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WORLD WIPE SERIES AVAILABLE TO NAEB MEMBERS 

The following letter from Walter *5. Lemmon, President, World Wide Broadcast¬ 

ing Foundation, speaks for itself: 

H In response to your letter of May 22, we have indeed planned to include 
the Association of Educational Broadcasters in the list of stations to 
RECEIVE OUR TRANSCRIBED PROGRAMS DEALING WITH THE PROBLEMS OF THE POSTWAR 
WORLD. I THINK THIS SERIES WILL BE OF DISTINCT EDUCATIONAL VALUE, AND A 
VERY TIMELY ONE, We HAVE ALREADY HAD A NUMBER OF REQUESTS FROM MANY PARTS 
OF THE COUNTRY, BUT WE CERTAINLY WANT TO INCLUDE THE STATIONS OF OUR 

ASSOC I AT I ON. 

There is also another Series we have prepared in cooperation with the 
American Philosophical Society of Philadelphia, which i think would be of 
interest, particularly to Association member-3. This Series is called "The 
Internationalism of Science" and consists of a series of talks by eminent 
scientists in various fields of science, such as astronomy, oceanography, 
GEOLOGY, SEISMOLOGY, ETC., BRINGING OUT HOW THE PROGRESS OF SCIENCE HAS 
BEEN ADVANCED THROUGH INTERNATIONAL COOPERATION. We HAVE JUST STARTED 
RUNNING THIS SERIES OVER OUR SHORT WAVE STATION WRUL TO ENGLISH SPEAKING 
LISTENERS IN ALL PARTS OF THE BRITISH EMPIRE, AND WE ARE PREPARING A LIMITED 
NUMBER OF TRANSCRIPTIONS FOR DISTRIBUTION TO LOCAL STATIONS IN THE UNITED 
States. If you are getting out a circular to member stations, I wish you 
WOULD ADVISE THEM OF THE AVAILABILITY OF THIS SERIES, WHICH WILL COVER ABOUT 
EIGHT FIELDS OF EXPLORATION. THE PROGRAMS ARE ALL ONE-QUARTER HOUR IN 

LENGTH. 

With the facilities of our short-wave stations being utilized by the 
Government, we are turning the attention of our Foundation Program Staff 
to the development of many educational features for domestic listeners, and 

I AM GLAD TO LEARN OF YOUR CONTINUED INTEREST IN OUR EFFORTS." 

w ANSWER I I-jG YOU" AVAILABLE TO NAEB STATION'S 

Mr. Stephen Fry, BBC, 630 Fifth Avenue, New York City, advises that trans¬ 
criptions of "Answering You" will be made availaBle to NAEB members 
desiring to use the program on the air. Those attending the Ohio Institute 
HAD AN OPPORTUNITY TO SEE AMO HEAR THE AmERICAN-END OF THE BROADCAST. 
WNYC AND WILL ALREADY ARE USING THE PROGRAMS. PERHAPS OTHERS, TOO. |F 
YOU WISH TO RECEIVE THE SERIES, WE SUGGEST YOU WFITE DIRECT TO MR- ^RYe 

"ORDER COAL NOV;" STfi AVAILABLE TO NAEB 

H. A. Gray, Deputy Solid Fuels Administrator for War, has advised NAEB that 
IF ANY MEMBERS OF OUR ASSOCIATION HAS NEED FOR THE RECORDS OF THE SERIES 
PREPARED TO PROMOTE ORDERING OF COAL NOW, HE WILL BE GLAD TO FURNISH THE 
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discs. While prepared primarily for sale in connection with commercials 

ON COMMERCIAL STATIONS, THE SERIES MAY BE USEFUL TO NAEB STATIONS, TOO. 

Discs were made for sponsorship so that a governmental agency voijldn’t have 

TO ASK FOR MORE TIME FROM STATIONS, BUT UPON INQUIRY OF NA£B EXECUTIVE 
Secretary, *,r. Gray explained the programs would be made available to NAEB. 

PEABODY AWARDS COh>?-.: 1 TTEES 

To aid the George Foster Peabody Radio Awards Board in its an ual selections, 

LISTENING POST COMMITTEES ARE BEING SET UP IN INSTITUTIONS OF HIGHER LEARN¬ 
ING throughout the United States, according to Dean John E„ Drewry, Henry 
W. Grady School of Journalism, the University of Geofgia, which, with the 
National Association of Broaocastefs administers these ’’Pulitzer prizes 
of the air.” 

Institutions that have already set up such committees, which will function 

through the office of the dean of the Grady School, are the state universi¬ 

ties of California, Colorado, Georgia, Idaho, Illinois, Iowa, Kentucky, 

Louisiana, Minnesota, New JErSEY (Rutgers), Montana, North Carolina, North 

Dakota, Ohio, Pennsylvania, South Carolina, South Dakota, Washington, West 

Virginia, and Wisconsin. 

