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REPO RTS ••• 
JUNE 1947 

Adam Hats going al l out to compete with Lee and Stetson via new NBC 
amateur hour being mc'ed by Eddie Dow11ng. Adam cancelling 90 per 
cent of their subway and car cards and cutting newspaper advertising 
to the bone in order to carry complete network for "Bi g Break" pro­
gram. Ad- men question whether amateur hour is best vehicle on which 
to sell men but Biow is certain that Eddie Dowling and the Oppor­
tunity which program gives t alent will be major contribution in 
changing Adam from low-price hat chain to number one manufacturer of 
men's hats in America. 

- SR-
Edward Petry's second study of spot broadcasting effectiveness has 
been completed in its field phase . Figures are now in hands of 
statisticians. Advance indications are that like the first report 
the second tabulation will r eveal that impact of spot is amazing. 
Due to some drast ic mathematical readjustments the percentage of 
"recognition" will not be as high as last year. Scaling down is due 
to a revised handling of the people who are reported not at horne and 
those who refused to cooperate with test. 

- SR-
Despite spending over SlO.OOO , OOO in broadcasting (spot and network) 
and 5250.000 to outside public r elations firms, Gene ral Foods has no 
executive whose major functio n is watching publicity on its pro­
grams o r even on corporation itself . It's typical of a number of 
corporations who are publicity shy and who scream to hi gh heaven 
when negative news is printed. 

- SR-
Lucky Strike's competition is checking results of $1.000 ,000 spot 
campaign just ended before diving in with campaigns of their own. 
Camel has a lulu of a plan bu t may hold off until "proof positive" 
of Lucky's results is availabl e. Cigarette jobbers checked in 30 
areas indicate that sale of Luckys is up 20 per cent over this time 
last year. 

- SR-
Fact second chart (page 15) covers network business omitted from 
report. Figures used because they're comparabl e with magazines' . 
Sponsors spent 424.077.220 tolal four time in 1946. 

FALL FACTS ED ITION 
SPONSOR in July will be 100 per cent a "Fall Facts Edition" with practically 
everything an advertiser requires to guide him in making his 1947 Fall broadcast 
advertising campaign the most successful in his business history. Complete in­
formation on network and spot, on and off-the-air promotion and merchandising, 
status reports on transcriptions, FM, TV , FAX , cost of dOing advertising on the 
air in all forms will constitute some of its features. Despite its double- checked 
factual contents it will not be a treasurer's report or legal b r ief. Check-list , 
which you can use to make certain that you haven't forgotten something you could 
do to make air pay more dividends, is worth year's subscription in itself. As 
usual, it's SPONSOR's aim to make broadcast advertising a more profitable invest­
ment for all who use it. That goes double in July. 
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CBS LOST ONLY 
TWO TOP-RATED 
SHOWS 

ANOTHER TV 
HURDLE REMDVED 

THAT SPORTS 
SPONSORSHIP 
QUESTIDN! 

THE TRANSCRIBED 
FUTURE 

BENNY'S VAUDE 
APPEARANCES 
PRDVE POP-
ULARITY 

THAT LEVER-
FITCH DEAL? 

Although CBS has lost enough business to make it budget-conscious. 
it has lost only two programs listed in Hooperated first fifty. 
"Hit Parade" and "Take It or Leave It." Other losses. although 
having pocketbook effect. won't hurt network's ability to deliver 
good audiences. Durante-Moore (55 in rank order of popularity) only 
rated a 9.6 (May 15). Dinah Shore (71 in rank) rated 8.2. Kate Smith 
(78) a 7.7. Vox Pop (83) a 7.5. New Coca- Cola and Campbell Soup 
business will help to balance business loss and there are three top 
sponsors not on air now who are at contract stage with network. 

-SR-
Problem of telecasting small objects in commercials, which have made 
watches non- telegenic, has been overcome by new optical system de­
veloped by Dr. Frank G. Back. Watch manufacturers no longer have to 
use big Telecron clocks with false faces to give time visually. 

-SR-
Willingness. in number of areas, of standard broadcast stations (AM) 
to surrender to FM or TV sports listening audience (mostly baseball) 
has some sponsors in quandary. They can't figure why stations are 
willing to surrender this business. Facts in case is that these 
standard stations have been developing block- booking formula (see 
July SPONSOR) and feel that it doesn't make sense to shatter this 
formula for sports. 

-SR-
Lou Cowan's entrance into transcription field has served as goad to 
other firms in field. just as Frederic Ziv's big time recording of 
the Wayne King and Barry Wood shows a 11 tUe over a year ago did. 
Cowan's platte ring of Tommy Dorsey as disk jockey. Ziv's Ronald 
Colman signaturing for "Favorite Story" series, Harry Goodman's 
taking over sock day timer. "Linda's First Love," are all straws that 
indicate that radio advertising in next few years will be a "differ­
ent1l business. There'll be at least four transcribed shows on ABC 
next season and industry wonders how long CBS can continue to say 
"no" to platters. 

-SR-
Jack Benny's return to vaudeville, which broke records in Chicago 
and New York, doesn't mean much in Benny pocket. (A few guest 
appearances would pay better.) Although his vaude salary is big 
Benny is in top income brackets and U. S. gets greater part of what 
he earns from these dates. Fact is that Benny worked so hard at the 
Roxy in New York that he' 11 have to rest for weeks to get himself 
normal again. Reason for date was to prove to sponsor (American 
Tobacco) that regardless of ratings Benny's still tops in popu­
larity. Fact that Lucky Strike received plenty of free plugs during 
the live shows also helped Vincent Riggio "love" him. 

-SR-
Lever Brothers' purchase of Pepsodent some years ago ..... as not only to 
buy Charles Luckman. the toothpaste organization 's president. but to 
round out the organization's line of products so that it wouldn't 
depend~pon soap alone. Latest plans are for Lever to add the 
Fitch hair tonic line to stable. This will also give Lever that 
choice spot between Benny and McCarthy on NBC if it's in a mood to 
take it over for another Lever product. 

t SPONSOR 



~RONALD COLMAN 
Sr:trrin,g on th e M~r Brilli.mr Transcribed Oram:l.{ic 
Show EvcrO(fcrcd for Locabnd Region :!1 SponsoT!>hip 

"" ,,,"kIIE'TOM,, , ,,, .'~I"'" ~ M",, '. "'."lUIU"""'" ""M',' I, .. ,'" . 
""""""""·'"'-'''''''' ' '''''1'-' '''''' J.II.""" " " """ , ... ,,'U, .'",1> '" ' " .• k'"'' H'-", ,,,, . ",,'''' ,,,,,,,,,,", " 'k," '''" '" ," ~ "" 'f'" ''''NI , 

~ 
In the spirit of perfection thai distin~uishc:s ,his m;l.IchLeu serie~ we 

h, ..... c hosen as sln ... the one lInJ only ROIl :l. IJ Cotman. r-<o .... ... his 
incomparable ar tist ry. his magne tic voice: 3nd bu lliess diC'tion, are 
yours 10 sponsor. in a dn.m:llic pro gum of unprcn:denlcd la,ishnen. 

Uere are ,he gre;J.lesl siories of all lime, masterfully :l.d;apu:d b)' 
writers preeminent in thei r field, Robl. E. Lee and Jerome L.a,,'renee. 
under .he editorial guid~nce of Author. Publisher George Palmer PUt· 
nam: a superb compan)' of radio's fin es t actors: a fifteen. piece orchestra 
interpreting the daring and or i,!:i nal musical scores compo)ed and 
arranged for Fa" otite Slaty by Claude Sweeten and Robert Mitchell 
of the Rob't MilCh ell Uoy's Choi r. 

52 halfhouts arc no w anilable ... e'ery o ne a rarecomhinalion of 
prest ige and d),namic enteruinment. e'er), one an unpanlleled 
triumph of transcribed showmanship! 

JI . ISTERFI LL1' TR .INS C RIB ED 

FOR YO U~ SPOSSORSIIJ P 81· ... 

~ [.\\ \,OR... CIl I C \(.H IIULI\\\uIJIJ 
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40 West 52nd 
HEMINGWAY ON DON LEE 

I \\i~h til poillt out a di-.crl·p;tncy in 
your May "McJlllhl)" Tabulation of Ad­
wrti~il1~hyC1tq,:ori<.-<; Smp:mu Ck-alh' 
ers." You gi\'l' full crnlil W ,\BC I'acific 
Nct\\ork for 11\l' Lus AI1~dl'!> SOilP OJJI1_ 
pillly· ... bmadc<lSh by rr:mk I kmingway, 
To kl't.'p tlU' rl'COrd :'Haight, ;\lr.1 killing­
way ha . .., bt..'I:'1l a u,~ l\n~dL'S SO.1p Com­
pany fl'atufl' of I~W Mutual Dun Lee 
Bro.1dcastinll S)':'Il'111 for ..,orne till14: long 
before hl' \\';t, an ABC bro..1dc~ter , And 
he i:.:.ti ll heard thrl'l' tlllll'S a \\'(:ck for the 
Lo:. Allj.!l'll'S Smp Company, :n 7 fUll., 

owr till' faeilj t i~') of the "World's en'ates! 
Regional Nct\\'ork" tIll' DUll Lee Bro.1d. 
ca~ljnJ.! S}'~II.'IlI . 

Mr. Heminj.!way was heard both in thc 
morninj.! atld cvelllllj.! news bro.1dcasts on 
DOll Ll'l:', cxclu~i\'CI)', until "18S pn" 
Clllpll-d hb e\'l'llin~ tillle. forcing him 10 
rnuv(" to anothcr network (or th(" p.m, 
JX'riod, 

VIC ROWLA:-':O 

Progmm I'rouwrioll Direclor 
IJou Lee lJrO<.u/caslirtl1 SySIWI 

SECRETARY'S VIEWPOINT 

Radio has been a hobby of mine, evell 
bc-fore Ill)' asltOCimion hct(, at WLQK as 
secretar), tu Ihe Manat!in/o! Djr~'Clor, live 
years a~o. so [ have read mall)' books and 
rnaga:::illes 011 the subject, but SI'O"':SOIt 

rea II)' has SlHlll' thillg different. In fact 
il's "ju~ t whal tl1I.' doctor ordered," and 
the spon;,ur:. can 't hdp being morc than 
plea~lod " 'jlh :.uch a ::.plmdid maJ.!a :ine. 

(MRS.) ERCEL J OllOS"E 

Lill1ll , OIu'O 
!l.S. I do a lillie bro.1dcasting 011 Ihe :.ide. 

TOO MUCH MERCH A NDISING? 

fl avin/! Jin'CI with Quit oj TII'O Cilil's 
for nine rear;" I ean'l hclp but take ('X, 

ceptinn III the way your writc-up "'.1S top. 
hl'a\'}' in regard to the ll1erehandi$l!Ij.! 
elemenl and a lmO;,t did an undl'rs4.'liing 
job on the sho"' ibdf . 

I han' rcr~'rl'llCc p.1rliculariy to your 
phrase, "Th(' show I:. no ball of fire." 
Adnutwdl}', to c;u,uallistcllcr who has no 
luten'S! ill cltlll'r colilpeting cit)' , Ihe 
program i::. jll~t a qui: SllO\\' , but it has 
bl1.·'l tlur CXl'cril'nn' that "hl'rl'\'l'r Ih(; 
Qui~ oj Two Glie,' is hl.':lrd a \':lSI j!IIlUp 

( l'/(ouS,'IUril 10 pclgt' 6) 

GENE 
EMERALD 
delivers a friendly. down­
to-earth selling program. 
Plenty of music ; just 
enough of Gene, Jockeys 
top discs ; sings with Ham­
mond organ. P latter chat­
ter is amusing, chuckle­
toned, Here's convincing. 
airwise. professional sell­
ing ... for Emerald's show 
experience stretches back 
25 years ; takes in stage. 
radio . nite club. battle 
front U,S.O. For 90 after­
noon minutes daily . Gene 
puts h ighly- H oopered 
K RNT m.inutes to work. 
They peak at 1 ,9. Gene 
Emerald can Alp yoursales. 
too! See Katz. 

KRNT /UIS the 
personalities in 

Des MOlhes/ 

KRNT 
1/ Cowl" Station 

DES MOINES, IOWA 
Represenled by Ihe K.lz Agency 

SPONSOR 
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Who would do it - who could do it? Who else 

but WHEW would p rogram M-Y-S-T-E-R-I-E-S across the boord-o 

bang·up tra nscribed ho lf-hour of chills, thrills and 

top radio entertainment every weekday night 

8-8,30 p.m. 

Monda y . .. " MYSTERY HOUSE" 

Tuesday ••• "THE AVENGER" 
Wednesday ... " THE CASES OF MR . ACe" starri ng George Raft _____ _ ----

Thursda y • • . " THE HAUNTING HOUR" _-----
Friday •.• " MYSTERY IS MY HOBBY" __ - _/ 

---------.... __ 0#- -----
-

WHEW does·it-ogain! New programs 

in on estab lished programming technique! 

Each mystery proven surefire with listeners and 

a dvertisers. As Greeler New York sels ils 

spine for ,hills .•. we suggest you 

walch OUf Pulse ! 

Call or wire WHEW or 0 John Bloir office 

-----
---
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CU llti lili ed 

of loyal cit i:eos rooting for t heir horne 
town makes the program definitely ":1 

ball of fire." It was this compctith'c 
element that crowded o\'cr ],000 rabid 
RaltimOTI'.ms into the Lyric Theater last 
month on n QUIz oj TIm Cities broadcast 
between Baltimore and Washington, this 
after eight and a half years of consecutive 
half hour \\ C'Ckly bro.1dca..<.ts by the same 
sponsor, the Gunther Brc .... ing Comp:my. 

In 1110!.t of the 3 1 ci t ies all over the 
country, thc~Qiri%- oj Tit'!) Citits rating 
compete!> morc than favorably .... ith the 
highest network program ratin~TS. Here 
in Baltimore, on a recent survey con­
ducted by the sponsors themselvcs, the 
show has a:higher rating by 5e\'eral per. 
centage points than the 25.6 .... hich the 
Bing Crosby show ,getS:immedi,lIe1y pre· 
cedin,g it. According to the sponsors 
themselves, they've had o\'er the past 
eight years ratings from a 35 low to a 78 
high. Whell you say a show of this typc 
is no "ball of fire," what do you want 
a conflagration? 

Thanks anyhow for a s\\'ell story. 
ALBERT B. BUF'F'I~cTO"" 

The ,\I Buffiugtotl Co. 

FARM STORY 
We here at \\'LS arc "'ery pleased WIth 

the manner in \\hicll rou handled thl' 
Murphy story (RadiO Builds MMlrest 
Ferd BllSiness) in the May SPO~SOR. 

RADIO GIVEWI*\.Y5 

R. B. OoSO\,AS 

Stalion \\'I.-S 

In one of your r('(em i<;sues, I am told 
that rou run a complete list of radio pro­
grams which make usc of gi\·e.aways. 

\\'e arc quite interested in making a 
comprehcnsh'c study of such programs 
and would like \'cry much to ha\'e a re­
print of this list if it's possiblc for you to 

send it . 
N. H. ScllLECEL 
Dirrelor Adl-ertisillg.Sales Promoliotl 

Cory Corporlllioll 

WEATHER I*\. VAILABILITI ES 

It has rome to our :mention that 
SI'OSSQR is doing a report on \leather 
forecasts. nlC John E. Pearson Com­
pany has JUSt conducted a survey of its 
stations in order to ad\'ise agcncies and 

( P /(,(1$t IIlrll 10 p..lge .J i) 

SPONSOR 
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T R E 

what 

do you know 

p:", .'" 
'" 

about 

Washington 

radio? 
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FIRSt IN WASHINGTON 

980 KC. 
1i
;:!l:::~\Uf~'~ 
~ ' ~ 
~" , .. ~ ,. .... 

,;::= . s:s: 

Rt prut"" d b~ NBC 51'0T SAL ES 

lI u\\' many "';I~llil1gt(/IIi;U1~ IlaVl' r i.tdilh an,1 how 

much li~["lIillg do 111I'Y do ill all avcragi ' .lilY? 

II.!\\ many Iml C acce"s to :lU lll radius and 

1111\\ I1Illrh du they li~l\:n? 

IIOJW mild] radio l i~tellrn~ do they 110 afle r lO:RO 

at night aud frulll 5:30 II) 9:00 A.'\1. '! Jrlww do 

tlley lurlO' ill Ih e carly morn illg ;lnd It'/'y'l 

QII l'"t i"n~ lik,- these need :l1l:;lIcrs. Cnincidl'llt:li 

su r Vl ')";. muil CUUllt studies, ami oth er rc",t;:al'ch ILlclhoJs 

bas.'.) 011 " famil y" ur "holile" li~I C llilio have produced 

some valuable iufuonati'!I1 un radio audiences. 

BUI, ulll il uo\\ • • lwrc ha" l,cc il little t;fl lllpcehclISiYc 

slud) of ill(/iL'iilulIl nlllio hahit ", whkh, in til t: fi nal 

al1a:)'~i,:, IIlust he the dclcrmining factur in radio 

ii :> tClli lig measurem ent :wd study. 

WHe recently cUlIl pktr·J its 191·7 .\rc'] Sampli ng 

Study of listening habib uf adult illflh id/ll//~ in 

\~ ';lshingtun, The finJillt!, -which gel Jirectly al 

l'l'rt inelll '1uestions like tho,;c ahuve - afC .:1\ "ibhJ.. 

in booklet furm. Write us 011 yOllf compan} 

letterhead, Of, if yO Il prcff'r, U."l' tIlt' cnupon bcn~. 

Station WRC, 724 141h 51., N. W., Washington 5, D. C. 

Please send ___ cop ies of you r bookle t (5) 

Facts Abollt th e Washington Radio Audience. 
~AME ________________________________ _ 

fIRM _ _ _____ ___________ _ 

ADDRE SS ________________ _ 

ClTy ______________ ZONE ___ STATE ___ _ 

NA TI ONA L B ROA D C AST I CIC COMPA NY 
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broadt'ast merclm 
WNEW (New yo<~) ,end, ju""nilu rul 
birthd. y u rd' by ~pccia l arranJ.:{·ml·nt 110 Ith 
the Greeting Cud ,h""Klatioll_ Two 
cards. l'ach with l"'p..'ciaUy y,'nttCIl Illl"'­
sag{'!;, one for the .... n .· Olll"i and one for 
the six to JO year old ... arc USl·d. Like 
KLZ (lX'H'CI) the ~ta t ion find .. it's 
better to S('nd card .. than rcad a long li ~t 

of birthdays 011 the air. 

KGO f.n column in fi .. e n"Wlp. p, U. Folloy,·­
in!! the lead of a number of ~ tations 
throughout the nation, ARC's S.11l Fran· 
ciseo outlet is buyinJ! space In five coast 
dailies three tIITll'~ a .... eek ( .\\\\'F) to run 
a gO!isipy column about the star~ and the 
programs heard over lhe station. KGO 
y,ent a litt le further than most stations 
in this promotion by scheduling o\'er 100 
;'lIlnounCCrTK'nts on the air callinA :uten· 
tion to the column. An ilir show is also 
planned under the column title. Rodio 
.'Vitl·S, to kl'('p the listen ing audienC(' 
conscious of the promotion. 

Mr . • nd Mil. WOA Y CF. r,o) promote 11.­

lion 'l 25th .nn ;vlfI.ry. j\lr. WDA Y ro.1med 
the StTl'('tS waitinl: to be found by a 
listener, The real name of Mrs. \\ 'DAY 
was broadcast letu'r by letter , but not in 
the corr('('t order (one lettC'r a day), 
Listeners had to rccon!'truct the n;lme. 
TIlerI.' were $8,000 in pri:cs, ;lnd entries 
C;lIllC in at the r;lte of9~ letters per hour 
with a tOt;l ] of O\'('r 15 .000 received. 

WPTF (R.le;gh) send, Oul ~n i ¥1I to :lltenc),­
men and suggests that they cut them­
sdv('~ a hil! ~ l i ce of the " \\ 'PTJ7 Billion 
Dollar Market." Tlll're's no record of 
how m;ln), supel"'titiotLS ad-men sent the 
station a penny to prl'\-ent cutting off ;I 
friendship. 

WHBe (( . nton, 0 .) Ulin9 own ull li lt'" 10 

promol, B( hu d. ch" powdefl.Juliu~Glas!;. 
station promotion miln. no·cd the laq 
tu;o letters of the station'~ call were the 
same as the product's, so Sl'nt pol'tcMds 
to retailers handlin!! thl' product. lie 
alsostrcssed the f.1Ct that whRC brought 
to the re tailer hi~ Rest Cu'tomer~. 

KMP( (Hollywood) wor~in9 the "P(" in ill 
c.U·lelt,,, 101 .11 they',,, worlh. R,l lxl.lrds 
j:!enerally !'trl'SS the fact th.1t PC !>t<tnds 
(or "Pacific Co..1~t," " Pl'Orll'\ Choicc." 
"Press em-era!!e." " PrO!orcrou~ C11i­
fornia," "Platt~'r Chntter." \Vh ... n it 
comes to music the qatioll .tates it's 
"!lrC'Sto Concl'rto." "Pl'rcolalin' C1-

dencc," "J\:nthousc Calypso," " Pk'llt)' 
Catch)'," "Peppy Conccrts." and "Pia­
Ili~imo Cadtma .. It 's !!omg out into left 
field a b it on that PC stunt but It docs 
cstabli~h the outlet's call letteT<> with the 
Hilde and its audience. 

Five S. n Oi" o It. lionl plug n,Wlp.per .. dio 
poll. Although Terry Nolan'S Air Fort 
column in the 501n DicgoJournal ..... as onl)' 
t ..... o months old \ .... hen he polk'rl hi!'> 
readers on their dialing tastes, he re­
ceived thousand~ of ballots due to the 
fact thilt :1 11 the stations covcring the area 
constantly reminded t heir listeners not to 
forget to \'ote. 

Lell" 10 (KA(Monuul)COII U70 POI"'9". 
Recently the station saluted Bishop 
Gusta\'e Prevost as "L'i-fomme du J our' 
(Man of the Day) during a broadcast. 
The Rishop's in China and It took fi\'e 
$50 and tl/,'O $10 stamps (Chinese \'aloe) 
to emy his "thank )'ou" to manilger Phil 
Lalonde. 

WilIi.m O 'Nl il ', doubl"·b ... ,, l.d ,ut~r" 

startled the entire trade. It was a.sensa­
tion when a great rubber manufacturini! 
organi:ation (O'Neil's General Tire and 
Rubber) saluted a program of its com· 
petitor, Goodyear Tire and Rubber's 
Crralcsl SlOT), Et'n Told. But it y,'as even 
more so when the fu ll page newspaper ad­
salutes appeared in the same town where 
O'Neil has the key station of his Yankee 
Network. That was because the station 
carrying Cn.'.Htst Story in Roston, WCOP, 
competes with Yankl'("s \\'NAC. 

KVOO ', (Tulu) " Hi,h School O.y " ,_b 
wholli' lown l.t~in9 . T ulsa's N BC station 
is run once a year by the students of 
Central High School. an ewnt that rc­
ceivcs g e;'lt local publicity. Starting in 
1945 the student doing the best job 110,11 
rccci\'e a four-year unh ersit)' scholaT!<hip. 
This is bound to mah> the e\'ent some 
thing that the $o.">('()ndary school students 
\\';11 bt> thinking of all )'car ·round. 

PromOlion h"lpl win Iwo . ccounh 10< K,nyon 
& Ec1.h.rdt. Outstandin,C' K &. E program 
promotion wa!' one of the basic factors in 
Rarden '!, moving from Young &. RUt-,CUT1 
to K & E. Ford ,\lOlor; .... as ;']1"0 1m· 
pressed enough I/,'jth wh;'lt the lial Da\'is­
IWilJcd d ... partmem y,'as able to do y,-ith 
publicity and promotion to take a chance 
with K 6: E. moving its radio business 
from J. Walter TIlompson. 

(PII'(ul' rum to P.lgt ~5) 

SPONSOR 



SPONSOR 

"n" l'Toducu. Inc. 

Gallowhu. Chemical Corp. 

G('n~r:ll FOtl<l . S.'"llu Co.p. 
K('rr Glas~ MljI.. Go, 
I.an .. & Il.OlhH. ( O. 

u,vu D.oa . Co, 
Look Ma~"lnt 
~ I & ~t. LId. 

Michigan Ch.ml ...... 1 ('.orp. 

" ... , 1(", Mil k I'roo=u , Inc. 

I'cnnzoll Co. 

Unl.ed S UIles Tobacco Cn. 

SPONSOR 

Adam 11"1 SIO'eo. Inc, 
E'·ersh~rp, Inc.t 
Ceneral Elurrlc Co. 
Le¥~. Brol hers Co, 

( f>eploOtlcnl <.II~.) 

Lil!l!ell & Myers 
John MOlTell & 00. 
1'13..lonal Blscul. CoO, 

",ouerna Chemical Co.t 

I'Intlc', ~fl1k .... o<.luCIS 

Re1.'l l1 Drul/. C.o,t 
R. J. Reynolds Tobacco Co. 

Wesson 011 & Sno ... d.11r Sal", 
Co. 

