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TONIGHT 
TUNE IN 

THE TEXACO 
STAR THEATRE 

60 Minutes with the 
Brightest Stars of 
Stage, Screen, Radio 

* Adolphe MENJOU 
* Charlie RUGGLES 
* Una MERKEL 
* Kenny BAKER 
* Jone FROMAN 
* Jimmy WALLINGTON 
* BROEKMAN'S ORCH. 
* TEXACO STAR CHORUS 

and 

* JOHN BARRYMORE 
01 ton!ght'a 9v• 1t , tor in a dra• 
,nntlc ,ketch untlu tho direction of 

* Mox REINHARDT 

. WKRC @ 
-9:30 P. M. ~H) 

"1!Rftlw:!dl 
October 12. 1938 

Old Time Radio 
Books and Paper 

-----------------------------------------------------------------------------
We have one of the largest selections in the USA of out of print 

books and paper items on all aspects of radio broadcasting. 
-----------------------------------------------------------------------------
Books: A large assortment of books on the history of broadcasting, 
radio writing, stars' biographies, radio shows, and radio plays. 
Also books on broadcasting techniques, social impact of radio etc .. 
-----------------------------------------------------------------------------
Ephemera: Radio station brochures, verification letters, EK.KO 
Stamps, , advertising literature, radio program give-aways etc. 
-----------------------------------------------------------------------------

ORDER OUR CATALOG 
Our new catalog (821) is now available and includes over 350 items including 
a nice variety of radio ephemera items we have never seen before plus a large 
number of old favorites that were not included in our last catalog. ff you wish 
to receive a catalog, send us one dollar ($1.) in cash or stamps and ask/or the 
Radio Broadcasting Catalog. We_shall send you (1) Catalog B21, (2) Catalog 
822 (to be issued in 6 to 12 months) and (3) a certificate good/or $4. off on any 
catalog purchase. 

None of the items in our catalogs are listed on the Internet. 

-----------------------------------------------------------------------------
WHY NOT VISIT OUR SHOP ? 

8 equaert Old Books is located in the southwestern corner of NH in historic 
Fitzwilliam just a short drive from Route 9 1. From April to November we are 

open every day but Wednesday from 9 am to 5 p.m. (11 to 5 on weekends). We 
have a large general stock plus extensive collections in Radio Broadcasting, 

Technical Radio and Electronics. If you wish information on travel or 
accommodations, give us a call or visit our web site: www.beqbooks.com. On 
our site you can take a tour of our shop or find o ut all about Fitzwilliam NH. 

Bequaert Old Books, P.O. Box 775 
Fitzwilliam NH 03447 

( 603)-585-3448 
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WALTER, IN HIS OFFICE, on the phone. 
·c ute, Quentin, but I can't use it. Who won't 
let me? You're nuts. (He laughs, an echo of 
t1 11 1111pll ) 111y column now Yeah, find he 
Klll)W', II. loo It\ 111·,l ll1,1l 1tl'flll,llly'S ,I htllc• 
otl 111y lit1/II You wrot11 lh.111 A111 t lhPy 
w1111·11111 y1111111111t 11 ·' c II rn111•,1 1 I know who 
/\doll I lilh •r I•,I (I lo rnvc 01 ·, 1110 11101111\pu•co 
and speaks lo hrs socrol.iry) Dolly, who the 
hell is Adolf Hitler? (Uncovers the mouth­
piece.) All right, send it over to me, I'll give 
it a look-see." 

WALTER AND JUNE, IN A MOVIE 
theater. They are watching the cartoon, 
which features a bird named Walter 
Finchell. Walter, in the audience, is 
knocked out by it, stampinq nnd wlm,lhnq, 
as we hear the commcnl,uy "And so 
Broadway's htllo maqprl' llrt ", 11111111' lo 11,., 
nnst wrlh ovrny lIllln 1111111 111 1 1..1I1 q,1ll11'1' 

lh!' < ,1110011 11111h ,11 1111111• 11,·w•,11•!!1 
hnuui•, WP •,1•1•Ad11ll lhtl1•1 .,clch, .. ,.,11111 ,1 

N,1111,1lly W,1111•1 1 .111'l lw•h11vl' wlr.rl hi'\ 
',t 'i'lll!f 

"h 111• k11 ld111q r lw •11 1r, lo11clly lo J11111• 
"Wlr.il ,., ht• .r /1111/) t ookrl th.ii" W, rltl'I 
10lls hrs t1yp-, up .ts I htlt•r dot",, w11qqlt•-. 
hrs hips "Guy's ii f11oq111q p.rnsyl" 

People sl,ut sh11shI11<J 111111 
"Aw, nuts," W.rllcr -.,rr,. m,rnq .ind 111111 

mg around "Shush yourselvt•s C'rnon 
let's get out of here· 

Walter and June walk up tho rirsl<' 
Hitler's ranting follows them out 

THESE BROADCAST IT[MS 
overlap, giving the effect ot wave alte, 
wave of rising wrathful invective Walter 
broadcasting· 
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"Good evening, Mr. and Mrs. America 
and all the ships at sea! This is Walter 
Winchell in New York. Let's go to press. 
'A piece calculated to wake you up 
srrn,1mrnq Qurntrn Reynolds' report in 
lhP ' .. ,t111d,1y I v1 °11111CJ Post on Adoll 
I hlltir\ clw,11 11 tor .r lll'W Gt•1111,rny partrc 
111,rrly hrs plnn for Germany's 1111111011 rind a 
quarter Jews " 

WALTER BROADCAS I INC, 
"For those of you who h.rvl' eye see 

not: It's all n9lil lhP11' 11 1 hl.rck nnd white in 
Hitler's book MP111 1,.11111 I h,1t's German 
for 'My <;t, 11111111•' 

WAI 111( IIHOADCASTING: 
"A q11111p < .11111111 11self Nazi J supports 

I t1ll111 111 < ,t •m1.r11y , 111d the Nazi salute at 
111111 .. 11 1111·1•111111., What's their slogan, 

'flown W1lh 
WAI 11 H, llHOADCASTING: 
' lo W.1lt1•1 Winchell, care of "What are 

you d11111q next weeker sweetie? Would 
y,111 lrkc• to spend wrth me? I think you're 
111tu I oy /\<loll Hitler.' Maybe they should 
111111 AdPh~ liltler. .. " 
·1 low do you lrke that, Mr. and Mrs. 
A, Ill '11(:,I ?· 

WAI l ER, BROADCASTING, 
lookrno c1t the front page of a Gel news­
p.r1w1 wrth a headline and photo of 
W111chell 

"I leadline, Volkiseher Beobachter, 
I trtlcr's special paper: A new enemy of the 
new Germany, Winchell. And it says here 
that my hsleners and readers are morons. 
How do you like that, Mr. and Mrs. 
America?" 

WE SEE THE NAME PLAQUE ON AN 

office door, reading: Washington Times­
Herald, Eleanor Patterson, Publisher 
and Prop. 

Standing behind her desk is Cissie 
Patterson, a tough, well-preserved, 
spoiled, and alcoholic woman in middle 
age. She exudes mindless, selfish power. 
With her is William Randolph Hearst and 
a stenographer. Hearst is sitting comfort­
ably in an armchair, his legs stretched out. 
In all of lhe following, he seems li ttle more 
than amused. He has the ice-blue non­
committal eyes of a wolf: 

·can't you control that crazy little kike?' 
Cissie Patterson says, petulantly, like a 
frustrated child. 

' I could, Cissie, but it wouldn't be in 
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my best interest to do so," Hearst says. 
"Ever since Franklin Double Crossing 

Jewsevelt got his hooks into him, he's 
been ranting like a Red . . . . These 
attacks on Gernany, are embarrassing.• 

"I would agree with you there," Hearst 
says. But we see a flicker of distaste at 
Cissie Patterson's anti-Semitic ranting. 

"I wouldn't be surprised to find out that 
he's in the pay of the British government.· 

"No, not Winchell," Hearst says. "He'd 
never take a dime.' 

"Well, this newspaper is cutting more 
and more of his column. Yesterday," she 
says peevishly, "we left it out completely.' 

"It's your newspaper, Cissie." 
"He's only read by the servants any-



way." 
"Then there are a lot of servants in this 

country," Hearst says. "But I agree with 
you about this German thing I don't rrnnd 
his vulgor litllo t110,1h1cnl !JOS!.IJ), but 10101911 
nllnus dlO !(HIiiy Olli COIIGOlll " 

I lu spunks lo tho stcnog1aphc1 
"Take t11is down and circulate ii to all 

offices: 'Please edit Winchell very carefully, 
and leave out any dangerous and dis­
agreeable paragraphs ... Send that out at 
once." 

"Yes, Mr. Hearst," the stenographer 
says, and leaves. 

"Happy?" Hearst says drily. 
"I'll be happy when Roosevelt is dead 

and Winchell's in hell," Cissie Patterson 
says. 

DRIVING, LATE AT NIGHT, WITH 
Runyon. 

"I just don't believe 111 biting tho hc1nd 
that feeds rne," Runyon Is sny1ng "Hearst 
nlwc1ys w111s AlwDys has, always will." 

"Why, that fat cold-blooded goy bastard. 
I fa's a bigger Hitler than Hitler!" He's 
becoming hysterical. "My fangs have been 
removed! Jesus, Damon what if I lose my 
column! I'd just be another shtunk, just 
another loudmouth in a night club!" 
He's on the verge of tears. 

