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LOGS AND LISTINGS FOR COLLECTORS
OF OLD-TIME RADIO PROGRAMS

LOG OF ALL NETWORK SHOWS: This 100-page log lists over 1700 network
shows on the air from the 1920’s to the 1980’s. Bach show, arranged alphabetically, contains a

chronological history of changes in sponsors, network, days, length, and ime. Exact broadcast
_ dates are indicated in many instances. This log is a MUST in every library. Much of the
information is not readily available elsewhere. Availability of logs of mdmdua.l series are also
indicated. Special cost is $15.00 including 2 supplements.

CIRCULATING SHOWS: This 75-page computerized log lists all available complete
network and syndicated shows. Each item lists title, year(s) on the air and the number of shows
available for trade. If there are a few shows available, exact dates or titles are often shown. Listof
sources is included. Complete or partial runs are indicated. Special cost is $18.00
including several supplements.

SUSPENSE LOG: This 40-page log lists every show chronologically and alphabetically.
Each entry lists date, title, and up to 2 performers when known. It also includes an introductory
part listing directors, producers, musicians, sponsors and other important information. Cost is
$8.00

HELLO AGAIN: Now inits 20th year, Hello Again is the oldest independent newsletter
dedicated to the traders and collectors of old-time radio shows. Much of the information it contains
is contributed by collectors including: problems and techniques in dubbing, tape quality, what
different collectors are doing and what they are looking for, updated info about new radio shows
being circulated and logs related to old-time radio, deaths of radio personalities and much more. It
also keeps you up to date on the annual Friends of Old-time Radio Convention. The next
convention is Oct. 19-21, 1989 at the Holiday Inn-North, Newark, NJ.

The first issue received includes listings of all OTR clubs, publications, many dealers, all
logs available and many radio stations playing OTR. It runs about 4 to 8 pages an issue.

Subscription is $10.00 a year for 6 issues per year. Send a SASE fora
complimentary copy. Back issues are $1.00. Ads are accepted.

MORE LOGS AND LISTS: (All are complete unless indicated)

Lux Radio Theater $5.00 Fred Alien (Newly revised) $6.50
Screen Guild Theater $5.00 Theater Guild of the Air $3.00
Sherlock Holmes $5.00 Green Homet (mostly complete)  $4.00
Jack Benny (Sketchy from 1932-34; almost complete from 1935) $6.50
List of Collectors (160)  $3.00 Gunsmoke $6.50
4 pages of tips on taping  $1.50 . Escape $2.50
Hallmark Playhouse $1.50 Guide for Beginning Collectors  $2.50
Columbia Workshop $3.00 Mercury Theater $1.00
One Man's Family $2.50 I Love a Mystery $1.00

CBS Radio Workshop; Studio One; Ford Theater; Academy Award Theater; CBS and You
Are There; Screen Directors Playhouse: $.75 each.

Jay Hickerson, Box 4321, Hamden, CT 06514
(203) 248-2887
May, 1989
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"Variety 1949" has been co-produced, edited and written by Frank
Boncore, Tom Harris, Joseph 0'Donnell and Phyllis O'Donnell

Prepublication costs have been underwritten by a grant from the
0'Donnell Foundation

All inquiries or comments regarding this issue of MEMORIES
should be sent to the above at 206 Lydia Lane, Cheektowaga, New
York, 14225. The editors welcome and will consider articles and
contributions for future editions of MEMORIESfrom the general
membership. Check the Illustrated Press for information.
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"Hello! MEMORIES Pubfishing Company . ;ei{ A4,
the 1989 issue of MEMORIES i 4n cuircukation
now. Thank you for calling"..."Hetlo! MEMOﬁIES
Publishing Company, hold the Line pfease...
"Hollo! MEMORIES Pubfishing..."

MEMORIES is a publication of the 01d Time Radio Club which meets
the first Monday of each month, aygust through June at 393
George Urban: Boulevard, Cheektowaga, New York. Those interested
in the golden age of radio are invited to join as observers,
participants or members. All are welcomed.

This issue of "Variety , 1949" MEMORIES is being dedicated to
LUCILLE BALL

whose contribution to radio, stage and cinema has brought much joy

and pleasure to the world.




Variety has always been more than the sum of its parts. For generations
it has been, in fact, the "bible" of the entertainment world. From turn of the
century third rate hotels and boarding houses patronized by the struggling
vaudevillians to the luxurious suites of the matinee idols, the common bond had
been the weekly Variety. Whoever you were, whereever you were in entertainment,
you reached for Variety to seek out job opportunities, hear the latest gossip,
inform yourself about trends in the industry , read reviews of the latest shows
or just feel related to the exciting world of  theater in all its guises.

In 1949 Variety celebrated its 43rd birthday, and the entire industry -
song writers, agents, broadcasting stations, theater and movie moguls, stars
and ascending stars, recording studios, writers, and even the new little guy,
television- turred out to celebrate the occasion by wishing Variety a happy
birthday, and in the process, taking this opportunity to promote themselves.

Radio was not behindhand in this. It is fun to leaf through the fragile
and crumbling pages of Variety to see how the industry and the stars saw them-
selves and drew attention to themselves. They revelled in their successes, but
even as they were doing so, were already allying themselves to the new format
of television. In these pages of MEMORIES, we are bringing you a taste of 1949
as seen through the eyes of Variety.

What was happening in radio in 1949? In view of the inroads of television,
how did radio assess its future? Historically, radio had proven to be the cross-
roads of the entertaimment industry. Not only had it not supplanted other,
earlier forms of entertainment - although they did go through a sea change-
it had enhanced them and created a greater demand for them by bringing the stars
of stage, cirema and recordings into millions of homes which could not other-
wise have had exposure to them. Could radio view its relationship to television
in the same light? Lewis Weiss, President of the Don Lee Broadcasting System,
cantended that radio was here to stay- for a long time anyway. Television had
been around for 16 years already he noted. Technologically it would be many
years before television could catch up with radio, and even then, it would
attract a different audiece...

So in 1949 what was happening in radio? In celebrating Variety, we are
bringing variety of our own to MEMORIES. What programs were leaving the air
waves? what programs were replacing them? What were the top rated programs
of the year to which so many radios were tuned? We offer a sample: "Lux
Radio Theater" had cornered the Number #1 spot, after a decade of bringing the
glamor of Hollywood to the living room. "Fibber McGee and Molly" was an old,
comfortable standby, its characters old friends, who came to visit. Surprizingly,
a crime- drama, "Casey, Crime Photographer" which had been around for years
without making much of an impact, suddenly soared into the top ten that year.
(To Dick Olday, with thanks, goes credit for the'Finger of Suspicion" segment
of the "Casey" story.)

Regrettably, shortly before this issue was to be assembled, a decision
was reached by the membership present at the September meeting of the OTRC to
reduce MEMORIES by half due to cost factors. As a result, much of the planned
material has had to be pulled, and the concept for this issue as originally
formulated could not be developed. fully.

Nevertheless, we hope you enjoy this shortened version and find some merit
in it.
P.O'D




on its glorious 43rd Anniversary, we’re reminded of the variety of radio

clients we serve, and the variety of ialents we feature in the variety of net-
- work programs we produce in the greatworld of entertainment—for which

the magazine Variety is such an important, able and lively spokesman.

s

MeCANN-ERICKSON
NETWORK PROGRAMS

ARTHUR GODFREY -

_ TIME...CBS
BREAKFAST CLUB...ABC
DR. CHRISTIAN...CBS
GRAND CENTRAL

- STATION...CBS
HARVEST .OF STARS...CBS
KYSER’S COLLEGE OF FUN

!

AND KNOWLEDGE...ABC.

LITTLE HERMAN... ABC
STRAIGHT ARROW*...MBS
TED MALONE...ABC -
THE SHERIFF...ABC

Television

THE SWIFT SHOW ...NBC

. *Starts February 7_.

2

L2 :} A . .
r - MC CANN‘ER]C‘K SON o%{ﬁfﬂ'/;:u}rf ® NewYork * Chicaga .
v San Francisco * Boston * Cleveland * Detroit » Minneapolis Los Angeles * Hollywood + Portland

. Toronto » Montreal * Finnipeg * Vancouver « London « Paris « Buenos Aires * Rio de Juneiro
" Sdo Paulo » Montevideo + Santingo + Lima « Bogota » Caracas + Mexico City * San Juan * Harana

MeCANN-ERICKSON RADPIO AND TELEVISION CLIENTS

- American Molasses Go.

Altes Brewing Co.
Beveswyck Breweries, Ine,
Boeco Company
Briggs Mfg. Co. :
Broadway Dept. Stores
Brush Development Co. ,
California Packing Corp.
California Walnut Growers
Association
Chase Candy Co.
Chesebrough Mifg. Co., Cons’d
Chrysler Corporation
Coldstream Products Co.
Columbia Records Inc.
Consolidated Edison Co.
of New York

Cowles Magazines, Inc.

W. P. Fuller & Co.
General Brewing Co.
Gluck Brewing Co.
International Harvester Ce.
John Hancock Mutual

Life Insurance Co.
Junket Brand Foods
Lehn & Fink Products Corp.
Leisy Brewing Co.
Milk Foundation, Inc.

Minneapolis Gas Light Co.

National Biscuit Co.

National City Bank of
Cleveland’

Northland Milk & Ice
Cream Co.

Northwestern Electric Co.

The Ohio Bell Telephone Co.