The George Foster Peabody Radio Awards ate designed to give educational 

RECOGNITION AND ENCOURAGEMENT TO THE BROADCASTING INDUSTRY, AND TO PERPETU¬ 
ATE THE MEMORY OF THE BENEFACTOR AND LIFE TRUSTEE OF THE UNIVERSITY OF 
CeORGIA. 

The personnel of the Committees include: The University of Illinois: 

F. So S|EBERT, DIRECTOR OF THE SCHOOL OF JOURNALISM, CHAIRMAN; FRANK E. 
SCHOOLEY, INSTRUCTOR &N JOURNALISM AND PROGRAM DIRECTOR OF RADIO STATION 
WILL; Lanson F. De iming, Director of ^usic for Radio Station WILL; George 

Jennings, acting director, Radio Council, Board of Education, Chicago; and 

Albert Crews, director Radio Department, School of Speech, Northwestern 

University, Evanston. 

The State University of Iowa: Wilbur L0 Schramm, director of the School of 

Journalism, chairman; Charles L. Sanders, assistant professor of journalism; 

H. Clay Harshbarger, associate professor of speech; Mrs. Pearl Bennet 

Broxam, program director of Station WSUIj Carl H. Menzer, Director of 

Station WSUI and associate professor of electrical engineering. 

The Univetsity of Kentucky: Leonaro Niel Plummer, Hrad of the Department 

of Journalism and director of student publications, chairman; Maurice Fe 

Seay, Bureau of School Service and head, Department of Educational 

Administration, College of Education; and Elmer G0 Sulzer, director of 

public relations. 

The University of Minnesota: Dr. Ralph Dc Casey, director of the School of 

Joutnalism, chairman; Mitchell Vc Charnley, professor of Journalism-Burton 

Paulu, manager of University Radio Station WLB; and Tracy F. Tyler, College 

of Education. 

The University of North Dakota: Arnold F. Cecka, head, Department of 

Journalism, chairman; John S. Penn, assistant professor of public speaking; 

Donald J. Robertson, assistant to the president, English faculty; Richard 
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0. Hale, assistant professor of English; Fred J* O'Neil, journalism, faculty 

AND NIGHT EDITOR, GRAND FORKS HeRALDJ AND Dr. RlCHARD BeCK, PROFESSOR OF 

Scandinavian languages* 

Ohio ^tate University: James E* Pollard, director of the School of 

Journalism, chairman; Or* Edgar Dale, Bureau of Educational Research; 

C. Wilbert Pettegrew, program director, Radio Station W05U, the campus 

station; N. N* Luxon, Journalism department; and R* C0 Higgy, director of 

THE CAMPUS RADIO STATION, WOSU. 

The University of South Oakota; E* G. Trotzig, head of the Department of 

Journalism, chairman; Hale Aarnes, acting he-d of the Department of Speech, 

and director of KUSD, University radio station; G. Russell Bauer, Director 

of Information Service, assistant professor of journalism, and Dr* George 

Lawrence Abernathy, head, Department of Philosophy and Psychology* 

The University of Wisconsin: Grant k»* Hyde, director of School of Journ¬ 

alism, chairman; Henry L* Ewbank, professor of speech; Edward B* Dean, 

LECTURER IN JOURNALISM, AND WfLLIAM G* HAfLEY, PROGRAM SUPERVISOR OF THE 

University of Wisconsin Station WHA. 

NAEB UE/.BERS WIN OHIO AWARDS 

Awards and citations for the Seven American Exhibition of Educational Radio 

Programs, given in connection with the Ohio State Institute for Education 

by Radio, include some for NAEB members* The first cultural award for a 

series went to "Civilians in Service,” on WHA* Several awards and honorable 

MENTIONS WENT TO WHA FOR A SERIES, "LeT*S F 8 ND OUT1’ AND TO WCSU FOR THE 

SERIES TITLED, "PLAY T|ME.” HONORABLE MENTION WENT TO WNYC FOR A SERIES 

ENTITLED “THE CoRWIN CYCLE." 

WNAD PRQGRA-S TO HELP REMEDY TEACHER SHORTAGE 

Aid for Oklahoma teachers preparing for impending state examinations will 

BE BROADCAST BY THE STATE'S EDUCATIONAL STATION WNAD INTWO 30-MINUTE PRO¬ 

GRAMS TO BE CARRIED DAILY THROUGHOUT JUNE* 

The PROGRAMS, WHICH WILL COVER VARIOUS SUBJECTS INCLUDEDON THE STATE 
EXAMINATIONS, ARE THE UNIVERSITY OF OKLAHOMA8 S CONTRIBUTION THROUGH WNAD 
TO HELP REMEDY THE WIDESPREAD TEACHER SHORTAGE* VIRGINIA HaWK, STATION 
DIRECTOR, SAID* THIS WILL BE THE FIRST TIME DIRECT AID HAS EVER BEEN GIVEN 
BY ANY COLLEGE STATION TO STATE TEACHERS, MI$S HAWK SAID. 