"Aw, c'mon, Walter," Runyon says. "Pull 
yourself together now." 

WALTER, BROADCASTING: 
"Good evening, Mr. and Mrs. America 

and all the ships at sea Let's go to press . 
.. The German ambassador in Washington 
is now flipping only half the Nazi salute at 
affairs of slate, having earned frowns for 
the full gesture . . . He'll find out eventually 
that the thing is cut-rate everywhere out­
side of Germany . . . " 

WALTER, BROADCASTING: 
"Fritz Kuhn, who poses as a chemist for 
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a motor magnate 111 Detroit. is Hitler's 
Number One secret ;1gcnt in the United 
Stales , secret l 11111I now, that is." 

(Wr sr c rnt r L KUHN, A WILDLY 
t111ogc111I rmrn, lrstening. He's seems 
amused, flattered, to hear his name.) 

"HE SHOULD GET TOGETHER WITH 
a certain female newspaper publisher in 
Washington - the initials of her paper are 
the T.H. They could make beautiful music 
together .... She's the one who wants to 
know why I keep looking under the bed for 
Nazis. Because I keep finding them, lady. 

AGAINST THE FOLLOWING segments 
of Walter broadcasting, we see people 
across tho count, y hstcnng rntently: 

We sec vanous American families sit­
ti119 by the I ncl1os 111 their living rooms, 
some 10111ccl by lhcrr neighbors. 

Men rn c1Ic1ve,n, hned up along the bar, 
quiet during the broadcast. 

Guests nl a formal dinner, looking 
toward tile radio beyond the head of the 
table 

A town hall meeting, interrupted while 
tho rriclio is turned on. 

Showgirls in their dressing room. 
rranklin Roosevelt in his office, smiling. 
A sailor in a radio room at sea. 
A man listening on a car radio as he 

drives across the country. We see the car, 
small in an overhead shot, and the head­
lights illuminating the night. We hear 
Walter's voice, hammering, insisting, hyp­
notizing, until we get the feeling that just 
about everyone in America on this night is 
listening to Walter Winchell. 

"TOP U.S. NAZI FRITZ KUHN, 
who I reported last week was Hitler's 
Number One man in America, is the head 
of the thousand-strong - and growing 
every day - German-American Sund. His 
job: to spread propaganda, chaos and 

