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SECURITIES ACT REGISTRATIONS

The following companies have filed registration statements with
the Securities & Exchange Commission under the Securities Act:

Thorrez & Maes Manufacturing Company, Jackson, Mich. (2-
2479, Form A-1)

Marchant Calculating Machine Company, Oakland, Calif. (2-
2482, Form A-2)

Susquehanna Capital Corporation, Jersey City, N. J. (2-2423,
Form A-1)

Selected American Shares, Inc., Chicago, Ill. (2-2484, Form
A-2

A& I){ Petroleum Company, Oklahoma City, Okla. (2-2485,
Form A-1)

Charles P. Limbert Company, Holland, Mich. (2-2486, Form
A-2)

Lexington Brewing Company, Lexington, Ky. (2-2488, Form
A-1)

Gilbert Klinck Brewery Corporation, Buffalo, N. Y. (2-2439,
Form A-1)

Celanese Corporation of America, New York City. (2-2490,
Form A-2)

American Refrigerator Transit Co., St. Louis, Mo. (2-2493,

Form A-2)
FEDERAL TRADE COMMISSION ACTION

Complaints

The Federal Trade Commission has alleged unfair competition
in complaints against the following firms. The respondents will
be given an opportunity for hearing to show cause why cease and
desist orders should not be issued against them.

No. 29030. Misrepresentation of the tone quality and value of
an electrical musical instrument called “The Hammond Organ”
is alleged in a complaint issued against the Hammond Clock
Company, 2915 North Western Ave., Chicago. The respondent
company’s practices in the sale of its instrument are held to con-
stitute unfair methods of competition in violation of Section 5 of
the Federal Trade Commission Act.

Among representations allegedly made by the respondent com-
pany in its advertising matter are that use of “The Hammond
Organ” means “that real organ music of unbelievably beautiful
quality is now possible in any home at an expense no greater than
that of a good piano”; that the instrument “produces the entire
range of tone coloring necessary for the rendition, without sacri-
fice, of the great works of classical organ literature,” and that
many organists agree the instrument is comparable to pipe organs
costing $10,000.

No. 2931. Alleging suppression of competition in interstate
commerce in the hot air furnace industry, 2 complaint has been
issued against the New Yeork State Sheet Metal Roofing and
Air Conditioning Contractors’ Association, of Utica, N. Y.,
Fox Furnace Company, of Elyria, Ohio, and officers of both
organizations.

Unfair competition against hot air furnace manufacturers sell-
ing their products to mail order houses is the principal charge.
The complaint alleges that the New York association, whose
membership consists of plumbing contractors and dealers in sheet
metal, roofing supplies and hot air furnaces, entered into an agree-
ment and combination with the Fox Furnace Company, manu-
facturer of hot air furnaces, to blacklist or boycott hot air furnace
manufacturers selling to mail order houses.
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association and the Fox Company.

No. 2932. A complaint has been issued against J. W. Gibson,
trading as J. W. Gibson Company, 1828 Central Avenue,
Indianapolis, charging use of false advertising in which he mis-
represents the quality of his extracts and food flavors and the
amount of money salesmen may earn selling his merchandise.

Gibson is said to advertise that agents can obtain from him
free sales kits, earn from $24 to $50 a week, and receive a new
automobile as a bonus in addition to regular commissions, when,
the complaint alleges, such representations are untrue.

According to the complaint, the respondent requires a deposit
of $1 for each sales kit, which amount is not refunded until the
agent has purchased a stated quantity of merchandise; agents’
earnings do not approximate the amounts advertsied, and agents
do not receive an automobile free, but on the contrary must sell
merchandise amounting to $4,500 before they are entitled to a
car. Itis alleged that no salesman has ever received an automobile
from the respondent, free or otherwise.

No. 2933. P. A. Lefebvre & Company, Limited, of Alex-
andria, Ontario, Canada, and Zatique Laecomb, are named
respondents in a complaint charging them with unfair methods of
competition in connection with the sale of “Magic Gas.” The
company has its manufacturing establishment and an office for
business transacted within the United States at Malone, New York.

According to the complaint, “Magic Gas,” when mixed with
gasoline or kerosene and used in internal combustion engines of
motor vehicles, does not, as the respondents allegedly advertise
and represent, eliminate “knocks” or carbon trouble, increase
mileage and engine power, save gasoline or oil, make cars pick up
easier or quicker, or solve the gasoline problem.

These false and misleading claims, the complaint charges, tend
to deceive purchasers regarding the value and effect of “Magic
Gas,” and divert trade unfairly to the respondents from competi-
tors who truthfully advertise their products.

No. 2934. Misleading representations in connection with the
sale of “Dr. Haller’'s Famous Prescription 5000,” a woman’s rem-
edy, are alleged in a complaint issued against Lewyn Drug In-
corporated, 1928 Taft Ave., Hollywood, Calif.

In magazines of national circulation, the respondent corporation
is said to advertise that the preparation is safe and dependable,
has been dispensed through ethical channels for almost half a
century, and is the best product of its kind in the world.

These representations are untrue, according to the complaint,
which charges that use of the preparation may produce serious
results.

Nos. 2935-2936-2937. Three complaints charging violations of
the Robinson-Patman anti-price discrimination act, amending
Section 2 of the Clayton Act, have been issued. They are the first
complaints to be issued by the Federal Trade Commission under
the Robinson-Patman amendments to the Clayton Act, enacted
during the closing days of the last session of Congress.

One complaint, brought under Section 2 (a) of the Robinson-
Patman Act, names the Kraft-Phenix Cheese Corporation, of
Chicago, as respondent. In another, the Shefford Cheese Com-
pany, Inc., having its principal place of business at Syracuse,
N. VY, is the respondent. This complaint also charges violation
of Section 2 (a) of the Robinson-Patman Act. The third com-
plaint names Bird & Son, Inc., the Bird Floor Covering Sales
Corporation, a subsidiary of Bird & Son, Inc., both of East
Walpole, Mass., and Montgomery Ward & Company, Inc., of
Chicago, as respondents. In this complaint Bird & Son, Inc., and
the Bird Floor Covering Sales Corporation are charged with viola-
tion of Section 2 (a) of the Robinson-Patman Act, and Mont-
gomery Ward & Company, Inc., with violation of Section 2 (f)
of that Act.



No. 2939. A complaint has been issued charging Helena
Rubinstein, Ine., 8 East 57th St.,, New York, with misrepresent-
ing the properties, nature and effect of a wide variety of cosmetics,
facial creams and toilet articles which the corporation sells in
interstate commerce.

In newspapers and magazine advertisements, in circulars and on
labels, the respondent corporation allegedly makes representations
to the effect that its preparations possess properties or contain
ingredients that feed or nourish the skin or lips, restore youth to
the skin, prevent crows’ feet and wrinkles, and contain hormones
or “living sparks of life” which increase the therapeutic value of
the products, when, according to the complaint, such claims are
exaggerated and false.

Stipulations and Orders

The Commission has issued the following cease and desist orders
and stipulations:

No. 1%%6. Edward Ehrlicli, trading as Fairway Distribut-
ing Company, 333 6th Ave., New York, in the sale of midget
radio sets, agrees to cease using the word “Majestic” alone or with
the words “Radio Corp.” as a trade name or brand so as to imply
that his products are manufactured by Grigsby-Grunow Com-
pany, an Illinois corporation, when such is not a fact. Ehrlich
also will stop use of the word “Bell” independently or in con-
junction with the word “International,” as a designation for radio
sets he sells so as to give the impression that such products are
made by the American Telephone and Telegraph Company, its
subsidiaries or associates, or the Western Electric Company, Inc.,
when this is untrue. According to the stipulation, the name
“Majestic” is now vested in Frank McKey, trustee in bankruptcy
for the creditors of Grigsby-Grunow Company, and the name
“Bell” and the representation of a bell as used are the legal prop-
erty of the American Telephone and Telegraph Company, its sub-
sidiaries or associates, and the Western Electric Company, Inc.

No. 17%%. Benedict Oskin, 5144 Cornelia Ave., Chicago,
trading as United States Supply Co. and selling watches and
spectacles by mail order, agrees to discontinue using any words in
such sizes and arrangements, either alone or in connection with
any pictorial representation which may have the tendency to
mislead purchasers as to the true meaning of his advertisements.
According to the stipulation, the respondent’s advertisements were
so worded and arranged that they tended to deceive purchasers
into the belief that they would receive a pair of spectacles for 20
cents, and would receive a watch for 20 cents, or an Elgin or thin
model, when in fact the watches sold by the respondent were
“Sport” models, manufactured by a company other than Elgin
and made to retail at $1.19 each. The respondent also will stop
failing to disclose in his catalogue that the watches listed are
second-hand and reconditioned.

No. 19%8. W. M. Jacobson, 308 F. 51st St., Chicago, trad-
ing as Wonder Manufacturing Company and selling wood fiber
ornaments and gift shop novelties under the trade name “Wonder-
Tex,” agrees to discontinue using the word “Manufacturing” in
his trade name or in any manner so as to create the impression
that he is a manufacturer or owns or operates a factory where
his products are made or fabricated, when such is not a fact.
Jacobson also will cease representing that he is identified with
or is successor to the Syracuse Ornamental Company, Syracuse,
N. Y., which markets wood fiber ornaments, carvings, and similar
articles; that the merchandise he sells are the products of the
Syracuse company, or that he has purchased the machinery of that
company and equipped a plant in Chicago and resumed its busi-
ness.

No. 1779, Bertram A. Straus, 1919 Broadway, New York,
a jobber trading as Columbia Pencil Company, stipulates that
he will discontinue use in advertising matter of such phrases as
“Direct from the factory” and “From the factory to the ultimate
consumer” so as to imply that he owns or operates a plant where
the pencils sold by him are manufactured.

No. 1780. Claire Frocks, Inc., Woodford Building, Cin-
cinnati, engaged in the sale of women’s dresses, aprons, uniforms,
and hosiery, and men’s uniforms and shirts, agrees to stop em-
ploying the word “manufacturers” alone or with other words in
advertising matter relating to products it does not manufacture,
and to cease use of that word or such statements as “Brought to
you direct from our big factory,” so as to imply that it manu-
factures its products or owns or controls a factory where such
products are made, when such is not a fact. The corporation will
refrain from representing in advertising matter that dresses are
given free to its agents, when such purported gifts are in fact
bought and paid for by the services performed by the agents in
the sale of the respondent company’s merchandise.

1632

No. 1781. Union Pharmacal Company, Ine., 67 Irving
Place, New York, trading as Certified Aspirin Company, will
discontinue advertising that its aspirin product is free from un-
combined salicylic acid, is tasteless, is a remedy for colds or cold
infections, and that it complies with Government standards, when
such is not a fact. The respondent corporation will stop repre-
senting that its product relieves pain generally, unless such repre-
sentation is so limited as to apply to a few simple pains which
experience shows can usually be relieved by the use of aspirin.

No. 1982. Ramsey Accessories Manufacturing Corpora-
tion, 3693 Forest Park Boulevard, St. Louis, engaged in the
manufacture and sale of automobile piston rings having an inner
spring, will cease making exaggerated representations respecting
the increase of its volume of business at any time; and will stop
advertising that its products, sold under the trade name “Ramco,”
represent 16 years’ concentration on spring ring construction or
that they are the result of exclusive patents held on spring ring
design. The respondent corporation also will discontinue claims
that automobile repairmen can make a profit of $16 on each
“Ramco job,” or that automobile motors can be overhauled for
$18, unless such representations are limited, with respect to the
type of car to be overhauled, to the kind and amount of work
to be done or to the parts to be supplied, and in such a way as
to bring the cost to the car owner and the profit of the repairmen
within the range of probability.

No. 1%83. Schiller-Cable Piano Manufacturing Company,
Oregon, Ill., agrees to discontinue use of the word “grand” ta
describe any piano not having its strings placed horizontally, with
gravity action, and not possessing the tonal and other qualities
associated by the trade and general public with grand pianos.
The company also will cease advertising that its piano sold under
the trade name “Schiller Vertical Grand” is a “big grand,” “a real
grand,” or “actually a grand piano accoustically.”

No. 1984. Hyman Abish and Joseph Roger, trading as
New York Hat and Cap Company, 840 Broadway, New York,
will cease use of the word “Panama” alone or with the word
“Toyo” to describe a hat not made from the leaves of the jipajapa
plant in accordance with the process used in the manufacture of
Panama hats, and will stop using the word “Panama” in any way
as descriptive of hats so as to imply that such products are
Panama hats, when such is not a fact.

No. 1785. Herman E. Ballard, 743 Dwight Way, Berkeley,
Calif., trading as Elco Chemical Co., and manufacturing and
selling valve lubricants, agrees to cease representing in advertising
matter that any of his products “is an exact duplicate” of, or that
he duplicates, the lubricants sold under the brand name “Merco”,
when such is not a fact. According to the stipulation, there is
a corporation known as Merco Nordstrom Valve Company, Oak-
land, Calif., which manufactures and sells tapered rotary plug
valves and lubricants for use in such valves, under the trade name
“Merco.”

No. 1786. Charlotte Thomas, 1334 Douglas Ave. Los
Angeles, trading as Thomas Radium Cone Company, is en-
gaged in the sale of ‘“Radium Cones”, which are designed to
charge water with radio-activity. She will cease representing that
her products have any therapeutic or curative value for any bodily
ailment or disease; that the drinking of water activated by her
“Radium Cones” is a cure for or will ameliorate the symptoms
of any human ailment further than such benefits as may arise from
the drinking of an increased quantity of water, and that the Mayo
Clinic uses radium-activated water for treating patients. The re-
spondent agrees to cease and desist from publishing the purported
opinions of physicians or medical experts in reference to the thera-
peutic value of radio-active therapy not specifically applicable to
her product, unless the fact that such opinions were not made
specifically in connection with her product is also clearly indicated.

No. 1%8%. Wally Frank, Ltd., 10 E. 45th St., New York,
is engaged in selling tobacco, assembling pipes, and importing
finished and unfinished briar pipes and blocks of briar wood to be
made into pipes. The corporation agrees to cease and desist from
using in advertisements any pictorial representation of the British
royal coat of arms or the official seal of the King of England, alone
or with the words “Best British Brand” or “Wally Frank, Ltd.,
London,” which have the tendency to mislead purchasers into the
belief that the respondent is a British company with an office in
London, that it is registered under the British Companies Act or
that it manufactures the pipes it sells.