Co-operating in the broadcasts is the State Department of Education* 

Department officials have placeo the current teacher shortage at approximate¬ 

ly ONE-THIRD* 

Because of the terrific loss of teachers to the armed forces and war 

INDUSTRIES, WAR EMERGENCY TEACHING CERTIFICATES WILL BE GRANTED TO HIGH 
SCHOOL GRADUATES, HAVING LESS THAN 40 SEMESTER HOURS OF COLLEGE WORK, WHO 

HAVE PASSED STATE EXAMINATIONS* 

WNYC BROADCAST FULL ”\ AM AN AMERICAN PAY" PROGRAM 

new York C,Ty’s municipal radio station, V>NYC, broadcast the complete 



NAE8 NEWS LETTER Page 4 June I, 1943 

CEREMONIES BEING HELD AT CENTRAL PARK MALL ON SUNDAY, MAY I 0, MARKING THE 
CITY OBSERVANCE OF "l Am An AMERICAN Day." VICE PRESIDENT HENRY A. V* ALL ACE > 

WHO RECENTLY RETURNED FROM A GOOD WILL TOUR OF LATIN AMERICA WAS THE 
PRINCIPAL SPEAKER, WNYC BROADCAST THE ”1 AM An AmEFICAN ^AY1' RALLY FROM 
3 TO 5 P.M., WHICH MEANS THE CITY STATIONAS LISTENERS ALSO HEARD CHIEF 
Judge Irving Lehman of the State Cour of Appeals lead thousands of citizens 

in the Oath of Allegiance to the Flag, a major feature of the observance, 

FCC SETS ASIDE WNYC Pr~ IT 

The Federal Communications Commission, on June I ? set aside an order 

PERMITTING NEW YORK City's RADIO STATION WNYC TO EXTEND ITS EVENING 

BROADCASTING TIME FROM SUNSET TO TEN P.M, At THE SAME TIME IT ORDERED 

A REHEARING OF THE ISSUES RAISED BY THE ORDER. THE COLUMBIA BROADCASTING 

System contends that wr YC broadcasts after sunset interfere with the 

CBS Minneapolis station, WCCO, 

VHAS GIFT TC U.K. DOUBLES LISTENING CE TERS 

The executive committee of the University of Kentucky board of trustees 

IN EXECUTIVE SESSION ON THE CAMPUS LATE IN MAY, ACKNOWLEDGED HW|TH GRATITUDE1' 

A FINANCIAL GIFT TO THE UNIVERSITY FROM RADIO STATION WHAS, LOUISVILLE, 

WHICH MAKES IT POSSIBLE FOR THAT INSTITUTION TO PRACTICALLY DOUBLE THE 
NUMBER OF ITS MOUNTAIN RADIO LISTENING CENTERS, THE PRESENT TOTAL OF 4l 
CENTERS WILL BE INCREASED TO ALMOST 80, UNIVERSITY OFFICIALS ANNOUNCED, 

"COOLEflE PUBLIC RELATIONS BROADCAST 1NG" 

The Ohio State Institute for Education by Radio round table on College 

Public Relations Broadcasting under the chairmanship of Jos, F„ Bright, 

0irector of Public Information and Director of Radio Station WILL at the 

University of Illinois, approached the subject from five different view¬ 

points, T, T0 Frankenberg, Public Relations Counsel, Columbus, Ohio, 

defined "What Are Public Relations?"; Harold Schellenger, Director of 

Public Relations for Ohio State University, discussed "Radio Public 

Relations Dividends To The College and University"; Ross Bartley, Director 

of Public Relations for Indiana University, presented his ideas on 

"Appropriate Themes Or Subjects For Utilizing Radio For Public Relations"; 

Walbo Abbott, Radio Director of the University of Michigan, tolo the group 

how to "Build Public Relations with Commercial Stations By Developing 

Programs That Will Keep Them Happy"; Julia Mary Hanna of the Chicago R*dio 

Council told of "Public Relations Benefits That Accrue From In-School 

Broadcasting"; and Judity Waller, Director of Public Service and Education, 

National Broadcasting Company, cautioned ths listeners on "Ho^ Not To Seek 

Public Relations Through The National Networks." 