CLASSIC RADIO 
~~~o~~ENCE BOOK! Jj; 
FANS OF CLASSIC RA- ---~ 

D101 HUNDREDS OF ~I !}-J. 
SHOWS&STARSPRE- !'MN~N~~iil if;} 
SENTED IN AN EASY- ~ 
TO-READ, CONSOLI- ~ • 
DATED REFERENCE ~ .. 
BOOK. EACH SHOW 

HAS AIR DA TES, 
NETWORKS.GUESTS, 
SPO NSORS, STARS, 
ANNOUNCERS, POPU­
LAR PHRASES ... EV­
ERYTHING THAT MADE 

THE SHOWS UNIQUE! 

OVER 264 PAGES/ 
. I -~ . 

~ 

SO.PASADENA, CA 91031 
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sabotage throughout our land. He 1s s1111 
employed by our biggest car manufactur­
er .... How about it, America. Let's show 
these swastinkers the gate .. .. • 

(KUHN, LISTENING, IS NOT 
amused anymore. He's cold with fury. 
"Stinking Jew,' he says.) 

"Next week, my broadcast will come 
from Hollywood." 

A HOLLYWOOD NIGHTCLUB, LATE 
night. Walter is stepping out of the front 
door when a woman, several yards away, 
steps into the light and throws off her 
coat: She's naked. She begins to run 
toward Walter, as a man in a trenchcoat, 
holding a press camera, moves in for a 
picture. Walter sizes up the situation in an 
instant, covers his face with his hat, and 
ducks back inside the door The naked 
woman runs up to the glass door, as 
Waller thumbs his nose at her. 

WALTER, BROADCASTING: 
'By the way, Fri tz Kuhn, and all your 
bungling Bundist buddies, your oh-so­
clumsy attempt to blackmail me was a 
miserable failure, as you must know by 
now. Nuts to you, Nazi . . . ." 

NEW YORK, EVENING. WALTER IS 
inside a barber shop, surrounded by 
press agents, cronies. 

He leaves, walks up the street, past an 
alleyway. 

"Winchell?" someone says. "Yeah," 
Walter says. 

Two men step from the alley, grab him 
and pull him into the darkness. 

' You kikes make too much noise,' one 
of them says. He speaks with a marked 
German accent. 

They beat Walter, who falls groaning to 
the sidewalk, then they run 

WALTER, IN HIS DRESSING ROOM 
at NBC. He's pacing around, glancing at 
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the scraps of paper as they're handed to 
him Most go into l11s wastepaper basket. 
He keeps looking out the window, across 
the alley, into the dressing room of the 
Radio City Music Hall Rockettes. 

Irving Hoffman sticks his head in. 
"You got everything?" he says. 
"Everything and more, Oiving; 

Walter says. "Stick around for the 
broadcast.• 

They go into the broadcast booth, 
where Walter arranges the pages over 
the table. He's incredibly charged-up, 
almost jumping up and down in his 
chair. 

Irving loaves the studio 
Tile light turns red, and Walter starts 

h1lt1ng the telegraph key. 
'Good evening, Mr. and Mrs. America 

and all the ships at sea ... . Let's go to 
press Flash1 The government of Great 
Britain did not declare war on the German 
people. Possibly as a result of this 
reporter's advice, cabled three days ago to 
Prime Minister Chamberlain, they have 
declared war on Adolf Hitler and the 
Nazis only . ... " 

ON THE OTHER SIDE OF THE GLASS 
a funny look comes over Irving Hoffnian's 
face, a kind of awe that, after all these 
years, Walter's nerve can still surprise him. 

"SINCE YOUR NEWSBOY 
advocated the rapid development of a two­
ocean Navy, several weeks ago, more than 
a million and a half letters have poured into 
Congress supporting the idea. The 
response has been so strong, it almost 
woke up several members of Congress ... .' 

WE SEE IRVING HOFFMAN AGAIN. 
Something like mild alarm crosses his face. 

"NOW THEY ARE CALLING ME 
Waller Warmonger, and demanding to 
know why I don't stick to Broadway, 

At the Stork Club, 1942: Sherman Billingsley (left) Myma Loy, Loretta Young, 
John Garfield, Janet Gaynor, and Quentin Reynolds. 

and gossip, and trivial matters. Senator 
Rip Van Wheeler says that I chant the 
hymn of hatred every week, and then 
close with lotions of love ... Well, Senator, 
and Colonel Lindbergh, and Congressmen 
Fish, Rankin, et cetera, all of you Hitler­
rooters high and low .. . Black Shirts and 
Brown Shirts and Silver Shirts ... to Fritz 
Kuhn and Gerald L.K. Smith and Father 
Coughlin ... my hatred is for America's 
enemies, abroad and at home, and my 
love, which is just as fierce, is for those 
who love freedom. Zzzzanything wrong 
with that?" 

IRVING IS NOW QUITE 
uncomfortable. 

"l"LL STICK TO BROADWAY WHEN 
our elected officials stick to preserving our 
liberties and protecting our country." 

WE SEE A GENERAL REACTION TO 
the broadcast now, people by their radios. 

"I HAVE NEVER HAD SO MANY bat­
tles at once in my entire career. 
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"Because I support our President, they 
call me Franklin Roosevelt's stooge. 

'Because I cherish the Constitution, 
they call me a fanatic. 

"Because I can see beyond the end of 
my nose, I am called an alarmist, a dema­
gogue and, yes, a warmonger. 

"My enemies, who I have the honor to 
share with the President, are hitting us 
both from every side -mostly from 
behind. 

"But I don't mind. In fact, I love it. I 
love a brawl. . .. So don't worry, folks. I'm 
not dizzy. I'm just busy. 

"However, just for those of you who 
think I ought to stick to Broadway gossip, 
here's a little tidbit. 
.. . . Honeychile Wilder was out with Rags 
Ragland Friday night, and on Saturday 
she was at The Stork Club with Bob 
Richie. Honeychile's gone from Rags to 
Richie .... Oh that Winchell. 

"With a harsh hymn for the haters, and 



lotions of love for all good Americans, this 
is Walter Winchell in New York, reminding 
you that the ride begun by Paul Revere all 
those years ago has never really ended." 

THE LOBBY OF THE ST MORITZ 
Hotel, late morning. Walter and an attrac­
tive young woman get off the elevator 
together and go separate ways. A bunch of 
press agents surround Walter like pilot fish. 
As they pass through the lobby, the desk 
clerk calls out. 

"Mr. Winchell .. this just arrived for you." 
He hands Walter an envelope. Walter 

opens it, looks it over, and breaks into an 
exultant laugh. 

"Oh ho ho!" he says. "Yuk yuk yuk!" 
'What is it?" 
"What is it? As if it's any of your frigging 

business, this is the latest Hooper Rating 
Report. And ii says that I'm on top! Number 
One across the land, from ocean to 
ocean .... Better than Benny or Crosby or 
Hope! Bigger than Fibber McGee and 
Molly! Number One!" 

He throw back his head and crows: 
"Cock-a-doodle-doo!" 

Waving the rating above his head, 
he goes out into the street, still crowing. 

"Hi there, Mr. and Mrs. America!" he 
yells, as people on the street stop. "Did 
you hear what I said about you last night 
on the radio? .. . Cock-adoodle-doooooo!" 

DAWN, SCARSDALE. WE HEAR THE 
fading echo of Walter's "Cock-a-doodle­
doo," as we see Walter sound asleep in 
bed. The bedroom door opens, and June 
comes in. 

"Honey, wake up," she says. 
"What time is it?" he says sleepily. We 

can hear the telephone ringing far away. 
"Walter, get up," June says. "There are 

a million phone calls. The Japanese have 
attacked Pearl Harbor." 

10 

"So what took 'em so long?" he says. He 
sits up, puts his arm around her. "Looks 
like this is the end of the slow music, kid," 
he says. 

WALTER, BROADCASTING WITH 
great force: 

"Listen, Adolf and Benito and Tojo 
- don't think the oceans can protect you .. 
. . We're coming at you now with every­
thing we've got, and it's plenty! We did it 
before, and we can do ii again .... Okay, 
America! And okay, FDR." 

NIGHT, THE STORK CLUB. WALTER 
makes a particularly impressive entrance, 
dressed in the uniform of a Lieutenant 
Commander in the U.S. Navy. He 
removes his hat, brushes it tenderly with 
his sleeve, and hands ii to the hat-check 
girl. He passes Billingsley and a man. 

"What the hell is this?" the man says. 
"That's Walter's contribution to the war 

of nerves," Billingsley says. 
WALTER IN UNIFORM, DANCING 

with a beautiful woman, the Cub Room. 
WALTER AT TABLE 50; WITH HIM IS 

the woman, Damon Runyon, etc. Walter is 
on the phone. 

"He did? Oh he do, do he?" He covers 
the mouthpiece, speaks to Runyon. 
'Westbrook Pigler says I'm a disgrace to 
the uniform." 

"Oh, I think you look handsome," the 
woman says. 

"Kiss me, Hardy," Runyon says. 
Walter hangs up. 'First, he calls me a 

louse in the blouse of journalism. Now 
he's got his nose up there pretty good 
with Cissie Lushhead Patterson and those 
Ku Klux Klan Kongressmen .... I tell you, 
sometimes I think America loves me for 
the enemies I make.· 

WALTER BROADCASTING: 
"Repeated charges that my commission in 

Celebrate NBC's 80U1 Anniversary at the 31st 
Friends of Old-lime Radio Annual Convention 

( Featuring Eddie cantor) October 19-22, 2006 
Holiday Inn North, Newark, NJ 
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the United States Navy was proving to be 
an embarrassmen to our great President 
prompted me to do the only thing a patriot 
could do. I personally handed the 
President my resignation from the Navy. If 
any of you would like to read it, you can 
find easily .... At the bottom of the 
President's wastebasket." 

WALTER BROADCASTING: 
"Americans of every race and creed 

are fighting and dying side by side. A Jap 
or a Nazi bullet doesn't ask what religion 
you believe in, or the color of your skin. 
Yet the worst kind of racial hatred can be 
heard every day in the halls of Congress .. 
. Congressman Rankin of Mississippi has 
particularly honored me this week by 
attempting to defame me, in language that 
I would not repeat on the air .... It's in the 
Congressional Record, folks .... Rankin, 
Hoffman, Wheeler, Reynolds, Bilbo, Fish, 
Dies ... this microphone is always open to 
you for your defense ... But then, you don't 
believe in defense that's in the record, too 

. only in cowardly attack.' 
TABLE 50, WITH RUNYON AND 

Billingsley. 
"Come on, Walter," Runyon is saying. 

"I'm a newspaperman, too. What did 
Rankin actually call you?" 

Walter, a big smile, says, 
"Congressman Rankin called me a little 
slime-mongering kike." 

"You mean in so many words?" 
"I mean in those very words. On the 

floor of the Congress of the Unite States." 
"I don't believe it," Billingsley says. 
"Look, even Sherman's shocked," 

Walter says. "By Sherm, a kike is a 
Jewish fella who's just left the room." 

"Aw, come on, Walter,' Billingsley 
says, blushing. 

"It isn't that he said it," Walter says. 

1? 

"It's that not one man stood up to object.. 
How do you like that?' 