Other practices that will be discontinued are use of the words
“Sold Direct to You” so as to give the impression that the re-
spondent corporation’s pipes move directly from the manufacturer
to the user, when such is not the fact, and use of words and figures
which exaggerate the true value of its products.



No. 1788. Castilian Produets Corporation, 1027 North
Seward St., Hollywood, Calif., in selling soap, will stop employ-
ing the words “Imported Olive Oil” as a brand to designate its
products which are not composed wholly of imported olive oil;
and the word “Olive”, alone or in conjunction with the words
“Imported” and “Oil” so as to imply that the fatty content of the
soap is composed wholly of olive oil, when such is not a fact. The
corporation also will cease using the word “Importers” in any
manner that might lead purchasers to believe that it is an importer,
when this is not true.

No. 1789. Ansley L. Coleman, 809 Huger St., Columbia,
S. C., trading as New Aseptic Laboratories, agrees that in the
sale of absorbent and surgical cotton he will discontinue use of
the words “sterilized” or “aseptic” as a brand or label to describe
or designate products which are not free from bacteria both at the
time of the final packaging by the manufacturer and at the time
of the sale of the packages to the ultimate purchasers.

No. 1790. Phileco Radio and Television Corporation, Tioga
and C Sts., Philadelphia, stipulates that, in advertising its radio
sets for sale, it will discontinue broadcasting representations, the
effect of which is to imply to listeners-in that the announcer has
actually tuned in a designated foreign broadcasting station; that
the program heard is picked up from such foreign station and is
being rebroadcast through the local station or network over which
the announcer is speaking, or that the foreign station was originally
picked up and a recording made therefrom, when such are not the
facts.

According to the stipulation, the respondent corporation, in
soliciting the sale of Philco products, caused advertising programs
entitled “Around the World with Boake Carter” to be broadcast,
these programs consisting of a series of electrically transcribed
talks in the form of continuities prepared by Carter and describing
his visits to foreign countries. At certain points during the broad-
casting of such electrically transcribed discourses, Carter is said
to simulate a demonstration of tuning in a musical program from
a radio station in the foreign land being discussed, when, according
to the stipulation, the music heard by listeners-in does not come
from a foreign station but is produced in the studio of the station
from which the broadcast is being made.

The respondent corporation also agrees to cease and desist, when
referring to the possibilities of short wave radio reception, from
use of such statements as “With the new Philco I can tune what
I want now when I want it”, or any representations of similar
meaning, implying that foreign radio programs may be obtained
with a reasonable degree of clarity, regardless of static, atmospheric
conditions or signal strength., -~

No. 1791. Lewis Tannenbaum, frading as Sha-Po Manu-
facturing Company, 12 Bleecker St., New York, will dis-
continue selling baseball caps or other novelty headgear manu-
factured from second-hand, used or discarded felt or other materials,
unless he stamps upon such products words clearly indicating that
they are not manufactured from new and unused materials, but
from second-hand, used or discarded materials.

No. 1792. Gilbert Alexander Sheard, Post Office Box 666,
Dayton, 0., trading as Supreme Lubrieants Company and as
Lubricating Specialties, agrees to discontinue employing the
name “Pyroil” on measuring cups used in connection with the
sale of his product which is not manufactured by the Pvroil Com-
pany of La Crosse, Wis., and from using that name or making
any representation so as to imply that the lubricant he sells is
made by the Pyroil Company, when such is not a fact. Pyroil
Company, according to the stipulation, is the trade name under
which a graphited lubricant has become well known to and recog-
nized by the trade and public to be the product made and sold
first by William V. Kidder and, subsequent to his death, by his
widow, trading as Pyroil Company.

The respondent also stipulates that he will cease using the labels
or in any other manner the words “Fyroyl” or “Powroil”, or any
other words simulating “Pyroil”, either alone or with the word
“original”, to designate his product so as to imply that it is manu-
factured by Pyroil Company.

No. 1793. H. E. Ohls, Post Office Box 35, Marion, O.,
trading as Ohls Poultry Yards and Hatehery, stipulates that
in advertising matter he will refrain from representing that he has
sold more than 1,000,000, or any other number, of baby chicks in
a designated state or place during a specified period of time, when
such stated number of chicks so sold is inaccurate or much in excess
of the actual number.

No. 2370. Aecme Distilleries, Inec., 723 West Pratt St.,
Baltimore, has been ordered to cease and desist from representing,
through use of the word “Distilleries” in its corporate name and in
advertising or on labels, that it is a distiller of whiskies or other
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spirituous beverages. Findings are that the respondent company is
a rectifier, blender and bottler of liquors.

Under the order, representation that the respondent company
owns, operates or controls a plant where liquor is manufactured by
distillation, is prohibited, unless and until the company shall
actually own or control a distillery.

According to findings, the respondent company’s business was
placed in the hands of receivers and its assets sold by auction except
that no sale was made of the name “Acme Distilleries, Inc.,” or of
the right to use it, “unless and insofar as such right may be incident
to a sale made by said receivers to the Overbrook Co., another
Baltimore rectifier, of respondent’s unused labels bearing its cor-
porate name.”

No. 2534. W. A. Gibbs & Son, Inec., Chester, Pa., has been
ordered to discontinue unfair methods of competition in connection
with the sale of animal traps designated as “Two-Trigger,” used
principally for trapping muskrats.

The order to cease and desist directs the respondent corporation
to cease representing in its advertising matter that its traps are 100
per cent efficient in operation or effect a 100 per cent catch; that
they will entirely eliminate misses, escapes, “wring-offs” or losses,
and that every animal that springs the trap will “stay caught.”

No. 2732. An order has been issued to cease and desist re-
quiring Garten Table Pad Co., 131 Market St., Philadelphia,
to cease and desist from unfair representations in the sale of its
manufactured articles, namely, table pads used for protection of
table surfaces from hot dishes.

Representation is prohibited through use of labels or otherwise,
that this company’s table pads are backed with felt, a material pro-
duced from wool fibres, or wool and cotton materials, which have
been matted together, compressed and shrunk, when in fact they
have not been backed with such material.

No. 2865. The Atlantic Coast Qil Company of New York,
Ine., with headquarters at Dry Harbor Road and Cooper Ave-
nue, Glendale, Queens, New York City, blender and wholesaler
of motor oils and greases, has been ordered to discontinue repre-
senting, through use of the emblem of the Pennsylvania Grade
Crude Oil Association, that it is a member of this association, until
and unless such is the case.

Findings are that the Pennsylvania association is composed of
practically all the refiners of motor oil produced from the Pennsyl-
vania oil fields and a large number of jobbers and distributors of
Pennsylvania oil.

The order also directs the respondent company to stop represent-
ing, through use of the Pennsylvania association emblem, and of
the phrase ‘“Guaranteed 100 per cent Pure Pennsylvania Oil,
Specially Processed,” of the word “Pennsylvania,” of the phrase
“Permit No. —,” or the word “License,” together with the emblem,
that the oil or greases sold by the respondent company are pure,
unadulterated Pennsylvania oils or greases produced in the Pennsyl-
vania fields, unless and until this is true.

FEDERAL COMMUNICATIONS COMMISSION
ACTION

HEARING CALENDAR

No hearings have been scheduled before the Broadcast Division
or the Examiners of the Commission for the week beginning
October 12, because of the general allocation hearings which are
now being held.

The Broadcast Division did not have its meeting at the regular
time this week.

APPLICATIONS RECEIVED
First Zone

WGY—General Electric Co., Schenectady, N. Y.—Construction

790 permit to install new transmitter; make changes in antenna;
increase power from 50 to 500 kilowatts; move transmitter
from Mariaville Rd., near South Schenectady, N. Y., to
site to be determined, Schenectady, N. Y.

WBAL—The WBAL Broadcasting Company, Baltimore, Md.—

1060 Construction permit to install directional antenna for night
use; change hours of operation from shares with WTIC
to unlimited.

WIBX—WIBX, Inc., Utica, N. Y.—Construction permit to install

1200 new transmitter and vertical antenna; change power from
100 watts night, 300 watts day, to 100 watts night, 250
watts day; and move transmitter from 187 Genesee St.,
First National Bank Bldg., Utica, N. Y., to Schuyler St.,
Town of Marcy, N. Y.



NEW—Kings Broadcasting Corp., Borough of Brooklyn, New

1400 VYork—Construction permit for a new broadcast station
to be operated on 1400 ke., 500 watts, shares with WLTH
and WARD. Requests facilities of WBBC and WVFW.,

WWRL—Long Island Broadcasting Corp., Woodside, Long Island,

1500 N. Y.—Modification of license to change specified hours.
Request hours of WMBQ.

NEW—Westinghouse Electric & Manufacturing Co., Portable-
Mobile—Construction permit for low frequency relay
broadcast station on 1606, 2022, 2102, 2758 ke., 15 watts
power.

NEW—Westinghouse Electric & Manufacturing Co., Portable-
Mobile.—License to cover above.

Second Zone

WEKBN—WKBN Broadcasting Corp., Youhgstown, Ohio.—Con-

5%0 struction permit to erect a vertical antenna and move
transmitter from YMCA Bldg., 17 North Champion St.,
Youngstown, Ohio, to 3120 Sunset Blvd., Youngstown, Ohio.

NEW—West Virginia Newspaper Publishing Company, Clarks-

630 burg, W. Va—Construction permit for new broadcast sta-
tion to be operated on 630 ke., 5 KW power, unlimited
time. Amended: Change power requested from 5 KW to 1
KW night and 5 KW day power, giving studio site as 209-
215 S. Third Street, Clarksburg, W. Va., and change trans-
mitter site from Clarksburg, W. Va., to 16 Chancery Street,
Buckhannon, W. Va.

WPHR—WLBG, Inc., Petersburg, Va.—Modification of license

880 to change hours of operation from daytime to unlimited,
using 500 watts power day and night.

WHBC—Edward P. Graham, Canton, Ohio.—Modification of

1200 construction permit (B2-P-241) to install new equipment,
increase power, requesting extension of completion date
from 4-27-36 to 7-27-36. Amended: Extend completion
date from 4-27-36 to 1-27-37.

WEST—Associated Broadcasters, Inc., Easton, Pa.—Authority to

1200 make changes in automatic frequency control apparatus.

WJIM—Harold F. Gross, M. B. Keeler and L. A. Versluis, d/b

1210 as Capitol City Broadcasting Company, Lansing, Mich.—
Voluntary assignment of license from Harold F. Gross,
M. B. Keeler, and L. A. Versluis, d/b as Capitol City
Broadcasting Company, to Harold F. Gross.

WSAN—WSAN, Inc., Allentown, Pa.—Construction permit to

1440 install new transmitter and vertical antenna.

WCBA—B. Bryan Musselman, Allentown, Pa.—Construction per-

1440 mit to install new transmitter and vertical antenna.

Third Zone

KTSA—KTSA Broadcasting Co., San Antonio, Tex.—Authority

550 to determine operating power by direct measurement of
antenna.

KTSA—KTSA Broadcasting Co., San Antonio, Tex.—License to

550 cover C. P. (B3-P-1294) for new transmitter.

WAML—The New Laurel Radio Station, Inc., Laurel, Miss.—

1310 Modification of license to change hours of operation from
specified hours to unlimited time.

WCOA—Pensacola Broadcasting Co., Pensacola, Fla.—Construc-

1340 tion permit to make changes in transmitter and antenna
and move transmitter from San Carlos Hotel, Pensacola,
Fla., to site to be determined, Pensacola, Fla.; increase
power from 500 watts to 1 KW.

KRBC—Reporter Broadcasting Co., Abilene, Tex.—License to

1420 cover construction permit (B3-P-439) as modified for new
station on 1420 kec., 100 watts power, unlimited time.

KGFI—Eagle Broadcasting Co., Inc., Corpus Christi, Tex.—Modi-

1500 fication of construction permit B3-P-1056 to move trans-
mitter and changes in equipment; change in frequency from
1500 ke. to 1330 ke.; increase in power from 100 watts
night, 250 watts day, to 500 watts day and night; make
changes in equipment; extend commencement and com-
pletion dates.

Fourth Zone

WDAF—The Kansas City Star Co., Kansas City, Mo.—Construc-

610 tion permit to install new transmitter and vertical antenna;
move transmitter from 1729 Grand Ave., Kansas City,
Mo., to Mission Road and Somerset Drive, Johnson County,
Kansas.

NEW—Northwest Publications, Inc., Duluth, Minn.—Construc-

920" tion permit to erect a new broadcast station to be operated
on 920 ke., 250 watts, daytime operation.
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WEAU—Central Broadcasting Co., Eau Claire, Wis.—Modifica-

1050 tion of construction permit (B4-P-736) for new station,
further requesting changes in equipment, increase in power
from 250 watts to 1 KW.

WFBM—Indianapolis Power & Light Co., Indianapolis, Ind—

1230 Modification of license to change power from 1 KW night,
5 KW day, to 5 KW day and night, using directional
antenna at night.

KGLO—Mason City Globe Gazette Co., Mason City, Iowa.—

1210 Modification of construction permit B4-P-789 for new
station, requesting changes in transmitter and antenna and
move transmitter and studio from State and Delaware Sts.,
Mason City, Iowa, to West 4th St., Mason City, Iowa;
extend commencement and completion dates from 9-24-36
and 3-24-37, respectively, to 30 days after grant and 90
days thereafter.

WBOW—Banks of Wabash, Inc., Terre Haute, Ind.—Construc-

1310 tion permit to install new transmitter, directional antenna,
night use; change frequency from 1310 ke. to 930 ke.,
power from 100 watts night, 250 watts day, to 500 watts
night, 1 KW day; and move transmitter from 25th and
Dimmick Sts., Terre Haute, Ind., to Terre Haute, Ind.

WTAQ—WHBY, Inc., Green Bay, Wis.—Construction permit to

1330 install new transmitter, increase power from 1 KW day
and night to 1 KW night and 5 KW day.

NEW—Harold A. Lason and Ernest G. Hendrickson, d/b as

1349 Lason-Hendrickson Broadcasting Company, Huron, S. Dak.
—Construction permit to erect a new broadcast station to
be operated on 1340 ke., 250 watts, unlimited time. Re-
quest facilities of KGDY.

WDWS—Champaign News Gazette, Inc.,, Champaign, Ill.—Modi-

1370 fication of construction permit (B4-P-475) for new station
for changes in equipment; change in studio site from U. S.
Route No. 25, .6 mile south of city limits, Champaign, IIL;
for approval of antenna and transmitter site as specified on
construction permit. Amended to correct transmitter site
to 600 feet south of Kirby Ave., Champaign, Ill.