Unired EI"clrkal and Machine 
Wo rkcrs Unl"n 

t1\'e lwo.k c hanll~. 

new and renew 

PRODUCT AGENCY STATIONS PROGRAM, ,t.,I, d", .. ti(>n 

('.." mclks, 
.nllc"l('5 

S kal 

Mlnu.cRln 
Cla .... .. ." . (' 
,\ 11Ij1.~ 10. (;IAarelle8 

1'<'8.m,,",er. 
R"achm'UIH 

Scml·~wH' 
{:h...,olate 

P('nnzlp O"""lIne 

I>I11"s Bu. Tobacco 

DrlsachH. 
\'~ n Xordc n 

Buchanan 

Yonnl/. & Ruble"m 
nan D. Miner 
nuane J o neo 

Fc<.lcral 
Ke nyon & Eckhardt 
DI,," 
Alley & Ric b".<.Is 

(' .... m pl"n 

~·ullc. & S mith & 
Rnn 

Kud" .. r 

, 
" 

1~-2(l 

" • 
" '" 1~_10 

.U , 
" 
" 

1.I,·c •• nn$Cr lb<'d allnnu necmen.a; May I; 5J ,,1<& 

T.anscrlbc<.l baa"'-. "p".a: Jnn I (.c~ ... nal ........ p:,"<.1-
In~ <.Inr ln!! s ummer , .. all m!>lor m::J.kct8) 

Lh .... (t., .. ' .... rlbe<l ~nn""nc~m('nlS: Jun 1 (I n<.lcfinltc) 
Lh·c JKO .. lcl l~,'t1on •• ~f'<'U' h.c:rk.: AI" 2X; 1.1 ... 11., 
Spol neW", Ih'" and lr:ln!K"rlbe<.l b ' e"ka. annnunc('_ 

InCIlI ~; ~1ay 10 (Jndefinl . e) 
Tran oc .lhe<.l "n,,»unccmcn,": ~\;>y 21: U wlu. 
Transcrlbe<.l "nnounce",en,": ~\;>y \3: 14 ,,·h 
Liv~. 'rnnscrlbcd ann"uncem .. n, •• h.cak.; ~lay 2h: 

~2 ,,11.8 
I,h· .. p:ltlkipallon • • S (><>lS: Jun 2 (B .. ason"l) 

Live I"'rl l<"Ip:lI I",,": 1'l3y l !i (In<.l .. fin;,c) 

I~_mln "OInsc.lbe<.l pro"."m.: Ap' 2S (I ndefinl.e) 

Tran:Krl~ an""Unccn.cn .. : :'ol3y , {Indelinlt.) 

AGENO NET STATIONS PROGRAM, lime, 11"1, du,ahOn 

Blow 
Blow 
DBD&O 
Foole, Conc & Belding 

1\'~ .. cll_Emm~11 
lIenrl , lIur.1 & McDonald 
l'>lcCann-Erlekson 

s um .... ". S luuffcr. C"I,,·ell & 
8ayln 

WllIlam Es ty 

K W, Ayer 
\vimam En,. 

I.:('nyon & Eckhardt 

Mon & Arnold 

1\'BC 
X U<: 
ABC 
M BS 

CBS 
ABt': 
ARC 

ARC 

ABC 

X DC 
ARC 

AUC 

,\1 OS 

" \V.,., Coast 
.. al lon. 

'" 

,., 

BlA Ilr""k: Sun 10,30·11 pm: Ju120 : ~2 ".k5 
Take It or l..ca~e 11; Sun 10- 10,30 pm: J u l 17: ~l ... k" 
Ta lu of Wl11i(' I'lperl Th 0_':30 I'm; ..... p 4; ~l " .11.. 
('.oUl1l of M"I1Ie C,ls.O: Tu 8_8:30 pm PSI: ~2 " k. 

A.thu. G"df.ey: ~IWF 11_11 :.10 "m: \ Iay q: 51 " ·k,, 
l..:r S.~!f : S un 3-J,U pm: Jun II: .... l ,,·k. 
"aul Whlt~m"n Club; MT\\TF 3:30_4,JO pm ( 1 ~_n,l" 

'('lI. m~nt) 
Mayo. or the T"wn: W~d ,,30-10 pm: OCI S: ~2 ,,·k~ 

Panl Whit .. man Club; :'oITWT~· 3:.10-4:30 pm (U_mln 
S~lI.m('nl) 

Jlmmv Durantc: FrI8dO·' pm: Ju127: ~2 wh 
r"ul \Vhh"mnn Club: ~IT\\,F 3,.IO_~:10 pm (15_n. in 

sell.men.) 
Pau l \\'hllCman Club: :'oIT\\"rF 3 :30_4:10 pm ( 15.min 

'''j1.m"nl ) 
Lelan<.l ~ tn ... e: Wed 1:10_;:45 I'm: \1''' 23, n ,,·k ~ 

( Pi/Iy-lU"O ... ..,..ru .UlUQI/y '',,,<In.'' fJ-uu~ «>nlMcI ",ith OpliM' (Of' J .............. IJ_""",II ,,,,,...,.,to, If • .,,;,,«1 10 "",.....Jb"wn .. , !hi .,,<.1 of """ IJ·,~~ ,..", .... ) 

SPONSOR 

ChriStian &" i ~nC(' I' ub lishlni 
SMI<'I{. 

IJ. L. & V. Coal Co. 
Firc.tonc TI •• & Rubb~. Co, 
Genera l Mill s . In~. 

lIelbro, W,uch Co, 
Llgiell & Myors 

I'hlllp ~lolTls & Co. 
Pu.e 011 Co, 

Re"cre ('.opper & Bran Co, 
L, E, WatUm3n CoO. 

J UNE INl 

AGENCY 

II. II, Humphrey 

Ruth .... uff & Rya n 
S"·cen"y & Jain'" 
i.>:Incer_ Fi,z/tCrald_Sampt. 

\\"IIIi"m-li. Weln' .... .,b 
1\'c .... II _Emm.l. 

Blow 
u,o Burnell 

SI. Ceo.~('$ & Keyu 
(;ha • . Oall". Rea~h 

NET 
ABC 

MRS 
1\' 6<: 
ARC 

NBC 
AUC 

~UC 

MilS 
s ue 
C BS 
XBC 

MDS 
,\BC 

STATIONS PROGRAM , lime, 'lilt, duration 

" 
"' , .. 
" '" .. 
'" ,. 
'" 
'" '" 
'" " , .. 
,~ 

~lonIIO' Vle ... s ' he :\C"·S: Th 8:1~_8;30 pm; Jun 5: 13 " . ...., 

Th(' ~hadow: Sun ~_5:30 pm: Sep 1; 30 ,,·ks 
"01« "r ~-I""lone: ~lon 8:30_0 "m; May 26: 51 ... b 
BellY er...,k"r : :'o'TWTF" 10:2~_10:4~ a m: Jun 2, 52 ... k ~ 
lIymn. 01 All Chur ches: ~ITWTF 10:2S_ IO ,U 11m: Ju" 2: 
~2 ... k. 

Lill.h' o f I h~ Wo.1<.I: :'olT\\TF 1:4~·3 pm;Jun 2152 ... b 
Jack Armuronl/.: ~ITWTF ~;JO_ ~:45 pm: Sep I: ~2 ... k. 
Lon e Ra nl/..r: ~IWF 6:30-1 pm: Jun 2: 51 wk. 
Tooay'o Chlld.en ; MTWT~' 2,2- 15 pm: Jun 2; 52 ... ks 
Wom"n in Whl.e: ~ITWT~' 2:15_2;21 pm: Jun 2i ~2 "·k~ 
:'of :uqu~rade; :'oITWTF 2:27_2:40 p t,,: Jun 2; 52 ... k. 
iklty Crocker: :'olTWTF 2;40-2:4~ pm; Jun 2; 5l"ks 
Oukk '"~ a ~'Insh: Sun 5;30-1> pm : J un 8: 52" 1u 
Cheo .... fidd Supper Club : :'o,T\\,'" 1_1:15 pm: Jun 9: 

n,,·ks 
C..lme Doclo.; ~un 8:311-11:55 pm: Jun 21: 52 ... ·ks 
Ka lt enborn FAirs I hc X~"·. : M TWTF 7:45-8 pm; ~I~y S; 
~2 wk, 

Elplo.lng The Unkno ... n; Sun o_q:3O pm; Jun h: Il ".11.. 
C"n&bus,eu : Sa' ~-'hJO pm: S<." 13: 52" ks 

I 
I 
. 



SPONSOR 

I~::::':~ '~:'.,':~r,'/.:!."""1t" I : ... 
I hi ... , 1I.,Io.I"II.I~'. 
... " H)'"" C .... 

I .. , 11.· ... , 1I,,· .. lnll. c ... 

" •• , h·) II"· .. I,,~ (;". 
........ ,."". "I."lnlt ,\ Ku" 

''1"""1,,,.: ,~,. 
".~fI I",H •• h C", 

I".<ln ",I,,". Ct" 
I"'I"H:',I~ 1; .. 
I "'. Ruhl>o.·, (: .. , 
Ilh,."". Ita.JI .. '" Trl ... hl .. " 

C; .. 

AGENCY 

Ru.h 1I"'f'k~ 
III" .. 
""·I,, ... k 
III ..... . 

11~ln.·kc, 'I.-YH 11< 
nn" 

'I:oI,'olln II,,"'~'.J 
Ill .... ·• 

J. 11~I'r.Th"mJ"on 

.\llr.·" J.l1I) 

.... · .. ..JI·~;'n'ne •• 
( :~"'pho:ll.I:: .. " I .. 
IlIro·r. 

SPO NSOR 

\,,·h,"" .• I0. .... ) \ ...... "u.,· •. \\ ... 1'1, 
l'n"'1II,~I~, I.". \n~ .. h·, 
\,"~"' •• \ 1··I.h II .. II),,·.~,.J 
11.-1, \" .<'I • .,I .. n In. 
1111, n."ro· 1'1"",-•• ",,01 1;11 .... 1 "oulh .. . n {;aHfoml" ;u," "0'111.,,,·,] fi.m. 
III"hlll Fr""'~ In" .. ~"'"'' \"". {;all!. 
11".01 .. " e" .. , ..... ,'n,k 
II .. '''.'''' II~. Cn .. "'e" 'o.k 
Ihl'~ln f~'me..,' Co' I' •. S."" .• 11",,1<":1. (;"111. 

IIruck""'nn 1I""I"1t 1:",. C'nelnn",1 
C,,,I.·, 1."""'''10.1,''. Wo.~ .... '"' .. If,,~ •. 
';"1",:,,,1 .• h!'11 I:hlm,·~ Co .. ";a" <;ahrl<,l. Calli . 
I h.· f _"n .... " {.".pu ...... I"n. f:hl""lto . 

STATION 

\\'AIIII. Srw York 
11" .... 111". S~W " ork 
WAIII). Srw ' -nr k 
II'.\UI). s .. w , 'ork 

WUKII. CIoI.-.1I.<> 

1111"11. Chl<"a1l." 
\I'AIII). "' .. W y".k 

\I'SIIT, .... " .. ""rk 

w.\lIn. "'rw Y"rlo. 
II'AIlII ..... ·w , 'u rk 
Well .... 1"I·. Sew Y"rk 
\\".\11\1 •• ' .. w York 

PROGRAM (lime, iW,I, i lei) 

"',nall fr)"; )Ion 7·7,111 pno: ~b)' 24; U .. k.o (n .... ') 
·l'Im ... "'llttl .. I.: .IIT" J pt. ,b)'; Jun S (uncwt") 
...man fr)"; 1'10 7-7:10 I"": J .. n S: Il .. k.o (n<'w) 
l.Iy~ .f>O l 1"II"wl,,1I. "~)"."'n<' rI.hlne ':\<,wo: .',1 ~:S~·7 pm: 

:'oh)" lJ; IJ "kl (n.,,) 
I b.n" .. r""lnll. (,ww) 

II'r .. olll nlt. 1I",lnlt. Itt .. .-k" ... 1' ... I'"".ball; )h)" S: 11 "ko (n.·,,) 
'il'l<)"o. r","lnll. n<''' .. ",,-WTF 4:S4-boS9 "m; "a)" 11: 13 "k • 

(nt w ) 
K"lIl Tdc.I.lun Thu.e., \\, .. 01 7:311·~:30 pm; "10)" 7; 35 wk. (n ... ') 
1I' .... h~r r~"".' .: ";0 •. ~un "ft~.no..,n; A". I J en ... ·) 
.""mt· •• o H.~m~mb".: :'ol .. n ~;lll·l!I,39 pIn (n"w) 
.... I"l .. ; ,I'nn (1",1<>,. and "h~r V"nk ... • hallu,nu) ( ... n .... '·.J) 
" •• Ional ('ro "frnnlo; Jun 14.]2. altcmoon. (nc"') 
HOllnll. ~t hmal~,,: "\Ion 9,jQ 10 finl~h: Jun 2: Sea ... n (ncw) 

PROOUCT '0' " .... icc) AGENCY 

lI"k~ry produr,o 
I)"h ",,10 Po>ln •. 1'I"II,h. cI.~'n"r 
, .... .1 ran 
\\ "nwn'. b<, IU 

£";ro .... lnlt. dl .... lhu.lnl!. r~I"'"nlt Ho ...... 
Ch .. ".e. &aI:r.J .J .~ •• lnlt . 
IhIT)" ro.<><Iu ... " 
IIa •• 
1I.I.klne R ""'ltalln .· e"mN·~ :on.J 

.ccu...-.rks 

.~, 

s..a l S kin lIa".J Sa'l-~' 
C"nd)". e"n l ecll"n~ry. f.ul. "rn']ue" 
Came" d .. "n5<"' 

",,,lIh.,,n .. '.a"n,·r. COI ... ·II I'< U:l~I ~ •. "~,, 
YDrk 

II" ... ,· &. I...-Iand. I'" .. I"nd. 0 .... 
A'he .. " n.I"'1I1)" .. -, ...... 
.\llIe". \.0. Anl! .. les 
CL,I't _\. '1'0111" ..... " .. "0'1. 
, liII", .. ,n·Sh"n~> l. .... \n'"I,·~ 
(a" ..... ·C;al1"y. Lo~ Anlt"l .. 
" c n yon &. ~".ckh"."r. :-.: .. ... '· ... k (::011 .... <11 .. ) 
S,.I;.''''ltu &. .... Yu ...... .. ' 'ork 

KII" .. n &. Th",na'. Lr •• \nl!,'lt'. fn. n:a.I<lnal 
::o.J'·UI",,,t 

IlIn ..... ",n, f:lnclnnarl 
II<-n.), If::onlt.· •. :,<" .. Yo tk 
\111.-.1. Lo. ,\n1l. .. . u 
I'.,,~ba. Fe llers &: Pr~sb ... Chlc~lt .. 

~f. :'01. ,"o"nl1. l.o. Anlt<,Iu 
e~~II'ron" n"rI<h ('.""..r'I.· •. Cal'l'.n_no /1<'3"1'1. 

en,,' '"'o'F''' I'~~klnlt c;n .. :-;"n ... Ana. (:"111 
I'"nl"n". Or~. I'"n'lll)" SI)"I .. ~<>Ul'~. J"lIIu. p ........ n .. s. 

II" ... Inltl<"', Whl,n<'y 0& lI .. r ... San .' rltnd..-" 
K",h.-;>un & R)";ln. C:h.""It" 

hakcd b .. an. 
r:h"M' Cdnd)" ,; .... SI. J"'''l'h '1<> Can.J)" 
f:h,,,h.,,,, I'h"rm"" .. ".lcal •. In ••. · ... " ... ark Ph".m"""u.I""I . 
I.hk"lt" \\~""rn C ... " .. Chl",,!!o Pinafo.e Cann .. .J 1\'h"l<' Chl"k .. n 
Cbkol'le .. "dk. Cn.p .• :-';. ". 0'''" .... 
(~"nm"ntr)' Hulldlnlt On __ t..., •. 1"11.1'1"0 • · Hull.Jlnlt 
(;""'''~'''( l."k .. l'"rk. :on" 11" . .. 1 C""n .. "" •. I'It"hu'lIh K .. oo •• 
(· .... u m"nc" \\In<" C ...... l.h ... mn . ... Cam. II"ln .. 
IInyl.· 1'"d,lnlt I:" .. Inr ....... ,,""1;. Srr"n!!h ...... I)"" Food 
1I".k.·.· I'.,mnuo r"'''h. f:lncl;rod O,,'k . ho,,"nlnlt ... dll>l~ 'al I'rod"rl ~ 

(a.Jdltl"n 10 p,odun. n o'" handl .. .J til 
al!,,"r:)') 

lIall'I'"lnl !'<'n. 
Pd ' '')" mil 
-'f ••. FilM.'" 'Iaf'lta.lne 
ErhlN.18allne 1"u..I~ .. 
roo.J I'."",,ur .. 
Au'"n,nbllu 
~I en' •. ''·<In.en· , ,1'1""" 
Ap"le.T.u <"ann .. d a"" I ... 
<;knl (~.",.,an I"II<>n) 
:'olohllll.tr0 
""("IIr,,,,1 f'II"ndu ~ •• 
fl. ......... bt".J .. " 
\\': .. ~h ... 
1'"".1 I'r<><.l"~'~ 
fkoll"h ' .. $"" 
nell~IT" "nmen ', sh"". 
Arco S!,<,clal S'''ltl u 
.~ "nt,~ 11."".1 •• h"n'~ .. "pll.n~e. 
1.lpp)" Liq"ld S,",r:h 
\\"'n~ 
Am" .... m<"nl "a.k 
R<'~nt" 1'10 ... 1 
\\",uhlnl! m"rhln .. . 
(')"lInd~' hunlnlt ...... Is 
\'enNlan hlln.J . 
liake.)" I'r""u~" 
Loan. 
l · "hol.,erln~ ser." ..... If"", .. ,)" .• ~ltd" 10 wU, 
,tlki'.y p.oduc" 
<;,,10 • .1 0I . .. ",,1"1t" 
1;"'1" ,><,anl.,"I"n 
'len', <hO<"~ 
Wnn,,'"'' shoel 
~f.lll ... 0I ~. ""1' ... <'1 
(;" n.J )" 
III·LlI,· f:.u'n~.J 1),,11. .'0001 
f:h,,,-.. b,e 
sh",·. 
lI .. wrnl!U 
l1I«"ulu. h.'ked It<H>d~ 
", ....... 1 T.·". ", .. nu' ",t'Kluc .. 
Tu"n. I.nu. I·~ .... So-hu,I.·, clll"'" 
.~II"o, U"ltorl .. 
(;rn""I,ul' 
C".",~ 'I .... [><,.' .. n, ... 

:-;,,),ef /Ie !op.nu!. _ ........ ,"" .k 
I'hll <;ord"n. Chl ... ,o 
:-.: .. ,,' .. II •• :n'n' ..... :'< ..... ,'oo-k 
E.n .... S. (;"".II.~ . Lns M.It .. I,·, 
F .. \. Kn,lltn . I'lushu'lI.h 
RI" .... San I' .... n rl«"o 
~.-y. S~'I'\""rk 



Clluloles 1,.. IICkIIIUII* 

Prrsident lrver Brothrn Comp~ny 

D is frie nds good;naturedly refer to him as the " J et; Propelled Boy Won; 
der of U. S. Sa les Promot ion," for at the age of38 " Chuck" Luckman 

heads the giant Lever Brothers Wepsodent , Lifebuoy, Lux, Rinso, Spry, 
lipton's, etc.} Company, U. S. subs idiary of t he wor1d~\V ide Lever Brothers 
and Unilever Ltd. of England. Soft~spoken, show manship.-wise Luckm:m 
spends the fourth la rgest advertising budget in this country, nearly $15,; 
000,000, of which a sol id 50 per cent goes into a ir selling. Luckman runs 
advertising campaigns like military campaigns . 

When he took over as Leve r's top~executive a year ago from F. A. 
Countway, Luckman promptly shook up the Lever air shows, gave several 
soapers and high-cost nighttime shows the axe. What he left is true to t he 
Lever traditions as well as Luckma n's pbilosophy- " You can 't reach a 
mass market with a symphony orchestra. " 

Luckman's meteoric career incl udes at least three separa te and highly 
successful careers . After college, Kansas City-born Luckman sold record 
amounts of Colgate soap on Chicago's unhygienic South Side. From there 
he was hired by millionaire ad~man Albert Lnsker to do the same thing 
nat ionally for Pepsodent , then n cut~price loss leader. Luckman's drastic 
Pepsodent promotions. in which Pepsodent reta ined the title to the tubes 
until they were actually retniled, pnid off after 11 nervous months in whic h 
nt one point sales went down 44 per cent. 

Lever's gospel of c1ennliness is spread to listeners on two net works nnd 
six shows (Bob Hope, Lux Radio Thea ter, Au nt J en ny's, Joan Dat1is, A mos 
'n' A ndy) plus Vox Popt for Lipton's, a Lever offshoot. 

Despite his $300,000 salnry, Luckman, nn honorary member or Ok la­
homn's Kiown Indian tr ibe, is no swivel~cha i r boss. He often grabs a box 
or bar of a Lever soap and goes calling incognito on housewives to ta lk to 
them first ~hnnd. Luckman expla ins " We cnn't just sit nround the rrom 
offi ce selling soap to each other!" 
• And fr~rnU. 
t Arthur Godfrey's" TaurJ &ouls" rep/au! this in the fall . 

JUNE 1957 

Tha! d ,agon wos an old l im~ flame 
Ih,owe, . He b,eo lhed auI fume • .o poiSOtl· 
CI.a ,'''', men who faugh! hi m d ied. Many a 
b, a~e k n;g ~1 fe ll by Ihe waysid e •. • Ihen 
alo ng ca me Sf. Geo' ge . 

He killed !~e dr eodf~1 d,a g on ••• 
becou.e he kne w where !o ,!,ike. 

W ·W·D·C ha, done a 'imilo, iob fo, 0 
lo! of .oles meuage, Iho! , eem 10 be 
d ying f,om .ome lh ing poisonou •. W .W .D·C 
k .. a w. "",.. 10 ,t,ike aut ... and deo, the 
,a od. A 101 of tim. twyen hav~ foond Ihal 
Oul. How about you. to ugh ... Ie . p ,oble m' 
Pul W.W·D·C 10 wo,k 0 .. 01 ••• fo, ' e,uh, . 

" 
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NO OFFER ••. NO PREMIUM .•• NO GIVEAWAY! 

We hove a focal program coiled "The Unseen Advisor" every 

night at 7. After six consecutjve yeors of sponsorship, our client 

felt that he hod saturated his markel and gave up Ihe show. In 

April, we mode Ihe following announcement: "We ore thinking 

aboul discontinuing this program. If you wonl ilia stay on, write 

us a leller." We made thot announcement ONCE. Thot is 011 

we said. 

We received 7,382 leiters and 33 telegrams - from that 

ONE announcement. 

The leiters come from 42 counties in 5 sloles, representing 

a population of 8,456,593 with reloiltrode of $2,978,273,000. 

We think th is is the greatest response to a single announce· 

ment on one station in the history of rodio. We believe this 

proves beyond question the tremendous audience WIP delivers. 

Yes, we sold the show. 

Bock to the men who hod it in the first place! 

I "-----------------t WIP 
WIP-FM 

'tlIlAOl~'HIA' 610 1( . ( . ' IT ' S MUTUAl 

Re preJeni e d Na ti o n a lly by - GEO. P. HOllING8ERY CO . 

P. S. Do - Re - Mi, a mloll;cal quiz Jhow al 1.30 P. M. actOJI l/oe boarel, hOI beetl averagitlg 800 lefferl a w!'et lf 'l for lolel 
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Weather is CODunercial 
S •• ousors 110'" "is.!overill~ " ib y r.dn ... u l 
shiue are 011 first P:IJ,f.· 0.' .. e"7sl':l It4~rs 

Seventy.five thousand New Yorkers 
d.1ily spend t he cost of a phone call to d ial 
WEather 6-1212 to check the rise and faU 
of the barometer. All over the nation 
thousands more are doing the same thing 
although in many cases it doesn't cost 
them a nickel because they have un­
limited service. In many of these a reas 
the callers receive a commercial a long 
with their weather informat ion*- just as 
they do on the air. 

No newspaper worthy of the name in 
the U. S. A. prints a first page without the 
weather forecast . which publishers' sur­
\'cys have proved attains a higher read. 
ability than an eight< olumn streamer. 
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Scripps Howard newspapers ( IVor/d. 
Tell.'gram in New York) have made a fea­
ture of the weather with a t r<lde-m<lrked 
bird yclept Arp<ld. The we<l ther is news. 
It is a gUar<lntcc of first page readership 
and just as logic<llly should be <l hot spot 
aV<li labili ty (like time <lnnounccments) on 
stations a ll over t he nation. 

On fa ml programs weather naturally is 
a must. Even as early as 192 1 on Pit ts­
burgh's KDKA, when Frank f.·jullen, now 
vp and general manager of the National 
Broadcast ing Company, started a farm 
program he fo und OUt t hat weather was 
tops in appea l, with morc than one-third 
of the rural listeners shouting " we want 

the weather." 
In Boston t he weather has al ways been 

top news and E. B. Rideout (WE E I) not 
on ly has a number of weather programs 
sold on the stat ion but sells his u mg Range 
Weatll t'r Ca lendar for sixty cents to more 
than 10,000 New Englanders. During 
one five- hour storm period " E . B.," as he 
has become known, answered more than 
500 calls for information on when the 
darned thing would end. He has compe­
tit ion on other Boston stat ions with 
WeQP's Ralph M. Ba.rker who is piped­
in direct from Cape May (sro~soR, 

December 1946) also doing a top-drawer 
job of wcathercasting. 

Out on the West Coast , they listen over 
KF I to a piping-voiced Floyd Young from 
Pomona because advance knowledge of a 
coming frost in t he citrus and other frui t 
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Ridoro~l, BOllon fOflculorr , c"orcln inluumornh 

belt,,; i~ the difference frequmtly between 
being ~ol\'rnL or bankrupt. The samc is 
trill' In Florida although no voicc as un· 
usual as Youn1!'s comes o\'er loud 
spcaker~. 

f>.lost ncw~ programs include some 
mcntion of the weather, a fact t hat has 
bCCll cited b), ~ol11e stat ions as a reason 
wh)' wcathcr spab haven', been pushed 
the w,1y time spah have been. The laller 
h:l\'e been the making of Bulova and a 
number of other watch manufact urers. 
TI1C fact that .. ncwscast has included the 
wcathcr is no more a reason why a station 
break shouldn 't ha\f.~ a wcather spot ill it 

than the fact that a l1ew~ program n1<.'I1, 
tions the t ime ~hould ~tc,p a time brl'ak 
from following: it. 

For a number uf year .. the ~ound of the 
Anni ChQTUS III !>tation breaks heralded a 
commercial for Weed Tire Chains .... hen­
C\er ~now and ice COVl'red the ro..1ds. 
Rem and Rei u~c weather brcaks when. 
e\'cr the head cold and 'l1eeZl' period 
arriws, and for many yeilr~ Bre)'er's Icc 
Cream, in the ea~tern area" in whICh It 
distribUll-<;, h:1s hecn u~ing w('ather breaks 
to highlil:ht its ~rot announcement copy. 

