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BEER'S 100 G'S 
REFUSED FOR 
WORLD SERI ES 

NBC'S NEW KEY 
PROMOTION MEN 

FOUR-MEDIUM 
STATION 

NEGRO 
PROGRAMING 

HALF 
AMERICA ASLEEP 
AT 10 P .M. 

REASON FOR 
Y&R RADIO 
BILLI NG CUTS 

BUSINESS GROUP 
AVERAGES 2 . 2 
HOURS LISTENING 
PER DAY 
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Baseball Comm issioner Chandler refused $100,000 for television 
righ ts fo r Wo rId Se r ies because prospec ti ve sponsor was a breVle r . 
Rheingo ld. Chandler stated that he would have refused a cigarette 
sponsorship had one been offered. Final sale was to Gillette and 
Ford at $65 ,000. 

-SR-
Latest shifts at NBC put ex-promotion men in key executive posi
tions , arguing more intensive activity on publicity and promotion 
fronts. Ken Dyke is administ rative vice- president in charge of pro
grams and public service; Cha r les P. Hammond is new assistant to 
executive vp Frank Mullen. Both Dyke and Hammond are basically 
advertising and promotion men. Both see eye-to eye on importance of 
public service programing and its promotion. 

-SR-
Philadelphia's WFIL is nation' s first station to get all four broad
cast services into operation . Outle t's TV and FM operations are 
regular daily services. Its FAX transmissions are on an experi
mental basis with regular service to be announced later this year.· 

-SR-
Stations in key negro populat ion centers, Detroit , New York, Cin
cinnati, Chicago. and Los Angeles , to mention five, are considering 
adding broadcast sessions of news and music especial l y slanted for 
this big segment of audience. Sta tion WJBK, De troit is one of the 
few to add regular colored disk jockey . but number of others plan 
to subscribe to negro news services. Fi e ld is wide open a l though 
negro press doesn ' t look upo n broadcasting competition with favor. 

--SR-
Sponsors were warned at recen t luncheon by George Gallup that 
America is half- asleep at 10 p.m. and that it's half- awake by 6 a.m. 
Gallup stressed tendency of advertisers and radio men to judge 
America by its Hooper cities and telephone homes, which isn ' t, said 
Gallup, the way even Hooper claims it is. 

-SR-
Sigurd Larmon, president of Young and Ruhicam, recently stated that 
among his accounts advertisers had shifted their spending away from 
radio, that radio billing had decreased at Y&R despite over- all 
increase in business. Fact is that shift of accounts-using- radio to 
other agencies is more responsible for downward trend at Y&R than 
cutting of broadcasting by Y&R clients. 

-SR-
Maximum radio listening among 9,500 employees of the General Aniline 
and Film Corporation is seven hours a day, with 11 per cent listen
ing one hour a day or less. This was uncovered in a company survey. 
Average was 2.2 hours, with lowest average listening (1.8 hours) 
indicated for New York employ ees of firm. 
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"SELL TELE
VISION"-
SA RNOFF 

IS RADIO 
OVERBUILDIKG? 

HOW NBC AFFIL

IATES DECIDED 

ON "NO CRIME 
PROGRAMS" 

COCA-COLA SET 
FOR NEAR-MID

NIGHT ON MBS 

NET STATION 
AND INDEPEND
ENT STATION 
REPS MAY 
SEPARATE 

BOB HOPE 
DI!::K JOCKEY 
PRQfWTION 

• 

Television has RCA-NBC green light with promotional efforts of both 
firms concentrated on obtaining quick acceptance for video. David 
Sarnoff, RCA president, is said to have told staff that there must 
be no competitive selling. "Sell television," is said to have 
been order. 

-SR-
Recognition that broadcasting business may be overbuilding was 
indicated in FCC Commissioner Denny's talk before membership of NAB. 
Denny, while slating that FCC would not protect any station from 
competition, nevertheless warned prospective station operators to 
have plenty of cash reserves and to stay away from ma rkets that had 
multiple station service. 

-SR-
NBC affiliates sanction of "no crime programs" before 9:30 p.m. est 
was not railroaded throu~h, nor was it last-minute thought. Reso
lution was in the hands of affiliates from two to three weeks before 
Convention. Rump meeting of some 50 affiliates voted practically 
100 per cent to go along with network thinking. Team of Niles 
Trammell and Ken Dyke rallied impressive support for better broad
casting and NAB code. 

- SR-
One of few attempts to clear time fo r a network program after 11 
p.m. est is in works at Mutual with plans for a three- a- week show 
for Coca- Cola at 11:15 p.m. Morton Downey will head it. He was 
scheduled to be mc on CBS program now called "Spotlight Review" but 
didn ' t fit into final Spike Jones-Dorothy Shay hillbilly formula. 
So Coke is setting Downey up in business again on MBS. 

- SR-
Efforts to open key time segments fo r national spot business on 
stations throughout nation will end, station representatives be
lieve. in rep field ' s splitting up between network-station and 
independent- station representatives. Latter hasn ' t been profitable 
until recently, when due to block programing (page 15) outlets in 
many areas have been winning audiences in excess of local network 
outlets. This development. plus fact that transcription organiza
tions are making available network-calibre programs wi th star names 
(Tommy Dorsey, Guy Lombardo. Ronald Colman, Eddie Bracken. Jim 
Ameche, Ted Lewis, Geo rge Ra ft, No ra Mart in, Kenny Bake r, Singin' 
Sam, Wayne King, Barry Wood) gives independents' representatives top 
time and top names to sell. 

- $R-
Disk jockeys will receive heavy promotion in connection with latest 
Bob Hope picture to be released in November. Hope's sponsor, agency, 
and netwo rk are talkin~ plans with Pararrount Pictures. Top-flight 
idea is in works that will payoff locally as well as nationally for 
Paramount and Pepsodent. Fact that first motion picture promotion 
( released by Universal) using disk jockeys (so- called national con
vention of "jocks" in Chicago) laid egg isn't deterring those 
in te res ted in this three-way tie- up. They say. "The Un i ve rsa1 
picture didn't have }Jape. " New picture 1s abou t a disk jockey 
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WROW's 5000 Wath at 590 de
livers a .5 MY 1M Signol 95 miles 
north, 80 miles south, 35 miles East 
and West from its transmitter. 

At 870 Kc" 24,700 watts 
would be needed * 

At 1390 Kc" 321,000 watts 

would Qe needed * 

At 1530 Kc" 500,000 watts 

would be needed * 

• Yes, it would toke a mighty sod to equal the 
coverage offered by WROW at 590. The
figures given above ore bo sed upon compu
tations by consulti ng engineers ond prove 
beyond quest ion thot WROW is FIRST in 
home coverage - present or planned (ex. 
cept WGYj in the GOUJEN TRIANGLE of 
the Empire Stote. 

OCTOBER 1947 

AT 590 
MEANS 

And SOCK 15 What 
You Get When You Use 

ALBANY, N, Y. 

to cover 

3rd 
New York's Market 
The Albony.Schenectody-Rensseloer {Troy) Metropolitan 
County Area comprises "THE GOLDEN TRIANGLE of 
the EMPIRE STATE. This is New York's THIRD MARKET 
-in population, in Retoil Sales, in Effective Buying In
come, in Income per Family. Tied for First Ploce in Ne ...... 
York Stote for Quolitv of Market. 

HERE'S THE WROW MARKET 
(Pfimuy CoveflSI) 

POPUlA nON . . . . . .. 839,500 
RADIO HOMES . . . . . . . . . . . . . . . . . 266,140 
RETAIL SALES ................ 1697,9.23,000 J 

AVERY· KNODEL, INC. 
C~ h~ R~tati<JU. 

3 



SPONSOR REPORTS 

40 WEST S2nd , 
NEW AND RENEW • 
MR. SPONSOR: DONALD BRYANT " 
BLOCK PROGRAMI NG " 
AGENCY RESEARCH '0 
TOWN .~ CAMPUS LISTEN ING " 
REXALL FOLLOWS THROUGH ,. 
MR. SPONSOR ASKS. " 
SPOT PROGRAM DIRECTORY " 
INDUSTRY CHART; MEN'S TOILETRIES " 
CONTESTS 8. GIVEAWAYS ,. 
4 NETWORK COMPARAGRAPH 51 

SIGNED 8. UNSIGNED " 
TV.FM ., 
SPONSOR SPEAKS ., 
APPLAUSE ., 

1',- 01 • Jr. ~01",.n H. GI,,,,,. ~'~l&Iy. 
• ... , 1.1" tAIlor; J ... "b \I . I\""bl.,. 
I • M,... h .... I! C1>arl .. ~.".1.o.1r .\ ' 1 
I~ .. U • .,.j II, "-IN \ " ...... n. II, ..... ', ... I.""" 
J I " \ I", " r. 1\<1 <\ h' Ed.in D. ('"", ... " 
hi.' I,. &it II .. "" ".]l, wn. Iv.. .I ",.! ... ) 
11..,\ A Ih"It.I)·'.~ ·"F,.." Du" ... 
I ~ I \I 'r l"1i' ',t. .. 11"'>(f" .11 I(OY<. 

(, \ I II HI ... ..... bn". ",br''''"~'IO • •• I .. t. .hlt "" .. _ . It 

40 \fest 52nd 
COMPARAGRAPH REACTIO NS 

C:ungmlulmiUlh 'lI) 11K' CO,\ II)"RA
eRA!'11 ,md th.lllk IOU for ">l'ndlllg ml" 

,Ill advance curr. 
It'~ a I:It'all , funn i, mal job thai ,houlu 

go lar to ">l' rn' }"ur rl'adl'r~ _ 

FHA"'" STA"10-" 
Prtsitleu/ 
ens 

.Il1!>t rl'cdVl'u )our nt'W "compara
gmph"' alll.l W;Ull 10 Il'il you it hils a 
long-!>tanding IICl...!. 

,\lan} thanb for [hi~ extra R'r\'icc. 
C ARL ,\IAlC'" 

Uddro Dlrt'Clur 
AI I'mcll.ejloll l..()., ,\'. }'. 

Thanks I'cr) much lor S(·ndrng I11C the 
advance cop)' o( your National Cornpara
graph. I haw askcd Ill)' peoplc to look 
il ol'cr carefully and make any sugges
tions for its 1I1lprol'Cl1lcm, 

,\\camilllc, I thmk it's a s\\{'11 Job and 
tlwnks for IClling mc see It. 

OIARl.ES P. 1-],\\I\10"'D 

DirfCtor oj Adl'rrlisiHg C~ PromoliOIl 
NRC, N. }'. 

WANTS SPONSOR SEMI·MO NTHLY 

May I extend our lx'St wishes and con
gratulations (or your finl' l1laga:inc ;Jnd 
S.1y that tilt.' staff o( WKNA is looking 
(orward for thc timc when WI.' will be 
abll.' to rcad SI'O-..SOR at ka5t ('\'l'ry I \\"0 
wl.'l.'ks. Or has I h;1I been suggcSt('(j 
lx.>forc·! 

FRA'K E. SlIAI'FER 

PrORTClIII Drn:ctor 

\\'KNA, C/ltlrfrSIOrr, \\ ' \'a. 

ANOTHER TOP INDEPEN DENT 

I notic'(' ill the rccem writc.up ) ou 
h.1u regardillg high 110000'r R;]tings o( 
mdcpl'lldt'nt !>tatiolls around the COUIl
tr) that S4.'\'cral \\'(' re IIlcruioll('d but 1101 
WITH 

[ would likt· 10 ruinl out that on thl' 
lasl Ilool't'r R('pon the o\"{'r·nll ,l\"eragc 
for ,Ill pcriods 01 the ua) alld nigh I (or 
the ('mirl' Wl.'d: ,howcd the (ollowing 
figures: 

\\'FBR 
WITII 
\\'SAL 

15 S 
22 ..j 

221 

(Pfedsr turu f'..1!.te 6) 

• WINSTON·SALEM 

• GREENSBORO 

• HIGH POINT 

2.5 MV/M 
MEASURED 

SIGNAL 

SPONSOR 



NOW - UP TO 50,000· WATTS, at a 
new frp.quency af B10 kc, KCMO blankets the 
fast-grawing induslri.al and agricuhural 
area af Mid-America. Far camplete and 
ecanamical coverage of this rich ond 
exponding Mid-An--:erica market, 
center your selling with Mid-America's 
most powerful radio siolion_ 

Represented by: John E. Peorsan Co. 

KCMOisqpto 
50,000 watts! 

IN EXPANDINC M'D.A~ 
~"/,,, 

~; 

Kansas City, Mo •• Basic ABC for Mid ·America 
· SO,OOD WATTS DAY • tOiODD WATTS NIGHT-AT 810 KC 

OCTOBER 1947 , 
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KRNT 
ERSONALITIES 

HOOPER-RATE 
HIGHER THAN MOST 
NETWORK SHOWS 

~ 

... - q 
- 1" ft~ 

WCAO 
WCBM 

, sf 52nd 
179 
10 , 

would like also to J"{IIIII nUl Ihal we 
IInly carry hasci'>all (mm 9:05 to 10:30 
1'.111 .. and we do not h:I~'t: it til tlX' day· 
11111(' as !;()nl{' of Ih(''-C ind('pcndclll~ do 
who hav(' high r,uinj:s. and \.\(' do rIOt 
ha\'(' it on Sunday <tf,,'moons. 

I frankly don', hclic\'c, if you \\.ilJ 

chl.'lk inm it, that lIK're is .m inde· 
pendcll t s imian in the UI1I1l'd States that 
has as good compar:uiH' «!lings ;\s we 
do with the IlClwork OUIIClS. 

R. C. E.\lI\RV 

"r 
\1'1 TI f. Bait/mort 

A FUll SET OF SPONSOR 
We r('("cndy subscribed to your rna!!:!

zinc and have fnund j t 10 contain SO 
many do"'o11·I0-('3rlh :lrticlcs Iha l I 
should like to secure a full set of ,h(' b;lCk 
issues from I 107. We would, of course, 
be happ)' 10 pay for Ihem. 

OUTSTA NDING I 

LoUIS K. WOLFF 

Ctm:ral AtlllUlger 
K("ooll MfR_ Co. 
iAIiTt'lICf, ,\foss. 

We have fou nd Ihtll sr'O'SOR is of rcal 
"dollars and cents" help to thc sl:uion's 
sales department. 

Wc look fon .. 'ard to !l('('ing }"ou continuc 
thc solinI.' sort of pros:::rcs~i\'e trade journal
ism that has markC'd your publica t ion as 
"outstanding." 

E UCE"E O. HILL, Manager 
\\ 'O/~Z, Or/mulo, Florida 

ANSWERING MR . N ELSON 
Maya non-sponSOI speak in referencc 

10 September's "Sponsor Speaks"? 
,\lr. Ray Nelson lak"s broadcasters to 

task, 5."l}'i ng Ihat "in place of ~tall~ t ics 

(radio) pi tches ralins:::" and co\'cr3gc 
ti:::urcs, nei ther of ..... hich can po!i~ibl )' b<
exact and neillK-r of "'hich has Ihc 
legitimate ring of a ~"orn statcmcn l of 
circulat ion" such as space mcdi:. usc. 

Ratings and covcrage figures are 
statistics. True, th(')' ar~' not as exact a<; 
Audit Burcau of Circulat ion figures. But 
thc}" arc c\'rr}' bil as cxact as any com
parable figurC<i prm idC'd by Spoce media. 

It muSI bc N1mc in mind Ihat ABC 
tij!un's rcprl'SCnt the nUlllher of copies of 
a publica t ion ~ld, not Ih(' nurnlx-r r{'ad. 
,\BC ligures d{'ri\'(' from th{' publi~h('r's 
('nd of Ih(' lin{', nOI the r(,:ldrr'~. h i lik{' 

( f'lrcue IU1u 10 paJit S) 

BALL PEN FINDS 

WNAX HAS 
PLENTY on 

the ball 

10 ,607 ONE DOLLAR 
ORDERS FROM SIXTEEN 
15 - MINUTE PROGRAMS 

011 ... i,\h'C'1I 1:)-1I1;lIl1lc Jlro
<:r:lIlI,. " ·.'\AX rC( 'c h 'ccl :, 
101:11 ur 1O ,()Oi unit'rs :11 

$ I.IJII cadi rur Ba ll l 'u illt 
I'CIl , Uf all :llIor;q'::t ' ur 663 
ur,l!"r:. I'c r I'adl I;)-Illillui c 
Jln,;,:n'lII. eu .. 1 IIt'r order 
IJ \I 10 " 1.'11 t ~o 

Olf,or w .. ,.. 1111 a .. ta~<:crcd 
.. dl,od"lc for ;1 !,eriOllI of 
Ih c ,It°lok ... moill;,! th e " Hill y 
1)":1 11 Sltow:' " ~lInli ay Cc l
l u-Ct.·tIICf S hu \. ,. lind " Bu
!tc rlli :"1 Ballel," 

A.(f;/idt.J W;,,!, 
TM A ... "un 8, ... d<.II,", c"," ... ft~, 
WNAX '. ov.,I.bI .... ,'~ IC~NT 
.nd WMT •• !~ ........ ,d·S'.' .. G,ouo. 
A:. !.,. (.,u. A9.....". fo. t .... , 

SPONSOR 



IN JUST 
ONE YEAR WHDH BECOMES 
BOSTON'S BEST RADIO BUY! 

"Shm'c of Audicncc" up 459% 

1"0 1' Ih ~ fir."1 tilll !", au itu/rl' ('"dl" 11 s laliou h as atlaillc() 
o\'f'ra ll Ic:,,Jc rship ill Bo~ t o ll r.ulio. Wilh 100/,0 IOi'nl 
pfogrrlllllllitlEf, . WIIUII h a .~ ."wc l'l illlo lop s pot fur 
~ I'0rl ;;, airi ug Hed Sox aJl(I Bril\'CS hascha ll gall1C~; 
Bo~lnt' Yank s foot hall, plu~ hc;ull illc coll ege gallles; 
13osloll Bruins hockey; nume rou s " sports rO lln.lul's," 

al111 I1cra l,I-Tr:wclcr news (' L'e, )' hour Olt tile 'Iall 
hour. ~ llI sic;.Jl y, too, WIIDH offers easiest listening 
witl. llI a ll )' popular parlicil'aliu8 fca llll'cs, illchillin g 
th e "Carni\' •• ! o f i'lIusic," allli the lIe w "Tommy 
Dorsc)' 5 11Ow," 

THEN (Jull e.Jllly 19·16) 

HOOPER STATION LlSTlNING INDEX SHARE OF AUDIENCE 

INDEX W HDH 
H. 'work NtI .... o,k Ne twork Ne lwork 
Slolio" A SloI;o" B SIOlion C SI"t["" 0 

TOTAL RAlED 5 .6 25.7 23 .2 . 22.3 11.5 TIME PERIODS 

NOW (],m e·July 19-17; 

HOOPER STATION LISTENING INDEX SHARE OF AUDIENCE 

INDEX WHD H N. twork N.lwotk N. lwO,k N.tw ork 
Siollo" A Sla"an f'I Siolion C Stolion 0 

TOTAL RATED 25.7 21.9 19.6 12.6 10.0 TIME PERIODS 

CLASS " A" HOUR RATES ' J. WHDH wi ll dcli\'er you 

WHDH lime avai la hle iii Boslon, 

HERE'S WHY 
WHO H 

IS BOSTON'S 
BEST BUY 

And if you're buying Boston, 

YOII wmlt th e beM. In o lle year, 

WHO II ha s skyroeket etJ rrolll a 

poor (j lh to l eatl ers l, ip among 

all Boston stations ! Your John 

Blai r lUall has the whole sto ry 

-- hut here arc two facts you 

should kllOw 1I0W: 

lowest eo"t per thousand radio 

Network Stotion A 

Network Stotion B 

Network Stotion C 

N etwork Stotion D 

$225.00 
560.00 
525.00 
440.00 
400.00 

2. WHDH sUJlerior eo\'erage will assure you of reaching 

'j'om SR & OS. Augu,' 1947 
th e /lItu:imum IIIHllber of listeners for e \'err dollar spent. 

BOSTON'S BEST BUY 

HERALD·TRAVElER STATION' 5,000 WA TT S CP 50,000 WATTS 

Represented Notionally by John Blair & Company 

OCTOBER 1947 7 



78 0 K C - 1000 WAllS 

HCCPER 
STATION LISTENING INDEX 

METROPOLITAN WASHINGTON, D. C, AREA 

AUGUST,1947 

SHARE OF AUDIENCE 

WEEKDA Y MORNING WEEKDAY AFTERNOON 

STATIONS 
WARL 
5T ..... TlON A 

STATION B 

STATIO N C 
STATlC N 0 
STATIO N E 
STATION r 
STATION G 
STATION H 
STATION t 
ALL OT HERS 

8 A .M.-U NOON 1'2 NOON-6 P.M . 

' .7 

••• 
7.3 

16.0 

6 .S .. , 
1.6 

19.8 

25 .5 
7.7 

'.1 

' .6 

1.9 

6.' 

••• 
l .S 

••• 
1.6 

21 .4 

23,2 

13.2 

3.' 

TOTAL COINCIDENTAL CALLS 

THESE PERIODS, n,6"9 

NOTE WA RL 'S RANKINGS 

MORNING 

'" 
AFTERNOON 

'" 

,-40 \res 52nd 
rOmlinutd froll! f>cJRt 6) 

mann('r, bro,1dcastcrs could ea~il)' I~SUC 

sworn ~ta!l'm('nt~ of co\'craj.!c or till' area 
:lnd (hul> JX'Orlc) within lheir half milli
volt contour... 

The !lean'!>! space mo .. "<Ii3 equi\'alcm to 
prOllram ratings arc rc.ldcrship figures of 
mdn'idual ads. Sure]) thc~ 3rc 00 more 
exact than radio rating~. The nearest 
space ml-dia t'quivalerH to 8 .\18 audience 
figures are public.1tion readership figures. 
Surel), th~ are no more exact than 8\t8, 

To ~ay that ratings and coverage figures 
lack the ring of legitimacy IS to damn all 
rating and cO\'erag(' figures b<'c\use some 
arc of admittedly doubtful lq.::itim3Cy. 

II was for the wry purpose of providing 
agencies and advertisers ..... ith legitimate, 
uniform and comparable audience figures 
that BMB .... ·as formed. It was to assure 
freedom from bias and acceptance by 
agencies and advertisers that B~1B .... ·as 
organi=ed as a tripartite, cooperati\'e 
body, governed jointly by AAAA, ANA 
and NAB, each of which is equally fepre
sented on its Board. 

Not only has radio taken the le.1d in 
media research. but much of it has been 
from the listt"ner's vie .... 'POint. Such re
search is seldom susceptible to exact 
tnt"asurcment but it servcs ad\'Crtiscrs and 
agencit'S bcU('r than the measurement of 
2. 'lledium's mere physical distribution, 
h(J I'cver accuratC"!}' measured, 

Such ({'search must precool.' an)' worth
..... hile promotion, because it fonns the ra\\.· 
material of promotion. Far better that 
radio should ha\'c 5.1criflCcd promotion in 
it s e.1gemes5 to provide its clients with 

! facts than that it shou ld ha\"(' failed to 
provide the (acts in its eagerness to pro
mote itself. 