NEW—The Waterloo Times-Tribune Publishing Company, Water-

1370 loo, I6wa—Construction permit for a new broadcasting
station to be operated on 1370 ke., 100 watts, daytime
operation. Amended: From a special broadcast to a reg-
ular broadcast station.

KOBH—Black Hills Broadcast Co. (Robert Lee Dean), Rapid

1370 City, S. Dak.—Modification of construction permit (B4-
P-231) for new station to change type of RCA transmitter
equipment from ET 4230 to ET 4240.

KABR—Aberdeen Broadcast Co., Aberdeen, S. Dak.—Construc-

1420 tion permit to install new transmitter, change frequency
from 1420 ke. to 1390 ke., increase power from 100 watts
to 1 KW,

Fifth Zone

KJR—Fisher’s Blend Station, Inc., Seattle, Wash.—Construction

9%0 permit to make changes and move present licensed auxiliary
transmitter of KOMO to 26th Ave., S. W., and Fla. St.,
West Waterway, Seattle, Wash., to be used as an auxiliary
transmitter for station KOMO and KJR, using the same
antenna. 3

KWJJ—KW]J]J Broadcast Co., Inc., Portland, Ore.—~Modification

1066 of construction permit (B5-P-837) for equipment changes
(antenna), move transmitter and studio, requesting exten-
sion of completion date to 12-8-36.

KFIO—Spokane Broadcasting Corporation, Spokane, Wash.—

1120 Construction permit to install new transmitter; change
frequency from 1120 ke. to 1116 ke., power frem 100 to
500 watts, time from day to unlimited; antenna to be
determined; move transmitter from 526 Riverside Ave. to
site to be determined, Spokane, Wash.

KDON—Monterey Peninsula Broadcasting Company, Del Monte,

1210 Calif.—Construction permit to change {requency from
1210 ke. to 1280 ke., install a new transmitter, and in-
crease power from 100 watts to 250 watts night and 1
KW day. Amended to change requested equipment.

KFJR—Ashley C. Dixon, KFJR, Inc., Portland, Ore—Voluntary

1300 assignment of license from Ashley C. Dixon, KFJR, Inc.,
to KALE, Inc.

KGHF—Curtis P. Ritchie, Pueblo, Colo.—Authority to install

1320 automatic frequency control.

KUMA—Albert H. Schermann, Yuma, Ariz.—Construction per-

1420 mit to make equipment changes.
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Clear Channel Group Completes Testimony
at Allocation Hearing

Joseph O. Maland of Station WHO, Des Moines, lowa, at
today’s allocation hearing before the Federal Cormmunications
Commission took up the social and economic questions on behalf
of the Clear Channel Group. With his testimony that group
completed its part in the hearing.

Others who addressed the Commission today included Louis G.
Caldwell, counsel for the Clear Channel Group; Judge John C.
Kendall, Portland, Oregon, on behalf of certain licensees on shared
clear channels; Harold A. LaFount, formerly a member of the
Radio Commission; John Shepard, 3rd, chairman of the Executive
Committee of the National Association of Regional Broadcast Sta-
tions; and Dr. G. W. Pickard who discussed technical questions for
the Regional Group.

During the course of today’s hearing Judge Sykes acting as
chairman announced that owing to the fact that the Broadcast
Division of the Commission wished to hold its executive meeting
on Friday, that hearings on the allocation question would be ad-
journed at noon on Friday until 10:00 o’clock Monday morning.

LOUIS G. CALDWELL

Mr. Caldwell returned to the stand today on behalf of the Clear
Channel Group to put some figures into the record relative to the
expenses of clear channel stations.

A broadcaster now operating a 50 kilowatt station would have
to expend about $310,000 to change that station to 500 kilowatts,
Mr. Caldwell told the Commission. He compared monthly operat-
ing expenses of a 50 kilowatt and 500 kilowatt station by stating
that the energy for a 50 kilowatt station would cost about $1,600
a month, increasing to $6,500 for a 500 kilowatt station.

Mr. Caldwell said further that tubes for the lower power sta-
tion would cost about $900 per month and for the higher power
station about $4,000. Personnel for the low power would be $800
per month, increasing to $1,000 for the higher power. He said
that monthly miscellaneous expenses for the low power station
would be about $200 with about $440 for the higher power.

Total expense per month for the 50 kilowatt station he estimated
would be $3,500 and $12,000 for the 500 kilowatt station. There
would be a depreciation charge of $2,000 per month for the 50
kw. station and $4,630 for the 500 kw. station. The totals for
the month therefore, he said, would be 55,500 for the 50 kw.
station and $16,630 for the 500 kw. station. He gave no estimates
for any increased appropriation for programs.

JOSEPH O. MALAND

Mr. Maland in a detailed discussion for the Clear Channel Group
said that his group is opposed to the abolishment or reduction in
the number of clear channel stations. That group he said, how-
ever, supports a minimum of 50 kilowatts for clear channels and
urges that the present maximum limitation of 50 kilowatts be re-
moved.

“The real danger in the economics of broadcasting,” said Mr.
Maland, “is that the interest of the advertiser in reaching large
masses of listeners, and the profit that is to be made in accommo-
dating him, will result in laying down too many tracts of good
reception to thickly inhabitated centers and too few or none at
all, to sparsely settled areas, which are not such attractive
markets.”
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Owing to the fact that the Broadcast Division
will hold its regular executive meeting Friday After-
noon the Allocation Hearings will be adjourned at
noon on Friday until next Monday. Therefore there
will be no daily Bulletin until that dated October 12.

(NOTE—In Mr. Maland’s complete statement which follows
reference is made to certain figures and exhibits which are not re-
produced in this Bulletin. However, his references explain what
these figures mean.)

Mr. Maland said:

Member of Group

My name is Joseph O. Maland. My residence is Des Moines,
Iowa. I am vice-president of the Central Broadcasting Co., and
manage WHO, a broadcast station operated by that company under
a license issued by the Federal Communications Commission. My
company is 2 member of the Clear channel Group, and I am mak-
ing this statement in behalf of the Group.

Two words, somewhat inconspicuously placed in the notice of
this hearing, are packed with more tantalizing and elusive oppor-
tunities for debate than will be found in the several pages of
technical topics. These two words are “social” and “economic.”

Logically, I suppose, economic questions should be discussed by
an economist. I am not sure what kind of an expert social ques-
tions require. So far as I know, I am not an expert in either field
(although I reserve the right to withdraw this confession), but,
like our chairman, Mr. Craig, I am just one of the executives
charged with the operation of a clear channel station. Frankly, I do
not know where we could have found an expert really competent
to throw any light on such economic and social issues as may be
raised in this hearing. These issues are so closely intertwined
with technical, legal and other problems thought to be peculiar to
the industry, that it is not easy to unscramble them. The members
of our Group have concluded, therefore, that it would be of more
assistance to you if the issues were discussed from a practical
standpoint by one of us who has had continuous and intensive ex-
perience in the business side of broadcasting and yet is not un-
familiar with the technical background. The choice has fallen
on me.

I do not mean, of course, that the peculiarities of broadcasting
call for the application of any radically new rules, economic, or
social. As a matter of fact, almost the opposite is true, if it is to
continue on a sound basis. On the economic side, broadcasting is
a medium of advertising, and belongs to rather a large family of
advertising media, including the newspaper and the magazine. On
the social side, broadcasting is an agency of mass communication
and belongs to a family which embraces, in addition to the news-
paper and the magazine, the moving picture theatre, the public
platform, and other relatives, some closely akin and some very
distantly. These facts are often obscured by the impressive tech-
nical and legal clothing which radio engineers and lawyers have
thrown over our industry, and by some of the surprising deduc-
tions that others have drawn by looking at the clothes only. Strip
the industry of its technical language, however, and you find



pretty much the same sort of creature as the members of its family
on both sides who have been familiar figures for years and even
centuries.

Economic and Social

Since I am apparently the first witness to deal specifically with
economic and social issues at this hearing, I have the privilege (and
the responsibility) of selecting my own definitions. I have chosen
the very commonplace method of reference to the dictionary for
my starting point. Among the wide choice of meanings provided
by Webster, I have chosen a definition of “economic” which, with
a little paraphrasing, reads:

“of or pertaining to the management of a business with refer-
ence to its source of income, its expenditures and its main-
tenance or productiveness.”

The word “social” was not quite so easy; any definition I could
find was somewhat of a circle. So I have taken Webster’s defini-
tion of ‘“social” as

“of or pertaining to society or a social organism.”

although I am not completely satisfied with it.

The dividing line between the two words is not difficult to find
so far as broadcasting is concerned. Expressed in their simplest
terms, for the purpose of this hearing, “economic” seems to me
to have to do with the industry’s means of support, principally
advertising ; “social”, I think, has to do with the industry’s means
of serving the public, its dissemination of program service. As
would naturally be expected, there is no hard and fast line between
the two for they frequently cross paths and react on each other.
The difference is largely a matter of emphasis but nevertheless it is
important.

So far as clear channels are concerned, there are two proposals
before you of sufficiently important character to call for discussion
of their economic and social effects. One proposal, to which our
Group is opposed, is that clear channels be abolished or reduced
in number. The other, which our Group supports, is that the
power minimum on clear channels be raised to fifty kilowatts and
that the present maximum limitation of 50 kilowatts be removed.
As you know, there are other proposals in which we are interested
but they are of minor importance compared to these two.

Economic Effects of Proposals Relating to Clear Channels

Before taking up the economic effects of either proposal, I must
review with you a few elementary facts about the business side
of broadcasting.

Broadcasting is supported by the sale of time, most of it to
American business concerns desiring to bring their products or
services to the favorable attention of the public. There are, of
course, sales of time for other purposes, one such purpose being
considerably in evidence during these pre-election months, It will
serve to simplify the discussion, however, if I assume that the
sale of time is all for advertising purposes.

American System of Ownership

This economic basis was made inevitable when the decision was
made, back in what Mr. Craig has called the prehistoric days, to
have broadcasting carried on under the American system of private
ownership and operation as contrasted with the system of govern-
ment ownership and operation, accompanied by the licensing of
receiving sets, so prevalent in other parts of the world. In his
opening address at the Fourth National Radio Conference in 1925,
the then Secretary of Commerce said:

“The decision that we should not imitate some of our
foreign colleagues with governmentally controlled broadcast-
ing supported by a tax upon the listener has secured for us a
far greater variety of programs and excellence in service free
of cost to the listener. This decision has avoided the pitfalls
of political, religious, and social conflicts in the use of speech
over the radio which no Government could solve—it has pre-
served free speech to this medium.”

It is not necessary in this gathering, I take it, to justify the de-
cision. I am sure that the American public, as a whole, does not
regret it, particularly when it now sees that in some of the coun-
tries where other systems prevail the broadcasting systems have
become tools in the hands of dictators, that in none of them does
freedom of speech obtain in the sense that we know it, and that
none of them offers a program service even remotely approaching
ours. If a decision had been made the other way, we should not
be having a hearing such as this although we might be gathered
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together to protest against the size of license fees the Government
was charging for the use of our own receiving sets or to complain
about the quality of programs the Government was broadcasting.

There was another important decision made back in those early
days, which has had both economic and social effects. It was,
that a monopoly of broadcasting would not be tolerated. The
Third National Radio Conference went on record as being “un-
alterably opposed to any monopoly in broadcasting” and the
Secretary of Commerce said:

“It would be unfortunate, indeed, if such an important
function as the distribution of information should ever fall
into the hands of the Government. It would be still more
unfortunate if its control should come under the arbitrary
power of any person or group of persons. It is inconceivable
that such a situation could be allowed to exist * * %7

:I‘his decision, which was reflected in the laws passed by Congress
in 1927 and in 1934, is again one that I am sure no one regrets.

System Has Grown

Our system has grown, has prospered, and has served the public,
on the economic basis of advertising. No system, however, is per-
fect, and we must reckon with the dangers in ours. The principal
danger in our system is not that which you most often hear
charged against it, namely, excessive or undesirable advertising.
Such missteps as may have been made in this direction were, I am
convinced, merely the growing pains of a young industry, accentu-
ated by the depression. The real danger in the economics of
broadcasting is that the interest of the advertiser in reaching large
masses of listeners, and the profit that is to be made in accommo-
dating him, will result in laying down too many tracks of good
reception to thickly inhabited centres and too few, or none at all,
to sparsely settled areas, which are not such attractive markets.
Analyze these issues that now face you to see if underneath the
elaborate technical charts and graphs and the impressive statistics
and tabulations you do not find a fundamental issue between those
who want more stations in cities that already have stations and
those who are striving to preserve what there is of rural reception
and to improve it.

An Autocrat

An autocrat can place his country’s broadcast stations where he
chooses and see to it that all parts of his domain are as well served
as the state of the art permits. Our stations must be so located
and given such assignments of frequency, power and hours of opera-
tion that they can survive economically. Fortunately, there is
nothing in our system which prevents our doing as good a job in
laying down tracks of good reception as the autocrat. There
is simply the temptation and pressure to do otherwise, which must
be recognized for what it is and guarded against. That, I take
it, is one of the essential purposes of inserting the phrase “public
interest, convenience or necessity” in the radio law, to be sure
that the listener’s rights do not suffer because of some private
interest.

Let us turn now to a study of the broadcasting industry’s source
of revenue, and the prospects for its future increase. This will
help us determine whether, as an industry, it can afford to make
expenditures such as are contemplated in proposals for higher
power and the consequent increase both in investment and in cost
of operation. Let us take the source of revenue for all business,
the national income, as our starting point.

Figure No. 1 shows the income produced in this country since
1929 (the first year for which this information is available), in
terms of billions of dollars. The information is taken from a report
of the Division of Economic Research of the Department of Com-
merce. No graph is necessary to inform you that in years prior
to 1929, or perhaps a year or two before then, the trend has been
steadily upward from the beginning, not in a straight line, of
course, but varied by peaks and depressions. As shown by the
graph, our national income in 1929 was $81,034,000,000. By 1932
it had declined to $39,545,000,000, but since then there has been
a steady increase to $52,959,000,000 in 1935 and it is freely pre-
dicted that for 1936 it will exceed $60,000,000,000. Even were it
to remain at its present point, the financial condition of the
broadcasting industry as a whole would be healthy. But the
trend upwards is not going to stop with 1936.

