; Jerry J. Neville
(33.3%), owner of Press Dispatch (trans-
oceanic radio communications) and owner of
Hawaiian Hills Communications (radio tele-
phone service), both in Honolulu, and Frank
W. Fitch Jr. (12.5%), electronics consulting

(Continued on page 106)

for more AT DEADLINE see page 106 .
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Mr Thaddeus Kelly
McCann-Erickson Inc.

New York City

Dere Ted:

Santy C'laus will be comin’ reel soon and
I'm sure lookin’ fer somethin’ good in my
stockin’. Ov course, evryday in th’ yere
these fellers here at WCHS kind of fill a
stockin’ with thousands of lisseners to th’
stashun. As a mattur of fack, them advur-
tisurs here on WCHS gets more W. Va. lis-
seners then on any othur stashun in th’ state
which is a purty good deel fer any time of
th’ yere. Pleeze say hullo to Mr. Mac and
Mr. Erickson fer me and I hope you hev a
very merry Christmas.

Yrs,

CBS
5,000 watts
580 KC

Charleston. W. Va.

Represented by Branham

Page 8 ©®

December 15, 1952

THE NEWSWEEKLY OF RADIO AND TELEVISION
Published Weekly by Broadcasting Publications, Inc.
Executive, Editorial, Advertising and Circulation Offices:

870 National Press Bldg.

Washington 4, D. C. Telephone ME 8-1022
IN: THIS BROADCASTING
Agency Beab ... . ..uui e ey s e bt T 14
ATFCASLRTS . o cun s covii & s s iat s e e S 62
Allied ATES ... ... e 66
EGITOrial ... cous:crii:-trs sl e RE L R 56
FCC' Actions: .. .......cces.ssis i oS 98
FCC Roundup . ...........ciiiuniiunmanaannnannn 103
Feature of Week ............ ... ... cciieearenn- 18
Film Report ....:cci:.eusssnen e 85
Front Office ......... ... .. ... iiiiiiiinnnnnnaninnn 38
New BUSINESS .. .......couuuiiiiiiiniiiinienannnnnn 12
On Al Accountls .....:ii:i.ovsarnsnar e R 14
Open MIKe .....coonicmim s oo s s artr S 92
Our Respects t0 . ... ... ... .. .. . ... ......... ..., 56
Programs, Promotion, Premiums .............,.. 96
Telestatus ... ..uow ., cuice o 80
Strictly Business ..................cciiiiiiiaaaiis 18
UPCOMING .. ... ittt 38

TELECASTING Starts on page 67

-WASHINGTON HEADQUARTERS,

SOL TAISHOFF, Editor and Publisher

EDITORIAL: ART KING, Managing Editor; EDWIN H.
JAMES, Senior Editor; J. Frank Beatty, Earl B.
Abrams, Associate Editors; Fred Fitzgerald, Assistant
Managing Editor; Dave Berlyn, Assignment Editor;
Lawrence Christopher, Technical Editor. STAFF:
Harold Hopkins, John H. Kearney, Patricia Kielty,
John Osbon, Keith Trantow. EDITORIAL ASSIST=-
ANTS: Evelyn Boore, Kathryn Ann Fisher, Blanche
%\'I.hSeward; Gladys L. Hall, Secretary to the Pub-
isher.

BUSINESS: MAURY LONG, Business Manager; Win-
field R. Levi, Sales Manager; George L. Dant, Adv.
Production Manager; Harry Stevens, Classified Ad-
vertising Manager; Eleanor Schadi, Joan Sheehan,
Betty DeVol; B. T. Taishoff, Treasurer; Irving C.
Miller, Auditor and Office Manager; Eunice Weston,
Assistant Auditor.

ART AND LAYOUT: Duane McKenna.

CIRCULATION AND READERS’ SERVICE: JOHN P.
COSGROVE. Manager; Elwood M. Slee, Sheila .
Byrne, Betty Jacobs.

NEW:XQRICRUREAU 488 Madison Ave. Zone 22,

Plaza 5-8355. EDITORIAL: Rufus Crater, New
York Editor; Florence Small, Agency Editor; Rocco
Famighetti, Dorothy Munster, Liz Thackston.
Bruce Robertson, Senior Associate Editor.

ADVERTISING: S. J. PAUL, Advertising Director;
Eleanor R. Manning, Assistant to Advertising Di~
rector; Kenneth Cowan, Advertising Representative.

el il bl 360 N. Michigan Ave., Zone 1,
CEntral 6-4115; William H. Shaw, Midwest Advertis-
ing Representative; Jane Pinkerton, News Editor.

I CDTISEXYN  Taft Building, Hollywood

and Vine, Zone 28, HEmpstead 8181; David Glick=
man, West Coast Manager; Marjorie Ann Thomas.
TORONTO: 417 Harbour Commission, EMpire 4-0775
James Montagnes.

SUBSCRIPTION INFORMATION

Annual subscription for 52 weekly issues: $7.00.

Annual subscription including BROADCASTING Year-
book (53rd issue): $9.00, or TELECASTING Yearbook
(54th issve): $9.00.

Annual subseription to BROADCASTING @ TELECAST-
ING, including 54 issues: $11.00,

Add $1.00 per year for Canadian and foreign post-
age. Regular issue: 35¢ per copy: 53rd and 54th issves:
$5.00 per copy. .

ADDRESS CHANGE: Please send requests to
Circulation Dept., BROADCASTING s TELECASTING,
National Press Bldg., Washington 4, D. C. Give
both old and new addresses, including postal zone
numbers. Post Office will not forward issues.

BROADCASTING * Magazine was founded in 1931 by
Broadcasting Publications Inc., using the title:
BROADCASTING *—The News Magazine of the Fifth
Estate. Broadcast Advertising®* was acquired in 1932
and Broadcast Reporter in 1933.

*Reg. U. S. Patent Office
Copyright 1952 by Broadcasting Publications, Inc.

BROADCASTING ® Telecasting




'BROADCASTING ®

SOME of our best friends are surveys.
Surveys are handy things. After you make
one you can always throw it away if it
doesn’t show your station in a favorable
light. We just had one made and have no
intention of throwing it away. That should
give you a clue.

If you can bear to wait just a minute,
here are a couple of old Texas stories which
might be considered appropriate:

“That guy just slipped a card from the
bottom of the deck!” said a naive visitor to
another watcher of a poker game. The lat-
ter, a weather-beaten old cowman, answered
equably, “His dedl, wasn’t it?”

This is about another poker game. The
dealer unexpectedly pulled his gun, leveled it
at a fellow player, and ominously remarked,
“This game’s crooked. You're playing a dif-
ferent hand than the one I dedlt you.”

* % %

About this survey: It was conducted at
Amarillo’s 1952 Tri-State Fair by Market
Research of Cleveland. One thousand farm-

710 KC 10,000 WATTS

Telecasting
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MEASURE FOR MEASURE
or How to Win at Poker
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ers were interviewed. Results were tabulated
by counties and preferences. Of our 38 BMB
counties in Texas (50% or better), KGNC
was the undisputed first choice as a farm
station in 33, tied in one, second in the
other four. Of the 53 BMB Texas counties
in which KGNC shows a BMB of any kind,
we were first choice in 41 (3 ties), second
in 6, third in 3.

Well, it’s true that we were the dealer.
But the players didn’t know it. Neither in-
terviewers nor interviewees knew who spon-
sored the survey. And if you want to cut the
deck, our national reps will show you a copy.

KGNC - TV is now under construc-
tion, with a mid-March target date.

NBC AFFILIATE

REPRESENTED NATIONALLY BY THE O. L. TAYLOR COMPANY
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© our many
friends in radio, and
to all who may chance
to read this, our sincere
and warm good wishes

for a joyous holiday season.

REPRESENTED NATIONALLY BY

EDWARD PETRY & CO., i

CHICAGO * LOS ANGELES * DETROIT
ST. LOUIS » SAN FRANCISCO * DALLAS

SPOT RADIO LIST

WSB Atlanta NBC
WBAL Baltimore NBC
WEAA* {Dallus } NBC
Ft. Worth ABC
KOA Denver NBC
KSO Des Moines ABC
KARM Fresno ABC
KPRC* Houston NBC
KFOR Lincoln ABC
KARK Little Rock NBC
KECA Los Angeles ABC
KSTP {Minneapolis} NBC
St. Paul
WSM Nashville NBC
WSMB New Orleans ABC
WIZ New York ABC
WTAR Norfolk NBC
KOIL Omaha ABC
wIP Philadelphia MBS
KPHO Phoenix ABC
KGW Portland, Ore. NBC
WRNL Richmond ABC
WOAI* San Antonio NBC
KGO San Francisco ABC
KOMO Seattle NBC
KTBS Shreveport NBC
KGA Spokane ABC
WMAS Springfield CBS
KVOO Tulsa NBC
KFH Wichita CBS
*Also represented as key
stations of the
TEXAS QUALITY NETWORK

x

*

x

R ™~
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V TIME FOODS, Chicago, is using radio jingles and TV kid shows

with contests to open new distribution areas nationally for its TV
Time Popcorn. New product has been introduced successfully in some
90 markets. Agency: M. M. Fisher & Assoc., Chicago.

J. HENRY HELSER & Co., Portland, Ore., expands sponsorship of
London Calling to include KPOJ Portland, KSLM Salem, KITO San
Bernardino, Calif., and KNEW Spokane. The 15-minute program will be
broadcast for 10 weeks on each station.

A’etwot;é oo o

AMERICAN MACHINE & FOUNDRY Co., N. Y., to sponsor segment of
Ford Foundation’s Omnbius on CBS-TV, Sun. 4:30-6 p.m. effective Dec.
21. Firm is fourth advertiser to sign for sponsorship of program. Agency:
Fletcher D. Richards, N. Y.

CENTRAL CALIFORNIA ARTICHOKE GROWERS Assn., Salinas,
Calif., will sponsor Junior Rose Bowl Game on 23 CPRN stations, 1:15-
4:30 p.m. PST Sat., Dec. 13. Agency: John Cohan Adv., Salinas.

PRUDENTIAL INSURANCE Co., L. A., renews Virgil Pinkley on 60
ABC radio Pacific & Mountain stations, 5:15-5:30 p.m. PST, Mon.-Fri.,
for 52 weeks from Dec. 29. Agency: Calkins & Holden, Carlock, Me-
Clinton & Smith Inec., L. A.

FORD MOTOR Co. reportedly set to sponsor five-minute newscasts by
Robert Trout on CBS Radio five times weekly, Mon.-Fri., 10:30-35 p.m.
EST, starting in January. Agency: J. Walter Thompson Co., N. Y. ‘

EDWARDS FOOD Co., S. F. (supplier for Safeway stores), starts Art ||
Baker and the News on 14 NBC Western radio stations, Mon. through
Fri., 4:55-5 p.m. PST, for 13 weeks. Agency: M. E. Harlan Ady., S. F.

MERCURY TELEVISION & RADIO Corp., L. A., starts Chet Huntley’s |
news commentaries on 30 ABC Pacific & Mountain radio stations, five |
times weekly, 5:30-5:45 p.m. PST, for 52 weeks from Jan. 1. Agency: |
Edwards Agency, L. A.

REGAL AMBER BREWING Co., S. F., renewed Tom Hanlon’s Press Boz |
on 12 CBS California radio stations, Sat., 5:30-5:45 p.m. PST, for 13
weeks from Dec. 6. Agency: Abbott Kimball Co., S. F.

FRAM Corp., Providence, R. I, |
plans early spring sponsorship of
new 15-minute series titled Vaca-
tionland America, on NBC-TV.
Series will star John Cameron |
Swayze and his family. Agency:
VanSant, Dugdale & Co., Baltimore.

FAITH FOR TODAY (formerly
called Voice of Prophecy) has re-
newed its half-hour title series on
ABC-TV, Sun., 12:30-1 p.m. EST, ||
effective Jan. 4, for 52 weeks. ;
Ageney: Rockhill Co., N. Y.

STANLEY HOME PRODUCTS
Inc., Westfield, Mass., sponsoring

Boys Town choir of 50 voices for
fifth straight year in program of

Page 12 ® December 15, 1952

Kansas Farmers are
Doing a Lot of Building

In every direction, you’ll see the re-
sults of another year of bumper crops.
Kansas farmers are building, remodel-
ing, buying new equipment, home
appliances.

You can sell this statewide army of
farm families as a unit with WIBW.
These families themselves say so. For
the 16th consecutive year they report
that WIBW is the station they listen to
most—day in and day out.

Right there is the reason that WIBW
gets such consistently fast results. You
sell more goods when your message
reaches more buyers.

Let us prove it by increasing sales for
your product.

A =
a —
Serving aud Sellisg

"THE MAGIC CIRCLE”
Rep.: Capper Publications, lac. « BEN LUDY, Gen. Mr.‘wllw.' ICKH TorEKa,

KAMSAS

RADIO

Christmas carols and Christmas |
music over ABC radio, Dee. 21, 5-
5:30 p.m. EST. Agency: Charles
W. Hoyt Co., N. Y.

MUTUAL BENEFIT HEALTH &
ACCIDENT Assn., Omaha, renews
On the Line With Bob Considine on
NBC-AM-TV for 52 weeks. Radio
show, Sun., 2:30-2:45 p.m., becomes
effective Jan. 19; TV renewal for
Tues., 9:45 p.m. on 20 stations,
begins Jan. 27. Agency: Bozell &
Jacobs, Omaha.

BENDIX HOME APPLIANCES,
South Bend, Ind., sponsoring 13
five-minute participations in NBC-
TV’s Today Feb. 23-April 3.
Agency: Earl Ludgin & Co., Chi-
cago.

-ﬁgency -ﬂppointmmu °

SOLAR LIGHT Mfg. Co., Chicago,
appoints Bozell & Jacobs Inec., same
city. Account executive is HAROLD
KAPLAN.

MINNEAPOLIS BREWING Co.,
Minneapolis, appoints Bruce B.
Brewer & Co., same city.

-4 (Continued on page 64)
BROADCASTING ® Telecasting




>

&

ENGINEERING
makes the difference

The best manufacturing processes in the world can’t create a
quality product without sound, advanced engineering — whether
you're building monuments or broadcast transmitters. The Collins
300] transmitter has engineered features that give you superior
performance, minimum operating and maintenance costs and
maximum dependability.

Enclosed in the full-size, two-tone grey cabinet of this 250
watt transmitter are other engineering accomplishments that have
established Collins as the leader in broadcast equipment quality.
Tuning and operating controls are conveniently located on the
front. Blower cooled tubes, oversized components and all termi-
nals are quickly accessible from the rear. All tubes are visible at
a glance. _

Collins consistency in engineering excellence is your guaran-
tee of dependability and premium performance in the complete
line of broadcast and speech equipment. Write today for com-
plete details and descriptive literature.

I

Collins 300] 250 watt . ; 5 " . -
Broadcast Transmitter For quality in broadcasting equipment, it's ... =—]/——
e |
COLLINS RADIO COMPANY, Cedar Rapids, lowa
": 11 W. 42nd St. 1930 Hi-Line Drive 2700 W. Olive Ave. Dogwood Road, Fountain City
NEW YORK 36 DALLAS 2 BURBANK KNOXVILLE
BROADCASTING ® Telecasting December 15, 1952 © Page 13
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 TWO TOP
~ CBS RADIO STATIONS

- TWO BIG
'SOUIHWEST MARKETS

ONE LOW

Sales-winning radio schedules for
the Great Southwest just naturally
include this pair of top-producing
CBS Radio Stations. Results prove
this! Write, wire or phone our
representatives now for availabilities

and rates!

National Representatives

JOHN BLAIR & €O.

COMBINATION RATE

Page 14 ©
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FREMONT J. KNITTLE, vice president of Market Research Corp.,
N. Y., to Robert W. Orr & Assoc., same. city, as vice president in

charge of marketing and research.

MARTIN T. KANE Jr. to media department, Hewitt, Ogilvy, Benson &
Mather Inc., N. Y., as radio-TV timebuyer.

Mr. Kane executive.

Following agency per-

RICHARD W. LIPPMAN, Ed Shapiro Inc., Phila., to
Lavenson Bureau of Adv.,

same city, as account

NEAL D. IVEY Jr., Neal D. Ivey Co., Phila., has formed own agency.

LUCREZIA KEMPER, manager, Albert Frank-Guenther Law Inc, S. F.,

elected vice presidency of agency.
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HE wearability of Schwim-

mer & Scott commercials has

saved a number of clients a
lot of money. Some radio trick
lines, created as long ago as 10
years, are still in use.

A few film commercials shot in
1948 are still aired oceasionally.
That shooting was the TV debut
of Bob Knapp, radio-television di-
rector of the Chicago agency. He
worked on location with a camera
crew for 28 straight hours.

The pace has
slackened a bit now,
but S & S continues
as a Chicago leader
in the broadecast
business, handling
some 30 such ac-
counts. Mr. Knapp
is creative director
on allradio-TV
business, supervis-
ing a department of
10 persons whose
functions are divided
between writing and
production.

He has been with
the agency since
1939, when he was
hired as a writer af-
ter submitting “cold”
a successful sales
pitch by letter.

Bob Knapp was born in Bloom-
ington, Ill. He lived later in Loui-
siana, where his father, who was
head of the music department at
the U. of Wyoming (now a news-
paperman), acquired an orange
grove without oranges. One day
while his father was singing from

Mr. KNAPP

a remote control studio at Lake
Charles for a station in nearby
Beaumont, the young Knapp took
over a bread commercial and also
worked the board.

He was hired, and his indoctri-
nation included one and one-half
hours daily remote duty for six
months. Thoroughly converted to
radio, he journeyed as an announc-
er-producer-writer to Memphis,
Shreveport, Cincinnati and else-
where.

He settled in Chi-
cago after marrying
a librarian whom
he’d met at the Chi-
cago World’s Fair.
She is the former
Patricia Bryan, now
librarian of George
Williams College,
Chicago. They have
many mutual inter-
ests, among which
are “amateur inde-
pendent politics”,
photography, jazz,
golf and traveling,
and “even radio and
TV.”

Mr. Knapp devi-
ated from his par-
ent’s classical music
patterns by taking

. up the vibraphone, which he learned

during off-hours at radio stations
when the records he was turning
bored him. Politics and civie af-
fairs take most of his spare time,
however. He is a past board mem-
ber of the Independent Voters of
Illinois, a board member of the
(Continued on page 64)
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JOHN T. McHUGH elected senior vice president, The
Joseph Katz Co., Baltimore.
sonnel were elected vice presidents: ROLAND BRAVE
and EDGAR KASSAN, account and copy executives;
GEORGE C. ADAMS, art director, and STANLEY E.
BLUMBERG, manager of retail department.
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LELAND C. ARBUTHNOT to Patch & Curtis Adv Long Beach, Cahf
as vice president in charge of marketing.

+JEAN G. LALONDE appointed radio-TV director of Stewart-Bowman-
Macpherson Ltd., Toronto.

LEE LAUFER, editor, Industrial News, L A., to Elwood J. Robinson &
. Co., that city, as director of publicity.

STANFORD MEIGS, account executive, Leo Burnett Co., Chicago, named
manager of agency’s N. Y. office. He replaces DONOUGH PRICE,
resigned.

MARILYN LAND, media director, Yambert-Prochnow Inec., Beverly Hills,
to Vick Knight Inc., Hollywood, in same capacity. ROBERT B. JARVIS,
publicity director, 1952 Red Feather Campaign, L. A., rejoins Vick
Knight as director of creative activity.

HAMILTON Adv., Chicago, will merge with REINCKE, MEYER &
FINN, same city, Jan. 1, with headquarters at 520 N. Michigan Ave.,
where RM&F is now located. JOHN J. LAWLER, Hamilton president,
and CLAIRE C. LOVELESS, vice president, worked previously for RF&M.

LEONARD FORSGREN, account executive, Searcy Adv. Agency, Port-
land, Ore., elected vice president. Agency has moved to 530 S. W. 10th
St., that city.

WILLIAM DRAGER, Fuller & Smith & Ross, N. Y., to Morey, Humm &
Johnstone, that city, as director of research.

WALTER W. MEAD, Sullivan, Stauffer, Colwell & Bayles, N. Y., to
Dancer-Fitzgerald-Sample, that city, as copy supervisor.

EDWARDS AGENCY and JAMES K. SPEER, both L. A., elected to
membership in Southern California Adv. Agency Assn.

‘HAYES MacFARLAND, board chairman of MacFarland, Aveyard
& Co., Chicago, elected a director of Hallicrafters Co., same city.

SID KAHN, recently separated from U. S. Navy, to Carson-Roberts Inec.,
L. A., as production manager.

LEWIS S. ROSS, formerly vice president, Hosler Adv., Peoria, Ill.,, and
ROBERT L. FLINK, former art director, John H. Wells & Assoc., Chi-
cago, have formed ROSS Adv., Peoria. Mr. Ross will serve as preSIdent
Mr. Flink as vice president.

EDWARD B. SCULL, account executive, Geare-Marston Inc., Phila., to
Gray & Rogers, same city, in contact department.

WILLIAM REGA to MacFarland, Aveyard & Co., Chicago, as radio-TV
director.

ROBERT E. ADAMS, H. M. Dittman Adv., Phila.,, forms own agency
in that city.

CARTER CORDNER, Lennen & Newell, N. Y., to copy staff, Sherman
& Marquette, same city.

FREDERICK GOLDMAN, copy chief, Adrian Bauer Adv., Phila., pro-
moted to merchandising director.

LEE LAUFER appointed director of publicity department, Elwood J.
Robinson Adv., L. A.

OSCAR E. RUDSTEN, president, Arnold & Co., Boston, forms OSCAR
E. RUDSTEN & Assoc., 262 Washington St., same city.

HARRY FEIGENBAUM Ady., Phila., relocates at 1922 Spruce St., same
city.

BROADCASTING ® Telecasting

’ 1057 FEET HIGH
{2699 Feet Abave Sea Level)

NEW_ GIANT TOWER

PLUS MORE POWER

FOR WBEN-TV

AND

WBEN-FM

WBEN-TV now carries your
television sales message

clear and strong to over one million

potential customers never

reached before with Grade A coverage.

This increase makes

WBEN-TV Grade A reception available

to a total of 2,144,000 people

— all concentrated in the high income

areas of Western New York,

Western Pennsylvania, and Southern Ontario.

Check with our representatives
for further facts on the great productive

market served exclusively

by WBEN-TV, and WBEN-FM
in combination with WBEN-AM,

Effective Monday, Nov. 24,

WBEN-TV increased power from 16.2 KW to 50 KW ERP.
WBEN-FM increased from 6 KW to 105 KW,

VVABIENN I

NBC BASIC

(WBEN-FM carries
WBEN'S regular programs.)

« BUFFALO

WBEN-TV Rep. — HARRINGTON, RIGHTER & PARSONS, INC,

New York, Chicago, San Francisco,

WBEN and WBEN-FM Rep. — HENRY I. CHRISTAL CO.

New York, Chicago, San Francisco.
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< o aname lo remember

No one was more surprised than Thomas A. Edison when in 1877
a cylinder covered with tin foil faithfully repeated words he had
spoken. Many years later, as he listened to a modern recording, he
may well have remembered those first words. They were simple,
“Mary had a litth lamb . ..”, but the uproar they created swept
round the world. They heralded a new day in the world of com-
munications. Few people those days recognized the true scope of
this invention or even what tremendous influences it was destined to

have in almost every industry.

One of the most widespread influences has been in the field of radio.
Edison’s discovery paved the way for programming as we know it
today, opening vast new opportunities for popular broadcasting . . .
opportunities that have made possible the progressive policies and rapid
growth of the STORER BROADCASTING COMPANY. This year STORER
STATIONS are celebrating 25 years of broadcasting in the public
interest. Thi$ public trust is a responsibility that has been accepted and
firmly maintained for this quarter century. It has built a strong
following in each of the eight markets served by STORER STATIONS

. . . stations where wise buyers hear what wise sellers have to say.

STORER BROADCASTING COMPANY

WSPD, Toledo, O. ® WWVA, Wheeling, W. Va. ® WMMN, Fairmont, W. Va. ¢ WAGA, Atlanta, Ga.

WGBS, Miami, Fla. e  WIBK, Detroit, Mich. ®  WSAI, Cincinnati, O. e WSPD-TV, Toledo, O.

) WIBK-TV, Detroit, Mich. o  WAGA-TV, Atlanta, Ga. e  KEYL-TV, San Antonio, Tex.
NATIONAL SALES HEADQUARTERS:

488 Madison Ave., New York 22, ELdorado 5-2455 ® 230 N. Michigan Ave., Chicago 1, FRanklin 2-6498

YEARS
of
ll  BnoaBcAsTIN
i xt
1
13

3
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WOOPS!!

Just to catch your eye, Mr. Time-

buyer—Here at WRC, we feel
that our sales story is something
more than marks on paper. The
statistics live, breathe and tell
the wonderful success of WRC's
dominant position in this rich,

always-growing market.

WRC listening is up—way up.
Some very choice availabilities
in spots and programs are keyed
to the listening tastes of the cap-
ital city. You see, we know this
market, and we know what we
can accomplish for a product.
We've been here a long time,

growing with our audiences.

The
Bureau report tells the story.

We'll stand on that!

latest American Research

IN THE NATION'S CAPITAL
YOUR BEST BUY IS

FIRST in WASHINGTON

980 KC « 93.9 FM

Represented by NBC Spot Sales

Page 18 ® December 15, 1952
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ETROIT’S largest jewelers
D concern and biggest user of

television in that market, ac-
cording to WJBK that city, is pro-
gramming to late night-early morn-
ing radio listeners in addition to
sponsoring concurrent time on tele-
vision.

Assuring itself of maximum un-
duplicated coverage in the Detroit
market, Rose Jewelers has inaugu-
rated Symphony Hall, a two-hour
musical broadeast beginning at
11:30 every night on WJBK.

Symphony Hall is aired in direct
competition with heavy video pro-
gramming in the area. The musical
show, according to WJBK General
Sales Manager Harry R. Lipson,
is aired exclusively on that station
while the jewelers firm itself spon-
sors movies on television begin-
ning at 11:15 p.m.

Rose Jewelers’ President Emil
Rose and his associates, according
to Mr. Lipson, inaugurated the
WJIBK program after a ecareful
analysis of the radio market which
indicated a substantial radio tune-
in at 11:30. WJBK was chosen for
its high listenership and its rep-
utation as a music station, Mr.
Lipson said. :

An outstanding feature of the
program is presentation of a com-
plete work without interruption,

N

APPROVING two-hour WJIBK

musical show are station’s Messrs.

Murphy and Lipson (standing, 1

and 7r) and sponsor’s President
Rose.

according to Mr. Lipson. Musical
selections include classical, semi-
classical, pop-concert and theatre
music. Host and commentator on
Symphony Hall is Bob Murphy,
WJBK personality.

The sponsor, a shrewd Detroit
merchandiser who realizes the
importance of radio in producing
sales, added the two-hour musical
show to assure completion of its
local sales picture, Mr. Lipson said.
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Mr. COFFIN
. radio to sell TV sets

HE more than half-dozen
words that make up the title
of Ralston H. Coffin—director
of consumer products advertising
and sales promotion for RCA Vie-

tor—take in a lot of territory.

Certainly, Mr. Coffin, who is co-
ordinator of these activities in the
company’s consumer products de-
partments, each of which operates
as a separate independent unit,
must do just that—take in a lot
of territory.

In his advisory capacity, Mr.
Coffin must determine promotion
policy on such varied products and
activities as Vietrola phonographs,
radio and television sets, records
and the RCA Service Co.

Radio and television advertis-
ing accounts for nearly a third of
RCA. Victor’s advertising budget.
Thus, Mr. Coffin has some prac-
tical experience to support his be-
lief that:

“Radio is the better medium for
the sale of television sets to new
owners. But to trade up present
owners to larger size tubes or dif-
ferent models, where demonstra-
tion is vital, television can do a
better job.”

Radio is used extensively by

(Continued on page 102)
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SELL YOUR PRODUCT!

PAUL “"BUZZ"
BERLIN—

("Mission in Mu-
sic’’ — “Dinner
Date’’) Houston's
Number One — the
most popular radio
personality ever to
hit town — with an
audience greater
than all other pop
music jockeys com-
bined!

WALTER COL-
VIN—("Joe’s
Show’ — ‘‘Spinner
Sanctum’) Known
as “Joe Chrysan-
themum” to a ftre-
mendous following
of both Negroes
and whites, Walt
spins the finest
platters in the jazz,
blues, and be-bop
department.

BIFF COLLIE—
(“Collie’s Corral’’—
—"Houston Hoe-
down”) Billboard~
rated as one of
the top Western
« jockeys in the na-
tion, Biff's sensa-
tional popularity
and loyalty to his
commercial prod-
ucts makes him the
finest sales vehicle
in the market.

BILL CRAW-
FORD—(News—

""Dateline Hous-
ton”) Bill gathers
and reports local,
national, and
world news daily
over K-NUZ. Leg-
man, reporter, edi-
tor and writer —
Crawford is second
to none in Houston!
FOR CONSISTENT SALES RESULTS, PUT

YOUR PRODUCT ON A K-NUZ PERSON-
ALITY PROGRAM

Call FORJOE
National Representative
Or DAVE MORRIS,

General Manager

at KEystone 2581
Houston, Texas

HOUSTON'S LEADING INDEPENDENT

Telecasting
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| McClatchy Broadcasting Company

To sell
Appliances
to inland

Californians

(and western Nevadans)

Appliances or automobiles, the way to sell in inland California and
western Nevada is . . . on the BEELINE! It’s the five-station radio
combination that gives you

| THE MOST LISTENERS More than any competitive combination of
| local stations . .. more than the 2 leading San Francisco stations and
the 3 leading Los Angeles stations combined. (BMB State Area Report)

LOWEST COST PER THOUSAND More audience plus favorable Bee-
line combination rates naturally means lowest cost per thousand
listeners. (BMB and Standard Rate & Data)

Ask Raymer for the full story on this 3%2-billion-dollar market—inland
California and western Nevada.

Sacramento, California  Paul H. Raymer, National Representative

KOH KERN KWG

Reno (NBC) Bakersfield (CBS) Stockton (ABC)
5000 watts, day; 1000 1000 watts 1410 kc. 250 watts 1230 kc.
watts, night 630 kc.

KMJ

Fresno (NBC)
5000 watts 580 kc.

KFBK

Sacramento (ABC)
50,000 watts 1530 ke.

KFBK-FM

Sacramento
96.9 megacycles, channel 45

KMJ-FM

Fresno
97.9 megacycles, channel 50

KERN-FM

Bakersfield
94.1 megacycles, channel 31

KBEE-FM

Modes
103.3 megacycles,

to

, channel 77

.
K A million people listen to the Beeline every day

BROADCASTING ® Telecasting
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Serving COLORADO SPRINGS oo PUEBLO
The light manufacturing of Colorado Spfings,
heavy industry of Pueblo, and the agricultural
abundance of the Arkansas Valley,
create a rich market that

spells advertising results.

