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Ne ws papers wait anxiously for networks to announce rate increases. 
Plans in works wi ll culminate in both "newspaper network" and indi­
vi dual papers a nnounc i ng a lower milline rate within two weeks 
after major inc rea s e in network rates. Networks know this and any 
increase (there' s bound to be one because of recent over-due sta­
tion rale increases a ll over country) will be handled like case of 
eggs--wi t h care . 

-SR-
Crosley Broadcas t ing Corporat i on will sink over $500,000 in build­
ing WINS (N . Y.) in to national and local factor in its market. In 
one week stat i on added 29 new shows. Plans are to re-program out­
let first, then promote i t. 

- SR-
Broadcast Measurement Bu reau ( BMB) has now issued very definite 
rules on how BMB stat ion listening information may be used. Here's 
one standard causing mapmaki ng headaches: Maps must not only show 
BMB figures by counti es but figu res must be big enough to be read. 

- SR-
Export rad i o in Europe i s about to get special singing commercial 
t r ea t ment. Saving grace is t hat fi rst of selling tunes wil l be 
sung by Elsa Miranda. of Chiqu i ta Banana fame. Standard Brands 
sponsors. 

- SR-
Mutual Broadcasting System i s set to make itself first network in 
kid audiences . Recent rat i ngs give it l eading moppet shows. Edgar 
Kobak, spearheading drive to make MBS lead junior broadcasting 
f i e l d, turns up at every important educat i onal conference sched­
uled. The r e are plenty of programs in works for junio r aside from 
4 :30 to 6 p.m. strip. 

- SR-
Rudy Vallee's show, wh i ch has n ' t been acceptable to NBC (despite 
denia l s of th i s fact from agency (Biow), client (Philip Morris). 
and Vallee himself) , has at last given up ghost. New Milton Berle 
p r ogram wi ll replace it March 11. Berle hasn't been ab l e to win a 
radi o audience as ye t but he ' s stil l "new" to most listeners and 
it's hoped he 'll hi t st ride this t i me. His last CBS program got 
nowhe r e quickly . 

- SR-
I dea that grass roo ts radio want fol k mus i c above everything is 
bei ng bl asted these days. Latest eruption is check-up by KXOK 
(St. Louis) which indi cated 60 per cent want standard popular music 
and only 28 pe r cent mounta i n music. 

- SR-
Over 70 per cent of plays used by "Dr. Christian" originate in 
annual "Dr . Christian" story contests, fifth of which is under way 
now. First award is $2,000 and $150 to $350 is paid for scripts 
used in weekly broadcasts (f r om contest entries). While oroadcast 
fees are not f a r under present half- hour-play scale, contest does 
simplify huge job of selecting plays each week for presentation. 
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Scripts must be read for contest and those worthy of broadcast are 
chosen at same time. It's successful promotion and typical of job 
(Mrs.) Dorothy McCann has done on program since first broadcast. 
Chesebrough Manufacturing Company, Consolidated, is sponsor. 

-SR-
Looks like trend that Fiore~lo La Guardia highlighted, having Mayor 
or top state official report to people at regular intervals. may 
shortly be part of every important station's schedule. For example 
\'IJR (Detroit) has set twice-monthly broadcasts by governor, "Your 
Governor." and regular series called "Your Congress" in which 
Michigan congressmen will report to constituents. 

- SR-
Proving it can be done. VlCF'C, Beckley, West Virginia, FM station. 
has just released figures which indicate one-fifth of city's radio 
homes have been made F'M-radio homes by receiver sales in recent 
months. 

- SR-
Although some expected "good-will " sponsorship would bow out grace­
fully with end of excess profits tax, it hasn't. Of recent months 
John Hancock has bought Boston Symphony, without "selling commer­
cials"; Goodyear Tire and Rubber has bought "The Greatest Story 
Ever Told ," sans commercial; Reichold Chemicals has bought Detroit 
Symphony; and Equitable Life Assurance continues to sponsor "This 
Is Your FBI" despite fact that it is carrying all contracts it's 
permitted to in most of states it serves. NBC hasn't (as we go to 
press) signature on line for "NBC Symphony" but there are exactly 
three sponsors "thinking" about it at this moment. 

-SR-
Federal Communications Commission will not set TV color standards 
for some time. Current hearings are exhaustive as they can be with 
color s ystems, aside from CBS ' , being nowhere near consumer opera­
tion. Situation is just where it was when SPONSOR reported on "Big 
Four" in November. TV programs are getting better day by day, TV 
black- and-white sets are improving, and production figures are 
going up. There's still nothing wrong with TV that 100,000 re­
ceivers won't cure . Look at how Bristol- Myers and watch companies 
are staking out rights to time slots on a ll operating stations. 

- SR-
BBC (British Broadcasting Corporation) will do everything in its 
power to prevent operation of a "C" (commercial) network in British 
South Africa. Though without authority to do anything about 
matter, it's known that BBC representations have been made to South 
Africa Broadcasting Corporation against commercial broadcasting. 
This in spite of fact that little Radio Mozambique. located outside 
BSA. is doing whale of selling job in area. Recently it outpulled 
six magazines carrying identical appeal. producing 289 shillings 
for local Sterling Products distributor for test offer of face cream 
at 1 shilling per offer against nearest magazine pull of 159. 

-SR-
Thirty-three grocery manufacturers now sponsor storecasts in New 
England cities (Springfield, Hartford. New Haven. Bridgeport. Stam­
ford, Norwalk ). Philadelphia aspects of service (no connection 
with New England operation) were reported in November 1946 SPONSOR. 

SPONSOR 



making hay with a hoedown .. . 

When WFIL' s " Ha yloft Ho edown" 

ce lebrated its seco nd anniversary on 

Ih e air, it had played to on enthu siastic 

stu dio audi ence of almost 150,000 

pay-Ia-get-in admirers. 

Two yean and ,0 box office of 150,000 

born dance fans in the downtow n heart of 

Ihe nation's third city! 

How does " Hayloft Hoedown" sell 

and keep selling? The answer-in a 

word-is SHOWMANSHIP. 

The thou sands w ho pock Philad elphia's 

Town Hall, and the millio ns 

AN ABC AfFILIATE 

560 /7".1 ON YOUR DIA L 

~I)e ll~il ll btlplJill llllquirrr ~tntiol1 

FEBRUARY 1'> 47 

coosi-ioocoasl who enjoy " Hayloft 

Hoedown" via the American 

Broadcasting Company, see and 

h eor a darned good, appeal-packed s how 

staged by a cost of veteran performers 

who know how to reach the people. 

The word is SHOWMANSHIP. 

" Hayloft Hoedown" is ovailable now­

ready 10 sell for you. The 

" Hoedown's" drawing power, like that of 

WFIL's fort y-t hree other, differen', live, 

locally-produced programs, prove5 

conclusi vely, con,inually ,ha' 

WFIL 
REf'RESHHED NATIONAllY IV THE IeATZ AGENCY 
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LO CAL OPTION 
T ime and timl' aWlin il's lx't'1\ pro\'ed Ih:n localoperalim 
is Ix-st for broadcast slat ions. Just as OftCTl it's been pro\'td 
th.1 t a multipl(·.station o",'ner is able to give each of his 513' 

l ions !.OrHl,thmg "'hich the)' couldn' t altain if they "'ere 100 
r~ .. r cent locaL Apparently SOrTIC",here between 100 per ctom 
loc .... 1 nJX'ralion and a 100 per cent absent('e ownership i~ an 
idl'al arrangl·nK'nt. Two station groups durinJ: the PUt 
month ha\'e Tl'alized this, tht' Nunn Stations, with office~ at 
Lt'xingtoll, KUlIucky, and the ,\larshall Fi<.'ld stations, wnh 
headquarters in ChicaJ:o. In the caS(' of the Nunn Stat~'m 
blocks of stock have been SCI aside fOT Slation ext'Cuti\~ 
and in the ca~e of tht' Field operation s the station m:ma~tT! 
have been rnadl' members of the Board of Directors. That 
S<.~ms certain to make for bctu'r operm ions for the :-':unn 
and Field stations. 

CHESlEF.FIELO·S TOP!:-8UT KEEPS ON HLUNG 
$(o\'el1 to sc\·en·fifte('n p.m. is once again rttt' iving th ... all<:n 
tion it ",a., accorded back in the days "'~1Cn Ihis lime pt:ril..J 
on the aiT ",as a star builder. Amos' , .... " Alldy 1 NBC) snag,e .... J 
their gr('at audicncl'S during this period and it was dunn 
the $o.1n:e reriod t hat Kate Smith (CBS) became the lad~ 
who came o\'l'r the mounlain. Today it's the Ql'strrfi 
Supf>\'T Club NBC) which is doing an outstanding job. iI 

crt.'asjn~ Lowell Thomas' audicnCl" "'hich prt'Cedes the LIz" 
and deli\'('ring a betleHhan·Thornas audience, most nIght 
to the programs that folio .... · it on 1'BC. On certain m~hl 
it helps the J ack Smilh (CBS) audirnce si:e as well. 

The spoliight IS due in good measure to Ih(' top job that 
j\la rtin Block (mc),)o Stafford. and Perry Como are dom;::. 
bUI it's due also to the fact that Chesterfield, through ils 
aiwnc)'. Ne .... ell·Emmett Company, is really backing up tnt 
program pn.Olotionally. Not only have Ihe car cards for 
Chestl'rfield's A·B-C campaign bet.-n devoted to Stafford.:mJ 
Como but Chesterfidd advertising during one month brought 
the attC'Tltion or some 23,9].-1,096 maga~ine buyers to tht­
show. Chesterjidd bought ful l pag('s 011 S1Ipprr CI1Ib durin 
J anuary in Lljl'. Saturday EZ'('!I"n~ Post. Auzcricall n 'ef'l:lv 
Look, and l,.ollil"·s. The space was bought durin!! Janu:n 
I:x.-causc that 'S th(' morllh of peak listening. Instead of Pl'1 
mining th(' program to coast \Iith ils a wrag(' or 12.5 Hoo('!: 
(15. 1 TuesJay)-January 15 report th(' S('('()fId highl-:-I 
r.lting for a 15'Il11nule program on tlt(' .1 ir (only Winchell 
hi~her), Chl'Sterfidd did its major exploitation at that tin .. 

THEIR .... DVICE IS T .... KEN 
What start l-d ou t as .... ·indo ..... dressing, the n('tworks' Statk n 

Plann ing and Ad\'isor), Councils. haw actually come or ag 
Till'}' me.1n )OIHething noll'. What they tell Ihe chains arouoJ 
thi) time of the year (N BC and CBS groups OlC'Ct in )anuaT) 
will manif('l>t it:;.cl{ during thc year ah('ad. T hese statkl1 
men are ou t in the field. They kno"" what's going on- the, 
don 'l li\ (' in ivor)' tow('rs. The)' haw the problem of srlhns: 
time, of holding their audj('llc~s, and of making mone)' from 
S(lurc('s othl'T than their net ..... ork checks. As a r('suit ""h~'n 
the), lay it on tile line at Ih('ir SPAC mC'Ctings iI's r('Spl'CtcJ 
and weighed in IlCt""ork operations. One of the rea5(lnS \l,hy 

\\'l,bs don't make tlll' ir ('rrors of omission o r the past IS 
SPAC, Th('~ groups ar(' Iwtwork radio's gra$S roots 

SPONSOR 
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That's ,\hy \\,UAL Ius cOlHinllollsly lm­

pro\'cd pro~rJlI1S and facilities. through the years. 

Now th:H Ol l f war job is OI"eT and matenals 
Jnd personnel :Ire more plellliful. here is a pre"ie\\" 
of ,orne of OliT plan ~ for PH7. at J rOH ex­
ceeding three qu:trters of J 11111hon dollars. 

I- A NEW HO:\I F.- ;\'ow under construc­
Cion. Tlelio broadcas t ing studios-among the finest 
111 th iS country. T he qua lit y :I nn quantity of our 
st ud ios \1 ill enable tiS (0 present CI"er greater pro­
~ral1ls t o listen ers III this :Hea. 

l-GREATER PROGR A;\ I S-The 
\\ ' BAL o rganization Ius been augmented with 
:Hlditio.na l personnel dlJt during 19.ti \"ill raise 
\\"BAL pWl!:rallls to new he ights of excellence. 

3- TELE\'JSJON-\\' irhin J short tillie, 
\\'BAL's telel"lSiOll field caT aml personnel will be 
cxpcrullenting around the City. \\"e hope ro hJ\'e 
\\'I3:\ L's le le\·islOn station in ope ration 111 mid or 
bte 19~i , 

. -F.H ,,,d FACSIWLE BROADCAST­
ING - \rRAL has an application pending before 
the F,C.C. for a Frequency l\lodulation Stanon. 
EqUIpment for FJcsi mile Broadcasting has been 
purcha sed and experiments will begin :IS soon as 
possi hl e. 

We are proud to join \\'Ith o ther progreSSI \'e 
Institutions III building for the future or Baltimore! 

N8 C NETWORK 

REP REHNTED 

N ATIONALLY 

" ED WA~D PETRY 

A ND CO. 

WHAl 
<oooo.u, .. • "."n,o •• 

,,",a' •• 'O.,., 
~o •• , •. "'0 ... ".~. 
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JUST TWO Of 
MI\tf1 fl\CTORS 

TI\I\T MI\KE 

WN~X 
a M~JOR 
M~RKEl 

I "21 counties, of the leading 

200 (ounti es in Ihe nglion wi,h 

the HIGHEST EFFECTIVE BUY­

ING INCOME pe r fAMilY , ote 

w ilhi n the 8MB Area of WNAX . 

:2 . 32 cou nties, ef the I ~ading 

200 (ounties in th e nat ion wi th 

th e HIGHE ST GROSS FARM 

DOllARS in 1945, ore w ithin 

t he 8MB Area of WNAX. 

Sol •• MO~Go.menl 
": .. ,v~y of "";'11 'owo," 
MOy , 19.6 

.. r.:',c.e<i Will. 
Th. Am. , i ... ~ t'_~ .... ' ;n9 Co 
WN.l.X i. ""DileLI. wi,h KRNT 
and Will' ... ,h.Mid.S,a ... Gtoup. 
.... k 110. KCl U A,on,y 10< , .. , ... 

= 

«', ,J, Ihll'h",. 
Ad vert isi ng M.n'<jer, U. S. Rubber (0 . 

H
e's often called out of bed in the wee hours b) sOIll(.'om: 

ca lling long-dbtance to offe r h im special ,111d spans 
events for his United States Rubber Iclcvbion shows. 

Oftener, he doesn't wait for the event 10 come 10 him ... he'.!. 
Olll signi ng it up as nn exclusive, puuing him in Ihe un ique 
posilion of No. 1 compel it ion to N BC and C BS lelevision. 

h 's more tha n all int <'res t- which he genuinely has- in 
the fu ture of the med iulll that nccount s for C. J. Durban's 
leadership in exploiti ng evcnt s tde-wise. These tele even ts, 
which he picks personally, arc filmed and used aga in nnd aga in 
in dealer prolllot ions fo r U. S. Rubber. T he 35 main branch 
offices of his conn'rn arc equipped with sound projectors which 
local salesmen lise to show the films to dmlcT and consumer 
groups. And U. S. Rubber gets its money's worth. Durban 
admits t hnt such filllls as the Clcveland ai r races, n U. S. 
Rubber exclusive, CUI his lire-sell ing time in half. (The con­
tesWllts in ma n)' of Ihese events usc U. S. Rubber., 

No newcomer to the field of visunl selling, in pre-war 
ye<lrs he nmde do:ens of promot ional, tra ining, and industrial 
fi lms. The experience he garnered in this way h;ls enablcd 
U. S. R\lbber to stay out in fron t of their competition in 
television selling. 

Durba n's air show, t\'ru' \'ork [)In'lIw rmolllc Symphony, 
rUlls it self. Be)'ond rending over the science talks fo r polic)', 
he Icnves the music ('nd in Ihe hands of the Phil hnrmonic 
Societ),. It 's insl itl1liollnll), h igh-brow, but it drnws more mnil 
Il1n l1 Bob I lope. 

SPONSOR 



TO : 

Swift&Co. 
THE KITCHENS 

OF AMERICA 

vIA A8~ 
~-

W IlEX a company becomes as 
nationally known a s Swift 

years exclu sively ove r I he America n 
Broadcas ting Co mpan y's ne twork. 
COllvi nced more than everrhat A BC 
sells goods, Swift has dOllblrd it s tillle 
on ABC- now has a fu ll half-hour 
program eve ry wee kd ay Ill orni ng. 

If )'01/ ha\'c a product you'd iLke 
to sell to mi llions of families f rom 
coast to CO:lS!, why not follow the 
lead of l O p America n businesses like 
Swift & Compa nr: ship it 10 rhe 
na t ion "s Illarke t ,·ja ABC ! 

I
(and its th ousands of dealers accept 
the slogan " The $t()ljl Name IlrlpJ 
You StU" ), it is proof CI1 ()u&h that 
the company knows how fO send its 
goods to marker-and how to make 
every advertising dollar payoff" in 
sales. 

NEWS : U . S " food (ld~'utiJC rs 1l0~V i m"ol morl' of Iluir (ldt"trliJl"lIg dollars 
ill tlu A merica ll R roadc(1Jlillg CompallY Ilia/l ill (lilY olher lulrco,k. 

Over a pe riod of fifteen years, 
Swift has been 1IIMS u lling irs trade­
marked products by ra<lio-in recent 

FEBRUA RY 1947 

Am e rica n Broadcasting Compan y 
.1 .I { E RI C ~J "S .11.1 S SS E L L I X G .II E f) I U .11 
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BASEBALL A VAILABLE IN 
WASHINGTON, D. (. 

(SUBJECT TO PRIOR SALE) 

Last year's Hoo pers were 1 . 
aged better than as ltgh as I.J-and ave 

any baseball H r· 
Share of audience f ooPCrs wc've see 

o ten eXceeded 50('"- n. , . 
You can have all tI 

E . Ie games 
ntlre package includes at '" or cO-sPOnSOr them. 

creation of Out-of.town home games, wire reo 

cards, newspaper adve " ~amcs, two a nnouncers car 
, " r lSlng Slor . • n~ -rounded eel, . e SigIlS-a CO I 

. riot mcrchand' . mp etc, 
ISing selling prOmot i 

Pick up on. 
yOur phone I 

Washmgton. Ask , ane call National 7203 . 
r:- or Bell Str ' In 
.. orj~ offi B ause. Or COntac, 

ceo UI hustl 'r an,' 
,', Clyouw a es m this bi , ani a home run "n 

g ('ague town. 

• Represenfe::J N ,. 
a lonolly by FORlOE & COMPANY 
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Crusading Pays LEE • • 
. . it took them from SIXTH 
to FIRST! 

I T he hoods sold hats. The K lan in fact did more than 
just sell hats, they hi'ltcd the Lee Hats-sponsored 
Drew Pearson to the point of making the program so 

newsworthy that its listeners bought more Lee hats in 1946 
than were sold by any other manu facturer. ( In dollar volume 
the Frank H. Lee Company is second to John B. Stetson 
Comp.lny whose hats arc in a higher price bracket.) 

I Lee's sponsorship of Pearson's broadc.lsts was paying off 

FEBRUARY 1941 

before his anti· K K K camp;'lign bu t the upward spirill W;'l:; 

given its greatest illlJX'tus by the broadcast (july 21. 1946) 
d uring which the writer of lI'aslu"uRIOI1 Akrrv·Co·Rollud 
slOod on the steps of Ceorgia's capital :md bro..ldcasl to the 
world "come and fulftll your threats, KK K, if you really 
want to kecp my mout h d()S(.-d." 

This broadcast was given typical Weintraub trcatment. 
Bill Weintraub, head of William H . Weintraub:md Company, 
advertising agency for Lee, is, to say the least, promotioll l 

minded. As former co-publisher of Esquire he had prowil 
Ihat iconoclaSIl1 pays olf. Penfson was right up his i1lley. 
Weintraub didn't just let thm Atlanta broadcast take place. 
He went to town on it . wi t h plenty of assistann' from the 
American Broadcastin~ CoLllpany. He inspired the Lee orl 

gani;::ation to ta ke a million-dollar insurance policy on Pear· 

',' . 
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Drew Punen', ",. ;1 is huvy . nd lull of notes I.om Ii stene" who 
I.ke .idu on eye.ylhin! th.t he .i .. Ei,h ty per cent 01...'1' his sl.nl 

Joe M.,tin, Republiun Sen.lo., t.lks over • point with the Wtsh­
;n,ton Merry Go-~ou nd mento. , PUrson, on the steps of the (.pill l 

'0 

SOil'S 11ft, for the I 'j minllt~ of the broadcast (through Ltoyds 
of London), Spread ads were tahn III the Nelt' YOr'k TI'mts 
anJ the local Danbury paper (Danbur), is where Ltt Hats 
an: madl' ). The new~papt:rs of the nation stood by, being fed 
matlrial comtaml), on the client. Thl'l"e is no qUl'Stion but 
that the e) I'!> of the nation ..... ere focused on Pearson-and 
that meant ue Ilats since the sponSOl'"shlp log;cally became 
part of the news stories; ellen thl' Ltoyds pohq broke plent)" 
of ne .... 'Sp..1pr..'r spact', It was a thret"-day pubhcit)' holiday ­
for LIX'. 

For 10 years Frank H, Ll'C, Jr., and hi~ twO )'oungl'r 
brotlll'rs, Janll'S and Thomas, had bc(>n trying to l'st 3bhsh 
thl' Ll't.' trade name. Since 1861 under the dif("Ction of Frank 
H. It.'t., Sr., the company h:ld been m3nufacturing and 
merchandismg Iwadgear under 95 dlrferent labels. Theyrni'ldt 
mOllt'), but were definitely just another hattery, always at 
th(.' mercy of thl'lr customers under whose trade nanws most 
of til(' hats w(.'rt: sold . O\'t'r 74 years th('}' had built only a 
traJ(.' reputat ion. In 19]5 the dl'cision was made to ch3n~t 
that- to mak(' the name of Lt'(' mean something <llong with 
Stet~ll, i\ laliory. Dobbs, Knox, and the other grand old 
ft'it·lOppu mimes. 

They Starh.>d out with maga:im' advertising, tht· tra­
ditional n;uional nll'dlum used to sell n)('f1's <lpparel. It 
rl-gistert'd , ('veil if it didn't establish th(' name of Ue. Whil~ 

tht: n13ga:;OI.' copy ..... as being placed the prh'ate brand tradr 
name:. .... ere being liquidated, on(' a t a time. Comracts With 
individual stort.'S <100 chains ran for some lillie and as ('ach 
l'xpired thl'l'"e ..... i!!> a ~lIing Job to be done- to conllince dlC 
outlet to switch from the private brand to Lee. L('(' had 
their hands full doing that. ,\ Iany of the dealers felt the)" 
had establishl-d their o ..... n names and ..... er(· loath to J!ive up 
SOl11ething that belonged to (h('m. By 19H n('verthdes: thr 
95 trad(.' mml(.'S had all btocn liquidated. T .... ·o years prior to 

tht· fin;lle of tht· privat(' brands, Lt."(' turned to network radio. 
Oth('r hat firms had tried the medium not too successfully 
with the ('xceptlon of Adam Hats. Adam Hat Stort'S, Inc., 
at that till1t, just a hat distnbutor-thl'Y made \ery f('wof 
tlll'ir o ..... n h:tls- had spol1sor('d sports eWllts over local Nt.." 

York stations-notably WHN and Wi\ICA and through 
ABC the ,\l adison Squart· Carden and other area pri:r 
fig ht s, T he fighh had done a f:tirly comprehellsive sclltllj! 
jllb for Adam in the 10 ..... priet' field. Boxing apparcntly 
n::lched the right audience for this lint:. 

Lee wanu'd to reach a somewha·t high('r-spr..-ndmg cu~tomcr. 
It s ilgenc)":It that t11l1e, Bermingham, Castleman and Pierre, 
Inc" n."COlllllll'l1d(>d Dale C1rn~ie's LWIt: Kllolnl Filct. 
About l\'tll Knolt"ll Peoplt o\"('r 3] ,\luwal Broadcastin~ 

S)~tell1 st:ttiotlS. It was broadcast Thursdays at IO-IO:\S 
p. m. starting September 19-13 At this timl' Camegi(' w,n 
<It the tall ('nd of his span of making friends and miluencin 
p('ople. He 1I('\'er hit better thall a -1 .3 {Februar}' 19-15) for 
L('(' and his average wa5 tWO points l-elow this. Th(.']) na­
tioll l' 1ll0rl.'O\er were ~cattercd throughout the nmlOIl and It 

wa~ diOkult to Il1crchmldi,.(" th(' prol!rmn 011 a .\.Cattt.'l'N 
CO\I'rOl$!e basis. Th(' $-1.000 packil~(' ( tilll(' ;lI1d talent) ~Illd 
~Olll(' h,lt, but the nam(' of It.'t' was sl1 ll down al11on~ th ... 
al..;o-r1'l1l5 ill public accep(;Jnc(' wh('n \\'l'intraub wa~ brou::ht 
lIun tltt· picture, ,\l1other apparel mflllufaclUr('r, who had 
known \\'dntraub frolll his Esquire dar", did a high prl'~~urt 
~('!hng job fur th(' ('x_l'uhli~her turned <1d\'ertlSIIl$! i1~t.'IlC) 
eXl'Cuti\t: .IIlJ Ln' bou~ht the \\'('illtr:1l1b aj.!ency to hJlldk 

their ac~'(}unt. 
Fil~ t thilll! that th~' ilj!C11CY did. Ihrou!!h Elkin Kaufman, 
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v.p., nnd tho: boss himsdf WtlS to illl'{'sl ig:nl' how to mnkc 
the $-1,000 mdin budget work b<'lter. "The progr,J111 with ils 
JJ stntions in Ihe evening wns switched to Sunday ,lfternOOIl 
(2:-15) and the ll\"tI\'ork incrcnS("d (() 212 SWl ions at the 
S.1l11C $4,000 cost. That helped- hut not too Illuch. 