WALTER BROADCASTING: 
" .. and when they cannot slander me in 
any other way, they say that I'm preju­
diced .... Prejudiced? You bet I'm preju­
diced. I'm prejudiced against all those in 
high office who guessed so wrong before 
Pearl Harbor. They are still guessing 
wrong. They worry me. But what worries 
me most are all the damned fools who 
reelected them." 

IRVING, SITTING OUTSIDE THE 
booth, sits up with a jerk. 

In the control room, the director says, 
"Oh my God!" 

A network executive, listening at home, 
drops his head in his hands. 

The NBC switchboard goes berserk. 
THE NETWORK EXECUTIVE'S 

office. The sponsor, an agency rep, net­
work people, and Walter. 

"Walter, you cannot say 'damned' on 
the radio on Sunday night,' the executive 
says, barely able to control himself. 

"I'm sorry, I thought you could," Walter 
says. 

"And you can't call the voters ·tools,' 
"the sponsor says. 

' Even if they are?" Walter says. 
"Especially if they are," the executive 

says. 
"I'm only saying what FOR says." 

"FDR doesn't have a sponsor," the 
executive says. 

"What's the matter," Walter says. 
"Haven't you got any faith in your prod­
uct? I certainly have in mine. So a few 
people get their noses out of joint, so 
what? Their enemies will run out and buy 
your hand lotion. And by the way, FDR 
does have a sponsor. - Mr. and Mrs. 
America." 

"The very people you offended,' the spon­
sor says. 

'Listen, I'm not gonna barber with you,' 
Walter says, rising. "You can't have my 
teeth." 

"Oh Walter ... " 
"I'm not giving you momsers my teeth. 

My ratings aren't good enough for you, go 
hire somebody without teeth." 

He storms out of the office. 
WALTER, WALKING OUT OF THE 

network executive's office. He's laughing 
and shaking his head at how successful 
his performance was. As the elevator 
doors open, he breaks into a soft-shoe, 
singing "Jimmy Valentine," and glides into 
the elevator. 

Over this, we hear him broadcast: 
"The President of the United States is 

dead, All that was mortal of FDR will now 
pass from the sight of men. But the things 
for which he lived, fought and died will live 
forever, while there are free men left to 
draw a breath. 

"And now this great burden has fallen 
to a new President. Harry S Truman's 
warm humility has long been his most 
striking characteristic. His favorite motto: 
'It's what you learn after you know ii all 
that counts.' This is the great American 
that Franklin Delano Roosevelt chose to 
act as his lieutenant through the final terri­
ble days of war. May God in His tender-

"Anything I ever did for FDR 
I did for love, gratis, no charge, 

ever. A favor for FDR was a 
favor for America." 

OVER 'STARDUST" PLAYED AT FOX-trot 
tempo, we see a montage of newsreels 
and.newspaper headlines, announcing the 
major events of those closing years of the 
war. (Over this, we will hear Walter broad­
casting, like fragments blowing in and out 
of static.) 

We see newsreel footage of Franklin 
Roosevelt returning from Yalta, as Walter 
broadcasts: "FDR's physicians say that his 
health is the best it's been in years. So is 
America's!" 

The footage is slowed down almost 
imperceptibly. We see FOR, obviously a 
dying man. 

WALTER IN HIS DARKENED 
office, late at night He's slumped over, 
with his head in his arms, crying his heart out. 
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ness bless and sustain him, till victory is 
won. This is Walter Winchell in New York." 

TABLE 50. WALTER, RUNYON, 
Irving, etc. 

Walter's fist crashes down on the 
table. 

"That's a President? That's a frigging 
President?" he yells. "That hicktown 
crook? And crude? I say, 'How do you do, 
Mr. President, I'm Walter Winchell,' and he 
says, 'I know. So what?' I couldn't believe 
it. I was speechless." 

Damon laughs at the very idea. 
"Then he says, 'You people did a lot of 

favors for Franklin Roosevelt.. .. I hope 
you don't expect to collect on them from 
me.' I kept waiting for him to say it was all 
a big joke. I told him, I said, 'Listen, I 



remember when a President sat in that 
chair! Anything I ever did for FDR I did for 
love, gratis, no charge, ever. A favor for 
FDR was a favor for America. And whad­
dya mean by You People? . . . You know 
what he calls Dorothy Schiff? He calls her 
that damned New York Jew publisher. I tell 
you, this guy's gonna get it from me .. . . 
You People ... the President of the United 
States." 

"Yeah," Damon says. "Franklin 
Roosevelt was really crazy about Jews." 

"Don't you start," Walter yells. "There's 
too many damn people around already 
who've got nothing better to do than knife a 
dead President in the back." 

'Hey, I'm sorry . ... " 
'They're even trying to knife his widow!" 
"Walter, I didn't mean it. Relax." 
"Okay," Walter says. "Okay." 
WALTER, BROADCASTING. 

Over this, we see shots of New York in the 
hour before dawn, ending with shots of 
Walter's car on its nightly rounds. 'America 
is at peace. Robins are nesting in the air­
raid siren atop Radio City. About the only 
insignia you see is on the shoulders of 
Park Avenue doormen. But before you 
relax, remember! The soft peace that fol­
lows the hard war has left Europe once 
again exposed, and we stand with Europe. 
We have enemies today that were 
undreamed of ten years ago, and no com­
mander with the strength or the wisdom to 
lead us. And where are these new enemies 
to be found? Why, right here at home, 
enjoying the fu ll protections of our great 
country .... 

WE SEE WALTER'S CAR, LATE AT 
night, prowling the streets of New York. 

WALTER'S CAR; INTERIOR. 
Runyon is with him in the front seat. He 
seems exhausted. He often speaks in little 
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more than a hoarse whisper. 
"You really ought to stop knocking 

yourself out," Walter says. 
"I don't have much choice," Runyon 

says. "The divorce cleaned me out." 
"That's funny .... You used to say that 

paying alimony was like buying oats for a 
dead horse." 

"Only the horse isn't dead," Runyon 
says. 

For a moment, Walter doesn't know 
what to say. 

"The black market money's all drying 
up," he finally says. "Sherman says the 
take is way down. Different crowd, too:" 

"I've seen happier kissers at a soda 
fountain," Runyon says. "Pull over a sec­
ond, will you?" 

"What?" Walter says, drawing up to 
the curb. 

"Cut the motor," Runyon says. 'Listen." 
Walter cocks his head like a bird, lis­

tening. We hear with him the low, steady 
roar of New York. 

' Even at this hour," Runyon says. 
"Listen to that, will you?" 

There is an enthusiasm in this, an 
awe, that Walter has never heard from 
Runyon before. He looks at him surprised, 
not sure if this is a gag or not. 

"I'll tell you," Runyon says. "There'll 
never be another city like this one. Never." 

OVER SHOTS OF THE CAR DRIVING 
late at night in the September rain, we 
hear Walter broadcasting: 

"To the judges at Nuremberg: When 
you think of a Jap or a German at war, 
just think of a murdered child. Now that 
the Nip and the Nazi are begging for 
mercy, remember that they showed none 
to this child. Your reporter sees no prob­
lem in how to give them justice. Take 
them to the nearest wall, and bang bang 

bang! ... 
"Tony DeMarco predicts that the next big 
dance fad will be the mambo - a zingier 
form of rhumba which he intro'd last week 
at the Havana-Madrid. . " 

"Comic Bill Conti offers this definition 
of Sweater Girl-she pulls your eyes over 
her wool. .. .' 

"Have the lie de France and other 
French luxury liners been taken off their 
runs to rush troops to Indochina? 

"Damon Runyon's checked out of New 
York Hospital, awww better. The doctor 
said he's been working too hard . . . " 

NIGHT; WALTER'S CAR. RUNYON, 
his head resting against the window. "If 
we crashed right now and both of us were 
killed, how do you think the headline 
would read?" he says. "Winchell and 
Runyon Killed or Runyon and Winchell?" 

"Billing doesn't matter much when 
you're dead," Walter says. He clearly 
hates the subject of this conversation. 
"On the contrary," Runyon says. "That's 
when it matters most." 

"Our stuffs gonna be around a long 
time after we're gone," Walter says. 

"Don't kid yourself. Twenty years, tops, 
they'll forget we were ever here." 

With his daughter Walda at the theater 

Daily News Magazine May 20, 1990 
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~ an Old-Tame Radio 
Colleeforin 2006 by Bob Burnham 

Editor's note: It's been awhile since we 
have heard from Bob. Most of his writing 
has been for a publication called "Radio 
Guide" aimed at radio technology for 
engineers and managers of radio stations. 

You'd think after all these years of being 
involved with old-time radio we'd have it 
all figured out! What shows do people 
flock to? What shows do I like? Are show 
upgrades worth bothering with if it's really 
bad show to begin with? Or to we add it to 
our collection anyway, just for the sake of 
preservation? 

"The old-time radio hobby is dead!" 
That's what some dealers spew when 
they stop going to conventions, stop send­
ing out supplements, start getting rid of 
shows in their collection that they once 
enjoyed, or all of these things. 

At the recent Cincinnati convention 
(2006) I ran into many old friends (and a 
few new ones) making comments like 
"This is a WONDERFUL hobby," or mar­
veling at the number of years many of us 
have known each other. I chatted with 
quite a few (for lack of a better name) 
"old-timers" who show no sign of "quitting" 
the old-time radio hobby. 

For a couple years, due to demands of 
my professional life, I went into sort if a 
hiatus from old-time radio myself. But I 
was also discouraged by the attitudes of 
some and the greed of others I had 
rubbed shoulders with who were NOT 
always very friendly. The so-called copy­
right issues also became incredibly 
overblown for a few years and very boring 
to me. Those problems seem to be again 
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in remission. 
I was kicked off internet lists more than 

once simply for speaking my mind. To me 
ii was a Badge of Honor! Those silly rules 
and hyper-sensitive people will get to you 
every time. Hey, the U.S. Government will 
fine you thousands of dollars for anything 
these days. At least those who try to 
police the old-time radio internet did not 
send me a Notice of Apparent Liability. I 