KKTV

F From the heights of Cheyenne Mountain

Mississippt — market place for the rich Arkansas Valley

all eyee tutn to Lucky Channel

COLORADO SPRINGS

)
\
l
_ém
£
o

Adams s g
—— Washington ;
Denver g ; ’
i
Jefferson 1
Arapahoe g
Kit Carson '
Douglas
|
|
l hlhr‘ l ‘ COLORADO Eibert Cheyenne . | [
SPRINGS ’
El Paso Lincoln "* )
Pueblo Crowley
PUEBLO ‘
/ Fremont s i
\V_l_' (
!
Otero b §
Huerfano g
Las Animas Bent ?

. POPULATION*
! —nearly a mile ab
| y e above the market area 265,000
N
| channel 11 booms your sales message to 265,000 new k FAMILIES
; . ] 75,000
— potential customers in the fast growing Colorado market i
e 7 i RETAIL SALES
e = il $248,288,000
DRUG SALES
$9,564,000
= = = HOME FURNISHINGS §
_ - < $14,086,000
BLDG. MAT. HDWR.
oL e second \ $24,549,000 |
—_— . . : APPAREL
. , > largest retail market in the state. $11,469,000
County Population E
EL PASO 75,700
PUEBLO 91,300
ELBERT 4,600
CROWLEY 5,300
DOUGLAS 3,600
OTERO 25,800 |
LINCOLN 6,000
ARAPAHOE 52,700
o ~ *Estimates based on figures from the
; 'SRDS Consumer Markets Survey of
1951-1952,
=, 8 == ) TV COLORADO, INC.
i 115 East Mill St
- Colorado Springs, Colo
- ) < [\
e — 7 JAMES D. RUSS i
- with the largest steel-mill west—of the President General Manager
ROBERT D. ELLIS |

V.P. National Sales Manager
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NORTH CAROLINA IS THE SOUTH'S NUMBER ONE STATE

North Carolina rates more firsts i
in recognized market surveys than
any other Southern state. More
North Carolinians, according to
BMB study, listen to WPTF than
to any other station.

north
carolina’s

Number

Salesman
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N

!
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50,000 watTS 680 KC.
NBC AFFILIATE FOR RALEIGH-DURHAM & EASTERN NORTH CAROLINA

FREE & PETERS, NATIONAL REPRESENTATIVE

R. H. MASON, GENERAL MANAGER GUS YOUNGSTEADT, SALES MANAGER
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MOVES developing inside National
Collegiate Athletic Assn. to break
down the tight football TV mo-
nopoly gathered speed last week as
behind-scenes talk of damage suits
was heard at several points.

The chance that multi-million-
dollar suits might be filed served to
emphasize the wide public and in-
dustry resentment of NCAA’s
tactics in enforcing its so-called
monopoly by threats. Several major
developments in the football area
occurred last week, with NCAA’s
annual convention in Washington,
D. C., just three weeks away.

Developments included:

@® NCAA charged by Arch
| Ward, Chicago Tribune, with oper-
ating “unworkable, unmoral and
un-American” monopoly based on
use of “fear” tactics.

@ Deceptive use of NORC data
by NCAA charged by C. L. Jordan,
N. W. Ayer & Son executive vice
president, who claimed NCAA has
never been able to show TV causes
a decline in gate.

® High Notre Dame official
charged NCAA controls “are not
in publie interest.”

@® Survey by Chicago Herald-
American showed five midwest col-
. leges “don’t need” NCAA’s “pro-
‘tection.”

@® Big 10 Conference urged
NCAA to drop national control for
regional telecasting of football (see
story, page 70).

@ Top Southeastern Conference
official, Dr. J. H. Miller, U. of
Florida president, advocated re-

gional TV schedule.

Grounds for Action

} Thus far the talk about filing
| damage suits against NCAA, in-
dividual colleges, telecast facilities
‘ and sponsors has mot reached the
| 'point of imminent action. It’s
| known, however, that interests
| affected by the NCAA monopoly
| feel they have grounds for damage
r suits because of what they consider
i a conspiracy to freeze them out of
| football telecasting.
| More than one aggrieved college
| is understood to be seriously con-
| sidering legal action.
| At this stage none of the groups
| is willing to come out in the open.
Legal angles of the situation have
been explored, however, and a
number of attorneys feel NCAA is
highly vulnerable to damage suits.
The charge by Arch Ward that

RESENTMENT TOWARD NCAA

NCAA was using “fear” tactics in
an ‘“‘unworkable, unmoral and un-
American” monopoly was made
Thursday night in the DuMont TV
Network program The Author
Meets the C(ritics.. Mr. Ward is
author of an article in Sports
magazine that gives NCAA a shak-
ing-up because of its plan.

Suppose a college with a strong
science school made threats to its
smaller college neighbors to close
down their science departments,
Mr. Ward suggested in describing
the way NCAA’s plan operates to
squeeze all but a handful of college
teams out of TV coverage. He re-
called that the Ivy League and Big
10 froze radio out of football three
decades ago only to have the late
Knute Rockne break up the ban by
orfering Notre Dame football to
radio,

Loss Less in TV Areas

Mr. Jordan claimed NCAA’s re-
ports prepared by NORC actually
show that games in TV areas drew
49 fewer persons whereas the loss
in non-TV areas was 10%. He cited
specific tables in the study.

Capt. Tom Hamilton, U. of Pitts-
burgh athletic director, said NCAA
wants to save the game of football
from TV and preserve athletic

Developing on TV Plan

training programs for college stu-
dents. Capt. Hamilton defended the
NCAA policy against criticism by
Mr. Ward and Mr. Jordan.

Theory that TV hurts gate at-
tendance was ridiculed last week
by Fr. Edmund P. Joyce, CSC,
executive vice president of Notre
Dame U. and secretary-treasurer
of Michiana Telecasting Corp.,
Notre Dame subsidiary and appli-
cants for commercial uhf Ch. 46.

He told B®T radio originally had
been under criticism because of a
belief it hurt the gate at sports
events. When efforts to ban radio
were made, he said, it was shown
conclusively that broadcast cover-
age helped schools get increased
stadium attendance. “Television
may do the same,” he added.

Arguing against NCAA controls,
Fr. Joyce said controls “tend to be
restrictive, and they are not in the
public interest.” Referring to a
projected scheme of NCAA to
share a percentage of television
receipts with all member schools,
the Notre Dame official termed this
suggestion “socialistic” and one
which many lawyers think is
“illegal” and in violation of federal
anti-trust laws.

He said control of Notre Dame
football telecasts has taken the

emphasis off education, the school’s
primary function. This angle is
omitted completely in telecasts as
they are now managed, he said,
explaining that before the NCAA
system went into effect Notre
Dame made its own network agree-
ments and arranged for educational
material to be incorporated into the
football telecasts. One season, he
said, the school spent more than
$50,000 for a single series of TV
films showing the educational fea-
tures of Notre Dame. He reported
that this sum is all the school re-
ceived last fall for the airing of the
Oklahoma contest.

Dr. Miller, who is vice president
of the Southeastern Conference as
well as Florida U. president, said,
“The NCAA has eight regions with
good men in each region. I think it
would be advisable to let each
region handle its own TV program.
The regions are more familiar with
the particular problems involved in
televising football games in their
areas. It’s a ticklish matter that
will require ‘a lot of study but I
don’t think a nationally controlled
program by the NCAA is the best
answer. Maybe the regional method
wouldn’t be ideal either, but it

(Continued on page 38)

WLTV SALE

NEGOTIATIONS for the acquisi-
tion of WLTV (TV) Atlanta by
the Crosley Broadecasting Corp. for
a reported price of $1.5 million
were completed last Friday. It was
expected that the application for
transfer from Broadcasting Ine.
will be filed forthwith with FCC.
James D. Shouse, chairman of
the board of Crosley, and vice
president of its parent Aveo Corp.,
was in Atlantia last Thursday and
Friday for the closing of the con-
tract whereby the capital stock of
the station, held by 25 prominent
Atlanta businessmen, would be ac-
quired. The station has been on
the air since Oct. 1, 1951, and in its
13th month of operation began
showing black ink [BeT, Nov. 17].
A joint announcement Friday by
Messrs. Shouse and Lane said:
“The Crosley Broadecasting Corp.
announced today that an agree-

fBROADCASTING ® Telecasting

To Crosley for $1.5 Million

ment has been reached with the
stockholders of Broadcasting Inc.,
owners and operators of television
station WLTV, Atlanta, for the
purchase of all the outstanding
capital stock of that company,
subject to approval by the FCC.”

Crosley pointed out Avco already
has a major investment in the
South at Nashville, where it is
heavily engaged in the manufac-
ture of appliances, freezers, ranges
ete.

- Crosley now is the operator of .

three television stations and two
broadcasting outlets, as well as
several international shortwave sta-
tions functioning as part of the
Voice of America operations. The
TV stations are WLWT Cincin-
nati, WLWD Dayton and WLWC
Columbus. The 50 kw WLW oper-
ates in Cincinnati, and Crosley also
owns WINS, New York independ-

ent. Crosley also is an applicant
for TV stations in Indianapolis
and Toledo.

WLTV is an ABC outlet and
operates on Ch. 8, with effective
radiated power of 23.8 kw visual
and 12.5 kw aural. It holds a con-
struction permit for the maximum
Ch. 8 power of 316 kw, however,
and is now awaiting CAA clearance
of its new antenna site.

Robert E. Dunville, Crosley
president and general manager,
was in Atlanta a fortnight ago to
inspect the WLTV operations with
William T. Lane, vice president
and general manager, who placed
the station on the air. Mr. Lane
left the co-ownership and manager-
ship of WAGE Syracuse to be-
come operating head and minority
stockholder of WLTV. In the
transaction, he is slated to sell his

(Continued on page 36)
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THROWER QUITS

Hylan Succeeds at CBS-TV

FRED M. THROWER resigned as
vice president in charge of network
sales for CBS Television last week,
effective today (Monday) and is
succeeded by Eastern Sales Man-
ager William H. Hylan.

Both the resignation and the
appointment were announced by
CBS-TV President J. L. Van Volk-
enburg. It was understood that
policy differences led to Mr.
Thrower’s resignation.

Mr. Thrower said his future
plans would be announced later
and that, in the meantime, he
would spend part of his time in
helping Audio - Video Produects
Corp. launch its first major entry
into the TV package field. He is a
substantial stockholder and a di-
rector of Audio;Video.

President Van Volkenburg said
he accepted the Thrower resigna-
tion “with considerable regret.” He
asserted:

“The outstanding gains that CBS
Television Network sales have en-
joyed during the past year, and
the fact that this network has led
all others in increased gross bill-
ing is due to Mr. Thrower’s efforts
and leadership in no small meas-
ure. Naturally, we all wish him
every success in his new endeav-
ors.”

Mr. Thrower joined CBS-TV in
November 1951 after nine years
as a vice president of ABC. Be-
fore that, he was with NBC from
1929 to 1942 as an account execu-

Mr. Thrower

Mr. Hylan

tive and as a member of the pro-
gram department.

Mr. Hylan, the new vice pre51dent
in charge of network TV sales, has
been with CBS since 1937 and in
the eastern sales managership for
the past year. For the preceding
six months he had been assistant
sales manager, including service as
head of color TV sales during the
period CBS-TV engaged in com-
mercial colorcasting. He was an
account executive in CBS-TV sales
during the 1948-51 period.

Servel Ad Budget

SERVEL INC. Evansville, Ind.,
has allotted $6 million for its over-
all 1958 advertising budget to pro-
mote a new product line featuring
the “Ice Maker” refrigerator. The
budget will include a radio-televi-
sion campaign totaling 5,000 spots
in 80 markets. Starting date
would be around mid-March. Hicks
& Greist, New York, is the agency.
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“Now, Johuny, you have 15 seconds . . .

what’s the capital of Colorado?”’

TONI BUSINESS

Four Agencies
Split

TONI CO., division of Gillette, split its $10 to $12 million yearly adver-

tising budget among four Chicago agencies last week after the account

was resigned by Foote, Cone & Belding, same city. [B®T, Dec. 8.]
Weiss & Geller, which formerly handled the Prom home permanent

account, gained the largest chunk
of business, getting an estimated
$4 million worth in Toni home per-
manent and Tonette, a companion
home permanent designed for chil-
dren.

Don Paul Nathanson, W & G vice
president and former advertising
manager of Toni, is account super-
visor on all Toni produects.

Other Account Executives

Account executive on the new
products is Eugene Cooper. Prom
home permanent, previously han-
dled by Weiss & Geller, has moved
to Leo Burnett, which now has
Bobbi home permanent. Bobbi,
when the changeover is completed
March 1, will go to Tatham-Laird.
John Willem, a vice president of
Leo Burnett, is account executive
for Bobbi.

The executive on Toni products
at Tatham-Laird is James Me-
Edwards. That agency continues
White Rain shampoo and Toni
Creme rinse, in addition to the new
Bobbi business. Tatham-Laird, as
well as Price, Robinson & Frank,
has tested products in behalf of the
client.

P R & F was named to handle

Toni Creme shampoo, formerly
billed through Foote, Cone &
Belding. Guy Mercer is the P

R & F account executive.

How They Rank

Agency rank, in terms of billing:
Weiss & Geller, Tatham-Laird, Leo
Burnett and Price, Robinson &
Frank.

Leo Rosenberg, vice president of
Foote, Cone & Belding, and Jerry

*
Stolzoff, F C & B account execu-
tive, will continue as Toni account
supervisors until the switch is
completed.

NEFF-ROGOW

Agency to Terminate Jan. 1

WILLIAM ROGOW, president of
Neff-Rogow, New York, last week
announced the termination of his
agency effective Jan. 1.

Mr. Rogow explained that after
25 years of applying himself to
radio and television he had decid-
ed to take a six-month trip to Eu-
rope for a rest. He will be accom-
panied by Mrs. Rogow.

Mr. Rogow told BROADCASTING ®
TELECASTING that he had notified
his clients of his determination to
disband the agency in September.
He thought that new affiliations
would be announced shortly.

The agency handled the spot
radio and television activity of
Bond Stores, Melville Shoes, and
Martinson’s Coffee.

Bond Stores, New York, it was
learned, plans to appoint Biow Co.,
also New York, as its agency. Offi-
cial announcement probably will be
made within a fortnight.

The two other accounts, Thom
McAn Shoes, a division of Melville
Shoe Corp., and Joseph Martinson
& Co., effective Jan. 1 have named
Anderson & Cairns, New York, to
handle their radio and television
advertising. Stewart Pierce Brown,
who joins the agency at that time,
will supervise both accounts. Mr.
Brown has been with Neff-Rogow
as vice president and timebuyer.

BROADCASTING

ARF ELECTIONS

Schachte Board Chairmun;

HENRY SCHACHTE, director of |
advertising of the Borden Co., was |
elected chairman of the board of
the Advertising Research Founda-
tion at an ARF board meeting |

Thursday afternoon. He will serve |

for one year.

Re-elected -for one-year terms
were Frederic Gamble, president:
of the American Assn. of Adver- |

tising Agencies, as ARF treasurer, | ¢

and Paul West, president of the
Assn. of National Advertisers, as.
ARF secretary. Edgar Kobak con- |
tinues to serve as ARF president,
a board appointment not requiring
annual election.

At an ARF membership meeting
that morning, B. B. Geyer, retiring
board chairman, reported an in-
crease from 89 subscribers a year |
ago to 163 at present, with ARF’s
subscription income coneurrently
rising from approximately $100,000
to $167,000.

Analyzing the inerease by type
of membership, Mr. Geyer noted
that media subsecribers had shown
the largest increase, from 13 to 49.
Advertiser members in the past
year have increased from 85 to 52
and agency members from 39 to 60.
The two founder members, AAAA
and ANA, complete the roster. Mr.
Kobak reported that renewals have
come from 90% of those whose sub-
seriptions expired Nov. 1 and from
more than half of the Deec. 1 ex-
pirations, with an almost 100%
renewal record anticipated.

Directors for the coming year were
elected as follows:

Advertisers members: John S. Aspey
dJr., Black & Decker Mfg. Co.; 5 Lowrey
H. Crites, General Mll.ls, W. B. Potter,
Eastman Kodak Co.; Mr. Schachte Pa.ul
.Smelser, Procter & "Gambie Co.; H. M.
Warren, National Carbon Co.; Mr West.
Messrs. Crites, Smelser, Warren and
West were appomted by ANA in ac-
cordance with ARF by-laws which pro-
vide for four ANA appointees, includ-
ing the ANA president, on the ARF
board.

Agency members: Mr. Gamble; Ma-
rion Harper Jr., McCann- Enckson,
Earle Ludgin, Earle Ludgin & Co.; Fred
B. Manchee, BBDO; Fergus Mead,
Buchen Co.; Charles Pooler, Benton &
Bowles; W. H. Wulfeck, William Esty
Co. Mr. Geyer, Geyer Adv as imme=
diate past board chan-man automat~
ically remains on the board for another
year. Messrs. Gamble, Harper, Ludgin
and Manchee were AAAA appointees,
under by-law provisions similar to |
those for ANA.

Media members: Paul Monigomery,
McGraw-Hill Publishing Co.; Adrian
Murphy, CBS Radio; Vernon C. Myers,
Look magazine; E. A. Schirmer, Crow-~
ell-Collier Publishing Co.; John C.
Stirling, This Week magazine; Frank
White, NBC. One media directorship
was left unfilled at this time to provide
for representation of another type of
media on the board as these member-
ships increase in number.

Anabhist Signs CBS Plan’

ANAHIST CO., Yonkers, N. Y., |;

signed last week for participation
in CBS Radio’s “Power Plan”
shows for three weeks. Shows:
FBI in Peace and War, Wed.;
Meet Millie, Thurs.; and Mr. Keen,
Tracer of Lost Persons, Fri., all at
8-8:30 p.m. First Anahist commer-
cial under the new contract was
aired on the FBI program Wednes-
day night a few hours after spon-
sorship was definitely set. Agency:
Ted Bates & Co., N. Y.
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A NEW and unique approach to
the problem of the consolidation of
two AM stations applying for TV
was put before the FCC last week.
The WIOD-Miami Daily News
_ group (Cox) and WQAM-Miami
, Herald principals joined forces—
»with Niles Trammell, resigned
chairman of NBC board, holding
the key to control [CLOSED CIRCUIT,
« Dec. 8].

Application is in the name of
.Biscayne Television Corp., apply-
ing for Miami’s Ch. 7.

Mr. Trammell, who is president
and general manager, is practically
. the controlling stockholder by vir-
tue of his 15% stockholding. This
carries the balance of power be-
tween the 42.5% held by the Cox
group and the 42.5% held by the

| Knight stockholders.

Corporation was carefully drawn
up with balanced stockholders in
~ order to overcome any FCC objec-
tion to the “marriage’ of the two
AM broadeasters in the TV field.

The applicants hope the arrange-
ments—which include a statement
assuring the Commission of the
continued “arms length” competi-
. tion of WIOD and WQAM—will
convince the FCC that there is no
question of duopoly involved.

Two Previous Cases

. In two previous cases, the FCC
~ notified the applicants that doubt
| existed whether a grant of a TV

o|. channel could be made without a

hearing and “McFarland letters”
were sent. They went to Macon
Television Co., applicant in Macon,
. Ga., for uhf Ch. 47, comprising
{ WBML and WNEX, and to El-Cor
Television Inec., applicant in Elmira,
N. Y., for uhf Ch. 18, composed of
WELM Elmira and WCLI Corning,
associated with the Corning (N. Y.)
. Leader, and WENY Elmira, owned
by the Elmira (N.Y.) Star Gazette
[BeT, Dec. 8].

Contract with Biscayne Televi-
¢ sion gives Mr. Trammell a salary
_ of $25,000 a year, plus $10,000 an-
 nually for expenses. It also pro-
' vides for one-year’s sick leave with
- pay.

.. Mr. Trammell, whose retirement
' becomes effective Dec. 31 (see sep-
. arate story this page), will con-
tinue as a consultant to the net-
work and RCA. Now 58, he will
continue to participate in the net-
work’s pension-retirement fund un-
. til the age of 65. But his entire
time will be devoted to Biscayne,
" except for his availability for gen-
eral consultation.

The WIOD group consists of
James M. Cox Jr., head of the Cox
radio-TV and newspaper proper-
ties, who will be a vice president
and 30.5% stockholder in the Mi-
ami applicant; J. Leonard Reinsch,
executive director of the Cox radio-
TV properties, secretary and 5%
stockholder; James M. LeGate, gen-

Mr. KNIGHT

Mr. COX JR.

MlAMI cH 7 BID Trammell Key Man in Consolidated Application
j‘ L]

Mr. TRAMMELL

. . . Join in Biscayne’s application for Ch. 7 in Miami

eral manager of WIOD, 3.5%;
Milton C. Scott, chief engineer of
WIOD, 3.5%, and John L. Fox, an
executive of WIOD-Miami Daily

-News, as a director.

In addition to the Miami radio-
newspaper properties, former Ohio
Gov. Cox and Mr. Cox Jr., and
family own WHIO - AM-FM-TV

Dayton, Ohio; WSB-AM-FM-TV

Atlanta, Ga., and the Dayton News
and Journal Herald, Atlanta Jour-
nal and Constitution, and the
Springfield (Ohio) News and Sun.

Publisher-broadcaster John S.
Knight heads the WQAM group as
a vice president and 17.5% stock-
holder in the Miami applicant. As-
sociated with him is his brother,
James L. Knight, treasurer and
109% stockholder; Owen F. Uridge,
general manager of WQAM, 5%:;

#*

Lee Hills, executive editor of the
Detroit Free Press, 5%, and C.
Blake MecDowell, Akron, Ohio, at-
torney, 5%.

In addition to the WQAM-AM-
FM and the Miami Herald, and
the Detroit Free Press, Mr. Knight
publishes the Akron (Ohio) Beacon
Journal, which owns 45% of
WAKR-AM-FM Akron, holder of
a TV grant for Ch. 49 there, and
the Chicago Daily News, which
owns 42% of WIND Chicago.

The application asks for 316 kw
with the antenna at the site of the
WIOD two-element directional ar-
ray in Biscayne Bay. The TV an-
tenna will be 443 ft. above average
terrain.

Station construction will be $1,-
249,951, the applicant estimated.
First year’s operating costs will

ES

%

be $792,000, and revenue is esti-
mated at $876,000. Affiliation with
NBC-TV and ABC-TV is contem-
plated, the application indicated.
Grade A service was calculated at
33 miles from the transmitter site,
and Grade B service 50 miles from
that point, reaching south to be-
yond Key Largo and north almost
to Lake Worth. :

Total assets of the corporation
are $250,000, all paid in by the
11 stockholders. The applicant
has commitments from the Winters
National Bank and the First Na-
tional Bank, both of Akron, for a
loan of $500,000 each. .

In the event of a grant, Biscayne
proposes to buy the land and build-
ings at the WIOD transmitter
site. It plans also to construct ad-

(Continued on page 60)

TRAMMELL’S POST Sarnoff to Absorb Duties

WITH THE RESIGNATION of
NBC Board Chairman Niles Tram-
mell, Brig. Gen. David Sarnoff will
act as board chairman of the net-
work in addition to his duties as
chairman of the RCA Board,
spokesmen said last week.

One of radio’s best known fig-
ures, and generally acknowledged
to be one of its top salesmen, Mr.
Trammell resigned effective Dec.
31 to become president of Biscayne
Television Corp., Miami TV appli-
cant formed by two major news-
paper publishers, James M. Cox
Jr., and John S. Knight, and as-
sociates (story, this page).

Terminating almost 30 years of
active service to RCA-NBC, Mr.
Trammell’s resignation also cov-
ered his position as member of the
RCA Board, but he will continue as
a consultant to both NBC and the
parent corporation.

Whether Gen. Sarnoff will serve .

as NBC board chairman on a per-

EROADCASTING ® Telecasting

manent basis, or only for an in-
terim period, was not disclosed.
He held the post prior to Mr. Tram-
mell’s elevation to it from the NBC
presidency in October 1949.

Mr. Trammell’s contract, cover-
ing a 10-year span extending to
the retirement age of 65, had about
seven years to run when he re-
signed.

Previous Earnings

The network board chairman was
paid $125,000 last year—$100,000
in salary, and $25,000 as incentive
compensation. This represented a
gain of $25,000 over what he was
paid the preceding year. In addi-
tion, on his behalf the company
paid $6,138 into the RCA Retire-
ment Plan, while he contributed a
like amount.

Officials said Myr. Trammell, if
he continues as a consultant to
RCA-NBC until he reaches retire-
ment age, will be eligible for bene-
fits under the retirement plan. In

‘his status as board chairman, he

would have been eligible for ap-
proximately $33,650 a year start-
ing at age 65, according to an RCA
proxy statement issued last March.

Mr. Trammell’s resignation was
announced Tuesday morning, to
coincide with the filing of the
Miami TV application.

In a formal statement, Gen. Sar-
noff said:

“It is with a deep sense of per-
sonal regret that I acceded to Mr.
Trammeil’s request to relinquish
the chairmanship of the NBC, a
post he filled with great distinction
as he had done with every other
office he held in the RCA and the
NBC.”

Gen. Sarnoff described him as
“a fine example of the opportunity
America affords for self-develop-
ment and personal advancement to
the man who wants to work hard,
to serve faithfully, and to make his

(Continued on page 88)
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NIELSEN STUDY

DESPITE growth of television in
the past three years, analysis of a
true cross-section of radio stations
throughout the country shows the
majority have in-
creased circula-
tions since 1949,
Arthur C. Niel-
sen, president of
A. C. Nielsen Co.,
reported today
(Monday).

This conclusion Y
is based on the : ‘
1952 Nielsen Cov-
erage Reports for
radio and TV,
first. nationwide study of radio sta-
tion and network circulation since
the second BMB survey completed
in 1949, and the first such study

Mr. Nielsen

Jor TV. The NCS reports stem

from a survey last spring. Sub-
scriber stations now are subscrib-
ing individual reports.

Taking a representative group of
96 stations which had not changed
power, frequency or network affili-
ation since the last BMB study,
Nielsen found an average coverage
increase of 11% daytime and 5%
night. To insure statistical stabil-
ity and significance, the analysis
was confined to stations with 1949

NIGHT RADIO

Listening Up in TV Cities

EVENING radio listening in TV
homes in the top 18 television cities
went up 17% between October 1951
and October 1952, and the city with
the greatest gain—37%—was the
one that has “had the most tele-
vision for the longest time,” New
York.

These findings, based on Tele-
pulse sets-in-use figures, were
pointed up by CBS Radio last week
in a second edition of its “Radio in
TV-land” presentation. Copies are
available from the Presentations
Div., CBS Radio.

The booklet notes that over a
three-year period, starting October
1949, evening radio listening in TV
homes in New York increased
107%.

For the 18 cities covered, the
presentation shows October 1951
and October 1952 Telepulse aver-
age sets-in-use figures as follows
for the 6-11 p.m. period, Sunday
through Saturday:

Oct. Oct. %

1951 1952 change
New York 127 17.4 37
Los Angeles 14.7 17.3 -+18
Chicago 12.9 16.6 -+29
Philadelphia 15.9 16.2 -+ 2
Boston . 15.0 14.9 —1
Detroit 14.2 16.2 +14
Cleveland 13.8 17.4 -+26
St. Louis 16.9 17.8 + 5
Washington 14.0 15.2 + 9
San Francisco 16.9 16.4 — 3
Atlanta 17:1 15.1 —12
Birmingham 18.1 15.4 —1i5
Buffalo 15.5 15.8 + 2
Cincinnati 13.7 15.7 +15
Dayton 153 155 + 1
Minneapolis-St. Paul 17.5 17.2 — 2
New Orleans 21.1 21.6 -+ 2
Seattle 16.5 20.5 +24
WEIGHTED AVERAGE 14.4 16.8 +17%
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Radio Group Up Since ‘49

circulations of 10,000 homes or
more.

These average figures varied
widely among individual stations,
Mr. Nielsen noted. The 119% aver-
age daytime increase ranged from
—A489% to +213%. The average
5% mnighttime increase varied from
—63% to +112%.

Increases were found among all
types of stations, but were more
prevalent among small and me-
dium outlets, while decreases were
more noticeable among large sta-
tions.

Influence of TV on radio circula-
tion depends on saturation of TV
in each area, NCS reported. Where
more than 50% of area homes con-
tained television sets the average
radio station showed a coverage
loss since 1949 of 4% daytime and
30% night. Conversely, where TV
ownershp is below 109%, radio sta-
tions showed average increases of
21% daytime and 31% night.

Other pertinent changes from
1949 to 1952 reported by Mr. Niel-
sen are: Increase of 11% in total
U. S. radio homes; an average de-
crease of 119% daytime and 29%
night in number of radio stations
listened to by the typical home;
an increase of 5% in the average
number of radio and TV stations
tuned in by the typical family over
the number of radio stations dialed
in 1949. (Once-a-week data were
used for both years to compare the
1949 BMB figures and 1952 NCS
findings.)

Mr. Nielsen said, “In_the face of
evidence that the over-all levels of
national radio listening are down,
these first NCS studies sharply
emphasize the faet that generali-
ties cannot be applied to a specific
market or station. NCS reports
show the total number of different
homes reached by a specific station

in a specific market in the course
of a week. They indicate the net
result of the increase in radio

homes since 1949, changes in
power, frequency and program-
ming, the influence of TV and

other factors affecting station cov-
erage.”

MBS RENEWALS

Billings Total $11 Million

ELEVEN MBS programs total-
ling nearly $11 million in annual
gross billings have been renewed
on the Mutual network effective
Jan. 1, Adolf N. Hult, MBS vice
president in charge of sales, an-
nounced last week.

Representing 9 hours and 30
minutes of sponsored time on Mu-
tual, the advertisers signed for 1953
include S. C. Johnson & Son Inc.;
Johns Manville Corp.; P. Lorillard
Co.; Sterling Drug Inc.; Kellogg
Co.; Kraft Foods Corp.; American
Federation of Labor, and State
Farm Insurance Co.

Among programs renewed: “Ladies
Fair,” “Queen for a Day,’” “Bill Henry
and the News,” and “Frank Edwards
News,” all five days a week; “S. C.
Johnson News Reports six days week-
ly [B.T, Dec. 8]; “Wild Bill Hickok,”
three days; Cecil Brown, two days, and
Bobby Benson and Gabriel Heatter,
both weekly programs.

Flexiclogs Agency

FLEXICLOGS, New Holstein,
Wis. (shoes), has named Phil
Gordon Agency, Chicago, to handle
its advertising. Phil Abrams is
account executive. Broadcasting
has been used. Media schedules
will be completed in January.

NBC REPORT

Network Costs Down,
Magazines Rising

NIGHTTIME radio today offers advertisers the best buy in the industry’s
history—delivery of a multi-million audience at a new low cost-per-
thousand which has steadily declined in the past three years, while cost-
per-thousand circulation of leading magazines has risen just as steadily—

NBC stated last week in releasing
Nielsen Coverage Survey figures
on network radio.