National Income

Out of this national income is paid the bill for advertising. In
terms of dollars, as you would naturally expect, it follows the



same general trend as national produced income. Figure No. 2 is
a graph prepared by the Bureau of Foreign and Domestic Com-
merce in the Department of Commerce as a general index of ad-
vertising activity from 1922 to 1935. Note that its peak year was
1929 and that its low point was 1933, a year after the bottom had
been reached in national produced income. Since then, general
advertising activity has followed an upward trend, keeping pace
with the income out of which it is paid. One significant point is
that in 1935 the general index of advertising activity stood 42
points below the 1929 peak and 20 points below the 1928-1932
average. In other words, advertising volume will have to increase
25 per cent before it reaches anything like what might be called
normal and approximately 55 per cent before it reaches the 1929
level.

Out of that portion of the national income which pays the bill
for advertising, the broadcasting industry is supported. The indus-
try is too youne to be armed with any great amount of statistics.
It was not really until 1928 that it entered the commercial adver-
tising field, which it has had to share with other media of adver-
tising, including newspapers, magazines and outdoor advertising,
competing at every turn for the advertiser’s dollar. It enjoyed less
than two years of commercial advertising activity before the de-
pression set in. Nevertheless, swimming against the current, its
revenue continued to rise until 1932 when it suffered its only
decline, reaching its low at the end of the year. Since 1933 its
rise has been sharp, both in terms of dollars and when compared
to the advance of other media.

Advertising

Figure No. 3 is a graph prepared by the Bureau of Foreign
and Domestic Commerce, made public last March, showing the
annual index of advertising volume of the five classes of major
media from 1921 to date. The first comprehensive compilation of
statistics on broadcast advertising was made by the National
Association of Broadcasters for the year 1934, Prior to that year
we have only estimates. The estimated total gross receipts for
1933 amounted to approximately $57,000,000. In 1934 they rose
to $72,887,169, an increase of 27 per cent over 1933, The receipts
for 1934 thus equalled, if they did not actually exceed, the previous
peak year of 1931 when, according to the calculations of the
Federal Radio Commission, corrected for duplications, the total
gross revenue ranged between $70,000,000 and $73,000,000. At
this point let me utter a word of caution. The figures I am giving
you are gross revenue, not profits. The survey made by the
Federal Radio Commission in 1931 shows that the industry as a
whole was operating at a net loss, and this was the peak year
up to that time. Broadcasting had had a decade of being heavily
in the red before it even approached breaking even, and it was
thirteen years old before it crossed the line into the black. Broad-
casters were losing anywhere from a few dollars to half a
million dollars a year in that earlier period.

New Level

In 1935 a new high level was reached, with a total of $87,523,848,
a gain of 20 per cent over 1934, That the figures for 1936 will
exceed those of 1935 is evidenced by the fact that the total for the
first six months was $50,802,179, an increase of approximately 13
per cent over the corresponding period in 1935. I realize how
dangerous it is to predict or to raise false hopes for the future on
the basis of past performance. The fact is, however, that, reduc-
ing the trend to terms of dollars, we may expect a substantial in-
crease in broadcast advertising by the time advertising activity
reaches a normal level and a very large increase if and when the
1929 level comes.

This, however, is on the assumption that broadcast advertising
will remain at a standstill in its relative position among advertising
media. Figure No. 4 is a graph showing a comparison between the
index for broadcast advertising and the general index of advertising
activity. If the relative trend is maintained, the industry may look
forward to even greater increases than are indicated by the percent-
ages and the sums I have mentioned.

Outlook for Increased Revenue

The truth is that not only is the outlook for increased revenue
from broadcast advertising better than at any earlier period in the
history of the industry but broadcasting is today outstripping all
other media in its bid for a share of the advertiser’s dollar. This
is attested every day by actual events.

Figure No. 5 is a chart showing the percentage increases each year
during the past three years in advertising volume of the four media,
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broadcasting, national magazines, national farm papers and news-

papers. It shows the following:
1933 1934 1935
Broadcasting —189, +279, + 209,
National magazines —169, +219, +5.99,
National farm papers —179, +299, +7.09,
Newspapers —119, +109, +5.89,

Vet, in the face of all that I have said, the broadcasting industry
received but 10.8 per cent of the amount of money spent in 1934
for advertising in the major media, and but 11.9 per cent in 1935.
The future is one for optimism, indeed, if broadcasting continues
to enjoy the favor of its large listening public and thus to be an
increasingly attractive method of reaching that public.

Certainly, as we review these figures we cannot help being im-
pressed with the fact that here is an industry that can well afford,
and might justly think it a duty, to turn some of its profit to
the high aim of improving the tracks of reception into American
homes, so that, so far as possible, the signal that is now marred
by its weakness, or by static, or by other electrical disturbances,
may be lifted to the level of satisfactory program service and so
that a greater measure of service can be extended over those vast
rural and remote areas where it is most needed and appreciated
and where, in some respects, it renders its greatest service and is
more of a necessity than a luxury. This means the placing of all
equipment in efficient condition, in keeping with the advancing
standards which the Commission’s technical staff has so com-
petently and so reasonably devised for the sake of the listening
public. More than that, it means higher power for those that are
lagging behind, such as those who are using only five kilowatts on
a clear channel, and higher power for those who are financially
prepared and willing to pioneer ahead on other clear channels. It
means higher power for the regionals and the locals, an advance
all along the line throughout the broadcast spectrum with due
allowance for those cases where economic support may not yet
have reached a point that will justify the expenditure. The figures
show, in my opinion, not only that the industry can well afford
to lay down these improved tracks but that there will be plenty
left over to take care of prospective developments in television,
experimentation with the ultra-high frequencies, and any other
development that may be on the horizon. , Such a course is not
inconsistent with the selfish interest of the broadcasters them-
selves.

What Does High Power Mean?

What does higher power mean from the economic standpoint?
What, if not more circulation? The attraction’ of the broadcast-
ing station to the advertiser lies primarily in the fact that it de-
livers an interference-free signal at a satisfactory signal strength
over a territory inhabited by a certain number of people. I do not
mean, of course, that stations will not differ in their “circulation”
for other reasons, such as the good-will built up through excellent
programs, the ability of executives, and other factors. They do
differ, but these are variables under the control of the station own-
ers and to avoid complicating this discussion I must assume they
are equal in such respects.

Our technical experts tell us that the broadcasting industry is
today failing to deliver what might be described as primary day-
time service to about 75 per cent of the area in this country, con-
taining over 40,000,000 people, not to mention the deficiencies in
its nighttime service. There are enormous areas and millions of
people that have no reception at day and only intermittent serv-
ice at night. You appreciate, I am sure, that I am discussing this
from a coldly business point of view. The social aspects of the
failure to reach this large territory and these millions of people
belong under my second subject-heading. It is not without rea-
son that there is only one receiving set for every 8.82 persons in
rural areas as against one for every 4.35 persons in the cities.
Here is a large potential circulation, which is untapped and which
advertisers can reach, in the daytime particularly, only by using
newspapers, magazines and bill boards. We speak of economics.
Is it good economics for the industry to attempt to lay down
tracks of good reception to this larger audience and to improve
the tracks to the present audience? Or is it good economics for
the industry not only to ignore the potential audience but also to
cut down its present audience still further and surrender it en-
tirely into the hands of other media?

Answer Clear

To me, the answer seems clear. The industry as a whole will
gain in revenue as it gains in circulation and as it gives better



assurance that its programs will reach what it claims as its present
circulation. It will lose in revenue if it decreases its present cir-
culation by cutting off listeners through interference. Much of
its present circulation is like a newspaper printed in poor type,
on obsolete presses, with large portions of it so blurred or faint
as to be illegible, and delivered by an unreliable carrier system.

This is not the proper time in which to discuss the ability of par-
ticular stations in particular localities to meet the expense of going
to higher power. As Mr. Craig has already pointed out, for eco-
nomic reasons traceable directly to advertising support, some cities
and regions are able to support 300-kilowatt stations on clear
channels immediately. Others are not quite ready. As you know
from the applications pending before you, some clear channel
licensees are ready and anxious to take the step tomorrow if you
will permit it, and others are holding back. Others are reluctant
to do so immediately but would if the only -alternative were to
suffer duplication on their channels. All matters such as the finan-
cial ability of the applicant to make the expenditure, his wisdom
in doing so and the capacity of the city and region to support
the station, can, if they become pertinent, be decided on the
hearing of each particular application.

Statistics

You may, however, be interested in a few statistics of a general
character on this subject. The approximate additional cost of in-
stalling a 500-kilowatt transmitter, by those now having 50-kilo-
watt stations, exclusive of such matters as land and buildings that
may be involved, is estimated at $310,000.

As Mr. Chambers has shown you, once the initial outlay has
been made, the additional cost of operating with the increased
power does not present any serious economic questions. Such an
increase would normally and necessarily be followed by an in-
crease in rates on the part of clear channel stations. I have en-
deavored to obtain some idea of how much this increase would
be but it is impossible to form any definite conclusion. In the
one example we have, the increase in rates has been a little over
25 per cent. Others, whose rates are probably already too low,
might have to adopt a somewhat greater increase. From what
I have already stated with regard to the trend of broadcast ad-
vertising, and with the increased coverage that would result, it
can hardly be doubted that the higher rates would be easily
absorbed and would be met cheerfully by advertisers.

At this point, I want to digress for a moment to point out a
characteristic of the clear channel licensees composing our Group
which is very significant. I do this without intending to make
any invidious comparisons, for I know that there are many others
outside the Group of whom the same may be said. But, in gen-
eral, this Group is comprised of concerns that have put service
ahead of dollars and cents, that have been in broadcasting since
its prehistoric days, that made heavy expenditures and suffered
tremendous losses for years before they operated their stations at
a profit, and that, in general, have poured what profit they. have
made back into better equipment, higher power transmitters, and
better program service, instead of taking that profit in the form of
dividends. In the main they have grown from tiny installations
of 50 watts or less to efficient modern plants of 50 kilowatts and,
in one case, the station has grown from 20 watts to 500 kilowatts.
In general, they had expended anywhere from about $200,000 to
as high as $2,000,000 before they operated at a profit. Only a
minority of the number have ever paid any dividends; those have
been only in recent years and in modest amounts of five per cent
annually. The very small percentage of their time devoted to
phonograph records (in eight instances none at all) tells you
something of the responsibility they feel with respect to their pro-
gram service, as do also their monthly expenditures for talent
which run as high as $40,000. I mention these circumstances to
show you that the members of our Group and, I think, clear chan-
nel licensees generally, have had a high conception of their trust
from the outset, and that they can be relied upon to accept an
enlarged trust with the same spirit.

Another Side

Now let us turn to another side of the picture, the effect of the
two fundamental proposals on other broadcasters, regional and
local. First, I lay down the general premise that, even from the
most narrowly selfish point of view, no part of the industry has
anything to gain from a proposal that hurts the industry as a
whole or that impairs the service now rendered by it to the public
or that blocks the way to improvement of that service. Its “cir-
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culation” cannot be cut down without playing into the hands of
competing media, with an eventual adverse effect on all mem-
bers of our industry. Future increases in that “circulation” can-
not be prevented without a similar adverse effect on the indus-
try’s natural growth, shared in by all its members. Fortunately,
however, it is unnecessary to rely on these broad principles to
prove my point. The proof is at hand in obvious facts and trust-
worthy statistics.

Consider, first, the effect of introducing duplication on clear
channels. What will be the economic corollaries for those wvery
station-owners that now propose it, the National Association of
Regional Broadcast Stations? The most obvious corollary is that
there will be more stations which, with respect to power and
coverage, will in general fall in the category of regional stations.
Where will those stations be located? This is not difficult to fore-
cast from past history and present tendencies.

667 Broadcast Stations

There are about 667 broadcast stations in the United States,
scattered over the country, but, as you have seen from the technical
exhibits, with a heavy concentration in the northeast. Ignoring the
existing duplication on certain clear channels, there are 47 dominant
clear channel stations located in 35 metropolitan areas, the most
populous being the New York City area with 10,901,424 people
and the least being Hot Springs, Ark., with 20,238 people. In those
same metropolitan areas are 135.5 other stations, 98 of them
regional and 37.5 local. I am including daytime and limited time
stations on clear channels as regional, and, where two stations
divide time, I count them as one station. Daytime and limited time
stations I am counting as separate stations. On this basis, there
are 280.25 regional stations and 250.25 local stations. Thus, 35
per cent of the regional stations and 15 per cent of the local sta-
tions are now in metropolitan areas where clear channel stations
are located.

It is impossible to say categorically how large a city or trade
area must be to support a regional station. So many intangible
and variable factors enter into such a calculation, including, of
course, the number of other stations in the city, their power and
coverage, the wealth of the community and other items. I have
heard it said that a city should have a population of about 75,000,
and about 130,000 in the station’s service area, to support a one-
kilowatt full time regional. I do not know whether this is correct
but it will serve as a basis for some statistics I want to leave with
you. There are, it happens, ninety cities in the United States with
a population in excess of 77,000, the ninety-first being Manchester,
New Hampshire, with a population of 76,834, under the 1930
census. This is not on the basis of counting every separate munici-
pality; it is on the basis of metropolitan areas. In the ninety
metropolitan areas there are 168 regional stations and 89 local
stations, or about 60 and 30 per cent respectively of the totals.

Different Angle

Figure No. 6 approaches the issue from a somewhat different
angle. It shows the location of stations in cities of various sizes
in population, those above one million; those from 500,000 to
1,000,000; those from 100,000 to 500,000; those from 50,000 to
100,000; those from 25,000 to 50,000; 10,000 to 25,000; 5,000 to
10,000; and those below 5,000. The figures with regard to reve-
nue require some explanation and some qualification. They are
taken from the station renewal applications on file with the Com-
mission, reporting the gross revenue. It is rather obvious that
several different theories of bookkeeping and accounting have been
followed, and variations due to the amount charged to exective
salaries, depreciation and other items are in all probability very
great. Still, as averages these figures serve a useful purpose and
cannot be ignored. They show a steady decrease in average as
the population decreases, although particular instances will vary
greatly because of the presence or absence of competition, the
desirability of frequency assignments and so on.