Copies of what all speakers said are not available, but we thought you*d be 

INTERESTED IN COMMENTS OF THOSE WE HAVE, SO WE1 RE GIVING YOU RATHER DETAIL¬ 

ED REPORTS ON REMARKS BY FOUR OF THE SPEAKERS, 

T. T, Frankenburg: In order to get down to brass tacks on so large a 

SUBJECT AS COLLEGE PUBLIC RELATIONS IN SO SHORT A SPRCE OF TIME AS IS HERE 

AVAILABLE, IT IS NECESSARY TO ASK THAT SOME THINGS BE ACCENTED AS FACTS 

WHICH, IF NEED BE, COULD BE PROVED BY TESTIMONY AND BRIEFS, 
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Colleges need improved public relations for at least two reasons., 

(1) Colleges and College people are a very small minority of the population, 
CERTAINLY NOT OVER 5fO ANO THE PUBLIC IS SELDOM WELL DISPOSED TOWARD 
MINORITIES. 

(2) Colleges continually tend to get away from the vernacular. They are 
PROGRESSIVE IN THINKING BUT CONSERVATIVE IN ITS EXPRESSION. The PUBLIC 
PREFERS CONSERVATIVE THINKING AND MODERN EXPRESSION. If COLLEGES MADE 
BRICKS AND COBBLED SHOES THEY WOULD REFER TO THEIR ACTS AS CERAMICS AND 
APPLIED VOCATIONAL TRAINING. 

The FUNDAMENTAL FACTS COLLEGES FACE AR NO DIFFERENT FROM THOSE WHICH CON¬ 
FRONT CORPORATIONS, INDUSTRIES, BANKS, POLITICAL PARTIES, AND PROPAGANDA 
MOVEMENTS. All OF THESE HAVE PROGRAMS TO WHICH A MAJORITY ARE OPPOSED OR 
INDIFFERENT OR IGNORANT. 

TO MEET THIS CONDITION A WIDE RANGE OF EXPEDIENTS IS AVAILABLE. The ONLY 
PHASE THAT DIFFERENTIATES A COLLEGE PROBLEM FROM OTHER PrOBLEMS IS THE 
DEGREE TO WHICH IT MAY BE BILLING TO INVOKE CERTAIN KNOWN REMEDIES. 

The BODY POLITIC, LIKE THE BODY PHYSICAL, RESPONDS TO CERTAIN STIMULI, 
RESISTS CERTAIN FORCES, TENDS TO IMMUNIZE ITSELF AGAINST REPEATED ATTACKS; 
CHANGES WITH CONDITIONS SO THAT WHAT IS EFFECTIVE AT ONE TIME MAY NOT BE 
AT ANOTHER. 

This body of indifference, opposition, ignorance, prejudice, or fear can 
BE MOVED, MITIGATED, NULLIFIED, OR CONVERTED BY THE APPLICATION OF THE 
PROPER MEANS, AT THE PROPER TIME, AND OVER A NECESSARY PERIOD. 

Within this field of stress and strain lies the province of the director 
of public relations. 

For the better understanding of the term public RELATIONS, THE WORDS SHOULD 
BE TRANSFUSED. It IS THE RELATION OF THE PUBLIC TO THE PROJECT THAT IS 
IMPORTANT TO THE PUBLIC RELATIONS COUNSEL. He MAY KNOW THE WHOLE LIFE AND 
HISTORY OF THE COLLEGE WHICH RETAINS HIM; THAT HELPS, BUT HE MUST KNOW 
PUBLIC REACTIONS - THAT IS ESSENTIAL* WHEN HE KNOWS THEM HE CAN APPLY OR 
SEEK TO BRING INTO BEING FORCES THAT WILL CHANGE THAT PUBLIC INTO ONE MORE 
AGREEABLE TO HIS COLLEGE. ALWAYS HE MUST APPROACH HIS PROBLEMS FROM THE 
EVER SHIFTING VIEW POIN$ OF' THE PUBLIC, AT LEAST THIS PUBLIC. He IS IN THE 
POSITION OF A PHYSICIAN WHO MUST KNOW SYMPTOMS BEFORE HE CAN PRESCRIBE 
REMEDIES. 

Like a military lader, he may make either a defense or an attack. He can 
DEVISE PROJECTS THAT WILL INTEREST HIS PUBLIC. He CAN CREATE AN ENTIRELY 
NEW PUBLIC. He MAY AMALGAMATE SEVERAL EXISTING PUBLICS. He NEED NOT 
AGREE WITH HIS PUBLIC, HE MUST KNOW ITJ HE MUST AT LEAST SEEM TO HUMOR IT. 
No public in America can, for long, be driven* But it tends always to reach 

A CERTAIN LEVEL OF INTELLIGENCE AS WATER SEEKS ITS LEVEL. 