All four radio networks show
decreased cost-per-thousand while
leading magazines show increases,
according to data presented by
Ruddick C. Lawrence, NBC direc-
tor of promotion, planning and de-
velopment, and Hugh M. Beville
Jr., director of research and plan-
ning. NBC uses BMB figures for
1949 and NCS for 1952 for the
weekly radio audience, and Audit
Bureau of Circulation figures for
magazines for the first six months
of each year. The network com-
pares net time cost of a weekly
half-hour network program with
net cost of a black-and-white mag-
azine page run in each issue
throughout a full year. The follow-

*
ing figures were issued by NBC to
show the 1949-1952 trend of media
cost-per-thousand:

RADIO NETWORKS

(Evening)
Per Cent Decrease

NBC il o v SO C L R 17.5
CBS . i s s s e o men s vl v o i 14.3
MBS 2 5 Sis o vin . e e e e 9.3
ABC oo st C e e s e 9.1
MAGAZINES
Per Cent Increase
Ladies’ Home Journal................. 7.7
Good Housekeeping .................. 8.4
Woman’'s Home Companion............ 8.9
Better Homes & Gardens . 118
ife o e e . 145
MeCall’si o S o . 16.0
Saturday Evening Post... . 169
Colliar CHEIN. s 24.6

LoOK  wernnireiiiiiiaie e 25.4

Sale of 8,335,000 new radio sets
so far this year offers further proof
of radio’s vitality, NBC pointed
out.

NATIONAL NIELSEN-RATINGS
TOP RADIO PROGRAMS

Regular Week October 19-25, 1952
NIELSEN-RATING*
Current

Rating
Current Homes
Rank Program %

EVENING, ONCE-A-WEEK (Averﬂgo For
All Frograrns)
Jack Benny (CBS)
Charlie McCarthy Show (CBS)
Amos ‘n’ Andy (CBS
Lux Radio 'lheafre {CBS)
Our Miss Brooks (CBS)
Great Gildersleeve (NBC)
You Bet Your Life (NBC)
Railroad Hour (NBC)
Fibber McGee and Molly (NBC)
10 People Are Funny (CBS)

EVENING, MULTI-WEEKLY (Average For
All Programs) (3.4)

(5.3)

CONO N WN -

it okt ot et
OOMOOO =~~~ G
(O NE X R X

1 News of the Weorld (NBC) 6.1
2 One Man’s Family (NBC) 5.9
3 Club 15 (CBS) 54
WEEKDAY (Average For All Programs) (4.1)
1 Ma Perkins (CBS) 7.7
2 Guiding Light (CBS) 7.6
3 Our Gal, Sunday (CBS) 72
[} Romance of Helen Trent (CBS) 71
5 Big Sister (CBS) 6.8
[3 Aunt Jenny (CBS) 6.6
7 Right to Happiness (NBC) 6.6
8 Perry Mason (CBS) 6.4
9 Young Dr. Malone (CBS) 6.4
10 This Is Nora Drake (Toni) (CBS) 6.4
DAY, SUNDAY (Average For All

Programs) (2.2)
1 New York Symphony (CBS) 4.2
2 True Detective Mysteries (MBS) 4.0
3 Symphonette (CBS) 3.7
DAY, SATURDAY (Average For All

Programs) (2.6)

1 Stars Over Hollywcod (CBS) 5.1
2 Fun For All (CBS) 4.8
3 Theatre of Today (CBS) 4.7

(*)Homes reached during ull or any part
of the prog for
only 1 t0o 5 mmutes For S5-minute progmms,
average audience basis is used.

Copyright 1952 by A. C. Nielsen Co.

CANADA RATINGS

Top 10 Programs Listed

MORE Canadian programs this
season are among the top 10 eve-
ning network programs than ever
before. According to November
national program ratings of Elli-
ott-Haynes Ltd., Toronto, 5 of 10
leading shows are Canadian. The
same percentage applies for the
23 evening network programs cov-
ered in the survey.

Leading were American imports,
with Edgar Bergen having rating
of 30, followed by Amos 'n’ Andy

28.7; Our Miss Brooks 25.8; Radio |

Theatre 24.7; Your Host 18.6 (Ca-
nadian) ; Great Gildersleeve 18.4;
NHL Hockey 18.1 (Canadian);
Share the Wealth 17.8 (Canadian) ;
Treasure Trail 17.3 (Canadian),
and Ford Theatre 17.3 (Canadian).

Topping daytime programs in
November were Ma Perkins 16.2;
Pepper Young’s Family 15.3; Big

Sister 15.83; Happy Gang 14.3 (Ca- |
mnadian), and Life Can Be Beauti-

ful 18.6.

Leading
guage shows were Un Homme et
Son Peche 35.2; Metropole 28.3;
Radio Carabin 26; Tambour Bat-
tant 24.1; Chanson de U'Escadrille
24.1.

Five high -rated French -lan-
guage daytime shows were Rue
Principale 31.8; Jeunesse Doree
30.9; Les Joyeux Troubadours
28.3 Je Vous ai Tant Aimee 25.4
and Vies de Femmes 23.3.

BROADCASTING ® Telecasting
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-I-vvs SPREAD AND IMPAGT NARTB Looks to Industry Survey

By J. FRANK BEATTY

TELEVISION broadeasters will
start looking for a uniform plan
to show station and network cir-
culation—a search that has been
going on three decades in sound
broadcasting.

Even as seven radio stations

. . . .
were planning a continuing re-

search project to bring out the sig-
nificance and impact of radio [BeT,

* Sept. 8], the NARTB’s Television

Board last week was working out
details of a study that will cover
video’s spread and impact.

Having decided to help TV find a
way to discover its strength, the
NARTB directors promptly took
another step—a plan to cash in on
research findings for the benefit of
the entire television industry. This
action looks toward industrywide
sales promotion.

Day and Night Sessions

The NARTB Television Board
met Sunday-Monday-Tuesday of
last week at Cat Cay, Florida
coastal island. Holding both night
and day sessions, the board took
several major steps in addition to
the research and sales promotion
projects. Besides, it reviewed from
a TV standpoint some of the deci-

. sions reached at the Dec. 3-4 joint

radio-TV board session [B®T, Dec.
8]. .

The Florida meeting produced
these developments:

® Decision to watch attempts to
keep TV cameras out of public events
and sports contests, with action to be
taken where indicated.

"~ ® TV Code Board to hear religious
groups on code operation.

® Set of ground rules adopted to
help stations follow code provisions.

® Code seal redesigned and word-
ing changed in effort to get public to
comment on programs and advertising.

® Be-kind-to-animals clause added
to code.

® Committee named to study sub-
scription TV.

In deciding to throw open the
whole problem of TV research,
with emphasis on circulation, the
NARTB TV directors turned down
a proposal to contribute $10,000
toward a project started by the Ad-
vertising Research Foundation.
This cooperative agency was set
up at the instigation of Assn. of
National Advertisers along with
American Assn. of Advertising
Agencies and media. It proposes
to conduct cooperatively financed
studies of the effectiveness of ways
of measuring advertising media,
with much emphasis on television.

The NARTB TV directors, after
rejecting the ARF proposal, decid-
ed that NARTB President Harold
E. Fellows should conduct a study
of TV research techniques and re-
port to the board “as soon as feas-
sible” on any plan the association
staff might develop.

In essence the Fellows study is
BROADCASTING ®

to explore the chance of finding a
standard of circulation measure-
ment — a standard that sound
broadcasters have been groping for
since the medium was born in 1920.

Robert D. Swezey, WDSU-TV
New Orleans, chairman of the TV
board, explained the project this
way: ;

One of the most difficult problems
facing television, the fastest growing
public service medium, is the selec-
tion of a system which reduces to
standardized form the measurement
of the medium’s circulation.

Advertisers know of the medium’s
selling power, a fact which is demon-
strated by the tremendous support
which they have offered. But as we
grow, and before the nation is satu-
rated with stations—which may be
quite some time in the not-too-distant
future—we feel it is necessary to
establish basic policies now that will
meet the needs of the future when
competition becomes more intense.

One of these policy problems, of
course, is basic research in circula-
tion. We need such a standardized
program to demonstrate the value of
the medium to new advertisers; and
of course we need it to properly eval-
uate our own business enterprises.
In the search for such a single system
of standardized measurement we have
every intention of profiting fully from
the experiments which have been
made in the general field, both in
radio and other media.

Study Immediate

President Fellows is getting his
study underway at once. It ap-
peared at the weekend that the
field work would be conducted by
an outside research firm.

The research action was taken
on motion of Campbell Arnoux,
WTAR-TV Norfolk, Va., and sec-
onded by Herbert Akerberg, CBS.

Recognizing that the story of
TV’s impact must be told to those
who buy its facilities, the TV di-
rectors felt the time had come to
work out a system of industrywide
sales promotion. Apparently the
need: for a separate sales agency
such as radio’s Broadcast Adver-
tising Bureau is not planned—cer-

tainly not at this time. It was ob-
vious, however, that with 117 U. S.
stations on the air and the FCC
turning out construction permits
at a rapid rate there’s obviously
a sales promotion problem in TV’s
future,

The board requested President
Fellows “to prepare and propose
a long-range well-integrated plan
for a continuing industrywide sales
promotion of the medium.”

President Fellows then told the
directors he would see that the
study is carried out and submit a
report to the next board meeting.
This meeting is tentatively set
around Feb. 1. It will be held
jointly with the Radio Board. One
site now considered is Belleair, Fla.,
where the 1951 winter meeting was
held.

The sales promotion study will
involve consultation with all of the
TV networks and many stations
throughout the nation, Mr. Fellows
said, adding that stations and net-
works alike have already made con-
siderable progress in this field. He
sald the association’s effort will be
directed toward coordinating these
promotion plans and supplement-
ing them with other proposals for
all-industry selling. Network mem-
bers of the board volunteered to
help carry out the project.

Much of the board’s time was de-
voted to code consideration. The
only change made in the code itself
was minor, originating at the sug-
gestion of the National Society for
the Prevention of Cruelty to Ani-
mals. In essence this new language
points out that humane treatment
should be given animals in TV pro-
gramming. .

As chairman of the TV Code
Board, John E. Fetzer, WKZO-TV
Kalamazoo, Mich., reported to the
board on enforcement problems.
He was flanked by Edward H. Bron-
son, director of television code af-
fairs.

In reporting on the religious
language of the code, Mr. Fetzer
told of the plan to hear the reac-

MANAGERS meeting was held Thursday-Friday at Washington headquarters
Taking part were (seated, | to r): W. C.
Swartley, WBZ-AM-TV Boston; Joseph E. Baudino, WRS vice president; Carl
Standing, Eldon Campbell, WRS general
sales manager; Frank Tooke, KYW Philadelphia; L. R. Rawlins, KDKA Pitts-

of Westinghouse Radio Stations Inc.

Vandagrift, WOWO Fort Wayne.

burgh.

Telecasting

tions of all religious groups to the
code language recommending
against sale of time to religious
organizations. He recalled that the
National Council of Churches of
Christ had been concerned lest
NARTB’s code be changed to drop
the recommendation [BeT, Dec.
1]. The council had felt such a step
might mean that telecasters were
going to stop giving free time to
churches and try to sell more time
to them.

Religious Situation

The religious situation pointed
up the danger of misunderstanding
in the practical operation of the
code. The TV Board was then pre-
sented a set of ground rules drawn
up by Chairman Fetzer and Mr.
Bronson. These ground rules were
described as follows:

That the Television Code Board
should deal directly with top station
and network management in the con-
tinuing effort to improve the charac-
ter of television programming and
advertising.

Decisions reached through full Code
Board consideration constitute the
Code Board’s policy on such matters
and serve as a guide to everyone
concerned.

The Code Board is not prepared to
preview scripts or films in advance—
but the director of code affairs may
render informal and advisory opin-
ions.

The director of code affairs is to
handle inguiries from subscribers as
“simply as possible by correspondence
or telephone.”

Every attempt should be made to
give stations advisory help so they
can more completely render code de-
cisions.

Continuing contact with code
subscribers — 95 stations at this
writing—is necessary, Mr. Fetzer
said, so they themselves will be-
come expert in interpreting the
letter and spirit of the code. Chair-
man Fetzer conceded some critics
of the standards are saying the
document is not effective but he
claimed the Code Board members,
who have studied the subject
thoroughly since it went into effect
last March, feel much progress has
been made in elevating industry
standards and eliminating undesir-
able practices.

“Serious-minded and thoughtful
people in legislative and judicial
bodies and among the general pub-
lic believe we’re on the right track,”
Mr. Fetzer said. “We don’t plan to
be diverted from our course by un-

.just criticism—nor do we plan to

disregard intelligent comment.”

Voluntary efforts made by the
networks in code enforcement
brought a tribute from Mr. Fetzer.
He said Mr. Bronson, as director
of TV code affairs, had personally
called on all the networks as well
as numerous stations on behalf of
the code enforcement group.

The proposal to redesign the
seal was approved by the full TV
board. Idea of the new design is to

(Continued on page 105)

December 15, 1952 © Page 27

i

p——



MUTUAL congratulations are offered after performance of NBC radio’s
First Nighter, sponsored by Miller Brewing Co., Milwaukee. L to r: Charles
C. Smith, West Coast mgr., Mathisson & Assoc., L. A.; Michael T. Pural,
Sierra Div., Miller Co.; Joseph Ainley (in rear), prog. prod.; Barbara Luddy

and Olan Soule, program stars.

: b &
HELPING to celebra
dena’s 10th anniversary are (I to r)
Willard Waterman, star, NBC radio’s
program, The Great Gildersleeve;
Claire Hughes, KWKW asst. mgr.,
ond William J. Beaton, gen. mgr.

of KWKW.

PLANS for Virgil Pinkley’s thrice-
weekly quarter-hour ABC newscasts
are discussed by (I to ) William
W. R. Peterson, mgr., Prudential In-
surance Co.; Mr. Pinkley ed.-pub.,
Los Angeles Mirror, and Andrew Pot-
ter, radio-TV dir., Calkins & Holden,
Carlock, McClinton & Smith, L. A.

te KWKW Pasa-

for 52-week co-sponsorship of Chil-
dren’s Hour on WCAU-AM-TV Phil-
adelphia. At lunch following first pro-
gram are (I to r) H. C. Grigg, pres.,
7-Up, St. Louis; Stan Lee Broza, show
m. c.; A. Imbesi, 7-UP, Phila.

CBS v. p. for
network services, Hollywood, explains
““lzenhout’’ stage lighting control in
new CBS-TV City to Glenhall Taylor
(D, mgr., Hollywood office, N. W.
Ayer & Son, and Wayne Tiss, mgr.,
Hollywood office, BBDO.

CHARLES GLETT (r),

COMPLETING contract for commercial sponsorship of series of binaural
sound transmissions are (seated | to r) Harvey E. Sampson, pres., Harvey
Radio Co., and Robert L. Krieger, asst. coml. mgr., WQXR-AM-FM New York;
standing, Roy Neusch, Harvey sls. mgr.; Norman S. McGee, WQXR v. p. for

I

sales, and James E. Kovach, WQXR sta. mgr.

MORALS INQUIRY

Report This Week
Is Indicated

POSSIBILITY that the House Commerce subcommittee investigating
radio-TV programs for immoral and offensive material might have 'its
final report ready for release this week was indicated last week by
Rep. Oren Harris (D-Ark.), chairman of the seven-man subcommittee.

Subcommittee staff is drawing up
a report on the basis of recom-
mendations made two weeks ago,
after the public hearings came to
a close [B®T, Dec. 8]. Rep. Harris
said that a meeting of the subcom-
mittee might be held today (Mon-
day) at which time members would
go over the report for final ap-
proval.

Strong belief exists among those
who have followed the hearings
that the subcommittee will not rec-
ommend legislation to censor broad-
cast programs.

These same sources believe, how-
ever, that the subcommittee will
stress licensees’ responsibilities as
to what goes out on the air from
their stations. This has been a key
consideration in the hearings which
began early last June [B®T, June
9].

Because of the widespread pub-
licity, within the industry as well
as to the general public, the sub-
committee may indicate that its
probe had a salutary effect, it is
believed. Call for the continuance
of the committee, in some form or
other, as a “watchdog” group is
also looked for by those who have
watched the proceedings.

‘Dry’ Witnesses

Great majority of witnesses were
temperance and dry representa-
tives, striving to have liquor, beer
and wine commercials prohibited
from the air.

Next in numbers were industry-
advertising appearances. Their rec-
ommendations all stressed one
thing: That the subcommittee not
recommend legislation which would
give the FCC the right to censor
programs. Observations from most
of the members of the subcommit-
tee indicated that they, too, were
against censorship.

Although the probe was insti-
tuted following House passage of
a resolution to investigate “im-
moral” and “offensive” radio-TV
programs submitted by Rep. E. C.
Gathings (D-Ark.), complaints
against performers and program
material were least in number.

Effect of crime and horror shows
on children was the basis for the
majority of these charges. Few
specific accusations were levelled
at indecent performances. -

Rep. Gathings charged that h
had witnessed a ‘“hootchy-cootchy”
dance on a TV program when he
appeared as the lead-off witness
last June. This was later deter-
mined to have been a film of a
Haitian native dance. He was one
of the very few who alleged in-
decency.

Subcommittee heard network offi-
cials as well as NARTB executives
during the course of the hearings.
All urged that the industry be
given a chance to regulate itself

-
and referred to the radio and TV
codes.

In windup sessions two weeks
ago, FCC Chairman Paul A.
Walker, who shied from any re-
quest for censorship powers, was
asked whether he favored licensing
of networks.

favor of the prohibition of hard
liquor advertising on the air, but
not beer and light wines. He em-

phasized that these were personal

opinions and not official FCC ree-
ommendations.
Klein’s View

Subcommittee member Rep. Ar-
thur G. Klein (D-N.Y.) early in
the hearings expressed the view
that if a listener or viewer did not
like what he was hearing or seeing
he could turn his receiver off.
Later, the New York congressman
reversed himself [B®T, Sept. 29].

It was Mr. Klein who suggested
to FCC Chairman Walker that all
broadcast stations contribute free
time for political candidates during
a campaign. He also urged that
stations be required te maintain a
record of all that goes out over its
transmitter.

In addition to Reps. Harris and
Klein, the subcommittee is com-
posed of Democratic Reps. F. Ertel
Carlyle (N. C.) and Homer Thorn-
berry (Tex.), and Republican Reps.
Joseph P. O’Hara (Minn.), J. Ed-
gar Chenoweth (Col.) and Harmar
D. Denny Jr. (Pa.).

ANTI-TRUST SUIT

Is Filed Against Decca

AN anti-trust consent judgment
against Decca Records Ine. and
The Decca Record Co. Ltd. of Lon-
don, England, has been entered in
the Federal District Court' in
New York City, Atty. Gen. James
P. McGranery announced last
Wednesday.

The judgment terminates “re-
straints” in the manufacture and
sale of commercial phonograph
records and prohibits each of the
Decca firms from entering into any
agreement with the other, or with
Electric & Musical Industries Ltd.,
the Justice Dept. announcement
said.

The government’s complaint was
filed Aug. 3, 1948, naming the two
Decca companies and E&M as co-
conspirators. It charged that they
entered into cartel agreements di-
viding world markets into territo-
ries and limiting the sales of rec-
ords to those areas.

The judgment involves terms
upon which the two Decca firms
will lease matrices (from which
records are pressed in other coun-
tries) to each other or to E&M.

BROADCASTING ® Telecasting

He replied that he .
did. He also declared he was in °
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ZWORYKIN HONOR
AIEE Awards Edison Medal

AMERICAN Institute of Electrical
Engineers last Friday announced
award of its 1952 Edison Medal to
Dr. V. K. Zwory-
kin, pioneer re-
searcher in elec-
tronics, who is
vice president and
technical consult-
ant of RCA Labs.
Princeton,

be presented to
Dr. Zworykin at
the opening ses-

Dr. Zworykin

.sion of AIEE’s five-day winter

General Meeting Jan. 19 at New
York’s Hotel Statler, for “out-
standing contribution to the con-
cept and design of electronic com-
ponents and systems.”

The award is the latest of many
won by Dr. Zworykin, according to
H. H. Henline, Institute secretary,
who made the announcement. Dr.
Zworykin has been associated with
RCA since 1929.

A pioneer in electronic research
since his pre-World War I under-
graduate days at the Petrograd
(Russia) Institute of Technology,
Dr. Zworykin evolved basic prin-
ciples of the iconoscope television
pickup tube after coming to the
U. S. in 1919, afterward helping
develop the tube for practical pie-
He also was a
leader in development of the kine-
scope video picture tube and did
pioneer work on secondary emis-
sion multipliers, image tubes, elec-
tronic microscope and industrial
TV systems.

Other honors which have gone
to Dr. Zworykin include the Insti-
tute of Radio Engineers’ Morris
Liebmann Memorial Prize, How-
ard N. Potts Medal of the Frank-
lin Institute and AIEE’s Lamme
Medal, all for TV work, and the
Poor Richard Club Gold Medal for
Achievement and Chevalier Cross
of the French Legion of Honor.

He is a member of National
Academy of Sciences, American
Academy of Arts and Sciences,
American Philosophical Society,
National Research Council and an
officer of the French Academy of
Science. He is a fellow of AIEE,
IRE, American Physical Society
and American Assn. for the Ad-
vancement of Science.

At His Word

JIM MORGAN, radio-TV di-
rector for Raymond R. Mor-
gan Co., Hollywood, on Don
Lee Queen for a Day and
Lucky U Ranch, also writes
the daily “Unofficial Weather
Report” in the Hollywood
Citizen News. In a recent
dispatch he suggested that
dispositions might improve
with sunny days, and bosses
might be receptive to being
hit for raises. The following
day, his entire staff, faithful
readers of his column, asked
for raises.

BROADCASTING

red suspenders.

GOV. HERMAN TALMADGE of Georgia displays a pair of MBS’ "Mr. Plus”’
Gift was presented by Victor Diehm, president, WAZL

Hazleton, Pa., and vice president, WIDE Biddeford, Me., during the Mutual

; Affiliates Regional Meeting in Georgia. At the suspender ceremony (I to r):
: William H. Fineshriber Jr., MBS executive vice president; J. Glen Taylor, MBS

board member; Gov. Talmadge; Charles Godwin, director of station relations;

Mr. Diehm, who also is a member of the Mutual Affiliates Advisory Commit-

tee; E. M. Johnson, MBS vice president for station relations and engineering;

Robert Rounsaville, WQXI Atlanta, and Robert A. Schmid, MBS vice president
for advertising, public relations and research.

SRA NAMES BLAR

Assn. Expands
~ Plans

JOHN BLAIR, board chairman of John Blair & Co., radio station repre-
sentation firm, and of Blair TV Inc., TV station reresentative, was elected
president of Station Representatives Assn. attits annual meeting Dec. 10.

Also elected were John E. Pearson, John E. Pearson Co., vice president;

Adam J. Young
Jr., Adam J.
Young Jr. Inec,
secretary;
Thomas F. Clark,
Thomas F. Clark
Co., treasurer,
and the following
directors: Joseph
J. Weed, Weed &
Co., 1952 SRA
president; Rus-
sell Woodward,
Free & Peters; Joseph Timlin,
Branham Co.

SRA adopted an increased budg-
et and dues schedule for the new
year and voted for increased per-
sonnel at the association office,
which Thomas F. Flanagan will
continue to head- as managing di-
rector.

Mr. Weed, in his annual report,
recommended that the spot radio
and TV clinics held by the asso-
ciation not only be continued but
expanded on a regional or national
scale. The directors authorized
preparation of a new presentation,

Mr. Blair

“How to Use Spot Radio,” for use

early in 1953. In addition to the
annual SRA Spot Radio Estimator,
the group also decided to publish

" a new directory of members and

the stations they represent for the
use of advertisers and agencies.

Other Standards

Success of the organization’s ef-
forts in developing a standard TV
station identification formula has
encouraged SRA to work on other
standards, which will be announced
shortly, Mr. Weed said.

Assuming office Mr. Blair said:

I am delighted at this new oppor-
tunity to be of service to our industry.
The increasing vigor of those engaged
in the national spot field is reflected,

® Telecasting
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of course, in the increased volume of
business we have enjoyed continu-
ously for many years. It is also re-
flected in the heightened activity of
SRA, which this year, under the able
direction of Tom Flanagan and Joe
Weed, expressed itself in such proj-
ects as a new spot radio presentation,
a new Spot Estimator, about to be
released, standardization of ID [sta=
tion identification] requirements for
television stations—now universally
accepted—and the Spot Clinics. It is
gratifying to note that, while we are
vigorously competitive with other
media, a substantial number of asso-
ciation projects are in the nature of
direct service to the industry, espe-
cially the agencies. We expect to
continue this kind of activity.

Now that total national spot radio
volume has passed total network rev-
enue, it is obvious that more and more
advertisers have become aware that
radio is the only truly national me-
dium—the only medium which reaches
virtually the entire population. As
the freeze slowly lifts, the same be-
comes true of the sister broadcast
medium, television, market by market.
The use of spot radio and spot tele-
vision is a challenge to the agency—
they require the utmost care and
judgment in their use. But because
they are the only truly national media
which can be tailored to the exact
merchandising and distribution pat-
tern of any advertiser, agencies which
are fundamentally interested in get-
ting results for their clients are mak-
ing the investment in time and study
which the media require.

New Panel Show

SERUTAN CO., Newark, will
sponsor a new panel show, Wis-
dom of the Ages, on DuMont TV
Network, Tues., 9:30-10 p.m. EST,
starting Jan. 6 for 52 weeks.
Agency is Ed Kletter Assoc., N. Y.

HOWE BUYS WIRA
After Service With AF

JAMES L. HOWE, who built
WCTC New Brunswick, N. J., after
his release from military service
in World War II, got out last week
after a second hitch and promptly
expanded his radio operations
again.

Major Howe, president and ma-

jority owner of WCTC, signed
Monday for the acquisition of
WIRA Fort Pierce, Fla.,, from

Douglas Silvers and O. L. Peacock
for $62,450, subject to FCC ap-
proval. The application to the Com-
mission is being prepared for filing
within a fortnight by John H.
Midlen, Washington radio attorney.

Purchase of WIRA, a 250 w out-
let on 1400 ke, is being made in
the name of Chanticleer Broadcast-
ing Co., licensee of WCTC. Mr.
Howe owns 51% of the stock. The
rest is held by a number of busi-
nessmen in the New Brunswick
area.

Mr. Howe plans to supervise the
WIRA operations under the new

ownership, at least at the outset,

but said he contemplated no
changes in personnel.
Before he was called back into

~ the Air Force in March 1951, Mxr.

Howe took an active role in New
Jersey radio affairs. He helped to
organize, and was the first presi-
dent of, the New Jersey Broad-
casters Assn. He also was instru-
mental in the formation of the
original New Jersey Network,
which became the Civil Defense
Network of the state.

NBC-TV at Bowls

NBC-TV announced Thursday it
will present the Pro Bowl football
game from Los Angeles Jan. 10,
4:15-7 p.m. EST and the Poin-
settia Bowl (all-service champion-
ship) from San Diego next Satur-
day, 2:30-5:30 p.m. EST. NBC-TV
also will cover the Rose Bowl and
Cotton Bowl games on New Year’s
Day.

BILL ROBINSON (1), vice president in
charge of programming for WLW Cin-
cinnati, and Norm Cash (r), WLW
general sales manager, look at Krazy
Kwilt recording held by Walter Phil-
lips, WLW disc jockey. Krazy Kwilt
is a new WLW show based on patier

between Mr. Phillips and excerpts
from recorded commercials.
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KOREAN BREAK

NBC Denies Violation

NBC news executives denied last
week that they had violated an
agreement among the various net-
works to delay the use of the pool
report on Gen. Eisenhower’s Ko-
rean trip in event the news broke
at a time when regular network-
ing facilities were not available.

NBC scored at least an hour’s

beat over its rivals on the 7 a.m.
newsbreak because it had ordered
standby facilities from AT&T cov-
ering the period from 7 a.m. until
normal network opening time an
hour later. Other networks did
not have network lines available
until their regular opening hours.
CBS Radio news executives pro-
tested that the mnetworks had
agreed in advance to hold up the
pool report, by Everett Holles of
Mutual, in such case [B®T, Dec. 8].

NBC authorities denied there
had been any agreement to delay
use of the pool broadcast. They
cited a letter from Milton Burgh,
MBS news director, summarizing
arrangements made at a meeting
of representatives of the various
networks to work out pool opera-
tions. On timing the letter said:
“It is our endeavor to have report
come on even one-half or one-
quarter-hour periods. Preferred
times are 10 a.m. EST or 4:30 p.m.
EST.”

The fact that 10 a.m. was a
“preferred” time did not mean the
report had to be held until then,
NBC authorities maintained.

Even though the others could not
put the Holles report on their net-
works until their normal opening

EXPANSION during the past year at WKRC-AM-FM-TVY Cincinnati led to

several changes.

Among those involved were (I to r) Wilford H. Kennedy,

promoted to chief engineer for WKRC-AM-FM; George Wilson, who becomes
director of engineering with full technical supervision, and Hugh J. LaCrosse,
promoted to WKRC-TV chief engineer.

times—and Mutual withheld use
of the pool broadcast itself until
10 a.m., although Mr. Holles is an
MBS newsman—stations individu-
ally flashed the news of Gen. Eisen-
hower’s trip shortly after the 7
a.m. break, based on wire service
reports.

Fact that films of the trip, made
by a newsreel cameraman also as-
signed to represent TV, were not
delivered until Dee. 7, two days
after the story broke, prompted
speculation among TV authorities
that delivery had been deliberately
delayed.

NBC-TV got its own films, made
by its cameraman, Jules Zenier,
and flown back by NBC Presiden-
tial Reporter Frank Bourgholtzer
on a special round-trip mission,

PRINCETON-WNBT JOINT STUDY

Educational TV Problems and Potential To Be Explored

JOINT project by Princeton U.
and WNBT (TV): New York de-
signed to explore the problems and
potentials of educational television
was announced for release today
(Monday) by President Harold W.
Dodds of Princeton and Ted Cott,
NBC vice president and general
manager of WNBC-WNBT.

The first step, according to Mr.
Cott, will be a survey of the field
by Princeton faculty members with
WNBT placing its staff and facili-
ties at the university’s disposal.
Appointed to the survey team,
under a special WNBT grant, are
Assistant Prof. Thomas Riggs Jr.
of the Dept. of English and assist-
ant Prof. Richard Harbinger of
the Dept. of Air Science. Assigned
to work with the faculty men is
Richard Pack, director of programs
and operations for WNBC-WNBT.

Mr. Cott said the survey speci-
fically seeks to learn how television
can best serve the modern univer-
sity, how Princeton can make the
most effective use of TV, what the
best TV formats and techniques
for presentation of educational ma-
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terial are, and what the objectives
of Princeton-WNBT cooperation
should be.

Mr. Cott outlined the following
phases of the project: (1) Mutual
education of university and network
representatives in the common
problem; (2) research into what
has been done on commercial and
educational channels; (3) experi-

mentation with actual programs -

and (4) provision for use of lessons
learned, in whatever form seems
feasible, from publication to pro-
gram production.