T hcn it wns decided to establish a distinctive labd, n 
Inbel thnt would go in nIl Lee hnts, from [h{' loll' end, priced 
,It $8.50, to the highest-priced Lee chapeau, $20. TI1(' S;:I1l l{" 
laocl goes intn cvcry hat but there 's ,I dim .. rCllt color block 
in each pric(' class, T he labd also j!nes Oil the store buxcs 
holding thc 11<II s so as to make it simple 10 sell each pricc 
range, The custorner also lih's the idca since hl' can S('c nt a 
gl:Jl1ce, through the color block, j ust what price hnt II{' is 
being shown, The ncll' 1:lbd was well publiciz(,d- even 
President Harr), S. T runwn was phologrnpll{'d waving his 
Let h;!t , with tIl(' Wt int raub-concdl'ed I:lre! as dmr itS 
though HST were ;!c[ually model ing till" hilt, 

Thl' hat , well id{·mitied, II':lS re:ldy to b{' ~old. W('intra\1b 
stilrted looking for som{'OI\(' to sdl it for them , Via tIl(' gr:lpe­
vine, word reached him tha t Drew P (,flrSOI1 wasn't ex:tctlr 
happy wi th his laxatiw (Scrut:ln) sponsor. A quick chl'Ckup 
r{'\'e:tkd that Pl' ilrson wasn't tied ttp for :In)' kll)! th of tin~c 
by contmc!. A further little research sllldy indicated tl1m 
Pearson's :ludicnce (i 5 jJ('r cent of it) was in thc Illiddk 
('C()I1omic group th:ll Let· wan tl,d to reach , That was i1 1l that 
Weintraub n{'Cd{'(1. He sold the L('t's on the idea of spending 
more in radio to get results, The Pearson pilckq ;e cests 
$11 ,000, which is ncither too low nor too high for tIll' audil'ncl' 

th:tt he was del iveTlng. The) okayed his t;tlk ing to Pea rson. 
Pl';JTsOn liked the switch fre m laxa t i\(' to headgear ond the 
dc;:tl was s igrwd to St:lrt Ol'('l'mh'r 19-1 5, Dak Ca rnegi(' was 
droPIX'CI in JUlle and promotivn , t -: n l'd 011 the 1\',lr:.l 11 pTO­
gram, 

There W:l~ h()\\(' I'er an l1nexpcctcJ hnnll ~. Drcw PeOl T'iOn'S 
following, a loya l group of li ~U' lIl'r~ I\(' rl' re,ldy tn huy :111)'­
thing that was pay ing hi s bro'ldcr.~t bill. To thc<;l' In)'al ear« 
was addld a gr(':tt GI foJlo\ling, IIl t l1 wh(1 knc .... th:t t 
Pearson Iwd been voted by the Arm)' and N;II'y Union 011(' 

of the thr('(' l11e l1 IIh\l h:IJ done the n :(,q !() ('iI~(' the 1m (Of 
thl' tnli ~ t{'d man, (The olher two werc Gcncrols EiS<'nho .... cr 
and Or'ldky.) [nsidl' of tlUl'<.' month~ from lkcelllhcT 19-1 S 
things btgilll to llilppcn, All ovcr th .... COlilltry nK'll were 
going Illto StOTl'S askill~ for Lce Int s. Till' ,\l1y COll1pany in 
Los f\ngd l'S n'port"J during :t 11I'0-lI1omh check tlwt !HUTl' 
lI1('n a~kcd fOT Lee hat ~ h)' n:mlC th:tn the tomi of ;111 other 
trade ltall1l'~ combinl-d. \Vhtll invited during Ill il broadc:t~ t 

to writc their stations for the n111IL'S of their 10:11 Lel' d~'a lers, 

listCllcrs inS(('i1d picked up thc phol1e~ to c:lll t'le outlcts­
and jammed the switchbo:lrds of over half th(' ~ t 'Jtion~ C:l Try­
ing the progr:ll1l wi th ,1 good S(>Ction uf til(' call1'rs IIcver 
get ting through to the station for the information, 

T he network naturally took its typl'writu in h:tnd and 
wrote John Belt :lire, Lee s:llcs head, that sooll't hing ought 
to be done' to :lvoid thC'S(' lost s1lt'S Ito S'I)' nothing of the 
station headache), Having:l caS(' history of how tie-in advcr­
t is ing had paid 01T for Wall:tchs in Nell' York with an 

'.II"ClIOHS Of THINGS 10 eOMI 

I J ~ 3 month, over 1,000 window displays tied Lee Hats and the" 
all p,ogram togethe, at :he point-of-wle. Retai!e .. dis\:o\'e,ed th.t 
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lV .. 'SIIHD .... . , Ale .LIIII N.rwoo. 

1I0UG"1 TO lOu n 

LEE HATS ON "1m .. , "101 , . 

D,ew P ... "o n and his b,o.dcestl were new, that (h.nged the 
pane'f, by to buyen, They identified themselves as Lee sto,el 
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O ne it.de m., k co~ers .11 fi ve price lines. Only tt. . color block 
ch.nges, Pre lid.nt T.um.n wun • Lu t..t . t tt. . thro ttl. 01 . lI .in 

"n<:tonishing" II1Cn.':1S4.' in Lee hnt .;alcs, Wcintraub published 
n \ery modern l1ll'rchandl~inl: booklet, The)' cnlk'd It Tlrt 
"Iaplltl (!Iuilhl! FWlIltl" I t ~howed how Wallach~ had u<;(.,1 
II mdow and ~1Or!' Jispla}"~, tll'wsp.1pcr advertising, and Ilhat 
J( hnd 11l<:am in «.1k-s" It didn"t Ilcglcct to femind the dealer... 
to "'hom til<' book Was sent to "go thoo and do likewise:" 
It produccd dealer tie-in ads nllmbcrm~ 1,-100 during till: 
rlr~t four month~ of thc progralll II ithollt any coopcr;uil'c 
nd\atisrng allnw.1IlCC from tlu: manuf.1ctur!'r. The addlllOil 
of &X)llI.'Il L('(: Je:lk~ was traced dir!'ctly to the mailing of 

till" brochuf"" L('(' had no problem of e"clu"ivc ffnnclllS("'< 
and r\l'\\" dealef<; II ith good credrt rnting could be accepted 

anywhere" 
The absencc nf ('"elus;, .... fr:mchi-.cs in Ih(' Lcl' 1'alcs pictur!' 

~irllphfi('s a nUlllbc.'f of thrng~ but it also ndds a fl'\\" probl(,111"" 
Ret:ulcrs h:wc \\,lIlt(-d 10 tic in to the Pl'arson bro.1dca't~ 
I'y taking station brcilks bc(orl' or aftl'r til(' broadca~t<.." 

' I hose who h:1'"C made no ollieial rl'quest to /\Be or Lc..' on 
till' maUlT have in a number of lI1~tanCl's 1> .. : .. 'n a"il' to buy 

" 

the breaks. Wherever there has ix'crr an official request, 
however, t he answer has been "no," sinn' it was judged un. 
fair to pc.'nn it onc dealer to idemify himself wi th the bro.1d. 
cast to the eXelusion of a ll th{' OI hers in the area" The Pearson 
succ('ss built a sizable headache for th{' network as \\cll" 
Recent ly .\ Be sold Good)"{'ar Tire and Rubber Company 
the Sunday 6:30 7 p"m cst slOi ju~t ahead of Pearson for 
Tire CUlllest Siory £1O('r Told and fou nd that so far it ha~ Ix,,"n 

impossible to clear th~' network wanted by the sponsor, It 
~ccrns th;H the half hour before Pearson had been sold 

locall)" on a nurnbi.'r of "t'lI1ons: m:lI1)' of the local 3th"cr­
tisers WCfe actuall)" rnL'n's fumi~hing ~tor('S, tyin!' infO tlk' 
Lee hat presentat ion" 

The ~I I('<; ("un'e whIch has put Lee first in hat~ ~a lcs and 
second in dollar I'olume in the field would fOf normal "pnn· 
SOTS and a!-!l"ncies lx' .,ati~factorr media and program infor­
mation, Ilo\\"el",'r Weintraub went hc)"nrrd this and wanted 
to knOI\ JUSt \Ihat the impact of the program was in m.:tl"O­
poli tan ;\'ell York, the nrea "ufwycd rcgulnrly by nil. 
Pul<;l.', r{" .. carch organi:ation. 

Lrsll'nCh as 11"1'11 a~ Ilon-li<..tcners I\el"f' "urn:'Fd hr 11-£ 
Pulse, til(' crO<;vscction used for til<' sun'cy bern!:! IdentIC:! 
for both those \\"ho tune Drc\\" PCaT<;()ll and tho!'(' IIho don"t" 

The report indicated Ihnt t\\"o-third"~ more area listCJ1("'" 
,15k for u-e hats b)' nanll'" than nOI1·li~t""l1er~" Thr .. 'I.' unk~ 
as man)' li~tl'nL'rs say thdr ncxt hal will h.." a u'\: as I",' 
listeners" LIsteners ~1r that L.cc is tl1l' tx ... t brand hm thr('(' 
times a~ fr('(lU('nt!y a~ those who don't 1i~len to Pearson" 

EV('n lI"ith Pl.'an;on's nnm=ingly lo)'nl follolling, L..cc "wi 
!lcNiN a copy lint' that would brill!: resull~" The billl'OOlrd 
type of contnlcrcial would not of 115(.'1( pi ooucc a $15,000,000 
\UIUllll.', mrn ined in 1()46 fnr U'(' h:1", \ \ \'imraub lIorkN 
with Lee's currcnt adn'rti'\lllg managl'r" &.'lIaire, II ho IS an 
old Lcc employec but who left .wIllC )"1.'.1r1' bnck to work \11th 
t ire Stcto;cm company anJ only fl'tUrn .. -d t\\"o }"eal"$ a.go. What 
caml.' fOllh from tire ide" con(('rl'll("('~ was "Ooo't take less 
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Lee doun 't h.ve ,n .dverti5in'J .lIo ...... nce for dule'5. bullhey .pend 
their own C'sh for ne ..... 5p. pe. 5p.ce \0 .uoci.te them.elves ..... ith 
the Pe"Mm-Ln broadulll . It 'Jive. them. new, Iud for their .d, 

(han tht· belt ... don't take less 11-.111 a Let· ... a nd the 

"pre-sl-.1pW" 1-.1t, "the crease slays in " appeal. Both of 
these made SCIlse to the male listener. Pearson is third amon g 
the pro$!r:lI11s having at least one man lis telllll~ to eadl 
listening SCI. Only the "boxing bouts" with a 1.3-1 man pcr 
set and Walter Winchdl with a 1.13 pt.'f reCci \'er top the 1.10 
of Pearson . (Audience composition figurcs arc from the 
December JO Program Hoopera tings report .) Only 19 of the 
22-1 programs rated achieve one man per IisteninJ! set or 
better. 

Radio has not only done a top job (or Lee but it has also 
!liven Lee money to spend in other media. Lee will spend 
$700,000 for advertising during 19-17 of whidl $570,000 will 
go (or broadcasting. II will usc Life for the first timc oncc a 
month ($ [00,000) rind $30,000 in Time . The money it's 
using in Life and Tim $13O,OOO- is a little less than twice 
its entire advertising budgct in 1935. 

A comparativc idea of what the hat industry aside from 
Lee spends for advcrtising is indicated by the fact that the 
Hat Corporation of America spent around $200,000 in 1946 
and Mallory Hat Company (now part of the Hat Corpora· 
tion) spent about the S.1lne amount. John B. Stetson, the 
dollar \'oIume leader, spent $175,000. 

Lee " .. iII start competing with the higher class range of 
Stetson this year with its Disney (up to $40) Hat. Lee's 
Disney budget will be $125,000 and it will be spent entirely 
in Time and the NeUi York" . The appeal of Disney will be 
to the man "to whom price is secondary:' 

Weintraub's selling of Frank H. Lee on sponsoring Drew 
Pearson, a man with a yen for crusading, plus network and 
chent cooperation and a selling campo1ign thai never got off 
the track, took an also-ran men 's hat and put it on more 
heads than any other hat in 1946. What radio did for Lee 
prompted Bill Weintraub to say at a dinner which he gavc 
American Broadcasting Compo"my executivcs, fallowing the 
Atlanta brood cast, ., I wonder, ,,·!ark Woods (A BC president), 
why your sales s taff hasn't sold more men 's apparel manu­
facturers . rf ABC cml build a business like Lee - it ca n do it 
for any men 's product ." 

TIle answer as to why there aren't more nJoen 's apparel 
sponsors on thc 11ct .... ,orks isn 't simply fa ilure of the networks 
10 sell them. Mosl men 'S furnishings are not marketed nation­
a lly. Hats generally arc, but men's shoes and clothing for 
Instance are natlOl1al only to a limited degree. Before any 
product becomes a prospect for network and national radio 
ad"erlising it must have CQ.1Sl-llKoaSt distribution. T ha t 'S 
the first problem, tho ugh one thm 's being changed. Plans 
are before a number of m .. 1llUfacturers of men 'sproducts 
which indicate that with increasmg and fa ster transportation 
facilities, it may be sufficient ly ecollonllcal now to distribute 
nationally. Once the manufacturers have branched out morc 
generally into national distribution the next problem is to 
develop shows like Walter Winchell , Meet Me (It Parky's, 
Gene Autry,and the other 16 network programs that catch 
and hold at least one man per listen ing set. Shows like 
The Shadow (janu.1ry SPO:--ISOR), out to sell coal to men, have 
done this- there are a number of programs that have been 
built to catch the master of the house. (Surprising though it 
may be, Hour oj Charm is one of these.) 

That there IWVl'l1't been more shows built for men i, 
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wnpl) l hl'Glll""-' Anll'rlGIIl WUllll'll do 
most of the coulltry'~ huying and ad\('r­

tising is I'lJun's-"ol'ti prill1aril) to them. 
,\I]oth('( fnelO r is Ihat Illl'n li ~ ll'n 10 Spt.'­
cific programlo and Me Icss ap l 141 ht' held 
hy so·ca ill-d Illood l'I'ogra ming (a l kil ~ t 

,I II a\':uJahll' rming records for programs 
;,(\"m 10 il1dicate thiS). UI1 till' credit ~idl', 
this Illeans thnt .... hel1 ~pf!n"llr.. :lrl' rcnd}' 
to l.d\·enisc- th<')' ..... on·t havc to worry 

aboll t findmg ;)11 air ~Iut wi,h men al· 
(e:ldy llvaii;.bJ<, to listen. 

,' Iurc I1K'II'S Wl',IT bU~lI1 e~~ for 11('\' 

works u·ollid in all likelihood land ill 
l:l rgc p.lrt in \\'eintraub·s shop despite 

the fact that Ill' dlllm~ that hl' dOt.'!,I1·t 
walll ,Ill)' app:lrcJ nCOll lll S. I lowing COllll' 
tn the ,.geney business from E.~lJIUrC, he'~ 

wry do~ to th(' fidd which mad(' that 
mag,lzil ll' a sllccess. bllt ('\'en he h:'~Il'1 

Innd('d any ml'n 's w('ar a CCOlillts .... 'I\h 

the exception of Frnnk I L Lt'('. 
Ll'C llllly brenk the icc for him , becallse 

1l1Or(' 1'Ind more exclusive men 's hat 

Stort's a rc ceasing to be just Imt stores. 
11:lbcrd:.shers arc adding men's hats to 
their s(;]ndard linl's al1d l11('n's hat stores 

arl' adding shirts, tics, and USUillly l"nd 
up with a full lille of men's furnishings. 
Since the Drew Pearson broadcasts are 
bringin~ 'elll in to a",k for L('(' hals it'~ 

logical thaI marmfaClUrers of other men's 

products ..... ill be asking soon in fact 
the)' arc asking :llready- "Who docs th(' 
Lee hat advertising'! " That'll lead to 
business for Weintraub :lIld thal'lIl11ean 

more accounts addn:'sscd to Illell 011 the 
air. It 's a nice t ..... ist bU I follow-the· 
leader is standard in a ll lilies. 

Both the L('(' alld the Weintr:mb or­
gani:atinns wou ld like to determine the 
ceiling for men's hat sales. A r('(;ent 
"opinion study " made by a rl'Sl'arch or­
ganization, re\'('a led her<' for the !irst 
tim£', indrcllteS that one-third of ,he 
young men of Amcrica rK'Ver ..... ore a hat 
before they l'nten-d the AmI)' bm will 
..... eOlr tlll'm from no\\ on. Rea~oll for Ihis 
is two·fnld. ;\1tlllY 1I1£'11 "got thc hnbit" 
during service and ..... ('re in long enough 
10 have the 110Ibit st ick . Theil \\Oll1l'1l, 

who hll\'c always b<X'1l a factor III llK'n's 

app:lreJ habits, saw their ll1enfolk in h:\ls 
for th(' first lillle during tht' ..... ar nml 
they're badgering them to cOl1linue to 
wear th{·I1l. S:l n~(' surve)' r<.'\·cal('d :111 

unusua l thillg. \\ hile \\0111('11 are rc­
srons~ble for n:uch of l1:ell's hlll ·\\·t'aring. 
they seldom sredfy all}' srecial brand. 
As a matter of fact Ihis insistence that 
the n:enfolk wear hats, (;lI her than a 

~wA[ill] 
~ ., ... , ..... 

:".f ~t:';"7 

~ 
~:.._.:.\::.'.:::. ... ..:.. 
............ -'-"1--, 
~.::::... -: ..;.":!...'."::'i .... _ ........ ,-... --~ ... ... 
-""-~~-' 

, .. - ... ,I..~~ 
,., .. j,.. 
.-In...,,, .. __ 
~~ .. -... ...... ~...., 
"'~P_""..JP<· 

~p~''Uh( typl' of hat , 110 .... hal is brlngmg 
the do .... nflll1 of s tra .... · hats. Most men 
don't like straws and since women aren't 
style consciou~ as firr as men's hats arc 
conccrned, th~' mal('s have taken to light_ 
w('ight felt s during the summer .... ·hen 
the)' fer! th(')" "must" wear a h:lI. 

Result of AmI)' habit and wonX'n's 
urging has raised thl' ceiling of nwn's hat 
sales by 20 per cent, accurding w the 
I,uTVe)'. \\'ornen nlso are going with their 

Illen to buy hat s more than tht'y ha\'(' in 
the pas!. Thl")' st ill don't kno"' hats 
by brand names, but Ih<,y go to n'l.1kt' 
su re th:lI "it looks good 011 John." Sinet' 
W0I11('11 listl'1l to Ore.... Pearson ..... ith 
their n:l'Ilfolk (some 1.13 per listening 
'>Ct and that's .03 more than the men per 
listening ~et ), this also is a pillS factor 
for Lee, and It has paid off. 

II ..... :IS trade fac t up to tht, time of 

'ponsorship o f Drew Pear!>On by Frank 
II. Lre that no retai l hatter could do well 
unless he carried l\laJiory, Stetson, Knox, 
and or Dobbs. Today Ihat's 51111 true 
only now Lee has been addl'd to the list. 

L~'{" s competition is ..... aiting (or Drew 

Pearson to run out of cru5.1des and point 
to tlte fact that he hil 6.6 in his Janunry 
15 rating. Rut his December 30 .... ·as 9.9 

.... ·ithin .1 of the highest rating he's de­

it\'('red for Lee Hilts. And a good crusader 

like Pearson ..... ill ncver run out of worth), 
causes. Also important is the fact that 
he's shiftin g his slot to 6 from i p.m. At 
that hour he ..... on·t compet(' .... ith Jack 
Benl1Y (N BC) nnd Gene AUlry (CBS). 
Shift has been made possible since Hire!)' 

SrmdllY Party mon's to CBS (on Colum­
bia it's 10 be HrTf's to Ya!) on February 
l) leaving the 6 p.m. time open. Compe­
tition at fi' O::lf allel Hllrritt (CBS), 
T1:Mt WtbstCTs I\16S), and C Hilo/re 
Hc:.rn· \N BC) combined usually ratc 26 
(midscHson). \\'hil£' his i p.m. competl' 
lion traditionally :s )~. Other r.1clOr in 
the !nO\"(' is the fa ct that Counterspy, the 

5:30 to 6 p.m. ABC program, has tm: 
bigl;e~t audi('llC(" of the four Iletwork~ 
dunn.1! this period and then'fore will de· 
liwr to Pearson ~oll1ething to work on 
\8.9 cUTR·ntly). The program preceding 

Pearson recently has dd!\·cred onl)' " '" 
or Jess, which is rea~)11 in itself for 1'1 ~hift 

Other spont'or~ might f('C1 thai now's 
the tin:l' to shift from a proW)(rtt i\·e com· 
n:l'lltatOr to wmcthillg more "solid." 
But L('(' has rca;.()Il to love Pearson'S 
balt ling for the thing~ in which he be­
lie\'es his crusadillj! has "made·' L('C 

Ila ts. 

SPONSOR 



Y.I~St~,'in9 M~moli. 1 Lib.o,y, 
I .. y L~'9Ut nub of th~ Initio 
coU~9i.t~ 8 ,0. dClll ing SYlltm 

Selling the undergraduate is impor. 
tarH today. The mortarboard set 
includes more veterans than s tu· 

dents of pre-service age. The ex·C. I. 's 
have also made it acceptable to be 
married and an undergrad uate, Sw dent 
tastes are therefore mOTe than apt to 
stick once they've been established. T he 
college newspapers and magazines, the 
tkabite bromicast stations, as well as 
the standard papers and stations to which 
the degree'5C'Ckers tUTll, are today forma. 
tive media. What were once exclusively 
media (or t he fashionable haberdashery 
and cigarette manufactun!r are now basic 
bu),ing·habit·(orming vehicles (or all)' 
ad\'ert iser , 

But the ca mpu s advertising media 
haven' t as yet tapped the business that is 
open to them. T he [nterrn llegi:Jle Rro.1d­
casting S),stenl (college network of on· 
the-campus bro.1dcasters) has at present 
only t .... ,o sponsored programs, T he co l· 
lege publication s have not materill lly in­
creased their pre·war b illing. ISS is 
touted as sending hundreds of its student 
enginccrs, directors, writ('ts, and Slll/rers 
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into comrllercial broadc:ls t operations 
ra ther than as a testing ground for pro· 
grams, commHcials, and cop)' line, The 
University of Michigan (East L :U1sin~) 

and Ohio State (Columbus) h:l\le been in 
the rad io industry eye for a Illlmlx-r of 
years but more as a promotion on the 
part of the un i,'crsities than as commer­
cial operations, Being individual educa­
tional institutions their react ions haw 
been brushed ott" instead or d igested. TIle 
Peabody (University of Georgia) AIIo'ards 
and the C ity College of New York cita­
tions arc not expressions of the student 
likes or dislikes, but the reflection of 
opinion at professoria l leve l (Penbody) or 
at t radcP.1per editoria l le\'e[ (CCNY), 

It has been easy to avoid taking busi­
m."SS cogn izance of awards, etc, It's an 
ent irely different mll tter to ignore the 
likes and d islikes of an opinioll.(onlling 
and buying grou p such as inhabits th(' 
campus tOday . 

I BS, with well -trained studen t research 
groups under the supervision of their pro· 
fessors or research, has checked [istr ning 
desires· of un.lergrad uates at each of the 

53 co]]rges it represent s, Firs t fac tor 
determined is that roughly 50 per cent or 
( hi' seekers after higher knowledge li sten 
regularly to at least one of the four ne[­
works :md 50 per cen t lis ten to the 
campus station and the illck-pendcnt st.1-
l inns wit hin reach of their receivcrs. 
,\ ctual breakdown (or the 53 was: 

1.1" ' (' ''0' ' I ... }"" ,, )' i n (A,IJ~~n 

I" ... ~ ".,n ... ~ n , ~ It..l~· 

IllS «('''''P''_' , "" ~. ,,~) H . ~ 
,'lie 17.-1 0 
" 11(.. 
t; IIS 
,\IllS 

U .-l ' 
tH. ' 

I." 

T he 53 colleges includl! a writable 
"Who's Who" of iVy<O\fered walls, Yale, 
Cornell. Han'ard, Dartmouth, Princeton, 
Br}'Jl Mawr, and Radcliffe being rerre­
,!,en tatIVl', 

T he American Bro.1dcasting C'..ompany's 
lcad of thrcc points in the " listener 
loya[ty" tabu lntion is explained by the 
fac t that in a nUnlberof cases t he stations 
carrying ABC programs arc heard best on 
the campus. As too often ignored by 
rimc buyers, signal availabilitr is always 

" 



l hc.c's nothing morc sc. ious than thc undc.g •• du,tc~ themulvc l bui lding, prO!lram fo t 
the ir own ilupowe. b.o.dc.uing st. tion. Thue boys arc .ull y wo.king on the ir p.ogram 

:l faClor that contribu tt's 10 or delrncls The students listen like this: 
from n s tntion's audience. 