Inckcd. engaging in research IS itself a 
(onn of promotion, When a station, 
qucstioning the value of subscribing to 
8,\IB. \ITote its station reprcscmali\'e 
thilt for the subscription ft.'C it cou ld pro
duce several promotion pi('C('lo. the rep 
replit.-d, "Subscribing 10 8.\IR is the ix'<;t 
promotion you can do." 

As to the as...~rtion that agency com
missions arc paid on the thl'Ory that 
ag('nC"i~'!, help ~II time. that ~tem~ from 
the era Ilhen agencic~ were es...<;Cntially 
5pace ~lIers and (lnly incidentally space 
fillers I think it is" generally accepted 
today Ihal ;"111 a~ncy'~ fir5t alleglallC"l' is 
to the dknt. nOI tht' media Rut that's 
another ~U~jl,("l. 

PI~ILIP FRA'''' 
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your dollar 
buys more 
than before 

. 4 2.5 % MORE 
RADIO FAMILI ES 

• •. NOW JIB ,HO 
RADIO FAMILlE S 

· .• NOW $8 8 5,8 11 ,00 0 

RETAIL SALES 

· • • NOW $24 6,-4-0 3,H7 
VALUE I N FARMS 

O; ... crsifinl ind ustr;,d Production Arr.1 In 
T h ... HC.H! Of A Rich Agricultural R ... gi"" 
I\ l.lk .. ·s CJIHOIl , Ohio, T ile lkH B.Il.lncc,! 

.'.Llrk"t In The Unit<,.! Statcs. 

RAMBEAU 
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the rabbit. •. 

and another rabbit. •• 

and what happened? 
Geometric progrenion occurs in 
mony setups beside the rabbil 
muitiplic("lion tobie, 

Toke W· \ .I·Q·C. It hos grown 
by leaps c.. 'ld bounds. Todoy. 
W-W·D-C hos the 2nd mosl 
loyol audience in this great 
D. C. markel. 

If you wonl soles in Washington 
... W-W-O-C is the way 10 do il! 

WWOC-AM Clnd WWO(-FM_ 
the dominonl FM stalion in lawn! 

Only one other .tatlon In 
Washington hal more 

loyal listeners 

WWDC 
AM-FM _ ,!!!! D. C. Independent 

&Ir. S OD80r: 

UUII" nl·~· .lll' 

Diu,dOl of Adverti,;,.", Hudnut s.rcs Co. 

B y all)' comparative standard, 33-year-old Don Bryant is a new_ 
comer to the sOIllC'timcs cut-throat business or selling cosmetics 

to American .... ornclI. He is a I)(,WCOIllCT, tOO, in the business of network 
nirsclling, but in t he I hrce ye:'lrs he has headed the advcrtising "entures of 
Hudnut Sales, he has leamed much in that field. Today, in a fluctuating 
cosmetic markct, his finn (a subsidiary of the long-establishcd William 
R. Warner Comp.1I1Y) is one of the top moneymakers in its field, seil
ing everything from mass-consumption ilClns to ultra-expensive custOm 
pt'rfumcs. To the g(·neral field of ad\'cnising, Bryant is 110 johnny
come-latel y. l ie start('d ..... ith a n(' ..... spaper rcp firm. ~'orked for gra\'Ure 
groups, and PUt in a hitch as a timcbu}'ci at Federal Adv(ftising. 

Budgctwise, his fiml spends an o\'cr-all $-1,750,000 for advertising, 
with some -15 per cellt of that figure going into two nC1\\.'Ork sho ..... s (jean 
Sablon on CBS for Iludnut hair preparattons and Sammy Kaye on ABC 
for RaY"e Shampoo), plus spot campaigns for Rayn.' as well as Sheilah 
Graham on Don Lee for Ray\'(' and Bathas ..... cct. 

Don Brrant kno",S now that radio, properly hand led and promoted 
to the custOnl('rs and the distributors, can sell a product. But he also 
knows that radIO must reach the right kind of audienC(" [Q do the job. 
That's why IK' CanC("lIed the 26-\\'('('k run of tIl(' NBC package Grand 
Marqllt'e wl)('11 he renli:ed that out ofa nctwork of 136 stations, 50 wert' 
carrying the show as lranscriix'd delayed broadcasts (it \\'as in station
option time), at tinl('s ranging up to midnight. 

He is posiu\'e ill his thinking nnd his actions, but ~till listens care
fully to the opinioll~ of radio \'etCraIlS, and can takc criticism gr,1ct'fully. 
Hc bdic\'cs that the hfcblood of his business is change of pace, as well a~ 
ne ..... idcas and 11('\\' products. Despit(' th(' steadincss of Hudnut's sales 
curvc, perfectionist Bryalll is stililookinj! for thc ideal (oml<H to sell his 
cosmctics to ('\TI1 more 1I1(,11lbcrs of thc fair sex. 
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e 

ail 

rand new 

uid pro quo* 
Webster says "quid pro q uo" 
means 'one thing in place of an
other.' 

W H. ,u eul 

Your Mutual Friend 
Memphis, Tennessee 

R eprese n ted by 

T H E WALKE R CO. 
HEW Y O RK- CHICAGO -LOS ANGELES_MINNEAPOLIS 
BOSTO N- K ANSAS CI TY_SAN FRANCISCO - ATLANTA 
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BJovving its top 
Th.1I \., £Ill; -I. 7ht-loot 1\1 LI kkl;, \'olelllo, sOllie I}U Illik ... 

nort hl', . .. r ot' Rt'ykj<l\lk lip in In lan d, c:ru pring thOll

... ,lIul ... of {n ih or 1,1\ ... IIIck and a:-.hc..; high inro the ail. 

I t :-.n"Ill"; It ,t,l rted ill ,\ I .IICh :l lld \\-as hdicn:"(] \\'Iluld 

lIl lHUlltt' to pni' niT fOl .. 0111<: II11Jllth .. [0 (Ol11l', 

1[\, .t \' iciou ... 1IIIIking thing. And tilat plCIUle \\,1', 

... hot fOlil III il t· ... ,1\\:\ y a lid ,I[ 6.000 feet! 

II ~Oll t hink. t h,lt \. ug ly . .. " ,lit lIlltil )Oll :-cc the ClCl' 

1111 )lltil f.IHl r itc c li Cllt ', ... Ill" lll:l n ,lgc r . . . \\ht' li th e 

).!!llllg .L:l'{-. to ugh . l~ l' li t'\'t' it ! S.lIe:'>! Th,lI'S \\ hat he ']I 
11 1 'S.til" ;II .1 10\\ Ci l't. too. 

dOl thl' lITOP\'l r.ldio Job lo r him III B.dtilllClIC 

1:-. ,I c inch. Simply pm dO\\11 the I.U\lo :-1,1[1011 II 

delivers mure listcllcrs-pcr-dollar-spcllt th.11l .111\' uti 

:-1; l t io ll ill rhis hig 5-:-r;Jrillil (0\\11 . 

That's W-I-T-II , of l:(lu rsc, the :-l1t.:t.:e:-~ful indcpt. 

liellt. And don't forget, Baltimore is the orh brg I 

nt\' III the count f\' ! 

AMandFM 
Baltimore 3, :-- Id. 



~.OO 

!.05 
1.20 
1.30 

Vol. I • No. 12 

Hottest trend 

MTWTFS 
MTWTFS 
MTWTF 
MTWTFS 

N ..... , 
Pick th. Hill 
U,tlrt l.di" 
lo,"e GruJ'l ' 

• In 

20.8 
21.0 
20.9 
21.2 

5.9 
6. 1 

6.' 
6.7 

28.2 
29.1 
29.8 
31. .. . . 

00 MTWTFS N.w~ , 21.S 1.2 n4 
05 MTWTFS TOPJ in Pop, 21" , 1.3 34.1 
.15 MTWTFS Tops ]" POPI 20... ... 1... 36.5 
.30 MTWTfS TOPl inPOPI 18.9 6 .7 35.7 

'.00 MTwTFS 
2.05 MTWTFS 
2.1.5 MTWTFS 
2.]0 MTWTFS 
2.-45 MTWTFS 
3.00 MTWTFS 
1.05 MTWTFS 
1.15 MTWTFS 
1.30 

Newl 
)c"y Bu.ke Show 
J."y Burke Sho .... 
J."y Bur~e Sho w 
JeffY Burke Sho .... 
N ..... , 
J."y Burke Sho .... 
J."y Burk. Show 
J.rfY Burke Sho .... 

NI .... , 
Studio P"t1 
M.lre Belien B.llroo," 
M.Ir. B.llfoo," 

17.8 
17.6 
16.5 
1.5.8 
1.5.-4 

' .6 
4.' 
'.6 
3.9 
3.5 
' .0 
3.9 
3.1 

6.' 
6 .' 

2.5 .6 
2-4.9 
27.9 
2"-.5 
22.9 
26.7 

32.-4 

October t947 

PROGR4MI 1~G 

Ninety per cent of the na. 
t ion's independent stations arc 
either block-programed or plan 

to Ix before the first of the year. 
Gn a local level this means that the 

control of what gOC's all the air is being 
r('turtll'd gradually but certainly to the 
broadcasters. The fear that ad vcrtising 
agencies would not purchase time on sta
tions on which they could not produce 
sJXocial programs for their clients has 
vanished. Clients and agencies both know 
that block programing produces top
grade audiences and sales. 

Block progr.-uning makes listening casy 
(or the radio audience, It 's geared to 
give the dialer the type of entertainment 
he wants when he wants it-and a lot 
of it at the same time. It 's giving agcn
ci("S and sponsors actual audience figures 
instead of hYPOlhet ical facts about what 
they might reach if the agellCY produced 
a program that dialers wanted and per
mitted that program to s tay on long 
enough to build a listen ing habi t. With 
block programing the audience is {"Stab· 
lish(-<i . As WQV, New York putS it
block programing delivers "audited au· 
diences." 



WCKY'S j.mbo,u mc, N "I.on King (.boy,,), 

spins, wed",n block Slnion. 

H " migt.: use in wilt. h,lf. Bob Willis disk 

Tun Jim l"wis (b"low) ,",,,Ip, I,",,, W"II",n block .Iong 

T,","n Bob Alct."n (b"low I,",,, Iyp,,) in w"II",n Clyboy ".dition nUlls 

hd D.ff.n (Unl,, ' wil,", '!lisling 'Ilill) ,lw.YI h"lpl w"st",n ,tripi 

No Wut",n block il wo,l,", ill li lt wilhoul. SOnl of th" Pionuts d,sk 

G"ne Auhy, wit,", or wit,",out T,i"e"" top "nge 

materi.I-.nd ii ', often wise to si gn off wilh Ihe we,le,n 

tunule, w,",o op"n"d It.e block 

-Ihrougt.out Ih" n.lion I,",e",', no mo,e faiIMulli,l"ning .udienc" I,"" n 

It." m"n, wem"n, .nd cMld",n ",",0 dial a we,l",n block ot programs 
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In Cincinn:ni, in Louisvilk, in ,\lcm
rhis, in Fort \\'onh, 111 Worccst('r 
(.\ \ass.), in Toronto, ill Bostol1, in Ne\\ 
Haven Conn.), to HK'fllion only a f(·\\, 

of thl' block programing piOl"K.'HS, non
n((work stations arc coming up momh 
after month with top r:nings and fre· 
quently with number onc audiences dc
spite heavy cotllpetition from all four 
chains. Night basc:ball helped a number 
of these St;1IiOn5 (baseball is actually 
block programing since it is one form of 
C1l(crtainmcnt I:">ro."1dcast o\"er a pcriod 
of from two to four hours) and night 
football will funher help a number of 
thcSe! imd other stalions this fall. 

Up [() recemly block programing Oil 

local stations was restricted to a com· 
bination of music and news, variety being 
supplied by changing the tcmpo and 
mood of the music. Today the entire 
field of programing is being subjected to 
a block·program test. Station WCKY, 
Cincinnat i, is tryin!.' 10 block.program 
an hour-and-thrce-quaTlers skein of tele. 
phone qui::es. WNEW, New York, 
is tryinl-!, as indicated in the Fall 
F(I('/5 edi tion of SI'O~SOR, a hori· 
zon tal skein of mysteries (nightly at S 
p.m.). Already this station, which was 
one of the first to diSCf\ver block pro
graming, has increased its audiences at 
this hour threefold and the ",\ \)"sterics 
at Eight" idea is only four months old. 
Station WHN, also in N('w York, has 
not only picked up the music-block
programing idea but it is the first in the 
mdropolis to block.program sports. For 
rears during the summer Red Barber's 
broadcasts of the Brookl)"n Dodgcr 
gmnes (or Old Gold haw been building 
a sports. following for WHN, as have 
profC'SSional hockey games \\ 'HN hlock 
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programing has now reached the stage 
where s[lOrts enthusiasts can dial the 
station any night and find it ai ring sport s 
rrom an 8:45 p.m. w:um-up to an [I 
p.m. arterpiece. Monday, Gillctte SP()I1-

sors boxing. Tuesday, Thursday, Friday, 
[md Saturday Old Cold and Nedick 's 
sponsor baskctball, both college and 
professional games. Schacfer Brewing 
sponsors amateur hockey on Wednesday 
and pro games on Sunday. Thus through 
both a horiwrHal block booking (c\·cry 
night at S:4j p.m.) and a vertica! block 
booking (from 8:45 to 1 I :15 p.m.) WHN 
gathers the cream of the r('gular sports 
fans. 

Block programing of sports produces 
wherever it 's used and as [ong as it's 
given tirne for dialers to develop the 
habit. An almost perfect example of how 
it collects audiences is the experiencc of 
WHDH in Boston. Managed by Bill 
McCrath (ex-WNEW) the station block
programs music and news in the day
time, sports at night and Saturday and 
Sunday afternoons. With this com
bination it has created a listening habit 
that gave it, in the July,August City 
Hoop€ratings, an over-all rating of 27.9 
per cent of the available audience (sets 
in use), with BostOn 's next station rat
ing only a 19.8. Its Monday-through
Friday daytime rating during the same 
period wns 27.7 of the setS in use, with 
the second station hnving a 20.2. 

Station WCPO in Cincinnati achieved 
tOp position during the summer through 
its baseball broadcasts and is seriously 
considering plans [0 hold the audience 
which it l,\'On through baseball by sports.
block-programing plans. For Sundny 
afternoons during July-August (Hooper 
City Ratings) wcra had 42.8 of the 
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setS in usc and its Saturday day trme 
rating was almos t as good, -12. I o( the 
setS in usc. Its evening audience during 
July-August was 29. 5 per cellt of the 
setS in use with : the next station having 
249. and that next stat ion is the cstab, 
lisllCd number one net I,\'ork slation in the 
Queen City. 

Aside frolll WCPQ, stntiOJ I WCKY in 
Cincinnnii with ;r straight block-pro
gr.1nlCd (sailS baseball) schedule was 
second in the rnomings only to the NBC 
outlet in the area, WLW, during the 
July-August period. \\,CKY had 229 
per cent of the setS in use, WLW 24. 5. 
In the afternoons it's t he third station 
in the nrea, Wcra being first wi th base
ball , WLW second with the N BC block
programed schfdule of soap oper:1S. Its 
relative position in the evening is also 
third with the share-of-audience stand, 
ing like this: 

Sh,,< ~ 0' 
,\",ji.· .... c 

we..: l" II L II· 

17 . .1 2 1 . ~ 

1\"( .1'0 

Many til11ebuyers still refer disdain_ 
fully to block-progr;omcd independent 
stations as " record .players." They feel 
tlrm these stntions do little more than 
lOSS on a few consumer disks nnd a 
little assorted gab and let them ride. 
Actually that'S furthest from the truth. 
Stations like CKEY, in Toronto, Cana
da's foremost exrnnem of block rro
graming (sec page [5 for typical schedule), 
has double the number of employees 
of many other stations not only in Canada 
but in the United States. 

Tire Daily News, which supplies the 
five-minute news continuities for 
WNEW, spends a small fortune ($225,_ 
000) every year on its broadcnst new s 
desk mId it knows JUSt who is listening 

at e:lch hour so that It can edrt the news 
(or the exact audit'llCt tulled in. Proper 
progr:uning of uisk~ for extended musi
cal blocks is not routine; Mtlzak, the 
wired music service, discovered that 
yea rs ago. Listen{'fs do not want to 
hear a t 8 p.m. what they enjoyed at 8 
n.m. It isn' t easy to take t he pulse of 
an audience. I low true this is is demon
str,lIcd in t lx' case of t he.- New Yurk 
Times' "goo:!" music sta tion, WQX R 
and its Fl\.l affi liate, WQXQ. To aU 
irHl.'Irts and purposes WQXR is the on ly 
station in the count ry which has caugh t 
the mood of dialers who want good mu_ 
sic-and held that mood so that it pays 
olf in 5.11eS for ad vert isers. Period ically 
another stat ion tries a varint ion of the 
WQXR block-programing fomlula but 
up to now 110 other broadcaster has been 
success(ul with it. How definitely t his 
station is rnood-progranlCd for its lis.
teners can be noted in a recent personal
interview survey conducted by a record 
remiler of good music. The survey indi
cHled that in certain sect ions of Man, 
hattan more than one_third of the radio 
dials in the honK'S surveyed were set for 
1560, the WQXR spot on tht: dial. 

While WQXR .md WQXQ arc suc
cessful in New York nnd nrc pe rfect ex
mnp!rs of block programing, the fact 
that block programing in itself is not a 
pat success formula has been proved by 
stations trying to follow their lead. 
Stmions in Washington, D. c., Chicago, 
and 5.1!1 Francisco have tried :1 "good 
mu sic" formula only to find that vir
tually no one was listening. There's no 
magic ill the words " block programing." 
Stations don 't collect listeners Simply by 
(ollowing a CKEY, WNEW, WHN, or 
WCK Y program schedule. All of these 
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,.. 
PERCENT OF PROGRAM AUDIENa5 COMING FROM PRECEDING PROGRAMS I 

NBC SERIALS 2 • 6 PM (Bosed on One Minute or More of Listening) . 
l O,lL 

alJor("Cl 
U li ll es 

12 -

11-

Total bar represents 101.11 program audience 

• Portion of total program audience 
which listened to precedmg proEram 

stations pre5Cnt concise object l('Ssons on 
ho ..... ~ucc('ssful a block·pro~ramro sta
tion can be. Thc), arc no! molds Imo 
.... hieh pro!!r:l/n material can be poured 
and corm' oul an ,"lutomatic SlICCI'SS. 
Block proj.'!raming is a big job, just as 
any sho\l,1n;Ul~hjp opcrmion must iX'. 
\\ 'CKY. for instance, abolished th£' post 
of program dm."C!or and hired instead a 
numlX'r of proj('Ct drrC'Ctors each charged 
\\ illt producing a block segment. Each 
block i~ b UIlt around 11 J'Crsonalit)' , a man 
.... ho knows ,he L)PC of program hc's 
IlK'ing, a nlan \lhn kllo .... ~ tnc audience 
hc'~ after. 

T ypica l i~ i':C'I <;() n King, pictured In this 
n'~lr t ..... lth a ~kCUl c f ..... (">, Iem ~tarS ~ hom 
hI: mi~ht prN'nt in onc {' \'ening of his 
four· hour ni,ehtlime block, J amboru. 
KIII~ h;l'i fan clubs for m an )' of the 
~l"tl'rn \cxa l j~ l ~ ~ ho!ol..' d isks he spim and 
tht· club<. \'i~ it hlnl cn'r), <;() often ~hlle 
Ik"~ or thl' air. ' II's [hell (hat he t ro ts 
OUt hi, \\<"i ll'OI out fi l and looks ready to 
break out \.\ Ith "Cil Along Lillie Do!:)", 
Gi l t\ lon~.·') Each 15'l1Ilnule segment 
of hh program ha~ 11\ o ..... n mu~ic al ~ (;Ir 

and a ~inglc mood Though four hours 
:«<01 \ lOll!! fm a \.\ l"lcm·(olk·music block, 
\\ C KY had ample precedent for dcvoting 
thc 240 minutt'S to mountain and range 
tunl'~. \\'S\l· ~ Grand Olc Opr)' frequcnt!} 
nm~ more than Ihrl'(' houfl', a~ docs 

" 

\\'LS's Barn lJ..lucc. Both havc trC' 
mendous audirnCt's, Ewn at New York's 
\\'OV one of the more succcssful blocks 
is an hour of ..... cstern music mc'l'd by 
Rosalie Allen. 

Frank St;lntOn of CBS ..... as one of the 
first to reali:e and ~ trcs~ Ihc imfX)rtance 
of block programing. He c:zlilod it mood 
programing. With diM} forms of re' 
search he proved that oncc il mood i~ 

brokcn by one station. ,1.udi{,llces Iry to 
recapturc the mood on another StallOll, 
Rcccntly Niles Trammell, NBC prcsj· 
dent, proposed to r<."i tricl thc c;o.callcd 
5O.1p operas 10 a maximum of thrC'C in a 
ro"" . t'e 11<15 droppro the proposal be· 
cause figures have proved to him that 
listener<; in thc da) unk' want !heir te:]r
drops strip after strip and \\'111 drift away 
from a station or net work that interrupt~ 
the illood of the daytime dramas. TIll' 
tremendous l!ro~th of NBC 's TU<"icby 
ni,!!ht skein of ("Ollled), programo;--;\ 11lton 
Serlc, D.llc Inlh Jlld.\', ' \111 05 ' II ' Arid}" 
FlbIm" M<"Ge(' CHili Mol/y, Bob I lope, and 
Red Skelton is a r .... :rfCCt uamplc of 
the appeal of a ~in .!! rc program t>r a 
smgle mood. Thc CBS ,\lond,l,)' night 
hour and a halfof 1. lu' Thl.'<ll,'( and Serall 
GluM is another example of block pro
graming. Whal will happen !his year 
with tile comedy program ,\1), FriCHd 
Irma octwl'Cn t.IU· and Sen'cll Cuilt! will 

depend upon how much silu3lion com· 
l'<ly there is in Irllla in other words 
how ncar this half hour :zppro.1chcs the 
li~t('n('r's conception of dram.1 rather th<ln 
gag comedy. 

Some timebu),ers f{'('1 that baseball and 
other sportS blocks arc not <I good in· 
dication of a sl<llion's pulling fX)wer. 
Howewr, astute buyers fed that to dis
count a station's audience during the 
20·week baseball season would be jusl 
as illogical as to ignore thc pull of a net· 
\.\'o(k during the period that Bob Hope, 
Flbbn' .\leCcc alld Molly. Edgar Bergen, 
Jack Benny, or BlIlg Crosby is on thc 
air. :-":either the bast.'ball stations with· 
out bascball nor the nct"·orks without 
thcir star programs would have the pull~ 
ing powcr that sponsors want and buy. 
'\lan)' stallons thi~ past baseball ~'ason 
have found that through block.pro
gran){'d night ba",cbaJl they h<l\·c reached 
unprccedcOlcd heights in audiences. 
They ha\·eu't stopped tl\cre but accept
ing this achie\'emmt as a challcn~ haw 
blod,.programcd with an e)'e to holding 
th:\! barlall audience. \\'HDH in 
Boston bought the HarvarJ football 
games. whi("h arc sponsored by Atlantic 
Refining Company and are onc cf the 
fcw scries of games not controlkd by 
At!:UHic itself. This oil company usually 

(PI(,C1..lt lum 10 pt1gc 43) 
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Keeping Rates Down 

and Sponsors' Sales Up 
[l s1I" that 'he kind of (l deal M'er)' at/vertiser 'lm llts? n 

L OCATED 0 11 , and bou nded by Lake Erie, Lake 

Huron and the Detroit· Ri\'c r, (, KL\\' b<.'a ms its 5,000 waU· dear channel 

signa l \·ia the water rOllte to a tCIHlliliion population a rca with a radio-
• 

homes ilnd huying-power percentage second to none in Amer ica. The 

power of 5,000 watts day and night. A middlc-of· t·hc-dia l frequency of 

800 kc. That, coupled with the lowest rate of ;my major sta tion in this 

markn, has made and continues to pro\'(' C I,L\\' the Detroit Area 's 

i\ umbcr One radio buy. 