Mutual Problem

President Dodds commented that
the “problem of education and tele-
vision is also one of the mutual
education of both broadcasters and
educators.”

Remarking that experimentation
is as much in place in a studio as
in a scientific laboratory, Mr. Cott
declared that the results of the
Princeton project should be of in-
terest and importance to the com-
munity and the nation.

on the air at 5:30 p.m. on Dec. 7.

DuMont TV Network claimed a
45-minute beat on use of the pool
films, which it put on the air at
4:45 p.m. Deec. 7.

NEW WBZ POSTS
Go to Hauser, Duffield

NEW administrative posts at
WBZ-AM-TV Boston will be filled
by two long-service Westinghouse
Radio Stations men, W. C. Swart-
ley, station manager, announced
last week.

Named as WBZ-AM-TV assist-
ant manager is Willard H. Hauser,
formerly chief engineer of the sta-
tions, who will take over broad
administrative responsibilities for
both radio and video operations, in-
cluding technical duties, Mr. Swart-
ley said.

Robert G. Duffield, KDKA Pitts-
burgh manager, will be shifted to
WBZ-TV next Monday as televi-
sion film and traffic manager, head-
ing a new department which con-
solidates all station film and TV
traffic operations.

Mr. Hauser, who has been with
Westinghouse 24 years and who
has been WBZ chief engineer since
October 1943, has been assigned
additional duties from time to time
since opening of the WBZ radio-
TV center in June 1948, Mr. Swart-
ley said.

Mr. Duffield’s service with West-
inghouse radio dates back to 1928.
After serving in World War II
as a Signal Corps lieutenant col-
onel, he was manager of WOWO
Fort Wayne, Ind., until July 1951,
when he was named KDKA man-
ager.

Mr. Duffield

Mr. Hauser
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IKE'S SEGURITY

Radio-TV Helped Preserve

RADIO-TV and other media have |
been commended by Secretary of
Defense Robert Lovett for “self- |
restraint and help in observing |
precautionary measures” imposed [
during President-elect Dwight Eis- |
enhower’s Korean trip. !

In a statement Deec. 5, Secretary
Lovett thanked radio, television,,
press and newsreels in the United
States for their assistance in pre-
serving the news blackout of the
General’s tour. “We feel that the |
public should be aware of the help
rendered us in response to our Nov.
20 request for cooperation,” he
added.

The Defense Secretary referred
to the Defense Dept. request which
preceded selection of newsmen to
accompany Gen. Eisenhower. Orig-
inal pool excluded radio and tele-

|

vision newsmen but was broadened |

to include them after a concerted
industry protest [B®T, Dec. 1, Nov.
24].

MBS’ Everett Holles represented
radio, and NBC cameraman Julius
Zenier, TV, on the trip, filing
their reports after the blackout was
removed. Pictorial report on the
General’s trip was aired on network
programs, including CBS-TV’s
See It Now and NBC-TV’s Today
and others. !

Meanwhile, Korea pool media
representatives accompanied Gen.
Eisenhower to Guam and Pearl
Harbor last week. Discussions and
decisions on U. S. foreign policy
taken by the President-elect and
his advisers were blacked out at |
the source, however, with newsmen |
unable to report any details. |

|
|

CENSORSHIP

Services Give Korean Policy

FIELD censorship in Korea will
be vested with public information
offices of the Army, Navy and Air
Force rather than intelligence offi-
cers of the various services, it was
announced last Thursday.

The services said liberalized pro-
cedures for field censorship on news
in combat zones will assure prompt
release of information. News will
be censored “for security only,” not
for policy, it was explained.

The new regulations were re-
garded as a vietory for ecritical
newspaper editors who sought more
rapid handling of the news. What
effect they would have on radio-TV
correspondents in Korea or when |
they would become effective were |
not immediately known. It was be- |
lieved the policy would benefit
broadcast media, which emphasize
speed in transmission.

The authority of field press cen-
sors, who will be trained in apply-
ing the new regulations during
maneuvers next year, “will not be
used to prevent the transmission
of news upon the ground of antic-
ipated adverse reaction by the
American public,” it was said.
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More listeners-per-dollar and W-I-T-H go together just like
brandy goes with cigars! It’s a natural combination!
Baltimore retailers know all about this. That’s why
W-I-T-H carries the advertising of twice as many of them as
any station in town!

These more listeners-per-dollar that W-I-T-H delivers mean
low cost results! That’s what you want from radio, isn’t it?

Let W-I-T-H produce for you too—at low, LOW cost!
Your Forjoe man will give you the whole story.

By e i Mo seab

Hom R i S s e

Like brandy goes with cigars

IN BALTIMORE

TOM TINSLEY, PRESIDENT o

222,
WRATH =

REPRESENTED BY FORJOE & COMPANY
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~ FCC WARNS

VEILED warning that FCC may be forced to take action unless the
radio-TV manufacturing industry puts its house in order and acts to
suppress spurious radiations from transmitters and receivers, was implied
by the Commission in a letter last week to the Joint Technical Advisory

Committee.

The letter requested that JTAC
study the problem of limiting spuri-
ous radiations from transmitters
and receivers. It called attention to
the newly-published JTAC report
on radio spectrum conservation.

Fear that uncorrected interfer-
ence from transmitters and receiv-
ers might jeopardize the TV table
of allocations of uhf channels also
was expressed.

“Since the entire uhf plan was
based upon the assumption that
such standards [41.25 me receiver
intermediate frequency] would be
adhered to, this apparent lack of
standardization casts doubt on the
continuing validity of the plan,”
the FCC wrote.

JTAC is scheduled to meet Dec.
18 at which time the subject of the
FCC’s request will be taken up. It
is believed a subcommittee will be
appointed on the radiation problem.

Problem of interference from
spurious radiations from  trans-
mitters and.receivers has become
more acute in recent years, the
Commission said.

In TV, the problem has become
critical, the Commission said, be-
cause the harmoniecs from “trans-
mitters fall in the wavelengths used
by aviation communications and
navigational facilities.

Current TV transmitters, which
use only a 30 db suppression, are
“clearly not sufficient to achieve
adequate harmonic suppression,”
the FCC said. It referred to its rule-
making proposal several weeks ago
to require TV transmitters to have
a 60 db suppression [B®T, Dec. 1].

FCC Not Satisfied

The Commission said it was not
satisfied “that the rate of industry
progress [referring to suppression
of receiver emissions] is consistent
with the seriousness and urgency
of the problem.” It referred to its
letter last September to Radio-Tele-
vision Mfrs. Assn. on the problem
[BeT, Sept. 29].

The September letter to RTMA
was answered by Glen McDaniel,
then president of the manfac-
turers’ trade association, who told
the Commission that RTMA Com-
mittee R-15 was working on the
problem and hoped to submit find-
ings to the Commission in the near
future.

For the last few years the Com-
mission has had outstanding a pro-
posal that would require all devices
that are not technically trans-
mitters to curb radiations to 15
uv/m at 100 feet.

Specific request to JTAC was
contained in the following list of
topics recommended for study:

1. The limits which should be estab-
lished for radiations, which are inci-
dental to the operation of equipment
and which do not fall within allocated

frequency bands, {p assure safe and
reasonable protection from interference
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Of Possible Action
On False Radiations

*

to radio broadcasting, communication
and navigation services.

2. Review the technical problem of
reducing spurious radiation from vari-
ous devices to determine the feasibility
of the suppression measures necessary
to accomplish the radiation limitations
determined under Ifem 1.

3. Review the problem of instrumen-
tation necessary to effectuate a national
program of the control of spurious
radiation. The study should consider
the practical problems of quality con-
trol measurements for the factory and
simple tests which can be applied in
the field to completed installations.

4. Study the procedures and organi-
zational activity in this field to deter-
mine whether additional effort is
required to coordinate interference re-
duction efforts.

5. Determine any needed action to
coordinate the external performance of
receivers with the engineering of serv-
ice and station allocations.

OBSERVANCE of the 27th anniversary of Grand Ole Opry at WSM Nashville,
Tenn. drew agency and station executives, and more than 100 rural dise
jockeys. Enjoying cocktail party festivities which preceded dinner, are (I to r):

Max Wylie, William Esty Co., New York; Minnie Pearl, Opry entertainer,

WSM; Jack Stapp, WSM program director; Judge Hay, originator of Grand
Ole Opry; Uncle Ollic Hamilton, WJZM Clarksville, Tenn.; Eddie Birnbreyer,
William Esty. Special section of 100 seats was set off for visiting guests who
mingled with show’s personalities after anniversary program. WSM reports
program was so successful it plans to hold an annual observance.

‘FREE ENTERPRISE TRAIN'

Would Exhibit Progress, Products of Industries

ADVERTISING executive J. Car-

. son Brantley’s dream of “Free En-

terprise Train” is well on the way
to reality. :

Mr. ?.Brantley,
head of the Salis-
bury, N: C., ad-

vertising firm
bearing this name
and a&vertising
directorjof Stan-
back Co., has com-
pleted details
after two years
labor.

“Free Enter-
prise Train,” as
envisioned by Mr. Brantley, will
tell the story of free enterprise in
the U. S. through a series of ex-
hibits aboard a special train.

Mr. Brantley has been in the ad-
vertising field a quarter century.
His agency has been credited with
being one of the first to adopt ra-
dio as a major medium and he has
been credited with having pioneered
the dramatized radio commercial.
His accounts have included such
major advertisers as R. J. Reynolds
Tobacco Co. and at one time his
placements exceeded 500 broad-
casts daily the year round.

Major industry leaders have
been invited to purchase a mini-
mum of a half car for participation.
Each half car of exhibition space
will cost the participating com-
pany $75,000.

The train is to exhibit at 83
cities in 36 states, beginning in
Washington, D. C., around next
May 1. It will tour four months,
with one to three days exhibition
time at each stop, according to
population.

Mr. Brantley plans exhibits by
22 major industries on 11 ears, with
participation limited to industries
of national prestige. Exhibition
theme would show continuity of
progress from the founding of each
firm to its current operation and

3

Mr. Brantley

)

its product.

In a brochure sent to prospective
exhibitors, Mr. Brantley explained,
“Your exhibit should be a reveal-
ing and inspiring panorama of the
birth, progress and present-day op-
eration of your company, culminat-
ing in a striking display of your
product or products.”

Prospective exhibitors are ad-
vised they can design, build and
install their exhibits or assign any
part of the operation to the display
contractor for the train.

Three cars (six half-car ex-
hibits) are to be devoted to the
general theme, “This Is America.”
In addition to the 22 industry ex-
hibits, this general theme would be
carried out in other half-car ex-
hibits:

Democracy and industry at work;
religion and the American way of
life; education and advancement
of truth in a free world; labor in
a democracy—progress since 1900
—statistics; the farmer in a demo-
cratic agriculture, and science and
advancement of human welfare.

Advance units would contact
mayors, ministers, educators, civie
clubs, newspapers and radio and

television stations, Mr. Brantley
noted. The “Free Enterprise
Train” publicity organization—

aboard the train—is to plan and
direct national and local publicity.

Payment of the $75,000 is con-
tingent on participation by at least
18 exhibitors.

Mr. Brantley, now 49, began his
own agency in 1928. His was one
of the first agencies to realize ra-
dio’s worth. A Boston station re-
portedly gave his agency credit as
the first to air dramatized commer-
cials. At one time the agency’s
radio placements exceeded 500
broadcasts daily the year around
[BeT, April 28, 1941].

Further details about “Free En-
terprise Train” may be obtained
from Mr. Brantley, Salisbury, N. C.
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WBT SHIFTS

Sales Staff Is Reorganized

WALLACE J. JORGENSON has
been named national sales manager
of WBT WBTV (TV) Charlotte,
N. C,, it was announced last week.
Mr. Jorgenson
formerly was
WBTV general
sales manager.

Other changes
announced were
the elevation of
Bennett K. Me-
Kinnon from
WBT local sales
manager to Caro-
linas sales man-
ager, and Paul B.
Marion, formerly WBTV sales rep-
resentative, to WBTV Carolinas
sales manager.

All three sales managers will
work directly under J. R. Coving-
ton, assistant vice president in
charge of sales and promotion. All
appointments are effective Jan. 1.

Shifts result from the resigna-
tion of Keith S. Byerly, WBT gen-
eral sales manager, who accepted
a post as manager of the Atlanta
office of the Katz Agency.

Charles H. Crutchfield, execu-
tive vice president and general
manager, Jefferson Standard
Broadcasting Co., licensee of the
stations, commented:

“We have accepted Mr. Byerly’s
resignation with genuine regret.
He has contributed substantially to
the sales progress of our station
for over six years. He carried with
him to his new position our sincere
thanks and best wishes.”

Mr. Jorgenson

Mr. Marion Mr. McKinnon
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We enjoyed an average increase of be-
tween 13% and 149, on dll items ad-
vertised during the sale, advises K.
Stupp of Certified Grocers of lllinois, Inc.

Page 34

December 15, 1952

BROADCASTING ® Telecasting




“"OPERATION GROCER" |
CREATES SALES...

NATIONAL B | CENTRELLA

One of the most successful sales and Sales of WLS advertised products showed
prestige building promotions we’ve ex- ' v increases of 209, to 1679, during the sale
perienced this year, reports E. J. Chap- . . . and up to 50% increase since the sale,
licki, Chicago Branch Manager, National according to H. G. Jasker, Vice President,
Tea Co. » Central Grocers Cooperative, Inc.

'MIDWEST  PROGRESSIVE

Although the general trend of retail It is with a great deal of pleasure that | am
sales, locally, was below normal, our able to report an increase of 8%, in the
sales rose nearly 8% due, largely, to this movement of WLS advertised products dur- !
promotion, says Stanley M. Dunin, Mer- ing our tie-in promotion, writes J. R.
chandising Manager, Midwest Grocery Hulbert, Merchandising Manager of Pro-

Co. ; , gressive Food Stores, Inc.

Step up the sales of your grocery-sold product in the great Chicago market by
making it a part of the time-tested, result-proven, OPERATION GROCER
Merchandising-Advertising Plan. The above are typical accomplishments . . .
many report far greater sales increases from their participation in OPERATION
GROCER. Your John Blair man can supply @// the facts . . . facts you should have
if you're interested in increasing your sales in the nation’s second largest market. 1230 W. WASHINGTON BLVD.

Write, ‘phone or wire foday for complete information!
| CHICAGO 7
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WLTYV Sold to Crosley for $1.5 Million

(Continued from page 23)

stock to Crosley, but may continue
as general manager and operating
head.

In his announcement, Mr. Shouse
expressed hope that the present
management and operating person-
nel of WLTV will stay with the
station. The reputation of Crosley
for operating outstanding TV and
radio properties was praised by
Mr. Lane, who said that under the
new ownership WLTV would be a
top-notch facility and perform
mavimum service in the publie in-
terest.

WLTV was Atlanta’s third TV
station. The others are WSB-TV,
owned by the Atlanta Newspapers
Inc., now on Ch. 2, and WAGA-TV,
owned by Storer Broadcasting Co.,
assigned to Ch. 5.

WLTV was acquired by Broad-
casting Inc., from the Atlanta
Newspaper Inec., following consoli-
dation of the Journal and the Con-
stitution in 1951. The Journal had
operated WSB and WSB-TV, while
the Comnstitution had held the con-
struction permit for WCON-TV.
Because of the duopoly regulations,
one of the AM stations and one of
the TV permits had to be disposed
of. WCON-AM was discontinued,
while WSB-TV took over the Ch.
2 assignment of WCON-TV, and
the equipment for the Ch. 8 assign-

ment was sold to Broadeasting Ine.
This transaction, closed in March,
1951, covered transmitter, building
and land as well as FM equipment.
It involved an initial $525,000 out-
lay but Broadcasting Inc. is now
reported as having in excess of
$1,250,000 in the property.

There have been periodic reports
that WLTV was for sale. Last sum-
mer it was learned that Westing-
house Stations Inc., had tacitly
agreed to purchase the property for
approximately the same figure—
$1,400,000. It was then estimated
that another half-million to $600,
000 would be entailed in bringing
the station to maximum permissible
power of 316 kw, which would in-
volve a new transmitter location,
new transmitter and tower. At that
time, however, the station was los-
ing money.

The Atlanta group in Broadcast-
ing Inc. is headed by Walter C.
Sturdivant, president, owner of
the Montgomery Knitting Mills of
Summerville, Ga. Other major
stockholders, in addition to Gene-
ral Manager Lane, include Clement
C. Evans, Alfred Kennedy Jr.,
Harris Robertson and Arthur
Montgomery. The station was the
108th to go on the air and the last
of the “pre-freeze” operations.

SUBSCRIPTION TV

Faught Sees in One Year

BELIEF subscription TV will re-
ceive FCC approval within a year
and will be available to home
viewers within three years was ex-
pressed last Monday by Dr. Millard
C. Faught, head of his own New
York firm of management consul-
tants.

In a talk to the Electric Club of
Los Angeles, Dr. Faught claimed
“the dollar signs in TV’s economics
will never stop chasing their tails
until TV gets its own box office.”

Dr. Faught said tremendous
marketing potentials of video will
not be realized until such time and
“everybody who has anything to
do with television, from sponsor to
viewer,” will be better off.

“It will make more video stations
economically possible by giving all
stations, big and small, an added
source of revenue,” he said. “Cul-
ture commodities—such as specta-
tor sports, opera, Broadway plays
and education—will be merchandis-
able via television, giving more
people more reasons to buy and use
TV sets.”

Dr. Faught said the advertiser
will not lose his audience under
such a system, because family
entertainment budget limitations
“would still keep the average set
available to the sponsor at least
90% of the time.”

Shades of CBS-TV

THE COLOR in television—
black - and - white television,
that is—is gray, CBS-TV has
decided. The network report-
ed last week that, for mono-
chrome TV, gray has been
found to be “such a handy,
functional color” that sets
for virtually all CBS-TV
shows, particularly dramatic
productions, will be done in
different shades of gray.
Other colors are “unpredict-
able” on TV, according to
Carlton Winckler, production
manager of CBS-TV’s opera-
tions department.

DuMont’s Tele-Centre

PROGRAM, engineering, teletran- |
scription and film syndication de-
partments of the DuMont Televi-
sion Network will occupy new
quarters at the network’s new Tele-
Centre at 205 East 67th St., New
York, effective today (Monday).
Transfer of office equipment from
the main DuMont network offices
at 515 Madison Ave. was to be
completed over the weekend. Tele-
Centre [BeT, Nov. 24] eventually
will become the main source of
programming for the network,
starting in January when the first
of the building’s five studios is ex-
pected to be ready for telecasting.

the New York station
where listeners listen
and sponsors sell...key
station of MUTUAL
Broadcasting ‘System
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official tabulation of radio homes
 as determined by the 1950 de- million sets.
|, cennial census. Official census data for the

RADIO HOMES CENSUS

NUMBER of radio homes in
Indiana, North Carolina, District
. of Columbia, State of Washington
and Minnesota is shown in official
figures just released by the U. S.
Census Bureau. Figures show the areas. Present TV circulation for Area

Television homes also are shown states follow:

but TV circulation is based on
April 1950, when fewer than 5
million TV receivers had been
manufactured and stations were
just coming on the air in most

the nation as a whole is nearing 20

Ind., N.C,, D.C., Wash., Minn. Listed

RADIO AND TELEVISION—'I950_ U. 5. CENSUS OF HOUSING—INDIANA

T RADIO TELEVISION
With Radio With TV
5 1950
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RADIO AND TELEVISION-1950 U. S. CENSUS OF HOUSING-INDIANA
The State 3,934,224 1,168,916 1,156,170 1,114,485 96.4 826,604 1,152,170 75,180 6.5

STATISTICS in adjacent tables are extracted from final reports of the
1950 Census of Housing, Series H-A, No. 14 for Indiana, 33 for North
Carolina, 9 for D. C., 47 for State of Washington and 23 for Minnesota,
will be available in about six weeks from the Superintendent of Docu-
ments, Washington 25, D. C., at 55, 65, 25, 40 and 50 cents per copy,
respectively. :

Statistics on distribution of the population in the states are presented
in final reports of the 1950 Census of Population, Series P-A, No. 14,
33, 9, 47 and 23, now available from the Superintendent of Documents
at 20, 20, 15, 30 and 25 cents a copy, respectively. Descriptions and maps
of “urbanized areas” are presented in these reports.

Statistics on characteristics of the population in the states are pre-
sented in final reports of the 1950 Census of Population, Series P-B,
No. 14, 33, 9, 47 and 23 available from the Superintendent of Documents,
at 60, 65, 25, 45 and 55 cents per copy, respectively. Descriptions of
Standard Metropolifan Areas, if any, are presented in these reports.

A Standard Metropolitan Area is generally described as a county-o'r
group of contiguous counties with at least one city of 50,000 or more.
In New England, it is defined on a town or city rather than county basis.

An urbanized area contains at least one city of 50,000 or more and
includes surrounding closely settled incorporated and unincorporated
areas.

S.M.A,
Evansville 160,422 47,597 47,140 45255 960 31,356 47,045 320 07
Fort Wayne 183,722 54,818 54,785 53,845 98.3 39,150 54,685 515 0.9
Indianapolis 551,777 167,571 165,015 160,835 97.5 120,282 164,335 13,515 82
Muncie 90,252 27,308 27,110 26,395 97.4 19,877 27,105 805 3.0
. South Bend 205058 59,230 58,890 57,845 98.2 40,180 58,800 2,855 4.9
Terre Haute 105,160 33,510 33,195 31,625 95.3 25651 33,135 245 0.7

URBANIZED AREAS
Evansville 137,573 41,786 41,325 39,630 959  * 41,220 260 0.6
Fort Wayne 140,314 43,006 42,930 42,415 988 * 42,835 365 0.9
Indianapolis 502,375 153,812 151,315 147,390 97.4  * 150,685 12,150 8.1
South Bend 168,165 49,007 48,815 ; 984 ¢ 48735 2,075 4.3
Terre Haute 78,028 25733 25470 24260 952  * 25,405 155 0.6

URBAN PLACES
Anderson 46,820 15164 14,930  14.605 97.8 11,376 14895 685 4.6
Bedford 12,562 4,027 4,030 3875 962 3,233 4,015 55 14
Bloomington 28,163 6,941 6,940 6,645 957 5,094 6875 365 53
Columbus 18,370 5,756 5,730 5310 962 3,268 5715 275 4.8
C'nn’rsville 15,550 4,715 4,610 4,435 962 3,399 4595 520 1.3
Cr'wf'dsville 12,851 4,066 4,020 3898 969 3,066 4005 100 25
East Chicago 54,263 14,478 14,300 13,815 96.6 12,072 14235 3,390 23.8
Elkhart 35646 11,355 11,260 11,095 985 9216 11,230 195 17
Elwood 11,362 3,477 3,375 3,285 97.3 2,911 3,335 130 3.9
Evansville 128,636 39,403 38,960 37,380 95.9 24,293 38,870 230 0.6
Fort Wayne 133,607 41,000 40,920 40415 98.8 31,046 40,825 345 08
Frankfort 15,028 4,904 4,845 4,700 97.0 3,699 4,825 130 27
Gary 133,911 37,323 36,930 35965 97.4 27,177 36,780 8,870 24.1
Goshen 13,003 4,074 3,985 3,880 97.4 3,229 3,980 1.3
Hammond 87,594 25230 25,060 24,465 97.6 17,402 24,950 8,121 32.5
Hobart 10,244 3,050 2,960 2,930 99.0 1,843 2,960 1,010 34.1
Huntington 15,079 4,864 4,855 4745 977 3,750 4.850 0.8
Indianapolis 427,173 131,746 129,520 125,930 97.2 102,322 128895 9,605 7.5

(Continued on page 46)

The only worthwhile ihvestment is one

that pays off.

Advertising on WOR is really worthwhile!
For years, WOR has paid off with more sales
for more advertisers than any other

station in the country.

WOR, the most sales-effective station in the
U. 8., serves 26,000,000 people in 14 states,
and provides them with programs they listen
to (WOR is first choice among listeners in

both news and women'’s service programs).

You'll find it worth your while to learn

what WOR can do for you.
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Sarnoff to Absorb Trammell Post

(Continued from pege 25)

contribution to the industry and
the public.”

He said he was “proud to have
brought him into our organization
30 years ago,” that “his success
is due to his own fine accomplish-
ments,” and that “I am certain he
will succeed in the future as he
has in the past.”

RCA and NBC, Gen. Sarnoff said,
“are happy that Mr. Trammell has
accepted their invitation to con-
tinue as a consultant and that they
will have the benefit of his great
experience and wise counsel.”
Terms of the consultancy agree-
ment were not officially disclosed.

Mr. Trammell said that “I cannot

_ fully express my feeling of regret

at leaving the magnificent organ-
ization with which I have been
associated for almost 30 years; nor
can I adequately express my grati-
tude for the help and cooperation
I have had from my associates in
the company, my many friends
among the advertisers and their
agencies, the stations affiliated
with NBC, and the radio and tele-
vision artists.

“I am delighted to be associated
with Mr. Knight and Mr. Cox in
their effort to bring another tele-
vision service to the important ex-
panding market of Miami at an
early date.”

McConnell Statement

His resignation brought this
statement from NBC President Jo-
seph H. McConnell:

“We here at NBC are going to
sorely miss Mr. Trammell’s sound
advice and guidance. No other
broadcasting operator has contrib-
uted so much as he to the public’s
enjoyment of radio and television.
He commands the respect of every
advertiser, every station owner,
and every artist with whom he has
dealt. The people of Miami are
fortunate indeed to have such a
person serving them.”

Mr. Trammell, in radio since he
was hired by Gen. Sarnoff in 1923
as an RCA West Coast commercial
representative, has won broad rec-
ognition both as a salesman and as
a showman.

With NBC since March 1928, and
its president from July 1940 until
his advancement to board chair-
man in 1949, he has helped guide
the radio industry through crucial
years and contributed to the devel-
opment of the television pattern.
He is credited with bringing into
broadecasting many of today’s ma-
jor advertisers and many of the
top programs and stars.

Outstanding Executive

Three decades in radio and com-
munication comprise one of the
most distinguished careers in
broadcasting history, and Niles
Trammell’s thousands of friends
point to him as one of the in-
dustry’s outstanding executives.

After executive jobs with RCA
on the West Coast, starting in
1923, he moved into NBC in March
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1928 as a salesman. There he
found his proper niche in the busi-
ness world and within two months
was named manager of the NBC
Central Division, headquartering in
Chicago.

Many of NBC’s major accounts
and programs were introduced to
radio through Mr. Trammell’s sales
efforts. For a decade he scoured
the Midwest, getting new accounts
and keeping old ones contented.
His success led to transfer to NBC

New York in 1939 as executive vice
president. He was soon elevated
to the presidency in 1940 and
elected chairman of the board Oct.
7, 1949.

Niles Trammell was born July
6, 1894, in Marietta, Ga. He was
educated at Sewanee Military
Academy, Sewanee, Tenn., and U.
of the South, Sewanee. During
World War I he was a lieutenant
in the infantry, serving until
March 1923 as staff officer under
Maj. Gen. Charles G. Morton,
Presidio, San Francisco. From the
Army he moved into a business
career via RCA.

Resentment Toward NCAA TV

(Continued from page 23)

seems to me it would be better.”

Small colleges “apparently don’t
need” the protection of NCAA’s
controlled football plan, sports-
writer James -Enright reported
in the Chicago Herald-American
after polling athletics officials at
five midwest colleges within tele-
vision range of Chicago.

Noting that NCAA claims the
welfare of the small colleges is its
main concern in restricting TV
football coverage, Mr. Enright con-
cluded that the colleges he sur-
veyed “haven’t been hurt, even by
the big games in this area.”

Of the athletic directors or
coaches he questioned, he quoted
one who said his school was “not
afraid of television”; another who
blamed attendance decline on “lack
of natural rivals,” though he found
a one-game case where TV hurt a
year ago; another who saw no rea-
son to “get excited” about TV’s
gate effects; one who said poor
early-season showings were to
blame for attendance decline at
his school, and one who felt at
least another year must pass be-
fore TV’s effect can be appraised.

Circulated Story

The DuMont TV Network, one
of the leaders in the fight against
the NCAA plan, circulated extracts
from the Herald-American story as
a press release.

Views advanced by the schools’
athletics officials, as quoted by Mr.
Enright, included the following:

Carl Henrichs, athletic director,
Valparaiso (Ind.) U—“We are not
afraid of television. We realize
it is here to stay and we just have
to live with it. Right now, it hasn’t
hurt us one bit, and I don’t think
it will if we step up our promotion
and selling campaigns.

“Our attendance was up at least
15% over last season. Of course,
the fact that we opened the sea-
son with a string of 21 straight
victories didn’t hurt the interest
in our team. . .”

Johnny Breen, Lake Forest Col-
lege, just north of Chicago—*“Lake
Forest’s attendance declined from
15% to 18% compared to last sea-
son, but it produced an odd situa-
tion. Our gate sales were up, and
our student attendance was down.

“Lack of natural rivals on our

schedule can be blamed for this de-
cline. In answer to the inroads of
major football television on our
crowds, I can report that we drew
the second biggest crowd of the
season Nov. 8, the same afternoon
the Oklahoma-Notre Dame game
was covered by video. Only the
homecoming game outdrew that
one.

“Lake Forest, however, isn’t de-
pendent on attendance to support
its athletic program. We feel this
program is just as important as
any course of study we offer, and
we plan to support sports in the
same manner we do any individual
branch of study.

“That is why we aren’t directly
concerned about television. In fact,
we like it and are happy to know it
is bound to improve and get big-
ger. . . .

“A year ago, we played Beloit
at home and the same day Wis-
consin and Illinois met in a na-
tionally televised game, and since
our fans, as well as Beloit’s, had
a stake in the major contest, they
by-passed our game. If I hadn’t
decided to take up coaching and
wasn’t involved in this one game,
I probably would have done the
same thing myself. After all, you
can’t laugh off anything as big as
television.”

Chick Evans, Northern Illinois
State College, at De Kalb—“We
can't see any reason to get excited
about television. The expense of
our athletic program is defrayed
by student support, and it costs
them $2.00 each per term.”

Dolph Stanley, athletic director,
Beloit (Wis.) College—“Our at-
tendance was the best in years.
There were two reasons for this.
First, we had an excellent team,
and the fine weather all fall was
another helpful factor. Frankly, I
think it will take at least another
vear to tell about the inroads tele-
vision will make in secondary inter-
collegiate football. In the meantime,
I’'m hoping our football in the fu-
ture will pay its own way like bas-
ketball does now.”

Milton (Bud) Hinga, Hope Col-
lege, Holland, Mich.—“We didn’t
draw too well, but we know why.
Our team lost its first five games
before winning the final four. It
is difficult to drum up interest dur-
ing a slow start like that.”
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Dec. 27-29: American Marketing Assn.,
conference, Palmer House, Chicago.