!'rinC(' ton Un j\'crsity (PriIlCl'ton, N . ./.) 
presents n picture of signnl sHength and 
n numbt'r of OtiWT fnClors. RCA, pn,ent 
orgnni:ntioll of the Nntiollnl Brondc;lsl ing 
Om11",ny, hns its development InboTa­
writ'S \'i rtua lly on the cnmpus. WOR 
(I\IBS in New York) lays down a terrific 
~ignnl in 11)(' nrea. \\,NEW (N. Y.) is 
il l50 hea rd lik\' a locnl. Actually nine 
ind\'IX'mknl s contribute to the Princetol1 
und('rgradunll"s high prcf('.cnce fo. til(' 
1)()IHl('twork sta llons with 33 peT cent 
indicat ing a loraltr to th('1I1. Thc crew­
cut contingent hl'Te haw the following 
loya lties: 

I.]',,· ... ·, I.",·" I. !! a . 1"lnn'"" 

1",1,.' H 
IllS ( .. ",,, ... ,,,.,,,,;,,,,) ! I ' 

" 11 (; lQ ' 

\I US ('10K) I ~ 

UIS q 

I I ~{ ; 1 

• II \ ~:II ,,/""" d..{lt'f"u :~t ,.., ,,,,d ~f Ihl> ,iqu,,,. /I" 
'>lh" /.11"" ""II",; ... .1;,"1-.1 /If .. '"" II II \ II. ,. /I \ . 
II/ Y.s. II I 1 r "\ )1· II/'f:\" n /III •. n TTII 

TIll' colkgia u' II~tenlng pICture IS 
1l,11urally di tfLTl.'nt 111 a town Idl\'re th ere 
IS a ;,illj:;lt' ~trong bro.1dcaQer and one 
o ther ~tation. Th is condi tiOIl prcvOlils at 
Union Colkgc Sch~'lll'Crad}', N. Y.), 
whl.'n: the ~llIdl.'1lI Stallon, UCHS, has a 
44 IX'T c("nt I(}}"al t ~ mnollf! h~tl'nl'rs and 
\\'CY IN BC) rale'"; 13 lX'r cellt at ll'l1tiOIl. 

'6 

IllS ({"""'p"~~""I"n) H r 
we, (' III:) 3.1' 
1",1..' ". , 

\IIC 
I :\lS 
~ I II S 

'f",I,,,',,,~ II S \ I. 111.11/1. 111/\ 

,. 

\\'nerl' the college has both a col k g(" 
owned TC'j!ular station and n Studl'llt sta' 
tinn, as at COTilell ( Ithaca, N. Y.), It'S 
intCTCsting to notc that the regu lar station 
opera tion takes Ihl.' kad ill student listel1' 
ing. \\ 'hat the combination docs to 

"ou tside lis tening" is brutal. 

\\ III :t (~: tlS) t 4(' ''' 

I II~ (~,,,n l' u. " ,";nn) 411 

' I" : ~ ,. 

Ir',,,.,,,11 / ' ""-""/ ./,,/;,," 
• ",,/'''/'''. II \f:1I ,,,,.I II(JHI 

Collectiwly , tlw studcnt 1I1I(>f(·~t III 
li~tening to independent stat ions C;/I1 t-l' 
traced to \1 hat the)' ..... ant pmgral11wiSl'. 
Their J6ires do 110t parallel pre~'l1t mass. 
listelllilg. SinCl' they arc a cros~·scctlnn 
of the op!ll.on group, it"~ import:tllt to 
IlOIl' underw:tduate dcsires and how the~ 
compare With l1:tt ional listl'ling. 

I'",!!, ... ,,, I ',d.-"".,~ 

II ,,· 1"l h,"h l!!, ,,,t I~ no.ah. ,"·~lh,J I,' ~ '''' ''I'~l. 

I"", t ......... " .. "mI'''' p .. ·f~"· n .. n "nd !!"· " '·'" I 
II.,,·,,;,,!!, (~, ""m,·). 

·1",," (;:1"' 1'''' I ")m~ K",, ~ t 
t'""u l." Ilu,;,- ~i .. 1 .~ 

""",1· 1:1:0,,1",,1 ~~ .. I " " .... ~ ~\.!> " S)·"'p" .. "I .. ;\1 ".k 1.1.0 
,·".1.·,)· " .7 I: .. m"",,,,,,,,,r~ ~~.~ 

,. 
" "''''3 .~~.~ 

\ 1) . .. ·,1.·. .w.,. 
~ ... ''''~ 5 11.4 

!I ", J",", 5Q • .I 
11"'",J '''' ",,,, .. ,,,,~, '''/''.9' 
• \,~. "",J rio'""",,,',,,,,,,. , .. ",b""<1,,, //", /,_''"" 
., \uI ,,,,,.,<1 '" ""V , .. ",/"b!. II~"-" 

Belll'\'('n is and 80 pl.'T a.'1lI of thl' 
nation's 2,000,000 undergraduates han' 
radio .eceivers in their .ooms. Ninet), 
fivC' per cent of Ihl.'m listen to radio cver)" 
day . Thl"y love disk jockeys lIith plenty 
of disk s and 110t too much jockey. 

Elimll1;1te the campus station , which 
they c:tn't take wilh them when they rate 
their 9wepsk ins, and Ihe chances are 
what thl.' )' \\anl 11011' they'll be lI'a11tlnJ! 
for a long tilllt' ahead. Thl.'Y'Te not 
"Ihe wild collq!c kids" that merchan· 
diser spooh-roohed a generation ago_ 

SPO NSOR 
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SPONSOR 

Am .... '.,." IInm~ PToducu (''''' 1'. 
Whlrehall Ph~rm .. ca l Co.)' 

n. T. Babbitt. Inc.: 
Ca lifornia hun .. a n d Apricot 

e ...... en· A M()('13t1oOl 
l'erty·Mnr~ s.,ed Co. 
G11Icuc Sa ' e . y R..~or Co. 

Coody" .. 1"1.-" lie Rubber Co. 
Juhn H a ne",, " MUfU~1 Llr~ 
In~"nnce Co. 

If''r~ h''l Californ ia Fru it 
l',.oouelsCo. 

AGENCY 

Sulll' ... n. S'auffer. r ..... ... 'd l lie 
Daylu 

Ouane J o n es 
Loml 

M .. Ma"u~. John & Adams 
Muo n 

KudnH 
001)&0 

E. L. IIrown 

,\Ieff"""I!!"n Llf" Insurance Co. Y"un~ &; Ruble"m 
~h.~l"a l \)I ~"~' Mail;u ine Ke nyo n & Eckha rdt 

;\:, ... wkh I'hlInnac,,1 (''''. 
I'roc,",,, lie Gamble Co.' 
!':af~ .. 'ar S t ores. In<'. 
S.ud"b~k .... C)'I' . 
II. II. Tanner lie Co. 
T onI. Inc. 
William R. Warne. lie Co.t 
Wine G ro ... e~ Guild 

• ••• ""n ... e ... n c, .. o.k. 

L.a,,·re nee C. C un,bh" .... 
Ped lar lie R ya n 
RUlhrauft '" ityan 
it c>c hc. WUllam~ & Cl('aTr 
~hnson·Gold 

Foo.e_ Cone & flcldln\!, 
It ..... h ... Wl1l1am. I'< CI.·",)' 
I ln nl<l.-(:ool'e. 

: I',o<l.ram hu " h ang .. d nNwork . 
1 l'rul!,rnm. n e , .. " .k . M $pon..or chan aI'. 

new and renew 

NET STATIONS PROGRAM, IimlE, ,tl.t, duration 

CD!'; S.I 
ells u l·,,~lfi<-

ells I ~~ 
MBS .150 

AUC: 
A"C 61 

MilS H 

CII.C; ,~I 

A OC 101 

AOC 11\1 
NOC 125 
CDC; 16 
COS 1,\ P.~d6e 

CO,.. III J'ueltk 
CIIS I,~~ 

Nile 141 
Aile 6.1 

Unl> Burns Shnw, Sun 6:30-1 PI" ; hn n 

Ila,'ltIllarum. MTWTf 1~:45·1] am;J"n 13 
S,up<1'~ Thea.e r , Sun $:15·~:.J0 pm plf; [H" 15 

Gar"'en Ga,e, Sa, 9:IS.':30 am: Jan II 
WltlenH Cup Rll"e, Sa l ~:30·4:~5 pm; Feb n 
" Iamlnl!,o Stake. Race. Su 4,J.O-4:~S pm; ~h. I 
C;."ale • • Sln.y Eye r Tol ... , Sun 6,30-1 pm 
ilns'nn Symphony Orche81 .... Tu 8:30-':J.O pm; Jan 11 

Easy noe~ I I. MWF II '30_1 1 :~5 pnl: Jan 6; 16 .. ke 

N~w,., MTWTJ.· 6·&:15 p m: Feb 11 
SUnd"y Evenln", IIn u. (Deuoll Symphony Orchesl""), 

Sun 8-~ I'm: Jan I'; ~1 wka 
The Fu Man. F.I 8-8:30 pm: Feb 14; 52 wkl 
Pepper You nit'. Family. M1'\\'TF 3:30·3:45 pm: ~ 30 
!lOb .. nd "IClo.la. M1WTF 3-3:15 pm; Jan 11 
Ilob Garred-Xc"s. 1'<11:30-1:45 am PSi; [He 1 
~'.ee for All, Sal I :30-2 pm. I'll: Oe.;, 11 
(;he and Take, Sal 1-1:30 pm. ; Jan 4 
Grand Ma."uee , Th 1:30-8 pm : Jan II 
M"nJ~. "od ;o.l r , ;\l3lone. S .. I 9:J.O_10 pn.; Jan II; 52 wks 

(f'i/tr-a. ... "v,L v.n,,,,,/Iy mun . .. 13-""" . """1,,,01 will> (}pl"n, 1M' J ,11._"'''' /J'UJ«1t "n" .... I •. It .... ~j .. 1 10 ""n<""'lion "I tIw tnd of <I"y IJ,IDtt.l p<';oc/) 

SPONSOR 

Arne.lc." M elll l Inll. 
... rn .... lun 011 Co. 
Ancho.-HocldnC C la n Co.p. 
0.1'. Babbln. In~. 
Camarlon Co. 

CIII " Se" 'ke Co. 
(Penole um Ad.'I""u, Inc.) 

E,·u~ha.p . Inc. 
C e n nll l Mo,on Corp . 
Inle ... a,lunal S,h'H Co. 
J"h n~.M:>'llvllle Cor p. 
Lner 0 . 05. Co. 
)Ill .... Laloo"",orle •• In". 
I· ... elt·. &. (;a". hlc en. 

(Cen laur Oh.) 

Sun Oil Co. 
Unlyerul Much Co.". 

(Schu .. er Can"'y C".) 
J . D. WUJI:>m. Co. 
William II. Wb .. &. Co. 

FEB RUAR Y lH7 

. - -. 

AGENCY 

L .... Ourn .... 
K wn 
Wlillam II. We lnlr"duh 
I)""" .. J o n es 
£.",In . Wa""y 

Fonte, Cone &. Oeldln l!, 

Illnw 
Foole, Con e &. II c ldln t 
You n t &. Rublca,n 
J. Walle. 'I'ho n'p$On 
Youn!!. &. Rubkan. 
Wade 
Comp,o n 

Bea,on &. Bow' ... 
D:>neer_ Fl ulI.crn ld.S" mple 
Iho n ccr_ FIUaera Id·!'ian. pIe 

Pdlar &. Ry:a.n 
Yo"nl/. &. Rorblea", 
Roche, WII1I:>n.s &. C lea ry 
. <ichwimme. &. S".>l1 

J. \\'" Ioe. Tho mp",n 
lI"h .. r " <>1t .. .\: Sons 

NET 

NIIC 
... BC 
ells 
: ... ue 
:0,'111: 

CBS 
COS 
COS 
ells 
CBS 
MilS 
e lls 

ADe 
Nnc 

COS 
:>IRe 
;o.;oc 
AIIC 

e ll" 
\11(: 

, 

STATIONS PROGRAM. lime, st."t, duration 

'" '" '" 
" '" 

I ~~ 

I ,~O 

'" " '" '"' " " " " ,., 
'" ,n 

'" '" '" " '" 
'" ,,' 

Fret! War ln l!,. TTh 11-11 ,30 mm: Jan 14 
Prolessor Quiz. Th 7:30-l pm: J"n 13: 51 .. ko 
Olm .. Pho,ol!,,,,,pher, TI, 9:.10-10 pm; Jan 2 
Lor:o Lawlon. ;\ITWTF 11:45·12 n: J:>" U; 51 wk. 
Cn.nall ... n C ... nlenU'd 1I0u •• Mon 10- 10,30 pm, J aa 6; 

51 "'ks 
Ci,lu Sen'ke lIl\l.hway.ln Melody, Fr I 8_8:30 pmi Jaa 14: 

51 wks 
Mal.le. F.I 10:30." pm 
Hollywood S la. TIn ••• Sa, 8·8,30 pm: Jan 4 
.\d,· .. ",ures of Oule anti lIanlel. Sun 6·6:30 pm; Jan S 
Ned Cahner-News, M1WTF 8:55-9 pm; D .. " 13 
3""n l)avls Show, Mon 8:.10_8:55 pm; De<: 30 
()uu" for a Day, MTWTF 1:30-3 pm: De~ 30: 51 wk. 
Youn!! I) •. M"lone, MTWTF 1,)0.1 :.5 pm: Dec 30 
Road "I Ufe, MTWTF 1;45·1 pm: Dec 30 
Ros .. ",ar),. ;\ITWTF 11 :45· 11 n; Dec 30 
'too Perkins, M TWTF hl5·I:.10 pmi Dec 30 
B<-i ... c "nd G r("Oom. MTI\'TF 1:30·3 pm; Ian 6; 51 wk., 
\tanh, .. t" n Merry.Co-Round. Sun 9-~:30 pm: Jan 16: 

~l ... ks 
An'cdean Album of F~ml1l~r ;\lu.lc. Sun 9,30·tO pm: 

Jan 26: 52 wk~ 
Wahz TIme. Frl ~:30·IO pm: Ian 1~; 51 wk~ 
"1I/,l'" ... n. Tu 8_8:30 pm; Dcc 31 
\Iollc MY_Ie.)' Theatre. Frl IO_IO:J.O p m ; Jan 1'; 51 wk. 
l.o .. ·cll Tho",,, •• ;\ITWTF 6,4~_1 pm; Jan 20; 52 wko 
C ... un,e. spy. Sun 5:30.6 pm; Fcb 1; 52 wk • 

Willi,,,,, L. Shlrn, Sun 5:~5·6 pm; Ja n 5 
IHlIl.o,n l.anl!,. Th II :H_11 n: Jan 1: 13:-"'ks 



SPONSOR 

".,.ml"rd IIrnn .... Inc. 

u. S. Ituhher Co. 

AGENCY 

l)oherlY_ r:IUJord &. 
:O;h~nfld<l 

J. Waltrr Thomp.oon 

c.mpbctl-E .. ald 

STA TION 

W{: nS.T\' =-~w York (CIIS) 

\\']>.IIT :>.'~ ... Vork (:>. PC) 

W:>.UT ~ew Vork (STC) 

IIrl&[ol.'ly~,. Pany Llnr." !\,JO-9 pm, J an S, U .. -k. (rr-
plaeH 'ihouy and '>p"na A l man.~) 

11(l0f (;Ia • • Th 11·9 pm; 1.1 ,,-k8 (r .. nr .. rd) 
1'"" .. 10 fan. Sun 11_8;IS pm; 13 "k. (rrnc .. ~d) 
Campus II_pin. Frl ~·~:IS pm; IJ .. k. (nl>lauI "Tt l.­

wldon Ouarrcrhack) 

SPONSOR PRODUCT (0' 1l1vice) AGENCY 

Amrrlcan Ilome I'rodu .. u Corp. (BOylt·!>!!dway. Inc.) 
:\cw \'ork __ ,........ . .• __ .•••.•..... \l'a •• hounhold produeu .......... w. [Drl Bo,h,,·cll. ~r'" York and lIolly .. ood 

lor all ad.· ... lt.ln~ UC~Pt """d~'rd e uner 
Av,,.r,. Inc" San FrancJoco ....•. S.ahlU.~d d"lry c.um... . ............ MeC:onn-t:r lekllOn. San I'l'<In, l..,o 
Uro"d .. dl St udloa. Covina. C.III..... . ,. ..•. . PI"no eorr~51><md .. nc .. couroe... .. Frllnn Adrerll5lnll. Lo. An~el ... 
(:"nand"l~ua I nd,,",rl~. Co .• (;anDndal~ua. N. J.. .. \\ Inu and ehampa~nu ...•• . ....•. Allen "rohn Co,. Gr .. enlhoro. 1\ C, 
(:rlntH Corp., t.:hlca~o. . . •. . .. In.ul",lnll eun. h""rd... .. . .•.• , .• lI .. nrl. J l u .... &. McDon;!.ld. Cohlaollo 
Challenll"(1 Vou.h. Lo. Anll .. I... .... . ........ tt .. lLlllon ...... TuLLl'.I.(l1 An~rlc. 
Ch:lthonncau Packlnll r ... rp .• Vaklm •. W:>lh ......... Applc julc~ " ...... ,.. . ..•.. 11 u.hraull &. Ryan. Seat (I .. 
Charm Slid .. f a.ltn ... Corp" Nr .. York. .. . .•.•..•.•. .Slldr 13u ~(I~u....... . .. Mlk. Gold~ar .. "e .. "ork 
CollY or J"cl<""(I"IlI~, I'la ....•.•.• , ..........•......•.• lnslltu"o",,1. ..... .I\twman. I.ynd~, J.ekaon"Ll I ~ t·lI. 
Coolumb la Ch~mkal~ Co •. " ....... . .... . !loap. au.on,obU .. duntr. .Coo~. & <':ro"'·e. Salt Lake t.:1.'T 
Con.olldaad ULocuU Co .. Chl""lIo (~'heduled Inr m~r' 

~~r .. arl,. In lU, with J. B. (;an DLseu11 Co .. Wilkn-
113n ... Pa.) ....... Bahry p.oduen ...........••...•.•.•.. I.)'nn.F'Jtldhou~t, WJlkn_Ban . ( for b o . h 

lirms) 
r ... n ... lldued ~lcrC'8n.n. r ....................... , .•.. _C.k .... bean 8proUt.,.......... C""'I' .. r & Cro .. ·~. Salt I.lke Cl ly 
(;onlln .. nt .. 1 So<opCorp" ChluO/,o ..•.•..•...• , •.• , •. Soa" ., ..• ,................ M. It. "opme)'er. t.:h lc:as:o 
Cosmopoillan M311"zln~.I'~ ... Yorl< ....•............ l"uhU"".lon. .. ••.. . .••.••.• lIon"h ..... &. CDe, :-;'e .. "ork 
(;rtM sp .. c"'ity. Chkallo... . ......................... Collar hold,,,, ""rt"hlt han ........ "'ullnn & KUllne r . Chlc:aeo 
.:tor. 1I.udne C ..... IIoMon .•..•.•. Alc.. . ........ 11 ~ nl')' A. Loudon. 1101101\ 
!l~1 ~b. Turf Ind Surf H' H·I. ntl Mar. CallI ......... lInl<-I .. . ...•. .... Dau-l.ucko". lIo lly .. oo<I 
lII~mond T,a Co .. n Co(l. '''''' Y(lrk ••.. •..••.•...• \\om~n·. robu. ne~llItu. houS('eoall ... Ar nold Cohan. Sew ,'ork 
!lohler IIrt"'lnR Co .. All "n,.. !"O. ..... lieu. ale. .. , ........ t. T. Iloward. I'ew \'ork 
IJ.ull. ''roouns r ..... I"'., ' Ie. N. J. ...••........... I'harmaccu.lcal... . . John Fal~ntr Mnd I. PhU"delphl:!. 
i:nTcrprb .. Productlnn. 11011,....00<1 .•. • •••••••• MOllon plclur".. .. MeC.ann-Rrlr)o:$On, :-"tW York 3nd I ...... \nllcles 
~'",. U ... d \\'nukuha CDrp •• Waukesha. Wlo ....•...•.. nc~r. nlc .. . . Rein k •. M~)'u &. .'Inn. ChlC'8l1.o 
.·,o.tn Cooktd !'0Dd. 'ian !'nncl.co....... ~·.oz~n cooked lood. ••.. 1I"",c •• U ..... leh & 1I.0 .. n. San Francl"~" 
Gn.,.,,, 01 C""U"rr:I~. 1.<>1 Anlldeo .•• ,.. !>Icn', Jacket •• ' lacks. ... •.• IUllman ' Sh.n~. 1.0' Anll .. lu 
Ibndl-"~~ (;0 .. I\ .. w \ 'ork .•....•..•.•.•. . lIandha~8... ' .. •.. , .•. Shap~.Wllke.. :\tW \'ork 
lIa"'),80 n II,,, r ..... ~tW york .... ... .•.•... Wom .. n·. h~1I lAon S. Golnlck. t>;~w York 
WallH II. IIe"'III c..ndy Co .• Los Anll.elu ... ' . _ ('.andy.... .... ,., I}'~" I I & Bu'·tn ...... Anllel~. 
In.<'rna,l"n .. 1 l->afrly Razor (' ... r" .. BI""'mli~ld. N. J. . Razo. bi,,,ic •..••..... '; . .• . . i!adS:u & IIro"'nlnll &. I ' ~rs~y. :-"e'" Yor k 
Inle ... ,.,e flnanc .. C ... , 1' .. F .... n.~tU •• Ind.. . .... .Loan.. •. . Burton IIro,,·n •• Chlc.~o 
J""'PII & .... hrrman Co. (lIol.um l'roducli 01 •. ). 

~lllw;1Uk.... . •.• , .......... . P.anul C.em~ bl1'lnd 100<1. and ptanut 
"1;1u·\·"n Plel~rllOm-OunbJl AoaocLa I"' . .\111_ 
"';1 uke~ 

crunch .............. , . 

Krl~lIe. 011 Co. 01 c.HI .. C:~;1 .... ;ltrr. Ca l lI •.••.•••.••• Guolln~. 011. .. " , .. , 
I."clen L .. l.nnll . Inc .. I'UI' Ynrk... , ..•..•.•.• I'crfumco. (:olme. ln. 
lA.rr Bro •• Co., Camhrldll", Maw .•..•...•..••..•. Bren... . . 
1.1111 .. Folk. Ou.fill~r •• I\.lnll.'lOn. ~. Y.. . ........... , l nfanU' and children'. d ...... u 
I ...... Paekln~ r ..... \' ...... on. f~'1'" •.... .. ..' Dnntd meal produCls .•. 

Frn~Of 1'. C('Q.t.~, Lo, Anll<'ln 
F..atll.udll.tn. (;"1 ... \10 
F~d ... "1 Ad,·~"I.lnll. St. Yorl. 
Ralph lIanl •• ;o..~ ... \·o.k 
D.n II. !>lJnn. Lo. Anll.elco 

~h .. I."Y)' SI~ndc.ldn~ Salon ... " .. Macl.uy [qulpm.n. 
&. Sytlem. Inc .. r-,'tW York ...... lJ~aulY cul.urt. equlpmen •.. " .. , .•.•. Sluan Ba". =-..... \'otk 

'bllor,. liat Co .. Oanbu'Y' Gonn. . lIa.. ..••.•.•..•.. . •.•• ,...... • Ken)'on &. Eckhardt. t>;·c ... Yor k 
!'>I"n of M"nhallan. Inc,. Ne. Y,ITk .. .• _ToLl .. "lu............ . .•. , .•..•. "'hbott Kimball. !\'t ... York 
'fAann. Au &. Ma\1enhclmu ConIK.lon •• y Mfll. Co .. 

...... " York . ..... ....... ., ...•....•. 
~lcdom3k r.annlnll Co .. Roclll_nd. M~ ...... 
!>Iono~."m Plclur ... Corp .. Iiollywood .. 

Conl""Ilnn. .... • . 
On ... P", hrand food produel. 

.. Mo.lon plnure ......... .. 

"lI ncy [}:o1 .. l.ld., ;0..; .... Yo.k............. ToU .. ,.lu ..•... 
'· •• h ". ;\1111. Co .. ~ew "'ork . l113nk ..... lh ....... 
'nllonaillom .. Produel. Co .• nan'"I~. rll .:·a';d S~.;. 

. ., .•... ~Ioo.r &. H.mm. ;o..;~ .. York 
in~3L1._Mln l ter. Bonon 
Iluchanan & Co .. ~c .. - Y.,..k. lor .do .. ,I.lnQ 

(If A Il I~d M,I .... ;\Innoll.-:om .uh.ldl~ry 
handlln!/. plclI."e. cn .. ln~ O,'U 11.0110.000 

Aloholl Klmb"". I\e'" Yo.1o: 
J. WallCf Thompson. I\~ ... York 

\·",k.. . .•...••.. , I.IInolin 'OU .. I """1>. n,en·. hair d .... lnll ~lll.:t Goldll"r. :-;'e .... Vo rk 
CQO~'" Crowe. S3" Lake Cit)' ;o..1»l.-y <>1 C.nlnrado.. . , "Ia"k, • 

,""oma U"""le Co.p. (En ... 1I ..... ola 0 ... ). lIamUlon. 
Ohlo .. .• RanIl.C •. h ...... ,. ...••. 

~n,,!, Am~rlcan Mushroom C.n .. Tlnlry P.rk. III. . ~I".hroom •........ 
IJ,,>tlla Ch~ml ... 1 Co .. J<' .... y Cit,.. 011 
Parfum. '1chl"partll l. :-.:~ ... "nrk. ,. Perfumn 
I'Pltn Flllh A""nue C"rp . ;o..;cw Vork Fur. 
I b Uad .. lphb LlI .. In~"rnnc .. Co .. Phll"d .. lphb In.uranet 
l'UI,"ury MUll. Inc .. Mlnne&pnll. r'l~ eru.1 mh 
II", .. Corn .. e,. A.~oo:ln llon 01 C.aIUo.nla Inull".I(lnnl .. 
II.ld~ .. licid COhcm l""I I .... .,.ue .. Co" 1I.1"::,rAdd. ,. J ... (:h~mlc,1 "rodu"," 
RJ'rpol"T M""hanlC8ll'~ndl r.n .. S, I.oul. M""h"nlul."ncll •. 
Charl .. s 11.. R"lI.cr. I·.<>ductlon •. U"IL)"Ol'ond "ntlnn "Irlurr. 
'>Iand"rd 011 (:ro. (IndIana). Chl""lIo In"I""lonal ,,'''II.';1n> 
lnlt~d Llfc nnd AccidenT In."ran, .. Co .. 