The high cOst of selling concerns Hca rl ), everybody these days. If it's 

that way with YOllY product in t hi s regioll, we, or our rcpr('scntatin 's 

han' facts YOII ought to know. 

I n the Detroit A rea, it's . .. 

CKL 
U "WIl G"Q,dian Bldg., lJelroil16 

J. E. Campeal/ , Mauaging DirectQr • Mutual System 

Adam J. Young, J r., [nc., Na t!. Rep, • Canadian Rep. , H. N. Stovin.'\: Co. 
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" Y~I" tnd "No" buttons 
wl il~ ,.dio rCIUfch 
I(orici lor .d .• !cncin 

Research is no IOIlJ!cr an 
ad\('ni~ing agency b.1ck, 
roomorcrmion. In [hccase 

of rno~t medium- and I;H~e·si:e ag('ncic~ 
fl'<,(':!Tch i~ a major opera! ion and a co~tl)' 
Ol1e, It's ~tiJl SU"fX'ct at man)' spon<.Ors· 
- suspect not as [0 the figurl"s and (aelS 
\.\hieh ad.agency studies uncovcr bu t sus
pect as to the conclusions which the 
agenC}' men derive from their repons. To 
mall)' a spoll<;()r agency rt'SC'arch is still in 
the arca of "ha\lllg the answers ;llld 
spending timc proving them," Even 
thes<' client skeplics admit, however, Ih:lt 
many agenc}' re!>c:Jrch men arc stepping 
out of the guesswork field and dc-pending 
more and more on solid research found;')· 
lions. 

Tht> rcasons th:1I agenc)' investigations 
have been suspect arc manifold . First. in 
most cases thc r('S('arch is .so secret that 
not cven the clicnt for whom the projcct 
is initiated is told the size of thc sample 
usl'd for thc stud}' or the method em· 
plored 10 check thc th inking and buying 
habits in the sample, The client has to 
accept thc agcncy find ings at their face 
value--or disregard them entirelr, Con. 
sumer panels are fea tured in lld.agenc)' ad. 
,'crt ising without thc details of thc pancl 
opcrations e\"t'r being madc public to the 
tradc, or in mall)' cases. even to the 
client. (The latter is still true of one of 
thc biggest ad\'erl ising.agency panel oper· 
ations, but spon~r pre~sure is dU{' to 
forcc the wraps off it shortlr-or clse the 
agencr in qUC5tion, one of tile tOp lIuee 
in radio billing in the U. S. A, stands to 
lo:-e a numbt'r of cliems. 

The trouble with adn·rtbing ag(,llc), 
re$Carch in the ra:-t is that tOO much of it 
has beCIl u$<'d for new-busiL1cs..~ rurpo~es 

by agcncr $ale~nl('"n. A good deal of the 
shIfting of busine5S from onc ;\f!ency 10 
another is tr.1cc;\i:-ic to prcscntations de· 
\"('10~'Cd i:-)' ad,"('fti~il1g agcnc)' re:<earch 
dl'Partn1cnts. Typical is the ca..<e of a 
01icago ad.agencr re~carch m:m \\ ho re· 
signed to go with a program.rating 0l1!an· 
i:.1tion. 11,e helld of thc \\,ind)' City 
0I'cr.1ti{)11 discovered in a fcw months that 
hi~ Ilcw-businei'S mCIl weren't opcnillg the 
doors that ther had prcviously. Check· 
illl! the reasons why, he fina lly arrj"cd at 
thc infomla tion that previously ther had 
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II ~pen t In agenc y fact·f indin g 

been given ~l1ing tools by his ex-research 
head, whom he has since brooglu back. 

Most agency figure men admit thm a 
solid percentage of their time is spcnt on 
analy: ing programs and campaigns of 
advertisers whose business is placed by 
other agencies. Typically, olle agency 
studied for eigh t months whm was wrong 
with another agency's program which was 
costing a sponsor $1,200,000 n yenr ,lIld 
getting a Hoopcmting of only [\\'0. The 
program had run a YC.1r !and was dropped 
before the new-business man of the 
agency checking 1h(> show was able to 

reach the right man at the account [0 

show him just what was wrong with the 
program. It I.-Her developed that four 
other <lgcncics were making presentations 
to the s.1mc sponsor, all of them basC'd 
upon the fact that the agency of record 
was bro.,dcasting a program which was 
costing the client a small fortune and pro
ducing practica lly noth ing. 

It 's estimated that 25 per cent of all 
OLgency reseOLrch, as well as the same per
centage of the time of major agency 
executivC'S, is directed ;\t getting new 
accounts. This may seem like a \'ery 

great portion of exccuth'e alld research 
time to be spellt in selling, but the life 
of the average account at an advertising 
agency i~ ·U:: years (AAAA records) and 
so client turnovcr is a vital factor in the 
life of an agcncy. 

I\10st successful agency user of radio 
research is j\ lcC'lnn.Erickson, the only 
agency licensed to usc the Lazarsfeld
Stanton program analy:er. Under the 
direction of Marion Ha rper, Jr., Ilerta 
I-Ienag is constantly analyzing each pro
gram the agency handles for a client and 
making reports to agency and advertiser 

A,cnd,u .ucmblc p.ncll to hUI I.dio p,o".mf .nd adve.ti,;n, end to .c~old theil liku .nd dilliku, ei thel electliCllly (top left) 01 m. nl-Ilily 
(top .i,hl). The cril lY ) muh • • e fo llowed by 01. 1 fe,. io.u (bottom Icft). Refuhl •• e f. equentl y ,h .. tcd in the mannel in which CBS plcnnted 
ib .epo.t on " En, land" (bollom li,ht). P,oducef1 .nd copywriters ule , h •• ., Ind the ,ommenb to build bettc. pro, .. ms . nd ~omme.d.ls 

PROFI LE OF LISTENER RE .. CTtONS 

•. • 
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~'xccuti\'cs and the al:ency radio staff, 
Thc !rouble WIth all qualilative radio re
senrcll is that it's r('Search in a vacuum 
unle"s the creative section of the agency's 
r;ldio op('rmions us('s the information d('· 
\doped by the (escarch d('partl11ellt . In 
,I numlx-r of cases agency researchcrs han' 
had 10 spend wecks convincing sho\.\' pro
dUCCTS that Ihcir conclusions about pro
grams arc fact and not rcsearch fancy. 
Program research is actually foughl by 
most producers just as years ago copy 
research in the black·and,white field was 
fought by copy writers at agencies. 

On a par wilh McC:um-Erickson in 
tllelr lise of radio research is Kenyon &. 
Eckhardt , which has both its own radio 
research opermion and Kenyon Research 
Corporation, a 5cparme organi: mion 
v.hich docs rcsearch for K &. E and its 
chent s 011 {leneral projects. Otis Allell 
Kenyon, founJerofthe K &. E agency and 
chilinnan of ilS board, is an engineer. 
traincd adn'rtising man and insisled from 
the ~!art 011 researching his clients' cam
pail:ns. Kenyon Research is the out
growth of this thinkinl: and is to all 
; nt (' nt ~ ami purposes the research di\'i~ion 
of K &. E, thc ~eparme corporate emity 
being an operational mml('r which per. 
II1jt~ of special billing procedures and a 
feeling of research inJepcndence. KRC 
JO\.'sn't expcct that other agencies will 
employ II but it docs do SOllle, though not 
very much, \.\'()rk for non·agency clients. 

Rated third by radio res('archers is the 
Foote, Cone and Belding operation in 
Nl'W York und('r Hal Weblx-r. Weblx-r 
,1 1.;0 set up the Chicngo resenrch division 
of Fc&B and (h,1('S ranked with (he 
\\'rnJy Clty's Danccr-Fitzger<lld.5.1I1lple 
office in its intclligelll approach to rndio 
f<lC( findulg, On the other hand the 
N('w York oiflce of D·F·S isn' t rese<1rch, 
minded, 

The two <1genC'ics with top radio bill-

" 

illgs, J. Walter Thompson and Young &. 
Rubicam, arc tateJ adequatc in their 
radio research but neither is said at this 
time to be experimental,minded or de; 
velopmell!al-minded. Y&R has O\'er 100 
people on its research staff and JWT has 
around 90. Dr. Peter Langhoff heads 
the Y&R operation since Dr. George 
Gallup resigned to concentrate on his 
individual projects, and Amo J ohnson is 
lIumber one research man at JWT. The 
comment is that since these agencies 
already haw the sponsors and the pro· 
grams research isn't as necess,1ry as it is 
with agencies which arc building their 
radio business. Y&R's loss of a number 
of accounts, howe\'cr, and their (to all 
intcnts and purposC'S) new radio depart· 
ment, arc expected (0 result in a suI).. 
stantial increase in research oper<1tions. 
They sti ll continue to use a group anal}'Z. 
ing device (Variation of the CBS "Big 
Annie") which Dr, Gallup now calls the 
Hopkins Tclevote 1\ lachine, and feci that 
qualitative program rese<1rch is part of an 
agency's job on programing. 

One of the greatest criticisms which 
client executives haw in re ad\'ertising 
agency research, and (his applies to all 
agency rcsearch, not just to the radio 
phase. is that it is funneled to the adver· 
tiser through the account executive rather 
than through the r('search head of the 
ag('lIcy. ,'ccount men, state advertising 
mana~ers of <1 number of national adver
tisers (IS were checked), lIa\'{' a natural 
tendt'ncy to edit OU t material v.hich thc}' 
fcc] may nOl reflect credit on tht' <1gency. 
Since very few of them are research
trained they frequently misinterpret 
fil:ures and the misinterprctations lead to 
unhappy conclusions. To such a degree 
is this truc that many greal corpor<1tions, 
like Swift, p, & G" General Foods, se( the 
fonnula for a rese<1rch project and e\'en 
check the So'lmplC'S as well as the pro-

cedures used by the agency. Still others 
obtain the ra\.\' figures (rom the agency 
and do their O\\'n evaluation of the 
findings. 

A problem that research men face 
consistently is the fact that major execu
tives arc proud of their crystal balls and 
dislike facts and figures, If agency radio 
producers and copy men fight research 
findings, top cl ient execu th'es have been 
kno\\l1 to fight ,"'ice as hard against re. 
search findings that disprove their favor· 
ite merchandising ideas. 

For instance, dcspite valid research 
conclusions that two-{or-the-price.-Qf-Qlle 
sales and "penny 5.1Ies" do not mat erially 
increase o\'er·a]] business for a product 
over all extended period, key merchandis,
ing men in great drug ou tfits sti ll go 
blithely along spendmg hundreds of 
thousands of dollars on these annual 
5.1leS. A number of ;:td\'ertisers continue 
[Q sponsor progranlS that research proves 
arc not rcaching the audiences which buy 
the products advenised. These are just 
two examples of what rcsearch has to 
combat. 

Both ind('pendent and c1ien( research 
men admit that today some of the best 
research brains are employed by adver
tising agencies, Men alld women like 
l\larion Harper, J r" Hans Leisel, Hena 
Her:og (McC1nn-Erickson), Hal Webber 
(Foote, Colle and Bclding), W, J. 1\lain 
(Ruthrauff & Rran), L.lrry Deckinger 
(Blow), Dr. Leon Arons (Weintraub), 
Clement W. McKay (Kenyon Research), 
P. Nahl (Necdham, Louis & Brorbr), anJ 
Sam Gill (Sherman and Marquette) 
ha\'(' questioning minds and while they 
sometimes go off on a tanl:ent, the tangent 
is the result of a probing intellect. 
Researchv.ise thaI is all [Q the good, 

Sol1\e of lhe biggest agencies, like N, W. 
Ay('c, ha\'e yet to establish a radio re

(Pleas/' turn to pog/' 46) 
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QUESTIONS I TOWNSPEOPLE STUDENTS 

"Where do you prefer 10 hear commercials?" 

Beginning, middle, dnd end o f progfdm 

% % 
7.8.1 2.4 

Beginning dnd end o f prog felm 

Beginning dnd middle o f p rog fdrn 

Beginn ing of pro grcl rn 

Midd le of progfdrn 

End 01 prog fd rn 

"Is the present system of commercial 
radio broadcnting satisfactory?" 

"Would you prefer a system of broad· 
cnting which would ban commercially. 
sponsored broadcasts from the air?" 

77.1 

37.6 

0.0 

0.0 

0.0 

-JI-I 

29.5 

0.0 

14.5 

35.2 

56.0 

44.0 

Eut l~nsln!l residents and studenh of Michigan Stale Coliege report on placement of ( o mml!rciall and how tF!ey lui about commercial 'odio 

own vs Campus tistening 
SlIhll"buli residents 

ou .he broudcust .air 

OCTOBER 1947 

Survey after survey reveals 
that the American radio 

listener generally believes there arc 
tOO many commercials on radio pro-
6rams. The latest surve), to be con, 
ducted, this one especially (or SI'Ot"SOR. 
indicates that over 90 per cent of both 
townspeople and college students' in a 
typical suburban town and nearby 
campus are certain that there's tOO much 
ad\'ertising on [he a ir. The townspt'Ople 
are even more emphatic about it than the 
cap,and-gowners, Here's the way they 
voted in the survey conducted in the 
homes of East Lansing, Michigan, and on 
the campus of Michigan State College, 
The question was "Are there too many 
commercials on radio programs?" 

1t .. ,M .. n,. 
ns ':I8.~ % 
1'\" 1.4 <; 

S,,,d~n's 

87.5 '1. 
11.5 % 

SI'ONSOR'S survey was conducted as a 

postgraduate project of Michigan State 
College by William C. Butt, under the 
direction of Professor Joe A. Callaway of 
the Dep.1runent of Speech, Dramatics, 
and Radio. The project was to discO\'er 
whether there was any difference between 
the likes and dislikes of the residents of a 
typical suburban town and a representa, 
ti\'(' group of college students residing on 
a campus. Today's student differs from 
Joe College of a few years ago in that hc's 
more frcquen 1y than not an ex-c' I. , 
married, and has one child. I-Iowe\,er, he 
and the non-campus family man don't 
think alike ami the things they want from 
broadcasting frequentl y are at opposite 
mental poles. 

One limiting factor about this survey is 
that it was taken at a school that today is 
predominantly malf'. Facts and figures 
developed mu st therefore be viell,ed in 
that light. 

" 



Typiul 01 Ent l.n,in, fltSid~nh j~ Ed V.nd~l¥oolt (.bou) 
... 1'10 1i~~1 t.j, I"hin, .nd ownl ~pOftjn, goods slOf~1 in town 

Ln Pi(~~'in, j~ "plu~nt.ti¥~ 01 tod.ly', (olle,1 st"d~nh . 
H~'s 21" bUJin~u .dminiltl.lion JUII;O', u·M.,in~ .nd m."i,d 

The ~ampk o( both IOwn and school 
uc;cd in thi" ~un'cy wa5 10 per cell\. SIX 
hundred :md thirty-nine o( the 7,000 rC"i
dl'rH~ of East Lansmg all~wered the sur
vcr and .s74 of ,\ Irchigan State'~ 9,000 
re<>ld('rl( ~lUdent" returned their ques
tionnaire<>, 

,·\11 till.' r{turm'd que~tionn<lin.'S indi
conN that the re~pondenu owned radio 
r<'Cein'rs, \\ hich i~ con si~tcn t with the (act 
th.lt according to thc 1946 Bro.1dca~t 

~lcasurcrnent Burcau "urwy 93.3 of the 
hOnlt.'" in the L,ltl~illg arca ha\c radio rc
nl\'l''''' [alot Lan~jn~ bemg a relatively 
"'l',llth) ~uburb.ltl area. 11 w.l~ not un· 
('\IX"<tl'd that li<.tl"lling \\a~ lo\\('T thall it 
\\;1' m the nu.lu'trial to"'1I of Lan~ing 
pMIJ,;r. I lour, pcr da) o( radIO usage in 
I ~l'Nng. Ea~t L.11l"itlg, .1nd on the ,\hell!
~:Itl State GUllpu~. a" dl'\doped hr Ihe 
.urw'}. an:' ,1' (ollows: 

LUI~lng: 

'i,1) hour" 
[aq L:ltl~ing 

1,1 hour; 
Cat1lpu~ 

3.5 houn. 

C.lmplb <lud [o\\n agll'<' not only on 
til. "Ion ul.ln}" ronunercl:ll:;" que~lion hut 
al<;l, m ttwlr I l'aliion to the ICllgth of COOl' 
mactab, Thrcl' nut /."If four ill each ~roup 
'aid "tntl lon/.:." The rd:llive voting was: 

r",," r;,,",I'''~ 

,,~, .h"" • U 

\I~,," d~l .. H.~ " 
, 

.. ,~, 1",,'1 71 ~' H.~"" 

Obviously bro.ldcasting hasn't sold ils 
listeners on radio <ldwrtising's being a 
service, Other adverti~ing Ilwdia have 
doll(' an e/Tecti\'c anti.radjo-adverti~ing 

promotional job both to COI1~um{'rs and to 
national and local adverli~{'TS. Also, users 
of radio advert i~illg have (X'rmitt ed their 
use of the mcdium 10, like Topsy, just 
grow. Only recernl}' ha\'e advertisers and 
their agencies begun to check the impact 
of air adwrtising cop)'. 

A grcat m<llly radio progrnm builders 
fC('1 that the ideal cOIllIll('rcial i" the 
integrated onc, The r('<:pondents in this 
"line}" think otherwj<;(,. ,\Iik .. L,l00ra-
10riC" in a ~tud}" some ycaTS back dis
covered that illlCj::rilled cornll'lercial~ did 
flOt p,,'}' off for ("('til, although morc rccellt 
studies made b)' Sch",erin I~es.carch for 
the Alka-Sd l:er organi:allon ha\'(' indi
cated th::u lC"s bl:llant integrated copy 
~hould ~el l better than the typiC.ll palent 
tnedicine arrro.1ch u<.Cd in the pa~1. 

Towmprople wam their comm('fcinl~ 
separate from their programs br a \,ole of 
three to Olle, the dormitory crowd two 10 
olle. Thcr \'oted in the fnllo\\ lIIg manner; 

t" t.·~f":.",·d 
S"I':\"'''' 

"" .. n 
11"", 
:;~. l r 

I;""t''' • 
. I I ,~t

"s,~ .... 

Ther kcl much the ~al1\e way about 

having newscasters do the commercials, 
the campus teacting even more nega
tively, with the voting in the following 
fashion: 

l'u 

" 
To"n 
2J.1~ 

,b.l .... 

(".an,p,," 
21.1"0 
78.l"" 

Town and campus fell out on the sub
j<'Ct of ho\,l' [he), wou ld like commercials 
handled, The college group \,I'ant a laugh 
with theirs, man}' horne rolk want theirs 
straight. The qucstionnairC" tall ied like 
this: 

To"" ('""n,p", 
", ... I~h l 47.' ''' 2'.2"0 
tt "n.orous 38. t ,... 61,S '" 
:-.tn!:.I,,!:. 14.J 'O ••• 

Thc normal expectancy i~ for }oulh, 
e\"(~11 if Oc}'ond norlll:t l colle~e aRC. to 
enjoy a lighl approach and iI's ju~t as 
normal to ex(X'Ct the adult listener, 
scttled :tnd lidng in a 5uburb.m 10\\11, to 
de<>ire factual straight dO\\'n-to-earth 
handling. 

\\'hile collegc and [0\\ nspropk> fccl \'ery 
much alike <lboul \'arious aspC'Cu of ad
\'erlisin~ 011 the air, when it COniC" 10 
favorile programs Iher differ IWO OUI of 
Ihree til11l"S. Tiler are bou nd together 
only by a lllutuallo\'cofba!'>Cball. ,\Iichi· 
g:m i~ a ~port s hOlIx>d and ba!'>Cb:t1l Icad~ 
.11 1 other sport!' in the i\lolOr State, It is 
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not surpnsmg therefore that the Coebel 
baseball bro.1Clcasts are high in tIl{' dialing: 
habits nfboth East L1nsing and {\ Iichigan 
State College. ThcS(' sportscasts of the 
Detroit Ti~"'r ~ames I'.-on first pl"ce with 
the colkgj.1Jls .1nd second plan' with E.1st 
Lallsin~ residCtlts. The townspc'fIple 
rated their first (hree program. in this 
sequence : 

I . Lux n"dio Themer 
2. Goebel baseball bro.1dc:lst.s
J. Newscasts 

The college crew on their part wmlt base· 
ball first: 

I. Cocbe] baseball bro.'ldcasts t 

2. Henry Morgan 
3. Ilit Parade 
TOI·\11Sfolk voted for practically every 

dramo1tic program on the air, nlthough 
there is no doubt but that Lux 111eater 
leads the air parade for them. 111e 
qU('Stionnaires revenk'd that the war· 
born habit of di:lling news has not died 
with hOl11e folk. The ex·C. 1. '5, now 
stuc\(>llts, on the other hand, nevcr de· 
I'clO(X>d the war-neYo'S habit. For them 
the good humor of Henry Morgan and 
music for Saturday night dancing. Lucky 
Strike's Hit Para~, have more appeal 
than news. 

When it carne to voring for their favor
ite announcers the regular residents of 
East Lansing and the 1\ lichigan Staters 
reversed themsc!\'es: The townsfolk gave 
the Goebel sports anllounCC'r first rating 
\I'hile the students rated him second. Of 
the total voting, the residents of the town 
gave their favorite announcers the follow. 

illg perccnt,1gcs of their \'otes: 
I. I larry Heilemann (Coebel) 
2. Ross ~ lul hol1 and (\\'JRJ 
). DOll WilSOlI 

Milton Cross 

20S 2(', 
14 1(, 
JO 1', t. 
IO.J~ 

111(' stuc\(>nt~ on dll'otlk'r 11:111..1 \·oted for 
thdr favorites in the following order; 

I. Don Wilsoll 46.7(-;' 
2. Harry Hcilem<U111 (C'o()(;'bd) 14 5f ·, 

). Kenny [)cll11nf I J )'.( 

The amazing lead that thl· students 
gil'e Don Wilson as wl'll as the importance 
given him by the regular re<;idents of Easl 
L111sing add up (0 something rlmt many 
advcrt isers haven'l realb.'d too well, that 
a straight comlnercial anl1OUIlCC'r who is 
made part of the program as Jack Benny 
has made Wilson means /learly :IS much 
as the program star. Adl't'rtiscrs also 
must realize t"at announcers no longer 
achieve importance because they ;111-

Ilounce • .my pmgram, they become im
portant only 0 11 commercial bro..1dcasts. 

