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One foot 
in ~eaven ••• 

( 
'. 

S liPpers arc a symhol of comfort 
"home. sweet hume." 

• 

part and parcel of th e joys of 

Slippers, in a way. s~mholjlc the manner in which Fon Industry SI:lIions 
s hape anu adjust themsel,'cs to fill Ihe neeus and desires of the 
commun it ies che\" scn'c! 

Imponant to advert isers. their messages are attcnti,'eI\' listened to on 
these stations which are a pare of the everyday home life of their listeners. 
,\lore, Fon Industry Sta tiuns arc alert to trends and take the iniliati\"c in 
progressive programming. And it's this progressiveness. plus the fan 
th :l.I they are an integra l part of community life. thai makes them extra 
\aluable to :Hh·cniscrs. 

THE FORT INDUSTRY COMPANY 
WSPD. l .. lr.I .. , II . • WWVA, '" "'r""~,~, \ •. • WMMN. t.I""n~'. W. \ •. 
WlOJ( , I "n. , 0, • WACA. \11 . " ••. I .•.• WCBS. 'Hon,l. I I •.• WIBK. Il ..... i •• " .. h . 
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I .. " In./~.". ', .. , ... n* 

• 



F'OOD BUDGET 
SLASHES HIT 
RADIO HARDEST 

RUSH TO BE 
F'IRST IN TV 
SLOWING DOWN 

14 ,244 ,000 
LISTENING HOMES 
ON SUNDAY NI GHT 

CONTI NENTAL F'M 
NETWORK ADDS 
AM STAT IONS 

F'RANCI S OF' 
GENERAL FOODS 
URGES PUBLIC 
SERVI CE I N 
BUSINESS 

• • 
- _0 ______ _ 
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" . SPONSOR RE POR -
July 1948 

Curtailment of food advertising hits broadcasting hardest of all ad
budget s l ashes. Soaps, which with few exceptions , are not expec t ed 
to cut schedules, togethe r with new product business, will carry cur
rent percentage of commer cial time. Grocery advertising, which in
cludes soaps, foods, etc., represents 26~ of stations' commercial 
programs and l4.8~ of their spot advertising. ' 

-SR-

Whereas up to recently TV stations were raCing each other to be 
first on air in each city, current practice is to wait until several 
outlets are about set and then one station after another starts 
telecasting. Several one- station TV towns are finding acceptance 
fo r visual medium much s l ower than multiple station areas. 

- SR-

Sunday night is still top listening period for ne·twork radio. F'irst 
U. S. Hooperatings show t hat peak audience is reached between 8:30 
and 9 p.m. est Sundays with 14,244,000 families dialing at that 
time . Survey made i n J anuary- F'ebruary 1948 indicates 6,353,000 city 
(pop over 50,000) homes, 3,677,000 town (pop 2,500-50,000) homes, 
and 4 ,219,000 rural (pop under 2,500) homes listening. 

-SR-

Cont i nental Network, which started out to be FM chain exclusively, 
will continue to be basically FM but will link number of standard 
(AM) broadcasting out l ets also. F'irst FM- AM joining was for Re
publican convention whe n 12 AM stations joined 27 regular Conti
nental affiliates. Radio relay used generally for inter-station 
linking. 

-SR-

Commencement exercises fu ll of June platitudes as usual. Clarence 
Francis, General Foods chairman, hit different note when he advo
cated "Hippocratic oath" for young men about to enter business as 
well as for top management. Suggested at Harvard Business School 
Alumni meeting that "business and advertising's job is the greatest 

Jerry Glynn Jr. replaces Kay Brown in Chicago 
SPONSOR regretfully announces the resignation of Kay Brown, manager of 
its Chi cago office, who has found it necessary to return to the east. It 
is pleased to announce the appo.intment of Jerry Glynn Jr., recently of WLS. 
as her successor. Mr . Glynn wi ll headquarter in new and expanded offices 
at 360 North Mi chigan Avenue. The te l ephone is Financial 1556. 

JULY 19-48 
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BENDIX STARTS 
SWING TO DIRECT 
TO DEALER 
OPERATION 

NET TV STATIONS 
SWITCHING FROM 
NIGHT BASEBALL 

DOLCIN BUYS 
THREE PROGRAMS 
ON DON LEE 

" 1 . 100,QOO NEW 
TV fAMILIES IN 
1 2 MONTHS"-
GALLUP 

cmmERCIAL FAX 
STARTS JULY IS 

possible servi ce to the greatest number of people." G- F' has empha
sized, within its own organization, that the survival of democracy 
as U.S. knows it depends upon corporate public responsibility. 

-SR-

Bendix will be first of g reat radio and appliance manufacturers to 
reinstate direct factory- l a-dealer merchandising. Move hastened be
cause Bendix, like many other big appliance firms, finds it neces
sary to maintain factory-service headquarters for most of its major 
appliances. Bendix featured "savings for the public" in presenting 
its new direct-operation to dealers at Summer Furniture Market in 
Chicago (July 5). 

- SR-

Switch of network TV stations away from baseball at night is already 
under way. I'IPIX, Daily News station in New York. has signed to 
telecast night games of Giants. I'INBT (NBC-TV in New York) will con
tinue to scan day games but discovered night events destroyed possi
bilities of presenting regularly scheduled network commercials. 

-SR-

Although Dolcin (SPONSOR, May 1948) in past has stuck to spot pro
graming on individUal stations with as much saturation as possible, 
it's expanding to the 44 station Don Lee network on September with a 
transcribed program "Gospel Singer" and two co- op programs, "Passing 
Parade" and Fulton Lewis, Jr. Dolcin will try to saturate the 
Pacific Coast through Don Lee. 

- SR-

George Gallup's Audience Research, reporting TV set demand, esti
mated June 30 that 5,400,000 families would be in the market for a 
receiver priced at $200. At current average set price of $400, 
there is a backlog of demand from over 2.000,000 families. Gallup 
estimates that a minimum of 1,100,000 families in the 18 areas (page 
90 ) in which there is TV service will acquire sets within the next 
12 months. Gallup's figu re for TV sets in operation as of June 15 
is 345 , 000 , an increase of 371J( over Estirrate of sets in operation as 
o f fl:ay 1. 

-SR-

Corrme rcial FAX starts on the a ir July 15. Equipment for transmit
ting fa csimile i s attached t o a regular FM transmitter without 
modification of FM stati on equipment. Only few stations will be 
prepa re.d to take advant age of 'July 15 start as FAX transmitting 
equipment was held up pend ing standards setting by FCC. FAX 
scanne rs are being delive r ed during end of July. Recorders. home 
reprcduc i ng units that are a ttached to regular FM receivers. under 
S150 each . are sch edul ed for delivery starting October 1. 

9 SPONSOR 



Month after Month • • • 

IN SHARE OF AUDIENCE 
DAY II n tI N I , H T.---------------
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WRONG STATION-wRONG AGENCY 
.sclIHe .... hat belated!}' I have rcad thc 

,.rtide 011 baS4: b.111 N-}!illnillg on pagc 23 
of your May 1949 i~~uc. 

Thl:' art icle W:lS interesting and illform:'t
tiv('. IIOI';c\'cr, therc arc two things I 
notcd that! am sure .. nil be o( inieresl to 
you. 

On pagc 106 ill the last paragraph you 
rnCnliOIl tha t ,\ \ ilwaukec Brewers baseball 
is being co-sponsored by the Miller Brew
inl! O>mp.1n}' and Gimbel Brothers o\'er 
stmion WMI N There is no WMIN in 
,\\ilwaukee! Thc station carrying thE' 
Mir\\'aukee B, ewer b.1SCb.1][ is WEi\lP. 

In reading the article I also noticed that 
on p,1ge 26 you listE'd the Cctlclman 
Brewing Comp.1ny, sponsors o f \\'restling 
on WTMJ -T V. in )'ou r column on TV 
results. 

We wert' all nattered to note that )'OU 

had credited th is org:mization \\ith being 
the agency for the Ccttelman Bre",;ng 
O,mp.1ny, UnfonunatelY, we arc not. 
1l1eir agency was the Scott-Tel.1llder Ad
vertising Agency, \\'hieh has since been 
dissol\'ed . One o( the partners of the 
former agency still holds this account :lnd 

is opera ting under the name o( Seotl, Inc. 
The confusion in the case ofCettel0l.1n 

Brewing o>mpany was probably caused 
by the fact thm this agene), conducted a 
Survey which }OU referred to in }'(,u r 
little capsule story. 

I am sure that nei ther one of the t\\'o 
little slips of the typewriter caused any· 
one any harm, bu t I did want to drop 
),011 11 not e about them. 

LEADERSHIP 

J. S. STOL:Off 
Radio-TV Dltnlor 

Croll1cr-Krosstlt, Afi/U'ouku 

Leadership is SOfl1etlmes as elusi\'e an 
entity as the pot at the end of the rain
row. But rou fellows at SI'O!"SOR make 
it aflPCar ensy. 

Your t imcly articlc 011 h.1scba ll rings the 
~cll again. and adJ~ to your alread} 10 11,1: 

li~t of exccllent (aetunl reporting on 
thing~ COI"lCCl1llllg radio. \\'har's more, it 
helr"--d \\'LO\\' sell its Sunday ba~bal1 
gnnlcs to a 1u(";.1 .. d\ cn:i~cr. 

By tl)(' Wn) , \\'LOW i ... carrying the fu ll 
da} time ~h('t.Iulc o( tile New York 
Yankees this ye.1r ; ha~ or{!alli:cd a Knot 
Hole Club (or \\ hite a.l1d negro bors be
tW('('1l the ages of 10 and 14, \\·, tll 2,000 

(I'/rrur lum 10 /"lIRc 6) 

We're Selling 
Listeners 

.... not 

mel·ely Time 

WWSW offers you more 

listeners p~ dollar in this 

rich Pittsburgh market 

because we're offering 

Pittsburgh what it wants 

to hear. 

• ~[O R E SPORTS 

• MO RE ~[ USIC 

• MORE .SPECIAL 
EVENTS 

A host of advertisers

both local and national* 

-know the pulling power 

of WWSW programming. 

(Proved over 16 success· 

ful years of broadcasting,) 

So, when you want lis

teners-turn to the sta

tion that has 'em , .. 

wwsw 
PITTSBURG H 'S 

ll1ajor I II depell dell I 

\\' WS \\" , I !\'C . 

!\~r~t"n~ Il ot~ 1 rill ~bu r.l(h. r •. 

·As/;- Forjoe 



URBAN • • • 

SUBURBAN • • • 

AND RURAL. • • • 

• One Station 

• One Set of Call leiters 

• Q!!! Spot on the Dial 

• One Rate Card 

Mid -America p resents 0 diversified 

market. Inside KCMO's measured 

Y.:. millivolt coverage area * a re 

nearly 5Y2 mill ion people-25% 

metropolitan - 27~ suburb a n - a nd 

smolllown-48% rura l (on forms )1 

And KCMQ, with 50,000 walls day· 

time non.directional, hos both the 

power and the prog ramming to 

reach the complete markel- Urb an, 

Suburban and Rural. In foct. 

KCMO's moil count shows listener 

response from 41 5 coonties in 

6 Mid -Americo sloles (shade d areos 

on mop ) plus 22 olhe r slo les not mown. 

For ONE S1 ATION coverage 
0' Mid-Amer;,,,, center 
your selling on KCMO. 

Nolionol Representative: 
John E. Pearson Co. 

JULY 1948 

* 50,000 Watts Daytime, NDn-Directional 
•••• 10,000 Wall' Night-at 810 K, . 

• • and KCFM- 94.9 megacycles 
Kansas City, Missouri 

Bo sic ABC Slalian for M id -America 

, 
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MA.JOI{ INDUSTHY JS 

DEPRESSION F! 
RICHMOND, VA. 

PRODUCES OVER 

100 BILLION 111(, ( ,\,/);; 
I . ' 

, .'. fro, • 
1,/ ~ "1' • ".,", (-. /".\ 

C I C 4 R "'::'Ir", h'.1 

ErrES 

CIGARETTES 

ANNUALLY 

THIS BEING MORE THAN 

I/J THE NATIONAL OUTPUT ! 

(:0111 1' " hal IIIH~. peuple' ;d"a.' .. I lcr~ <'i:':: lrt 'l lc ''': 

U i d l lll Cl lld . " he' j'c' \'iPlrt' llc' 1I1;lIlllfadl1 rt' i .. l h ,· II w jur 

iu d u .. lr.'. i .. nlll "c"plt' lltl~ 11,' \"", l H' a\ iI ~ nIT.' d c·" II .' 

(','0 111"1 1 i,- .. J 1111 11'-' 

Burilll! 1917 J(idrili oll.l prollll c'c.d 

Hlo' r 'Of} I,il li oll .· iUart'\ll· ... ":'<'n .' , ' :. r 

Illi .. r".·ord "Il IIHII p ut .... Io ll ar,.. illiu 

HidlIIH.ntl' " "01':'::1 ' .':Irll l''''''' p od,, ' I" : 

l'O\' I' r til 

IS YOUR PRODUCT ON WRNL? 

:' , . 

c ontinue d from p.ge.( 

memocrs, co.sponsored by Ihe Norfol k 
Police Dep;lrtrncn t and Norfolk Sports 
Club; also is carrying the Sunday hOll1e 
and a ..... ,I)' garllt'S of the Norfolk Tars; and 
will carr) th(' night games of til(' Tars 0 11 

WARY, WLOW's P'M affiliat('. 
WLO\\, has fi led an application for 

Td('vision, and w(' hop<' you'll find a plac(' 
fnr an artic1(' on usc of TV b}' Jepartm('nt 
SlOr('s, ;1 TV abstain('r so (ar. 

ROIlERT WASDO~ 

Vp 
WLOIl', J\'orJolk 

CONTESTS AND OFFERS 

In vi('w of th(' m:my con t('sts and olT('rs 
/lOW Ooodillg th(' air, I c:m appreciate 
tha t your experts cannot keep :Ibreast o( 

all of them. However, you'Jl recall that 
in lOur earlier issues you menlinn('d our 
occasional "OIT('TS," bu t none o( our latest 
haw been men tioned. 

Recently we alTere..:! the words to 
Bless ThIS House on the Prudential 
Family HOllT. It has be('n discontinued 
since our summer show which staned 
last Sundar. Currently I>.·e have been 
altemating oct ween recipes and Jack 
Berch's theme song. I' m A H'/IISt/W', 

on our Jack Berch program on NBC. 
5.1mples o( thesc gi\"e-a'\'ars arc attache..:!. 

While I grant they nrc on the insi!:
nificant side compared to ~me of th(' 
curr('nt jackpots being o lTe red , nenmhe
less ] note t hat you mention the large 
along wi th the small :111.1 I l>."Ondel"('d if 
Ihere was allY reason why Ill.' were not 
included? 

HARR.Y H. [DEL 

RI1(/io Adl'('f/fsln;:: ,\t,HlI1j;t'T 

Przufel1/JaI IIISUT(lnee 0,. oj AmerCe,J 
,\'eu'(lrk 

I> S I'( I :\!'oC I K '~ " ( ~""\'~" ",,0.1 O",·.~" ~h ... , b (>, 
n ~.· .·" i ') .... I} " .·,,,.,·M· .... lu l1 " I .. h;II" '''. , h ~ 
"I •. 11.l, ,,ninl!. .·""h·~" u " d " IJ.·,~ ;I . .. r .. p~",~d 
I, .. " "hl1 .. hu, "" ,' 11""" /, ",,,d., '" r.·",'" 
",,,In I)' n.· .. I.·;. ,u .. ·~ ~ .. d ,h,,~ .... hkh UH' indl~a_ 

,h~ "I" ,,, ... 0.1 . 

SPO NSOR A SALES TOOL 

I :1111 dropping ~ou this note $il1ce 
think you might t-o.: glad to hear about the 
U'I(' o( SI'O:\SOR in our Sales O ... partnwnt. 

If you will .ecall jU~1 a :<hon time ago I 
wrote :md asked (Or sc\'er:ll extr.1 copies 
o( the is..ue o( Sr>O:-:SOR that contained the 
illdu~try,\\"idc $urwy of ~IXln$()r:<hip o( 
radio prClgrams for breweries. 

(PleMe /lITtl 10 f'<'.f!" S) 

SPONSOR 
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NEW 
• • • all the time! 

T II Il''-os " HP \I0\" "G in the KYW program dl:parr

menr! Old , escab li shcd f\:YW shows se ldom pass 

throug h a s(;'ason w it hout new twists, new angles, 

new patterns. And lUll' shows .. cuswlll-bui h for 

local and spoc advcrri sers .. keep attract ing new 

listeners ro KYW. 
\Vha t(' \,(-r your plans, whacever your proJuct .. 

KYW can fa shion a prog ram to su it. And whecher 

PHILADELPHIA'S NBC AFFILIATE i f' S a Va rier)" Sho\\', a i\ l usica l , a Sparrs Program, 

SO , 000 W A T T S or a h:id Show .. ~'ou can be sure it will he kepr 

fresh , stimu lating, s,rla-prot/Nallt. Our \\f irers, 

producers, arrangr:(s, acto rs, and announcers are 

full y conscious (hat good shows 1Jl(':l1l increased 

sales for rh l: sponsor. 

@ WESTINGHOUSE RADIO STATIONS Inc 
W8Z • waZA • KDKA • WOWO • KlX • KYW • WBz_tV 

Nol;"nol Ii: .p re.enloli~ •• , NBC Spol s..I • • - hcepl lor "'Elf. for "'EX, Free &. Pelers 
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fl·oduces 

.\Iil\er ~ortlt Bro:ul SlOr:.~~· COIH l'iUl )" 
IH'caJll(' a WI I' ..Ii t.' 111 In 11'11 II1\' 1'L1llli l' 
II f lit e r' -hll i hl i II;! (I f i I,.. Ii n-· r.w.e,1 I'" rt.-· 
I! 011 ".('. Sn " UIT(·".,.f III II a". I It j" t'alll !'a i i! 1I . 

t 11011 i 1\ ,IH' c i~h I yea r,. a,. iI \\ ' II' '" 1'0 II "or . 
all,l ,,' il hnut lI ,. ill ~ ulll('f ra.iio li lll (, o r 
oll\('r IIIt'dia. til l' ('otlll'atly hit,. huilt 
a lit I t Iw r \,' ill'4 , 1! (Jll,.C II J lHTO lIl1110lia l t' ill

l'rt':I~('cI h ll .~ in l'''~, It ',.. 1111 Iwnwd ,' l i" 1I1 
II IlIJ ,.:tVi'. -- II (. f,·d 011 r rad i (j :lI h crt i,.i II i! 
Oil \\ ' Ii' j" ju,.t a,. lilli e \! a part of 0111' 
l,u,.itw,.s ;." "U f ,..:t le,. '!.'1,artllll'IlI,'· 

1~/'il('(lellll'i" 

Bm .. ic J..llltll,,1 
, 

/'11 

1;IIW,\1I11 1' .. : TIIY.'i; «:0. 

c Qntinutcd /rom pi'.!" 6 

With this survey as part of a presenta
tion ..... e were able to show a brewery here 
ill Baltimore just how radio .... "{)uld v.'Ork 
[0 their advantage and as a n.'suh landed 
a "healthy" C0I1IraCI from them. 

This brewery had nOI used radio previ
ously and we are fimlly convinced that 
wi thout the survey made by SPO~SOR "'12 
would ha\'e had an extremely difficult 
lime selling them. 

I though t rou might like to have th is 
information since this one account will 
more th .. n pay for our subscription 10 
SPO~SOR "ad Infiniwm." With this in 
mind we have sem you a check for an 
automatic renewal of our subscription 
when the present subscription expires. 

ARMASD TERL 

ConIlIl('7'c ial manag('7' 
WS1D, Baltimort 

.. :>.Iany 8ta, lons. """,10" t~p.u~"'ath·u. and 
~!! ... n d .... a r~ u lln g Ih t "'0010" In SPO~SOR 10 
make .<al..... The abo.~ Is on~ o f th . ..... ... c h 
""I ... r~f>OT"'d 10 u s In a .Ingle .. eel<. 

JUNE ISSUE " OUTSTANDING" 

I I have just finished reading the June 

I 
issue o ( SPOSSOR. The articles in this 
issue are outstanding, and I particularly 
enjoyed Sampling C£I1ntS Serond, TV Par
ticiPOlio/! Programs, and Radio Creales a 
New Lil'illg Hahit. 

You and )'our wlff are to be congratu
lated on the general excellence of your 
publicat ion, and particularly all the June 
issue. You are piOviding material that is 
instantly useable by broadcaster and 
advertiser alike. 

C. L. THOMAS 

CC!ltTal Mana8M' 
KXOX. SI. !.Allis 

TOO MUCH TO READ? 

I think you will be interested in know
ing how effect i\'elY your magazine "for 
buyers of broadcast advertis ing" can be 
uscd by sellers. 

There is so much useful background in
forma tion and direct sales points- also 
some prell), good leads- in ('\·try i5SU(,. 
Our entire sales force reads the maga zine 
every month, and I am sure that .. II of the 
mell in their selling USE' your articles <1nd 
tabul:uiollsjust as I do. 

( I'kasc tum to p.tgt 14 ) 

SPONSOR 



1 \\~" ~~S\\\KG10N, D. C. 

In WOAl's . 
tban live in daytime prim ace fa, mo ou,.<'owded natio a,y atea, the,e a, 
men 0,.1 re diversified Th nat ca picaJ. And the, morc people 

, men. . e,. a CI' O Thi . ,CIty dwelle" and ,e plain din fa ((upations 
ma,ke< :1" a wealthy mack many othe" ,mm, cattle· 

one lase ct. In th 5 . 
men fo, th .' . yeac, ove' $6 e an Ant . . the acea is w h vestock. The 0,475,000 we,e on~~ lIVestock 

Th estimated at $1 08810tal ellective b ~.. to slOck· 
pat ions e ;;,ants of these p' I ,542,000.' uylng powe, of 

info'm~' . e you , Edwa:~ e ace as di vccsified 
acea fo, ;~:u and facts showin~n~ ,ep,eSCntative:

S

/

hei

, occu· 
' s"" ","'''="' .,,, ow WOAI will ta°P"hf~C(~ec 

_______ -:~~----~::::~~-------------'-S-""-.. ~,~"~f":~. ~~~ IS rich 

Ur'", p" •. ~,. 

I' ,..--

-

wo. ,,_.- J 

'.,,,,,"10" E 'A / y DWARD PET 
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Broadcasts of all 
University of 

Maryland games 
now available on 

WWDC 
Interest is high in the 

University of Mary land 
games in the whole Wash
ington nrea. Last year this 
grea t team lost only t \\10 

games and plnyed in the 
'Gator Bowl. This year's 
team will probably be 
unbeaten. 

Ray J\lorgan, W\VJ)C's 
ace sportscaster , wi ll broad
cast all of the U. of Md. 
gnmes play-by·play. 

N'ationa l or regionnl nd· 
vertisers call clear these 
games on a Baltimore sta
tion, as well as ill other 
f..larylnnd communities. 

For rates <Inc! full details, 
call or wire WWDC or the 
Forjoe representative. 

WDC 
AM FM· The DC Independent 

FORJO E & COM PANY 

IIII'. Sponsol' 
.'uSli .. \\". It ... *. 

-I _I e W:l~ recently the key figure ill :mothcr of mdio's major crises. In 
typic:!l, direct Darti:m style (the girls in his office call him "Super

man") he turned down an offer to buy the F. W. Fitch Co.; did buy 
Fitch 's Faye-Hi'lrris show instead of renewing Rexall's Jimmy Durante 
progr:llll ; :lnd caused NBC to sl:lp a "no l('Tld-le:lsc" policy on net work time 
~lot!>. lie .1 150 moved his radio billings from N. \\'. Ayer to BBOOO, 
Such abrupt uphea\,ills :Ire not uncommon in the ultra-modem o(f;ce of 
41-)c:lr-Qld Justin Dart, the nation's No.1 ch,1in drugstore m:l,l!n:lte. 
He's been turning drug merclmndising on its e:lr e\·er since he was Will
grecn's "00) wonder" in the post-depression ye:lr$, 

"This guy D:lrt," says Dart, "has an awful lot of fool luck," True, he 
Ilwrricd the ooss's d:lughter of the WalgrC'C1l empire. But Dart never let 
his bm\\Tly bulk (he played good footb:l ll for Nortll\>:cslenl, made "All 
Big 10") rcst comfortably in his chair. He could, and stil1 dOC", whi: 
thrOugh a dl)"S routine in four hours. Dart practically created the 
superdrug~tore as an :lnswer to supermarket competition, and personally 
inn'ntcd sn'cralnow-standard drug ... tore innovations. S:lmple: Running 
a low wall dO\\11 the middle of the store with soda booths 011 one side, drug 
displays on the other. He believes, and transferred that belief to Ullltcd~ 
Rexall wh('Tl he joined them in 1941, that there's sCilrccly a limit to the 
variety of article; a drugstore C<lll, or should, handlc. 

Dart OUHalkcd Thomas E. Dewey (thell representing <:,()IIlC Rexall 
.'o(ockholJ('f.'o unfa\·omble to D<lrt) to get the Rexa ll \.p spot offered him 
by 1m longtime frk'nd, Edward J. Noble. He also turned down a ,\lont
gomer)' \\'ard oITer:lt twice the Sollary. \\'hen OMt became president ill 
1943, he r('Or~'lIli:ed Rex;'lWs conglomerate activities, Illo\·ed its home 
olrK'e from Bo;.(on to Hol1 pH)(xl, featured the Rexnl1llameon all p<lck<lges, 
and ~wrted flr~t national ad call1r.1ign in dru~ ch<lin history. 

Br(..,dc<l~t ad\'('rti~ing, frolll the bcglllllin~, ha ... played an important 
part in such I'I:ms. Dart, one of the dirc<tors of ABC, v.orks closely with 
hi~ ad m;'llla~er, Torn Lane, \\"ho spends 75("~ of a $2,500.000 budget in 
nation:ll and spot radio, <lnd in the orf!ani:'1tlC,n of top'f!rade promotional 
follo\\'·lIp~. D.1ft·s bus), time is divided betW('('1l his office, piloting his 
plane 011 busill~s trip~, his c1wrming S('Cond wife (former <lcuess J ane 
Bryan) and their two hays, and his Illoumain,top horne. He likes his 
job and c.1ution ... his employt'CS: ",\take money, but have (un doing itl"' 

SPONSOR 



I t\ 
ELI WHITNEY 

~~ I inventor of the cotton gin ... 

. ~ 1793 ... illustrious member of 
the American Hall of Fame ... 

o ut s ta nd in g contributor to a better 
American Way of life. 

;" .' .J> 
'J 

I N PO W E R 

'"' 

A ND RESULTS 

MIC HIGAN 'S GREATEST 

A DV ERTIS ING MEDIUM 

50 , 000 
W A T T 5 

AND 
WJR·FM 

THE GOODWILL 
FRANK E . MULLEN 

STATIO N "'H"HDG, DE TR OI T 
HAR R Y WIS MER 

P, • • . .. .. ,. 10 ,~. P, ••. 

JULY 1948 " 
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Mi ss Hennock Doesn'llike OUr! ManUe 
Frieda I knnock , first .... 'Onlan to be aprointcd [0 the Fcdc.-ra l 
O:ufllllllnicatinns Conunj;,sioll , is inheriting thc li ix'ra l man lie 
ofCliffurd Durr, whether she likes it or nolo ,\ Ircady women 's 
club<. arl' planning 10 U"C ,\liss t-Icnnock in "remaking radio as 
an inspirational fo rce." Miss Hcnl1ock, a corporation Inw)cr, 
and a 1 . .'000 one, is rar from lAm's thillkin~. Shedot'sn't like the 
" rll'\\" kok" pn::-.sure th .. , t's ix't'n poured on her by he, 0 .... ' 1 sex. 

RMA Says "No" 10 TV Trade Shows 
OeC:\UH' dem<l nd (or television receivers is sumdcnt 10 keep 
manufact urer;, working full speed for the next reaT , the Rad io 
r. ll1nufacturch' Associ.1 rioll (RMA) wants no part of video 
trade shu\\''>. U .. mg go\'crnn1l'ntal rcq uir('mcllts and shorl 1Il..'1Il
po"cr ;\1> a pmwl.l ~·XCU!i('. R ,\IA voted in its 24th Annual Con 
\"{'nllon (J Wll' 17) nOI 10 p.1r1icip.1Ie in any such galheril1g~. 
Therl"s a hedge in Iha l shows promoted by dealers or dis
tribU lor~ arl' not fruwlled Upoll . 

No Network Pressure for More Than Five TV Stations 
Pressure for lifting of restriclion of number of video stations 
that one firm Clln 0 \\'11 will not ha\"e n('t ..... ,ork backing. 011 /I.e 
Iidl la'>t month referred to the FCC TV-limit as s ix stations. 
I'rese11l rcc regulation is fiw , not six. It's six for F~ t sWt ion 
o ..... L1 ership. Net\\ orks lack of interest is caused by the money 
n(,(,(,~1r}' fo r more dJaIl five stations. Sid Stmt: , NBC's tOp 
TV man, 1'0il1l,"<I ou t rcecn!!.) that one completely eqwpped 
.,tud lO, a~ NBC would like to "quip and run it , costS $300,000 

Fint Quarter Dividends Hil AU-Time Hi gh 
Divilknd p,1\'nlt'ot'> durin!: the fi rst qu.1r1er of 19-48 ..... en· at an 
1I11.tIn1l.' rt·(ord. l·"tahh,h in~ (i f lsi quarler le~'e1 is maillt:uneJ) 
an annuli I r:'l) 11l\ 111 ba,is of $; ,500,000,000. This comp.1res 
"uh $'i,IIlIl,OOO,OOO III 19<6 and $-4 .;00,000,000 ill 19-45. 
S.;d'lld .{u,1rll'r bu,>IIl\'s, drll.""n' t j u!> ti f)' the first quartl' r p-1Y
llJ\.nI ..... I\I .. h I (llle fl'a .... It ..... h\ adwrtis lll l! i ~ beill~ CUI. .\d \'er_ 
ti'Ulg.lxulg 1111 -t not\·J h)' s(()ckholdl'l'li and , 10 1ll;'!!)Y lI1all;l l;<'
nll.lll,. h'lnj.! l'\lxoJ'I~k, j, u~lIal ly cut in elfo rts to flI:'Iint a in a 
dl\idl'nd ratl; 

No Advertising Allowance for Vending' Machine Display 
C1ndy l1Iallu faa un'r~ ""ho havl' !:>cen !!h'ing \'ending machine 
operator.!> a 1.., ..... l.'r rrin~ than Ilon·a llt ll lllatic rl'laikrs wi ll ha\'e 
(0 rl' \iSt' their priClll1! formula!>. Fl.'deral Trade Commission 

u 

l',1r1) 111 June orderl'd Walter H. Johl1!o(;n C1ndy Comp.1ny 
\ I )O ..... l:rllnu ~e and Ill':lv)'weighl Olalllp C.1ndy bars) to cease 
lind dC'§ i ~ t giving <I vending machine company a bcm'r break 
tlwn otht'r CUStomers. Complaints on thl' same basis against 
tl'lI oth(: r manuf:lclurers of sweets are pending. Claims that 
a llowan((:!> " l'rl' for machine display "advertising" were not 
uphd d b) Iria l board . 

E,porls 0" Despile ERP 
I.ack of c(JlI ~isteot U. S. product :'Id\erllsing to European and 
~uth Anll.' rican oon,<,umers is one of the reason~ ",hy , deo;pite 
:. 11 the millions being presented , loaned, or leased abroad, ex
pon ... (I f U. S. pruduCi s are tapering off. Export finns, many of 
them virtually selling on a cost-plus basis, are lo.1th to include 
adve rtising in their pricing formuL1 S and thus in many cases 
U. S. ERP lTloney is going for goods of other nationals. Elec
tron of Republican nominee Dewey this No\'ember rna)' carry 
wllh it a mandate to manufacturers to spend some money on 
export advertising. Dewey is both business and internationa l 
IIlindl'd . 

Colton Raises Soulhern Income 
Produclion of cotton this year will be less than is needed for 
U. S. and fore il!n consumption. Rl'sult will be higher cotton 
prices and mon' moncy for Southern planters. This is already 
reflected in better busioes~ conditions in the South and smiles 
on the faces of broadcast station O"'llers south of the ~lason
Dixon Line. 

36 Monlhs Belore 21·Hour Weekly TV Scheduling 
Although a suspended requirement for TV station operation for 
new lin'osees several rears ago ..... ·as 25 hours a week, Ilew regu
lation , errectiw July I, requires only 12 hours a ..... ·eek for the 
fir't IS momhs ..... ·ith an increase of four hours each six months 
until :l 28 hour min imum is TC'achai. That means a stalion can 
be 011 the :lir three fu ll years before it has to program an 
aveTOlge of four hours a day. Putting a test p.1ttern (station 
identification) on the air will nOI constitute programing. 

Manpower to Start Tightening in Six Months 
Draft lind tremendously increased demand (or men in semi
Illobiliud industries (:lirplane, radar, atomic energy, e tc.) ...... il1 
(orce o ther industries 10 slart biddiog for good men. Employee 
rCL1tions camp.1igns (some on air, some in black and white) are 
already being charted. The nation ..... ill be on a wartime econ
( 111) for along link' e\'en if foreign pressure problems (Paleslll1e 
RuS!. ia, ,\rgellline) are rcJ.,xed. 

An Interim Heporl on Congress 
Congre» r('('('sscd ..... ·ilhout doing anything about Ihe margarine 
lax reduction It also {'xitro with notillng accomplished re
garding: housiog ;md a numocr of other problems r\d\'enising 
~)(.'du led 0 11 an "W' b.1sis (if tax-frl'e Ol<lrgarine had been 
okayed and if millions were poured into federal housing) will 
na tur:l lly not be rc1en~d. 

Go\'elllor Dc ..... ·e)' , ..... 1101ll many people look upon as Ih~' next 
prn ldellt , h.1S "t:lled that he's al-!ainst further gO\ l' rnnl('lltal en
(roacilml.' lII on pri\'ate broadcast ing. Nen.'TthcleS!. 11 re\'ised 
White Bill '" 111 be mtroduced at the next !'oI.·~ion of Congress to 
furthe r rt' ~ulatr radio. TIle bro:ldGisting industry is generally 
agaHlM ,h(,' White Bill and has come to the conclusion th:ltli\'il18 
under thl' bw that cre:lted the Federal Communications Com
llIission is not as bad a s they thought that it was. Ever), new 
bIll introduced hiu a numbcr of pri\'ale radio interests hard. 

SPONSOR 



Th is Great 
4-State Market 

in the Palm 
of Your Hand 

. , 
;. 
. 
> . , 

" 

• .. . 

Reach It With DNE Station 
ONE Cost, DNE Billing 

JULY 19 ... 

What makes it a great market? More than eight million people who live and 
work and lis/en in this primary steel-and-coal belt of the nation. More important, 
they spend Four and One-Holl Billion Dollars Annuo"y. You can have 

the bulk of this polent sales market with one station, one cost, one billing
with WWVA, the station with the friendly programming thai reaches the hearts 

of these people who have the power to buy_ Your Pelry man has the details; 
ask him today! 

WWVA has guaranteed bonus coverage in Kentucky, Maine, 
Maryland, New York, North Carolina, Tennessee and Vermont. 

50,000 WATTS· • CBS· • WHEELING, W. VA. 
NATIONALLY REPRESENTED BY EDW ARD PE TRY & CO. 

" 
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" j \B ' K· ~ lhcSwingis to\'\Il 10 ansasCi{y 
l ---=--- .IJ--Z 

, , 

" 

I 
'. 

I, / 
j 

For spcnaclilar results, the kind you'd get by drop. 
ping a sparkler into a box of pin -wheels, join {he Swing 
(0 \'VHll in Kansas Ci ty. Operating full {ime on an 
excellent, low frequency, \'\fHB is loaded! And w jth 
10,000 wans, we've got morc power than a string of 
cannon crackers. Hates arc unchanged. So skyrocket 
July sales by celebrati ng your personal independence 
from advenising worries. Join (h e Swing [0 \'\IHB! 

See your Joh n 8/oir man for availabilities. 

.... 1.0,000 WATTS IN KANS-'I 
,.. DON DAVIS IS' 

'''''01'', 
JOHN T. SCHilliNG 

" ... , .. , 

,10 " res., ;;2 .. 11 
Conlinultd from p.g t 8 

My nnly cc mplaint is that Sl'O:-"SOR is 
~o intcr<'sling and has so m<ll1Y facts in it 
that almost too much of my reading time 
has to be dC\'oled to it. You don't mind 
a complain! like that, do you? 

CW.RLES E. MAXWELL 

II'NjR, Neu:(Jrk 

GOOD PRINTING? 

We shou ld like to procure copics of any 
b.1ck issue of your publication, Sro:-';SQR. 

In brid, herc's the particular rcason for 
this request: frankly, \.\'c haw in mind 
distributing copif.'S of your publication to 
ild\'alllage among a fe\.\' selccted customer 
contacts throughout the country, :'IS :'I 

means of demonsnating to them the 
~mooth, rccepti\'e printinJ! posslbilillf.'S of 
the p.1I'er. Can )OU con\'('fIiently co
operate with us in this way? 

Pl'rhaps wc should lilkc thc occasion, 
mcidentally, to ccmmcnd you upon the 
appcaling, \.\'ell-bahlllccd nalllre of the 
publication from thc standpoim of typo
gmphic dcsign. You (,\'idently put {onh 
considcrable effort on it in this respect. 
As such, \.\'c prf.'Sun1e thc publication is 
meeting wilh popular appro\'al on the 
P.1rt of your rcading audicnce. 

TV RESULTS 

EL'1ER S. LWSErT 

AdtX'Tlising drpartmellt 
S. D. Warren Co. 
Bosloll 

" lay I congratulate you Oil the featurc 
ill your l\ lay 1948 i~slK' clllit led Telet'isioll 
Results. 

This is the type' o( infomlation thm has 
been aw(ully hard to obtain and to find it 
in such intclligent foml in your puhlica
lion is quitc a pleasure. 

I ho]"C that )'ou plan to make Ihis a 
monthl}' featurc of your maga:inc. 

,\ ICRT J-iEI:>'E.\lAS 

I'p 
Fnlllklill Bn4(k Aclt'frlisillg Corp. 
Nelt· )'ol"k 

\\'e ~hare th(' enthusiasm for. ;and in
t('rest in, thc "TV Reslllb" depmtnwtlt 
of your publicat :011. 

BRL"CE Dc.:>.:>.I,.. 

Puf./lC re!<ll!olls clirector 
WGN, Chica.t:O 

SPONSOR 
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TV ~ " '1.0 ' ,"I IIf'W • • •• 
"0111\' ,fI,(lfIll'/Xllh- ill Ihe chip.~ ,'fll/ aJ{rml 10 IJ/n II 

'11·/t'l'l$ioll .'Id. Olhus {oul.-Inr frl'!' III (/ IHlr: ' 

That",; til(' curh::-lolIC' apprai,...1i of the T\ market 

Imla y ... ~ro lllul 11001' (-, harrn" 10 get clo .• !' 10 the 

uppcr cla\\ .. ~("",- lll'for(' tbe JOl' I)oake .. CTo\\d Ill! 

To Ihe ad H'rlj,..cr .. \h\ a~ .. Cha,.in:;: HaJllbo\''', \\ (" 

hrin ,;.:: bad 111'\\ .. , J Ot- I,. 1101 onh III bUI It! 
From Ihl"(,(' I, ·adin,;.:: ,,('\ lIl;t ullfa ctli rer ... \\ \'1.\ 

secured 11-'\'" of 1917 im·laIIaIIIJlI:- ill \('\\ Y"rk ( :ity 

:lIul .. ulwrb .. :1.'1.071 ill all. j)j",carding: 1.:11901 

salon \\('11. fJllbhl' placc,.- Icf! :{ 1'-;;).~ 111 hoult·., 

. of \\hich 16.%1 WCfe Cil~. ;md 1 L791 "lJi!lJrb,... 

,\lloc:t!ing Cit) sets to tl i,. tric\,.; 1,) in('olll(' 

gro1lp ...... Itp .. d t he T \'da ,.. .. markc t al'ple r;l l"l! 

BrraIH.': 

lI i:::1I d[,..tri cl~ had only 12.':;( i. (d' lite ~l"I.< and 

Upl'('"1' \Iilldl e I ~f( -both rombi nl'1 l 26.5(, ! But 

t\ liddle di~tri(' t ~ ~ ho\l cl l60.I ~-allll with Lower 

J\lidlll(' alhl 1'001" (It,..trict~ totalled 7.~.5 r;: ! 

Par~ An'lllIl' i- poor pickillg- ... ('omp,lrl·t! 

to the Borolll!h '1'1. .11 lI a- 1::\('r~thinl!-r;.Ink- fir~t 

in ~('t ollllc r"hip! (Bf(lok l ~\I! \\hat ... I~ l· '!) .\1"llh<lIl:l1l 

is a poor fou r th! ... \\T r i t~· \\ ' PI\ for tite ~lIne~. 

The Illajont~· T\' :nHlil'JII 'I' i,.. folk:, \dlO -Ia~ 
home llI!!ht,..,..o the~' ca ll gl'l 10 Ilork in dlt" 

IIlfJrtling- lI la.-,.. ma rkct , I!ro\ling fa~t ill \e\1 Yo rk! 

And \\ 1'1 \. \Iith il- ":\Il'II~i\e faciliti('~ for 

I' l"ollucilll! picture prograllls, and Ih f' mo~t IIIIHlet"H 

eqlllpllll'llt .. (,ffer- !ilh-e l" ti "c l",.. Ihe 0l'portulI]l~ 

10 grol\ \IIl h a /!rolling Illarkl'l aJlllllll't1illlll. 

T ime rate,.. alld pl"o;.:ram!) 011 rCllue"t, 

\ V It I X . TIlE i\E\\ S Telelj"joll Station 

220 East 12nd ~I., ~. Y. C .... \lLrray 1Ii112·1 2.11 

U('lm~scnl('f1 01l15UI(' SCI! l ork CIt}' h} 

fBEE & I'ETEHS, III \Iadi~oll A\f' .. .\"ell 

WPIX 

- -

-
------
-
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new and renew 

New National Spot Business 
SPONSOR 

lIeI., ,,1-,\1)'.-,. ( ;" 

C hry.,,". "" ~I "rs 

e""II"",,,:o' It''I<I''1t (~, 
1"'ll.h·,U"" Film . 

Ek(" ,ric ..I.",,,· I.;It' COl 

Ilo""rl l'",,,,. Mill. 

IrIl .. t"''''')I]a ll ~'' c. Curl" 

("','e. II.us 

:"MI,,"" I 111 ... ,, 1/ ( ~J 

I',oc',', & G~",bl,' ('.., 

R. J. KeY ll n ' ,1s T"h"a" ( ;" 

S"'its. R,,,·h,, .. k /I< C" (,\ IIS'''''
I lIsu.a" ..... Co .I;.') 

I\";"".lck. Inc 

PRODUCT 

I.u~ky )o,ulk.· 

S.'II")' ( lIalr ,,,,,I.) 