actually appreciated THAT! 

I'm just a middle-class old-time radio 
dealer who thinks not every show is great 
and the world (including the OTR hobby) 
is not a perfect place. Those who think 
otherwise are certainly free to ramble on 
endlessly about what they think is interest­
ing without my boring or otherwise annoy­
ing disruptions. As for the rest , for their 
benefit, I'll continue wreaking havoc on 
the OTR world! 

I always had much better luck and 
response to what I had to say in PRINT­
ED publications anyway. So here I am 
again. 

Was I such a mean old ogre back when 
Dealers had the so-called "war" against 
SPERDVAC (the west coast-based club) 
20+ years ago? Many of the people who 
were officers of that club at that time I 
consider friends today. 

Despite all the negativism (in the dis­
tant past and more recent years), why did 
I get so many FRIENDLY letters when I 
sent out my first supplement for 2006? 

It's because old-time radio is NOT 
dead! It's just there's fewer of us around 
promoting The Hobby. Yes, do have cer­
tain standards that some collectors seem 
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Tom Monrow, Bob Burnham, and Bob Burchett at the Newark Convention 

to appreciate. They prove that appreciation 
by their support over the past 10, 20 or 30 
years. As long as somebody does, I'm not 
crawling under a rock yet. 

You can really forget all of this nonsense 
if you can accept this fact: At the very core 
is the fact that we are all REALLY on the 
same side: Promoting, preserving, hopeful­
ly listening to and ENJOYING the pro­
grams of the past. 

As on OTR dealer, I also still use the 
U.S. Mail more so than the Internet for 
promoting what I do, simply because that's 
what WORKS for me. 

But to be a successful old-time radio 
dealer in the year 2006 takes more than 
just sending out a few sheets of paper 
every month. It takes CAREFUL manage­
ment of your time and resources. Image is 
important. 

Also, accept reality: None of us will live 
long enough individually to transfer ALL our 
shows to digital format. Many of us in fact, 
never completed the transfer from reel to 
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reel to cassette ... and how many VHS 
tapes will you REALLY have time to copy 
to DVD? Accept these factors and realize 
this is all somewhat irrelevant to getting 
people to send you a check for a few CDs 
every so often AND a friendly letter. 

So how have I survived all these years, 
and seemingly become more active during 
the past couple years? It all boils down to 
re-focusing back on OTR, using a little 
common sense, a bit of marketing experi­
mentation and research as well as that 
good old friend, dedication and work. 

To be a successful OTR dealer in 2006, 
one has to do ALL the things successful 
businesses do to survive. The most impor­
tant thing is to never forget the reason any 
of us got involved (and remained) in old­
time radio to begin with: Listening to the 
shows for ENJOYMENT. Old-time radio is 
NOT just a commodity, although some 
dealers treat it as such. Those people will 
be disappointed and eventually give up. 
Their attitude is they are NOT showing up 



and such and such convention unless 
they can be assured they can pocket a 
certain dollar figure. It's one thing if they 
simply can't AFFORD such an event. It's 
another if it's PURELY a greed factor. 

If they are really seriously interested in 
old-time radio as a passion and not simply 
as a business, they will find a way to put 
in an appearance, especially if there are 
old friends who still attend who wonder if 
they are still alive. 

There are two sides to being an s suc­
cessful old-time radio dealer. A dealer 
MUST straddle and BALANCE both sides. 
THE TOY FACTOR: 

Buying all the latest and greatest equip­
ment accomplishes nothing if people are 
not already requesting shows from you. 
Eventually you do have to upgrade or 
replace equipment and have some tools 
to improve the sound, but going overboard 
is poor business management. Yet you 
need to staying "reasonably current." This 
allows you to produce recordings that are 
playable in today's commonly available 
equipment. If all you have is the same pair 
of cassette decks you started with 10-20 
years ago, you won't have much success. 
PR. & KEEPING YOUR IMAGE FRESH 

Don't expect and assume that just 
because a certain catalog or approach 
brought you a certain number of dollars a 
few years ago •· it will still work today. 

Change is a "constant" with old-time 
radio, and applies to listener tastes at that 
moment and numerous other factors. 
From a marketing standpoint, it's incredi­
bly simple logic: People will ONLY order if 
you offer them something THEY want at 
the TIME they want it, at a price or VALUE 
that they judge as valid. 

Catching (and keeping) their attention 
all comes into play, but personal interac­
tion in various forms is an important 

means to know what SHOWS they want 
and how they want them delivered. Take 
the ·temperature· of today's old-time radio 
fans through correspondence, conven­
tions or other personal contacts. 

The reputation the old-time radio dealer 
may (or may not) have is also a major fac­
tor. Attending conventions for merely 
Public Relations purposes is crucially 
important if you expect to preserve exist­
ing business. This also adds to the value 
of your product. A personal relationship 
makes YOUR product and service worth 
more to them. 

If an OTR fan gets a catalog from two 
different suppliers on the same day (offer­
ing similar titles) logic will tell you who 
they will get the shows from. 

Dealer A: They met at the last conven­
tion. Didn't buy anything there, but had a 
brief but friendly conversation. Their mail­
ing is a small but neatly printed bulk­
mailed piece with a mixture of both com­
mon and obscure shows. 

Dealer B: Prices are slightly lower for 
the same show. The listings are on two 
poorly copied sheets. with no obvious 
organization and filled with typos and sus­
pect dates. The dealer guarantees their 
sound, and the selection is greater than 
Dealer A. .. but that's about it. 

If the buying collector has ordered from 
either dealer before, that experience may 
make the final decision. Dealer A will get 
the order if the past orders were received 
with no delay or other problems. 
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It's common sense. 
If you are on the dealer end, you need 

to fashion your equipment and workflow 
so that you can process a request with the 
LEAST hassle to you. 

To be continued in our next issue: 
THE PASSION HAS TO BE THERE 

I 

The 3rd Revised 
Ultimate History of Network 

Radio Programming 
and Guide to 

All Circulating Shows 
written by Jay Hickerson, October, 2005 Editor of Hello Again 

# 540-page reference book 
listing over 6000 network, 
regional, local and syndicated 
radio programs. (Soft cover 
and spiral bound). This infor­
mation was first presented in 
this combined format in 1992 
with separate publications 
issued in 1986. 
# Traces each program by 
giving broadcast dates, spon­
sors, network and air time. 
Often a brief description with 
one or two cast members is 
given. The main purpose, 
however, is to trace each pro­
gram by showing when it was 
on the air. 
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# Includes theme music titles 
if known. Most complete 
source available. 
# Lists ALL shows available to 
collectors. Exact dates and 
sources are mentioned in 
most cases. 
Includes All Information 
AS OF OCTOBER 1, 2005 

Cost: $48 plus $4 postage 
and handling ($38 for 
previous buyers plus $4) 

Jay Hickerson 
27 436 Desert Rose Ct 
Leesburg, FL 34748 
(352) 728 6731 
Fax (352) 326 2506 
E-mail: JayHick@aol.com 
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Close-up,1942! ... Some FIBBER McGEE 
heartening things you may d MO l(J 
not_know about the rise of an 
radio's Mr. and Mrs. No. 1 

BY FRED ALLHOFF 

READING TIME• 12 MINUTES 30 SEONDS 

The script goes like this: 
GALE: Where's the snow shovel? 
FIBBER: Right in here. 
MOLLY: Where, McGee? 
FIBBER: Right here in the hall clos­
(Door open. Terrific avalanche of junk. Bell 
tinkle. Pause.) 
FIBBER: Gotta straighten out that closet 
one 0f these daysl 

* FORTY million radio listeners -which 
is a lot of people-are still waiting for 
Fibber McGee to clean out that closet. 
Each Tuesday night at 9.30 Eastern War 
Time they set their dials to NBC's Red 
Network stations and chuckle over the 
adventures of radio's most beloved- and 
believable-couple, Fibber McGee and 
Molly. 

The Fibber McGees-Jim and Marion 
Jordan of Peoria, Illinois, in real life-were 
a complete failure some years ago. It 
wasn't their fault. They were a vaudeville 
team. Vaudeville failed. They failed with it. 
They should have known enough to quit 
then. They didn't. Probably for two rea­
sons: they were both Irish; no one thought 
to tell them they 'were through. 

Today (they will celebrate their seventh 
anniversary on the networks for the same 
sponsor-the Johnson Wax people­
about the time you read this) Fibber 

McGee and Molly top every radio show on 
the air with a Crossley rating of 42.8. If 
you like mathematics, each point on a 
Crossley rating equals between 800,000 
and 1,000,000 listeners and you can work 
it out from there. 

Jim and Marion Jordan are something 
of an anomaly in the entertainment field. 
To begin with, they are, themselves, hon­
est, simple, unpretentious people-much 
like the small-town home-loving charac­
ters on their radio program. If you were 
born to extreme wealth or extreme poverty 
and never got away from either, you may 
not know them. Under any other circum­
stances, you do- and probably have a 
hall closet of your own that could do with 
a bit of straightening out. 

Life began at forty for the people at 79 
Wistful Vista. And Jim and Marion Jordan 
still haven't quite caught their breath over 
the fact that they are the most solid 
smash in radio. 
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They are touchingly, sincerely grateful 
for a success that is well deserved. Their 
climb to the peak was one of the longest, 
toughest in the history of show business 
Neither of them en route was ever heard 
to make a contemptuous remark about 
fellow entertainers in the most competitive 
business in the world. 