1953

Jan. 3: 83rd Congress convenes, Wash-
ington, D. C. )

Jan. 5-10: National Collegiate Athletic
Assn. convention, Mayflower Hotel,
Washington.

Jan. 9-10: South Carolina Broadcasters
Assn. annual meeting, Francis Marion
Hotel, Charleston, S. C.

Jan. 26: Theatre TV allocation hear- |

ing, Washington.

Jan. 26-27: NARTB Copyright Com-
mitteez NARTB Hdaqrs., Washington.

Feb. 5-7: Southwestern I.R.E. Con-
ference & Electronics Show, Plaza
Hotel, San Antonio.

Feb. 16-17: Advertising Federation of
America, New England District an-
nual meetings, Springfield, Mass.

WALKER SPEECHES
Spotlight Educational TV

FCC’s speech-making Chairman
Paul A. Walker hit the educational
television trail twice last week,
once on Monday before the District
of Columbia Federation of Wom-
en’s Clubs at a luncheon meeting
at Washington’s Wardman Park
Hotel, and again on Thursday in
Atlanta before the Southern Re-
gional Conference on Educational
TV.

Comr. Frieda B. Hennock also
addressed the D. C. women’s group
on Monday. y

The Atlanta conference was
sponsored by the Southern Region-
al Education Board, Joint Com-
mittee on Educational Television
and the American Council on Edu-
cation at the Biltmore Hotel. Chair-
man Walker, warning eduecational
reservations must not be taken
lightly, pointed out commercial
grants are being made faster than
transmitter manufacturers can
handle supplying them.

Respecting the end of the one-
year cut-off date, June 2, 1953,
when FCC will consider petitions
to amend the table of channel as-
signments, Chairman Walker point-
ed out that reservation of channels
will not automatically terminate
on that date. Petitions to change
the channels to commercial assign-
ments must be filed in each case,
he indicated.

PRICE ELECTED

Pres. of TV-Radio Editors

PAUL PRICE, Los Angeles Daily
News, was elected president of
Television-Radio Editors of South-
ern California at a reorganization
meeting of the former Southern
California Society of Radio-TV
Editors.

Other officers are Tom Danson,
Universal Syndicate (TV news .
service), vice- president; Allen
Rich, San Fernando Valiey Times,
treasurer; and Jane Pelgram, TV-
Radio Life, secretary.
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PAUL H. RAYMER COMPANY, i~nec.

‘ &eporfs to
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, INC.
PARAMOUNT TELEVISION PRODUCTIONS

PAUL H. RAYMER COMPANY, Inc.

' NATIONAL RaDIO & TELEVISION REPRESENTATIVES
444 MADISON AVENUE, NEW YORK 22, N.Y.
TELEPHONE: PLAZA 8-85570

December 1, 1952

Mr. Paul Raibourn, President
Paramount Television Productions, Inc,
1501 Broadway

New York 36, New York

Dear Paul:

Our sincere thanks to You and Klaus Landsberg for
believing and acting on the showmanship Principle
that Los Angeles Viewers prefer pPrograms designed
especially for them.

iewed station in Log Angeles for the past
five years, We are Proud to pe associated with you
and proud that 4S a result of Raymer sales effort,

enjoys this peak volume of Nationa] Spot Busi-
ness,

Sincer >

/

Paul H, Raymer
President

PHR:BK

NEW YORK . CHICAGO . DETROIT . BOosToN

MEMPH|S . SAN FRANCISCO e HOLLYwoop
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Step up sales...and
profits with WDOD...
the Chattanooga station
that gives you the most
listeners...the widest
coverage. No other
station in this market
can match our 27 years

of leadership.

the latest Nielsen and Standard
Audio Measurement Service figures!

wdod

AM~=5,000 watts
FM—=44,000 watts

Paul H. Raymer Company
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NLRB

Orders Elections at KSD-AM-TV;
Looks at WWOL-NABET Tiff

THE NATIONAL Labor Relations Board has ordered elections be held
at KSD-AM-TV St. Louis, the Pulitzer Publishing Co. outlets, to deter-
mine the bargaining representative for engineers, projectionists, camera-

men, soundmen and stagehands.

Involved in the elections are Lo-
cal 1217 of International Brother-
hood of Electrical Workers (AFL),
and Locals 6, 143 and 166 of the
International Alliance of Theatri-
cal Stage Employes & Moving Pic-
ture Operators of the U. S. (AFL).

Direction of elections was an-
nounced by the labor board last
Saturday. Chairman Paul M. Her-
zog and members Paul L. Styles
and Ivar H. Peterson signed the
order.

In another case, an NLRB trial
examiner issued an initial decision
requesting WWOL Buffalo, N. Y.,
to bargain with the National Assn.
of Broadcast Engineers & Techni-
cians as agent for certain station
employes.

In the Pulitzer case, involving
radio-TV properties of the St. Louis
Post-Dispatch, IBEW seeks a bar-
gaining unit of all broadcast en-
gineers, projectionists, stagehands
and film cameramen. The IATSE
locals each Trequest separate
groups for stagehands, projection-
ists and film-sound cameramen.
KSD-AM-TV has taken a neutral
stand save for its contention that
cameramen are not employes but
independent contractors. Only the
engineers (about 36) have been
covered under IBEW contracts,
dating back to 1941.

Elections Decreed

NLRB ordered elections in two
separate groups: (1) among engi-
neers and projectionists, and (2)
cameramen and soundmen. IATSE
Local 143’s bid for a projection-
ists’ unit was rejected. Stagehands
were bracketed in a separate group.

Thus, stagehands will vote be-
tween IBEW Local 1217 and
IATSE Local 6; engineers and pro-
jectionists between IBEW Local
1217 and IATSE Local 143; and
cameramen and soundmen between
IBEW Local 1217, TATSE Locals
143 and 666. The latter involves
IATSE’s International Photog-
raphers branch.

According to preliminary ‘find-
ings by W. Gerard Ryan, the
appropriate bargaining unit at
WWOL should comprise all engi-
neers, studio technicians and an-
nouncer-technicians. NABET has
been the employes’ certified repre-
sentative since September 1951.

The CIO union filed a complaint
with NLRB last April charging
that Greater Erie Broadeasting Co.
(WWOL) had refused to bargain
with it. Leon Wyszatycki, WWOL
owner, admitted certain allegations
of the complaint but denied com-
mission of any unfair labor prac-
tices, Mr. Ryan said.

The board examiner said he
found WWOL had refused to bar-
gain since Oct. 29, 1951. He based
his decision on a provision of the
Labor-Management Relations Act
which obligates both parties to

BROADCASTING o

Four AFL locals are affected.

*
execute oral agreements already
reached.

“For an employer, or a union, to
repudiate agreements already,
reached by the refusal of one, or
the other, to execute the contract
is in itself an unfair labor practice
and would result in complete re-
pudiation of the collective bar-
gaining process,” Mr. Ryan as-
serted. He recommended the con-
tract be executed, effective last
April 9.

It was urged in line with usual
NLRB practice, that the board is-
sue an order requiring compliance
if the station refuses to accept rec-
ommendations within 20 days of

the date it receives the examiner’s |f

report.

BROADCAST MEDIA

Hill Unit to Discuss

THE SPECIAL House Campaign
Expenditures Committee will meet
early this week to discuss staff
recommendations for streamlining
federal election laws and crystal-
lizing the role played by the broad-
cast media.

First portions of the draft were
in preparation last week, but rec-
ommendations governing radio and
television had not yet been evolved.

The committee’s report is expect-
ed to include specific suggestions
for resolving some of the problems
confronting broadcasters in polit-
ical campaigns. A host of these
questions was raised during the
recent hearings in which NARTB
and the FCC joined forces to ap-

peal for remedial legislation cover- |

ing libel, censorship and other
thorny issues [B®T, Dec. 8].

The committee, headed by Rep.
Hale Boggs (D-La.), will submit
its report within the next fortnight
—Dbefore the Jan. 8 deadline set by

the resolution (H Res 558) which |

set the inquiry into motion. Com-
mittee members will review the staff
suggestions and incorporate their
own proposals dealing with radio-
TV—all from the vantage point of
streamlining overall campaign pro-
cedures, including broadcast ex-
penditures.

Herbert Peele

FUNERAL services for Herbert |

Peele, 70, president and news di-

rector of WGAI Elizabeth City, |

N. C.,, and who with his family
owned the station, were held Dec. 4
after his death two days earlier.
Mr. Peele formerly had operated
the Elizabeth City Daily Advance.
Survivors are his wife and a son,
who also are stockholders. C. Alden
Baker will continue as WGAI gen-
eral manager.
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Gf dlogous Christmas
o ”

i erospemus New year
lo ALL . ..

%e’re glad again, in Yuletide verse, %nd in the bright New Year to come,

to toast you guys and gals We know you'll all be buying
the best ad medium there is . . .

who buy and sell and advertise . . .

e
believe us, you're our pals! Who says radio’s dying:

ng here’s to YOU and YOU

6@1’ Santa’s ridin’ by our side . . . and YOI ...

It’s been a grand ol’ year; and here’s to *53;

top billing still for radio . . . Accept our Yuletide sentiments . . .
we’re full of Christmas cheer We mean ‘’em—and they’re free.

Joé)z (gsau o[) ./4 //?ua,// Z?/mt

Vice President General Sales Manager
and General Manager

KTUL = KFPW

TULSA, OKLA. FORT SMITH, ARK.
Affiliated with KOMA, Oklahoma City
AVERY-KNODEL, Inc. National Representative
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GRADY INSTITUTE

Jackson Named Chairman

EIGHTH annual Georgia Radio
and Television Institute will be
held Jan. 28-30 at the Henry W.
Grady School of Journalism, U.
of Georgia, Ath-
ens, it was an-
nounced last
week. Glenn C.
Jackson, manag-
er, WAGA - AM -
FM-TV Atlanta,
will be chairman.

Institute will
be under joint
sponsorship of
the Georgia Assn.
of Broadcasters
and the Grady School.

Program possibilities for the In-
stitute were discussed at a meeting
last fortnight. Among those pres-
ent at the meeting were S. J. Cars-
well, WSFT Thomaston, GAB vice

Mr. Jackson

Aid Appreciated

RADIO and TV networks and
stations, advertisers and ad-
vertising agencies received,
through the Advertising
Council last week, thanks of
the U. S. Forest Service for
public service broadecasting
of warnings during the re-
cent forest fire emergency.

president; E. F., MacLeod, WBML
Macon, GAB secretary; L. H.
Christian, WRFC Athens, Insti-
tute chairman last year; Frank
Crowther, WMAZ Macon, another
former Institute chairman; A. D.
Willard Jr., WGAC Augusta;
Carter C. Peterson, WCCP Savan-
nah, and John W. Watkins, WBBQ
Augusta.

WANTED: EDUCATORS

To Bolster Truth Campaign

EDUCATORS should take an ac-
tive part in the psychological offen-
sive of the U. S. by aiding the Voice
of American and other facets of
the Compaign of Truth, a State
Dept. official told school authorities.

Reed Harris, acting administra-
tor of the International Informa-
tion Administration, under which
VOA operates, called on school of-
ficials to aid in an “educational
crusade.”” He addressed the Con-
ference of State School Officials,
meeting in Washington, D. C., un-
der sponsorship of the U. S. Office
of Education last Tuesday.

Mr. Harris said the Voice
reaches a daily potential of 300 mil-
lion people in 46 languages. Rus-
sians and their satellites are using
more than 1,000 stations in “just
trying to smother our radio mes-
sages,” he stated.

NBC « 5000 WATTS
970 KILOCYCLES
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WSPD SHIFTS
Dana, Kimble Promoted

SHIFTS of three members of the
WSPD - AM - TV Toledo executive
staffs were announced last week
by Allen L. Haid, vice president
and general manager of the sta-
tions.

Lester A. Dana, WSPD program
director and chief announcer dur-
ing the past year, has been named
WSPD-TV program director. For-.
merly with WTOL Toledo, he has
more than 10 years experience in
broadcasting and before becoming
radio program director was assist-
ant program director of combined
operations.

Succeeding Mr. Dana as WSPD
program director is Emerson Kim- |
ble, sports and radio announcer, !
who has been with the station four |
years. Mr. Kimble previously had
served on the staffs of WLW Cin-

Mr. Dana Mr. Kimble

cinnati, WTAM Cleveland and was
news director of WSAI Cincinnati.

Mr. Dana, as TV program direc-
tor, replaces Robert Evans, who
has joined the TV sales staff as
account executive. Mr. Evans’ 18
years in the broadcast industry
includes 15 years on the WSPD
staff and service with stations in
New York, Pittsburgh, Akron and
Youngstown.

WWCA SCOOP

Newsmen Tape Confession

WWCA Gary, Ind., newsmen tape-
recorded admissions of a confessed
killer minutes after his arrest and
then aired the tape less than a
half-hour later. )

The WWCA newsroom Dec. 6,
received a police radio report that
a man was running amok with a
rifle and already had killed one vie-
tim. Todd Branson, program di-
rector, Ted Thorne, news editor,
and Tom March, newsman, rushed
to the scene with a tape recorder.

The gunman had fired three
bullets into a mneighbor, killing
him instantly. He then reloaded
his rifle, went into the street and
fired three bullets into the rear
of a moving automobile. None of
these bullets injured anyone.

Arrested shortly thereafter, the
killer immediately confessed to po-
lice. By that time, the WWCA trio
had their tape-recorder in action,
preserving such statements as: “I
got the gun and shot him. He owed
me money. I killed him.”

The Lake County prosecutor
heard the broadcast and asked
WWCA to save the recording for
use as trial evidence.

Telecasting




Yes! Just a minute spot can sell your product in
America’s richest market — KEYSTONE’s Hometown

{ and Rural America. In fact, thousands of these

: one minute spots are used every day by many of

| the nation’s leading blue chip advertisers.

Build your own network with these one minute
spots over all or any part of KEYSTONE’s 631
Sales-producing stations to meet your distribution
and marketing requirements.

~ KEYSTONE BROADCANTING SYSTEM, inc. @

e New York: 580 Fifth Ave. e Chicago: 111 W. Washington

® Los Ansgeles: 1330 Wilshire Blvd.
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® 22 cities

® 458 towns

® 53 counties

® 2,846,300 citizens

® 840,040 radio families

® only NBC station

® more goods purchased than 36 states

® more spendable income than 32 states

A GENERAL ELECTRIC STATION

he CAPITAL o the 1710 stare

Studios in Schenectady, N. Y.

REPRESENTED NATIONALLY BY HENRY 1. CHRISTAL
NEW YORK— CHICAGO — SAN FRANCISCO

*a compact market of 53
counties in Eastern New
York and Western New
England whose effective
buying income is exceeded
by only 16 states.
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NPA CONTROLS

applications for wvital controlled
materials at the National Produc-
tion Authority.

NPA announced Wednesday it
will ease restrictions on recrea-
tional, amusement and entertain-
ment projects, bringing them on a
level with radio-TV broadcasting
and other industrial building.

Broadcasters have been subject
to a “no new start” policy since last
August when the government laid
down stringent criteria governing
major construction and expansion
programs. At that time, NPA said
all but defense, “critically or highly
important” and “hardship” projects
would be deferred until next year.
[BeT, Aug. 11].

There is no indication how soon
after Jan. 1 unlimited new con-
struction may be authorized on =
steady basis. It was felt greater
supplies of steel may point to such
a relaxation.

Waits on Applications

It was learned, however, that
NPA’s Industrial Expansion Div. is
“sitting” on about a dozen broad-
cast applications, with no attempt
to screen them. Virtually all the
bids reportedly were filed by new
TV station applicants.

Each application will be pro-
cessed by NPA as—and not until—
the FCC approves each new grant
and issues a CP, it was explained.
This condition was set forth in the
earlier days of the construction ban
but not included in NPA criteria
last summer.

Actually, this condition has been
an implied requirement by NPA
since the Commission lifted its
freeze last April, although not ex-
pressly stated. Reasoning is that
NPA would be ill-advised to au-
thorize construction materials be-
fore FCC takes any action.

While NPA officials did not men-
tion this factor, it’s entirely pos-
sible the Industrial Expansion Div.
is aware of a recent incident in-
volving TV Colorado Inc., Colorado
Springs, Col. In this instance, the
Commission reprimanded the TV
station (KKTV) for starting con-
struction before it obtained a TV
grant.

It is generally acknowledged
that broadcasters embarking on
small alterations, additions or re-
modeling jobs have not found it
very difficult to get materials.
Under last week’s order broadecast-
ers may continue to self-certify
per project, per quarter, 25 tons of
steel, 5,000 pounds of copper and
4,000 pounds of aluminum.

Another factor of interest to
television network and station
broadcasters in last week’s an-
nouncement involves theatres. The
government lifted the ban on new
construction and provided for self-
authorization of materials. With

BROADCASTING e

No Relief Sighted
For Major Projects

. NO IMMEDIATE relief is in sight for radio and television broadcasters
who contemplate major station construction after Jan. 1, although the
government relaxed building curbs last week.

This is the consensus of allocation authorities who handle broadeast

»
restrictions on large projects (ra-
dio, television centers, cities, ete.),
some broadecasters have leased or
purchased theatre properties in re-.
cent years to accommodate studio
audiences for their productions.

The ban on these and related
projects will be lifted Jan. 1, in-
stead of May 1 as scheduled origi-
nally. Rapid recovery of the steel
industry was said to be the major
factor. The steel layoff also was
the reason behind NPA’s “no new
start” policy last August. ‘

But any hope controls on steel .
and other vital materials—used in .
station construction and radio-TV
receivers—may be lifted after next
April 1 have been dashed tenta-
tively by Defense Mobilizer Henry
Fowler, who plans to resign after
Jan. 1.

Mr. Fowler said he felt it would
not be “practicable or desirable to
abandon the controlled materials
plan before July 1.” He added it
would be a “grave mistake” to
scrap any controls now.

Mr. Fowler thus rejected a steel
industry advisory committee pro-
posal that controls on steel for con-
sumer goods be eased Jan. 1 and
suspended April 1. The decision
should rest with the new adminis-
tration, he said.

In other developments last week:

o Manufacturers of selenium recti-
fiers predicted their business volume
would jump 259% in 1953 because of
military orders and consumer needs, |
and asked NPA to retain allocation
control—but on a quarterly rather than
monthly allotment basis.

® NPA reported no more nickel (used
in receivers) will be given to civilian
users than the amount allocated during
the fourth quarter. It also said the
high point of military electronic equip=
ment output may be reached after next
April 1.

e The Defense Production Adminis-
tration prepared to issue 1953 second-
quarter quotas (for April-June) on
steel, copper and aluminum. It’s likely
radio-TV set-makers will receive sub-
stantially the same quantities as in the
first quarter. DPA also announced an
expansion program for cobalt (used in
alnico loudspeakers). This would re-

lieve a current shortage because of a
heavy military demand for jet plane
engines and electronic devices.

Capt. Chas. Duffy

CAPT. CHARLES G. DUFFY, 53,
former director of public informa-
tion for the Navy Dept., died of a
heart attack in Naples, Italy, last |
Wednesday. Capt. Duffy was chief |
of the public information division |
of Allied Headquarters in South-
ern Europe at the time of his death.
He was in charge of Navy public
relations early in the Korean war.
Capt. Duffy is survived by his wife,
two sons and a sister.

WCBS New York is conducting its
10th annual drive in cooperation with
United Hospital Fund of New York
to collect books for distribution at
Christmas to patients in New York
metropolitan hospitals.
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'YOU MIGHT FLY NON-STOP AROUNL

1

[
i d

THE WORLD'—

YOU NEED

THE FETZER STATIONS

R o b

FOR “AIR SUPREMACY”

—

'OF WESTERN MICHIGAN!

If you want to see your sales soar in Western Michigan,
“climb aboard” the Fetzer stations—WKZO-WJEF in radio,
WKZO-TV in television.
RADIO

WKZO, Kalamazoo, and WJEF, Grand Rapids, do an out-
standing radio job in their home cities. Together they de-
liver 57% more listeners than the next-best two-station
choice in Kalamazoo and Grand Rapids—yet cost 20% less!
Rural coverage is equally spectacular. 1949 BMB figures
credited WKZO-WJEF with big increases over 1946 in un-
duplicated rural audiences—up 46.7% in the daytime,
52.9% at night! And there is good reason to believe that

*The United States Air Force did, in 1949.

WJEF

similar increases have occurred since 1949,

TELEVISION

WKZO-TV, Channel 3, is the Official Basic CBS Television
Outlet for Kalamazoo-Grand Rapids. It serves more than a
quarter million TV homes in America’s 18th television mar-
ket. This 28-county area embraces 58.1% of Michigan’s
non-Detroit population and 60.1% of the non-Detroit retail
dollar. The October 1952 Videodex Report credits WKZO-
TV with 106.1% more afternoon viewers than Station
“B*”—213.4% more evening viewers!

Get all the Fetzer facts today. Write direct or ask Avery-
Knodel.

WKZO-TV . WKZO

Loph N GRAND RAPIDS ToP4 IN WESTERN MICHIGAN topt ™ KALAMAZOO

AND KENT COUNTY
{CBS RADIO)

AND NORTHERN INDIANA

AND GREATER
WESTERN MICHIGAN
(CBS;RADIO} ‘

ALL THREE OWNED AND OPERATED BY

FETZER BROADCASTING COMPANY

AVERY-KNODEL, INC.,

EXCLUSIVE NATIONAL REPRESENTATIVES




Sold-384,320 Cook Books,

B

a story of real sales action!

WOOD and WOOD-TV offered a series of 24 “WOOD and
WOOD-TV Cook Booklets” to the important food outlets
in Western Michigan. Normal profit margins were granted
and WOOD and WOOD-TV assured adequate radio and
television advertising backing.

Booklet No. 1 was offered for sale the first week. Each
week thereafter throughout the 24-week period a new book-
let was added. The promotion started February 28, 1952.

OBJECTIVES?

1. To promote WOOD and WOOD-TV to our audi-
ence and your customers.

2. To obtain a factual report on the ability of WOOD
and WOOD-TV to move merchandise at the retail
level —in large volume and at reasonable
advertising cost.

USED RADIO AND TV EQUALLY . , .

We budgeted $400 a week for radio and TV advertising
over the 24-week period. This broke down as follows:

Daytime TV (announcements only) — first and third
six-week periods ‘

Daytime and Nighttime Radio (announcements and
programs) second and fourth six-week periods

Each medium received an equal share of the budget. No
other promotion was used.

(Copy continued in ad at right)

GRAND RAPIDS, MICHIGAN

Grandwood Broadcasting Company

NBC — 5,000 Watis
Associated with
WFBM-AM and WFBM-TV — Indianapolis, Ind., WFDF — Flint, Mich
WEOA — Evansville, Ind.
National Representatives: Katz Agency
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Indiana—/[Cont’d]

Radio Homes Census
(Continued from page 37)

 BROADCASTING

RADIO | TELEVISION
With Radio With TV
- 1950
Area S - o 2 - - - -
5 2 e c & s o | 8 @ g
- = t | 2
52 | 333£| 25 E| Y | g8 | 2| E S
22 | 2835 28 | 2 | & | 282 | 2E RN
Jeffers’nville 14,685 4,457 4,415 4,175 94.6 2,745 4,390 370 84
Kokomo 38,672 11,805 11,645 11,415 98.0 8,785 11,635 220 1.9
Lafayette 35,568 10,977 10,860 10,645 98.0 7,423 10,840 150 1.4
La Porte 17,882 5,766 5,700 5,580 98.0 4,3 5,690 775 13.6
Logansport 21,031 6,858 6,815 6,705 98.4 5,743 6,690 6 1.0
Marion 30,081 9,675 9,475 9,130 98.4 7,142 9,473 80 0.8
Mich. City 28,395 7813 7,725 7,373 98.1 6,188 7,655 1,935 25.3
Mishawaka 32,913 10,329 10,245 10,015 97.8 7,308 10,215 320 3.
Muncie 58,479 18,007 17,895 17,395 97.2 13,448 17,890 500 28
N‘w Alb’'ny 29,346 9,173 , 97/ 8,520 95.0 6,537 8,910 760 85
New Castle 18,271 5,790 5,765 5593 971 4, 5,760 145 25
Peru 13,308 4,375 4,290 4,265 994 3,461 4,270 45 1.1
Richmond 39,539 12,224 12,170 11,855 97.4 9,396 12,170 680 5.6
Shelbyville 11,734 3,911 3,875 3,715 95.9 2,966 3,875 120 3.1
South Bend 115,911 34,426 34,315 33,790 985 25,974 34,245 1,450 4.2
Terre Haute 64,214 21, 21,106 20,120 95.3 17,189 21,055 130 0.6
Valparaise 12,028 3,387 3,310 3,270 98.8 2,425 3,290 745 22.6
Vincennes 18,831 5,984 5,900 5575 945 H 5,780 55 1.0
Wabash 10,621 3,376 3,370 3,320 98.5 2,572 3,385 50 135
Washington 10,987 3,483 3,365 3,210 954 2,361 3,350 35 1.0
W. Lafayette 11,873 2,565 2,500 2475 99.0 1,805 2,480 335 14
COUNTIES
Adams 22,393 6,297 6,295 5,990 95.2 4,779 6,275 65 1.0
Allen 183,722 54,818 54,785 53,845 98.3 39,150 54,688 515 09
Bartholomew 36,108 10,798 10,710 10,250 95.7 6,7 10,685 495 4.6
Benton 11,462 3,329 3,280 3,215 98.0 2,678 3,270 50 15
Blackford 14,026 4,338 4,300 4,180 97.2 3,538 4,295 30 0.7 |
Boone 23,993 7,631 7,720 7,555 97.9 5,891 7,695 370 48
Brown 6,209 1,720 1,635 1,425 87.2 952 1,650 70 42
Carroll 16,010 5113 5,130 4,790 934 3,837 5,100 &6 13
Cass 38,793 11,393 11,335 11,080 97.8 9,223 11,195 105 0.9
Clark % 13,621 13,605 12,865 94.6 6,371 13,495 1,255 93
Clay 23,918 7,752 7,710 7,275 944 5,728 7,705 105 14
Clinton 29,734 9,404 9,280 8,925 96.2 7,340 9,245 290 3.1
Crawford 9,289 2,747 2,710 2,350 B86.7 1,636 2,720 40 1.5
Daviess 26,762 7,814 7,670 7,135 93.0 5,364 7,640 8 1.1
Dearborn 25,141 7,345 7,240 6,835 944 5,231 7,175 1,150 16.0
Decatur 18,218 5,508 5,435 5,145 94.7 3,912 5,455 310 57
De Kalb 26,023 7,976 7,700 7,505 97.5 6,193 7,655 30 04
Delaware 90,252 27,308 27,110 26,395 97.4 19,877 27,105 805 3.0
Dubois 23,785 6,3 6,335 5980 944 4,067 6,315 85 13
Elkhart 84,512 25,674 25,275 24,170 95.6 18,372 25,245 445 1.8
Fayette 23,391 6,831 6,650 6,385 96.0 4,839 6,640 775 1.7
Floyd 43,955 13,234 13,015 12,440 95.6 8,406 12,950 1,170 9.0
Fountain 17,836 5,65 5,555 5,305 955 4,450 5,550 60 1.1
Franklin 16,034 4,244 4,215 3,965 94.1 2,766 4,185 320 7.6
Fulton 16,565 5,242 5,165 5045 97.7 3,999 5,140 65 1.3
Gibson 30,720 9,422 9,440 9,053 95.9 6,812 9,345 40 04
Grant 62,156 18,624 18,390 17,760 96.6 14,058 18,355 250 14
Greene 27,886 9,031 8,955 8,310 92.8 ,92 8,940 95 11
Hamilton 28,491 8,821 8,735 8,450 96.7 6,494 8,685 540 62
Hancock 20,332 6,379 6,445 6,310 97.9 4,514 6,415 585 9.1
Harrison 17,858 5,050 4,770 4,385 91.9 2,961 4,820 215 45
Hendricks 24,594 7,372 7,225 7,000 96.9 4,949 7,215 515 7.1
Henry 45,505 13,402 13,305 12,820 96.4 10,140 13,240 380 2.9
Howard 54,498 16,468 16,295 15,923 97.7 12,300 16,260 425 2.6
Huntington 31,400 9,783 9.7 9,520 97.5 70 ,740 70 0.7
Jackson 28,237 8,371 8,275 7,840 947 5,703 8,260 165 2.0
Jasper 17,031 4,679 4,715 4,560 96.7 3,214 4,670 205 44
Jay 23,157 7,325 7,165 6,965 97.2 5713 7,180 100 1.4
Jefferson 21,613 5,773 5,720 5343 934 3,930 5,695 185 3.2
Jennings 15,251 3,843 3,795 3,390 94.6 2,252 3,780 110 29
Johnson 26,183 7,872 7,655 445 97.3 5,415 7,650 3% 5.1
Knox 43,415 13,260 12,950 12,170 94.0 9,953 12,785 155 1.2
Kosciusko 33,002 10,355 10,215 9.8 95.9 7,381 10,165 150 1.5
Lagrange 15,347 4,279 4,235 3,465 81.8 2,846 4,230 110 2.6
Lake 368,152 102,226 101,125 98,320 97.2 69917 100,730 28,625 28.4
La Porte 76,808 22,269 1,855 21,315 975 15219 21,710 4,385 20.2
Lawrence 34,346 10,235 10,655 9,575 89.9 7,655 10,220 105 1.0
Madison 103,911 31,682 31,205 470 97.6. 22,920 31,100 1,420 4.6
Marion 581,777 167,571 165,015 160,835 97.5 120,282 164,335 13,515 8.2
Marshall 29,468 ,92 8,685 8,340 96.0 6,094 8,630 335 3.9
Martin 10,678 2,973 2915 2,695 92.5 1, 2,840 55 1.9
Miami 28,201 8,939 8,840 8,645 97.8 7,215 8,815 135 1.5
Monroe 50,08 12,889 2,835 12,180 94.9 7,868 12,770 690 5.4
Montgomery 29,122 9,194 9,080 8,810 97.0 71 9,150 235 2.6
Morgan 23,726 7,134 7,060 6,625 93.8 4,296 7,040 270 3.8
Newton 11,006 3,365 3,345 3,230 96.6 2,479 3,325 170 5.1
Noble 25,075 7,657 7,305 7,255 96.7 5,634 7,495 75 1.0
Ohio 4,223 1,287 1,265 1,215 96.0 854 1,225 180 14.7
Orange 16,879 4,962 5,005 4,730 945 3,339 4,965 105 2.1
Owen 11,763 3,616 3,610 3,395 9%4.0 2,296 3,605 85 24 |
Parke 15,674 4,911 4,895 4,375 93.5 3,814 4,860 100 2.1
Perry 17,367 4,864 4,760 4,380 92.0 3,033 4,740 55 1.2
Pike 14,995 4,613 4,510 4,170 925 3,242 4,500 95 2.1
Porter 40,076 11,166 11,010 10,795 98.0 6,867 11,000 2,850 25.9
Posey 19,818 5,832 , 740 5325 9.8 4,000 5,750 8 15
Pulaski 12,493 3,644 3,600 3, 96.1 2,493 3,575 75 21
Putnam 22,950 6,343 6,300 5975 94.8 4,867 6,270 140 22
Randolph 27,141 8,700 8,660 8,465 97.7 6,855 8,650 290 34
Rip'ey 18,763 5,468 5,400 5,000 92.6 3,722 5,395 385 7.1
Rush 19,799 5,836 5,840 5595 95.8 4,712 5,795 355 6.1
St. Joseph 205,058 59,230 58,890 57,845 98.2 40,180 58,800 2855 4.9
Scott 11,519 3,356 3,320 3,110 93.7 1,880 3,28 110 34
Shelby 28,026 8,897 8,705 8,330 95.7 6,547 8,705 330 38
Spencer 6,174 557 ,520 4,175 924 2,872 4,490 65 1.4
Starke 15,282 4,487 4,365 4,105 94.0 2,615 4,310 230 53
Steuben 17,08, 5,195 5,160 4995 968 3,455 5,120 50 1.0
Sullivan 23,667 7,799 7,525 7,010 93.2 5,940 7,465 40 0.5
Switzerland 7,599 2,344 2,390 2,150 90.0 1,676 2,405 135" 5.6
Tippecanoce 74,473 19,950 19.770 19,365 98.0 12,781 19,695 270 14
Tipton 13,566 4,695 4,745 4,635 97.7 3,872 4,740 165 35
Union 6,412 ,93 1,875 1,805 96.3 1,522 1,865 185 9.9
Vand'burgh 160,422 47,597 47,140 45,255 96.0 31,356 47,045 320 07
Vermillion 19,723 6,326 6,285 5,965 94.9 ,297 6,280 9 1.4
Vigo 105,160 33,510 33,195 31,625 953 25,65 33,135 245 0.7
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RADIO TELEVISION
With Radio With TV
- 1950
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Wabash 29,047 8,800 8,710 8475 97.3 6,708 8,665 100 1.2
Warren 8,535 2,650 2,650 2,530 95.5 2,075 2,650 15 0.6
Warrick 21,527 6,397 6,380 5935 93.0 3,833 6,310 85 13
Washington 16,520 4,929 4,840 4,500 93.0 3,210 4,860 140 2.9
Wayne 68,566 20,136 20,050 19,540 97.5 14,864 20,065 1,205 6.0
Woells 19,564 6,122 6,085 5920 97.3 4,776 6,020 105 1.7
White 18,042 5,669 ,650 5,500 97.3 4,055 5,645 115 2.0
Whitley 18,828 5,780 5,700 5,575 97.8 4,280 5,700 50 0.9

* Not available.