,\"'" Il.I"~. 
,,,·,·,·~,, ... h·. 

F,". N~ I.'h" So"p 

11"",1 11"',,<1 

I'lay"" (:i"I1,'~ 

II" .. · ... · 

11 . ..... e (s h ,,,,,I'''o) 

(;801.·1. 

II1 . ur"" .·~ 

Jeds Ibi. To"k, 
e .. ·,.", 011 

AGENCY 

IIIIII&'O 

Ilo,h ,'"),, Clltlu.d /I< 
S h.'nl;"!!1 

:lId ~'\ Il"_Erl ... k",,,, 

R'"h"'''fl .... Ky,,,, 

IIHII&O 

(!on'",,,,, 

(~n,..J "ht" . J"k .. &. 
:IIuTIl"" 

I lan)' II . ,:"1",,, 

STATIONS 
1j.l)_ jUlI ' 

(Sumn",. n"" I",h!;nl 
~- III' 

(T esl "'~nI"" iIlOl_ "' in ,·~ ,,,,,,,I) 
75-"'" 

(f.~p",,"i"ll ,-u,n'''' '" ,,,,<I) 
ltl-JO· 

( ..... '''''''Ilnll ~ "rr •• I\' ..... "'.1) 
101.1<"1 

(3_d"y ",,,unll'''''', h,m l ) 
'U~ 

(1"·"I"' _l't,,,·,·,I) 
~"_I,O 

(:-,,, ,1 ~I "" '·""'I,.I' Il" ) 
1-.1' 

("!','M <"",,~,i\!n) 
S- IIl' 

(T,'" c""",:lilt". "'''J H I"",d) 
10-15' 

(l',·s. <a".,""llu. wll ' u,~,,,d) ,, -
(Tcs' ~a"' ... "'llu. "'3Y ~' ''~Inl) 

CAMPAIGN, lta.t, dUfation 

. :. I . "'I''''s: J"".J .. I ; 10_1.1 "k. 
".\"1",,,1 \\,,",' (~,nrl"; _~ "'''' 

".t.; J"".J,,' , 11. "k. 
~:.I. >''' ''S. ""·,,k,, ·. J "I I _I.~; I • ,,"~ 

.. , ;"""1;,, ,. \lIel··. , .... ",i.. ".1 
J"" 15: fI"ld 

1(.1. h"·,,k ." .\ull-;';,.·l', I I "k; 
'. ; 

." ,""s. Jill '~' .\"Il IS ,,' 
wk. 

,,,,, ... , 1.1 

~:. I . "1''''''' Jul I: U "ks 

Sl""~' hn·ah. I"",k, J"" I ; ll, 
wk. 

R. , . ~""""' Ju" t_Jul I : 1.1 ,,-k> 

~O-I,O' f. . •. <I""";J .. ,, 7;.,,,,k, 
(S"""",·, <:""I,;.ljI". m'l) Hp,,,,,l ) 

lO- .W~ .:. ' .~I''''";J'''I.'I,,b 
( E",~",1l111t1l3" ,,,,,,] .\11" .... ·.1) 

5_'11 ~:,.s'''JI ~.J ''''_I S;I.\"ks 
( ..... ,,' """'1""\1.'" m"y .. """,,' ) 

.SIJ_!OO 
(F"II c"m"'''I1'') 

.ltI_~II · 

( l;s"",,"]lnl1. .'",. .. ", sch,' '' ) 
1I1.1Il' 

(\\rs, C,,,, .• ' <a"' ,M/ Il") 
S·b' 

(.\1", ,UI •. no .. )· U ,,,.,,d) 

F..f . ''''''''. 
... k" 

h .. • .. kM' Ju,,-J,,', I.- I .' 

S I"" S, Jul_AIII!.. 1.1 \I'" 

New and Renewed on Television 
SPO NSOR 

Ikan! 1'<odllcU I "~ 
F, ~"] /)ann~"h"u ,· , J , 

( ra d l .. .1.,,,1,.,) 
,llIen B. l)u"I<"' I La b . ,,,,,I 

I)umo", '1'\ ' Il,· .. , ~rs 
E".f ..... n·(~,'umbl~ I><>p , 

S,o,,' 
t:,I IlCw~"" 1I~" I", s ..... " 

(Clte" , o l ," ') Fi,,,, .·.·de'''' S,,"I,, ~ 11< 
I.u" " As.~n 

(;,·",·, ,, 1 .'00" . Curp 
(Jc l1 -0 ,II,,) 

(La ml,'k'pf) 
("" .. we ll 110""" C"II"r) 

(\·"'i"u. <" •• ",,. ,.) 

(;"o'jI" Gil''''''' 
«(:h'y~ I~ ' ",·"I~,) 

1I:l'pc' a."" II ld ll. t : .. 
(Cabin cru l ... rs) 

lIa .. l.< 11< F ' " n k n. 
1I i11 !>h.-." eo 
" I" jo, Oil Cn (FlId " II) 
II . Mel," & SO" . I n ~ ( Il.""d

....... Co' ne"] [t ,·d lIa.h ) 

./1 1. 1'. 1.9'.11 

AGENCY 
1),, 1.'<" 
S .. lIs S. (:"".or 
lIu t h ,,,,,,,, 

J . \\',, 1,,·. T h .... "ps"" 
Ilit • .." 

lilliI1I«) 
II,·",,,,, I'< 11" .. ,,'. 

n,·"IO" I'< 110 .. '1,'. 
I'hili" " Ieln 

R ..... (::"dn," 11< Whl,e 

S t ..... d 
S"r i5 S. (::On' .. , 
S haw I'< S~hr~ ''''''r 
II . C. " I orr is 

STA TIO N 

WJ Z_T\' .;\;. ~'. 
1\I ;,IU_"r\". I'hlh •. 

WFII_.T\·. ,'hih •. 

""1'1 . .... 1 .. .... 

\l'I:IIS_T\·.:>O. "

WC,IU.T\, . I'hlla . 

\\";\;11"1" X Y 
\\:R(ai. ·~h ':". 
\\·IIZ_T\' . II"",,, ,, 
\\· I'TZ.I'h iI3 . 
\\":\"IIW. \\'", ,, . 
WIl ... "_T\'. (1"1,, ... 
\\"n ·R. R ichn"" .. 1 
II"F.\\"S. e lr ..... 
\\';\"IIT.S_ Y . 
W R ( ;n. S<"II<' II . 
WIIZ_TI ·. no. ,,,n 
\n··I~/_. "hi h •. 
" ·UA L-T\' . lI a ll". 
\\ .... \' R . Rk h "'"nd 
I\ ;\" IIW. W"sh. 
11 ,\I\Il. N \". 
\\(;AI), ·I·\ '. I'/Ii"' . 

I\TI.A. I .. ... . 

"TtA. I.. ,\ , 
11·(:AU_T,·. I' hil :l. 
\\"(:Al -T \ · . "hil". 
\\" Ji'.- TV, S. Y. 

PROGRAM, time, stalt, du.ation 

HI", SI">I.; """'O~ ,\nl1. 1 5~, I.! wk. (n) 
S,""~; "by I~; 1.\ "k» (n) 

I'hil:l In"uirc' "rl' Xcw"cc l ; Su" ;: .. _~ : ~5 (If>! '" . il1.u • .,n): 
:lb)' H; li.> wb (n) 

I':."fk in "Sh ""I'lnll ,,' 110m" .. (""],Ii,, 'n r"I1,·", ",1"',',,1<"), 
:II .. )· 7; 1.1 wks (, ) 

S"",,,;J,,,, 1(O;l·~\\'k.(,,) 

:<;3"Q' ;\;11" .. .1. Til<" hdrrM (;;.1; .[." f_-: I ~ ""'; "I:,~ l~; ~l 
"k~ (n) 

A .. ,,,,,r 'h'c'~ 'h~ C'iti~~; S'm li_lI,3n I''''' J.n 1.\: 1.\ "k~ (r) 

CI.·,· .. la n,,] 'n"]l,n" h"",,· :'"m<'5: " ~ 
"1") 'f> Ho I" Sun .!I;.I~·~ ,,:1: Jul 

S",,,II ~"r; Th b_I>:.\II""" 2"" 
sl""'~; :lhy ," ; I ' ""~("J 

Spo,,, "''') 2.1; 1.1 "h ( :» 

c'; \[") n;~.,,,.,,,, (,,) 
" .• ; \u) 

I ',, " i~ In ··!>hOPl'mll.'" I:,,,,, 
'1"".' .\la) 1.1; t J wk.. I t» 

. "l' I I . I; ,,~. n) 

" <Ii,,' r"~"'"; \hlll 7:~ -., " 
SI'U'.: "1'1""-" ,\11~ IS', ;·2" 

, ' .. x 
> .. 

-1 
, ,J 



..... 

I',·" < 1',.,,1 ,,,, 
, .... ",I 1 "Ci' 

( I'll n 1 •. " .. 11",-) 
J", "I, II,·.· •• ""'" 

( \t.,,,·~ , I .. 'hl,,~) 
I ,\ \I .... l ... dl, r 11,,-" '"I! 
'" ,1". -11,',, 1 ",,111.11. f,"'I,' ) 

111,111"" h , .,ff,·,· " " 
"",.11 1I .. "II">l C. , 

1' .. 1, ,10111 h) 
"n, .. ('" 

I "ilo'" Ildi"" 

1'1 ,.".' ".h.·, 
II, ... ,·m ,'I. 'I, CI ..... } 

1.,,,, "'11, '" (:. f ." '" hi,,,,,·, 
1',-,,, 
\1,.) 

.... \\ 1),-, 

• I ,,,/.,/. ,' .. ,/,,1 .. ".-/ f", ,/.,1",,, / .. ~" ,," m, 

New On Networks 

Illl.,"11 "' . \ 
" II . \ I. \ 

II,. \ I . , \ . 1'1",," 

II "I '." \ 
I\J/_TI."" \ 
II \111>," \ 

I\J/ .... ' ... \ 
\\1..\1 ,'j \ "h,1., 

\\'IIT.'" I . 
111(1:1< .. ..I",,, 
1111/._', \ . 11<""". 
II "T/ . "I lil,,_ 
11'"\\ \\".h 
II II 1 1._ '1'1 . 11.11 "" 
11'1'1 It . It !> h"",,,,1 
\\1:11 ... • ... '." \. 
II II" II . ':101 
"'II I. 1.. \ 

"".,., "PI"'" \,,~ IV, .~l III., (II' 
"1''''1'''" -1",II",rI"", "co·., .r,, 1!. 1,,,,,,. (11·11. ~"'.· ~,I,,-,I), 11.-.1 

~"\""'I",,', 'by 1'1. 11 "I., ( n) 
"'""" \I.,l IN: .... ,,~. (n) 

,I," I. •. ) . I;"",.·.: .1 "''''l(h h.1I ".,,'"'' '" ... I"~I (n) 
'"",., ",,1"'" \,,1( '~': 11. "h (u) 
/:,,,,,,,,,,,,,.,,1,, ,., 1",,1"1( It,,,,,,, ~ I "" "·~~· II "no . \ 1 .• ) I I : 1.1 

.. h(n) 
'"",,, "1'1"'" ',,1( I~': 11, "h (n) 
"I''''': J"" 1: II, "k en) 

T.·""" <;"" '1 h.·~,.·.: I " ~.'I I"" : J u" ~: !tl .. k, (n) 

SPONSOR AGENCY NET STATIONS PROGRAM, lime, ,ta.t, dUfation 

I "'"1 .. ,,,, I" ,'. 
1",,,~h .. ,,1 Tn,;I.·. ,:., 
J"h",_ "."" ill.· t:"' I' ". c . .I",,,,,,,,, 
!.ml," II .... 

1110,,, 
"/;"",,, .• _,, ... 1<', 
J \\"lI".·. TI"''''I' <;<''' ,-,·.·oIh"", _ 1.",,1 ..... 11,,,,1,, 
!."IIII'l"' . S"",fT,·,. (~'I .. ,· II "" 

11 .. ,1.·. 
C .... II 1.. I'"" ",,")" 

Renewals On Networks 
SPONSOR 

11 C C,,',· \1illi"l1. I: .. 
11 1_ ..... \1 I:,~,I c .. 
1"""> 1'"",1, 1".-
...... 'n~'",,'h · ... ·I.·,i.i,,".' K ... li" 

1: .. ,1' 
I"" ... ,~I 11111, I".· 

11""",1",1.1 n,,,,,,,·,· c: ... " 
I,,;oro '·""d.'~' 
I ,·,,'r II"" Cot (I"-J'",M h'''' .1\1) 
I.I I(!!, ·" ..... \I)t<,~ 1"1t,,,,'''(:'' 

I'""" or, ,," " Ch ... '"1,,, ,. C : .. 
,'",n ... " (;"'"""' I ~" 

1',,, ,1.·,, ' I" I I" '" ,., '" ,. ( :" 
1-"",1,. ," I),,,, 
Iii , h' .. I,' n" \:" 

.... "'"'-''' Ii,,,. I" .. 
" .. . ·.1_1(.· "," IIf"!! ' ''' 
t lt,·,.,11 I ' ''' !! I :" " h'j 
"i" '",,1 ".",h I : .. 
c .... "", ,, .• C .... ,I J e:" ,Ii. ) 

AGENCY 

S"II;', .... S,,,"fr.· •. C:" I",·II & 
U"yl .... 

C;", ... "." 
~"'hr:",fr & It,-,,,, 
"·,·,Ih" ,,, . 1.""1 .. ,, II,,,.,,), 
\\" .. ,1<1.; & I .• ·~"" 

I'" ", .•.• _ 1'1, I,I!,'·' ., Id· s " , .. ,,1,0 
",," ~ I(t"""'~ 

1."\.,1,, '.·.·,"""". 1 ... ,,1, ..... U""h )' 
1''''''''. e", ... " 1h-l<Jh, ~ 
"·,,.·11-. """"" 

,t,,> """"I H. M",~,,,, 11,·",,,,, ". 1I,,'dn 
C:""'I""" 

1"'''.·.·,_ JI i I ,~,.", I.I·S~ m ,,'" 

II.·""",,, 11" .. 1.·, 
1:. J. 1."1(,, ... ... 
11 1"""_(1' 1 .... ",,,11 

\\"'n, "',," 

<;. 1",1""".·, , ... !. ...... 

• II ,It 'I"'" 1/,,, ""~ /'/0.</ 1/ .. " .. '" 1/" '~II 

New Agency Appointments 

1111: 
II\(: 

- \111" 
...-m; 
\1It: 

11IC 

NET 

:\IIC 

\111 <; 
MI" 
\IIC 

.IIIC 

'"I: \ue . 
'11(. 

( II!. .... \(: ..... \(: 
.... It: 

'1\1 : 
' lit : 
C II<; 
,' n e: 

'"( : 
ells 
IIIC 
" IU 

\111: 

111(; 

" .I~~ 
",.1 

STATIONS 
11, 

I'I~ 
,\7 

I'll 

., 
I 'll 
I.I~ 

" , 
,, ' 

I I(, 

'" '" 
" 1.\0. 
~.I 

15.1 
II ') 

'" " ., 
I ~.I 

'" , I~ 
.... n 

1"1 

11,1 

1.11 

S"'" ,h.· " ",i,': \1'1'1\ T F <;'''' M , I ~_M.,\t' fUll: ",.,' "" .~l" l.~ 
Thi_,(;h"nl(ln~ \\'".Id: "'"" .I_\· I ~ 1'''': J uu 1" : ~1 "I" 
Bill ,I .·".), ~n II '1"1: ' I :~~_'II ,,"': .1,.11. H: ~1 "ks 
I>1"y Ih~",: s,,' ~_~; I .~ pm , J ,,1 .\, ~1 "I,., 
S'"'' ,,, •.. \lusl .. : S"n !(_!(,,~ "n, (,,'I(m.'n'): !.,.p~, H "k. 

!.,,'" , h.· ' I",k, S"" !(,.III_~." pm (, •. ~"".",): .I I ~) 1,\: 
Il"h (hi",,, , Jul 1-,\"11. I") 

PROGRAM, lime , llafl, dll.ation 

IIo,lIp',""" s,,,, I'"'''''·''' SlIn b:.~.Il_; I'm, JU" 1;, ~1 .. I,. . 

f"m h- '.t .• ·, S,," .1_.1,.11' pm , S,"" 11,: 11 1I-h 
Th.· S h" .... '": S"n ~_~ .. 111 pm: ..... 1' 11: .I~ "k, 
."k)' "In~, "I, ,I"J' I1TIITI' .~-.I II_. pm : S~,,~, ~J "I.. 
11",,,,,,,,11,,, ... 11',11" ... " ,,1, 1,,· .\It: Su .. 1,.11'_~ pm: '", II 

1.ll1.hl "I II,,' II",,,,: ~ I TIIT~· 11~_.1 ,,"" \1:0)' \I, ~l "I... 
J"d, Irn'~t":mt, a i, .In}', M1"\\ T~' -",.I/I_b 1'"'; ."~f"': .~1" k, 
r,~I"y's ( ;hll tl"·,,, \lTI\'TF 1,,111_/1.\ .,"" \I,,, .11, \1 .. I,., 
"'hl~ \\, .. "",,·s S"''''I: \IT\\TF I-I I~ fIn, "II<;T ; ~ I .,) 

.11 , ~1 "k, 
<;"'" 11:0)".·,: .\lTI\··1 f<; "I~_!( pm I'I IST: "")' .11, ~! .. I,., 
1'1 ... II"hl.,I<-" 11.-" 111 · 10-.111 "nt, J"" 1.1: ~l "h 
Th.· C,.-," (;i,.It·",,·o·,,·; W.·,I ~_~ 1/1 "m; <; •. 1' .... , ~l "I,., 
11,, 10 1I ,'f'~' '1" 111 _111,.10 1''''' J .. " I~ , ~1"1,. • 
(;h.·.,,·.I,,·h1 Su"",·. el"", ~IT \I II' ,_; I ~ "m: Jun 7: 

.~! .. I.;, 
Fin .... I'.·ft·r~."" "-1"1' .~:'~_f, pm 1'1,<;1': J .. " 1.1; ~l .. I., 
1.11., "I Kilt')', S~, N_~,.\II 1"": Jul .1, .~l ,,"" 
' ."" ,·" ·n,,,,,o:,,, .\1 nl"I"I''';'~_' "m : ,I"" 1~, ~l ,,~, 
1t.",,1 " I I. il.·, \1'1\\ fF '1I ,.tI,_,,, .~ "m: J"" 1~; \! .. h 
IUtl" '0 1I"" •• ln.· ... " \I T\\T~·.\ I ~_' "m : Jun l~, ~1 .. I,., 
T.u,h ,,' e<>""·.",,·,,,"·" "," N:.lfI_q pm: Jul .1, ~1 " I,. . 
11.-"1,,1,, ~ I T"" F ,-;, 1\ 1''''; Jun I~' ~1 .. k, 
J ,,,I.; !.mhh: "TWTF " ,~_ ,: .... ' """ J"n lS: .'! ,,~, 
J "Ju' J",01" ... 11 .1 , ., " ... " T~· 111 I.~· " am: jo", J~, $1 .. I,. .. 
I.If<- C,'" II.· 11"",,'111'1 , " "1'11"'1 F .1 •. 1 I~ 1"'" J un lX, .~1 "I,.. 
\1 " I'.·,kl".: "TIITI' .I l !t_.l \P "m: Jun lX, .~J "I,., 
",." ", .• \· "un l1.·~ l'"n11l)" ~ II "Tf .\;.111_.1"\ "",: J"" 1~ 
~1" 1,.. 

1' .... I,·n"'" I'"",il r II""" !.,," 1 .. ,,;.111 pm: J",,~: ~2 .. I.. 
I ., .. Ii,·s 1\" s.~'I ... I ; \IT\\'I~' !-I,I.~ n"" Jull: ~1 .. k.. 
I(i<-hl ... ", It .. ",,,,.,,, ."~ IT"TI' I P_ ''' . I ~ .,m I'II"'T : lI a) 1: 

.~1 .. k.. 
""",I.'J ~1"."I"1! 1"· ... 111,,<'"" ",," 6, 1'_1t .10 i''''' 11_'1 .\11, 
.~l"h 

H,·,,,II !."",,,,,,, ·11"'" ... ·, ",u" ;,.IIl_.' r.nl; \I ,,) .11': ~1 .. I.... 

11.""III,,r,II"~ ':"""""''')': S"" I tn_~ 1"": """f' 11: .'1 
.. k • 

SPONSOR PRODUCT (o, .. "vice) AGENCY 
111,1.11" h""r." ,,·,· C .. . ChI 
If,'" ,'.,1", , " ',1 ,· "-1 .,,,,1 
11.·" ,,1,,'1 ' I"'I~""'" I,,, , 
II".,,,,, 1"11" ....... 11,,...1'.,11 C .. II.""". IIt ... ,.I"". ,:'. , \ 
IId,hh """,.h In,,·,l r ,", Ih ... ,, _ 

, """" II •• ' 

"~I,,' 
1(")':11 n",. It e'k'"" 
11"., .. " 1t.·,1 " .. , 
1'''1''''''''' ""I""'" .-"uil'"'''''' 
II, " ... ,,1 

(P/rCUt film to POg( 1 II) 

1;' ~M I~i ",l. J "I«"'" \I "rl!.:,,'. ( hi 
1, .. j"_ '''' I I'' l!,h.I I·"' ~MI 
J~", •.• ·n."",,,, ':hfr"'Il. 110",,,,, 
1 .. 1t", II .... ,"", ... ", . 1\''' '" .. 
1I.·""I"!!h,,,,,. n",,,·,,,,,,, $.. I'i,""'.' \. 
II ",,,~. \l 1.J",1 



• 

• 

c. E. HOOPER
1 

INC. REPORTS ON 

MORNING 
STATION -P REFERENCES 

IN "IOWA PLUS" ! 

C. Eo Iloope r , 1111 ' , h .. " ju" . n ·lt .. a .~, · tI 11 "in tl-r. Iym 
U"lt-niug-Art-:t COH-ra;':: l' IlItI ex for till' '116-"1111111)
arl'a wl.i,·h \ .. ,' ,-a ll " "I\n, I·III .~ . ·· 

Tilt, Illtl t'X gi\.,s 1"' n ' t'III:,;!,' "f 11It' llliul',.. f"r e:'t,l, 

", laliul! "I.,kel t·.! hy IlInrr (hall 1% Hf lil t, 1)I'\Il'lc 
pulkd. A "t ' ielllifkall~' - s(' l c(' lt 'd ,· ru;.;s_s.'dioll o f 

lis l"'lcn; w o' r. ' H"kcd "'1\. ,,'1'011 " Ia lilu, ,,. d., ,nlll lIllIl 
~- ollr family lis h~ 1I IIIOSI frcqll t' IIII~' or ti ll" 1110,,1 

I illl l"! " 

MORNINGS, WHO GET 30% 
NEXT STATION GET 9% ! 

For tht' Iwriud 6:00 ,\;\I-lt :OII 'z\unll. WIIO W;I,; rul ed 
firs l h~' 30% of till ' rc"" lulld,'III ,... Eight ollu'r Imn , 
,'olll llwn·ial ;.; laliUlI .... " 'ert ' ", ,'I. 'ct,',1 II~' 1% .,r 1I1ure 

uf Ih.- I', 'o pl." Till: Colli/,illi'll r;ilin~ for II!! 1111'''''' 
(· ight "'talion':' tUlall c d :H % . 

'1'01'-110 I I·h pru~rllllllll i n g. unl"l;I 11.1 iug plI hi il' ""n 'i{'C 

IIWlln-" ht' lter ,·:lI lIe,. . "rilt' for ~' nllr ('0 l' ~' of Ih e 

Ilfi-CoIIIIIY Art'a ({.·port-or " "k Fn'c 8: ,',,1('1':-', 

+for Iowa PLUS + 
UF.S .\IOI XES , .. ;;O,tlUO \\XI'TS 

C .. I. II . J . I''']tlwr, Pro·"i.I .;, ,,, 
1'. ,\ . Lu~· t: l. H.·sid.· .. ' .\I """f.!t' r 

FII EE .... I'ETEHS. 1:\1: .. "·:.tiu.mt tl. · .. ro· s.· .. t"t;,,,,, 

JULY 1948 " 



'0 

Unlock 
Rhode Island 

• mornmgs-
-and lI~p into a ,,'umin'll.,. profilebl~ 
<ecepliont It's a miUion-lhtltn~r .fU , a 
rich .rul And hlt.1t atlt ndmu to conj ... " 
\<I;th, rudy-madlt Plut;g l! tha' paYl off. 

• 
MARTIN AGRONSKY -

Internctior .• Uy fa mOils ccmrntnt"tcr 
p ll"n!! ""crld ntWI from W u hin'3-
ton d.ily UC(pt Sunday, 8.00-
8 .15 A.M. 

BING CROSBY-
A fj ftu~·",inut' ,tce rdtd prO~f.m 
N othing merit nnd bit "id .• Th~ 
timt is 8.15-8.30 A .M. Monday 
th,,, Friday. 

BETTY GUNNING-
-sl .. led l.r~i,.,9' to WOrnlt" in Ihi' 
mill'!:'''·' il!!!n'' ~'U fly., rut! ,go. 
Solidlv Itltablilhltd, When Bt/ty 
111'1'1 "buy" Ihty buyl ~pch .vai' . 
.bl .. now lnd then. 

Write, wi,.., or pJ.on" for ,,, tu 

3000 WATTS 

DAY & NIG HT 

WAHAC! A WAI~f~, Gell M9', 

PIiOVIOtNCl, f~~ Sh.,"'o,,·B,I'mor. 

PAWTUCKfT, ~50 Mo;" Sr. 

• 

~V[RY·K NODEl. INC. 

p.s . 
(Sn " Wu!h" II (cnlfllcid, " !lCl'-~CR , Ju:e ,0;"47, 
,:;age 1 1.) Ar~ "'0,. lovertilt/S I&:en~eling ... uthefC,nh 
now than lut yu,? i I.Xtht ntw ceve le&:m(nll han there 
I:.un in ... ul~." p CSll min'37 Hew &:Cjlur" ar~ weather 
p'egr~m ..... ith liltH'" trd vi' .... e'l7 

E\cr}rcdy t;llks abuut tht' wl'ather. That·s why the numocr of ad\"Cr~ 
ti~e~ !dlulg \·;a thl' ;.cr\"iee tyre of wcatht·r SpOlS :md programs in radio 
:md tl'Il'\'i~i( n ha~ I1c:ul) doubll>d sincc the last Sf'O.-':~OR (l'port. Survcys, 
"tleli as th(' n'Cl'llI one made by farm-belt sta tion WBAt\. L:lfa)"Ctte. 
Ir,d., ~how that up to two-thirds of the farm housewives listening to 
hI rr.llll:,klllg progr,m5 want straight. factual \Io·('a ther forecasting in
clud(·d. Their f:1rmer-husbands want lhc lall'St weather data too. because 
In IIllm \Ioeather is vital. The perfect noontime fann program, according 
III \\ I ~AA, would contain two weather fo recasts in the hour, as well as 
neW$, f:nming tips, ;llId music. T o man)' a s ta tion loc:lwd in lhc rich 
I'eart II( An'.crica's farming centers, this is not startling. There are few 
"i:able fann-area ~lmioL1s that don't hav(' regular wea!lwrcasts sevcral 
tin'('<; a dar. often IIGm their u\I.·n \I,"('mher staffs, Advertisers ha\"(' found 
that theH' farlll \Io·emher forecasts sell C\"('r) thing from tractors to appli. 
ance;;, and f( cd~ to fumishinj!s. 

TI'.c il1l('r( .... t in w(':lther is not confined 10 famling comlllunitics. Th(' 
~ak ('f Ilarr) S, Coodman·s CCNY_pri!e_winning wcather jingles has 
jl n;pxl fH III 100 markels last year 10 o\'cr 400 loday, wHh iI waiting list. 
l\INC than Ilal( I'f thi ... 1001 : -plus increase is concentrated in larj!c JIletro· 
roliwn arcas. ,.\ 1-0, bi)!.city stations like WLW, \\ 'FIL, \\'l'.'EW, and 
others are nOI celllent with rqxlrling the U. S. \\'calher Bureau for(,(,115tS 
ill their l~e\loKasls or stmion breaks. \\'L\\' (C incinnat i) has Bill Ninuno 
giving thrCl' dally J S·minllte platH'r sessions, Tuesday, \\'ednesday. and 
Thllr~day, in IlhlCh hc (,'atures t il(' latest TOad in(omlation, ;"IS well as 
v.rad:er rorceasls. ncws, and music, H(· dlX'S a similar show once dai ly on 
Me nda} :- lId ~l:lIday. T he sho\\" is pIOIllOU.'CI in two-color posters by 
"L\\' and the ~JX'n'\()r, B(1cll Air I-Iorns, in 500 a ll.night road~ide emeries 
in four !coWtcS, and ill dealer displays, The sale of air horns to Ikel O\lo11cr5, 
mmorisls, :"!l1d I ruckers is s..1.id 10 ha\'(' taken a big jump, duc t raeeabl}" 10 

111(' show, Philadelphia's "'FI L has ils Ilwn w(,ather s taff, which pr('p:1f('S 
and airs ~e\'Cral Cl1llpl('te I,\"eil lher shows, fCillUring the lat('<;1 Ir ij!hway 
da ta and motoring tip .. , l'.'(·w York's WNE\\' airs a series of spot round· 
ups on wcatl:er and highway information for city-dwellcrs, and includes 
thc Ilemher f(m'casls, as matI) ind('rendelll stal ions have leam('d to do, 
in their around·the-clock l1ew$Casts. The list of stations rro,:!raming 
tl1l'ir \\l'atlll"rca~ts i" increa~inj!. 

The \Icatlll'r proj!ram holds e\"(11 more promise (or thc \"isual air 
n:cdicill. Th(' /J'1I1~' l\'rt,·s TV station, \\, P IX. scans a Thur~3Y night 
20,millll\(' ~ho\\ call1>d II'rl"k'(1II1 \\'ralhCT. It is typic:J1 of mall) l'idm 
wealher sho\lo·~ trC'1Il statinns oWlled :J1ll1 op<'ratcJ by nCII"!'papcrs, which 
arc alre:!dy IIdl aware 01 thc rcadership value of II'cather. Th(' Srrl'S' 
01\11 \I('atlwilnall, J. Ilenr) Wcbcr, docs a 10-milllll(' illustrated round.up 
ell thc Ilenthn Th~"Il, thc lalll"T half is tak(11 0\·('( b~ Arll1(, Dixon. whn 
~Uppll'll·t'lll ~ \\ 'ch'r"s analpis \\"ith \\('('k ~11d lip~ about weather CtIlldltions, 
highw:l) tr:ollie, ;-ODd 'oil tonh. at Ill'alb}, beaches :1l1d resorts. \\ 'PIX also 
$Chl'l.luic-. \I('ather lwicc d:1ih 011 tcl('("a~t llCWS. T\' !'tariOIl~, likc WPT= 
\\"ithitsSlimry 11 'I'ck'fIUl, \\'C,\U-T\ ' with its \I 'rlll/rcl' "'Ise tclC'Casts. and 
\\/'>.:B\\' I\ltll ," ./U/III11Y Hr(ldf(II""·s T I' ./m,ntll/. which givc" a j'l1linute 
roulld·up Oil II(·atlwr (or l"il'w('r~ in the Ilatinll·~ capil,l1, ha\"(' dbco,·ered 
t hnt ddt" "·clllhcrC:lH,,. !tal·C a". mud I or 11l\lr(' 3ppe;11 th:ul thol-(' of radKl. 
SJ"'l'Il~lr;.. lik.· Bnt<lll) Woolen J..lllls alld B.\'.O. ha\"e found Illl'ir tcl('Glst 
X'1"\ic(' ","liS nn \\(';rllwr to l'l' producti\"(' of r(':11 sales j!:lin~. \\'h(' ther 111 
pn)j!ralllill~ lIr "rot~. \I('ather i~ Olll' of Ihl> lca".t (,:'I;I'("II~i\"c Iypc!' o( tde
\j .. ,,111 I'flx!uctioll. anJ 1111(' of the highest.rated in teTlll$ of d('II"l'r:<-hir, 
The S,111W hold". truc in raJI,I. ;Il\d adlWti'>(:rs and broadca:<-ters i1 like arc 
N'COmin/! il1cr"l";I .. mgl~ comcious of th~ fact~. 
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IT'S EASY, -
IF YOU 

KNOWHOW! 

S OME tlm<!-bu>,<'r~ ~kct KWKH b..:":dUS<' W<' h.l\'i' 50,000 

watts--othc rs occause w" arc a "m,I)Or network" station-

o thers because o ur Hoopers m Shreveport af'" vcry hIgh. 

We're glad to b.: selec ted on all)' count-but wo:. f<.'5p.::ct(ully 

suggest th.1t th..: BEST r.:ason IS just pl:llll old I:now-how. 

For 22 }'<,ars 1,1.,'<' '\'<! worked and studied to learn what kmd of 

programmll1g the 3,975,300 ""opic in our ar.:a U'.I1:1 and need. 

T he r.::sult is that KWKH lS by long odds the l Op slat/on m 

thl.> ar.::a--oni: of the top-rated statIOns, (or mstanc ..... in the 

.::nti ro:: CBS list. May Wi: send you the really ama: ing facts? 

50,000 W atts • CBS • 
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K 
(1: i i14'1 ~ 4·] i; I 

Th~ fu.n'".m Com;>~n~ 
R~pr o!J~ntltl ve.s 

Texas 
LOUISIANA 
Arkansas 
Mississippi 

Henry Clay, General ,\fanager 
Dean Upson, Commercwl ,\1al1ager 

" 
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THE LONE RANGER . .. 

The lone Ranger, star attraction 
of Ameri,on Bakeries, now rides 
WCON Air! To Co,a-Colo, too, in 
their own home town WCON is the 
best buy, Co'o-Colo now presents 
the featured Major league baseball 
game every Saturday afternoon, 
The Atlantit Company of Atlanta, 
one of the South's largest Breweries, 
has also joined the parade of top 
not,h firms who now depend on 
WCON for inueosed soles, The 
Atlantk Company presents la,k
wood Daty with the news Monday 

through Saturday at 

6:30 P,M. 
Yes sir! You don't need 

a rabbit's foot to get sales 
volume in Atlant a , but 
you do need WCON I 

RBC 

p.s. (Sn "0,1 .nd the O pe,.," SPO NSOR, J.nu. ,y 1948 , 
p'g, 41 .) Wh.t th,nking liel behind Te •• to tele~il;on? 
Wdl they ttletut the ope,.? 

\\'h~n it cumcs (0 wlc\'i,jun, m{J~t oit compalll('s prdl'T a show that Ciln 

produc(' tangibll' "'lll'~ n-<;uh~. That applic~ to Tl'xaco as v.·~tI. Although 
till' t\lctropnillan Orcra hroadc;}~ts for Texas have prnwd them~cI\"cs 
from both a rre~IIl!(' and ;1 ~,les ~Iandpomt, T exaco'!o initial \"t1Hure 111(0 

\'ilk'!:l IS nO! un ilil ul~tttutirmal basis. Lik(' Atl:tntic 0,1 with its sport!
ca~ts, Cull wilh ,t ... }'ou Arc Au Ar/lsl, and Es~ with its tdec""t n('ws, 
Texaco ,('"('k" a \'i,ual fommla that will hav(' thl' \\·id(".! possible appeaL 
Texaco and ItS agUlc),. Kudller, belicvc thl'}' h:l\,c this formula ill Ti,e 
Tex(lco Sf<Zr Tloe(!/C'f, an hour-long teltt1'lst variet)' shov., airl-d 8-9 p.m. 
Tu('sday (m eight NBC video ~tati{jn". 

Thl~ doc, 1101 elI1M.' the ~ate on future telecasting of the t\lctropolitan 
Opera. The 'fUmbling block there is chicfly a mailer of jX'rformcrs and 
UllIOIl TV ~1'llcs . Until ~uch time as th('${' details clln be v.'orkcd out, th(' 
o!,era will be h('ard only in radio under Tc)'"aco sponsorship. Thl' variet), 
.. how affords Texaco a chance to usc the visua l medium \I,'ithOllt waiting. 

This was one of the main reasons why Kudn('r landed the \'ideo slice 
of the Texas Compan)' billings. It had beell producing th{' radio \"('rsion 
of the Texaco Star TI'e(.1/£'1'. As a result of combmoo TV;md rlldio billing, 
Kudner, rmher than Ruchanan, is now the I~ading agency in T('xas 
Compan}" advertising, 

Although this is T('x;"lCo'S first major TV opl'rat ion, the variety
comedy program is IlOt Ilew to 111(' oil firm. ,\ Ian}, of their most successful 
shows ha\'e b(,(,11 of this type. Ed Wy nn as the "Fire Chief" sold countl('Ss 
gallons of T('x;'Jco from 1932 to 19); on NBC. Jimmy Durante, Eddi(' 
Can tor, ;'Jlld Fred Allen at \'.:l rious times ha\"(' done a job for Texaco. 
All of thrill gOt their ~tart in \-audeville. and successfullr transferred the 
trick of pl(,llsing live Iludicoccs at the Palace to thc microphone. 

• ---No wea ry weeks of travel separate Alaska from the wo rld todo )'. The 
NEW Alaska ,s only a few brief hours owoy from Seollle, Ch'cago, 
New York . Hu ndreds of persons land and debark doily at huge airports 
o t Anchorage ond Fairb anks. Goods and mililory supplies pour in by 
sea and highwoy. ,are distributed by train, by trud, by plane .. 
combining 10 make the NEW Alosko Ame rica's ~.~\\>::' 

\ I " •. - • fo~ t eSl growing markel 1) ' cC;. ... 
, \, I AI'."'- C f 

fo. Y'K~'''j K£.-::.- 5 ?'g ~~~ .G l;:;; rbonks - KEt!.!-- ,5 VOICES of ,h. 
' ..,., ~ TI e.-~ NEW ALASKA 

_/"'..) Anchoraq Sotd ,.·"o'O' r ly O"~ (o"'b'~O"o~ 01 20"10 d,I(O,,"' 

r ~""-'" .f1 
~_-?",I't" ,I 1',d1J:))'11.911'1 "fS'.!fj'J :B'JlD:::~D£}1f)'l'J)~g ~..o. 
--y~~~ ., ~';;'I .... wlU!HGla .... ~:.=-=.::- .... 

~c.s- .. , ............ --..., . ..-... -_ _ __-----.J 
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':41ways giving something extra!" 

· Jusl a sk your 
Ra ymer representative 



There's a lot more to it than this ... 

and 
ee 

Close coopcrauon m:tw<.-x.:n rhe salesman ana Ills Cl ient IS pcrnaps 
man: imlX)ccaIH in Spm Radio dum in anr other fo rm of advertising. 
For that 's how rhe viral d(:cisions of this high ly profitable and 
highl}' complex medium arc made ... and made corrccrly. 

Bur there's more to the story than chis ... a lor morc. For 
instance - [here are things like the ski ll and experience of rhe Spot 
Radio «.:presenrat ive. Wfirhour them e\'en rhe closest cooperation 
has no value. Bur if the n:prcscnrarivc has rh<: advanrag<.: of 
250 rears of combined experience b<:hind him ... if he has the 
energy and persistence to learn about ),ollr business bcfon.' he talks 
about his own ... if he knows markers and m:lfkcr coverage 
as well as his own name ... and if he GUl show YOli how co J:,cr 
Illaximum n.:sulrs from every IX'nny you spend for radio advcrtising 
- he's the kind of Illan you'll always want {Q do business wirh. 

In shorr, if hc's a \,\/eed and Company reprcscmari\'c 
hc can l!U,lr.lIlrl'l ' you rhe: S:In1C experr 5eryicc that has proved 
50 v:tluable.: ro so Ill:tny sllcCl'ssfu\ :tdvl'rtisers. 

radio station representat ives 
new york boston chica g o 

compa ny san franci sco atlanta 

detro i t 

ho ll y wo o d 

SPONSOR 
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Whlk the ( Ufrl' rl t tre nd 
of SJXlI plaCCnK'nl is down , 
pl.1llS for this rail indica tc 
th:lt a por t ion of the' n1n ll 
e)' ocing taken (lut IIf tile 

network flC' ld will gil illto illdividuil l Ill ;)T

kels. "Flexibility" is the Ilumocr one 
demand which advert isers arc m<lkirlg of 
thl'ir agencies. Then' will be coillpara
t ively ICw long. te rm CO ITUn illncnt s. 

The attempt to eliminate chain break 
commercials during the- e"e ning hour~ 

11:15 ocen dropped by the networks for 
the 1i111C being. <l. ll ho ugh the d rive to 
ciiminate double c'l llllllCrcials at the end 
of net work progra ms is still be illg pus ed. 
T he a.wc;ltchcr (ext ra a n noullC(>lllCnt 

tx>forc a program st:Jrts) and the hi tchhike 
(co lllllK'rcial which follows t he regular 
program product ad \'crt ising) conUI1UC 

in disfavor. 
Regional netwl)rks art' due to retch'," 

more nationa l ad vertising. This is a lso 
due to the ir " flexibility." M ost sought 
a fter t ranscriptions are thO$(' which 
haw prowd sa les resu lt histories. In
stead of seeking ideas ;l(.lvert isers arc 
w;)lC"lling the programs that produce 
&11('s (rom the fi rst program brondcnst. 
Although it 's too early to be ce rtain 
there will be 110 irr itant spot al1ll0u ncc_ 
menl:s employed nex t season, the record· 
ing comp.1nies report that the id(>a 
comm(> rcial is being r('cord(>d (ar more 
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often than h.lrd-hlltlllg unplea~~lr1t sel ling. 
The drop in consume r buying is not 

na tionwide, nor is it b'Cneral for all prod
uct~. r\ lajor appl iances (washing 1lJ,1-
chines, te icvIsion sets, coal stokers. oil 
burners. (' tc.) O1re in cominuing demand. 
Yel even n"1 nllfacturer~ of tlwsc products 
haw under PM terri tories. Wherever ill
eCOle ind ices indica te thaI Iher(' i~ 110 

short<lge of lIloney and buyin;,! re~istanee 
has devek)pcd. cnrpor.lte Imlilageml'nts 
arc pour il1 ).(oll &1lcs and advertising pres
sure, There is more and more the tendency 
to look UfXlll the count ry as;1 collec t ion of 
individual nlMkelS ra ther than a nation. 
T he sales records are fmcing this. 

T he shift \0 spo t will be more pro-
nounced than ('vcr ill 1948 1949. . ,. 

... ~ 
Television i~ no longer a 

I Illed!wn in whicl.l the a~l-
\'e r tlser has [() invesl 111 

order to leam how to usc 
il. SrD:"soR has thus far reported case 
histories of 36 use r~ of the med ium who 
havc been able to t racc direct saks fe
su its tn it. With 30 SL1tiol1$ on the air 
ilS this isstl (' goes to pres.., and n"lMC 
scheduled almost "','eekly, l11ark('t after 
mark('t isopcning up to the "i,u;!1 med ium. 