Placement of commercials on programs 
is still roulette for sponsors but both East 
L1nsing and {\1ichigan State have definite 
ideas about the maner-and they're not 
iconoclastic. The reason why the greatest 
number of cap-and":gowners wallt their 
commercial" at the end of the program is 
simple. They S.1Y this pcmlits them to 
select their next program without losing 
any of the entertainment - a very good 
reason for a sponsor not to put his major 
selling at the program 's l"ld - he loses too 
many listeners in that prtlCCSs. A chart 
showing just where both town reside"ts 
and st udents want .their cCNnmercials is 

prll1{l-d \I Ith this report. 
The \'ery last question ill the Sf'O""SOR 

SUTW)' conducted by William C. Butt has 
pcrhOlps the I:reatest meaning. Butt 
asked " Is the pr<'scnt system of l"Ol1l111er
cial radio bmadcilsting s.1Tisfactory?" 

TIK' anS\lers dml1cd with this article 
were three to aile for radio as the U. S. 
knows it, on the part of the tO~1lsfolk , 

but ahllllSt e\'ell money ~ith the students. 
The latter Voted heavily (44 per cent of 
them) for "a s)'stem that woulJ ban 
cOl1JlllerciaJly-sponsonxi bro.1dcasts from 
(hC' air." East L1nsingites arc pro
sustaining broadcasting only to the ex
l~'nt of 22.9 per CCnt and evell this 22.9 
is disturbed on how such a s}"~tem 

would Ix'maintained . About 50 per 1'(111 
or the students who I'oted for a non· 
commercial system of brondc<lstin~ sug· 
gested an outright govcrnmentnl subsid)". 
Other students suggestcd f<lXeS 011 receiv
ing scts, tobacco, liquor, and luxury 
items. There wC'rC' even a couple of stu· 
dents who suggested that radio set manu
fac turers pay the bills. 

The townspeople who voted for a non· 
commercial air at the same time feanxi 
go\'eOlIllCtlt COnt rol. r\ solid section of 
the 22.9 per cent stated simply thm the)' 
liked the idea but didn 't know how it 
could be done. 

Students are anti-commercial broad· 
casling for a number of rca.<;()I1s. First, 

( Ph'ase tUn! to page -1-/) 

• /"J., r..~i "' • ..-1..,1/ -..lrau.. ft>N, Ih~ v<I'~' '" /I" 
lit"',,/ "1".'1'." "" " ." .. ,,"/ n<l ......... "1 ""I .. "" ....... 11 .. on 1111 .1_1'1. 

Ea,1 llnl;ng 
proh liyc. 

il • rich Illbulb whcre llnling;lel and 
Home below i, Iypieal of houling 

Single IllIdenh deep In Ouonsci hllil while ma,lied contingent liy. 
in gi'nl trlil,r clmp (in back 01 huls . boyc). It's ,II YCly G . I. 
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follows through • 
•. nll.ill Promo,lion is a satabl~ pr~. 

lIel with Rcxal1. SixtY-SIX 
hundr{'(j Independellt druggists buy pack
ages of promotion ll1:ltcri:l1 12 times a 
year from the Rexall org:m i:ation- pro
motion nlntcrial which in many cases is 
llro il1l0 Rcxall broadcast programs. 

The balance of the RexalJ outlets 

P,SOO) arc promoted bnsically through 
a ho use organ calkd Rexall Ad- VanMges, 
which sells Rexall products ;md how to 
advertise them. A typical issue of Ad
Vantages spotlighted : how radio was used 
in connection with the opening of are· 
modeled Rex:!11 store in Fort Wayne. 
Ind., by the J\lcycr Brothers Drug Com· 

J IJ~ ""f .. ,·,,1,1, !I''''.' 
"I I! ... 

TEXAS nADIO SHOW UI'\III1I1,,'ull"l' 

~) 
IbliCffl ~ 

InUrn. 

• • 

OV~I 12,000 Rlull ItOll1 
I~'V~ th ".Iio,,', d,u9 "udl 

pany; a center spread about the network 
program; a half page about eJl'Ctrical 
transcriptions on many of the RexaJl 
products; a page report on a successful 
radio program in Texas; and an editorial 
on the advertising slant of the network 
program. 

Rexall doesn't JUSt use broadcas[ing -

\ 

,. ~-- ........ - .. . ... . .... If _ I,,, .. 
"'''''W!$ .. "a.l·ar-
- - '''' f::"" I "" J' 
~II·- ~ I ·<n ., ..... ,. ~ , r ~ . 'l"r,-- , -_, raW f" fIi"'. :', { 

... f ," I b~~ .. · I 
....- . ;I; 

'- ... ~Rm ~."*, " $_ 

''' 'if"'fT'; ~~ riiir.r.~ · "f(: " ,. 

L oe.1 .. dio Ihowl .. h 1,,11 
P''l11 ;" "Ru.1I Ad.V,nt''lI'" 

Nllwod. pl09"ml .1'0 II .. 

.ecold~d IPlel ;" hOl/sl 0'9.n 
B.o.de .. ts 110m rlmod"lld lIo,U 
ftClivl Ru.1I blll1in9 .nd hllp 

Sh~11 stripl (.bOYI), eo"ntl! ,,,d 
wi"dow e"ds ,f" st.ndald il~ml 



it promotes il. Recently (Scp{(>mber 
15- IS) Rl'x,lll opened its new gian! 
drugstore and buildinl: in Los Angeles. 
During the four.day celebration there 
were four special Rl'xall broadc<lsts from 
KFWB and 12 Rexall bro.1dc<lsts from 
KMPC, all of them built on a special. 
event basis. The Covtmor of California, 
Earl Warren, broadcllSt a special wel· 
corne to the new building over each of 
the stations. Rexall president , Justin 
Dart , made a number of broadcast ap
pearances :md guest stars from industry 
'lI1d radio including Ed. Wi ll iams, presi· 
dent of Lambert Phamlacal Co., Mayor 
Bowren of Los Angeles, Sheriff Biscailu:, 
Horace Thomas, assistant sales manager 
of Eastman Kodak , as well as the cast 
of Brick and Groom, all p<lid salutes [Q 

Dart and RexaJl. One special broadcast 
came in p."m from "the world's largest 
drugstore" (the one newly opened) and 
in part from "the world's smallest drug. 
store," the latter located in Topanga 
Canyon, California. 

Both KFWB and KMPC have regular 
commercial broadcasts for Rexall, the 
former starring Jerry Lawrence in a disk 
.session dai ly at 4--4:15 p.m. and the 
latter a nightly newscast from 9-9:15 p.m. 

T he national program is fea tured in 
every promotional kit Rexall sends out. 
There arc usually one window card, scv· 
eral counter cards, and innumerable 
throw'<lwa)"s, all of which 5.1Y, " Listen," 
and follow it wi th plugs for the program 
and its stars. Present material plays up 
Jimmy Durante, who will this season be 
without his sidekick of the past few 
years, Garry Moore. Stressed also will 
Ix> the foct that the program will be 
NBC this season whereas in the P.1St it 
h as been CBS. 

Ihe [dltor's Page .. , ... " , ,,, .. ,1 

J ... llin 0.,1, R .... lI's p r.,sid"nl, gel! eve.y 
penny out of each dr ... g promotion.r doll.r 

Now in its 35th year, the Rexall Maga. 
zine with 1,000,000 circ:llat ion is a ·typi. 
cal give-away pulp magazine with stories, 
features, some news, and much RexaJl 
advertising. It 's bought by druggists 
imprinted with their names and used 
both as a store give·away and as a mair· 
ing piece. Every page carries an under· 
line, which asks the reader to "Listen 
to the Rexa ll program starring Jimmy 
Durante, Friday niglus, NBC network." 
There is also at least a half-page adver· 
lis{11l(:nt and ed itorial copy on the pro
gram somewhere in each issue. 

Radio is the fina l sell ing touch in many 
of the Rexall monthly product promo
tions and the program stars arc always 
included in name and picture on the 
displays of the product leader for the 
month. Tests of these displ.IYs sans the 

HI , . 
. , 1l'~"J"fI~'1 

1M DRUGS ... 
IF IT'S x......u IT'S RIGHT 

.,., •• ' ·'.r .... ua".! 