To deal with his public the Po R. Man has many mediums. Newspapefs, 
MAGAZINES, MAIL, RADIO, MOTION PICTURES, PUBLIC ADDRESSES, MUSIC, DEMONSTRA¬ 
TIONS, CONTESTSABE a FEW. He NEED NOT BE INTIMATE WITH ALL THE TECHNIQUES 

OF ALL OF THEM; HE CAN BUY THAT KNOT LEDGE. He MUST KNOW THE PSYCHOLOGY 
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THAT EACH CAN BE EXPECTED TO CREATE - IN SHORT, THE PROBABLE REACTION ON 
THE PUBLIC, HIS PARTICULAR PUBLIC, '"8 THE DOCTOR KNOT'S THE PROBABLY REACTION 
OF THE REMEDY HE PRESCRIBES. 

To THE EXTENT THAT THE GENERAL PUBLIC IS RADIO CONSCIOUS, THE RADIO BECOMES 
A VALUABLE INSTRUMENT. FOR THE COLLEGE PUBLIC RELATIONS COUNSEL* The COLLEGE 
CAN SCAT CELY EXPECT TO REMAKE THE DAILY PRESS* COLLEGES CAN SURVIVE AND 
PROGRESS ONLY AS THEY HAVE PUBLIC CONFIDENCE. As LONG AS MAJORITIES RULE 
IN THIS COUNTRY, WE MUST ASSUME THAT MAJORITIES ARE RIGHT* It FOLLOWS THAT 
THE MESSAGE MUST BE ADAPTED TO THE AUDIENCE* To EDUCATE THE AUDIENCE TO THE 
CAMPUS VERNACULAR WOULD TAKE TOO LONS, EVEN IF IT ‘"ERE WORTH DOING* By THE 
TIME THE LESSON WAS LEARNED THE AUDIENCE WOULD BE DISSIPATED* BETTER SPEA« 
TO IT AS A LANGUAGE YOU ARE SURE IT WOULD UNDERSTAND* 

HOW DOES A PUBLIC RELATIONS MAN KNOW HIS PUBLIC - BY READING EVERYTHING AND 
LISTENING TO EVERYTHING* NEWSPAPERS, MAGA71NES, AND RADIO ARE HIS FIRST 
AND MOST IMPORTANT SOURCE, SIMPLY BECAUSE THEY HAVE THE GREATEST FOLLOWING* 
Movies are close beside them. Whatever interests a large group, even a 
PRIZE FIGHT, HAS ASPECTS THAT THE PUBLIC RELATION’S MAN SHOULD KEEP FRESH 
IN HIS THINKING* 

Harold K* Schellenger: Several years ago when our football team was playing 
AN OUT-OF-TOWN GAME, I TOOK A TRIP TO A SECTION OF OHIO NEARLY |00 MILES 
DISTANCE FROM THE CAMPUS* 

In THE COURSE OF THAT TRIP I STOPPED IN A SMALL TOWN DRUGSTORE FOR REFRESH¬ 
MENTS* At LEAST 25 PEOPLE WERE GATHERED AROUND A RADIO, LISTENING TO THE 
BROADCAST OF THE GAME FROM OUR OWN UNIVERSITY STATION* 

The game was good, but the broadcast was bad* The cro^-d was ridiculing the 
ANNOUNCER* The thought went through my mind that this scene was NO DOUBT 
BEING REPEATED IN HUNDREDS OF OTHER CROSS-ROADS TOWNS THROUGHOUT THE STATE, 
AND I SLIPPED OUT OF THE DRUGSTORE DECIDEDLY ASHAMED OF OUR PUBLIC RELATIONS 
IN THE REALM OF ATHLETIC BROADCASTING* 

A FEW MONTHS AGO I WAS VISITING RELATIVES IN ANOTHER Oh 10 TO‘*N. THESE 
RELATIVES INVITED ME TOGO WITH THEM INTO THE COUNTRY TO VISIT A RETIRED 
SCHOOL TEACHER, A PLEASANT, INTELLIGENT WOMEN IN HER SEVENTIES. 1 WAS 
INTRODUCED TO HER AND MY UNIVERSITY CONNECTION WAS MENTIONED* Her FACE 
LIGHTED IMMEDIATELY. 

Hl LISTEN TO YOUR RADIO STATION ALL DAY, AND I CAN1T TELL YOU HOW MUCH IT 

MEANS TO ME,11 SHE SAID* "YOU MUST HAVE A WONDERFUL SCHOOL*®” 

Those two incidents, I believe, will emphasize the importance of radio in 
THE TOTAL UNIVERSITY PUBLIC RELATIONS PICTURE* ONE ILLUSTRATES THE LIABILITY 
OF POOR PROGRAMS, THE OTHER THE DIVIDENDS TO BE GAINED FFO M GOOD ONES* 