\Vhcren!' a year ago there was little 
available ill the way of progr.1ll1ing 
Illnter ia l, the clirrent list of TV Lil 't: 
Pro}!rolll A t~lilob ilities in th is issuc covers 

11\'0 fli ll pagcsalld WI I] rUIl a Ir H()~t ; l11ulh(' 1 

page in August. A (ull rag(' is d(,\'oted to 
a liH (O f film f<ldlitics available, The 
list of firms wit h TV dep..1rtlllCmS which 
runs four full columns reprcsents a 
cross scetiOIl of <I II the progressive adl'er
tising a~l('ncie~. big and little. 

The price of reccivers i~ coming d()I'."Il. 
The fa mily which i~ willrng t() view a 
pn~ tcard-~i:e picture will he able to b:,y 
a new set for unde r $ 100. Wlmt i .. even 
more impoltam is that new receil'('ts 
corning otT the prodliCtirul lil1e at(' 

depending It'sS and less n il e.'(pt'IlSil"c 
rooftop antennas. This big: problem in 
metropolitan cellt~rs ..... h~re lal1dl(l}ds 
hav{' OC'CIl rcfusing permission for roof 
<lnt('llila insta llations is being Illinimi:ed. 

The first T V aCf)rIl sta tion (wilh no 
~lUdim; of it s o wn) weill il1\O operation 
in JUlie ill New Haven and many a 
would-be TV station O\\11er i~ wmchll1;: 
hoI\' th(' operation works out. I f sufficient 
service can be gi\'Cll viewer~ with a plant 
~uch as liny \vNf-IC-T V's, an entirely 
lIew vista has opened f01 tde\'ision 
"('rvice. 

Procter & Gambit' h<ls at l<lst hr<lken 
thc icc and bou~h! ih first program 
011 I)' the week ~f()re tiley si~nt'd the 
COntract P . & G. stated tht.y WE're jU$1 
looking, not buying. Prospective T V 
sponsms Slatl looking casually and lX'foJ(' 
the}' know it they are in the medium. 



SI'fJ'''"I{'' T\ m;lp. li'lm;.!. anu ~laUh 
r.·r'lrl, IIhj,h ,.'tnl'IN ;'lll l·lltlrl· ~uh· 
.(.nul.ll ,'({JIIIJ "r !III, 1111/ F,ICIs "diuon 
arl' nlllrl'>lm~ 1'ljJl'IlI,' ill \Iotlat h'I" 
h;II'I .... ·JJl'<i 10 r\ ,Ul(l nur tir'l F,lll 
['kl_' I'-Ui .1 11'011 .1":.,'0 n"k.'rl· II'a~ no 
1"\' ","{IIII1 II"·,, 

__ 

1 h,'r,' I' ,1 \IT)" gooJ 
1'('~"lhllll\ tlt;u tlll'rl' 

• I .' 
\lOll I 1'1 .1 .jn~k nl'{
\lllrk Ih", lall which 

"'Ill t-, 1l_J' "ulJ out .It nighl a, i'!HC 
11;1' .IIlJ CB:-. 1'1;1,uI':llIy \\';h during tilt' 
\\ar, Oil Ihl' "th,'r IliinJ it il> a Ccrt;lUH} 
11I;lt l'Oth ABC 'lIlJ ,\ IRS \lilt both LX' 
;,h,':lJ {Ir I",t )'I'dr III bu<,ilWl>S JCSPltl' 11K 
"I'I',lrl'lll .-mrl'llI r<.'l'l'~"ioll ill bookings. 
1\1;'111) firlll' on Ill(' ail ,lrl' cutting thdr 
"tIH:duil-. rut 11l('n' :11"" all}' llUIllIx-r of 
olher filllh which :lH' includmg rndiu III 
Illl'lr "Chnlule ~ lor the Iir:.1 {JIll('. This 
gro .... th of 1';](.110 is dl'~pitt' thl' growill,l.! 
ul1l'ortanCl.' of {('h;\ision. Evcn in tht' 
,l.!n';ltl·~t T\' nll'lropoluall el'nter, Nl'w 
York, 11ll' IlKIl>t rl'Cl'm r;ldio :.ur\'l')" 
figures indicate Ihal lHl)n' JX.'orle 
h~tl'nmg: 10 raJio Ihan I.'\·("r bcfor\'. 

Till" llel\lorks:'lrC cL1ily bccol11ill~ mor(" 
I'TlIj.!ram·productiClIJ JlUlldl'd. "gl'neil's 
\I'hich in thl ra~1 h :II·.' lI':mled 10 colllrol 
Ih('ir clil'nl" ,how ... arc buying IU' llIo'ork 
p-'1ckagc:. anJ finding Ihal Ihe COSI po.>r 
li~ll'ner i~ Io\ll'r Ihan II \la:lo on Ihl'lr 0\1'11 
productIons. Thus IIll'fc i, a dl'cided 
.. l1ift frolll -",,,-m!ol,r and agcncy O\\'nl'rship 
of hro:hJc.l~1 "dH'rtll>ing \'('hlcles. Thb 
fall i~ <..("hedull-d to Ix- :t $-sign seas .. n. 
\\'ith pracllcally ,'\'t'r), "dl'ntber \\'a nting 
10 pay II'S" for talen l and gC't 11I0rc for 
his mOlil'} E\'('11 program~ \\ ill1 long: 
hj'lori~'s or "UCcn$. such a~ IIII' Aldrlcli 
hUlltly. h;lH' h:IJ tu lak(' CII I$ that filii 

intI) th()u~Uld~. or d~' hllli a Ill'\\" sl'l()n~r 
or }!O 011 thl' nir. 

CadI or thl' four nl'llIork~ ha .. :I ~Ior} 

I" ,dl and j" }!oill\! (CJ ".' tdllll}! It to 
I'm'i','cb l'Ct"<'l'll July and Octoix'r 
II IIh mUlh j.!ll'-{U_ "Be will Iw\<' its 
~tUO,tlnn pmlllntit'mal IIlOlirn pilture. 
\lull];]1 \ltll h;'h .1 lIi;,!hllillll' 1i!.len
,It-IIi I r prl'''l'111.lt 1011. CI~S ha~ a pfO}!ralll
hUllJlIl,l.! hbIM\' Ih.ll It i~ bouud to 
, .. lkCl "11 I .. Ill\' nth dq':TlI' ABC \lilt 
c ,nIUHll' I" ll-!II ((>lllr,1Cts With lIl;ln), 
IIn'lon1<."" I" (,IJIU 1.1';1 ~'l';'Ir il ha:
.. il;nnt 1I~'Il' eI,,'nl" wh .. haH' rrl'vluu,lr 
1".-11 l"I-!l!1lwr, III Ill't\lnr\.: "d,-erti~ing 
Ihall .In,\' "I Ilk" "thl] thrl'" 11l'lwnrk~ 
\Be IliII I", "If,'''''"';,! ih I,u,g.hdd.l;lack 
T\' ell.1m ,'I:lIl" IIhllh ;Irc ,h t:1r prH_ 
crc"",'d ,1" ,111\ ollll'r lh,w· ... Ilul1 thl' 
l'KI'plion <II 'BC',. ,. 

,\tn',ld), 1ll0rl' "I'IIII\"'lIr, h~I\'l' il1dteatt'd 
,hilt~ frolll nlll' Il\'lWork 1<> ,l11otrn,'r thall 
;1( :my pt'rioJ 'ilKI' thl' 1;1fI or \\"orlJ 
\\ 'ar II. Thi" Nfl mCI',";lril) i'll:C:lU<.C 
thcy un' d'~"'1tl'hl'J \lllh Ihl' f.1Ulilll'~ 
of 11ll' Ill'l\\llrk whICh th.·}, hnw OC"'II on 
in tl~ """1 '\Ian~ HI Ih"1ll think th:l! a 
chan}:l' Ilf Il",tllj,rk ....:l·IW II ill gin' tlll'ln 
a Ill'\\" ;1uJil'II(,' a~ \I, II .l~ :In "I'porumil) 
of I!l'llJllj.: " (,·IW\ll.J hold WI ;1 glw>dl), 
pan of tl,":i r old 1,lIh 

('..nUll' fall /1)-1", ;lI1d ~1'''INIT'i a" wdl 
a~ Ihl' Ii"Wlll'f', [Ill I' \\'.lIlt tf> r"aeh an' 
gOil1g III IMw 10 do '>"lIlt humin;,! for 
Ihdr r:ll'Orlll' l'ro),(ram' 

~\lJd ~l1l1:' I\'ill ht' oIl t!". ;lir. 

*]!51 _ ,:,\t,\\hi(h \\'n~oll(clll'r· 
•• t;r ;I IJnl:I ~lhl'r.)rm ofrndiil 

Ir1Hl:h would "ucCl'cd 
~ t:lIldard bmadc:r'Il!1g pranieall)' over
night. 11:Is 110\10 SoI:ukJ Jo\\n to O(CUprillJ,! 
a ~pt'cia ll)"lrl uf thl' "roadC;l~1 adn'n ising 
firlllaml'nt. TIIl'I " b k~ lalk of ils beillg 
Ih(' "mirack.-"' fom, or radio and 1l1OH' 
talk of what it 's d(JlIlg that can'l ht.' 
accolllpll~IK'd by ollll'r (aCl'IS of broad· 
caslin).:. In son1<.' '1:IIe" such a:. Florida 
anJ N"\10 Hamp:-hin', there arl' gl'l.'at 
~'Clions ill which durillf,: a I:HJ;l' p-'1rt of 
thl' yeal il is im,'III!-sihk to hear, 1('1 
alone l'njoy, radio. In ollwr arl'as F'" 
i~ delivl'rmg a ~il! n:ll into hOlll(,s \10 h ieh haw 
Ill'\'("r n'eeived a clear undistortcd pm
j::ram dUl' 10 sky\\a\c 1I11l'rrerl'llce and 
an)' lIurnlx'T of mlll'r allnoyanCl'~ 10 which 
~talldard broadca:.ting is hcir. 

As morl' anJ more F'" l< 1.lIIOn~ cc.l1ll' 
IlI1 tl1l' air. thl'n' v. ill lx' mon' and 1l 1Orc 
sp<:ciai nondurlicau'd F/\ \ pmgrmnlll~ ill 
addition to thl' ll("t\l·OI1.: rrograms which 
are hI:ard all thl' F,\ 1 afhljate~. Forgot 1('11 
l'nt irl'ly i~ till' original F,\ 1 liCl'Il:,l' ~lIpuln. 
lion which required a llU1JJlx>r of hour~ 

of programing IlllKh diJ !lot duplieau' 
an}' ,\.\1 (standard broadcasl) ~ (alioll 
slxl\\.... F,\ 1 i~ 110\10' lookl·J upon as a 
fa.:ilil)' 1101 a .. " comj'll:lill\\' ronll of 
traJl Sllll~lOll. 

F,\\ ha~. ho\ll'l'l'r. d{'\"dofll:d !i01I1l' 
1·lJllrd .. 1ll'\I fOlm~ or l-m,ldC;hl adl'("r
lisinl!. The-se fonm InOrt'Ca~IIIl!!. 'r:'m:.. 
itral.iio, and rAX ilH' :llImad(' pos~lbll' 
ht·GIII ...... F.\I i .. ~(;\Iic·frn'. \\11at Ihey 
port('nd i~ olltlllwJ ill ,1 ~hort !'.Cctlon of 
thb Fdll F,lCH l'Jillon, r.\\I" ~'xl"'1nJin)( 
:-0 r;lI'IJly Ihal it ~(aIJJ, a (;lit Ch"II'" 
of "'in}! a NI,illl"" ;111 ." flIl" 

WIll'1l currl'nt IJrl'n"""" :11\' ;l\1 on lilt' 
air thl'H' will I" m"l'J 3110 1l1.kpcndcnl 
F.\ I 'l:niOI1~. E.1{h fll Ihl:"" lI'ill in :lit 
likl'liholld olla mil' or unll' or th(· ~pt.'cial 
"m.1J(;'~1 .1d\\'III'IIl!! ",'IIICl" :h \\\'11 

fl~ 111(" Jl'liwry of a houw auJll'ncl' \lhicll 
w;uJt~ MlIlll'l hillj! aparl from Ihc eUlr('nt 
mJ11) far,'. 

If n\ F'\I, it's j!oillj! 10 "" a dllf~'rellt 
form oj hf\l;Jdcast aJI'l'ni<'illj! if il 

over-all Thcrl' will b." f.'II' im· 
portant 'JI\l'-!lll'I,ilull1 aJ

\Wll .... r.. Ihr:. Fall. TIll' m ... rchandi~m!! 
trl'nJ I!> IOwan! a rnuiliplicity of 
ad t)T"'!> ,lI1d \'chick-,," Thl' adn'rlllo("r 
whll ~1x:nJl> hi~ entire $2.000,000 
budj!l'l 111 radio is ~in,l.! 10 til, thl' n
C('rIIOIl ralhl'r Ihan the rulL-. Even till' 
'o(}.lr I1wrchallls who can Hacl' Ihl.'ir 
pre!:('nt indu~t ry imponal1CC' to Ihl'ir ~POIl' 
sonilip of da,)lln1l' q>riab arc <;eriou"ly 
cOllsidl'ring dil·l.'rsific<ltioll . 

Th\'re an' a few adwrtil!{'rs who, walll· 
illl! 10 maimain thl'ir high-income hislory. 
arc cutlllJj! back Ihl'ir I'ntire advertising 
'>Chcduk, but for 11ll' mo~t part lhe 
mOIlC}, that i~ lea\'in)::: 11I'lwork radio, ror 
in:'lauee. is J,,'oing inlo Spol or r("~ional 

broadGl~tin}!: .:lIId or newspaper adwr· 
lI:.ill!!. 

TlI(" cry is fOI fleXibility and by flexi· 
bility gen("rall) i:. mcant an fl\'oidancr of 
long-term commitm('nts. There Il> .11<;Q 
Ihl' fl'l'Iing Ihal a radio program bccoml'S 
a more I'fr~'Cli\"l' adl'ertisin~ mcdium If 
what il has to 5("11 b 5("ell ill mat::a:ille 
ad\·crtisill~. Ilewspaper copy, and Oil bill· 
hoard~. This is working both wa}'~, Ad
\'l'rti§('rs who hal'(" ocl'n :.pendinj:: all their 
monc}' on car cards or billboards or maga· 
:in~'s an' planning 10 take sonll.' or thi:. 
cash and spend il in broadcast ad\'I'rtis· 
illl!. This new radio mon"'y is t::oing 10 lx' 
spent first on a spot o r rcgional basis. 
Thcll ir divcrsification work:., the forlller 
nonradio advcrtiSl'r app<rr("nl l), aim~ to 
includc a n~'tll'ork progr:nn in his plans_ 
Nelwork adn'rlising lends prcs l i~., to tht, 
organi:ation which Ihus (ar spot hroad· 
casl ing hasI,'t aehicl·ed. Some day manu
facturl'fS will (("ali:e Ihat it doesn', mal' 
1("1 ... Ill'rl' a program orJ}!inatl's. ,hc 
lisll'n('f h ... ars il oilly o\'('r an individual 
SIa l ion. i'!l'twork5 "reonl), f;'lciliti('~, not 
stations wilh f'l'r~nalilll'~, ~\ J!ood net
\I'ork is (ir..t and for('nMlH a colkction or 
good l;lroadca~ting station~. EWfything 
l'I ... · COIll" S aftl'r Ihat. 

Yet .11 prl''<'nt only a bij:: 1ll'11\'ork pm
gram makcs $Iockholders fl'e! Ihat they 
0" n ,,,In of a WI':lt Pl('Slil!l' adl·C'rti,<,r . 

Rl'!'I.'arch II ill han' 10 bring more con
CTt't(" fil!lJr,·~ to adwrti§('r.; Ihi_ fall. The 
racl~ nNwt till' l;Iurin!l habil.<; of li .<; I("I I(" .... 
\I'itt I ..... Jl'mand.'d a:. \I'I'II.1~ a Iloorcror a 
Nid""11 ralin~. Thl' ca~h rC'J!i~tl'r riJl'~ 
high in autllllJn. lq-l~. • •• 
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l\ lany sponsors who havc been on the 
networks before and right through the 
war will be spending less on Iletviork 
radio this fall than thc}' averaged du ring 
the past seven years. This wi ll be es
pedally true in the food, cosmetic, and 
drug industries. But compens..1ling for 
this, new products and new advertisers 
will be using network and national spot. 

In a few cases the reduc(.u web adver
tising will result from actual cuts in the 
money appropriauu for broadcast adver
tising. In other cases it wi ll represent a 
redistr ibution of the monies budgeted for 
radio, with what was previously allocated 
to net\\"Orks being shared with spot, 
T V, FM , and even in a few cases FAX. 

There will be new sponsors and new 
mane}, for television just as there will be 
~pec ial provisions for transitradio and 

store-casting. Some of the latter will come 
from merchandising (sales) budgelS and 
some will come OUt of market develop
ment fu nds. In a few cases advertising 
budgets will be increased to correspond to 

increased prices fo r the products adver
tised, al though most corporations have 
not incrcas(.u their advertising budgets 
despite increased dollar volume of sales. 
Since certain fixed costs (labor, packaging, 
raw materia ls, and sell ing costs) have 
forced th(' higher retai1 prices many man
agements (ed it shou ld not COSt any more 
per uni t to advert ise t heir produclS than 
before. If adwrtising can increase the 
nu mber of units sold then more money for 
advertising is j ust ified. It doesn' t make 
sense to theS(' execu tives lO add increased 
adwrtising allowances to product costs 
just because the retai l prices have had to 
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Youn!! & Rubic.m', pl,n, group (I.blt Ith to righl) Rulh Ai~m.n , Milclrtd Fox, Eytr.rd Mudt, Jot Mor.n, P.t WU¥Il.r, John Sw.yu, SylYi. Down, 

h' IIlCH.\1'lxl" Tlw~ point to promotionnl 
dl(lrt~ of II"IOl-t Illedia \1 hi( h maintain Ihal 
lill" ,hcrlt~m).! Ct)!;t to Tt'ach cach Tl'a<ier, 

qlllt"r, vit"\I","r h:Nl"t J!0I11' up_ \\'hy 
th"ll" I hr\ n,k, ~hnu ld ;111 ;Id\"l rl i"l1l).! hud
:<"1 r., t"Xl'nndl"J unk.;s Ihc ml1llt-cr of 
"1111 '-<,Id IHl" illlTea"l...J' 

,\J\lrlt .. in~ nwt);t).:l"T~ haH" ;} nllllll">,"r 
pt ;ltl~""l"t"" 1,1 th;.. 1';lr;ulloUttl alllotll! 
th,tn i .. Ihat tlK" ,'"mr,"tition for till' con
<nl',"t dnll;tr ).:W\I' t"ugh,"r J:1il)" \\ hen 
cr I11I'dt[tl'n t, lough it, O'h mOil' In '1,iI. 

TIIlt~ ;U,dlrd1tlj! to tlli' lin\" il"~ jlbt OJ 

qur .... lil tl pf 11<, .... IOIl~ 11 Iltlllw t-d"t," Ihl' 
t-U)\"t'" Ilhltkd .... 111 ItlTe," tit .. np.msinn 
of l">uJrl'''" 

" 

,\ nutllN.'r of ndn"r tbing authoril K:S nrl' 
wnTtling t'Xt'Cuti\\~ that nl("rCh;lndtsitl).! 
habils whkh (til nd'"lTtNtlp: wlll"tl bu~i
nc<-, volume ~t;lr" 10 'hrink i~ ,ho.-t
sighlN Therc i~ tUrt,"llIly n cOJ\uTted 
Jril"(' to kccl' a,ln'flb;tl:.! ;I I itl. all-time 
high" A tllltlllx"r of I"l'"'t:;lrdl I'fOjt'Ch" 
ch,'ckit1!! J:ouyinp: tn"n,k hOI'(' III I'ron" 
tlwi alherti,itl~ tl1U~t cr,'nu " tll II" I'uying 
Iwi"">ib " 

L'nlc:.' ;l cnal ~Irikl' ntrtll il, ,It'd 1'1"\)

dttdion" tbl' attl"nl<lbtlc HlduSlfr \I ill Ix" 
on thc ;lir in full ~\\ill.t: thi' tWXI wintn" 
En"n bl"fnn' l11l' fir .. 1 frCht C("ncral 
,\ \"t,)r" Chr~'lcr, 1'lI(kard, ,\tId :-:a~h 

will h;I\,' rt'~i"tl:tl " .... '1 ,.t tll!, ;li!-!11~ Ford 

i~ expcct('d 10 ha\"c Frrd Allen 011 l': BC 
and nt len~ 1 olle ot her w('b ~ho...... The 
D.'SoIO lind Plymouth dh-i!'iom ofChrp
kr, althOl.lj!h burned 10151 se;t<;()11 with 
Urrislopltrr n'r/ls ;lnd currcnlly ~I'0n-.or
in!! " "fill_in"" program, lilt 11t(' j,lckpot 
CBSI, will continue on thc ;lit. Kni"l"T

rra:.-r. Tuckt'r, StoJd .. l"ka, ;llld e\"<"11 

CT<"ky hnl"(' broadca$t ;ldn'rti~ing fig. 
uf('d III thdr hu<igl'ls but their " Inns nrc 
nd'uiou .. ;I~ ~l'O,"SOR'~ EIII EICls eJllion 
!!(It."~ on thc I'n'''". 

COl1\bitwd J:omlldC:Ning budg(,l~ of the 
j!a~ol illl' atld 011 cotlll'ank",- af(, up roughly 
I; ' mw lQ·f' 194~" Thal' will bt' 
:-<.lnll' ,hi(l_ of nClwnrhnmonl! oIJ~lnnd· 
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room) H.rry R.ucll , Bev Smitll, Bill forbet , Dnid Levy, f,ank hllo,d, L.I.nde Mc(,u,y, Joe Scibell., Edwin Derr, Viol. Bu,nt and Bill Wll itman 

bys which want to reach Ilew audiences. 
II is expected th:1t last season's oil short · 
agcc; will not continue during the (..11. A 
full supply will bring back to the air a 
number of the refiners who bowed out 
last year. At the outset individual mar· 
kets will rcceive altent ion :md then re
gional loops of major networks will be 
employed. There are practically no oil 
companies with co.iSt. to-coast distribu
tion. 

The margin of profit in the processed 
flXKt field having grown smaller during the 
past 12 months, there will be a tendency 
to cu t into the food ad vertising dollar in 
an eITort to keep the retai l prices of the 
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products from spiraling. This is true of 
General 1\ liIls, General FlXKts. Standllrd 
Brands, and Swift (Derby Foods). Films 
like Standard Brands are switdllng frotn 
big national cllmpaigns to tight regional 
merchandising from which evcry ad dollar 
produces dircct sales. 

Sampling, which was [0 ;111 intents and 
purposes eliminated from mcrchand ising 
plans during the war, is back in thc pro
motional pictures of lIlost food processors. 
One big reason for this is the fa ct that an 
entirely new gerlerat ion of burcrs, mall)' 
of whom havc not been exposed to their 
products, has grown up since 1941. when 
shortages started. Food distributors 

know that 10 change eating h •• bits is not 
cas)'. More than merc exposure to new 
foods is required. S.illlpling is expensive 
YCt It is a food merchandising essentml . 
Generally it's sectionali:ed sin('(' It c,,~ts 

tOO lIluch to s,unple ~S states at one tim::'. 
This me:lIls spot and regional broadcast 
advertising ilnd that's where som~ of the 
food advertising doJlaroi fomlerlr spent 011 

the chains will l,'O this (all. 
Sugar and chocolate arc becoming ITl lrC 

plcntifulllnd candy manufacturer .. wi ll be 
increasing their br0.1dcast ad v(>f tising". 
There haven't been any re.11 cand), Shelft· 

ages for about six months but there like· 
(Pltast tum to /Mgt' 141 ) 
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Four hundred sponsors were I("Jularly using 
the visual ai r in J une. Many mllre were 
using TV 011 a rcst basis. Butfalo (WBEN
TV), New Haven, Connccticut (WNHC. 

TV), and Bosto l1 (WBZ-TV) w<'re added ilS markets wi th 
television coverage during the month and Salt Lake City 
was being exposed to intensive televis ion promotion although 
it had no commercial s tation on the air. 2CM I. large depa rt
ment store in Salt Lake, nnd KSL nle plcscnt ing intrastor(,' 
telecasts on a regular basis to educate ruture set-owners. 

In Washington, where the thrccopt'lnting s t a~ions, WMAL· 
TV, WTTC, and WNBW, c(Xlper;Hc<!ll checking set ownership, 
there were 12,000 receivers installed and operating as of JUIK' I. 

The Hotd Taft (N. Y.) started a campaig-n in 50 lead ing 
ci ties to tel l prospective visitors to New York thnt the hotel 
is TV-equipped and that sets cost $2 n day. 

WPIX (N. y , Delily Ne«,.~) mnde its debut June 15 with a 
mara thon prescntntion (;:30 p.m. to 1:10 a.m,). Aggressive 
selling and prngrnming or The station hns aln:ndy stepped up 
the TV tempo in telcvision·s number olle wwn. WPIX f.1Ces 
the s:)me probk'lll as did its s ister station in Chicngo, WeN
T V, when it came on the air. Thousands or sets in metro
politan New York require antenna rendjustmcnts for clear 
reception of WP IX bu~ the servicing is lx-ing done ns rapidly 
ns possible. 

The Life.NBC presentatio n from the two political con
ventions in Philadelphia , ovcr the NBC-TV nC[l.\'ork nnd vin 
kinescope recording (rrom the f.1CC or a receiving tube) to 
many other stntions, cost Life, it is reported. over $IO[),OOO. 
Young & Rubicam hnd 15 (l r its radio-tc!evision stalf ill Phila· 
delphia on behalf of Life, which is a Y. & R. client. 

l\UTO~IOTIVE 

\. \ I'SU I. E \. \ S F: III ~TOIi Y: Tlli s .'IHIIWI/· "111/I"III/ellI'd T'
willi 1IIi.~girillg,~. Th. ~\· hul'(' II cIJIII ,IIII·ll/ir(·fy .~ fllIIJf /ll1i ·"r· 
lisi"g flfJprQllrifl/ioll /lml filii ' which /11ll sl pl"()f/uf'f' fill /j IH'I"

I/ollar 1!fI.~ j!i . 'I'"It'/"i.~ ;"I/;1I I'hilmld/lll;" !I"fIS slill ,I bi~ 
IJlII'S liflll IIIIIrl .. 11"111'11 IIII'," bOIlJ.!.hl Iltc;r firsl SimI (/1"",,11/('1'· 
1111'111. 11111 il/lll .' I'"il/ /Ill ill Ilil"l'{'llm •• illl 'S$ brflll~hl ill III IIII' 
Gi/"f//"II sf'fTice 1I" l l(Irlllll' III, 11"'''('11 IIII' '~/j(JI/ .'fII· 1"('1/('11"('(1 1"1', 

("l'lllly jur his :fo /'{"I)/"I 2(j 11 ·,>{:4-5 /If' .dllll .. llh", ,.id"'l WllS b,' ill;!, 
11 ,'1'(/ Ul/ fI ,.,'s/ lli hlls;s '·OIll/If'l ili /'., Idll! /III (lilli'/' 1I1(~li(1. 

WF I L-T\', I 'I,jb,I"I"li j" I'IIQG II,\ ,\t, SPOI _ 

1'!lOIJl C'I': F"~l,i,, I 

( \I'I'>L 1.\ ': C \~ I'; II 1ST' III Y: /JuI"illg Ihi ~ '·"ri,'II·, /I'/til'l, "." 
sl "''' ~ IJI·.~I I~\· ,·ip,ht Imrl ".j /1,1/ i /I g n".,i I 'Idl ",.,i.'·"r,'. U" .\ ".I:.~ 
", ... ·i,It,,1 III 1/'." 1/I/1J;'·III·'· .~ i :,.' f/ /III i IH,'/"'"" , / -;'·""'f.~ ""'/"1' 

fI .• I",d III ".,.;1., 2" 1I·lIrtl.~ IIr /" S", IIlmll/ whlll 1111 :)" Iii,,'" Iw.1 

"Imlll IIII' ! lrfJJ:!ff/l/I . 11/·;:'" j"r /'(,", "·/I"r.~ f/ !lUi,· '1"ylfl/l 
..-tllr/lill!!,,'. \;/11 ' 1t,,,,,I,.,,,1 ,'/Ilr;.,:; I/'I'n' ,.,'(·" if/·d, ') 0-;, of Ih" 
Y. ) '. "1'1 ' hlJlIII'S 11111", li lm' 1/'" ,1/,'" 1f·" S III"''' '' 

\\ \ II\), .:'\,." )'"rI, 

' : \ 1':' 1' 1..1-: C \ :; I': IriSTOH ' ": On IIJI'i/ (I. 19/H II,i., 1IJf'1I· ' 

../,,/lIi"r III .. /: ""'" . ... Imlf.\·f/,.,~hil' IIj IIII' T"" !;./,,.\' Imxilll}. 
f11111e1/t'5 "fer II - I Hn. 'I'/tn'<' ,,·,~'I .. . , 'f/I"r fI .'1"''' :' ')1· itl""I<}'. 

nll iwi .~ IIf· ' ·I ~\· II'fI:fo /IIw/t' 1/",1 1/1/11'111-'/ /filS 'IIII/lllt!, till' 1;"~1 
"'11. " hil., 1I1111/1f'lil"SI .\'cu· )"/1,.1,. 1"<'/1/;1 ,,101"i('I" 10 lI~ t· TI . 
11/11/,,,,.,1. fifl ils 1j/"1II .. "r~lJill IIj'/l! "I'f'lIillp.j,m p. :fo1'O"" j''''· 
1111·". IHI~ I" .. ,,! 11M" I" rllf'cl.- di,.,·,., s 'lh~ Iw//(',. "lflll IIIIH'r~ . 

Th, :,· I"I'/IIITI Ilml jor· 1/11'111 SlmllMtf ;d,'"lijinlliflll j ;5 Imyill/!, 
fljJ i ll .~fll, '.~ . 

\\ \ 111l, .... ,'" \ ,wI. 

~ I 'IIX:-O !l: \l nlur"l" C:""'f"'''Y 1'1 (11 1)1 r.T, 11, .. ·.·;, "r._ 

C \ I':; l I.E I : \SE 1/ I :O:Tf) J{ \ : Imlielll illl! Ih,' "III/lillI/iII.!! 11/1// 

IIj h"xi "I! fI" 11f>1II" rh'l n'r,~. I fi1 '1111 '1" :,!(H/.IWII/,'_s,'I·fl/f"ll,'I· 

>I11I1I1,1t, 11"1'/"1' "/IJ~'ill~ 'III ,''''''" C"III/flill.CfJ"'l. 1 ,,/f('rli" ;I1 ~ 
f/~"II " yj/l/" l("'or,,lfI. SI/I""' :,",'" II". TIIf'.'II"y t'rt·n illp. 8: 13 9 
/1.111. ,.i,'I";//;: hflltils ,if Chimb~" OJ Ilws". 9J.'J% Ilml 
IIII';T ~"IS 11/1/f~/1" ""' !J/{/fs I",xiflg Itlllll .•. IJI.W;~ '1,/t.' 
IIII.r i /I!! mlf/j"I/(·(' II~ ',.., IIbl., 1'1 i d"111 ~f \. 1 ( "'1/1"11/1/ 1/.' .~I "III "0,.. 

\\ HJ..H. r. " i('~;!" 1'1I1}( ; 11 \\ 1: II"' ;II;! 

I' B<lIllCT: \\ale!,.:" 

C \1':;( I.E C \:;E III ST, /Il Y: T" I('SI II", illlP" (,/ "f .~/tllif/II 
Ilfl'f/b ill "f/ - HIIIIlI'II flB"n'f! (/ 1"l()k!,'I, "j(s Tilll(' ),>1/ 

J... 1Il'1I · • •• d /I rille; 1;5 Ii 111(' ;5 ; J!.lIfds fill (I 1111111/"'" oj ri dl'" "fli i Hl I'. 

'I'll<' "jf.'1" 'ftl.~ .'('f'11 1II111/' f 'f /l"ll JIJr ill ." II M ... ·o/ll/.,. j)l'~/,jl' 

IIII' un',-il},. I/U' 110.,"1'111111::".0 /"l'~/IOIIS(, !I " I~ I'/lIII/'(lrld,f" lIilh 
,.,,,Ii ... 1/1/1111.->% ,1 lit,· 1"I"'IWI/,/t'/I IS 'IIIIII,~/lfl (' 1,,1111;/,·/ /lllh 

flh~,,1 11/" CIII" "'~·'III'~·-' , 

!'Itlle: If \ \1: T", ... ke .. !.· 
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SltOIISOI- ~Ilecl,- l .. ist 
HOW TO USE BROADCAST ADVERTISING t 

L.~tt'mine w~.t you upeCI b,o",dcut .dve.tiling to do 
Ie. your o r,anon\' c n.· 

t. Force distribution 

b. Mon p roduc t 

d . Build br.nd name ocupunce 

f. Imp.en Iloc~hojde'l 

h. Supplement p rinted media .dver lisins 

i. C."y 0'9.n'",,;on', prim.,y .dvertiling burden 

'The nine ItI:ms cove. gcne.,,1 requi'em(nts 01 mdnuf.ctur. 

,ns dod sdles o''JdnlzdUOns but cdch organization has ,ts 
own pecul'd1 problems. TheSt: must be dsce'\dlncd In "d
"<In" 0' else d"Y "dve.mlllS umPdlgn will prob"bly I"il. 

DtI~rmine t~"itori.1 cover.ge d~lirtd , 

Working wi th your org.niulion 'l . dverli sing .gency 
,el ect the b.o,dcut lo.m (spot "dio, nttwo,k .. dio, TV, 
FM) to carry the elmp.i'ln, 

Build or buy tht pro per program O. SpOI 10 ruch the 
m,,~u lor Ihe p red ucl, 

The progflm .nd 1I.lienl or network being se lected, hold 
conluencu wilh you. sl.ff 10 Ih.t the tnl irt org'nilltion 
~now, Ihe bro.dc.,t camplign .nd ill objectives . 

Ho ld diltrict mutingl with your "Iu lI.ff , b,ietng thtm 
en th~ bro.dcut .dvertiling ump.i'ln , There Ihould be 
pre l imi,..ry muting I during .... hich idul of the IIlu staff 
in Ihe foeld .re obt.ined on th~ (lmp,ign, 

Sel up a public rel. lion. conference with nelwork O' 
.t.tion publicity men, your o.ganiution 's publicity de· 
p"tmenl, .geneie'l prell .t.ff, independent publ icity 
.elation,' men 01 t. lent, and perh.ps p.dt'se owner 
publicity men, ' 

Working II • tUfII these men Cdn IflCredSe the .ud,t'nce 
01 .ny progr.m Wuhout org.nlldlion .nd eOODefdtive 
OPfrdtlon WIne through dupl,ut,on of publiCity mote".' 
1\ .nev".ble 

"".ke cerl.in th.1 everyone involved kno ws Ihe person 
in the org"ni"tion .... ho is relponsible for your b.oadcut 
.dvlrtiling , • 
'lhdt e~ecut ve must be bm:led on not only wfldt tht: 
bOdde,,! '\ lLopposed to deeofl'otlsh but tfle pUbliC 
'eidtlom .lpce\1 of the plogfdm. 

11 Make cer l.in th.t talen t pictures, bio'J •• phiel and full 
program in'Olml lion ( .... u~·by-wuk details) ".e n"iI"bloe 
to everyone IIquirin'J them . 

12 PI.n lie.in . dvertiling , point-of-wl t: mate.ial , d~al~f 
mailing I, • 

13 

14 

15 

'Cof(~lduon of dll ddve.tising ddivlty with bro6CiCdstong 
Pdys substdntodl d,v,d~nds, 

Plln the program debut u • show, not .~ dn o pportunity 
fo r Ofglniutio n eucutivu to discou .. ge list~n~rs through 
lo ng 1.lh, 

Su th'l elftclive o n· the·air promotion of prog .. m sl"ts 
. t IUlt two wuks belort the prog .. m m'~11 itl bow,' 
'Fr~e nt:twork dnd StitlOI'! tlmt: is dVdil.bl~ but many 
ddvertm:rs dre findong it productlv~ 01 Sdl~s dnd 'I'!uused 
.ud.en(:t:s to buy spot dnnounc~m~nts to supplemeflt 
w h.t the stdt ions dnd networks do, 

Su that. com p le te promOlion kil 'lou oul to It.tionl 
( if YOUfi ;, • nelwork p rogrlm, the web 's publ icity de· 
partmenl will work with your 'Stncy .nd your .dnrtising 
m.n'g" on this) . 

16 Dllign I duler .nd diltributor promoti on ~it on the 
prog<lm, • 

17 

18 

19 

20 

21 

22 

·M.ke cert.in th.t the mdteri.1 does nOt duplic.te th.t 
wluch nelwork Stdt.Ons will use for the I.me purpose, 

Once the p.os"m h" ,tit ted to build i\l .udience, t .. nl 
it, 

Formulate pl.n. fo . continuing promOlion . Only thro ugh 
week·in.wed:·out e xploitation can a new prog"m . ully 
be lold to ill full .udj~nce. 

Tie program in wi lh .11 mllcfl"ndising and .dytrtiling 
pllns. 

M.ke cerl.in Ih.1 everything th.t i, done promotion will 
-guul ~tar~lp~ci.1 exploitalion ,uchu tht: publicity 
deplftmenll 01 the ,t.tions, network, .nd your distribu
tOil . nd dultr~ in time for them 10 oblain newsplptr IP.ce, 

PI"n mail·pull s (COntlSts .nd give •• w.ys) f., enough in 
"dv.nce so th. 1 they m.y be mtrch.ndilld .t thl poinl. 
o l·s.111I wI ll II on thl "i., 

Don't lorgll 10 wrill " thank you I" 10 Ihl stations th"t 
m.kl promolion reporh on you. p.ogram , 

23 Whtrl possi ble h,vl p roduct plC~.ging includl "flr_ 
Ince to thl prog .. m. 

24 Chlt~ neWlpa per .uct ion to the p,ogflm,· 
·A soeel.1 p.ess cirooing olde, il broddcdl! .d~eftl s",g 
t,le insuf.nct:.· 

fBroid"s, .dV(rtr>ln9 IS. liVing thing. II reCluores brodd",st· 
by·bro.dcHt w.tch,ng, nurllng, cuit.v.t"'9, It's. oroduet 
tfl.~ IS being sold IS well IS ont' Ih.IIS sell'n9 for yOU, Blodd 
«tiling hdS to be worked .t .nd wl,h to f(turn luU d.~i· 

dendi, The td5Y W'Y IS the non·oroduet;v( way, 

SPONSOR 

• 



Its 
Acceptance is Accelerating 
What time can be bought? 

S,UUIS4U·S en ..... k e .ul\· anJil':t~ : of J 4o hoitOtt. 

s.nfion b."e;lks .Iud lu·o;:.· ..... .i.,-nilulti li.i."s 

Key rime availabil ities for chain and 
sta tion brcak~ will not be as tight as usual 
this fall, and :.pot program lillle 011 all 
stations cxcepl NBC alliliatcs will be 
easier to book. On several c\'cniPR" there 
will be a mOTC even distribtJlion of audi
ences than at plesent, when each even
ing"s listening is usuall)' dominated b)' 
one or another or the 1I(I\\'orl.:,,_ 111('re 
\\ill be little change on Tuesday (rom~d)' 
night) but it is expected by most rc~atCh 
men that there will be a struggle fOI 

listening dominance on other nights. 
As a Jesuit there \I'iIl be more "choice" 

chain breaks for sale. When one ne t
work dominates lis tening, break an
nouncement preferences naturally are 

JULY 1948 

pleuy ..... el1limited to the statiol1~ of that 
network. When thc ed~'(' of one network 
o\'er another begins to lIallOW, 1Il{'1I more 
stations h'-we prime time for :;..Ic. 

Added to this easing of tillle avail
ability is the consideration that in a 
nUIl1~~r of areas independent stat ions arc 
b~ginning to an ract Im:x>rlant ~gmL'nts 

of raz au:tience. This further illcrcase~ 
the good-listening time available for 
nltional spnt adv~rl isers. 

Still other factors ha\'.' b:!ell working 
toward the Slm~ result of mQre quality 
tim:::' available for ild\·eniscrs. Pam
I1I:)UIlt amnng these is the increa '>Cd ap_ 
preciation of m1Tginal time. Pre~tige 

fimn like the I\ letropoli tan Life [1I~urance 

Company arc finding that betwccn 7 and 8 
a.111. throughout the United States they 
can rcach as great an audience as at pre
Illlum hours. With the increilsc in the 
number of pre5tige firms using marginal 
time has come also an increa5C in the 
number of firm", using thc early llIoming 
to ad\'(~rti:.c products for whidl sales are 
cxpected during the s.:Ul1e dar. 

,\Iost, but not all, of this same-<iay
sales..cxpectancy advertising i,. placed by 
rctai lers. Recent marketing sun 'ey", of a 
soap and a cereal romp..ny haw pro\'ed 
that ad\,crtising placed in the bcfore-9 
a.m. period has resulled in same-day s..les 
resulh . TIlc<;e two firms made le",[:' with 
special offers which were not aired at any 
o ther time and which were not promoted 
via any other medium. Cost per-trucc
able-!>lle for the soap CO mp1n}' the Unit 
.. ale rlt reta il \\';'l~ $.2S) wa .. half;'l celli and 
the co~t per sale of the break(iI~r food 
(then priced at $.I.t) was slightly Ic'~ th.ll1 
a penny per package. 

13 



• Il'~I~ 01 ~;lli'~ Imp;lC( ;)1 urlwr hour.. of 

tIll' ,1.1\ 11.11(- II'" Ixl'lI 1l1;11k n'Cl'nlly hy 
lltht:r "r th,· .... · hnll~ hw rrnl"lI~ direct
n'<'ult mI.:.!'" 1\'''\'' rl'''\llhd III CO'- IS that 
\,II fl';H k;", IIltl'l 11I):h('( (h;1Il Ihe <'arty 

.101. ;IUv\rU<.Hlj! 

"11w t'· ... i:.m:h 1I1 • .-n ,,{ mill tinm ...... ho 
w"h th" hnl1~ ,111.1 Ih,IIt.,.:ln's III Ix
n.lHlI:k .... , .In not ,1Im:nl tl1.'1 their ('arl), 
.1.111. H'''I~ ;Hl' (fll1thNH" t>ut 11I0r(' uf !lK: ir 

old\"< ru,ing t'olldJ.,.,<,t<. 'Iill l'C rlo ...... d into 
thl' htl":!!.:f.I'" hour .. :h <,(loI,n;'l" tlw}' ha\(' 
tx'lll .Ihk III .,'n'rwin JIN 110:1:11 llloOn'!;!lll" 

lr .. twl'r tn t-U). ;,tIlT d ialing in thc ('ad)' 
a.l11. Thl)' "lrr"~ til;]! \\ hik the}"\'1' 
prllwd thai thl" "arl)' a,m. hours ,m: ~od 
for .... 11111):( thl'}, don' , W:UH 10":0 orf half
wcknl t-doTl.' thcy're n'tt.1il1 th.lt it 
";\<.11 ', thl' (l lkr r;lthtr !h.ll1 Ihe WIlC that 
~:b!>(1 attract in:, Th(' rl'5111ts rrovc tllm 
I1'Indl,lI1dl'~' can ~ sold the ... :UIl(' day a 
!;rnaJl-:l ... t I' mad('. 111e re~lIlt, pro\'e 
that It cml h.... 'old :It a w ry low cost rer 
,:I ll'. Tht) ha\'cn't rro\'cd :h yet what 
11l'lkl ... (or Ih •. ' ide:ll combin:lIioo o( pro
j!ralll lor .1dwnisin::: appe;lll .111d c;lrly 
,1,11\. hour" l{c"Carch nk'l1 art' a lw:lYs 
rdUlt.1111 10 make d<.:hniti\"c s tatemcnt s 
aN'ltlt nn nd\'Crt i sin~ ml:dium and mOSI 
!>11\l" tllIllj:!5, {or thaI malter. 