Pacific Coast Borax Co.
Pacific Power & Light Co.
Perfection Stove Co.
Pillshury Mills, Inc.
Portland Gas & Coke Co.
Richman Brothers Co,
San Francisco Basehall Club
The Soil-Off Company
The S. O. S. Company
Southern California Gas Co.
Southern Counties Gas Co.
Standard Oil Co. (Indiana)
The Standard Oil Co. (Ohio)
Swift & Company
‘frans.Canada Air Lines
Twin City) Federal

Savings & Loan Association
Westinghouse Electric Corp.
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Amos ‘0’ Andy........... 176

_ Wednesday, i)eeembér 1, 1943

Nlelsen s Latest Top i}

Cor. Poinls
-Rank l.anl Pregram Ialh‘ Change
1 1 Lux Radio Theatre......., 303 : +25
2 7 Godfrey's Talent Scouts..., 25.6 459
3 3 Fibber & Molly ....... «ee 238 T -—07
4 17 Mystery Theatre ...... 216 +31
] 2 Bob lope ....... 21.6 -—3.1
] 11 Walter Winchell 214 432
a 14 Mr. Keen .......... 202 409
8 — Mr. District Attorney . 202 —_—
9 4 Duffy’'s Tavern ..... . 19.9 -—22
10 -— Inner Sanctum ....... . 199 —_—
17 s Phil Harris-Alice Faye..... 19.8 —~2.1
12~ 8 My Friend Jrma........., 18.7 +0.8
13 19 FBI in Peace and War..., 185 +1.9
14 [ ] Jack Benny .......... vers 194 ., —0.6
15 15 Charlie McCarthy ........- 1.2 414
16 20 Mr. and Mrs. North.....,. 190 +1.6
17 18 Fred Allen ....... vevsess 182 +12 .
18 Suspense ..........cc0.00 R -).4

1948-49 RADIO RATINGS
1 Lux Radio Theatre 28.6
2 Fibber McGee and Molly 26.9
3 Jack Benny 26.4
4 Walter Winchell 25.0
5 Bob Hope 23.8
6 Arthur Godfrey 22.1
7 My Friend 1rma 2158
8 Amos and Andy 20.1
9 Stop the Music 20.0
10 People Are Funny 19.1
11 Big Town 17.7
11 Dennis Day 17.7
12 Mr. District Attorney 17.6
13 Duffy’s Tavern 17.3
14 Casey, Crime Photographer 16.8
15 Suspense 16.4

1 Jack Benny .
2 Lux Radio Theatre
3 Arthur Godfrey
4 My Friend Irma
S Bergen and McCarthy
6 Amos and Andy
7 Molle Mystery Theatre
7 Red Skejton
8 F.B.L In Peace and War
9 Bing Crosby
9 Walter Winchell
10 Mr. Keen
11 Dr. Christian
12 Fibber McGee and Molly
12 Judy Canova
12 You Bet Your Life
13 Life With Luigi
14 Horace Heidt
15 Bob Hawk

1949-50 RADIO RATINGS
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sBenny Sl Tops

At Year's End

Jack Benny, catapulted into the
headlines by his switchover from
NBC to CBS, effective last Sunday
(2), retained his No. 1 position in
the Top 15 Hoopers at the year’s
end (Dec. 30 report) The con-
tinued Benny pileup of audience-
has only served to heighten trade
interest as to how Benny fared on
his initial Columbia stint (it was
a Hooper rating night, too.) :

Consensus among trade hepsters '
is that Benny would wind up with .
an 18 or 19 for the CBS teeoff.

Only half of the Top 15 shows in :
the Dec. 30 report are NBC proper- |
ties. That's a far cry from the!
midseason score of past years, '
when NBC was riding high and
bandsome wlth 12 or 13 of the top
rating pullers.

Here’s the new Top 15:

Jack Benny .............. .. .25.6
Lux Radio Theatre ........... 24.0
Walter Winchell ............. 23.6
Mr. District Attorney ........19.4
Phil Harris-Alice Faye ....... 194
My Friend Irma ............. 19.2
Fibber & Molly ....... RPN 17.8
Bob Hope ..........,. veeaen- 17.7
Charlie McCarthy ...........17.6

Horace Heidt ceeenersen .
Godfrey’s Talent Scouts .,..,..
Bing Crosby ................162
Duffy's Tavern .......ecve...16.2
Louella Parsons cresseersess.161

‘Crime Photographer .........15.8



KRAFT MUSIC HALL !

' THURSDAY EVENINGS
NBC
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~ GENTLEMEN OF I]EP_RESS

By JACK BENNY O
R BRI i R Hollywood. ;
" For the past severnl years l’ve notlced a growing tend-.

ency on the part of radio editors to gang up on the radio

- comedians and accuse them of using the same type of

humor year “after year, 'The iain targets for these ver-
, X bal blasts are the Hopes, Bennys, Ber-
... gens, Cantors, the you-should-excuse-
-the-expression, Allens, and the rest of
‘the ranking rib-ticklers.

Invariably the reviewers admit that
the top comedians have'top comedy
shows, and almost always have funny
programs. Their beef stems from the
fact that the programs always use the
same characters and situations. .

“Well,” as the disk jockey said as
he sat before his turntable “let’s look
at the records.”

The  battle cry of the “Let's Save
Radio” critics seems to be, “The lis-
teners want a change.” But do they? How.many newcom-
ets are there in Hooper's Golden First 15 today who
.weren't there a year ago—or two years ago—or 10 years
ago? Very few, if any.

Amos 'n'- Andy were public favorites in 1829. They still
are today. Eddie Cantor, Al Jolson, Fred Allen, Burns &
Allen, etc., have all ranked-high in the Hoopers for over
a dozen years, and will continue to do so as long as they
dish the dialers the brand of radlo entertainment they've
handed out in the past.

Now for the critics who want the radio raconteurs to
change their style of comedy so that the listeners will get
a “welcome chapge.” Most comics have spent many years
periecting their individual comedy styies, and would be
completely lost without them.

"Burns & Allen's mixed marital problems reap a bo-
nanza of boffs, -and so do Amos 'n’ Andy's biackfaced
buffoonery. Would the critics have George and Gracle

Jack Benny

darken their dialog and A & A jump into domestic"

comedy?

Bob Hope has a ‘pace and brashness I envy. But I
know that I'd be floundering in “flop-sweat” if I tried
Bob's delivery. But I do flatter myself into thinklng Hope
can't get as much out of a “Well!!!” as I do.

Now let us take my own show as an example. (This
example can now be heard on CBS at the usual time.}
It took 17 years to develop the characters on my show.
They're as good as my writers and I can make them. Each
week we've tried to inject a new situation, idea, or char-
acter into our script, and filling 20 pages a week for 39
weeks isn’t easy.

* So what happens? A reviewer comes along, says the
show was great, the audience loved it, the script was
hilarfous. . . . BUT . 1 was the same stingy, toupee-
topped, faulty ﬁddler Mary was’ still snippy; Phil con-
tinued as a fugitive from Alcoholics Anonymous: Dennis
was still silly; Don continued to be fat; and Rochester
was the same sassy butler he always was.

Now, I've been reading this reviewer’s column for many
years, and it's a darn good column. But every week, every
year, this columnist's style of writing is always the same.
Never changes. Always verbs,- pronpuns and adjectlves
Why doesn’t he get some new thlngs"

o to their ulcers,

P uhefl Ly 't!me’,,w h-sg’

[ Reshuffle Variety's |

.. Varizry, the Bible of Show Business, is radlo: seve
critic. It has a staff of radio critics who are too numer'oeu.:
-and tvo powerful to mention. They often suggest there
_be changes in’ the styles and formnt: qf the radlo pro-
“grams!
_Well, let's look at Varrery: Let'l lee what mnde lt-the
_ Bible of Show Business. - A style that hasn't. changed in’
7 the 43 years Vawriery has been in existence. . A, stylited
type of writing, brief lnd bltlng, that bas
_the English language. . -

What would happen if anm chan ed “styleg?’

. their reviews be written verbosely? Wiuld’?ﬂnd xggl:v
ville news in the Literati section? . Would Radid be printed '
‘under the heading of Legit? . Would mpvie rovlevu be:
printed in the Obituary section? (This" habpehed ~once,

. but 1 don’t want tq talk about “The Hom Blow: t‘Mld-
night’* any mone) e A

- And one more thing. Radip crities’ lcream, '~Why
the comics stop already with program about Than

ksgi
ing, Christmas, etc.? The air is ﬁlled wlth them
times of the year.” at .t ~th”9

- The critics are right. I like every other eomlc do a
Thanksgiving show and Christmas show.. What would o
they have me do on Christnias? - Set off skyrockets and -
roman candles and have Phil wish me a Happy' “4th of July? <
(Say, come to think of it, Dennis could wish me a- Happy "
4th of July on Christmas and get a laugh ‘with it.. Not ..

{nucl; of a laugh. but tt will lhow the eritlc: I'm on my.
oes.)