RADIO AND TELEVISION—1950 U. S. CENSUS OF HOUSING—NORTH CAROLINA

(Continued on page 48)
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RADIO | TELEVISION
With Radis “With TV
. 1950 \
Area 2 1) o = 2 = T
B | 3£ |55 | 5| 8 o3| SE [ 2| 8
S 8=, | =% Q : E E
oo = 3.3 E E = sig :} E] s
5% | 283%| 28 | 2 | & |fep |28 |2 |8
The State 4,061,929 1,058,367 982,480 903,980 92.0 471,863 977,495 13,500 1.4
SMA.
Asheville 124,403 32,849 32,435 30,575 94.3 19,024 32,375 215 0.7
Charlotte 197,052 52,398 52,095 49,655 95.3 26847 51,885 1,635 3.2
Durham oroich 1063 26099 25830 24575 950 14882 25745 245 10
“Hig
Point 191,057 49,769 49,060 46,880 95.6 28,486 43,950 1,350 2.8
Raleigh 136,450 33,249 32,865 31,285 952 16529 32,800 205 0.6
w'ﬂ::;:':.'isz:?"iu.s'“'m 39,694 39,125 37,015 94.6 22,900 38,815 600 1.5
Asheville 58,437 16484 16325 15,655 96.1 * 16280 110 0.7
Charlotte 140,930 38,816 38,450 37,040 96.3 * 38,315 1,240 32
Durham 73.368 18902 18,605 17,830 95.8 * 18,525 205 1.1
Gresnsboro 83,412 21,427 21,015 20275 965 * 20,955 650 3.1
Raleigh 68,743 17,018 16,820 16,305 96.9 * 16,815 55 03
Winston-Salom 92,477 23,362 25,140 23,670 94.2 * 24915 365 1.5
URBAN PLACES
Albsmarls 11,798 3416 3440 3360 97.7 909 3,440 55 1.6
:-:Fvil'le 53,000 15,029 14895 14335 962 10512 14,850 100 07
urlington ! | ; 6,580 964 2490 6815 100 15
ghcrlo::n 134042 z”lv; 36540 35160 962 19077 36405 1,185 33
oncor ; : 65 4410 948 3139 4610 170 37
Durham 71,311 183,414 18,105 17,345 958 11,944 18,025 150 1.1
Elizabeth City 12,685 3,715 3,650 3360 92.1 2,024 3,650 70 1.9
Fayetteville 4715 9293 9,100 8455 929 2510  9.060 65 07
Gastonia 3,069 6,133 3890 ,625 955 3998 5890 225 38
Geldshore 21,454 5783 5790 5390 931 2,770 5765 10 02
grem@'?u 17::71:: 1};;;: 1:,3923 12000 %64 12170 18580 525 23
" Gresnville : ; 2,660 895 2137 4,090 |
Hendersen 10,996 997 2950 2,660 90.2 1242 2950 it 03
Hickery _ 14,735 406 4,085 3970 972 2,659 4045 170 42
_ High Point 39973 11,158 11,090 10,570 95.3 7.278 11,070 240 22
Kannapolis (uninc) 28,448 7,621 7,640 7,505 98.2 « 7640 175 23
Kinston 18,33 4989 a0 490 903 2,551 4,510 10 02
exington : : i 3,525 968 1,914 3,600 55 1.
Menroo 10,1 2,731 2,470 2,345 949 1,073 2,415 8 27
New Bern 15,812 4529 4 3865 870 1306 4415 10 0.2
aleigh 65679 16,166 13,968 15470 969  8.853 15.960 50 03
Reidsville 11,708 ,327 3,280 3,045 928 1,943 3260 30 0.9
Rocky Mosnt 27,697 7573 7495 7.035 939 4622 7,385 65 0.9
Salisbury 20,102 5749 5,650 5490 972 4059 565 130 2.3
g::::;d 10012 z,g:; 2600 2530 97.3 993 2,590 15 06
. ; ; 4115 965 2,448 4265 1 i
Statesvills 16,901 4734 4690 4485 956 2178 4685 132 g;
Thomasville 11,154 2,844 2825 2711 959 2033 2,820 45 16
ilmington 45,043 12,794 12,675 11740 92.6 5529 12.620 30 02
wglst:n i 23,010 6,189 4155 5595 909  3.076 1155 30 05
insten-Salem 87,811 24,362 23975 22,535 94.0 15060 23790 355 15
COUNTIES
Alamance 71,220 18,419 17
Alamance 71220 3415 17615 16810 954 9675 17715 310 17
: ; 3480 3,300 948 1,59 1460 30 09
Alleghany 8,155 2,111 2,000 1785 89.3 860 2,000 20 1.0
Anson 26781 6,199 6130 5560 907 2731 6105 80 1.3
Ashe 21,878 5184 5165 4,625 895 2218 5170 9 1.7
Avery 13,352 3,065 2,940 2,580 87.8 1,285 2925 30 1.0
Boaufort 37,134 9,230 9,250 7.875 85.1 3822 9,215 80 09
Bertio 26,439 5,803 5,770 4,945 857 2273 5770 25 04
Bladen 29,703 6,546 6,485 5570 859 2,342 6,440 30 05
Brunswick 19,238 4,404 4,290 3600 839 1,406 - 4290 10 02
Buncombe 124,403 32,849 32,435 30,575 94.3 19,024 32,375 215 07
Burke 45,518 10,600 10,545 9,685 91.8 5242 10,545 140 1.3
ShTh  gm e lom e ol R @ O
; ; i ; 2.6 4775 10290 135 13
Camden 5,223 1,320 1,300 1,175 90.4 656 1285 15 12
Carteret 23,059 5902 5875 5,340 909 2,321 5820 60 1.0
Caswall 20,870 4,441 4240 3,850 90.8 1,691 4215 50 1.2
Catowba 61,794 16,094 15925 15195 954 8733 15870 410 2.6
Chatham 25,392 6195 6110 590 91.5 2,827 6035 35 0.6
g::mkeo 18294 4310 4295 3735 870 1902 4273 50 1.2
wan : ; : 625 907 1,200 2,870 30 1.0
Clay 6,006 1,474 1,480 1,325 895 513 1,470 5 03
Cleveland 64,357 15,510 15280 14,145 926 8,022 15190 315 21
Columbus 50,621 11,399 11,510 9,925 86.2 4331 11.405 9 08
Craven 48,823 11,506 11,330 9,880 87.2 3,598 11.295 30 03
gumberlknnd 96,006 21032 20585 19055 927 6079 20495 145 07
urrituel / 1 1,755 1,580 90.0 704 1735 35 20
Dare 5,405 1,549 1,545 1415 91.6 909 1550 ... 0.0
‘gcvldun 6.3,’3;3 16079 15860 13088 951 8729 15765 265 17
avie 15, : ,870 3,570 92.2 2,003 3845 25 0.7
Duplin 41,074 9,773 9700 8500 87.6 3.684 9,655 25 03
Durham 101,639 26,099 25,830 24,575 95.1 14882 25745 245 1.0
Edgecembe 51,634 11,824 11,790 . 10,610 90.0 5497 11755 100 09
:orsyh"h 146,135 398 39125 3015 946 22900 38815 600 1.5
rankiin i J / : 2 2703 7.220 35 05
T R R
ates ) 5 " o 16 4
Graham 6,886 1,603 1,625 1,435 88.3 537  1.520 10 07
Granville 31,793 6804 . 6790 6,045 890 2,680 6745 155 23

RESULTS? PLENTY!

WE SOLD 384,320 COOK BOOKS . . .

More than twice the total population of Grand
Rapids! Moreover, our well-heeled WOODlanders
bought 7,100 binders to hold the complete 24-book
series, That is a lot of impulse merchandise in any-
body’s league! Profits to the book publishers and
to the retailers were most satisfactory.

WE'LL TELL YOU HOW WE DID IT . . .

In a report printed especially for our Missouri-born
friends. It's a complete breakdown of the WOOD
and WOOD-TV Cook Booklet Story, including stores
used, copies sold and detailed description of the
radio and television advertising schedules. Once
again, we offer conclusive proof —THE RICH
GRAND RAPIDS MARKET IS YOURS OVER
WOOD AND WOOD-TV!

Write for your copy
today, direct to us
or your nearest Katz
Agency.

GRAND RAPIDS, MICHIGAN

Grandwood Broadcasting Company

NBC — Basic; CBS, ABC, DuMONT — Supplementary
National Representatives: Katz Agency
Associated with

WFBM-AM and WFBM-TV — Indianapolis, Ind., WFDF — Flint, Mich.

WEOA — Evansville, Ind.

copy continued from preceding ad
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: RADIO TELEVISION
ROle Homes Census With Radio With TV
(Continued from page 47) = 1950
- > Area 2 - o =2 - = £ s | £
No. Carolina—[Cont’d] 5 £ SE | 8 & o3 | 8% | 2 | &
— o2 T o 5 °
RADIO : TELEVISION 28 | 2934 53 5 s | §35 28| 2 | 8
With Radio With TV - o =0T 23 4 o - T -
e 1950 Moore 33,129 8295 8,09 7,525 930 3631 8040 70 09
Area ] 22 - ~ = 2 | % | = Nash 59,91 13,688 13,550 12,435 91.8 6,246 13,390 150 1.1
3 LE g ] ] e | 3% | & | 8 New Hanover 63272 17,646 17,490 16,110 921 7,803 17,380 55 0.3
e |EESa |l e E © | o2t | Ee | E |Y  Northampton 28,432 6064 6040 5175 857 1950 6,025 50 038
58 | 883 | 3% = § |88 | 38 | 2 | &  Onslow 42,047 8159 8210 7,385 9.0 1445 8200 75 09
28 | 8885 | 28 z o —aT - i Orange 34,435 7.781 7,655 7,110 929 3,374 7,615 75 1.0
Pamlico 9,993 2,470 2,475 2,085 84.2 817 2475 10 0.4
Greene 18,024 3,753 3,745 3,400 90.8 2,015 3,735 35 09 Pasquotank 24,347 6,374 6,355 5,690 89.5 2,998 6,345 95 15
Guilford 191,057 49769 49060 46,880 95.6 28,486 48,950 1,350 2.8 p. .. 18,423 4233 4240 3440 81.1 1,449 4,220 45 1.,
Halifax 58,37 13,001 12,895 11,205 869 4,967 12,830 105 08  porquimans 9,602 2,370 2,275 2,000 879 1,001 2275 15 07
Harnett 47,605 11,210 11,060 10,205 92.3 5029 11,040 90 08 po o 24,361 5634 5550 5120 923 2,629 5,535 40 0.7
Haywood 37,631 9,570 9,630 8960 93.0 4,449 9,550 60 0.6 pjyy 63,789 14,389 13,655 11,795 864 6,802 13,675 80 0.6
Henderson 30,921 8554 8470 7,670 90.6 4,076 8,445 125 1.5 poik 11,627 3,02 3060 2810 91.8 1,511 3,050 10 03
Hertford 21,453 4,768 4,755 4,260 89.6 1,854 4,660 50 1.1 Randolph 50,304 13,337 13,285 12,450 93.7 6,595 13,145 225 17
Hoke 15,756 3,228 3,155 2,690 853 1,246 3,145 30 10 pichmond 39,597 9,760 9,740 8775 90.1 4,619 9,6 140 1.5
Hyde 6,479 1,632 1,580 1,305 826 665 1,560 10 0.6 Robeson 87,769 19,117 18,990 16,350 86.1 6,788 19,700 90 05
Iredell 56,303 14567 14,555 13,830 950 7,621 14,495 270 1.9 Rockingham 64,816 16,617 16,420 15310 93.2 8865 16,340 210 1.3
Jackson 19,261 4,439 4,355 3,795 B87.1 1,664 4,325 30 07 PRowan 75,410 20,197 19,970 19,200 96.1 12,697 19,960 390 2.0
Johnston 65,906 15,734 15,635 14,490 927 7,063 15,630 70 0.4  Rytherford 46,456 11,633 11,540 10,600 91.9 6,339 11,460 275 2.4
Jones 11,004 2,371 2,325 1,990 85.6 862 2,295 10 04  Sampson 49,780 11,373 11,170 10,000 89.5 4,239 11,095 65 0.6
Lee 23,522 5737 5610 5340 952 2,718 5,600 45 0.8  scotland 26,336 5990 5875 5,105 869 2,090 5,750 30 05
Lenoir 45,953 10,866 10,770 9,530 88.5 5,182 10,310 40 0.4  Stapnly 37,130 9,859 9,810 9,360 95.4 5,419 9,780 135 1.4
Lincoln 27,459 6,633 6705 6225 928 3411 6,605 185 28  Spokes 21,520 5218 4,965 4,605 927 2,639 4900 30 06
McDowell 25,720 6,346 6,010 5445 90.6 2,893 5,965 50 0.8 Surry 45593 11,426 10,925 10,330 94.6 5605 10,775 65 0.6
Macon 16,174 3,939 3,80 3,39 8.8 1453 3,820 30 08 sSwain 9,921 2,295 2,265 1915 845 941 2,240 10 04
Madison 20,522 4827 4780 4,390 91.8 2,048 4,765 35 07 Transylvania 15.194 3,682 3,650 3240 888 1,570 3,630 20 0.6
Martin 27,938 6,002 5955 5275 886 2,178 5930 5 01  Tyrrell 5,04 1,198 1,215 1,000 83.1 579 1,215 5 04
Mecklenburg 197,052 52,598 52,09 49,655 95.3 26,847 51,885 1,635 3.2  Unjon 42,034 10,193 9,785 9,210 94.1 4,997 9,655 195 20
Mitchell 15,143 3,686 3,810 3505 920 1,924 3,800 50 1.3 Continued
Montgomery 17,260 4,313 4,225 3,740 885 1,923 4,185 80 19 (Continued on page 50)

DANCE STUDIOS

SKATING RINKS FUNERAL PARLORS

STEAMSHIPS

AMUSEMENT PARKS AND
RECREATION CENTERS

INTRODUCING THE

e Up to eight hours of uninterrupte performance —
day after day, year after year

e Requires no attention during operation -
e Lowest cost per hour

The new AMPEX 450 gives you hours of high-quality back-
ground music delivered at lowest cost per hour of any musical
reproduction system. With the AMPEX there are no inter-
ruptions, no records to change and no attendants since 1t needs
no attention during operation. It plays at the touch of a button
and keeps on playing for as long as eight hours without repeti-
tion. Because tape doesn’t lose quality with repeated playings,
music is always scratch-free and pleasant, with less back-
ground noise and distortion.

The Model 450 is engineered to rigid AMPEX standards and
1s capable of delivering thousands of hours of service with
no breakdowns and minimum maintenance.

For further information, write to Dept. D

IF YOU PLAN FOR TOMORROW, BUY AN AMPEX TODAY

AMPEX ELECTRIC CORPORATION
934 CHARTER STREET « REDWOOD CITY, CALIF.

Model 450 rack-mounted.
Also available in portable or console mount.

FEATURES

® 50 to 7500-cycle frequency response at
334 1nch tape speed

® Standard NARTB reels up to 14 inches

® Pushbutton controls

® Automatic reverse control available as
an accessory permits full eight hour
program without interruption.

AMPEN

MAGNETIC RECORDERS
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ABC ADDS THREE

. Affiliates Now Total 353

ADDITION of three radio affili-
ates to ABC, bringing total to 353,
was announced Dec. 5 by Alfred
R. Beckman, national director of
ABC’s radio and television station
relations departments.

Stations include two outlets in
North Dakota whose affiliation
takes effect on Jan. 1. They are:
KGCU Bismarck-Mandan, N. D, (1
kw day and 250 w night on 1270
ke), owned by Mandan Radio Assn.
Inc. with Paul C. Gussman, general
manager, and KLPM Minot, N. D.
(5 kw day and 1 kw night on 1390
ke), licensed by Minot Broadcast-
ing Co., with John B. Cooley as
manager.

The third new affiliate is WMAW
Menominee, Mich. (100 w on 1340
ke), licensed to Green Bay Broad-
casting Co. with Ken Peterson,
general manager. WMAW joined
Nov. 15.

TCA Point IV Aids

MATERIALS are being made
available by the Technical Co-
operation Administration (TCA)
for the development of radio-TV
programs in connection with the
Point IV program overseas. TCA’S
Office’ of Information & Reports
announced it has three semi-docu-
mentary radio scripts, a Point IV
Radio-TV Fact Sheet, and general
discussion tapes for use by broad-
cast stations. Currently in process
are tape-recorded interviews and
statements from specialists. Photo-
graphic and visual material for
television productions also are
available. Tape recorders may be
used at TCA Washington head-
quarters for use by visiting broad-
casters. Requests for material
should be addressed to the Office
of Information & Reports, Techni-
cal Cooperation Administration,
MecShain Bldg., Washington, D. C.
(Attention: Radio-TV information
officer) .

Telecasting




VICE SECRETARY
RES

| '
|.

FRANK HEADLEY, President

DWIGHT REED, Vice President ' —and perhaps rightly so, in a sense. H-R Representatives
e CrCCh i ice Bracident has no desk-bound brass hats. Every one of 5
CARLIN FRENCH, Vice President ) - X i
PAUL WEEKS, Vice President the owners is pounding the pavement every working day i

in the interest of their member stations. :

Yessir, it's revolutionary because EVEN THE BOSSES : \ s
ARE WORKERS. 7 5

The owner-salesmen of H-R constitute one of the most unusual |
combinations of experience and sales background (
in the electronic industry. Each is a mature, seasoned sales ’
executive with diversified years of successful

background in radio station ownership, radio station
management, sales management, agency account executive

work as well as years and years in top rank representation.

You can't get business just sitting behind a desk.

405 Lexington Avenue, New York 17, N. Y.
Murray Hill 9-2606

35 E. Wacker Drive, Chicago 1, lllinois is a pavement pounder, this representative organization

Because every man on the H-R payroll
pandslph 6431 has established enviable records for its family stations. Ask
And O the West Coasl: ) any of these stations — AM or TV — about
Harold Lindley, Vice President

6253 Hollywood Blvd., Hollywood 28, Calif, the firm that always sends a Man to Do a Man's Work. :
Granite 1480 ' '

James Alspaugh, Manager
110 Sutter Street, San Francisco, Calif.
Exbrook 2-3407
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Radio Homes Census
_ (Continued from page 48)
No. Carolina—[Cont’d]

t RADI | 1ELEVISION

() With Redio With TV

| s 1950

|

d Aiea 5| 32 | $8| ¢ .| 28 spl

i —35 | =8E 2% a | g oo | 2% 2 3

| B2 | Zgzs| EE | B | % | Sl EiclEE

il 22 | 8855 | Zz¢ = | S ZE2 |z z I

Hi

i Vance 32,101 7,664 7,555 6,735 89.1 3,290 7,545 60 0.8,

! Wake 136,450 33,249 32,865 31,285 952 16,529 32,800 205 0.6

J Warren 23,539 5018 5005 4,205 84.0 1,440 4,975 45 09
Washington 13,180 3,039 3,050 2,755 903 1,200 3,030 15 05 |
Watauga 18,342 ‘4,315 4,210 3,855 91.6 2,008 4,145 35 08 iy
Wayne 64,267 15,038 15,050 13,610 90.4 6,736 15,000 105 07
Wilkes 45,243 10,748 10,630 9,645 90.7 4,086 10,585 280 “3~LJ
Wilson 54,506 12,780 12,780 11,570 90.5 6,191 12,755 105 08"
Yadkin 22,133 5604 5615 5310 94.6 2,566 5,610 150 2.7
Yancey 16,306 3,809 3,805 3,325 874 1,475 3,820 65 1.7

* Not available.

RADIO AND TELEVISION-1950 U. S. CENSUS OF HOUSING—DISTRICT OF COLUMBIA

' ! RADIO TELEVISION
‘ With Radio With TV
i = 1950
Area -;°- v o Lo - - - . | ®
| _E | _85, ] B 2 RIS o8 | 4% | 2 |
I Ba B3%=| E¢ E = STE £2 E s
2 53 | °885| 28 | 2 | & |=282 | =22 [ 2|2
Th; N?i;"id 802,178 224,142 219,085 213,585 97.5 158,377 217,590 61,005 28.9
Wu;hi‘ng.fon,
1 D Ci 1,464,089 405,111 398,075 388,515 97.6 ...... 395,740 125,750 31.8
The District 802,178 224,142 219,085 213,585 97.5 158,377 217,590 61,005 28.0
N Montgomery Cty,
: Md 164,401 45,264 44,935 44,110 98.2 19,109 44,725 15945 357

I Prince Georges
194,182 50,799 50,245 48,735 97.0 17,644 49960 19,905 39.8

Cty, Md.
Alexandria City,

Va. 61,787 18,351 18,100 17,680 97.7 7931 17,995 5640 313
| Arlington Cty, Va. 135,449 40,127 39,640 39,230 990 15059 39,465 44,085 357

- WGST delivers a satche! full of sales the year | EifaSydy, o7 2487 2404 23178 904 638 350 848 4

\ Va 7535 2111 2,036 2,000 988 630 2,015 710 352
i Urbanized Area
: round because we're foaded with C.P.M. C—as- | Wghinste 1,287,333 363,119 356,455 349,160 98.0  * 354285 112,925 319

* Not available.

:
. sures coverage of the 36 counties in Atlanta’s

‘ RADIO AND TELEVISION—1950 U. S. CENSUS OF HOUSING—WASHINGTON
{ . . ‘ RADIO TELEVISION
| retail trade zone. P—means the best in locally With Radio With TV
?’ c CTNT950 )
; Area -3 'g -] ~ z’ . € :
=g b L3 @ b3
- produced and net programs from ABC. M—guar- 33 |385e | 3| 3| S | o4k %E i
| Sa 5 - - H
g %3 |=§3%| 28| 2 | & | %82 | 2% | =
| antees top-drawer merchandising support to job-
I P g supp o IOb The State 2,378,963 735,746 724,180 705,410 97.4 472,553 720,650 20,310
" chai i to | Belm. IR U RS CEE B UM Gl N
| 1,5 A A ) . i ’
1 ber, Ch(lln and retail outlets. Let WGST go to Tacoma 275876 78,850 77.630 75,780 97.6 49,690 77,085 2,560
! Urbanized Areas
Seattle 621,509 201,506 198,295 194715 982  * 197,435 11,490
k . Spokane 176,004 57,387 56,605 55355 978  * 55,940 240
work on your account—by contacting us or our | Teema | - 167667 55518 54630 53260 975 34300 1,975
Aberdeen 19,653 6714 6,600 6375 96.6 5306 6,600 25
‘ Bollingham 4Nz 11418 1138 1178 %4 e 1138 5
2 remerton 7,678 ,183 A1 i X 3 y
‘ natlonal reps today. Everett 33,849 11,716 11,625 11,345 97.6 8761 11,590 240
. . Hoquiam 11123 3736 3,675 3,575 97.3 3,0 3,655 15
Kennewick 10,106 3,060 3,090 2,970 96.1 * 3,080 10
Longview 20339 6286 6220 6155 99.0 3,422 6,185 5
Olympia 15819 5529 5135 5065 98.6 4,028 5,125 110
Pasco 10,228 3244 3175 3045 959 1,024 3,160 20 06
Port Angeles 11,233 3709 3,640 3560 978 2,392 3,635 75 23 |
Pullman 12,022 2702 2710 2,680 989 1368 2,700 ..
Puyallup 10,010 3369 3290 3200 97.3 2288  3.296 50 15 |
Rinton 16,039 4889 4770 4,685 982 1,347 4,745 60 34
Richland (uninc.) 21,809 5644 5735 5700 99. * 5710 50 09
Seattle 467,591 154,582 151,910 148835 98.0 111,729 151200 8510 5.6
Spokane 161,721 52994 52,195 51,015 977 35337 51,545 220 04
‘ Tacoma 143,673 47,954 47,260 46,025 97.4 33079 46945 1,670 3.6
3 Vancouver 41,664 12,648 12,460 12,295 99.0 5080 12,295 30 02
: Walla Walla 24102 7,240 7165 7,045 983 4374 7170 3 04
| Wenatchee 13,072 4500 4435 4,305 966 3,284 4,450 0 62
| Yakima 38,486 12,617 12,370 12,090 977 7579 12.320 4 03
' COUNTIES
|
| Adams 6584 2072 2,035 1,930 948 1,507 2,035 15 07
| Asotin 10,878 3432 3405 3315 974 2174 3395 L
, Benton 51,370 14190 14235 13,860 97.4 2748 14175 65 05
i Chelan 9301 12484 12255 1785 959 3027 12240 55 04
~ allam = f o “ 95.2 & o
i NATIONAL REP. Clark 85,307 25900 25,100 24,635 98.1 lg;gg 22 g:: L’u’. ﬁ
MR JOHN BLAIR Columbia 4860 1,603 1,50 1,525 978 1427 1565
| ATLANTA Cowlitz 53,369 16,158 16,055 15770 98.2 10329 15975 ‘50 08
| IN SOUTH EAST Douglas 10,817 3238 3210 3,055 952 2202 3200 1o o2
Ferry 409 1,98 1,060 1,045 90.1 990 1,140 30 26
; JAMES S. AYERS . ‘
i (Continued on page 52)
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IES

"HOUSE of SERV

roadcasters

el

Wherever you are — Gates is your house of service.
— Twelve competent direct factory sales engineers
serve all America plus factory branches in
Washington, New York, and Houston. — The
Gates line is complete! — Yes, your one

source supply for all broadcasting equipment needs

is Gates — your house of service.

City . > °

Quincyr Winois = .‘ : = * A

ington - -
wu5hll‘\9‘° At o S -
Houstons T8%%° C o). - -

e .
New Y vk (Dome® "

o v v
New York (E’Pom N

A NOTE ON YOUR LETTERHEAD WILL
BRING ANY OR ALL OF THESE GATES
CATALOGS TO YOU SPEEDILY.

Moﬁ"eu‘ =




|_at 207, DISCOU

_trom Regular Rates

"*%,KR:“B’C;-AbiIéne ;

5000 Watts Doy—1000 Night -

KGKL - San Angelo

000 Watts Doy—1000 Night

» RTRN - Wichita Falls

© 5000 Watts Day—1000 Night

1641 7;’40(@7

~ for all

See Discounted Rates Under :

or contact ll;e

John E. Pearson Co.

Page 52' ® December 15, 1952

Radio Homes Census
(Continued from poage 50)

Washington State—[Cont’d]

RADIO TELEVISION
With Radio With TV
- 1950

-] -1 o~

Area 5 | 32 | 38| 5| 8 . | 55 5|3

T2 |BSSz| BE | E | Y | eSE | B | E|%

5g | 2835 | 28 F & gz | 28 | 2 | a
Franklin 13,563 4,19 4,065 3910 96.2 1,548 4,050 25 0.6
Garfield 3,204 1,020 1,035 1,025 9%9.0 880 1,040 10 1.0
Grant 24,346 6,954 6,785 6,465 95.3 3,916 6,740 55 08
Grays Harbor 53,644 17,463 17,170 16,560 96.4 13,918 17,150 75 0.4
Island 1,079 3,352 3,24 3,165 975 1,652 3,220 105 33
Jefferson 11,618 3,35 3,225 3,130 97. 2,092 3,215 150 4.7
King 732,992 236,258 232,170 227,735 98.1 150,794 231,135 12,795 5.5
Kitsap 75,724 23,185 23,060 22,695 98.4 12,731 23,035 1,170 5.
Kittitas 22,235 6,689 6,630 6,375 96.2 4,964 6,610 20 03
Klickitat 12,049 3,743 3,655 3,425 937 2,618 3,650 40 )
Lewis 43,755 13,768 13,520 13,135 97.2 10,278 13,475 65 05
Lincoln 10,970 3,437 3,480 3,350 96.3 2,929 3,470 15 0.4
Mason 15,022 4,803 4,635 4,525 97.6 2,967 4,605 195 4.2
Okanogan 29,131 8,680 8,540 8,030 94.0 5,368 8,520 15 02
Pacific 16,558 5,501 5,540 5,310 958 4,101 5,520 35 0.6
Pend Oreilie 7,413 2,243 2,185 2,020 92.4 1,572 2,180 30 14
Pierce 275,876 78,850 77,630 75,780 97.6 49,690 77,085 2560 33
San Juan 3,24 1,163 1,100 1,060 96.4 855 1,100 30 27
Skagit 43,273 13,269 13,220 12,755 965 9,659 13,210 120 09
Skamania 4,788 1,519 1,460 1,370 93.8 1,134 1,44 5 03
Snohomish 711,580 35,895 35305 34360 97.3 24,388 35,225 1,110 32
Spokane 221,561 68,949 68,170 66,620 97.7 44,715 67,44 330 0.5
Stevens 18,580 5,358 5,290 4,975 94.0 4,240 5,300 25 035
Thurston 44,884 14,497 13,950 13,550 97.1 10,324 13,825 320 23
Wahkiakum 3,835 1,173 1,140 1,100 96.5 1,012 1,130 5 04
Walla Walla 40,135 11,858 11,700 11,425 97.6 7,319 11,685 35 03
Whatcom 66,733 21,095 20,840 20,375 97.8 16,660 20,775 140 0.7
Whitman 32,469 9,067 9,115 8,945 98.1 7,138 9,010 25 0.3
Yakima 135,723 39,916 39,280 37,710 96.0 24,026 39,150 205 0.5

* Not available.