(:nneor" ..... II. 
\'acul"t"r r.o .. t;hl,",,~o 
\"'r""n ~Ir~ Co .. 1,00 Anll. .. I~" . 
\\""I"rl.",·rn.·~bc(:rnc ~cn. "·cv.· Y".I.: 
,',,,.ha,,, \\"fT('n C;nr" .. S,,,n.lord. r.onn. 
W, .. ,drow St"~ ... Inc./eh"ln). ;o.:r'" \'orl< 

In.uranee 
C<,Rcr'n",k~ .. 
~t>""~ "rC<· ... "rI ..... 
Furnne ... 
CUle< n>~nle".t r."duc,. 
~Ien'. furnl"hl"l1~ 

Alhc" F ... nk-Gu~n.h" Law. St'" \·or!. 
Phil Cordon. Cohl""lIo 
R~dli~ld·Johnuone. Sr ... l'ork 
Rohen W. 0".. :-'c,,' Yo,k 
lA" Ka.huk. ;\:e,,- \'ork 
l"r~er-AII .. on. "'c .. Yor-k 
lA-o lIu'nNt.Chl<"lllo 
'Icr.ann_l'rLclo:llOn. San f""nehro 
•• ... nklLll Fad~r "'c"'a.k.:-; J. 
r.ardn~. AdTt"I~lnll. '>., I.oul. 
IIrl .. vh .... \'an :-,·ord .. n ...... Anl:elu 
1.110&0. Chlca~o 

1'lIrl< .. r·."blon .\""""I"lu. ;o..tW \·orl. 
I'hll (:(lrd(ln. (:hle.~o 
...·n'n'r .... ·r.lloli.'-,.·o<>d 
1I: ... ly. IUd_. &. ~Io,,,~on,.r)'. "e,," '"ri< 
\ Dun: ~ RuhlC>ln> .... ,,' \ 0'1.: 
S •. Ct'<'I,~c •• " .... )·r ........ \ .. rl< 



ADventu res 
IN TH l::. RADIO BUSINl::.SS 

• • • I hat really pay (j if! 

M.\ YI{E your ad\"l'rlis ilJ ~ apprupriation is pinl . 

sizl o,!. ( "0111<1 hi '. too, rOII'n· !'-can'd of radio \)( '(,,:l ll S I ' )'UII look n t it in (('nll f: 

of Fn't! .\11<'11 , Fulloll Ll'\\"i~, JUI ;O:;OIl , and olll\'r hig-sho t s tars. Hdil'\"l' Us, 

i":'>;llIlistakt" 11 '("/1 g:in' you ~u()d rdunI :. for you r 111011(,)", lIy it 'ssef kJl(m n 

IwrstJlI:llili( '!-. for .1 capsull· .s izl 'd ;:1111011 11 \ of dough. Yo u (";1 11 t.'1k" part in 

,m ('sl,tl/lish('d progTd ll1 with n ])('rsollnlity \\'110 hns li !'tl' 1H' I-~ I)), lh(' tl u luS<"l.nds, 

for e\'l'1I In.;s! » » » " .. To boil it <10\\11 , if you r product or YIJur di e lll's 

prod IIl'! \\';lllls StilI'S in Thl' I )c.: lroi I , \rl 'a . .. t Ill' plan' to do th e' jol, is C K L \ \' 

... with;"tll gOO kc. frequency nn d th\.' lowest ratl - SC'lup of a ll )' major s t ::lIiOll 

ill Ihis reg-ioll. \\"nnl CnY('fng"( ' d nln, r()st~ , id('a b? Theil , fire q lH's li on~ a l 

Ollr I ~,, (,("uli\'t' S"le:-< Offin', Cuard iall Building, Ik lroit 26, Or ' phUIlI ' 

( ', \dillar 7200, 1{C'1l1l'1ll 1)('1', YOllr l illH' alld Ollr lillU' is Iin'ling! 

III tile Detroit Area, it's , , 

5,000 \Va n s 
a t 800 kc. 

Day and Nig ht 

./, Jo:. Campeau, Jl<lIIagilig Director -Jlll/lf,u/ System 

.\d.Hli J. Young, Jr ., Inc., :-I'dtJ. kep. • Can,«han kcp., II. N, Stt,)\'in ,\: Co, 
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",lwlI il disk .illl'kl\Y SI)iIlS ,'cI:IH'lls 

Block on WNEW t •• nKlib~d, on KFW8 .Ii~~ John McCormick dOli WBBM', "M.I;nU . 1 Midni'3hl" with coffn .nd Gene .K.lelh 

SPONSOR 



P
UPUlnr lI1u ~ iL ~rkkull it ('\'\ 'r 1l';lds 

the p..1riltk (\ f tnp-rmcd network 
pfO'.:ralll~ ... \\hich dlK.'SIl't 1Il:lke 

lot'lIS(' 10 mo..,[ !<1'('II :l!oOrs since top shuws 011 
indcp'-11clt1U ~tat iUlb from ,\!Iantic to 

PaciflC, from Gulf 0"1SI 10 Hud'"i Bay, 
art" spun 1:0)' disk jnckc)'s pta)'ill~ exactly 
the S,1 111C IUl1l"S by l'xact ly Ih(' S:lIlIe 
musicians "ho dOll't :onaTe lOP li sten i ll~ 

on the chains. 
Benny G1I1Klmnn .... ith an a!>si!>1 fmlll 

the pianist.wm..'<Ii:UI Victm Borge and 
gUl'!>!:. nllls around III ill the rati l1~ race 
with a i .2 (j:lIlullry 15 limper) \lhile a 
middlc\\l'st disk jockey with a Coodm:l1l 
15 minuh':o on the air ill the san K" time, 
8:30-9 p. Ill. CSI, hit ::. <l 12. 'nl l' Tcmrdcd 
Coodlll:m usually raIl'S ill its cit)' froi1l 
thrl,{, 10 four p<rinb bl.'tter th;J11 the net­
work sho .... . Al l throu)!h the nminD there 
arl' s tation!> that match IIct .... ork shows 
\'\ith recQrch.-d wrsiolls o( til(" nctwork 
~tar s. Dinah Shore platlers compe te with 
thl' Ford Sholl' \\.;th Dinah Shor('; Uld 
Guld's Frank Sinill ra session o n C BS 
fif!llIS a number of " Frankie" sessions on 
turntables all O\'er the nation ; and so 0 11 

through the night. 

Disk jockl'ying is big busill('Ss. J\ .artin 
Block docs beller than a half million 
a year a t WNEW and KFWB . T ed 
Husing, \\. ho h as golll' to Sta lion WI IN 
in N{'\\, York , ha~ a COIumCl that guar-
31ltf'CS $125,000 a Yl'ar. Bea Waill a nd 
Andre Bamch, \\.ho have taken over star 
disk-spillnin f,! slo t at WJ\ tCA, have a deal 
thaI \\.ilI bring thl'lIl o\'er $100,000 ill 
1947. 

In Chicaf!o, Studs T erkcl (\v~NR) 
ncnds a group of <'uccessful record player!'> 
although they're not in the higher in(()!l1e 
bracket. I n Los Ani!c]('s the recorded­
music air me n arc in the New York class. 
Sill Alison and J\ lartin Block head u p a 
solid money com inl!cnt a t KFWB \\. hile 
al KLAC, Al J arviS, original Make 
BeliCl'i' &lIroom man, leads the money 
p.1rade. 

Throughout thl' nation there arc less­
puhHci:cd pcr50lIali t irs who do a lOp­
rlra\\'cr job jll!'>t thl' S.1TllC. Rush Ilughes 
IKXOK, SI. Louis) is the best -kno\\.11 01 
the Illen \\ho an: ofl the bea tell track. 
He. like Martin B kxk , has transcrilx.-d 
hi!. patter and on a number of stations 
thrQughout the J\ liddlcwl'Sl H ughcs' voice 
h.1S ixx"Oll1C \Io e ll known. 

Disk-spinning sessions do sell . 

Why? 

Whal ;s Ith<' secret that lilah'S a disk 
jockey, if he's ~'(lOd, an ou t -o(_thr_\\'or!d 
buy? 

111e best of till' record j ockeys will tell 
you Ihat it 's 110 StCfl'1. Thlfll a lsn ttll 
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you th;1I Ihl'n:'s Ilothing w"r~l' Ih;1I1 ; lI! 

,1I1110UI1("('f al1d ;! bunch 01 rtnlrJ~, unk,~ 

till' f(''CorJs ;:11'1: prngrallll"l.i and till' an _ 
nOllncer kn(\ws II ha l it's all a boll t 

f<ir ~t reason for disk !o('!'>~i(lIh lx' in!! ;,(1 
!'>ucrl'S.~ful i:, lhat Ihey a rl' th .. ' pl:rll"Ct 
l'xampk of mood pr0lo:r;lIIlillj:l. Thl')' 
~ldol11 if tW( a rc is(lla{ct.l 15-minutl: 
shO\\ ;:. , usua lly rUl1nin}.: at kaSI a n ho ul 
a illi a half and ill SOllie ca So."'S like the 
1200 Club (WOV, Ne\\' Ylllk) and hlher 
dubs named after stalion wavrknl! lhs 
the)' run as long a s t\\.o lind a ha lf 10 thf .. \.' 
hours. 111;S mcans thrn the li ~ t C1K'T \\.ho 
wants music knows he can hal'e it \\. Ithout 
shift ill}.: his dial during an cxtemhl 
I)('riod. lie also knows 111,1\ he \\ ill han~ 

il with a min imUIll of t<llk becallJ;(' \\ hl'H'­
C,"l'r a jockey stan s loving hi~ 0\\.11 voin 
hl' loS('S listeners quick ly. Fred Rohbilb 
(WOV) has o ne session \\.hl'fl' h(' lo~ ... 
his aud ience because he talks 100 Illudl 
but that's be;ng chang<.'<1 wry SClUI. 

11le disks arc prOi!rallled according III 
mood too. T ake T ed Husing for imlanc<,. 
On his 10 to 12 a. m. session he's schmaltzy, 
permitt ing each \\'ord 10 drip tenderly oft 
tile' tongue. On his ; to 6:30 p . Ill. S('s~on 
he's siraight , business- like, and m<lkC!> the 
disks do the work e'xCC'pt the S(· liing. 
On his a . nt. session h<' plays music for the 
houSl'wife. On his laiC a(te moon gather­
i n~ he runs the gamut of na me qars 
withou t the drip. 

Of outstanding importanC(' (0 th(' 
sponsor is the lact Ihat go.,x l d isk jockeys 
are salesmen first and foremost. 'Dlat 
means they not only sell the' music thc)' 
play but the p roduct s as well. The best 
o( thl'nl handle the COlllll ll' rcia\s in thei r 
own way, getting across the poin ts thar 
the .1dveniscr wants sold bllt not in th(' 
<lb'C'ncy's words. At C\,l"ry s tmioll t here 
:Ire' a fc\\. contmcrcinl "&1crcd cows" that 
m us t be handled worJ (or word as the 
a gency desires them , but in time ewn the' 
sc's gel the idea tha i a Block , Itusing, 
J an'b , or Tcrkel sells N'tlrr \\.I}('n lK)t 
fettcred wi th "musl " ..... ords. 

The' disk s that arc pla)yt.! on the 
planer-spinning scs.:::ioll !> a rc 101' example!' 
of thl' musical artis ts' skill . Frequentl) 
Ihey arc the results o f a dmell Iric!-. II 
failures and one !,'()(),.i \\.axillg. The ~ IIC­

(('ssflll disk jockeys refu~ 10 p lay an off­
(('liter or o therwise poorly .prl'!>..;,cd record . 

f\notl1(-'r reason f(\f Ihe ~lIcr(',,~ of the 
disk jockey is Ihe fact Iha l he'~ a fl(:r­
sonality who actuallr sfX'nJ~ tim ... ' d a ily 
\\ith hi::. audience. Du rin~ Ihl' (,<l rl), day~ 
III broadclhling the Brokl'llshirc.... \ It · 
Na1l1C<.'S :md Carlins had ew )ugh to do 011 
the air to win p<'rsoltal roll{)wing ~. No\\ 

(f 'edse lum III ",IR" .t 1l 

WGN 'I GIIY W. Il.n and WHN 's HUlin9 IPln too 
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:-,J OR' OJ 1111- LI{ ] \ I \1 \'\ 1I 1\]",,)·I.F " I hl" (.1\ ',11 

(;ihkt~I~T\l' " 'ldt a Ih'lhdol 11t '(;1I1't' [Ii, lI'It'IIT' \\'011" 

" 1"11111' hllll 1" Il1alll. I: :I(\.. 111 l! tl:l lhc \\1'11(-" 01 llle ,h •• \\, 

l1luIMIIHt'(1 ,1 lfllll:IIHt' 1111 l 'tIlk \1011. l.i'\U1U' aplllOH'd 

Ih("]"\l' ;11 1.111 11,11 \\!LUI lht'" r i ll! \Irilet' "I<'J.. 1h (" IH.ld 'IeI' 
1,1 h,III11A (.jllln,ln'lt' 1)(.',.mH.' 't"l"iOIl,1\ illlt'll,lnl ill lIn' 

)nlh:lIl nJ widow R ,I!I-.( '1I1t .. llll' It'at,i"ll 11":., 11I1I1I1'\li ;II(', 

1.(llll' ,IIIHl"elvd III 'l:ttillg liial (.ihh ,h"uld 't'Ul:11I1 ,tl1).:ll' 

.tlld ,I,'I'I\(' hi, 111llt' 'I' t:li,jug hi, ltTtl';'l-{l' Il int' \I,11J'lIit' 

,lltd tlIVh(l\ I.noy. 

=- -~ 

~ !- . 
~ 

III [ht'li ( O[H elli l"tuu'!, 1'10lnl Ih;n lilt" ,11,11,11 

1 111".1..111011011 1'. ( .. ldt'"kL'\\" h.ld hCI(lllIl";" 1(';11 

Ihull, Fill (.,ld~ j, lilt' l'll'lllal 1I,lt!ic]'lr lit' i, 1111111 

.1l1l:Hll'd In IU;llllagl'ahk 1.H\il',-hlil nlll~ 10 ;1 1"111 

,hOlt nl Ihe ;t1l:I1, 111 ,11I1III..ill~ 11'1111 III(' Il"I"lll,rbll 

"nlloll.. Itl l"\lll"'l" lhe itlHlJ;lll1Il11 !II hI' n;lll1l 

Ill:t11l' 1.101.:,11 :l l1d ;lh'lIId 

;111l"ll'd d(,ld'I\Ulll't11, 

POIIlI"Nl\ ,IH' ,I Idlt'lII111l 

I Ill' (.'(':11 (.ildt'I'[n'H' 1'1 

1H.'II\l'l'lI lhltl,'1 hd'Ul'~l" ll'1d:l~ :lIld lhed:1\ ,llll'r "1111 

_., l'ldllnlll' hUI l'I\"llk h~lltl' "f :nlllit ,ld,I\Ptl'nl\ 

~!i . 

1.1I r: /I /(, .I ·.\ .\ ·0. I .\ · /C"I"·O IIl; 

. ~' . . 
Jo I 

I S • .,kt 
h •• tot,...,. ,'" 



I.I1"old Pean 1"'1 I'l a~ul llll "I"I{ "I th \ { . IL\1l (; d d cr,l .... n .... 

1111."G onll1l' FihlJt."' ~ Jd . t't., ;l lId \ Iolh , hoI\"" In I~III h .... 

1Xltl wilh Iii, 0\\11 111 11 lilll(' ,Iin\\ whi r h" IIlIder 11\1.: 

1I, ... r,hil' 01 th t: !.:I ;!lt FOlld, <:011111:111). h .• , ri~1I to a 

Ilion among I;nli,,', 1IIIn'II 10JI1":ltL't1 I" II!-;I"" II"" [I('n 

dl1t''o(LI\ lIight hnd, him ,"I"IIIUlld .... 1I h) a (;.,' ;1' lIi,I;II( " 

.... hi, 011"11 {0101"1I11 pt'I" 1Il:"i. >" \ ·i l. \1;11 h Ihe ('IH il(" {;I't _ 

I II!" .\ LujoliC', J lOdge I io"kn . .\ I r. PC;I\} ;IlId [ \(~ (.oodwi 11 

Lrl" onh '1111" IIlal11 ;l lil I'Wpt"l"- I., huild "], :lnd Ih!"11 d e· 

Ie Iht' (.n"al '\ 1,,11\ CWI" ( )l1h Il il tlie" I[lt' .(,[oled IlIa;.1. 

;, 110 hl"c klel" nil' t'\l"1I illlil h~"1 0.:,,, •• 1 illll'Il"OIh (.dd ~ 

lII;lII:Jgl" to .e;ld t ,tII"-" 101 \1011 ~ ;IIHI ltII\IlIl'1. 

II CIII 1(111I<ll-e;o (.1"1";11 I\ I ;,"~ bld'l\\" hil11 \\lIh a rull ,!J,ln" 

n[ huma" failing'. lo\;tI,!t, alld Il"u"";lli/able W llIilJinll' 

Elllfll",lil' I uk, 111;111 ;Hlol "I long 1"'l'l"rit"I1(l' alld II1IUililC 

Ulldl'I"OIlidinJ.{" fi ring 1<1 lift, hi, ,.,ice alltl 111.I1"a(ln in thl" 

"Ii]lion, I I[ h'll1l1"' '(Ilcd [II 1110" l"l\ll",[u l [alilili,", Ilf Ih l" 

=' BC =,'"(\\1'1"1." 1'111 hilll 111 ,I,," (,'"11':1111 "I Olhl"1 "1.;1\<11 

Pl""\IIIl,dilil" 1ll";1I"I1 Oil ~B( '" l lil' Il"'II!!::1 life·, ill" (IL",Hi"1I 

ill ,,,,,,,d '" thrl't'dillll"ll,joIlOiI ;t, \0\1' Ill"" d'H}] .wig!!hol 

e NalioJ/al Bro(fr/m slill g COlllj}(l1I), 

. 



'I I 

" \Vhat percelltage of his 
dolla r should a sponsor spcnd 

J, Ward Maurer 

, 
• 

i.u r advertising 
for research?" 

D irector of M ,;:rc handising and Advertising 
Wildrool Co. Inc. 

T he Picked Panel answers: hire. it h lIetu;l lIy incorrect \{J huJ/:t'l 
ladlo research co~t'i ;IS pt'rccllta,!!l' of the 
liml' C(lM~ ( ..... ith l'xceplion of roMS for 
r;,ting ~crl'ice~, who do hill thaI \\'ay) 
Rathl"T, rC<,('1Irch ~houkl be blldgl'\ed III 

le01I" IIf dllilar' per proJ.!ram 

"Ill' llUI.'sll'lIl 

"\\'hat 1'<.'lu'llwgt.' 

"I hi, air aJn'lu,,­
ing doll"r ~ h(ltlld 

till' "1'I)Z1~)I "pend 
Ii ,r rc!>Cazrh!" d()("~ 

not, in my op1ll10n. 
klld ihdr to an)" 
011(" il1l"I\l'r. [t is 

""llcil-ahll' thm 111lt.' advcrti",'r \\It'l 
11l1~'hl lur rxampll'. Ix' Imll1chil1~ " nl''' 
I'nldlZ~1 \\'oilid I'e \\lll aJliM.,(j to .. ~'nd;1 

~"MI,I JI'II ot n-'>l"arch !I111Il(,\, partklllirrly 

III till.' l';u-h P,III 01 hi" air i'ld\l·rti~il1g: ,I 
..... ·conJ '\"HI ..... lT might Itnd !l \\" .. teful to 
'1"-11<1 the ,,' ,OlC JX'r("(.·l1l:l~C on 11l11lfflil'd 

a-;c.'irTch . 

I 'houlLl likl.', t lll'rl'for(', to Il'dS(' the 
411(,',,[i"11 [0 reild ." 1.1\\ callil \pol1"Or 11l0~{ 

prot1l'Ibir sl'l'nd hi .. rC"<.':lrch dollar?" 
In ;111"I{'r IIu:n 10 Ihi~ r\'\'iscd qU{'~tioll. 
~hulllcl athO\:atc thr('(" major M{'P'<: 

,. 

I) li IH' 'o(lIlll'fllll' ';l1nili:lr el10ugh with 
al';lilat-k fl"o.:arch ~lati~li.::~. ~lIch 

:h r,lIl11g" ;Iud il'nce lIow. ete.. 10 be 
ahl<' 10 illll:'f1'ft'l ~uch dat;1 ilild put 
I hl'llI to work "l'l'Cifir.111y 011 the 
"~'Oll~' 'r' ~ 0\1 11 1'1Ot-k:I1l~. 

2 Illrn 111(' "1'lOtlight of prograll1 :mal­
y~h re"C.Ir(h Oil the particular 
plnt!t <1111 hein~ 11<;("{1 hy Ihc 'if'Ollsor. 
Ratin~ "r ~h;1re fi:;!lIre-; aloiw \\jll 

Ilnw Idl the .. pon~r (Ill) thin!! 
ah"ul thl' iJ1\l'ril;11 ~tI',l(tur(' of 
hi" ail .. ho\\ Alld il i~ onl\' by 
,u, h mwIY"I" ;I~ t'i a\'ailahlt 
thr,)lI~h Ih, LI~al~ll'Id-SI:11110tl 
I'rn~I;lIlt i\lI;lh'~l'I that III Ill:ly 
dU..rllllll" tlK' ~lIl'llt!th .. and I\,·a\.;­
II,· .... , .. ,.1 lit,' \';lrU'lI' p'ortllnl'" of 
hi, b''';lIk;] .. t 1'1 mhll I !HlIll til{' 

1 
~t;1Il.1I'"iI11 "I ;Iudi..:ncl' I ,',ICI inn" 
1 11<11111 l' nlhl till' dli:ctll"l"l1l'S" of 
till' l'"I1Ill,'l'lI;!l .. 1I .. , .. d in hi" pro-
~ram Till" \1 hok' aH';1 01 \11111-
m.-rri.lb i~ ),rol-"bl.l· Ih\· 1ll0,t 

• 

(l11lil'r-rl· ..... ·;lIdll·d oj "II 01 r;rdlo's 
dlulh lod'I}' 110\\ much or 
hOI\" link ",tic .. prl· .... url' call hi: 
wx.'d in col1lmeh-ial~ 10 oblain 
tll'l\l1l11l111 'lC1I'l'T1'''iut! clre,ti\,'­
m""'~ \\hl'1I unl'" irnlallll,!! IlT­
~' l!Iillll C(.·"'i(.· 10 ho..'Cllllll'dl,'Ctr\e 
copr and produt,· ;l(.lu:11 d;J1l'a,!!l' (0 

Ihl' pmdlllt'!> ~;JIc,,! What \.;illd~of 
cop)' nplx':!I~ h,I\'" hl,!!h Illl.'tllO­

rabll1ty \";llue? \\'h:1I trlX'~ of ap­
IX"']" "rl' dTl'('lil'c ill producing 
gl'llerally fal'or,lble attitud('~ 10-

\\<lrd thl prouuCls'! The..c art.' It 

fell' "r til<' arc:!'" III which rl'''L'arch 
on cOll1l11crcial~ can be helpful to 
the "pOIlSOr. 

EL"O C. " ·ILSU ... 
Ihrrrlor (I! Ik,('Mc/1 
CUilllllhill BHllhirll,lllI ,!! SI'.\/l.'lII 

',-... --... 

I I might be II:-e­

ful 10 ~tille the 
rrobftom of ~penJ­
in\!. moncy for ad­
\'ertising rc<.earclt 
in I he form 11\ 

which il cnnfrollts 

I.'\'ery sronMlr, 
Sil\cc fl.'<carch ex­

!'1I:ndilurl'S Me 11<;111111) paid fl(1111 the 
adl'l'rti,<ing budget, hi, dilelll111a "ill he 
Ihi~: "Sholiid he ~pel\d Ihe thnllsand, Ii\(;' 
tholl~al1d. or 1,'11 thOIl"'-1l1d doll.1T~ f,lr 
!l·<.e:trrh. or ,hou]d hI.' ratlwr huy nzorl' 
tfllll' or t;I!l'H for Ih;1I IlUl11l'Y' Which 
1I1\"1.'''\II1('nt 1\111 proH' lIlorl.' proflt;1I,ll' in 
\('rtl\~ of Ihe tOlal ell"''Ctil'\"Ilo~ nl hi .. 

it J I 'l'r' i~II1;!"'" 
If ,ou want ,'our progmlll ;IllJ )(mr 

l"IIIlZtlI''Ili;ll~ at tiJ('u be:-t, yllll h;1\e II) lI~e 
.tll \'our n''ol..';lIdl tOllls whClher you ]:ill) 
C\ 1"-'I1"i I '(' {II illl'~ 1"-'I1~i \'l' air time, rill'! 0.'-

'n, IF II, , ... /' "/I, 

Fortunately. 1I1115t prnctical <.ll'Ci'i()n~ 

011 resenrch l'xl'l'nditurl'''' do not rder (( 
reS('arch in ;:eller,,1. but to ~pecir-,c n', 

.... 'arch projec t" in '"Cry ~P<'cific. CritiC.ll 
,ituations, TIll' problem i" further faeili· 
I:!tl'd b, Iii,' filet th;H rc>;eareh orcrations 
in I Ill' radio fil'lJ do not COIlStJtutl' 100 

great 11 ,·anel),. IfJ.!rouped hr tltl' source 
Illo1ll'rial fill \\hich th('y rdy, Ihey fall ill 

Ihn'l' broad cla~sl''<: 

I ) '-' Jwl)'~i~ of Ihe radiu auJience In 

terill" of <;i:e, local ion, ,lIId compo­
~itioll. This kllo~·ll.'dge i~ dcrh-ed 
p:trt ly from an an;1lpi~ of the 
\'ariotl~ pl.'dOOiral ,en'ice", pnrtly 
IrOIl! ,pccific ~ur\'e)' opcr'ltions. 

2) Appr"i"al of the radio program.thc 
"PfX'al of il~ idca, it'i formm. and 
II" \'Miou~ feature". \0 particular 
grOllp" of lisll'lll'r'i. Knllll 1C'd~c of 
thi", I\'IX' i .. dtTill.'d (mill te,15 ;IIZJ 

anal}'lllill Ill\en'ie\\'~ \Iith thc 
I'ro~rnll! Annl\":er. 