Fibber McGee and Molly-one of the 
funniest programs on the air-is distilled 

Molly and "Dearie." Married pals since 1918. Together in radio since1931 

from two decades of heartbreak. 
To understand the success of the pro­

gram it is necessary to look backward into 
the private lives of Jim and Marion Jordan, 
and to pull from the background two men 
whose talents and faith and unceasing 
work have helped build that success upon 
the bedrock of popularity. It is the story of 
four friends. 

In 1918, as today, a war was raging. To 
two kids who had met while singing in a 
Peoria choir and had fallen in love, it 
posed the same problem. Should they get 
married? 

Jim and Marion Jordan did. The date­
August 21, 1918. Jim was twenty-one; 
Marion, seven months younger. Five days 
after they were married Jim sailed for 
Europe on a troopship. They had talked ii 
out before they got married. Marion was 
certain she could support herself while Jim 
was gone by giving piano lessons. She did. 
Upon his return Jim took the first job 
Peoria had to offer- that of a mechanic in 
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a machine shop. Then he sold washing 
machines. Then insurance. Then he 
paraded his five feet six up and down 
Peoria streets delivering mail. And then 
Marion- who rides kindly wifely herd on 
Fibber "Dearie' McGee on the radio­
noticed something. Jim was not happy, 
not content. He had not found the job he 
wanted to do in life. 

She noticed something else. Jim was 
happiest on those evenings when he and 
Marion and another couple of their 
acquaintance staged little home concerts. 
They all sang and played various musical 
instruments, and that started her thinking. 
So they sat down and talked that out, too. 
Marion's father was a miner. Jim's father 
was a farmer. That's how much theatrical 
background they inherited. But they had 
had a few singing and piano lessons, 
enough money squirreled away to buy 
costumes, and the Irish pluck to have a go 
at anything. 

They formed their own 'concert com-



pany.'' They set out to make a success of 
vaudeville trouping when vaudeville was 
dying and seasoned entertainers were 
huddling in bread lines. 

The next few years were a sickening 
succession of tank towns, of split weeks, of 
one-night stands, of drafty dressing rooms 
and dirty alleys and cheap hotels and chair 
cars and bad food-when there was food. 

They took it-and refused to return to 
Peoria. They even managed to save a little 
money. Which was lucky, since vaudeville 
was about to have its stilts kicked out from 
under it and Marion had decided she'd had 
enough. Not for herself. She'd have gone 
on. But she wasn't going to take two chil­
dren on a tour of tank towns. Children 
needed a place to take root. They were 
washed up and Jim might go back to 
Peoria and carry mail, but they went to 
Chicago instead. And radio! 

They walked around looking for a radio 
station and found one and went in and 
located the manager. He also announced, 
sold time on the station, owned it, and 
swept it out nights. They told him they 
wanted to sing on the air. He said 0. K. 
and scared them numb by putting them on 
the air immediately. 

A few days later he had them a spon­
sor. They were on the radio. Which sounds 
like a quick success story, but has a catch 
to it. The catch is they were paid ten dol­
lars a week. 

Having survived the lean days of aged 
vaudeville, they now began the struggle to 
survive the even more lean days of infant 
radio. Seemingly endless, honestly tough 
days when Molly had to shake off fright, 
sing cheerful duets over the air with Jim, 
scrimp, manage a household, raise two 
children, and-in the darker moments­
give Jim the strength of her fine loyalty. 

We can skip about five of those years 
and jump to the Wall Street crash and to 
the two men whose faith and work play an 
unpublicized but tremendously important 
part in the present-day success of Fibber 
McGee and Molly. 

First, in the order of their appearance, 
was Don Quinn, 200 pounds of affable 
and generous commercial artist. He was 
brilliant and a good artist-but the Wall 
Street crash tossed commercial art for a 
loss. He turned to cartoons. He drew the 
cartoons, supplied his own gags. The edi­
tors rejected his cartoons but bought his 
gags. He began to hang around Chicago 
radio stations. 

In one of them one day he saw a gray­
eyed, serious little man. He asked a 
friend: 

"Who's that sourpuss?" 
"Jim Jordan. He's a comedian." 
Quinn didn't believe it- until one day 

Jim Jordan heard through a mutual friend 
that Quinn wrote gags, asked Quinn to 
wri te some for his - Jordan's- program. 
He's been doing it ever since-exclusive­
ly, except for a brief assignment with 
Olsen and Johnson-and today ii pays 
him well into four figures a week. In those 
days he and Jim and Marion split three 
ways. A three-way split of virtually nothing. 

The Jordan-Quinn combination landed 
Jim and Marion their first daytime serial 
over a network in a program called 
Smack-Out. In it, Jim played the role of a 
country general-store proprietor who was 
"smack out" of everything except an end­
less supply of tall stories. 

Which takes us back .. once more to the 
Wall Street crash. In Chicago, on the very 
day that Wall Street folded, three men 
opened an advertising agency. One of 
these optimistic three was John Jeffry 
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Louis, who had returned from wartime 
France, where he had been badly wound­
ed while an aviator, to sell advertising. 

The firm prospered and Louis entered 
the comparatively new field of radio adver­
tising. He launched a radio show for S. C. 
Johnson & Son as early as 1932. In early 
1935 he decided that that company need­
ed another show to plug its auto polish. 
He wanted a comedy show. The 
Burlington Liars' Club of Burlington, 
Wisconsin, had just awarded some one 
the palm for a tall story. Louis decided he 
wanted a "tall story" program. He toured 
the country, auditioning, without finding 
what he wanted. 

Driving to the office in Chicago one 
morning, he turned on his car radio -and 
got Smack-Out. 

He called the script writer-Don Quinn­
to his office, told him what he wanted. 
Don Quinn batted out a script (for which 
he got seventy-five dollars). In it Jim 
Jordan became "Fibber"-a tall-story teller; 
Marion was Molly McGee, a nagging wife 
with a sharp deflating tongue. They were 
both strictly on the "rube" side. 

The program was launched-for pres­
tige value-from New York. The date-April 
16, 1935. The radio critics gave it an 
unmerciful kicking around. At the end of 
thirteen weeks the reviews were almost as 
lukewarm, the audience reaction mild. It 
was a lime for tent-folding. 

John Louis was stubborn. He had faith 
in Fibber McGee and Molly-and Don 
Quinn. They'd catch on. They'd click. A 
sponsor who may be tossing as much as 
$20,000 every week into a radio program 
has some pretty stern counter-arguments 
for such predictions. Somehow John Louis 
overcame them. 

At the end of twenty-six weeks he was 
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still arguing that these people he'd lifted 
from obscurity would make the grade. 

At the end of thirty-nine weeks he was 
as obstinate as ever, and he had a prob­
lem cut out for him. For the program was 
not creating a sensation. 

The explanation was simple. Jim and 
Marion and Don Quinn simply had not yet 
hit their stride, had not yet got enough 
"feel" to turn out a bang-up program. They 
hung on, doing their best. The Burlington 
Liars' Club crowned Jim the champ liar 
and people read of it and tuned in out of 
curiosity and formed the Fibber McGee­
and-Molly habit. 

Don Quinn eased off on the "rube" 
characterization and made Fibber a mild 
and likable blowhard, an incurable tinker­
er; converted Molly into a less shrewish, 
more witty and lovable wife. Molly and 
Fibber began to be more like you and me. 
Average understandable people who also 
take clocks apart and fail to get them 
together again, who have double-chime 
doorbells, who know the noises of vacuum 
cleaners and washing machines. 

Into the script-and the McGee living 
room-popped such amusing characters as 
Teeny, the little "I betcha" girl, played by 
Molly; Old-Timer, the "that ain't the way I 
heared it" codger, Nick Depopolus, man­
gler of the English language still to be 
found in the small-town candyand-soda 
store, and Wallace Wimple, the aggrieved 
gent with the Amazonian wife-all played 
by Bill Thompson, the man with the dou­
ble-jointed voice. Mrs. Abigail Uppington, 
the small-town busybody with whom 
Fibber trades verbal punches, is likewise 
a familiar caricature on the American hori­
zon. And today Don Quinn's scripts have 
well rounded stories, deft human touches, 
rapier and pile-driver humor, and tight 



whiplash endings. 
Faith and hard work did the trick. 

Fibber McGee and Molly caught on with 
dizzying speed and success tumbled down 
upon Jim and Marion Jordan like an ava­
lanche from Fibber's untended hall closet. 

And success, when ii hits you in a gold­
en flood in your forties, when it cascades 
down like water from a broken dam after 
years of struggling and scrimping and sav­
ing and praying, can be even more discon­
certing than failure. 

It hit Marion that way. She'd fought 
gamely through the nightmare of tank 
towns and cold dressing rooms and split 
weeks and having a place for every penny 
they earned. But suddenly having more 
money than she could spend, becoming 
wealthy and important and famous almost 
overnight was too much. She fainted one 
night at the end of a broadcast. For nearly 
two seasons Don and Jim and the old 
friends of their Chicago days who were in 
the cast: Bill Thompson and Isabel 
Randolph (Uppy) and Harlow Wilcox (the 
announcer) and Billy Mills (the orchestra 
conductor) and Hal Peary (the Great 
Gildersleeve) kept the show climbing. 
Today Jim and Marion live in Encino, 
California, in the San Fernando Valley, not 
far from Hollywood, where Jim Jordan is 
actually -and seriously-president of the 
Chamber of Commerce. Their eight-room 
bungalow, by a Hollywood yardstick, is 
unpretentious, though it cost fifty or sixty 
thousand complete with swimming pool. 

Nor is the swimming pool a pretention. 
It happens that Jim Jordan, Jr.-who is sev­
enteen-is an excellent and enthusiastic 