In tele\'ision notilny Woolen Milb was 
oue of the fi~1 10 tdllt~ .. tory of BOlany 
men's tics through weather breaks 
(Wl'.' BT) and it .. woolly lamb. Reid's 
Ice Cream used the weather for a while 
on WCBS--TV but dropped it because, 
according to it~ :li!ency, the stntion never 
produced the 60 v;lTialion., of weather 
cartoons it promi"cd. With on l)' 'hree 
weathcr v;ui:nions Reid'!> jU'it didn't 
think it could do a job. 

Sta ndard Oil of ~cw jersey uses Esso 
Wra/htr Nrportrr on I] stations to supple. 
ment its Esso J<rpor/rr covernge (l\ larch 
SPO!'SOR). It spmd, $50,000 a year for 
II and has been doing so .,ince April of last 
year. The Esso \Vra/her Rrpor/rr is a two­
a.day feature with 45 seconds devoted to 
the rain or shllle forecast and 15 ~cconds 
to the Esso selling. During the summer 
the Friday night Esso Rtporler ne .... s shows 
on "'jZ, Ne .... York, will carry a wcck·end 
weather forecast as an experiment. The 
test started in Mny and will run until the 
fall when a sun'ey will be made on 
listencr reactions. Esse nlso uses thc 
Wt'atilt'r RepQT/rr for public service mes­
sages, just as it does its regulnr five­
minute new'scasts. , 111e Esso "service" 
spot campaign started as n draler·co. 
operative test in Pinc Bluff, Arkansas 
(KOTN). It was successful there so went 

to IJ slations in April of 1946. 
Birdseye Frosted Foods has been 

watching the success of its one-station 
.... eather forecast schedule closely. It 's 
buying (through Young and Rubicam) 17 
t .... o-mmute "'QXR weather breaks per 
w<cck, with a 6Q·second weather report and 
a commercial or the same Icngth. Are­
cmt listener survey conducted by \\'QXR 
indicates th.1t Birdse)'e is the number one 
fro=en food among thc station'S fans (86 
per cent of those surveyed stating this). 
The wcather breaks had nothing to do 
with the brand prefercnce of the listener~ 
since the survey was in process at the 
time the weather package of spots was 
sold. II JUSt indicated that listeners to 
this "class music station" were Birdseyc 
buyers. The sponsor feels the weather 
spots will keep them so. It will evemu· 
ally " test " its specials on thc program. 

Like the Weed Tirc Chain weather 
spots of years ago, Sherman Bro~., Ine., 
have recorded special bad weather j ingJe 
spots for its Sherbrooke rainco.1ls and is 
USing them on rainy days on three Sta­
tions (WjASand KDKA , PittSburgh, and 
\\'OL, Washington) for thc purpose of 
pro\'ing to their dealers that these jingles 
are wurth while. The transcriptions are 
being offered free to all Sherbrooke 
outlets. Twcmy-fi\'e stores are uSing 
them, most I)' as breaks, although a fev.', 
like Carson Pirie Scott & Co. (Chicago) 
and Sible)', Lindsay and Cun (Rochester) 
1I1corporate the Sherbrooke weather re· 
ports imo their regularly scheduled 
broadcasts. 

Currently most successful of all weather 
forecasts are those produced by Harry S. 
Gocdman, who has come up with the idea 
ofwcather's bcing entertainment . He has 
recorded jingles for 66 kinds of weather 
including special versions of the for«a5t 

(Pleasr turn ta pa8t 50) 

Bat".,y'l woolly I.mb borcamu tor lor'Jornic .nd jumpl thra~'Jh t"or "0" 
in • p lonurin'J "ilul (ammorr(i.1 wul"orrcut o"or, sl.!lian WNBT 

Rorid'lleor (rum WeBS-TV wul"or, sp oiling 'Jot .cran '''or idu 01 
lnaw Ind icor, I. nd ing ill cammorrci.1 in l"or middlor of '''or piduf' 
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the ense {Ole nlld nguillst 

SUMMER REPLACEMENTS 
Slurs like vucutiolls It .. , listeners uc~, II ... lIy 
cost less " 'hen .:he \'\~eulher is sillullerin g 

I t costs many advertisers money to 
take a hiatus in t he summertime. It 
costs others money to subst itute a 

stop-gap program for their regular 39· 
week big time show. Only the adver­
tisers who have a vehicle which call stay 
on a ll year round arc certain that they're 
getting one hundred cents for t heir broad­
cast advertising dollar. 

High among t he latter aTC the air's 
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cleverest advertisers, the mcn who get 
100 cents for every ad-dollar they spend, 
the daytime advertiser. the sponsor of the 
cliff-hanging heart throb dramas at which 
all the air's reformers ti lt their Don 
Quixote lances. Ma Perkins, Second Mrs. 
BI/rtOIl, ParUa Facl's Life and the other 
weepers go right on their "merry" 52· 
week way sel ling for their sponsors. The 
fact that the average Hooperating for 

daytime shov.'S is only 25 per cent less 
midsummer than it is midwinter is one of 
the reasons. J\lorcover, this rating is 
based only on city homes and docs not 
take into consideration a single summer 
resort, hotel, or car radio. No one has 
come up with authenticated figures for 
the vacation period but daytime adver· 
tisers fccl certain they're getting their 
value from radio all year round. 

All mcdia suffer from summer doldrums 
(though with bro:l.dcasting suffering less 
than magazincs- notechart above). This 
is true despite the fact that August con· 
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<,umcr buying i~ higlll'r than S('VL11 other 
nWlIllh, in the year (Sun'l')' oj Current 
n,hlueu), It's trUl' ,1bo d(~p'te the fan 
th,11 t hc ,,1IIImer ron'>unk.'r Incnme is only 
fr;ICliun;IIl)' lo\hT Ihan Ihe rel>! of the 
}e:lr. (111)' oUldoor ad\'ertising spurts 
dUnll!! Ihc d~ days. 

,\mOll!! II'KN' manufanurerl> .... ho cur­
t.111lheir I:clleraJ advcrtbing C"IX'flditures 
durin!! the .. unlllll.:r months arc firms that 
(irld their IlIglll'st saks durillg the june­
~.:ptl·rnhlT ]X'rtod. l.asoline sales in­
en·a ... · at le~t one-third in midsummer 
m'cr the .... inter I1w)Ilths. Cigarette sa l~ 

arc 10 tn 20 per ccnt hi~her in june, july, 
'\ugu~t, ,1nd September than the)' arc in 

the olher month~. In normal years ne ..... 
passenger automobil~ hit their pc.1k 
sales in April. but May, june, july, and 
Augusl arc :I II above :l\"erage. Yel to­
bacco and auto :ldvenising IUlS the l>k id~ 
in june, july, and AugU;'L 

In nighttime hrOtldca~llllg Ihcrc's the 
alibi that the average Ibtl'IIUlg audience 
takes a solid dip when the thermomeler 
hits SO. july :lnd AugUSI evening 
Hoopcratings arc 0111)' a little better I ball 
half of ..... hat the)' :Ire during November. 
fA'CL11Iber, January, February. and 
,\ Iarch. Thc:.e ratulg~ arc dt.'ceptive, 
however. firsl, as rrevl(l~ly mdic:I((.'d in 
connL'Ction with I he dayt ime r:ltinJ!S, they 

.a. Pepsoden' ct..n,n p.ce on tt., summe, with " The Ad~entUln of Philip M.,lo .... e." • my,tery 
sl,,,;n, V.n Hemn (, ;,hl) I.kin, o~er in place of the ,i,', numbe, one com ic, Bob Hope 

Juk Benny picked .nolher comedian. J.cl< P' '' , 11 his vlc.lion "lief for; lucky !Strike. TIlde 
stys :Benny will be In lin, new wliten on P, .. show. Th.,·, one w.y of chec\' in g new Icribblers " 

rover only t he big menopolitan centers 
:llld the millions ..... ho go away for the 
summer arc not surveyed. Even more 
important is the fact that without excep­
tion the high-ranking programs go off the 
air during the summer . The records of 
the prOj!rams that stay on all year round 
sho ..... nothing like the drop in ratin~'S that 
the "average" Hooper figure docs. Scrten 
Guild I'layrr5 last year stayed on the a ir 
right through the summer and despite the 
ract that the program that during the 
winter i~ sUPPOSl..-d to deliver practically 
all of their audience to them, Lux RadiO 
Thea/rr. wa;. off Ihl' air for a summer 

.a. Evelyn .nd her violin will be "plttedt _ 
be "".,bUng in pI,,, 01 Ihe "Houl (I. 

Ch.,lie McClflhy', SummCl rept.c_ 
Alt( Templeton. who ;s botel< .,.in 



hiatus, thdr r:ltings ran like this: 
;\1,,), ,10 Ju,,~ I ,~ S "IH ,\Q 11,' 1 U 

I'.' ltd 15.':1 .10.8 

When Lux returned to the air, Screen 
Guild was more th:m two points higher 
th .. 1n Lux on its first fall rating, whereas 
normally Scrun Guild a\'l.'ragcs thrcc 
points lower. Waltcr Winchell wkC'S a 
four-wl'(!k vacation but his sponS()(, 
Jergens, s tays on the air with a substitute 
in which Winchell, unlike most radio 
stars, takes a great inteTCSt (selccting his 
0\\11 replaceml1l ts). Result las t year was 
th.1t W, W. went off the air with a 12,6 
(July 15) and came back with a 12,9. 
Neither J ergens nor Winchell had lost 
anything. 

t mau ho, Wood y H~lm.n , who' ll 
t ctric li')h t complniu of Amtr ica 

M)anbofn will b~ th~ p ilno witticisms of 
~ "First Fiftn n" broadcut progr. m$ T 

Time-wise, a summer replacement is 
generally not a great cxpense. That's 
t)(.'c:tusc the networks h:1\'e worked up a 
rate s tructure which penalizes the a,h'er­
t iser who doesn 't stay on for 52 IIol'Cks. 
The full-year time.buyer gets an annual 
rcb.1te of 12J1 per cent, On NBC it's 
estim..1ted th:lt the eight sumlllcr weeks 
cost the timc user just 28 per ccnt as much 
as his normaJ facilities cost. Thus if the 
spon.'ior buys a reasonable sUlllmcr pro­
gram (the a\'eragc snmmer replaccment 
costs less than half the fall and lIointer 
SIKlIlo') he is buying listel'll'TS morc cheaply 
in the summer th.1n he docs the rest of 
the year, This projection i~ based upon 

an a\'erage audience of half of IIohat the 
advertiser reaches during the rest of the 
year. If a much cheaper program is pur­
chac;cd, as Jlersodelll has done this year, 
a 52· week campaign ise\'en more inviting. 
Pcpsodent bought the I'hiliP Marlou:e 
mystery series to replace Bob Hope at a 
COSt of less than 20 per cellt of the I lope 
shmdig ( 4,000 for Marfotl.l', $2 1,000 for 
I lope). If this whodunit attains a ratin~ 
of 10, as 1.1 ~ t year's I lope replacement 
(Mml Callttl X) did, It will deli\'er pros­
pecti\,e tOOthP.15tc buycrs at a much 
lower cost tll.11l I lope docs in the lIointer_ 
time. That's Simple arithmetic. Time 
costs will be 28 per cem of the regular 

... EI~ clt ic A llto·Ute·~ IlImmtr r~pllc~m~nt for Dick H.ym~1 il I I,r cry hom a tun~ ~how with 
th.1 down .ult~rnt r , Plrk~r Fennelly, u Lawy~r Tuck~r who knowl.lI, Inlall, dou evtrything 

"Roguu GaJl ~IY" a,).in tlk~1 onr tht lumm~1 "Fitch ~Indwigon '.' 1101. Th~r~ I a n~w Ro')ut, 
Barry SIIII;van, do;n') th~ sluthing, Phil H ... il .nd AIIC~ F' yt w,1I be back 101 Fitch Ihil 1.11 T 

, 
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rates, the program c()<;t~ will be ulll.lcr 20 
pt.'r Cl'nt of mid"l','lW1l progrnLll figure. On 
till' other hand .\Iar/Our will prob:::tbly be 
deh\CTing (I hnk under one·third the 
nudlcnc(' II{)pc'~ ret-ruMY 1 S rating wn~ 
31). In other Ilord" time co-.ts would be 
S2,t'00. program co~t;; $4,000, or ,1 COSt 
Pl'T broadCl~t tlf $6,800, as a;:ain~t regul:::tr 
f('(';;S of $ 10,000 for time :::tlld $21,000 for 
program or S3 1,0{)0. Thi~ 111l'iU1~ tlwt it 
will CIISt Pep"oJcll['S parent corporation, 
u:wr Hrother<;, $680 to attain a I looper 
poiLlt In the ~ULllnler as n:;!ainst $1 ,(x)() in 
the willler (at tile very height of the 
listening period), 

Thi'> mtio n,l1urally II ill not hold good 
for evcry progmm ,lIld its repl:::tcement. 
It is nevertheless generally true th:::tt the 
networks hal'e cswblishcd a rate struc· 
ture that l11:lkcs su mmer brondcasting 
profitnblc--if the adl'ertiser is interested 
in reaching consumerS at that t ime, 
Whm Goodyear was recent ly sold on 
staying on ABC dUTlng the Ju ly·August 
period, the tire company executivcs were 
shown that taking the weekly cost during 
the 39 (fa ll :lnd wimer) weeks of the 
program and time as 100 per cent, each of 
the sUlllmer I J I.:eeks would COSt on ly 6S 
per cent as much as this. To estab lish nil 
audience eXlX'ct:lncy for Goodyear they 
computed the :::tverage for nil ABC /let· 
work programs that did not take a su m· 
mer vacation. Average listening to these 
programs (per bro:1dcast) was 72 per cent 
of the a\"ernge for the other 39 wccks. 
Goodyear naturally stayed on the air. 
I t made sense to pay 68 per cent of regular 
costs for 72 per ccnt of the audicnce, 
There W:lS of course nnother factor­
which motivated Pnul Litchfield, chair. 
man or the bo.1rd of Goodyear. As he 
put it, God doesn't take vacations and 
TIlt CreClttst Story EI'C1' Told (May 
sro .... soR) has its special job, as Litchfield 
sees 11 n relurn to the preaching of 
Chrisl. 

If n program stays 01T the air longer 
thnn eight II ('('ks Ihere's a premium which 
the ad\'eniser has to pny. That 'S why 
few sp:msors Ilho ha\'e only one show on 
tlx' air take more than eighl weeks off. 
Those that h:::tve more th:ln one show on 
a n('[lI'ork rrequently add their allowable 
hi:1tus week~ together and take 01T one 
~how for 13 to 16 weeks and kccp their 
other shows nn. This year Bristol·,\ Iyers 
intel1ded to tnke IJI~Uy's TMC1'Il alT. 
Since they had decided to drop the Alan 
)'Ollllg ShOll' it would h:1l'e cost them a 
PTt'llIiUIll to t:lkl' their regular summer 
vneatioll during the Duffy Ix'riod, so Tex 
ami JIm:, n low cost rackage, II ill be the 
reriacellll'nt. 

The "pcrmhsabie hiatus" idea origin· 

" 

,ned in 1941 as a r~ult, II'S snld, of Lel'er 
Arothers' wanting to hold on to their 
Lux Hadio Theatre tillle on CBS and still 
vacation, CBS, to satd}' Lel'er, dc· 
I'cl0lX'd the eight.week Illatus idea and 
by 1()42 NBC, under the sam!.' kind of 
~poll~or prC"sure, camc up with the same 
eight.week iden and cnlled il nn "in· 
terval." 

ror Sl'XlllSOrs like HIlle Coal it m1kcs 
good sen~e, most aJ\'erti~cr, fccl, to take 
a hiatus. 01.11 JUSt isn't sold in the 
sUnlmertilll(.' and D. L. & W, C0:11 Com· 
pany, the owner of the Blue Co.,1 trade; 
IT1.1rk, doesn't hal'e any ~urllm('r products 
for its deniers, 

The general tradc explanation of v.hy 

ndV{'rt iscrs cut their budgets III the sum· 
mertime is that many of them like to 
co.1St during their peak business periods. 
Yct icc cream and gasoline :::tre tWO prod. 
ucts with lOp hot weather business and 
neither are nowbly wking vacations. 
Socon}'.Vacuum has cancelled Its Monday 
night N BC spot which 11 has hcld for 
many years. but this is nn exit not a 
llialUs. ,\ Iost other gas companies, Sun, 
Texas. Richfield, Standard, Esso, Ameri· 
can, Gulf, Signal, and Atlantic, to cite a 
fe ..... , cominue their network and spot 
camp:ligns on a 52· ..... eek basis. Since 
most icc creams arc regional rather than 
n:::ttionally distributed few use network 

(l'It05t tllTil to pagt -15) 

... Sigmu ... d Rombe tg re turns to air tMs lummer as. t"plat"me ... t fo r tflal tautOu. ~oked kid, Red 
Skelton. Romberg . ""flo alw.ys rali,. top ~.~.Iion·time audientl1, i •• grut touri ... g .ttr.ction 

Reull c fl .... ges ... etwor'" Ifli l summe, (f'om CBS 10 NBC). Program .nig ... ed to build fall 
audie ... ce fot SCh ... Ol Dut . ... le il Pal O ' B,i" ... and ly ...... B.t; i .... ligfll drug·store tomedy • 



Celebrating this June 

15 YEARS of PROGRESS 

JUNE 19"'7 

'rIlE fact that CKL\\' is here, and celebrating its 

ISth .. Annivcrsary this month, is the result of a. few important, basic 

beliefs. They are ... 

• \Ve believe that our radio station must a/ways 

fulfill its obligation to accept leadership in matters pertaining to the 

"public interest, convenience and necessity." 

• \Ve believe any tendency to be satisfied wi th the 

commonplace is dangerous. Our p rogramming staff must be alert 

to every new and changing condition in the fast-moving field of 

broadcasting. 

• Collectively, our entire staff shall have and keep 

a sensitive awareness of what people want, sympathetically reflected 

in their voice and actions. 

THAT it works out well for everybody is repeatedly 

proven by countless listener surveys and tol enviable sponsor 

success stories! 

in the Detroit Area it's . .. 

5,000 Watts 
at 800 kc. 

Day and Night C KL 
UnUm Gw,dilln BI4,., De/r"it 26 

J. E. Camptdu. Managing Director - Mutual System 
Adam J . Young, Jr .• Inc., Nat!. Rep. _ Canadian Rep., H. N. Stovin & Co. 

, 
, 
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I PART THREE I 

T IIHCbU}'U1S has replaced produc­
t jon as the swcatbox corner in 
ad\'cni~il1!l agcncyopcrntion. Like 

production, its horizon is bounded by 
low p.1.)', long hours, no glamour and little 
.. gene)' prestige. This doesn't mc.1Il that 
C,rtos Franco, Linnea Nelson, Ted 
Fisher,jim O'Neil, Frank Silvernail,John 
Hymes, Henry Clochcssy, Frank Palmer, 
Bill Dekker, and Reggie Schcubcl aren' t 
in the $10,000 or better class. It does 
menn that most of the men and wOlllen 
who do the actual buying do well if t hey 
average $75 a week and rate a cubicle 
instead of a desk in the general officc. 
There arc hundreds of timcbuycrs in t he 
low income group and an adequate 
!.alllple indicatcs that not more than 20 
,get out of the four figure class. 

.0 

This perhaps wouldn't be so important 

( " 1,,," h"~itl, ,.~, ,. l ~'r! ~ ;,1 
1"".,1 , ' i~ lril ... l "r~) 

1""'1\1 l .i ~lr il " ' I " r 

• 
Ili. tr;,·t :0'11 1,·,. ' 1"' '''I.:''r 

• 
:0' ....... ' 1",,;.It,·r 

• 
\ ,h('rli" ,, 1t ) 1""" It" r 

• 
\ IW II (,~' .\ '·"uIIIII E~('f· "l i.,· 

• 
.\ Jo:~· "'·Y 1(", liu 1I, .. ·.·I .. r 

• 
·n ... ('buy<!r 

10 ,{ 

10<;0 

• W ith ptrttnlage oj inj/fMfl« injinal 
d ation ~hok_f>aJ'.J on ('rou 5t'C1ion 

1'1u~ illdlls"·~· looks af • 

to spon!'or~ of radio programs if the top­
night buyers actually saw s[;').tion execu­
tives and representatives regularly. They 
don·t. It 's easier, for ex:unple, to get to 
Sigrud L1.rmon, president of Young and 
Rubicam than it is to C1.r\os Franco, no 
matter how earnest Franco is. That 'S 
because t here are only 2-1 hours in a day 
and Franco, having problems of network 
clients to solve, in itself a full time job, 
can only hope to see one or t wO key 
station men a day. l ie's also coneern<..'(i 
(as are most of t he ot her top timebuyers) 
wit h industry problems (B" 'IB, NAB. 
AAAA and ot hers) .... hich have a habit of 
eating into a working day and night. 
T his means that t he final selection of 
stations is more often than not based 
upon recommendations of assistants. 

This docs not mean that e\'en t he head-

( ,. 1 ... 11 1 " , ~i"'·~ " ~I;, rI. "ji lt 
11;"1, ,, )I;n ·,· . .. r) 

.\ Il "U"~· H ~ .. l i .. l lir,·c l ur 

• 
\:'.:1' 11" " 1I,, ~ i,, (',.. .. ' 1" ' '''1!'l' r 

• 
S :t l ('~ .' I n '' "~'' r 

10;0 

10 <;0 

• W ilh pu«nlage of inj/fMfl« infinal 
dat ion ('},oWe--lJ4st'd on rro .. J..aw n 

man, or glamour wom,m. 111 the t mlC­
buying section of the agenC)' make eVE'll 

halfthe station selections for their clients. 
It ·s estimated that 40 per cent of the 
stations bought by agencies are pre­
selected by jobbers, distributors or branch 
offices of the advertiser. Frequently t he 
select ion with which the timebuyer is 
saddled is far from being the correct one 
for the client but since the man in the 
field is responsible for meet ing the sales 
quota set by the home office, t he agency 
is seldom in a poSition to cross him on 
station preferences. The general rOUtine 
is for the branch-manager to "suggest " t o 
t he sales manager that he cou ld do a 
better selling job if he .... ·as backed by 
station KXXX. The .sales manage!' 
passes on this information to the ad­
manager, who in turn p'l..o;,scs it on to the 

( .. 10 ,·" I",~i ", ·.~ ~ ~ l~ , rl" "i llo 
;" h'·r li .. ;,,~ " ",,,,,!!,-r ) 

'\ :';"' '' ('Y .\ ,·.· .. " "1 E" '" "I,, r 

• 
. \ gc ' ''· ~· lI ad'" ll ir"" l or 

T i ll ... I,, '~('r 

• 
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• 
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finds Hlem doillg at good .iuh Iud, • • • 

advertising agency account executive. 
What happens a fter it reaches the account 
execut ive differs according to the size of 
t he agcncy, the authority of its radio 
director and a host of considerations. 
(See !low charts at the bottom of pre~ 
vious page.) 

In the case of short-term campaigns, 
however, the recommendations of the 
timebuyer, which usually mean the hard­
working fact-gathering clan, go through 
withom too many changes. The Broad­
cast Measurement Bureau has simplified 
their job but it only gives t he timebuycrs 
foundat ion facts. It can't tell t he buyer 
how well any particular time slot will do 
for his client although it docs give t he 
buyer station coverage facts on a COIll­

parative basis. 

Hans Zeisel, manager of research de­
velopment for McC..ann Erickson, gave 
some indical ion of the correlation bet ..... een 
average audience expectancy for ;l pro­
gram bast"<l upon its BMB figures 
(SPOSSOR, December 1946) but admitted 
that the correlat ion might be different for 
every station. He pointed out that it was 
only a str,lw in the wind, not an incontro­
vertible mathematical equation that 
could replace actua l program, station and 
area knowledge. Since no timebuyer has 
a set of special correlation figures for each 
station-and since t he Zeisel formula is 
st ill in its development stages, the time· 
buyer is forced to depend on his knowl· 
edge gained by countless checking and 
plenty of guesswork. A timebuyer with· 
OUt a crystal ball is, according to many 
station representatives, an anomaly. 
That's the only way that some representa. 
tives can explain to their stations why 
rhey weren't able to sell Miss Y that 
across-the,bo.1rd campaign. 

JUNE 19.047 

A recent check.up by the head of one 
of the top twenty,five agencies in the 
U. S. revealed the fact that one of his $75 
a week assistant t imebu)'crs had bought, 
in one 12 month period, $2,500,000 in 
time for the agency that had passed 
through thc agency's opera tion without 
further check,up. Thus this "clerk" 
de;1red business that brought the agency 
$375,000 in commissions (this was only 
part of his duties) at a salary of $4 ,000. 
This doesn't mean that there wasn't any 
other cxpense involved in this particular 
spot billing but that thc low sa laried em, 
ployee was in a position of losing rhe 
agcncy millions of dollars of billing, if 
his judgment was wrong. 

This agency executive's survcy resulted 
in a realignment of responsibilities in the 
timebuying department-but the time-

buycr in question (whose judgmcnt se­
lected stations for $2,500,000 business) 
didn' t get ;l raise. Heads of radio depart, 
ments in agencies explain away low 
$.1laried timcbuying employees by stat ing 
that actual authority in placing contracts 
is seated with either the head of thc de' 
partment or with the business managcr of 
the radio opcr;'ltion. i \ doub le check on 
this indicated that few business managers 
of agency radio departments werc in any 
position to check the judgments of the 
timcbuy ing employees. In a fcw eases 
whcre the hcads of departments have 
come up through the timcbuying depart, 
ment it is true that the radio vp docs 
check actual selections of outlets. But 
this is the exception not the rule. 