Study of Rates

As we turn to a study of rates we arrive at somewhat the same
conclusions. The best unit for comparison seems to be the highest,
the nighttime quarter hour rate. Taking the last issue of Standard
Rate and Data Service as the source of information, we find that
the lowest rate in the country is $1.80 charged by a local station
with power of 100 watts at Dublin, Texas; and that the highest
is $532 charged by a clear channel station with power of 500 kilo-
watts at Cincinnati, Ohio. Between the two extremes, the classes



of stations cross paths as to rates just as they do with respect to
revenue,

Figure 7 shows the average rates for the several classes of sta-
tions in cities of the same population classification as shown in
the previous exhibit. This exhibit is exceedingly interesting, as it
portrays the rate at which rates decrease as population decreases
and also as coverage decreases. The progression is not entirely
mathematical but it comes very near being so. The rates strongly
suggest that the operation of clear channel or regional stations in
cities of less than 50,000 is, as a rule, a very doubtful venture from
a commercial point of view. So many factors enter into the
matter, however, that I refrain from making any more positive
statement.

Method of Approach

The next significant method of approach is in terms of pressure
exercised for new stations as evidenced by applications for new
stations, or for better assignments of frequency and power by
existing stations. For this purpose, we made an analysis of all
applications pending before the Commission, and all applications
which have been denied during the past year, in an attempt to
ascertain to what extent they came from cities that already had
anywhere from one to five stations or more. The results are in-
corporated in Figure No. 8. This is based on a very elaborate
analysis which is in our possession in typewritten form and which
shows, with reference to each city from which such an application
has proceeded, the number and classes of stations located there and
the kind of station applied for. Let me say in explanation of this
exhibit that for simplicity the stations have been classified entirely
in accordance with the type of channel; in other words, a daytime
station on a clear channel has been counted as a clear channel
station. You will notice that while 71 of the pending applications
are from cities that have no stations, only eight affect clear or
region channels. The others are locals. These eight are from
the cities having populations as follows:

St. Cloud, Minn.................. 21,000
Traverse City, Mich.............. 12,533
Helena, Mont..................... 11,803
Sarasota, Fla..................... 8,398
La Cruces, N.M.................. 5,811
Marysville, Calif. (2 applications).. 5,763
Mt. Pleasant, Mich................ 5,211

The eight which were denied last year were from cities having
populations as follows:

Ann Arbor, Mich. (2 applications) .. 26,872
Johnson City, Tenn............... 25,080
Cheyenne, Wyo.......ocovveeun.. 17,361
Du Bois, Pa...................... 11,593
La Grand, Ore.................... 8,050
Lufkin, TeX...............coou... 7,311
Twisp, Wash. .................... 335

Thus, out of a total of 124 clear and regional channel applications
now pending, 116 were from cities already having stations. The
detailed analysis shows, in general, that the more stations a city
has, the more applications are pending from that city, although
this is not always true. New York City has five, Los Angeles 4,
and so on.

Other Straws

There are other straws which give additional evidence of the
tendency. The applications for new stations that have been
granted in the regional and daytime clear channel classes during
recent years constitute one of them. The applications on the
part of regional stations, and even of local stations, to move from
smaller towns and cities into larger cities which already have sta-
tions constitute another. We have not attempted to make an
analysis of these two categories but we are sure that instances in
point will readily occur to all of you.

Figure 9 is a study of pending applications and of applications
denied during the past year from the standpoint of cities of various
sizes with respect to population. Forty-seven of the applications
came from metropolitan areas having a population of 1,000,000
or more, and thirty-six of these were for assignments on clear or
regional channels. Only nineteen came from towns of less than
5,000 and fifteen of these were for locals. The greatest number of
applications (130) in any one population group was from cities of
from 100,000 to 500,000, of which fifty were for assignments on
clear or regional channels.
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Even these Figures 8 and 9 and the supporting analysis are by
no means a true indication of the actual pressure from the cities
that already have stations. The Commission’s present regulations,
and the standards recommended by its engineering staff, although
not always adhered to, have undoubtedly kept down the number
of applications, particularly in the congested cities where a new
station could hardly be fitted in without reducing the traditional
50 kc. separation to 40 kc. or even less.

One Station

There is no city with a population over 81,000 that does not
have at least one broadcasting station. The largest city that has
none is Saginaw, Michigan, with a population of 80,715, and it
might well be inciluded as part of the same community as Bay
City, Michigan, which has a station. Figure 10 is a tabulation
of cities having populations from that figure down to 20,000 that
do not have stations. Incidentally, I have discovered that, due to
oversight, this list is not entirely consistent with the analysis sup-
porting Figure 8, and includes a few cities as separate municipal-
ities that were considered as parts of communities listed in the
analysis. In this list you will find a number that have had sta-
tions in the past but whose stations, with the approval of the
Commission, have been moved to larger cities. 1 have counted
fifteen that had stations according to the Commission’s allocation
list of June 30, 1928, and know that there must be others, such as
in the case of the regional station in my state that was moved
from Waterloo, Iowa.

There are seventy cities on the list. All but eleven of the cities
are east of the Mississippi and for those that are west of the
Mississippi, five are in Iowa (of which three formerly had stations
and gave them up) and two each are in Minnesota, Missouri and
Texas. Of the fifty-nine cities east of the Mississippi, all but two
are north of the Mason and Dixon line, the two exceptions being
in Georgia and Tennessee. Forty-three of the remaining fifty-
seven are in five states, Massachusetts, Connecticut, New York,
Pennsylvania and Ohio. The reasons for their not having more
stations will, from a technical point of view alone, be readily ap-
preciated. .

It is significant that, with the exceptions I have mentioned, every
city west of the Mississippi or south of the Ohio River with 2
population over 20,000 has a broadcast station. The four cities
mentioned in Mr. Ring’s testimony as having a population of be-
tween 50,000 and 100,000 and as being without broadcast sta-
tions, are, according to our calculations, two in Ohio (one of
which formerly had a regional station and the other a local), and
one each in Massachusetts and Michigan.

Figures Not Conclusive

I hesitate to say that these statistics and figures are worth much
or little. I grant they are not conclusive. We have had to take
what we could find and put it together for what it is worth.
When, however, these various straws are added to what I think
each one of us knows in his heart to be true, perhaps one or two
additional conclusions may be ventured as to the economic effect
of breaking down clear channels.

The first of these conclusions is that, by paying the price of
destruction of present or future rural service, we shall merely get
additional stations which in general will belong to the regional
category and will be located in cities already well supplied with sta-
tions. If this is true, while undoubtedly a few regional broad-
casters who are dissatisfied with their present facilities may draw
something attractive out of the grab-bag, if they scramble soon
and hard enough, the rest of them will simply draw additional
competitors seeking to win the attention of their audiences and
the favor of their advertisers.

Second Conclusion

A second conclusion is that, in general, this breakdown will not
provide broadcast service to any appreciable amount of that por-
tion of the country’s area and population that is not now receiving
service. Until you get down to cities having a population of less
than 50,000, the cities of this country are wonderfully well sup-
plied with broadcast facilities. Until you get down to cities hav-
ing a population of less than 20,000, with only a handful of ex-
ceptions, all parts of this country, except a relatively small section
in the northeast, are supplied with broadcast facilities. A city of
20,000 in the rural south and west is something very different as
a centre of population from a city of the same population in
Massachusetts or Connecticut. The former is usually the focus of



a sizeable tributary area, of farms and villages; the latter is flanked
with many other cities of equal or greater population packed into
a small area, each with only a tiny tributary area surrounding it.
In any event, it seems obvious that no matter what happens to
clear channels you cannot find facilities for every one of these
cities crowded together on either regional or clear channels. It
is not possible even to find positions for local stations in most of
these areas. They must share their radio service with other cities
close by. By reason of the congestion of stations in this part of
the country, and thanks to the high power clear channel station,
those listeners are now getting better than the average service given
to the rest of the country.

I am sorry that we cannot give you a breakdown of cities hav-
ing population less than 20,000 but time has not permitted. From
such study as we have made, however, I am convinced that in
general the same situation obtains. The heavy majority of these
small cities will be found east of the Mississippi and north of the
Ohio.

Let us turn now to the other fundamental issue, raised by the
proposed elimination of the power maximum on clear channels.
Suppose that the Commission acts favorably on this proposal, and
as a result a number of 50-kilowatt stations increase their power
to 500 kilowatts. There are, I understand, thirteen such applica-
tions pending, and no one has announced any intention of asking
for greater power.

What will be the economic effects of such a power increase on
existing regional and local stations? By way of introduction to
my answer, I shall make an assertion that may have the ring of a
challenge but I am confident that I can demonstrate its truth.
Regional and local stations, as a whole, will benefit and not suffer
from the increase.

Technical Facts

Take the physical technical facts as a starting point. These, at
least, are not difficult to prophesy. A 500-kilowatt station will
deliver a signal at any given point slightly over three times the
signal a 50-kilowatt station would have delivered at the same
point. Its contours in terms of field strength will be somewhat
enlarged, although not anywhere as much as the layman might
expect, as you have already seen from the technical exhibits. I
confess I am utterly unable to understand the thought the Presi-
dent of the Columbia Broadcasting System expressed yesterday in
this connection. He said, as I understood him, that this tripling
of signal strength would make such a difference that Columbia
would be forced to drop affiliate stations located within the pri-
mary service area of the clear channel station. A few minutes
later he said, as I understood him, that this same tripling of signal
would not substantially improve rural and remote service. In
any event, take any field strength you want, ten millivolts or five
or two or one-half a millivolt, and you will find the contour some-
what further out and including some cities and towns that were
not included within the corresponding contour of the 50-kilowatt
station. The 10-millivolt contour, of course, encircles the area in
which a signal satisfactory for city-dwellers is delivered, accord-
ing to the Commission’s standards. The 2-millivolt contour does
the same for the residential or suburban dweller. We can, I think,
disregard anything beyond the 2-millivolt contour, since the signal
is insufficient for listeners in any communities likely to have
broadcast stations. And I suspect that Columbia would not drop
any affiliate unless it were located at least within the five-millivolt
contour and perhaps closer.

Signal Strength

It becomes of interest, then, from the purely technical point of
view, to form some idea of what regional and local stations come
within the new zone of satisfactory signal strength added by the
increase in power of the clear channel station. In order not to
inflict too many different figures on you, we arbitrarily selected the
5-millivolt contour as the test. One or our technical staff prepared
a map, which I shall refer to as Figure No. 11, on which are plotted
the theoretical 5-millivolt contours of the thirty-one 50-kilowatt
stations in this country and of the same stations if increased to
500 kilowatts. These contours were based on the curves published
by the Commission’s engineering staff and on information as to
conductivity data which is believed trustworthy. The Commis-
sion’s standard of antenna efficiency for clear channel stations was
used. Figure 11-A lists the stations whose contours were thus
plotted, with their frequencies, their radii to the two contours, and
the conductivity assumed. While this map is, in a sense, theoretical,
it is, we believe, sufficiently close to fact to be used for the pur-
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pose I shall make of it. On the whole, its assumptions tend to
include a larger number of regional and local stations than are
really in any danger of being affected. Certainly, no one really
anticipates that 31 of the clear channel stations are going to con-
struct 500-kilowatt stations in the immediate future.

By examination of this map, we find that 97 regional stations
(counted by licenses) are within the 5-millivolt contours of the
thirty-one stations at present and that, if they increase their power
to 500 kilowatts, 24 more will come within those contours, an
increase of 24 per cent. Of the 24, nine are affiliated with networks,
four with NBC and five with Columbia. These are the stations
which will lose network connections if Mr. Paley’s prophecy is
correct. There are 59 local stations (counted by licenses) within
the present contour and 26 more within the new contour, an in-
crease of 44 per cent. None of these is affiliated with a network
and consequently no local will be injured in this respect.

Bridges to be Crossed

There are several bridges that must be crossed before there is
even a debatable question raised. If, for example, the regional
station is accorded a horizontal increase of power to 5 kilowatts,
then the relative difference between its signal and that of the 50-
kilowatt station which has increased to 500 kilowatts will be im-
perceptible to the human ear. Even without this, the regional sta-
tion will deliver a signal for a considerable area around its trans-
mitter that is much stronger than the clear channel station can
compete with. A regional station of one kilowatt on 900 kc.,
with average conductivity will, I am told, give a signal of 5 milli-
volts at 14 miles from its transmitter, and a 100-watt local station,
under the same circumstances, at 574 miles. Within those contours,
the regional and local stations will deliver much stronger signals.
At a mile from its transmitter the regional station will deliver
around 150 millivolts and the local station about 40 millivolts.

Another bridge that would have to be crossed is that of listeners’
habits, the rather marked preference of the listener for the pro-
grams of a station located in and serving his city as against those
of a station located somewhere else, other things being equal.

Let us cross all those bridges without more ado and attempt to
see where we arrive. What sources of information have we for
that purpose? What better than the actual experience, past and
present, of regional and local broadcast stations that have actually
been encircled within the S-millivolt contours of clear channel
stations as they have progressed from 5 kilowatts or less to 50
kilowatts? At this point, we have an opportunity to be unfair
to our opponents. We have made a superficial check of the
financial record of regionals and locals under such circumstances to
determine what has happened to their gross receipts, their net
revenue, and their rates as the clear channel stations have made
this increase in power. They have shown a remarkable gain. It
was not necessary to make more than a superficial check, however,
to realize that the return of prosperity is more responsible for this
than any increase in the clear channel station’s power.

Method of Approach

We have, therefore, chosen another method of approach. It has
its weaknesses but it is the best that can be done. Taking the last
renewal applications of regional and local stations as our source of
information, we have calculated the average monthly profits of
regionals and locals within the 5-millivolt contours of 50 kilowatt
clear channel stations and have compared these figures with the
average monthly profits of regionals and locals outside those con-
tours, as well as the over-all averages. We have, of course, ex-
cluded non-commercial stations and 130 locals. The averages are
based on returns from 160 regional stations and 130 locals. The
average monthly profit of all regionals (so far as shown by the
applications) is $2,534.84. The average monthly profit of regionals
outside the 5-millivolt contours is $1,894.10. The average monthly
profit of regionals within the S-millivolt contours is $3,675.05.
Incidentally, as a matter of interest, the average monthly profit
of the members of the National Association of Regional Broadcast
Stations is $2,904.33, or almost $400 better than the average for all
regionals.

True of Locals

The same holds true of the locals. The average monthly profit
of all of them, as shown by the renewal applications, is $535.10;
of those outside the S-millivolt contours, $409.90; and of those
within the contours, $1,187.99.

The highest profits reported by any regional and by any local
are from stations located in cities having clear channel stations.



The same is true of the highest profit reported by any regional be-
longing to N. A. R. B. S.