(3' Amll\'~i,< of Ihc e0l11l11l.'rci'll. il" 
;z"p('~1 ,111.-1 il~ eflectiwn(;'!'s. partly 
Ihlllll;:h the Program Analy:cr. 
"aflb' through ~l'eci:.II)'-dcsi!!ll~ 
l\pcnlllrnt~ and sun'l.'y~. 

On,(, Ollr rc;;.c<lrch derartment has 
fmllld thaI ,1 rertain fll'{"raliorl rroouc('C; 
1':1lid ;11ld u!'(;'ful fl'~UIt~. and h,,~ demon­
qr;1tt'llthl~ tn 0111 cliellt. Ihe l'O~1 ekJl1t't1\ 
n,','l:'r l'la'" iI J,-,ci~il'o.: roll'. Thi~. for a 
,'t'I' !>1I11I'k Il'a~ln: '-I('n 1110.' 1I1.1~1 t·\­

I't";~in' of the It·'ol..';lreh Ol'lT,l tiOib 111('11' 

tlot\eJ ;lhO\'l' ,11<: !I~u;ll1.l· III the realm of 
olle m 1\'0 I"-'r CCIZI of thc l(IIal ra,ito 
blld:!,'\. :0;111(.1.' our Pro)!!i1111 Analy~I!>, (,1r 
ill~l.ltl'l', I'londl'~ the l':I~ls for ~lIch 
flltl(l;lIZlt,nt;)1 dl'cbion~ ,I~ Ch;1I1g<."S III 
{Ollila!, choice of ~Iilrs, lie,. il i~ ob,iou~ 

th;)1 thl' dllftT,11C(' l ..... ·t\ll'('tl Ihe rit:ht ;lI1d 

SPONSOR 



(he wrong " .. ,(,J:, iol! II I 1111.':-(' '-llIt'!; t iolh lIl U~t 
IX' worth 1II. !re limn tWO per CCllt uf ti l(' 
pl o;: r:ull '~ towl \'a IUI: 

Thus, Ihe o1 l1S\l l'r f(1 your que~liol1 

'·WIt .. 1 1 I'crCl'nWj.!e of iw, ,lIr itdwr\l~in~ 

Jollar ~ht! lIld II .. ponsor spcnd fo r rc· 
~arch '!" will dq x' lId ' 111 Ih(' panicular 
~iIUa l i(lli. 0 11 thc ,[ moun! of rdi"bk rc­
St.·arch loots which 11 11 nJ\'l'lti~ mJ.: lIj.!CIK') 
' ''lS Je \'d op,--,d nnd l<.'Su :d for ~uch ~ i It JlJ · 

I iOI1 ;:, :md UI1 the si:e 01 l il(' radio hullg"'l . 
sin": tl...-..': Irch CO!>b do 1101 \';lry 100 nmch 
frolll progT'III. to program, 

D\(. IIA"S :IOISEL 
Mm.d.~r tlf f~csc<lr(/I IJcrdn/nurIIl 
1\'1 ( 'ouu.f;rirk."m, I u(urJ'"r,[lrd 

To Illy mind 
thcH"s 11() ~CI for· 
I1mla tIWI Ul-I'I(l tl . ."OI 

~hollid ;Ippl), to 
dt' tl' rm inl'j lll-l how 
IIIl1ch It ... !<ltoll id 
spend for :llld icnc(' 
reS(:arch. I t lo holl id 
be hased upon the 
k'ng th ,r lillll' n 
spon sor hlt~ lxx'll 

on Ih{'~:lir , \lhnl ot her 1I",,"i:. IK' is lI>,ill;':, 
(he typl' of proJlIcI he is wil ing, and II"" 
~ i:.,' of his ad\'l'rt i ~ ing oudgct 

In any C.1SC, Ihere arc <C\'cral bllsic 
things Ihnl any bu},n (I f o1 in illll' ~ho Ll I " 

know, and it is in <ktenllin jJ1~ thm ! tha t 
he shou kl spcnd thc tl'St'arch chunk of 
his mdio :td\'erlis ing dollar, 

Firs t , sonK' b.1sis fo r g;Hlgi lig ;1 minu te. 
by.minute reHct ion 10:t program's fo rl11:11 
should he co l1sid{'f{'{t. I II mhl'r words, il 

~pollsor alld his agCIlCy shou ld know j us t 
..... hal :'lHrnCIS or r(' pels il listencr to nny 
pmt of t lK' sholl' 

Second, thl' s i:e :tlld cornpo~ i t i() n of till' 
,mdicncc i ~ n vilal r{'sca rch factor. Th i~ 

should comc from Hooper, Nit'lSCII, 01 
independent sUr\'('Ys such us listcner (!ta ry 
studies, 

Third, it sponsor ~hoilid know I Ill' s:tlc~ 
impact of Ius prnr;ram : ju~t what til..: 
p~rnm is doinJ! for him in the way of 
s.11cs. 

T IJ('S(' fac ts \I'ill sen'(' a ~JXln)()r a~ a 
tool for bu ildmg more dl<x: t ivl' program, 
and will serve ns it m('asurc of li lt..' r('Su l t~ 

he is getting from rndio. 
But, again kt mc emphasi:c thn t tl ll'n' 

c;m I:x' no g('1H,>r<l 1 rule for how Illuch 01 
his a ir ad\'('rt is ing dollar n .. ponSl!r ~hou ld 
<pend for reSt·a rch. It de('Cnds On ho\\ 
milch h(' lll'CdS to k llOw. 

[UC£N£ K ,\TZ 

Exccu/u'r I'{l 
Tile Kill: AJ!CIIC)', I lle. 

(PIC<lsr l uru 10 /,<fJ!r oJ i) I FERRUA RY 1941 

_1 -

* :J>.JtC<1en tillf} 

MRS. ROSE LEE FARRElL 

* * * 

SHE SELLS 
\ \ I ,/ 

GROCER IES 
tfie 

* 
~i l to · .. I ~' :' I "I ... " .. 111' 111 .,,11' 1"'1' 

r .. ~li .. tI ~ · l tIIl . \l r', F;" 'n ' II I I: I" " .·.·.!III.· I I II, 1': .. l io 

1I11 · "I~ .r .. f 11" •• ,.i. ·,· 114 '[ 111· 111 :11... ·1·,. 'l1Ii,~' a li l l 

"0l'hi,.; l i , ·a l . ·d ;.l ik." 

\!t.,.; , Farl" ' 11 . 1 ... · .. " " I It i .! ,· 111 ' 1' li ,l,!i ll 11111 1.· .· 

II", "l'i l - I. III'" 11 111 1,. 111' 1. ~ I IO' ,.1' 11 ,. ": I · o ~ ... r i . · ", ,,~ 

• h , ..... rlU:I' I, II ''I' " 1I 11t I I ... i a ~ ' 11 f ill' 111' 1' "'I!' !I I,., '1' .. ' 

I !I''' ' I II t · t .. i .. .. n , 'UII I H ~iu " ,. 11m 1 fn'" I I II a II I I 1'01"-

1111'1 '1',. :lIu l I h , · i l' 1I":1· 11. ·i.·,. (" i l II .. 'I ~ ' :l 1' In 1111' 

ai l') IIa ,.· 1>l'p l h. ,1' 1' 1 1I ~ ;.::ill;':: f. ,r tlt"11 1 fur 

I Wl'h .. l lIlI ;": ~ " ; II ' I", ,\" . I ..... a l' .... ' I I I( ' ~ l i l.., ' IUT. 

a"" 111t ·~· ""I' lail1 l ~ ,10 : 1!1I1 1 1I '(' :1 " " ~ ' ,. 1", "" ,11 .. 

;": l'I w.'r i.,,. ill ' 11Il1I' l ili. · ... II. al 11 1: 11.., ill ' p,i,. i ti,, · 

1I1 " I II I>I'I·,. .. f II ... Buard ;!l'il1 frum "111' I " " ; 1\', 

11 :.\ .· ~\lII :, f UOII :H"''''I'II IltHI 111 '1'.1 .. \I r ,.. 

Far l'l ' t!'! ~III' lIa ,. I h,' " ;III H' "p;II·I..IiIl ;":. irn'~ 

,.i~ li lt l t' 'liI ~ ' I ilh 1." " ,1,"1" I an I. . ' I. ,wllla l .·,. " r 

,." :IP-I" · ,dUl l 11 ;1\ .' ~ UII '! 111 lin'"" 1" 1\' 1,. ,.110" " 

I.. II .!\\ II .... 1110' .-I 1;( i l1 a [1I1 illll","·II.I.·,,1 :: rU<"' r~ 

"1I ~"r,.' ;..: rl'al .· .. 1 fri " ... I. 

FB M 
BASIC AFFILIATE : Columbia Broadcasting System 

Represented Nationally by The Katz Agency 
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1 

l 

The 
GE"E EME\\~l\l 

S\\O'M ... 

.. . Iowa's Iriendli esl, most 

mercha nd isable show. 

Ninny :"IfUTfllltm minlll..s of 

fLlll, mu~i,.. 'lI'ci ~;.I, s. sl'ark~d by 

thu<"kk ~t<>ritS. ,Ulgtf of favorilt' 

soniS. ~pilll1U of hummabl" 

platltrs, An t'3sy (:oing 1:lln 

An nmirlbk [nixing ho\\l for 

few 1lllnUld nnd quarter hours 

occ;uionally available'. C31l or 

wnt~ KRNT or ThO' K at2 

Ait~ncy for l\\'aibbilitiu. 

KRNT has the 
personalities in 

Des Moines/ 

,. 

KRNT 
A Cowles Station 

DES MOINES, IOWA 
Represented by Katz Agency 

, 

R.d,o h.~ hun "bb~d by Itopor." belo... W .. , W.gnltl, ~IC " p.uid .. nt 01 
Oli.n Advlt.ti.jng (omp"ny. flu .. b .. tt ... b.od.,.ound th.n most . H .. t.lelt. 
It .. wetll u , ;vltl il . Hi, " Whill-.-l-hlll nidI It; undy th .. ,1t i'·l·d ", 
' All .. P •• ,ort-'Jot il1 Atl .. P'.'Jtf-901'1 it/", .nd P.udil lt Winet Son, 

. .... mon, Ihlt mOII-, ibbed (.nd '<rlultfut) •• dio comm<r.ci. 11 on ,<rco,d 

Fd'lrt lary, h irth-month of " lion­
l'~{ A!x:" .md "Tnnh(ul (',mr~l'!" 
Th.1! r(ocalb Ihe spon-or \\,' onCl' 
knew .... hu ""'id (hone~t, h.: did) 
10 ,I Ill'\o' .ld\"1.'rtl~l!l!! man, " Ih·-
1I"IC Ill~r, in our rCllllllwrci;lI~. 

always Idl {he tmth. ,'\Tn II you 
haw {U Ii.' a li ttil·." 
iJut d("l't j.!d l1S \\Hlll\!. IW U )\ E 
radio. 

\ \ •. \,. tu~t <;("\:n n h-il-q,iull 

hruadC<l~t nl as} mrusiwn nn till' 
prl. ....... 111 and hlilin' of \ id<, •• and 
\H' GlIl 't hdp (( but .... e'n' brok"n 
Out III a ~\(lI. t k ra~h, \w·rl." 111<1t 
inspin>J: 

IIAIl, Ttl f \"l SIO:\' 

TI l(' jrtJll ticrs lif 5(1('11(1" ,Ir(' IN.IHI.I­
IrH. 

A ll jer.lrs jur til.' jllll" (' !lrr /!TOIIII</· 
Irss. 

Oil , "(III I" "llr S)'sfrm's Inc,·lIlm.' 
A"d IUIl'1 III rrl(lrr'.~ Rrrlil(s, j 'n·err. 

l i L'('! 

Tu EJisOJl, Hell rU,d ,\f4JrClmi 
Alld FfJrIlSII~)r lh 1'IU'ir r/r('WIl 

" "as 110 plIO,,),' 
1'1('(15(' /UlrJOII UI)'c/!csl)'exptulsillrl, 

l\t)'_ hol!le'~ Ilk,· ,I proud IIIOI"IC 
mllIlS IUrl. 

jlls / Ihillk fl( Ilu.' 51111115 II'('·/I ... h.· 
s('cillg 

AI I luIII(" ,1/1(/ }>()I, 1111151 br "Rrceillg 

n IdI life 11/1 /" ... m'", 11('('11 <I/1P.II. 

1111;:. 
TIl'/'I), I".~ ('.\CI/IUg, rIIl/lrd/IiIl!!. 
1 11111(' II! 111\' 5('1 !lilliI'm "re,lIli1(,H, 
For II('re ,'s <I mOlllfill 1111,1"5 drill/,· 

Icss. 
·1 .... lnlsioll ·s ,1111<':111)2" <ll/flUlrOlI' 

111(' ,"<'Itell ,III .rI mre(' IC"/I.\ '" <lr­
lioH. 

/ lose "II (1IlIIml. I <1111 r""III1.~· 

1'1<'1) uTI"stler:; (Irt /I'!JI;I1.~ (111.1 
""lIIllug! 

rC~, sudl is tll(' (/rcdill: I 1"ll'e 
1~lIIg/"III(" 

nl(' ullrae/(' KI('lIer II,a IITou,::111 111(' 

\ ",1 bTflu,::hllll(, llirrclln m)' CdS"('; 
A /li(/IIT<' oj "",,-urnl ,dm "rd~~/(':' 
()/I~,\ill]: <ml I,us.mu<ls, lIZ\" Ilt(lrtl ('5, 

., lid IlIiuk oj 1/'C5(, CIIIIIITI,1 l!<lrli('l; 

FUT]:!"ll i u/! )"VIIT lroubfH dllcl/a/>ur., 

YUH C,II/ ill I'JIIT JnI'lHI.~ <IIu/ ""lr 

Ilt'igllbun 
Ttl drli', Idll l(' WH'rc cuzll" 111'.<1-

I i llt:. 
.1 .. i,/rlll·z·clli"'; Ilf ll1l'sll l n.~.' 

f.IIII': h<ZrIl(,S~III~ li~llllIllI!t In" Ihlm­

Ilcr, 
It jl/ls )'(11< 11"111, .\I.e/I dwe ,lUrl 

Imllder. 
TillS /rilm l"'u 5ci<"lI((' )1JZ1 IlIlcr' 

"" I,·, ("roll' ,1<'1I1'I'"I11~ filiI III .I., 
/fill/err 

LI~t.:ninJ.: 10 EJ!!ar Ikrg"I1'" wmh 
a1l1li\"('r~lr)", r.'IlIind,oJ Lb of ;] 11 
t hl' radio eXJ'l'rb II ho. uo Joubl, 
'-lid. "A \"l'nlri loqui~t in radio" 
I{idiculuu~!" \\'c abo knew .... 1111.: 
,·~!X'rt~ .... Il() IUn1('d Jown till' 
"Qui! Kid," when it wa:-- lir:--t 
pn·~lItl"d. 011 wdl, t hal\ what 
.. xp.:rts ar .. for, <;() tllnt eoumg. 'Ous 
o.,()ub e;1Il /lroL,(, lileir coura~e by 
rdu~ ing 10 qu it in the fael." {If 
l urndol\l1s. 

\\'c',llikc 10 Ion SUIIIC ript /oll!"'n~ 
A/III'III}' SU-<"Cl//C,/ COIIWI!'Illdlnrs. 

Girl' 'em sullie lieit'S .m.! .~il·e '1'111 
I/Ie lIod, 

·llItI, /loom, /hey'T!, ortlCles (if Gild' 

TIIlll' was 1\1X:11 k,d .. wanu't.i to 
~rO\\ up to ~, lin'nX:1I or palte.·. 
11"11..'11 or ~tr~>t:[car u,IIlJuelnr" (II 
co"hl)~ ToJay Ih .. ~ a~riTl· ttl 

Ix' dl~k jncke}". h [hat RAD? 

.-":ow, as- tl'll' rad io r<ln!!er~ 1I1\·;"i· 
aL"y <;'1)': "\\'<1.11, p .. 1nJII('r~. It\ 
t ll ll,' fer 111(' 1iI~' 1l1O",,'yin' along. 
but 1')) Ix gitlill' 'round thesc 
rnrt~ a!!in' light :oOl.HI. 11"J'l' 
rou')) be 1H~a l tIllT· 

SPONSOR 
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NAME 

Frank R. Brodsky 

Choriu II. Caldwell 

C1ut W. CarTY 

Norma" V. Clementi 
Samud J. Colun 

lIatold Danson 

O. F. Du,,".lnll. 
n",,11 L. Emery 

... In:>nd ... H. Cardne. 

Geor~e Clulo 

Leadn E. GrI ... old 
FrancIa W. Jamu 

Howard Liebl 
Richard A. Manlnsen 

C.uhedn" M. Saylo. 

\\' IIUam A. Pludo 
Alben B. Rlc:hard..on 

Ka,h"rine Rowell 
Jo~epb A. Shu,.,. 

blher D. S lial 

rlorothy Sampo.on SmOOI 
Jamu M. SlaRord Jr. 

RObertS. Taplln!!e. 
S. E. Voron 

J ohn S. \Vn1lm 

NAME 

Sidney C. Alu"nder 

AI Atherton 

C1Uford W. Aubuchon 

BenjamIn B. Banko 
JamuJ.600th 
Frank BruUn 
W"lIer Carle 
John J. Ca.",. 
Edaar W . Clark 

C<>O<"I!.e 01"0.01 

J"".ph R. Cohn 
Robert O:>lIInll 
D. R. Collin. 
na,ld A. Collin . 
r~lbrrl J. ('.-<>Ole 

Th~"dM" L. O.\!.lIn 

<i. \. n~mhner 

FF.BRUARY lQJ l 

signed and unsigned 

FORMER AFFILIATICN 

Leur Bm •. Co. (Pepaodcn. 41 •• ). Chlnl~o. ad .... -
1I&lnll mana(!.u 

B. F. Goodrich Co .. Auon, OhIo. ,.Iu promollon 
.".ft 

Army 

Unlt<'d AlrCJ'1lfT Corp. 
Cunls Puhlhhln!l Co. (S:",u rday 

Philadelphia, (Nail cons uhanl 
Kaylon-Spluo Co" New York 

--
E • .,nlnll; Poul. 

O. F. DueMlnl!. (dluolnd). p.".ldenl 
ChtS('brou!lh Mrst. Co .. New York. 41."""or. aCCrt -
,.~ 

La Franc .. Indu .. rl" •. Tnc. (manufaclurln~ dl •. l • 
PhiladelphIa. oales mana~er 

W. T. Grant Co •. N .... York. a"Latan, .... Ieo 1" 0 -
motion dlreelor 

Talon. Inc •• MudyUl ... Po ••• .,tall u le. promo­
tIon manajl;H 

AndHton. Duh & PIa lie. Inc .• New York 
Conf .. r"nce of Alcoholic Bu .. rai; .. I nduu rl .... In­

fo.mallon dl,C-Clor 
Dohert)'. ClIfford & Sh.,ntlcld. Inc .. Ne ... York . 

beaut)'. fashion tI),llU: Monro .. F. Dreher. 
Inc •. 1'1" ... York. cop)' chid 

Adam lIat !-1t01"U. Inc ..• p 
Ches~br(}ujl;h Mli;. Co .. Nt .. York. a.,llIanl to 

ad"utls lnjl; mana~ .. r 
Marsha" FIeld &: Co .. (:hl .... \!.o 
Plcadnny Ancnal. public relUlons d.,pt. 

P.,p. I_CoJa Co .. Ne ... York. a"l .. a nl adyutblni; 
mana!!..,r. dloo(3)' and promollon manai!.er 

McKenrlck.Wllllam •. Inc .• 1'1" ... York 
C<>orll;la Po .... er Co .. Atlanla. ad"erdsln!! manaaer 

rony 
FullH & Smith & Ross. aueland. account 

necutl" .. 
K" nyon &: Eckhard • . Ne ... York : Crty. New York: 

account .... culh" 

FORMER AFFILIA liON 

Selznlck Inlcrnatlonal-Van!!.uard Film •• New 
York. cancrn advertl. lnl!.. !,uhllchy dlrC-Clor 

Atherton lie Gre.ham. 1I01l,...·ood (d luohedl. 
partner 

AnfcnltCr Ad"crll . lnt!. 51. Loul •.• 1' lind a"""unt 
necuthe 

Navy _ 
Army Air Foren 
\"oun~ & Rublcam. New Yo"". tlmebuyer 
Walter (:a.le. 11(11)''''000 
Charln S. Stahl. Lo. An!!.el .... accounl u""",h'c 
Oorcmu • • Boa.on. marketln~. me.chan':lslnt 

dheNor 

8o.,on Herald-Tra •• ltr. nall ... r~1 "d'·crtl ,ln!!. St .. " 
N W. Ay"r. ;o.,·ew yo.k. radln d , ra.t m~nt ",anai;er 
MI,chdl-Fau.t. Chlc.all.o ... ccoUnt eucull .. e 

McDon_F.,lckton. Chlca1l.0. !\tI"n~:1p<1l1~ ar_ 
cnun. uc-cuth'" 

Arm,., l"e,lously ~I"dl.<o" !I,'""r" ' ·~'d .. n {d.r" .. 
""e .. · York . "dv ... I~lo\!.. ""blld u' ,Il ... e.", 

NEW AFFILIATION 

Lucr Bro •• Co. ( Pcpsoden. dl •. ). Chkai;o. ad ... rthlng 
dlrc-ctor 

B. F. Coodrlch Co. (I ndus,rlal l'ihoe Product. Sal ... DI •• ). 
Akron. adYHtlslnl!.. 0001 ... promo' Ion manall; .. r 

Unlt .. d·Ruall Orua Co .. Lo. Angelea. a .. lslanl relall ad.er_ 
Iblnl!. manai!.U 

Unl,ed AIrc raft Corp .. ad.erllslnll .• "lea rromollon dlr«lor 
LI' Rr ..... Philadelphia. ad."rtl&ln~. publicity dIrecto r 

PRC Plclures. lIoilywood. ad.ertlJlna. publicity. nploll". 
lion dl.c-ctor 

Vandercook & Son •• Chlcai;o. ad.elll.lni; .• ~I.,. manalter 
Che.ebrout!h Mft!. Co .. Ne .. York .• 1' In chara .. domeollc 

and forelan ad~ertlslnt! • .,.,Iu . 
La France IndustrIes. Phllad .. lphla. 01' In chara" ad"c"la. 

Inll .• alu for "ntl re company 
Gamble Sk<>imo, Inc .. N ..... York, ad.crtlaln~ dlrecto. 

:-;"hle lre lln & Co. (dru\!. dl •. ). N .... York , ad.eul.lnlt manaltn 
Ta lo n . Inc .. Mc-ad.!IIQ. ,d.elllolnll. saln promotion dl •• 

head 
Ruon. I nc .. N"w York. a,h e rl taln\!. manaltH 
Frnnu Industrlu. Inc .. Plu.burah, IIdYctllslna .• alu pro­

motion mana1l.er 
Volupt~ . Inc . . 1\e .. Y01"k; H~rb Farm Shop. New York: 
ady~nlslna, publlclt,. d [r«Ior 

Shin Corp. of Amerl ..... Ne .. York, p resident 
Chn .. brouah MIa. Co •. New York , Id yutlslnt manaau 

Marshall fl.ld & Co .. Ch lcallo. , d •• rtl.lnll ... " nalter 
New J e .... y Power & Llllhi Co .. Do ... r, N . J .. ad.erllalnll. 

publicity dlr .. .,to r 
\'1~lnla Oare EltmCI Co .. N ... Yo rk , ad." nlalna, p u blic 

relation. mana1l."r 
Lesll .. Fay Fa.hl~n'. N" ... York. ad .er,r. ln ll ... al ... dlr""'or 
United Lh!.ht & RaU ..... y. Se ..... l" e Co .. "ansuCtty.adyertls. 

In1l.. !'ubllchy dl .ector 
F.ntctprln Plclure ••• p In c h a l"1l.e .d • .,III.ln1l.. publlclry 
Pa. ke. Appliance Co .. CI ... " land. adocrtl.lna m l naQer 

Jay Thorpe. Ne .. York 

NEW AFFILIA liON 

B.l sacher. Va n Nord .. n. 1'1" .... Yo.k. dluctor •• .,nlor accoUn, 
uecu,l.e. mollon picture d l ... 

A.herton lie Co. (ne"'). HolIY""ood, h""d 

Gardner AdHrt[.$ln~. Sr. LoUIS 

Ruthrau" lie R)'8n. '·c .. Yorle. accoUnt u.cu,loc 
Ralph H . Jonca. Ne ... Yorle. account eucull ... 
J ohn E. P .... rson. ;o.,·c ... York. acCOUn t .. ncut l.e 
KPRK. Lh1n!!.'ton. !\Ion l .• head 
(;harl ... S . !-1.ahl. San Francl •• ,. manalter 
Kluber, lIelton & Collett. Da)"lIn. Ohio. account tlecut-t.-" 

JIm Ward &: Co. (ne .. ), Chlca~o. Hollywood, bead Chleato 
office 

ItI .. h on·Carlleld. Ba-tnn. accoU n , cucu,h" 
Georac Hartman Co .. Chlcai!.o. aoals.ant to Ceort!" Hartman 
!\fllcheU-Fa. ·s,. Chl(""lto. U~(utl .. ~'-p 
A~lna. ,"c" York . accnunt Clecuthef 

\'nun!! & Rublu.m. f":hlca!!o. aecoU'" .,.(Cutl .... 

[I~~lh •• W".>d ( n~"l .... ~". ' ·o.k. pre"'ld~n. 

"n;1~rn \1~rd,..",II.",I1.. ""p,," '·nrle. "ccnunt . ..... u.lv~ 



NAME 

l'tlTY 1J.lall. 

1"lna ~khutr 
(;""rl:4' £"'Inlt ... 
J~rk L. Fhhn J •. 
r .... 11I s. !'nanhn 

1 ... 0.1 1'''",1t 

R"h .... \I r;~lIau 

(a"rI" (; .. Id 
(;lIho'" (;""Id 

Jamu E. lIa""a 
e""rl:" Ilanhb".a ... 