Wh y spot t imebuying is such a head. 
(please tu ru to /><Ige 5 {) 

\V hut n TiJ1.ehuy(~r is Silitiutsed to KilO"' · 
( there nrc '11.011' iOO .Hller thin!!,;; he ' li ';;"JlI'","e.1 10 linn ... nls") 

I. C .. , era~e .. r ,,"o,!r 1,000 r",li .. " Hlli"lL ~ 

2. l .. i ~ I('I.ill,l: habi ts Ihroll!!huut Ihe U. S . \ . nIHI Cann.l" 

3, Whal's OIL lite lIir 

•. E"d. "Ialio"'s cOll'l'clili.", 

5. Eac h die n" " dill; lriullti .. " 

6. ~'''Ii.'n ij' lIJerchnn"'is;"!,: ser";ccs 

. , Clienls' cXl'ect"lioll~ 

8, "",' h e ll 10 ""Y " Yes" 

9. When t(, (orbClII""pcrntiull" 

10, 5'oli,,"s' IIc{'cl,lnnce rules 
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' ...... t : ... I.''''~ E'''''' 5'1 HYDE PA RK BEER 

Hyde P,,1c Bu, 'lives thei, th,u ,eco,dltd myste,ies on KWK (51. lOllil ) the s. mc hutment on billbo.,ds th.t bi9 ne!wo,1c p,og,.ms u pec! 

It's a Transrripiioll 
I. ·s UII .Iu~ 1· 4!COI·d-.hel·4~·S :111 c .. _ UIIS\\· 4! .­

fOI" 4! :ICh :llId 4! "4! 1"~' COIIIIIU!I"ci.a1 IU'uhlelll 

T ransCTiPtions can do it .. . "it" 
Ninj:! practically :l.ll}thing: that 
broadc~ulIg Itself is asSigned. 

r llcy ctlll do a network job. Bin,:! Crosby, 
TI,t: Doc/Qrs Tnlk f / Ol"rr, and Burl I \·cs 
ha\"c pro\·cd that during the past }"cnr. 

Ilundrcd~ (lr progra!l1~ are bro.1dcast 
evcr)" week from transcriptions which are 
made at weh alhlime outlcu. m order lO 

make possi~Je ddaycJ nirin~~ of network 
~hows. 1"hI.! dilkn':IKe bet .... ccn .1 ·'live" 
transmi~'ion and one IhaCs aired from a .. 

transcription is one that by test can't be 
detencd by the average listener, or e\·en 
a keener-than-average car. '1" ... ·0 net­
... ·orks (N BC and CBS) still refuse to 
transmit to their station:. from recorded 
programs, but rcrorJ(od rr~rams ;"Irc 
heard on all net ..... ork !!-tauons, evcn tho..cc 
owned and opcrmed by thc~ chains. 

If some BinI! Croshy programs havc 
suffered critici~1I1 it i~I1't t't:C,1USC of the 
orif.! !!1.11 reconlUlg but bccau~e the pro­
grams arc dubbed (re-rcrorded) from 

origina l mastCTS in order to permit edit­
ing. But despite the Crosby transcription 
quality's being less than what normal 
good transcriptions nre expected to and 
do deliver, they ha'·e nc\'cuhdess been 
able to deliver .1udiellccs that consistentl\· 
place his Philco program arnon~ the 
First Fij/I:rll e\·eninf.! net\\"Ork (Hoorcr) 
rated bro.1dcasts. 

Tcrhnic.1J1y it is possible to put on a 
transcription the maximum quahtr de­
manded by frequency modulation broad­
casting, \\ hich is bcyond \\ hat thc n,·crage 
car can heM. Sincc standard bro.1dcast­
il1f.! (AI\ I) t ransmits only.1 frnction ofthi5 
qunli ty, and sincc less than onc-tenth of 
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I per Cent of the radio receivers in homes 
can reproduce the full range of what these 
s tations arc transmitting, it may be 
understood th.,t these recordings tl'("hni~ 

cally are competitive with anything that 
comes over the air. 

How good II job can be done is altl'Sted 
by the fact that Martin Block for the past 
six months has been spinning his disks for 
WNEW in New York by transcript ion 
from the WCSt Const, and with few ex­
ceptions listeners st ill feel he 's right in the 
studios at Stat ion WNEW. 

Relaxation of the Federal Communica­
tiocs Cornmission rule t hat transcriptions 
must be annolUlced every time they are 
played has helped to increase listener ac­
ceptance of disks. 

For years transcriptions have been 
looked upon ns fill ers, as something to use 
for regional or local coverage when 
nothing else was available. This ap­
proach is no longer valid, and sponsors all 
over the nation are using t hem for every 
broadcast advert ising need, from one­
station air ings to blanketing the nation 
with an intensive 9QO..station campaign 
(Lucky Strike). 

More important than even the technical 
quality of these recorded shows is the fact 
that top-flight talent is recording. Fred­
eric Ziv's recent deal with Ronald Col­
man. Lou Cowan's Signing of Tommy 
Dorsey to do a d isk jockey hour program, 
and George Raft's The CastS oj Mr. Ace 
are just three indications of the respect 
that these s tars have for the medium. 
The writers, directors and performing 
talent on all t hese transcribed shows 
equal any network presentation. Col­
man's Ziv deal wi ll run to $2,000,000. 
Tommy Dorsey is guaranteed $1 ,250,000 
in five years and the George Raft stipend 
is up in the big money. None of the 
shows arc recorded by an advertiser but 
are available to sponsors on a syndicated 
basis, tirst come first served. TIlese 
"open-end" transcriptions (their trade 
designation) permit advertisers to use 
them ,U1d insert their spccl1l1 commercials 
(handled by local announcers). Where 

~rcgional coverage is planned a number of 

_11M , .h. 0/0 .... ,00<1 "UCTA« WAHL( 
snup, til, Ole'" I I> ........ , .... ~ ," I~. ' " 
I. ... ! It', 

......... ............... , ....... '- , .. 
,,_ ... '"_ . ........ 1 •• _. , _ 

(A, ••• i ... , .. nil ... IA. Oll.~_. H.tw,,1 

"00.0." . e", ~ .• !!... "" . .. ; ...... 1"'1 1 ... 
.oo.rl . ' .... 111 110 ........ ' . 1 ..... . 1'11 ... 
u.P....... ff"~ IYloO. ",'_, I"'I I ~ 

"""- ......... , .. .. \., ~ ce.c. "" 'os I _ 

1,$WQ.1o_ '''f~ 
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sponsors record their conllHercial!. ror usc 
with the open-end disks. Most stat10ns 
.1re ahle to handle the r('Corded commer­
cials as well as they h.,ndlc the trans­
cnbcd pmgr:un~ them.selves. 

~ lo~t tyIX'S of programs arc availab!£: on 
transcript ions Jus t as they ilf{' 0 11 live 
shows. For somc time big musical pro­
ductions were bypassed by producl'rs of 
recorded syndicated programs. Ziv 
d 1.1ngcd a ll t hat ..... ith his Barry Wood and 
Wayne King presentations, both in rhe 
bigtimc music:!1 category. T here have 
alwa)"S b.'CtI gl)od names :!vailable from 
the musical libraries at s tations (World, 
Associated. NBC Thesaurus, Stand<ll"d, 
L<lng-Worth, MacGregor, Sesac, Capitol 
and Cole) . Ilowcver, there is lit t le 
opportunity for a sponsor to have a show 
··belons" to him when he uses s tock 
library musical transcriptions. s ince 
they're nOI programs as such but simply 
transcribl"CI musical selections. E.,ch 
library plans special shows with its regu la) 
monthly releases of music and while the 
impact of these shows is good, they lad. 
the " program" touch of the especially 
b uilt musicals that Ziv 11."15 ix'efl doing SO 

successrully and Paragon h."15 accom­
plished with its Frank Parker presenta· 
rion. 

M yStl'fil"S arc griSt to the transcribl"CI 
mill . Ziv's Ph ilo Vcltlce and Boslon 
Blockie are good enough to rate ncws­
paper reviews in top critical columns. 
Cowan's M urder at Afidlll·ghl, NBC's 
Weird Circle and Tile Hatmtillg HOIlr, 
Charles M ichelson's T he Shadou.'. The 
At't'ngt'T and The Scaled &JOk and H<IrfY 
Goodrnnn's Mystery llollst are all t ypical 
or shows t hat produce solid results ror 
their sponsors. KWK's sale of V arlet, 
Blackie and Mystery House to Ilyde Park 
BeeT is an indicm ion of what whodu nits 
are doing for spon5O(s. T he three­
mystery sponsor in St. Louis not only has 
been gett ing real rcsults for his brew but 
he finds the programs worthy of billboard 

Tradt .nd conlumtr .d, plul window stroumlll 
and I !jivt·.w. y n!ll "Otlliny Tr.ill" for Blil! 
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• Zi ... ·s "Ca llin, All Gi,ls" lI,iel ,ell. 
model build·up fo , an Ealle, hshion Special 

M ),Ite, i ela, t: lu,e Fi" and" M \r,de, al Midni,hI" 
,alt:lldland "BOllon Black,e" ,ood noticel .. 

display. (The shows have rncm:d from 
10 p.m. to j:30 p.m. now.) 

S(;lIiOIl \\'t"E\\' in Ne\l York recently 
~ t n rlcd hori:ontal block booking of 
rny~tl'Tk''; at .s r.m. \\ ith a different 
trall'>Crib('J thnller eW'ry nighl They 
hu\'c 1'1.111'0 for cxtelul!ng the mptery 
rx'nnd frol11 the half hour, \\ith \\hicb 
thc\'rt· ~tanmg, to a full two hours of 
~rine qui\Crint: ~tulr. What the stntion 
has .;kll1{' ~n ~ucc6~fully in the ilIu;.ical 
lickl \\ilh \Innm Block ;lI1d othcr~. Ted 
Cott, it~ program m.1JlageT. is 'H tcll1pting 
Ic,gicall~ tn do \\It h the chill·em busin(",;~. 

Indieati"n of the clft..'CI in·ncs.; of e.L's 
i~ the r.1(t that <.t,ltlnl1~ and aglneic~ pro-
111Ot( thon ju.;t 01'; thc~ do hve OT].>:!Hla­
tion~ ,1nd ubtain 1r(II1' tlll'lT rf{lI11miollS 
f(~ul ... co.lui\'.,I('lH tl> \\hm they u_uall\' 
I!arrwr from ;lllY otha rro.l!rnlll promo· 
lion. nle" SHUI' & Pn_t'ning Co. of 
1':.111';1 Clt~' H.'Ct'llIlr pUldm.-oo o.:;;liny 
TrOII.1 from i\BC H"Jlo.Rl·cnrdlll:! for 
"mild"l_t 011 nint' Ok lO1holl101 ,tat ions. 
"/111< i':r 'lne" oj d',lln.lti:mjnl1' nf .l amt"~ 
Fl'nilllurt" GKlJ'X'r book~, Tlrc f)cl.'r­
slaFf ,1llJ nther C(](lpt'r d.l.~si~, In co-.. 

Mllrtler tit 
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operation \li th the Blr5s allenc),. Br.-au, 
mont and Hohman , practically all tilt 
stations on the Bliss schedule throughout 
Oklahoma havc done an outstanding job 
of promotion. They've used air prornc:r 
tion, windo\\' streamers, newsparer ad\"C~ri 
tising nnd in sollle cascs bus card~. 

Rcrond that they've tied up with put-lie 
sch()o l~ O1nd lil:oraries to incrl':lSe lt~tcnin~ 
and ha\ 'e proved to Bliss that this "purli( 
"en'ice type" of jU\"!;'Ilile drama ra~ ~ off 
m mi'lny WilyS ",BC Radio,Rcrording 
has 01 deal with Classic u mics for 
full color iIIu .. trated rapr.:r t:>ook '·cr.-ions 
of Thl.' DeeTsloyer as a $Clf·liquidatinj: 
proniul11 co-;t jl2 ccnts). The ~·nullg· 
sters scnd III a dime withelther the ~rceial 
collar 01 the ~yrllp can. or miniature folder 
III other Bli~ prodUCb, for thc ~k. 
R<.tailcr~ arc SUrp[il-d with \\ indo" 
~trealllcr~ featurin~ the premium and the 
prOWam. Blis~ u~cs quarter P.'!!l~ in 
grrKcr trade Journil[~ to tell the pomt-of. 
~a lc mcn about the camrai:::.n . 111i~ t~f'C' 
of rromotion I~ rIOt unusual for a Itn.' 

program nnd 1\ i~"t unusual {or tr.,n~cril'" 
tions now that theY'\'e pro\N day aftt'r 
day nnd week O1fur \\{'l'k th.1l n [.:ood 
program on tr01mcriptioll is a "ood pro­
grnm rCj!ardlcss. 

While network program ro~t~ haw in­
(ph'asc tum to txlgc 4F) 
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PM/ip Motti, & C" .• 
Nil'" York 

R. ). 
Tobacco Co., 

Windon-S.'lm, N. C. 

St otte l 100<lO: O:o 
Nltw Yorlr 

.-

AGENCY PROOUCT 

Lllnnen & Mitchell, 
NI'" YOlk 

W.lker & Downing, M.iI 
Pitbbu.gh Club 

N •• 

("dl & Prub,,,v, 
N .... York 

Willi,m Esty, 
N.w YOlk 

Kudnll', 
New York 

Mani. 
Cigarlttln, 

RUII.!io" Tob.lc:co 

Philip Mords 
Ci9.tlettu 

C.mltl Ci!Jucttu; 
Prince Albe,!.t Geo.'j,! 
Washington lob.ccos 

& /ljo, Rooli l . 

PROGRAMS 

9-

11.lions 
G.met, 

--c-' --c __ ,;-c _,-' daily, 2 

,od 

FishinJ . nd Huntin g Club of Ihe Ai. 
(M S), 10-10:30 pm, 42 sl.lionl 

Milton B"rlit 

10-

Aluk. 

liYe l-min spoh, 25 N e,.. 
England stations 

i • . 1.'1, 
York sl.tions 

N.tion.1 l-min 1 .1. Igol 
c,mp.ign in .11 m"kds/ 
Ii ... spoh, " AI. lk. sl,­

lions 



This is the XEW Sin~in' Sam show with Ch~lrl es 

:\Ia~nante. world famous accord ion ist. and the 

melIow·,·oiced ) Iullen Sisters. 

• 
In 

Transcription Sales, 
115·117 W. HIGH STREET, SPRINGFIELD, OHIO PHOt-o 



• 

Singin' Sam Means 
Sales Success 

Singin' Sam is one of America's outstanding radio salesmen. "Sam" sings 

and sells his way into the hearts of millions, of fans and new friends every day. 

Singin' Sam's songs will make your cash register sing with sales! This show 

fits every type of listener, which certainly makes it the ideal program for 

any advertiser! 

Please send more information on how Singin' Sam can stll 

for me too: 

NAME . 

STREET . 

CITY . . . 

STATE , 

Mill 10: TRANSCRIPTION SALES, INC., 
117 W. Hr,h Street, Sprln,R.ld, Ohio 
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qui.,,1 11~'" formerly nnd ",.,., c.:n,,~1 
IIrrICf""" b""u· ..... mm ,,~m ' 0 k"" ... how. 

·-C~"'"u .. C"dU"ll iDn is "'" ~ 
..... ,y ono;" of 'hr 1" ,,11 tool",~;" d,tk,­
.... "' 1"'1""10,,,," and t ll,nh"l1: .. "",.~ 
plOd in Ilcmdu,a!o ",,,,,I!k>', >clI a dolL,. 
bIll lor. dim(' in [ I $ol'~, \\h;H~ 

nrNi.'II b_ a ~ .. ,11 ~ t,lI' 
J~""" f ark,), ... tv> ",," hi< d>uj:hl'" is 
towin~ thr lAlin American <UlfIIrio lOr 
C.o(lI-Co/.;o, ahhoo", "" '$ undt!ub<<dl)" 
,nmdi'1: a In! C'I bib ........ f_co. \\11.0, 
.",...rood .... ITk'r<h"nd .. lng ....., ,, 100 
.. ill 'l"m 3. Ie:.. , a "cd: 01 n ....... in .... h 
:uca, ~In~ 0'"<" 'he .M.itn'f" pmbl lmo. 
AI!-G ntt<Icd b hom/: offi<c In"·III~<nIT. 

On. rn.'UlUr"ctu,,~ , .. 1'Ol has .rcc;al 
Sponi;/H.ol><ol pa<kaj,'Cl., . hips an},hing 
\ohm . hew .... ( "'" of SI"'.- and ''''''t 
II 'J firwo:~~lly 001 f~bIt.o .<lu.n "". 
~I..d "" . .... al ..... local d"" ibu", .. 
s''''' •• ,.h ,t... shirmm' and has .o do 
b .. 1>(0. In .lIlnk up >Omo alibi h- h .. 
"'ta.,,," WroRJ: ""'rmm" :u ... n <tIf1.­

.>MII onl) ' " "'mrIl: bb.hn~ ell ..... 
()(,.., Of\(' rnQd.~ is ",dcrru :mel """'''''' 
."i'-"" <>11 a uk.,.i . ..... ...".., b.>si>. 

en. n4 Ami""'" ~<1ItC>t dnJ~ fir_ .• 
~rf'" ...... uf bro.-.dras\ um •• \>;'" "",,,,'(I 

t .... lion,.,! 01 ",,, .... In C,n, ,,,1 \,,,."<a 
I~nd S.~<lh A,,,t.ica abo I", IMt "13tt,·,1 
u""g .. hat th,- un.""" ... 11 .. y."' ..... ~, 
.h .... ili .... , .. th .. "jjIo,n, Al'''-~i<.1n <os_ 
r-uah~'" boo,!" ~bnkH "",,-. ,~ t .... 

hQu", 'w- .norc 1'" d~)' on ~",h .td'''''' 
in"" .... "I, ~ 110< .. ··.Ja.odN-- ''' .... It." 
~0fId .......".."""I!..~.)' LO ......... , .. 
'Tht rom,,,,, .... ,..,. '" ilia .. " ,hao ,h .. 
... ,......1-1,: ~n,J """,)' nC.htm run lor 
) ...... 1 II t..-n ,'''..., .. gr •. .....,...,. ."" "". 
.h .. (t,.""'~I"'" .. 1:0"'1: ' " ho,,, ~ ",.-,,, 
"""'10 "rI--..u '" ,IlL' ,,~, .,.,. and 'h .... 
.... n d"'lIiblJun. a!thrlu¢l ,t.. ""'" ~hn 
" .. "np..J II,.,... d .... b ... ill tOj' ./uf" .. 1 bad< 
", u. S. or<:m' ...... and .. ill '"I31~ 'IlL 
rAp" for II .. 1<1101 bu, . " ltl<- """bn~. 

TI ..... , n,. oclwr p.ubkrrl< ('" ,'''''''''':'''' 
r.odun. '" Co.",,,,1 ,Imer"'.. In "~"'y 
<mall COI'nm", ,""'" UC' t~o main , .... '" 
-,hi: <>Iol ~nd rho...-.. 0...- ~J'P<9"Ch 
..,U ..:1I1r1 ,ho •. JtXJJ<.,," ,,, ... ,, """Ie ,11< 
.. "'" will", .. ,LI f~tL r ... , e" ,I> fact in.he 
"n'",w" '" oI<l , ...... n-- ... ho<h is. f''''I'''-1I1I) 
KroN ,"" r" .... '" 0\'.,- lhe hoI!. n..,. 
_aopll'~;;'lion ... "h ...... "'< 
...n"~''''''I: .0 .oach """h poup. In.hr 
mocJ.-m ..,. ..... ... DII' oliO hnmrs I.,,,,, 
""" or mort raJ., r('t',,''(T>. In ,,,,­
"""",,,'- .... hons . he t~ut h as 10 .. ' a:o 
f ..... "'" of IO~ lalll_p:tl 11<' ..... "'1"1'· 

J .... , t.,I., ~"h" ....... , c ..... " ....... . 
Cok. , .......... ~,.",.,', .... T(;.O,O ... ,,_1.0 
1i>1(1l"'~_", ' in 'hr "kilO"'" .1ft ,hr"" 10 
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• on the Dial 

• in Listening* 

• in Network 

WSJS 
LEADS 

Day and Night! 
in the 

]0 

TRI-CITIES 
• WINSTON·SALEM 

• GREENSBORO 

• HIGH POINT 

NORTH CAROLINA'S 
No.1 MARKET 

·Coltl_" Sun.y, November 1946 

NBC 
Af'f'Il.IATt 

REPRE SENTED BY' 

H[ADLEY·REED COMPANY 

_. ·~KII!o\\'. tbe Writer 

nob Tnt ........ : ..... 
4 ~ iI "olld 

S.m Sp.de it their min ,nd they Ion him 

• 
• 

. f 

I 

T hei r wriling talents arc tetl med to produce the fast;paced AdL'tn lures oj 
Sam Spade for Wild root Cream Oil. Sam SPade took first place in the 

annual Mystery Writers of America poll, and wa lked off with the coveted 
Edgar Allen Poc Award for the best-scripted detective show on the air. 
When it comes to listener ra ti ngs. the hard-boi led half hour docs well too, 
showing up with a solid 10.5 aga inst Edgar Bergen and Charlie McCarthy. 

Like any good dramatic show that mainta ins list ener interest, Sa m 
Spade sounds fresh and spontaneous, but is carefu lly planned as to plot and 
characters. Tallman and Doud usc a t least one flamboyant cha racter per 
script to con trast with Spade's hard-boiled speech and manner. They both 
maintain that a show of the Sam Spade type must have tight, plausible 
situa tions; dialogue that is tough and realistic; and occasiona l comedy­
relief lincs. Above all, both abhor mystery scripts with loose ends. 

The Salll Spade sc ripts nrc based on Dash iell Hammett's famed" private 
eye," but Hammett on ly collects roya lties. Occ.1sionally Tallman and 
Doud adapt a Hammett story, but generally they get their Spade plots 
from hours of consulting tria l journals, old clippings, books on police pro­
cedure and criminology in Tallman's 500-volume crime library. Once they 
decide on a plot, they roll up their sleeves for a full eight hours of writing 
and coffee-d rinking. generally at night. Doud writes from page I to page 
13, whi le Tnllman is writ ing from page l3 to the finish. Then they put the 
two acts together, spend more long hours smoot hing out the whole show. 

Both writers have been around fo r years, although th is is the first time 
they have worKed together. Tallman broke into radio in 1934, writing for 
A1arcli oj Time, ;lIld worked up through Suspense, I lltrigue, Reader's Digest, 
nnd Tin's Is My Best. Doud lists his first air credit as ,\l utunl's Calling All 
Cars, some later ones includ ing First Nighter and M allhallan at Midllight. 
Ii" Tnllmnn and Doud rnrel}' nrpem at Sam Spade broadcasts. They 
swea t them au tat home. 
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1'1 ... 

[t is \'cry clear 
to me that ;'\11 Af,,1 
s(;nion should not 
compeTe with it ­
self by separately 
programing an 
FJ\I s(.1tioll. While 
sollie new listeners 
llli!:1\[ be gained, 
it is obvious that 
practically all FI\ \ 

ll ~h'ncrs Will be recruited frol'll the At\ t 
audicnce, To that eXT('nt the AM station 
becomes 1c~ dfectiv" for the advertisers; 
therefore, less valuable, <lnd a TalC adjust. 
ll'M:nl is c:l l1cd for. This would mC:l1l a 
lOlhlant lowering of A,\1 rates and in· 
{"lease of f-j\\ rat l'S in prorortion to the 
dc~rC(' of audience shift . No one would 
gain from thi~ procedure. 

If it is true thm FM is eventually to 
rl:place A\I, thell it is equally true that 
the opera tor of an AM stil tion should 
I'rotect his inwstment, his position in the 
community and his advertiscls by trans­
ferring them to his FtI\ station opcration. 
This GUl on ly he done gradual1r through 
complete duplicalion of programing (t\ \r. 
P<.:uillo permitt ing), 

It may be argued th.11 the COSts of 
in~lallation and operation of an F~\ sta­
tion arc ~lIbstantial :md not warranted 
unles.s rcC(wcrable (rom the advcrtiser, I 
W(lulJ di~agrcc emircly with this point o( 
viello' for the reason th.1t the adn'rtiser 
gaim hut liltk, i( anything. 

In en tering Ft.l the nlloner o( an Ai\\ 

" 

Mr. SPOIISOI' Asks... 
" \\ " 1«'1'( ' FM ;:0' Iwing :HIIII'd b~' A J\ ) ,';ulio ~Ialioll:;. 

11111:0' flillllilig 1111 ' 11.1 11(·'· ... • li:-:lI' .. ing <llIdi('II(' (', will 
"If'n: IIf' a ,'al(' adjll .... IIIWIII ·! .. 

R. M . GrllY Adv.rlisin9 and Sot/.1 Promotion M,!II<lg <', 
Std'Hid'.! ai/ of N .. w Jem,y 

StMion simply endeavors to provide in­
surance aga inst the future. lie trics to 
protect himself against the inroads upon 
his audience which other FM stations 
may make. This insurance is effect ive, 
howe"er, on ly if programs Me duplicated. 
Orhel wise the advertiser is justined in 
dem:mding a reduction in ra tcs due to 
loss of audience. 

As I see it, the expense o( Fi\\ dup1it·a­
tion is a transitory condition which AM 
bmadcasters must meet. To those find­
ing it difficult to do so, I would suggest an 
examination of their present AM rate 
structures. national, network and local. 
Radio continues to be bad ly under-priced. 

E. E. IIILL 
£X('cllfit't Vlct_Preslde'1f 
Station U'T AC 

There should be 
1\0 deduction 
where an AM sta­
tion is operating 
an Fi\\ s t a ti o n 
s imul!:lneous ly, 
..... ith ad\'ertise­
ments going over 
both. Rather, 
there should be at 
least 10 fX'r cent 

added to the ,\JI.! rate. The ,ld\'ertiser 
will receive more coverage, particularly 
during adverse \\'eather conditions and 
periods of interference on A,\I station, 
since Fi\ \ is IlOt innuellced by outside 
interference. Since it is not, E\I sets will 
be turned on more hours than '\,\1, once 
more aS~l1ring greater coverage (or the 
advertisers. TIlc<;;e remarks arc based on 
a 250 watt ~\ ,\1 station \'erst1~ a COIll­

nnUlitr F,\\ station with not IllOTe than 
1.000 watts of radi<lted power. 

In the case of a 250 watt A,\1 station 
versus a mountain top F,\ 1 stat ion radiat­
ing [O.(K)() watts or more, the set·up 
differs somewh:1t. In this case, the FM 
co,·er:lge is approxil1l!lI ely 70 per cmt 

greater than AM, up to the 50 micromlt 
contour of each. Therefore, the adver_ 
tiser should pay a regular established rate 
(or FM, according to the number o( FM 
sets in tllat area, un less he uses both Sta­
tions simultaneously. Then the charge 
(or Fi\ I should be based on a pcrcentnge 
o( the Ai\1 rate, probnbly JO per cent the 
first year, ..;0 per cent the second year, 50 
per cent the third year, and the regular 
established FM rate there.1fter, It has 
been estimated that in four to five years, 
FM will supplant AM entirely. 