- Do the crltlca want the comlcs to tell World Setles :Ioket-, .
‘on the day the Rose Bow} game is being played? Shall we T
: do Easter Egg programs on Ground Hog Day?- Writers,
who have a tough enough time getting subject;’matula
look forward to these special days and’ ‘even
them something they'can only  tackle once Q ¥
‘deprive the- writers of thh boon,would be fo a

And finally for the’ subject ot openlng ro
-one, that 99% of the reviewers review.. Tl‘x) g::t‘aho of
.- the sepson is the toughest 10 ‘wriie." Foy the other 39, thm:”
:* calendar allows only seven' days ] v-shows. Bu
first of the geason is usyall my& ;tarted 'twq e lu

. comics ‘all He. 'same thlnx——talk ‘about what tH
" dn. thely’ vacatlops?“ FY‘T 1, let’me ‘agk Jg:mﬂl ;
ypu worked’ with sqmecne, clo;ely¢_ -then separated. ]
: the entice. summer, Whak.would De-the Aret thing you'djs
-ask_ him When, you:saw him again?.- Wol ;
wﬁat h'f had ?r,!;{inh me i) Wh
{:w'gu O wiha hle"ﬁ‘m on’ hl;‘ vication?.
0 que: askrmy ra
and Itry to u%'.‘,m show as trize 18 3114 4% possible
y «T-lmﬁ;ondﬂ wuh us_now,‘and " Tim-wlting:ife
Teviewer . man.njoxamvwld;, she
16, same. ol




po
- ancient ity of !
- view.-glant are- hguwe t the Welkin’so that éven god-

;

;,audible eulogy and cheered itself, in the
. temple the town ciier cried over  fetwork, eoast to coast] -

‘graufman’s maltese temple ln the‘
there:was held & studio pre- .-

this mgnt\the motiofh picture industry. .
had :labored . and brought forth an-
bther epic the immediate” “vicinity of
%u Was! fraught with yok

minlong of thé-law, plying. thelr fruii

" cheons, béat back the surge of shriek-_

T ing’ bobbysox _ybung “and stampeded
the, smirking heérd of oldet drabs who -
miled. :about In thelr baggy slacks and
: frowsy housedresse _in the grand-
_-stand; across the.rogd from the maln__ ‘
entrance, a howling’ rabble paid rags":
“cous tribute to'the waving movié ce-
.1ébtities as théy entered the temple.
"*when the celebrities- had entered thé '
... rabffié chberéd nonentities. . when the =+
nobodles had eiiteted the rahble established a.new low in:.§
. lobby " of: the "

to {inform those in distant parts of .the land that surprise -

- plcures; inc.,’ wa¥ previewing' its: latest $4,000,000 techni- :

“sat~the ace producer of surprise. pictures, inc. the grent M
.leopold lumpit,-citizen lumpit, a reudy wit if given two .

color extnvaganu “sombie in the outhguse.” -

- while pandemeonium - mountéd. in_ the - byways, lnslde i
granmans maltese temple, surrounded by his. liegemen, ¢

- weeks' notice, had coined his company’s slogan “if it's‘a

_ good plcture-—lt’s a surplc'fse » "the' divinity that shaped
_ing. twenty years a genlus, his every tinematic ventire had; ;
. been crowried with success. the word “nd"-had yet to be:’

uttered In his executive ‘
- ing the first showing of .

. leopold lumplt.. 1 X

. nicolor which showed the zombie mating two ralnbows,‘ ;

leopold lumpitis’ end had done.a brilllant job of landscap=.*

N

Kresence toniglit, as he sat watch<
is new cellulold ¢harade. “zombié
in the outhouse,” me. as he wds llving it,. seemeq good ¢

" the picture’s final scene, a verltable orescendo of' techa

faded out.. mammoth letters filled the screen proclaiming »

* this to be “a‘leopold lumpit production.”” before the teni«:

. made for the door. once in the road outside of the temi-}

ple tapers could be kindled, leopold lumpit bounced from
his seat and, followed by his eternal swarm of lackeys.,v

ple, producer lumpit instantly became the. nub of an ad- .
miring throng. voices filled the night. o

“‘yombie in the outhouse’ will gross ’10 mllllon, ll" B
boomed a paunchy patrician from the front ‘office. - ..,

“you've done it again, 1.1,”” echoéd a buxom scrlpt wench -

- 'with thick bi-focals'in her lorgnette

j tweezing his hair out,” added. the wardrobe designer. .

“those costumes you sketched for ime will have adrhn

*“it’s your hit, ll " loudly nnnounced the dlrecto
Just followed your instructions . e

“nine song hits,” enthused the musit wrlter, “4 merely .
copied down the notes as you whlstled them to me'in ; your
office.”

" took the camera away from me and started lhootl_ng th
" closeups, | knew it had to. be a sockeroo.” '

- ruptly forced his way through the cordon of syncophantg -

. outhouse’ is a hit. but { am only the producer; - without v

" a writer unless he has witnesses.

““yowll get an oscar for that photography, 1.1, ':q:h F¥
iin the cameraman. “the first day on the set when»ypq*

“those sets you built with your own two hands. 1
piped up a tall plebian in white overalls, “terrific!” . i

“your technicolor, 11.—the way you personally, mixed
those colors.” that lavénder . sun sinking behind thoge .
genta hills. the zombie with his topaze sword:char l
the nile green salamander on his old rose stalllon, luperb"'

.each studio artisan, whose name had appeared “on the
-screen, vigorously denied his' part in the- contriving of .

.-the masterplece and fought to bestow ail credit .on - the'l?

‘'man he proclaimed—*“jack of many trades and, master of .'j-
all"—hollywood s greatest brain—producer leopold lumpit...©
leopold was not allergic to homage. - every. ‘praducer .
knows that, next to picture-making, flatteripgis the gecond
‘largest industry in hollywood. at all previews, when his - %
vassals waxed hoarse and the volume of thejr acclajm-d
minished, leopold would bolster the lull with a:rave or
two about his own ability and pat himsélf resoundingly on ¥ -’-
the back with both hands. -for, be it known, leopold .
lumpit was not only hollywood's greatest producer—hp 1\

was double-jointed as well..

but tonight leopold was not reactlng as was hil'_won -3
previews. he appeared {ll at ease—and’ for A teasom
through the din of his adulators’ bibble-babble leOpol(! .
heard a small voice. it was his conscience. his eanscience. * p
-was making a suggestion. nodding his head leopold ah--:-

and hurried to the side of an emaciated ]Ittle ‘man_wh
stood in the shadows of the great grauman’s maltese tem-
-ple. the little' man was munching aspirin. (in the nnclegt
city of. hollywood aspirin tablets were known' as writers®
caviar). for this shrunken, insignificant and trem’bllng««
mortal was. a -writer, he had written the- screenplay ot
“*“zombe in the outhouse.” leopold took the writ'e;'s lrm ~
and led him away from the eyes of the multitude. i
““what . do you want?” quaked the wrlter,
stopped by the side of the temple. e

- “my conscience bids me speak,” whlspered leopold.»"for »
20 years at previews i have been taking the bhows, you*‘
- hear what they are saying again tonight. ;‘zombie in .the .=

you i could have done nothing. you wrote the ltory. you
deserve the credit.” i
the shock was too great for the wrlter, he slumped to -
the ground. ;
his body was found the next mornlng T '~‘“
the producer was the last man seen with fhe writer,;.
the evidence was circumstantial. the verdict was murder; "
and it came to pass the leopold lumpit, hollywood's'greato
est producer, went to his death on the gallows.
thus ends our fabie. | : L
the moral——a producer should never say a klnd WOrd to -
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BILL KEMP -

" HOP THE CFRB BANDWAG ON!

When it comes to providing liv;c!y programs
that keep the customers happy, CFRB is right

. in there pitching! -
. Take “Club Crosby” for instance — Bing’s

smooth ctooning on this new Saturday after:
noon show is keeping the kids hanging over
their radios: .

" Then there’s Wally Crouter’s “Top o’ the
Morning” program—it’s the first thing listeners
reachi for when they stumble out of bed in

'the motning.

* Bill Kemp dishes out hot music and bright
chatter on his twice-daily “Kemp Calling”—

.and what Bill doesn’t know about hot music
_ isn’t worth knowing. You won’t need a second

look at the program ratings of these shows to

CFRE

Representatives—United States: Adam J. Young Jr. Inc. Canada: All-Canada Radio Facilities Ltd,

WALLY CROUTER

~ Want to catch the “hep” crowd?

know they have what it takes to please a large
group of listeners.

" The Crosby, Crouter and Kemp shows, with
their wide appeal to the younger crowd aund
to women in the home, represent just one
phase of CFRB’s balanced programming. CFRB
reaches a larger and more varied audience than
any other station in Ontario. So no matter what
type of listener you wish to reach, CFRB is
unquestionably your No, 1 radio adverflising
buy in Canada’s No. 1 market! L

ONTARIO’S
FAVOURITE
RADIO
STATION
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the best shows (which they certainly do)

‘to program America’s No. 1 Network (vhich it certainly is).

And then it takes plenty of nudging and lots of releases,
mats, and glossies--and the rest of press service to keep

v

talent in the news.

Year after year, NBC stars rate more lineage than any other

network's names--first because they're America's No. 1 stars

L

N

~=-but alseo beoausg they're backed by the solid efforts of

38 people in New York, 7 in Chicago, and 15 in Hollywood.

NBC is gratified that the nation's radio pditors and columnistg
have singled out Syd Eiges and his staff--in the Fame magazine

poll--as giving them "The Best Network Publicity Service®.
It’s further confirmation of just one element that always
marks NBC as ...

- America's No. 1 Network ‘

the Natisnal Breadcasting Campany

A Service of Radio Corporation of America

It takes a lot of talent (which NBC stars certainly have) Co ’
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VINGSTONE
PHIL HARRIS
ROCHESTER
DENNIS DAY
and DON WILSON

Writers -

SAM PERRIN
MILT JOSEFSBERG
GEORGE BALZER

JOHN TACKABERRY

Producer .
HILLIARD MARKS

Agem_‘y '
BATTEN, BARTON, DURSTINE & OSBORN, INC.

: Spamor '
LUCKY STRIKE CIGARETTES



It’s én Ol d o
'ROMAN CUSTOM

... but not ours!

We like laurels as much as the Romans — but not to rest on'

Such Jaurels as the George Foster Peubody Award . .. the
~ Advertising aud Selling Gold Medal . . . and the citation of
~the National Council of English Teachers for. “the program
which did most to further listeners’ understanding and ap-
preciation of our literary hevitage”... 10 mention a few we've
recewved .. . are ai iucentive for us to continue to bring good

theatre to radio... to make 1949 our most successtul year.