111(' T(',llr:a llnn Ihal ill·tO .... 'l M:nions 
j!en<':r.1 I1} ha\'c morc in -IO .... 11 Ilst l'll lllg 
than 1r,1n'mltlCU which dcli\'('r rou~hly 

equal '>tj!IlO'l ls (mill out-o{·tO\\11 points is 
, Iowl)' !;ut -urd), pcnl1(,:lIing advertising 
a~l'nC\' and ~pon"Or cxccutiw thillkin~ 

The station break 

Th('n: i~ 51 ill ,I ,::rea t lll-al ul I"II\wr-lhink. 
ing (S(' icClill ':: Sla li(lIl' ',"k'l~ nn Ihe h.lsis 
of wnllagc); !;I/I tx'(;IU'e It '~ fa'quelltl), 
impossible Itl bu~' Illl'Ill, ad\'erli'\C'r .. ;IT(' 

Imdlllg th:lt a clllllhulallon nf rcilllut 
..... hiqlc ~lntiullS frlqulnlly is mur(' rl'~ull' 
fill than ttk'i~ en ... t equivaknt in po .... erful 
lran~mrtltr'. 

ll1ere's st ill lUll llIuch " Ilnoper thUlk· 
ing" al11lJ1lg timd'u~l'''' and " ... >I\<,(]r .... 
On(' station gl'lS tht ]-lid ow r allot/ll'r 
ix'C:IUSt' the l't'riod it ha~ for ... 1 k has I~O 
more I looJX" !,!Jill t!> than anolher <;ta
tion 's n\';lilabllity C(IIl'rllj.!c d CJlll'llts , 
tyJX' of audil,tlCl', nnd il hml of olhcr non' 
lloorw,.' ralro factnr~ art' too 01"11.'11 ror
gOltl'1l in the rush to j.!rab the tinll.' slol 
Idth plus·lloulX'r,<;, ,\S Iinopn ic; Ihc 
first tn s t re ... s, IllS r,l ung!> Il'XCl'pt the ne\\" 
U, S. "circulation" t 1(!Ilpcr)) Me pClfm
larit), T.1tinj.!s 1I0t CI1H'Ta,::t· Educa
tional work dnue h)' Iinorcr and his com· 
JX'tilOTS is ,::radually optninj.! thc c)'cs of 
spnn<.Ors to the f.1C1 tha t II)!.:), h.1\·(' been 
llli!>sinj.! weal audkncl's hccall~(' o f Ihl' 
lendcnc), 10 usc llooperatinj.!s ocyond 
their proper sco[X', 

Station rcprc'o('lHaliws fc'd tl1.11 if 
spol1sor~ and agcncies rorgu the old ru le· 
or_lhumh bU)lIlJ!; fClrn1ul,l~ they' ll be ahle 
this fa ll to purmnse ju~t .... ha t they ~ant 
to bu y or a Tl'a"Ollnhle fncsinulc Ihereof. 
Wilh hundreds lit nl''''' stalione; on th(, 
SCCIlC, ho lh nI'l work 311d IIldcJX'ndent , it's 
a diffcrent hroadca~t ndn'rli~ing mnrkcl 
th:1I1 il wa) a ) l',l r apn. 

This 1";111 t,,· t'I"~· hud~' Itn· t ~s t.:h.aill In"t, .. h,s .. 

dissidc',,' IIc'.,,·cn"ks ;11 .. 1 s .... iolls illc·llldc ~d 

The ~tatinll br(,'lk commcrcial, Ihm 
~rlll !'CHH'l'n program~, is broadcast· 
mj!'~ qUllh~1 "".1), tn proJuce s,1 les for 
'I"IUNU'S. '1' .... 0 resenrch Tl'fOrtS durinp 
thl' r:l~t Yl,lr cOlphnsi:ed thi~ fact. First 
tht'rl \\'a~ tlK" 1'1Ir)' SI loU IS spm im· 
1"-1CI ,urH'Y, Ilk' '4.·(OIld project under· 
.... ritlul h\ Ihe Ed Petry ... talion T('pre· 
'oI.'ntall\'\ Ilrj!,lI1i::allon. This \\a' fo1-
!t)\\o;J !;~ till" hr'l "circul;llion fi,::url"" 
rl'k,I .. ~,:d h\ til<' I knper i1r,::ani:'1Iioll on 
t lw .!/llIn' \\'lI1nlll' d.III)' l1l'wsca~ls 011 
C BS 1111' la!l<"r pr,,!!ram, n fh'c_l11 inute 
Ill'\\~ rq'nrl. haJ lill' l:1rl-:("\ audic llce {If 
,IllY I'rl)j.!r,un '"I {Ill' air N-CIlU ..... "if 

re;lc/ll'd :1\ldkllCl'~ h:\~l·<.:n IW'U .. hffcrenl 
proj!t;\I11'" lin' d .. ~\ of till' ~·el'k." Reach· 
1IIj! l1mh("nCl'~ t-..' I ~H'1l twn rro,::ram~ i~, 

"I COllr ... :, ('.\,Iltl\" ~h;ll l'\l'r~ .. t,1(101\· 

hrcak con\llll'rcinl docs. While thc J.,\l 
pTO,::r.lIll is nnl a challl- or s tation·hrenk 
commcrcial it <lchie\'l·d liS numNr one 
audience position for Ihl.' ident ical rl.'nSOIl 
that !;Teaks h:l\"c thtlr an)'1 : tn~ ill1p.1cl 

Tht' Pl' try stud)' indicated th..1t il was 
nOI unu:;ual for a Stili ron hreak of 15 
seconds to Tl':Ich owr 201 ; of the.' total 
radio alldleno' ill an area 1Ikt- St, Louis. 
It rurlher indicnH'd Ihat r{'cognltion of .1 

cnml1ll'rci,,1 fo llowill~ t il(' ..... cond month 
of its "roadca~t cnuld aClually ;lIIail1 a 
pllellOfI)('lla l ·12 .. Y, "f Ihe radio tlUdicnCl' 

((7It-C of Q.'Il('rnl ,\ 1I11 ~ J»l'qUl~k tran· 
scti t~.'d I 'i-Sl'colld ~ 1Il ,:: i l1g cOlllllle Tcil11). 

111l ~ r; lrticular ~talion hrl';lk a l!-O ~as 

adeqlmtl' prnof of till." f.1C1 that IlIOTe than 
1l1l're hillt"";lrdillg I rl'nllIldl'r copy) cou ld 
be elrl,ctin'ly h;md kd in Ihl' ' 'i '4.'cond!> 

peTmitll'd brl\\cen prngrarm b)' most 
nelwork" and ~t;lIion~. It~ reao,on.why 
copy ~1ng uut this way: 
",\ qUick and eas), W3)' ha~ bcl'n de\'t<,('d 

For n1.1klng (l'al hOOle n)'1de apple rles. 
The ~"3y yuu do it is flCW, 

Half as much 10 do. 
Not JUSt the crust but the fillln,:: 1M, 

p .y-c·q-u-i -c.k 
Yl'~, P)l'quitk docs the trick." 
Whcre01S a ycar aJ.,·() lhere was 3 COil ' 

ct' rted dm'c by NBC o llicials tn dl;,(uur· 
3j.!(' thl' u~' of chain-brt';lk time for cnm· 
mcrcial,., this is 110 Innb't' r the case, In 
Ihc dn)'light hours ('\en W~BC, 1'\'8C 
kcy ~tI1 tion, will acccpt a number of 15· 
c,ccnnd comn)('rcials til the limn of time 
and wC.1lher si!!n:l l sponsorship. The 
CBS naj!sh ip, \\'CBS, Ihis fall will accepl 
s tation break colllmercia ls at an)' ttllll' . 
WCBS, howc\'cr, will not sdl particular 
a\'ailabilitil'~ but insists on ","hedu lmg 
Ihl' commcrcials bctwl'('n JX'riods \\I)('re 
ther will not j:lr the listen(,r. Irrit ant 
cnmmcrcinls arc seldom acccpled by 111l' 
Slat ioo, I\hlCh contends that s1<Hion 
hreaks as nn air.ad\·crti~in.c: foml arc nnt 
ohjcct l(lnable. II i~ the l:ot.-hef of Arthur 
Iluli Ita} cs. WCBS manaj.!{'r, thaI il',<; 
the misuse of break tim(, Ihal is JX'r
n klOus. 

Thc c i!!.-lTcue cn mpanies "Ill bc u<,ing 
more stauon brenks thall ever Nfore. 
'mis is duc in part to the Ix-hef in lhem 
on th(, part of Ihe ne\\' Lucky Strike 
agency j BBD3.:0) and thc increasing 
competit ion for the smoking donnr. ,\ 
numbcr of ncw br:lnds, such as Li(e anJ 
Al1ig.1wr (introduced this srrin~), will 
bow h{'I"(,,('11 Sept('mbcr and No\'emhcr 
using the Slat ion break fonn ror their 
radio advcni~lng. It is hl'lic\'ro thai by 
t\lidsprin~ 1949 a ll the major and anum· 
ber of thc minor tobacco companies will 
ha\'c new brands. To count(,ract Ihis new 
compelilial thc majors ~'iII USC' break 
lil11t 10 r.c11 C1mels, Oles tertields, Lucky 
Strikes, Philip ,\ Iorris, and Old Colds, 

C ham break formulas \\'hich will bE' 
used with increasing rel!Ulnrit}' \\iII in· 
cludc ~cst stars (like Bonnic Baker for 
ChickI S), ~pot~ thai lie into nalional 
nC'lwork programs (like Jack Benny's 
Sportsmcn Quartct ), nnd COnt<':~1 com· 
mcrcial~. 111(' last ha\'e 1101 h...'en u$('d 
\\"idely hr any nalional Spot adwrti"-'r 
ns yet: thcir idca is 10 collect uron the 
jUlnpin.c: audience trend in audience rar· 
ticipatinn prugrO'lm~. 

The ~t:ltion break conmK'rci.11 is a lready 
a \ital part or T V. \\'11.1t has I."'('('n done 
with this Ildvcrlising roml and whal i~ 

contcmplaled for this fall arc rerortcd 
in deta il in thc TV Sl'ct ion of this Fnll 
F,IC'S editiol1. 
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• HEEPlnCi Down 
COST 

SELL lnCi 
the 

of 
. 
ut. 

HICiH 

DETRO IT 

'1IlU£ r;ei ~ at Low Cost /;aM, k, ~ 

If yo ur product needs more sa les and more dea lers ... if you want to look at 
a climbing sa les chart in the productive Greater Detroit j'larkct, lise CKL\V. 
~:~ ft Your sa les message wi ll gct the power of 5,000 watts day and night ... 
a middle-of-the-dial frequency of 800 kc ... and a clear channel signal to an 
eight million population primary area. * * * You'l! be on a station with 
alert, around-thc-c1ock programming keyed to this area's listening habits. 
And, since we're constantly agaillst t he high cost of selling, you gct this 
complete coverage at t he lowest rate of any major station in the market! 

Guardian Bldg. , Detroit 26 
J. E. Campeau, President 

/ldam J. Young, Jr. , Inc., !t.·a~1 Rep. 

/I. N. Stovin (1 Co., Canadian Rep . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ' ... .. . 
5,000 WaHs Day and Night-BOO kc. -Mutual Broadcuting System 
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WMT rocks 'em 
to their 
foundations 
• In 

Stone City IIOWAI 

36 

It's ju~t a whlc place in the road 
... anti if )011 lIIi s~ Ihl' 6:10 
lou're ,.Iud. tlllli l tomorrow ... 
i,u! pile a 10 1 of little :;1011(' Ci l it'~ 
together <Iud ) ou gel a rod,· 
rihlll.'d mnrl..ct worth talking Ill.· 
Uut UII the roilillg prairics \Ihere 
"roUII(\ ('onduclil ily is just I,}ull 
fhe bny~ pray for bad; Ea~1. 
\\ ~JT dues a terrifiC joL of COl', 
c rill!! thousands o f these s1tl;l 1l 
( Ol11l1lUui li c" 

TIH~ \Iar 10 Ilcar away 111 (' ~alcs 
n,,.i~laIK·l· of 510111> Citl, ('I Ill, i~ 
tl!-(I r : U~t' \r)IT-Ea~lcrll l owa'~ 
un I) CBS oullel. t\ sk Ih .. Katz 
mall fur (1\.'lail:" 

• /IIS9 I~"'''J ~"d c;,i., dOl Ib~ W.\IT 
1111111/ ",~~. 1.111.'111/,.",.1, Ii •• ",ill"',, 
1I IJr. l.~ IlI'lit .. , 

WMT 
CEDAR RAPIDS 
sooo Wal" 600 ICC. Oay & Ni9~t 
BASIC CO lU MBIA NUWORK 

, The;minuleicommercial 

IlId4l·1 .. ·.ICI4I· ... , s. :I.ioIiS OU4l~ .- .we:uIY-lIuule 
:11I4Ili4l·1I 4I·41~S i 'o.- 4;O-s4I~ 41 ~olld :IIIIIOIIIICelllellls 

With the tremenduu~ exp.1nsion of inde
pendent s(:ltions, the onl'-minute com
nwrci:ll :lLlIlOun('emi'nt is no longer re
stricted !~\'nerally to women's pnnidpa
tion nnd 1'1 fl'w other vehicles. 'nw non
net\.l'ork SImians usually carry one
minute nnnouncements oct ween pro
grams, instead of the I S-20-sccond spots 
permitted by network affiliates. Besides 
this, praClically e"ery independent sta
tion has morning, aftemoon. and e\'ening 
programs especially d('signed to carry o ne
minute commercials. The music-news
and-spons fonnula which is (he b.1sis of 
most sllccessful independent station oper
ation is adapted m the insertion of one
minute (or e"en longer) spot ;mnounce
mellls. Since this type o f program in g 
acquires its audience because of block 
scheduling rather than because of specifIC 
audience-gathering vehicles, minute com
me rcia ls can be plnCl.'d in spots wi th 
kno ..... n audiences. I' :. ,.. , 

Min ute commercials are not necessari ly 
the product of verbose copywriting. 
Naturally some IQO-.-l50-word air-ads 
could be cut dO\\l1 to the 3(}..40 which are 
uS{'d in station break periods but accord
ing to a recent agency survey of 200 com
m..·rcials these represent less than 3O<;l of 
the copy !x'ing ain'd. Real reason-why 
copy seldom can be cramped into fewer 

I than 100 words. This is tnle especia lly of 
products which n'quirc disclaimers by 
order of the Federal Trade Commission or 
the Food and Drugs Act. If required 
verbiage alone consumes 2(}"30 words it's 
practically impossible to do sell<opy in 
less than a mlllutl' over-a ll. 

The program picture 

For the long pull, spot programs do a 
lx'tlN job than ;.tatiuLl breaks or olle
minute spot annOUllCl.'l1WllIS. It is re
grettable that marl' ndwniscrs hav<.'n't 
lx-en sold on the valu,' or spot rro~ram
in!!. The identification of n program with 
a ~~Ilsor nnd his product is St)l1lCthing 
owr and a~\\'(' thl' direct sellin!! impact 
nf broadc.1st advertisulg, Flb/!<or McGee 
ami ',\ 101/), means J ohm.(lll Wax to mil
lions, Lwu 'u' Ahner Ilwam. Milts L.1bora-

On network slations there are very few 
one-minute SIXH announcen1Cnt availabili_ 
ties at night. Less than 1051 of net\.l·ork 
affiliates use spot announcement carriers 
after 6 p.m. During those hours wou ld-be 
one-minute-spOt users must tum to the 
independent stntions. This docs not 
menn that these adwrtisers ha\'e to uS{' 
low-audience broadcasters. The inde
pendents carry practically al] the night 
baseball games, and in man)' localities 
also fights , basketball, hockey, track, 
football, and practically all sportS events. 
While mallY o f theS{' are sponsored there 
are often some which aren't and which 
provide fine aud iences for commercials, 
There arc usually minute spot availabili
ties before and after sportscasts. It 
d()('sn't matter whether or not the inde
pendent sta tion carrying sports is highly 
rated by Broadcast Measurement Bureau 
or Hooper, E\'ery sponing event worthy 
of being aired has an audience available 
to be sold all advertiser's product . 

Some programs carrying one-minu te 
conlmercialsrequire that the announcer or 
mc be permitted to handle the sales talk 
in his OV.Tl way, bu t mOst stations OOn
tinue to accept recorded spots, Some sta
tions refuse spots that irritate bu t even 
these arc comparatively few, Irri tant 
stunt-spots arc nOI In the ascendancy in 
advertisers' fa ll plans. A check of reoord
ing studios and other production sources 
indicates that although there'll be a con
siderable number of llOyelt}' commercials 
aired, the novelty will be of the BBD&O 
Chiqllila Ba!lCl!la variety rather than 
plug-uglies. • • ~ 

tories, nnd Bob Hope means r epsod('nt, 
Thea' ar\' cOIllp.1rativcly few spot pro, 
grams which carry this impact for na, 
t iOllal ad\·crti~ers. But this is because 
SI'OI adwrlisin,£: is !!l"nCral1y conceived of 
m, bocinf,! of the immediate-impact, short
pull, drng-'em-ill variety. 

Hundreds of adwrtiscrs are carefu lly 
watching the Stanback experiment with 
the Peter DoIlClld Sholl' which is now in its 
third thirt('en-week pha~e. Thus f:lr its 
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WE A PO LOGIZE 
(Publicly For The First Time!) 

WE SOLD THE KMBC-KFRM TEAM SHORT 

by 35% 
----, 

"''''p"hot • 
COLORADO 

Sy . ........ 

• 
• 

KANSAS 

G.,d .... City 
• Dod,. Cily 

NEBRASKA " . 
_r----:'~ _ .. L -~-, 

" - """""' )" St. J,,"ph 

..... 
CaMordio l. •• 

Monh .. llon '" .. 

• . '. : -.. Salin.. • •• 

• • 

, 
... Ka ... " .. City 

• 
Hut.hi ......... • • • I"'poll,, " • • • 

I 
I 
I • • • 

Wid.;ta \ : 

'. . • • Winfi.ld" _. • 

- - r - - 'T--->'::=---.-'-::;:::::; 
-.... 

L AI~ .. 

---
I TEXAS 

I 

~ l\,nnsCity 'sllr im~'ylrI6e"u <u de
termIned by Dr.W.O .Bryant,research,st. 

~ IIfRM·sesl im.tod.5 mililyoit contours. 

• 
tnid --

OKLAHOMA 
\ 

.......... The IIMBCd(fRM Tum's prcwed .5 
~ mill.voU contours. 

1 Area ,.,ned, . . 
THE KMBC- KFRM TEAM SERVES 3,659,828 PEOPLE 

Our recent third consecutive award for ou[
stand ing promot io n from The City College of 
New York and (h e 1947 Billboard awa rd prove 
(ha t it is nO( our p o licy to "hide ou r light under 
a bushel." Nevertheless, o ur KFRM promotion 
has been all too mod est. Acco rding (0 field 
measurements just completed, our engineers un
derestimated KFRM coverage by one-t hi rd of in 
actu al area. Yes, that's right. KFRM's proved 0.5 
mv/ m contou r shows a 35% greater coverage area 
than we have advertised. 

And that area boosts the pote nti al aud ience of 

JULY 19.48 

The KMBC-KFR~I Team to a tota l of 3,659,828 
people! (Even this new figure is ultra conserva
tive because it is conceded that in rural areas a 
sig nal of 0.25 mv/ m p rovides good reception.) A 
study of the map shows how KMBC and KFRM, 
its daytime associate on the 550 dial position and 
with an effective radiated power of 12,500 wans, 
completely cover the enormous Kan sas City trad e 
area. That coverage marks The KJ\1BC-KFRJ\.1 
Team as the only ecomomical buy for advertisers 
who want to reach their huge, rich market in 
th e He art of America. 

a 
TH E KANSAS FARM 
IN THE HEART OF THE 

Pr~, ;d~nf 

STAT IO'"' 
NAT ION 

Programmed by KMSC 'rom Kansas City 
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7 KEYS TO 
RHODE ISLAND 
TIME BUYING 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

PR OV IDENCE - C.p ;tol 
City of Rhode Island - is 
New En~land's SECOND 
LA RGEST MA RKET. 

P rovi denc e M etr o politan 
Area retail sales during 
1947 reached an all .lime 
high of $672,000,000 -
$935 per capita . 

Besides p rimary coverage of 
th e Provi dence Metropoli. 
tan A rea , WPRO blankets 
Fall River dnd New Bed
ford, Massachusetts, (New 
Engldnd's 8th "nd 1 Oth 
I,,,gest cit ies) with" t wo 
millivolt signal. 

8MB shows that WPRO is 
listened to (both day and 
night) by more families 
than ,n y other Rhode 
Is lind station. 

WPRO has the largut 
Share o f Audience in 
Hooper · measured Provi
dence in jollr out of five 
time peliods . (Oct. , 1947 
thru Feb. , 1948) 

WPRO oHels: 

POWER-SOOO WATTS 
FREO UENCY - 630 KC. 
AFFILIA nON - BASIC 

CBS 
WPRO p rograms also are 

broadcast over WPRO· 
FM f, om 12 noon ~ to 
11;30 p.m. d4i ly. 

• 
WPRO 

WPRO-FM 

PRO VIDENCE 
• 

PAUL H. RAYM ER CO. 

5:1ks impact has innca~d Stanback sales 
<lgainst the market trends for phamw
ceutical~ which througllOut 19~5 have 
been downward . In some markets the 
PetIT 1)o1J(11t1 Sholl.' has rewrSed sales 
trends for Stanhack and thus fnr in no 
market has the proJ!ram produced k~ 
thnn the SpOl Stanback camp.1igns. 

But Stanb.1ck IS the exception in the 
nmionaJ spot advertising field. Then;' is 
very little lonj.!- tcml thinking with respect 
to Spill programi ng. An indication o( this 
is the (act that there arc very, very few 
transcribed prowams available (or a long
tenn advertiscr. 0111)' Harry Goodman, 
Lou Cowan, Frederic Zh', World I3 ro..1d
c:lsting, NACRecording, Charles Michel
SOil, Kasper-Cordon, and a vcr), few 
other producers havc more than 26 weeks 
o( any series available. (Full detnils of 
the current temperature of the transcrip
tion field reported el~where in this issuc.) 

There arc comp.1r:Jtiwly fe"' stations 
that ha\'e established audience programs 
available which have been on the air for 
any length oftillle. The fault in th is ense 
is nOI with the sta tions, producers, or 
ad\'ertising agencies. II 's (undamenwlly 
with the adwrtiscrs who, despite the 
millions they havc spent in, and made 
from, spot advertising, don't look upon 
loca li:ed radio advertising as a medium 
to be employed on n continuing basis. 

Growth of the regionals 

Because compet ition genera lly will be
stitTer this fall there' lI be rmre and bener 
prOl,lmming on a local level t han ever 
bdore. The start of the survival of the 
fittest in broadcasting will be noted be
tween Scpremocr and Decemocr of this 
year. In a to .... '11 like Washington, O. C , 
which has some 22 stations serving it and 
this fall will have four TV outlets in oper
ation, some broadcaHers will ha\'e to fa ll 
by the wa)·side. The aggressive station 
manager will be watching his programing 
struclUr(' with greal care. That means 
more and better service to the listener. 
It also means beller spot programs avail
able for ad\'ertiSl.'rs. 

A number of the automotive fimls are 
committed to spotting programs this fall. 
One will have its own series on record, 
while another is at the presen t t ime buy· 
ing top local programs. T1,e latter willl'of' 
using video on a program b.1Sis in markets 
" 'here s tations arc on the air-and radio 
where there 's no TV. There are more de, 
tai ls on this in the TV S('ction of this 
Fall Fads edition. 

,.. tore commercial time per dollar can bc 
had in national spot programing than in 
either station breaks or one-minute an· 
nOlillcenX'nts. But it takes loore broad
cast advertising know-how to use pro
grams etTecti\·cly than it does to sell via 
annOUIICements. 

1·'I."xihil iC,· ~l lltl .11· .... I-,,·id ... 1 .. ·otlll. ~ 'i'·. ~ llf"SS 

1 .,,·:.ihll.I.: yi.l 1I1I1I1f·.-OIiS s .... ·.ion .. 1 •. h .. ills 

This fall will be a regiol1:l l lletwork sea
son. Not only "'ill there lx' morc net· 

I 
works than ever before in operation re
gionally as September 19..jS approaches, 
but also there is a growing demand for 
··ne:-.:ibk'· :ldvertisillg media. 

Region:ll networks are ~rot broadcast
ing on a broad area base. Where the 
chains arc adequmdy staffed and CO I11-
po<.Cd o f s tat ions which arc close to the' 
heart of the country the) co\'er, they fX'r
fonn a ser\'ice \\ hich no oth('r fonll of 
bnladcasting. or adwrti~inj:! for titat 
matter, can otTer. 

At a mimlllUIll they jX'Ollit inlen~iw 

S('ctional broadcast advertising to selected 
pl1rtS of the UnJled States "'itll a single 
billing and a ~inglc pmgram. At the 
ultimate they arc a ~[ljJ1g (orce ""hich 
works tightly \\'ith regional JistribUtIlrsor 
jobocrs in obtaining distribution, mint
of-5.1Ie display. and consumer ilcCeptallCl'. 

'\!Oq re~ional ll('t .... ·orkl' dC'liver part of 
the ultimate in $('"rvin'. lkrnuS(' \'ery 

few of them haw big promotion staffs 
(the)' depend for the most part on the 
starTs of the individual slat ions \\'hich arc 
linked to foml the we'b) the story of ..... hat 
they are doing (or advertisers is difficult 
to discover and has ne\'cr been told, al
though there arc some exceptions. The 
Yankee Network and the Don Lee chain 
have coMislentiy told their tales of ho\\' 
they blanket their areas-Yankee in Ne"' 
England and Don Lee on the West COM[. 

Yankee, (rom its (ounding by John 
Shepard. III, through its purchaS(' by 
William O'Neil (General Tire & Rubber), 
has N-en an aggressiw spokesman ror the 
New England area it ~r\·es. The area is 
also l't'rwd by n COlllbination of NBC 
station~ under the name N('w En~land 
Net\\·nrk. \...rth \\'T IC, I lanford, Conn., 
:)ctinl! a..~ key stalion for the chain. 

Don Le(' call!' itS('lf "the nl1tion's great
est regional network," and is spending 
millions on its new ,\tullIal-Don Lee head

(PlrCUl' lum 10 pagr .JZ) 
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A NETWORK SELL TEXAS 

( ) 
The " Quolity" N7 ork, thfeO~ i ng Ihrou~'ixlee n 

yeors of continuous progC:ing for Ih:7PI-;;- o f the So uth w est, 

offers to its hundreds of thausonz'eg ula r li steners top quality 

stolions in the SOUlhweO':;?uOliIY mark ets. Th e prestig e 

of these old e5tobl i s healeide!~hin9~8!Q_of-ol'-
~ ~-- - ""::,.. 

with QUALITY. \ 0-
radio homes in T ex~s, makes TO N 5Y"7 2:; 

--
~~-z\ ~ 

TEXAS QUALITY NETW~} 
WOAI KPRC WFAA KRI S KVAL . ) 

(S O" A .... "jo) t Hou"o" ) (Doll ••. ~I. Worth l (Co'pu. Ch, ;" il (', .wM~;II. ) 
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ORCESTER • REPRESENTED BY RAYMER 
Affilia t ed With the Wo r c ester Telegra m- Ga zette 



SWEET MUSIC fillS TKE AIR FIOIll t·arly morn tilliah' ,I t mght ... 

'WI'I't mus ic fills till' 'lIr for OWl' half a million loya l \\'Qxn .lnd \\ 'QXH·F~ I 

1.lIll1lit's ... filllulies that ke(,p Ilillt'd to th<'ir {;n orr l,' .)taliull \0 con.'>tantly, 

110 othe r '(alion (';\11 (I'ach tlwill ~o cIIlllp('llill£'Y_ I holt' I.'> a prl"l>dl'cted 

.111(11('11('1' ... ,lho\'{",I\('I",'gl' III meul1l" ... dj~cri l1lill :l!illg in !"'Ie. 

It'l>P0!1\lH' to ad\('Lti)in~ th.lt ,I('comp anies the mll~ic it l on·~. That's why 

1I10r(' ;lntl mOll' ,ld\f . .'rtl)t'IS MI' fimling thest.· fi\lllili l'~ their 111m! \'aluahlc 

,llltl JlfIlfit'lhk ('u:.tolll\'n. Fur gU';\ll'r s,l ll') .. mOh' easily madc ... ill the 

" 

ml' \\"QXH :lIId 

WQXR 
and \\'QX/{.FJf 

/1./.1,., !> llIliurll 01 TI,,· \'f'1t }"",I; T'mCI 

qu.1r lcl S to prove it . With 44 s tations, it 
' dchvcrs ",:hal it calls "the outsidc" as 

.... ·dl as "the insidc" market s, the big 
I"JpulatKm arcas. Bccause of the time 
ditkrenlial :lCffiSS the nation all four 
transcontinental chains h.1VC West Coast 
links which operate practic:lUy :lUtollO
mou>. ly and for the most part t'ffcctivcly. 
They :Ill enet}:etically promote and pro
grnnl for their listeners. 

13c.,ldcs the four great (egion:l] ch:lins 
there arc other networks, for l'xamplc the 
Becilne (McClatchy) :lnd the C1hfomia 
Rural Network, which reach individual 
<.Cctions o f the great Pacifl(' area. 

Texas, like the Pacific Coast, is a lat}:e 
<,Cct ion of the U. S ..... ·ith its o .... n living 
habits and mores. It 'S :ln exp.1nsivc 
state with population conccntratlon in a 
few big cities. It nalUrally theTl·fore has 
a number o f tight regIOnal networks 
.... ·hich link important individual centers
the Lonc Star. Texas Slate, and Texas 
Quality networks and the Tex.1s Broad
cast ing System. Newest of the n·gional 
cha ins b the last-named , which links three 
important individual markets. Dallas-Ft. 
Worth , Houston, and 5.1n AllIonio. 

Throul-!hout thc nation ..... ·herc"er therc 
llI e population areas which have a com
mon bond in thinking or customs some
.... ·h:ll ap.1rt from the nation as :I whole, 
there are, or there arc plans for, regional 
linkings o f stations. The),'re likc Ed 
Cr .. ney·s network. Even in a regional 
grouping such as that brought together 
by Craney tbere arc various d ifferences of 
living conditions. To beller serve tm-ir 
areas the Craney Pacific Northwest 
Broadc:lsters is split inlo individual scg
melllS which a lthough they can be pur· 
ch .. sed as one group (nol linked by land 
lines) arc frequently programed as htt le 
networks of their o .... n . Back of the PNB 
group's thinking is a vital consideration
a reduction of p.1per wo rk for the ad\'er
ti'ier and agency. The)' can be billed as a 
unit and they ha\'e a joint promotKmal 
approach. It 's rNB thinking that a 
product can be promoted like a program. 

As f'(·gional net ..... orks grow in power, 
idenlllY. and effecti\'ene!'S, they .... ·iIl speak 
for mi1rkets ra ther than cities and ..... ill 
gi\'e the ad "ertiscr the flexibi lity that so 
mall}' seem to be demandlllg .. t present. 
Thl'Y .... ·iIl scr.·e as testing grounds for ne ..... 
PJodUCI ~ a nd ne ..... campo1lgns. (or talent 
and programs. As more money is spent 
with them. they'lI exp.1nd in progrnm 
production and promotion and more .... ·ill 
Ix- linked ..... ith rcnnanent lincs. 

The firm est .. blisllll1ent of the regional 
nct"'orks throughout the U. S. A. IS the 
next gr~'at Sh'P ill the development of 
broadcast ad\'cni~in!! . 

SPONSOR 



the ears of Texas .. . 

Ilwl rea ll y inl en''''' ' ) 1111. 

YOll (",411 11f!.~f rl'<I(,i. 1I11J.~1' 1'I'X<1 1' ('om.: with tlu - Tt'xlI,. Sla tt- i\"clh"Ork . IIt'rt: ... the TS.;\' litll'HJI 

ror t ilt , IIlo ~ t cO lllplete ",,\erabc (If t ill ' Lil li e Slar Sla te 111 ,1111 n':! '·"'laIJI, · <1111011111 of ~our III(,UCY I 'an 11U~ : 

19 S tation s ... III lB " Ia .. kc ts 

KFJ Z Fori Wo rt!. KR ST Hie S"riu )!s 

I\"R H Dallas KCKI. Sai l \ 111!1·lo 

KBlnr Shen nan K r. HS ,\ , idl:tnrl 

KPLT Pari,. KHln) BnlwllwolI!! 

K C~ I r. T"x:trkalla 

KFHO LOrl~\ iew 

Wl\CO Waco 

KTEM '!'I'tltille 

KKO I\ ' j\ u,.1 ill 
KC 1' 1. Gn.-I'II\ ill e 

K~IIIT l\L1rl- lt :d l 
KlLl C I 
KAUe ( San ,\lIloliio 

KHBC AI,i\t'Jlc KTIIT I I HIIl-t 011 

..• Ell1,h l"il y i", ",-1'\, \,41 1I 1II1 ('r I'ulltnwi h y a I'P~"lal ' :.dliliah~ . 

... Ead. :o.la l iull j" "l'l'v('(12·I· iIH1II"!O a da r hy TSN'i" full·li lll e lillt ,,,. 

For more inforlll a tion on how to guaran tee younclf 1\1(' kiud of .1 h c'lring iu Tc~a 5 Ilia 1 your Tc~a s 

IlUsinCl"S ncctl ~ - writ e us direct or get in IOllch with " 'ccll anti COUll'all~" . ollr IlOlliou.d rC l' re;:,clllati,"cs. 

TEXAS STATE NETWORK 
NeJJrt'.~ / '" /{'d '1Iliwwlly iJ.," 

W eed 
and (' "mpanj' 
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II I'ginllil I J c/.lI'orks 
uf • It.· llni • .ed :Sh,f.es 

Ilidudl'd III'n'in an':~ I ~I'OllfiS of !'laliolls which 
oppr;tI" a ... nd\\l,r"s l'II\·I'rin~ :-,pl'ci tic ~cc liotls 
of liH' nalion. Tb l'\ iln' linkl'd by land lill~ . . , 
IIliITO";!', ' n"a~s, 1)1' I IY IraJl~('fiplinIlS. TIll' 
("01111"1'11" /11:1/1 of Ilri s ·'tlc.\ihlc" s ide o f radio 
11:ls 1)('\"('1' 111'1'1/ pn'N'IIII'<I h{'fon.' and is largely 
IIlIhnO\\ rr h~ .uhl'rlisl' rs. 
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They're buying transcriptions "~bm .. o.h", d,dd,d " 'hoi ';m, ' M' • 
they 'd usc trick stuff- musical instru-

S.IOIIsors i ... ri;':lIt"d ,,-i'" disk Itossi ltili .it"s 
b ... • ·t~tl.les. cnSt~ his'orit~s Itefort~ 1t1l~- ill;': 

ment impersonators, harmonic'ls, choirs, 
and sound effects- for their oommercial 
spots. For bridges on custom-built tmn-

There is very little that 's really new 
ava ilable in the transcription field. The 
trend is towards proved vehicles. Even 
NBC-Radio Recording is buying rights to 
serials like Ai4nl Mary, which h.1 ve years 
of successful sell ing behind them. The 
Broadcasters' Guild has employed the 
C. E. Hooper organ ization to keep a 
constant check on towns throughout the 
U. S. A. to uncover programs that deliver 
bonus audiences. In the field of music. 
the transcription comp.mies went all ou t 
right before the Petrillo ban aga inst re· 
corded music, investing hundreds of 
thousands of dollars to build up a backlog 
of musical recordings. 

Where a new tune has unexpectedly I 
become a hit, the transcription firms arc 
record ing the number with vocalists a 
cappella (sans instrumental accomp.1ni. 
ment) and adding them to their b.1cklogs. 
The ban has prevented ach ievement of a 
nationwide reput.1tion by any new name 
bands. Consumer disks and transcrip-
t ions are prerequisites to widespread 
recognition. 

Total volume of e.t. progra ms on the 
a ir surpasses a year ago by about 40%. 
Increases reported by Cowan, Goodman, 
and Ziv range from 75 to 90% and the 
o ld-line organizations like NBC Rad io 
Recording and World report;1 10 to 25% 
upswing. 

The sales increases are not restricted to 
anyone type of tranSCription. For in· 
stance Dolein is starting Coodnmn 's 
Gospel Sing!!r this fall on the Don Lee 
network. while a number of banks. insur
ance companies, and public utilities have 
contracted for prestige items like F{U'orite 
Slory, Playhollst of F{H'Oril!!s, and World's 
Greall'sl NOI'eis. 

Ad vertising agencies, which in the past 
haven't been enthusiastic about transcrip-
tions, are now checking busily on avail· 
abilities. They explnin that tight bud~ 
gets, individual markets and lines which 
a rc falling behind nntional buying trends, 
as well as the new high st.1ndard of re~ 

cordings, make syndicated e.t.'s import
ant in their plans. 

arc among the big users of nationa l spot 
advertising who arc buying library t ran
scriptions rather than record their own 
spedal shows. 

This does not mean that custom-built 
transcriptions of spot announcements 
have fallen behind last seaSOl1. Many 
firms , such as General Foods, recorded a 
two_year supply of music.11 jingles before 

Don't say 

scribed vnriety and dramatic pmgr:lffiS, 
advertisers are using short recorded mood 
se lections, sound effects, and telescoped 
action. The last requires better writing 
but elimina tes breaks bet ween scenes. 

The usc of tmnscriptions for network 
delayed broadcasts (d.b.'s), which Petrillo 
origina lly prohibited :llong with all other 
recording, was okayed later last fall. 

(Please turn to page 57) 

" Hello," 
say "Ham!" 

cr;lzy 

YES, that's the "Gimmick" tha t's got Cleveland crazy

that got " Dinner.Winner" its current 18.6 H ooper on 

WHK-and that will get Y-O·U <l fast fi ve·across sa le. 

" Dinner' Winner" is a " live," local, ONE-MAN show you 

can offer at a PRICE a Local Advertiser can afford to pay-

as little as $10 a week in some marke ts. Look over the 

Sales Plans we send you, fo llow the one that fits your mar~ 

ke t, and you ' ll have " Dinner-Winner" s ponsored on your 
station in record time. 

Fast ac tion IHelUJ.f a Jast sale , JVrife, wire, or 

"hone Jor FREE Ilircheck and sure:fire Sales Plall .f 

LOCAL Radio. S,ded" 64 E. Lake St., Chicago 

"1' I I 't'" DID YDU READ e ep 10111 IS 
jll lire jwzr iSSlle of Sponsor? 0011'1 miss 
il. See for YOllrself holt' "Dillllt'r· \Vinller" 

call become Ihe most sellStlliollal, OIl(.'~I\1an, 

LOCAL slrow 011 YOllr station. 

.. DINNER ,WINNER .. 

NOW 18.6 

Sponsors who in the past have re
stricted their radio efforts to network pro· 
grams or spot nnnouncements are using 
syndicated t'.t,'s in special ma rkets. Lever 
Brothers (Lifebuoy nnd Rinso), Nestle 
(Nescnfe), Grove Laboratories (4-\Vay 
Cold Tablets), Plough (St . Joseph j 

Aspirin) , and Procter & Gamble (Can,.1Y) .. __ ~==========~=============~ ___ = 

JULY 19048 
., 



, 

WITH A GREAT GALAXY OF STARS • • 

From IIle open ing (urwin [Q the final Spot

Iogh!, IT'S S II O\\'T1~IE FROM HOLLY

W'OOD .. park I", \\ ilh lIl usiG11 thrill s. Star

ring fa·tld} .\1:trtin ... \\ hom The Saturday 

["cuing PO~I (<:.lturcs as "The Man \'\' ho 

Helped Kill Swing" ... and a (ccrific cast of 

omstanding performers. A colorful, quarter

hour musica l·variety show ... SCI (Q quick

pal'cd tempo .. . that means pulling power 

and p restige (or sponso rs and s[rll ions. 



~ STANNINe 

__ E'srll-4 

The quarter-hour musical-variety show is (0 . 

day's pro l'ed high. Hooper technique. look 
at these ratings:* Chcsterll eld's "Supper Club" 
(8.3 ) - Oxydol's Jack Smith ( 9.8 ) - Camp
bell Soup's "Club 15" (9.1). Let us show 
you why IT'S SHO\,\fTIME FROM HOLLY· 
\'\'000 is radio's g reatest buy! 

·C. f . HOOI'U . "' .. H ' .1, 19. , 

ONCE AGAIN - " TRANSCRlaED 

THE GREATEST IN RADIO 

NOW 
OfFERED 

FOR LOCAL 
ANO 

REGIONAL 
SPONSORSHIP 
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\AlLL-~ TAIR 
W-E~TmIRm TnnmATmR" 

94-30 MINUTE TRANSCRIBED PROGRAMS 
- "'. 

~dr?~/ 
Check your cow-pony at the hitching post 

and get the low-down on some of the ratings we've I.usoed. 

WMBD Peoria, Ill. 15.1 
WSBT South Bend, Ind. 13.9 
WHO Des Moines, la. 14.1 

WKBZ Muskegon, Mich. 14.3 
KMBC Kansas City, Mo. 13.5 

WOW Omaha, Nebr. 16.6 

NoW.! 

ALL STAR WESTERN THEATER 
is a sure fire Radio Program, combining 

double-barreled entertainment featuring 

Republic Picture Stars. 

FOY WILLING 
and his 

RIDERS OF THE PURPLE SAGE 
and Special Guest Stars 

JERRY COLONNA 
JACK HOLT 
NICK LUCAS 
MONTE HALE 
JOHNNY MACK BROWN 
JACKIE COOPER 
VIRGINIA MAYO 
and many. many. others 

AGENCIES 
SPONSORS 
STATIONS 

Here', 

the show 

for your 

Write for 

jnforma

tion dnd 

we'll ,hoot 

the worh

Audition 

Discs 

and ",II. 
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TRANSCRIBED FEATURES THAT SELL! 