Albu.)';. IIc"hl J •. 
Mur",y 11I.$th 

Joan II_aland 

Rnltc. N. IIu."hln .• on J •• 
Adam K. Johnson 

fll ... he,h I':ldd 
Juilul L. KI.-In 

R"",clll.olla.lI.­
t:. J. L.,,, I" 
IJruct Lln<.l,·k. 

J. B. Lln<.lL 
Grora .. O. Loaan 
John F. ~l3nnlnlt Jr. 
K~mn A. Mark.·y 
lI .. rln Moulna~r 

Shirley Morrh 
II~nty )'oluronn 

Ca .. d X .. lson 
nnor T. l'>orroD 

L ....... llyn E. rick .. " 
Alan Ra<.lclll'f 
Clark Ramsay 

... bhott Rell, 
II "1I,,c~ RII/.by 

\n RI ... ra 

~flhon M. Rockmore 
h· ... O. Romla 

I.wln II. RU$t·m.n 
II .. " M. Sar .. on 

hck 5c.ugl:l 
Bill Sholl 

M ... I'al O.o ... n SL~"pa 
Paul Sman"n 
Ed .. ·"rd A. Sprnl/.u. 
Stymou.51 .. lnh ... <l1 
B. W("o,on S,.II~ 
Will S"></I 
Eldoll Sulliran 

Ln".enct W. T .... ·e!u 
\\-ILII~m 11.. TI~.n"y 
1I.,I"n n. l·n<.luhlll 
Jim Wa,d 
II.rry C. WOH'r~loo 

La .. r .. nc. 1':. \\hllehe.d 
Alien ~1. Whlllo"', 

IItn.y F. Wood 

G. /lr"ce Woodin 

fORMER A FFllIA nON 

J. Wal, ... Thomplon. Sal. L.k .. Cit,. h ... d 

ow, O .... ·.u 01 Infurm.oIon. Lo. Anlttl ... , chltf 
BuchDnDn. Chicago, UKu.'vc ql. h .. ",d 

!'udulck Loe..,r. Hrooklyn, b .. emen,.dv.,nl.Lna 
m.n·a .. r 

Air Forre. 

Geyer. Onrn .. 1L '" Se ... ell, S~ ... Yor k. 'P. dla"lo, 
Ihuben II. Ilonnelley. Chlc.ao. """nUn I ",~('u.I~ .. 
Won man, Barron 6: Conoid, :-;., ... y .... k, :laOUnl 

uKu,h" 
N. W. Aye •• S .... York 
Rnall Orujt Co., Lno Anaelea, coopera,I" .dYe" 

lislna mDn.l/.er 
Army 
Ra,· I1 I",ch &: Waler.,on (dl .. ol~4'd), S ..... York. 

"N' 
American Bro.dca.,lna ('.0., Ne ... Vo.k, prOllJ'"am 
.. 1 ... .Jtpt., a.,.I.,an. manaa~r 

Seedham &: (;rohm.nn, I'oe .. ' \·ork. media d~l>l. 
Smllh.Oull.McC.eery, San F.Dncloco. accounl 

tllOCu,lve 
American 110m., Produell. Boy l e.~lId ... a, dl •.• 

Sew York, accoun .... ecu,l ... 
N. W. Ay~r. Phlladdphla. auoda,., eo!'y dlrt",or 
Cooldman On •• ad,"HIlslnR. oale. promutlon mu', 

.I:e. 
II. Coeo'ae lIIoch, S •. Louis 

Ad.er, lslnjt M .. n.a .. .., .. n' S .. nlc.,. L ... An8e1~., 
a""OUn' UlOCull ... 

R .... arch ... d ... n l.lna atrolce 
WUlern EIK,rl" Co .• Sew Vo.k 
WIIOII. BOllon, II1an.~er 
Arm,. 
KI.,. .. el1er, WelleraU & Baker. :-':e .. York. con,p' 

ttoller. media dlrK,or 
AII.,n & Ma"h .. lI . lfoU,. ... ood 
ND~: pruloull, Ru .. e11 T. Cor.y, Chlcalo. ac· 

coun. e,,"cuUn 
Robe.t R. Na.h .. n A.ocloles, l oc. (...::onomlc 

eo",ulranll). Wa.hlnaIOn. O. C., h .. ad 

Padflc Nallonal, POtlland. Ore •• 'man~ger 
Kenyon &: Eckh .. rd" N., .. York. 'P. dlrK'O'. 

me'chandllini/. conlutr.nl 
Ma~oll, Ne .. Yo. k 
Arlhur MeY"Thofi, ChlC11ilo 
lInher •• 1 Pk,,, .... Co.p .• Unlot.lal City, lIud lo 

.d.e,IISlnl: manal/.er 
Army 
Libby. "',,"'elll &. Libby, Chlcaao: Youna & 

Rublcam, NO'''' yo.k 
I)ono ... n '" Thom: .. , "' .... Vo.k ..... dlo, 'eluilion 

dlree,or 
Army 
Romll/. Ad ...... ,.I"a. Rudlnlt. Pa .. head ("onloll . 

d3, .. d ... I.h <; .... nl &: Wad ... ouh, "'e .. \'ork ) 
S,u"tI II.r,. :-"ew York 
lleeh, Cn .. Wash Ina Ion. O. C., a<lyenilioa. pub. 

Ilcl" dl.ec'or 
Foo,e, Cone &: Ilddlna, Lo. Anacle •. media d~p,. 
Unlv .. r .. 1 plc.ur .... 1I01Iy .... od, .dgettlolnlt, pro· 

mo.lnn dep •. 
Fnonklln Sln",n. ",ew York, .. ,h.ttl.lnlt d .. p,. 
Mlhle .... 1<o",~lIt·'" Sc .. ' York. cr~"'lv., d~p .. , h .. atl 

Arm), 

Army 
L .. nnen &. MI,cheli. N ..... yo.k, aul.IDn, .0 

pruldenl 
J .. (><'., Lynch A l'I~htl, S.,,,, ,'o,k 
Co'anl, Se ... Yo.k, a"coUn, n"cu.lu 
S'. (;"0'1:". &. 1'0')' .. 0.1'0" .. , yo.k .• ccoun ........ u.l·e 
W",d I'< !'Ullern.an (dl •• ol .. 'd), Ch1U80. patln"r 
Ray.lll ...... h 6. W"!l'Utu" (t1I~ .... hC"d). :-' .. " Yurko 
pattn~r 

Army Air ~'OI'C"'; r ..... I"u<ly K\"~:C. SIIn !.ub 
Ubl.po, Calif .• "0'" o.lloy 011.,....". 

ChDntlt.-rSle"arr W"",I.". \\ar Aou,. A<lmlnb'T:lllon. "t1'·Crll.lna bu"ch 
"hid 

WallN II. \\ .I\:.h, J. Jol. M.lh .... :.,." ... \"nrlo. 
R. W. 7 ... 10..,. Au"y Alr.Fo'c,," 

NEW AmUAlIO N 

J. WII'e' Thompaon. San Prancl .... o. Wut ... n "'"210011 • .1 • 
... tlt.lnl/. m.nal/.e. on !.Incoln.Mercury accoual 

i:':kh"fI Ad_ereL.ln!!. (n.umco aC1I .. ~ op..,ulon). lIo ll y...-OO<I 
110, S. l1u ••• ln.,. Ghlc.!!. ... 'P 
1.I.yl •• fl.hu.K.ayn". Chk.80. a~counl e.KU,IY" 
Rocklllo.e. ;Sew "ork 

lIun ... r SCOII, F •• no, C.llf.. IcCOunl "'~clJ!h~, p rod u .... . lon 
manaa"" 

Gey .. r. Se ... ~11 &. Coanae. (n ..... ), "'" ... ,'o. k. pa .. n~r 

!>I. ~I. Youna. Lu. -\nltdu.lccoun.elecutl • ., 
Goold &. Tluney (ne"'), :s" ... Yo.1<. part nO'. 

N. W. A)'tf, ;Se~ York •• a<lIO d~p,. manaaer 
GI"Ner·C;all .. y, LOl Anaele. •• CCOUn, uft"u,fYe 

"Ullne. &. KUI.ne., ChlcII/.O, ..... COUnl U ...... u, Ive 
R.y.lll ..... h, Se ... York, hud 

Robet! W. Orr, "'~w Yo.k, ... dlodl ....... 'or 

Needh.m t. GrohmDnn. S.w Vo.k. media d lrK'or 
Ford &. Oamm. Sacmm .. n.o (n ..... offic.). m~n"8'" 

IV. Earl Ro. h ... ell. New Yo.k. accoual eU""llve 

Le"'10 &. Collm.n, Philadelphia 
Norman n. Warer •. Se'" yo.k, aUounl e.ft"u.lve 

Gharl ... IV. BOlan, S •• Loul,. Ucounl ""ft"u,he 
A .... d A .. oelal ....... ·e .. York. accoun' .. ncu.I." 
Llndeke Adv. (o~ ... ). LOl Anael" •• htild 

Ralla.Schlupp. MU"'aukee. ICCOUn, .,.e"u.IH 
G. M. Buford. Ne .. York, acCoun, ... tculh·e 
Chamber. &. WI ...... II (a .. "'). Bo,.on 
Goldman &: Walter. Albany, leCOUnl .,.Ku, I .. " 
S"ulI .. r, Byrn., &. IbrtlnalOn, Sew Yor k, bu.ln ..... m an· 

11:"', media dl'KIOr 
BDU·Luekon. ilollp·.nod, radio dlreClor 
lIoun &: Leland, Ponland. Ore., Decounl "",...u' I .... 

Ben M. Sarann Dnd Roh .... R. "'.,hall .... h-"rchlng. pub. 
Ud,y (new), Wuhlnltlon, D. C •. p"tlne' ("'III work c lo." ly 
... I,h RObe .. R. "'a' han A&locI31 ... ) 

Net""n Ady. (new), 1'0 .. l;ond. 0 .... , h .... t1 
Ame.fcan lI ome Food •. I"ew Yo. k, ......... u . I.'e 'I' 

McClnn·£. lek.on, N., ... York, accoun, Uft"uU •• 
Tewel"",·R.ddll'f (ne ... ), Ne .. York 
Monroe G.een.h,,!. Lu. Anl/.elee, "P. bud of Wu. eo. .. 

opera.lonl 
Blo ... Co .. San fr.nd_co, Roma Wine ."couot 
Dlae .. t·FI'~a" ... ld·Samplt, Chlcaao ...... coua l ... ft"uthe 

Jean neld •. X ..... Vo.k, lel ..... lon con."I.ln, ( •• ,a lnlna 
1)0n09an &. Thoma •• ftlUulnn) 

Rockmore Co. (ne"). :Sew Yo.k. head 
GraD, '" Wad .... orth, R""dllla. 1':0 •• VI' 

Chernow. N .... York. ac"ouo, neeull'e 
B .. n M. Sa ... an snd Robe .. R_ Salhln, .d,,...,I.'nl. pub. 

Ucily (n.,w). W3Ihfnlt.nn, D. C., p3t1n ... 
Foole, Cone &. a"ldlnl:, ...... An!!.t'lu, tlmebu)", 
U",dl '" Jacob •. Lo! An!!."I" •. D"CnUn! uKull.e 

Lan .. Oryanl, Brooklyn .,.,.. .. , ad ..... l\lnl/. manllet" 
1'",,1 SmAIl .. n Ad •• (new). S., ... Yo.k, ht~ad 
\\ hl, .. head '" Spnl!!.ue (new), p~ .. nc' 
AtI·Copy Auncla, ..... ~~"·a.k. :So J •• radio dlrtc ' Or 
~lcLaln. I'hll.d .. lphla, accounl "1KUIl.,, 
Ad'-.. rUollla Id ....... S.,w \'ork •• ~c"unt ~"..,u. I .... 
Robul W. OIT, :-'-e ... York, '·P .• ccoulIl .,. .. cu.h~ 

Te",·eln·R.oodclJft (ne ... ). Se ... Yo.k 
Goold &: Tlern~y en~ ... ). "'e ... ,'0.1<, "arrnu 
"ouna & RubieI'm, Se ... \'or~ 
Jim Wn.t1 & C". (n~ .. '). (";hl,,'I:". II<>U), .. " .. d. h."d 
Wah'Ulnn Co .• S." Y"c~. h .... d 

WhHehe.d 1'< Spnltuo e<>.,,,,). pattn ... 
Ka •• or, flllT"U, ehe.L.,y " ClllTortl. ,~ .. '·n. k .• ""oun. 

uecu,l.e 
IItl/.lln·Wood. :-' .. w Y"rk. '-p 

C. M. Dhf ... rd. S ..... Y .... k.ac~oun ...... "",Iu 
II.OY S. l)ur •• ln ... I"" ... yu.k, h'cnunl ... «ulhe 

M,_. S"w York. O~C"U'" "H<"~.h .. 
Gr ... lI. U ....... II, accoun. u .... u'h" 



CASHI NG IN ON IM I CONTINUITY 

"They're terrific. Keep 'em coming! I'm referring 
to the new BMI Contlnllity featllre, 'lov~ l~tt~rs 
find lov~ Songs. ' 

We've alrelldy schedllled them for a 10cIII sponsor, 
so plellse keep them coming. Incidentlllly, I'm hav­
Ing sllccess with 'According 10 "'~ It~cortl,' too. 
Thanks 11 lot !" 

DON C. ROBERTS 
i'ro.,:ram Oirector KDII 
I)on Lft' Broadcast;ng Splem 

S-MINUTE MUSICAL 
-ready-made family shows for the 
program director who wants Maxi­
mum Audience Appeal and for the 
commercial manager who wants 
Sales and Profits. 

HunJreJ~ of .. len p rog ram managers like Don Roberts a rc rashing in on 
11,\11 COll/ ;"II;/in. 

\l(' h('fher )'ou. music prol\: ramming makes use of phonograph reco rds or 
denTinl cran~cr ip[ion'. 11:.1 1 CONTINUIll' amwers rour e"ery need ... in 
SU,\ 3' n ;n!,: or ,pon.orcd , ho,", 5. 

Each ,nipl induJe~ fhl' u.e of ("a.('full)' udecled B~lI -JicenseJ music, cued 
10 a ll o f t he maior IranM:nption libra.ic. and 10 a"ailable phonograph rcrorJ s. 

All are di~lincti\'e anJ rdru hinJ! p ro/;rJm iJcas, smoothly and elTccliH'ly 
wriucn b)' a sl~rr of capable con linuilj "ritcH. 

LOVE LETTERS AND LOVE SONGS-
!:Kciting, romantic cnten ainmenl. A com p lete ser ;es of S­
minutc programs schc..tule.1 !O run fi\'e dOll'S per week for 
5 Z weeks. 

ACCORDING TO THE RECORD-
Timely faCIS aboul Ihe unusual, v .. ilh musica l cues Ihal lie 
nea!!y ;nln a Jynamic S·minuu.' show. Available se ~'en limes 
pcr "' eek (or 52 weeks. 

SPOTLIGHT ON A STAR-
A heaJlinc radio ,ho .... New and unusual. Soon {O be avail· 
able. A lso 5·minules. five limes weekly. 

T his fUll url"icts is prol"iJl"J fhroughOlll fhi' ),i'dr, ,,·ilhoul Call. fo "" 8,\11-
Jhf'''sf'd 11,,'ioll1. 11"'611' 10 RIIS1t'1l Sanjtk for )Ollr copi" of fhi'St' JCripll. --
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.. ndio • IS still 
'1'''" 
"-s 

Ui,:ger 

II "",I: 
.he t.:ir4!uluriUII rhe -'lore 
Olll~' 4;olllics!! Sitorrs .. nnd 

R AD IO ilS new!>, instead of compe­
tition, i ~ onn' again fXo'nctrating 
the editorial rooms of thl' na­

tion's n l'WSp.1pcr.... There's no rcvolu· 
lion. Reader interest in things broadcast 
hilS tx'('n (:l11phasi:cd in the Om/luu ing 
Study of Nrwspaper Rco<iillgO (or the past 
;;.even year:;.. Shortage of ncwsprim and 
competitive cOllsidCr:llions have mitigated 
against rl'COgnitiull's shov. ing up in in­
creased space gl\'cn to 1)(,\>"5 of what's on 
the air. 11l(' ;.honagc is ... Iill a factor bm 
waT·e1iminated (Cilturcs arc finding ttxoir 
way back into I hl' pn:i>$. 'Illis alone 
doe~n't accoum (or the I('al increase in 
space IIohich has shown up in thrl.'t' reIXn[ 
~ (Udk's, madl' for ad"crti~:r5 by n('w~' 

paper research nrgani:mions, OIl news· 
paper acceptance of radio llews. The tide 
is IUmillg and newsp."lI'X'rs arc not only 
using radio news to win read~'rs but they 
arc usillJ.! radio t'ml.'.sdJ:ng formulas and 
in at lea:.t OLl(' case radio's nomencl:ltUTI.' 
and bu:.inl'~s habit:. to S('1I spaCl' Ameri· 
can New~paper ,\dn'rtbing N(,twork is 
seiling in lJ,wl'ck packages, with frc· 
quency and gro~ SPacl' di:,coUllb). 

Radio column!> v.hich shrank to a new 
low in 1945 arc corning back ~ t rong. J ohn 
Crosby's Ntlt' )'ork H('T'(I/( f. Tribullt col­
umn is LIOv.' :lISQ appearing in 14 other 
p.1pcrs. Paul Denis' Nru' York El'rlLillg 
/'051 st int is bl'ing "Irmtrd towards syndi. 
cation. Both Charl~ Buttcrfirld's Asso­
ciated Prcss and Jack l.a\'('r's Unitro 
Press column rcport manirold iL lCTl'ascs in 
l"'IIoSP.1pl'T pick.up during till.' pa:.t six 
tHonths. Thin{,('11 nev..p."l{X'rs durin,!! the 
past fi\'(' months have added raJio~o~ip' 
I\('WS CfTluTllLlS and JS of those dll" ked 
ha\"e incr .... aS{'d l'paCl' allolnlellh of their 
radio dl.:panmellls. 

Readu:. want pro[:ml11 and arti~t Ih.'\\"S 

'1 '~I;"Ul f ,k'" ,, ~/" ~ . I~. ~, I Q,j ' Q " t,,~· 
,,,,,, ,! ,.,,, I, ,".I ,.~ r,J ~J I., f. • I I~',~" 

/I,," tlI"'I~ II ".". , I\".".t ~~J." •. ', ,, 
'H~ ,~. -, ,.I'.''''' ~ .'I.J, H~J" ,~. ,"I ' • . 

J"'~,r <if ,., L '~",'H \ ,11' 101"", " I 
I.\II''''IM L .. , ... I ,.., , .. 

.! .," I j \ 11\1 , • • 

and wha t is more the recent surveys indi­
cated that they want advance tips of 
what's coming up in the wa}' of listening. 
Further, over 28 per cent of newspaptr 
readers questioned in a spC'("ial SUT\·t)' 

stated that thC'y would read, with loort 
than usual interest , rcgular honest criti· 
cism of thC' previous e\"ening's broadcan 
if it lIo'ere handled in the same manner as 
motion picture and thC'atrical reviews. 

ThC' manner in which radio news and 
columning are handled has a great deal to 
do with the acceptanre with which IhC'V 
are received by readers. The bis:·town 
newspapers arc r('ad for radio news nrarly 
twice as much as the sma ll towns'. That 
goes for both men and 1Io'01lk'1l readers. 
How much the s i:e of new~pilper (which 
usually dctrrmines handhng of radIO 
ncws) has to do with its acceptahillty by 
readers is indicated in a section of the 
Con/inuing SI1I(/y report. 

.\ 1:. I ~ 

f " male 

K.-\J)JO RE.\UF.R ... • 

(by ~h .. or n~ ... """.·r) 

un"'~r n~1 13·11ICI~1 IOO.\l oro~" 

Of the 100 publications ana1y:ed In thl!> 
stud), 97 had radio lisl ings or news. lllt 
100 papers ran the s:amut in si :r and 
handling and arc fairly repreo;{'llt:ltivc of 
the field although only one newspapcr of 
ovcr 100,000 circu lat ion h;'1:. been ~ur' 

\"{'yed Sinre VJ day. The other nlnc 
papers checked during the postwar period 
ran in circulation from 15,000 to is,OOO, 
The remaining 90 papers were sun-eyed 
Ix'forc VJ day . Although only one P.1ptT 
of over 100,000 paid circula t ion COfl' 

tributes to postwar data, r("aticrship sur­
vcy authori ties insist Ihal indicatiuns arc 
the Telati\"{' picturc would,l't No changed 
much ifmore of Ihe r{'ports wrrr postwar. 
Bcc.-.usc readcrshlp is rl'l:lti\'c it i~ neces­
sary that radio read('rship be matched 
against other s tanding dl'partllwnts of 
thr IlCWl'papcrs analy:rd in the Conliuli' 
in,1! Study, 

SPONSOR 
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It may be noted t li :!! radio is I hird with 
women and third with men as well 
because .... omen like il bcurT lhlm sports 
news and ITICn like it hetler than SOCiclY 
news. 

A radio column in a newspaper naturally 
Increases the readership of radio news a nd 
listings in an average paper, the Con'mll_ 
1118 ShuIy showing Ihat publicm ions wi th 
these'pillars are read for radio news or 
listings II per cent more Ihan ncwsp.1pcrs 
sans a fan column. Radio pictures do 
CI'en more for readership, thc papers with 
"art" fat ing 14 per cent more radio 
rrodership than the papers wi thout broad­
cast illustrations. 

Another ractor of interest to radio 
advenisers seems to indicate th3! the 
small radio-program ad is nOt the listener­
puller th,lt it is supposed to be. Fifty­
seven per cent of the radio advert isemen ts 
were in this category (under 70 lines) and 
pulled a readership with both men and 
women of 3 per cent each. Ads of 
betw('('Il 70 and 200 lines. wh ich repre­
sented 32 per cent o f all radio program 
ad\'ertising. were read by 9 per et'n l of 
the men and 12 per cent o f the women. 
The over-200·line ads ( II per cent of the 
radio advertising) were read by 20 per 
C('ll l of the men a nd 32 per cent of the 
"omen-a fairly high readership figure for 
advertising copy. 

While not pertinent to the thesis of this 
report. it's intercst ing that the number 
one comic s trip for men (as revealed by 
the 100 newspapers checked for the 
Continlll'ng Study) is Dick 'Tracy which is 
heard cooperatively over ABC, a nd the 
number one comic for women is Blondie, 
heard over CBS (Colgate. Pa lmolive­
Peet). 

And as a final tour de foret', ,md as an 
answer to the popular panning of daytime 
~erials. about half (he women indicate 
Ihat they read the "advict' to the love­
lorn" column re ligiously. 
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TE LEWAYS 
of Hollywood 

PRESENTS 

A show for every purpose-every budget . . . 
TELEW A YS TRANSCRIBED PROGRAMS 

UADY fOR IMMEOIAT[ DEliVERY 

DRAMATlC -W" h, ..... u·o·w .. ~ ) 
"STRANGE W'US"-"o"'~g Wo, .... Willio", 

MUSICAL-os ""n.-5 Ii", • • p., .... ~j 

"SO NS O f THE PIONURS"-(' .. pula, W.".,,, "'''''<} 
"MOONDREAMS" (101. .... ;,: o~d p"""" I.., u.y 11"."'''g, 

,"'"inv Mo,.,.i~ Milt •• j 

PARTICIPATION -(1 S ",i~ .-S ,i", •• p., .... ~ J 

rhu. I ... i"u re <o ...... e .. io/ . po,. ,,, .0'" ,"owl 

" 'ACT "'NO 'ALLACY" (Uft~ ..... r ~o"a.h'. typo) 
"LOOK AND liSTE N" ( f.",i ~i~ ... ppool will. ", ... j. ~ .. o .... " ' .... 111) 

SPECIALTY 
" THIS AMAZING WORlO!H_(S ",i".-S Ii", .. p.' .... ~J 

(5'0';.' p'ov'nv ,~ ... "u,~ i. ",,,"" ... Iho" 11<.1_.) 
" THE SE ARE THE PEOP1.E"-(l5 """.-S 'i ... . p.' .. "~) 

(O,, ·.h.·.pal I, .. ".<tip,i .. " ... I w..,ld (tui •• 10 rh. fa, < .......... I 
,k .... "k_ .. I,h Will"'''' WiM.', I ...... d CIS w", <"" .. pond.",,) 

TE L E WA Y S " lI V E" PAC KA G E S 

"JACK KIRKWOOD SHOW" 
Comedy 

"ALLAN JONES-GIL LAMB" 
Mvs;(ol alld Comedy 

" RADIO DERBY" 
Quiz show 

"IT PAYS TO RHYME" 
Mvskol quiz show 

" HALF HOUR TO KILL" 
Psychologicol suspense 

"THE FABUlOUS TEXAN" 
Weslerll slory 'Iorrill9 
Wild Bill Elliot 

WRIT! rODA r fOR fUll I NfORM~lION ~ND 

~UOITION PlAHU ON ANY ONE Of 'HUE 
SURf _fiR E HIlSl 

II you tell it with TELfWAYS -you sell jt! 

WARREN 

WIlliAM 

AUAN JaNIS 

89498 SUNSeT BLVD. 
HOLLYWOOD 46 

CALIFORNIA 

31 



Monthly Tabulation 01 Advertising by Categories 
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S.lIed pe.nuh Elmer Petellon,,;,;:,,; WTFS 5 :-45-6 
Pit, It.lionl 

H.uy 

i ,m 

(CBS Pacific 

,m 

once , , 



K~OW Til!; wnlT lln 

{la~lIe Cil'ct ~It [J tOIl 
Thirty Thousand Words a Week 

Sbe's the number one day t ime radio writer, dictaphoning 
30,000 words a week for her three top1ratcd serial s. The 
C.rrington formula is simple. She states that her shows grow 
out of incidents in her own married life, arc rounded out by 
extensive social research, salted with the Carrington bmnd of 
liberal thinking, and adored by lis teners who know her story 
characters rar better than their neighbors. 