swimmer. Kay, their twenty-one-year-old 
daughter, recently auditioned under anoth­
er name and won herself a part on a radio 
serial. 

On ranches around them live the 
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friends of their bread-and-sometimesbutter 
days of Chicago: Don Quinn; members of 
the cast; Don Ameche, who lived near 
them in Chicago. Their old friends are their 
closest. 

Jim and Marion do not like the story 
that is really one of their finest tributes. It is 
this: When they first hit the big money they 
were living in a house in Chicago which 
they rented for seventy dollars a month. 
They bought the vacant lot next door and 
built a virtual duplicate of that house. They 
could not visualize the need for more. 
Whether they care for that story or not, it is 
true-a refreshing story in a theater of glitter 
and sham. 

Jim, for all his years of singing, has 
never formally unleashed his baritone on 
the Fibber McGee and Molly program. The 
script doesn't call for it. 

Several years ago he did sing a formal 
song, though. And-because he has kind­
ness and quick deep sympathies stirring 
within him-he nearly broke down as he 
sang. Don Quinn and his wife were driving 
out to the Coast to occupy a new house 
they had built not far from Jim and 
Marion's. Quinn's car overturned. His wife 
was killed. Jim Jordan, in Chicago at the 
time of the tragedy, hurried out to the 
Coast, where funeral services were being 
held, to be with Don-and to sing, at Don's 
wife's funeral, her favorite song. 

This, then, is the stuff of which Fibber 
McGee and Molly, who make you laugh on 
Tuesday nights, are made; the deep, rich, 
earthy stuff of which America is made. 
They're at the top now-Jim, Marion, and 
Don Quinn. And they'll be there a long 
lime, for they've built on a bedrock that the 
average guy understands. 

Liberty April 18, 1942 
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Old'luneftadio 
Series Reviews 
by Bill Kiddle 

MICHAEL SHAYNE (New Adventures oD 
Radio, during the 1930's-1940's, abounded 
with crime dramas and the exploits of pri­
vate detectives. THE ADVENTURES OF 
MICHAEL SHAYNE heard in various for­
mats for over a decade, from 10/16/44 to 
7/10/53, did not differ greatly from others in 
the genre. "Michael Shayne· was a "reck­
less, red-headed Irishman at his old haunts 
in New Orleans.• During the 1948-1950 
era, Hollywood film star Jeff Chandler was 
cast in the title role, and the show was 
heard over either ABC or Mutual. Radio 
Memories has several fine episodes for 
your listening pleasure. 
MIDNIGHT 
In recent decades, National Public Radio 
(NPR) has done much to keep alive the 
traditions of fine radio drama. For two 
short months in the summer of 1982, 
between July 13 and -September 9, 
MIDNIGHT was a serious effort made by 
Roger Ritner Productions to create some 
new gothic thrillers of the type originally 
made popular by men like Arch Oboler in 
LIGHTS OUT, one of the classics in radio 
horror programs. 

MIKE MALLOY, PRIVATE EYE 
Steve Brodie, Well-known Hollywood film 
actor, moved from the film lot to ABC's 
sound stage in the summer of 1953 when 
he was cast in the title role of MIKE MAL­
LOY. Unfortunately, the "luck of the Irish" 
did not attach itself to the program. The 
show, heard on Thurday evening at 9:00, 
lasted only two months, from July 16 to 
September 24, 1953. The program format 
was reserected by CBS during the 'latter 
days of radio drama· in a bit more sue-
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cessful run from 4/03/56 10 3/18/57 when 
the show aired Monday nights at 7pm. 

MISCHA, THE MAGNIFICANT 
Memories based upon one's past exploits 
or greatest fantasies was the comedy 
framework for MISCHA, THE MAGNIFI­
CENT, an interesting summer replacement 
heard on Sunday evenings over CBS from 
July 5 to September 9, 1942. Veteran film 
and radio personality Mischa Auer was cast 
as himself• a Russian born actor - a man 
writing his memoirs of his youth. Each 
episode opened with the theme "The Volga 
Boatman· and Mischa explored dreams 
of his past as a lover, an opera singer. All 
this took him far beyond the type cast "mad 
Russian· image he portrayed in many com­
edy guest appearances. 

MISS PINKERTON INC. 
In the days before equal rights legislation, 
few actresses made ii onto the airwaves in 
crime dramas that focued on the exploits of 
female detectives. Hollywood film star Joan 
Blondell was cast in the role of a young 
woman who attempts to be a sleuth after 
she inherits a detective agency from her 
late uncle. This 30 minute program, heard 
over NBC in the summer of 1941 had an 
excellent supporting cast of Dick Powell, 
Gale Gordon & Hanley Stafford. 

MOLLE MYSTERY THEATER 
The makers of Molle Shaving Cream and 
other products for men sponsored an 
excellent radio mystery program. The 
series was originally heard over NBC on 
different nights, and at different times 
between 9/07/43 and 6/25/48. The program 
featured the best in mystery and detective 
fiction from old masters down to modern 
writers. The stories were selected and 
introduced to the listening 
audience by a host known as 'Geoffrey 
Barnes"(Bernard Lenrow), 
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a "connoiseur of mysteries." Radio 
Memories is pleased to offer a dozen of 
these fine dramas from the anthology. 
MOON MULLINS 
For over six decades, the cartoons of 
Ferd Johnson appeared in America's daily 
newspapers. On 1/31/47 MOON MULLINS, 
one of Johnson's most beloved characters, 
tried unsucessfully, for the second time, to 
make the leap from the artist's pad to a 
character heard on radio in a 15- minute 
comedy-drama audition. A previous attempt, 
back on 3/25/40, also met with failure.The 
unusual character of "Moon", his little broth­
er "Kayo" who lived in "Lord and Lady 
Plushbottom's" rooming house, did not 
translate sucessfully to a radio 
comedy series. 
MOON OVER AFRICA 
For over four centuries, Euro-Americans 
have sought to "uncover the mysteries" of 
the African and Asian continents. This quest 
had very marked racist overtones. MOON 
OVER AFRICA, (also known as "Talking 
Drums") was a 26-part quarter hour syndi­
cated serial heard between 3/16/35 and 
9/07/35. This program, which 
would never win any awards for "political 
correctness, is a product of it's era, and 
Radio Memories has the complete run of 26 
episodes. 
MOVIETOWN RADIO THEATER 
"An anthology of dramatic presentations" 
best describes MOVIETOWN THEATER, a 
short-lived syndicated radio drama aired 
between 1951-1952. Like summer stock 
productions, this series was able to offer 
radio audiences an opportunity to hear 
some of Hollywood's best talent in leading 
roles. Sometimes the careers of these film 
personalities were going up or down the lad­
der of success, others joined the "one night 
stand" for a refreshing change of perfes-
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sional pace by trying their hand at a new 
dramatic script. 
MR. ALADDIN 
Paul Frees, well-known, and highly talent­
ed radio star, was cast in the title role of 
MR. ALADDIN, a young man hired to 
solve crime based upon his abilities to 
perform miracles. This interesting, yet 
short-lived program, was a summer 
replacement for BROADWAY IS MY BEAT, 
between July 7 and September 8, 1951. 
The program was heard over CBS on 
Saturdays at 9:30. 
MR AND MRS BLANDINGS 
Eric Hodgins' best selling novel "Mr 
Blanding Builds A Dream House" became 
a very slick, three star, Hollywood comedy 
about a city couple attempting to build a 
new house in the country, starring Cary 
Grant, Myra Loy, Melvyn Douglas and 
Reginald Denny. On January 21 , 1951 
Cary Grant and his wife Betsy Drake 
stepped before an NBC mike on Sunday 
night to recreate for radio what should 
have been an excellent situation comedy. 
However; the radio script writers turned 
out situations that were so far-fetched and 
far from comical and the show was blasted 
from all sides by media critics. The result 
was backstage chaos. The show, spon­
sored by Transworld Airlines, folded less 
than six months later on June 17, 1951. 
MR AND MRS NORTH 
Frances and Richard Lockridge created 
the characters of "Pam and Jerry North" 
for their novels and short stories. The 
"Norths" came to radio as MR AND MRS. 
NORTH, a "average New New York cou­
ple" who meet murder and mayhew on a 
regular basis. This light-hearted mystery 
melodrama soon became one of radio's 
most successful husband and wife crime 
fighting series in radio history. Although 

"Pam" and "Jerry" apeared to be very nor­
mal people their acquaintances bordered on 
the bizarre and an audience of 20 million lis­
teners loved them. The program, first heard 
over NBC and later CBS, lasted for 13 
years, between 12/30/42 and 4/18/55. Ted 
Davenport over at Radio Memories has an 
excellent collection of MR & MRS NORTH 
episodes in his catalog. 
SECRET AGENT K-7 RETURNS 
Counter-terorist operations by the leading 
democracies are common place in the open­
ing days of the 21st centuiry. Back in 1939, 
on eve of World War 2, there was a great 
public interest in America's ability to defend 
its shores from various forms of attack. Into 
this spotlight came an interesting quarter­
hour syndicated, transcribed drama 
,SECRET AGENT K-7 RETURNS, an 
anthology of spy stories in which America's 
interests were protected by government 
agencies. A total of 76 episodes, sponsored 
by Daiylea Products were broadcast. Radio 
Memories has several of these dramas in 
it's collection. 
SECRET CITY 
For eleven months, between 11/03/41 and 
9/25/42, Bill ldelson was featured as "Ben 
Clark" a private detective in an interesting 
quarter-hour crime drama, heard during the 
"children's hour"- (between 5:00-6:00) each 
weekday over Blue network. Some critics 
believe that the program may have originat­
ed in Chicago. One episode, from 12/08/41, 
has the intersting historical note, the inclu­
sion of Pearl Harbor news clip #64 of 1 
minute 43 seconds that discussed the possi­
bility that the attack on the US was planned 
by Nazi Germany in reprisal for our Lend 
Lease program. 
SECRET MISSION 
During the early days of the Cold War, The 
Armed Forces Radio and Television Service 
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(AFRTS) broadcast an interesting dramat­
ic series titled, SECRET MISSION, true 
stories about people and their attempts 