RADIO AND TELEVISION-—-1950 U. S.

CENSUS OF HOUSING-MINNESOTA

RADIO | TELEVISION
With Radio With TV
- 1950
2 = - -
firee 5 2F | ;2| 5| o | 85 | 5| 8
<3 | 585 .| a% < ) es | EE | £ |V
Sa 83¢9= Eo E - ST E s8 H 5
R o ¥ _g € Sa 3 ] -] 29 3
-a =043 ze z [ ~xX = =
'l'h; Nfl:le 2,982,483 845,265 833,355 811,855 97.4 647,499 830,005 51,420 6.2
Duluth-Superior 252,777 75520 74,490 72,125 968 62,661 74,325 415 0.6
Minneapolis-
St. Pavl 1,116,509 327,791 322,750 317,785 98.5 246,791 321,700 43,140 134
Urbanized Areas
Duluth-Superior 143,028 42,742 42,005 41,225 98.1 * 41,945 235 06
Minneapolis-
St. Paul 985,101 292,978 288,500 284,050 98.5 * 287,510 38,430 134
Urban Places (10,000 or more)
Albert Lea 13,545 4,148 4,095 4,015 98.0 3,059 4,055 30 67
Austin 23,100 6,614 6,540 6,490 99.2 4,544 6,525 20 03
Bemidiji 10,001 3,056 3,000 2,820 94.0 2,152 2,995 20 0.7
Brainerd 12,637 3,848 3,685 3,605 97.8 2,974 3,685 15 04
Duluth 104,511 31,312 30,835 30,235 98.1 26,211 30,815 165 05
Faribault 16,028 3,731 3,675 3,625 98.6 2,821 3,685 100 27
Ferqus Falls 12,917 3,233 3,215 3,145 97.8 2,179 3,170 Bos ane
Hibbing 16,276 4,865 4,875 4,800 98.5 4,024 4,860 40 08
Mankato 18,809 5,336 5,255 5,135 97.7 3,95 5,230 1.1
Minneapolis 521,718 159,345 157,020 154,465 98.4 134,314 156,320 19,300 12.3
Moorhead 14,870 3,864 3,795 3,735 98. 2,3 3,8 0.7
Owatonna 10,191 3,017 3,010 2,960 98.3 2,141 3,020 100 33
Red Wing 10,645 3,366 3,385 3,360 99.3 2,522 3,340 215 64
Richfield 17,502 4,611 4,565 4,550 99.7 1,032 4,560 970 21.3
Robbinsdale 11,289 3,082 3,045 3,040 99.8 1,554 3,045 545 17.9
Rochester 29,885 8,277 8,130 8,030 98.9 5,906 8,130 50 06
St. Cloyd 22,781 6,945 6,795 6,685 98.4 5,102 6,795 160 24
St. Louis Park 22,644 6,554 6,455 6,425 99.5 2,157 6,430 1,380 21.5
St. Paul 311,349 92,159 90,380 88,785 98.2 75,866 90,130 11,600 12.9
St?ul!\ St. Paul 15,909 4,455 4,420 4,370 98.9 2,809 4,420 595 135
Vlrgmiu 12,486 3,934 3,915 3,855 98.5 3,331 3,890 20 05
Winona 25,031 7,255 7,255 7,050 97.2 5,550 7,225 35 05
COUNTIES
Aitken 14,327 4,259 4,225 3,970 94.0 3,739 4,240 35 08
Anoka 35,579 9,434 9,405 9,215 98.0 4,795 9,405 1,240 13.2
Becker ) 24,836 6,726 6,655 6,215 93.4 5,149 6,615 65 1.0
Beltrami 24,962 6,873 6,900 6,295 91.2 5,041 6,900 30 04
B_eniun 15,911 3,912 3,865 3,755 97.2 3,084 3,865 6 1.7
Big Stone 9,607 2,631 2,570 2,520 98.1 2,303 2,555 5 02
Blue Earth 38,327 10,837 10,655 10,375 97.4 8,547 10,460 125 1.2
Brown 25,895 7,302 ,185 6,995 97.4 5,778 7,200 80 1.1
Carlton 24,584 6,633 6,640 6,400 96.4 5,212 6,660 25 04
Carver 18,155 4,988 4,930 4,780 97.0 3,750 4,895 360 7.4
Cu‘ss 19,468 5,362 5,245 4,725 90.1 3,856 5,010 40 08
Ch!ppewcl 16,739 4,821 4,710 4,630 98.3 3,908 4,710 45 1.0
Chisago 12,669 3,816 3,795 3,655 96.3 3,027 3,790 185 49
Clay 30,363 7,960 7,855 7,720 98.3 5,514 7,840 60 08
Clearwater 10,204 2,801 2,780 2,560 92.1 2,133 2,765 15 0'5
0o 2,900 923 820 760 92.7 606 820 0‘0
Co"onwo?d 15,763 4,575 4,525 4,465 98.7 3,557 4,295 25 0.6
Crow Wing 30,875 9,15 8,785 8,470 96.4 6,778 8,720 70 0.8
Dakota 49,019 13,030 12,875 12,665 93.4 8,534 12,860 1,540 12 .0
Dodge 12,624 1520 ,450 3,365 975 2,873 3435 90 2.6
Dol.!glcs 21,304 6,093 6,020 5845 97.1 4,487 5,990 50 0.8
Faribault 23,879 6729 6380 6310 989 5459 /365 35 05
Fillmore 24,465 7,146 7,000 6,690 956 5673 6605 75 1.1
Freeborn 34,517 9,761 9,710 9,490 97.7 7,267 9,675 80 D.B
Goodhue 32,118 9477 9,325 9090 975 7,358 9285 510 55
Grant 9,542 2,656 2,620 2,520 96.2 2,156 2,615 10 04
Hennepin 676,579 201,456 198,500 195,600 98.5 152,246 197,720 26,625 135

(Continued on page 60)
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NPA DIVISION

Electronics Changes Seen

REALIGNMENT of the Electron-
ics Div. of the National Production
Authority, and perhaps consolida-
tion of certain sections, are slated
to hit the emergency agency early

next year because of personnel cut- |

backs.
Evidence of wholesale changes

is reflected in layoff notices. These

will affect the future of key officials
in various electronies
throughout NPA. Indication is that

sections .

the structure of the Electronics

Div. will remain in a confused
state until at least next Feb. 1.

The effect of the economy move-
ment is particularly sweeping be-
cause seniority rights will play a
major part in “bumping” key per-
sonnel throughout the Commerce
Dept., under which NPA operates.
Involved are the U. S. Census Bu-
reau, the National Bureau of Stan-
dards and others—all part of Com-
merce.

The Electronics Div. is now
functioning under a new boss—C.
W. Potter, Indiana Bell Telephone
Co. executive, He was named acting
assistant administrator of the
NPA Textile, Leather & Specialty
Equipment Bureau, under which
Electronics and nine other divisions
function. A communications ex-
pert, Mr. Potter replaces Richard
W. Murphy, National Cash Regis-
ter Co.

Other Changes Anticipated

Envisioned in the Electronics
realignment—the claimant agency
which determines military needs
before allotting materials to radio-
TV set-makers—are changes in
section heads and probably merger
of some groups. Electronics is
headed by Richards Cotton, diree-
tor, and Donald S. Parris, deputy
aide. No changes are seen at this
level.

One major vacancy is that posed
by the imminent resignation of Lee
Golder, chief of the Radio-TV
Section. He is slated to leave the
next fortnight. Replacement will
depend, again, on seniority rights.
Mr. Golder, who was associated
formerly with General Instrument
Co. and Magnavox, has been closely
identified with NPA’s deliberations

over color TV equipment restric- |

tions.

A second move, involving J. Ber-
nard Joseph, is being deferred. Mr.
Joseph, head of the Broadcast
Equipment Section, is being per-
suaded to remain. There has been
speculation that the Radio-TV and
Broadcast Equipment sections may
be combined next year, depending
on who is “bumped.” There are at
present seven Electronics units, in-
cluding foreign TV.

Other alterations are in the
works. A sizable number of NPA’s
Public Information Division per-
sonnel has been diverted to simi-
lar activities in the policy parent
agency, the Defense Production
Administration.

Telecasting
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Independent Retail Grocers
in Baltimore say:

the station for us!

Every year since 1936, the
powerful Independent Retail
Grocers Association of Balti-
more has turned to Baltimore’s
promotion-minded, know-
how station, WFBR, to make
sure their Annual Food Show,
held at the Fifth Regiment
Armory in Baltimore, goes
over with a bang.

Every year WFBR has thrown
the full weight of its promotion,

“WFBR’s know-how and showman-
ship have Leen invaluable to our
Association fcr over 16 years by their
cooperation in our Annual Food Show
—just as independent grocer coopera-
tion has helped make WFBR dominant
in grocery and allied products mer-
chandisinz.”
(Signed)

Zianiaa:

programming, merchandising
and production departments
behind this great food event.

The result? Every year, bigger
crowds, more exhibitors, better
displays—and firmer loyalties,
friendship and cooperation be-
tween the 2765 members of the
Independent Retail Grocers
Association and WFBR.

To the left, you’ll read what
Joseph Manning, executive
secretary of the Association
thinks of us. Elsewhere, a list
of food and allied accounts
we’ve carried this year.

One last word: it’s more true
today than ever, for real show-
manship, solid merchandising
and active, day-in, day-out
promotion, you need

ABC BASIC NETWORK ® 5000 WATTS
REPRFSFNTED NATIONALLY BY JOHN BLAIR & COMPANY

LET’S

LOOK

AT THE RECORD!

The following food and allied accounts
have been on WFBR in 1952:

Becker Pretzels

Nestea

Cloverland Farms Dairy Peter Paul Candy

J. H. Filbert

Schmidt Baking Co.

Kress Farm Dairy

Koester Bakery

Esskay Products

Albert F. Goetze, Inc.

Hendler’s Ice Cream

Baltimore Spice Co.

Levering Coffee Co.

McCormick & Co..

Greenspring Dairy

Wilkins Coffee

Royal Dunloggin Dairy

Park Sausage

Pepsi Cola

Delvale Dairy

Grass Noodie Soup

Camel Cigarettes

Fab

Florida Citrus
Commission

G. Washington Coffee

Ivory Soap

Ivory Flakes

Ivory Snow

La France

Nucoa

Sterling Salt

Ward Baking Co.

Ralston

Rival Dog Food

Windex

Cashmere Bouquet Soap
Coca Cola

National Biscuit Products
Griffin Shoe Polish
Hellman's Mayonnaise
Kool Cigarettes

Renuzit

Cornfetti

Joy

Pan American Coffee
Bureau

Planter's Peanut Oil
Rockwood

Seven Minute Pie Crust
Wheaties

Breeze

Holiday Coffee

Junket

Lifesavers

Lipton Tea
Chesterfields

Jell-0

Satina

Bab-0

Birdsaye

Chase & Sanborn Coffee
Frostee

Corn Kix

33 Bleach

Preen Floor Wax

Drano

IN BALTIMORE, MD.
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New accessibility puis every:' component at your ﬁn’get;
3 tips. One latch opens both hinged sides and top: Dual
bar handles provide better grip and edsier carrying.




RCA TV CAMERA

Here is the all-new TV camera the .
industry is talking about. The camera
the leading networks are planning to

‘use in their new Hollywood studios!

The camera which will be used in
most of the new stations this year—
and next! :

Leading network engineers (after

: W 7-inch viewfinder picture

tube produces larger,

~ brighter, and sharper pictures to help
" the cameraman.

Wplug-in, high-stability
video amplifier — with fre-

quency response uniform to 8.5 Mc.!

Mf‘”ﬁxed-posiﬁon alignment,
. coil for the Image Orthi-

con. Electrical control of coil eliminates

all mechanical adjustments!

careful tests) have proclaimed the
TK-11A the finest camera ever pro-
~duced, easiest in the world to handle,
and the simplest one to get at.

The TK-11A has all the proven
performance of the world-renowned
RCA TK-10—plus these new fea-
tures:

MH/ plug-in blower for cool-
ing the deflection coil and

the image Orthicon!
eléctronic-protecﬁon sys-

Wﬂ;m guards your Image

Orthicon against deflection failure, or
loss of driving signals.

) W “oyerscan’’ control takes

burden off Image Orthicon
during warm-ups and rehearsals; new
vertical reverse switch for film pick-ups.

- For complete information on the TK-11A,
- call your RCA Broadcast Sales Representative,

' RADIO CORPORATION of AMERIC

ENGINEERING PRODUCTS DEPARTMENT
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Dollar Politics

THE HOUSE Campaign Expenditures Com-
mittee, which set out to investigate the high
costs of campaigning and wound up getting a
basic education in the perplexities of political
broadcasting, will soon be submitting a report
that could have a profound effect—for good or
bad—on radio and TV.

There is virtue in the very fact that a House
committee is dealing with this subject, which
in the past has been repeatedly shoved aside.
The danger inherent in the situation, however,
is that the separate problems of high campaign
costs and political broadcasting will become
associated as one.

Though it cannot be questioned that the
rival parties in the 1952 campaigns spent more
on radio and television than ever before, it is
no less true that radio and TV were only partly
responsible for the huge increase in total
campaign spending.

The reliable New York Times estimates some
$32 million was spent in all during the 1952
campaigns. Of that amount, perhaps $5 million
was for radio and television. Considering the
tremendous impact that political broadecasting
exerted, in comparison to the effects of other
types of campaigning, the money spent on it
was disproportionately small.

We cannot help suggesting that some of the
$32 million which was not spent on broadcast-
ing was not spent as well as that which went
into radio and television.

Indeed there is abundant evidence that TV,
if properly used, could largely replace the

" whistle-stop, a time-consuming and money-

consuming, not to mention rather old-fashioned,
way of introducing the candidate around.

At best only a fraction of the electorate is
able to see the candidate, no matter how many
whistle-stops he makes. On a cost-per-thousand
basis, the whistle-stop can’t compare with TV
in reaching voters.

It seems to us that the problem is not only
one of rewriting the law on political expendi-
tures but also one of educating political candi-
dates to modern techniques of advertising.

To Marry & Win

IN THE nine months since the lifting of the
TV freeze, the FCC has been groping for a
way to speed licensing of stations in the
larger markets having inadequate service. The
rub is that the number of applicants almost
invariably exceeds the assignments available.

The most plausible approach to solution of
this dilemma has been the “marriage” of com-

. petitive applicants for the purpose of applying
~ for a single channel, thus eliminating a com-

petitive hearing that could run for months and

- become embroiled in lengthy litigation. The

- the hearing examiner.

r-

* hearings thus far are the most grueling we’ve

ever witnessed. An applicant must bare his
soul. He must spend weeks on end and thou-
sands of dollars simply to get his case before
And then he has a
gamble at best.

To date the FCC has been adamant about
“mergers.” Some Commissioners fear that

« when two or more AM station licensees get

together in a separate corporation to run TV,
they will cease to be competitive in radio.
They are fearful of “monopoly” in the mould-
ing of public opinion if a newspaper is in-
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volved. They’re wary of a precedent.

The FCC should realize media are competi-
tive, whatever the ownership. Newspapers are
competitive with radio; AM is competitive with
TV, magazines are competitors of all the
others. They have to be to exist.

But maybe the FCC has a point in moving
cautiously. Perhaps it should not set a clear
precedent by treating each case on its merits.

In the two cases it has tackled thus far in-
volving mergers, the FCC turned thumbs down
unanimously on one—EIl-Cor Television Inc., of
up-state New York, and divided just about
3% to 3% on Macon Television Ine. In the
El-Cor case, wherein the only newspaper in

- Corning, N. Y., which owns an AM station

there, proposed to apply for uhf with the only
newspaper in Elmira which also owns an AM
station, the FCC may have had an extreme
case. We still think it is wrong, however, in
its appraisal of competition among the media.

But in the Macon case, there would be other
radio competition and TV competition, too.
More than likely this merger will be approved,
but the FCC proposes to exact further guar-
antees on maintenance of competition in radio.

Now on file is a new and unique project to
make it easy for the FCC to approve “mar-
riages.” It is the application of a new com-
pany—Biscayne Television Corp.—for a station
in Miami, now with a single TV outlet. The
Miami Daily News, which owns WIOD, and the
Miami Herald, which owns WQAM, would be
stockholders, but neither would control the new
company. Niles Trammell, who resigned as
NBC board chairman after 30 years in com-
munications, would become president and gen-
eral manager and holder of 159% interest,
under a long-term contract. He would hold
the “balance of power.”

The joining of hands by Gov. James M.
Cox’ News and John S.. Knight’s Herald is
practically the millennium. The former is
rabidly Democratic—Gov. Cox himself was
1920 nominee of his party. Mr. Knight is an
original Eisenhower Republican. The papers
have opposite philosophies. Their radio sta-
tions are vigorously competitive. There are
nine other AM stations in the Miami area.

Here, we think,-is a pattern that well could
be emulated. It could mean the swift au-
thorization of dozens of stations in markets
in which the public is clamoring for service.
There aren’t many Niles Trammells around to
bridge the gaps in setting up such companies.
But there is presented here a formula that, in
our judgment, would allay the FCC’s fear of
suppression of competition and at the same
time gratify its desire to license more stations
swiftly in underserved markets.

Home, Sweet Home

(Reprinted, by request, from B®T, Dec.
12, 1949)

HAVE YOU ever tried to carry a crate of
grapefruit piggy-back from a skyscraper office
to a cab; thence to the station to catech the
5:15? Or perhaps a Smithfield ham from
Virginia, an oversized carton of dates from
Arizona, cigars from Puerto Rico, a hickory
smoked turkey from the Catskills, and two
gallons of maple syrup from Vermont? At
this season, when Kris Kringle begins his
jaunts from the hinterlands to agency, adver-
tiser, network and station offices, the be-
leagured but none-the-less grateful recipients
wonder whether the donors realize that people
do not live at their offices, despite the grinding
radio [and TV—1952 addition] pace. They
can’t say so openly without looking a gift
horse in the mouth, but they’d much prefer
that you ask their secretaries about that Home,
Sweet Home address.

¢~ our respects fo:

ALEX KEESE

HERE’s “no such thing as a TV home,”
in the opinion of Alex Keese, manager of
WFAA Dallas.

“Furthermore,” says Mr. Keese, “I would
like to see the industry quit using the phrase,
‘TV home.” Where there is one TV set, there
are three or four radios. Radio will continue
to be a basiec medium.”

That, emphatically, is Mr. Keese’s thinking
on radio’s niche in the broadcasting structure.

“Radio and TV are highly competitive for
the advertisers’ dollar, and they are highly
competitive for audiences. Both can be strong
industries when they recognize their product,
which is programs, and quit sharing their
product,” he added.

One might say that Mr. Keese unlocked the
door to the broadcasting industry with a violin,
That story, however, begins in his childhood.

Alexander Courtland Keese was born Feb.
28, 1899, in Fort Gaines, Ga., the son of a Bap-
tist preacher. He grew up in Chattanooga,
Tenn., where he began playing the “fiddle” at
the age of eight.

He started studying at the Cadek Conserva-
tory, now the music department of the U. of
Chattanooga. It was at the conservatory that
he met Amy Macdonald, later to be his wife.

She played the piano and would often ae-
company him at the conservatory’s monthly
recitals.

In 1916, he was called out by the National
Guard for service with the late Gen. Pershing
at the Mexican Border. In World War I, Mr.
Keese served in Europe. Upon his return to
this country, he and Miss Macdonald were wed.

To gain a livelihood, Mr. Keese played violin
in several orchestras. Not satisfied with being
just another member of an orchestra, Mr.
Keese soon became music supervisor and music
director in several Paramount-Publix theatres.
During the 1920s, on behalf of Paramount-
Publix theatres, he visited Boston, Kansas
City, Atlanta, Birmingham, Chattanooga,
Houston and Dallas. He was the youngest
person on the theatres’ payroll.

During these theatre tours, Mr. Keese had
much contact with entertainment headliners of
the day and with persons who were to gain
stardom later. He has scores of memories
about such persons as Morton Downey and
Sophie Tucker. And he remembers Ginger
Rogers when she was beginning her career.

From the Palace theatre in Dallas, Mr.
Keese joined WFAA in 1930 as music director.
He shifted to sales in the early thirties. He
became intrigued with this facet of broadcast-
ing when he would accompany the sales man-

(Continued on page 95)
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= is variety in high quality pro-
gramming. The foundation of

profitable advertising results is a

receptive audience. WREC is
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proud to be serving the best in-

terests of the audience and the
advertiser by providing pro-
grams of public interest to keep
an alert audience always in a

receptive mood. It’s a proven
formula that keeps WREC the
top Hooper station in Memphis

\\)/

—and brings advertising costs
down to 10% LESS per thou-
sand listeners than in 1946.

MEMPHIS NO. 1 STATION

REPRESENTED BY THE KATZ AGENCY

AFFILIATED WITH CBS RADIO, 600 KC — 5000 WATTS
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professional tape recorder

Greater Flexibility — Your Magnecorder can be mounted in

standard racks, combined with others for continu-
ous recording systems, or used in console mount-
tings—unmatched flexibility because of our ex-
clusive unit construction. Conversion kits keep
the equipment up to date or adapt it for special
purposes.

Balanced Fidelity—Magnecorders catch all sound from the highest

B

to the lowest tone. Frequency response: flat from
50-15,000 cps == 2 db at 15”/sec. tape speed.
Exceeds 50 db with less than 2% harmonic dis-
tortion.

For further information and demonstrafion, see your Classified
Telephone Directory under “’Recorders” or write

IMNagnecosd, v

Dept. B-12, 225 W. Ohio 5f.,'C
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C. DOWDEN, city sales manager, KARK Little Rock, Ark., pro-
e moted to commercial manager there.

NORMAN H. CHESTER, WNBC New York account executive, to similar
post in radio sales department of WJZ New York.

LEWIS H. AVERY, president, Avery-Knodel Inc., station representative
firm, J. W. KNODEL, vice president, B. P. TIMOTHY, secretary, AR-
THUR H. McCOY, treasurer, and DAVID H. SANDEBERG, director,
re-elected to respective offices.

SOUTHERN MINNESOTA NETWORK (KROC Rochester, KSYM Man-

kato and KATE Albert Lea) appoints Robert Meeker Assoe., N. Y.,
effective Jan. 1.

MELBADEAN WELLS, former manager and operator, KULP El Campo,

Tex., to sales staff, KTBC-TV Austin, Tex. PROF. E. ROBERT NORRIS,
U. of Texas, to latter station as consultant.

ROBERT E. NEWSHAM Jr. to sales department, WFIL Philadelphia.

JERRY DUNPHY, former news director, KSTT Davenport, Iowa, returns
to station as general manager.

JOHN NORTH, former Chicago manager of Radio Reps., to WOR New
York’s Chicago sales staff.

GEORGE DRASE, sales staff, WCFL Chicago, to local sales department,
WBBM same city.

MICHAEL HORN to WICC-TV Bridgeport, Conn., as account executive.

ARTHUR M. FORD, manager of Sapulpa, Okla., studios of KOME Tulsa,
to sales staff, KVOO Tulsa.

DAVID R. ALLEN, salesman, WSYR-TV Syracuse, to Sports Car Club
of America, as public relations and publications director.

p¢fﬁ°ﬂ¢[’ e o o

HARRY ACKERMAN, vice president in charge of network programs,
CBS-TV Hollywood, named to serve on advisory board of Woodbury
College, L. A. (training in business administration and professional
arts). . . . MAJ. JAMES L. HOWE, owner of WCTC New Brunswick,
N. J., cited for “invaluable service” by Air Force.

FRED WEBER, president of WFPG Atlantie City, N. J., cited by state
defense officials for his “hard work” on behalf of civil defense. . . .

JOSEPH A. LENN, vice president in charge of sales of WHLI Hemp-
stead, L. I., cited by United Cerebral Assn. of Nassau County for
“. . . outstanding accomplishment in the fight for the betterment of the
cerebral palsied of Nassau County.” ... FREDERIC B. VANDERHURST,
account executive, KBIS Bakersfield, Calif., and Marilyn Christine John-
son were married Nov. 22.

DICK JOLLIFFE, account executive, Columbia Pacific Radio Network,
father of boy, Nov. 19.

BOB PRATT, manager, KGGF Coffeyville, Kan., father of boy, William.

Weissman Plans Talk
J. G. WEISSMAN, applications

Percy S. Anderson

PERCY S. ANDERSON, 65, head

engineer, physics laboratories, Syl-
vania Electric Products, will dis-
cuss “Transistor Circuit Considera-
tions” at the meeting of Radio Club
of America at 8 p.m. Thursday in
the General Electric auditorium,
New York. Annual business session
for members from 7:30-8 p.m. will
precede the open session.

of public relations at KMOX St.
Louis, CBS o & o station, died last
Monday in that city after being
stricken with a heart ailment. For-
merly sales manager of KMOX, he
joined the station in 1946 as ac-
count executive. Previously he was
with MaGuire Industries, Falvey-
Vadell Co. and War Production
Board. His wife, Julia, survives.

BROADCASTING ® Telecasting
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radio, Deerwood Foods sales soar!

Three years ago the Bluffton Grocery Company
began sponsoring the “Deerwood News & Sports
Review” on WOWO. Now sales are up more
than 40%, and the company is moving to new
and far larger quarters in Fort Wayne.

With radio receiving more than 85 per cent
of the advertising budget, both the advertiser
and its agency, Gemmer Associates, Inc., share

with WOWO credit for the booming trade.

Proof in abundance is on hand pointing up
the fact that to reach the rich tri-state, 49 county
area centering in Fort Wayne, WOWO is a
€« ” . . -
must.” For more evidence get in touch with

WOWO or Free & Peters.
An expenditure of thousands of dollars on WOWO has brought

returns of millions of dollars to our client.

Duane Zimmerman, Gemmer Associates, Inc.

Because of our radio program, we have been able to place our
line in a rapidly expanding list of outlets.

P. E. Painter, President, The Bluffton Grocery Company

" With bulk of advertising budget going to

1

N 44

WOWO

FORT WAYNE

NBC AFFILIATE

WESTINGHOUSE RADIO STATIONS

Inc

KYW - KDKA - KEX - WBZ - WBZA

WOWO - WBZ-TV

National Representatives, Free & Peters, except for WBZ-TV;

for WBZ-TV, NBC Spot Sales

gif

1

P> - =
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Miami Ch. 7 Bid

With Trammell

(Continued from page 25)

ditional buildings to house TV stu-
dios, transmitting gear, etc. Price
for the present land and buildings
was given as $150,000; other con-
struction will amount to $350,000,
the application stated.

Although the transmitter site
land and buildings will be pur-
chased from WIOD, the towers will
remain owned by WIOD. Biscayne
Television proposes to lease the
south tower for its TV antenna.

Present applications for Miami’s
Ch. 7 by WIOD and WQAM were
dismissed last week. Other Miami
TV applicants are Storer-owned
WGBS, a CBS affiliate and WKAT,
owned by A. Frank Katzentine, an
MBS affiliate, for Ch. 10, and
WMIE, independent, owned by E.
D. Rivers Sr., for Ch. 27.

Applicant for mnon-commercial,
educational, reserved Ch. 2 is Lind-
say-Hopkins Vocational School of
Dade County Board of Public In-
struetion.

WINZ Application

A pre-freeze application from
Miami-Hollywood Television Corp.
for Ch. 7 is still being carried on _
the FCC’s books as pending. How-
ever, principal owner Jonas Weil-
and (WINZ) was killed in an air-
plane crash in August 1951 and the

application has never been amend-
ed in line with the Sixth Report
and Order. Under FCC procedure,
such applications are dismissed
when the ecity is reached in the
processing line. Miami’s priority
is Group B-4, No. 193. The Com-
mission reached Group B-3, No. 173
in last week’s grants, which would
indicate that there were only 20
more cities to be considered before
Miami is reached.

Biscayne’s Statement

In the statement associated with
the application, the Biscayne prin-
cipals state that their holdings in
Biscayne will not affect their AM
stations or their newspapers. They
declared that they are agreed not
to ecombine “in any manner, shape
or form” to diminish competition
between WIOD and WQAM.

They also agreed that: (1) the
operation of WIOD and WQAM
would continue “distinct and sep-
arate;” (2) there would be no com-
binations of staff, salesmen, rates,
program sources or talent; (3)
there would be no tie-ins regarding

the purchase of time; (4) the TV

station will compete “vigorously”
with WIOD and WQAM for adver-
tisers and programs.

The application was prepared by

"Bc Represeated Nationally by
arriiae  EDWARD PETRY & COMPANY, INC. it
'Q" KEW YORK — CHICAGO — 105 ANGELES — ST. LOVIS
DALLAS — SAN FRANCISCO — DETROT
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the Washington law firms of Dow,
Lohnes & Albertson (for Cox) and
Loucks, Zias, Young & Jansky (for
Knight). Consulting engineer was
Millard Garrison, Washington.

Judge Backs Newsmen

STATE law protecting news re-
porters in Alabama from disclosing
confidential news sources was sup-
ported last week by Federal Dis-
trict Judge Seybourn H. Lynne,
who refused to rule the law uncon-
stitutional. Acting on a petition
by former Gov. James E. Folsom
and three aides, who filed $4 mil-
lion libel actions against several
magazines, Judge Lynne supported
the 1935 Alabama law protecting
newspaper reporters. He said he
will hand down a written decision.

DIVIDEND of 40 cents per share,
paid Dec. 12, was voted by directors
of WJR Detroit to share-holders of
record Deec. 5, according to President
John F. Patt. :

CIVIL SUIT

Filed Against Soap Firms

THE CIVIL suit filed last Thurs-
day in Federal Court, Newark,
N. J., against three major soap
companies involves network adver-
tisers with substantial annual ra-
dio-TV billings.

Filed by the Justice Dept., the
suit accuses Procter & Gamble Co.
of Cincinnati, Lever Bros. of New
York City and Colgate-Palmolive-
Peet Co. of Jersey City of monopo-
lizing the household soap industry.
The suit asked that the three firms
be broken up into smaller organi-
zations.

In a statement President E. H.
Little said Colgate-Palmolive-Peet
Co. emphatically denied the charges
against C-P-P. Mr. Little noted
the Dept. of Justice had previously
submitted facts to a federal grand
jury in Newark which only last
month completed an investigation
of the soap industry lasting 18
months. The grand jury failed to
take any action.