W. A. WILSOS 
PreSldCllt 
Stations WOP I, U'OPl.FM 

I think the 
question sub­
mitted by Mr. 
Gray might be 
called a trick 
question. It is so 
broad that it is 
capable of bein~ 

answered in m;Uly 
different ..... ays . 
There arc current­

ly more than 200 Fi\1 stmiollsoll the air, 
and there arc Illore than 200 different 
policies in effect. Some F,\\ affi liates are 
running entirelr separate programing, and 
thus arc in ~orne dewee diluting the 
listening audience. Other stations, how. 
ever. such as our 0110'11, arc in large 
measure duplicating their AM program­
ing. Thus, lI1stend o( thc ad\·ertisu re­
ceiving n diluted :ludience, he is actually 
receiving a plus audience. 

\\'\\'DC is a low-powered statioll but 
adequately cowrs virtually all the resi' 
dents of the Washington metropolitan 
area. In (act , we enjoy unusually high 
Hoopcratings. Howe,·er, we know that 
there is a limit to our nighHime cover­
n!!e. We know, for example, that those 
Washingtonians who reside (or the sum­
mer at nearby Potomac Ri\·cr and Chcsa-
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peake Bay beach points can·t rccch'c t~ 
at night. We know that tl~ who live in 
some (If the newer submbnn nrea) l>.iuch 
nrc upward of 15 miles from the dO\l n­
to\lll district r~i\'(' some interfercnce on 
our frequency m night. We regard roM 
as the answer to this vexing problem. 
Even though we nrc not operating on our 
full 1"=]\\ power, we have alnondy found 
that \I'e arc rcadling points ~O, 50 and flO 
miles from Washington with a highly 
listenable signn!. Some mail has collle 
from points 125 miles away. Ne:lrly ha.lf 
of the lctlers we haw received came from 
points OIl or beyond the L'<Ige of the 
Washington mctropolitan area. A nun ... 
ber or the letters p..1rticularly compli­
mented us on the duplication of ;1 11 Wabh­
ington Senators baseball games on FM. 
TI\C)' pointed out that listening to base­
ball on FM was a new thrill and that you 
could hear the crowd noises with n much 
greater degree of fidelity than was cver 
beforc possib le. 

Radio never stands still nlld certainl)'. 
as both FM ;:Ind television de\·clop. there 
should be changes in rate :>tructure. 
Television SOIlle d1Y may force radio's 
night-tin\C rates dO ... .11. FM, where there 
is scp.1r:J.te programing, or in those cases 
where the FM signal wi ll not cover as 
large an audicncc as the AM sib"lal has 
done in the past, may force rates down . 
But there are nlany stations like nurs 
where FM increases the coverage of thc 
~[ation, We bclic\·e in [hose cases that 
lates Ilti11 go up rather than down. 

B E:"i' STROUSE 
Gtnerai ,.·tanager 
Stations \V\VOC- \VWOCFM 

Thc answer to 
this question large­
ly dcpends upon 
thc policy of thc 
opcrat ing com­
pany whidl holds 
both an AM and 
Hi licensc in the 
same area. 

If the programs 
011 FM arc not 

dUplicates of the A]\\ programs. thcre is 
no reason why the FM station should not 
be considered as a separatc station and n 
rate card set up accordingly. 

If, as many operators nrc doing, a high 
percentage of programs arc duplicated, 
then there should be a rate adjustment 
commensurate with the i05S in the listen­
ing audicnce by the AM station. 

HERBERT L. P eTTEY 

Director 
Stations WHNand WMGM 

(Please h lTn to page 48) 
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Hoosiers DO 
get up EARLY! 

SAM S IMS - populor 

WF8 M "Early Bird" 

U Twelve years ago, WFnM firSI a ired the 

"Early Birds" program-now a favor ile 

waker-upper in central Indi ana, The audience 

wo uld amaze you-it's te rrific-at th e unearthly 

hour 6:00 to 7:00 A.M. Housiers gCt up early.' 

Sam Sims spins the platters and chntte r, 

Sam's been to H o llywood, Chicago a nd Ne w 

York with Orrin Tucker's orchest ra, but Sa m 

lo \'es Indiana and Indiana's fond of Sa m-so 

he's had the early shift on W F B M for 5 years 

Don Hancock is a former "Ea rly Bird" an­

nouncer, now in New York and all o\"e r CBS. 

John H oltman gOt up ea rl)' for WF U M before 

he we m to N BC in Chi cago. Durward Kirby 

took Q\'er-then journeyed to WLW, WMAQ, 
and thence to free-lancing in New Yo rk. Ned 

LeFeHe was c hief "Early Bird" at \\"' FBM 

before he wCnt to Hollywood to star on NBC's 

··l\fasqueradc." 

The point is, the popularity of the "Ea rly 

Birds" is a tradition, So-catch these early­

ri s ing Hoosiers - get Sam to make your pitch 

o n WFBM's "Early Birds" stio\\', Foe details, 

ask anybody at The Katz Agency. 

W F B M BASIC AFFILIATE: Columbia Broadcasting System 

Represented Nationally by The Katz Agenc), INDIANAPOLIS ________________________ ___ 
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THIS MICROPHONE ••• 

200 

ill s ix g reut lIulrket ureus 

LET'S LOOK AT IT TillS WAY. YOU'f{' buying 

~pot radio. You want not only time on ,hI' air 

in a "AI'Ctcd mark!'! or markets .. but inlerc5t· 

ing program-content to fill that time. and to con­

(Iii ion thai particular market to your sale.!' story. 

I t makes good ~cnse to ask the help of a 

slaliollll"hich specializ{·s in program.production. 

It stands to reason that you will sri the best 

results from the station that has a slaff of 

program·builders exper ienced in crl'3ting local 

shows for local ad"crtiscJ'"$ and local listcn<'rs. 

Such on·thc-SPOI professionals kno\\" the market. 

The mark!'1 knO\\5 them. 

\Vi thi n th e \Vpstinghousc organi7;ation, 

yo u'l! find 200 professional program specialists 

at your service. \Vriters. Announccrs. Tech· 

nlClans. Directo rs. 

\\11ether you·re ptanning a stat ion· break 

series or a half·hour musical, these program 

people are ready 10 delil·cr a lil·r show, with a 

li\e1y listcncrship, in Philadelphia. Pittsburgh. 

no~ton, Springfield, Fort Warne, or Portland. 

Oregon. 

@ WESTINGHOUSE naDIO STATIONS Ille 
WIZ: • WIZ:'" • WOWO • KEX • KYW • KDK'" • Nolionol "pr.""'ol i~ •• , NIC Spol Sol •• - hupl for I(EX • for 1(0:, Fr .... p.,. .. 
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O nc out of every six residents in 
the U. S. took OUt a license last 
year in order to enjoy participa­

tion in them. Over $30,000,000 was spent 
for those pennits \\ hieh enabled 24,000, 
000 people to enjoy them. 

They're fishing and hunting. 
While newspapers give pages to other 

sports, fishing and hunting together rate 
at the best a single co lumn. Yct football, 
baseball, basketball , and boxing account 
for less than a quarter of the money spent 
\\'ith rod, gun and riflc. What's true in 
the black-and-white field is also true 011 

the air, with less than one-tenth as much 
airtime granted fishing and hunting as is 
devotej to other sports. 

Only [\.\'0 months ago (April), the 
Governor of Maine stated that "tourism" 
-the latest trade term for the tourist­
trade industry-brought $100,000,000 to 
the 'State of 1\ 1aine, half of this ($50,000,-
000) from fishing and hunting. 

On ly one network program is devoted 
to fishing and hunting, the Fishing and 
Hunling Club oj tht! Air. It started on 
ABC in July 1945 and moved to Mutual 
in January of this year. Its major spon­
sor is Mail Pouch Tobacco Company 
which presented the program over 90 sta­
tions on ABC and uses 42 on j\'lutuai. 
The program has over 30 sponsors on a 
cooperative program basis, however, and 
140 stations carry it sustaining. 

The shift from ABC to Mutual was 
based upon the fonner's refusa l to permit 
the program to retain the slot, Wednes­
day 8:30-9 p.m. est, which it had had, 
with a rating average of a little over 2 (it 
hit as low as 1.5). ABC ..... anted this time 
period as a build-up for the Bing Crosby 
period and Fishing and Hunting Club just 
isn't a high-rating program. There was 
also another factor . Mail Pouch had to 
buy 90 stations on ABC in order to reach 
the areas in which it has distribution. 
On j\ 1utual it reaches this market with 42. 
On ABC it was aired in 24 Hooperated 
cities, on Mutual it's in only 8. TIlis re­
duces COSts considerably for the tobacco 
organi:ation, yet its j\1BS contract per_ 
mits it to recapture the program in an}' 
Mutual city when it achieves distribution 
in that area. The company is producing 
at 100 per cent of capacity now and ex-

N~w~1I (Spolb A~~ld) t nd Hurley (N. Y. 
Mlrrol) checkln, Ir .. k Wt lton befoll tirln, 

JUNE 190 

Those ro 
and gun 
millions 

:\Iuil "ollch Tobucco uud :10 o.her sponsors 
fish ill a .·eul ~old-he.lrillJ.f uudience s,rcotll" 
.·or sltor'SIlU·1I und " ' 01114· .. nre f.tli~hflll fUllS 



Mllil Pouch ~t;1I pllints thousllnds of bllfns throu9hout the ndtion but it now depends upon its spo,ts II;, ~how to ~etl its three tobllcco p'oducb 

pandcd distribution must nwnit enlarged 
manufacturing facilities. 

Spot sponsors range frolll Ocean City 
1\ Inllufaclur ing Comp:IIIY of Philadelphia, 
Inanufacturcrs of fishing equipment and 
supplies (\\'OR), to <1 retailer in LlS 
Vegas, Outdoor Equipmcnt Company 
(KBNE, Boulder City, Nevada). The 
latter bought the program as soon as it 
bcc,1me avail<1blc as <1 cooperative In 
February of this year. Thc store's tackle 
sales h;lVl:: jumped frOIll $150 to $4,000 
monthly ~ince It began 10 sponsor and 
Illenhandisc the progrnm. Ocean City 
W<1S sold by WaR with the proviso that 
tts rods ,md reels would be used on the 
I1nlional progrnm as prizes. 

E\'Cry state in the Union ilnd cvery 
province in C111<1dn has a conser I'm ion or 

wild life department. [n the U. S. in 19-16 
$1,126,22 1 was spent in the production of 
eggs, fry, and fingerl ings with which to 

stock lakes and streams. New York State 
alone has four fish hatcheries. Hunt ers, 
according to U. S. Interior Department 
figures, spent $ 100,500,000 last year on 
their sport. Outdoor spans hit all income 
brackets from the barefoot boy to the 
executive I, .. ho fiies , via Flying Fisherman 
Club!; (Eastern Airl ines), to game fish 
areas. 

Listeners to this t ypc of program (sho\\' 
det<1ils later) areas vertical a group as any 
dialing in the U. S. There arc a few who 
don·t actu<1l1y fish and hunt, but e'·en 
these attest to dOing juSt that vicariously 
while listening. Unlike devotees of other 
spons they ",m! to tell the world about 

thcil tricks. From mountain stream to 
Gulf Stream fishermen, from quail to 
black bear hunters, they want to share 
what they kl'Ow. TIle men for the most 
part arc pipe smokers. Andt"rSOll, Davis 
and Plau e, adVertising agenc~.', in making 
a survey for Kaufmann Bros. & Bondy 
(Kayv .. oodie Pipes) in April, discovered 
that Kentucky Club (Mail Pouch prod. 
uct) \I'as number one favorite among the 
respondems. The survcy was made in 
Dayton, Ohio, and also revealed that one 
out of five of those sun·eyed stated that 
they listened regularly to the Fishing and 
Hunfing Gub oj Ih e Air. Eight(>('n out of 
20 identified the sponsor of the program. 
This fiml has nOl hing to do with the 
Mail Pouch account, \lhich is handled by 
\\'nlker and Downing, Pittsburgh agency. 

Effedive newspope, Ids on spo, t Pllges .nd "hllndw,ilten" post u,ds p'omot~ ~how. Both conlfibute 10 thot p,"son.1 touch which builds will 

~iS permit to tune in 

big game hunter 

rod 

and reel expert on . 

WAAA plellty 01 pri::es lor yall, t,a! 

MONDAY ... 0;00 pm ... Mutual Network 



1\l1ail Pouch for yellrs has been 11 barn­
p.1inting advertiser. For generations it 
has been s,1id that over ['000,000 barns 
owed their paint jobs to Ma il Pouch. 
Billboards and barns continue to get a 
good slice of Ma il Pouch's budget. Its 
prcscnt advertising expenditure is over 
$500,000, of which illore than half ~ocs to 
radio. Less than $1 ,000 goes to men 's and 
outdoor magazin(S. 

The program is a self-promot er. Mu­
tua l cl:JiITIS that it h.1S done only a routine 
exploitation job while it's been on that 
IlCt\l.'Ork. However, Walker & Downing, 
the agency, state that the network job 
has been "better than average" because 
it 's been "d irected III the magaz ines and 
newspapers that arc il1terl'S tcd ill the 
sports ... , 

Hundreds of fishing and hunting clubs 
have bc<''11 formed because of a suggestion 
by one of t he authorities on the program 
that it would be a good idea . Not tOO 
Jongago j. A. Bloch, Pr(Sident , and W. J . 
Frankston, vp and advert is ing m.1nager, 
of Mail Pouch, went into a huddle with 
R. C. Woodruff, account executive and 
director of mdio at the agency. The 
huddle produced the idea that listeners be 
urged to phone a fr iend who was -a sports 
fan a half hour before bro.-1dcast time. 
" Ask your friend 10 tunc in ," was the 
suggestion. Not an especia lly bright idea 
to come out of a b 'g-time hudd le, but 
because fishermen and hunters arc a 
pecu liar kind of breed, the listeners, a 
solid part of them, followed thesuggcstion 
of the program mc, Roland Winters. He 
is an actor but also a boating and camping 
enthusiast. 

Winters moderates a group of outdoor 
authoritics on the progra m including 
Dave Newell , dean of the sports writing 
experts and roving editor of Sports Afield; 
Jim Hurley, Outdoor Ed i[()r , N. Y. Daily 
Mirror; and Ca il Borden, noted amateur 
sportsm.1n. The panel answers from 16 
[() 20 of the 15,000 letters that COBle in 
each week. Sportsmen, especia lly fisher_ 
men, have p.1tience, so they write. week 
after week until their question, or its 
reason.1blc facsimile, is answered . T ypica l 
is the listener who noted that this was his 
25th letter without an answer but he was 
going to continue to write. Every t ip Or 
letter used on the program br ings its 
.... "iter some gift related to fishing and 
hunting. No "outside" product has a 
chance to be an award on this a iring. The 
gifts arc presented by their rll.1 llufac­
Wrers, in return for generous credits on 
the broadcast. Since they a re sporting 
equipment they are frequently discussed 
as wel l as presented to sports fans who 
send in ideas. 
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Fishin9 conte~t .t KBNE (Boulder City) in desert jumps tackle 1.les from 1150 to $4,000 

The program is a low-budgeted show, 
cost ing around $1 ,500 per broadcast as 
against $),500 paid by Mail Pouch for its 
fonner network program, David H(lrt/illg, 
Cou nterspy. They used 170 stat ions 
(ABC) with this latter Phillips Lord-pro­
d uced p..1ckage. It was bought bec,luse it 
had a ready-made a Udience, having been 
on the a ir for a number of years, and 
Bloch and F rankston, Mail Pouch execu­
tives, had been sold on radio since the 
early thirt ies . During the earlier period 
t heir favorite vehicles ..... ere hillb illy musi­
cal sess ions mixed with news, sports , and 
spot announcements . Stations that d id a 
rea l job (or them while they were gett ing 
their f(.'C t wet in radio ..... ere WT AM , 
WLW, and KDKA. T he prCSl.·!lt sJXIrt 
progra m was inspired by a session that 
Walker & Downing produces on KDKA 
for Duquesne Brewing Comp.1ny. M,d l 
Pouch execut ives heard the program and 
worked with W. & D. in de\'CIoping the 
network vers ion. 

Everyone tonncctcd with the program 
feels it's just what the doctor ordered, 
despite the microscopic rat ing. Since 
they 're aiming at smokers, and since very 
few fishing and hunting enthusiasts are 
non-smokers, they reason tha t their 
" waste circulation" is at a minimum. 
AcrU.1 11y, more than ) ,000 men write to 

the firm dircctly each week for the Expert 
Stogies mentioned on the program. The 

commercials cover three Ma il Pouch 
products, Kentucky Club Smoking To­
bacco , Expert Stogies, and Mail Pouch 
Chewing Tobacco, all of which arc at 
their a ll time high in sales volume. 

And the program is doing theS1lme kind 
o( a job for beer, hardware, motor car, 
rea l estate, and service stat ion sponsors. 

Whi le the program docs better than 
satisfactory selling, it 's none the less 
pub lic service. Conservation of the 
llilt ion 's natural resources is a b ig job. 
Ruthless hunt ing and fishing can destroy 
whole sections afforests and turn streams 
into mosquito breed ing brooks. While 
the program's expert s don't lect ure at 
listeners they make it clear without being 
dogmatic t hat t he outdoor fan is one who 
thinks of the other fcllow as well as him­
self. The more knowledge, [he bett er the 
sportsman . 

Consistant aW.'mpts to interest t he 
younger gcn(,fat ion in hunting, fi shing and 
the great outdoors perfomt another pub­
lic service, combatting j uvenile del in­
quenc)'. Youngsters who gel out into the 
forests just don't hang a round street 
COTll<''TS and land in courts. 

All this the program d~ -and its seil ­
ing job b<.'S idcs. 

The Fishillg und Huntillg Club oj the 
Air is based uJXIn the thoor), of intensit )' 
of listenership. It provcs that one ran is 
worth JO casua l listeners . 

" 
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W. S. GRANTCO., INC. 

BREAKFAST PA RTY 

Uadiu Sfafioll WTAC, lI'orCl.'slrr, Mass., 
M oucWy_ \\'rtillt's<fa),-Fr1day, 9:30-/0 a.m. 

,,' 
PROGRAM, The only thing breakfasty 
abou t this is the hour at which it's broad­
cast. It 's a fast-moving quiz show ad, 
dressed to women, with a fair amount of 
home audience participation. There's 
very litt~ ,tbout it that's fo lderol, the 
t ..... o me's and the hostess neither kissing 
the gmndmas nor kidding the young 
brides. They do pick up from other 
"clubs" ..... hat·s almost standard, the 
giving of an orchid to a guest. WTAC's 
~iving is to the ~irl in the Coronet Room 
..... here the P.1rty is held nwrried the 
shortest length of time. Program fea, 
tures are "How I found my husband." 
dart throwing, song·titk guessing, word, 
making contest (from the letters in the 
l1ame of the sponsor, Filene's), and a 
number,guessing competition (number 
picked nearest a pre.selected numeral 
from one to 100 wins an award). 

Obviously there's nothing fancy about 
this breakfast stint, but it brings the 
housewives to their receivers as well as to 
the broadcasts and to the sponsor's store. 
N.B. Unusual nou' on the broadcast re, 
viewed was a want,ad stating that 
Filene's had the job of advertising man­
ager open and telling what was wanted 
and whom to see. 
COMM ERCIAL: Since e\'ery award given 
during the half hour broadcast is some­
thing on sale at Filene's there's plenty of 
selling all the program. Describing gifts 
is rou tine these days so it doesn't seem 
like depanment store selling-and that 's 
good. To bring listeners into the store, 
there's usually a jingle contest of some 
kind, with the listeners having to go to a 
specific dcpanmelll to pick up an entry 
blank that has a jingle with a missing last 
line. Complete the last line, etc., and 
maybe you win an all'ard. The jingle is 
a commercial in i[S{'lf. The word con­
tests, being based on the letters of the 
name Filcne's, arc also an ou t-and-ou t 
plug. f\S a maner of record there's as 
much selling on this progranl as there 
would be in a double spread in a news­
p;lper dcpartment store ad. 
TIME: Broadcast is schedu led at 9:30 a.m. 
in order to stress "carly shopping." Thc 
competit ion includes ABC's Break}ast 
Gub o\'er WORC, Nl'll's For Lo.dits o\'er 
\\'NEB, Us/en Ilud L"IlTU and RadiO 
Jounhll O\'er \\,B:::, as well as recorded 
music on WAAB. The audience de-

livered to the program on WTAG romes 
from Gretchen Thomas's Modl!1'n Kitchm 
which precedes it. Its latest City 
Hoopcr:lting is 7.7. 
PROMOTION , T he program is almost 
100 per cent promotion in itself. Filenc's 
spreads posters throughout the store and 
the station uses a rcason:1blc number of 
"courtesy" announcements. 
CREDITS: Program is smoothly <,lIrittcn by 
Andrew C. Fuller and directed by Henry 
Felix. The co-me's arc J ohnnie Dowell 
and Bob Adams who ratc bows for for­
gHting to drip. Eileen McCarty , hostess, 
is juSt the business girl next door, ..... hich 
is also a wholesome relief from the voices 
that ooze personality . 

SW IFT HOME SERVICE CLUB 
WNBT, /\'I'U' YOTk, NBC-TV, Friday 

1-/ :-10 p.m. eds / 
PROGRAM: The fine art of scanning in­
format ive programs was set back another 
year by this presentation. Everything 
was available in the studio and nothing 
came through the home receiver. There 
can' t be any question of the fact thatJinl 
Falkenberg is te legeniC, but there also 
isn't any question but that she hadn't 
the slightest idea of what to do next on 
this show. Tex McCrary, the male h;llf 
of the Jinx and Tex team, would ha\'e 
looked better with a hair cut and an estab­
lished character that would j ustify a he­
man's playing around with his wife at 
cook ing, decorating, and a millinery con­
test. Sandra Cahle, the interior decorator 
on rhe program, should k>ok to her corset­
ing and the hat designcr, Walter Florell, 
should realize that the television camera 
is not a mirror in which he's looking at 
himself and striking poses. 

Everybody on the product ion end oC 
this program knows beuer than to permit 
his cast to do intervicws sitting dO~\ll. 
Why bothJinx and Tex were permitted to 
act like end men on a minstrel sho llo' only 
the three "great" brains o( television who 
handled the program can answer. 

Somehow there wasn't enough light on 
the set . Half-light effects arc good in 
their place, bu t not when the viewer is 
being taught how to decorate her home. 
Information can be fun-this .... -asn·t. 
Jinx has e\'errthing the camera asks (or, 
except that it didn't come through tht 
recciving tube. 
COMMERCIAL, l\ lartha Logan. the 
young lady in charge of the Swift test 
kitchens, handles the commercials in an 
informati\'e manner. For instance in­
stead of telling how good a Swift Pre-
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mium Ham is she explains how [{l cook 
one. That 's a good de\'ice. btu poor 
Miss Logan was aJl ,Hwitter abou t being 
!xfOfe the camera. And the hams, which 
were real, sccmed like wax imitations. 
It 's a lso okay to usc thn'e hoWlS to cook 
one, due to time limitations, but !\Iiss 
logan just seemed to have tOO much ham 
on her hands- at least for this viewer. 

The opening credits were well designed 
and the progrnm started olf as though it 
was ~ing to be a real professionnl scan_ 
ning. It wasn't-e"en commercially. 
TIME: The hour is a little early for a pro­
gram of this type. Audiencc measure­
ment devices a ll seem to ind icate that the 
lady of the house (the ham rookcf at 
least) is sti ll in the kitchen or dining 
room at this hour. A 2 p.m. the lady of 
the house would be more likely to be OUt 
(If the kitchen and read)'. if not too eager, 
to be told how to cook. 11lelc's no TV 
competition at one p.II1.; network radio 
compet ition in New York is a couple of 
daytime serials, B(~ Sistl'r and Ala 
Pn-kiIlS, with time·tested folloWings. 
CREDITS, McCann.Erickson advert ising 
agency, producing for Swift & Company, 
believes sincerely in telcvision . Lee 
Cooley, who came to McCann after doing 
some creditable productions for Ruth. 
mutT and Ryan, and Tom Hutchinson 
who directed t he progrnlll. arc two of the 
best hands ill the business. This is also 
the rat ing of Ed Sobol of NBC who 
actually put the show on the nir. Unl 
fortunately the sum total of their ",ork in 
this case was complete mediocrity. 

MERIT NEWS 
Radio Statio" WKY, Oklahoma Cily, 
Monday through FrIday. 12:30-12:45 p.m. 

,,' 
PROGRA M, This is simply informed 
general-store gossip handled without tOO 
much heavy Oklahoma com by Ken 
Lowe. It's superb barnya rd handling of 
both Associated Press and United Press 
wire copy. with local news thrown ill . 
Lo .... -e·s a newsman from way back and has 
a sense of values which intrigues even the 
slicked-cIown.hair fo lks from the citics­
despite the fact tha t Lowe opines that 
everything he says is st ric tly for J asper 
and Mirruxla. He sounds like he wears 
o\'eral!s and chews straw. 
COMMER CIAL, Advertising copy is 
stmight- Lowe doesn't mix news and 
sell ing. Merit has a Special feed they 
want to sell chicken fanners and the 
announcer .sells it straight, with reasonl 
why copy. 
TIME: Twelve-thirty p.m. is when the 
average famler is still at his mid-day mea l 
finishing his coffee. No matter what else 
the radio offers. he wants thc news before 
he'goes back to the bams or the fields and 
this' is for him. 
PROMOTION , The loWe fo llowing is 
growing without much Outside sell ing. 
Word-of-mouth is doing a job in Okla-
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FOR WGY'S CHANTICLEER! 

Nohod~' ever says- "pleasl" pass the 

chick en" when they're talking of 

\VGY's Chanticleer ... He's strictly 

NOT of the roaster variety. 