For MOST OF THE PEOPLE RIDICULING OUR BROADCAST IN THE DRUGSTORE*? FOR THE 
LONELY RETIRED SCHOOL TEACHER, AND FOR THEIR COUNTERPARTS THROUGHOUT THE 
STATE, THE ONLY CONTACT THEY HAVE OR WILL HAVE WITH THE UNIVERSITY THEIR 
TAXES H--LP TO SUPPORT IS THROUGH THE RADIO STATION* THEY JUDGE THE WORTH 
OF OUR WHOLE UNIVERSITY BY THIS ONE CONTACT* » SUBMIT TO YOU THAT THE 
CONTACT IS, THEREFORE, A MOST IMPORTANT ONE* 

It is my 
THAT IT 

BELIEVE that EDUCATIONAL RADIO HAS HAD SUCH A TOnSY-LIKE GRO-TH 

HAS NOT BEEN INTEGRATED AS CLOSELY AS IT SHOULD BE WITH THE TOTAL 
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UNIVERSITY PICTURE FROM ALL STANDPOINTS, INCLUDING PUBLIC RELATIONS.. 

While 1 believe that universities should make a sensible and reasonable use 

OF THEIR RADIO FACILITIES FOR DIRECT PROMOTION OF THEIR ACT I VIT1ES, THE 

GREATEST PUBLIC RELATIONS BENEFITS Wl LL BE GAINED BY INDIRECTIONo A RADIO 

AUDIENCE SOON Wl LL TIRE OF HAVING Y U TELL HOW GOOD YOUR INSTITUTION IS; 

IT WILL NOT BECOME WEARY OF HAVING YOU SHOW HOW GOOD YOU ARE. 

IN OTHER WORDS, A TALK ON THE OUTSTANDING OUALITIESOF YOUR MUSIC DEPARTMENT 

HAS A NEGLIGIBLE INFLUENCE COMPARED TO THE IMPRESSION GIVEN BY A PROGRAM 

PRESENTING THE STUDENTS AND FACULTY IN THAT DEPARTMENT, A TALK ON HOW GOOD 

YOUR DEPARTMENT OF ROMANCE LANGUAGES IS WON * T COMPARE IN PUBLIC RELATIONS 

VALUE AND DIVIDENDS WITH A GOOD SEF I ES OF RADIO BROADCASTS BY WIEMJ^IRS OF 

THAT DEPARTMENT, 

AND YOU CAN * T CONVINCE YOUR LISTENERS THAT YOU HAVE AN OUTSTANDING FACULTY 

BY TELLING THEM SO, IF ON THE OTHER HAND YOU ARE USING FACULTY MEMBERS ON 

YOUR PROGRAM WHO MUMBLE AND FUMBLE IN THEIR RADIO PRESENTATIONS, 

IN SUMMARY, RADIO RIGHTLY USED CAN BE THE MOST IMPORTANT PUBLIC RELATIONS 

ASSET OF THE INSTITUTION, It REACHES MANY THOUSANDS OF PERSONS WHO HAVE NO 

OTHER CONTACT WITH THE SCHOOL, IT HAS WITHIN IT THE POSSIBILITIES FOR GOOD 

PUBLIC RELATIONS, AND ALSO FOR BAD, It NEEDS TO BE INTEGRATED AS CLOSELY 

AS POSSIBLE WITH THE REST OF THE INSTITUTIONAL PROGRAM, RATHER THAN BEING 

PERMITTED TO GO ITS OWN WAY AS JUST ANOTHER DEPARTMENT OR BUREAU, 

WKldo Abbot: I* The University of Michigan has been broadcasting over 

COMMERCIAL STATIONS SINCE 1925, 
A8 At present, over stations WJR, 50,000 watts, Detroit; WWJ, 5,000 

watts, Detroit; WCAR, 1,000 watts* Pontiac 

B. Station WKAR, 5,000 watts, Educational station, Michigan State 

College, East Lansing, 

II; Public relations from the University standpoint, consist of interpreting 

the University, 

A, Not necessarily to increase enrollment, 

B, This allows nearly evefy type of program. 

1, With the more powerful network stations, the formula is showman¬ 

ship AND INFORMATION, 

2, With the local commercial stations the formula is showmanship 

AND EDUCATION, 

3, With the education stations the formula is education and showman¬ 

ship, 

III, Maintaining friendly relations with the commercial stations, 

a. Select the station that you intend to stick by. D0n*t shop around, 

B, Be active in the station. Know everybody. Give club lectures, etc. 



NAEB HEWS LETTER* . .....Page 8.. .....June I, 1943 

Co Create friendly relations by accepting all gifts the stations are 

BILLING TO GIVE YOUo 

Do Recognize the commercial stations' problems of maintain an audience 

FOR THEIR SPONSORS, 

E„ Never let the station downl 

Fo Cooperate in emergencies by shifting programs. 

Before asking for time, examine the station's schedule and ask for 

that time which is not filled in by a sponsor or by an outstanding 

sustaining program. 