Jervis J. Babb, Lever president,
issued a statement denying -that
his company had violated the anti-
trust laws in letter or spirit.

Radio Homes Census
(Continued from page 52)

Minnesota—/[cont’d]

* Not available.
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Housten 14,435 4,045 4,040 3,885 962 3,174 4045 30 07
Hubbard 11,085 3,227 3200 3035 948 2,127 3,085 B 11
Isanti 12,123 3,182 3,120 2,945 944 2,481 3,120 140 45
ltasca 33321 9460 9405 8990 95.6 6943 9,420 4 03
Jackson 16,306 4576 4,595 4,505 98.0 3,722 4,595 4510
Kanabec 9192 2,611 2465 2365 95.9 1,994 2,440 B 14
Kandiyohi 28,644 7638 7570 7.420 98.0 5646 7,570 70 09 .
Kittson 9.649 2647 2605 2,530 971 2123 2, 5 02
Koochiching 16,910 5065 4815 4,420 91.8 3,427 4,805 50 1.0
Lac qui Parle 14,545 4,002 4,050 000 988 3335 4,0 30 07
- Lake 7781 2526 2,475 2,355 952 1,868 2,470 25 1.0
Leke of the Woods 4,955 1,420 1,330 1260 947 1,119 1,325 5 0.4
le Sueur - 19,088 5594 5560 5405 972 4419 5545 235 4.2
Lincoln 10150 2,878 2,875 2770 963 2,298 2,880 10 03
Lyon 221253 6287 6120 6015 983 4712 6125 3B 06
Mcleod 22198 6312 6320 6150 97.3 4,676 6300 150 3.0
Mahnomen 7059 1719 1705 1590 933 1,325 1,705 10 06
Marshail 16125 4,264 4285 4190 97.8 3629 4,300 30 07
Martin 25,655 7,291 7090 7,025 991 5616 6,985 40 06
Meeker 18,966 5313 5300 5135 969 4175 5265 180 3.4
Miile Lacs 15165 4,321 4190 4,030 962 3,263 4175 110 26
Morrisin 25832 6,61 6380 6,005 941 5,1 6,395 35 05
Mower 42277 11701 11,675 11,515 98.6 8,346 11,625 60 05
Murray 14801 3871 3805 3,725 979 3,081 38 30 08
Nicollet 200929 4931 4,850 4787 987  3,68) 4,845 75 15
Nobles 22435 6223 6,055 5915 97.7 4760 6,025 65 1.1
Norman 12,909 3,585 3710 3,530 95.1 3,012 3,685 50 1.4
Olmsted 48228 13,099 12,835 12,615 983 9193 12785 105 0.8
Otter Tail 51,320 13,637 13400 12,805 95.6 10,604 13,365 75 0.6
Pennington 12,965 3,624 3565 3,435 964 2766 3,585 160 45
Pine 181223 5295 5225 4,935 944 4349 5205 50 1.0
Pipestone 14,003 3,843 3720 3,660 984 3,018 3,695 50 1.4
Polk 35900 9753 9730 9,480 974 7,880 9,750 105 1.1
Pope 12,862 3, 635 3550 977 2,924  3,6) a5 12
Romsey 355,332 103,871 101,970 100,305 98.4 81,216 101,715 13735 135
Red Lake 6,80 1,684 1,6 665 985 1385 1,690 .... 0.0
Redwood 22127 6193 6060 5880 97.0 4,836 6,045 25 04
Renville 23954 6506 6,895 6775 933 5300 6900 125 1.8
Rice 36235 8658 8570 8365 97.6 6657 B,575 405 47
Roek 11,278 3154 3,075 3010 979 2475 3,035 20 07
Roseau’ 14505 3,809 3,760 3,580 952 2,812 3,765 60 1.6
St. Louis 206062 61850 61080 59.055 967 51,295 60,990 330 05
Scott 16,486 4,369 4140 4055 97.9 2,995 4,035 340 84
Sherburne 10,661 2,623 2,640 2,520 955 1,899 2,640 110 42
Sibley 15816 4325 4290 4,195 97.8 3,425 4300 135 3.1
Stearns 70,681 16351 16145 15605 967 12424 16310 310 1.9
Steele 21,155 5956 5830 5695 97.7 4,51 5850 115 2.0
Stevens 11,106 2930 2,920 25875 985 2274 2,920 15 05
Swift 15837 4380 4270 4190 981 3,298 4,265 55 1.3
Todd 25420 6866 6885 6565 954 5594  6.870 35 05
Traverse 8,053 2236 2200 2155 98.0 1,846 2,190 15 07
Wabasha 16878 4,846 4,720 4495 952 3919 4,680 0 1.3
Wadena 12,806  3.427 3.440 3275 952 2,504 3,445 15 04
Waseca 14,957 4414 4365 4,245 973 3416 4,345 65 15
Washington 4.5 9,415 9215 9,080 985 6125 9195 970 105
Watonwan 13881 4,033 4,020 3935 979 3158 3,965 a4 11
Wilkin 10,567 2,753 2,730 2,660 97.4 2,180 2,735 5 02
Winena 39,841 11,308 11,280 10,860 963 8,631 11,260 75 07
Wright 27,716 7,703 7,580 7,380 97.4 5889 7.575 565 7.5
Yellow Medicine 16279 4572 4460 4375 98.1 3754  4.460 4 09
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RADIO >
prorir Diehm Says:

[
.

There’s nothing “big shot” about any of us. We don't try to give
you a lot of statistical mumbo jumbo and big talk about our abilities
to sell your client’s products on our stations. We're the so called
“small people” . .. the workers . . . the producers of sales. We're
the people who work day and night to make it possible that your
client’s messages are properly directed to the millions of people we
serve and who depend upon us for news, sports, mystery, drama,
music, children’s programs . . . yes, for information and entertain-
ment for every age.

(Represent_ed ‘by Robert Meeker Associates). (Owned and Operated by Harry L. Magee). (Rép;e,se,nted-
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" N.Y. CD PROGRAM
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All Radio-TV Outlets Air

ALL New York City radio and TV
stations were to be interconnected
last Saturday to carry a special
Civil Defense drill program, accord-
ing to Seymour N. Siegel, WNYC
New York director and communi-
cations coordinator for the city’s
Office of Civil Defense. '

The drill, ordered by the New
York State Civil Defense Commis-
sion, was to begin at 8:30 a.m.
Stations were to fade out their own
programs and connect the Civil De-
fense line to their transmitters for
the special 15-minute program.
Regular programming was to re-
sume at 8:45 a.m. TV stations were
expected to carry the sound portion
and display a sign indicating the
drill was in progress.

RADIO MEMENTOS

Pioneers to Preserve

OLD - TIME broadcasters with
memorabilia they would like pre-
served for posterity are invited to
send their relics to Carl Haverlin,
chairman of the Radio Pioneers
project committee, at 580 Fifth
Ave., New York.

Pending establishment of a per-
manent Radio Pioneers headquar-
ters club house, Mr. Haverlin will
store rate cards, promotion pieces,
photographs, seripts and other sou-
venirs of the days when radio was
young, which will comprise the nu-
cleus of an industry history. Idea
was proposed by Mr. Haverlin last
Tuesday at a luncheon meeting of
the New York chapter of the Pion-
eers, which unanimously adopted
the plan. ‘
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OWARD BROWN appointed chief
announcer, WTVJ (TV) Miami.

DAN RUSSELL, program director,
KFWB Hollywood, to program depart-
ment, Hollywood headquarters, KBIG
Avalon.

WILLIAM McCLUSKEY, sales service
director, Crosley Bcestg. Corp., Cin-
cinnati, elected to board of governors,
Cincinnati Grocery Mfrs. Representa-
tives.

HARRY VOELKER to sales and pro-
motion staff, KTBC-TV Austin, Tex.
BOB PERRY and ELMO BROWN to
station as director-announcer and
cameraman, respectively. WYNN
EVANS and CAROLYN BUSH added
to station’s continuity staff.

BILL LAMAR to KCOR San Antonio,
Tex., to handle sales promotion and
merchandising activities.

JOHN HANLEY, WNAV Annapolis,
Md., to WCBM Baltimore, as m.c. of
Morning Glories show. WILL TAYLOR
and JOHN McLEAN to latter station
as night announcer and sportscaster,
respectively.

ALAN GANS, sports director, KYW
Philadelphia, elected president of
city’s Basketball Writers Assn.

DR. MASON ROSE, head of National
Foundation for Psychological Re-
search and author, to KLAC-TV Hol-
lywood as consultant psychologist on
children’s programs.

LEROY LAND returns to KCBD Lub-
bock, Tex., as promotion manager,

after discharge from U. S. Air Force.
HAL MOON added to station’s an-
nouncing staff.

RADIO REACHES PEOPLE...

THE

*Cover the 53 counties
in middle Tennessee and
southern Kentucky with
WSIX alone!

NATIONAL REPRESENTATIVE:

GEO. P. HOLLINGBERRY CO.

Page 62 ® December 15, 1952
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Celebrating a Quarter-Century of Service!
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JAY JASIN to WHEKC Columbus,
Ohio, as disc jockey.

RICHARD T. HICKOX, chief an-
nouncer, WLAW Boston, promoted
to production manager there.

BELA KOVACS, company manager
and actor on ABC-AM-TV Space
Patrol, assigned role in 20th Century-
Fox feature film, “Desert Rat.”

LLOYD HOWE, WENT Gloversville,

N. Y, to WCSS Amsterdam, N. Y., as
staff announcer-producer.

BILL HYDEN, KRMG Tulsa, Okla.,
to KVOO same city, on announcing
staff.

TOM WILLETTE to WDXI Jackson,
Tenn., after tour of duty with U. S.
Army.

DON BELL, disc jockey, KRNT Des
Moines, Iowa, appointed public infor-
mation officer for Towa wing of Civil-
ian Air Patrol.

CHIP CIPOLLA, sports director of
WGNR New Rochelle, to announcing
staff, WHLI Hempstead, L. 1.

JACK KRUSCHEN, Hollywood radio-
TV actor, assigned role in MGM fea-
ture film, “The Great Diamond Rob-
bery.”

JERE SILVERN, New York radio-TV
actress-singer, and HY HOLLINGER,
staff member of Variety, will be mar-
ried Jan. 4 in Hollywood.

JOHN EGAN, announcer, WONS
Hartford, Conn., father of girl, Mary-
ann Therese.

LEWIS KLEIN, WFIL-TV Philadel-
phia staff director, father of boy,
Stephen, Nov. 20.

ﬂcwﬁ e o o

LT. COL. JAMES C. McNAMARA,
former news editor, KLAC-AM-TV
Hollywood, aftér 19 months as press
advisor to Gen. James A. Van Fleet
in Korea, returns to civilian life this
month.

RUDY RUDERMAN, New York Daily
News, to news desk at WHLI Hemp-
stead, L. I.

VIC AVERS, news director and com-
mentator, WAND Canton, Ohio, pre-
sented with 1952 award from Canton
Newsmen’s Assn. as city’s outstand-
ing local news reporter.
EDDIE FENTON to
WCBM Baltimore.
JULIAN BARBER, newscaster and
special events man with Far Eastern
Network, AFRS, to WGIV Charlotte,
N. C., as news director.

DEAN H. NAVEN, news staff, KRNT
Des Moines, father of girl, Jeri
Annette, Nov. 19.

AFM 802 Elections

ELECTIONS at New York Local
802, American Federation of Musi-
cians, on Dec. 4 resulted in unseat-
ing of three officers of the incum-
bent Blue Ticket with only Charles
R. Iucei returned to office as secre-
tary. Others elected were Al Man-
uti, president; Al Knopf, vice pres-
ident, and Hy Jaffe, treasurer.

news staff,
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ALOIS HAVRILLA

Was Veteran Announcer

FUNERAL SERVICES for Alois
Havrilla, 61, veteran WNJR New-
ark radio announcer and commen-
tator and winner of the American
Academy of Arts
and Letters med-
al for diction in
1935, were held
last Tuesday at
St. Paul’s Episco-
pal Church, En-
glewood, N. J.
Mr. Havrilla died
Dec. 7 after a
long illness.

Brought to the
U. S. at the age
of six from Austria-Hungary, and
unable to speak English until he
was 12, Mr. Havrilla became known
to millions from the New York sta-
tions of WEAF (now WNBC),
WJZ, WABC (now WCBS) and
WOR from 1924 to 1946 on such
network programs as Jack Benny’s
Chevrolet Hour, Fred Waring’s
Ford program and Ben Bernie’s
American Can Hour. He also was
narrator for Universal Pictures,
Paramount Pictures, RKO travel-
ogues and Pathe Newsreels. He
joined WNJR in 1946.

During the recent Presidential
campaign he introduced Gen.
Dwight D. Eisenhower over the air.
He also had introduced Herbert
Hoover in 1932, Alf Landon in
1936, Wendell Willkie in 1940 and
Gov. Thomas E. Dewey in 1944.

In 1923 Mr. Havrilla had ap-
peared as soloist at Carnegie Hall,
where he came to the attention of
Graham McNamee and Elliot Shaw,
who introduced him to radio in
1924. .

Surviving are his wife, Mrs.
Marion Munson Havrilla, and a
daughter, Constance Havrilla, as-
sociated with the Compton Agency,
New York.

CBC PLANS SERIES

On Queen’s Coronation

Mr. Havrilla

CANADIAN Broadcasting Corp.
plans an elaborate program series
before and during Queen Elizabeth
IT's coronation June 2. All Cana-
dian stations are being offered full
coverage coronation day by CBC
reporters W. E. S. Briggs, Andrew
Cowan and Matthew Cowan and
the British Broadecasting Corp.
CBC’s April - May programming
will include six half-hour broad-
casts by English authorities on
British sovereigns and a series on
persons with major roles in coro-
nation ceremonies. CBC’s Trans-
Canada network will present spe-
cial choral and orchestral programs
during May and its Dominion net-
work will air a weekly omne-hour
musical series starting April 21.

The week before coronation CBC
will carry BBC sketches on the
Queen, the coronation route and
Westminster Abbey, plus talks on
the event’s religious significance.
Special music commissioned by
CBC will be aired May 31.

® Telecasting




| IDEALLY SUITED TO
DIRECTIONAL ANTENNA OPERATION ..The Continentar Type 315

5000 WATT AM TRANSMITTER

Radio stations utilizing direc-
tional antenna systems find this
modern 5 KW AM Transmitter
especially suited to their re-
quirements. It offers unexcelled
performance, plus many extra
features not ordinarily incorpo-
rated in transmitters of this
class, including special equip-
ment for matching transmitter
output into sharply tuned loads
often encountered in directional
arrays.

For 10 KW operation, CON-
TINENTAL also offers the Type
316 Transmitter with identical
features and performance.

The Continentat Type 319-C

CONTROL CONSOLE

This up-to-the-minute console is now available
for use with either the Type 315 or Type 316
Transmitter. Complete control and supervision of
't normal operation of either type of transmitter
I and associated equipment is provided. Microphone
| ' and turntable inputs for testing or for local
| emergency operation are incorporated. Control
panel is designed with maximum accessibility
for servicing.

MANUFACTURING COMPANY
4212 S. Buckner Blvd. Phone EVergreen 1131 Dallas 10, Texas

.
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CBS REPLACES

Dropped P&G Segments

CBS Radio last week completed its
program plans for the two quarter-
hour strips in the 7-7:30 p.m. period
being dropped by Procter & Gamble
on Dec. 26.

The Beulah series, using tran-
scribed repeats, will be continued
in the Mon-Fri. 7-7:15 segment on
a sustaining basis until a new
sponsor is signed, while Junior
Miss, now a Thursday night half-
hour series, will be changed into a
quarter-hour strip and moved, also
sustaining, into the Mon.-Fri. 7:15-
30 p.m. segment now occupied by
P&G’s Tide Show. Plans for re-
placing an adjacent quarter-hour
series—Club 15, in the Mon-Wed.-
Fri. 7:30-45 p.m. slot, which Camp-
bell Soup Co. is dropping Jan. 16—
have not been completed, although
a musical program is contemplated.
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OCTOBER-NOVEMBER BOXSCORE
STATUS of broadcast station authorizations at the FCC:

—As of October 31— —As of November 30—

AM M v AM FM ™

i 2,506 641 191 2,513 640 230

;?I:ll ::";:I’;u:idr 2,368 624 114 2,374 626 116
Licensed (all on air) 2,354 581 98 2,358 583 98
Construction permits 152 60 93 155 57 132
Total applications pending 903 193 963 907 136 957
Total applications in hearing 167 5 57 164 5 63
Requests for new stations - 255 8 840 250 9 836
Requests to change existing facilities 199 36 67 193 37 70
Deletion of licensed stations 3 2 0 2 3 0
Deletion of construction permits 1 3 0 1 0 0
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AP Holiday Scripts

AP RADIO members will receive
10 special Christmas and year-end
seripts which can be sponsored.
Package, delivered Dec. 14-28, will
include a 10-minute Christmas Day
seript; review of 1952’s general,
sports and business news, plus fea-
tures on the man and woman of
the year who are selected by AP
member stations and newspapers.

Must reading for

Radio and TV executives
Profile of the Advertising Market

a new study of today’s market for national advertising —

its dimensions, characteristics and potential!

WBUZ (FM) PETITION
540 k¢ Amendment Dismissed

PETITION by WBUZ (FM) Brad-
bury Heights, Md., seeking permis-
sion to amend its application for a
new AM station on 1540 ke by
specifying 540 ke instead, was dis-
missed by Comr. Eugene H. Merrill
last week because an initial deci-
sion looking toward denial of the
1540 ke application was issued last
April.

The Bradbury Heights station,
located in a suburb of Washington,
D. C., is principally owned by Leslie
L. Altman. He also is principal
owner of a suburban transit com-
‘pany, in whose busses WBUZ
(FM) transit radio is heard. To
date there has been only one other
application for the newly-opened
540 kc channel, that of Everett M.
Dillard, who seeks a new AM sta-
tion in Wheaton, Md., another
Washington, D. C. suburb [BeT,
Nov. 17].

On All Accounts

(Continued from page 14)

South East Chicago Commission
(devoted to better law enforcement
and a better community), and a

delegate to the Hyde Park-Ken- §

wood Community Council, in which

he represents the South Side area

where he lives.

He “pitches” civie improvement
as diligently as Realemon, with a
persistence and aptitude no doubt
acquired on the World’s Fair mid-

way where he had once worked as |

a pitchman.

Speculative about the television
cost, he sees the medium eventually
pricing itself out of business if cur-

rent trends continue, and reiter- §

ates his position of some years

back when he was “the only bird |
out on the limb” on subscription §

television.
nent qualifications as a fine medium
for advertisers today, puts buyers
under more and more economic
stress as costs go up, he explains.
Some form of boxoffice TV could be
sustained along with commercial
TV as it is now, he believes, citing
the duality of motion picture houses
which charge admission and also
run film “commercials.”

Says Mr. Knapp: “As far ahead
as I can see,” radio will be “useful
and listened to.” He doesn’t know

Video, despite its emi- |

if all radio stations will survive, §

but the medium is more effective
now than the “trend of thought
seems to indicate.”

——
=
POTENTIAL

PROSPECTS

PRODUCTS PEOPLE

How many national advertisers are there?
How many products do they advertise?
Who are they? Where are they? How
much do they spend? When do they
make up media lists?

The answers to these and other basic
questions appear in Profile of the Adver-
tising Market—a new study just pub-
lished by the Advertising Department of
Printers’ Ink.

Some of the information will be familiar
to you. More, however, may be a sur-
prise. For never before have the facts
and figures of advertising been analyzed
in this way!

Printers’ Ink
205 East 42nd Street,
New York 17, New York

Qur purpose is to help you more accu-
rately gauge the size of your market and
your selling job, and to show how Print-
ers’ Ink can help you sell more adver-
tising to national advertisers.

If you do not now have a copy of Pro-
file of the Advertising Market, ask your
Printers’ Ink man for your copy or write
on your letterhead to Robert E. Ken-
yon, Jr., Advertising Director.
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New Business
(Continued from page 12)

»

THE SETHNESS Co., Chicago (Twang root beer and Diet-Aide sugar-
free beverages), names Tim Morrow Adv., same city. Broadcast media

may be used cooperatively at option of local bottlers. Account executive
is A. E. FORK.

HOLLYWOOD LIQUEFIER Co. (kitchen appliance) and CHIC LIN-
GERIE Co., both Hollywood (Pandora line), appoint Smith & Bull Adv.,

that city. ROBERT I. LETHE is account executive. Radio-TV will be
used.

DIAMOND T MOTOR CAR Co., Chicago, appoints Griswold-Eshleman

Co., Cleveland.

P. H. DAVIS TAILORING Co., Cincinnati, and its affiliate, WILLIAM
WARREN TAILORING Co., appoint Bozell & Jacobs, Chicago. Account
executive is HENRY FLARSHEIM.

ﬂdpeaplc e o e

HENRY L. BUCCELLO, assistant to L. E. TOWNSEND, recently re-
tired vice president in charge of advertising, Bank of America, S. F.,
named advertising manager.

CHARLES F. MOORE, assistant general manager of General Foods
Corp.’s Diamond Crystal-Colonial Salt Div., St. Clair, Mich., named
general manager, succeeding J. J. Le CLARE, retired.

ALLAN E. ROSS, Goodyear Tire & Rubber Co. of Canada Ltd., ap-
pointed advertising manager.

HOMER LAUGHLIN, advertising department, Southern Counties Gas

Co., L. A., promoted to advertising manager of newly created separate
department.

WALTER SALA named national advertising manager of Dad’s Root
Beer Co., Chicago.

BROADCASTING
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Wendell H. Siler |

AP NEWS -a “Natural

for New Stations

“In our 2 years of operation, AP news
has produced 20-25% of our gross
revenue.”

Manager 3
WRAD |
Radford, Va. §

“Apprommately 11% of our air time is
devoted to AP news programs. They're our
most salable product. And JUEANEY sold
because they produce results for spon-
sors. Here's what sponsors say:
Our AP news appeals to all classes of poten-
tial customers . . Mamtalns good will with
preSent customers . . . Gives us added prestlge
.. Our most effective advertising . . . Brings
in the traffic . . . Exceeds all expectations.

For full information on how you can put Associated Press news to work
for you and your sponsors, contact your AP Field Representative or write RADIO DIVISION

Hundreds of the country's finest stattons announce with pride

"mmmmwnmmmmnmmmmm". ?

“Our first sponsor requested AP news
. hever any renewal problems.”

Thomas A. Rogers |
General Manager ;
WCLT

Newark, Ohio ="

“Since we went on the air five years.ago,
we've had a waiting list-of sponsors for
AP news. Qur 48 weekly AP newscasts are
completely sold out, A typical AP spot has
a rating of 19.2 compared to the nearest
competitor's 2:2. In addition to spot news,
AP's various. feature programs sell readily
— much, as ‘Sports Memory," sponsored
five days a week by a brewery.”

| THE ASSOCIATED PRESS

50 Rockefeller Plaza, New York 20, N.Y -
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ROUND HONORED

Awarded Armstrong Medal |

CAPT. J. HENRY ROUND, British
officer whose radio work enabled
the English fleet to intercept the
Germans, leading to the battle of
Jutland in World War I, was
awarded the Radio Club of Amer- |
ica’s prized Armstrong Medal Fri- |
day at the club’s annual banquet in |
New York.

One of the few surviving pio-
neers who assisted Marconi in his
early work, Capt. Round is well-

AMATEUR RADIO

b Sterling Recounts Growth

GROWTH of amateur radio since
World War II has been healthy,
FCC Comr. George E. Sterling told
the New York Club meeting Dec. 8.

“There are today 117,069 li-
censed radio amateur stations, an
increase of approximately 67%
over the number at the end of
World War II,” Comr. Sterling
said. He also paid tribute to radio
amateurs for their services in time
of disaster.

allied arts
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MAX R. SHOHET, director of radio-
television section, Office of Rent Sta-
bilization, appointed chairman of na-
tional public relations committee,
American Public Relations Assn.

NEWARK ELECTRIC Co.,
has published new parts

AYMOND L. KELLEY, assistant
controller, Shure Bros., Chicago,
elected controller and vice president
in charge of finance.
S. L. SPRAGGINS, vice president in
charge of production, Hoffman Radio
Corp., L. A., has resigned because of

Chicago,
catalog

ill health..d H. LESLIE H;)I«;!?MANf, titled “'11‘3}:3 }ngplete Electronics Ref- o 4o radio old-timers in this |

. fror plrezlirircl:;r assfumg‘sv :);sls]faz_ EISnRe L . country for his service, 1905-7, as |
AdVISOl‘y GI'OUP Named fﬁ:}i‘:\m WARREN GIEFFERS appointed as- 5 operator at the first U. S. com- |
g. sistant works manager of -civilian ;

mercial radio telegraph station at

LEWIS M. CLEMENT, Crosley Babylon, N. ¥, He catto N

Div., Avco Mfg. Corp., Cincinnati,
has been named chairman of an
Advisory Group on Reliability of
Electronic Equipment. Appoint-
ment of Mr. Clement, technical ad-
viser to the vice president and
general manager of Avco, was an-
nounced by Walter G. Whitman,

GLENN E. WEBSTER to General
Electric Co., Chi-
cago, as district
sales manager for
broadcast equip-
ment in North and
South Dakota, Min-
nesota, Iowa, Wis-
consin and parts
of Illinois and In-

operations, Consumer Goods Div,,

Motorola Inec., Chicago. HANS SCHIFF
named to similar post in military York from England to accept the

operations. award in person.
HAL SHRIBER, WSAZ-TV Hunting- —

ton, W. Va,, to Ferris Organization
JOSEPH PROPOSAL

Inc.,, N. Y. radio-TV program pub-
licity firm.
Protests Uphold WNYC

ADOLPH L. GROSS Assoe., N. Y.,

‘i chairman of the Defense Dept.’s diana. ;ppiinted sslescremeslerg?t;“_’esin NkeW RECOMMENDATION that New
!  Research & Development Board. KAYE - HALBERT C°r Nar;a y Leneral BI-EL SPEaker  york City’s owned and operated
Also named to the group were DISTRIBUTORS 0 = - station, WNYC, be abolished has
Stuart L. Bailey, Jansky & Bailey,  Mr. Webster Inc, Culver City, DICK LUKIN, TV director, WOR-TV poo. protested in virtually all of

appoints Electron-
ics Associates Inc., Honolulu, as dis-
tributor in Hawaiian Islands.
WILLIAM H. BOEDEKER Jr. named
assistant to LOUIS J. COLLINS, sales
director for Capehart - Farnsworth,
Fort Wayne, Ind.

EDWARD TRUDDEAU appointed

New York Broadway TV Theatre
show, resigns and will form own
package-production firm.

I Washington, D. C., consulting radio
| engineer firm, and Frederick J.
E; Given, Sandia Corp., Albuquerque.
i: Among consultants are Albert F.
| Murray, consulting radio engineer,
and Joseph A. Chambers, Phoenix
Motorola Research Lab. Group was
set up to seek methods of improv-

some 8,000 letters received by the
station, Seymour N. Siegel, the
station’s director, reported last
week.

City Controller Lazarus Joseph,
who made the recommendation sev-
eral weeks ago to save the city the

fiaipment o o o

PICKERING & Co., Oceanside. N. Y.,

i ing reliability of military elee-

tronic devices.

merchandise manager for popular and
folk records department of Columbia
Records, N. Y.

You Can’t Get Results in the
i RURAL MIDWEST with a
| “Two Legged Stool” Schedule

| KMA offers impact in 140 RURAL counties in Iowa,
Nebraska, Missouri and Kansas. . . . 21 million farm

and small town listeners who are NOT reached by
Omaha-Des Moines schedules.

They live in 1705 cities, towns, and hamlets and on
hundreds of thousands of farms.
KMA type of midwest programming.

They prefer the

PULSE PROVES IT!

In 23 rural lowa, Neb-
raska and Missouri coun-
ties, KMA was the MOST-
LISTENED-TO station dur-

ing 234 quarter-hours
each week—more than
ALL other stations heard
in this area combined.

THE No. 1
FARM STATION
in
THE No. 1
FARM MARKET
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announces production of new Model
260 turn-over pickup with output of
30 millivolts at 10 ¢m per second.

GENERAL ELECTRIC Co., Syracuse,
N. Y., announces manufacture of new
series of diffused junction germanium
rectifiers for use in computers, mag-
netic amplifiers, and TV receivers.
Included are Models 4JA1A1, 4JA1A2,
4JA1A3, and 4JA2A4.

SHALLCROSS Mfg. Co., Collingdale,
Pa., announces production of line of
precision wirewound resistors which
are hermetically sealed in ceramic for
stable performance under wide tem-
perature variations and high humid-
ity. Resistors are designated RB10A,
RB11A, RB12A, RB13A and RB14A.

RCA VICTOR, Camden, N. J. “an-
nounces production of Forbes Model
2XF91, new combination static-free
AM-FM table radio. Separate dials
are employed for AM and FM tuning.

Technical « o «

JAMES W. ROBERTSON named chief
engineer, WROV Roanoke, Va.

EARL HUFF, WBAP-TV Ft. Worth,
Tex., to KTBC-TV Austin, as assis-
tant chief engineer.

J. P. GILMORE, assistant coordinator
of engineering projects and services
at CBC Montreal, named assistant
coordinator of TV for CBC, succeeded
by J. E. BUBREUILL, supervising
engineer of CBC at Montreal.

AMPLITEL Inc., New York, has an-
nounced availability of new master
amplified TV antenna system for own-
ers of apartment buildings, hotels, in-
stitutions and TV service organiza-
tions. Equipment also is available to
local TV servicing organizations and
electrical contractors to whom Ampli-
tel extends engineering and instal-
lation counsel.

station’s annual operating budget
of $315,000, said a large majority
of the 3,000 letters he received
urge that the station be retained.
But he added he has not modified
his position.

WNYC broadeast 12,947 hours in
1951 at a cost of $22 per hour, a
lower cost than in 1950, Mr. Siegel
said in an earlier letter accompany-
ing the annual report of the Mu-
nicipal Broadcasting System. :

The reduction in cost-per-hour
was attributed to “an improvement
in operating efficiency.”

Mr. Siegel said the city’s broad-
casting unit “was largely instru-
mental in the design and establish-
ment of the civil defense communi-
cations systems of the city” in
1951; that WNYC increased its
share of audience in many periods
of the broadcast day despite TV
competition; that WNYC-FM
maintained third place in popular-
ity among the city’s 19 FM stations
in the area; and that the Television
Film Unit produced several films
“which have enjoyed an expanded
demand from commercial television
stations . . . ”

He also noted that the city is
applying for a television station.

SHOULD plastic props, designed by
art director Furth Ullman for a re-
cent production of Colgate Comedy
Hour on NBC prove successful, future
programs will switch from wood and
papier-mache to the acetate produtt
for its props. Plastic can be painted,
flame-proofed, is very durable and
when dipped in a solvent is pliable.
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