lOUR ~ DRUC RADIO SHOW 
,. " ". ,.," .,. '" , .. ,," «"'" <II 

.11" , 

.. " 
.HI DIIUCG'S . ... . PA' o· .. u" 
,., ~u'" ........... 

~~~~~ It,~~~,'!''' .,.,. .. c...... ( ' 
~-

-"'-~'....... .,----

radio touch have ix-cn made against the 
5.1mC dIsplays wi th the bro.1dcast-plU>.. 
The results have prowd that while 
they'n' scll ing radio they're doing even 
a better job of selling the product which 
is promoted on the displays. f\ctllal fig
ures on how much Ix-tter a d isplay with 
Jimmy Durante on it docs than one with 
straight product exploitation haven 't 
been released but researchers who worked 
on the project 5.1Y, off the r('Cord, that 
25 per cent would be a fair estimate. 

Ew n small !lm:e.and .. a-qu;Jrter by 
five.and-a.quarter.inch four'p.1:ge fo lders 
have a tie·in CUt on their laslp.1ge, say· 
ing" Listen! Listen ! Listen!"' to Durante. 

When Rexall suggests rlC'W store de· 
signs to druggists there's always a place 
among the sheh-cs of prod ucts for a 
streamer selling the radio progr<Im
either the network program or the local 
program of the individual druggist. 

Despite all the promotion, prt'ssure is 
never placed upon the druggist to sell 
the program. T he idea which Rexall gets 
across is that mdio is part of the Rexall 
product, that radio makes the Rexall 
trade name JUSt as big as Listerine, Lever 
Brothers, Goodyear, Parker Pen, Alka· 
Selt zer, or any other of the hosts of trade· 
marked products that the average drug. 
gist carries. And it's done by tell ing the 
Rex<lll story, not by competitive sell ing 
against the other brands. Rexall is tOO 
clever to directly fight other brands that 
independent druggists carry- and on 
which they make a profit. It sells Rexall 
a ll the way-and promotion is P.1rt of 
the product that Rexall sells. 

Its local programs throughout the 
country run the gamut of show types 
but news broadcasts are more frequent 
than any other form of programing, and 

til Houl., or'3.n editorial h.,lps .nd !' .11 print.,d m.tI.,. S. YI " list"n " 
B,o.dClIIs II., ul .... lly m.de somethin'3 p"uonal Ih'o ... gh Iwo·p.g" 
sp,uds in " Ad.Vanta'j"'" which upl.in why Ih" show's good b ... sinlls 

The p,ogum It., .lw.YI says 
" R.,ull'! b"sl" in displ.ys 

........ - . -
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fr('nl' Ro"wl1 (0 I lull ) wood, ,he old and 
",,-'\I Rl').<l1I hi me to\\l1S, th" R('xa!! new~
ca~ter i, a fixllm.'. 

Dru~"i't' [,(,rfor1l1 11 put-Ilc service. 
and th(' llpprll:lIion "Ooc" with \l hich 
so man)' arc addrl'"5.q"d i .. no accident . 
The~ 'rc a r{'~rl-ctC'd and \"lIal p.1rt of the 
awra!!l: 1O\\n. Rexall therdore rell li:t"> 
that Ih broadc<l~t <lctivit il'S must ha\'c a 
public service as \l ell ilS iln l'ntertainmellt 
quality. 

mis...c;cd 10 make the visi t of the Rc).a ll 
program to [)convcr a triumph and the 
Rexall and N. \\'. Aycr (Rexall agency) 
\taffs worked with Terry and the M arch 
of lJlIllCS Inc;.1 commi lttt all Ihe way. 

Basic difference ix'tw{'C11 what Rexall 
docs and \lhat most OIher advertisers do 
is fundamental to the j us tin lJart in
spired operation. Where most sponsors 
expect th6 r agcncy or net\\ork, or sta
tions to go ?II the way promoling a pro
gram Rexall simply asks the n(( wmk or 
st., t ions hO\l Rexa ll can Improve promo
ILon. Scldom docs Rexall permil aSia
tion to take the ball a\l'ay (rom them as 
they did with KLZ in Denver. In th i~ 
case it \la~ a charit able dri\'c and the 
think ing no doubl was Ihm the fW lhet 
away Rexa1l kept from the ,\1t1rc l! of 
lJimes the better it \I'ould '!:('em to e\'ery
one concerned. That's t}pical of Rexa1l 's 
o{,<,rations' knowing \lhm to do and 
\Ihen nOI 10 do somelh ing:. 

I{exall al<,() may ha\'e decided 10 permit 
Hugh Terr} , KL: station nKl11a!!er, to 
carry promotional ball I:occausc he's 
knolln not only in lJrnl'er but practi
cally from CO;l~t- IO<OolS t a~ a rromoling 
fool. Give him someth ing: 10 root about 

51 .. hill in9 lor DUlinle.fo/.oo,e on Ih""l [., I,onll 

I' 

01 '- .-

"DURANTE 
& MOORE" 

Coming to Denver 
In Person! 

-1 0 Jaunr ll " :'>la rr ll 01 
Dimr,," umpJi rn 10 rirM 
pol io. 

- Jrm broodo,,' ( ,nHl ntn. 
' f r '. mUIII("Jpal oud,jOTlllm 

KLZ--CBS 
1:30 P. M" Jan, 11 

When an orportunH)' pr~nls itself 
for Ihe jin1nl} Durante pro!!Tllrn 10 help 
along a worthy cause, Rexall works wi th 
its lucal out let .. and stations and docs 
('\er)thmg ill its I,o .... ('r 10 carry Ihe 
pUblic scl"'i(t' ball. T~pica l W2S the \isi l 
of lJurante and i\toore 10 lJrnwr in 
January of Ihi~ )ear. Colorado had been 
b;ldl~ hn hy Ihe rolio (pidlmic last year 
and it \la" dlo'cn for the IllOSt ilctj'-e 
c. mrai~o (or Ihe 19o1i ,\larch of DimC". 
£\cT) imrorlilllt n::rr.e in the Sl;l(e was 
on tlH: (( n·mittct: inc!udinJ:: the !!Owmor 
and 111(' S!<)\cmnr-decl. Frcm Ihc arrival 
of Ihe Durante cast ill ['('l1Ier 011 Thurs
day, jallu;try 16, until !tldr train lefl al 
7:50 r-Ill- S.1turda)", january IS. lJm:llue 
:lOd cast wne 011 a merry-ga-round that 
~tarl('d \lilh a r.1radc and (oded with 
an l~our ~how ;'It the ['!('Il\cr Par::moum 
1 hatr<; for J,5CO childr('n Tickc l ~ for 
Ih' f:oro.1dci\!oot ~old :11 S25, $10, and $5, 
lind O\('r $5,C(O wa~ raixd dlrccil), )!l 

Ihi~ nwnncr. 

and, as in this ca~e, he d~~ the res t. Rtco,d de. le" tieu p d" k, _ Milch 01 Dime, - ,1.11 

Staion KLZ, undt::r til(' dircction of 
H u!!h T('rry, its ll1al1aJ:<T, made cert ain 
thm thc Durant(·_,\\oort names wer" 
CHr} \I herr', l'\'ot a .. illj.!k nu'(hum was 

" 

Th" lJeo\'('r personal arl'(',lrancc ""as 
public ~eT\'ice at its besl but it was illl 
p.1rt and p.1rcel of the thinkin!! of Rexall 
e~eCUli\"C!>. \lho don'l look upon bro.,d
ca~ling or rromot ion as somuhing: aside 
{run their regular busifl('~ orcra lions. 
T hey ~Il prolllOlion and radio just as 
the}" sell the name o( n exaJl and. all the 
Rex.111 drug products. 



This is the 
HAROLD 1. BANTA Family 

of Muskegon Heights, 

Michigan 

H",,,ld SO,,," gel> 10 'U mo •• of ~., '''m,I, ,II"n mO$l 
.... n ..... ill> olr.<~ ';9~' 0' h"m" He I,h. ,I ,ha' wa~ 
"nd .0 doe. ,,, . 1"""ly' He .. thy "'e_ M .. and M. 
on ' he bo,~ .ow, ~.y.a,.old Judy. ond r."y lu, 7 , 

, • .,'ed on no", "I 'h" mod •• n, h" .... y """9 .Oom 

" \ p '. 

H " I{OLD L. Bi\j\,'TA lypilil:S (housand~ uf ,\1 id,\ C ... ! husincss mcn-a cit y 
dweller wj[h a Stronl-: farm imcrbt. Harold and his family Ii\'(: in a rc

ccnd y built bUI),!-:aIO\\. Th t- address is IHOI P(:ck $,rt:CI in Mu~kcgon's rc\i· 
delH ia] :'>uhurh, i\luskcgon Heights, Michi!:;tn. 1\1r. Banta, min,g a mn\cncd 
.'orare room at home [or his office. is Sccn:lary-TrcasufcT of [he j\1",kcgoll 
COUnt)' Farm Bureau and dislrin manager for \he Stale Farm Imurancc 
COll1pallic .... 

Sim'c his blLsinl"~ i~ with farm folk, I-brold prl!fit ~ from \\lLS ap icultural 
~er\ i ('c); the), kl' l'p him wcll.p(j~led em rnarkl't~, nop t'(lIldition" wcalhcr and 
hrm ll'gi~latiol1. BUI Ihl'rl"S morl' 10 il Ihan husinc~!>. " I like \,\/ 1.5 bl'Clu!>e 

till' an nouncl'r sccms to l'njoy whal hc's saying and tn be !>inCl'fc in whal 
hc says abolll the products." 

J\lr~. Banta like!> our muskal programs, spollcd through the Jay- Jud), and 
Tcrry Lec havc !>evcra[ Ll\orilC\, including Lum and Abncr. lI a rold hear, 
Dinner Bd[ Time, Farm Bullctin Board, and \'arioll!> market and \\cather 
broadca!>l!>. The family gct~ to,gcther on their radioin,g for thc \'\' 1.5 National 
Gam 'Dancc, 

This is the Harold L Banta family of ,\Iuskegon I[eights-onc of the thoLi' 
sand~ of fine young famil ies in ,\lid \\'esl Amerira. For 23 )ear~, ouc micro· 
phones ha\'e fO('used 00 such falllili<.'S-gi\'ing them ~cf\' ice \0 fill gelluine 
necds-Cnt('rlainmCI1I for the who/<.· fa01il )'\ wants. A!> a rcsult. \\C have thcir 

confidence and listening loya llY- guarantors of sound ad\'crti,ing re!>ult!>, 

S,,1f on ,h. phon~ 0' 7,30 P ... ,' Ho,o!,:! ""o.k> eong 
hou .. , b"9M~ned by 0 ,od,o ,n h;. "home_o/l;« .. 
He hOI bun ° ,"sulo, WlS !'''ene, 10' ten yeo'" 

890 ~i!o<yde., jO,OOO ..-011" "'",e';<on o/l;l,o'e hp' e , e nled b y John alo;, ond (om 

pony, "'ffil'o'ed '" ",onosemen, ... ,," KOY. Ph",n,,_ ond 'he "'RlZON'" NETWORK, 

KOY, Phoen" , , , K1U(, Tu .. on. KSUN. a"bu to .. ell.Oouglo •. 
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There has ,11\\,1)$ been onl}" one Sin,.:in' Sam. His 
un£otJ,:cllahlc son,!:s, SUO,!: to a superb vocal and 
imttumemal accompanim('nt, have produced Olll· 

Slamlin,!: s.alc~ ~ ucccsscs. IS minute programs wilh 
uni\"Cr~al appeal. 

A (j,·c·man no",II)" band different hecaule ;( com· 
bines a laugh riot with true muskal talent. Each 
member has a truly fine voice and is an .tecom· 
plhhed musj ~ ian. A "folks)"" 15 minute program 
with big·time :appeal. 

The he" 10\"00 melodic~ that linger in ,,"ctrone's 
hC~rI .. bC.J.ulifulJr framed hl' l"Oems of Ho
m,lIlet'. J\n (lul'landio,!: 5 m;nult: ,how featuring 
I.~wrcncc Salerno, lrent' Verner and other top 
rankin.!! talcnt. 

Curle)" nud/l')", a real cowpoke "jlh a Sltl{ 
\'oice. brio,!:s you his unm.uchcd son,l: ~Inri i 
the \X'esl. 5 minute, IUneful !Ours thwuJ:ltl 
bod of nampedcs, sagcbrosh, and sourdoug. 

10 



YOUR HYMN 

FOR THE DAY 

nerica's most familiar hymns wilh each 
1(0 a program gem (omain;ng a short 
Ie. S minute maMerpieces with wide 
Jeall )' suited for a sponsor whose prod. 
he mood and spir it. 

Emile COle's \'Vings .. f Song o ffers tradidon in 
American choral musk, and the Serenaders, l(i 
superb mb:cd voices blended In produce th ri ll ing 
15 minute renditions of the /)cst from Tin Pan 
Aile)" m""iedom, and musical corned", 

• 
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'l'h., 

,Ii.-Iu ... d .·.a ...... 1 

A man ..... ho 
knows radio thor
oughly, and is a 
Illember of the 
sponsor's organi
:ation, is ;1 dis~ 

tinct help in the 
promoting of t h:lt 
adn' rtiscr's prG
gr;)llls. I-Ie docsn'l 
need [0 be a man 

who is assigned tOO per ct"nt to handling 
the radio side of a camp.1ign, as long ;'IS 
he is fu lly cogni:nnt of the possibilities 
and Ch;u.1Cleris tics of the bro.,dcnsl me
dium. Networks, s tations and ngcncics 
do evcr} thing possible to mak(' a radio 
program ('([{'Clive. HO\\ CVCT, the job of 
tumin~ commercial continuit)' into JllOlxi· 
mum snlcs rests upon the satC'S, 5.-.1(,5-
r romotion, :md nd ,'crtising di visions of 
the adwrtiser. 

Ide;l] Cil<;('S of how radio-minded ad\'Cr
tising dep.1rtmcnts of sponsors deliver 
sales, to nll..'1Hion on ly t"'O, arc tll r S, C. 
J ohnson Comp.1ny and Rexall Drugs, 
both ofwholll use their radio rrogr:lrllS in 
ewry rncrt of their sell ing, There arc 
scH'r .. lotlll'rs, 

It is virtually impossiblr fo r a nct
work or a station 10 do a complete job of 
point-of-s,11" promot ion. That is OJ vital 
rart of the orcrOlt ions of the advertiser's 
0\\ 1\ promotion dcpnrtmcllt, Whcn a 
~pom.llr h;')s !;()mronc who~ l'\'l'ry con
cern is to I\lake broadcast ing work for 
him, the r<.'Sul ts arc .1 lrnOSt certain to be 
better tll,1Il when the job is handled by 
SOJlleone whosc r<.'Sponsibilit ics also in-

" 

POIISOJ' sks ... 

"Shnlli d all advc,'lisc ,' havc a ,'adio 

ad ve rt is ing tUHnage ,' of his ow n?" 

Don Paul Nath"nso n I 

elude the promotion of all the various 
media used by his organization. 

Audiencc promotion is an import,mt 
P.1rt -uf the operations of NBC's Adver
tising and Promotion Dcpartllle!,<. How
('vcr, there is no doubt but thm the 
etTectivclless o( these net \\'ork nctivities 
is gr('ntly increased when there is some
one in the sponsor's organi:ntion who 
knows how to exploit radio con:si.>tently, 

No, it is l10t cs.scntinl thnt an ndwr
tiser havc a policy executi\'C who de
votes nil of his t ime to handling broad
C.1st advertising- but it dQ('s help. What 
is esscntinl is that the sponsor have a 
man who knows ho w to usc radio- how 
10 " 'ork with his :lgency and network (or 
stations) to make radio a vital factor in 
his daily promotion and sales oJX'f;1tions. 

Rov PORTEOUS 

Auditnce- Promotif)/l M'H1Clgtr 
NBC, Nl'w York 

Since radio has 
emerged from the 
muntbo-jumbo of 
mystery that was 

7' the rule in the 

-

daysof"blue sky" 
selling, and has 
b ecome a re
sp ected, full
nedged advertis
ing medium, it is 

natural that the man who pays the bills 
should wish to exercise the same super
vision owr radio that he does over other 
important media. It :llso follows that 
he will wish to get the most expert :ld
vice obtainable, 

Personally, I fccl th;:!t the morc at
tention radio can get in the "executive 
echelons" of the diem 's organi:ation, the 
better it is for r:ldio, 

Also, the ndvant:lge of having an ex
perienced radio man in the eHent's own 
organiZation to interpret mdio to the 
dicrlt in terms of his own problem helps 

R~J;o Dirlldor 
H"t To,,; Co",p~ny. St. Pill/I, MiMI. 

the networks the agencies and 
the entire industry, 

I would t herefore say, in allswer to 
your quest ion, "Yes. a client should 
have his own radio advcrtising director 
if at all practical." 

WAIl RES J £S,"ISCS 

Eastern Sales ,\1anagtT 
Crosley Broadccuting Corp, 
New York 

The answer to 
your qucstion de
pends largely Oil 
the advcrtiser 
since problems in 
advertising in
crease manyfold as 
radio expenditures 
incrc:lse, The ad
vertising agency 
functions smooth
ly for average ad\'ertiscr, bu t when an 
agency spends $2,000,000 or mOTC for a 
client in radio it would scem :ldvisabJe, 
from the advertiser's s tandpoint, to have 
a radio specialist to assist the ad\'Crtising 
manager in the interpretation of the ad
vertiser's problems to the agency, 

Many large advertisers have found a 
radio director particularly effective in 
the stimu lation o( promotion, and in 
tying in the ll1erch::mdising of radio pro
grams with dealers, jobbers, and theif 
salesmen. 

Radio directors pro\'c extremely effcc
(h'e for advcl tiSl.' rs til ;:!chieving better 
talent relations, A mdio dircctor is the 
connccting link bct"'een the sponsor and 
the pcrfonllcr, and brings greater under
standing bctw«:"n them 

T he advcrtising Illanager should by 
all means be the "offlCCr-in-charge," but 
the radio spt:'cblist is more tlwn an ad_ 
visor. I t wou ld be unreasonable to eXp!'Ct 
an adwrtising manager to have accumu
I:ned tile experience that a good radio 
specialist has, I\ tall}' of OUf present suc-
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c('ssflll radio directors began their careers 
,15 anllouncers ,md or actors, WCIlI into 
product ion, then got morc experience in 
sWtiOIlS, Ilc( .... ,orks, ;md agencies. A back· 
ground such as this brings the advertiser 
a specia list capabk of being of rcal value 
to him. 

Probably the strongest f.1ctor ill favor 
ofa radio specialist is that he rel ievcs Ihe 
o\·cr';J1I advertising director of a great 
many mdiQ detai ls fore ign to general ad
v('rtising. Thus, he gives the advertising 
nwnagcr the help of specinl skills while 
k:lvillg 11im frcc to manage the over-all 
frmncwork of all nd\'{'rtising mcdi<l to 
the best ndv:mtagc of the client. 

JOliN 1'\ 1. WYATT, JR. 
Nadio Director 
Cecil & Pres/rrt)', New York 

I would say 111:11 
b'lVing a radio ad
vert ising dir<'Ctor 
within the finn is 
a sound idea pro
vided the adver_ 
tiser has several 
shows on [he air 
for a variety of 
products, or has 
his account serv

iced by several agencies, In the case of 
the smaller advert iser, who uses radio 
infrequent ly or in no large amount, most 
of the radio advert is ing problems can 
be hand led easily by t he advertising 
manager, and a specialist is not required, 

A trained radio executive in his office 
can be of immensc help to a big-time 
radio advertiser, He can coordinate all 
radio operations (part icularly if the client 
shifts his shows arou nd from product to 
product, or agency to agency) seeing that 
consistency is maintained in the adver
tising and shows, He is the focal point 
of all radio research and planning and 
the man who translates radio ideas into 
terms of the firm's operation for the 
"boss," He is radio as far as the com
pany's advertising goes, and runs the 
campaign like a field commander, 

However, just hiring somcone trained 
in radio is not enough. He must be given 
real responsibility and aurhority to m.1.ke 
decisions, even if it means that product 
advertising managers have to relinquish 
some of theirs. Otherwise, the value of 
such a trained man is lost. I 'll admit 
that it take:> a good executive to til! the 
job well. He must believe in radio, 
understand it, and be able to sell it to 
other officers within the firm (which an 
agency can't a l\\'ays do). But I'll re-

(Please tIITn to page 56) 
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on StatuJn WFBM 
• Disti ng ui sh ed Company- th a t's about 

the best way to descr i be your fe How s p o n 

so rs w h e n rou join t h e cli e nts of W FDM , 

WFDM is p r oud o f th e fact th at t he 

city'S bes t stor es are on the s ta tio n . T h e 

th ree la r g e s t I ndia na p o lis depa rt men t 

stores b u y m o re tim e o n \'Q FDM t ha n on 

any mher loca l st a tion. A lso, to W FBM 
goes the lio n 's sh a re o f loca l Building 

and loan , ti re dea ler, furnitu re store and 

theatre radio a dvertising. 

Your messages wi ll be hea rd by good 

company, too. \,\'FDM, the fi rst station in 

India n a, h as been recog n ized as the 

"prest ige station" for twen ty-two years, 

WFB M 
BASIC AFFILIATE: Columbia Broadcasting System 

Represented Nationally by The Katz Agency 
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No matter how you break it down 

WRC is Washington's First Station 

H,\ III IHC<\SU f N I j; ix s titti(1 l1 ~ I II \\ a,..hil1~h'lI~tllt' ("II I" 

Ih'twork Il u t!t-ts all\1 two Il'adill~ ill dql!'ll d"1I1 5lal ioll "" No 

cuee J('W'·I" or w·ograph ica l a n 'a~-\VHC lIa" a bn-a t,' r 

<ludi(,llcc (la y nTU' n ighl I han an y (, lllI'r \\ ' a~ hingt()1l "!alion. 

By Audience Levels 

WRC Il 'ads aU otitf'r Washington sta ti fl ll ~ i ll all :u l, l i. ' IICi' 

]('\'t'!s a t Ili;,dll-and ill R oul of 9 '1II1Ii'-lh'" 1,-\,(·1" ill the 

d<l\' lill ll'. 

.... 

r~ e obo~e .hor/,I>olo" wile 'eoderJoip at 'he bo,;< 
6M8 10% le vel. Complete decile <om/>O,;,o", 
D¥oiloble on ''''1''''' ', 

By Geographical Areas 
WRC leads all o lher slol;ons in Ihe Oislricl of Columbia ... 

1M. STATION CITY AUDIENCE 

woe 

AA'. fA,wun 

In Ihe Washington Melropolilon Area ... 

[]UIJ 
And ,n Ihe T a laI 510100n Audience Area .•. 

TorAl ....... AUDIENCE 

UIJU L ___ wi:ll! ... _.l_".,""'-""" ..... c Soal~ 0 SID",," E .s........ 

F I RST IN WASHINGTON 

I I I 

980 KC . 

•• ,., . ....... loy Nac S"01 SAlU 

THE NATIONA L BROA D C ASTING COMPANY 
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.. BUI individual rt(fird tl'aJ J(Drrd mit/ltl' 6, a 1It1'U'OrJ I/flr n 

nd'lwrl ojJilitltr, but by 011 it/d(~"dmr-If/Ol/. Nrw 1',,..4-. 

Tlu (ml, fiUtjit t tl U·;" Itt" (lu'ords (ad, )'(Q,.." 

BILUWARD-SEPT EMRER 20, 1941 

Billboard again honors WOV 

O CTOBER 19·47 

Acct·plin\.[ thes<, dist inguished citations \\'it h undcmandablc 

prid(', \VOV eXpresses its gratitude 10 the auency and 

sponsor exccUlin."s who selected us as winn ers for 

the second consecutive rear. 

\ Vc declare ou r continued dedication to an even more 

concerted eflon toward our basic policy of radio 

broadcasting, thaI in sen -in\.[ the public interest we best 

Serve iistenl"U :md sponsors alikt'. 

Ralph N. lI;ril, Cnura/ A1Ql/azr,. 

Arm)/d B. HortlfJ, Prf11raln Dina, ,. 
hIm E. PlI1rSfJl1 Co., Notiol/al RrprtJtnlotivt 

NBW YORK 
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Irving Kaufman 

T~e 0';9inol lo.y Don, 
(0011"0'(00"1, feotu.ed 
ploye' in HSlreet Scene,H 
record .10'. (.cuy frend,,,,on 
fa. Choleau Marlin Wine -
and now, Helpful Horry. 

• 

Helpful 
Harry 

Musical Household Hints 

Ninety 3D-second informative-en terta ining transcribed 
musical spots, allowing 30 seconds for live commercial. 

A Miniature Program 

with a Gimmick 
Helpful Horry, wi," household hin ts in rhyme a nd rhythm, sets 