“THEATRE GUILD on tne AIR”

Every Sunday Night—ABC werwosx

UNITED STATES STEEL




""Be Good To Yosurself"

IS THE
NEW YEAR WISH OF

- DON MCNEIL

_— TOASTMASTER OF THE

Breahfart Club
~16th YEAR

SPONSORED COAST TO COAST

MONDAY THROUGH FRIDAY
ABC, 8109a m,C.S.T.

~ SWIFT — PHILCO
~ GENERAL MILLS

SEASON'S GREETINGS
FROM

HAPPY NEW YEAR
FROM

PATSY LEE | SAM COWLING

~ “BREAKFAST CLUB”



ear Radio Editors:

- Columnists: .
ritics: - -
My warmest thanks for your
- having voted me the No. 1 spot
- - for girl singers for the 8th con-
_ secutive yearinyourannualpoll.
| | - Gratefully,

DINAH SHORE

N



Now in its 15th season on the air, the.

Lux Radio Theatre is winning more enthusiastic
response from its audience and praise from

the cﬂtlcs than ever before. In large measure

\V. owq this outstanding success to the extraor-
dinary artistry, craftsmanship and splendid
co-operation of the Hollywood movie industry.
And so we extend to each and every one of you
in Hollywood our sincere thonks and best wnshes.
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* LUX RADIO THEATER

1949 was a year of celebration for Variety. That same yeax
gound the "Lux Radio Theatexr" celebrating 4Ls own 15 years on the
airn. For those many years, the words, "Lux presnts HollLywood"
meant another hour of exciting drama, romance, adventure, comedy
or hoaror, 4in adaptations of §4i1st nun motdon pictures, often with
the ondiginal stars recreating the roles they played on the screen.

"Lux Rad{o Theater" started 4n a studio at The National Broad-
casting Company on October 14, 1934, featurding motion picture stars
who were L{n New York City or who could be persuaded to come to the
East Coast. Directed by Anthony Stanford, both Broadway shows and
Hollywood movies were dramatized.

On July 29,1935, the show moved to the Columbia Broadcasting
System. Ratings started to drop, due 4in part to the Lack of material
grom Broadway shows thal was adaptable in an {nteresting way %o
rad<io. A number of radio programs had already moved to Hollywood,
and their natings had improved. With This 4n mind, Danny Dankexr
o4 the J. Walter Thompson advertising agency pLanned to move this
program to the West Coast, which move was effected by June 1, 1936.
And 40 began "Lux"' fong run.

Prion to the move, each broadcast had been an 4independent
production with no Link tying them afll together. Cecif B. DeMifle
became that Link, as the master of ceremondies who presented an
introduction about the motion picture and 4ts featured players,
and who engaged 4n conversation with the astars 4in the wrapup. It
was his personality that welded the unit shows together into a
Aenies.

DeMille was expensdive; the big stars were expensdive. Levexr
Brothers padid the bills. The ratings Lncreased and The show be-
came successful. For Danker, big productions worked!

DeMille continued with the show until 1944 when he became
involved 4in a dispute with the Amerdican Federation of Radio Artists
about the influence in radio the actors’ union would have. DeMille
was opposed to the $!.00 assessment, opposed to the union's
ingfuence, opposed to buckling under. 1In the end, he was forced
1o nesdign. He had created a spectacfe with "Lux"that had people
clamoring gon tickets, trying to break 4into nehersals and the show
Ltself, and making Hollywood history.

Following DeMille came guest hosts - Lionel Barrymore, Walter
Huston, ITnving Pichel, Wifliam Kedighley, Mark Helfinger and Brdian
Ahern. On Novemben 5, 1945, William Kedighley, with s0f4id creden-
tials behind him, became peamanent host for The next s4ix years.
When 4t was dropped by CBS, Lt neturned Zo {ts oniginal home, NBC,
with Irving Canning hosting fon the remadinder of the run untid 4%
went ofg the air on June 5, 1955,

Moast stans wanted to be part of the show, not only for the
Large paymenits they recedived, but also for the great radio exposure
that brought them into the £iving rooms of millions 04 homes ZTuned
into this extravaganza. And thdis exposure Lintensified interest Lin
them and 4in their $4i€&ms, which Lincreased the stars' popularity
and uftimately the silze of their Lincome.
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‘ UAO(D‘(A is the word for Greer Garsons

complexion and she keeps it that way with Lux Toilet Soap

Besides heing besmnlul, éoreer Garaun
1 tatelligent tehe's lectured on Shabhe
~prarer, tafratnd (probably wan mare
awards thun any other lm actresey and
has a wilt of her own ishe’s Irish).
Xe're vory pleased that e way <he
gecrrts that will ol her nwa s sy
an Lux Toilel Soap rin her droecme
coum and in her e, s, Greer s
el [ ux lor veare aaw —she fefteres in

MAY, 1994

st bke @ aan ob 10 Hollywiod stare do

Miss Garson < luscsous « omplexin
s as goml a reenmmendation as e
kuaw ol for ueng Lux Toilet Soay., I}
vou find Lux e ¢ eversthing 3 wned
soap ran be. we'll return what vou
pant for 1t Fair enough?

Tune 10 oo the starc e Tram ully-
woenl. every meek ar b Vicden Lheatre
and Lux Radio Theav s




Welf writien scaipts by top notch writers- included among whom
were Charfes S. Monroe, Sanford Barnett, Stanley Richards and
Carnoll Carnnoll- brought the radio scnipts to Life 4in a mannen as
engrossing as the movies had been. I1£ was thein skill in transla-
ting words from a visual to an auditory medium , and theirn sridd
in condensing a movie Linto three meaningful {Lifteen minute segments
that conveyed zhe feel, Zhe sense and the story Line o4 the ordiginal,
that enabled the Listenen to enter into tne story and paint pictures
in tnein minds as clear as those on the silver screen.

The commercials were weld written 4in a manner that enabled Zthem
to become part of the coaversation between the stars, the announcer
and the producer-host. With glamorous movie stars endorsing Lux
s0ap, and announcers authorditatively praising Lits qualities, house-
wives rushed out to the stores to buy the product. Announcens
included Mef Ruick, Joan Mifton Kennedy, Ken Cazrpenter and lrving
Cummings during "Lux' 20 year run.

The Louts Silver Orchestra provided short musical bridges
between scenes which were the mainstay of the program, Lo be copied
by others, and musical backgound to set the mood. Anothen setten
of mood were the sound egfects, handled by Charles Forsyitn.

Behind the acenes were the all important directors: Tony Stan-
gord, Frank Woodrugf, Fred Mac Kaye and Eard EbL. They molded the
stars of the evending wdith the stock company, composed primarily of
Lou Mearif&, FLorence Lake, Lurene Tuttle, Eddie Marr and Margaret
Brayton 4into a smooth unit, through a recognition of 4individual
personality, tignt direction and dramaiic emphasis.

Twelve hours of intense rehensal, starting Thursday evending
with a fast read out and fam session, preceeded zheprogram. Rehernsals
were complete with orchestra and sound eggects. In the Cecdf B.
DeMille days, he would come To a dress rehersal, note what was
devetoping, and make suggestions to the director Lo pui Lnto
egfect. The f4nst dress nehersal was recorded s0 that the pro-
duction could be checked for enrons, discrepancies amd otner details
that could be hedghtened gor dramaiic vafue. By the second dress
nenensal, all was in place. Because DeMifle was a0 involved with
motion pictures, 4in reality he did not give much Zime to The program
as producer. In fact, he usually did not nead his parl until the
dress nenensal, and on many occasions he did not see his scrdipt
untifl he read 4t "cofd" on the air. To make this metnod errox
free, his scrdipt was typed 4in a special manner that made the reading
simple, and his £ines - 4in Linteractions with othens- were typed 4n
blue, theirns 4in ned.

Aften its move to Hollywood, the show was staged with the
same glamor That {t dramatized. 1%s new home, from which the broad-
casts were alred, was a real playhouse, the Musdic Box Theaten on
Hollywood Boulevard, which came complete with marquee and seating
gorn 1,000. Wwhen the Ashow was ready to be aired, The audience was
Let in, the curtadin on the stage was drawn, The musicians settled
in place behind a screen, the cast took their chairs before the
microphones, the dinector ascended his Atoof at the edge o4
the stage, with scrdipt and stop watcn 4in hand. The Lights went
down, the curtain was raised , and 20 to 30 mifiion Amerndicans
tunding 4in each week heard, "Lux presents Hollywood..."

Joseph O'Donnell
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The 4idea behind this article was simply to discuss radio shows
that started on ended their nuns in ine 1949 season. There L5 no
intention of drawing any "Aimportant" conclu sions and,after reseanch,
I don't feel many could be made. If this were a Landmarr year 4in
any way, 4t was probably the Last business-as-usual year for radio.
In 1949-50 93% of Amerdican gamifies had radios and only 9% had
televisdions. Did nadio see the writing on the wall? Were they
runndiing scared? Different sources had different opindions - 50 draw
your own.

Beginnings

John Dunning 4in his doom 4(dd(ejﬁi4named "ULtimate Encyclopedia”
makes the following statement: "Radio itself was dying then (1950),
and gew shows created agter 1949 made Lasting impressions." Really?
So £et's Look at some of the 1949 programs that made a Lasting
impression. When poasible, stars and Length of run in years will
be bracketed agtern a show's title. Keep in mind that information
44 no betten than LZs sounce. One basic book states that "Chandu"
stanted 4in 1949, another Ain 1931 and yet another in 194§.

A Lange numben of new programs were in Tthe myastery, suspense
and detective gLedd: "Dragnet" |(Jack Webdb, &): "Martin Kane, Pri-
vate Detective" (Wil&iam Gargan, 4); "John Steele, Adventurer"
(Don Douglass, 7); "Murder by Expents" (3), "Pursudit" (Ted Ve Corsia,
Ben Wrnight, 4); "Rdichard Diamond" (Dick Powell, 4); "Affairs of
Peten Salem" [(Santos Ortega, 5). Noi new, but worthy of Anctusion
herne 44 Gerald Moar's start as the Lead 4in the "Adventures of Philip
Marlowe" Mohn was selected as malfe radio actor of the year Ln 1949.
Not a bad £ist. 1In fact, you could probably stack these up next
to any year Ain radio and not come up with any betten of this type.
Many of these shows went on to become staples of eanly televisdion.