H. Then submit a definite outline of program which will fit into the 

station's DAILY SCHEDULED 

lo Do EVERYTING IN YOUR POWER TO PUBLICIZE THE UNIVERSITY PROGRAMSo 

Miss Judith Walters What a subject' After you have heard all these gentle¬ 

men TELL YOU HOW GOOD YOU ARE AND JUST WHAX YOU SHOULD DO TO GET ON THE 

RADIO, HOW YOU SHOULD DO IT, AND THE BENEFITS TO BE DERIVED THEREFROM, NOW 

YOUR CHAIRMAN COMES ALONG AND PUTS ME ON THE SPOT - THE BALLOON IS ALL 

BLOWN UP, REAOY TO TAKE OFF, AND HERE I AM HOLDING A PIN BEHIND MY BACK JUST 

READY TO DO THE DEFLATING? In REALITY, 1 SHOULD HAVE BEEN THE FIRST PERSON 

TO TALK - I SHOULD HAVE TOLD YOU WHAT NOT IDO DO AND THEN LET THE REST OF 

THEM TELL YOU HOW WRONG I WAS. W|LL, LET US LOOK AT THE PICTURE A MOMENT. 

IN THE FIRST PLACE, TIME ON ANY NETWORK IS EXTREMELY VALUABLE - THAT TRUISM 

MOST OF YOU HAVE HEARD MANY TIMES BEFORE. VALUABLE FROM TWO STANDPOINTS - 

EVERY PROGRAM SCHEDULED HAS A DOUBLE DUTY TO PERFORM, IT MOST TO CATCH AND 

HOLD THE ATTENTION OF THE LISTENER FIRST AND SECOND IT SHOULD ENCOURAGE THE 

LISTENER TO STAY WITH THE STATION TO HEAR THE PROGRAM TO FOLLOW. So TIME 

IS VALUABLE FROM A LISTENER STANDPOINT AND IN ADDITION FROM A SALES STAND¬ 

POINT. Every fifteen or thirty minutes given to any group or organization, 

MEANS A FIFTEEN OR THIRTY MINUTES WITHDRAWN FROM SALE, MEANS LESS REVENUE 

TO THE STATION. Ir THE PROGRAM BOOKED IN THAT PERIOD, AS A SUSTAINING 

FEATURE, IS INTERESTING ENOUGH TO HOLD THE ATTENTION OF MANY LISTENERS, THE 

GOODWILL BUILT FOR THE STATION, BROADCASTING THE PROGRAM, AND IN TURN FOR 

THE NETWORK, JUSTIFIES THE GIVING OF THE TIME. So, I SHOULD SAY, THAT THE 

FIRST WAY, NOT TO SEEK PUBLIC RELATIONS THROUGH THE NETWORKS, WAS TO ASK 

FOR TIME AND THEN OFFER A POOR PROGRAM. 

In THE SECOND PLACE, IN ASKING FOR TIME, WHAT IS YOUR OBJECTIVE? ^0 OFFER 

A PROGRAM OF INTEREST TO THE GENERAL PUBLIC REGARDLESS OF ITS INTEREST IM 

THE SCHOOL YOU REPRESENT, OR MERELY AS ANOTHER MEANS ©F ACQUIRING BORE 

PUBLICITY - ANOTHER ITEM TO ADD TO YOUR SCRAP-BOOK AT THE END OF THE YEAR, 

WITH NO THOUGHT OF YOUR OBLIGATION TO THE STATION OR THE PUBLIC* F THAT 

IS TRUE, THAT IS THE SECOND LINK IN THE CHAIN OF HOW NOT GO SEEK PUBLIC 

RELATIONS THROUGH THE NETWORK. 

Im THE THIRD PLACE, LET US SAY TOU HAVE THE TIME AND A GOOD PROG RAM - IN 

OTHER WORDS YOU DO HAVE SOMETHING UNDERSTANDING OF THIS NEW MEDIUM, RAD 0, 

AND yoL ARE DEFINITELY CONSCIOUS OF YOUR RESPONSIBIL.TY WHEN YOU ACCEPT THE 

TIME ON A NETWORK, ANOTHER GOOD V'AY OF NOT BUILDING PUBLIC RELATIONS 
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8E TO STOP THERE - THE PROGRAM IS BOOKED, YOUR JOB IS DONE, THE RADIO PEOPLE 