JULY 19'" 

Ed Hart Productions Have 
SPONSOR APPEAL 

ADMIRAL ZACHARIAS' 

WORLD INTELLIGE NCE REPORT 
Admlrdl Ellis M. Zdchdrids, wdr-time Deputy Chief of Nc!JVdl Inte ll igence dnd 
well.known lecturer dnd duthor, dndlyzes world even ts not d5 d commentdtor 

but,,5 dO exper ienced Intelligence Officer. WORLD INTELLIGENCE REPORT 
is drdmdtic, timely dnd duthoritdt ive. Admirdl Zdchdrids cmd his WORLD 
INTELLIGENCE REPORT build prestige for stdt ion dnd sponsor. Trdnscribed, 
qUdrter.hour, open both ends, with middle commercidi. 52 weeks d '(edr, for 
tocdl dnd regiondl sponsorship. 

"IS CONGRESS DOING ITS JOB?" 
SOMETIMES AN INTERVIEW, SOMETIMES A DEBATE, ALWAYS INFORMATIVE 

BILLBOARD Mdgdzine's First AWdrd Winner for Public Service. Now in its 

ED 

third yaelf, brOddcdst from COdst to COdSt. Most inAuentidl qUdrter-hour Wdsh. 
inglon discussion fedture on the dir. A sdledble public service progrdm with 

guests who mdke Americdn dnd world history. OUdrter.hour, open both 
ends, S2 weeks d yedr . 

.----CfJming SfJfJI1/----. 
FYI FYI It', Dr.m.tid It 's Inform.-

An Agency nlh,,"1 tivel It's Terrificl 

FYI 
FYI 

Th e R.dio : S.lumln's 
Drum 

The Sponsor 's Deli'Jht 

FYI 
FYI 

) one·qu.,te, hour Showl 
• Week 

Rates and I/uditions Records I/va,ra/)Ie 

HART & ASSO CIATES, 
WASHINGTON RADIO PRODUCTIONS 

INC. 

1737 H STR EET , N . W. • WASHINGTON 6 , D. C. 

PHONE REpubl ic 4312 

Write, Wire or Phone For Information 

53 
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NOW 25 BETTER SHOWS 

TAILORED FOR 

BETTER PROGRAMMING 

The Haunting Hour. 
n",,,,,,<1 ,,<,,', ~"I""i"~1 m"'I ~ri~ . 

'''h,~1 ,,,," tim c'T. aim .. rr" ~~e 
'h, .. ,,' on<! "':, .... I ,·~ci"·monl h' 

,,,', u~'" "ril(" w"h ,""i"·,I",,~· 

T, , .. '" j,n" Ih'\I)' F~r" ... 
I" I'r' 

I. or f 
,,,I lie .. ' K'''~''<'r 
·a·"·u' t,f,,~Jcn '1. 

O,h .. NIC lIuo,ded Spine Chiller>: 
T,,, \\ ~,,", '·"·..,T ~. hft I·h .. ,,.· fOT 

'~'T'f 'c' , .1, "",,,,).,,.,, 

• '" HI 

• . ~Il 

'e ""'1(" 

T ," ~1 '" \I 'Tn 
"".'I<-,.h, ur; 1M 

'I .min· 
f" .~ • .,..1. h ,1.· .. \. 

AT LOWER COST 

Aunt Mary 
n~r "f r~,H .. ·• m" I o" .. .,...r,,1 .,.,I,m,· 
.Ni .. I" .... ",B"' •. il', ,to. h""rlwftrmin" .'"rl· 
"I .. '''·'H .. n·, lI.:h\ f.'r hum~n <li,wi'l' "rod 
"",l ... ,,,,,~,n.: Sj ... n .. ·,«1 "Ii,'~" ",',', :<:11" 
\I <",\Nn :<:,''''~rk L} n.h"n.1 ad",IL·,·r 

1/".'. /1"",,,, Ili~I ... W EI 1· ... o_~ln,5 
10'1' •• "....-. 3. ,Om.h"-ll.~, ..• ·,~·n" ~'" 
<n 'I".,I .. ,.h"",", fur ~ .... ".",,~ hr,,,,M.·L 

",,,o,k .. 'o,,·II "'ed NIC 1I.,0.dad h d " l: 
1I."TI'v A"1> \lo~_'~O <l"Brt~r.h"DT. fo r 
:1--•• " <'<'k ..... ,.d ••• ' 

there's an 

NBC Recorded Program 

for every advertiser 
, 

... every listener 
, 

.... The Playhouse of Favorites 
Th .. "·MM'. "re3Ie.1 n,,,·pl. "nd I,I~,., in 

brillin'" drnmll,iud .·,Jit;"n~"·ilh nl1"l~ r 

ea ,~ intl""in!.: \\'~ndr lbr.ir. L"" 
TT<'m~\·n., John Cnrridine, !>i"nr li n ... 

nnd E\i«~ 1 •. ,ndL Tn'iral "ro"ra~I. 
,. Tal, 01 TH'o Ciliu .. I>,' id"o/I/"d, 

I'·n~h ...... . 1 noll'. Il ow .. · .. ~h .. S,.,."" 
To C""'IHO and .,1""0 l'oT~ni"o . 

O,h", Nac R.,co rd " d D.o m o,lc H" adlin"rl : 

("o ... r"~ ·A II nl·~F.ls Tur, Cnl· ... T~'·- 1rro. 

;;2 hnll·h .. " •• ("r 1·~·"-«~ b ... ,,,~ •• sL '" 
.-I./'·<~IH" ~T.\"n It,· FOR .-\DH"Tl'"~ 

~~ """"",·h"".,. for 2.~ .... ",-·k b",,,,,<.,,-
I:,,",o.u, ~1""."." Il"" .. ,,(" .. _~ 

"". "uarl<·r·h""ra rOT 3'''''''<,<,k br".d'·D'" 



Touchdown Tips with Sam Hayes 
,It'ftil,,I>Ir .vo", F". 1'"nll. 191 ,~ 

N"w ;to itB ~e".,nth "r~3t )·".~r_thi .. pion"'" 
.",·"rd",1 football IOT<'CaOl" .... n'l_raet~ 

~how is a romplcte Fall "'crc Mndis lr",, 
I'"ckalle. W"",k.b)".w""k {o,,,,, u t! of the 

."",..,n·, top I/nm" ... Ja ,,,,nrle r.ho ur pro_ 
IIrllm~ for """klr broaden. , Ihl'OlIeho,,! the 

<'(Im,nl( football 8""son. 

'"r Ve o r_' Round Spa ... Ap pea l : 

'['liMn!)"" 'I'1IF. Srn'lT "',A"_' \ ))nr~,Jc of 
oP<Jrto hil:hlillht~ """crin" the cnti~ fic1<l , 

~ ~ """ncr.hours (or 1 0' 2"'_"'""k broade",,!. 

Allen Prescott .•. The Wife Saver 
Fcaturin", one of radio and tcle,-i"on's 
d""ere!l \>"dormer. , orildnalOt o f Ihe 

"Wife ~aver" and Ihe "Oidia Know"
Allcn [,,,,,,,,,II . with laulth_lIa"ored 

ho". "hold loin'" and the .arne Iiltht
henrte<!. sharp_witte<! rc pa.!"" that 10 .... 

l>rou~hI fan mail bl' the eRtloll~ to II a<!<l.e 
of nationally_known ad""rti.e .... M".ie 

and "on~ by 1!o.a mo and Brad I!cynolds . 
lb6 q"utcr_hours tor ,~·a·""",,k broadcast. 

Aloo NBC Rec o rde d hpec iolly Fo r Th e Gi .. " 

Cn),& AND CET l"f'--Sparklin" ""dienee 
partidrmtion show with m.e. Bob I!u" cll . 

Alma Kitchell and GIlI'nor ~laddo ~. 

A hanqllet of Informall"n and la,,::h •. 
ideal for food adverlise ... ISG ,"m.ler_ 

hours for 3_a_w""k b.oadcUI. 

~ The Three Suns and a Starlet 
'\meriea". f,,\"orlu ;n.trumen!al trio--
with POpu1Rr 1l''''S\ OO nIl:8Irc .. " . Nan \\')"nn, 
hal' ,\rmen. Iren" D"l'c. D<>rothl' Clnire-
in " mu . i"al p.""ram . tyl<ld of IUnlight 
and Sinedu$!. 

is "Iuarter_hour. lor ~-a · w",k broadca. t. 

O t h • • De lig h tfu l NBC Recor d e d Mu. i,,,Is , 
TIM'; To SIS(; with I.anny find Cil\,,~r 

Gre)~I56 ~_minu!c pr<>l:rtoml for 
3_a_wcek hroadc",,'-

C~It""''' 110 .. ,,0 -; ""I) IIts Bt"KAI«><)~-
111 quartcr_h,,,,rs_fr«)uenCI' 01'I'On31, 

,\KT V .. " PA)'~ E Q"I'<Tn WITtI L'w l~~ 
CARLYL&-117 'l''''rt~r.hou .. fo. :1·J\_w""k 
br"",I ,,"' t , 
TI~E OCT Fn~ Fu.'l ... '1 1) ~h '~l{'-With 

Allen [' • .,..,ott "n,1 Te<! ~!celc. G& <tuar!e._ 
ho" rs fo r \ oQ r-mo rc.w"",kly Lr""<1 ,,,," ," . 

Ih;Fl.~'TI<) '<~_10 4 'luatter-hout. fo. 
~·a_w""k broadcast, 

PROGRAMMED AND PROVEN OVER 1000 RADIO STATIONS 

... Rad io . ng Division 
A •• ,vi,. o f Rod io Co,po,olion o f A",e,i<o 

!teA lui/ding, Rodio Cifr. New Yo,lr. Chicago. Wo,hiagfotl. Hollywood. Soa f,on';"o 

THm GREAT JUVENILE SNOWS 
AI Chri" mas _Tim, 

11 .\1"''( or",; II l' '' MUC-
II him.;,·,,1 ""mooy a<l~~ntl>re'f 

of " fo ndf,,1 a nlmol hyb ri d 
nnd h" a nimal " al., 

5 1 "uarl~ r·h" " .. ; I" ".e
Chri. ,mas; l' l_I_Chrblm.~ 

fo, 2oQ r·3 .... ·wcek b roa dcut. 

~I.,r.' c ('1I~tS1MAS WI ~D""'_ 

t'U ,·".il~ fain' ,a les <I . "ma _ 
li-.cd "" t wo )'Ou n"OI" r' r",.; 
Ihcm.cl~es behind t he .dass 
o r It Mo r e window wi t h Ihe 

W)"O ""me- lo_lIfe. 25 Qu,,,,c r_ 
hours fo r ~oQr_mo rc-w""k ly 

broaM a"",. 
A N",'me 

O~STl .~ Y TRA'l-_All thcn tlc 
R~a " ta lio n. of fa m",1 James 

F~nlmo,c Coo,,,,r t al ... 
ine!udln.<: TIo ,' V ',"slmy<;,; 

and T/, .. I.ad Of Tlo .. 
Mohi .... n~. 156 quartc r.hours 

for a_a· ",,,,,k broad ca s t . 

fI V E·M INU TE SPEC I A LTIES 

TilE Nun: y",' \\"1l.L 1I0' f,·,", ·,-En",nr-in ,' 
I'cu(m.lity .Iu,"" alo",,, nnlabl.,.. ,n Ih" n ~ "·" "'Ih 
WiIl iB-n I.a ,, '" 2~() 5_ mi n l11~ "."gram' f". 
3oQ.·5-a-"'cck br"a<leut 

(; VTf ' S"" T 1!& ~I""T 0 ,', 0.' L" F T OD .lY-
O"lI"n _t ·_earth In."in" ' '''' .! ,alk> ' un.,.! 10 Ihc t,m"" b~' 
Dr. W iLI i3m I! . ~ li,l "cr. 117 5·ml,,"tc Not-:,."m~ 
fo r 1_11· W""k b.oad~"'I. 

NBC Rodi .. _R e eo,ding Divi , io", Sy n di.o l . d Pro g , om Sol •• 

30 Ro<hfelle ' PI",o, New Yor k 20, New York 

D ______ ~~~~--------
HOGRAX T1TL~ 1~l 

o All 25 NIIC Syndloftt"'! Pro!':ram" 

C1TV . " TAU 



56 

-

I~'"I olin lUI IIUI 

I ~IULUOI 

II lULU "UPE~!o 

II IA~II Ul ~I'DI 

IIIIl U HI.O"I 

If liT 0 1 IHI "UUI 

IIH'W jO~U' HII OI'H'II .. 

Hllull HOUII 

"'"I~I"' IIW 
LI~O"I roln LOol 

w'''' muD 

wOw, "'OOW'I 1I0to 

.. ," ''''H '"I 1T0n 

" , 

n, 

,.' 
n, 

n, 

"" 

I)' •• 

(, 'cl 

1.1,10 

, ., 

" 
11".1 IJ~LI 
--1--
.,J, I.".. 

" 
)I~ I .' 

fornll, 

,'a,g,l, 
hlllil 

" 1.,,,,,, 

, ., 

11 .. ( 

II'WID, I ~ "l 

1-\ .... , 3 .l 

, .. 
I.~,,,, •. 1 5 .k 

151U· ".l~H , .. 
I~·'" •• 

I~-" ,,~ 

15· ... •• 
JlI-I",u.l .k 

15-.. ", 1 S .... 

"" .. 
u" 

II~ J"" 

,_. 

111'>1) 

un 

''',' 
II ", 

II h~ 

I" ',-" ~" 

\ .... ,"I.,JI,~",."'"L" .. "" .. 

J,~'I ••• 10. ,,,,,. 1<',001 

" hr ". <I,,",,, 

,..,J! .~,( 

J ... , "a 1'4\' old f."",,, 

Ii.m. (ok r "0. "lnt .t.a" 
11_. " li.'U", ..... ( """ 

~'no",b .,.1 .1, ......... =-,',:.'",----

I~·""". J 3 5 .k '.! I·;' 1\, •. "~" r.· ","...dy ... ,""" 

1.\.",,~.r'3'5~1 1'1·;' (",.,,,..-. "nl. uJ .. "r Color ,.1 "..,... 

15·t'".,I .. « ':J~""OD"'''''' l"'n~I .. ~h)."·"'D;,d. 1"""'1,,, ... 

'r<' • 

, .. <00'" 

nOOyt\1 

T .... ·IlaJ'o ( .... t,,,,. 
Tb"", ... H I,'C"C"'--__ _ 
, .-..<I n< II Z" 

e .... ,". H .... ', 

Had,o P ... '·I4, .... 1'1",1< .. 

If .. ,).""" 1tr<"",,.,J t .. ,UI.' 

11 011) • ...,.IIw.,nJo-J h.' ....... 

{' I' .\I"'{;"l.f 

I • ...J • ." .... Z,,· 

JlolI~.~ n,_d,.,J l~ •• u",. 

HoIll-.r~ IIt_J.,d t .... 'u"'. 

II .... n 1~,o.".I!.k 

J)"",, 
D ..... 

i.>r>.,. 

I .. " 

II.",. 

!'am,ly 

•• 
15 ... ,,,.3S.k 

,I",""". I "k 
lIl.",,,,. I .~ 

1~·IIHn.3 $ ... k 

'~m"'.I~.k 

/I 11,,, •• ,h,.,·", <l,.m.,. <OdHI"Uk "".-..Ion,"'· Z,,' 

'.1 I~" 

I;; "P ''"'l"0' In.nlorl.lll.~I. ,'on •• 

01" J_,I ~I ,,,,,,,'"'h.[.on,b;.rdom ...... ' 

!~' I. ,.1. .1 !JoIl) ..... 1<1 'OIH""'"'",,·. f'·~lu""t """,~ (,",' ~-,. ___ " """doft)1 I)~, 

I: 1)(" tloo4 ... ' ... ·."''''._D' ....... d 1,.:~:::.c":.=."','-__ +,n,.:"'C''-,~,' ... :::.'--~:----
\I'"" n 15"""n.3 .. ·~ IN~~"f U""' ........ a.o.!r< .. ".ol"'obItlJll T~"<TIt.-dll...Jo~ho. 

\\.'"" 1.\·,,,".145 •• 

• • 
h. h 

On, 

t.",m, r.,'1 .. ~..... to l,r~ 

11011,· .. 000 R._olt-d I.al~"," 

)0.11{" RadiO R __ J·G, 

/\0, pi I",,,~ "od .... at., on. d.~,p"""'D' 1&Ja),d lIoU,·,,~ R,,,,,<!N t ,·.t..,... 

--'--------,-CnC.C,,-.-.. ",.',-"'c:.' .. CC,'.'.',"',,'.: 

I,,<I< ... ~· Z" 

u, ... R .... 0 I', -.,,-",~.,----

LOUI\( ",un' 'M "'U'IUllI II, " , POI'W, ... I.tn ....... 1. '-'"., ........ 1 I.,.onl, 

"nODIEI lUI '"OUI' 

"HOD. l'" ' 
"'''01111 Dr ",,,,a .. 

""UCUIO' .IIIH , ,,, 

W' "'LL ...... ~UtL 

WD O'". lo"a~ClI n, 

" . 
WUlon " "'0. ".' n 

Willie ••• " HOU .... OO. '.0 .,., I' 

W~"C .'U ...... , " 
"UIIUL U"IO' '.'&lU " 
",UII(&L '"'"".""11 
WI ,un .... " ,"'_UIO 

" •• , u ..... er n, 

... ,"10 , .. " 

~I." .\_""O, "k 

LIn .. , 15· ... ' •. 3.~ 

I .. ,h 

I.· 1 

"" 
,'"", 
, " 

" 
" 

•• 

" ", 
" 

I· .. ,,, .k 

I'> ,n, 3 5 "k .. •• 

1.1· '''. 3~.l 

• I .~ 

" •• 
•• 

lit nI"" 

.1 .. ~ 

•• 

, nu 

1.\( 

13 IIU 

J.1~' I' 

.' 

,_ Ill, 

H t.'1 

t.< ~,~ 

(..10 (..~., 

" I' "1'0 

-, pIoOll' r ...... I, ..... "" ... 1... 

In J, '0" 1 Lu.b.lI 

T, .. ""J "~"". "''''":~'--.-,-~''-.-"d b"."011 

" 
"'aIoel, ... t,' I, 

Rot .. ,~~ ... ""'~'" "0," f .... HI r ... h 

,. 
" 

Hob H\lfII. Tm 

-.1\' ,k" 

'~of'"r ' .... k 

---

" 
II lIa,.. ""Mol ... ~ ", ,J .. " 

,I ~ ot IP _"",nt. "f 1/.,,, .• """ 
-, , ., h h 

I.' 'e." 

.... r ",... ""k .. \.NO Ibn'" ,,1. 
T ... r .... o ". "M n .. r "'_~, 

JloII,,,~ R.<'I>I\lf'dh.(uttl 

Rot...', r ~'_"""l>oD 

11 . 1 II ,boo 

!JoU, "~="'=-_-"''''''''_-.''"-'''''. 
1I0I1) • ..ad R,,,",""" I •• 'u ..... 

1/011~ . oool ftt..-onJ1'd .......... 

1I0I1~...--J R ....... ,w f .. M ... 

qj(" Rad,o fll-_d,n. 

lIoI!~ • ......t R._dod , ... "rro 

I.....,,,,; '· .... n 

('~ .. ~. \1,,1101_ 

Lllorh.J ... I'" 

SPONSOR 



TRANSCRIPTIONS 
(Gmlinurdfrom f>!lI:C 41) 

Also obyed was their use for 011(' bro.1d· 
cast to peml l! stars to record more th.1" 
one broadcilst nl a time. 111e wire or tape 
recorder has been employed for this type 
of transcription, and has been dclivNillg 
a highe r grade of transcribed program 
thnn that o f Bin~ Crosby during his first 
recorded network season. Wire recorders 
arc also being used by all networks to gCI 

around the problem created by a nation 
.... t1lCh is P.1rt on daylight and p.1rt 011 I 
stand.1rd time. 

Some sponsors who have plllnncd to usc 
a specific C. t . program to reach the 
nation, as they do through one network 
program, hnvc discovered that they can 
do bcllcr by varyin~ their c. t. vehicles. 
1lllls since the Twin City nrea likes 
bouncy music, they sponsor polkas in that 
territory: since Mobil£' g<X'S for C.arsO/ I 
Robison and His Buckaroo5, th'ICs the 
type of music it gets. Syndicated e. t.'5 
n'l.1ke this custom programing possible. 

A new use of syndicated transcriptions I 
has ~en ill the block progmming of the 
('arly hours. It has ocell found tha t at the 
6 and 7 a.m. hours music and programs of 
a uniform mood do ocst. 

As yet the e.t. firms haven't CO I11(' up 
with any outstanding give-away or <ludi· 
ence p,uticip.1tion programs, which S('em 
to be all the r<lge at the lnoment. 

A number of st<l tions arc pla nning such 
progmms with the usc of musical libmrics 
such <15 those of TI1esaurus, World, L1ng
Worth, Associated, Sesac Standard, C.'pi
tol, Keystone, and Cole. Part icip.1tion 
progmms arc d iff)QJ!t to tmnscribe. 

Outstand ingly imporlant is the fact 
that IllOst transcribed series ha ve pro
motional ki ts which are available to spon
sors. TIleS(' kits contain ideas c<l]cuL1ted 
to start sponsors th inking of promotion. 

Promotion is extra vital in a big metro· 
politan area where the e. t .'s com]X'te with 
many live programs. In theS(' !\eCtions 
e.t. producers arc being forced to scale 
down their franc hise rates. I n the P.1st, 
areas like Los Angeles, Philadelphia , New 
York, Chicago have \x"en asked to pro
duce fantastic royalties for e.t.'s. with the 
resu lt that the latter haven 't been used 
much in metropolitan centers. During 
the P.1St six months Ihe big transcription 
companies have realized the fa llacy in th is 
appro.1ch. TI1<1t's why many more e. t.'s 
will be heard in 1948-19-49 in the great I 
popu lation centers. 

Sf'O~SOR forecast last year that 1947-
19-48 would be a Transcription Year. It 'I 

was. We predict that 19-48-49 will be 
even bigger. • • ,. 

JULY 1948 

.-------~. 

"Through the Listening Glass" 

conducted by 

JACK SHAINDLIN 

30 Minutes of Musical Glamour! Wondrous 
melodies starring Jack Shaindlin and the radiant 
voices of his "Silver Strings" orchestra , , . ric h 
old ballads by the Lang-Worth Choristers . . , 
songs of eternal romance, featuring Dick Brown, 
Joan Brooks and Johnny Thompson, All heard . , , 

" THROUGH THE LISTENING GLASS " 

Available now, via transcription , on 600 Lang-Worth 

Stations-exclusively! Fo r cost, contact any Lang·Worth 

Affiliate . For add itional information , write: 

LANG-WORTH, Inc. 
113 W . 57 St., NEW YORK 

• " 
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C"",n,,"llIy I ~" h"ly _I l ~n'rn.a-6 "k OR H. Fiohmlll!. fo)rn ... qui. kkl, fOIurnni .. -<'O/tl .... bl.'''' 

f'~mQl("tr!A'" Adult -, !~·m'".l _k UR ~; •• \ ...... h""'h""n .... Chi~f, .... I".IH.orkl .. ,."1. 
ltiohard B •• dlt) 

Ed H~rt" A"",,·, 
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How station reps fu nction 

.-.·UIIIO' ill ;': 11:1' ion: .• 
S lUt'. is h :ISi4· .ioh 

lllC gmwth of ll:lti()llal "p(lt nrtl.1dcIls t 
al!n·rtismg is r aralk:kd hy the J!rflwth of 
the slm ion n:rre<'<'nt:lli\'o: ;15 a f" clor in 
cOllll llCrcial radio. ,h klll!-l as it was 
1J{'«'~"'1f}' for the ;tlh-crll .... ·r and "Elene)' 
1H place husill~ direct Volto st:H iolll> 
located :It r{'!nOle !,lIilll!>. <,() long did 
national advertising on local Millions 
II'MJ\'(':1t fl sna il '~ J'h1C('. 

Swt ion rCrrcl>Cnt;JlJ\'c~ ;1( the ou t $('I 

were lime hrokcrs. Thl')' bought hlocks 
o f limc and peddled thc~' in \Illil ll pieces. 
The lime hrokcr un a IHlliunal ~c:J lc 

didn't 1:1s1 long and his p l;lCC W;JS wkcll 
hy sln l ioli rc prc~cnt;ltivc!<., \\ho de. for 
M;l lions what nc\.\ .... p.1pcr and m:lga:inc 
rcprc~cnlati\'cs do (01 their fields. Plollcer 
in this field of cour5oC W<l!o Ed Petry, now 
hend of the Hat ion rl'prescntnti \'e orgnlli
:atiol1 !'x'minl: hi ~ nallle. 

Station I eprcscnlntivcs make it possihle 
for all ad,'eitisci to plact.' ad\'ertlslIll: on a 
considerable nUlllhl.:1 of !olntions throu1::h 
one central c..lliC('. to ohtall1 inforlllation 
on stations and 111,1rkets throu~h one COli 

tact Ta ther than hy mn i1 or phone an 
infinitely more praClilOlhlc procedure, 

During the carly d:lYs the sta tion rep
rc~ntati\'e was very Illuch like a dclivery 
clerk oct\\een agencies nlld stations. But 
as time wen t on nnd businC'SS pinceillent 
occ:lllle more OOlllpctltive, \Ihen there 
\Iele four major groups of network sta
tions instead of onc, the station repre
sentatil'e bcc,lIlle an nctll'e '!'nlc:.lIl:1ll, 
!elling not only his own woup of st"tions 
hut hroadcast advertising as \\'ell. 

With his growth in stntllre C:l r1le:l 00111-

mcnsurate incre:lse ill hi~ lIl(]uence for 
~.'ood in the industry, The station repre
scnta tives were prim" ily responsible (or 
lIle:lning(ul rn te cards \\hich arc 110W 

lived by in the- nalional field , It was the 
Hg and liu le station repre:K."ntatil'cs \\ho 
refused to handle certain Iypes o( ad\'Cf
ti~ing \\him ~'ert' IlOt g(llld for atlwTtising 
Gr for bro.1dc<lSting. 

,\ Iany of these rl'prt.'!II..'m:ltil'eS hal'e 
huilt great (OTllln~ lor Ihel1lsch-es 
through their st,1tiOil rq'I("A'llfatioll, l>tlt 
lIlallY others during tIll' P;ISI I ~ )'e:lTS have 
dropped hy the waysidl', Thl'~ eilhl:l do 
a Joh allJ prm["l'r or c1", Ill .... )' pass 
quickly fmlll tht rcpll'" .. :l1t.1liI"C fic lJ, 

Toda) ;11'OlIt 50 rcprc-cnt the ga'at 
IIlnjOlil) IIf Ihe 1I,1ti"Il'~ stalinllS, Ther 
ha\'c nn :ll'.<;nciation whICh b building a 
oxil- of cthlCS, Wh.1t Ihe)' do 1X'yolld 
s!.'llill~ lill1e i' the <.uhjl'('l of anolher sec-

FIRST 
in .he 

~~ • • 

Th 4 0t~ retail lII 'r ~ t t 

DIV[NPDRT 
ROCK ISLAND 
MOLIN[ 
[AST MOLINE 

" FIRST 10 kee p r~9 u l ar da ily 
logs of all op~r. l i n g d~ta ils.'· 

woe WOC·fM 
5 ,000 Wall ', t420 K •. 

BAS IC NBC Aff ilial . 

C~I. 8, J, P.I ... " P, .. , 

B·.Hyl leu,'d,. M,. 

DAVENP ORT I IOWA 
NOliona l Repre senlol;vel: 

FREE & PETERS. 'nc. 

SPONSOR 



tion in (his Fall Facts edition. A fl W Sla
tions maintain their own offlC('s in key 
cities like New York and Chicago, but 
numerically they are Iwrd ly a factor. 
Even the regional networks fo r the most 
p.1rt fi nd an cstnblished 5(,1tion repre
sentative the Ix:st way to reach the ad\'er
tiser alld his agency. The placcment of 
na t iona l spot broadcast advertising is so 
grent tlmt combined with business which 
stations scll ioca lly it far outdistilnccs the 
business placed wi th the four major net
.... ,orks. It ·s possible th:l1 WI advertiser 
will decide, of his 0 .... 11 volition, (0 use a 
md io nel\\'ork G1 l11p'lign. It·s a ln'lOst Oll
heard of for a sponsor to deciue to use na
t iona l sJX>t advcrtising without beillg sold. 

A Ilct .... ,ork affi litltion is important 
though far from essential to a s tation in 
readling and holding a grea t aud ience but 
it's the na tional sJX>t bu~ iness which 
makes stat ions finandally possible. This 
is true no t only in md io but is already 
true a lso ill TV, and a number of sta tion 
representatives ha ve added to their staIrs 
executives who know TV. These men 
have been added not simply to go out and 
sell I1:I(ional TV spot bus iness but a lso to 
precondition adver tisers to t he idea of 
visual spot advet ti~ in g, and of course to 
obtain more TV sta t iol1s as clients .• •• 

A Great Show ... 
in true American tradition 
A STIRRING IS-minute recorded,open
end producdon " .. featurin~ "Inter 
F~itb" cboir, conducted by Josepb 
M~ThJ. Hymn, of 311 churcbes and 
all rr li,Rionl witb the $ tori ~1 of their 
cr~~to r~. 

A program dedic~ted to tbe true 
spirit of tol er~nce ~nd ~ood will 10 

~Il men. 
Ideal for a wide varie ty ofsponson 

with ~ moderate bud~e!. Tremendou, 
~ppeal 10 ext ensive ~udience. St~ ti on 
breaks ~nd one-minute spot s puhli
ciozing "R ADIO HY MNAL" are 
~v~i1~bl e Jrtt. 

'18 Yfd rs "f u,ofialio .. 
,uilh 101> rad io ,ho'~~ .. 
"Bob /I",.."," "Mr"&Mr~" 
No.rh," "Co .. Y OM To,. 
TMs!" "K,,/t S .. ,ilh Ho,,': 
" / ....... Sg" fl ~"'. " "K"y 
Ky.n." "T....,,, Muri"/1 cf 
Ihc Ai •• " 

_ CHARLES STARK PRODUCTIONS 
lSi MADISD' IV[. HEW YORK 11, ,. Y. 

JULY 1948 

They sell-plus 

S*:.*iull .·.!I .. ·.!S.~u.:.*h·.!S S.!.·,-.· h.-u.ul.!:IS* 
indus ..... " i ll III o re ,,~ ... ~-s .... ! •• 'II.~.· • • Iu! .!'".! . . . 

ch:mdiscr expects (rom r:ldio . While s tations judge their represcnta
tives basicilUy by the busincss the la tter 
semi them each month, the job thill the 
reprcscntatives do goes far beyond the 
s ilnplc sellitlg of time. The s tilt ions gen
erally arc far removed from the ll:ltiollill 
ildvertiscr :ll1d find it ;l hnost impossible to 
c rystal-ball (rends and wh:lt the big Iller-

Typical of the problems tha t station 
rcprescntativ~ have had to solv(" W:lS a 
uniform rmc. ca rd \\'hich wou ld give the 
advertiser the infiJflIl:ttion he want s. for 
years chain breaks h:lvc been defin ed in 
various w:t}'s 0 11 r:lte c:trcis. One C:lrd 
would specify the number of words per-

WHY PAY MORE 
TO REACH THE 

WORCESTER MARKET". 

What's the PERCEN1'AGE~ 
In lil(' rich rr;;pons i\'i' \\ ro rCf'Sh' r area, in ("0111-

Iw titioll \Iith 4. nr l\\"ork ~ tnlioni'_ ilJdc pf' lIdclll 

WNEB GIVES YOU GREATER- THAN·AVERAGE AUDIENCE , ._ 
AT MUCH LOWER- THAN-AVERAGE COST! 

HOOPER REPORT WEEKDAY WEEKDAV [vENIHGS SUN DAY 

orCEMBER 1947 - APRil 1948 MORNINGS AFTERNOON! AfTERNOONS 

THE WORCESTER AVERAGE RATING 5.0 5.7 8.6 5.6 
OF FIVE REPORTED STATIO NS 

WN EB RATING 5.4 8.4 7.2 10.4 

Get Ih(' IH'\\" pif'll1f1'_ 111(' (1"111' pi f' tllrc o f wklt",; 

go ing: on ill \\ 'orC('s lC'r. Call I II o ur rf"[lfI'
H'Jll :lliw' t or/a)" .•. (' IH'ck 1IH' 1:I«'.'<t II ohi't't 

«11'1 5 alltl figurt· ...... f:(,( ' for Yo ur"p lr 111<11 

SAll/ROAY 
DAYTIME 

4.5 

8.8 

WNEB GIV ES YOU MORE LISTENERS FOR YOUR RADIO DOLLAR ! 

WNEB 
WORCESTER MASSACHUSETTS 

R ellrf'lit'll/('{/IJ.'" : AJam .I. Young, Jr. , ] nl'. a llci :K('ltell-Carte r, Illc. 
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IT TELLS THE STORY. . .. 

National Selective: 

f~flid) '·"Cive this great bllsilless a 

lIame worthy of Ifs size." Agellcies) statioll oWliers) 

pllMishers respollded. They recogllized the 

COl/jilSioll) the dOIlMe meallillg of '·'iVatiollfll Spot" 

aJ a lIame to describe olle of the greatest adver

tisillg medillms e7'a J:IIO'WIi . Their over

whelmlJlg appro7'al al/(I choice was for 
lVatiolial Selecth}e Broac/CflstIJlg. 

PAUL H.RAY MER COJVIPANY, Inc. 



Broadcast ing 

I tlcrcdib le as it may seem, recent surveys show th;J.t 
ninct},-o n..: per cent of the adverti sing manage rs, 

t he mell who buy your time, do n't know what "Spot" 
radio is. M oreovcr, they injur iously lx: licve it to 
be l imi ted to someth ing it is not. T he)' ca ll it "eMs," 
"1-;Vls,P "spot announcements," "jingies ,ll " nlli 
s..111Ce advertising/' or some leftover stuff-a lIlel!lS 

of coveri ng ever n:lrrowing concell tric circl es. 

And in Canada, than ks to the hu nd reds of J et te r~ 
wri tten by AlI-C1.n:lda Ib.dio Facilities , se ven ty-six 
per cent o f the replies C:l. m c out Aatly for adoption 
of th e lIam e Natioll:ll SELECT lI '£ Broadcast ing. 

T o you "Spot" ill l! :lJlS someth ing fa r bigger thall 
j list chainbreaks or announcements - but to your 
emplor ees and to :ldn:rrisc rs who buy your rime , 
"Spot" will always mean simpl}'-announcemell rs 
or ~po rs on your schedule. 

National SE LF;C TII 'F; te ll s rh e stor}'. It 's not 
:l. short, trite or Cltc h}' m me, but wh y should it ber 
It properl y descr ibes:l means, a system o f nar iom l 
ad, 'e rt ising that competes with the grcatc~r media 
- ncwspapl! rs, magaz.ines and networks, Seler/ive 
broadcasting offers adver tisers economics, d irection 
and control not pos~ i b le with any other mcans of 

se lli ng goods to the n:u ion, With it and it alone 
the ad \'crti51..'r can 

SELECT hi~ markt: ls 
SELECT his sta ti ons 
SELECT his talent 
SEL ECT his progra lll 
SELECT h i ~ tillle 
SELECT h is commercial 

T his is Na tiona l SE L ECTI V E Broadcasting. 

You may ask- why th is campaign to change the 
m rner Because } 'OU and we wan t more progra m 
busincss. \\'e va lue annOll llcemen ts bur we wan t 
mon: progr:lln~-bjg name ones ~ponsorcd by tr ul y 
na tiona l adve rtise rs on a n:1 tional se/cl'li'CIl' basis. 
Hdorc yOll ge t a ll }' substant ial incrcase in ~llch 
bllsines~, ~'OU and r Oll r ~alc~ rcpre~eJltati\'e mu~t 
have a !lame for it rhat advc rtisers can llnderstand. 

Let '~ ger awa}' from this little, this belit tl ing 
word "Spot" with its double me:l.lling and ambi
guity. Ld'~ givc this grea t ad\'t..:rt ising medium a 
name worthy of its ~i z.e, N:Hiona1 SE r~ECT1 VE 
Broadcasri ng te ll s the story. 

If you ag ree , or cbagn'e, rour opinion will be 
"ery much app recia ted. 

adio A dvertising · New York. Rosloll , Delroit, Atlanta , Chicago, Los A ngeles, Sail Frmlci.·co 

r----------- ----------- ----- -----
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Pau l H . Harmer Company, Inc. 
366 i\ ladi~on A\'cmle 
.\'ew York Ii, N , Y. 

o I approve .......... " .. ,._ .. _ ................ _ .......... _ ... ,_ .. " ... " ................... _" .. "._ ....... , ..... _ .... . 

o I disapllrove ........................ ",. ........... _ ............................................. , ............ , ... _ ... . 

I ~t lggCSt tnt; l1ame ........ " ... , .................................. _ ............................... _"._ ... . 

Name ....... __ .. _ 
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milled in a ~!<luon brl'.1k. Another ratc 
card u5Cd (1111(,: a~ ;'l marka. L"en thoSt' 
tlmt u~ \\'ord3j.!~ as }"ard~ [ick!> differed. 
One lirnitt-d them to 25 v.ords. Another 
Ij~tcd 40 word... For ume ~JO)( h~tcd IS 
seconds, SQml' :W. SIIITIC (;'ITds said no 
tr;m scrlptlons fnr "lilllUIl bfl'aks and 
others rcfu ..... --d SuunJ dln:h or jlllgks. 

011(: of the hr.<t nlnJtlr cumribu uon<. 
llIade b) \ t31101l n,-pr~""'I1I,'"\ C'S to the 
broadca~1 ilJn.-'rll'll1j.! held v.as unlform 
infomlalloll on thClr stations' rate cards. 
The NA B Iml;r took up tlus l';lmra l~n 011 
.1 nntional !>C,l]t', hut It \\:IS st:nion rrprc· 
sentarive-, \.\ho first -.old hro .. ldcasung ('J{. 

ccuth'es 011 the neces'lt)' (or ulHfonlllty if 
nntiona] businc~ wa~ 10 be obta ined In 

a s i::Ibk qUlIntit }'. 

St:Hion rcprcscntall\'e\ frequemly arc 
instrumental in the .\oh iftin!! of an outlet 
from one network to ;mmhcr This is so 
not occnuse of the reprc-.entau\,e's pre
dilection for one \\l·b over another but 
because under existing conditions affilia
tion \10 ilh olle cha in in~tl'ad of anolher "ill 
mean more business. For illst<lnce one 
slalion wilh a major net"ork artilia lion of 
several years' SI<lndlOj:! was operming in 
the shadow of a 50,OOO-wan alll1iate of the 
same network and ellUs h<ld in-town listen
ing only. In Ihe same area another 
smaller network virtually was not heard 
at all due to a poor si~nal from the 
nearesl station carry Ill$( liS programs. 
There was a waiting audicnex for certain 
programs of that chain. On Ihe rep's 
recomrnendiltion a switch 10 netwOrks was 
made. The slmion mcreascd its audienex, 
and coverage as well. As 11 rcsult the 
sta tion rerrcscntati \"(' tripled the outlet's 
nationnl :.pot businc~s, ad\('rtiscrs re
ceived more for their dollars, and listeners 
in the afl'a had a better-balanced broild
cast service. A caSU.11 study miglll ind i
c:lIe that it was foolish for Ihe staliol1 to 
change its .1ffili.1I101l from a major to a 
minor network. But a ~tation repre
sentative "ho could forgel th" ob\'ious 
and who knew t-usiness and listenmg con
ditions could ad\·i"(' the Stillion correctly. 

StatiOll represcm:lu\·e~ don't \lant the 

More people are lislening 

Id ... .1 to ubtalll .1cceptancc that they super
sede :.t;ltlnn managcment or program de
partments. :'\'01 being im'Olvoo in the 
daily operations of a s tation they are able 
10 be thc outside authority looking In, 
that's nil. 

ror years <;()tnething of evcrJthing was 
·'ideal" programmg. Then block pro
graming raised its head and studies re· 
\"cakd :see block programing report in 
this Fall Filcts edition) that variety does 
not spice Iistl'l1inl,'-it loses it, It took a 
great deal of statlOJI eduCatiOll bJ repre· 
sentat i\"cs to get this idea across. They 
Irll"" to do it not t-ccause they \I·ere sold 
on block programing but because they 
found their sales activities seriously 
hampen-d unless their stalions were 
block-programoo. 

There are man} other facets of station 
operations III which the stalion represent
ative finds himself in\"olved for the SUI
tions', thc advertisers', and his o\ln best 
iOlerests. Typical of these is the question 
of local salesmen's recompense. If a Sta
t ion is to have a well-balanced advertiSing 
structure, with local, national spot, and 
nel \lurk ad,'crtising well interlarded, then 
it must pay its sales personnel on a basis 
that will prevent them from selling e,'ery 
top time a,·ailability to special local 
clients. There's a way of paying local 
sales statTs that prevents this and many 
station representatives have suggested it 
to their stations. 

The station represenl3ti\'e may have 
started out as a timc peddler but today 
he'sa first-ratc management consultant as 
\I'ell as it s,1les representati"e, That dual 
capacit}' goes for the firms \I;th top bill
in]:!s as well as tho5(' at Ihe bottom rungs 
of the laddcr, In some cases a st;l tion 
representativc h.1S been kno\loTl to go 
alon]:! for a year without making his fil1't 
national s,11e for a Stilt ion, \Io'orking 
the full 12 months to build up acceptance 
for the station, It seldom takes that 
long, but a good station representative 
works with a station to m.1ke ccrt.1in first 
that I( ha5 something to sell. 

~e,,' .UC ·~I. UII.lc·'s de,'c! lu.) 
hnhi.s ill Ilus',,-n.· s.n. iun 

n e ,," dinliu n ' ". 

c~x.'nusiull 

Dialing habib arc changing. In March 
and Arril SI'O~SOR re\"cak'CI for the fir.;t 
time die confldenti.1l tr('fld mfomlalioll 
which [he ,\. C. Nleh'fl T('$('arch orj:!an
i:ation had morn chartinJ! for the net
work!> and lc:tdlllg: advertiSing ag('l1CICS, 
The shift in accent, from /1(.'t1\·ork 

listenint: to independent stations, has 
been slow but con:.isll'nt, The si:e of 
the network audicnccs hasn't decre<1SCd
has, in fact, increased. But the chains 
are not colk'Cti\"eI}' reaching as big a 
share of th(' audimce as they did up to 

( Plt{IJt turn 10 /Mgt 68) 
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SHOULD WE RUN HIM IN THE PREAKNESS, MA? 
Ma doesn't know it- but you can ' t s tart a horse in a race at ANY Maryland track 

r simply by saying '" want hi m to run." 

But Baltimoreans know THAT, .. and a lot more about horse racing. They're 

well up on other sports, too! Baseball . football. basketball , boxing and ALL 

other form s of athletics get t heir en th usiastic attention. 

That's why so many radios tune to WSID every weekday afternoon when our 

CLUB BALTIMORE AND THE ALL SPORTSI PARADE 
is on the air. This popular four hou r show is block programmed with famous 

bands. big time vocalists. split second sports results and las t minute news patterned 

not only to entertain but to move merchandise. 