Anothen Lange area was comedy which 4ncfuded these standouts:
"Father Knows Best" (Robert Young, 6); "Martin and Lewia" (4);
"Meet the Meeks" (Fornest Lewds, 3); "Young Love" (Janet Waldo,
Jimmy Lydon); "The Halls of Ivy" (Ronald and Benita Coleman);
"The Adventures of Maisie" (Ann Sothern); and "Mr. Feathens"
(Parker Fennelly, 3).

In drama there wene foun excellent offerings: "The Damon
Runyon Theater" (John Brown); "Four Star Playhouse" (Fred Mac
Murray, Loretta Young, Roselfind Russell, Robert Cummings); "Dx.
Kildaine" (Lew Ayres, Lionel Barrymonre); "Screen Director's
Plahouse" (3); and the novel "Behind the Story" (Marvin Millenr,9)

Some other programs that don't §4t into the above categordies
include "Straight Arnow" (Howard Culver, 3)- juvenilfe; "Hopalong
Cassdidy" (William Boyd) - western; "The Joe DiMaggio Show'"- sports
biographies; "Name the Movie" (Marvin Mifler) - qudiz; and "Nona

From Nowhere" (Tony Darnayil - soap.



Othen that were of Ahori nun and or noZ too wefl thought of
were: "Adventunes of Frank Race", "The Croupier", "Crime Fighnitens"
and Hannibaf Cobb".

Endings

04 the shows that ended in 1949 some were Long runnding gianis.
I'm sure there wene as many reasons gor shows folding as there
were snows that folded. Some jusl rnan out of creatdve steam, o0x
thein iime had passed; the publfic developed new tastes: Fred Allen
Lost out to a musical game show; some, such as "Buans and Allfen"
made an eaxrly move to televisdion. But most Lirely, AT was a combi-
nation o4 gactors.

Many of radio's classic comedies and musical vardiety programs
werne Last heard during these seasons. Remember that information,
such as the Length of the run, 44 based on what this author could
gind. Sometime At was hard to determine 4§ stariing dates were {§ox
g§inst appearance or for the Titled program's stariing date. Here

we go! "Burns and AfLLen" (17); "Easy Aces" (Jane and Goodman, 18]);
"Eddie Cantor Show" (18); Fred AfLLen (16]); "The Goldbergs" |Gerztrude
Berng, 20); "Hernb Shadinen Time" (2); "Joande's Tea Room" (Joan

Davis, 7); "Kay Kysern's Kollege of Musdical Knowledge" (11); "Kragz
Music Half" |AZL Jolson, Bing Crosby, 16); "Leave 4t to the Ginls”
{Paufa Stone, 4); Jo Stafgord (2); and Last, bui by no means Least,
"Spike Jones" (3],

There were some programs That stood apart from any Large ghrouping.
"Hobby Lobby" (Dave Efman) spent 17 years taping human interest.
"Breargast at Sarddi 's" (Tom Breneman, 9) was an audience parfici-
pation snow. GLadys Swarthout starned in the classically oriented
"Prudential Family Hour" music.af proghram.

Three g4ine dramas went of4 the ain. There were Ronald
Coleman's "Favordite Story" (4) and Marvdin Mif€lLen's "Tell 1t Again"
(2], both dealing with outstanding Literature. Then there was Zhe
shont Lived - and neglected- "Ford Theater" |2) whose casting read
Like the who's who of enterniainment.

Othens that closed were: "Adventuaes of Frank Merriwell"
[Lawson Zenbe, 4); "Captain Midnight" (B4iL&X Bouchey, 10); "Dr. 1.9Q."
(Lew Vatentine, Jimmy McClain, 10); "Famous Jury Trdaks (13);
"House 0§ Mystery” (John Griggs, 4); "Mayor o4 the Town" (Lionel
Barnymone, 8); "Lone Wold" (Gerafd Mohr, walter Coy, 2); "Take 4%
on Leave It" |Phif Baker, 9); and "What's the Name of Zhe Song"
(Dud williamson, 6].

So, there Lt is - the ends and starts of 1949. As an exercise
in hadio trivdia, 1 hope you found LT of Anterest. 1 enfjoy nre-
seanrching gorn articles such as this. The only complaint is the
Lacik of good, definitive regerencematernial.

Fom Harnins
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CLICK! CLICK! "Got «t! Look for Lt 4in the MORNING EXPRESS!"

CASEY CRIME PHOTOGRAPHER

Casey and his camera arndived on the airwaves on July 7, 1943
as "Flash Gun Casey", a thirnty minute CBS entry 4Lnto the whodunit
gield. 1% remadined on the airn through 1955, §4irst as a network
program, revived 4n 1952 on a sustadining basis, and in 1955 making
a 25 minute appearance f4ve days a weekh. It even had a brief foray
into televisdion between Aprilf 1951 and June 1952. 1In the process,
£t went through several name changes - f4irnst, "Casey, Press Photo-
grapher", Later "Casey, Crnime Photographer" and finally just plain

"Crime Photographen". 1&s best years encompassed 1946 through 1950;
in 1949, 4t was billed as one of the top Zen radio programs in Zthe
natings.

Just as the jazz rhythms of Henry Mancind efevated Zhe "Mxr.
Lucky" and "Peten Gunn" television series out of the ordinary, the
piano at the BLue Note Cafe Zinkling out arpezzios and fazz Zhemes
crneated the atmosphere that distingudished "Casey" from Lts competi-
tons 4in the crime- drama g4efd. Hexman Chittison was The best
known of the pilanists, but Lncluded among whom were afso Juan
Fernandez and Teddy Wilson. 1t was at the Cafe that the "crowd" -
usually Limited to Casey and his ginlfriend, Anne Wilson |Annie),
but at times included Police chief Logan of the Homicide divisdion

04 the New York City Police Depariment, a potential victim, Linformer,
possible witness onr probable Lawbreaker - met to kRibbitz with
Ethelbert, the bartender, to set up the story Line, and to wrap up
the sofution. The atmosphere of the entire series was furthexr
enhanced by the orchestra of Archie Bleyer and the organ o4 Lew White.

Jack Casey had been born through the prolific pen of Geonge
Harmon Coxe, Grand Master of mystery writers, perhaps as early as
1936, deginitely by 1942 in "Silent are the Dead". Casey was As4ix
geet tall, of stocky build, with thick dark unruly “rair and a
sLightly crumpled appearance. He had earned his nickname of "FLash"
as an eagern younag photographer in the days priorn to fLashbulbs when
in his inexperdience, ne used too much magnesium powder Ln his fLash
pan and nearfy set the place afire. His nickname not only connoted
his chodice of careen, but hinted at danger. Because of his honesty,
integrndity and Loyalty, he had buifl up a cadre of dependable
informens who alerted him o scoops, which caused his rnise Lo ace
photographer on the MORNING EXPRESS. Since his primary 4interest
was in obtaining newsworthy photos - rather than the detecition of
crime- he forwarded pertinent information to Lieutenant Logan with
whom he was on personally and professionally close and friendly terms.

Afonzo Dean Cole, who was primary wrnitern forn the radio sendies,
with scrnipts also submitted by Militon J. Kramer and Henry and Gail
Ingram, adapted the character of Casey Lo sudlt his purposes,
promoted Lieutemant Logan to Police Chief, Lnvented the obligatonry
girigriend, Annie yon Casey, and created the setting of the Blue
Note Cage, presdided over by Ethelbert, the bartender. No evidence



for Annie, Ethefbert on the BLue Note Cafe appears 4in the Casey
books; however since the earfy books are out of print and unavail-
able, this conclusion can only be Apeculative.

Geonge Harmon Coxe appeared to delight in having "Casey" on
the ain. Having been a ascnipt writer not only forn Metro-Goldwyn-
Mayer, but afso on a gree fance basis, he could with equanimity
and humon accept the antistic License that changed the personality
and nelationships of his creation. 1t {4 interesting to note that
whife "Casey" was on the ain, no new Casey books were written,
with the exceptdion in 1946 of one paperback, "Ffash Casey, Photo-
grapher”. (0thesr known Casey books include, "Murder For Two"-1943;
"Exnon of Judgement"- 1961; "The Man Who Died Too Soon"-1963; and
"Deadly Image"-1964.)

How did Casey make the tranasition gfrom detective fLction to
nadio? Coxe explains: The real Casey (read f4ictional) had been
approached by a waiter friend who was interested in doing a series
gor radio about a newspaper photographer. He trdied to persuade
Casey to allow him to use his neaf name, and because Casey hated
to turn a friend down, he agreed. He was padld a small weekly gee
for the use o4 his name, but earned this by taking a ribbing from
collegues who would tease him about some of the wilder episodeas
aired. Casey protested to the writer , complaining that the charac-
ter on the radio was a phony and not at allf L£ike him, and that the
Adtuations dramatized were s4£Ly and had no basis in fact. Howevenr,
there was no arguing with success: Casey collected his royalties
and {nveasted them with a broken frdiend.

While thene was no evidence fon the Blue Note Cafe, there 4Ls
definite indication that the BlLue Note Cafe was the inspiration
gon the Melody Lounge, created 4in the 1960s. The Melody Lounge
was a Long, narrow room, dimly £4it, with a row of tables and booths
along one side, and a bar, presided over by Albert, the bartendexr
(Later Tom Quigley)l. At the rear, a pdano was played by Duke Barex,
whose style of playing reminded Casey of Herman Chittison... The
Melody Lounge was not s0 much a pface to hang out, as a spot to get
an occasdional drink, and as a setting for one of the story Lines.