Carrington serials have been psychoa nalyzed by the experts. 
They have been labclcd "uninspired." "escnpist," " neu­
rotic" .. . but her W/u.',! a Cirl Marries carrics the General 
Food~' ball in the top Hooper T ell with a 7.6. P&G sponsors. 
Pepper YOZlI!g, now rated ~ 6.5 and the new Clrrington 
opus, Rosemary, deli vering a 5.7. 

Her SQ{lpe rs payoff in sales. To the advertiser, they are 
relat ive1y economical; to the listeners. habi I-forming in I istening 
and buyi ng. The Carrington t rio, and the 40 or so other 
seria ls on the air, ha ve a combined average listening of 20 
million. 

Elaine Carrington , a pl easant , gray-haired , mat ronly 
woman, received her first radio break in New York in 1932. 
NBC took a flyer on he r Red Davis, starring Burgess Meredith, 
first of the big seria ls. It c<nried the Beech-Nut banller lI11til 
1936 when P&C bough t and retitled it Pepper Y Ollllg'S 

Family. The ot her two serials followed in 1940 a nd 1944. 
They arc all as virtuous as C'lrrie Nation. Cmrington's 
listeners wouldn't have them otherwise. 

Her literary output goes mainl y to radio. However, she 
has a Broadway mu sical, Crosstowll, in the works. Her radio 
listening runs to J ack Benny, Fanny Brice, and the Phil­
harmonic. She likes singing commercials! 
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5000 Wott s 
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Term! . Facilities 

R ille cards li ke T opsy "j uSt 
gro .... «I," unti l after eight years 
of work (including t Wo years of 

In(('nsi\'c d.1y-by,day conferring) t ill' 
Na tiooal Association of Bmadcastcrs de· 
\'c!opcd fi ve rOmlS that wcre acCt'pl::lblc 
to the Amcric:m Association of Adver· 
using and the- stations. That's over ..... ith 
and within the yea r it's ('x!X'Ctcd th:H 80 
per cent of the nntiou 's bro ... ,dcnsU'rs will 
have isslK'd rate cards which conform in 
all octnils to the npprovcd formul:lc. 

, 

.... u .... " c ~""O" 

WOL 
WAS HINGTON, D.C. 

0 ............. ... " 
co.,," "oue.,,,,,,, co ...... , 

..... . ...... _. w 
.... _ •. • . c. t._ .. " .......... .... 

_
,,--,.,;N; o, 7 

AUGUST t. It .. 

ATE CARD 
/<jE WS S I ATI ON 

$000 w .... 
'u ••. ~ 
.... "w, 

RATE CARD No.19A 

That Illt':m s Ih:lt ti rncbu}'crs' lives :11 
agencies will Ix- simpler ; but iI dot'SIl' , 

mean that advert ising managers will 
fi nd it easK>r to check their cost pt'r thou­
sand listen<'rs C'\ll'll [0 clll"Ck all amici­
pmed COSt-pcr- thoUS;lTld rM1 n;Hiofial spot 
advl' rt ising. ThC're a~ too many facmrs 
that call' t be reduced to a rate card, ('vC'n 
Wl' re a station Broadcast Measur('ment 
Bureau map included 1I,lith C'ach rat(' card. 

0 11 stat ion brl'aks and announcements 
a IlUmOCf of outlets have "prt:rnium 
charges" establ ishC'd to ('qualize till'''.' 
cha rges. If a certain break has double 
the number of listcners of another (be­
tw('('n Edgar Bergen and Frl'd Alkn or 
Lux Thraler and Screen Gllild for in­
s tance) a rmrnbt- r of sta t ions f{'Ci it 's not 
OUt of line to charge a prl:mium rate for 
t hat break of dotlble thl' flOC established 
011 th(' fa te c:lrd. Many agencies COIl­
sider th(' s(XltS ill hij.,'h lis tl'ning pl:rinds 
worth e":lra fl'CS dl'Spite the fact that 
"preferred positions" have not bel'n 
standard practice in broadcasting, I')re· 
miulll spots can' t bt- lis ted on a rate card . 
Sincc a number of importallt shows have 
reJX'a t bro.ldcasts and othl'TS don't it is 
not simple evcll [0 figure when a statin" 
break may be a premium spot. Thc 
programs the s tation is carrying will de­
termine this a t any time. 

There arl' other fanors such as the 
competition that's on the a ir in each 
city. If the spot being placl'd is ad­
d ressed to men and if one of thl' sta tions 
has a sporting l'V{'Tlt scheduled. nn mhl'f 
station in that town is a good buy fm 
the product. I t is herl' that thl' s tation 
rl'preSl'n tn t ive has to Stl'P in to ' ldvise 
not on ly what his sta t ion ho s to offer 
but what is on the air 011 oil the other 
Siot ions in the town and lIearb), tnwns 
as well. Good timebuying requires the 
com plete knowledge of whot's on the air 
at a ll times. That 's Ol1e of til<' reo sons 
..... hy the media end of broadcas ting is 
an u lcer business. 

Uniformit y in rate card form and in­
fomlation on costs-pcr-timcs-pcr- .. 'I{'Ck 
will be a fact for most stat ions soon. but 
that doesn ' t mean that there will be 
unifomlit)' in base rates. Compe tit ion , 

rcpn."iClllot;"·es J! iw is important but 
what the lillll'huyer knows i ~ vi tal. It 's 
he for instance \0,00 knows JUSt ..... hat 
extra~ n'k!reh;mdisinll, car cards, mar­
keting, l' tc.- are p.lrt of a Stat inn's reg­
ular servia:s. Sun\(; of thl'sc l'Xtras 
(sddom if c\'(' r 0 11 a r:lte card and not 
provided for in the NAB approved fornlS) 
nJ.1Y n1e;m the differcnee tx't\o'l'Cn thl' 
success or failure in an ad-campaign. 
This is especially trlle wlwn a new prod. 
uet or campaign is tx-ing introduced. 

T ypical of what a timcbuyer ca n be 
fac(>d with to protect a ciielll 's adver­
tising dnl lar is the job thot Raymond 
Nelson was called upon to do for Scars 
Roebuck during the re('('nt tnlek strike 
in thl' E.1St. Scars had made emergency 
plans to ddiver all Christmas o rdel s de­
spite the strike and wantl'd to let evcry­
Olll' know about it. It was Nelson's job 
to set up a spot schedule in ewry Ilnrket 
th:1I Sca rs dcsir('d to reach. By midnight 
of the day 011 which the ciiem notified 
Nelson of the job to be done the business 
had becn plaCl'<i. The following morning 

Sears ' dislrict iIIanagl' r called again 
th(' st rike had been called off and Nelson 
was to cancd ;'s Illany of the schedules 
as h(' cou ld . Anmhcr day spetH on the 
Ir'lng-distancl' phone resulted in the ean­
(cll;lIion of morc than Q() JX'r cent of the 
spot businl'SS placed the day bl'fore. 

Thl' re was llOt hin}! about e.;mceltations 
011 the ratc cards Nelson used; and no 
contracts had been issued by the a~l'n c)' 
confirming the spot plaCl.:l1len ts either. 
The Scars-Nelson incident was an emer­
gency productioll , of course, but bro.ld­
casting is n business that doesn't S<.'Ctll 
natura l withou t a dail)' crisis. 

Therl' arc othn problems not answ('rt'd 
by ra te cards. Orll' of these is [he matter 
of discounts nft er the first 52 w('('ks. In 
most statiotlS an ad"'ert iscr StartS all 
owr again to cam his frequency discount 
aft er each continuous yea r (If broad­
casting, though there arc some sta tions 
and an important 5('Cllon of the indusuy 
..... hich fLocl that continuity of usc of a 
StatiOlI should be Tl'Cogni:t'd even if the 
pcriod is 10 )'ears_ 

populatiotl densit)', listening habits, and Timebuying is a nnl' art which ~ts 
a host of otller factors 11J.1Y justify a base an assis l from rate cards, but the answer 
ra te spread of as much as 50 per cellt to successful spot pJacenlt'rH-w obtain­
bet ween two stations of identic.11 power ing the maximulll per ndvenising doltar 
in comp.lrabk' nJ.1rkets. To estimal(' re- -is Ihl' keenl'SS of the timebuyer, who, 
suits it 's essential to knnw the market e)'cepl in a rda tivd), fl'W C.l5CS, is thl' 
not only from a product poilll of view adl·l' rtising agl'llcy 'S I110St undl' rpaid and 
but a brundcast ing point of view lIS wl'1 t. underrated l'xccuti\,e, With all time 
It 's nt this pnint that adwTlising agency plaa:1l1l'1lI except network a t imebu),er 
know·how coml'S in. I kI p th.lt ~tation can make {If break a e:lmpnign. 
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I)ireet Sellillg 
R

ndinc:mm;lk('dll~'CI~all'~r.o D. 
nUl' nd\'ntl ~llIg agel1c)". H ul:x:r 
Il r'i!l' and SrUl~. has snh.l a 1I111110n 

bUl[)k ~ "jill ~pm a,,"mIllCl'llll'L1IS and pro­
l:ral1l P:lniC11"'1110IlS. Another, North, 
\\(~t Rad io Ad\l'rtismg Co., has sold 
mOl"(' <"('1,'d_~ and ~hrub~ (lor Cardlwr 
Nur~)./r)') than i'l llYllm' l'\' l'r thuught cou ld 

lx- suld \ 1:1 all)' onl' mcJium. Till' St't'J 
and ... hrub -;e11111j.! laJ,N"Cl dunng the war 
bU I thl' hllUk -,.,.'Ilro:.: ha!> carried on , 
bt'COIlIillg n j.c~l'r :md biJ,:J.:l'r. 

Ih'adl'rship of bOllk~ h;h tx ... ·" incll.":Is, 
III;.! by [{'<IPS anJ bounds and broadc.l~ting 
rah'S a good p;lrt of the credlC, :.inCl' with 
Ihl' I'XCI.:puon (j( book,o()f·t!ll'·!Hol1lh clubs 

" 'c promise t o sel it right a gain. But , )"OU sec, OU f5 ... ·,h UJI!>Ct fl'Ccnl l), lind 

it c· h3ngeJ a lUI uf nul ions we Ilud 311 .. a)"5 cuunted lin. 
\r SYH has a I Ji~ farm audience. Almut 40';'., nf .. 11 i'\e .... · '~ 'rk Sta t ~· far m 

famil ies arc: in "u r area. " 'e Ihuught wc knuw their ratlil> hal/i ts "rell y 
well. n ut a rL~cnt and in d i~Jlu ta Ui r ~uund sur\·c)·· I la ~ gin:11 us nt· .... 3n'I,'crs 
1\1 snl1lC 0 111 an,1 imllnrlanl f]lJl'~ l inn". Fur t'x3mplc: 

• • .. .. 

What do )'>11 ,hinl. ~rc Ih,' pra l. ]i."·,,inl; ]wllr. in larm homl'~? 

1I0w llIan)' hUllrs ptr dar, in Ihu,(· I .... o ... " ,1(0 lnu Ihinl.. Ihr brm,-r, 
hi~ .... i/I' ao,1 ehildrl'll car!' li., .. o 10 Iht radio? 

Whil'h II I .1,.. l'il;llI Halion~ regularly hl'ard by Crnlllll ;0.; ...... Yurk 
I~rm hnlTlr~ ha, th r must li,t r nth? 

Antl - mn't importanl 10 atl .... rtj ~ .. r'-"hat 'IP<' " I l, w E- ram- d" 
yo" Il,inl.. th .. ) lil .. lo h~r mO_I? (Onr hinl: it i.n', farm 1'1O:; r;lm<.) 

A ~ J . IIU III \ £u ide Iu ,1I1\"l'rtber~ .... ·lIu Wllilt hI Illan 11I"I~lu('lhe 

1'3m plli~n s ill 11 11" r '~'~L r.(·tl lr:;] .\" .,...,. Y .. rk tum 1Il3rkCI, Ihc'l' faCI' liT(' 311 
IIH'senled in alii· ..... IM.uk 1'3 111'11"0""," \II Eartll:' T lle ~,n l r lhurvugh . luJy 
yet m:uie, it ilia) rl',,,luti,,ui'.c l"ur i,leas ahout Ea$ll'rn farm li,tening. 
\\ rit,·. "II p,u r ldl,'rheall. t" B . .\1. '1i,lell.·tuLI , 921 Chrr~ lcr lIuil,lilLg. :\1'''' 
Y"tk )" fllr )lIur C"I') t,vla). The ilumhl."f a\(Lilahic i~ limil\·'1. 

IVSYR 
!lIum 

· Conrl .. rtrrl I"~ r",m Opinion 
.\: R .. ro.ch amonll (,""at 
,\'n- l "T~ /.,,, •• /nmtl .. , 

\\,'It, ... U •• ftT,T.or-',h ........ L, .. \ \\ E LI , 
0; . .. II u.ft. '1< .I .a 11. ('. ~ old .. c'."~n' 

" 

and 2;-n'nt pockl'l editions nothinE: 01..'11. 

ha ~ Ix"'n addl-d 10 book ll1{'rcharnh<;,"}: in 
11)(' pa~[ ~t:"nl'ralion_ \1ueh of what radiO 
h;u done for books has tx'l'n l-ducational 
rather than commcrcial in character. 
Prol-:"rams hke OJ MtI! and Books CBS, 
and Thr World's Cr~<I'(,s l /\'ol'tis INBC) 
build a ..... ider understandmg nf "b<'tler 
books," O,h('r program~, like The 
Author Merts ,lac Crl/l(" (WQXR, N Y 
nnd M I3S) and Books 0 11 TrUll (\\,HN 
N. y ,), dl'wlop interest in morl' popular 
books. Even lending libraries like 
WOll1rath's find M usle lo R~ad by (\V HN) 
il good whick on which to sell thc bU)'ing 
and rl'fHal of books. 

Thl' publish ing ..... orld has. hOIl,e\'er, 
oct..'n not01lnusly hidd)ound in its adwr_ 
ti~ing ideas. h took \\'iIIiilrn H. Wise 3nd 
Comp.1ny. publishl'rs ..... ho had bet'n doing 
din~C[-mail selling instead of j::mnR 
throuAh cOO\l'mional bookstort' channcl~ 
10 really gin- broadcasting its chanet' tfl 
fUO\'1' that it could sell books. Wise had 
bc1..'n using the back page of the ,\'n, ' }'ort 
Tunts book labloid for years and had 
Ix'('n doing it at a substantial profil per 
sale. Shifting to broadcasting meant a 
major risk, bUI till')' lurned till' problem 
o\"cr to Hubt:r Hoge. which by this time 
had begun to shift from ils p. i. (per in­
qui ry) businl'ss to stra igh t t ime buys. It 
still usej high prt'SSure and comnlercials 
as long as fi\"e minutes. It still boUGht 
time on a w('{'k-to_week basis, £.1Ch 
w('{'k t he Slat ions wired Hoge the number 
of orders received for the book being 
featurt'd. If thc quanti ty was suffic.ent 
10 justify the cont inuance of the an­
nouncements, time orders for another 
w('{'k wcrc wirt'd thl' outlets. In some 
cases. if thl' busincss was good enough, 
doubte the numocr of spotS were bought. 
If thl' businl'Ss was n. g. the stat ion was 
dmplX-d frolll the list and a nl'W stal ion 
in thl' S.1lTIl· aT('a used. Thus actually 
tOO /lCW contracts wen' issued l'ach week. 
HOAe opt'rall'd on a \ oicano and ewn if 
tlx' profit for Hoge was nothing to com­
par~' \'itll thaI of a major advt·rtising 
allcnc), it did ClpI.'ralc at a profit for w,~ 
and othl'r book pubtbher~. 

A selling pallCTll was b(:ing dl ... ·e!0rN 
too. I twas diSCOVl'rl'<l that tht· bigger 
~laliol1s. the on('5 that rdused Ihose fi\"e­
minutl' comn]('rcials and fro\.vr1l'J upon 
prt'ssu rl' sell ing, deli\"cn-d mort..' sail'S rer 
dollar. It was al~ fou nd that thl' cleaner 
till' sdlinA till' tx'ut:r 11ll' "credi t risk" 
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which was taken on each C. O. D. ordl'r, 
j.l'., 1('55 refusals. etc,- every rt'fusal costs 
a book company pk nty. T hey were dl" 
ydoping 11 t('st forrnu lil. Every rommer­
ci:ll, as Hoge SC'Cs it , is :l fiv('-p:lrl oper;l­
[ion, composed of copy. offer, timc, pro· 
gr:lm, ;lI1d annOUllccr. In checking the 
imp.1ct of a c;II11p.1ign they nevcr changc 
morc than 011(' of t il ('$(' basic factors 
at a ti me. TI1US they Cilll weigh ('aeh 
clement scpanlll'ly, for if four things Olrc 
kl'P t COllstant any chan!!e thm develops 
can be traced t(> the one clement changoo . 
In th" case of copy it mOlY be' just the 
It'phrasing of 11 statement into a question 
that will make the difference in sales. 
,\nd sillce responsc in direct sales per 
station (orders arc generally scnt to a 
local box number or the stat inn) is im· 
mediately d iscernible. each t iny changc 
can be analyzcU in terms of rcsults. 

Hoge knows the exact pu ll of over 500 
stations with resJX'Ct to book sales. And 
for tile Wisc Company ;It least this 
knowledge has meant a lower cost per sale 
than any other medium it has uscd to 
datl'. J t has meant to Wise' also a mailing 
list that hasn't lx'Cn milked : the book 
sections of big metropoli tan newspapers 
on the othcr hand reach the same readers 
week after week. (T hese readeTS arc not 
the total circulm ion of the Sunday n('ws­
papers bu t that frac t ion nf them who are 
book-minded J Hoge is now usinga 64-
stat ion ABC network (William Lang. 
11:45 12 n. TIh) for William Wise. 

Doubleday Books, the Dollar Book 
Club, the Bonk League (all Doub leday 
and Company, Inc. , operat 'ons) h;"lve all 
found that live-ropy spot a nnouncements 
00 participa tion shows in key markets 
sell 011 a compara tive cost wi th printed 
media. However, the Doubleday-spo il ' 
sored Literary Gu ild didn' t pu ll enough 
sales on WHN"s Books OIl Tr ial to justify 
their continued sponsorship, although 
(har hasn't soured them on rad io a nd 
they're expected to go nell-vork sometime 
in February with a program planned by 
Huber Hoge. T he /-loge organization 
feels it has reached the point where its 
book know_how can be translated in tu a 
network opera tion, on the same basis that 
its spot operation has paid 01T. 

The other network book operat ioll, 
Book-of-the-Month Club's sponsorship of 
The Author Meets the Critic, is being con­
tinued although like most of the BOM's 
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operat ions actwll resu lt fi guT(.'s arc llot 
available to the trade or the public (Bn \\ 
has always \x'('n t ll;l t kind of ;In , jpera­
lioll) . 

Two oth('r programs contribute to bouk 
sales, l l1ner Sallc/tml (C BS) and CTiIlIC 
Ou/, (M BS), both hay iug a non-COl1l11"K'r· 
cia l t ic-up but both natmnll y illlTCasillg 

the s<l le of the whodunits that carry 
iJell tical trade names !nner Sanctum 
M y<;tr ries (Simnn and Schust('T) and 
Crime Club (Doubled;!y). 

One thillg: is certain spots sel! books. 
One thing" is about to be tested can the 
spot tedlll ique b(' translatL'CI to a network 
sho w alld a lll t inliC to 5dl? 

7k WT AG 

Gretchell Thomas, 
jive momings a week, 
presents tbe very latest 
in food news to Central 
New E ngland' s 
125,000 hom ewives, 

W~£@ ~~,,~"l.,~ .,.~ !:,~~~,.~,~ ; /lip 
Il I W~G7PlI <--!:.!!U 

. , HO KC 

WORCESTER ,o00 W A TTS 

A ffi LI A TED WI TH THE WOR C ESTER TElEG R A M· GAZ E TTE 
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FORJOE & CO. 
R epl'e.rell t.,· 

KARV Mesa, Ariz. 

KWKW Los Angeles 

KKIN Visalia, Ca lif. 

WWDC WashinCIOfI. D. C. 

WSBC Chicago 

WFAU Auguslil . Me. 

WJOR Bangor, Me. 

WCOU Lewiston. Me. 

' WORl 80slon 

·:'WJ8K Detroit 

*~ WIBM Jackson, Mich. 

WMIN Minneapolis. 51. Paul 

KXlW SI. Louis 

KDRO Sedalia , Mo. 

WBNX New York 

WRRZ Clinton. N. C. 

WRRF Washing ton, N. C. 

WKA P Allenlo\o'n, Pa. 

WISR Buller, Pd. 

WCHA Chambersburg, Pa. 

WlAN La ncaste r, Pa. 

WNAR NonislolO'n, Pa. 

WDAS PhiladelphiJ 

WWSW Pittsburgh 

WHWl Wilke~. Barre, Pa. 

WAND Ander~on, S. C. 

WHHM Memphis 

KVET Austin, Te •. 

KONO Sa n Anloni:) 

WlOW Norfolk. Va. 

WBRW Welch, \V. Va . 

CKNW Weshrinster. B. C. 

FOUJOL on I( E.s 

New York · Chicago . Philadelphia 
Pills burgh • Wa shington. Baltimore 

l os Angeles • San Fra ncisco 

,. 

I f it ,""eren't for the 1II'lslraled Radio 
Press radio publicity ..... ould !!o 
h\'j.!j.! lng III f\:c,"" Orleans. The fI\"e 

~ I a lium, COlllnilll'd ;I(tualty landt'll 31 
inch('"!, dUTlIl~ the IH'l'k cOl-cked in all 
thrl'\.' dailit"5, althouJ.!h they did buy 
considerahle ad.~p.1ce, actually 191 inches 
fur four ~ tatlun~ the fifth did not huy 
any ~pac\."). 

In the lIIu~If(lI<'(ll'rtss Ihe fil'e st:ltions 
rccej\"<.'d 11 total of 3S·P I inches of f rN: 
space and holl~ht 40 il1che~ of adH'rtisinl:. 
In till' t:lhul:lllons thl' I'Tess slide ru l in~ 

h:ls nel'n h,H apart from the cht'Ck m]:: of 
till' l!enera l pre~ 

T Ill" piclure 11iJ1 no dount chant.:e 
shortly II I th the "f,ltles·I'imyuu(' entering 
the broadC:hting picture as a radio st:l' 
tion Ov.nl'r. The tabulation wa .. made 
~·fon.: thi~ factor e!Hered the 5(I.'IU·, thl' 
Ilew~pap("rs l-x'lll!! for the week of XI'" 
tClllhcr 16 21. 11)46 'a t\'pical "op"ning 
nf th.e radiO sl'ason" ,""lock. 

~ 
yOU CAN'T 
NET MUCH 

IN 
SOFT 
SHELl: (Ky.)! -

In the dailil'S there is no corrclatien 
t')(.'twl .... n p.lid space and publicit)'. Hou'. 
('vcr, the publicity linage is so tiny that 
no correlation could IX" :lt h.'mptcd. This 
b the publiClt) ..... hich thc stations 'r\."' 
n'iwd thc ,",,'cek measured; 

I't II l.ln,.1 1'1":111 .. 

loo,,,,j,,,,, ,~, 

I .,"~, I ,., .\I"n<' "1" .. ", 
II Il~\ ', \III ; , .. • '" II ,0" . .\IU, , 

" • \IS\I'\ ·"H. • " • 
\1 II I.-I : US " , 
\1 JIIII . ' ".1 . " • 

III ,hi ~ Southern to'"" n Ih\." ~tations did 
try to o{fl>C1 Ihl' lack of 'll'l.I." ~pillx·r ac. 
c\."pl:lI)Cl' of radio n(',"" s. t-y advcrtisln" 
Tht' pilid spact' s t ilndm~ lotacks up likt· 
Ihi~: 

Illlt:Krl'I'(, I" .I'~~ 

"'""Inn· "., 
' ..... a l ,., \l .. n,' · .... '_1 

\\11 1.·' 11{ ; " ~r .. , .• 
\1 11M ' •. \ III: , 

" " .. 
II ' lit.·.\ I IIS .. " .. " 11".1 1"·'"(; , n " ,. 
I\JII\I·. \,,<I . • • 

As nou'll pre\"iou.~ly. all the aboH' 
fi~url'S are l\ilhoUI Ih\." space which "1,1-
tions and networks sharcd in the IIIln 
/111/1'(1 i'rI'Ss. In thi ~ :lIllUlot'melll ..nl-.:t 
\\ \\ L . \\'OSU, and \\NOE each ha\(' a 
COIUIl '1l ( 11.1."0 columns,"" ,de) of their 0\1.11, 

aside from r~'gular puhlicit)" in th(' paper 
\\"~ ,\\H did not ha,·c a column in the 
issue cht-cked hut did ha\"(' a two-column 
interl"iew with its rro~ralll diTl'Clor which 
~pac("wiS(' added up to the sanl(' thin!=. 
rill' nct"ork "clip.!ohel't~" gCI consic:kr· 
ahk pl:lY III this public:ltioll with ',",,0 

,\ lulu:I)'!> rUllnin)! fCatllTl'!. used III th,: 
'SSUl'. For some rCil<on or o ther nom' of 
the Ill'Nurks' fashion rclcascs arc u5<:d. 