WGY'! Chanticleer is the original 

carly bird who covers more territory 

than any other early riser in the 

Great Northeast (central and eastern 

New York and western New Eng_ 

land), Durin~ the past 18 months 

"Chanticleer" has pulled over 5·1,194 

leuers from listeners ... an average 

of 3000 per month ..• more than 

any other s ingle show on \VGY. 

AI)pealing to urban as well as rural 

listeners, Cbant,cleer is broadl·ast 

Monday through Saturday from 6:30 

-7:00 a.m. Primarily it cMches farm 

folk and factory workers who arc up 

preparing for thl: day's work. 

A low-cost participa tion show with 

a long record of successful selling, 

"Chantie!ecr" offers big results for 

your advert,sing dollar. 

For complete details cal! your 

nearest NBC Spot Sales office or 

WGY. 

GENERAL . ELECTRIC 

.. - -- - --- - -- - - -- - - -- - - ---

10,000 WITTS-NBC AfFllim W G Y SCH[ H[ CTIDY, H[W YORK 

IIEP~ESENrfO /'JAT/ONAUY 8Y N8C SPOT SAlES 
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homa-"Did you hear wha t that Lowe 
feller had to say yesterday?" That's 
what builds a newscaster. 
CREDITS, Newscast is prepared by WK Y's 
newsroom, which is staffed with men who 
know what the farmer wants to hear. 
Something local is given twice the pia}' of 
a national event that doesn't touch too 
vitally on the dally life in Oklahoma's 
farm lands. It's what the fanners 
urdered. Lowe even gives the weather 
twice. 

FIFTY CLUB 
Radio Station WL tv, Cincinnati Monday 

througll Friday, 2-2:30 p.m. est 
PROGRAM, This is another simple day. 
time formula in which women at home 
listen to their own kind on the air. WLW 
brings to the FiflY CI"b 50 women each 
day. They're usually members of a 
church or community club and giggle like 
the very dickens as some of their crowd 
arc kidded o\"er the air. The show's 
carried on the shoulders of the mistress of 
ceremonies, Ruth Lyons, and if to the 
radio gang she seems forced at times it's 
because she has to thaw out her audience 
In the studio as well as entertain the 
listening audience. For the give·away 
portion of the show they playa version of 
musical chails, with numbers winning 
special gifts - hats, carpet sweepers, 
slacks, skirts, etc. By the time they 
reach the musical chairs Ruth Lyons is 
really kicking the girls around and they 
love it. 111is gobble, gobble session is so 
inexpcnsi\·e Ihat it's amazing that it 
sounds like a big time prcxluction. There', 
just an accordion player, the mc, the pro­
gram director and the announcer. The 
prizes are "free," for a mention of the 
donor, and the show is ad· lib. 
COMMERCIAL, 111e two ad-agencies', 
Danccr.Fitzgerald-Sample and Compton, 
copy is fairly straight but by having 
guests in the audience try to tOp the 
announcer's ~elling of the two Procter and 
Gamble prcxlucts, Oxydol and Crisco, the 
copy becomes fun and part of the show. 
TIME, The program has plent}' of compe· 
tition. There's QueroJor a Day ( \VCPO), 
Burt Farber (WSA I), news and Pmy 
Mason (WKRC) and ne .... ·s and Wall: 
Tim!' (WCKY). Howe\·er, the hour is 
right for this type of program and it's 
been on since February 1946 with a 
December-January Nielsen of S.l. Audi­
cnce is delivered to the program by Big 
Sisler which runs ahead of it. 
PROMOTION, Station statl'S "no special 
promotion:' which at WLW means rn>re 
than that done by three-quancrs of the 
stations on the air. 
CR EDITS, Frazier Thomas pinch hitting 
for Paul JOI'ICS, the regular announcer on 
this progral11, was light but obviously not 
too familiar with the routine. Ruth 
Lyons, mc, was a little strident but as 
noted she had plenty to carry. Ralph 
Brown handled the production chores 
okay and it was an all·round well balanced 
prcxluct ion-produced on a peanut. 
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"IBC' ". ,n9 you ••• ,n INDIANAPOLIS 

What the "Hoopers" won't tell 
you the "Hoosieratings" will 

n"Il" 11,;"r.. (Ol' " IIIjllll"~ tlmt ,,,' ,I" IIU' t"';J ~ lIrc 
nllr II ,MII"-"-' Bllt i, h:l ~ \l"Hul>l,·ol II .'; II" ,.",] 11i;.\ thl'y 
aI',' "III~ i,llli";II;'" "f Iii.· 1 "'I'" bril~ n f \\ ' 1 lie.; IIrl). 
j!r:llll" in IlIdillll"I",/i,. ,,/m"' . .. :.::i, jllg " " I,illt "f ,lie 
lIIa;:"i""Ic. or \\' 1 lie ;11111,,· ,1<"''; ll"·"II;.!i'''1I1 Ill" rid" 
:1:l'Plt"'ty lIl:lrl.,-1 "r (:" 1111':.1 11I ,] i;Jlw. \",1 ~" ,,,. ],,"c 
,.,';,,,.,] .• ""rd I', n·II,,·.ly 111i~ ,1"I ,I"ral,I.· ~illl.,t i 'J!I. 'I'he 
""1'.1 j" " II ... "i'Taliug" tllI.l. if ~"11 \\ il l ,'\a,"i",' tilC 
1l\llll'o'pHI"ts :HI.I "ur 191(, IIIllil ;Hwl~., i ". ~"II "ill (inti 
tI,a! the I'r"t,:ralll~ I'n·'I'III,·, 1 dnil~ hy ] ",liamll'" lis' 
lin' /"/"111 _\/II/i"" I""" " \ ,-ry ... ,10"", ;",,] ""II'lautly 
I!ru\\ iug .. 11o ..... ;'·r"';ug:' ::;,.,. ~"lIr J"lu. IIb;r ,\1;111 
r,.r ,,·rifi'·;lliull. 
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What Teen-Agers Want 
Four hundred tecn-agcrs in Baltimore 

..... ere reccntly surveyed by an advcrtising 
agency to discover their lis tening, reading 
and bUYing habits. Eighty per cent of 
these stated that they listened to the 
radio regularly and 20 per cent indic1ted 
that they ..... eren't "regular listeners." 

The survey, ..... hich is the second annual 
polling handled by high school and junior 
high school students in their own schools 
(four highs and one junior high), is paid 
for by Stan Lee Reed, Inc., local Balti­
more advertising agency. Reed uses thl.­
survey as a business promotion and thr 
loca l department stores use it as a busi­
ness check. 

The boys and girls were asked to vote 
for their favorite program types and 
rated them in this order: 

Tyro" 

~1 ''' 1(':1 ls 
Cnm~")' 
~1 nt"rl ... 
I)r,una 
Quiz 
"~en-al:" Ihow. 
Roman"" 
CI"ssl(.;>1 :'1Ullc 
!'opuL"r :'1u.k 
"ad"ty 
S"tials 
~" ... 
lIas.eh,, 1I 

" " .. 
" • , , , 

o.os 
W('f;tUns 0.05 .s.._ i"di<>lltd """~-u...,, """ I~."..,·/t ond till" till 

(><r'.nhlp~. "dJ up to IQ2 ilLll~ol 01 100. 

"Do they buy their own clothes?" is 
another factor in teen-age selling that is 
constantly a puzzler. Returns on 'this 
question indic1te that 98 per cern select 
their own clothes. Eighteen per cent 
shop alone. Eighty-two per cent have 
supervision of their shopping. 

Reasons for shopping in a particular 
store were also indicated. The "reasons 
why" ran in the following order: 

Ru" .. ." 
s .. I,..-Uo n OHerN : ] 
Slyl .. 
!: ... r'·I~" 
ITk,'S 
:'1:0'5 CharI!" .\ .. count 

S 'M" ... " "''<11'''''''<' 
T" .. n S I .. ,p 
~1 "rch"".JH<· Qu""'ty 
1I1S<'0"'" .\,-",lIahl" 
Clr.1< C'", .. ".-s)" 
I bhl, 

M 

" " " , 
• 
'" , , , .. , ... 

Store preferences were almost in direct 
relation with thc store's intell igent \.IS(' of 
broadcast ad\'crtising, with the stort 
using NBC's Ttenlimcrs' Club high up 
among the slOrcs the tcen-agers liked. 

SPONSOR 
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NAME 

J . Ro " e " n~ lI l" 

R")'d~n ( :. fle,,!er 

(; " ) n .. rj!, .. off 

C~oll!" II. 11"",(h 

~;. C . H er bert 
Josep h (~. lI owla"d 

It";n B . Jord a n J r , 

J . ])" " " Id :'>f ason 
R"b .. rt t . ~Ic \)o n al d 

I'hill" :'>Ie th ad" 

II . II . Proske)" 

I lenr), Sand.,.,rl!. 

L II . Sim" ml, 

N AME 

Jam n A. Auli 

Floyd C . U" I" 
\\'" lIer lIarkduU 

J , Esca lan,,, !la,e. 
Her b lIe"ve n 
Alfre d R, Ueck,na n 

Willia m E, Uecker 

Samue i llerona" 
lie n/a mI .. Il , 11115:< 
1I0b lIIum~ ,,, ha l 

G, II , IJ.o ber .1' 
I'a u l 1k>les 
Arno ld T. /Iowdcn 
J o hn C. IIrid llwaoer 
" ra nk llrom tlerlt 
J " m es R, IImn.by 

C hu, ... IJrya n , 
Ra lph Cain 
ttl a " " ,, C.a n n 

Gero ld II. C.aroo n 
J .. ck Ca rso n 
IIarry II , Coh en 
~lt·)·~ r A, Coh,·n 

Wlll la ... Co " oVet 
Bills Cral~ 

J ohn S. Davlthon 
Ra )' Vi. !)e n 
I'hilip J, lH$ ruond 
):Od: nt' .... " ey 
Ed w:lrd F , Oo nonn 

Jim I)ooley 
Jo hn B. 0 ..... 150 
Jo h n Ec k" ls 
Joe F.<.I I< ards 
Ja m e8 L. FaUo n 

John J . Foy 
RObert W , G illha fT1 

Sa", God!«,)' 

JL'N£ 1917 

signed and unsigned 

FORMER A FFILIATION 

Kunll.~holm a n d !:;','ed cn IIo u se Il<l k erlu. C hi · 
u.lI.o. ",h-cr tl s ln ll. . .,11"" m"n"lI.~r 

(:.on n K !lcu ! Mutua l 1. 1Ie In s urance Co .. Ilar t_ 
fo r d . pubHea.I" ... e dl.ot 

" It •• burll. Pia l .. GI ,,~. Co " P ltlsburll. h . public 
. .. 11'110 0 $ dire",,,. 

C lem!» " <:0 .• 1\"" ... Yor k 

Kenyon & ~:':I< h ardl . S ew \ " ... k 

I"' '''s"d Sh od 1-:" . C o ,. (;hlcall.". adv<,rlbl,, 1I. m " n­
al1.'" 

J o h n n . S .""on {;" . • ,"s. ls tanl adverlhln ll. man_ 
a!!. ... 

Cam a!lo n Co .. "Illwaok .. .. . central dl,-, .a lu 
m~ nalt .... 

C"",lIve I'oo , ..... ar a nd S h o<>lIod I.p", h er Re pone. 

Le h .. .!Ie Fink Products (';orp" in chante "" I ~s 

Ge n eral Fo ods Cor p ., l'o'ew Yo rk. m ar ker r .... ~arch 
d lrcctor 

& h lc k . In c: .. S t~ mrord, Gon " .• vp 

FORMER AfflUA nON 

S' ..... wbr ldt:e '" C lo, hler, PhiladeLphia , advenl~l n!! 
m ana!! .. t 

Pacilk :-" o r t h wut Ilroad cas .ers 
Philadelp h Ia Record 

R o me. , Wash l" It'o n 
I)" vls & 1I""''en . Lo .. AnllcJ"s, pann ... 
Buch anan. I\el<' \ 'ork. rad io d .. " •. buslne.s m an _ 

3!!er •• Imebuyer 
J on h u a Hend Y Iro n Wor ks . S u n n yva le . Ca Ul.. 

a d ,'e .. I.lnll, publld,)' d lrec,or 
l'hll ad~ l"h la Record. a d ""T1 lsl nlt s ta ll 
811 .... 1"ew \ 'ork . head 
Elinor I .. Ilr o,,'n. Phil adel p h ia 

Flore ~. j' hll ill" & C la r k , Oe.rolt. "ccoun, en 
IUdlo. mo. Io n r,lcwre d irecI"r _"'rlter 
O wn alte ncy , II n!!hnm",n . 1\. Y. 
Food ,""n ufac ' u r! n !! b u .ln ess, t·lorlda. ow ner 
Rodllns & lltown . l"'-~ I<' Yo rk, accou n , u« u ,lvc 
This W"ek Ma¢.~~lnt'. " .. w Yo rk , ... " ,he rn ma n -
a~cr 

G e n era l MOlor. Cor p" I) e lroll . Clporl ad"er. I.I " !! 
Ho ba n Co .. T roy. Ohio. advt''';sln!! rnanaller 
Barnes /I< Reinecke . C hlrnllo. wes t ern adverll.ln!! 

rna n aller 
1I,·n .o" .!Ie 1I0",les. I\ew Yo.k. vp , COpy d irec,or 
~, W. Aye r . :>o'ew Yor k 
J, n. Tarc h er. 1"ew Yo r k, vp 
lIa rry Feille n bau m , Ph ila d e lp hia. aceo"" , e.· 

ecu,l ve 
lIou.e.!le Cardt' n .l\ew Yor k , . p ace r .. p rest'" ,a( ;'" 
L.ockhe ed Alrc rM t Cor p .. Bu.bank . C;olif .. recrea-

110" dlrec.o~ 
Fede rn l ,l1.'e'" Yor k. VI' , ;Occou,,' encu.h~ 
I_" n n~n & M i .ch dJ. 1'.,,,, York , ueeu ,!ve <'I' 
C ... n~ Co" C h lca!!o, advert ls;n lt de" I , 
l\el<' Yor k H .. rn ld 'rrlbune 
GaJt'!1 . 0~lacDon~ 1d . [)a),.o n . O h io. p .... ""I"!! 
" · ...... da Courier . La. V"llas. ed lto. _p u bll s h e r 
'rACA Airways Sys,em. ad,'ertlsh' ll d in'c 'ot 
llrook'" Sml(h. ~'r" nch .!Ie Oorrance . I)enol( 
Gan o- llac krodt.P.dward S. IIO",' o n . 'ru ...... r'ner 
Allie d St udi"". Inc .. Hend.,...,,, • . -':u" ad ,ert/S!ne 

dine,,,r 
Crall!. ~: , I)~n n ; so n, C h icall.o. mana!!u 
J . Wall ~ r 'n,om~n , ' e w York 

I)an D, M i" .,. . Lo. Anlle1" • . c o p )' chid 

NEW AFfiLIATION 

lI ou,~ 0 ' I)" n ]d ., (; hl r"~". ,,,Iu. ",h'er"sl l1~ dln",." r 

Same . "dve. f!~l n~ dlr"ct"r 

Same. ch"r~ ... " , all " dv ... t l~ln~ 

1I0u"", o f W"". m .,..e. Inc .. 'ew \ 'ork. vI' , "d,'cr[I . ln~. ~~1t. , 
dl.,"<O.nr 

C.o llm"" ;\l anu '"c""ln~ (:,,,1' .. a d "'·rrMn~. uleo p rnmn-
. ion n'ft" " ~~r 

P""r F'kU,I P."du cts, ( hlca~", "dverfMnA d lr .... '''r 
,o,;,,",~. "dve .. i, ln ~ dl rec: , ,,r . d" m c •• lc app llan,e d lv. 

SlIme. m e n ' , d lv .. adY<'''hln~ n''' n ~t:cr 

1I,,1\ ... t Co .. Tm)', O h io. "dvcrr l<lnll m ,.",,,te. 
" lllcr~' "'-", i""a l F~ua'I",', It'''Il-mnll' ' "d".rri>itlll . pub· 

Ikh) pr"t.r-~", d l .... ,,, ..... 
Thun'ase, . i· .. Sh"u, In.' ,, 5" 1.",,1_. "d v"rrl~i "~ , ~ah·~. ~"h" 

","m Oltlon m"n~ItC r 
'\Iichl~an C h en.ic,,1 ( ~'rp,. vp in e11a r lte h'1U~chold In,,·c'l· 

dd ... a d vC1'llsln ll , "" I, ... 
Sa m e, "oSI C"' ea ls d h., ad""rtl~I " II.. ",. Ies mlln~Il" r 

!>.a hly. rn c .. ~ou , h IIcnd. l nd .. "I' In eharll~ "d"H ,t-inll.. 
.. ale,. 

NEW AFFIUA nON 

G~an- ~hr.t on , f'hUadc lphla. copy chief 

Schu1t ~ & Ritz, Por' la n d . O r"., a cco u nt ">eculh,, 
II"n'y J , lUI ufn"', , Wa . hln!! ' o n , I) , C" director ne" · b,, ~ I _ 

tIcs. ,,"c l h ltl cs 
Co u rt land n, Fer!!u..," . Wa , hln!!ton. acCO" n ' cn";o,l\'e 
IItl"""hu. \ 'an 11.'0. de n , Los An!!"lcs. a ecou " . necu,"'c 
Cec ll .!le Pre.brey. Ne w Yo . k, ,Im ebu )'cr 

Co"I~y. Iia l fur .!le Ste"-..rd. Sa n Fmn cl .. "" 

~ "' y. l' hUa d cl"hl .. 
Wa lte r W . WU.y. ;\;ew York . aceoun , uec",h'c 
l.ondon _lIrooks Ad v"rt ls! n jl, \lte nC)', I'hlla dd p hi" (ne" " 

p:'rtne r 
Same. V" 
in,.' rna l ion " l . Crnn d K;,plda. ~I lc h , 
Fbc k , S)Ta""se.~. \ ' .. aec(l u nl toecutl"r 
Wade, C h !",,!!<> 
llIe n u & n o.k; n d, "e'" \ 'ork, acro u n, c",,'Cu. i,,' 
T ucker \Va)- n c, Al lan ,". "cc"unt n"", u ,l"e 

(;alr .. ,_GilI . 'rucson .... r lz .. acco"n , necu,hc 
t·oo , e. (~, ne & Heldl n ll. I) .... )- (o n . aero" ,," u~c","'e 
~L ~ 1. \'oun!!. L.u An!!elu, accoun' .... 'cu the 

"'en"on & Eckh ardt, :-"'''' York, '.1' , cop)' d ln·ct.,. 
Le nne n .!Ie ~Il, c hd l . :-'cw yo. k. aCcou n ' uccu.iI'e 
Il a rry H. Co h e n Ad vert iSin!! C;'", I nc,. ,,'e" \ -or k (ne w,. h r ad 
Sa m e, me m ber of fir m 

I.a" re n ce II" I,,~ Hick$. ~"" \ '0' k . " CCO u n' "u·cu.;'e 
"dol ph~ W~n land . Il ollywood . aCeO"n. "ncu ,hc 

Ca n, pl>ell -!': .. a .... . l\e'" Yo rk . "p, acco u n t en'C u thc 
Sam e, pres ld en. 
Armuro n lt. C hical!.O. "n,...,! .. ,e; a ... l ~,ant aceoun , ~n'cu!I,,' 
lk» 'd, LoS .'l.n!!<,lc8, accou n , neeu,!>'e 
Ro$S Ro), \)elral ( , ae~o"n ( ",~c"'!>'~ 

""e" ,m,,re r , I iolly .. 'ood . .... dio d!rec , a r 
Roya l & tI .. G " u ""'n,l'1,'" \'or k. """c",,,n! "I~eu,i'c 
11111)& 0 . Dc tro lt . "O P ) chief 
J oe Ed"ard , Ad"eni";"Il, IIn U.IOn (n ,,"), o'".cr 
l)a,·ls. 1.00 Anlte lu 

L"nd . h cfl. lIuff~k>, accoun, "~~cu tl ve 
lSe lznld. R .. lcaslnll O. !!:on; .... , lon. :-'ew h><k. uSf~rn ad"T-

115in !1. di. eelO. 
II ~rrln !!.o n , \\ h i."e~· &. 11".5', Lo •. \ n lt,· les, "OP)' ch i~' 

! 

[ 

I 

I 



NAME 

1,-,,,1.-1 ~1. {;".d"" 
\1 T I ;O)""n 

It",,,,., 1'. 1I~'"I1'n .. 

J"h" II.,,,.,·., 
P .. ,uld c. tI""Ih 

\' .. 1,,-. T lI.dlund 
'\1 1I,·If,·, 
J ... "," H. IIUI 

nun"", II. IU"c~ 
1,111 .. ,,, J. 11 .. 1 .. 
11"1,, .. 01 t'" J"e-"b.o" 
IIn",ld II. JU"I1<'" 
I\Ullom II. J,·nl.:ln. 

J"nl"d"w J"Jc-~ 
J. t'rn"L "elly 

J, .. nn I;. Kelly 
11,,,,,1(,1 Kenyon 

\I .... I",U K.· •• e. 
.... ,,,10: "'1"11< 

(;, .... ~~ J. "ull .. ",.., 
"lIco' I.~I<.· 
I.,·" L"ndon 

rd"".01 J. l,,~h 
hi ,. ~1:I.1I"'·z 

.... 'h'" ~ 
1'1""".01 ~I~"I" 
K"b.,.1 to. )layl'r 

1'.01 .. ,,,01 ]lI,,, .. u,,,,hl 
1"'01 .... )Ic-{:"" h) 
t.,·"'t~ ;\1c-_'un 

1I.· .. ·tl)· ;\1. ;\lhJdle-.,,,, 
e..,1 f \1111," 
It"h.-., .~. ;\I,,,,.e 
1·.oJ .... ,d IV. >'Iunf"'d. 

111.",,, W. :'\~" .. " ... h, ... , Jr. 
b", ... I). :'\"nh 

II.,,, I'.,ul",,, 
\If«'d \\. ",·Hlc. 

\Iillh .... II. I'Jekel! 
I.~,,'te L. Itlond"" 

IIUII"", It"n,I,,1 J •. 
(;~"'':'' Itkh III 
1I.·",y Ituhi" 
I~,u :"'hllll"l1<cr 
',anley ... ,-hl.·,,,h,·. 

,\lIe" \\ _ ",'''n,ld, 
J"hn ... "''' ... 1 .... ·' 
.\ ..... "1"'"10''' 

lIu"",d Ik.n~rd ... h .... 
\\"Ih" G .. ·,,, Uk :,,,,,,,, 
t .• ,,;n "ph~'. 
\\1111.,,,, E. :;1""I"'r J •• 

hit'" C TI",",,,,,,,,,, 

n"'1"" '"ul1<lm" 
" .... nL """ .. I("b,'" t:. ""I.h 
..... 1 \\., •• ha", 
10.1"·".,, "hl'I,·y 
" .. rl" L \\ ill,,)' 
IIr~, l.h ... I,,, 11. \\11:1 .. "," 
'~nlu.d """If 
II",,) II, 1l,lth' 

II I •• Writh. 
t.r"",' p. '.ohI"" 

fORMER AffiLIATION 

Jtu,"raufI lIr JI)"~". :-:,·w ,·".k. " ... dla "",nlll!u 
1U1"',-I'l'1ln" (~"I' .. \\'111" .. Uu", "' ''~h .• ",h'~ 

1',,,,,,,,.1,,,, n"'''''I:''' 
(;"F" :'\'.· .. "·11 lIr (;"nl:c,. :-; •. '" \'u,k, n ... ,lIa 

011 .. ·• ",r 1\.",,11.· ... "'." ~·"."d ... ". Q~~uUnl n<,<,u . I .. ~ 
Cn"'r"'''. ";~w ""rk. pbn_ b", .. d ... ·n'· ."r)' 

w"J~"'~n U.UI1< 0',. '''''''~ 
.'IIC. 1;"<; ~nnu""f'·'. "~r"~Wr 
IlroN.k,'. Sonl.h. I' .... '~h lIr Uorra" ... · •. ..;, .... \·o.k. 

.adl" d,·"I. 
1;'N,'d lIr TI'·rI"·Y .. ,·c .. · " .. ,k. c"I'Y dl,ecto. 

lIu,·h,.":ln. Lui Anl:dc.o. au"" til CI~('Ulh'" 

\'"unl! '" I(ulol<':&n', Xe .. "u.k. rublle rcl •• lon •. 
publl<hY dl.Hlor ",'1,. :-: .... I·urk. ~ltd ... tU ~dlw. 

Mm, 

]l1~1<-ln .'. lIall, UufIal().:-;. Y .. :>cmum n~"u'I ... • 
1.,,1·1 .... ' Cbn,,,r C; .... Co:<1a. 1t.~l'ldl. 10 ...... adV('.· 

.1.lnt "'a"at'·, 
Hal H" .. d, :;.udlo •. ".h.'. 
,. \\ •. 1)'.", \)~ •• oh. ac .... ""1 "u'euIIO'~ 

(;"O"~I""I<. \IufI.·~. HuRal". ,,~c"u"1 n .... ul .. 'e 
Juh" r"lk ..... A.nd •. "hllad .. ll'bla 
\11'.:'. l·h; ... Lldl'bI3. ~al,," .,0R 

{;,ahaon. ";"w 1i.,,;)I .. , (;onn, 
IIlu". :,\"w "' ... k.I.Plln An ... rimn ",a""It'·. 

~\I~.o"""lc II"n~ Co.p •. Ih· •• oll. anISla". III 
1' .. ·.101,·'" I .. cha'l1<c I'ubll~ ''''''II .. n~ 

\\ ".d Wh.·,· I ... ·k. l·hIL'd~lI'hla .• ,,0110 dl.~c . u. 
1110 .... ,"'W " ... k, ,,-c,,",un, ~~"rull~,' 

"'~""tI Ad,,·rtl.lnll. .. 't ... ,· ... k . dl,,·clo. 
Ab"" .. Klmh"". Chlcullu ..... 0.11" dl,~clo,. 
11",.,1".0.1. ,:tJn .... n.l"e '" G".LI"ct. San ".an· 

"1"" ... >,1' 
liack .... \\ ,·I,l><'ck,. II,·,II!. ""fIal .... ..;. \ .. accou", 
u~<"II ... 