to escape to the West from behind The 
Iron Curtain of Communist controlled 
Eastern Europe. Edward Arnold was the 
distinguished host and Hy Averbach the 
featured player in this half-hour anthology. 
SCOOP RYAN, CUB REPORTER 
Many great inventors would confess that 
ingenuity was only a small ingrediant in 
the formula for success. Station WJR 
(Detroit), The Detroit Junior League and 
the Wayne University Broadcast Guild all 
had a great idea when they combined 
their talents to produce an interesting chil­
dren's serial titled SCOOP RYAN, CUB 
REPORTER. The one surviving episode, 
aired on 10/25/48, had young "Scoop" 
report on the story of Paul Revere and his 
famous midnight ride. Unfortuately, the 
"idea· did not blossum into a successful 
program. 
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Radio Memories 09737 The Crooked Ring w/Richard A Horse 

POBox 94548 North Little Rock, AR 72190-4548 
Denning & Barbara Britton 19911 01/20/46 #20 Yellow Jack 

501.835.0465 Fax5Ol.835.Oll8 tedotr@aol.com Die Hard w/Richard Denning & 19913 09/29/46 #43 Our Town 

$3.50 pertape $5.CX) shipping 
Barbara Britton 19914 02/02/47 #61 The Farmer Takes 

SECRET AGENT K-7 RETURNS A Wife 
18695 # 7 Border Violations 19915 10/03/48 #124 The Letter 

JERGEN'$ JOURNAL, Walter Winchell 01337 06/13/39 # 209 Newspaper Advice # 8 Poisonous Gas 19916 12/11/49 #14 Street Scene 

17728 08/12/45, 02/10/46 Column # 9 Information Peddlers 19918 01/07/51 #57 The Third Man 

11/10/46, 12/21/46 06/20/39 # 210 Fibber's Toothache #10 Narcotic Peddlers 19919 05/06/51 #74 Candida 

17729 11/09/47, 09/05/45 01338 09/05/39 # 212 McGee's Fish Fry 18696 #21 Military Secrets Leaked 19920 05/25/52 #116 The Bishop 

01 /11 /48, 07 /15/45 09/12/39 # 213 Elopement On 15th C-90 #22 Undesirable Aliens Misbehaves 

17730 01/11/48, 02/19/48 Wedding Anniversary #23 High Speed Bomber 19923 09/14/52 #118 The Wisteria Tree 

12/05/48, 12/26/48 01339 09/19/39 # 214 Newspaper #24 Master Spy 19924 09/21/52 #119 George Washington 

FIBBER McGEE & MOLLY Columnist #25 Gold Shipments Slept Here 

10632 01/31/39 #190 Major McGee 09/26/39 # 215 Fibber Too Ill #26 Enemy Aliens (wow & flutter) QUIZ KIDS 

02/07/39 #191 Window Shade 01340 10/03/39 # 216 Killer Canova's PACIFIC STORY (NEW) 14145 05/02/48 #411 Why Is Diego Rivera 

Problems Autograph 19938 03/25/45 The Japanese Dilemma Not A Good Vacation Spot? 

01329 02/07/39 # 191 Faulty Window 10/10/39 # 217 Rummage Sale 05/06/45 The Guards To The 05/09/48 #412 The Quiz Kid's 

Shade 01341 10/17/39 # 218 Best Kepi Lawn Coast Of China Mothers 

02/14/39 # 192 Out Of Coal 10/24/39 # 219 Gildy's Halloween 19939 04/01/45 The Ryuku Islands 19926 05/23/48 #414 Visitors To Pittsburgh 

(Snowed In) Party I 04/08/45 Yunan, Anchor Of The (New) 05/30/48 #415 A Nymph With A 

01330 02/21 /39 # 193 McGee After MR AND MRS NORTH I Burma Road Telescope Looking Al A Comet 

Dinner Speech 09656 Audition ( 1941) w/Peggy Conklin & I 19940 04/22/45 San Francisco: Wounded 18915 06/06/48 #416 Baseball Dessert 

02/28/39 # 194 Mouse In Carl Eastman Mankind 07/04/48 #420 Celebrating 

The House Honey Jones w/Joseph Curtin & 04/29/45 The Philippines Comes Independence Day 

01331 03/07/39 # 195 The Sandwich Alice Frost Of Age 18916 06/20/48 #418 Fathers Of The 

Parlor 09733 Woman In Red Dress w/Joseph I 19941 05/13/45 China's Secret Weapon Quiz Kids 

03/14/39 # 196 Losing Curtin & Alice Frost I 05/20/45 Red Banner Far 06/27 /48 #419 Eighth Anniversary 

Uppington's Diamond Charlie Wyatt Murdered w/Joseph Eastern Armies Program 

01332 03/21/39 # 197 Fibber Going Bald Curtin & Alice Frost 19942 06/03/45 Mongolia 18917 07/11/48#421 What Combination 
03/28/39 # 198 Inherits Yacht 09734 Fool's Gold w/Joseph Curtin & 06/10/45 Yemen, Citadel Of Mean "Damp Rabbit" 

01333 04/04/39 # 199 Antique Furniture Alice Frost Chinese Communism 07 /18/48 #422 What Song Is Name 
04/11/39 # 200 McGee The The Milkman Caper w/Joseph 19943 06/17/45 Blood For An Outlet To Of Famous Explorer 
Mailman Curtin & Alice Frost The Sea 19927 07/25/48 #423 Tom, Dick & Harry 

01334 04/18/39 # 201 Molly Wants A 09735 Pretty Hands Couldn't Do II 11104/45 China, World's Biggest (New) Were In The News - Why? 
Budget w/Joseph Curtin & Alice Frost Customer 08/08/48 #425 What Kind Of Skin 
04/25/39 # 202 McGee Gets Operation Murder w/Richard I 19944 10/07/45 Nanking, Symbol Makes The Best Slippers? 
Glasses Denning & Barbara Britton ot Victory 19928 08/01/48 #428 A Monarch Recently 

01335 05/16/39 # 205 Zither Lessons 09736 The Fallen Star w/Richard Denning 10/14/45 Russia, New Pacific (New) Turned Indian 
05/23/39 # 206 Stork-Parrott & Barbara Britton Power 09/05/48 #429 Skin For Slippers 
Mix-Up Deadly Innocent w/Richard Denning THEATER GUILD ONTHE AIR 19929 09/12/48 #430 The Railroad Fair 

01336 05/30/39 # 207 Escaped Convicts & Barbara Britton 19906 11/04/45 # 9 Storm Over Patsy (New) 10/03/48 #433 Fish & The 
06/06/39 # 208 McGee The 
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19907 01/06/46 #18 Three Men On Genernl's Name 

Wrestler 
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16642 01/21/51 Moses' Father-In-Law 
01/28/51 Noah Playing Canasta 
On The Ark 

16643 02/25/51 Twins From Syracuse 
03/04/51 Walker Bulldogs 

16644 03/11 /51 St. Patrick's Day 
Diamond 
03/18/51 American Legion 
Women's Auxiliary 

TALES OF THE TEXAS RANGERS 
06979 07/15150 # 2 White Elephant 

07122/50 # 3 Apache Peak 
06980 07/29/50 # 4 The Broken Spur 

08/05150 # 5 Triggerman 
06981 08112/50 # 6 Quicksilver 

08/19/50 # 7 Fool's Gold 
06982 08/26150 # 8 Open Ranger 

09/02/50 # 9 Play For Keeps 
06983 09/09150 #10 Dead Or Alive 

09/16/50 #11 Candy Man 
06984 09123/50 #12 Open & Shut 

09/30/50 #13 Clean Up 
06985 10/08/50 #14 Living Death 

10/15/50 # 15 Soft Touch 
06987 11 /05/50 #18 The White Suit 

11 /12/50 #19 Blood Relative 
06988 11/19/50 #20 Hanging By A Thread 

12/03/50 #21 Room 114 
06989 12/10/50 #22 The Lucky Dollar 

12117/50 #23 The Cactus Pear 
06990 12/24150 #24 Christmas Present 

12/31 /50 #25 The Devil's Share 
06991 01/07/51 #26 Dead Head Freight 

01/1 4151 #27 Death In The Cards 
06993 02/04/51 #30 Logger's Larceny 

02/11/51 #31 The Hatchet 
06994 02/18/51 #32 Sweet Revenge 

02/25/51 #33 The Trap 
06995 03111/51 #34 Blind Justice 

03/18/51 #35 Death By Adoption 
06996 03/25/51 #36 Breakdown 

04/01 /51 #37 Pressure 
07046 04/08/51 #38 Bad Blood 

04/15/51 #39 Conspiracy 
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THIS IS YOUR F.8.1. 
17163 04/06/45 Espionage 

08117/45 Bank Robbery 
09133 04/20/45 # 3 Kidnapping -

Shotgun Hadley 
04/27/45 # 4 Escaped P.O.W.'s · 
Paul Tanner 

09134 05/05/45 # 5 Confidence Game -
Case Of William Roscoe 
05/11/45 # 6 War Fraud - Andrew 
Rockland, War Profiteer 

09135 05/18/45 # 7 Grand Larceny · 
Daniel Holly, Thief 
05/25/45 # 8 Draft Dodging · 
Dr. Woodbury 

09136 06101 /45 # 9 Bank Robbery · Phil 
Bardo, Arthur Clinton 
06108145 #10 Espionage• Cora 
Lee Williamson, Spy 

09137 06115/45 #11 The Confidence Game 
British Farm Equipment, LTD 
06122/45 #12 Auto Theft• Case Of 
Charles Meade, Car Thief 

09138 06/29145 #13 Murder• John Dixon 
09/21/45 #25 Murder • The 
Scientific Conviction 

17164 07/20/45 Espionage 
07/24/45 Misery Chiseling 

17165 08/03/45 Extortion 
08/10/45 Impersonation 

09139 10/05/45 #27 The Strange Extortion 
0/12/45 #28 Special Preview 
Program Of "The House On 
92nd Street" 

09140 10/19/45 #29 The Marriage Racket 
10/26/45 #30 The Serviceman's 
Fraud 

09141 11 /02/45 #31 The Desert Dictator 
11 /09/45 #32 The Bogus 
Bankruptcy 

09142 11/16145 #33 The Allotment Swindle 
11/23/45 #34 The Bobby Sox 
Bandit 

09143 11/30/45 #35 The Big Breakout 
12/07/45 #36 Special Program On 
4th Anniversary Of Pearl Harbor 

09144 12/14/45 #37 The Highway 
Hi-Jacker 
12/21/45 #38 The Sorrowful 
Swindler 

THIS WAS RADIO 
A nostalgic look back at radio are 
represented on the following cassettes. 
07097 When Radio Was Young 

Voices Of The 20th Century 
07098 Comedy's Golden Age 

Comedy's Golden Age 
07099 Comedy's Golden Age 

Famous Bloopers 
07100 Radio Drama· Theatre Of 

The Mind 
Radio Drama - Theatre Of 
The Mind 

07101 The War Of The Worlds 
07102 Great Radio Commercials 

Collector's Gems 
TRUE DETECTIVE MYSTERIES 
10781 03/1 8/37 The Rattlesnake & 

The Bn1 clool Bride 
03/25/37 I forror In A Hospital Ward 

10782 04/01/37 Secrets Never Told 
Beloio 
04/08/37 I he Buddha Man Mystery 

10783 04/1 5/37 The Girl In The Iron Mask 
04/27/37 The Helen Clevenger 
Cnsc 

10784 04/29/37 Trailing Red Ryan 
05/06/37 Death In Step-Ins 

THE RAILROAD HOUR 
02011 12/05/49 # 62 The Mikado 

01/02/50 # 66 The Red Mill 
02012 01/23/50 # 69 The Merry Widow 

04/17/50 # 81 Madame Sherry 
02013 10/09/50 #106 Roberta 

10/23/50 #108 Revenge With 
Music 
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02014 10/30/50 #109 Showboat 
11/06/50 #110 Irene 

02015 11/27/50 #113 Connecticut 
Yankee 
12/25/50 #117 A Christmas Show 

RENTAL LIBRARY 
'The Golden Age of Radio" may be over, 
but they are not forgotten and are collect­
able. You can join our rental library, 
receive a catalog and can again hear 
those favorite forgotten programs from the 
past. If you are younger and never heard 
the fascinating radio broadcast world of 
drama, comedy, westerns, and science 
fiction, you can now discover and collect 
these programs. We offer the best sound­
ing programs on cassettes that you can 
listen to at home or on the go. Listen on 
your Walkman or your automobile's cas­
sette deck and let talk radio be a thing of 
the past. Drive time will be more 
enjoyable 
QUALITY/COST 
All cassette programs in this catalog 
are of superior sound. We will offer 
complete listing of each series in 
future editions of our rental catalog, 
including programs that may contain 
some sound problems for those 
advance collectors that would like to 
include all programs available, pro­
grams with sound problems will be 
clearly marked with an astensk. For 
now, however, you can receive a 
complete listing of your favorite 
series by writing to RADIO MEMO­
RIES and request such listings. For 
the cassettes listed in this catalog, 
you wil l find nothing but the most 
favorable sound, and here is the best 
information, price. Each cassette 
rents for just $1.00 each plus s/h. 
Write today for more detailed infor­
mation to RADIO MEMORIES. 

Visit our web site 
www.radiomemories.com 