o new poBe,n fOr transcribed announcements. It co mbines 

useful information, on irresistible tune c nd 0 unique b ooklet 
giveaway rhof will "wow" Ihe women. Horry S. Goodman's 

"Weather Forecast Jingles" won CCNY's award as Ihe "most 

efieClive sponsored spot announcements produce d in 1946." 
Helpful Harry is his candidate for 1947. Eltciusive rignt s in your 

area may still be open. Wire, pnone or use a ttached coupon. 

------I 
I 
I 
I 
I 

'0 

Send Help,,,1 Mouy o"d,l;an 
and .os" tD' "'y D'tO. 

Nome 

I"," 

Add,ell 

("y 

A THICAl JINGLE 
Marry : M". "'.,.w,I •. "0-

aoo"" ••• , ' ''' .... 

M"" •. ""',' 0, 0 w,.'. 
w.", "too., 0 ,,,,,, '"0''' 

Ma rry: S~ •• , 01 ,0 ' 'a. b. 

', .. o •• ~ 1,. '"'' ,",,"ad 
.,', opp,a •• d '.0.9" ,., 
,,,.,, "'0, '00 ' a "9". ,. , 
" '00 ' '0 "'.,. 011 "'9'" 
, ••• ,,,," ."."dO' " w.'. 
'0" .• ".'11 •••• ' '.0_ ••• 
'.' _0, ,,, ... , 

h · .. " • .... 

SPONSOR 

J 

• 



J • " .. U '"lE A~.[U UIING lHe l M ,(1 W((~ COst · DUtl, PI!ON GI IV "AI' ON 

DlICO~D &T OU U UM ... ",,1, , .,. r~I·",in " " " 7 ... ",v PO'" .,."""n" ..... , .. " mu.ir. Ii", •• J ... k",nv.II,'. "'~ .~,""'" .,Ib hl'k r.'0101'"' n, 
----. 

GOOD 1I/l ~~IN; AU'UITA r~,,,,'v , . ,. 1V\·",m " In "2" ... " ~I'." _."10..,, In"", .. , Iylod ,,. I".., " . WIIQ 
1"'" ,,-,.k """",1,;,·,,,11,,,,,,, ,;~ 

GOOD N[IG H80a ., .. ( b Ol,I. , , 
I~~ ' ·""" 11" r n.cn"I.I" h"l'''''',O'.' .1,'",,"" WCWI 

.~, , ,. 
J"" IAU NOUI IH[ OLD ! .,"II~- , 111-, .. ", '.111, ... , ""u" of ,""";' \Ol~' Ih ... " ..... . " II~, ,,,n, MI HT 
rl"fM(('[~ C ""I< f~"I",. T, 

W, lKw AN I .,,,ill' , :;~.",,,, " 1.\, ro".",." rO il "...,..1< ,,1, hi- ,I:n-, I'MI1", <'h"I~", .. WAGe 
, .... I;,IO.n,," T,'"" --- --

'" \PH,U Fan)!I,' , '\f)·m,,, ." !>.\ pr,:; Weal'." " ..... hU"'<I'o" ti",!!" 1~I. MEeK 

'~'fI'r.·k r .. , 

O' CO"Ul ' l COPUS ram.!" , 1(1.,,,;" , tll~' ('~" ... J, ·,·",,01,· .>0><1 ..... ""r, J"~",,., (';11 WJ~ l 

T.'n" 

ONC[ O.U ' .""'lY r .. "h' , 1:;-''''', '"~I r'" ~I"." ... l '-"""'. ",,,,r.m. "-,.n , .. I :;.n .Io'n, .... OAt 
I'·min I.:>!'.><I, lio'" f'OlIItdy T" 

l in ."0 SH' NE r. .. oiy , I-';·n,i" '~~30 ,. Uti" .. 'P"" ·.IU I.om ."mpholl\ n"..",.'~, wCIT 
1~ Mm; "hoot: , . i .. ""th,,,. ", .... H.p,,[ , 

"'.[ 10 R!S[ F. ,".h , 15·,,,,n " 'II) '.',n' /\,,·k ... ~h.up "OIl. n'~". to ... ··, "",,01, II,,,, ,"~~ .. ..... ', 
"... bmodo-"" 10,' 1I""~",,, \1"'0' J, mrn, 11',11_ \1" 

niNON CUIU !NOW I ".,,1,' , !J·m,n ,; $1;,; /·,.h, !,,"" ,nl '.", h~ ft,!,,,, I 11.I'l"nOlnB. wur 

" 0 

W.~E UP. S, A hln'); , 36-.,,," " "'I ,II n"d Whale. ~.'h "N~,I· """,.j, ",n 'Oil'''''. K ... C 

["". :m.""n ··.,.hi,h i. POI" ..... n-b'u d'A.'" T .. 

WKW' BR(A~'AU tlU I r"""h' , W';·m.n " " ~lrmk ........ '''''1 .. _01,; ~ .. kl. ",,",00 K· Ihl. YtMw' 
.11" •• ,. mn',.,. ""'. Iia 

- - -- ';1 1"" lAWH UUB r.""I,· , , '10'110'" " TI m,. ",all><> •• ~~ ''''''' .... oh.lIr,. T,vho.o, "CPS 
~ ...... ,. nI, !! ... , ,. 

t~~II·1I1 

'U" FAIR h nHh , ,. 
1$-=-1- '1 I "''' I 

1M'" '-""'<' ,oa,kN .. "." If: 12.15 "" I I lotr ..... w .. n .. , 
IH ru .. n·! 'IIOGU .. !'am,IJ' " 3 II IS·m," , !110 r.,m n ...... ,~, '"" ",10",,01 ...... ", MOl.phi, , "" market ",,,,,rI' Tenn. 

1·'"lk ~11I"i" 
ALAn"A HUlOfl SUIIOU£ F. mlh· , lJ IXi-m,n • '.1Q lbl,)h H_ .. me', A ""'I'''', !"lIb,lh' H' ·""n~ham. WA'I 

'"Io-ot • ..... ion in Idlety It),lt II., 
- -- -- -

AlL.UQUUI J ... BOUE Fam')j' , , I ~· n"n , " " TOf' hII)!.n .... lolk a,,,M ,«oN.n" I'b.hl"' •• "~. ", -- - - - --- ---- --- - --- --
UR~Y"O !W[[TH[Un r .milv , , I->·ml. " 1111:0 T~'o'''V''''''l h,m"U,""",p 'Ionl""","" .... ,' ", . ---- ----- ----- ---
CHUBBY ANO THE BOYI Fom, ly , , I ~·m." , I!OII J~,'. hl llboUy 10""0 • • on~ lI ""k .... "U.. 

K. 
WHO P 

---- ----- - --
tOIUOY ROUNOIJP Fam,ly X , M·rn ," • 0 , W" I" n, hdlboBy ,~. 4 ~m l':I!"'l,n,. MNU 

Tu -- -- -- -
non 110.01 J. II.DR[E r amify , , I .~·.n'" • !2n\ 20 l~ .... hillt.lIl" ,no .. r.. ''"111'''. "'" , I IIl(, "'"' Kv - ------ ----- - - ._- - ----
DIXI E S.NBOR([ Fam ily " 

, 6/}.rn ,,, , ~III 101."1 [; , .• h.lIb.lIy " .. 'r, . ud,.o .. " .. ,t, •• p' · Jacbo""IIo<. "." 1"" I.~·min "" ", ---- ---- - ---
OO"UO "Ow .. O &. IIUl l'" F.mily , , 1 ~·mlU • t2tl<, 010.1·1,,,,,, lolk mowe. low W""1.".,IOII. wHir 

HIUIIlliti ;';C - - - - - - --.. AND IOLENA FamIly , ,. t ~-m,,, " ~m SCI r..'r folk .oJ ~ .. Itf" musi •• I",,, JoI,,, .... , ('''Y. .... J Hl 
mu" ... ", 1'.,," -- - -- -- - ----

"IUalll' Nt! P"AOl family , , 1 ;"110," , '!~Z 10 I~ .... , anu ,....,.Jr-d """"nlham. \<IUC ", - --- ---- --HllUllLY IOU .. oU, 1'a""ly , , r J.I·rn.n ; \I R I'omoo Tale .... Ih ,..,ord .. h<'r r~,· ... n", 1,,,.,,..,11.-. .. ric 
and la,,,,,! tt!~ ~, C. . -- ---- -

INOUN ~IH~ UNC" Fam,ly , , 4S·mm " '24 3~ "'" 1'1111 01.", tt,.".,lrd " !~, ..... WI U 
~ .".". ", - - --- -- --- ---.--- - - - -

" .'IC VALlEr J ... ao. ([ ram,ly , , . '>5.,"," • ,,~ ""' . Roq .... ',.J 1"lIbill, 'rm,d;." HumioJl"lII. " UX 
6.1,'. m," " -- - -- - --- --- - -- -.... lB.' Paln lll , , 3O-m," , 
o " It.~",~" by ",.il {or ....... drd folk 'un< l/", .... ,~. K' "O 

"I a III''''' T" --- ---- - ---- -- . --MUSlc.1 RUU NOO' Fa""I} , ,. 4J·mm , '~3 ron Pte R."",<led h,UtoUy .. , Dovdly "''''<. Pa';u:ould. MaR! 
G.I~ m,. ..q, .... ,. M, 

- ---- - --- ------ -- ----
MOU NTAIN O, W Ion hm,tY __ 1 , , 3n· ,",. I 

, 
'" hc!ol.pie .. h'lIboJIY baod. !i,... 11.,..,10'0. w>ln ", --- --- --- ---

D~O OO "'H,ON URN ~~, I"arn.ly I x. , ('.(I.no," , O. , ('a<1 0/ 20, 'Iudio " . F ; {rom tUII. ~It n .. hrnood. ,,"n 
"'gM Part,eop:lhon h. - - --- --- - -- -- --- ----

'UIltLE S>'[ IOrs F.mi ly , ., 30..,,,,, .; u. , I" .. .tt".""" 
"'"_<le and pall .. 

pr<>J: •• m "' h,Ubilly Du,hom, 
X. r. 

WONC 

- ---- --- - ---- --- ---
1(0 "Vto onE r alility , ,. I!;-m,. , fl,\ 10.10-"1 I f'T"""", ... "",,,.,..., n o,.. '"" lu,n, '" ~"" .\NI"."o. " OAI 

pt, 15·m," .,,' .od old "'!"O' •• n. 1'". ---- - - ------- --I -- ---
I Af U~OU J ... ,oU( fA. lI ly , , !;(I·m," , '3~ Iko' .... Iern 'Dd b,dbotly tt«o:d,np H"l"ilio. "'" ~ r 

• • Time and t.lent unleu otherwlle endlc.ted. N.A .·Not Ava,l. ble, H·Hooper, (.(onlan, P·Pulse, E·H·Elhou·HayesJ O.R.-On Request 
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• Time end toltn t unl~ .. otllt,wilt i"dk. t.d. N .A .·N ot Av"il.bl t , H. Hoopt" C.Conl . .. , P·Pula, E·H·Ellio tt·H . yt l j O.R.·On R~ :j u~lt 
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! Wlt.e .. CZ I 
! SYMPHONY PLAYS A JINGLE ! 
I that' ~ .. -e-",-~! ! , I 
l The Buffalo Philhtrmon;c, at aud"'<I: } 

I' Kleinh.". H.II , played lanny & 
Ginger's Jingle for Sattler's (Buffalo's 

1 I"gut slollt). Th" BaIlon Symphony, 

'
I .t" popul., conce.t, pe,form .. d , 

le"glhy .".ngemenl of lanny & 
I,' Gin",,,,, 's "Soapine" Jingle, and th", 
i .udience joined in 011 the Swing I' 

Chorus, played u La nny & Gins". 
ising il. ,! 

j
' Mo.e? Thele' , the Radio P,en 

Awud in Clevel, "d to Lanny & ! 
Ginger's Rosen 's Soh.y Jin'3I... ( 

i,' You un'l go Wlons when you employ i 
the voices th.t S<ln'j J, Wilcher', 

{ Ad"m Hal jingle, Buman's Pepsin & 1 
,i Ad.!m', (love Gum jinglu light into • 

the he •• 1 of millions. They're also !I 
{ C'/UIOI. of the Following jinS'I",,, 

l • M,,,lin B/drin • Sau/er',. i 
1 Ronn', Frozen Desserh • Seyen. I' 

Iccn Magazine . (oei/ana (all'll. 
! Nips. SOdpirte • Mrs. WeilS' 
i Noodle SOIiP • Wi/son'l (coding ,I 
? Jewelers . United Artists Pjefllres . 

<lnd "'dny more . . . II 
! So why not writ~ fo. broc;hu.e • i " Jir''3 lu th.t don 't J.n'3lc." { 

I LANNY & GINGER GREY i 
~ Radio Productions and Jingles I 
l 1350 Madison Av~., New Yor\c 28 ! 
l At 9·4020 i 
,--,._ .. __ .. _ .. --_ .. _ .. --_ .. _ .. --_ .. 
\& 

BLOCK PROGRAM ING 

(Colllil1uedJrom page 18) 

contracts wi th colleges directly alld se· 
lects tile s ta tion over which the gallll!S 
arc prescnted. WHDII will also have 
the BOSlOn College games and is building 
a real block of sporting evellls. 

J\ lany other sw tions, which have bui lt 
sizable audiences through baseball in the 
past, h;rve permitted that audience [Q 

wander elsewhere once the World Series 
was over. Now that block programing 
has prowd that independent stmions can 
and do hold thdr audiences by giving 
di:llers what they wmH , in large blocks, 
their previous defeatist philosophy is 
being replaced by a positive approach. 
No longer do they feel that :l station 
cannot exist without a network line. 
That doesn't rne.1l1 that stations do not 
continue to fight for network affiliation 
bm rather that when (hey reali:e such 
an affiliation is impossible due to prior 
commitments they do IlOt resign them. 
st'Jvcs to fleabite operations but go right 
after a vital share of the audience through 
block programing. 

(Please /14m 10 page ~8) 

KTUL has u many local pr09ram ' pon sors as 

the other two nelwOl\c st.J lionl in Tlllw com· J 
bined. H e,e are the figures:· 

OCTOBER 1947 

KTU L-42 P,ogram Sponsors 

St.1lion A-27 Pr09' aI'Il Sponsors 

Sto tion B- 15 P,o'3ram Sponsors 

That overwhelmin'3 populality of KTUL wi th 

advertiseu in the Tulw Mal~et is based on the 

concrc\e resli lts obtained for KTUL a dv~rti.ell . 

• A recent ~M!'fSis of pr09'dlJl schedules . 

The Best Buy in 
Central lowo' 

HERE'S A REMINDER 
(if you need one) 

KSO il the on Iy CBS ,l.1tion se,ving 
eentrallowa .. . one of the nation 's 
riches! mar\cets. 

You get this top millket in 
o ll e package over "tlC station 

KSO 
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Ilit TUll es for October 
On RU(IIds) 

A GIRL THAT I REMEMBER (SM') 

T .. 8CM~.-Vic .•• ViclOJ Lo ... ,,".do-M,j.' • '","mY T~c~.r-<:ol.· 

CASTANETS AND LACE ('.~"'" 
s.m",y K,v..-Vi •. 10.'lHS • Bob H"uIlOft_MGMIIOOH 

COME TO THE MARDI GRAS "" ,) 
X I ( 1-< I HH6 f •• ddy M.~i"-Vic. 'l0·IIU8 
y~." L "'b. d ~M.I. n.&l • F.rM"do AI •• , .. -Si,. 1 5U 5 

"0, om '" GUY Lombo,do-O.c. ~ 41 S6 

FORGIVING YOU (""",.) 
H ... y J."'.,........col. 115U " Jo~n"y Joh. 'lo."~MGM 10076 

s.mmy Ie, v.-V, •. 

HILLS OF COLORADO ~ •• d •• ) 

GUY l<>mb.,d<>-Ooc. UI19 • Ro b.rI Scolt-M~<"' Y )069 

JUST AN OLD LOVE OF MINE (C •• ,,",,,.,,,.) 

8illv E<bhft.-MVGM ,',",','" . ,D." .'.·fl ~~~C.':.'~4\t~·O~'" O.v-l:o .111lt l 
ro",,"y D"uy-!C. · " 

LOLITA LOPEZ ~.,. ,., 
( •• ddy M.~i"-Vi<, i O·UII • DOM;.' S;01 • ...-<o .. , H · 

SMOKE! SMOKE! SMOXE! (Thai Cigarelle) ",A •• du.' 

h. \1110111,"''-('1> •• O~:)1 • P~i' H,n,,-Vi<. 'il o.Hlot 
L,wunc. \III.I~-D .. , '1411) , 0,.<0 S",;",",-Coo<' t tl l 

Jo~""y 90.d-:::ol, ) 781 1 

THE STORY OF SORRENTO 

TE-NN-E-SS-EE (5,_.,) 

Wait'1I1 Get My Sunshine in the Moonlight :v ...... d) 

G ,"fty 50",,,,.-$0.,,,. 101. , J,ck M ;L.,.- Co .. , 1) 9 1 
fo.,(~I<k, .. (h".~-MGM 10:)41 , foy w,m.t-M'I. 601] 

M.I· To .. ,- 8" W I5t 

TOWN VS COLLEGE 
(OmlillHrd from p:lgl' 25) 

m:my of them havc heard Ihe cream of 
American commercial programs overseas 
on Ihe Anned Foret's l'\ctwork without 
cOI'lullcrcials. ~om(' of Ihese samc stu
d('Ot~ ha\'e liSH.'LlCd to BBC and liked its 
non-commercial ;'lspcCI. Still ilnmhcT 
group listen regularly 10 Ihe Michigan 
Slate non-commercial station on its own 
campus (WKAR) and enjoy .... hat thc}' 
hear, 

i\lost students Wl're more voluble about 
broadcasting thaLl .... ere the folks at horTIe, 
That's occause they have held (orlh on it 
frequently during their freshman }'ear 
where broadcasting is a fa\'ori te subject 
for group discussions. 

College students are also still being 
directed along an anti-commercial chann'" 
by many collq:e and uni\'ersi ty staffs. 
\\'hether or not ,\!ichigan Slate is one 
such institute of higher learning, its en· 
rollment gives all the indications, with 
respect 10 radio broadcasting at least, of 
wanting to do ..... hat e\'ery t:roup of under_ 
graduntes has alwnys wanted to do-
remake the uniwtsc, But since they're 
older and wiser what the)" th1l1k is likely 
to carry mOTe weight and besides, radio
wise the rich suburban town of EaSt 

Lansing doesn't think tOO differen tl}" from 
the college thnt's just aroun(lls corner, 

( 

Sp~a lci n9 !if con.a9~ , tl'lll . rminds 

m~ 1 KING, S~attJ l, C.!.VIII all impo, · 

tant "US in thl Paci fi c NOdh .... ntl 
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O«~Tomm: ~lI~N"'S TOI.U~TlU I~S 

SPONSOR 

Barb.uo/ (0., 
Indi,mllPolis 

AG£NCY 

E,win, Wany, 
N ew YOlk 

PRODUCT 

B. ushlus shivlI! 
blade. 

PROGRAMS 

.. 
p m, 

pm, 

, 
Live newKuts, spoth, recold shows, 

some mlljal markets 

Periodic national e.t. spot 
campa;']n. 

1-min live courtuy spots, 
6 stations 

E.t. spots, brNks, some 
West (ont markets 

mllrkets 

r 
I 
l 
[ 
[ 
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AGENCY RESEARCH 
(£l!Ih!!I!CcI from 1"1/:(' 11) 

~";lrch Ulli l in ti1('ir organi:rltions. Tlwy 
gil ()1It~idl for each job. hiring cithn a 
Ire,· lance H',.'nrclll'f or an illdl'pcndcllt 
(Jrgalli:atioll fUI (,.1ch project. Whell 
,hl'r \\:\ntl'd to tCq cornlll('rcinl~ in giant 
Ill.lrkns (a wired Illll,ic operation) they 
hin''! ,\ Iil t( ChllPrcll filf the pllr l'O~C 
Il'\uh'lllba 19-16 Sf'O-':SOlt ). \\ 'hell AYl' r 
.k,ird til chctk the imp;lCl of telcvision 
they hl(l"d C. E. Iloup('f, P~ycholof!icill 

Cmp<,r;llinn, 0111<1 rube- of New York for 
t il\' job \larch 19-17 sro~SO"). Th e 

Ayer Institu te in Philaddphia docs copy 
test in!! but that's;'lS (M as Inc agency has 
gone tOU'ard n contmuin!( research opera
t ion. As a result their know_how 011 

getting the most ou t of Hooper. Nielsen. 
and any o ther sur\'(,~y (<,portS to which 
they may subscrihe is not rated highl)' in 
or outside th(:'ir organization. 

A number of agencies subscribe to all 
the sources of pro;.:ram rating- data. The 
reports arc.' s tach'd l1eatl)' on :I radio 
stafrer's desk and referred to ('very once 
in a while for informatiOn on the rating- of 
a program. The fact that these report s 

EXPANOED COVERAGE 
• 

Around the Lake 
" . 

Across the State and 1k:;::::r<'ffi1 
Dawn beyond the 
Wabash 

NETTING 

n 
AUDIENCES 

WSIIT is I l rill~il1g th olls m.is o f 

1It'/I' li~I{,lIers into its 10) al aUlli

j'l \('e, Th{'~e IlCWCOllll' r:. art: wl'l
r OIlll'd loy fril'lully promotion in 

th'·lt 011"11 l"OI IlIIlUllilit:~, WSIIT 
";L~ a rood !lU)' at lOOO W:LtI~ , I'\ow, 

at 5000 \\';J lb, i(l> uIILl'al,LLle. 

PAUL H . RAYMER co. 

/lOW S()()() WATTS!' 

960 KC • CBS 

NATIONA L RE PR ESENTATI V E 

arc int ricate mechanisms which havc to 

be studied, analyzcd, and correlated with 
other data just isn't appreciated by either 
the radio mell, the accoull t executivcs, or 
the poJic}" ex('Cutives of most agencies, 
Probably less than 10 per cent of the 
subscribers to rating services use the 
laller efficiently despite the fact that 
their possibilities ate constantly called to 
the attention of their subscribers, 

It is tNe, of coursc.', that the lwerage 
agency radio executive hasn't the time 
adequately to digest or anaiy:e rating 
rc.'ports. The high ranking among spon
SOrs (their 0"11 and others) of Foote, Colle 
and Belding's Chicago radio research 
operation isn 't accidental. 1\11 rating 
data is digesll'd by soml'One specifically 
assigned to this job by FC&B and re
cordc.'d in a black book labeled Radio 
ReJeYtI1cc Data Book. Thi s book isn't 
placed on the library shelf and forgotten. 
Ever), account man at the agency has a 
copy for his own continuing usc. Every 
clicn t receives the information from the 
book that the.' account executive feels is 
imrort an t to that client. The only naw 
in FC&S's oJ:eration is the one mentioned 
previous'y, i.e., that the infonnation is 
funneled to cl i('nts through the accoun t 
men and therefore what reaches the ad
"ertisers deFends upon e;:tch account 

ACCOUNT EXECUTIVES 
The Pacific Coast's Greatest 

Hair-Hour Rad io Show 
Is A va illble 

II's Ihe Joe Hernandez Shew! 
(",un"y Imcl., 5po'1I0'I1. ip in 

LOI "'ns.l. s by 

Marsh,1I & Clampett 
Pl ymouth & De Solo 

1. U . H'sh.sl Hoop.,. d. 
n,shh ""t .. kly, 01 . ny 
Ukt show in ,.ciol 

2. Bigg .. sl m.il p ullinhislo,y 
or rClC.r "dio, 56,000 
Itlt€ls in fiy ..... uks! 

3, "",Cllt Ih.n 1,COO,000 
lisltnt" nighlly, Cli which 
~ 8 % It. ramilits, homt
l'I".k.rs, tl(, 

Tf." .. nti,t P,cific (0,111, .... it1. tr.t 

Uctptlon < f tlo. LOI ),n~l"s m.,I... t, 

is_ imm .. cl;"t .. /y .a ... ,;I"lol., 

THE JOE HERNANDEZ AGENCY 
954 So , la Brea St , 

los Angeles 36, CaW. 
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l!lilll 'S hi.'l1l'1 nr dl ~tl(.'hd III "l·~(>'lr ch Iinw 
this call I'll' cnillmilcd. 1'111((' ;JCOlunt 
l'X{'CUli\'{'s an' Iltltoriousiy wary of I'cr~ 
mining: clielll contacts ",heT Ill:In their 
11\\'11, is a malter tllat has til Ix settled 
within cach ag:l'llcy. III .... lIlIC C:lS{'S it 
lIevcr .... illlx· po~sible fdr r('scilTch to ha\"(' 
UIn,'Ct access 10 the ad\'('rt isinj!. sail'!'. 
marketing:. and n.-search ('xccurh'cs of Ih ... 
:",l\'l'rliM.'f \\ h l'Tl' tlu.' .. gcney account 
cxenlti\'(' can and docs restrict dient COil
taC t to himself. 

A sizabk probll'nl in c1i('nt.a~(·llCy rdn
tiolls fill the subject of radio rcS('arch is 
\\'ho shou ld pay wha t. Nllt so lon~ ago 
Procter &. Gmnblc decided that a ll charges 
for rat ing services, (,\'l'11 (hoS(' onJcrcd 
directly hy r &C;, should be paid for by 
its agencies. This droppcd into the lap 
uf ClrnplOll and the nllll'T P&G agencies 
a fixed fcC' that had to be dductC'J from 
their e(lmings from the soap aCC\lllnt. 

,\>Iost :lgencics wi th rescarch dep."lrt
ments have (lrr;vc-d at a bro.ld concept of 
\I.·here the money that rays for rese:; rc.h 
will COnl(' fWIlI . If the re<carch is bdllg 
used 10 CJlabtc the a}.!!mcy fir all)' one of 
its departrr.ent:. to function better ::.s a 
tlllit within the arenc), the bill is p.lid for 
by thelll. If, 011 the other ll<lnd. the re
:.carch effon is being exrendcd 100 per 
rent for a s{X'Cific client and the f:lcts dc
ci\'cd therefrom arc t il be the property of 
the client then the latter is usuall}' bi1Il.'d 
for the project . In most cases it is clea rly 
understood in ad\"lmce approx imately 
what the research effort wi ll ClIs t and the 
:lI1lOUnl is included in the advertising 
budget. 

Although this is the general appro.lch 
to who pays what in research this docsn·t 
mean that every case is handled on this I 
urle-of-thumb basis. Frequently a radio 
campaign does not attain its objective, 
and the agency, in order to hold the 
account and/or justify its judgment. will I 
engage in an extens;ve survey project 
which it nOt only initiates itself but 
\\otJich it conducts without giving any 
prior infomlation to the account. In 
these cases the full bill is absorbed by the 
agency. 

Agency research plays a big pan not 
only in getting new business but also in 
holding it. ;"lcCann-Erickson recently 
released a study of the cosmetic business 
- a business which had been hit far more 
drastically by the postwar readjustment 
than other luxury items. Outwardly the 
study was a service to business in general 
and the beauty products field specifically. I 
However the trade-wise, knowing tha t 
McCE had at least five important manu
facturers of beauty products "in the I 

(Please turn to page 60) 
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We Got 'Em! . ". 
~?:!~!,; 

low on the 

SingelS 0\ " 
~es\"n Songs 

R angers·' tra nscrip
t ions .... ~stern tun~s are tOpS In 
qualit), or conten t. The priee is 
r~asonable - scaled to the size of 
ch~ st~tion and mark et. Avai lable, 
tOO, al (flSI is an anra(ti"~ son,: 
book for g;v~.away o r self.liqul' 
dacing offer. 
Ir'du fl. Ir' irt [fir Cflmp'tU Drla ils 

The Texas Rangers 
AN ARTHUR Ii. CHURCH PRODUCtiON 

Gu. E. Hfl II_y, Mg •. Sy"dj,,,' _d holy, .. 
PICKW ICK HOTH, KA NSAS CITY 6, MO. 

1- -" . 

\\'anl It. rrach fa flllf'rs? Then you' II 
"ani \~ \IT in Ea~trrll JOI,a in the 
hrarl nf Ihe p-rralc_1 farming" ('oun IT} 
1111 {'arlh. 

" -alii 10 n 'aeh fnuo". \\'"rke r~'f Then 
y,\u ·1J I\an l \\ \1'1' in En~lrrn j''''il 