113rt)' C. \\Utl,'. SIa.l"ns. a~.I''''m HI I'ruldcn. 
t.:hl,·"II." 11e-.aM_Amerl.an 
(.h.J~.J;",~en. ,:hl""l1<o 
1..,·n.,.,,1 "'""d~ 1:0. 1' .. :'\'"w Yo.k (1'061 C"'eall, 

dh.). asooc l,",c nd",·tllslnA n,anat'·, 
I)lIvc. I.If~ Ad ... · .. I.t"I1<. ~I. L."uls 
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SUMMER REPLACEME NTS 
(Colltillufif]rom pa:;r 18) 

tin\<,'. &:l IIC51 and Bonkn arc 1\\0 alll\ 

thc), go right 011 durin):! thl' SUIIUHcr, with 
slightly lower budgets but wllh no hiatus. 
In thl.' spot flCld Breyer's and other lo('al 
icc creams all over th(' n,'lIimi do just as 
much :liT adwrlis illp: during the 5umlll('T 
as the), do through the res t of till' yenr, 
if not more. \Vhn! ScalIest docs, permit ­
ting J:1ck Hale}' to wlcatiorl while his 
('()-Star, Eve Ardell, st:lYS on through the 
summer, h.'lS been done from time 10 time 
by a number of sponsors. James j\ Icltoll 
\', lcuions while Han'('st oj Stars (N BC) 
runs right along. Years ago when Fanny 
Srice :lnd Frank Morgan hnd a joint 
starring vchicle c:tc!\ one took a vacation 
\\Ihile the other cnrrkd the program. 

The nighttime hiatus-takers arc broad· 
GlSting's greatest spenders. PrOcter & 
Gamble drops fom. Cllgate. Palmolive­
Peet axes three, as docs General Foods. 
Lever Brothers lets two rest , both ex­
pensive shows (Lux TlttlllrC and J0.1n 
Davis). These sponsors make those 
shows which they have left carry the ir 
product burden. Very few one-pro~ram 
sponsors vacation for any length o( time. 
DuPont docs. howevCf, as do Phiko, 
R. B. Semler, Waterman, and L1dy 
Esther this year. 

Most programs that take vacations or 
have summer replacements do so for two 
basic reasons. Firs t they're too high­
budgeted (or lIo'hat sponsors believe is the 
summcr audience. Second the stars want 
vacations. This second re;'\S()n becomes 
more insistent year after year as big 
names discover that summer lIo'ork only 
makes their payments to Uncle Sam 
larger and their net incomes smaller. 

One type of sponsor is passing up a 
terrific bet. This is the advertiser who 
has only a summer product to sel1. It 
~'OlIld be possible for him to s tep into a 
choice summer spot during the months 
lh..1t he requires advert ising, without pay­
ing a premium fcc. Bathing suits, soft 
drinks, the big summer resorts, summer 
clothing, home air coolers, are just a (ew 
th..1t could use network and 1000ai s tation 
open summer time. There is considerable 
industry t hinking at present that wil lmani· 
fest itself in winter planning (l9H ) for 
summer bro..1(]caSt t ime s.11es next year . 
listening surveys of resorts arc scheduled 
for this summer but more important the 
campaigns wilt stress the fact that out of 
100 adults only 11 arc away evcn in the 
greatest vacation month. August, and 
half of these listen while they're away 
from home, evcn on the beach. The pro-

ion will also s tress that 90 per cent of 
the summer homcs arc radio-equipped , 

JUNE 1947 

.U1J that the l1Vera}(~' ,,(~.ltl"l1 I !Ill) 
t llo'O ;IIKI a half w~'Ck s. Th~'''t: ;11~' Ju ... t a 
f~'w of Ihe facts and fif!lIrl" that will bc.: 
used next }'l'ar, whell the lIatl<lll II, C1(' 

pt'cted to n:turn 10 "ltormaky," 1<1 uIIJl'r­
lint' the f01Ct Ihat lisH'nll1~ .t:.Jol'''' fill all the 
)6'> dH)'S of the year. 

BROADCAST MERCHANDISING 
(Gmtinul'li jrOl/I JXlJ:C 8) 

MBS printin, "Currcnt P.og •• m Av.iI.bililiu." 
L.st month SI'ONSOR noted that CBS was 
releasing: its list of network built pro.­
grams that wefe available to ad'·cniscrs. 
At the sa tHe time (ahhollj:!h it was 1l1.1iled 

lall-l \llIllJ.lll'lU1t~.J It I, II ... !. f\ctllowk~ 

;Ir (' n.l(k III t ill' , hllw.huildUlJ,! business 
with hUlh f~'l'L 

RCA e.h,bltion H.II • to .... ;lt d.li,ht 
Thou';lIld~ of \'i' ltnl". to Ro(i;:cf('lkr 
o.:IlU r O1rl' makinJ! a regu lar St' IP at th, 
RCA exhibit. IIohkh i~ dfJl1linatro:1\ 011\.­

enJ by ,1 giant trml~ I'\;lfl' nt plastIC map .)f 
NBC. Fact that the)' al<.O can set: t ll('ll1-
sd,·cs 01) telcvj~ion and r'<1fticipate ill 
nl-111}' W,Jy:. III Ih<' exhibition s.:fIlls the11l 
hClIllC prc . .!.old fill RCA and NBC. Trade 
~how purists find plenty to crit icizt· lIo'ith 
till' d~igll of the exhibition h.111 but the 
consumer i~ not conscious of the fact that 
('vcrything isn't ··perfect .·· 

.1 the next 15 

.. 



T elevision dl,dkcJ up lh firs t direct 
rctail 50l le on record for a motor 
cOIllr<Jny \\hell Walter J, Groll of 

H:I},si(k. 1'\',,:\1, York, ~;'IW il ,idro com· 
!nl'rciaJ uf 11 J<JH 1\Il'Teury !Own sedan 
d:l~hll1).! through Jl'('P waler with no 
trouble frolll "Wt mot ors. The commer­
(jil l was P.lrt of a ,\ ladison Square Cardell 
l>1'0r ts progr:ull scam1l'J by WeBS-TV. 

13usincss is rapidly incn'asillg (or the 

T wen ty-t wo new FM stntions were 
ushered on to the aiT during May, 
Illany of them s imply test opera­

tions checking equipment, service areas, 
etc III some area~ local bascball is heard 
only on the FJ\I affiliate of the local AM 
'>[ation (WBT, Charlottf', is typical). In 
ot her areil!i where s landard stations find 
It impossibk to air games after a certain 
hour the AI\\ s tation announces Ihnt 

A lthough FAX is still in the side­
sho .... cau1!ory as far as the 
public IS cOl1cerned, Ihere are a 

numher of ,>tations Ihat han' amlOUl1Ctod 
Ihnt they will be tmm mittin p: r~ularly 
this fnll. In Philadc\phi:l the Bulle/in and 
lhe l uqlltrrr both delllOnstralt'd fncsimiJc 
withlll one w..:ck lasl 111011th. Inqllirrr's 
presentation .... ;}5 III coopl'tnlion with 
WFIL, which It o ..... n~, anJ f('!:ei\"ing sets ,. 

fey. tl'leVIl>IOn ~t,1tiu!ls 111 opcr;Jtlon. 
WNIJT, NBC's ¥lIt' opcr.,ting video s ta­
tion, bas a regular dnytimc :.chcdull.' after 
scn-ral (;'lIse starts. Thi:. is additionnl to 
the J:1ytimc tclt:ca .. rs of the b:lS('ball 
games. The progr:lrll is sponsored by 
Swifl and Comp.ll1)', n1('<1( p:lckcrs. 
( [)' . .'hur is n..'vic\\,'cJ 0 11 "<Ill..: 38.) 

List {If ad\'l'rti:.crs now in tckl' ision 
lIldicatcs the scope nf the \'i5u:11 air 
medium . It includes Esso, Kraft , Kd­
vin;lIor, General Foods, C.u lf, Swift, U. S. 
Rubber, RCA-\'ictor, Bristol-"Iyers, 
Ford, General Mills, Gillette, Mouquin, 
Ch('vroJct, John Wan:ullnker, and the 
Wall Street firm of 11.1cl1e & Company, to 
memi()n some trail blnzers. 

The Television Groadcasters' Assoda­
tion, which is championing thc cauS(' of 
apartment house tenillltS who want TV 
instnllmions in tlwir battle with apart-

"You can henr the rcst of the game 
through our FJ\\ afillinle XXV on your 
FM dio l.'· T ypical of this type of FI\I 
operation is \\" I\ IG\\, the nffiliotc of 
\VI IN in New Y(lrk. 

Airing of the U. S. Army Band pro­
grams over the Omlincntal Network 
(FM) is enabling Sl:ltions to cooperate 
with radio dealers ill demonstrating just 
how good '" live" music can sound on 
Ffl'quency Modulat ion. The Pt.'trillo 
ban against the prcscntatlon of network 
Ji\'e musical progra ms 0\'('( FI\I affi liates 
of Aj\\ stations is ho lding back a great 
deal of FM pr~r('!>S, but independent FI\I 
out\{'ts arc prcscnring a limited amount 
o( Jiv(' Illuslcal plograms without benefit 
of the AFM. O~h('r independt.'nts are ex­
pt'cted to follo w the advic(' of I\\orris 
Novik (t'x-WNYC manager now s t;>tion 

were installed in J ohn \\':lnnl11aker's, 
Strawbridge and Clothier's, Gimbd 's and 
Frank and So:!der's . Tire BIllIcli1l demon­
strntion .... 'as a surprise and was shown in 
Gimbel's windo ..... s. \\'FIL demonstra­
tions were given fOJ members of the Poor 
Richard Club and the Union League. 
Two hundred tUfI1,'d out for th,' former 
and 900 for the latt er. 

Over 100 bon;JfK1e inqUiries concerning 
primers, as FAX r('(civers arc called, were 
recdvcd m WFIL with inquiries ns to 
..... h(·11 ref!lIlnr tr;m~l11ilting ..... ould s tart. 
Station is snid to have told prosp('!:ti\"C 
St't O\\'I1,'rs thm they'd sl:m s<''r vice before 
winter. WFIL first tmnsl1uttcd fno;imile 
editions of eight nnd il hal(h)" eleven inch 
cditions in 19)9 bt'fore it had its prC'"('nt 
news-pnper affilintion. 

\\'OR (Ne ..... York). it is understood, 

l1Ienl how;c OWI1(;(S, {mally won over a 
major reall'Slare firm during "\ay and It 
,lplX'ars ~ if {he rcst of the np.1rtrncnt 
house owners will fall into line. This re­
sistilnCe thn'atl'nL'd to becnme a major 
hurdle tn apnrtment house tenants ac­
quiring home receivers. During the 
month it wa::. abo annoul1ced that Tclccon 
had dcvclo(X'd a master antenna system 
for npnrtmcnt hfluses which would not 
only diminate the nC'l'd for multiple 
dipoles on roofs but also "ghosts." 

The "Television ClrawlIl," which has 
been in t he works for more t han a year 
(mally started its tour of 22 cities during 
May, Fact that Sam Cuff and Lou 
Spos.'1, who headed up the DuMont 
WABD s t:nion operations, aTe handling 
Ihe tour is assur.1nce thnt the RCA-Allied 
Stores tour of department stores will at 

least be n professional presentation, 

consultant) and sign contracts with thr 
musician's union as soon as there are 
sufficil:nt receivers in their tl'rritories to 
justIfy establishing a rate schedule that 
can carry t he load. 

,",CDC FI\I ro:cei\'cTs \\iII be availahle 
for the first time early this fa ll in the 
nreas whcre only DC current is available 
First in the fidd wilh thl'Se sets will be 
F rC<:'d-Eis<'"l11ann. 

F/\ \ broadcast mg, cspecially on its new 
band, isst ill withoul sufficient field tCSli:lg 
to d('l('rmine how far beyond the "lint~of 
sight" nn F,\\ si~n .... iIl travel. Nobody 
knows just how far it will travel under 
any SCt of circumstances. Off-the-rcrord 
reports, howl.'vcr. reveal that FI\I signals 
which engirH.'t'ring tests had pro\'ed 
"couldn ' t get out of the District of 
Columbia " have been heard in Venerucla. 

will also s tart" its regular transmitting of 
FAX signals within the next 10 months. 
while the Finch multiplexing (FAX and 
F,\ 1 voicc signals at the same time) will bt 
continued eXpl'rimel1lally under a spc-cial 
temporary permit which the FCC is ex­
p<'Cllod to grant this fall. 

With th" television picture c1t':lTi."d­
and the Federal Communications Com· 
mission doing everything within its po ..... er 
to further network tcievision (Ihey f.od 
that TV JUSt won't nlO\'e as fast as it 
should ..... ithout networking)- the FCC('x, 
peets to be doing some FAX in\'cstigating 
and expediting. Tho: commission is intf"r­
est(od in get I ing some independent non· 
newspaper opemtors in t he field so as oot 
totally to put il1lo the hnnd.~ of prcsmt 
publishers ;lnOlher opinion-forming 
medium. 

SPONSOR 



Making the best 
even b ette r! 

Now-along with 
"The T exas Rangers" 

A ~u r ... fire ::-in''''',,"3Y or ~('If. 
1;(I"i<l ;l .;";': oIT,.,! All r:lc l i ... ~ Ill.­
J>.~!;"a o f Orilli""l Sn"IlJ TIle 
Te\fU H",,!!('r$ ~i"JZ 1I ,..l l1Cr~ I " 
book aH",,,,. 1', .. , i, I.·,1 ~l'0ll' 
~ou o f '~rhc T,.xu 1I""j!("r.;" 
(1/ nnl! Wrile fo. fu ll , I t'lai l ~. 

The Texas Rangers 
AN ARTHUR 8 . CHURCH PRODUCTION 

'ICK WICK HOTEl . KANSAS CITY 6, MO 

PIONEERING SINCE 

1942 
• 

all eJ.ta6£i..fuul claim 

"" tIi. 
:KaIlMu C;tV Jlttvd1et 

• 
lor ,uil,,&ililie. w''-'" 

O . R. Wright, 5. 1111 M.""" 
POll". Bid, ., K.n", Ci ty, Mo. 

• 
E, L. DILLA RD, GEN ERAL M ANAGER 

JUNE 1947 

j 'H lil i IlUCt! froll! I"' ;':!' (I 

advcrtisers on """cather avaiL1bililll .. ho ..... 
Ihey ;Ire handled, and their pOl'ul;uit)' 
We think our findings arc s i~ni'll·allt. 

Local advCftisers seem 10 n:ali:c Ihe 
value of sponsoring local \\cat iKT fore­
C:blS more 11"111 l1,u ion<l l ild\'crtiscrs. 
Being closer to Ihe pulse of t heir own 
COllllllwlity, t hey know 1"It)\\ popul;lr ~lIch 
a feature can be, and the \':'tl u~ of\\eat hcr 
for<:casting as a local public service. In 
almosl every case, and particu larly 111 the 
rural and farming comlllunil ies, audk nce 
comment is more than r.1vorablc . J len! 
arc 60nte typical comnlCTlb from stations: 

" \\leather is:1 very important fac­
tor in this farming area"- KBST, 
Big Spring, Texas. 

"Onc of KWTO·s n"lO'-t popuJ.u 
fc:ttures"- KWTO, Springfield, Mo. 

" The growing of winter \·cgd ablL. .... 
is one of our biggest indu;.t rK.'S :md a 
grc.1t gamble as a drop of a few de­
grees can wipe OUt entire 1Il\'~tmcnt 

. .. statton gil'es forecasts for I'ege· 
lable and fru it grower ·s protection " 
- KBAB, L1rcdo. Texas. 

"It was reported to us .. ' that ... 
o\'er 90 per cent of the CI trus grove 
owtlCrs listen to the 11 :15 p.m. 
weather rcport each night before 
going to bed"- WLAK, L1kcland, 
Florida. 

or Pearson reporting Sial ions: 
IS out of 2 \ carry weather reports as 

a separate feature 
9 out of 21 carry t heill sponsor~d 

IS out of 21 have awtilabilit ies 
IOouI of21 sell them at regular 1_ 

minute rales 
2 ch.1rgc rail.' plus service charge 
I has a monthly package rat o.:: 

11 OUI of21 stationscarrythcm in I· 
minute 

4 out of 2\ stal ionscarrYlhcm in S· 
minutC5 

2 out of 2\ stations carry them in 
3O-scronds 

\ each calTY them in 2-minUi es and 
4-minutcs 

Typcs of sponsors include dairy, bank 
and trust, coffee. jewelry, nyinp; school, 
oplical service, t ire and gas, wirlla pro­
duce, rerti lizer and auto sal~. 

&mrccs for weather infor mation USL'(! 

are U. S. Weather bureaus, Slale farm 
bure.1us, AP, and UP, 

H ISE(H ATCII ErT 
JOhll E. PearSOIi Company 

MORGAN'S 
the name 

Jimmy Morgan Thai Is 

• J;'"III Y , .. '" I" .... II , ·.~ 'Iw :;,:10 

I" (i ::10 a . II'. "C"",I '\ Iurn; ,,:;" 

],r"",I' · a~ I " '''' \\ "· \ S . \ 1",,,la!, 

Ih .. ",,1.'1o ~HI ""'''' ~. I I .· "a~ 

1.lr.·a, l ~ " . ..... r Ih ... II,i. I.",·,.,'" 

", .. ~ I 1"'1" ' 1:. •• a,lil> 1"· .. ,." ",, l ili , ·~ 

"I"·,, ",. 1,,1'·\11'.1 1111 I" hi", . 

!'oi"l.'~ \"""ri.·",, F"l k \ I ,,~i . · , 

("I Ii.,,· "f 1".II,·r Ih,,' r"ll. ~ in 

I"i l!hl~ ( .. ",I ,,( 1,,·;.1';"1.'. ;:;:~() 

I .. (" .~II a.ltl . j. 11 ..... 1 r:" li .. lillie 

IIr.·". ' II ... ,·,,·1 i. """,i .. ,,1 . , . 

: .. ,,1 "ill, ,\I"rl.""1 al the I1.il.. .. . 

K"I~. \Ia" . 

WN AX It ••• il.bl. wilh 
I(RNt •• d WMT" tho Mid _ 
Slot.. G 'OYI>. A,~ Ih. 
I(,t, AU.cy for I.t ... 
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12 NEW MUSICAL I;' HOURS 

.. 

~,." 

K/\'Y ' J' 
,-0 I~ I ~ . \ 11'\ " 

fRAN K GAllOP 
A"nounc~r 

"Son,bj,d 1( .. L"".,." I, .. ~ . d"' .d lor rh. 
bi" .. , .. I build_up ,Inu Dinah Sh",o" 

-WALTER WI i'lCH EL l 

"~y l ..... i •• Ii rh . " .. ,o ll ",0<1. ," ... n,. 
"'..... -QUEN TIN REYNOLDS 

" le nlo".ift<, on. 01 Ihi. <01.",,,', ".,," 
-ED SULLIVA N 

w", • ... " ',, •... "'0'" 

save time 

TRAVEL 
BY 
AIR 

for fast reservations 
and complete routing 

itineraries contact 

BLUEBIRD 
TRAVEL 
BUREAU 

lnc. 
34 East 32nd St.. N. Y. C. 
Telephone < Murt/lY Hill 4·5181 

TRANSCRIPTIO N YEAR 
(umlilllf('djrolll p.lgr 2-.1 

cn·,l .... ·J cnn,iJ('r:1bly ,LI1J it', not llllU,ual 
for n ~ho .... buJ}::\'1 (n be twice till' 11011' 
(Il,t, triUlscriptinll' u,u;III)' av(.'rn~(' JS 
per cent of racililll'~ lhar!(l's. Transcrip­
tions \lith hi;.!h rroduction CUlots <;,uch as 
LOll CoW.lll'" Tile Smilhs oj lIollywood 
with a l.llent budgl'l of about $6,000 a 
w('('k rUIl higher thi1il thb, as do proouc­
tions Iikr ZtV'!> top nlU'>icals and his 
Colman FIIL'(JTitt Slor), hnl( hour. ~ts 
to Ziv o( hi!> \\';,),nr King S('ries (h("s 

doing his ~t'c(}nd 52 now) arc slightl}' OUt 
of this wmld, but per slat ion they arr slill 
lo"cr to a spousor than many a top nigh t 
network production. I larry CotKlman's 
recently anllounc('d d('al (or two tran­
scnlx-d dayl ilnc scrials, Unda's First Lore 
and M!lfY Foslrr Till! Editor's Daughter, 
has opened up Ih ... daytime fidd for 
tri\llscriptiollS al~. There arc 1,000 cpi­
sOOt's of Undu and 800 of Mar)' Fos/rr 
availabic. 

011(' thing's \'jtally important. Putting 
a program un wax doc:sn't change it a bit. 
Guy Aces " 'as a producti\"(' Ile twork show 
and it's good on transcription. 

Transcriptions require promotion just 
,IS well :IS live "hows ;lnd they're just as 
liable to land on their face "ithout ex­
ploitation as :Ul} I1th('r form of bro'ldcasl . 
The)" can't be Ira\'eled in the ncsh, they 
don't enable the executives 10 invite their 
{ri('nds to a broadcast but that's about 
all they won't do. 

Most of what has lx'en reported about 
transcriptions has concerned itself " 'ith 
lihrary and "opl'n-end" rcrordings. The 
custom built jobs like Bing Cro~b}"s 

Philro opus arc anothl't matH' t. Thc\' do 
cvcrything that a network show dors, 
"'hethcr they're used on a net ..... ork or 
not, c\'en to h;l\'ing deal('rs present as 
memocrs of t he audience during (ccord­
ing s('!>Sions. 

r\ final notc to I looper-conscious adver­
tising l1\en. In ~Iinneapoli~ /3osl011 
BIlICki(, 011 WCCO, ran <b high as 16.5 
(JlIly-September )(H6 I looper), "'hich 
was M ~)('r C(,111 of thc ~cts-ill-use at that 
time. Philo FOlIC!' on \\,\\'J, Octroit, hit 
11.3 within the flr~t tl1rrc 11lonths It "'as 
on the air ICklObcf-lX,xcmb .. '( 1946). It 
was toppCi-1 Juring thi .. lX'riod only by 
\\'arm.' Kill!!. allOlhcr Iran~cril-('d !'ho" 
"hich raled 15,6, Both pro~ram~ \\"creon 
from 7:30 S p.llI. TII .. Wa\~. Thc~' rat­
iliA" aH' proof of \\hal ~~I tmn~crirtions 
will Jo de:-plte tht· f:lct th;u thc)" top 
thcir )j\"c show ,-·"mp...'tition. 

It dol.' .. nt .rnlly 1l"\;I(tcr what yardstick 
is lI~t'l..! tmnscripti(lll~ can mCl't any ilir 
aJ\"crti:-mg ~talll.\;lrd$, III product sales . 

MR . SPONSOR ASKS 
(Qmliuued from page 33) 

When AM radio 
fir~t became a good 
bu)" ),ears ago, 
e\'('ryone said that 
ncw~papcr~ would 
lose business, and 
that thc magazior 
publishing busi­
ness would fall oIT. 
I lowever, in the 
last tcn },ear$ 

newspaper and magazine c ircula t ions 
havc gon(' up :'Ilong ..... ith sets io usc. 

Actually, e", .. ryonc has gaincd. Some­
"hat thc sam(' si tuat ion can conceivably 
happen as FM bro..1dcasting beco~ 
morc ..... idespread. 

There are so many different t)~:s cJ 
pcnple in any gi\'('11 rad io market, it i~ a 
question of programing as to who is gomg 
10 gct the audit·ncc. It ..... ould be rather 
dmicult to sho ..... that FI'\ I in the ncxl (e\l 
months, or e\'cn for se\'eral years, will 
dilutc t he 1ist ('ning audience. LatCSt sur­
\'e)"s show tha i 0 11 (' nut of cvery thIt'(' 
hOIlK'S I:' a multiplc-s<.'t home. But, thr 
average number of listeners-per-set is ~ti!l 
less than the awragc family unit, which 
mcans th(>rc is still considerable room (or 
increase in thc s ize of the listening 
audience. 

I frel that A~ I s lations should hold 
their rates, pri ncipally because at the 
mom('nt a ~ubstantia l rate adjustment is 
nOI called for on t hc basis of audi(;nct.: 
dilution. The pres('nt audiencc structure 
gi\'cs a good dollar-value to the A,\I 

advert iser, and will continuc to do so for 
quitc some timc. 

J OSES ScO\'ER' 

&Is/em Sales Mgr. 
Fret e Pelers, /11(, 

CENTRAL AMERICA 
(ConliuuedfroUl page 29) 

all hn\"e mon('}, to ~pl'l1d, and .!oi nce prac­
tically no manufactured goods arc made 
in ally nfthcsc countries, the moner mu..q 
bc ~pcnt for U. S. products at least umll 
such lime as Creat Britain, German)" and 
Rus."iil arc oncc mort' prodUCing surrlu!-CS 
mid $CCking markets fur thcm. T hilt Ihat 
timc will COllle IS of courS<' a..~ inevitat-k as 
the fact thm tomorrow will follow today 
And they'll find a ready market unl~, .. 
U. S. ('xl'ortcrs b('gin to U$e broOldca$tim:. 
nlOfl~ ultelligently and rca[i:c th.1t 0Ilt.: 
day )X'r town annrd .... only time: enough to 
slwkc h.1nd:-, the Central ,\merican way 

SPO NSOR 



24,000,000 
LICENSED 

HUNTERS AND FISHERMEN 

OUTDOOR LIFE TIME 
THE PRE· TESTED , HIGH RATING 

TRANSCRIBED 

OUTDOORS PROGRAM 

~ in COHfuncii.cu. UJiiI,. 

OUTDOOR LIFE MAGAZINE 

OUTDOOR LIFE TIME REGISTERED THE FOLLOWING HOOPER RATINGS , 

10.5 in Hartford, Conn., 1 P.M. Sunday 

9.0 in Toledo , Ohio , 7015 P.M. Saturday 

6.8 comparative rating in Denver, Colo . , opposite 
"Burns & Allen" and " The FBI in Peace 
and War," despite the fact that these two 
programs are consistently among the top 
network shows. 