The deginitive "Casey" was played by Staats Cotsworth, although
Matt Crowley was also heard 4in the nole. (0n televisdion, Richanrd
Carnlyle and Darren McGavin An his §4rnst television role, played
the parnt.| A bevy of actresses were heard as Annie- Jone ALLison,
Betty Furness, Jan Miner {who was the television Annie], Alice
Reinhart and Leskie Woods. Jackson Beck and Bernard Lenrow l{also
seen in the television sendies] interpreted the character o4 Logan,
whife John Gibaon, with his diatinctive nasaf voice sewed up the
part of Ethefbert in both the radio and televisdion versions.

Typical of the crime dramas of the perdiod, "Casey", directed
by John Dietz, emphasdized story Line. As presented on radio, the
characters wene cardboard, one-dimensdionaffstereotypes, defined by
Atenife and astereotyped relationships. ALthough Annie was a
reporter 4n her own right, she 4is heard primarily 4in the "Casey"
programs as the mandatory feminine interest who admirningly encourages
Casey to nelate his story and sum up his conclusions. Moreoven,
although ashe 4s Listed as his "ginlgrdiend", s0 Little emotional
involvement comes through that the rofe could as easify be descrnibed
as co-worker, on even acquadintance. Summaries of the program des-
cribe Logan as "hating Casey's guts" and being threatened by Casey'as



1. Steve Casey, gang-busting crime photographer on the Morning Express, looks like o lost ghost as he staggers into the

Blue Note Cafe. Reporter Ann Williams and friendly bartender Ethelbert are shocked. Casey isn't a drinker—especially mornings.

2. "He's been doped!" Ann cries, as
Casey collapses. Though blanked
aut for 12 hours, Casey finally re-
colls drinking with Needles Jones.

3. Casey feels he must penetrate his "blackout.”
Ann, who loves Casey, hopes he wasn't mixed up with
a girl, There are two clues: Casey's torn press card
and some matches from the Wanderers' Bar & Grill.

4. The bartender won't say if Casey and Needles
were there the night before. When Casey
presses him, he gets tough. "Get out,” he
arders—then adds, "You might try 57 Coe St."



m Steve Casey, the star photographer of -
the Morning Express, has become one of
radio’s most popular characters because of
his successful sideline as amateur detective.
Staats Cotsworth has played the role of
Casey, “Crime Photographer,” since the
series went on the air five years ago (CBS,
Thursdays at 9:30 pm). The script upon
which this Photo-drama is based is one of
Cotsworth’s favorites, because it puts him
into the role of the hunted—instead of the

hunter. In “Finger of Suspicion” Casey ] )
goes it alone—even to the extent of team-
ing up with an underworld gang—to extri- .

finger

cate himself from a murder rap. He even

deserts his girl Friday, reporter Ann Wil-

liams (played by Jan Miner), in his des-

perate attempt to clear himself. All of the

performers on the program appear in these The worst of it was
pictures also—the cast is listed on the fol- -

lowing page. John Gibson (who plays the

part of Ethelbert, the loyal bartender at that Casey couldn't rememlger .
the Blue Note Cafe) and Herman Chitti-
son {the Blue Note pianist) have also been : | the evidence poin*ed righf

on the show since it started; they enter
into the opening and closing scenes of

every script—which take place at the Blue - at him and he couldn't rememberl
Note. This cafe has become so familiar to

CBS asking for its address—so that they
can visit it and buy Ethelbert a drink!

radio audiences that many fans write to Woas he really the killer—

‘ or had he been fram'ed?

! " - - : - 5 R .

5. At the door of the strange house, Casey has  &. Ordinary gong killers use guns, Logan tells Casey. 7. As the evidence mounts, Casey pays
a foreboding. It becomes a terrifying reality as  But Needles was kuifed to death. Casey tremblingly a visit ta Logan. He turns white as he
flje d.o<'::.r is opened by Captain Logan of Homi-  pulls out o handkerchief to mop his brow, and Ann sees Logan's only clue—the missing
cide. "Needles was killed here lost night." stares at it, horrified—it is covered with blood. corner from his own torn press card.

more —»



finger
of
suspicion

continued

8. "You con’t be a murderer,” Ann in-
sists. But Casey isn't so sure, How can he
exploin his torn press cord, the bloody
hondkerchief? He must be involved,

11, As o solid member of the mob, Cosey convinces Chick the police will
tag him for murder if they find the knite before he gets it. Chick tells
him to call o certoin number. Ann spots him going into the phone booth,
ond hears him moke an appointment to pay someone $1,000 for the knife.

9. Casey slops Ann, as she grows hystericol when he
discovers that the hunting knife he bought for the
kid next door is missing. Ann's teors convince him
he'd better join the underworld to search for a clue.

CAST OF . |
"CRIME PHOTOGRAPHER" -

Steve Casey............. Staats' Cotsworth
Ann Williams. ............. .s,.Jan Miner
Ethelbert ................... John Gibson
Captain Logan............ Bernard Lenrow
Chick ........cciiiiiianiinenns il Mack
Bum ... ..ot eeaean Lou Hall
Dan ....coiiiiiiiiea e Dick Keith
Blue Note Pianist........ Herman Chittison

"Crime Photogropher" is written by Alonzo
Deen Cole and directed by John Dietz. The
script of Finger of Suspicion [originally
entitled Blackout) was done by Harry In-
gram. Photos by R. W, Stahman, CBS. The
show is broadcast on CBS, Thursdays, 9:30 p.m.

10. Buzz and Chick, o couple of gangsters,
praise Casey for the job he did on Needles.
Now that he's an outlaw, they tell him to lay
low. “I'll never be safe until | get that knife."

12, Ann, very much upset by Casey's disappearance and strange
behovior, tells Ethelbert she thinks Casey may be in serious danger.
She gets his promise to accompany her to the restourant she heard
Casey name in his mysterious phone call os the gang's heodquarters.


http:Williams..............���

Scenes at the“Blue Note Cafe”taken at the Park Avenus Restaurant, New York

NE ik

13. Casey's face is-a hard mask, as he waits nervously for the stranger,
who is going to "sell" him the murder knife in return for $1,000. Ann and
Ethelbert find themselves shivering a little, not knowing what Cosey may

be up to, or what harm may come to him as the result of his odd bravado.

I8, At the Blue Note Cafe that night, Casey feels expansive. He crows
just o little over the way he joined the mab so he could find out who
had the murder knife, and track down the real killer. The whole thing
looked a little too neat. Figuring he'd been framed, he'd told Logan,

14, "Okay, bub, I've got you covered," Captain Logan says quietly,
and grabs the startled gangster, who has just laughingly confessed to
an amazed Casey that he killed Needles because "he talked too
much," pinned the rap on Casey because "he found out too much."

16. Ann is furious to think that Caosey trusted Logan, and didn't take
her into his confidence. He explains simply that she was tao jittery and
hysterical, and he had to slap her. Ann retorts with a stinging slap.
"In case you ever black out again, here's something to wake you up.”

end




superion detecting skills. Logan's emotions toward Casey range
between annoyed toferance through bluster. Only Ethelbert, in a
masculine version of the "dumb blond" concept |naivete inteaApenaed
with unexpected inaights | brings a Little unprediclability within
the stereotype.

The program began with the announcer: "Good evening, this is
(name of announcer] 4Anviting you to Listen %o another ad-

venture of "Casey, Crime Photographer", ace cameraman who covers
the crime news of a great city. Our adventure for tonight: " ",
A more expanded opending was in the time honored pattean in radio
0f Anconporating the commerncial - at Least in the case of Anchor-
Hocring Glass, 1946-1949 - night into The scndipt. The announcement,
"Anchor Hocking Glass brings you 'Casey, Crime Photographer', gollowed
by some chit chat between the announcer and cast members Leading
Lo statement about Anchor Hocking. An introductory music roff and
the announcer: "Good evending, Ladies and gentlemen, Tthis i»
(name of announcer). Every week at this time the Anchor- Hocking
Glass Corporation and Lts morne than 10,000 employees, brings you
anothen adventure of "Casey, Crime Photognaphe&", ace camera man
who covers the news of a great city. Written by AlLonzo Dean (Deen)
Cole, ounr adventure gor tondight: " "

Othen adventisens inclfuded Tond Home Permanent in 1948-1949,
and Philip Mornis, 1949 -1950. Announcers wenre Ken Roberts, Tony
Marvin (1946-1948), BilL Cullen (1948-1949) and Bob Hite.

And now, fadies and gentlemen, ALt back, Let your mind drift
back to a asimpler day, Listen to the music tinking out of the Blue
Note Cade, watch Casey and his crowd, open the door, ease onto
bar stools, and Atarl upon another adventure of "Casey, Crime
Photographenr.'

Phyllis Wazenska- 0'Donnels

Gruhngn to all of my lrundo

JACKSON BECK . JOHN GBSON

e e el

HOTOGRAPHER
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FIBBER McGEE and MOLLY

Any discussion about old time radio wifl bring to mind the
names 04§ well nemembered, well Loved programs. Finst among these
are usualfy the golfden five of comedy: Jack Benny, Charnlfie McCarthy,
Amos 'n' Andy, Fred ALLen and Fibber McGee and Mofly. 0f. these one
seems to stand out as exclusively and uniquely a creation of raddo.
Except for a few embarrasing "B" movies, Fibber and Mofly hept to
nadio §on nearly thirty years and 4t 4s to nadio that they belong.