"hf'n' half of Ihe ,id,c_1 l . ~. ~Iatr ·~ 
illnllllC derile-- f rolll -le:l(h illtlu;;l ri('JI'. 

\\ 'halc\('r l ' lu r -/l'TI. luu- II fill(! a 
pf(I"l'croll~. loyal li~lenil\~ audicnce 
ill \'::\ ITland! 

"' .~ / .. I Ollf Kat: rr,Jrf'J"II /fI/in' Jor (/e/flils. 

," 

I _ p .... "ud " o"oftoll, 
by (DWAJlD pu n & co. 

TELL IT 
TO IOWA'S 

WITH WMT! 
SELL IT WITH .•• 

CEDAR RA PIDS 

TI •• St.tio" "'ill I., lor.1 lilt." ••. 
.hip __ . No. '" ih 25th Y .. ,I 

DI) & Sight 
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In the Cities 

'. 

The voice of KM Be cove rs ;I 

\'a~t 78.counl .,. area, dh·jded 
into IWO almost equal pari s 
and te rmed the "Hearl o f 
America", 51~ of the popu la
tion is urban and 49~ rural. 
Both the industri a l capital of 
th e Midw est and the n :'llion's 
3J::ricultural center are located 
within its boundaries. It in. 
cludes Greater Kansa s Cil",' s 
boomin~ faccories and dis· 
lributin~ o rgani:alion s - p lu s 
so me 47 ,000 sq uare miles o f 
busy and prospero u s (arm 
country. 

In its radio (overa ge of this 
orea KMBC supplies (US tom· 
built programs for both thr 
rura l and urban halves, thL:S 
providing a complete brood· 
uut service. 

Mak e SUfI.' your selling effort 
in the "Heart of Ameri ca" 
reac hes bOlh those in the cities 
and those on th e farms. You 
need both halves (OT 3 whole. 
Hearted s~lIing job. 

AVAILABILITY 

ERLE SMITH 
MOftd" th'~ S.t~'d.~- 3 2~ P. M, 
~ WAIT( rOA O(lA(lS 

tN;:.~ KMBC 
of Kansas Cit.y 

Fre e & Pete ... In". 

BLOCK PR OGRAMING 
'l.oUlillru:d jrolll f>tl~r 4]) 

.\ lund:ln'lI:mal faclOr ill hon:ontal 
bl!.c-k progr:101inJ,! i .. thl' f:l('t Ih~lt the 
h"{l'lll'r (;111 Illld \\h;1I he \\;lJJl5 to:Il€'M 
on lho..· ~;un(" (n:qul'IlC\';1I the stllle"time 
enr), d,l} , 11(" kIlO\\~ th'tt 1M.'·U 'ha\,1' 
Ilk Ill'\\ .. on till: h.IUT, nr on 11'11.' half hour. 
or hn' IIllmllC'S b ' ro,t: thl' hoor, (rom 
m)rn to midniJ,!hl Sino.' mOSI block
progr:lI1ll"C! stations. IcatuTe Illusic and 
nl'W~ II's po!'.Sibll· to adju~t schedules to 
the nl'(>d~ of their audil'nC('5 quick ly. 
During Ihe war \\hen 1110<;( (nctoriC'S 
\\oere \\orkin~ rOl..llld the clock thC'Sc sta· 
tions J,:earcd tlk.'ir music 10 wartime Jiv
ing. 1I0t a nine·to-fiw pcacl'!ime regime. 
That m{'1lI1t [hilt their daytillll' music 
was not 100 pt.'r cent proJ,:rilllled for the 
housew;f..: but fOf m{'n who worked the 
four-to.midllighl or th..: midnight-to
elf.!ht shift Today these block-programed 
slations may h:ne "rl5t.' and ~hil1('." 
"clean the house:' "'unchllme:' "wom
en's cluh lime:' "I('('n-age time," "din
ner," and "~lumlx'r hour" sessions. 

I 
Such progr:l!n;nf.! nU'am, of course, 

that Ihi.' ~ta t ion controls it~ programing 
100 rer CCIll and the adn'ntser buys 
;"id\ertl~in~ with the kno\\I(>d!!C that he 
can obtain onl), a IimitC'd idemificmion 
wnh .my program. This is :llmost lhe 
exaci rev..:r<\(' 0{ network advertising. 
where the aim is to link the sponsor and 
his program ill Ihe minds of Ihe listener. 
Programs such as CIlYI/melt oj Amrrica, 
Lux Radto Tht1JII'"r, Bob Hop<', Bergen. 
:-'lcCarthr, and Fibber McCrt and Molly 
do as much sell ing for du Pont , Le\"Cr 
Brolhers, Pepsodent, Chase and San
born, and J ohnson Wax as Ihe commer
cial continui lY on each airing. Adver
tising copy on block-prOj;lramed stations 
hilS 10 carry the conlpletl' sell ing bur
den. The programS deliver tIl(' audience, 
the commercials deliver the s.1Ics. 

,\gencies frequently qUelition Ihe mai) 
pulls of block-programed stations. The 
best relevant case history available is 
thaI of WCKY which shifted on April 
IS, 1946, from a network :lffiliation to a 
completely indepc.'ndent block operalion. 
J\ tail increased 70 per cellI in the firs l 
rear of block op<'ratiOfl. By June 1946 
the monthl), mail count had reilclk.'d 
3],894; for J alluar} 1947 Ill{' mail COUlll 
\\"a., 113,801). F rom June through No
\'emlxr P>46) we,,), <,('('1Jn'd more Ihan 
130.000 new ~ub~tiptions for lhe Sourh
I'"rlt F'trllII.T, which according to Ihe 
t'ditor of (he publicatlOll, Auhrey \\'il-

l
liam~, i .. ,. the mm-I wonderful ~tory 
in r"dlo." 

\\,CKY'S Nelson Kin):! on his eighl
(/'ItClst lum 10 /><Jj;t .59) 

FORJOE 
METROPOLITAN 

MARKET 
STATIONS 

WKAP 
KVET 

' WORL 
WFAr. 
WTlP 
WSBC 

" WJBK 
KNUZ 
KWKW 
WNEX 
WHHM 
KARV 
Will IN 
WBNX 
WLOW 
WDAS 
WWSW 
KXLW 
KONO 
KUSN 
KEEN 
WWDC 
WHWL 
WTUX 

Allcntowll 

Austin 

Boston 

Charlcstoll , S. C. 

Charlc~toll. W. Va 

Chicago 

Detroit 

11 0llSl011 

Los Ange les 

l\ l acolI 

Mem phis 

Mesa - Phoc l1ix 

1\ l iull.·St. Paul 

fl\e,,' York 

t"\orfolk 

Phi ladelphia 

Pittsburgh 

St. Louis 

San Antonio 

San Diego 

Sail J ose 

\\' ash,. O. C. 

Wilkcs -llarre 

Wilmington 

• < ... ", in N ... yo'~ •• , ... ", '" C~o<uo 

ForjOf' OfjiCt'1> 

New York · Chicago · Philad elphia 

Pillsburgh • Washington. Baltimore 

los Angeles . San Fra ncisco 

SPONSOR 
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II S ,"U.,"SOU IIm".hl.,- luh"IIIII" .. 1 
Contests and Offers 

SPONSOR 

~UI~' $ ICE (RUM . 
10M COlllHS ,~ . 

COH$OllOUU ~OlAl 
CUM ,CAl en" 

HO~RH COUNCIl Of 
CKU~M[1 

JOHHI . MAHY, LU CORP. 

IIU R CHICIIU,EI 

lolA " POUU 101.1«0 

IoIUCU PIl to. 

IoI[fRePOLtT' ~ llfE 
' NSUUHCE CO. 

IoItLtI l",ORATON tEI 

HUtON.l l .'~lINU 

(;"', oil. 
Ii,... 

,~, 

loe .",am, 
>O/t minks 

("~o(oo 
T"",hpo.,l< 

",ank', 
~t... • .,.. KmoIO 

l"'Ulu,ional 

I", ~"'n~ 
lU"in~ I'l . k ... 

/:I'oquiok. 
<lold ~[ ..Jal 

Flo .... 
f:hffloi". 

\\' hi~ K"" 
n , ,,uula,.d 
~.p 

"'ulucky 
Clubtob",.., 

Alb-Soil .. " 
<>lbo' ",oJ"" .. 

Prof ...... 
Qui. 

11"",,1>1111 
(lou .. 

H,·t ... " 
('loll, 

C' .. , v .. , 
Top 1'lo .. 1 

£lob EIs<In on 
(',"1"')' 

(;en,' lor 
T h"UKhl 

~,,,,,J 

~[ ... lIu'lon 

Iltlt )· t,,,,,ko, 
~1.ga.Ji". nf 

(I ... A" 

[!yu, .. '" All 
Chu ,d .... 

~hlo( 
u.. \\'orlJ 

1I,IIUeo'yand 
II. .. )ol.,,', 

X'Wl o/ Ihe 
Fa, m 

r,.~k 
II.Q,ingwoy 

Fi,b'Ui « 
liu"'iul Club 

~I on.y Pi. 
l'ropa'" 

~,.s. ..... tl. 
".'" 

QuIZ ""h 

S""' 
Campaign 

H~t"rJa .. 
10 (0:30 po, 

~I\\ . ' 
9.1~·9;30p", 

~1T\\ Tr 
6. 15-6:30 po, 

r"do~' 
~ IS 8:~ 3n, 

~ITlI'Tr 
~-Z.l5 pno 

.\IT\ITf· 
10;25- 10 '15 ... , 

~1T\\Tr 
~.ZS-9:~ 5 .n, 

TIb 
1 . 1~-I:30p'" 

~'TWTF 
S_~P'" 

~I TI\'Tf'H 
SoU 6:25 an, 

.\lTII"H ' 
5.15-6 pm po;1 

~I,",~ay 
10- 10:30 po, 

~11' 11 n ' 
1.3() I: 15 P'" 

~I TWTr 
6~,1~ pm 

io!unday 
~ -..f ,3() pm 

V,.,IO"" 
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OU"~:':'~"":'~ __ I ~~~§~:t~''''':&:::'':'d:'''~-I_ .,i":i:: ::\:~:~:;'_-l __ ~":.:,:,:,,: ... It-_'_'_-_'_" __ ' _ _ _"_' _"_"_'_"'_ '_"'_'_"'';i'':;:'' <II bro, ",oJ",1 'n 
IIII' 

RAlnO"·tU~I"" eo. 

RONION U' IoIHH 
WOAMS 

Wllll AMION (AHOY 

OCTOBER 1947 

Ry· K,i,p, 
Ital ...... 

It""",," 
lighl ..... 

Oh lIt",y 

Cho,k ... boa,d 
Jalllbono. 

0., ... ", .. 
~I nt.,i .. 

.\ITI\·1'F 
11.15-12:30 P"I 

Salu,daj' 
8-$:30 P'" 

Suoday 
~ :3O--5 jII" 

I\' no. ROI\.~ .. h.,·pla~J rio .... .., 
.preaOO: 

Lt,.,., 'a """,/,, 0/ ,u bj .. , ... <1. ,[ 
l lud,o <""~I>uI. "um",,~. I"""tl 
pri ..... 1 ., Ivn tab1<- h~"I"', ""'tohjn~ ,i,,,,,,tI. ",n. lIR" 

:;,o"d 1.1 .. 1 lro"' an\" Kr~ft ('1>0..., .jlluol 0< 
~"'P[l!" I,om R,·Kr .. p. and Z:;" I~ lIab'"", 

\\"all"'gl",d. Co,m 

:;'·"d .ubj.d abo"! wb"h 20 '1"'\'0" ",~\' I", 
.. ,ktd. HI pr .. ,~ru 

~I U._ 

----I!---------
tu..,d f,om ··T, ur. 1>'1""""'1 

~I r.t.''''.' .\Iac' "n, 
'\~"I} nil a.·/ n"lo1"nr 0/ ;"Iornul,on I<ad
,n, to .rrc.t 0/ ", .. inol """ .. tl nIl N<MIJ<.u1 I 

.\Ill._ 

,. 



No. 2. 
i n a !>er ies • . • 

T lwJ"(' i~ i llW y ;l nl~lid;- i, f radiu dr"i 'liwlH'~" 

dIP hUI}:II.mi'u li '. 1 ;uh"rli ~,'r i .. uk~ ;11 han li '~1 

- lilt' ;U'III,d ,' .. -1 cf ,lIItli"IWP'" t!pli\i'J"(,t! In 

I!/.\ 1,n'I-!TaJ11. \II,illJt' fi}:lIn'~ ,.. IH'\\ IlIal: 

CBS leads all other networks 

in delivering actual audiences 

at lowest cost to advertisers 

Til" (11'1 ... IlII thi,.. ha\i' jll~ 1 11t"'1I ~ 1I11lm 'lI"iz.(''' 

III a IIP\\ <:U:-, "'IIII I~ 111iI1 ,'11\"1',.. Hoi all" ,III,' \\ ,·"k 

,:1' 11I1lI11I1 I 'HI II ... cli lirt ' jlt'I"iud .. f ~1;IIH brd lim". 

Clt-Itllu-l" 191(1- \p l"il 1917. \ lId lilt' fad~ ... ho\1 

Ihal fttr 1111' ('ulil" "\'('lIillf! ~dlt'dld,' 011 all 

11,'1\\ !Irk ... ~i'\ "11 11 i/!h l'" a \' " t'k: 

Till ' !-,·,·,lII tl · lu· ... t lI t't\\ IJI'k i ... '1II1 y yc,% 

:i!- ,'fT",·ti, ,· :I!- ( :B~-all,ll b , ' [ou r lh ·llt ,,. 1 

1I"I""tII'l~ i!- oll ly 6C,% :i!- " IT/ ,,' Iin ' :I !- CB~ 

-ill dl ·lin ·ri ll ;.! IIt' I l/fl l 1II,, / it> IH·/· ... {or Nil' /' 

1If /,·I'rli ... i,,;.! do l/ llr ".\'1"·,,,1,>,1. 

' I ~, ~, .• , III.· "nllll,ldt' "'llId~' ... 

<111,11" 1-!,'1 lilt, nlullH III l: a,li'l \'a l 11(',.. , .. 

SEE CBS •• • 

THE COMPLETE NETWORK 
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E fI/(JIIEST HOOPERS 
IN YOUNGSTOWN 

34.4 
THEATRE 

ISALY 
I CREAM & MILK 

19.0 
INNER SANqUM 

2~.2 
ffi,,, 

BIG TOWN FANNY BRICE SHOW 80B HAWK 

20.2 20.9 
)AN OA VIS SHOW DINAH SHORE JACK SMITH SHOW 

26.7 20.7 20.7 
CRIME DOCTOR BOSTON BlACK IE DR. CHRISTIAN 

01 the ao blghest Hnollf'r~ll('u show,; (rlIld 
what Hoopl"rs !) ill YUUIlt!"IIl\'iII . 27 :In' h('ard 
o\,er WKUN, 2 nrf' I, canl OH'r S talion n :111(1 

love r Silitioll C. No "ull,I,' r the YllungstnwlI 
audience bas forllu',1 the h"hit o f luning 10 
WKBN for iii! f 'IYorih' prog r:ulIs. Thi~ i!! a 
lislcnill g ha bit thai cnn !lc r \ c III vrollluh' you r 
l)rodu('I" ill IIII' grcah'r YlIllIlg"lown lire .. ... 
one of AlIlcrit'a's 25 largc"l markel l>. 

S<>~ , ... , )'O~fts ....... ft. Uh i~, r~II, W;~", II. ~I'~'" 0 ". ',/ 6 lh,~ 

" ~b. '·17, C. f:. J" ... pet. 1ft,. 

& 

J; ANCHOR 

~ j ~ G'A" 

CRIME 24.2 
PHOTOGRAPHER 

/Jd/fJ 
IN TE RNATIONAL SllVfR 

1iJ!1J 
Adve,Hures of 21.1 

OZZIE AND HARRIET 

20.3 
DURANTE-MOORE 

-

24.0 

23.0 
SUSPENSE 

20.9 
HIT PARADE 

20.4 
MEl BLANC SHOW 

A 
AUIO LITE 

'22.6 

~-~2.l 
CARSON SHOW 

Adventures 21.8 
OF SAM SPADE 

AMERICAN 
MElODY HR. 

20.7 

20.3 



A GREAT 
Southern Market 
.-- Population 

Combin~d: 1,000,000 
U,I»" only: 131 ,000 

Johnson City )4,000 
KinSlpOtl.. 33,000 
Briltot 30,000 
EJiubelhton 20,000 
G.uneyille. B,OOO 
Erwin.. 6,000 

!F Induslry 
Pluliel 
reol,Ie1 
I?oolcbinc!ing 
H .. dwQod flOOfing 
HOliery 
Rayon 

S:rlcmilll 
fur,,;lu.e 
FOl,lndtiel 
And many olhcl:II 

!$ Agricullure 
Tobacco: 100,000,000 

poundl lold annually 
Bun1: World', rug'nl malket 
O.i,y 
Poultry 
liveltocic 

Gr Tourisls 
Hea,t 01 TVA "!:<;Iealian 

.,U. CUleway to G,eat 
Smoky MOUII'a;", 

!7 Weallh 
Highut income budel 

group in Soul h 
Richel! .nd molt thidcly 

nltloed lur.1 communi ties 
in 501lih 

WJHL il ,Joe only full rime re9io,,~1 
Ila,ioll serving 'hi' ,,'e o!. Thirly_ 
two 8MB CQU .. t"'I'1 wilh 85,020 
8MB ,,,,Jio homel. W JHL il .. mOlt 
listenea 10" io Itn of ii, 328MB 
counties 

John E. Pearson Co.,-Reps. 

910K, WJHL 'oaow .... 
Johnson City, T enn , 

ABC Full Time 

MR. SPONSOR ASKS 
(Con/inued from P.lge JJ) 

l1t'at that ~uch a man is really needl'd 
only when the client has enough radio 
to warrant it. 

To\! Rr HRE 

Vp cmd C/UIITlmW 1'/(111$ Board 
0011,11111 (, (:1 Co. , Nrw }'ork 

An adl'cnising 
director's job j~ 

primarily onc of 
l'llunciating policy 
and standards to 
thc advert iser's 
agency. The 
agency llIay be 
presumed to have 
the necessary 
skills ill all media 

to carry OU t thc advertiser's objectives. 
Consequently, there \I.·ould seem to be 

no need for a radio advertising director 
except possibly with those few clients 
I,,.hose number of programs and expendi
tures are so large thM the agency's cffi
ciency of operation would be better 
served by providing a specia lized repre
sentative of the cl iem. 

.0.(;.0.," NO OTHER H.o.S 

aSk BR ANHa", 
FOR FIGU RES 

From the p.'lckage producer's poin t of 
view, which nccessarily is concerned less 
with policy <lnd st<lndards th;m the crea
tive execution of programs wC('k in and 
wlX'k out, a client's radm adl'ertising 
director i~ likd)' to add confusion to the 
operation. If this SC<..'ms a nOll sequitu r, 
consider this <lnalogy. A gener<li dC'Cides 
strategy. but the C. J. fights lx-ner under 
lieutenants and sergeants who arc part 
of his ou tfit and unJer.;tand immediate 
and local problcms as they arise. Let 
us recognizc that few radio advertising 
directors wiJl limit themsclws exclu
sively to the policy function. Being 
ostensible specialists-thl' word "radio" 
is appended to their titles- they will, J 

suspeCt. h<l\'c a tendency to particip.'lte 
also on the program operation level. 

PackOlgc producers as a group are ex
tremely sensitive to the human equation 
in broadcast operations. I t is an axiom 
among us that the fewer "expert" voice!, 
the fewer chances for lOSing the creative 
and artistic values of a program, whether 
it be a cheap mystery or an expensive 
theatre of the air series. 

Sf~ER.IIA" H. DRYER 

hldepemfcl1/ Pro,::rClm Produur 

56 SPONSOR 



NAME 

Ar,hu. G. ,U ,,,r 

W:>yn<, II . lI ~autl"'I" 
Ra )' II re"8,.'r 

CI",r)u S. II r1<l11,,, ' 

Ral ph S. nul l ~ r J r. 

• :tl"'a, d II. Ca lh"un 
'1'1",,,,,, . Em,'r""" 
(>"u[ J . G<'d"n 

I(ob .... G . II :u"Jln" 
Rkh"rd L. lIo lfm:!1t 

I'. M. lIutchln s 

it")'m " "d II. K"SS"r 

C h ari .... W. Kau l""", 

S),dn"y I) . M:th"" 

;\lieh,,~1 Md'."ne 
Ar l hur N. M ..... ,,,~ 

e h,,,I ... A. ~ 1 ,'I(}"cJ' 

1.611.· M . W . :-;.,,·i l1 .. 
Erk G. I" 'rr)' 

Karl w . PI,,~"· r ... 
I) . • \1. Purpus 

earlle:. R<:>MNI 
Wlllr .. d S. R" ... c 

R. I). SUl h"r l,,,, ,, 

1."0 A. '1' .... 111 
;\ I"'\!:tr"t "'u lll., 
W . ;\ I"rr:,y Wil ~hir" 

NAME 

Olrl.o" Adair 

Fr co.l I). Ad a n .. 
( :ha'I~8 AI.up 
~13r1 r Andr., 
Ralph fl. Au""ia n 
1>. .... l h y J. "' ;rrt·s 
Sh~Id"n F. B .. rlow 
.... Roy \'. lIeTtin 
\'Ic l <>. C. III .... o.I" I' I 
Thursro" IIrn d sh",,· 
G",do n 1:. BrAlne 
lIo"·"rd C. Cai n e 
Fr<"ll C h"pman 
I .. M. C ia ybrrileT 
I)"vld A. Collh'M 
John W. Corbl'l l Jr. 
lIaTto n A, C" nllnh,l!,s 
~"ncy l);obn~)' 
IIorOlhy nay 
CI,", I .. " G i bson 
Wilmer ~:. Good.o"d 
Mltc h .. 1 G r .. yso n 
J"h" L. I; .. y n n 
C I~m .. n s F . "a lh" .. .,.), 

!!C" T)' If. l b o I" 
Uavld ItIll n,,, n 

OCTOlJER 1947 

signed and unsigned 

FORMER AFFIUA n O N 

C:':'h,,",a t\ ,hrl('$ dtv ':tlhn·l l" ll·~ I "", Co •. ,,<Iv 
ml!.r 

1I(". bl~"rH Salu (:0'1'" ::.'~ ... \""rl<. :or! . I,ureh"" ... 
diT 

I lallllanJ & ~brcu"""". Chic .... !:". "d,- n'Ar 
F«'d "rlrk SU'''' " . & Co. dl v S'~rll"A Dru\!. (~ •.• 

/l NTOI! 
I. 'bby, ~ l c"'~ 111 & Llbb , .. Chlc,,!!.o, VI' In chnrA~ 

""'~8. ".erch. ",Iv 
I lenry So,, "" I,, ~, :-""w \ 'ork , h r"d 

JaQ""5 Mrl1.. ('.0 .. C hl.-:lI!o, 'lilY. saJ.'. prol1l <II • 
Ev('r~h"q. In(' .. :-, ...... Yo.k. ' ·p .lten salt's n Ul' 
R ... ,,,,,, I'r"du("~ (; .. ,,, .• ""~ .. \ ""rk . a d v h,'a" 

I'''rl ~ & ,' ,'an . X('w York . ac(', ,'lee 
Fool .... C .. " .' I« IIdJln ll. t.:hk~!!.o . • <os<-"..., h d"", 

ole Ill!!r 
;-'-a. 1" ,, 31 R,,,Jlal(" C ... , Joh"""'>,,"II , I'" .. ".lv , 

salt's prom m,;tT Ka.,.'. Illslllle . s I'roil"rt ~ Col'"'' j'hlbd clph;u, 
'-p III (' h" ,Il." adY, n, cr.'b 

C.",..r:ol " ", ..J s Coq , .. ~"'" York . ,,""' , ",!!,r r .. • 
~,·ar<'h . J ... ·.· lnpn ... '" " 

Crn~I"y Jit-•. \.,,, ~ I :", uf"t"<r l ,,!!, eMp .. ~.I~~. 

"J.' '''':od 
I . ~ llIkr &. s.",~. "', .... Yorl<. "Jv m!!,r 
11" " ... , h u]J 1'.,,0.1"<'1S 0.11.' S. C. J o hn"', ,, & Son. 

K" ... " ... Wb" ,..~I~s prom m !!,' 
Ellz3b"lh ,\ .d~n S"I .. ~ Cor p .. "' .. " \ ·"rk. "1'. rt"" 

m!!.r 
"'"rm . 1\'"", York. aat UN' 
Ar m), 

Okl"h o ma CI ' y Okbh"m"" " "d ·nm.·, 
\\'~~,~r" ,\UI" Suppl)' Co .. K""."" City. M" .. 

" .... 1 aJv m!!.r 
J o h n f. J<'lk.· C"" C h i .... !!." 
JOS"ph nison C.udbl" Co .. J,·rs.·y Crr),. ""," s:ll,·, 

pr"m n,!!.r 
NOI!.·,.,. ;\bj"M'" LIJ . and n., F"' ~SI Ka.H" L.d,. 

Toro,HO. t:::O~"·rr. o.IIM! mj1;r 
K .. n o!!.!!. s.~ , ,,~ Co .. I" "h:o r!!," J~ f"od. n .. w prod ~ 
Whl ,,· lIou •• ·. S .. n Frnndsm. "s~ . ,,,I<' n'!!.r 
l·r ... ~lIx d l •• PilI,bury ;\11118. ;\lIn"'·"I'<>II •• !!.~ " 

"al~,. " d .' rn\!r 

FORMER AFFlUA nON 

CKRC. Win "II'''!!.. C F,\{:. C"I!!,.~ry 
P"ck"."·Hcli t.;" .• Lo~ .\nild ..... ad" m!!,r 
.11. ,\"0.1 .. ·. 1." • . \,,!!..·I,·~. o",,~r 
RKO 'l'clcv l~i u". "'c ... \ 'Orl<, pr" 
Oll"n. S t . Lo"ls 
"'rmy 

lIa'o ld t.; .• 1\l·yeTS & Co. 
~ ..... l 'ur [" W, ... ,J·T<-'Icll,r.. m 
L .. v<,. IJro ... ;\1"rkCl R""earch ""'. Ca " ,brld !!.<, 
Im ll.' .. ,,1 K, .. dl" ProducI lon s. '1'0'0"'0. p'o!!. n'~ 
M o,, !<''''Y P,'nl" .,,1:> ,\'Slt. 

A~t"a . .... e,,· York 
U. S. !lc Il! 01 11I 1.'rlo, 
;\I:>xon_ :-; ..... \ '"rk 
R. II . ~bcy & (;0 ........ ". ' ·ork. copy d .. I" 
\\'J 11', CI"",,,, .. no.l. won, .,,', ""n,n,cn.".o, 

Fr ~ .. I .. " c .. I'rodunr·wrlt .. r. :-;e'" York 
",w in. W" 8<'Y. C h icill/.o. traffir m!!,r 
J . Walt ... Thom"son ..... ~'" York. CII.., dlr con· 

Sum .. r p.~n~ 1 
"811&0, Ch ll-Oll1,o. "I'. "Ir 
IlIIlma n_S han ... l.os An~clc5. o"-n~r 

NEW AFFILIATION 

S:o""IoI .. • 1I".icr)· ( ~) r p .• "'cw '·",k. "dv. I."hl ,J lr 

,\p". Sr><'<'I"III.· ~ 0, .. "',,,.' , ·".k .• "J". pr"m . "dv "'!!,r 

o .. ~.·" A"" .. 1:"",ly Co •.• JI"",,, ,,;,,o.I . Ino.l .. ,,0.1,. "'!!,r 
l.o .. al" .. Com""u"d. I ,,~ .• :.'~ .. York. I"" " 

S"" , ~. tlir 

.\13"",'11 11 0 .. "" Coli.·.· d l .. ( ;,. " •• ,,,J F"od~ I :" .. , .. ......... York 
"" ..... adv "."' 

'''''It'rk,,,,·;\ I ,,rI,, . la C;n .. C h k"I1,<>. " .. ~ dlr 
S~ mc. "I'. :Is" 10 I'rh 
Co h"" , :! ~'"b,lh ... n"''' n· ~ "":or 0.1 1 .. C"htl·I I"Il ·~I "rE Cu .• 

,,0.1 .. ".!!,' 
1t"1.>",,,,' & Ilo rr n" " ", n ,~"It,11, C/, ,, ........ Y",k. ad.· Ill !!.' 
" "".Iral Corp .. t:hk,,!!,o. :o ~" " d .. dlr 

Jon"" & IIro .. ,,, . Pill sl.>u rl1,h . ~a m <, 

S:ome . 1Io.I .. { o.II,s 

S"""'. "·~ .. "r<·h. d"v" l" p""'''' ,Hr 

Sa m ~. '·"":tn d ,,d ,, " v ....... ·S prom. puhl rd ,1"1'1 h""J 

U, ... I ... .. ·I'''Eon en .. ,\llaltl:l. "d .' n'j1;r 
s. .. m ... ,,,,, •• ml1,r 

LC"th"rl~ I " " .• "', .... Yorl<. "1'. "1, 
W ilr In c .. "' .. " . ' ''"k, "1' ill charl1.' · "ah·s. ,,"v. ", .. 0.1 
A" ",rle"" ,\cr;or.·" W:u<'r en .. S •. J Ohn's .... ·'· .. ·10""0.11;0"". 

"dv. ~" I ... milr 
Walk .. rs Inc .. U"yt,m. Ohl ... "dO' m\l.r 
~"n"·. ad .. Ul~r 

~. ".., W . Amend e"" Chic"!!,,,. ad .. mil' 
~"" I L""' <>{ .... "w lIodwlh· .......... Yurk o :tdv "'ilr 

Same. ,ad[ ... al'I.Ii""€<· tl'v. "S'I ~en "" I ~s mil' 

1:,u"pb,·I1.;\ l llhun. ;\ II"""""ol1s . Chkal\o. ,,<,<,I u .. e 
s.~rn ,·. "d.' mj1;r 
S"""'. dh' '-I' in clmr\!c "",I"H. " d .. 

NEW AFFILIATION 

(;"oril" W"ssells. Los A n !!, .. I .... (ab .... rb,·" .Ida;, &. AsS<><"!l) 
aecl UK 

f:ockliehl . IIro"n. 11'1",, 11'''1\. ,,"n ..... .., 
lIud,,, ,, ,,n. L,,~ An!!,e h'''' "~<' I .. ~~" 
t:."r81 :-;. (;eor!!. .... IA~ "n!!, ... ~s «· .. mp"ni~ .. " ... r!!,~d ). 'I' 
~'oo l", C,on" "n,) UeMln\!, ;o\~'" Yo.k. ,'pin ch"r!!..· '1'\
S.am~ . ,htt .. bu)'t·r 
A . \\' . 1.,· ... 1". Xcw York. aen "xec 
\ ' ll.:lnj1; Ao.I~"T\ IsI"Il I ,,~. (" ..... ). "'.·w '· .... k. 1" " ln" r 
~''''nr h & I',,·s"'''. \\' .... hlnl/.IO". a~cl .'uc 
Se ltle!. :-;., ... y".k. "~n H .. c 
,..;. \\'. A),e'. "'c .. Y"rk • • "din r cs",,,c il dlt 
E . 1\'. N.·)' " old s. ' I'or .. ,,, ... r~dlo Jlr 
Ad Fried. O"kla"d . Calli .. ,,~rl ,'J"" 
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OCTOBER 1941 

BLOCK PROGRAMING 
(COIltillucd from paRI' "!S ) 

P m._to-midnight Jamboree ofl crcd a pic
ture d himsclf reeently and reechoed more 
than 76,000 requcsts from ) ') states ;,md 
Can:lda. T he b..-st indication of ..... hat 
block progrmning has done to the Cin
cinnati market is the fact that WKRC 
went 011 a partial block basis on Septem
ber 29 ;md WCPO takes the plunge in 
this direction on October 13, 

Practically all Fr.-I stations arc being 
programed on 11 block basis, ..... hile 
most televis io n s t:ltion s Iwve UIl

cover(-d sports as their only block
program material. 

While music and news arc generally 
tops there arc times when it's wisc to 