Station and network stalldmg III lilt: 
fIIuslraled 1'('55 look likl' thi~: 

1., .... 1 
\ l lIloI·\II ' : ~ ~ 'It 
IIII I.·I": I\S " 1\"l~.· \ I IIS " II~I III ·' IIC: " IIJIIII"· I"d. ; 
\I \I 1. 11 (DI) ,. 
' ,r-i. , j",~ ," .. ,,~ .. ,' . ~.~, ,,~,. 

lilt/ I I ,~" 

~""In"· "., ,,, I lu,,.. I .. ,., 
.,J ' , 15, '10 
"lV, " 111\'0 

• m "" .. " .-

" 
- •• r 

II I11lghl h' sur~"'''''''d thm IllIh t1u~ 

amoun t ofl'ublicity the ~Ia tlon~ would be 
:;pl'ndin).: a s.ub~ t anliill alll, IUIU of nlOlll')' 
III ad\"L'"rusinl! lI"i th thl' paper. 111e paid 
lina!!\." fij!u rc:; do not Indicatl' thi~. 
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"' 11\ f.H 111,1 .' (; I M : II~;''' 

Shul",,- S~ , 

1.'1<':.1 ...... , ... In .... ·r.",,1 
I'II)1" U - ... llt': " • • " w:-.ot:· ~ lns " • , 

" WWIA".tIS , • , • 
WSMU. MIIl: , , • • 
WJIII'I' _lnd, , , , , 
W\I1.11 (t':II) • , , 

" 
This is the Nl'l.l Orleans picture as tlK' 

present S(:ason st<lrto..-d. As indka tL-d it 'll 
Ix> ditf<''fCnt before another season rolls 
around, ", ith ncw AM and F/I. \ stat ions 
In operation and the ncwspap.:rs becom ­
Ing intcrcswd in StlltiOIl o" " ership. 

ST. I.oms. :UO. 

SL Louis i~ a to\.l'n in which two 
ou t or the th rl,\, newspapers own 
sta tions, Il l(' third being ullalliliatl'(l. 

The Pulitzer J'ost.Disp<ltch o\.l'ns K50 
(NBC) and the SWr.1'illles owns K XOK 
(ABC), Thc stations \.I'it hout 11 publica. 
tion daddy ,Irc KFUO, K/I. \OX (CBS), 
KWK (1\185), WEW, and WIL; the 
paper "'ithout a radio.baby is 1111.' Clobt· 
Democrat. 

11K' Post·Vis/"llch is IIlC 1110st radio­
minded and althou)!h the w("(·k dwchd 
was not one during l'I'hich it Wl111 to town 
on its "plug.uglics" campaign," it still 
gave plenty of space to its own K5D 
with thc station Tl'CCiving 7S per C\:nt of 
the attentioll in the Radio Famrites 
listings. What it did for KSO made thc 
latter 's publicit y record for the week 
dK"Ckl-d SOniC 20 inches better than the 
second station , KXOK , Of roUTS(' the 
fact that K5 0 has NBC Stars 10 lalk 
abou t makt'S it easier 10 top ABC which 
can't compete at present in thl' ste ll ar 
division with the senior web. 

SUIII .. " . :-. ... 
I.,..,al SN "' I"nr ... ".,,) 

KSIl •• " n..; "n "" • "' KXOK .... IIC " " '" .. I 'h 
" MOX·CUS , ". "" "~Y. 
t.;WK· .\IDS '" ,," , 

" \\11. , • , 0 
\\EII " • , • 
KFUO , , , • 

Advertising generally fi nds the net~ 

works running pretty much in the order 
of their gathering fn't: space. 

The paid space standing shows up this 
way, the indepcndl111 Slat ions in Ihe area 
again not competing: 

S . ~ . h", - :"\'e . 
1 ... ..,,,1 "~ I -"""r T".~I 

"'SO''' I\(: " "I', " lU I', 
" MOX -Co IlS 10% H'A , ,~ .~ 

KXOK .... OC • 45'1. • 4~'I, 

KW".MRS 0 t5'1. , 
"~ 'I. 

WII .. 0 " 0 • Wt:w , , , • 
""' 1,;0 0 , 

" " 
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III iUcnS likl' 5 .. LOUIS, the promotionnl 
job done by the broadcnsters OVl'r and 
above thdr publicity fanfare is 111.';0 

vital. "t sollie future tilne by " Pro-
!lllI/iOIl in Actio!! series Sl'O"'SOR \\ill 
attempt 10 ns .... 1y the p:old that the pro· 
motional phase of station and Iletwork 
opcf;lt ioll produces, 

"'hI- .. 1· ... ,/1,61"'1<-"" .I"",,? I~~ ",I I ... " ....... ~., .. 
bun .II~ •• ",~ _.~ .... , .... ,., ,~/i,,'I, .... of ""J", ,."J.",I 
""J ,..,..,1, ..... "~,,I ffll'V , II ,,...,,.,,,,{ ",/tor",I, ,I 
"", •• ". {" { ... "I~.. /I H,,,,,.,,,,,,,:,,,," IA~ " .. _ 
,.tw, "vii •• t .. , "", .. I" ."",,,,,.,ial. 

MUSIC SELLS 
( f '""I; '''lrIlj",m I 'IIY,. .!/) 

wilh few exceptions all ;1Il1l0Ulll'Cr ha:­
nothing to sa y but the con111K'rcia ls ;lnd 
that's no way to build a fo llow i n~. 011 a 
n .'cord·111C session he's given thc play Ite 
needs to build a following or to colk'Ct 
on a following. The latter IS \.I' hat 
Husing, Hav rilla {WPt\T), Baruch are 
doing now, Thl'}' have "famous" voices 
and the)' f<:"('1 that they might as wdl 
colk.'Ct on th.:m while Ih .... y·rt· stI li that 
way, The only way to do It and be in 
the big mOIlCY, r .... ally big nKlne)" is In 

turn disk jockey. I\not her way, altlKlugh 
not so profitable a one, is by bo..-coming 
identifil-d as il character O il a show, lik.., 
Harlow Wilcox, Harry Von :1.'11, &11 
Crauer, KmCarpt.'fI ter, Repetition the 
basis of a ll good advertising- is nlso till' 
b;lsi~ of all good program.bui lding. Ih 'pe' 
ti t ion is the foundation of the disk joch'Y 
rou tine. His listeners hear him at the 
san \(,' hom C\lery day, T hey know he' lI 
play Crosby at five, G()(Xlmall at 5: 15, 
ClC, They listel1 to him day aftl'r day, 
month afh.T month, ulI(iI they likc him 
....vl.!n if 111.' didn't appeal to them so much 
to slart with. LiSleners like cveryolll' 
else are creatu res of habit , and disk 
sessions makc it simpl ... to dl'vclop a 
lis tening habit. 

Why do some disk jockl'),s (a majorit) 
of thcm, in fact ) fai l? The answer of tht' 
successful 0 1K'S is that the failufC<i don't 
program, they talk 100 lilliCh, anclthey'rt' 
careless, The sessions must be timed SO 

that th{'y run like il network program 
SChl-duk~1O the s.:('ond. Evcn \.I'llh 
Marl in Block on the W(.'St Co.1)\ his 
WNEW (N. Y .) transcrilx.-d Makt &Ii~t~ 
llllllroom h.1S all the loving care that i~ 

bt.~toW(-d upon .1 network show. Lc~ 

than one·half of one per cenl of th .... 
listl'llers (according to WNEW ran nwil) 
r('a lize that Block isn't allhc microphone 
ill Ihe flesh a t the stat ion, Rl'Cemly (I 

reporter ash.-d the sta tion "When 
docs Block go to the Coast?", , .. 
Block had b.'en gone for OVl'r two 1I10n lhs, 

/\ctuall ) 1m WNEW <'(''!C.Siono;, :tn hour 
and II hair in the O1omillg nnd the s.'Ulle 
SP.11\ In the afternoon, arc tops 1x'C<luse 
hc 's still watching over thl'l11, via tckt),pt.· 
:UKI di~k ~ll'C tiol\. 

Di~k jockey ,,<.'ssion~ :Irl' high.ranklng 
romlUcra al $oI.',.sion ... for nil thl' foreg01ll~ 
rea5.(m ... and one more oc'('auSoe the star's 
thl salL",man If hc'" not hI.' doesn'l ,0.:11 
hill1l>l.'lr or the producI~ to his audl('ncc 
so any mtinj.! ilKle" can tdl tlK' Illan \Iho 
pays till' bi ll , "Ileth .... f or not the disk 
jock.,y e m sell for him, I f he rate,> h .... 
loCHs. 

As used in economH 

ics , " High HP o wer ed 

Money " rders to an 

ex penditure that pro ­

duces furthe r and great­

ly multiplied income. 

" 
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• SPONSOR monlhly labu lalion Contests and Offers 
Sponsor Product Progral'T\ T ime Off., Terms ( 

• >lUII/UTlIUn Inst'l .. t,o .. ~1 Fred W ... ,., '" Bookl~t. "S .. "c eul CuU /a .. d 1"10 .. to Sf"" 10e to orogr ..... , CI\,~tO 
5"0,"" 11.11,3(1 .. ", Cook Them)"' 

• U~. "Om , ... The 5' .... do,"" S"nd .. y 
5-5:3(1 pm 

Pu".-~,u la, 8401 ... 8 .. " Lotio" Send lOe 10 UlanlO., C'"caIiD 
-0 

Un! ULT Care" 5 .. 11 T".5" .. <lo ... Sunday 
5·5 lD 0"" no • .,m""" 0 , ~':'.~ .. II} W .. le leu er •• ntry "0 10 100 ""0<<1. 0" ... .. 

"HI 01 Car.y 5,11 10 ~DOnsor at ""Iipn" (2) 1," 
I,om clute "". or lor JOe fro ... IPO"'O' 
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MR . SPONSOR ASKS, 

How certain arc 
rou in Teaching 
YO UT decisions 
ahout tillle buy­
ing and prOj::'ram­
ing as you spend 
your thousands, 
or millions, of dol­
lars in this one 
mcdium? When 
you havc answered 
that question. you 
will have gone a 

Ion,!! way towards deciding how much 
you shou ld spend for radio research. 

Clarence Fr:lIlcis. chaimlan of General 
Foods Corpomtion, S<1id not long ago: 
" [n this country we spend between 2;0 
million and JOO million dollars ycarly on 
research. Om of ('\'Cry dollar received by 
manuf.1cluring and agriculture, only one 
cent is spent for research! Only one cent 
invested in tomorrow! Is it enough ?" 

I\lr. Francis then went on to demon­
s trate that the one cent proportion is not 
enough- to spend for research- to pro­
teet the future of your business. But 
please note, J\llr. F rancis referred to [he 
total bill for all research. If your com­
pany is like the average American com­
pany, out of every dollar you spend for 
all research, you arc spending only about 
two cents for marketiug research- in 
facing the problems and opportunities of 
selling, advertising, and merchandising. 
Again, is that enough? 

In radio, which inherently possesses 
some of the characteristics of show 
business, and in addition is subject to a 
variety of factors beyond the sponsor's 
control, it is obvious that decisions are 
especially difficult to make and involve 
a high margin of eTror. On the other hand, 
it shou ld be bome in min d that radio 
advertising is a power w move goods at 
a profit. Radio's poweT to do j ust th is 
has made the medium a vital and funda­
mental force in marketing. To the extent 
that this force falt ers or fail s. the effeet 
is felt by the whole of your business­
its sales volume and irs profits. 

Therefore, your best interests are 
served by sound. thoroughly representa­
tive and comprehensive radio research. 
It has been demonstrated tha t even if 
it cost much more than has been pa id 
for it to date, the higher amount wou ld 
be justified by the contribution such 
j research has made to the success of 
radio and to profits. 

A . C. NJELSE'l', Presid~lt 

A. C. N ielsell Campa!IY 

fEBRUARY 1947 

ttIBC' ". ,n9 you ••• ,n INDIANAPOLIS 

See what BMB 
did to US! 

Fift} ·t hree counties daytimc , , , thirt y.nine 

(.'()Ilutics lI igl l(liIllC. TIHjl's marc than II"C "'lul,1 

ha\'c clai med-so imaginc ollr surprise! Jlu t it \fa;; 

no surprise wilen B:\1 B CfmfirllleJ o llr claim.i­

basell on mai l Coullts- for 1..\"I' Ei, ' Sl rE listen iu:; 

covcragc in that compact b"TOUP o f ('auntie!> com­

prising the IIIfJiallf'lwlis markt,t. Ask your John 

Blai r ~bn .. , , 11 E knows. 

JOHN 8 l A IR & COMPANY 

WIlle 
NA TI O NAL RfPR fSENTATIVES 

1070 KC 

5000 WATTS 

BASIC MUTUAL 

THE INDIANAPOLIS NEWS STATION 

-<iilT 

/' IllPv >11_" 
;:;:/--'b\e 0" 

9
00

" .., o,,'re 5 " 
SUt"e, where you get twin covero!lge of Eastern low,,'s 

ri ch <'Igricultur<'ll AND industri,,1 listening 
"udience. 
WMT covers" market of 3112 million people <'!nd 
Iowa has the highest per capit<'l income in the 
U. S. A. 
Your sales message gets this double coverage a t 
no extra cost. 
Furthermore. WMT is CSS ' only outlet in E"stern 
Iowa. 

All your Kah "'''~~.'" ' '';'' 
for the lu ll . Iory 01 
covera ge in Ih:, rich 
mark. I." M:d·Shlu Group 

" 
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.~PElIKS 

Tha t Anniversary Pitch 

Sta t ion anni\'l'rsm' ic~, Ww indid dual 
binhd.,ys. seem like a grand \~"ilSI(' 
of time and llIoney un t il Ill(' 

promoll"n and the ('0<.1<; arc {'valuated. 
ThIs is the er:t flf T .... l111).Fifth annivcr­
~arit's. 1....151 year Ihe 11100 stat ions t lml 
hJ!ht fm th(' hnnot of h;willJ! been on the 
:m fina, KDKA, Pm sburgh, and \\,W) , 
Dl'troil, swrtcd t he ball arolling as the 
mdustry corllml'n1nrall-d its first qua rt(' r 
c{'fltury. T his year there I.d ll be ;mothcr 
parade ... ilh \\ 'OR leadrnA it on Fcbma ry 

J u~t a note on I he splendId hand ling 
of The Shadllw III , he J anuar}' issue of 
Sl'O"SOR. You took a loulZh, com pli. 
cated situ:nir/tl and made a coherent 
ullrJ('r~landabl(' article. 

CRA'q Y. Fu· ... " 
RUlhr.mff (.? Ryan, l ITe. 

ThE ShddQw" i1 d "ltdl Pdf! of thi!: CO"'!"II~r· 
If I hlllOry 01 bro4dC41t<Ag_ h'i our job to 

'(POll 0" 'od,o', I(Jlong p'Og'oI"" oIod "Th( 
';hodow" il d(fmlt(ty on( of Ih(l( 

You 1l)('llIiOIl Ih.1I ,ll tu thl' CUmnK'tila­
tor trHici:('d Ihe COlllm,'rd;1I, ," arlin 
Blade" lured thl' nmn the $Ialloll fired 
'l'~ult .. l1e .... mmn1{'rCi;1I." II might be­
inll:Te<;lill,l:" 10 note Ihat the ~lrne \'oice~ 
dnd illl!!le Wrllers nn th .... " hilt spot" 
Llllrl\' &. Cin~l.-'r C':rey) Wl'a' al'ifl re· 

hln'!,l for Ihe new "(-,r1(.~. 

'\"1' I'AlI.I<.:£1( 

~o.;rcrn,lr.l' 

L,IIIH\' c.", GIII,«rr Grr.\' 
It "OW on .h( .(cord ,. .. 

22, Ih(' d,IY in 1922 II.'I1t11 ih hr~t ;1d\'('r. 
lI~lk.'nl appear(.oJ in the Nrll'.lrk (N. J.) 
"'I'U'S. Each ~HlIiol1 builds it hud!!d for 
till' cdebrallon and Atlt''i W IQwn, pub­
licit) anJ prornuti,m.w' ...... , tn ~11 Ihe 
statIon and Ihe faCI Ih;11 brO'ldca~tin!! IS 

over n quarter of a cemur), old. TIIt"'C 

canlpaiJCIll> build 11"lenin!! ,'''''11 if at the 
sallie IUlll.' they bUild the cmpor,lIe t"Jeo 
of Ihe ou riCI. Every IInc Ihat rlPrcars in 
print WIth a touch of Ilnsl;rt!!ia draws 
llMlre ('fITS to Ih(' stat ion Anylhllli! on 
whidl a publIci ty or pr<llllut ional pel! can 
be- t;'lcked k<.'('ps t he brnadca~u'r and his 
progr.ulls in l In' public e)'e. Annh'ers,lry 
cd ebrnlions ;'Ire wand opporluili t ie<; for 
this. Ch('Ck whal WOR is doin~ as an 
exall1plC' of how 10 del iver mOn° audi­
enet'" for Sl"msor~ 

Keep Off The Grass 

A D VERTI S ING'S lunalic fr inJ!:e o 

IS at il a{!al il . . lla\'in!! Ix'('n 
polild)' but definudy cased oul 

of the stand.-ud bru.ldca~1 pictur(', they're 
tr)' ing 10 case in ;'Igain thi~ time in the 
fH'qll('ocy llIoou lauon <,(~m(1l t of the 
business. 11100rctico1l1 ), It'~ Ihc bu~incss 
of the bro.1dcastin~ industry itself to post 
an "{lu t -of·bound~" sign as 1l01iCt' 10 a ll 
and sundry th;'lt the n~trutlls o1 nd the 
p.i. (per IIlquiry) ad\'cr t iser a rc not 

• I,. ,n'-",' of ,.,,,,/0,1' ."·N"~"tNGbit 1'~"Glh 
GNd "'GufG(I~'''' f" I,,, N ,,~I M h,.1' /r~!I''''''' •. ,./,. 
"iN,'m",~' U', I"~' i.· •• I .... "/ 

Your editoria l under " Appl:lusc" in t he 
January isslle or SPQSSOR, r('JCardrng our 
etfnns 10 help the camp..1ign (or the 
Negro Y\\'CA.Yi\ IC \ here in Ch;'lrintH', 
certainly makes us happy. Such r('COl!­
nit ion as you ha\'C' !!IVCll t h i~ effort ..... as 
ellliref), ullexpcclN. 

J . R. Ccn'in glon 
S,.II"OI, \\'nT 

It'J '",po,ldnl thdt sponSOlt know of th( 
public s~rv;C( ~ffo,ts of 01 stottoon. Public 
s~rvic( ;1 wholt bu,lds dud,~"c(S for dd ... ~,· 
j!~,! to !~II. 

I hop" th,lt your publrC:ltlnll "ill ham­
mer a ...... y un t he subjC'C1 of the commer­
cial mIl10UIlCt'll1ents. So many of tho.'l11 
;'Ire plain bOld: t lwy'n' irrito1lill!!: th{"}"re 
sill)'; they'le prern5terou~, There should 
be- mOTe and hetter ~uT\'e)'~ rIllOllr:in!! 
Ihe C'fr("Cti\"el1{"S~ of c0l11111erCl;11 p lug~. 

PAl L DF,"'I~ 

Rddio EI/ilor 
"'l'lt' ro,k /,,1.(/ 

w;rntru in FM , but It isn ' t so ("as)" as that 
Frl'quenc), modu lation s lat ion s arc emt. 
ing mnsidcrably more to {"rt'C t and (~:r­
;Ite than was oriRinaily csti mated' stt~ ;Ir(' 

.. lower in coming on the m::rrk{'l than .... a 
OI"iginally planlled '''C'{' FM Is lI 'hat I~ 

FCC Orlln-cd in the Dcccmlx-r SPOSSOIIl 
and IK''''' strt tlon opn:ltnrs Wi ll be hald 

pushed for that extra dollar Adv('rmc. 
can S.ly of Cl'luro;{' that II is s lll1 1», Id. 
castin~\ problelll, but ki lling thc ~on 
tha t lays the golden eg~s is t he probk, 
both of Ill{' medium and of the prooun 
which profit from it. 

Frequency modula t ion rl'Cclwrs :m 
being sold, and williX' S() ld (or sollle WTM 
to lo\'ers of fi ne m U5ie, libera ls, :and 
upper-bracket lis tencrlt. That'~ lx.'{;.'IuSo. 
it will be- some t imc b('(f r ... a radin 
capable of rcceiving FM .... '; tn ;1 11 It' 
,Idvantagcs can Ix- marketed undC'r $200 
AClually at prc<;cnt there i :;n' t a n~dl , 

good tw(}-~peaker sct with fu ll FM ran 
at rm)"whcre ncar that figure, F,\ I ~ 

0"" neTS ..... iII be Ihe art icula le few who 
brin!! increased !!oV('mme'l1l reguiallon 
do .... 'n upon the induSl r)', and tlK'" quick 
wa)" In dn it is to flood the medium .... Itl 
laxat ivc and other adverl ising not 
(e!ltable on rcgular stations, It b tnr 
rcsponsibllity of the advertIser, tk 
a!!{'I'ICY. and t he stat ion opera tOr IIIii 
Ihis d('l('~n' l happen. The acccptal'lC'e 01 

the tr iulle responsibility I1I U$1 be \'0100' 

13ry. 111is is 3n app.:3 llo a ll "' ho h e b, 
ad\'eTl ising 10 SC<' that it doesll't h.1pptn 
10 Fi\ I. 

Dr. Mdrth(w Chdppdl's O'licl~ on tom~. 
c,ols (JoinUdry) il just 0"1'.: of <In (~cl~ • ., 
!(I;(! of dndlYJI'.:~ on th( ~(II,ng ~H~tt, ... (nal oj 
<III oIdv(lt,sin<; thdt will <lPP(oI' ,~gUldfly 
SPONSOR W~ 'f!dr.Z~ thdt '~!~d'ch('1 ~ 
surv(y(d ( ... ~rylh'ng blit tholl 06'1 of b'Odd 
cowng which 06Y! th~ bill. W~ 6r( the,('Of( 
wo,~,n'J w'lh f(!~dlth o'gdni~oIlion! to '~pOI'l 
upon Whdl" b(i"g done to cont.ol dnd r.o. d 
01" !(lIi .. g. Thdt, i .. folet. on( of SPONSOl'", 
"'oIjO' job!. 

On.liltl)' the mO~1 a~j:res~iH' of us 
cou ld nOI wish for :J1I)thinj:! be- tler than 
the sto/"y 011 S.m' 'It £1111('1' IIohich 'J" 
I,<,arcd in the currelll (januo1r}') iNK' of 
SI'O:-';StHl. It made tht:' "man who pi!) 

the I:>ills" ~'('r)' Inpp}' too. TIlat\ 1m· 
portallt to u~. Thanks for Aivin!;! till: 
IIIduslr}, th,~ (re~h \'il' ..... poilH nn r"J io 
~:!Ics :lI\d pmll'Mltion. 

III LIl" C. \\'O£ I IR~I£" £1t 

SI,lIiol1 lI D \\ 'O 
Se~~'n'J out unuludl 10",1 !dln job, ;1 ju~t .IS 

",uch ou' lob dS l~pO't'n'3 on d ~f!Y Of'twOt~ 
J61~\ dch,(v£",~nl Th~ fulU'( of bro.dtdll,n9 
d~p(nd! ",o'~ upon ",holl'! b~,ng don( 10-
coilly thdn wl,~!'s b~,ng don~ 0" th( Chd n, 

SPO NSOR 
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hundreds of sick ch"dreltY ~ -=r:::~ 
think c:;...)~ ~ A 

Santi Cbus is a blonde. "lth up s"ept h.tir 
Ind a microphone . . , but no whiskers, 

You\'e bttn tiught diffetmtly? 

So have we , , , but we lnow four chil· 
dtm's hospitils .... hose )'oung pitients )'ou'll 
lind Jurd to com-ince other .... i!ie. To them, 
Santi Claus is Ruth L),ons, thit wonJetfu l 
woman on the raJio " 'ho visiteJ them Igiin 
this ),eu. 

We wish you could have sun the beauti· 
ful, shining uee- hearJ Ihe squeals as truck· 
lw.ds of toys were Jistributed_ " 'alChtd 
IM!ie tots, ~in and suffering forgotten. sing­
ing anJ laughing , _ . it wouM hl,·e bttn 
ap~rent why they ... ·ere confu!ied. We think 
m;l)U )"Ou'd understand, too, why the doc­
tou and nurses-anJ countless liSlCl'lers ;1.1 
home--blinked bu k jo)·ful tears, 

Tht generosity of Ruth's lop l '·Morning 
bbtit"l«''' listeners mlde thescChristmas pu, 
tits possible. E1Ch yeu they eagerly respond 

to the program's annu~1 Jfi\~ (or children's 
Cht;slmu funds. ConttibutotJ of onc Jollu 
or more .... ere sml a book let, "~in' Is Be­

lie.-;n' ", ind thin)' thous;and copies "('tm't 
enough to meet the Jmund. ,\10' " IhJII 

lJJ,OOO was recei\'w, and e\"l~ry cml ,bol'C 
Ihe cost of the books went to lighten the 
sufferi ng and pain of patients of chi ldren's 
hospita ls in Cincinnati, Indianapolis. Louis­
vi lle and New York. 

"Morning Matincc" is but one of the 
man)' WLW.oti,l:in.ucd programs designe.J 
to pro,-ide top cnlctuinmml for the thou. 
unds of listeners who depend upon our clc:u 
channel facihties. To SCfl'C an atc.t in "hKh 
9.' ~c of III the peoplt in the UoilN St.un 
li.'c, makes ut;sfaetory programming a serio 
ous and difficult responsibi lity ... one which 
we hal'c JcJiuted our resour(C'S ;l.nd efforts 
to fu lfill. 

'."' .. 
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SEW UP YOUR SALE 5 

Though Indian canoes may never have had 

sails, here 's one liule Indian with all the 

answers to you r sales problems. 

WJW, wi th its knowledge of programming 

and sales building ... its hold on (he ,'ital 

Cie\'ciand market ... injeCts new life intO 

worn and weary sales plans. 

WIT H 

WJW sale·makers strengthen the fabric 

of you r sales messages ... reinforce the 

weak SpOt s ..• mend the breaks ... m ake 

you r sa les plan a tight and seaworthy 

vessel foe bringing your {onu n e safely into 

home po r t. 

II~'F' plies tlu ,,('edle Ib~JI serl'J liP Jour snles. 
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