If Baltimore and its environs are 

on your salesmap and you want 

to reach the mos tes' people for 

the leastes' cost. yo u ' ll do well to 

ta lk to Forjoe about this 1000 

wa t ter- Maryland'smost power

ful independen t station. 

JULY 1948 

51 D 
BALTI MORE 21, MARYLAND 
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spot 
trends 

aU ld upon Ihe numblr of prO!I.m l .nd , n_ 
nouncl menh p l.nd by sponSOI! with st.lions 
. nd induld by ROf.beugh Re port on Spot 
R. d io "'durt io in ~ . Spoh repor ted fOf month 
of Slptlmbel 1941 .. , un d u, bu, of 100 

250 -

200 -

150 -

100 -

50-

May, reflecting theseasonablc decl ine of a ll bro..'ldcasting ad vertising 
is off ten point s from the prev ious month . Only soaps and cleansers ran 

conlra wise to the May tre nd. Business in a ll territ ories is off in 

proportion , v.'it h the Pacific and Mounta in areas suffering a loss of 

Spot business to a greater degree than all other areas. I t dropped 
from 116.6 to 70.8, which is lower percentagewise than the business 

in a ny other section except the sOllth . Despite the fact tha t Colgale# 
Palmoli ve-Peel ha s dropped a sizable proportion of it s broadcast 

advertising t he soaps. cleansers, toiletries classification is s till the 
only industry that has held up against the seasonable trend . 

DEC JAN fEB I MAR APR ' MAY JUN 

Trends by G eos ,aph ic al Areas 1947-1948 Tre nds by Industry Classifications 1947-1948 

• '~O.'or I, .. , ,, ..... II. ,1.,1. cor"or. l. '.' i'Y.o ""n" h" .. .... y " , ..... " ;.101" • • it .... y I. " ..... . I. tho ' .".,lry , .. ,orI" ho ...... , tho .. ", • • oo .. or .... b. 
""orI." ...... ..... bOl ,,' c 1. "I~<llio . .. 
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WE KNEW IT WAS HIGH 

BUT I , 
LOOK AT THIS I 

IN MOBILE 

HAS A 

• 
• 

SHARE OF AUDIENCE RATING 
6:00 P.M. to 10:30 P.M. 

Sun. Ihru Sol. 

Whil e we have no quolabl~ authority we hear from 
re lioble sources thaI this is the highest figure in Ihe 
nalion for major market stations. 

If any mojor market statio n has a higher -figure we'd 
like 10 hear about it. 

l e i HEADLEY-READ give you th e campl e!e WALA slory 
and the facts on Ihe phenomena l growlh of the Mobile 
markel. 

• HOOPER STATION LI STENING INDEX, 
OCT. '47-FEB. '48 

NBC - 5,000 Watts 
MOBILE 

The Code 

~. e' " 'orks s.· .. I •• u·.~ 
for .. II itulns.ry 

The major Ilt't works and the ollmed anJ 
operated Sl.1tiollS o f all fiJur chains ..... ill 
abide unrescrvedly by tlw NAB code. In 
most cases the standa rds of practice at the 
nelll,orks will be more stringent than 
rhoS(' e$t.1 blished by the As.>ociatiOIl. 
NBC's recodified standards, the first re
vi~ i(Jn since 1941, will be released some 
tin)(" during Jcly, CBS and ABC will 
continue to is~ue no S\!t of rules and regu
lations but to judge each problem on the 
b.1si ~ of P.1St policy, ,\Iutual will have a 
new book of rules and regulations 3vail
able shortly, 

NBC and CBS will not accept copy on 
laxatives, bromides, or reducing aids, 
ABC and Mutual will accept them 011 a 
network basis, but the fe.rmer frowns on 
their u~e 011 a ~po t oosis 011 their netwe.rk
OWlied stations, [t"s ABC's feeling that 
adjaCl'ncy can ca use ,I recorded ~pO{ an
nouncement to oc olli::nsive even if the 
SP() t taken by itself is not objectionable . 
Adjacency cnn be controlkd Oil the web ; 
it's ,Ilmost impossible te. control 0 11 a 
statiGn bnsis. Deodorants are acceptable 
on ABC sta tions if they're handled by 
women commentators as live commer
cials. 

Advertising claims must be substanti
ated before allY o( the networks accept 
them for bro.1dcan, If an advertiscl 
s tates that more housewives usc his prod, 
UCtS than other like products, adequate 
lesearch backing must be available for the 
claim (or it to be JX'rmitted Oil the net· 
work air, Research must go further in 
backing claims at N BC and C BS than at 
ABC and ,\-IBS but it 's all very relativc. 
All networks try to avoid sW('Cping claims 
and go far beyond the magazines and 
newspapers in refusing to accept copy that 
can't be backed with (acts, It isn't a 
Stl iving fo r virtuc which (orces this adver
tising copy contLOI on the chains but the 
fact that every air advertiser watches 
evel)' other ad\'erti~er, Since in the case 
of many products there is :KtuaJly no 
signiflCant di!lclence between or;mds. 
m2nufacturcrS mOllitcr each otlwr and the 
Pets zealously. By making advertisers 
prove all claims, networks are also clear of 
favoritism charges and Fe<kral Trade 
Commission and FCC investigations. 

Network codes approach COlllI OI of 
what goes on the air ff(.tll a positive vlel>.'
~X1int this year. They d('al more with 
what can be S<1id ne t what cannoL ••• 
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MILLIO N 
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'fill ( ' :III " ;':41 hl' UII;.!' 

,.i tlt I Itt· I . HUO.OUH 
1I..ilall alit! "111' :11 I'I ' loi

( 1( ' IlI~ of' \\'.IIII. ·~ :t2-
(' 011111) ( ' Ole ' ra ;:I ' art ' a . 

TII4 " ha\(- lilt, htl~ ill ;.! 

lun.t ' " 10 Illal.( ' \0111' 

(·:lIltplll ).! 1I pa~ . FUI' 

r: llllil i ( '~ 111' 1"1 ' ha\(- 1111 ' 
h i~.dI(·~ 1 a \( ' r :q.!I ' ill

{ '!lUll' of all ~ ~ illli l ll l' 

a n ',. 111 , Iu ' :-'4111111-
" ..r I 0\( ' " ~2.U(j( 1 a ~ ( ' :11'. 

. . . ,'l ll k.· ~ 0111' plan ,.; 
II ()\,' I II I ' a :-. II i II 0 II 

\\ .I II L a 11.1 i 1:-- II II I ' 

1l 1ill iOll 1111\(,1':--: 

ONLY FULL· TIME STATION 
WITH PRIMARY COVERAGE 
IN THE NORTH-EAST TEN
NESSEE, SOUTH-WEST VIR
GINIA AN D WESTERN NORTH 

CAROLINA MARKETS 

A 
B 
[ 

5,000 W 910 KC 
JOHNSON CITY, TEN NESSEE 
N"t. Rt: . John E. Puna" ( 0. 

.8 

MORE LISTENI NG 

Ji\t: }('ars a~u. rur tht, audll'ncc: hal. 
~rOwn mon' than tht'ir rern-ntagc share 
1.( It. 

The nM'~t ren-nt I'\'id"l'1l r{'porl indi
(<ltC'S thoU durmg ,he rlr~t quaner {If 
19016 the Inili.jX-mknu (011('('100 a J4.8'; 
sh:lrc of illl' llUdll'nce. During the same 
IX'rOO of 19~i , the nnnnl'twork ~t:l tion ~ 

reacl1l.-d I i ,6"; of the aodll'ncc. 
Th~' Indqlt.ndt'nh ha\c Ix'cn holding 

the di1l1er~ lunj.!lT. a~ \\dl as rC';'Jching 
them morc (rl'qucntl) In 19~6 the) 
listcnoo to Inckpcndents 39 minutes a 
day, in '~i Ihey lisa'ned 50 minutcs 
dai ly, in '48 63 minut{'s a day. Th('S(' 
fi~'l.lr('S are 1111 (or first quaJl('r of the }'(~lr. 

In th{' April i~ .. ut', as an indication of 
!low indepencknl s obtaUl a major share 
o( lislrninj!, 5f'O'~OR presented a SCt o( 

da}timc list!'l1ing fij!Ur~ pUlporting to 
rcprC'Scrlt Iistl'llinj! in Hot Sprmgs, Ar
kans.1S, as ~O""ll in the Nnc ",\lOSt 
ListcnLllJ( ' survc)' of 1944. Thc figurcs 
wcre actunlly (Of FOCI Smith r.lthcr thlln 
Hot Springs, in \\hich town the inde
rcndellts didn' t m{(' at thc survcy t ime, 
To indicate JUSt how differcnt li~ t C11ing 

can b<-, the Fon Smit h fij!url'S ;ue re
peated and th e HOI Springs check-up 
repolled fCll thc first time . 

:\'1\; ("I\~ _~M )1I(~ lnd{.(. I 

F1. ~mil", " '1, 2 ~II 

""I;::'~""l., 10 fR 2! 

Thl ~e In\\l1S are gc,od ~'xalllpk~ (,f .... h) 
it 's ('!i~nti;11 (or a sr(jn~r to ch«k 
JiH!'I1ing in e\'('r) town hl CP\ers. Dialing 
is a local thing, 

I n the dayt lmc It is thc newl~ licen~ 
stntinm \\hich ha\'c ulCrea'l.>d the inde
pendent stations' shnre of :llIdimce. The 
d.l)tillle shareof audicnct' of indCJX'nd('lt,~ 
for the fiN-t qu;u tt'f of the ycar, '-16 ,'s, 
'48, lonks like thi~' 

" 
,r "'1, .. " -\ud'r"~ .. 

" ',. n,~,,~, 

,",II Ind L, • " " -, " Ohl h,d t ". " 
, 
" 

Network programs lor local sponsors 

At night Nlih old and nl' .... licensc{'s 
~hilrl' In thc increased lis tening to un
,1ffiliau-d oudets. 

_~ lind Lt. 
Old tnd Lt. 

'\'.ht"m .. "'''a, .. ", Aud ......... 
u. .~ ('b~"'r 

II,'" 15 7'" +1 I .... 
,.~' IU,S' ,,07' 

It mUM bt' noted that th~' Iigurl'S 
;Irl' 1111 fnr the firl't quarter (If the rellr, 
n periud during which bnsd)'l11 is not on 
thl' air. It is the bt'licf of many that the 
IIldCP~1Idl·11t stations obtain their j.(reatest 
audil'llces through b..l~b.lll. Cunent 
NidJ;{'Jl confidcntiallrend report indicatl'S 
Ihnl o ther programs are .... inning aud
ienn':> for the sta t ions which art' on theil 
own ill a market. 

The nighttime incrmS(' is ill par( 
tran'able 10 nign (f imt' sports which arc 
bccomlOJ.! morl' and I11Mt' of a. leisure 
timt' (aClOr throughout the nat ion. T he 
gmwing importance of the indepmdmt 
is crt.-dited to a combinll t ion of sports. 
ne .... s, and music, 

Nldscn's figules on the groll. th of 
nrmnet wolk sta t ions and nelwolks dur
ing tht' period betw('('n the firs t qu.1rler 
of 19~6 .1nd the first quarter o( 19~5 

cover a different repartin,!! ~pan than 
SI'O ..... :.OR'S report on the network changes 
.!.Incl' BI\lB, Since his tigurl'S should be 
ref('rred 10 "hen weighing the dialinj.: 
habit changes. the)' arc gi\'en here: 

I h~ 

:\IIC •• 

'" '" 
" , ' 

Tht' l'1l1ire changing broadclIst p,cture 
must lx· vicwed with an eye to .... hat has 
h,1rl'lCncd to radio f.lmilics in the U, S. 
On another pagc in this issue the latest 
8,\18 radio famil} figures for the nation 
(rclear,,:d at the end of June) ale ptC
Slll tro, The U. S., fmm a potential radio 
audience b.ls:is, has incrc:>!iCd in 1'01'0 .reM" 
fmm 33,<)88,(]OO families to 37,623.000 
families, That's an inCfea$(' of slightly 
nver lOr-; and gi\'es Americ.1's brfiadc:Jsr 
ad\'l:rusers 3.635.000 more homes 10 
scllta, 

UII ~I US "' .. , ,\IU ' sl:Ili .. lIs. S"""S"'·S 1011.' 
." .• ' ,. S ' •• • 000.000 ill I i ll '" I'",· .... - .. " s h .. w s 

Tin1l.' I'UI'cha"(.'d in c(lnn~'cti(ln with ,h(' 
local ~i"lIl'<lr.;llIr of lll"t\\lJrk-producl'd 
rmgr:um \\111 I:xC('l'd ~J !.OIlO.OOO Ihi~ 

f;dl. \\US' alOll(' accoullt fn!' $6.{J(XtlWXl 

of thnl' tillll ~Ik~, Thl' tail'll t l(l~ t~ fur 
\IBS ll'-<'P l'ml!J;lIn~ willl'\cl'I:J 5-1,7311. 
Ofll.) a _\l'ar 'INal! 511,;:--(, a \\'('~:k, It 

CO~ I ~ tht· a\'t'r<lgc fl'gion:11 or Joe;]l 
\ IUtU,ll ~rnnHlr 1('!iS than n l:t', of the 
Char!!l'~ lor tillle 10 bouy a IKtwork rro
gralll o\'~'r one ~tation or a group of ~Ia
tum~, Thl' kelo (n~ indicated in tll!: Ibung 
nf Iwt\\<lTk rmw;!m .. ~ a\'ailahle for IflCll l 

!'/m,',' turn /(1 f>tlgl' iJ) 

SPONSOR 



Saturday Nih Samples 
of Local Showmanship 
Saturday night· is not " the loneliest night 
in the week" for WRVA listeners. The reason 
is the superb showmanship of WRY A-prod uced 
programs (and their Hooperating!). 

WRVA has the "know-how". The talent. 
The stars. The ability. The showmanship. 
The Directors. The Musicians. The Producers. 
And last - but not least - the Sponsors. 

The record of renewals proves our production. 
We can do as good for you! Put your 
"down South" sales problem in our lap. or 
contact Radio Sales. 

waVA 
JUL Y 1948 

lIicI<--L axd 

J/..pu.. V""""i. 

6,30·7:00 P. M. 

"Joan Brooks 
Show" 

with JOAN BROOKS, 
Wilson Angel and 
John Connolly ond 

on orchestra of 17. 

Sponsored by 
C. F. Sauer Company. 

Hooperoling 8.0 

7,00·7:30 P. M. 

"Quiz of 
Two Cities" 

Two.city hookup 
with cosl of 11. 

Spon~ofed by 
Southgate Foods, Inc. 

Hooperoling 13.3 

8:00-8:30 P. M. 

"Old Dominion 
Barn Dance" 

wiTh SUNS HINE sue 
and cod of 18. 

Sponsored by Boiley's 

Supreme Coffee. 
Hooperoting 18.6 

8:30·9:00 P. M. 

"Old Dominion 
Barn Dance" 

on entirely different 
prog ram by the some 

cod. Sponsored by 
Bullerworlh 

Furniture Co. 

Hooperol ing 16.6 
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Sillgin~ Salll 
the man behind ove r 200 Successful sales curves 

Fur the ,.pOllsor inltTt',.. \t't l in $o{es. Si Il;..:in' Salll prt.,,.cnt.o; :l tlllilllU' 

uppurlllt1il~· . Fur Il('\t'f ill r"di,,',. hi ... tury lIa..: tlicr!' IWI'II a pl'r"lInlllil~' 

lil,(' Sam ... tt Clt'r l H; f"fl':1 I'fo;.!ra rn 5I'rit'." .dlh ,.llch :In ulll.;tanding 

ft't'urol uf lI1ajor "a I,· ... ,.llI'ee .... "..; IIl1hrukC'1l h~' ;J .. in;..:lc faillln', 

'1'111'"'' art' ... troll ;..: .. la1, ' IIIeIlI,.. that c;lrry Irl' Illt'l ldun,. wridll ,,'ill! 
pro"pl,!·tiH' pro;":fulI l pnrdt:,"cr:- . if ,.\lI'IHlrll·,1 h~' fact .. , .\lIci ra('\;; 

\\1' h:IIO' ii, . ,hllndHl wL' ..• I,i~h IIHopcr .. . cun;..:rallll;llory leiter". c .... 

pn·,.,.ion .. of ro ' :11 :II'llfl" ' iatioll h .I' a<ln' rli""r" Ihl'lll;;cll·c .... 
Iwf"rl ' :I"d aflt' r l-'uri,· ... 1.;wkl'<I ,,'jlll lilt' 1'lIIlt'r.'I,' li;:"r ... ", 

Thi ... 1.)- lIliuIII'" Ir:UI~{' rillt'd I)ro;:ralll ~ ... ri(·~ i,. LII" ~IHI\" 

~(l 1I 11",,(1 In I'roelll" " r""'IIIt ... ,, ' rile, h·in'. ur Idr' l'hOlH' 
'1" .... 1 rur rllll ,lr-Iail~. I)"~flilr' Sirr;,:ill' ~:IIH'~ Irclllcllrlllll." 
I'nplIJ:.rit~ :111(1 1'1111 , Ihe ... lIn\,· i .. rca~(lIIahly Jlriccd. 

SPONSOR 



TRANSC R I PTION 

New York-47 West 56th 51.. Col. 5-1-544 

s . ., 
In g lll 

flHlio "al .. ", mun. A!<!<is trd h y Clwrl i(' 

;'\lagllnnlc :11111 hi s urdu'''lrfl lUlll 

thl' jll s tl~' ramu li." ;\lullt' ll ~ i .. lt·r,. 

5 anl is :n ai l"hl (' fur ",p('(:ial ('0 111-

nwrt·i;d c ut ling ... Itl ~i,c ~lIl1r prt>

~ranl ~"t'll :;,r('a IC' r sa les p~lwC'r . 

• 1""Hurl ,, 1 1.0,",' ~"ngs 
• W('~t\,arfl l1" ! 
• Y"ur 1I~"'n jur Ihe lillY 
• "illgs of :3 .. IIg 

SA LES, INC., 117 West High St. 
Springfield. Ohio 
Telephone 2·4974 

Chicago-GI2 N. Michigan Ave .. Superior 3053 

Hollywood-6381 Hollywood Blvd., Hollywood 5600 
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(O-OP PROGRAMS 
Conlinurdjrom /XI}!€' 68) 

sponsorship in this sect ion) :In' of te l! 
h;)S("d UpOIl :l percentage of tile sta tion 's 
nm ional ('I'ening hourly ratc for time, 

A'ISS's hight'st ta lent l'hargcs las t 
SC!lSOll were for <l progrnm I, .. hich wil! not 
be offered this fa ll , iHjormatiQu Pleas.., 
for which 60"; of the ll:ltinl1<l 1 nighttime 
hourly nlle .... as llsscssed. T he most ex
pe nsive (.40,( of nighttime hourly r:llc ) 
other MBS CO-Op programs are Meet ;\1e 
AI Porky's, John Nesbitt, K:l(e Smith, 
Fultol1 Lewis, and Happ)' Gang. Most 
other J\'IBSco.ops arc pricl'd in the region 
of ZO('"~ of t he base rate. 

TIl(,> sccond biggest ne twork in s.11e of 
n('(work programs for local spollson;hip 
is ABC wi th 13 programs available on a 
spot basis (MBS has IS, CBS has six as 
has N BC). Co-op t ime sa les Oil ABC 
stations will be over $3,000,000 a \'ear 
with wlen t costs abovE' $ 1 ,000,000, \Vhi l~ 
I\ IBS has made the greilteSI plogress 
during the past year- ..... ith a Wj)!' ; in
crease in number of sponoors (900 10 

18(0) as I':e ll as an ol'('r- IOO";. increase 
in Ihe number of aClual nelw(lrk co-ops 
sponsored on the air (675 to 1359), 
ABC has aloo made a sizable advance, 
with 22<;; morc sponsors for ABC net
..... ork programs on a local basis than a 
ycar ago (650 to (90), 

C BS's 1947- 48 bigtime comedy venture 
ill to the co-op field, the Joan Davis pro
gram, didn't intrigue enough local or 
regiona l sponson; to justify its continu
ance to A'l iss Davis or to C BS, CBS's 
most succcssful co-op show in prodllcing: 
sa les fo r sponw rs is \Villlll'r Takc All. 
Ho ..... ever, the record of I t Pa)'s to He 
Igllorollt is aloo ample proof of what an 
important network prngram can do for 
local or regional spolloors. 1f!lJormlt is 
sponoo(ed on 13 C BS stations by Goet : 
Brewing Comp.1ny of SI. J oseph, ,\ 10., 
and Potts-T umbull CompmlY of Kansas 
Cit}', the Goet: advertiSing agenc}', has 
done an unusual promot ional job on the 
progra m to the 2iOO dealers who carry 
thc Goetz brew in the area in which thcy 
spGnoor the program. Co-op stars arc 
as willing to work with ad l'crtising agen
cies to give their programs the extra 
promotional push requ ired as are the 
s tars of any big nel\':ork program. In 
manr cases the stars of the co-op pro
grdms make special e.t."s to introduce 
the local commercial. That this is e(fect
iw is indicated by the fact that thousmlds 
of listeners, in cities where the e.t.'s cue 
the local a)mmercial. haw written to 
their stations asking .for tickets to the 
broadcasts thinkin/! that the pmgmms 
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onginate at their local outlets. 
Whereas last scaool1 depMtrnem and 

clothing stores led theparnde in sponso r
ship of co-op progr.lI11S. this (,111 it will I'C 
automobile dealers and automotil'e sup
ply s tures I, .. hich wi ll be in the numbcrol1c 
posi t ion. There are ill.1n)" more depart-
11)('111 and clothing s t()re~ i'-ouying thcsc 
co-op pl1lgrams this rear than Inst. but 
with Stl Illuch nn ti-automobile dealer 
news appearing in the preS!>, the pro
grcssive auto re tailer has decided to 
spend e\ en more mone)' in radio via 
co-op programs to clear his name. 

Many of the auto dealers on the air 
have nothing to sell. Most of them have 
backlogs of orders which will keep them 
currently in business rega rdless of adver_ 
t ising but they are looking ahead to the 
day when buying con dit ion s will shift ill 
favor of the consullle r imd they aim to 
build continued acceptance while the 
cash is roll ing in to pay for advertising. 

Another group of re tail('TS who are 
using co-op programs to maimain con
sllmer acceptance of their business in
{{'grity arc bu ild ing material supply men. 
TIle}, ran k fourth among sponsors of 
net work programs on a local b.1~is. 

T hird in ran k order among spunsorr< of 
co-op programs are the reta ilers of horne 
fUlllishings, Wh ile therc arc still short
fumitUTe dea l'!fs ranked lower than tel1lh 
allK)I1g slJ(JIloors of co-op programs, 
Today they spcnoor more than 10'( of 
all co-ops on the air. 

Nell's programs still lead ;til typcs of 
network programs locally sponsored. 
Fulton Lell'is is number one 011 I\lB5 
,\ l;lrtin Agronsky leads Oil ABC, NBC'~ 
World News ROlHla-llp has the most 
sponsors on its affiliates. and CBS reports 
World Nne'S Rowldup h:ls t he most 
SIJ()I1s(Jr~ 011 ils affili:ltes and CBS reports 
re t:lilers buy more of Tile WQrld TOlliglJt 
than an}' other CBS co-op. 

Most of the net llurk progr<1 111S pro
duced for local sale arc bro.ldc;tst in nun
netwllTk time periods. Since this time 
cannot be preempted by the web in fal'of 
of :l national sponsor, the local adver
tiser is assured of protection on his 
sponsorship as long as he desires to pale 
for it. In some cases local spollsors ha:e 
to commit themselves to longer than the 
IJ-II'Cek periods that ;tre usually required 
in broadcasl ing. 

SlJ()I1oors generallr are lInder same con
ditions as 011 network programs but in 
some cases the personality Oil Ihe program 
prohibits certain types of advertisers. 
Cecil Brolll1. as an examplc. dues so to 
dentis ts and morticians. \\'here pro-

r 

Eft ec ' iyt· rodl02 L"lene" 01 10we~1 (OS,I 

Thor's Ihe WMIN ~Iory iJllhe Melropolilon 

Minneo poli,·50inl POIOI Marke l where 

nearly hal l Minnes.olo·s reloil solei are 

mo d e. And yolO gel high·power FM (over

age 01 flO el'lro Cosl. AflY Forioe man wit! 

welcome Ihe opporllOnily 10 prove 10 yolO 

110 0 1 WMIN does ,eli Miflne s.olo·, beller 

ha lf o l lo we l! (all. Ask obolO' WMIN now. 

WMIN 
5T, PAUL. MINNEAPOLIS 
••••• II.nD • ., '0.,0 •• co •• " • ., 

A 1112 
BILLION 

DOLLAR MARKET 

spread over two stafes 

T~k~ OlOr BM B AlOdi~flce Cover. 
age Map. match it with Iht 
I.Hut S.,lu Management "'buying 
power" figures. ~nd you'll se~ 

that KW F' T reaches II billion and 
~ h al f dollar market that $preads 
over t wo gre~t statu. A leU~r 

te us or eur "reps" will bring 
yeu all the '"cn, as w t ll as Cur· 
rent availabilities. Wri l e today, 

, 

-KWFT . 
-

• 
THE TEXAS-OKLAHOMA STATION 

Wl<h,'o rolU_5.000 WO'II-610 Itt_t8S 

Represented by Paul H. Raymer 
Co .• and KWFT, 801 Tower 

Petroleum Bldg .• Oall.u 
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Spot conlests and offers 

Lo.:a ] rnJio CHnt"', IS ;m,' ,Ill ('tfl'C[i\'C' 

(UII11 or prollllltiull Often thc) duplicate 
011 il linn/c'd SCI I .. , the dkd;V .. 1Il'''' o r 
CO;ht·t'I-\·O;l~ t prllr1YltIOlh. Oft .. ' I1 . toou. 

th,'\ [.Ikl!' tllI:ir CUC) frolll the llCI\\urk 
r"'lHotiol1~ .1nJ cut ;1 n:lli0I1;11 formula 

dO .... 1\ to IUGiI ~i:\' 

f{;llph EJ\\;lnh ,tarte'll a \'l.'ril;lbr .. 
",'"klll;c of 1l\'1\\'ork COtlll~ t ~ h",'lI 0 11 

hi.; hi!!hly suc(l',~ful .\lrs. Hu sh. <Jnd 
\\ 'u ll,:jn~ ,\ f<lH Their counl<.'rpart ~ ar(' 
currcll( in Inc:!1 radio. F,\I .prornoter 
Bell StIllU.!>\.' put \\ WDC F ,\1 on tlw air 
in the nation ', capi tal 1.\'lIh a SS,5()C 
" .\Ir. F.\ \ " CI,nl ,',[ \Inll' than 25,(X)() 
COI\t('<; t,lIltS I ficJ to gUl'~S the idemi! )" 
of .. ,\ 1 r. F,\ I "~ I who proved 10 be ret!.'r 

Donald, radi o (01111' ,mJ thl' \\ 111I1111g 

Independent Block Programm in, 

I 
I 
I 
I 
I 
I 
I 

J4 

Definitely Pays Off In Results! , 
MORE LISTENERS PER DOLLAR IN MEMPHIS 

I 
I 
I 
I 
I 

WHH M 
Mid-South's only 24 hour Stati on 

Memphis , Ten nesse e 

I 
FORJOE & CO ., repr esentat i yes I 

- l 

contestant wa~ ft.'tl-d on the station'" 
0pclllng niJ,;ht with alt of Hall) wood s 
glamor. TIlt' promotion buil t lis(ener5 for 
WWDC both A,\I and F,\ I. 

In Mar) villc, Tl'1l1lCSsee, the SUPrl'm~' 
Fonds Compan} ~t:lg(-d their 0\\11 \'(,f"jOI1 

of the " Hush" formula on WeAr with 
a progrnm cn llcd : Can YOU Find Hrr' 
\\ hlle dl(' initial $160 jackpot mounted 
510 d.uly. fem:rl{' fl'Sidents of MarY\'llIe 
Il';Ul1cd not w call a cop if anyone slopped 
thcm and <l5kcd: "Arc you ,\ Iiss Suprt'mc. 
the Supreme ICl1lOllizcd s..llad dressing 
l;!irl?" Again, prowam rj"tl'nil1~ jumpl'd, 
:md s tore 5.11cs mount~>d. Station WHBS, 
J-/urm.vilie. Ala., C(Hlducwd a ",\If . X 

P/(,IISI' IImr/() pa~t 1./0 

CO·OP PROGRAMS 
CoUllltUrd from paRe 71 J 

grams arc ~ponsored on partial netlO.·ork~ 
by olle <.:pcn:.or, i!"s usual that this ~pom()r 
prohIbits ad\"ertl<;('r~ in the 5-ame line from 
buying individual ~ta tions. For instancl'. 
smce Colgate·Palmolive·Peel ~pon<;()r~ 
Happy emIR in Canada where the pro· 
gram origina tes, no soap sponsor is ac· 
ceptable on a local or regional basis. 

SucceSS stone~ of spon:.ors lO."ho aTC buy. 
ing theS(' network packages on a local 
basis arc numerous . Because departmcnt 
and specialt), stores sti ll look at broad
casting askance, the fact Steams of 
Boston has t(1) ted "specials,'· unsup' 
ported by an}" other form of advcrtising 
({'\·en signs in the s tore itSl..'l fl, i~ e~· 

pedall )" noteworthy. 

Steams featured a "radio speciar' of 
lOp coats al $3) during il~ first \\'~k on 
the air this 5prmg. The offer was made at 

8:02 a.lI1. By 5:30 p.m. 3; coa lS were 
sold . Total sales of thi<.: coat directly 
traceable to this one broadcast weT(' o,·cr 
100. AnOlher departmcnt store that ha~ 
found th(' sponsorship of a co-op program 
effect ivc is Strouss-Hirshberg of Youngs. 
to\\ n. I I uses \\ ·iuller Tak~ All and 
has found. as ha\"c ~ many other spon
sors of audience participation program,. 
that theS(' rrogr<lms pull a ~i:abk fem·' 
inillc audience and OIlC that shops de· 
partmcnt slorC'>. S-I-I dO('$n·t , a, m0'<l 
dl'l'nrlmenl stores do, make chargl"S 
agaillst each departllK'llt that usocs ad\"er
ti~illg on the rro.!!"ram but allots time 011 a 
~lOrc\\"iJe I:oa$i~. Thus ad.pres'I . .uc can tx
pl;]ccd ..-hl'rl' the ~ Iorc lllanagl~llellt fC\:'l~ 

it Il('('ds it :1I1J \,,,.jthout indi"idunl dl'pnrt . 
lllClll 1'1~~url'. 

$·1 1 fl'..:b that Ill ... pl"Ogr.l l1l nlld r.1Jio 
adVl'rti$illj:! ri....:" :lro\C llorn"ll Jcp.lrt . 
Ill,' m HOf<..' rollc,\ 
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The new medium • • • 

It's now a huge going concern 
Commercial status 

\\7ho is Slt4",~orillg fele"isioll; " 'h y, ho\\

"'hen, .1I1f1 '0 ,,-hn' nd,re.-f isil.g en·e4~ 1, 

Television is selling merchandise in 
practically e"cry area where there arc 
over 1,000 receivers installed and even in 
some areas where only 500 setS arc oper-
3rin gin homes. In this Fall Fartsed it ion, 
SPONSOR presents the third group of 12 
"Capsule Case Histories" on T V resu lts. 
In the 36 sponsor studies prcsctHcd thus 
far, sports arc the program type doing the 
best selling job. The product using TV 
most successfully to date is beer, due in 
great part [0 the fact that thc saloons and 
bars are amon g the first in cvC'ry area to 
acquire sets and to promote T V. Thus 
beer is able 10' .reach the home and the 
point of sale a[~the same timc, something 

JULY 19-48 

acoomplished through few other adver
tising media. 

Cigarette firms arc also high among 
TV's sponsors, with most of the leaders, 
Lucky Strike, C"tnJels, Chesterfields, 
Philip Morris, and eld Cold, using both 
television spots and pm!;lrnms. They're 
still ex:perimenting to find the oorrect 
visual program \"ehic1e but all their bud
getS have heal thy allocations for TV. 
Luckies arc trying a whodunit and have 
tried a half hour of entertainment from 
Broadway's stages. Old Gold and Ches
terfield are sponsoring baseb.11!' C1mels 
h<lve committed themselves to a news
reel and Philip Morris has thus far re-

stricted itself to station break spots. 
Department s tores, early OWJlers of 

broadcasting s tat ions but unenthusiastic 
recently about the medium, have been 
sold tinl<' 011 many TV outlets and have 
found that television sells both (ash ions 
and home (umishings. The department 
stores arc not using the visual advertising 
medium (or prestige but to produce direct 
s" les in the Sc1me manner in lO.·hich they 
usc newsp<l(X'r SP.1CC" In practically every 
city where [1Jere is a T V outlet there's at 
least one department store experimenting 
with the medium. They have been sub
jected to more TV promotion than any 
other user of advertising. Because many 
merchand isers have been intrigued with 
intrastore telecasting (use o( TV as an 
advert ising medium originated and viewed 
in the store but not broadca st to home 
receivers) they have had demonstrations 
by Allied Stores, RCA-Victor, CE, and 
DuMont . Many o( them have radio and 
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televIsion d('p.1rtIllCnlS and find the s;lle 
of recdvers profitable, Thus they have 
dual reasons for using T\', 

TV weatherca~ts ;lre being sponsored 
by a varied list of ad\'erti<.t'rs, Rotany, 
pioneer user of the medium, is still using 
its >,motly lamb to "rredict tomorrow's 
\Io'cath(;"r," B\'D sells Illen's shirts, and 
Sanka sells cll ' fcine_It's..~ ~Il'ep with wemher 
predict ion,;, It 's dillicult to tracc direcl 
IIllpact of general advertising of the 
l3ot,lIly-BVD-S.,nka typc hut all three 
advert isers have uncovered oonsumer re
:ICl ioll to seeing it 011 telcvision, 

r ood manufacturers and processors 
were amon!! the eMly spon:.ors in the TV 
medium. Kmft and General Foods are 
still spending a sizable budget on TV net
work programs. cr buttressed its cm
ployment of thc visual ntedlum with a 
detailed study of its imp.,ct on thc home. 
This corporat ion is far more conscious 
than are most advcrtisers of its publie re
sponsibility both as an advert iser and as 
a food mcrchandl:.cr, and its s tudy 
CO\'cred not only the advcrt ising imp.,ct 
n f the medium bUI sociological implica
tions as well. Its research was pro-TV 
enou!!h for the General Foods TV com
mittee to recommend that the corporation 
!!Ct into"'tllC l11(;"d lum . 

TV status 

Krull 1'tltt'151011 TIu/Jter has proved to 
the sales and adve rtising managers of 
Kraft that it Clil and does sell the product 
it advertises. As SI'O:-..'SOR a 'ported in its 
TV Rest411S compilation (or May, just a. 
fe ..... presentations of Kraft's Maclaren 
CheeM: created so much dema.nd for this 
]imited-distribution and quality-priced 
cheese thm Kraft shifted its product men
tion very quickly to a mass product 
(Kitchen Fresh Mayonnaise). 

While a num~r of advertisers are 
..... aiting until the networks are more ex
tensive in order to justify the high mst 
programs which are part of the medium, 
others aTe going right ahead and planning 
to cover the stations not linked with net
..... orks ..... ith films of their sho ..... s photo
graphed off the face of th{' receiving tube. 
Details on the costs of this and other types 
of film prt'scntations arc included in a re~ 
port on costs in this Fall Facts edition. 

A rough projection of the total adver
tising expecled to be placed on the more 
than 35 stations which will be operating 
before the end of the 1948- 1949 season 
comes to over $8,000,000. This isn't bad 
for a new advertising medium which less 
than a year ago was checking its advertis
ing volume in thousands rather than 
millions, •• -

U:uliu :ul'· .~r fis.!I·s :II·.~ still 1.~: .. J. ~ I·s 

:1111011;; users ot' :til·~s , -is .. : .• 1I .. ~dilili. 

111ilty-eight per cent of the sponsors 
now using television are not using: radin 
and o\'er 25'70 of them have never used 
broadcast advertising before, With the 
exception of the fa shion field, very few 
advertisers \Io'ho haveinsistec:! they needed 
a visual presentation of I heir product have 
thus r.,r tllmed to T V. ,\lOSt successful 
TV u~ers arc advertisers who have been 
in radio before and, having leanlcd how to 
sell with the voice alonc, are relearning 
how to ad\'ertisc on the air when a picture 
can and docs replace hundreds of words, 

At the end of June, Boston's WNAC 
TV \10'1.'111 on the a ir. 11le television scene 
is {'xpalldin!! rapidly. The medium was 
held back for a long time becam'(' of the 
J!encra lly-cntertained kar that il wou ld 
co~t advertiS('r~ hundreds of thousmlds of 
,jollars before the end of Ihe red ink 
p1.'riod. It i~ not \\'Orkin.!! OUt thm way, 
~1lllC t-tations ha\'e con .. , to the <lir wit h 
;l~ llI<lny :lS 10 aJ\'etti""'r~ rresip;ncd. 
Othc.'n:. in an'as which Ila\l' 1I0t b.:l'1l :l~ 

l'~I'(1:-l'd 10 tek ... i~ion promotion, ~Iart 

L \\I(h fl·\\· ... r, but find that ad\'l'rtl>cn: 

pyramid as soon as a fe\\' hundred re
cei vers are placed in homes . 

Crowth which look r ears in the TV
pioni'er centers, New York, Chicago, 
Hollywood, is taking months in new vidto 
cities. Bar and gri ll customers added to 
an amazing number of viewers per home 
receiver constitute an audience ready for 
advert ising almost immediately. When 
TV sets arc few it's not unusual to find as 
many as ten people a t a time vie\lo'ing a 
program. As sets obtain wider distribu
tion the average number of viewers per 
home drops as low as 4.5, Research indi
cates that for almost a year after a stat ion 
brings \'Isual programs into the home the 
a\'er~e of vicwers per home rem.,ins in 
excc!<oS of n\'c, 

Another reason why TV is making such 
rapid ~triJe~ in drgin telcvi~ion arcas is 
Ihat tllC backlog of program material dc
\'clo)''{'d by ot her slmioll:; b available to 

thl·m. The tx-uer the programs the more 
quick ly the aud ience !!rows. Two years 
ago. Ihe \,1 .. U:l1 program cupboard was 

(Plt'm;e funl to p<1gr Sil) 
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WHAT' S NEW IN TELEVISION? 

(Jaki! 11 Lllilk 111 ~{/p:;Z! 

In the Merry, Merry Month of May . .. 

52 ADVERTISE RS on WPTZ! 
When 52 experienced, Hshow-me" adver
tisers buy time on this one Philadelphia 
television station they must have had more 
compelling reasons than just a desire to get 
on the TV bandwagon. 

I t could be coverage. With WPTZ's new antenna 
system topping downtown Philadelphia by almost 
a thousand feet, the Philco station reaches out 
roughly 50 miles to offer t elevision service to 
3,306,000 people! Here is one of the na tion's fast
est growing television audiences, already second 
largest (42,000 receivers) in the country . 

Or fa cilities perhaps . . . WPTZ's weU equipped 
studio, three complete mob ile units, art and scene 
shop, film production crew, 16mm and 35mm 

projection eq uipment, t wo-way relay to New York 
fo r N BC network origination-just to name a few. 

Or knowing how to use these facilities . N ine years of 
actua l telev ision station operation coupled wi th 
Philco's sixteen years of act ive television experi. 
ence have produced at WPTZ what many consider 
to be the best trained , professional staff and crews 
in the business! 

Or maybe it 's the alacrity with which the boys in 
t he commercial depart ment will tell you what WPTZ 
and the Philadelphia television audience have to 
offer you and your cl ients. Drop us a note or, better 
yet. phone-

PHILCO TELEVISION BROADCASTING CO RPORATION 

Archile cls' Bui ldin g , Phi ladel p hia 3 , Pc , 

Te lephone; lOcu~ 1 4 ·22 44 

WPTZ FIRST IN TEL EVISION IN PHI LA DELP HI A 
JUlY 1941 77 
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• II L·n·· ... Ilw wa\ IhL' BruwlI ... ",. 
\rilli:'"l son Tuhaccu Coqmraliun lItI~1 

il " a,l n·rli .. in;.:: H;'::"U' ·~· . 'I'L·t l Bales . Int·.
York. hlliltl ::> lIl, ',,; :11111 Ilrufib for 1\:001. 
C igan' ltL'lS : Thcy rt'lw h plenl y .. f IIL'up IL' 
... wilh Ilknly "f :ll lllolln L ... ·nwul :-.. 
Ull pklll~' (If ,. Ialimls frolll ,·ua;-.1 Ito 

.. otl"l. 
11 ' ,, ;1 I.i;.:: 1 ~' pit':11 SpO I H :t<lio juh :tIul 

~. ,," kllOw il P:lP' ht'L':lUSL' Hr"wII & 
Williamsu ll kt '(' ,1 al Ih is hard-hitting 
a dH'rti,.inl! ;;2 ",'cl,;" a ~C:lr. 

'Sp~/ /I'M dc", /i"g i, 
,,,dio "d, ·" /i,i,,, _, 
.... , f'P~ (fr~m brit' 
" ""o'mttmrn/s 10 ,,, /1. 
W'" /Jr.""", ,) pi"". 
",d 'Illd pl«(, d 0" " 
jluibl . m" , h /· b,· 
m drlu/ b",;" 

Otllers in Cbicall • Hlw YOlk. Uellgit • Slluis • los .nllin • Sn fn.c iscD 

JULY 194 8 

All d \\ h y "h,,"I.ln ', ill'a.\ ·~ Eadl"l:l_ 

l im l ill ":leh IIlarkc l i,. l,if·I,;, ·, 1 011 Illt ' r i l 

- rc ;.::ar,I IL',.s o flu ' luorl,; allilialioll . I;:',c h 

11 111 1 .. 11.11'('111 . ' 111 j" "in:" al :t ,·ar<.· fn ll y 

""it-c lc.1 tillH' wit ll II hlr;.::c 1IIt':t,,"rc.1 

;lItclicllc' ·' ,\1101 c\"(' r ~' s l'('OII1I Hf ti ll it' 

111111'" 1100'I,.: hl i" tI(,,'u l, ' ,1 !'oldy lu 

.,:! ,' llill;':. 

\\"11 ) 11111 try 1I").ihl(', IH .... \I·rful. profil_ 

Hblo· ~ J>"I Bro:ul,·a,. tin g ~·""n,. · [n A" I,; 

~""r ,J"hn IUair 111:111 ;. 111>111 il. 