We endeavored to compile the same figures with respect to the
one case where a clear channel station has increased its power from
50-kilowatts to 500 kilowatts. We immediately ran into the diffi-
. culty that is to be expected when you attempt to base averages
on a few individual cases. There are only two regional stations
in Cincinnati, and the renewal application of one of them does not
show its profit. If its profit be assumed to be the same as that
shown for the other, and this, I believe, is a legitimate assumption,
the average monthly profit for all regionals within the S-millivolt
contour of the 500 kilowatt station is $3,497.60, and, if you ex-
clude a high power regional at Covington, the average becomes
$3,932.97. Otherwise, it drops to $2,545.45, due to the fact that the
station at Dayton, which was moved into that city during the past
year or two, records a monthly loss of $1,800 and the high power
regional shows a monthly profit of only $450. A very similar
situation appears in the case of the locals in that area, due to a
heavy monthly loss reported in the last renewal application of a
local in a small city in Kentucky, although in several preceding
license periods that station reported a profit.

It is difficult, therefore, to find ary basis in actual experience
for the claim that the proposed increase of power of clear channel
stations would work injury to regional or local stations. It may
be claimed, however, that this method of approach is not fair
because it centers attention on regionals and locals in or near
thickly populated centers where clear channel stations are located.
This claim is not tenable, in my opinion, because no very different
question is raised, so far as distance from the principal city is
concerned, by an increase in the S-millivolt contour resulting from
use of SO0 kilowatts.

Further Circumstances

Nevertheless, there are still further circumstances that confirm
the conclusion that no injury would result. I shall have to pass
over these very hurriedly but they are, I think, so obvious that
common sense makes the answer inevitable. The increase of power
of the clear channel station necessarily drives local advertising to
the regional and local stations. The increased power means in-
creased rates. The local advertiser, interested only in coverage of
the city, cannot or will not pay for coverage that for him is wasted
on rural areas that give him no market. The clear channel station
becomes more and more distinct as an advertising medium, less and
less a competitor. To use a familiar analogy, it resembles a maga-
zine read over a wide area as distinguished from a local newspaper.

The experience of all members of our Group already shows that
this is, and must be, so. Even with their present power of 50
kilowatts, they find themselves used increasingly and predominantly
for national advertising and not for local advertising. A rapid
survey of such information as I could get from members of our
Group showed that in most cases the national advertising con-
stitutes 90 per cent or more and the local advertising 10 per cent
or less of the total. In only two cases does the national business
drop below 70 per cent, the lowest being 67.5 per cent. They all
tell me that the tendency is marked in this same direction. It is
bound to be so. They have all had the experience of losing an
increasing amount of local advertising to regional and local sta-
tions in the same community. At least two of them have seen
regional stations move into their communities in the recent past
and take a large share of their advertising from them.

Regional or Local

Manifestly, a regional or local station fifty or one hundred or
more miles away from the clear channel station will not suffer with
respect to its local advertising. In fact, all regionals and locals
are more likely to gain than to lose. There is no greater incentive
to local advertising than the interest in advertising that is created
among prospective local advertisers by successful national adver-
tising. They are awakened to its usefulness. This statement is not
susceptible of proof in the legal sense but I dare say every broad-
caster in this room will confirm it from his own experience.

What about national advertising? Here, we must recognize
two kinds, network and non-network. Let us take first the net-
work. I understand that there is apprehension among a few
regional broadcasters that have network affiliations that they may
lose those affiliations if clear channel stations in other cities are
permitted to increase their power. This apprehension is readily
understood in the light of statements such as were made by the
President of Columbia Broadcasting System. The number of such
instances would, at most, be very limited since the city served by
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the regional would have to be close enough to the location of the

.clear channel station so that the latter would deliver a very high

signal strength into the former’s territory, at least five and more
likely ten millivolts or more. Chicago clear channel stations de-
liver an average of 6 millivolts into Milwaukee and the Columbia
station at Chicago an average, I am told, of eight millivolts. Yet
Milwaukee regionals still have their NBC and Columbia affiliations.
Suppose, however, that they should lose their present network con-
nections. What reason is there for believing that additional net-
works will not be established, or for believing that the regional
station may not find a very worthwhile mission to perform in
additional programs of a local interest? The apprehension is, how-
ever, completely unfounded, so far as the independently-owned
clear channel station is concerned. The tendency would inevitably
be in the other direction, with the clear channel station taking a
smaller and smaller amount of network programs and the regional
station taking an increasing amount. This is not guess-work. It
can be demonstrated from actual experience.

Renewals of Regionals

The last renewals of all regional stations that are members of the
N. A. R. B. S. (so far as known to us) have been examined to
determine the amount of network programs carried by those mem-
bers that have network affiliations. The process could have been
applied to all regionals but would have been tediously long, and
we have felt that the N. A. R. B. S. can safely be taken as a repre-
sentative group. Fifty-two of its members are affiliated with
either NBC or CBS. The network affiliates in this Group devote
an average of 64.4 per cent of their hours to network programs.
So far as we know, only two of these are owned or controlled by
either of the networks, in both cases CBS, so that fifty of them
are independently owned.

The same process was applied to all the stations that are con-
sidered dominant clear channel stations by the Commission, some
twenty-one or which are owned or controlled by the networks,
and naturally carry a heavy percentage of network programs.
Even with the totals thus heavily weighted, the average for all
was 63 per cent.

We then applied the process to the members of our Group, con-
sisting of entirely independently owned stations. The average was
only 56.7 per cent. The one 500 kilowatt station showed slightly
less than 52 per cent. In addition, the tendency is everywhere
manifest among such stations to originate their own programs,
some, of course, to a much greater degree than others, depending
somewhat on the size of city in which each is located. The fact is,
that such clear channel stations are being more and more used for
a type of national advertising that cannot be handled over a net-
work. It is what, for want of a better name, may be described
as regional coverage. Frequently it is supplementary to network
advertising and is in no sense a substitute for it. It belongs to the
category of national non-network business.

The advertiser who wants regional coverage in the sense of reach-
ing the rural and small town population will not use a regional
or local station in any event. He does not do so now and he would
not do so if clear channel stations increase power to 500 kilowatts.
The advertiser who wants to cover any city of large or even fair
population intensively will not use a clear channel station 75 or
100 miles away ; he will use a regional or local station in that city,
if it has a station. Even in this field of national regional adver-
tising, a tendency is fast developing which bids fair to bring a
substantial source of revenue to regional and local stations. This
is in the rebroadcasting by such stations of programs disseminated
by a high power clear channel station some distance away. Several
of our members are already engaged in this arrangement on a
large scale, to the manifest satisfaction both of themselves and of
local broadcasters. From a technical point of view, this gives
ideal regional coverage. The rural areas are served by the clear
channel station. The cities and larger towns in that area, where
noise levels are too high to permit good reception, are served by
the local broadcasters who, by locating receiving apparatus away
from the inhabited area, are able to bring the rebroadcast program
to their listeners unmarred by local noise. The possibilities of such
service will be enormously increased with higher power. In a
sense, this is regional network broadcasting.

Advertising Revenue

Some idea of the part played by the several kinds of advertising
in the total revenue of the broadcast industry is given by the
analysis of gross time sales periodically published by the National



Association of Broadcasters. For the past two years and a half,

these totals are as follows:

1st 6 mo.
Class of Business 1934 1935 1936
National Network .... $42,647,081 $50,067,686 $28,181,976
Regional Network . ... 717,117 1,110,739 644,473
National Spot........ 13,541,770 17,063,688 11,527,860
Local ............... 15,981,201 19,281,735 10.447,870
$72,887,169  $87,523,848  $50,802,179

The upward trends in all classes of broadcast advertising is clear
from these figures. To assume that the possibilities in any class
have been exhausted would be absurd. There are limitless oppor-
tunities for each type of broadcast station to develop new business
from wells that have hardly been tapped, and in this development
the clear channel station, on the one hand, and the regional and
local on the other, are bound to pursue paths which diverge more
and more widely. They will compete with each other less and less
as the difference in these paths becomes more pronounced.

I am sorry to have taken so much time with arid figures and
to have placed so much emphasis on the prosaic subject of broad-
cast advertising. So far as the statistics and tabulations are con-
cerned, I shall have to accompany them with the legend ‘“These
figures are not guaranteed but are believed to be substantially
correct.” I have not known how else to meet the economic issues
raised by the notice of hearing, in the time we have had for
preparation. Perhaps when the Commission has its next hearing
of this sort our industry will have better statistics and we shall be
able to do a better job.

More Economics

There is another kind of economics that I am not sure was
intended to be covered by the notice but which I should like to
mention. That is the economics of hearings before the Federal
Communications Commission. I hasten to assure you that I am
not speaking of the sort of hearing in which we are now engaged,
for I think it, in the long run, represents a saving for both the
Government and the Industry. Cooperative effort and a sharing
of expense is possible and, if sound regulations result, the effort
and expense will be more than repaid. I am talking about useless
hearings on applications which are, on their face, contrary to the
Commission’s regulations or its engineering standards and have,
or ought to have, no reasonable possibility of being granted. The
Commission undoubtedly already has some conception of the
large sums which broadcasters must pay annually to defend their
assignments and their listeners against such applications. It seems
to us that much will be gained by a rigid adherence to any regu-
lations that may be adopted so that there will not be the continu-
ous temptation to new applicants to gamble on a waiver of the
rules.

Social Effects of Proposals Relating to Clear Channels.

The Commission’s request for information on the social effects
of proposals made at this hearing can, so far as clear channels are
concerned be met by asking two questions which answer them-
selves. One of these questions is whether it is socially desirable
that the broadcast service now being rendered to rural and remote
areas be impaired or destroyed. The other is whether it is so-
cially desirable that broadcast service be extended to rural and
remote areas that now have no service and that it be improved
in those areas where it is now unsatisfactory.

I assume that it is unnecessary to justify broadcasting itself. No
one is urging that it be abolished. As an agency of mass com-
munication, it was first a novelty, later a convenience, and now a
necessity for large portions of our population. Its social importance
is too obvious for discussion. Volumes have been written on all
its important social aspects, as a medium for entertainment, edu-
cation, religious devotions, news and the other ingredients of its
daily program. Why, then is it necessary to debate whether the
vehicle on which this intangible commodity is transported should
be modernized, instead of being antiqued?

With the help of my associates in the Clear Channel Group, I
have canvassed everywhere for information with respect to our
program service that might be specifically arranged and classified
under the heading “social”’. Our counsel has in his possession a
great deal of material which has been faithfully compiled by our
station staffs in response to questionnaires. We have examined the
information contained in present and past renewal applications of
all broadcast stations. We have supplemented this with a reading

1642

pf much current literature, learned and otherwise. Vet when it
is all done, the student can come to only one conclusion—the en-
tire broadcast program service is important socially, the music and
entertainment as well as the education, the sports events as well
as the religious services, the comic strips as well as the news. The
question at this hearing is not whether any part of it is good or -
bad but whether the whole should be extended in coverage.

I could devote days to an analysis of the program service ren-
dered by members of our Group, or by clear channel stations
generally, or by any class of broadcast stations. There are im-
portant differences but you know about them already. A clear
channel station with a large coverage endeavors to, and does, pro-
v1'de‘a program service such as is needed and desired by listeners
within that coverage. A regional station does the same for lis-
teners within its coverage. So also does a local station. Con-
sequently, their programs, considered as a whole, differ in the
emphasis placed upon matters of general as against more local in-
terest. The market reports desired by a single city are not the
same as those desired by a large agricultural region. Neither is
the educational or the informational matter. Neither is the music.
Neither are the political debates and election news. The sort of
program service expected from a 50-kilowatt clear channel station
costs more, on the average, than that expected from a 1-kilowatt
regional station, although there are instances where the two over-
lap. For example, the average monthly talent cost of the clear
channel stations, as shown by their last renewal applications, is
$8,253.91, the highest being over $47,000. The average for the
regional stations that are members of the N.A.R.B.S. is $2,233.82;
the highest is $12,726.44.

But T am confident that you do not expect a detailed analysis
or comparison of program service, or statistics on program cost.

Conclusion

We have travelled a long way from our starting point. The re-
quirement that we give thought to the broad economic and social
aspects of the issues involved in this hearing has been to our in-
terest and profit. The work has been well worth while, both for
its educational value to ourselves and for the conclusion it points
to and confirms.

This conclusion is that there is no conflict, as is sometimes
claimed, between sound economic and social principles and sound
technical principles. Adherence to the latter will further the pub-
lic or social interest, and at the same time will further the indus-
try’s true economic interest. It is non-adherence to sound technical
principles that leads to uneconomic and anti-social consequences.

CROSS-EXAMINATION

Under cross-examination Mr. Maland stated that he believes in
the doctrine of competition in the broadcast industry, in a variety
of programs and in better signal service to all. He also believes
‘that there is a definite place for local stations. Answering a spe-
cific question Mr. Maland said that he did not believe that it
would be possible to have thirty 500-kilowatt stations in the next
two or three years. He said that in his opinion there is a trend
toward the 500-kilowatt station and that eventually this would
benefit all broadcasting. There is only one thing that is certain
about broadcasting, he stated, and that is that it is going to
change. However, he does not see any radical change in the next
few years.

STATION PROFIT

Answering further cross-examination questions Mr. Maland said
that his own station is now operating at a profit but he could not
tell definitely whether all clear channel stations are now profitable.
He is of the opinion, he said, that the shared clear channel sta-
tions are now operating at a profit. Mr. Maland said the use of
500 kilowatts with increased revenue might have a tendency to
hasten television.

Mr. Maland said that he thought that the Commission should
limit the number of high powered stations under one ownership.
Increasing cost of thirty 500-kilowatt stations, he contended, could
be taken care of by the broadcast industry.

JOHN C. KENDALL

Judge John C. Kendall made a statement today on behalf of
stations interested in part time assignments on clear channels. He
said that the operation of such stations, after a trial of 8 years,
shows that it is economically unsound. .