The show began on Apnif 16,1935 in Chicago. Howeven, Lt was
with the move to Californla 4in 1939 that neal national prominence
came. In 1941, they attained the status of the nation's most heanrd
sAhow. They would never be far grom the very top for the rest of
thein exdstence. €Each year the show seemed to get better. The pre-
war years were among the program's best, artistically as well as
in popularndity. 1In 1946 they attained a Hooper rating o4 30.§;
no rad<io show grom that time on would ever achieve such a high
rating; 4in gact in the next eight years only two other programs-
Bob Hope 4in 1947 and fibben McGee and Molly 4in 1947 - would Zop
the 30. marnk. Hooper placed their show §inst {in 1946 and 47, and
second in 1948 and 49.

Agtern personal beginnings not far grom what one could believe
thein fdctional characters might have had, Marian and Jim Jordan
(real Lige husband and wife) Landed in Chicago, starring for gourn
years in a show cafled "Smackout". In this show Jim was a store
ownen who was always smack out of everything a customer wanted-
except tall tales. The program was created by Don Quinn who would,
in 1935, develop the characters from this show into Fibber and Molly.
Tnis was not the Jordans' §4inst radio work. They appeared as early
as 1924 as the "OHenny Twins", then more successpully as the "Ain
Scouts" 4in 1927.

Listening to shows from different years L5 Lo experdence the
evolution of Jim Jordan's character grom a frankly unfikeable brag-
garnt and £Lan into one of Amendica's most Loveable blunderers, a
Don Quixote of middle class, Midwest America. The meflowding o4
McGee started when the show moved fo the west coast and to 79
Wistgul Vista.

Molly, however, always seemed to be MolLly. ALthough discussions
0f the show tend to concentrate on McGee and his cronies, it was
Marndian Jorndan's Molly who was the stabifizer and rudder that kept
this ship of gools grom capsizing. Always Level headed, warm,
wise and knowing, she kept complete disaster from the door. She
did this without ever seeming to nidicude on emasculate McGee. (TV
wives tare notel!) Not that she was without wit on a Asharp tongue
when needed. Hens was truly a wonderfully drawn and balanced
characterization that became one of the best Loved wives of radio.

The basic program plot was simplicity Litself. The McGees
usually were found at home Ln theirn LLiving room or doing such
mundane things as walking down the street when they would encounter
a parade of some of the most wonderqul characters to grace the air
waves .

Foremost of these was Throckmonion P.Gifdersfeeve (Harodd Peany).
Before he was meflowed on his own show, Gifdy was probably nadio-




Land's most pompous windbag. Conglict was the hey to most o4 the
humon 4in the encounters between McGee and Lieterally everyone, and
Gildy was the most combatative of McGee's friends. The verbal fine
worrs between them often Led up to the threat of physical violence
but always seemed to end up with a reafgirmation of theirn friendship.

Another combatative griend was Voc Gamble (Arnthun Q. Bryan]
who woufd greet McGee wdtn sucin teams of endearment as "Hiya,
Neanderthal!" McGee, never at a Loss for wornds mighi counien with,
"you 4099y, sap-headed gonum salesman", and off they would go.

fherne was also Mayor LaTrnivia (Gale Gordon] whom both McGee
and Motly delighted tricking 4inio tongue twisters thail he always
gound impossible to handle. These encounters ended with classic,
exasperated, "0oooh, Good Day!"

Then thene were the 0&d Timen and Wallace Wimple, both played
by Bif{ Thompson. The 0&d Timer was a masten of beating McGee out
0f the Zast word, and poor Wallace was an expert ai noi beating
anyone out of anyinding, especdally his "big, old, fat wife, Sweetie-
face”. Sweetieface was one of several frequent characters neven
heard. Othens wene Mynt, ithe telephone operator, Molly's Tipsy
uncle, Dennis, and the famous Fred Nitnoy of Starved Rock, TLLino4is.

Othen Less famous male characters were SLiL€Ly Watson (Hugh
Studebaren), Mont Troops (Jim Jordon) and Horatio K. Boomexn, Vodra,
Nick Depopolous and Uncle Dennis lall BLLL Thompson).

On the distaff side was Mrs. Uppington |Isabel Randolpn) whoase
name clued one to hen pernsonality. Hen conslant complaining Lo
Molly of McGee's Lowerning the tone of the nedgiaborhood was greeted
with Molly's netort, "Don't give me that Vassar Vaseline, deardie.”
Then there was tne McGee's cook and maid, Beulah \played by a man,

Marfin Hunt). This character, as with Gildersleeve, was soon to
Apin off with Lis own program. Finally there was Sis (Mardan
Jondan). This was the only charactern

that McGee never, but never, g0t the
better of. S4s was the Little gird
next doon who constantly drove McGee
to diastraction with hexr, "Why, misten,
why?"

Othen female characters werne:
Mrns. Carnstairs (Bea Benaderet), Alice
Darting (Shinley Mitchell) and
Geraldine, 0fd Lady Wheedfedeck, Mrs.
Wearybottom, and Lady Vere-de-iere
latt played by Marian Jordan).

Begore feaving the casil, mention
must be made of the only real characten
on the program. Nationally known as
"Waxy", Harlow Wilcox's rolfe as safes-
man gor Johnson Wax was built into
the astony Line of each show. Thdis "
technique o4 Lntegrating the commercial XN _
into the plot noi only made The sponson’' | .l ol
message more on fess painless, but " Fibber McGee and Molly. Front: Jim and Marian
gave Wilcox an opportunity Zo develop Jordan. Back: Bill Thompson (Wallace Wimple)
his nole into a majon co mic one. Fox and Arthur Q. Bryan (Doc Gamble).
all intent, there was no mid-program
commenrcial brear.




So popufar was this program and s0 strong Lts appeal to the
imagination of the American public that many of 4its catch phrases
became part of our Language. Here Ls a sampling, with the characten
sounce:

"You're a hard man, McGee" |(Gildensfeeve)
"Why, mistern, why, misiern, why, mister, why?" (Sis, aka Teeny)
"love that man!" (Beulah)

"How do you do, I'm suxre.”" (Molly)

"Oh, 44 that you, Myrt?" (McGee)

"Dad- rat the dadratted..." (McGee)

" 'T aint funny, McGee" (MolZly)

"That's purdy good, Johnny, but that ain't the way 1
heered 4it" (0&d Timex)

"Somebody bawl for Beulah?" [(Beulah)

"Heavenly days!" (Molly)

What secret ingredients combined to make this program such a
success gorn over a quarter of a century? No question about the
verbal skills of The astars and one of The greatest supporting casis
ever assembled. What made the Jordans undique? Thedr voices wexre
believable - they were Mr. and Mrs. Midwest, middle class America.
The Jondans played ofg each other land theirn friends) with a skill
40 efgorntless, s0 seamless, that Lt was completely real. Even glubs
were smoothly worked Ainto the fabric of the dialog s0 they not only
were accepted but also heightened the plot, usually by Lincreasing
the humor. The scndipts were gull of marvellous, Linventive fLanguage
and sdituations. How Jim Jordan handled some of The Tongue ftwisting
nonsense is s14LL a miracle to hear. Get a Load of this mouthgul:

"Pretty PlLease McGee, programmed by the press and public,
the peerless prosecutorn of pilfering pickpockets, political parasites
and persons pergorming petty peccad«lloes, putting prison pajamas
on poken players preyin' on poor punks with peculiar pasteboards..."

Then there was the penrpetual adolescent arguing between McGee
and fjust about everyone, the charging of windmills and, of course,
the closet. So what made these ingredients blend into something o0
undique? The McGees and thein nedighbors are fjust as fresh and
appealing (perhaps even more s0) today as they were forty or f4§ty
years ago because the show had a built in nostalgia to 4it. Wistgul
Vista was an Amerndican Camelot, a timeless place of good meanding
and eventually good natured people , where everything always came
out night, and neally bad things did not happen, a place where
the heartland integrity of Amernica st{iLL exisis, a place that's
comgorntable and sage and that we can escape to.

Tom Harnis

Porty-third JARTETY _ Anniversary
#_’

fred oll‘en

" employed
by the
ford dealers



THE OLD TIME RADIO CLUB THANKS THE
FOLLOWING FOR THEIR GENEROUS DONATIONS
TO OUR CLUB LIBRARY:

SHADOW SOUNDS OF THE PAST
THOM SALOME

354 22nd Street

Brooklyn, New York 11215

"1§ you don't have Lt, we'll find it, buy Lt and selk
Lt to you cheaper!"

AUDTO CLASSICS
P.0. BOX 1135
St. Charles, Missound 63302

ECHOES OF THE PAST

RONALD C. BARNETT

P.0. BOX 9593

Alexandria, Virginia 22304 ,

VINTAGE BROADCASTS
42 Bowfing Green
Staten Island, New York 10043




"THANK YOU"»s FROM THE OLD TIME RADIO CLUB
ARE ALSO EXTENDED T0:

NOSTALGIA RECORDINGS

KEN MILLS

907 Maple Avenue

Ridgefdied, Nre Jensey 06757
Telephone: (201) 945- 3757

"Specdializing in odd time radio and big band
Asounds"

CASSETTES - NOW REELS ALSO 1930-1960

EDWARD J.CARR

216 Shanon Street

Boyentown, Pennsylvania 19512
Tedephone: (215) 367- 9114

"0Ld Time raddio shows on tape. Your
satisgaction guaranteed 100%"

CATALOGS $3.00

GREAT AMERICAN RADIO

P.0. BOX 525

MI. Monnis, Michigan 48456
lelepnone: (313) 686- 5973

"Write for gree catalog today"
oven 2000 cassettes available
new #efeases monthly
priced as Low as $2.50 each
over 10 year 4involvement 4in OIR



FHE OLD TIME RADIO CLUB ALSO EXTENDS ITS APPRECIATION TO:

ASTON’S ADVENTURES

1301 NOo. PARK AVE.
INGLEWOOD, CA. 90302
(213) 673-4458

THE BEST

IN OLD TIME RADIO
ON

RER& TO REEL anp C-60 CASSETTE
HERE EVERYONE GETS
RADIO PROGRAMS

PLease patronize oun advertisens and donorns. They make MEMORIES
and ourn Libraries possibie!