JOHN 
BLAIR 
f. COMPANY 
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TV STATUS 
(Coll/Blure/fmni ".IKe ;6, 

t-;Ill' TuJ;IY (h~'H' :m' htlndrl'd~ of lor
dra"l'r prugr;!Ilh .1\'.lllahk-. indudrng 
Korda film", ,\1 01\(' (il1l~' if a .. ration 
\'.;1'11" wllhm a (0.1xl.11 ~ahk' -.cr\"k~ .1rl'a 
(and k ..... 11,'\10 ~1;ltiOJh \lcrc) II had to 
Impml'I"l" all Ih pruj.!ralll JIlilu:rinl. 
TcioJ;IY. !dn j,io.m II ,Ul"l rlptlun~ of \' i ~ua l 

rrugra111, 01 I!IlOJ quality ,Irt' avai labk 
(rum 011,\\0111. NIlC. :lnd through Para
mUllin I' llllLr\'~. 

1 )in"(lOr" ill'" a l-o dNuITring that ""ith 
a littk l.ll1lCr:'l ingulUIl) kx:al (nkllt can 

rroli.k l'n~; lgn lg l'llltrtillllllll'llt. OIl,' 
B:lIUIlXIl'l' q'ltlOIlI};l~ 'l<ll1lll'd a~ IlWIl)' as 
3$ ICKilll},,,urigin<ltni '-Iudio ~ho\\', in Oll l' 

\In'!... Tht, progrilim rni1!111 /lot snti~ry n 
Ilnll)'\\"ood illa tion piulIrl' dirt'flor, blu 
thl'ir ultima\(' 110111('_10\1.11 quality g i \'l'~ 

thl'lI1 (hrlT ov. n IOGII aplX'al. 
Son}(' TV coJl1Ln~'rr jal ~ haw alrl'ad) 

~t('I'I'\(' d out of the radio rut. Lucky 
Stnkl"s "manhing cii!ar~'{(cs." C'md'~ 

~rcci.,,")'·photographcd "l'xr ... :rit'nce" and 
" T :CUll'" l'ndo'M'l1ll' nt , and Ch('~ter· 

fidd'~ ~'1l'lk~' ring~. all capture til(' 
"iewl'r· .. real a{((,IlIlOIi. 

Td~'\I~ion has rome: far a long th(' road 
to Ix'coming the glX'at broadca.~t ad\'erti~· 
illi! n .... ·dium thm il will lx'. 
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Television Mtwork 



NBC i\'('(wurk '1,,11" i:-iull i~ a WOI'kill l! n '"I

ity ill 1')·IB-I'alh.", Ih;1II a V:a;! IH' pUII '1I 1iaJ. 

TO!Ia~ IIU'I"I' ;Ire fOllrll't'1i \He l'tati tHI:- on tile air. By 

~t 'ar':- ('1It1. tht'ft' \\illlw th irty ·tlm·t'. 

~1·\t·1L :-1.l liurt ..; ilia!"!' lip \He ... E,t",!(,l'H ~cl wO\'k. Fin! 

ilffiliatl',. - \\ HGB. ~t'ht·tll·dad~·; WBZ·TV, I to,IOII ; 

\\1''1'%. "h iladt-lphi'l: \\ B \1..'1'\' , Baltill\un'; anti \\,T\' I{ , 

l<i th 'IIIIIHI -;lrt, .-IHIIIN:lt'tl hy ('able alltl relay 10 7\ 1 ~r.· .. 

11\\11 , t ,lli( 'II ,.. \\,\" I!T. \( '11 lurk . :11](1 W:\BW. \~.l,.hilll:!tO l1. 

:-1( ,1'\('.1 It) ;\'BC I\: illc:-t'O Pt· Fi lill prO~rill11!". l'C,'CIl IllOrc 

afli li'llI'-. art' :LlaiLd ,lc 10 the :\'('(work' :- tclcli:-iull :- P OII' 

:-tlr~- \\ ' BE:\' -T\,. BlIfT.,ltI: \\'I.\\ 'T , Ciw.: illllali: \\,\\'J ·T\', 

nt ' l fni l: \,"T\!j·T\,. \Iilwallk£'(': KSTP·TV, \lilwiluJ..t'j': 

"':::-;TI'·TV. ~1. 1'.1111: I-\:'I).T\', 51, Llllli~: anti KDYI.·TV, 

Sail 1..1 k~' Ci ly, 

\lid\\('~ 1 afillial('~ will ],t' directly joined \\' ilh J'\BC'~ 

0\111 ,. Ialtllu,;, ill Chil'agH .wd Clc\'c lantl (IIOW IIr1til'r i'Oll ' 

.. I rlldioll) Ih i,. Ldl. 

The \lid\\('~\t'rn alld Ea~l('rn :\'l'Iwork .. \li ll he l illkt,d 

IlI ' fure Ih(' (,lid of 19 1ft \lId .\HC~ I.o~ Anp:dc .. ~ lal iOIl 

\\ill lu' lit'd 10 S.w Fralll'iH'O h\' Illl' !'lId of lilt' Veal' 10 

.. el"ll' .1 .. :l ftJi' •• 1 poilll fur all (,:..panding \\ '",.11'1'11 .\'1 ' \1101"1... 

Tl li .. i .. \BC", \ lIlt'l'i('a'~ '0, ] 'i't'il'\j,.joll "i'lllm\.;, 

• • • Profil e of 



WOW-TV., ... ~ 
OMAHA 



To viewers, the exciteme nt of great programs . .. 

To advertisers, televis ion's greatest audiences . . . 

To affiliates, America's No. 1 Televis ion Network ... 

To the in dustry, the sta ndard of s ight-and-sound broa dcasting today . .. 

T II E .\ I T I II \ .1 I. IIH OIlJlI,T I, (; c 0 ~I PI;' Y 



T V costs 

lIigh I.rie~e 0'" Ih' e ~ 1 .. -ogr~llIls .urns S,.tUISOI-S 
co,,"ul-cls nil .. fen- lI'III'i-"ul.-ke~~; e ~en~ern::t~ 

DuMont 's plans a rl'n 't n'ady a~ 51'0 ..... • 

SOR goes 10 press. It is working on wh:1t 
is cla imed to bt- "an entirely di nerent 
approach to television transcriptions."' 

Rchears.1ls arc an expensive T V factor. 

As an adwrtising medium, tele vision is 
certain to cost more than its paren t , radio. 
T his is one of the reasons why Com· 
mander l\tcDonald, president of Zenith 
Radio, Inng has stressed the advis.1bility 
of consumers paying for their T V enter. 
tainment . 

The live dramatic and variety pro. 
grams will cost most. TIle un ion scale for 
performers, when finally established, is 
certain to be much higher than the 
AFRA scale for radio actors. 11le 
" interim" scale is $75 minimum, several 
times the microphone performers ' b.1se 
ratc. A mystery program withuut name 
players that costs $2,500 in radio will 
(Otal nearly double tha t amount. with a 
minimum of rehears.1. ls and S(' tS, whelJ it 's 
telecast. A case in point is American 
Tob.1cco Ollllpany's N BC program Bar· 
IIty Blakt, which is being replaced by 
footb.111 scannings this Fall. Bamcy 
Blake. without 1 ime. costs in the neighbor. 
hood of$3,500. Everyone connected with 
the program works at or dose to min i. 
mum. Since the program is live, it is seen 
on ly over s tat ions in New York, Bosron, 
Philadelphia, Washing ton, Baltimore, and 
Richmond . That is as fa t as the coaxial 
cable that connects T V outlets extends at 
presen t. It 's true that for the same pro. 
gram price the show am id be filmed and 
fed to all the cities that have stat ions on 
the air. But to do this it \\'(mld COSI Ihe 
sponsor $8,000 to fi lm the program ill a 
studio and prepare prints 10 st;)(iol1s. 
(E ight thousand do llars \\'as the lo\\'esl 
estimale from a reliable studio.) T his 
figure is fo r tile filming alone and docs not 
indude script , cast, direction, and aIm, 
mercials. 

If making films of pmgrarllS for tele· 
casting should cont inue to be th is costly 
il would res train the enthusi,lsrn uf 
national ad vertisers (or the medium. 
I-Iowever, there is hope on the horizon
Ielevision transcribing, o r kinescfllX' reo 
cording as some c<l ll it. Through Ihis 
system it is possible to present a program 
on the air or over a t£'levisi<m circuit 
which is not broadcast and phowgraph it 
direct ly off Ihe face of a special monitoring 
tube. The expense involved in making 
television fi lm this way is a fraction of 
whal it costs in a motion picture slUdio . 

Paramoun t was the firs l to deliver 
phu rographed off·the·face--of ·the· tu be fi lm 
on a regular commercial basis. They 
charge $549 for a ha lf·hou r original ready 

JULY 19411 

for scanning. The single sponsor. t\\'O 
agencies and three New York area s ta · 
t ions that to datl' had contracted for 
Paramount TV film of the ir sho ws have 
used it mostly tilr reference purposes. 
Paramflunt charges, fu r prints of its TV 
film , six cen ts a foot ( 16rnrn or 35mm). 
1111S \\'ou ld make a JO'mintllC' 16111111 pri nt 
cost $64.80 and a 30-minute 35111m prillt 
$162.00. 

NBC"s annoUllced filmin g costs arc con· 
siderably lo \\'e r than Paramount 's. N BC"s 
negative as taken from the fare of the tu be 
will COSt $180 for 20 minutes. In order to 
make Par,1Il10un t 's and NBC's costs com, 
parative it is necessary to adjust this $180 
(for 20 minu tes) to $270 per half hour. 
In the 5.1me manner it is necessary to 
adjust the NBC's announced fi~rurc of $60 
per 20·minu te prin t 10 $90 per 30.minut ~ 
film , or $360 for ncgat ive and print com, 
bined. 

Television Directory No, 4 

Studio costs alone TUn $200 an hour 
in a studio SUd1 as WJ Z.T V will have. 
The more camera reh ... arsa ls thl.' better the 
program , yet evell a full hour va rie ty pro· 
wam like the -n'xaCQ Sfar Th ea ter is forced 
to Ctll rC'hearsa ls In a minimum ill order w 
k<'ep wi thin its budget of S II ,000. 

Audicnce pari icipm ion, qui ~. ,lIld sport· 
casting arc progra m types that ca n be 
kept Inw in cnst and high ill result s. In 
the case of the latte r fees for rij!lus, lines 
linking the arena to the swtion , and a re, 
mote crew cover p ractically everything 
except air time and announcers. 

As rHO 'C and mOle men push iconoscope 
cameras around , as IT\( Jf{' directors sit 
behind control boards and learn to cap· 
turc a good picture thc momcnt a camera 
is fncuscd upon it , TV will become il better 
show. The di rector who calls the shots 
and thc cmncra man who sees that his 
camera gets them will Cut costs. This 
can't come overn ight. ••• 

TV RATES & FACTBOOK 
(u",'scJ to July I, 1948) 

part I: Commercial TV Stations Operating 
Roll' cords, fadlilil'S data , TV set count, personnel , ~Ic. 

pari 2: Construction Permits Outstanding & Applications Pendi ng 
T~chnical fadli lies, affiliations, call1~lt~fS, ~Ic. 

parl 3: Experimental TV Stations 
part ~: Present Allocation of TV Channels by Cities 

Allocations to r,flt 140 ma rkets, wll'S ra nk, population. 

ADDED FE ATURES 
part j : Proposed Allocation of TV Channels by Cities 

N ew .1I0cation pl,n listing propos~d channels fo r 459 cilil'S. 

pari 6: Directory of Television Program Sources 
Own~rs, ploducefS, syndicators of live and fi lm materi,1. 

H.O.w ~"'" $5.00 pe4 COfUf 

7~~2~{~~.!.~~~! 
1)1' CONNECTICUT Allf., N.W. WASHINGTON 6, D. C. 

W, i,. .~ u. ,~. i .. , •• ", • • io~ ... ~u' ~~, "' ... ~I.' • .... i ... •. "'. ~ i~.lu~ •• ...... 1. I'I •• -. r ...... : 
TV, FM . .. ,1 A M Qi •• <t .. ; .. . .. " ,., .. U. "'''<1 ... <1. : ... .. 1., 5 .... 1."' ... ' ..... 
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T he old days of 1)('<'~1I11: roroll'lh ""nol-holes" olrc 1:0I1C-Jo. ,good. 

TIns season, h.~\CI"ll1·era" DClrOUl'rs are I:om~ 10 '11'(' 27 Tu(cr 

hOl11e g,tn\"~ (rolll lIlt" {'omf"rt of ,htH" olrm-eh:ll"< .11 hotl\('", Ihnuu;h Ihe 

C)l"; 01 \\ ",J-T\' S Colnwr"s 1111, abO\(' 5«'0(' S/IO"" lht 'Ye" lInbr(';II .. ablc 1:1a~< ··.,ind"",·· 

,O.I.l llt-rJ I)('hllld 1he bOlners bo~ to S:I"(' Ihe C:llllcr;U ;l "00,'(")"(," nc" of the COllre pl.l"n~ 

Ileld \\ ilh Iht fami li a r '01(' of T \ Tyson 011 ,he nu\..t'. and Ihe si-l1k!! hand_ of \\-\\J- I \", 

eSJ')('ru at ,he ('alnera •. l1<-uOlI'~ 6.000 ,d .. , moo SC'I$ ".JI b<: m:11l on lOp 01 c'"cn ,,1,1\ 

\\ \\~I -TV, l'klmu's only IriC\I$IOn SlolUon. ,,,II also ("0'''' man, olhe, 

SfIOtlS r\cnu Ju<! WolKO lOt' s,lit'S of 11:1'"\'<'00 stl~ so.'tl III Iklroll I 

Why nOI Jom Ih ... man, \n\'j.T\' adn',r llst"r< "00 MC ])('oc- " 

fiulll~ from ,0" progrCN'''''l('U or \"\\J ,TV In Its s«ond HM orUOJ'~'J~'I:lOn ~ rJ ~.,-r;IW __ _ 
OllRO H , 0 .... 01 •• d O •• , a .. d ~r IN' 0 11.011 NIW S - L1 

NoI-.. ._ .......... ,. IHI GIO.GI " HOlLlNGMn COM'ANl 

A .... 'e .. AM,IM SI ."en W W) 
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Tabulatioll of KSD. TV Sponsors 
Duriug First 16 ~fouths of Televisioll ill St. Louis 

R e n ects \ Vide Diversity of Products alld Services, 

alld I lic iudes the Nam es of Some of the Natioll' s 

~fost Distillgu ished Ad vertisers: 

Adntirttl Tele"isioll' AlulIlinUll1 Ore· l\lnericau '-:u!king· 

A"lericall Tobucco ( L ucky Strike) • lIell.is Bros.· I'o'nn), 
~lills • )lro,,-,. Sho e • Bulcn'3 • Chc"rolet • f:;lueU

'·eabody· Crosley' Dazey lU:lllufnciuring • Do""d Sporting 

Goods • Elgin • "'a lstaff • Ji'ord • Genernl Electric • 

Griesdieck IlroN .• lIn t )lesea r4~h )"oulldntion • Uyde '·nrk 

B r e,,"eries •• Joh nson Shoes • Kaiser-.'razer • Kline' s • 

K e h -illator • ~'oll santo Cbentical • 1\1. K. & T. Ilailroad 

• 1'l otorola • N"asb • • tepsi-Cola • '-hilco • '·urity B:lk

e ries • IlCA-\-ictor • II_ .J. Ileynolds Tobaeco (Calllels) 

• Ileardo n .Iaint • Uonson Li ghters • St. Louis Independ

ent I'aeking • Seh e nley's (Cresta Illanea) • Se,-en-UI' • 

S h eIl Oil • S out hwestern Bell Telephone • Stewart

,,7;arllc r • Trhllfool S h oes· Trallsmirra Lenses· LT II i .. n 

t ;leclric of ~' issouri • W aleo Lenses· TlteAustin(;ollll.3ny 

S t. Louis' Geographical Locution i n the Center of the llich ~'iddle

'Vest , and S t . Louis' Acknowle dged Ileputation for Economic Stabil

ity, lIigh Purchasin g . · o,,·cr and I) r oduct LoynUy ~Iake .he Are.a 

Ser,'e d b y K S U-T \ ' the Xution's XU~lIn';1l OX .. : T .. ;ST MAIlK .. :T 

FOil S .. ;LLI l\"G IIV TEL .. ;\-ISIOX. ' '-or Itetnils Ilegurding Schedules 

a nd ;t, -;dlabilities, " irite o r Cull K SD .. T'· or .~re.~ .. ~ I·.~ters, Ilic. 

KSD-TV 
The St. Louis Post-Dispatch Television Station • Channel No. 5 
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HfP~HI ~N 
IHfVISI~N 

____ NO. 2 ______ __ 

OVER A MILLION . . . 
NEW YORK'S TELEVISION AUDIENCE 

Latest $unc), ~llO"'S the Xc ... York area ha~ 
17'1,000 rt·cc;'\'rs ill I,ri,ato: homes "ith 
an a'-c rago: ;luJicncl! of !i,'c, and 12,000 
,n lJ uhlic platt~ ",ilh an a'na:;c of 20, 

OVER H A LF TUNED TO WABD ... 
:\ re(('nt sun,,}, ratc,lone program ~l an ",'lraor· 

dinar)' high of 56.4, anothe r 46.S! BoIh, of 
oou r~. were or iginal'nnsof W AUO, l'i"w York, 

key "UlIon of Du ~ I ont Td ",j,lOn ;\"et"ork. 
TA LK A BOUT AUDIENCE RESPONSE! 

Firot lime Du ~ I ont X",,,ork"s popular 
"Charad" \lUI1,"" a_ alfe,I, it pullet' 50 1"lIen. 
Fe .... · ""ttk< laler the mailman .. taUl'red in .... ith 
12,000. This «In,j'WIlI re ' roo"~ t.rings IOlal 
'" date \0 nearl)' a'luarler·""lhon! 

TELEVI SIO N'S fiRST THAU YEARS 

h ~on'pared ,,'jlh the fi,_, ,h"'e )"ur, of radio, 
,ho,,-, , ... 1 ... , i,i(In ;, ~Qm"'g UI' mu~h f a'l~r than 
,lid il~ dd~ r brolhn, ra.I"" al a simi I" !lage 
of .k,e!"t,mem, 

fg'U' 'M
V 

' OS 'N°T'.-------'o. ------- -). ~,e,Pv;lf~- For complt'lt- informali"n aooul l,rogram,. 

£ l"wO Fl 

rosts and ."llabllnies, "rilt' or ... ,,~ Du .\lQm runt' Sa lt's ~l,arlmen1. 

DU MONT TELEVISION NETWORK 
"The Notion', Window On The Wor ld

SlS Madison Avenue, New York 22, N. Y. KEY STATIONS 
W"IO-ChanneI5 wnG-Channel 5 WDTV-Channe1 3 

New YOlk, N. Y. Washington, O. C. PlttsbUlgh, Pa . 
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Programs in Production! 
N ow Are Available . . . 

On Buffalo's First and Only 
Television Station 

WBEN- TV Offers You the Eyes 
And Ears 0/ Western New York 

Write for Details -or Call Your Nearest Petry Office 

BUFFALO EVENING NEWS Television Station 

• 
66-72 
Me. 

• 

REPRESENTED Ntl~rotiu(f.r.t BY~nWA'a.,., :pEijB.Y~?& (.0 . i!li~ 
, • , <, .~ 
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(()' ~r:..~0-'r r'~ ~ * Powe r, 50,000 Wotts on 820 kc and 5,000 o n 570 kc 

.. . insures lorge regional (overoge. 
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* Ex perienced Staff in production , programming 

and merch a ndising to maintain variety and balance .. . 
attract and hold listeners. 

* NBC, ABC and Texas Quality Network 
Shows, identified by the Southwest ' s favorite call letters, 
WFAA 820 and WFA A 570. 

* 95 Newscasts weekly, locally g a the,ed, ed;ted 
and presented, supplementing network news services. 

* Complete Reco rding Laboratories, the 
best in equipm ent, studios, to lent and technical " know-how." 

Mix a 
fUll ge and 

Y blend th Power With 
ne twork . e best in . eXper ience 
with l' serVIces lVith e~UIPtnent. tal . Care. 
th eXas enrhu . aUdIence 1 enr and 

eSe ingred " SJasrn and oyalty. S 
'ems of Ie d add lOcal eason 

Serve . a ership COlor with 
the sounde In generous : 

dOllar with st POSSible inv PO rtions and yo L 

estment f u 'lave 
Or "0 

J Ur radio 

l 



Sonlething nelV has been added 
Fresh approach 10 FM broadcast advertising 

Sfore.~us'illg~ .,·ulIsi1 .. ndio .. :111411 .'l\ X ;: i,· .~ 

SltOlisors lie,,· hro.nd4l!ns •. ;.d,·~r' isin;,f ( O I-III S 

Duplication of s tandard broadcast llct\.\t) rk programs for FM. A listener 
programs on frequency modulation stn- who has heard a favorite network pro
tiolls has increased the FM audience im- gram on FM and is seeking something 
measurably. It has likewise temporar ily else d ials across the FM b.1nd instead of 
placed the burden of tell ing the FM story switching to the standard band. Habit 
in the hands of the nonnetwork stat ions. 
The reasoll for this is a matter of dollars 
and cents. The Ilct .... ,ork stat ions, by 
agreement with the AFM, arc committed 
not to charge for the duplication o f the 
programs on FM . This means that the 
stand;lrd broadcasting stations with an 
FM affi liate arc operating a second trans
mitter without being paid for it. 

The independent stations ho .... 'Cver 
have p rofited from the availability of 

JULY 19-48 

is the most important factor in a[[ radio 
listening and network programs on FM 
are slowly but certainly creating FM 
listening habits. 

A number of FM networks, besides 
the Continental with its 26 affiliates and 
the Dixie with its 12 outlets, arc in the 
plans stage oropera te sporadically at pre
sent custom-built chains for sportS 
events, Others groups arc working towards 
pennanent linking either by autom.1tic 

microwave relays (each station handling 
its 0 .... '11 relay) or by land lines. 

Among the latter are t he Iowa- Illinois 
Network, the Ohio, Wisconsin, Southern 
Cali fO m ia, Indiana, and Capitol (Harris
burg, Pa.) FM Networks, and the Rural 
Radio Net .... ·ork (upstate New York) 
which plans its first service this summer. 
There are said to be seven others which 
ha ve already functioned but which 
haven 't even been pcnnanently named. 

As more FM _AM receivers are made 
ava ilable in the low and medium-price 
brackets, there']] be more and more 
activity in the program and net\\'()! k lines 
among FM stations. A midget AM-FM 
set is being tested which it is believed 
will reta il at even less than the FM 
tuners now on the market, While this 
set will not reproduce the quality which 
is an important part of FM enjoy
ment, it will deliver static1ess reproduc
tion-the attr ibute of the Annstrong-
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FOSTER & DAVIES, I NC. • PRESS DEPAUMENr 

KEITH BUILD I NG ' C LE VELAN D . OHIO 

May 7, 1948 
RESULTS OF SEI;OND ANNUAL WJ?r TRADE PAPER EFFFCTIVDffSS SURVEY 

Tabulation and analysis of bba second annual postcard survey made to gauge the 
effectiveness of fiJI' trade paper advertising snd its IIlndlaD Chief" trademark 
18 now complete. Response to the 8500 postcards mailed to radio-minded advertis
ers and agencles during January have only DOW elopped coming in . Here are 80me 
of the more important findings: 

1. ~ out of every four cards was returned (2,067 or 24%) . 
Last year an identical mailing pulled 19% response. 

2. Two out of every five respondents recalled seeing the 
"Indian Chie f '1 advertised (849 or 41%). Laet yesr1s 
reeponse wss 30%. 

3. Nearly ~ out of every ~ respondents knew that 
the "Indian Chief" advertised 'RJ'I\' (483 or 57%) . last 
year's identifiers also totaled 57%, but this repre
sented only 282 res ponses . 

4 . Two pUblications. BROAI:CASTU:G and SPONSOR, accounted 
for !!2 out of ~ mentions in response to the query, 
"In wha t publications do you see him (the "Iedian Chief") , 
Eleven other cagazines spl it the remaining mentions. 

5. BROAI:CASTING was first, as it was in 1947 , aDd like all 
other publications except one produced approximately the 
same percentage of mentions as last year. 

6. SPONSOR was the one exception. It sho'lled a 300% gain 
over 1947.' 

7. SPONSOR and BROAOCASTING are "one-two" on the l'iJ'R adver
tising schedule, and consequently 'IIere expected to sho'll 
well . But the remarkable Jump in SPONSOR mentions 
(SPONSOR 'lias little more than a year old 'IIhen this 
survey 'lias made) exceeds expectations. 

This survey, l ike all mail surveys, has limitations. Except in a general sense, 
it ca nnot be regarded as an adequate yardstick of the advertising merits of all 
the trade publications since WSW did not use them all or in the same ~~y. Fur
t her, it .u a "recall" survey, with the lliitatione inherent on all recall 
studies . 

But it points out : 1. That WSW trade paper advertising has, in a relatively 
short time , become .ell kno'lln . 2. That the l'iJ'R "Indian Chief" is an American 
advertising institution today. 3. That coneietent identifying advertising in 
logical trade papers is impressing "WJW " on the minds of advertisers and agency 
executives of every category (preSidents, advertising managers, account executives, 
and time- buyers) •.• and doing it i n a .ay that is helping the WJW sales department 
make sales . 

A9 one respondent . rote, "Good trademark •• • good reco@tlit!on value." 



FM TAKES ITS PLACE 
.Coli/unltdfrom pa(::r 9S 

Ul\l'l1Inl Illl.,thod nf (ransrni,,~i(ln and 
n'('l'rlilill \\hich thl' (111"'"I11('f n,("oJ!lli:l'~ 

;lIIJ nppr\'Cia!l" m()~t Tl'aJil~ 

Will!..' r.\l a:_ a !x'lIl'r (orm or broad
la ... tll1l! h:h haJ a CllIltUlUOU51) JdflCult 
l·XI~ll'Il(\·. ,lm:l' b}'-produ,,~ han.' been 
dl·\'l'k'J'!.'d dUflll}! the P.1..~1 },-'ar which 
GlIl r..:o(1llajor irnl'OrtanCl' til ad\'l·rti~rs. 
Th ........ · ;lrl' Han~ilraJlo, st{lrt'<a~ting. 

and CI1l1111K'rcial FAX All uf thc<,(' thr('c 
fonm uf bro.1dcast aJ\cni,m)! arc rda
tln'l)' IK'.... Iramltr<l.d~1 (the Tl'cl.'ption 

of lie ........ ad\t'ni~jng, and music nn .!ot{cct 
cal""o and bu .... '~) i~ J'OssiblC' onl), bccau~ 
FM ~Ialjons C;Ul Iramrmt pm!!rams 
WII]Xlut Ihl' ~1;lIic norrn:'II1}' dc"dof'('d 

hr strect COlT ... and hu~ IlIOUlr". Tests 
haH" pmn'd 111.11 ridl'r> on hu<;('~ and 
Slrt'{'IGH!!o l'n}(1)' the ~pl'ci:lll}'·prugramcd 
erHertailll11ent, just a~ nutornobi l~ riders 
~njny rndiCl~ in Iheir car~, \Vilh a tmnsit l 

radIO lil'-UP r.M sta linn~ deliver nOi only 
the homl' radio F,\I audience but thous
and~ of people who use the transit sy~

lem~ in Ihe IO""TIS sen'ed by the f ,\l 
~tntlon The idea ~tarted in Cincinnati 
""11h Ilult-crt Taft, jr" uf wcrs (F,\I 
nffili:ne of \\'KRC), who made tes ts in 
conjunction with the Cincinnati transit 
s~-stern. In the Quecn Cit}' arca, tmmit
radio hll~ J!nne beyond the trial ~Iagc and 
Cl:JIltraCh havc oc't'n si~ned bct·\·CCIl the 
"atrun~ and thc tran~1I cUllIpnnics. 
Similar rlnn~ for Bahimorc. \\':u,hill:;!ton, 
and \\'llkc~-BaTrc (therc arc Tafl inlere~ts 
111 thi~ I'elln~yhmlia 10\\11 al;,o) are ..,,·cll 
under \\"n~ and r:-.t should be <,('n'in!! thc 
trn\l"IlII!! audiences in tl1l'~c territories 
~hurtly. What happens ill these four 
trail.blazinl! tn""n~ .."iII detl'mlinc the 
futurc of thi~ nc"" form of broadca~ t 

,1d\(~rtj~1I1l!_ Evcr)' surw}" of the ridcrl> 
on brnadca~lInl! in busc~ and ~Irccr c;rr!> 

jlldil'atl'~ that ovcr 80""; like il. 
Storec.1:.tmg during II' (':arly qaJ!es has 

t-.,.·l:n of'C.'ra ted almmt elllircly ovcr 
Il"ICrhllle line~. Philaddphia and Ne\.\' 
En~land ~tur('("a~tl' havc 1I0t only been 
<ucn'"ful for adverli<,('r,. t.ul ha\·e in. 
crea"CJ ~1Ie' in the l!iam m.1ri.:l't, by as 
mUlh a, 20' f The linking of ~turc~ to a 
~lUdlu by land Iill('!, i<; l'xrx·IN\,e. Til<: 
~rx'cjnl pro~ml11inJ! whIch hn.~ to b(' trans_ 
mitH·J owr the Ijne~ fUrlher mill' up 
("(J'i" Ol'tan((·~ t...·(Wl'l·n ,torc" has 
frcqlJl·llll~ nmde il UJl('('(>nPrlllcal to In
clude (·('rtain J!lanl nl.lrkl·t, Tr;rn~. 

ml"MfJll of pm~mm m.lterral to the ~tores 
hy Fi\l "tatiuns in"teaJ of 1.1nd line~ 

h.l~ t-.:en the- <lll~wer tu Ihi~ harrier of 
co"'\' Sianil'y jo<,('luff, hend of St()Tccal't 
Corrorallon of Anll;rlC:I W,h thl- hr~t to 

•• 

~l~n Up:l hi!: J:rocery dlarn, the National 
Tea Comp.1ny of ChicaJ!o, fur r:-"I-trans
milled ~lOre(,ibtjn~ '>('(\·1(C. r.M station 
WEI IS ..,,·iII tran"mlt thl· pm~rams in 
Chica~(J. 

I\ ~ rn the ca"C of ~n·lclllJ! Iran~lt 

ridl·r ... , ri\ 1 <;lUrn-a"lIng delivcrs to 
mh'~rtLli('r~ ;r grnup of Ii"tl'ner~ thus far 
nut d('hve1l:d by any OIher hrnadc<.l~t 

facility. 

Third ull1que fa("('1 of FM br(Jadca!>t· 
in~, rAX , fl'ceiwd it~ rommercial green 
light 111 june. Until,tandlrd,,' ""'ere set 
it was IInpo5-,ible tu m.lnufacture recci\'· 

in~ rquipmcnt ..,,'hich could be placed 
upon -.all.' 10 Ihe ron~um('r. No..,,· wi th 
<;tandards decided ulxm :\nd commercial 
oreratlun okayed. sets arc being rustK'd 
by m.lnulacturers and will be available 
In limited quanlitje~ this fall. The 
~tnndard .. SCt an.' wughly those under 
which most FAX tmn!>lmlleTS and 
Tl'Ceivcrs have been operatinJ! experi. 
mentally and this (act will speed up 
COll1llll'rcial operation matcrially. 

This Isn't a Political 
QuestiM, But • • • 

What Is the Tie-up Between 
Washington D. C. and Kansas City, Mo.? 

Why it's KOZY (FM) and WASH 

(FM), the two FM stations that are 

Really Producing Results for Their 

Advertisers. 

If yo u want to TEST FM Sales 

Impact try both of these statians 

In two of the Nation's BEST 

MARK.ETS. 

KOZY WASH 
KANSAS CITY, MO. 
Rob~,t Wolfskill, M gT. 

WASHINGTON 
Hudson Eld"d9~ , 

D. C. 
Mgr. 

/I DIllard Stations II 

SPONSOR 
I 



The 
network picture is changing 
The networks since 8MB 

.'-\.II four 4!huiliS hu,".! e Xluluded! ill lu",·.!r. 
"I.mber o( s'n'iolls~ nil" tUlricu .. ,' co,"eru:,fe 

What has h.1ppened to the nctl'."Orks 
since the first 6MB measurement of rad io 
listening in March 1946? L.1.st year 
SPONSOR. published, in its first Fall Facts 
edition, two-color maps of each of the 
four networks. This was the first and 
thus far the only presentation of the net· 
l'o'Orks on a visual comp.1.rativc basis. 
E ven a t the t ime these maps were pub
lished the infonnation used to draft them 
was practically a year old. Based upon 
this first 6MB survey. each nct .... ,ork was 
credited wid, s[atiOlis affiliated with it as 
of September 1946. 

Since fhm time 294 s tations have 
joined the nCt\\'Orks. As of May I, 1948, 
ABC has added 73, CBS IS, MBS 187, 

JUL Y 1948 

and NBC 16. Even these sta tion add i. 
tions do nO[ present the full picturc of the 
neNurks today, since there have be-en in
numerable increases in s tation power and 
changes in affiliation during the past two 
years. On the following t .... 'O pages, 
SI'O:->SOR prcscnts, in dlart form, the 
record of net .... urk station affi liation Olc
oording to BMB, as of May I, 1948. This 
graphic presentation underlines what has 
lranspired since the BMB su rvey. 

On a JXlwer basis, both per-st,n ;on and 
total .... ·eb wattage, CBS ;s very close to 
the leader, NBC. NBC has 9,650 more 
watts (on a full network basis) than C BS 
and 226 mo re watts per station avera'.le. 
CBS has three more outlets than NBC. 

Power of ooursc is far from the whole 
:mswer to net .... ,ork coverage. Where the 
power is on the waveband and how much 
o f it is effective arc vita lly imp..") rtant 
fa ctors. A station located at the low end 
of the dial (up to 1,000 kilocycles), for 
example, has far more oo\"erage than a 
stat ion of s.."lIlle power higher in the band. 

Mutual emphasizes its in-town stat ions 
and links more one-station towns than 
any other ne two rk. I t also has more 
1,00000 .... 'll tt s tations than any other chain 
with 75 1 KW affiliates to ABCs 60. 
(CBS and NBC have 21 and 20 respec
tively.) 

Mutual and ABC have gro .... ·n fa stcst o f 
the networks. In toul p:)wer MBS h:ts 
increased 46% and ABC 43% since BJ\otB. 
While the former has been adding sta tions 
in great numbers, in many cases of low 
power, ABC has becn striving to increase 
its average sudon power. At the t ime of 
the first 8MB, ABC averagd 2,5H watt" 
per station. As of May I, 1948, it had 
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-I< ~arolina 

~ort 

~oJ ~ 
IS 

.00 

3.22'). MSS on it~part has increased 
(Illy f(fm 1,151 to 1.298 watls3\'cragc. 
TI~(' ,\'E5 rhi1o<;,('ph) of coverage (rom 
within dO{'S not ((·quire Areal powerful 
50 KW .-.t:lIiOIlS III ha~ only Ihr('('), while 
o ther chain think inl! doc<-. ABC has nine 
SO KW Outlets. 

Programing trends 

Nd ..... 'Ork power growth hasn't stopped 
dc~pjH.' the present emphasis on TV. 
Since May 1 l\IBS has announced nine 
more I KW station afliliatcs. I'o .... ·('r in_ 
ercas<' gr.Jnts come Out of praClic;ll1y 
C\"Cr)' FCC mct'ting which considers this 
subioct. 

\·tll~ie' .'· .. SiCIUI.ioll c~ollletl~· ~ .au" audi4~II4 · C· 

1':I"Cic ~i IUI'ioll Ie: .. ' "u~ !,·.a. i llg IUII·:uh~ 

In the past it has been agency and gram types to lump news column~ts with 
sponsor policy in checking ratings of pro- news, and situation comedy plays with 

ABC As of BMB-1946 As of May 1, 1948 - - N .... "bo, --- -- -N,,,,i>e' "'-, of $ •• 01 $,. ". Po""." 

-- -- ---
50 kw 4 200,000 9 450,000 
25 kw 0 0 
10 kw 4 40,000 5 50,000 

7th kw 1 7,500 0 
5 kw 32 160,000 46 230,000 

- -- -
To •• 1 41 23 % 407 ,500 60 23% 730,000 H,,t. pow.' 

-- ---
I kw 30 30,000 60 60,000 

500 w 9 4,500 8 4,000 
-- -- ---

To •• 1 
39 21 % 34,500 68 27% 64 ,000 Med,,,," po ..... ' 

- -- -- --
250 w 101 25 ,250 126 31 ,500 
100 w 2 200 2 200 
---
To •• 1 

103 56% 25 ,450 128 500/, 31 ,700 tow pow., 

TOTAL POWER 183 100% 467 ,450 256 100% 825,700 
-- - -- - --

A.", • .,. """'.' 2,554 3,225 
po. " ' ''o~ 

CBS As of BMB-1946 __ As ~ M"y 1, 1~48 -
Nu"'be, , Po w", 

J>."",be, ", Po_' 01 $ ••. of Sr. 

50 kw 18 900,000 22 1.100,000 
25 kw 0 0 
10 kw 2 20,000 3 30,000 

7% kw 0 0 
5 kw 49 245 ,000 68 340,000 

-
To •• 1 69 47~ 1,165,000 93 56t;( 1,470,000 H" h .... w ... 

- --
I kw 25 25 ,000 21 21 ,000 

500 w 8 4,000 7 3,500 
-

f .. ,,1 
33 221"( 29,000 28 ncr 24,500 M..d,,,,,, po".' 

- --
250 w 42 10,500 43 10,750 
100 w 4 400 2 200 

- - - -
To •• 1 46 31 ~ 10,900 45 27 ('"( 10,950 l .. w po ...... 

TOTA L POWER 148 lOO t'"( 1,204,900 166 100c;. ' ,505,0450 
- - ---

A ... , .... po ..... 8,141 9 ,069 ... ' ""'O~ 

SPONSOR 

• 



drama. T hus a Walter Winchell (ABC) 
gave a ll other news broadcasts a li ft and 
the impact of a program like My Friend 

Irma was lost among the great mass of 
plays. M ysteries on the a ir h.1ve been so 
outstandingly successful that they have 
been mted apart from other plays for sollle 
time and the)' continue to be so rated. 

Last year's Fall Facts edition in report' 
ing AI'erage NC'tWQrk Program Riltiugs by 
Types for the preceding season followed 
acct'Ph:d commercial t rade prac tice. With 
the new !rend SI'ONSOR reports in cor
respondingly revised foml. Some figur<.'S, 
therefore, arc not com parable with last 
year's, which in any case covered oilly the 

fewer mont hs (Novcmber 19-16- Mny 
1947) t hat this publiention had been in 
exist l'tlce. This year SI'OSSQR reports for 
thecornplete broadcast season September 
19.J7- May 19-18. 

Even ing variety programs once again 
led progr:ull types with a nine,month 
ra t ing of 12.8, the identical average rtl t ing 
which they hi t last year. However, com' 
mercial trend is away from vllriclY pro
grams. Indicative of this, in a typical 
month (April) las t year tncre were 16 
evening hours a week of co1l1111<.'reially
sponsorlxl varil'ty shows while this year 
there were only 14M such hou rs. The 

( Pleose tum to pagl' /32) 

MBS As of BMB- 1946 

50 kw 
2S kw 
10 kw 

7% kw 
Skw 

1 kw 
500 w 

250 w 
100 w 

Tot.ol 
low pow •• 

2 
1 
o 
o 

23 

26 

33 
6 

39 

208 
13 

221 

100,000 
25,000 

115,000 

9% 240,000 

33,000 
3,000 

14% 36,000 

52,000 
1,300 

77% 53,300 

329,300 TOTAL POWER 286 100% 
- 1'--'-'-'--,-----'---

A" ••• ,. pow., 
De' It"'on 

NBC 
1,151 

As of BMB-1946 
Nu .. be. 
cISt •. ~ Powe' 

c-

3 
1 
0 
0 

55 

59 12% 

75 
14 

84 19% 

319 
6 

325 69% 

473 100% 

I , 

Po""",. 

150,000 
25 ,000 

275,000 

450,000 

75 ,000 
7,000 

82,000 

19~750 
600 

80,350 

612,350 

1,295 

As of May 1. 194,! 
Nurobe, I 
of St • . 

1----------1 '----
50 kw 
25 kw 
10 kw 

71/2. kW 
5 kw 

1 kw 
500 w 

250 w 
100 w 

T~.I 
low pow.,. 

22 
1 
o 
o 

42 

65 

21 
6 

27 

54 
1 

55 

TOTAL POWER 147 

A" •• og. powe , 
~t ""'on 

JULY 1948 

1,100,000 
25,000 

2 )0,000 

45% 1,335,000 

21 ,000 
3,000 

18% 24,000 

13,500 
100 

13,600 

23 
1 
1 
o 

59 

84 

20 
2 

22 

56 
1 

57 

100% 1,372,600 163 

9 ,337 

, 

I 

-----<, 

1,150,000 
25 ,000 
10,000 

295,000 

51 % 1,480,000 

20,000 
1,000 
---

14% 21 ,000 

14,000 
100 

35% 14,100 

100% 1,515,100 

9,294 

with the 

LION'S SHARE 
of the audience 

WMBO's continuing leadership in the 
rich Peoria market is p: raphically shown 
in the latest l'looper Station Listening 
Index (r-.-lareh-April. 19-18). \\' I\IBD is 
the ONLY Peoria stmion to show a 
la r~er share of the audience in anr time 
perIOd over the previous rC{lOrt ... and 
WMBO shows an increase rn ALL lime 
periods. 

MORNINGS 

AFTERNOONS 
( Mon . thr ... Fri .) ",,"' ",", , , ""G S13110" "if'.. S I 

Sialic>n "C·... . 7 I j 
S(.1I inn ·' f)"" . I f; 
AU ou'slde $la\JOns . JO 0 
WMBD __ ~_ •• __ .• __ •. _ 

EVENINGS 

1.1 
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explodes a myth - reveals the best 

spot radio buy in San Francisco! 

On the Pacific Coast, nctworL: 
schc(lu\cs end at 10 p.m.-iusH·ad of 
at 11 p.m. as they do in the East. For 
years, ("'('Tyonc has accepted the 
myth that in dIe \\'cst listene rs want 
to hea r news at IO-and go to bed at 
to:!5 ! 

Not hing could be f:mhef frorn the 
truth ! With the other thTh' Bay Area 
sta tions battling each other with news 
programs, KGO Ius stCPPC(\ in from 
10 10 10:30 with h:llf-hour vanety 

and dram atic shows. 
The result : T wo special '-loopers 

and thousan ds of letters prove heyond 
a doubt th at RCO can get IIW rf audi
olaa/ Iff! cost in th is h:lIr hour than 
any OtiH.'T station. Best of all, t his 
is guaranteed time, at daytime rates. 
And right now, two established shows 
-Phil o Yanct: and Hulldog Drum
mond-arc a\'ailable ! Cet complete 
deta il s toda y from t he A Be Spot S:lles 
represcnta tl \'c LIl your city. 

KGO'$ 50,000 watts draw listener-respanse fram every corne. of Californja
from Alaska, Canada, and seven western statcs. look over these availabilities 

an the new, mare powerful KGO ..• 

1. lIaukh<lge TalkIng, 11 :30 a.llI . "c,'kd~rs . 