forget the news side of the fo rmula. 
That's ..... hen other slations:in the area 
have developed the news habit of listen
ing for themselves. Then block program
ers come up with other devicl'S such as 
WAR L's schedule in Arlington, Virginia. 
T his independent outlet, which is fourth 
in t he a.111. among ]) stations in the 
Washington, D. c., market and fifth in 
the afternoon (it's daytime only), has a 
telepholle quiz three minutes every hour. 
It also plays hillbi lly music very heavy. 
Evidence of how this combination of 
music and phone quiz works is shown 
not only in its ra ting but in the fact that 
between September 3 and 24 it pulled 
2.9 17 orders at $2.50 plus postage for 
Protem, a reducing product. 

Block scheduling is an indication of 
local stat ion programing' coming of age. 
In a clear-cut mmmer it 's a variation of 
what FCC chaimwn Charles R, Denny 
asked for at the NA B convention- the 
equivalent of press buttons on a radio 
r('(;Civer n~ading "dance music," "fea
tures," " news," "classical music." AclU
ally block programing is the equivalent 
of many more buttons than four, Even to
day it also represents "drama," "audience 
part icipation," "folk music," and "quiz," 
with any number of new forms of block 
programing about to be tested, 

And the listeners which an advertiser 
will buy will, like the circulation of any 
oth(>r medium, be a maner of record. 
It won't make timebuying any easier 
but it will make it a science, not crystal 
gazing. 

Nor 'docs it indicate the end of star
studded network programs. There' lI 
always be an audience for first-run mo
tion piclUrcs, for the legitimate theater 
on Bro..1dway, and for all forms of live 
sporting encounters. Block programing 
doesn't replace anything. It adds ..1 new 
assurance for those who want to buy 
circulation. not build it. 
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BONUS RATE S 
FO R A 

FULL YEAR 
Our power wi ll be in
creased 10 5000 walls -
doy a nd night, Jon. lst. 
All orders receive d by 
Dec. 31st 1947 will be 
occepted fo r one year 01 
our present rotes. 
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SOUTHERN CALIFORNIA 

"San Diego's Community Stati on " 
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AGENCY RESEARCH 
(Con,inutd from pagt 47) 

housc"- Daggcn &: Ramsdell , [.eM and 
Fink, Ph:mna-Craft (Ting), Re\'lon, and 
Chesebrough- apprcdated that the reo 
search study was made as guidance for the 
agency and these five manufacturers in 
handling future advertising. The same is 
true of this agency's study of insurance 
"hieh was made at approximately the 
time its account, John Hancock, had de· 
cided to buy the Boston S)mphony 
through BBO&O against the recommen. 
dations of McCE executives (SPOSSOR 

September). 
A number of small agencies feel, as does 

Stanley Keyes, J r., of 51. Georges and 
Keyes, that agencies shouldn 't have full 
lime research staffs or departments. 
There is, according: to Mr, Keyes, a 
tendency to keep the research staff busy 
whether or not there's a real reason for it, 
since they're on the payroll. Keyes, who 
"'as :It one time with the research depart. 
ment of Erwin, \Vasey, contends that it's 
wiser to f:lrm OUt research projccts to 
qualified research organi:ations, the 
agency retaining the right to approve the 
means and methods of each project. 

As a matter of record, there are very 
few agencies or clients who do not farm 
OUt a si:able portion of their researching. 

,\\ore and more agencies are "orking 
with colleges having research courses. 
880&0, for instance, works closely "'ith 
Srracuse University's Dr. Harry Hepner, 
who heads up "'hat is kno .... n as the 
Onondaga Panel. The)' call upon the 
panel of 1,000 families for special projecr 
studies but no continUing qualitalh'e 
studies are being made. Thereare"listen· 
ing groups" like theD. p, alloverthe U,S. 

One thing is certain, research in some 
form or other is employed by (,\'er) agency 
in the U, S. which has a single account 
with a billing of over $500,000. I t is also 
true that agency research has won oon
siderable respect from independent reo 
searchers and those engaged in "pure 
research" (i,e" research initiated for the 
purpose of establishing some economic or 
sociological truths without regard to the 
relationship of the end product to sales), 
Research units at agencies toda)' have 
two immediate major obje<tivcs-first, to 
sell their 0\\11 organi::ations on the 
efficacy of research, and, second, to re
move thconus of eXisting solely tojustify 
what the agency is doing, 

After these t"'O objectives art' achieved 
there is research's entire job to do. In 
radio this includes removing, as (ar as is 
humani),possible,guesswork in broadcast 
programing and broadcast 3d\Oertising. 

SPONSOR 
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Television will be conllnercialJy com, 
peti tive with other <ldvertising mcdi<l 
wi thin 17 mont hs. Thnt conclusioll mtl:;t 
be reached on the basis of David Sarnoff"s 
spt"r'Ch before th!.' NBC Convention in 
Atlantic City (&pternbcr 13) .1Ild larer 
,Iddrcsses by Fr.lnk Mullen, NOC vp. 
S.lmoiT stressed the fast'srowing siu of 
the medium and ..... nmed broadcast(rs not 
to join the talking machine comp,lIlics 
and silent motion picture producers in 
the business disc.1 rd. 

His figures of 150,000 to 175,000 tele, 
vision receivers in usc by the end of 
1947 mean a poten tial audience by that 
time of over 1,000,000. His figure of 
750,000 setS by the end of 1948 should 
mean an available iludienee of 5,000,000 
by that time. This potential nl.1kes T V 
an advertis ing medium now and one of 
the biggest by the end of next year. 

His talk, being .1ddresscd to station 
men <lfld not advertisers. did not touch 
upon the cost of producing commercial 
television programs, but he did stress to 
statiOfl men that local stil tiOfl operation 
need no t be expensive and th:lt there 
.... l're hundreds of local television pro
grams w<liting to be scanned by inde
pt'fldcp.t station operators without f;IIl' 
tas tic costs. 

Pmctical Frank Mullen brought into 
the light the fact that NOC was prepar
ing to synd icate television programs on 
film and sta ted that tbey ..... ould be, in 
P.lrt, photogr.1phed direct from the f.'let 
of the kinescope (the rf'Ceiving tube). 
Both the press and station men presen t 
to hear "·lullen's talk S.1 W delllonstrations 
of the on.the,kinescope record ing and 
had it explain<-od by Nick Kersta, NOC's 
television manager \VI1I!c prflrlems of 
unions have not yet bcffi settted they 

Colli be and no doubt will be ticked 
shortl}' and thus enable a sptlllsor to 
create a show in New York or Hollywood 
and ship it to stat ions all owr the coun
try for re·tek'Cast. Atrcody NRC is ship, 
ping fil m (not photographed from the 
face of the tube but r<-ogular NBC feature 
and ne\o\'Sreel film) to a limited number 
01 stations and elk sYlldicated fonnula is 
rapidly being developed. 'IllfOu.!!h syn
dicmiOll, network cover;lge is being ;lp
plO"irnated, ..... ith the ,idea that when 
coaxiol c;lble ;lIld rcl<lY stntions arc in 
operation t he shift from film networking 
to Ii\'(' net .... -orking can be accomplished 
with a minimum of trouble ;Ind disloca, 
tion of station operm ions. 

Coverage is st ill a vital "if" in com, 
mercial television, Here it was FCC 
chaimlan, Charles Denny, who brought 
a touch of new think ing to the field. 
Denny in his talk before the NAO Con, 
vention itself (&ptcmber 17) projected 
a brond·new idea, a T V operation that 
would require only a transmitter :lnd an 
,mt!.'flll;l and ..... Quld be served by radio 
rclny from <l centml studio. In other 
words he indicated for the first time that 
the FCC might liberalize it.'> JX)Jicy on 
stations origillming a minimulll number 
of programs alld that the idea of smethte 
stations wns 1"10 longer abhorrent 10 the 
Commissia1. He called upon bro.1d
casters to tet the- FCC know whm they 
thought nbotlt the idea. Through this 
fonnula it would be possible, Denny 
pointed out , for a broadcaster to get into 
television without mortgaging his busi. 
ness, to develop television with his AM 
(standard broadcasting) earnings. One 
of the !leeds for this is the treillend. 
ously increased cost of getting il1to T V 
under present conditions. 

To the sponsor this means that it 's 
possible that national TV coverage is 
not a thing of the far-away future. 
Denny underlined what Mullen hnd 
hinted ;It, that shortly it \.\-'Quld not re
quire mill ions to be a telec.1ster. The 
result wns that about 15 bro..ldcasters a 
day talked to NOC and about )0 to 
FCC men about em ering the flCld. 

Commission is just as pro-FM as it was 
a year ago when the chainnnn reported 
th ll t there were on ly 66 stations trans
mitting. It is still their (('('ling that Fl\·l 
must eventually replace Al\ ( as the stand· 
ard bro.ldcast service . ••• The Petrillo 
(AF[l.I) situat ion is still no better on FM 
as SrOl'\SOR b'OeS to press. Li\'e music 
over the Continen tal Net ..... ork, the FM 

Officially, as of Scptl.'mbcr 17 there web that operates for the most part with, 
I' .. erc 978 FM stations authorized by the out network lin es, h;ls been stOP(X.'d for 
FCC, of which 278 were operating. The the time being bu t there is some ('xpccta' 

OCTOBER 1947 

When \\,WJ-TV telecast the $ilver 
Cup Regatta under the' ~pon~rshlp of 
the Detroit Edison Company it u'iCd 
landmarks of Detroit for i~ commercial 
Story. A camera was loc;'lwd on the top 
of the 15·story Whittier Hotcl :It the 
river's edl::(' and when it came time for a 
commercial the camera focused on dif, 
ferent plants of [he Detroit Edison and 
told the story or ..... h.1[ the pl<llllS lTI('ant 
to the Motor City. [he cost just the 
writing of the continuity by thr C1.mp
bell· Ewald ;Idvertising agency . •• • At 
WFIt.... TV 's opening last month (&p
tember) it had 10 sponsors. They .... l're 
Judson C. Burns, Marcus Printing Com. 
p.lny, U. S Rubber, Bartel'S, the Drake 
and BrightOfl Hotels, DeI,Mont Motors, 
DewC('s, Mort F:lrr, ..and Ballantine's 
Brer ... and WFIL stated thnt many 
more were rendy to be signed when pro
grams .... ·ere ready. Jerry F;'Iirb.lnks, first 
Hollywood ' film organization to pro:lucc 
films especially for TV. nnllOl.l!u:ed duro 
ing September his interim (small num, 
ber of viewers available) price sch<.'<iule 
for the first television motion picture 
mystery series, Public Prosl.'Culor. Rights 
for New York will COSt $ 1,500, for Chi. 
cago and Los Angel~ the fee is $750 each, 
and for Phitndclphia and Detroit the fee 
is $500 each. Washington will COSt $400, 
St. Louis $400. and Schcncct<ldy $300. 
Rights include tu'O repeat showings of the 
film in the same m'Hket. There arc dis
coun ts (or a sponsor buying a multiple 
market •• • First test of WBK13's sell
ing power brought in direct sales of an 
item retai ling at $2.19 from one OUt of 
every )8 set owncrs viewing the telecast. 
The figures were computed by Morton 
K. Tuller, mllrket researcher for the 
station, 011 the basis of [he average num· 
ber of vie .... l'rS 00 Tuesda)'S ;'It 8:30 p.m. 
when the program was presented. • • • 
Pabst'S presentation of the professional 
football games over WNBT in New York 
is said to havc pro:luced the gre.1test 
sale of P;'Ibst Blue Ribbon Beer in the 
history of the diStribution of th<lt prod. 
uct in ITI('tropolitan New York. 

tion that the music problenl involved 
will be overcome. Back of the ban is 
Petrillo's feeling that the stations ser
viced must have live orchestras. Petrillo 
is committed to .1 future of music in 
radio in which no Stati!)'l that doesn't 
employ musicians will have network ser
vice. 

In the case of Fi\! and TV he believes 
that there is no legal pi ecedent, th .. t he is, 
as far as these two arts go, back in the 
pre.radio and pre,sound picture days. 
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The New Code 
Broadca~tillg has a new cock. after 

<;evern] .reMS of Ol)t>rat in,!! Oil a qua~i.codc 
"asis. For the 5poll<.Or of a nl'\\\.'Ork pro
gram the chmll!l"; from thl' present rulC'S 
.... hieh l:!o\"em the action~ of network con
tinuity aC(CpWIlCl' departments ;"Ire neg· 
ligihk. To the nation:l] spot advertiser 
.md p<lrtirip.1ting.program u<;cr the code 
prl">clH s a challenge, since copy will ha\'(' 
In hI' (igiller ;lIId no douht in <.om!' C:lSl.'S 
COSiS will rise since sta tion,> "ill be re
:oldetcd in the number o f commercials 
the} may cll rry ill ;'I ll ) IS·minute pe"liod. 
ThrCt: minutes in nil) 15, which is the 
Ilew axle m:ndmum, can't possibly be 
stretched [0 carry more than thrtt ad· 
\crt iscrs c[crtil-ely. 

ulwC:llchlT<;, hihhikl'S, and opening 
hillho.1rds ~m' nUl prohibitl'" by the code, 
:Iwy Just h;)\'(' !(J hi: N:tta h:ll1dkd a nd 
1ll11'( be part of;'l progr;ml, nO! an ap_ 
JX'nd,,!!t' fr:llned 11)' i1 kll musical notC$. 

Pr:'l(ucal1y an} I,roduet is lIccepwl11e 
if il!> handlinj! is inj!ood ta~te . 

With respect to the qut'SlIon of time 
illlotted for conmllfcia ls un I11U ~iC;ll dock" 
then' is e\'ery indication that hecause of 
the rapid turno\'cr of audit'l1ce betWct11 
six ;md t'ight a.m. the three-minute re
st riction will he rdaxcd for th;n time. 
The N,\[3 130md of Oir('Ctor~ at thdr 
Novt'ml",'r meeting will con~id(' r all the 
object ions of indqx'ndl'llt station opt'r;]
tor~ ;md adjust tht' rult'S of the code as 
passed at the convention where they 
think it is in the interest of the industry 
and the puhlic to do S(). 

As Justin "lil1t'r POllll00 out, it is the 
intention of the industry that the code be 
a li\'ing thillg il live yardstick by which 
the industry may judgt' its perfomlance. 

Generally the NA B Code is 110t as 
tough as network rules ilnd regul;ltions. 
It's good in a very bro.1d way. How the 
bro.1dcasting Slat ions of the nation use it 
will be what count~. The FCC stated at 
the cOllvent ion, through it s chilirman, 
Charles Denny, that the hurden con
tinues to he on the licenSl'l' himself and 
he cannot pass thm hurden to the NAB 
or any other organi:ation. He also said, 
hO\l'el'er, that a station's not lidng up 
to tht' industry's minimu m code would 
be taken into considt'ration in determin
ing operation "in the public intcrcs!''' 

The long trip up the road to a bet ter 
airway has been begun. That's good for 

A lanse 

the puhlic, the advertiser, and the indus
tr}', toC), 

Radio Must Be Sold 
Spoll<;() r~ arc qill \I'ithout a central 

source to which Ihe)' can turn \I'hen they 
desire fact~ and figures aboul the usc of 
hroadcast adwrtising. It \I,'as hoped that 
smnething to promote the usc of hroad
cast advertising: \I'ould Ix-' formulated at 
the recent National Association of Broad
casters Convention. Nothing of that 
kmd happened. \\'hen the subcommittee 
on the suhject made its report the latter 
was accepted and the committee dis
Illis~ with a new onc to be appointed 
to implement the report. The report was 
inadequate, It sugg~tcd, for the pro
motion of the nlt'<lium, a 40-minute 
motion picture filmed to reach indu<;try 
at its highest level. The picture idea is 
good but broadcilSting needs something 
hcsides a film to sell it. It n('('<Is a well
integra ted campaign. 

"Broadcast advertising pays." It may 
be recalled that SPOSSOR. rail the first of 
a series of full page ads on that suhject 
in it s March issue, T he remainder of the 
ad series was postponed because SI"OSSO R. 

decidoo that the job of devising an o\'er
all campaign to sell radio should fall to 
the NAB. We will continue to campaign 
for consistent industry promotion- by 
the NA B, by the networks, by s tations, 
in fact hy all who work in and live by 
broadcast adl'ertising , , ,and until 
such a campaign is born we will do every· 
thing ill our power 10 spread the good 
words-"Broadcast adverti~ing pa)'s." 

An Association fo r Spot Broadcasting? 
The health of ti,t' radIO mdu"tr) depends upon the solid 

(maneial condi tion of its stations. This in turn depends up:>n 
the ~rot bmines,>, local and national, that each s tat ion docs. 
Th;lI'~ N.ocall"C tl1(" gl~'ate~ 1 part of 11 s t a t ion'~ income comes 
not lrom it'> netll'ork cmnmercials but {rom its own com
lncrci;lls. There Gill he nn truly ho.:althy broadcasti ng with, 
out a ligorou~ ~pot hu~ine~s. 

For }e;ITS the industry ha~ ta lk('<I ahout the good that 
would COllR' from ;m a ... ~ocia t jon of s tation represcnta ti\'cs, 
tlll" mcn who contrihutl' 1'0 much to tilt' busincss of tile 
n;]{inll'~ ~tatiol1s, Pilul RaYIl1t'r now has the ball rolling. He 
l1~J tll'O pa,Cl'" in a tmdt, puhlica tiol1 rt'ct'ntl}' In tell the 
industry of .. rot raJio'.; importanct' ilnd why those who!'Cll 
It 1l111~t )::l't togl,tlk'f I., form a fi!,!hting, proi!rc<;~ive, trade a~<;()
liati"n. 

"Imost iml1ll'Jiatdy Edward Pctry mmoul1ced in il IlOt11('( 
t\\'(>-ra/.:c adwni .... l1wl1I that I .... ' \\'a~ 100 per n'm for such an 

" 

as.."OCiation as he and Ril}lI1er had talked aboul previously. 
\\' ith Petr), and Raymer both for such an association there 
is !:letter than an even chanct' that one will come about; and 
that spot radio, Ihrough a joint effort, will gain in many 
di rections. 

5wtioll representatives have come a long way when men 
like Raymer and Petry talk of a joint ~pot promotional group 
- augmenting Ihe almost solo sp:>t promotion effort of J ohn 
Blair who has devoted page after page of <ldvertising spaCt" 
for sen'ral )'Cars to ,;ell not the stations he represcnts but the 
~egment of the industr}' he servcs-spot hro.1dcast adl'er
lism:::. From such il joint clfort only good can come- in 
~talt1rl' for the field itsel f, in increaR"l.i lISC of the mediulll , in 
het ler understanding of spot adl'Crtising, in Increased respect 
for l'pot advertising from both the stations II'ho carry it and 
the adl'ertisers who U!'C it. 

SPONSOR 
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{ ELD ON A PA RK 

( vrCE- PRES I OEN T ) 
~ 

./ 
;;'-::" ·~)~I_--..-( 
,. ~ I 

,11"11 ,:;;' 

!i I ,~~',''''' '' ~ 

t~, .r: ,?' ----~,i.-1 [c __ , 

I \ \ I 

the fi rst 18 

RI(1W I:. n.nclr p,l~t It.; t\It'l ll~-·!i{lh 

hlfthd,l}' RcI,lti\'dr few (.tn <I.lim I~ 

le.lrs· cxpcricfllc in the hro.HI(,r,tin;l: 

mJustrr ' :md d.lrntd fev.- I.m ho .• '! 

of IS re.1fs with the ;,lIn<: _~t,ltlon, 
But that's the histor), of Eldon A, 

p,n\.., whose onl)" full·time employer 

liming his 'H re,IrS h,IS been W' L\X'. 
Hc's in .1 rut, rOll 5.ly? T hen ton

~Id('r: In his Ii'! },CJ fS with TheN.llion's 
SLltion, Eldon Ius (orne lip from parI 
time olliu:, boy to Vi«>·Presi,lcnt in 
ChMj.!C of Progr,uns ... with .Illminis· 
tr.lti,,, responsrhilitr for the million 
([oltHs .1 reM \,\' L\X' spenJs on pro
,c.r.mmll!lg. 

As everyone who knows Ilim will 
kSlifr. therc's no secret hchirhl the 

succcss o f this '· Hor.ltlo AlFer of Cros· 
kr S(ju.lrc" otha tlun (OnS(ICrlllOu., 
h.lhl \\"ofk .Ind \'igorous l·ntlHl.~i,ISm 

for the jol->. 

, 

years 

Due tcnct P.uk IrH'S hr, hOI\Cltf, 
!QS sCrl'cd him well ... ··eolOur.l~e 

IWW Ldcnt - nCI'Cf ,f!I\"e newcomers thc 
hru,hoIL" IIn.lUsc .IS he looks b.llk 

f)\ er the [ollF ro~tl'r of f,1\!ro .'!.us II Iro 

bq.,:.Ul tlwif ('.lrl·crS.1I \'\ ' I.\X', he's lOn
"iolcd thl'fl··., pll-nt}' more "here the} 

{.l l\ll' from. 
L'ndcr P.lrf...·' ~up(' r\r~ron, ,mJ with 

tltl' .rhle .I'sist .lnl(· of ("het l!erm.11l .In.1 
,\ Iilton \'\ ' imer. the \,\ ' 1.\'\' Pro,l! r,lm 

DCI'.utll1cnt 1\ .1 smoothl),-fullllioom,!.: 

of,l!.lniz.lt ioll (ollll' r i~ed of SlUfe, 01 

II riters, producers, direLtor~, mU~ili.ln~. 

;r nnoum ers, .Ind tllent of ,I II t}re'. It 
i ~ more 1I1.In :ldequ.ltelr e(luipped to 

turn out .lO)' thin,!.: from .1 'pot .\n 

nounlClllenl to .1 full hour of I1w)I(.II· 

\,lfiet}' ... ,lnd do it in the pro(es-lon.1I 

Ilunncr II hich IJ.I~ won thc ~t.ltlon 1ll.1ll)' 

top n.llion,11 .Iw.lfds for pro}.!r.LlIl {'~

n:llcn(e - has huilt .to'! fculnl·d onc 
of the I.lf,l!Cst , most. loy:!1 .Hldlcmb ill 
the worl.! . 
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