The Peatman Annuul Survey of Song Hits with the largesi

Radio Audiences

[¢ y 1, 1948, to y 1, 1949)

The 35 song hits with the largest radio audiences are listed below in order of the tota.l ACI1 points re-
eeived in the ACI survcws during 1943. (Songs in stage or film. productions arc indicated. Songs cur-
rently active arc marked with an osicrisk. Songs whose activity began on the ACI surveys during the
fall of 1947 are noted by the 1947 daie.)

Number Of i
Total Weeks In . 1
" ACI  ACI v !
Ramk Points Survey Seng Title Production Publisher
28.711 31 Now Is the Hour .. ..

23472 23 But Beautiful . . ..
22.543 3 *A Tree In ‘the Meado e e Shapiro-B

1
2
3
4
$ 20.230 34 1t's Magic
[
7
8
8

20368 14  *Bultons and Bows . Famous ‘
- (Romance on Hngh Seas). . “Witmark ;
20.158 24 I'm Looking Over Four Leaf Clover. < veves.. Remick
18.736 27 Haunted Heart .................... (lnslde u. S A ) e Williamson
16.491 18 MAaNana ... ...t eaieaaaa ....Barbour
.. 16,070 20 Beg Your Pardon .... ......... .... Robbins
10, 15.682 23 *You Call Everybody Darling ..................o caiis ... Mayfair

1r 15,006 15 Ballerina (1947V ... ... .i.ie i .. Jefferson
12 14.793 15 *On a Slow Boat To China .

18 14,362 26 You Were Mcant For M
14 14.326 15 Golden Earrings (1847)

You Were Meant For Me|
Golden Earrings) ......
15 14.084 2¢ Love Somebody .. . ...ieiieiiieiiiiniiiiiiiaenaan

p [ 14,059 24 *Mavbe You'll Be There ..........

17 13.886 19 *You Were Oniy Fooling . et aee e eat e ara et

18 13,826 21 Baby Face ... ... . e iiersen et iia e Remick
"19 13.579 17 Serenade Of the Bells 11947) ....................

-20 13.491 21 *Hair Of Gold, Eyes Of Blue. ......... ...t iainn,

21 13.463 14 Nature BOY .. it iittt it ie e

22 13.267 21 Dickev-Bird Song ....... .. {Three Daring Daughters)......

3 13.018 2¢ Best .Things In Life Are Fi (Good News)

2% 12.828 21  *Cuarto Le Gusta ... . .

- 12.473 26 Tell Me a Story
268 12,219 12 T'll Dance At Your Wedding (1947)

.27 12,217 20 What'll 1 Do (194D ... ........... fThe Big City) . .

28 12.183 23 *Ev'ry Day I Love You . ... (Two Guys From Texas)’

.29 12.195 12 *My Darling, My Darling .. .(Where's Charley) ............ E. H. Morris
30 12.046 18 Laroo. Lareo, Lilli Bolero .. i
3 11.482 22 You Can't Be True Dear ...

“ 33 .. 11476 24  Little White Lies . ...

3 11,433 19 Toolie Oolie Doolie .. ..

.M 11365 20 Sabre Dance ... ...

] 11,288 28 I May Be Wrong (1947) .




BRC Productions

P.0. Box 2645 e« Livonia, Michigan 48151

Classic Radio & TV Products Audio. Video. Books. Magazines & More

OLD TIME RADIO'S BEST KNOWN & RESPECTED SOURCE FOR PROGRAMS, REL ATED BOOKS, MAGAZINES,
YINTAGE TV, RADIO-RELATED RARE & UNUSUAL FILMS ON YIDEOCASSETTE

STOCKED BY BRC: MOST NOVELS BY CARLTON E. MORSE!
STUFF THE LADY'S HATBOX-The first | LOVE A MYSTERY novel from the master

craftsman of radio adventure and drama...Join Jack, Doc and secretary Jerry, for an all-new escapade
of the A-1 Detective Agency! If you loved the radio show, you're in for a treat. 240 pages.. postpaid
price: $11.95 ' ‘

KILLER AT THE WHEEL-The first suspense-filled Morse masterpiece concerning a prophecy
about traffic accident victims in L.A. HARDCOVER EDITION.. postpaid price: $18.95

STOCKED BY BRC: All issues of OLD TIME RADIO DIGEST!

OLD TIME RADIO DIGEST $25- A look at the radio favorite,”| Love a Mystery,” and a review of Carleton
E. Morse's first novel, "Killer at the Wheel.” Also, cataloging OTR, Crooks, Thieves and Liars, an OTR
Ghost story, and more! . postpaid, just $2.50!

OLD TIME RADIO DIGEST 826~ The Cincinnati OTR convention, great feature

on Gale Gordon, and more.. postpaid, just $2.50!

IN STOCK: A TENIN SIC RADIO PROGRANMS-
Burnham...The “bible” of serious old time radio collectors...every aspect of the hobby is covered from
organizing your collection and trading to technical concerns. A panel of collectors rate many different
shows, the history of OTR collecting is included along with, directories of collectors, clubs, and much
much more! The Friends of Ol Time Radio presented the author with the ATlen Rockford Award in 1984
for an earlier edition of this publication.. Order your copy today .. postpaid, just $14.95.

MINIMUM ORDER $10.00, OTHERWISE A 00 SMALL ORDER HANDLING CHG.

gLD T | ST SSETT N REE

FINEST FIDELITY -~ All reel & cassette masters processed & equalized
in actual playing time..ye are the only dealer in the hobby utilizing the
Phase Linear Autocorrelator to improve the sound of old time radio! Stock
cassettes run on professional Sony CCP-200 series stereo duplicators for
unsurpassed fidelity!

WIDE SELECTION -- If you don’t see it in our catalogs, ask!
REASONABLE PRICES -- Stock cassettes low as $2.29 ea., 1800°
reels low as $8.39._prices even lower on package deals!

ERE T | T -- We mail
catalogs/supplements 4 - 6 yearly.
CUsTO -- We talk Macintosh®, and have an extensive

volume of shows loaded into our database. ¥e are using FileMaker®4.

CATALOGS; -~ Steck cassette/publications (a0l currently inprint): $2.00
Video: (Shokus Vintage TV and General Videocassette catalog) Beth for $2.00
REEL TO REEL : Summer 1968 edition- $2.00/Summer 1987 edition- $1.00

Macintosh is a trademark Yicensed to Apple Computer, Inc., FileMaker is a registered trademark of
Nashoba Systems, inc.
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. 3348 Genesee Street
Cheektowaga, New York 14225

631-5881

Quality Printing ® Fast Service ® Reasonable Prices

SERVING THE COMMUNITY SINCE 1978

Business and Personal

e Business Cards ¢ Engraving

¢ Stationary ¢ Laminating

¢ Envelopes ¢ Bookbinding

e Carbonless Forms e Copies 10¢
 Newsletters 8%2 x 11

* Printing up to * |nvitations

11 x 17 e Magnetic & Custom

* Resumes Made Signs

¢ Rubberstamp

Pressmen's Quick Print does all the preparatory

photostating of duplicated materials in MEMORIES



GRANT BOOKS

HARDC&OVERS
PAPERBACKS

&
COLLECTIBLES
. auvutographs
fhﬂ,}’gﬁ & stills
ADVENTURE

SCI = Fi

.RARE & COLLECTIBLE

.Out of print books !

COMicCs

SPORT CARDS
MODEL KiTs

RARE ALBUMS

“serving Buffalo since 1959”

;|I| K

1-(716) 832 - 5352
1419 Hertel ave.
Buffalo N.Y. 14216



20% OFF

All New Comics Year Round
& ‘comlcc - All New Issues
« Marvel  « Independents.

e Comico » Undergrounds
* Eclipse ¢ Graphic Novels Comlc
*First o Trade PB Supplles
‘ * Plastic Bags :
Comics - Back Issues : : Comic Boxes
e Marvel * Gold Key = Mylar &mBom
e DC e Charlton e lulagaziﬁ“w
* Independents e Walt Disney Acid Boarda
e Golden Age ® Horror
e Silver Age * Westerns
e Dell e Classics ILL.
HOURS Thursday 12-8
Monday 12-6 Friday 12-8
Tuesday 12-6 Saturday 12-8
Wednesday 12-6 Sunday 12-6
i these howrs are un inconvenience. piesse L uersiand that duning this ime | am hunhing down your
personal wants and looking lor new 1ok end ideas (o help improve Fantasy Worid*
Thank you for your continued patronage, patience and understanding

WE ARE CURRENTLY BUYING THE FOLLOWING:
ALMOST ANYTHING NOSTALGIC

* COMIC BOOKS * ROBOTS

¢ PLASTIC MODEL KITS » SPACE TOYS

¢ CAPTAIN ACTION (IDEAL) * MATT MASON

* G|JOE 12" DOLLS (HASBRO)  » SUPERHERO TOYS

* MARX TOYS ¢ LUNCH BOXES
* PLAYSETS ¢ BEATLES
* BASEBALL CARDS * MONSTERS

* NON SPORT GUM CARDS * 1950's-1960’s TV t MOVIE

$ TOP PRICES PAID $

NO COLLECTION IS TOO LARGE OR SMALL
CHECK YOUR ATTIC AND CELLAR TODAY

. FANTASY WORLD

1523 Hertel Avenue, Buffalo, New York 14216

833-2883

BRING IN THIS AD AND RECEIVE AN ADDITIONAL 20%
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