CAN WORRY FROM THEN ON, A MOST BEAUTIFUL WAY OF NOT BUILDING GOOD PUBLIC 

RELATIONSo INSTEAD YOU HAVE JUST BEGUN THE JOB. YOU MUST NEXT SEE THAT ALL 

PARTICIPANTS ON THE PROGRAM ARE ADVISED AS TO TIME AND PLACE AND THE PA FT 

THEY PLAY IN THE PROGRAM AS A WHOLE; TO SEE THAT THE CONTINUITY IS PREPARED, 

AND SENT TO THE NETWORK; THAT THE MUSIC, IF ANY, IS SELECTED, THE NAMES OF 

THE COMPOSITIONS, COMPOSERS AND PUBLISHERS SECURED; THE SPEECHES WRITTEN 

AND COPIES SENT TO THE NETWORK FOR OKEM AND TIMING; THAT THE PROGRAM IS 

PROPERLY TIMED, AND THAT THE PARTICIPANTS ARE AT THEIR APPOINTED PLACE LONG 

ENOUGH AHEAD OF TIME FOR A COMPLETE REHEARSALo EVEN THEN YOUR JOB IS NOT 
DONE o 

In THE FOURTH PLACE, IT IS UP TO YOU TO SEE THAT THE PROGRAM IS PROPERLY 

PUBLICIZED, THAT YOUR SCHOOL, YOUR ALUMNI AS WELL AS THE PUBLIC AS A WHOLE 

IS THOROUGHLY FAMILIAR WITH THE FACT THAT YOUR SCHOOL IS BROADCASTING AT 

SUCH AND SUCH A TIME, ON SUCH AND SUCH A NETWORK, WITH OUTLET OVER SUCH AND 

SUCH A STATION* By NOT COMPLETING THE LAST PHASE IN YOUR ROLE, YOU ARE 

LEXTING THE NETWORK AND ITS AFFILIATED STATION DOWN AND YOU HAVE ADDED THE 

F < N A L LINK IN THE CHAIN OF BAD PRACTICES IN YOUR PUBLIC RELATIONS DEALINGS 

/WITH THE NETWORKS* 

THE PRESIDENT SPEAKS 

And HIS INTIALS ARE FOR, BUT GDW—GILBERT D„ WILLIAMS, PRESIDENT OF MAEB* 

IN A MOOD FOR WRITING ONE DAY, G|0BS SENT ME A LONG DISr>*TCH, EXCERPTS OF 

WHICH I * LL QUOTE (AND I DON'T MISQUOTE HIS INTENDED COMMENTS BY EDITING 

HI STILL THINK THE DAY OF LONG HAIRED, THIS-IS-GOOD-FOR-YOU-SO-YOU-MUST- 

LISTEN IS PAST« At WBAA I've TRIED TO BORROW THE BEST OF COMMERCIAL PRACTICES 

TO CORRELATE WITH NO^I*COM\€ RCI AL ADVANTAGES* I WANT ALL THE LISTENERS I CAN 

GET, NOT IIU ST THE “tjPPER 5^". WHEN I FIRST TOOK OVER WBAA, I MADE SPECIAL 

TRANSCRIPTIONS TO ENDER THE Ouflt0 INSTITUTE COMPETITION* IT TOOK ME A COUPLE 

OF YEARS TO REALIZE WHAT THEY WANTED WAS FORMAL EDUCATION, SOMETHING THAT 

COULD BE WORKED INTO A H|STORY OF THE ^AST-WEST, INTERAWER ICAS AND All POINTS 

North sort of definite course in grade school or high-school* The subcle 

APPROACH, THE SNEAK«UP-ON—THE-BL I ND-S1DE WAS THROWN OUT OF THE COMPETITION* 

IT HAD TO BE DEFINITE, INALIENABLE TO SPECIFIC CLASSROOM COURSES* So I 

STOPPED ENTERING TRANSCP1PTIONS« At THE SAME TIME THE IDENTICAL DISCS 

BROUGHT MUCH FAVORABLE ATTENTION WHEN BROADCAST OVER WBAA, BOTH FROM ADULTS 

AND YOUNGER PEOPLE* 

The above is merely a preamble to my reactions concerning some NAEB’s comments 

to Phillip Cohen re the distributing effect of the “commercial type1' voices 

ON THE 0^1 I-MINUTE SPOTS. WHY? MUST EVERYTHING ABOUT AN “EDUCATIONAL” 

STATION BE COMPLETELY AT VARIANCE WITH A GOOD COMMERCIAL STATION? I THINK 

IF MORE OF US USED MORE AVERAGE TECHNIQUES, WE WOULDN’T BE LOOKED UPON AS 

A THING APART. CERTAINLY MOST OF BROADCASTING TECHNIQUES ARE BASIC* If 

WE CANNOT HAVE SOMETHING IN COMMON WITH THE PROFESS IONSLS IT*S TOO BAD* 

I REMEMBER WAY BACK "'HEN PROFESSOR GORDON STARTED WITH HIS SWELL WORK OVER 

W HA 0 It CERTAINLY WAS MABB APPEAL; HIS THOUSANDS OF LISTENERS WERE NOT 

8EING FORMALLY EDUCATED, BUT THEY LOVED IT." 

DOTS AND DASHES 

WHA, the Wisconsin state staion on the Univepsity campus, claims the title 
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