Mr. Kendall said:

Come now Oregonian Publishing Company, Portland, Oregon,
licensee of Station KEX, Westinghouse Radio Stations, Inc., Fort
Wayne, Indiana, licensee of Station WOWO, West Virginia Broad-
casting Corporation, Wheeling, West Virginia, licensee of Station
WWVA, Hot Springs Chamber of Commerce, licensee of Station
KTHS, Hot Springs, Arkansas, and WBAL Broadcasting Com-
pany, licensee of Station WBAL, Baltimore, Maryland, and in
response to the request and invitation of the Federal Communica-
tions Commission for the presentation at an informal hearing to
be held before it on to wit, the 5th day of October, 1936, of
evidence for the purpose of determining what principles should
guide the Commission in matters relating to or affecting the alloca-
tion of frequencies, and in particular, what changes, if any, should
be made in the Commission’s existing Regulations, respectfully
show,

Cleared Channels

That heretofore and in November, 1928, the hereinafter named
broadcasting stations were assigned to cleared channel frequencies
on a time sharing basis, viz,

WBBM-KFAB — 770 kilocycles
WFAA-WBAP — 800 kilocycles
WWL-KWKH — 850 kilocycles

WLS-WENR  — 870 kilocycles
KTHS-KRLD —1040 kilocycles
WTIC-WBAL —1060 kilocycles
WPG-WLWL —1100 kilocycles
KVOO-WAPI —1140 kilocycles
WOWO-WWVA—1160 kilocycles
KEX-KOB —1180 kilocycles

That such assignments to said stations were made primarily for
the purpose of making an equitable division of cleared channel
service among the various states to meet the requirements of the
Davis Amendment of the Radio Act of 1927.

Assignments Modified

Said station assignments have since been modified as follows:

a. WFAA-WBAP and WLS-WENR now use the same transmit-
ters so that insofar as the listening public is concerned there is a
constant signal on the respective frequencies of 800 and 870 kilo-
cycles.

b. WBBM-KFAB have been given experimental authorization
to operate in synchronism at nighttime.

¢. WWL has received special authority to operate unlimited
time on 850 kilocycles while KWKH has received special authority
experimentally to operate on 1100 kilocycles, unlimited time, using
a directional antenna to protect WLWL and WPG.

d. WTIC-KRLD have received special authority on an experi-
mental basis to operate unlimited time on 1040 kilocycles.

e. KTHS-WBAL operate simultaneously during daytime hours,
dividing time at night. However, after 9 P. M. WBAL operates
in synchronism with WJZ on 760 kilocycles with a reduction in
power from 10 kilowatts to 2500 watts. This makes it necessary
for KTHS to remain silent from local sunset to 9 P. M.

f. KVOO-WAPI, WOWO-WWVA and KEX-KOB have been
permitted to operate simultaneously during daytime hours.

g. No change has been made in the overating assignments of
WPG and WLWL operating on 1100 kilocycles, but as has already
been noted, KWKH is now operating on this frequency experi-
mentally, unlimited time.

Eight Years of Trial

More than eight years of trial and operating experience has
clearly demonstrated that the operation of cleared channel stations
on a time sharing basis is economically unsound and does not permit
of the rendition of the maximum service by such stations to which
the radio listening public is entitled.

Present operating assignments of shared time cleared channel
stations are economically unsound for the following reasons:

a. The same investment is required for installation and main-
tenance as is required for a full time cleared channel station, and
the operating cost is substantially the same.

b. Due to the fact that nearly one-half of the most valuable
nighttime hours are not available there is a substantial loss in
station revenue.

c. Listener popularity and station prestige are seriously impaired
by reason of the interruption in the continuity of program service.
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Public Deprived

The radio listening public is now being deprived of program
service from shared time cleared channel stations which with full
time operation from such stations would be available to it because:

a. Shared time cleared channel stations under present assignments
are required to observe a silent period up to a maximum of four
hours each day during certain months of the year. Such night-
time hours are generally recognized as most valuable from the
standpoint of the listening public.

b. During the hours when these stations are forced to remain
silent occur the greatest number of programs in which the public
is most interested, such as the major commercial programs, local
and chain, local and national news reports, market reports, sports
events, educational programs, political speeches and other events
of public interest.

c. An analysis of the radio listener habits has demonstrated
that the early evening hours are the most popular to the rural
listener. On account of such silent period the shared time cleared
channel stations are unable to render the maximum service to the
rura] listeners residing within their respective service areas.

In June, 1936, the Davis Amendment hereinbefore referred to
was repealed and we submit that the present is an opportune and
logical time to make it possible for these part time cleared channel
stations to operate full time.

Conclusion and Recommendation

Based upon the foregoing showing and representations, it is
respectfully submitted that the Federal Communications Commis-
sion should now amend its existing Rules and Regulations, par-
ticularly with reference to Rule 116, so as to permit full time oper-
ation on such of the foregoing shared time cleared channel fre-
quencies, as sound engineering standards and practice may deter-
mine proper and feasible after a hearing to be held before your
body upon due notice to the stations affected.

HAROLD A. LaFOUNT

Harold A. LaFount, former member of the Federal Radio Com-
mission, also made a statement at the hearing today in which he
said that he was speaking in his own capacity and not on behalf
of anyone.

He told the Commission that in his opinion without adequate
power and with only part time it is almost impossible to operate a
station without loss. He also advocated that the Commission de-
lay action on applications of clear channel stations for power in-
creases up to 500 kilowatts “until additional information has been
made available.”

Mr. LaFount said:
Engineering Problems

The Radio Engineering problems confronting your Honorable
Body have been so eloquently presented by so many distinguished
gentlemen that I hesitate to burden you with my views on that
subect. However, there are a few additional points which I should
like to present for your consideration. Before doing so, I want
to make my position perfectly clear. I represent no one. I am
not trying to make a case for any individual or any group of in-
dividuals. I have absolutely no financial interest in any radio
station. My radio experience covers a period of fifteen years, and
includes many activities in that field. Nothing I say here should
be construed as a criticism of existing practices, rules or regula-
tions, or of any station, chain or group of stations. My purpose
is to be constructive and helpful. I present my own opinions, and
have reached my own conclusions. They are given to you in a
spirit of helpfulness. I have no other purpose in addressing you.

State of Flux

The radio industry continues to be in a state of flux. This hear-
ing is in recognition of past and impending changes in the struc-
ture of radio broadcasting. Those changes have been many in
number and far-reaching in effect, and coming as they do with
increasing rapidity, it is well to take pause from time to time in
order to make an inventory of progress and to chart a course
which may be used as a guide to progress in the future. It is for
the purpose of clarifying the present position of the radio indus-
try, as I see it, that I shall divide my remarks into three parts,
classified as follows:



1. The objective;
2. Present conditions;
3. Suggested improvements.

Serve the Public

The Federal Communications Commission was created and has
been maintained so that it may serve the public interest, con-
venience, and necessity. It, in turn, must fulfill that responsibility
by applying the same yardstick to the hundreds of radio broad-
casting stations which fall within the purview of its authority. In
this sense, the obligations and responsibilities of the governing
body and the governed are identical. The broadcasting industry
must, by sincere and continuous cooperation with the Commis-
sion, make it possible for this body to effectuate its mandate from
the Congress. The Commission must, by the same sort of co-
operation, make it possible for the radio industry to fulfill its
responsibilities. Without this sort of mutual interest in the com-
mon welfare, the very object and purpose of the Communications
Act must suffer defeat.

High Ideals

The path which leads to the attainment of the high ideals
prescribed for the industry is marked with pitfalls and barriers.
The problems confronting the broadcaster only begin with the
issuance of his license. The programs which he will air through
the facilities of his station must not only be in the public interest,
but must also interest the public. As you will appreciate, that
public includes authors, actors, carpenters, composers, poets,
plumbers, the rich and poor, the young and old, the single and
married. It is difficult to conceive of a more highly heterogeneous
group than the radio audience. To reach such a group requires
that the radio be all things to all men. It places the broadcaster
in the position of having to please as many of these diverse elements
as possible in the time at his disposal, and by the same token,
makes it necessary for him to incur the risk of displeasing one
group in order to please another. There can be no question that
one of the most difficult jobs on earth is to operate a radio station
successfully, not only from the financial standpoint which poses
a number of difficult problems, but also from the standpoint of
serving the conglomerate public.

Listening Public

The only phase of the radio broadcasting structure which enters
the consciousness of the listening public is the program itself. They
may not know which station it is coming from; they may not
know whether it is a local or a network program; they do not care
how high the antenna is nor how efficient the frequency monitor;
they only know whether or not they like what they have to listen
to. The observance of the very essential rules and regulations
promulgated by your Honorable Commission is, after all, but a
means to an end. The end is public service. We must be careful
to differentiate between the service itself and the technical or
engineering methods which have been adopted to make that service
possible.

I, therefore, suggest that the matter of paramount importance
to the public is the radio program itself. It is upon the success
and popularity of these programs that the mighty radio industry
depends for its existence. Under the present allocation and pro-
gram arrangement peculiar to the United States, the radio industry
has expanded beyond the expectations of the most optimistic.
Nearly three-fourths of a billion dollars was the cost of entertain-
ment by radio in the United States last year. With more homes
equipped with radio receiving sets than with either telephones or
electric lights, and the annual use of 3500 carloads of lumber, 1500
carloads of steel, and millions of miles of copper wire in servicing
the industry, everyone must be impressed with the size of the
undertaking of which every broadcaster is a part, and the size of
the responsibility which devolves upon him. If he fails in his
efforts to entertain or to interest the American public, or to render
a satisfactory service to that public, the effect upon this vast in-
dustry would be devastating. Again, I acknowledge the impor-
tance of satisfactory reception and quality of reproduction, but
urge that our prime object should be satisfactory program content
and quality of presentation.

Present Conditions

The present status of the radio art and industry is in many
respects extremely satisfactory. The results of your postcard
questionnaire, a part of your allocation survey, were gratifying.
It proves conclusively that cleared channel stations are produc-
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ing the results sought by their creation. The information com-
piled by your inspectors is likewise most encouraging. As a matter
of fact, the results of the allocation survey are almost identical
with those I had anticipated, and in my opinion, reflect much
credit upon the efficient engineering staff of the Commission. In
addition to this information, it is interesting to study the distri-
bution of power which also would justify our expecting the results
indicated by your survey.

On January 1, 1936, we had 374 full time radio broadcasting
stations. To them was assigned 2,188,650 watts power at night.
Of that amount, 2,000,000 watts were allocated full time stations
on cleared channels. It should be remembered too that all full
time, cleared channel stations are owned, operated or affiliated
with one of the three national chains, either The National Broad-
casting Company. the Columbia Broadcasting System, or the
Mutual Broadcasting System. As I have said, the total night
power allocated to the 374 full time stations in this country is
2,188,650 watts. Of this amount 2,130,300 watts, or over 979,
is used by the 165 full time stations affiliated with one of the three
national chains. This includes cleared channel and regional sta-
tions. It will be seen that we have 58,350 watts power remaining
for the use of the 209 independent full time stations,

Stations Profitable

From my observation almost all full time stations are profit-
able, especially those having a network affiliation. I have also
observed that part time stations are engaged in a struggle for
existence. I appreciate the fact that you are not obligated by law
to make it possible for broadcasters to operate at a profit. How-
ever, I respectfully suggest that morally you are so obligated. In
my opinion it is of the utmost importance that due consideration
be given the economic aspects of broadcasting.

Under our system, broadcasting is maintained by advertisers,
time being sold at rates proportionate to the size of the potential
listening audience. There are hundreds of other contributing
factors, but power is one of the most important. Without ade-
quate power and with only part time, it is almost impossible to
operate a station without loss. With such stations, profit-making
is the exception rather than the rule. Under these adverse cir-~
cumstances, a station cannot hope to fulfill its responsibilities. The
ability of any station to support itself, is the measure of its ability
to render a public service. One definitely depends upon the other,
so that although not directly, you are indirectly responsible for the
type of programs broadcast and you are thus the arbiter of the
service rendered by all radio stations, Practically all full time
stations, and some part time stations, are doing a splendid program
job. The chains, especially, are providing entertainment and render-
ing a service to the American public unequaled on earth. But,
gentlemen, all stations cannot be and should not be affiliated with
these national networks.

Chain Broadcasting

Realizing the value of so-called chain broadcasting, smaller
groups of regional and local stations are operating successful units.
Credit is due Mr. John Shepherd and others for their efforts along
these lines. However, do not forget that these unaffiliated full
time stations, of which there are 209, have a combined night
power of only 58,350 watts, or little more than is assigned to the
average cleared channel station. Included in this number of full
time outlets there are 153 local, or 100 watt stations. Also, I call
your attention to the fact that no independent station in this
country has more than 1000 watts power at night.

624 Stations

On January 1, 1936, we had approximately 624 stations licensed
to operate in the regular broadcast band, 374 full time and 250
part time stations. The total day power allocated to the part
time stations was 460,700 watts, and the night power, 328,900
watts. This figure, however, is very misleading. It should be
understood that where two stations share time on the same fre-
quency, the power of each is included in the figure given although
obviously only one station is on the air at a time. For example,
WPG, 5000 watts, and WLWL, 5000 watts, sharing time have
been considered 10,000 watts. Of the total power allocated these
part time stations, 279,450 watts day power and 265,800 night
power are used by stations affiliated with national chains, leaving
181,250 watts day power and only 63,100 watts' night power for
use by 232 part time, independent stations. Certainly I need not
tell you of the many problems confronting these small, indepen-
dent broadcasters. They have the desire and usually the ability



to render a much greater public service than is possible under such
conditions. I have heard it said by some people that these broad-
casters should be put out of business. However, from my observa-
tion, I find them usually very competent and anxious to render
a service, but without a chain connection and without power or
adequate time, they are severely handicapped. The solution lies
not in eliminating them, but in the elimination of the handicaps
which beset them. It is interesting to note the location of these
part time stations. For instance, the nine southeastern states have
only 19, while the State of New York has 27, Pennsylvania, 18,
and Illinois, 21. New Jersey has only two full time stations, and
11 part time stations.

Part Time Stations

The following states have more part time than full time sta-
tions:—Colorado, Connecticut, Illinois, Indiana, Iowa, Missouri,
New Jersey, New Mexico, New York, Pennsylvania, and South
Dakota. The following states have no part time stations: Tennes-
see, South Carolina, Wyoming, Utah, Idaho, Kentucky, Rhode
Island, Nevada and the District of Columbia. One of the reasons
for the existence of so many part time stations is the partial ad-
herence to the Commission’s separation requirements which, in
my opinion, have outlived their usefulness. I can thoroughly
understand why the signal of a southern or western station serv-
ing a large area should be protected almost to the vanishing point,
but in the east and middle west where stations are very close
together, and where programs are so frequently duplicated, such
protection seems entirely unnecessary. The eastern and middle
western stations frequently have no desire to be heard at any ap-
preciable distance. They have a large population in rather close
proximity to the station, thus making an effective appeal to ad-
vertisers. However, in the west and south a station must in some
instances cover the entire state and even then its potential listen-
ing audience is less than 100,000.