OUTDOOR LIFE TIME also offers the most extensive promotional oPPJrtunities ever 
presented by any radio series. This is nol the usual type of extlggeroted claim, but can be 
fully substontiated by reviewing the program's fonnal and purpose. 

OUTDOOR LIFE TIME has been pre· tested in twenty markets throughout the country 
l1nd is ready lor NATIONAL SPONSORSHIP by any product lIoppealing to a male audience; 

RICHMAN PRODUCTIONS 
10 East 43rd Street, New York 17, N. Y. , MUrray Hill 2-5854 

JUNE 19." 



,. 

WA NTED 
promotion 
and 
publicity 
director 
for 

group 
of 

nationally 
known 
radio 
stations 
Th" ;, no run ·o f· th ~-m ill oppor­

luni ty. Tht m.n chOltn fo r Ih i, 

Im p orl ,,., ' .lIi, ,., mcn! will di, u t 

.nd coordin.lt: promotion-Julblic ity_ 

",,,/Ch.ndi.;n, 1o. mo,,, th.n h,ll II 

donn IIlc.t, prc,I;,,, , .dio 11.lion I 

H e mUll prove himstlf .blt, On. 

ti'l" !w,;, 01 h" reco rd, to ,in 

Ip.,~11t .nd indjyidu.lily to hi. 

job. He min i be .n idu "'''' , 
.nd, first .nd lUI, II lum . m.n. He 

mu.t be willin! to It II UI .bout 

himself in II Itltl. (incl uding Itl"y 

Icqui.cmlnll). HOI' mUll be willing 

to livl in II I."t mid"'",1 cily . 

Box 66 

SPONSOR Publications Inc . 

40 Wut 52 St., New York 19 

WEATHER IS COMMERCIAL 
(OmlinllclljrlJlIl /,<1,,- 1-1) 

('rr IllCrrninj.!, arllTIlOflll, and e\"(·nin~. t-.:o 
IlKll(cr \\'hal the lilll\.' of dar, thL'1'C'S a 

jingle ~tarting "11th "Oil, Mr. \\'c;uht'r 
"'.111" read)' to du 1Ill" fon.'Castins:, And 
in ordu to ~ati~f) all comer", he has the 
jinA1c .. planneJ (or 30 ~f..'conlh of ",cather 
and )0 :.ccunds of C(llllmercia l as wel l as 
for IS "ccollds. uf each, Goodman has 
sold the rcport\ in more than 200 cities 
and expl.lim. thm ~rw,nsors can w>c his 
\n!mh<.'T jingles :lnd not Ilorry about lIot 

bemA bet WCCll t .... n top-llnopcr,ued pro­
J,!r:lms ~il1cc "wC:lther has an audience a ll 
its 0\\11 alld d~Il't havc to ridc on thc 
tail of a I lore or nbN:r t\1cCcc." These 
w('Oltlll'r r"['<Ins in rhymc arc selling for 
c\'cr) thing from ~hoe~ to 10.1ns, from 
automobiles to beer, frnm storm windows 
to booh, Goodm,11l has a record of rc­
ncw'als of SS per Ccnt, 

\'er)' few s tation~ have come to spon­
sor~ offering wcmlK'T packages, i.e" groups 
of .... eat1k·r spot S, In 11I0St cases t he idea 
of usin!! weat her fort'Casl.s has originated 
with aAI..11cies, sponsors themselves, or as 
in the case of Goodman, with program­
bui ldill!! organi:atiom.. \\'em hcr, like 
time, is unobj('Ctionablc station break 
m:nerial, It al\la},s hns an aUdiencc, for, 
like time. it aff('('(S everyone and is 
al""ays changing, 

'TIw ,,;, ..... ~m/"l,." /0.0., ",.,.IIP"""' • .... Ih , .... ",,/t _"""I.,,,,. "'hlt~ ",,,,.,,, ...... 11 ... IInti /,,,., '''JO''''''. 
'i .... Mn,,,, f"' .. ,.." .. ,/I •• ............ r .. '/t .. )"" II. 
",.,.,,J.:, .. I'''~ ,/"'i",,,. J, 

--
APPLAUSE 
(Omllllucdjrom P.lgt .51) 

in turn ..... ouldn·t rt. ...... ardl the tobacco Ill' 
dustry but \\'ould choose otlJir fields and 
in turn make their f<lcl~ and figllrCS a\'ai l. 
able to NBC. t\d1l1l11 fed thm the idea 
lilah'S j:!ood scn-.c. al'Oids ..... aMlng Ihou~­
allds of research dollar,. 

NETWORK PROGRA M ING 
Emergence of orchestra leader Perc), 

Faith at the head of thc Coca-Cola SUIi­

day el'cnins program, illste<ld of Bill}' 
Rose heading up a group of amateurs. is 
tile result of CBS not desiring :mother 
"talent Sc<1rch" ,how to compete with its 
Arthur Godfrey Tn/elll Scouts opu~. 
Thinking at network is also thm olle 
amateur J"fo~ram i~ :I II thm it c:'In pro-
1I10te prorcr1y. It's ~tjll a fact th:n Billy 
Rn~e ha" a contract for an amateur pro­
AT,1m for Coc:I-Cola and the progrllill limy 
yet land on CBS. :-':ct lI'Ork l ~ rcfu~illg 
pro~r:Ull~ to avoid unbalanced prn;..rralll 
~lIructurc and fll.: Jucntly bcc:'lu~.: it 
d(ll:,n'I fed l'O1ll': .'': ur 10 CoIUlllha 
~t,1ndards. TIl(' SIIC'I'iff \\:\5 0111.: shOll 
refll~cd recen tly. 

• LATEST 
PRODUCTION 
NEWS FROM 
AL BUFFINGTON 
.\l.1yor (or ... ,1,,1 1I"f.'I~ for !;alc! ·'0 
COTlTh·CI;Hn, nf ('(>ur,(', lout our b.,_j( 
~pot id"a~ ('an ~\1I ;w)'lhinl( .. , or 
anrbody. ".(,'\\, prO\·,'n it 1<~311y 
wilh a I.i]:: eily m3Y'>Ta1ty canui,Jatc 
:111<1 nat;on.111)" \\illl O'Sulli\·<1n lIt'rl~ 
".!;ins,:in" B(">l lolack," yl·~, I, 
~p .. ( itl.·.!.s ;:n· "ur foriC'. :'\0 .... · wr 
hal·C' a (Ulllpl"ldy 11('1\ fumlat Iln;"I, 
('nou"h f,w an~' a,jITrti','r . , , a lit'''· 
I'dl;('k 10 hold li·tl:nl'r~' iutt'n _I ,L 
,·a.i l~ ,1~ ('al}p_" mu~ic , , , \\;th 
relltunl,rann' 1'.lluC' as I:fOod :h 
"Chiquila 1I.1nan,I". If roo hal·C ~ 
~P<>I. IW"J,IC'111 and are lookin~ fm a 
~olution wilh a b,,~ie mcrch.uldi~in 
ilka, IHitt' U~ t<lda}' for an auditi,,., 

AL BUFFINGTON CO. 
CR(ATORS or TH[ rAMOUS 

" OUIZ or TWO (Ill[S·· 

2 1 0~ Xonh Ch!lrl,'s SI. 
1I;lll lmore I II, :\10, 

• 
I J 'A, 

MONROE . LOUISIAN A 

ALL orHER SJAJlONS COM. INlD 

''''''_'''' ... n. 
UUllltlJl 1nI.lKA1I .. ' (0 

"" J (.' ....... c- .... 
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TlMEBUYERS 
(Collliullrdjro1l1 page 21) 

:Iche for the :Igencics, C\'Cll with all the 
help that station rcprCSClll,Jlin'S stand 
ready to gh'e, is thc fact that s l;1tiol1 
('Overagc is expc-ctcd to p.1rallcl product 
distribution. But evell the products that 
are supposed to blanket the nation "'itll 
dlCIT distributioll seldom do thaI. 11IC 
leadin~ SQ.,p and cigarettc brands, for 
example, do not blanket the natioll­
despite tIlC fortunes they spend ill adver­
tising, So1 tes promotion and merchandis­
ing. It 's useless to project a camp:lign in 
an area where distribut ion is wenk un less 
the sponsor is prepared to do a specinl 
merchandising job in the area- nnd hnsso 
stated in his out line for tlw bro.1dcast 
cnmp.1ign. This means that a s tudy of 
each Sli1 t ion 's coverage in rei:lt ion to the 
prcducts d istribut ion is called for- and 
the time and background required for this 
kind of iI study is just not nvnilnble at 
most agencies. 111C markets to be 
covered arc decided nt the sponsor's 
office. 111e agency's job is to select the 
station. 

As spot radio has grown the timebuying 
responsibilit ies of agencies have expanded, 

Since the entire ~pOl fidd has lx'('OIHC big 
busillC&; only during the p'M 10 yenN., 
:tgcllci~ have had 10 crenlC limchu}'crs 
out of secretaries, progrnm Il)m, Sl il l;~ t i· 

cal clerks, time s.,ICSnlcn and C\'t'll ap­
rri'Llticcs in their art dcpartmcrlt.~. AI 
first they ..... orked under careful ~upcr· 

visioll but as pressure increased, and 
radio and adwrtising arc notOl";(ltlsiy 
ulcer-producing fie lds, the tirnchuying 
ix1!inncrs found I hCll1scln'S on their own 
and dcp.1rtmcllt heads were born. 

Actual c:lsing of the timcbuyillg job 
through standardization of rate c:lrds. 
8MB, City Hoopcratings (t inlCbuycrs 
lean 100 much on these) and Diary 
Studics hasn' t grown tmywhcrc as fas t as 
the number of stations contending for the 
advert isers' dollar. T he only way a time_ 
buyer C:1Il k("cp abreast of :1 station's 
st;lnding is to know not only a s tat ion's 
covcrage but its wcck-by-wcek program 
changes and the changes in its competi­
tion's programing as well , TIlis is obvi­
ously impossible. Even with the daily 
help of st;l t ion reprcscntat in'S il can't be 
done-and since the timebuycr may not 
nl'Cd to kno\\' anything about an indi­
vidual station for mont hs ;It a time, a 
good deal of keeping indiv;dual s tat ion 
audience trends in mind would be love's 
labor lost, 

The number of s tations fighting for 
their share of the advertising dollar has 
doubled within the pmit five years and is 
sct to double once again during the next 
fi\·e. Keeping each s tation in each mar­
ket in its relat ive position with resp,·ct (0 

~~~~~~~~ lis tenership is a giant operat ion. There 
: arc at least 20 markets today in which 

T e Best Buy in 
Central Iowa 

* The Only CBS Sta tio n 
Serving Iowa 's Richest 

Market ! 

* Respo nse Rated Shows 
an Exclusive Feature! 

JUNE 1941 

the number one s tations arc not the ones 
so designated when 8 J\ IS took it's firs t 
measurement (J\o\arch 1946), T hischnnge 
will be even more pronounced as more 
FJ\ ! Tl.'CCivers arc avnilable, as TV be­
comes an increasingly important fa ctor, 
and as facs imile arrivcs, 

Old time media mcn point out that the 
publicntion buying assignment 1\1:IIlY 
years ago didn't ra te the respect or the 
cash that it docs today, Pointed out one, 
" It took more than to )'<.>ars for space 
buying to gain respect. Time buying 
wi ll get thnt respect e\'entually. In the 
meantime," stressed this media man, 
"we are going to hold on to the fact that 
our field is s till the ""rell! operation." 

P,S, He admitted he knew nothing 
about timcbuying , 

Timcburcrs are as vital a segment of 
the advertising agency businl'S5 as any 
other branch. What 's wrong, as one 
tirnebu},cr herself plu it, is that " the 
prestige is with the program builders, not 
the timebuycrs." 

FORJOE 
METROPOLITAN 

MARKET 
STATIONS 

KVET A u .., li n 

' WORL Boston 

WFAK C harles ton . S. C, 

WTlP Charles ton. W. Va. 

WSBC Chicago 

" WJBK Detro it 

KWKW 1.0:0 Angeles 

WNEX .\ I nCOIl 

WHHM l\l clllpl lis 

KARV .\ r (·sa · PluH' lIi x 

WMIN j\I inn . ·Slo ] 1<1 111 

WBNX T\c\\' York 

WLOW Norrolk 

WDAS Phil adel ph ia 

WWSW l'iLtslHlrgh 

KXLW SI. [ .. Olli s 

KONO Sa n Anloll io 

WWDC Wash .• O. C. 

WHWL \\ilk('s-llarrc 

WTUX Wihni ngton 

ForjQ(' Office!> 

New York . Chicago . Philadelphia 

Pittsburgh. Washington· Baltimore 

los Angeles · San Francisco 

" 



Rating Constable Requested 
'"l."l. Tc arc just as far ;\\\'ay frolll 
VV s.:ttil1j.! ~landarJs in radio n:." 

search as we werc wilen the 
Conpt'r:ltin- Anal)':.is of Bro.ldcasling 
(Cr()~l(')' R:ning;;) lI,as climin:ncd from 
Ihe T:ldIO fil'lJ, Thafs bad. Hnopcr is 
t11;'lking a coincilkn tal progr:lm roruJari l), 
report. Nielsen is fating proArmn;; Ilu('{' 
Jilkrl.'l1l ways, on a ropulmit) basis 
wheTe they can be heard, on a total ;lud.­
l' nec ba~i~ (how 1ll;J1l)' li~tcll to al least 

part 0 1 a program) and on (Ill ";!\'crage 
:ludicllcc" b:rsis (how mall)' listen to an 
:l\cr<1j.!c minute) n.\IB raws statiom 011 

a hsten-oncc-a-wcl'k basis. Industrial 

BUSI NESS GOOD-FO R INDEPENDENTS 

While th .... nctworb j.!cncrnlly (With the 
rosr-iblc exc..:ption of ABC) arc ~inp:inp: I he 
hu~i'll"~~ "luc~, individual stations 
throughout the nation .;are ch.1lkin!! lip new 
hi)!hs in pillings, thus inJic.1ting that il 
j~n't national conditioll~ that are receding 
r'lpidl}' but th.1t It'~ ~imrl}' .;l realignmel1l 
of t-lhllll'~~ and ad\'ertl~U1g, \\'QXR 
N Y had thl' '-"'cq fir~t four months of 

II~ hi,tory in I<)·fj' and \\ \\ DC In. C.) 
.11'0 i~ lrO" in)! till' ',mIl' ~n)!, to 1ll<.'lltion 
"nly 1"11. ,\, 1l00l·J 111 S"'I!I~llr SpMks 
l;lq month the t-roadcaqing };\lI~il1l'!-o~ i~ 

t-\'I1l~ kJ by the '11M II indq'\:ndenb 
r.1tlwr th.m h~ the hi:.: Ild\\nrb. E\'ell 
the l1Ct\\nrk !\1'Ill'd and !11~rat\'J ... tations 
,Hl' Jnlll,L: bdter th,1l] tlll'ir r.1Tl'lIt organ. 
,:atum, Eh"T}' tilll<' i1 nl't"lJrk ~ho" 

" 

"'urh')~ r;HL:~ pru;.:r,II\l- on ,I panel ba~r~ 
.1nd S<.h"erin Jl·tlrmml·~ proj!ram p"pu­
Idrlt} \'Ia a p;lI1d /,n CI "qualllilull' 
h;l,i," j U,t ,IS Lmar,f,IJ·~t.mll>l1 Tl'",,"'an:h 
has lXTll dOIl1;': jur ";Ir~. They'rl' all 
gooJ. but Ij anyolll h;I' e\'er .... ·1'11 ;1 pro­
;.:ral1l (('I"lOrt il1UlTl'"lrillUl;.! h:!U ;1 do:en 
dilfnnH r:!tll1;':~ Ill' "Ill kno\>' Ju~t ho" 
confu'ol.'\J the piltun: bccoml's. The 111-

JuStr}' should bt.. rCClJ) .1t le;J:.1 to l'~t:!b­

Hsh "1.1lx.' ls" for \'a(h re'ol.':lIch nK·thod, 
tag~ Py which the h)!uf('s "ill take on the 
fla\'or of being cnmpnrati,·e. 

A nar for the l'IltITl' hroadca~t industry 
dOI.'l>n·t make much M:n'ol.' 'SI'II"SOR, April 
1947) but .1 r;lting comtabll' I>."ould help 
~r(JllY!rs .... ho for the mo~t part don't 
knoll. the d ifference bct"eel1 a correlation 
and a projl'ction. 

Wanted : Summer Facts 

L :lst month SI'O""SOR readers were 
am:l~ed 10 dl~co\er th:!t the audi­
ence betwccn midnight and I a.m. 

was larger t han IIwt bet"(,(,ll 7 and B a.m. 
1\ \O"t of those "ho \l,ere ama:ed dis­
covered t his f:lct for Ih('Tllsdws while 
reading this maga:ine hrt:luse it Wil~ not 
stressed in SI'OSsoR'S aftcr-midnight audi­
ence reporl but merely included ill the 
A. C. N ielsel1 figures which charted Ihe 
dialers between midmght and 8 :I.m. This 
has :llread)· changed a l,!reat de:l] ofadver_ 
tbing thinking and 1110Te will be challj!ed 
a~ the impact of this ne"'ly revealed 
informat ion is felt. 

Wh:ll ' ~ true about the audiellce a\·ail_ 
able to be sold durin!! the fir"t hour of any 

App Gaus e 

o " IT gnctheair the nctwork owned s ta­
tions h:l\'e a l least thrce loca l cliellLS 
re:ld), 10 [:Ike o\'er the network ~rot. 

I ndl'pcndent st:ll ion5 are pro\'ing that the 
old clich(', "all bu~ille~" i~ local," is true­
:11 least with bro.;adc.1~tlng. 

THE LISTENER COMES fiRST 

Recently n diary qudr of n 1.:1.')" Ilet­
work arlihau re\"Cn1cd that a soar opera 
in tm.' late aftemoon \\'a~ ch.1sin!! the 
audkllce nwa)' frum th.1t ~Intioll, \\'hat 
th" :.Intion Tl'quirrd to hold ib ;ludk'nce 
W:b a diITl'r"llt kind of proj!Tam, The 
~t.1tion j;!1'IWral m:Jn:l;:er cnJlle into New 
York and h:!d 11 pow·\\O\\ "Ith the a!!enc), 
Oil tIll' accoun! and ~()Id it 011 takin~ the 
I'rogmlll otT tIH.' station. The agcncy rc­
tain,'\J th" time and rcr01ltll-tl tIll" "t.1tioll 

nc" Ja) ,that It'~ far )!TCaUr thdn .tn)Ol1C 
bclin'(-d) may al~o be true about summl.'r 
.1udiL-llCl.... Thc facts in the latler case arc 
nlll ~imrle to obtain sinCl' Niehicn, 
I looper anJ diary re~eMchcs do not h.1\"e 
t hl' figurc~ nt hand. II will rcquirr specia l 
~tud ies made throughout the nntion's 
Mllllllll'r re!.nrts. It·s not a study th", 
will haw 10 be made c\'Cr)' year or e\'l'f! 
el'ery two renrs, since the import of the 
filcLS 10 bl' rew;'Ilcd is simply required in 
order to :Isccrtain the rela t ionship nf 
listl'ning bet wcen t he fami lies who stay at 

home.lnJ those who vacntioll nnd or who 
h;I\'e a summer hon1('. 

Some 5uch studies arc being made this 
Slimmer, but they're not as comprel1l.'n_ 
siw ;l5 might be d('Sired. Sro .... soR's re­
port 011 the cost of h~ teners durin~ the 
slimmer (page 15) rcveals tha t due to nel­
work ra te structures and lowered program 
COSLS listcners m:ly actually cost less to 
rcach durin!! the \'aca tion months than 
ther do during the fr igid months. 
SI'OSSOR belie\'es that further studies will 
prove that by adding car radio listeninG 
and resor t listening to figures Ihat 
Nieben and Hooper dcliver for re!!ular 
home dia ling the result ing figures wi ll nOl 

be far away from what mid-scaron indices 
re\"cal. 

The air i~ a ~ell ing medium 52 weeks in 
t he year. Somc sponsor wi ll Slart his 
campaign mid-5unmler ;md discover It 

re~u l ts in his biggest year. \\'hat the 
man who pays the bills wallLS i! real 
honest- la-goodness facts abou t listening 
in th, good old summertime. 

to build its own program for the SJ'OI1!>Or 

in the b lock programing mood. llle 
agency, station and its general manager 
all rare bows for not permitting hide­
bound tradition to SlOp them from serving 
the audience and the ad\·crriser. Th{' 
agency Compton. The st :! t ton-WKY, 
The manager- Po A. Sugg. T he audiencc 
-Oklahoma lis teners. 

SHARED RESEARCH 
Recent ly Ch:!rlcs Hammond, 1'\BC 

promotion:!1 head, proposed that t h" net­
works share their promot ional etTorts 10 
a\'oid waste and duplication. He staled 
I hat ir N BC " 'ere to rcsearch the cig:m;lIe 
field it should make ils facts and figures 
kUO"1} to the otha l1et5. Na turally they 

(Pleast tum./o page 50) 

SPONSOR 



Ka/l ••• i". hI, U"L!i" "s D;'Ulor 0/ Sped,.1 8 ,0.,.}· 
r.11I Se" lftl: ! 'ue· I',/,JlJ,'1I1 (;'{{IIII{.JII N...J/U 
( o,,,,ril : II':' ,J ,ltd ,\!"J'O (h. /lWI.1II /,/1111.1 Clltb 
0/ Ci,{{ i lltJ.lII: £',..U/llit, (omltlllur \ '. II" .c..-I. ; 
71h Dili lla ( h.JIIH!.III , /lJJOl"i.JIIOIi 0/ IfQm .. 1f 

BW.JJrJIII·, s 0/ N AJJ : (",.,Ie, , IJ l'ttlbn. /1 '10';,1-
1;011 /0' EJllr,lI;Oll b , N.,Jio .JtlJ } IIIno. Til,," 
,\! <,~Ijt/K uJ~lte 0/ if"",,,r,I. 11, ,,'(/0 ' 0/ In,IIt/",/'s 
A m. Ulrl /0' Ilu U ;/( ritl.JIIU Colt,milla 0/ Ol;io. 
1m )<'.Irf "ilb Tbe ,-';,IIIO,,'S SI.Ilioll. 

every radio 
station NuJ.4 ~ t; 

Once upon l time there was a smart 
{ox. She worked for l rad io station. 
The sign on her door reld, "Katherine 
rox, Director of SPCCill BrO:lclG\st 
Sen'ices", (It might l lso ha\'e ldded , 
"And the sales department gets v-e-r-y 
unhappy with me"). 

We lJJ agree that l rldio station mu st 
have ldvertising re\'enuc to exis t. It 
llso must serve the hest interests of 
its audience. Sometimes these two 
fund:unentals cause minor crises. De­
cause if some event, progr3.m, or sen '· 
ice should he broadcast for the good 
of our listeners- it must he aired at a 
time when the majority will hear it. 
Nl tur.dly, this is just the time when 
t!te nice clients wlnt their shows 
h:oadcasl. 

Obviously, then, this fox hlS a tough 
jo~-she' s strictly in the middle. The 
sales Jepa~tment l:ld their n:c:.- clien:s 
~(re~m. telr their hair and helt their 
che_ts in f rcnzied ~gony - hut then 

the), both agree th,lI sllc is a sm ~ rt {ox 
that knov:s whlt Specil l Bro,!{icast 
~en' i ces me.HI to the \'lst \X1L \'(1 audi­
ence, 

So wh:tt hlppcns? Usullly it follows 
the patte::J po:nteJ out hy V .Ir-it'I): 

. thC"'! thin!: nothint; o f C3ncell ing 
an hou r of choice commercia l time to 
air l public sen 'ice show". ( Please, 
f ~.lrif!l)' . " th ink noth ing"? You 
shoulJ a asked our sales department! ) 

11,e moral ? Simply that e\'ery station 
should have ;l smart Fox AN D a smart 
sa les dep.lftment. Happily. for us 
AND our listeners, we IIJ\'e both. 

WLW Special Broodcost Serv ices 
i< a Sl'pJfJ!(' JerJrtml'n, requiring 11](' full­
I,ml' )<'r\' ,Cl'< n {<lU, <·xIX·r iencl."'d p<'r$4Jn<. 
A<S ISIJnl tn M,,< Fox 15 Larry Nev.l lt-, 
furmer Fill J,l:cnt with I ~ yea r< Ha "nler, 
prod UCer .. nd <pee i.d e"ents dltenor " .. ilh 
KMOX :ond \'{I I.W EI" i ..... Coffman Hrl'"n, 
{" rnwr leacher and d Hector (I f udio l'du· 
Cl lino, hJ< dur,l;e "f Ihe .ott"rnJlionJI d i­
vision wh ile je-ao Fr iol r hand le-s SC'Cf('{MIJI 
and office- deui l<. 

All PI, licy m;lIfer; in connect inn ",·ilh Ih' 
Srx'Ci;ol UnladcJ<t S.:rvicoe O epJrtm..nt afe 
handkd dlrl'<tly fhmugh Ihe ",lice- of tflt> 
pr~,Jent of til(' mrporJ lloo. 

In II)t6, \'(' LW bfl.>Jdca<{ 1,2 10 hour; of 
pr",ctJms in fhe publIC IOtert"<t. H old thi< 
IItTl(' ~n purchnoed, the CO<f for SIal inn 
I.moe Jluoe-fi,cured at the ,l:I1'Jte-s1 po«ihk 
discounts lod not including {he CO<;I of 
drJmJI.c IJll"nt. prudu(tion. musIC. e-IC 
would 11l'1" JmOuntN to SI.I ~,I,!1O.69. 



CLEVElAND, 

I"IISENTED 

WE'RE PULLING 
FOR YOU! 

// 
\\\( ,-

- -' 
~,-='-

~'s all milk and honey (or you-Mr. Sales Planner 

... with W)W dcl i\'cring your advertising message [0 

its tremendous ami eycr-growing audience. 

Ad\"(~rtisc rs know what the Hoopers show ... that morn­

ing or afternoon \'\')\\! del in'rs morc liSlcnt'rs per dollar 

tha n any OIher Clc\·cland stat ion. 

So ... let Clet'elillurs Cbiej Station pull (or you ... it will 

all he milk and honey losee the resulting sal es anJ money! 
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