New Frequencies

There seems to be some justification for the belief that broad-
casting stations may within a few years be operating in a totally
different band of frequencies, the effect of which will be far-
reaching. The realization of this fact necessarily causes the
smaller broadcaster some concern. It is a cause of concern to this
body, and to all broadcasters. If, as a result, the Commission
should authorize as many new stations as engineers may make
room for, the result would be disastrous to most of the 441 inde-
pendent stations, and especially to the 250 part time stations. The
law of supply and demand is as thoroughly operative in the field
of radio broadcasting as in any other competitive field.

Local Business

As you doubtless know, independent stations must depend largely
upon local business for their support. Especially is this true of the
local and part time station, and, gentlemen, when you realize that
some cities have more radio stations than newspapers, you can be
sure that selling enough time to desirable advertisers to make the
station profitable is a very difficult task. We should also remem-
ber that a few years ago the newspapers handled almost all of the
local advertising. Today we have the same number of newspapers,
plus our radio broadcasting stations, both depending upon the
same source of revenue for their existence. Also, we must re-
member the amount of advertising a radio station must refuse to
accept, in order to conform to the ethical standards of this body,
the Federal Trade Commission, and the station’s own management.
All of these considerations complicate administrative and operative
procedures.

National Advertisers

National advertisers buy time on the national chains. They
likewise buy it from the individual chain stations, but national
advertisers are seldom interested in buying it from part time or
local stations, and only a very limited amount of such business
is available. An advertiser is safe in the presumption that the chain
station has an audience, due to its ability to present meritorious
programs. This ability is not necessarily due to an enterprising
station management, but rather results from the fortuitous cir-
cumstances that one of the national networks selected that sta-
tion as an outlet. But, on the other hand, the independent station
must prepare and present its own program, sell its own time
locally, and with a very limited power assignment, the price they
can command from their local advertisers is only a small portion
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of that which comes alomst without effort to the chain station.
It must be remembered also that most of the stations affiliated
with the national chains sell time to local advertisers during the
day. Consequently, the problems confronting the independent
broadcaster becomes still more complicated.

Place in Radio

But, regardless of all his problems, there is, in my opinion, a
definite place for him in the radio picture, unless you permit com-
petition to the point of extermination or absorption. Gentlemen,
if I talk for anyone, it is the independent, small broadcaster, who
all too frequently has his life’s savings invested in his station and
possesses a sincere desire to render a public service, but due to
the problems here referred to, plus others far too numerous to
mention, has a task of tremendous magnitude. I believe in local
and independent stations. I know there is a real need for them,
and I urge your consideration of the 441 stations not affiliated
with national networks. I could not say too much for the chains
and what they are doing, but certainly they can and do take care
of themselves.

Unaffiliated Stations

The function which the affiliated station can perform is in many
respects distinct and separate from that which the unaffiliated
station performs. A local station is in a position to provide a pro-
gram product to the community it serves, which a network station,
devoting much of its time to national broadcasts, cannot hope
to perform. The facts which I have reviewed here, are conclusive
evidence, it seems to me, that the interests of this large group of
independent broadcasters have been sadly neglected. The ratio
of the value of local service to the value of network service is
incorrectly reflected in the ratio of independent station power to
network station power.

These small stations can be of great public service. They are
operating under a mandate from this Commission to provide that
service. Without adequate time and power, they will remain with-
out adequate revenue. Without adequate revenue, they cannot serve
the public interest effectively. Compared with their big brothers,
they are in a very disadvantageous competitive position. It is
very easy for one to comply with the requirements of the law and
this Commission, but the other must start with a very great handi-
cap.

Suggested Improvements

In the light of these facts, I should like to recommend a few
possible improvements.

First, I sincerely believe we have all the radio broadcasting sta-
tions this country can possibly support, and that additional facili-
ties will necessitate the commercialization of stations to the ex-
clusion of public service programs. With an increased number of
stations, advertising rates must be decreased. With decreased ad-
vertising rates, more time must be sold in order to operate the
station. With more sponsored time on the air, public service and
sustaining programs must of necessity be reduced in number.

Second, action upon the applications of cleared channel stations
for power increases up to 500 kw. should, in my opinion, be de-
layed until additional information has been made available. The
survey conducted by you proves conclusively that these stations
are now serving the rural listeners, and that additional power at
this time is not essential. It is not expected that the signal
strength provided city listeners be also available to rural listeners,
any more than the rancher expects four or five deliveries of mail
a day. As a matter of fact, he is satisfied with one. The additional
investment necessary is not justified from the standpoint of serv-
ice to the rural listener, but may be profitable and justifiable
from the standpoint of monopolizing city and urban receiving sets
in that their signal strength would be so very much greater than
that of any local station. The fact that all full time, cleared channel
stations are affiliated with the national chains makes additional
power assignments to these stations at this time and under these
circumstances unnecessary. National chain programs are heard
satisfactorily in almost every part of the United States. The ex-
ceptions would likely not be benefitted by the granting of any of
the pending applications. The question of the duplication of pro-
grams also becomes a subject of great importance. It seems entirely
probable that the networks would, if granted 500 kw. at certain stra-
tegic locations, discontinue affiliated stations in that general vicin-
ity, thus forcing more stations to depend upon local business and
increasing local competition.



Mileage Separation

Third, the mileage separation requirements of the Commission
should be discontinued, and every case considered upon its merits,
giving due consideration to all factors, including duplication of pro-
grams in certain areas, and also the economic problems involved.
There can be no advantage to the public, to the industry, or to the
Government in permitting existing or new stations to operate at a
loss or to struggle for a bare existence because of inadequate
assignments,

Consolidations

Fourth, all part time stations should be urged to consolidate, to
move to new locations where there are no existing stations, and
population sufficient to support them, or be given an opportunity to
become full time stations. I am aware that such changes cannot
be initiated by the Commission, but applications for sucb changes
should, in my opinion, be given preference over applications for new
stations. The investment in equipment already having been made,
such adjustments would be of benefit to the public, to the industry
generally, and to the broadcaster specifically.

Fifth, all broadcasting licenses should be issued for a period of
at least two years. This would materially help the morale of broad-
casters and do much toward stabilizing the industry.

These things will aid substantially in improving service to the
radio listener, in forestalling lopsided progress, in increasing the
ability of broadcasters to render a public service in the bighest
sense of that word, and in providing a firmer foundation upon
which to build even greater achievements tban those whicb the
radio industry has already contributed to contemporary civilization.

CROSS-EXAMINATION OF LaFOUNT

Under cross-examination Mr. LaFount said that after having
made a survey of many of the stations of tbe country he felt as-
sured that half of the independent stations in the United States
did not make a profit during the past year. Some of them have,
he said, but this depended very much on location. He advocated
that the Commission not grant new station applications but that it
increase the power of present ones and allow consolidations of
shared time stations instead. He believed that the Commission
should go so far as not even to grant applications for new stations
in cities where there are no stations at present. Under further
cross-examination he said that tbere are a few cities in the United
States today who can support a radio station where there is none.

CANNOT SUPPORT TWO STATIONS

Mr. LaFount testified that in his opinion in a town witb a popu-
lation of 15,000 it would be impossible to support two broadcasting
stations.

He stated that the two clear channel stations in tbe Fifth Zone
cover that zone satisfactorily. He also advocated two-year licenses
and said that if this were granted it would not freeze tbe situa-
tion. He asserted that the broadcasters of the country could do
a much better job with a two-year license than a six-months
license.

JOHN SHEPARD, 3rd

John Shepard, 3rd, chairman of the Executive Committee of
the National Association of Regional Broadcast Stations, opened
the argument before the Commission on behalf of the Regional
stations.

He said that his Association advocates supporting cbanges in
the rules of the Commission so that they would permit the
operation “of Regional Broadcast Stations with 5000 watts power
at night, as well as day, and so as to permit the operation of more
than one full time station on a clear channel.”

He said that members of his group feel that they would be
adversely and most seriously affected if stations should be author-
ized and regularly licensed to operate with 500 kilowatts.

Mr. Shepard said.

As Chairman of the Executive Committee of the National Asso-
ciation of Regional Broadcast Stations, and at the very outset of
the presentation of evidence supporting the position of the Associ-
ation, it is in order that the Commission be informed as to what
the National Association of Regional Broadcast Stations is, how
it came into being, what its purposes are, and what it has been
doing.

Discuss Regionals

At the convention of the National Association of Broadcasters
held in Chicago last July, some of those who are responsible for
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the management and operation of regional stations began to discuss
informally wbat regional stations should do and wbat an organiza-
tion of such stations could do in assisting the Commission in col-
lecting data for this hearing. No attempt was made to organize
the regional stations at that particular time, but some of tbem
met in Chicago later and organized tbe National Association of Re-
gional Broadcast Stations. Between the informal discussions dur-
ing the NAB convention in Chicago and the time the Association
was organized, numerous regional station licensees were talked to
and their problems and ideas were all found to be generally tbe
same. It was therefore relatively easy to determine at the
time the Association was organized what the interests of regional
stations were and to determine what general proposals this group
of regional stations should make to you.

The Association has 81 members located in 34 states and bas
one or more members on 35 different frequencies out of 40 fre-
quencies assigned to regional stations. Thus this Association is,
in the fullest sense, truly representative.

Stations’ Interests

Having determined what all of the stations’ general intereits
were and attempting to condense these into as few definite pro-
posals as possible. It was unanimously determined that the Asso-
ciation should sponsor and present evidence supporting cbanges in
the rules of the Commission so that such rules as amended would
permit the operation of regional broadcast stations with 5 kw.
power at night, as well as day, and so as to also permit the
operation of more than one full time station on a clear cbannel.
It was also definitely determined as the governing policy of the
Association that it should and therefore would sponsor tbese
changes in Commission rules for general application to regional
broadcast stations. Your Division, in giving notice of this hear-
ing and in inviting participation in it, made it clear tbat the infor-
mation and data desired should go to general applicability of rules
rather than attempt to produce evidence in support of relatively
few stations or a small number of regional frequencies. The Asso-
ciation has tried sincerely to comply with tbis implied if not direct
request of the Commission and has prepared the showing wbich it
will make along these lines.

Unanimous Opinion

The Association was unanimously of tbe opinion that regional
stations, both as a group and as individuals, would be adversely
and most severely affected if stations should be authorized and
regularly licensed to operate with S00 kw. Believing in our
own stations and being convinced that they are rendering an
indispensable service to the American public, we were convinced
that we would be negligent in our duty as individuals and as an
Association, to both this Division and ourselves, if we did not
show some of the facts as to how the regional stations would be
so adversely affected by the regular operation of 500 kw. stations.

Prepare Evidence

An executive committee of the Association was elected and au-
thorized to engage assistance for the purpose of preparing the evi-
dence and to present it to your Division. After the Executive
Committee had studied the question of how best to present the
evidence, it decided that such evidence should be presented, not
alone as to the technical or engineering questions involved, but
also as to the all-important social and economic questions and
considerations which we believe are of primary importance and
which we also believe must be the controlling factors in any final
conclusion reached by this Commission as to what rules shall govern
the future of American broadcasting.

The Association engaged Dr. Greenleaf Whittier Pickard to
direct the technical studies and Paul D. P. Spearman to direct
the other studies which we shall present for your consideration
with the sincere hope that the facts and principles so presented will
prove beneficial. Dr. Pickard bas had the assistance of several
able engineers and Mr. Spearman has had several assistants work-
ing in cooperation with him. It would have been impossible to
prepare and present. our evidence in any other way. To make pos-
sible the consumption of the smallest amount of your time, the
technical studies and investigations will be presented by Dr.
Pickard. The results of the remaining studies and investigations
will be presented under the direction of Mr. Spearman.

Peculiar Problems

The regional stations have their own peculiar problems and the
interests of regional stations may conflict with the interests of



some other class of stations or some other station within a class,
and if such conflicts should arise the only way the facts can be
fairly and fully presented on behalf of regional stations is through
an organization or association made up of such stations. The
National Association of Broadcasters having a membership which
is made up of every class of station cannot, of course, afford to,
and the regional stations would neither ask nor expect it to take
sides with the interests of any other class of station represented
by membership in the National Association of Broadcasters.

Conclusions

Our Association appreciates the action of your Division in af-
fording the opportunity which this informal hearing does afford to
lay our problems before you and to present the facts with respect
to such problems. Every member of the Association is deeply
grateful to your Commission and appreciates fully your desire and
intention to study the important questions involved in the regula-
tion of broadcast stations in this manner, and to get some of the
practical viewpoints, as well as the theories to which you should,
we believe, give most careful consideration.

Dr. Pickard will, as I have already stated. present the techni-
cal and engineering evidence on behalf of the National Association
of Regional Broadcast Stations. He will be the first to appear on

our behalf,
DR. G. W. PICKARD

Dr. G. W. Pickard followed Mr. Shepard on the stand taking
up the technical side of the regional station situation. He pre-
sented lantern slides by which he pointed out possible duplications
on clear channels.
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He took up three specific hypothetical cases of duplications on
clear channels. One of these dealt with a proposed station at
Seattle, Washington, on 760 kilocycles, the frequency of WJZ. The
Seattle station he proposed would use a directional antenna and he
contended that with its use WJZ would be given full protection.

He also took up a hypothetical case of a station at San Francisco
using 1170 kilocycles which is the frequency of WCAU and other
stations. In a third example he proposed a hypothetical station
at Cincinnati on 150 kilocycles, that now used by KNX. 1In all
of these cases Dr. Pickard contended that there could be duplica-
tion without serious interference.

Open Space Coverage

Dr. G. W. Pickard said that 50 kilowatt stations could not cover
the great wide open spaces and even if these were increased to 500
kilowatts he contended that there could not be complete daytime
coverage of these places. He even went so far as to state that 5000
kilowatt stations could not give good daytime coverage.

International Interference

Dr. Pickard then took up the international side of the use of
500 kilowatt stations. He spoke in this connection particularly
of the interference range. He contended that a 500 kilowatt sta-
tion would create interference well down into South America, into
portions of Europe as far as Berlin, into Asia, Africa, and large
portions of the Pacific Ocean. He spoke also of the reception in
Europe of America’s stations, mostly of 50 kilowatt power and
located on the Coast. Dr. Pickard will continue his testimony on
Friday morning.