A"aibble for the first time in fi"e years! Re_ 
member: KGO now has ~ la r~c r audi,'nee c,'err 
wcelab)' morninr,: ,h an any o ther Northnn 
Californ ia station! 

2 . Abbott & Costella, 8:00 p.m. Wedndda}', 
An ABC co-operati\'c pror,:ram. 3\'Jilab le for 
local sponsorship n..:ht in thc middlt, of the 
Binl:sday·nidu Iineul'! A 7l. 1 loop",a,;n!! and 
new ,low lal,'nl ~OS I . 

3 . Bay Area Ne ws, 1: 30 p.m . we.·kdays, A 
ehanct· to be on "the home team " "ith this 
IH'WS p'Ol:fam "hieh, ,hrou~h corHs,x)l\d,'nl.< 
in key n,·"s Ct·nt"s, is lh~ only pro..:,a'" It;" in!! 
twat cO\'tra.,'<' 10 ,h., doz"n Bay Area Cil;.·s. 

4. 1.0 Slue'. Sports, 11 :15 p.m. wtl' knil!,hu. 
The West is a sporrs world of it. own - and 10 

thousand s of Ii Sit' mrs, Ira Blue is a 101' nperr. 
Factual, eomplere- 1< ilh Ihal tourh of human 
;nf.'r.'St "hieh allraClS both "wn 3n<1 women. 

Gnll thl' A BG spot sail'S officI' llrarl' st ),Oll for illformntiQII lIhout till)' 
or all of /hl'sl' statiOlls: 

WJZ - New YOlk 50,000 watts 770 kc 

WENR - Chicago 50,000 watts 89Q kc 

KGO San Flancisco 50,000 walls 810 kc 

KECA - los Angeles 5,000 walts 790 ~c 

WXYZ Detroit 5,000 watts 1270 kc 

WMAL - Washington 5,000 watts 630 kc 

ABC Paciflc Network 

American Broadcasting C ompany 
,.3 



PACIFIC NORTHWEST BROADCASTERS 
P a BOX 1<)56 

BUTTE .... O~TANA 

Sy~:o~s 3U1LDINC 

SPQ><:A .... E WASHINCTON 

ORPHEUM BU LD NC 

PORTlAND. m CON 

63S1 HOLLYWOOD BOULEVARD S'l.llTH TOWER 

HOLLYWOOD CAll~ORNIA SEATTLE. wASHINGTON 

'" 

THE WALKER CO 551 fiFTH AVENUE. NEW YORK CITY. -360 NORTH :-IICHICAN AVENUE CHICAGO. ILLINOIS 

H HE"'''EP N AVENUE MINNEAPOLIS ~IINNESOTA_ 15 WEST 10TH STREET KANSAS CITV MISSOURI 
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PACIFIC NORTHWEST BROADCASTERS 
C~e HOl H\OOO BOULEvAkD S~lITH TO .... ER p 0 sox 1956 

BUTTE MONT ANA 

SV/l, ~ONS eUllOIl'.G 

SPOKANE WASHINGTON 

ORPHEUM BUILDIN(, 

PORTLAND. OREGON HOLLYWOOD. CALIFORNIA SEAITLE. WASHINCTOr. 

THE WALKER CO-551 FIFTH AVENUE NEw YORK CITY-360 NORTH MICHIGAN AVENUE CHICAGO. ILLINOIS 

330 HENNEPEN AVENUE. MINNEAPOLIS. MINNESOTA_ IS WEST 10TH STREET. KANSAS CITY MISSOURI 
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TJIESJ~ 1?IGUllJ~S }\I)D U.-
. ;0 n rich m:arkct 
for \VSYR nth"crti scrs 

For ncry $ 1.00 you sell n:uionall y, you can scll $1.26 in Syracuse. 

Eflecti\'(' buying: income of Syracuse f:unilics is $1,-t0-+ higher than the national 
an'rage. 

Syracuse is only th e Ctlrc of rich CClltr:d :'\cw York whose 400,000 families last 
yea r SpCIH $1,Oi-t,OnO,onn on retail purchases alone. ,\nd \rSYR is thc only ~BC 
station in Central :'\cw York -all other IIctwnrks usc 3 or morc stations to cover 
this same rich market. 

' YSYR's local and network shows win an al('rI, 10)':1.1 audience . . . an audience 
rC:ld)' to liJll'II10 \\"SYR's sales messages and with the mone), to buy \VSYH adver
tised prodllns. 

Lin,) TIlE." IJ,.- ,",,1 ."cc ,rt." ''''ver(;'',cr.~ ell""t 011 
"~Sl~ll til rellc/, tl.e riel' ( :elltrlll J.'~ell; l ~tlrl .. ,,,,,licllec 

IwSYR
I 

I • I SYRJlCUSE 

:'70 Kc-anoO 1Ii1ll s 
~ Il C HI i I iiI le i II I: r· 1\ I \' ill ~ I' 1\ \' 0 \' k 
Il eadley -Reed. Nat ional Reprrsel/tali~'cs 

'0, 

I 

. , 



5000 
108 

to ihe ~S KEV 
\ \ ouston Market 

___ Direct your advertising through the open 
door to the Houston market .. . KXYZ
with the top share of the daytime audio 
ence and a nighttime coverage that 
blankets on e of the nation's fastest grow· 
ing markets. Get results with a promotion 
and merchandising department that a s-
sures you your advertising dollar's worth. 

1'° 1",I.,ion 
F • ..,iIi .. o 

Radio F .. "ili., 
Rtl. i! S. ln 
I::ff •• tiH Il,, )in~ Incorn" 
"Ol,ubt i.m 1I0rn. C"'",.I) 
Elffrli,~ B,, )in~ Inro", .. 

lI .. m .. enunt) 

1.6~;.600 

t58.700 
3i6.750 

980.830,OU() 
\.666.01 1,000 

699.900 

SPONSOR 
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Why "511'/ it 
I'ossihlc for a re
!-!Ional ad\,l'rti~('r 

to expand market
by-market'! The 
al1~wrr to that is 
casy. It's 110t only 
possible, but it is 
being done regu
larly by many ad
vcnis;.'rs in \'arieJ 

fidd.. old cstablishcd adwr!Jscrs brillg
ing oul new products a~ well as t)l,:gililling 
ad\erti$Cr~ with 11('\\ products and nc"" 
distnbution alld I11crchandi5il1g problems. 

II i~ pos~iblc on the .\\ulual network to 
H<1rt with a single ~t:Hion and gradually 
C.\p.:iIlJ, markct by mmkCI, umil ('\'el)' 

area worth cultivating is (cached .... ith 
th:lt lH.'twork's full tramcontillcnlill facili
ties. which currentl) total 509 stations. 

"":cw ad\'crtJ<.('rs m C'OnlJX'titl\'(' fidds 
buy m'l\mrk facilities S!l'P by ql'P as they 
l,,,[;Ibli~h retml outlets fm ttwiT product, 
Ihu~ e tirlllnating needle~~ e"~jX'n,<, and 
W<l!otc circu lation. 

All O1d\"ertr~r may select a sirl/ik cit)' 
.,~ a tl':.t for pmgram, commcrcial ap
pruach, or market reaction. Then, as 
di~trihuti(Jn is establi~lll·d in, sa)" Sout h
l'nl C,h'omra, sl.rtrOIlS thai .l>Cr\'t,;' nnly 
that aa'a may n:adily be addl'd. Weeks 
or n1llnth~ 100tl·r, dr~trrhution n"\.,)' have 
l·xpandl·d 10 include j'\orthern OrJifornia. 
;H which tilll<' ~tation~ in that ar!,:a ar(' 
ad(kd, and $0 on until full facilitlcS of the 
Dlln u:c ~elwork ;")n: l·mplnyed The 
adwrll~r 111.1)' now continue to l'xpand 
l'a~tWarJ. ur jump to till}' pnrticularly 

110 

-- If a n';.!iulla l IIl'IwOl'k ;Hln'I'li~j'I' 1II '~in '~ 

10 ('.'\ p allli 1I1:II,kl'l-I"·"II:II,kd. wln- i~II·1 

il I'0:-.~i b l (' to :Itld IHII ' ~I'I'ljollal IIdWIH'k 

aftl'" allollll'l' to !Ji~ "'will. alld {" 'I'lIll1a!!" 

:1I'lIil'\ I ' 1I:lIiolla l radio ('O\·.",:!;.!(,'t '· 

Shepard Saltzman 1 Pr.'tljcl~nl . 
( P,~cI,.,onl 5/"'1 Co .. 

important :>CctlUIl uf the country. That 
is OIle of the import01nt advantages of nel
work r01dio its nexibilrty and Its :Ibility 
to blmlht thc country in Olle widespread 
campa ign, or ItJ conCCntr;ne advcrt ising 
erfort in any Ulll' scction or sections as 
particular marketing re'-!Ulrements de
mould. 

A Ixrkct rCCl'1ll example cf this nexi
bilny is demonstrated by the George A. 
Horn)('1 Co., which ~wrted sponsorship of 
Ihc !formel Girls Corps Ull KI-IJ , L)s 
AngcJl'~' about tllrl'l' munths ago. After 
about 30 days 011 Ihis single Slaliun, ten 
adJltlona l stat ions were added, and 
shortly thcreafter, tCIl mure, R ... ccntly, 
sewn mid ..... est I\ lutual statkms were ill
cludcd Oil the progrnrn's Ii:.t of outlets. 
and the program "III expand Hate by 
~til tl' nnd sect ion by Sl.'Cl ion 111 the future. 

SYll:"-EY C"'Y:"-OR 

CCII('T(I/ S(lll's ,\I(III<lgtr 
I)(m Lee Bm.ldcaslillg Sysll'lII, L. A, 

It is impossible 
for a regional nct
work adwrtiscr to 

achicve nation01] 
co\'l'ra~e by add
ing unc sect iollal 
chain after an
other. As far as I 
kno ..... , nu combi
natlon of regiullals 
can ddiwr the first 

do:l'n basic markel~, which arc absolutcly 
neCC$S.1r), to achic\"(' national radio 
cowra j:W. In my opinion, il is alw impos
sible for the big four national nel"urks to 

achiew tme national radio co\"Cnrge 
individually. 

In spite ofthc wonderful impro\"Cll)('nts 
made by indi\'idual ~Iatiom, regiuna l and 
national net ..... orks. Ihi~ is <l bi~ cuunlry, 
Tu achic'·e amrpk te n<ltion;")1 radiO CO\'('I
:rgc, I fl'l'l th01I it H'quircs a combin01 lion 
of :r ll thn'c till' CO,l,t-tu<C",ast nl'I"·ork, 

the region01 I, and the individual s tation. 
\\'1' hiwc dewlopcd Intermountain into 

one of the most successful regionals in thc 
country , but we haw no Illusions that a 
combination of all uf thc regionals pres
cntly in op<'ration can CWntU01Uy achieve 
true national radio coverage'. 

Ly:-.::-.: L, ,\ [ EYER 

Vp ill Chtlrgr oj Sales 
1I11('1"lIlOlmlOil1 N(;'/U:ork, 5<111 Lake City 

I doubt if il is 
WTY practical for 
regiunal or sec
tional ad\'('rtisers 
tu ~tart "ilh one 
sma!1 area network 
,llld add ot hl'rs to 

thdr chain, eH'n
tua1ly achieving 
national radio co\'
l'r;lge, because of 
the followinl! diflicultics· 

(I ) Practically all st:ltions of any con
siderable merit are affiliated with OIlC of 
thl:' fuur Ilct""orks. Some uf the net
works by agreement "'ith ~l<ltiul1S h<lvC 
unly certam nut-too-dCl' lrable hours O1vail
able that aTe "Halion gu.-rrantC"C.'d limc." 
The d ifficultr of clearing a common hour 
for contracted pri\·.-rle telephonc sernce 
or uf hook in}! up the smaller area net
""Orks at a cUlmnon hour rn.-rkes it almOSI 
impos~lble, 

(2) An ad\'ertiscr woo attempts, as 
Dr. Peprcr d id "·ith th('ir Dixie Network 
in 1935 Ji, their AI Pi('1"ce twtwork ill 
19·1] 44, and their o.lrls For Dough 160-
~ tation Ill'twork in 1944-4i, to clear time 
uver cksirabk stations. m.-rr o\'('rcollle 
timc clearance difficulties. .so long as 
distribution is confined to an arca of 
aprroximmcly 1,000 mile~, it may .... urk. 
BI.'yuI1J that d i~{;]n('(', Ill(' Iclcphulll" lin ... 
co~t~ r01pidly J:.cCOllll' prohibilivc. 

Hen' in Texa~ , we haw as an cxample 
tIll' Tl'xas Quality i""etwork, irwo h·ing 
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so kw stat ions in each of the big four 
cities, T his works beillltifuliy so far as 
strict lY Texas advcrfbcrs are concCrIled 
and gives fair ly j,.'ood cowmgl.' for most 
of the sta te's population, It is a buy that 
is cconomicn 1. On occasions, they have 
awlilnble cenn in St.'Condary 1l11l rkt"ls 
which can be hooked up with the loop, 
However, if YOIl f!o much ocyond this, 
you wi ll run into timc clearnnce di fHcul
ties, Also, you run into complicat ions in 
correlating the t:Slllblished Iletwork loops, 

R AY,\10l'1l p , L OCKE 

I'rrs idrnl 
Trd cy-Locke, adlCls 

Any :ntcmpt to 

link together 
enough regional 
Iletworks for na
tional radio cover
age would be al
most impossible. I 
T he clearance 
proble ms alone 
would be a tre
mendous head

ache, T he stations comprising most re
gional net works arc, as r{!gards affil iation, 
divided among the fOll r major networks, 
Since this is true, intcrnet\\'Ork jumps 
would be extremely difficult , bt.'C<luse of 
the problems of clearing a comlllOIl time_ 

To gct around such cleilrancc prob
lems, a n advertiser wou ld have to make 
wid('Spread use of tmnscript ions_ In this 
case, he might as well do the wholc thing 
transcribed as a regu lar spot operation ; 
otherwise, the wholc purpoS(' of having 
network lines in the firs t placc, namely I 
live programs, ",:ould be defeated_ 

From the viewpoint of a Sllltion repre
sentativc, the best way to expand market 
by market is 10 use spot broadcasting. 
T here arc still many spot broadcasting 
techniques that havc bardy been touched . 
We hefe at Weed & Company and also 
other station reps arc constant ly improv
ing th is fonn of brolldcast ndvertising. 
Wc an.> push ing for guaranteed and pro
tected time slots, better local programing, 
simplificdbi lJ ingoperll tions, and improved 
merchand ising and marketing SCI vices. 

Regional networks have an important 
part in radio as testing grou nds for a 
product or a program, or as a Single-bill ing 
method of reaching a regional market. 
Regional net wo rks program the kind of 
entertainment which appeals to the listen- I 
ing tas tes of the region. \ 

J OSEPH J, \V EED 

Prt5icieul 
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Wttd {3 Co., N, Y. 
SlatiOIl Reprt5tlll<itit't5 

BOOK OF 

IN - ~mu'aMaIt<JU4 

" Standard Rate and Data " 

• Each mon th ly issue of S_ R , & 0, carries 
\,:rF B M's olle tIIul ollly rate ca rd . National ad
vcrtisers pay no more for time on \';lFB'" than 
local ad \'ertise rs, and-to coin a phrase-vice 
\'ersa. 

How much per mi nutc? 
A minute is more on \V FB M than on any other 

Indianapo lis radio stat ion. BU[. w hen that min
ute-cost is s pread O\'er ccntra l Indiana-where 
\VF B M d el ivers to p CBS a nd loca l programs
\ve figure wc' ve gOt Ihe ,,"m'nt Cl)sl ill I{)II 'II, 

\X'c' re popu lar!- Hoo pc r gi\'cS us FIRST ral
in g fo r 16 months in a row. 

We're powe rfu l!-BMB giv('s us more radio 
fam ilies in cent ra l Indiana counties than any 
o th er measured station. 

And, wc' r e not o\'ef -rated on the rate col rd. 
Add merchandising sen·ice, pro motion, and 

acceptance and you ha\'(' "bargain day" el 't'I)'day 
o n WFBM- Ind iana's only basic CBS station, 

\VF BM is " First in India na" (IllY /j 'uy),olllook (II il.' 

BASIC AffiLIATE: Columbia 

Kotz 
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YOU MIGHT RAC E AN AUTO 
AT 403 M.P. H.*-

BUT • • • YOU 

CAN'T SMASH 

INTO WESTERN MICHIGAN 

WITHOUT WKlO-WJEF! 
:\" IIJaII.'r hOI, 111111· 11 pOI,, 'r ~Ull .. ,..' f",,111 "'rl ~i( J,. 

"" ,.t,'rn \I;,·hi1-!.III. :0"11 "fII'" n'iI [I ~ rI·.wh IIii ,. 

ri. ,h arpa. \\ 11.\ '! B,'('a l'''''' I h,- iii .. , rid j,. .. ur· 

r<llllld.·.II" .. "a ll .. r fadil11-! Ihal 0 11 1,,;11. , .. 1:l li" .. ,. 

ill.\/ ",1/1"' IWIIt'I,.",., lI"i,/' filly ,h'p-n·:'.1 1I,'/r'm/llil il;IY. 

11 .\ lI .. ill;! \\ h.Z() ill I\::llallm;;oo :rn.t " ".IEF ill 

( ; r:rnd Hal'i.l ..... ", rr'll I!I" .\""r Ill . .... '.:,;!,· :If'rn,. ,. In 

,,,Hn' pf'opl.· in \\ ,·,. II 'r n \lidli ).!:t ll Iharl '1/11' .. (tll'r 

Io,ln l;ulI (lr C"UlllhillH tiulI (I( ,.Ial;oll ... ill 11lf' ,. r, 'a 

,'all r,-.wh. 'I'll<' lip! lIrt· ... rrom lilt, 1;1 1' · ... 1 11 .... p .. r 

H"por l p r u I , ' it. 

-'Ioll lla .\,.; lliroll ;! h Fri.la~ .... frnlll 1:!:1II1 '''till 10 

(dIU ".111 •• for in ,.I:IIH'(", \\ I,ZO .. hOI"", a ,i,i.:! 

:-il'an' flf . \lIdi~ ·IH'P J(. ,.l :11"",' it,. I .... ·" "OI IIIU'

liliun , \\ .lEI" ,.h."' .... :!(I,7 I..i nl l<l\l' it .. II<""t , 'U IlI

I,,·tition. Th,' " OIlIlIillal;o" i ... illri llci /./f>. all.! :tl 

h:lr~Hill ral~'''. ( 1l Holwr Hl'Jlllrt of .I a n .-Ft· h .. J~IIL ) 

Fur fllr llH' r fat'l,. alHI fi ~IIr<· ... , "ri l. ' II .. . or a,.J". 

\\('r~- I\' llOd .. 1. hi I', 

FETZER BROADCASTING COMPANY 

,,' SPONSOR 
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Costs: the classic question 
Magazines VS. radio 

COlli lUll-in;: 11141.~din cosCs is .. - •. e:ls~' ~ It ... 
Clte.-e :II-C n (4·'" t !OI"lnOIl dt~IIOlil i lulhu·s 

Advcrtis ing media are not d irect ly com
parable with currently available data. 
The end result sought by ndvertiscrs -
product sales-are. Research men arc 
constantly being prodded to develop a 
slide rule \\11ich wou ld enable advertisers 
to cornpm e black and white, broadcasting 
(and within broadcasting, its 0\\11 several 
phases), and billboards. 

Ultimately, for the good of all adver
t ising, rcsearch methods must be fomlU' 
lated v.tl i<'h wi ll pennit different media to 
be thus compared. There arc already a 
few common denominators by which 
broadcast ing, 11 mass medium, can be 
comp.1rcd wi th mass circulation maga
zincs. 

TIle accepted common denominator fo r 
a ll mass mag"l.::ine advert ising is the black 
and white page. The common denomin-

JU LY 1948 

ator for network advertising is the half
hour night nel\.\'Ork program. 

A second common denominator is the 
cost of using each Illcdiull1. T his must 
incl ude the cost of the space (black and 
white) product ions, and the cost of the 
t ime (netv.'Ork radio) plus talent. Hnns 
Zeisei of McCann-Erickson has arrived at 
an average figure for copy. art. and pro
duct ion costs for rna~a:ille ad\'crtising. 
His figure is 11.50--0 of the cost of the 
sp.1ce. A. C. i'-'id sen in his i'-'R I reports 
on radio advertising prescnts figures which 
gi\,e the number of radio hOll1es per 
dollar for each commercial program on the 
networks. H is figures include the cost of 
t ime and talent. 

Readership figures for the nnss m1ga
::ines arc available from the Magazine 
Audience Study Group which is under the 

supervision of a noted group of medi<l. re· 
search l11en. Starch's study of ad\'ertising 
readership reports ufXln the percentage of 
a magazine's readership which. as he 
phrases it, "notes" individual ads in cach 
magazine. By averaging the percentage 
of indivjdlw l "notice" which all the ads 
receive it is possible to arrive at a per· 
centage of advertising reader~hip for ench 
maga:ine. 

It is a moot point, but many advertising 
authorities are will ing to compare ad\'{~r
tising readersh ip with the audience of a 
program. If the Starch percentage of 
advertising "noters" is projected against 
the to tal audience of a rnaga:ine as re' 
ported by the M.A.G.S., there resu lts ;m 
advertising audience figure which may be 
comp.1red with a radio program audience 
figure. 

SI'O:-':SOR has a\'erag:ed the aJ\'erti~ing 
audience figures for the (our leading m<l~' 
circu lation magazines (Collii'rs , l.ife, Look. 
and Sillllrda)' E~·tuillg Post), and dividing 
the black·and·white page plus pmdU\;tion 
costs into the ad\'ertising.rcadcr~ of the 
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rlll'>lic;ltinn~ ha~ ,ITrI\"CJ 'II :1 Ilgur., lur Ilw 
llUinlx'r "I ;'lJI'l'rll~ing.r(';ldl'r<' Ix-r J"IIM 
'Ill<.' Ilgun'~ for till' fclur 1ll;I)!a:l!ll'~ wac 
al\'r;'lJ.!,'J hi t' b[.111l ;'l hgurl' of 11dwrl hill)! 

r"olJa~ I' ... r d"II:Jr. 
III III,.· Ill,uma. Iht, ;'lWragl' lllllnh.'r 01 

lolllllh,·~ r ..... r do]l;'lT h~II'lllllg I" 1ll.'IIIork 
progroll1l~ \1';'1<. cwnpUll·J. 1'>:J....:d lIplin 
:--:il'I'-t'll'~ rl'rIlTt.'d NRI homn,pt.'r dollar 
n';l\lwd by Hllllllll'rci,,1 Ill'[\\'nrk pro
gram... TIll' hl!llrl'~ lilr all I'r(ll!ral11~ dar 
.11ld Ilighl} 11','r,' ;lII'n1I!I'J 

Tlw mag:lzinl' <ll'l'r;ll!<' II-"~ -l-ll :Jdn'T' 
[i'lIIg rl';lJas IX'r Jtll1<lT. The brnaJca~1 
li~h'lll'r~ I'":r dollilr \\"('rl' I-I(H. Thl' 
h~II'I1l'r flgurl.' I\'a~ oblall1('(J by mul[iply. 
JIlg by 111l) 111(' numocr of Nil. I hOl11e ~ r,·' 
rortl'.!. ~inn.' [here IS nil al'a,,!!\; of two 
adult~ J'l'l huml'. Tht· 1\I.A.C.s, Iigurl' I~ 
b,,~d 1I1't))\ read"rs uwr 10 y(,ars ()f age 
411111', ~I [hat it would ~, ll1;}lIikl-!iy 1I11-

lilir to U~ Ill(:' full a:n~u~ l3ur('.1u famil) 
<.i:e fij.!lIre ot 3.-10 to arri\"(' nt n radio 
h'-t{'lIing hgure. 

TIl<' IO~b lI~.:rJ br A. C. ;-.:rlelS<.'1I to dt·, 
tallln\(' hiS hOl11l·~-l'er.<.Joll<1r ar,' h;b.:d on 
gro~ .. [illW ligures and arc slIbjl.'ct III diS
cown.<- .. hleh may nil}. as (hcy some[ imcs 
do on [Ile ,\ IUlUal Broadca~t ll1 g S),slel1l . 
and to a Il''''l:r d('grel' on Ihe oll1l'r !1('IS. 
to -101 or II1OTe. Since annOUllccd talclH 
n,"1 li~lIrl'" arc ofll'll iflfl~led. <ldl'crti"ing 

HOO~U 

a~('nc)' radiO l'.\l·cutin·" IlTllha( i'X!d.;en 
OICTl',lHniHI'" hi .. 1;!!t:llt coqS vy JO',. 
In the eompaTi .... m. Ihl"Tllorc, Ihue 1Il;'l)' 
lx, an IIllj""l(lT\1UU bi;l, in fa\'or o( rrrntcd 
m,·,ha. BUI in clllll!X·n .... ll1oll. Nil.'!!-l'n 
11'('$ his "Tutal Audll'IIU'" ligurt· III dl'II'f
mir1l' his h(lm ... ~.JX'I.J"lI<1T. Towl Audi
ellce m ... ans all li"II'l1erS who lward an)' 
parI of a radio pmgr"m. It is around 
25' I higl1l'T thnn llil' :-':idM'1I rl~U((' for 
",\Icragc ,\udi"IICl'" •• 11Ich I~ tlw "audi
e!lce during an iIVI'mgc 1l1ll1UU' o( broad· 
ea~ting of a program" 

Progra m or Ihe year 

Thl'fC is also l'nocnee of s trOll!! mll:l ' 
unn 11\ Starch's "adl'l'nisulg noting." 
SliIrch d(J('s rio{ ;'I~k his s.1mpll' of maga· 
:illc readers if the)' read thc ad or if Ih,'}, 
know the adl'('r ti!>('r . His qtlcslion is 
simply "Did you note this ad?" 

Thc comp<lTil>On Ix'twwn tl1I.' adl'{'nis
ing impact of a mnga::inc ad Oil 11 readcr 
<1l1d the imp.,cI or a comml'Tci;}1 on a 
lisl('lIer is completely undelcmlinable 
\\'llh prc!;('1H rcsearch lools. All [hilt can 
be CtImpared i .. cost-rcr-(cadcl agaliis l 
co<;t,pcr-!iqcnt·r. 

U"II.h 1i.1..-"'· .. ·" ··T,·",h .... . · .. """.1".· ... ·.·,,·· 
'UIIS ~ Iu· .-,a, i .. ;.:s ; .... 1 s ' ,ar's .a '.-4· .. l1li 

The proj.!TaIll of [hI.' )car, Iq-li 19-18, 
is Trullr or Collseqllellces. Thc 511CC(,S~ 

of Ralph Ed"'<;}rd~' ,. ,\ lis- Hush," ro llul\cd 
by thc ('\'('11 grenler succe's 01 "Thl.' 
\\'alking .\lan'" prolllulion. Hilrted hun· 
dreds of loca l Idl'],hmll' programs. Threl' 
ou t of four of Ihe n<'l\\orks hal'c show~ 
on which Ihe listener in (hl' hOl1\c plays 
a I'ilal rule. (:--;nc, Edwards' rK'I\\ork, 
currently has nOlle. 

Tlwrc IS a feeling ill [hl' ndl'('YtislIl1! 

profcs~ ioll thilt qui: pmgram~ b.1sed upon 
Ji ~ h.'rI('r particip.ltion and gianl Jackpot 
l1Ierchandi!'o(' pn:('s arc bad ror broadca~[ 
nd\'('rtising. ,\ \051 program mell look 
upon them a~ a currclll phelloOiellun Ihal 
will rUIl their Sp.-l l1 and disappear. TIIl'Y 
poillt to the fallurc of the 1'01 0' Gold 
cOll1('back as an cxample or whal happens 
when 11 program runS beyond a trend. 

Trul" or r . .01lScqllCllCfs was eight years 
old Ihi ~ ~prill!~ ,\ \arch .!3). Durill~ most 

W BT HAS A GOOD TIME 
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of program 's ('XiS!(;'IlCl' it ga\'C away only 
m ode'S! gifts as " thank-yous" fm 1 .... 1r· 
!ici l~l!in)! conlcs l;nns. 
prognllllg lx'g~lI1 10 grow and pri:cs 
beca nll' (' I:lI"l<lr:l !c, Ra lph Edward~dl'cidcd 
10 rUIl a gag COillc:. t to l'nd gia nl givl" 
1IW;"I)"5 for o l1ce and [or ;111. On December 
29. 19-15 he s larted his ongina l, as he 
Gl lied it theil, "crackpot cons('q Ul.'nn' ... 
Contesltll1\s on th l.' program were asked 
to identify 11 mJs tcr) voice Ilhich 
«.'cited: 

IU, k"'r. ,hd''''r. ,1, ... k 
rho' h~"d. W""1 ".un'{ Ih.' .. I< ... k 

I.ikill. ""I 
(",,~odn'~lll. 

The consequence to end gillC.;}ways, 
instead of knifing the g rowth of big.gift 

pri:e COllleStS, grew so illlporttlllt during 
the five \l eeks that the mys tery voice 
went unrecogn ized that Edw:l n ls di~

covered, after the first week. that he had 
11 bucking bronco by the tail. Each week 
Ed \l'ards added three llIore gift s to the 
"cr<1ckpot" j<1ckJXlI. Wlwn . after live 
broadcasts, Ridlard Ba rtho lo ll1ew cor · 
rectly identified the voice as Dempsey's, 
he rece ived prizes va lued at $13,500. The 
press \I,;]S fu ll o f stories ;"Ibout Ensign 
Bartholome w. During the second week 
of the "crackpot" consequence Edwards. 

I •• 

-c. E H"""",_Ck. r9~7·f.b 1?18 
1-!.e. 11'.'[. M~,,",, K) G,d ,~. 19~1 

rl'quirill,l! SOIllC n;IlIlC by which 10 rdcr 
to Ih l.' o wnc r of the nly"u.'ry. Ill! 1I1Xln 
" Hush" as descrip t ive ;n.J DelllpSo:.'Y 
hcC31lle "J\ lr. Hush." 

Whm Rnlph Ed ..... ards S:IW his fi, 
I1nl "1\ l r . HlI~h" l loopcr<ltinp:s ( 17.81 
he knew that he h.1d soll1ethmg that 
n ('ga ted his ~ l l1t l .g i\,(,_il .",.a>, Ilo t ion. People 
flcw to Otliforni;l frolll J\bu1l' in an 
e lfol'[ to obtain a ticket fur the brllildcm.t 
alld IX·rll1lps il ll opp()rtulli ty to nalll{' 11ll' 
111)St('T) voice. 
Edward ~ shelved the idea temporarily . 

It h ~ld giwll Trulll or C{JI1Se(ll<e"CCS iln 
increa.s<."<i audi{'l1ce wh ich he fel t wou ld 
~t iek with the Smurday night sCT('wba ll 
sessio n. A yea r lall·r. in Occrmber 1 (} ~6. 

he dusted it o ff again _ H(' wanted ;"I 
varia lion of the " H ush" ide:1 Ih:u would 
make e\"cry radio home in th(' nation 
part of h is C.,QI rsrquMlce studio audience. 
That wasn 'l easy. Fir~t there was a 
lejZa l conference at wh ich attorneys for 
NBC, Procter & Gamble and T IK' 1\ b rdl 
of Dimes me t WIlh Ralph Edwards and 
represen!;l!i\'es of the U. S. gOVCnlmc nt. 
Edwards wantl.'d a conSo:.'qucnce which 
would permit " Hush" gu.:sscrs to donate 
money to the polio fu nd. Th(' loltery 
laws hnd to be obeyed . so everyone had 
to be given an equal OPIXlrtllllity to 

participate. Theft." had to be ~m clel1lcnt 

of sk ill. OUt (If this confcrence of legal 
1\I:<lrds callie that mJ\1 f,1J1]OU~ "Hu~h" 

fOTmu ln. 
I: Li~ t el1l'ts arc askt'd to wnle 25 

words or less on Ihe <,ubjcct Id the Chflrit~ 
..... hich is 10 recci\~ dOllalions. Th~ 

So:.'1lIcnCt." usually start~ \\'ith "\\'r should 
all suppOrt ti l(' Ix'caus.:: of." 

2: The nanK', ~lddrl'S~, and 1t'l{'pho[1{' 
numba Illilst be ill the upper n,t!ht hand 
comer of th t' emr)"_ 

J: E llt ry is I1wikd "111111 ;J contribu

tion , if yO'1 lik,:'" to til(' dlanlct~r bt.-mg 
id('ntifieJ. i\ specinl post ofhC\' box i~ 

uscd. 
4: A group of promillent IX'rsons act 

as judge~. 
5: Wri ters uf the three best letter~ 3rc 

phoned in 1·2·, ord('( during Ihe broad· 
c..1St of the program. 

6: I f none of the thrc(' idl.'ntifies the 
\'oic(' , :,oul1d, song, [litKe, e tc., three or 
Ill(lfe pri:es ;lfe added to Iht! jackpot. 

7: Each week new clues arc provided, 
1IJ.1king it easier wi th each s llcces~i\"(' 

broadcasl to identify the myst ~' r) \"oice 
or what ha w )'ou . 

With this formula and <l "1\1 1"5. I-{ush," 
Ed\l"3rds' Trulll or l .. t!lI.WqUC IIC<.'S wcnt 011 
lhe air on J anuary 25, !947. Fo r :ie,en 
\I'ceks the rndio audiences s tayed 31 ho me 
011 Saturda}" lI igh t s (normally far from 

and makes the most of it 

W BT a"<'I'ages an 8.0 Charlotte Hoollel'3ting from 9:00 to 

10: 00 3.m. · ... 5";' , b"tter t han th" m'an'st c0111peti tor (3 

tOll net.work show) ~ That'S good in anyu(ldr'~ It'ac:ue. 

But 0 11 \\' BT - when' the a "" I'a g-f' of fill dartimc ratl'U 

peJ"iods (Ill wcek rang- is a 12.8 I'3tinJ,!"-bC(lting- the hest thc 

('011l1)('ti tion ha" to offc]" br only 5jrr,. i~n't )::'00.1 l'1I0Ugh. So 

we bu ilt a new!) :00-1 () :00 a.m. a udiellcc pa rtiei pation show 

fur huu;;"wi\"es. C'al!('u " Wha t's Cookin'?" With J!uests, 

J!iv"awa y!4 anJ gimmick". ~tal"I'i ng" KU1·t \\'e-hstCI', who!>e 

solo feat of I"cddng- "I il-artao::ht's"t crent!:d a national sen

~atillll aud ~()l t.I mort! than :1,000.000 n ,<:onls. 

Alii ! look what you han' 11011': a nationally-known, 

10caHr-idolized pe\'SOlHlli ty .. . with a topnotch show ... in a 

Jl('riod where- \\"HT (lln'lldy l~ h l'a ll-anl l -shouldcl"~ abo\'c 

all competi t ion. On 50,OOO-watl \\'BT. scn'ing 3,500,000 

p,-olll,' ill !hi C'arolintl o::oll l1ti(!~. So ... if rOU'r!! lookinl!; for 

a good tinw- ami want to makt, the mO!4t of it-J!Tab a 

!>han.' of UWhat's Cookin'?" before it's till A:one. 

JE:FH.:1tSOS STAsn.\IW W BT UlCO.\O(;Ai'T ISr: (;0\11'.\:-"'( 

CII .\ ttLOT"n:. ~ c. . ~O.'!II" WATTS . 1l~11T_nt,~1 I.)· 11..\()Ii. S.\I_& 
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Write (or ovoi labi/il ies 

1240 KC 

NASHVILLE 

". 

t ill' tx'~ 1 l i ~ ( tn i l1 g l'\'lIlillj!1 until SIrs. 
Willi rll1 l II. 1\IcG mllJ(k " f Lock II;1vll1 , 
I'll " idt lH i fll' dM r~. I-iu,h a" Clam HII\\! 
SIll.' \\. !; Il ,Ill l'~ l im;ul'd $1 7,590 wonh of 
Il "l(: rchandi~ . Trulh Qr Cml.~qur ll trs ' 

Hllo J'l(.' r h it .1 r'll'W high of 21 .-1 ;lIld t hl' 
j\ lilrch of lJirnc.'s ..... a~ $5 -1S ,000 r id ler 
than fx<f(m' "" Ir.. I l u~h" rc.'c itl'd Jwr 
IHIIl' H ' I'S{": 

, ,," ... ·1. ~ ,~'I 

WI, .. il i_ ' ~ , 
iju .... ·tI II . ., I~·, \" ~~ 

110" n .. ' 10 ... "t.l, ,I 1.1t,.. 

\VHh 1"'0 stlcu ·,.. .. lul .. l l u ~h ·· CO Il~,:· 

qUl'1lCl'S under hh Ix'it. RnJph Edw:lrds 
SIM ll'd h is next 011(' l'arlkr in the ) 1.' :1r. 
Ie " ;'S a "Milo!> Hu .. h" thi .. ( iOlt' and ahe r 
dghl \\,cl'ks M n.. Ruth AnnettI' Subbi{' 
o f rt. Wo rth , T l'x:1s, iffi.ontifK'd th t' \'o in ' 
as that o f Martha C, ril hmll , By [he [ime 
[h ... , eighth !'w l' k rol k'd O1round rn.1J:01!ines 
and Il\'W~r01r<'r rolullllU:-l <; "'l'(e p.1 r
t ici p.1 [ ill~ in t he J,!1K' .. sin;! ""ith Ihl' (l'S t 
nf t l .... • U, S ., O1 l1d m OM o f the published 
g\ll'~ o,('S during till' 100 , t 1""' 1 w('('k .. o f tlw 
COIH(''' I U'e rl' corrl'C t. Ea rly tips wl.'re 
incorn'ct , ... ·n ·1l t llOu~h ti p~hl"(' ts we fe 
publi<Jwd O1 nd pcddkd for $ 1.00 (·ach . 

Mrs. Subbrc won an e~ [ima[('d $21 ,500 
in IlK' rch01lldil>l' . TIl{' March o f Din l<'~ 
rccl.'ived $6i2.(XlO and tlw T rul ll Of 
CollSCqUCI1(,(,S Hoopc( W01S pu~lwd up (0 

26.8. 111(' " M iss 1I\I'h " roc:'m rC01d lih· 
this' 

..... ... "',,1 f," "'.,"'., ( 
F"" r", "'~ 
I"..rw '''' "·r~.'lh 

!-<o .... n ",' "..., 
1<"","rn .. ~n.u,,,.t 1 1 II 
.\n.11"I1 '~l' \ 1 ... ", In 
In "'I'!i,,~, ",'1 in F. 1 

I ln \' ill j.: a ... hi .... \'cd all a~[r(lIl{JlIlil-01 I rat
inj.:, Gho.ards fotin J hllll:.clf bcskJ.!('d 
by chari tahk orj.:aniza unm II. itll contcst 
1",·.1 I1 illgs. nnd P. 6: \. hkl.'d th .... id('a o f 
rc ta ill lllg [hl' Ilumlx'r (10(' H('Opt!f and 
1'-'idst.' 11 r:ninJ.! , 

Inst(,ad of waiting i1 }e<lr or mudl of 
n portirl ll thereof. Edwards (o llo\\'('d 
" M I ~s Ilu ~h " with "TI1l' \ \ 'alkinJ.! X\:IIl" 
on ... II W' nth latn . Thi .. time the audi .... nce 
Iward Ihe kOb lep .. of a man. Ed ward$ 
rl'cih'd " TIll.' \\'n l kln~ ,\1:111" 1'<!C1ll . T hl' 
m)"~ t"" rr m:1Il '<; \"oin' Ill' s.1 id . \\'(\ulJ be 

a c.k a r.l gin '-a llay 
·n,i .. Cf'n :.{'qlZl'I ~.t' fan (or Il"Il I\l'l'ks. 

and ""\(' r~' Ill'('k EJllard, rui tl'J: 
I",," . II~ H ,1 ", 
.In.' ,,,1\' (l, 

110.· " , H 
l-'il·I,,· '" 

" \1, IO~I",I 

rjr~ 1 IIKfl' \I.f. "n l ~ I h. 1OObhl"'. 
Th(:n \\ hi s t lil l~ \\;I~ 1dJnl. ,lI1d Ih • .'I1 

" 'n W \\'al king \10111' 'rrar .... d a I'inlin 
i\ Irs. fltm llu' Ilubho1fd III ChK;lgll n:1 IH('d 
Jatk B.'IIIlY ;1:- 11 K 1"X'r.1 IHh ulnwr. Shl' 
Il'U'i l n l $22.5{Ml illl'rb'~' Th ... ' ,\l1k"IKall 
I k al l , \ ",,0;0('1;11 1<' 11 flll'il('d ~ 1 .6 1 2';:'i.96 

anJ TIll /II fi r 0I1L'I'qU\'lIrc~ achl<.:\{·d IIl1.' 

Now. 

Sell 8 -
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People! 
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lIulll lx> r o ne rali ll il ill America wi th .1 

J I. 7 Hoopcr. 
The race W:lS on . Illdqx:ndcl1( packag(' I 

program producers c\"CrywllCf(' weill 
to work build ing telephone tic-ups for 
Vilril'ly programs. Networks tl lil t had 
turned down game prngr:'l IllS disca rded 
their inh ibitiolls . Tdc phollC games 
noodcd the ai r and I 110St of thclll sold 
llS quickly as they could prove Ihil t t hey 
coll1rn<lndcd all aud iellU'. ABC's Slop 
tire Mu sic, a Lou O m',Ul p.1ckagc, 
acquin>d ;UI audience il t Ill(' S I) 1' .111. 

Sunday hour when N BC compet it IO n was 
suppo~cd to Ill., kc colllpet ition f("o lhard},. 
It securcd four sponsors :md was ocoked 
in the C.1pito l Thenter in New York for 
a personal apJX'll rancc before it was 011 

the ai r s ix months. 
RaJph Edwards was expecled to rush I 

into .mother te lepho lle SHIiII. He d idll'l. 
He decided on a change o f pncc. I-/e had 
s..1!llpled his program through hi~ "Miss 
Hush " ,md "The Walking i\'lan" con
sequences to new millions who had p];tyed 
T rulh QI eo"Sl'qUI'II((,s before. NBC was 
protecting him by restr ict illg other pro
gra ms with the sa.me for mula 0 11 the 
senior network . 

Ralph Ed wa rds has brought something 
new to rad io. He has demonstra ted the 
power o f the med ium. His was the " Pro
gram of the Yea r." 

JULY 19-48 

~--- --

I T TAKES TIME to build a rcputation
the kind that W G Y enjoys. Fo r o ,'er 26 
years wGY has been building a ceputat io n 
as the station most people listen to most in 
upstate New York and weste rn New Eng
land-a repu tation based on seC\'ice and 
entt:r tainrnen t va lues. 

Ad"ertisers know that wGY is the Qllly 

station which co mpletely co vers this rich 
industri al and agricultura l market in a 
s ingle operation. When you want to do an 
effective se ll ing job a t a lo w co st in eastern 
N t!w York and weste rn New Eng land 
WGY is your best buy. 

wGY's rt!putation for top flig ht cntt! r· 
ta inment is being duplicalt!d by WG FM 
and WRGD. cO" ering the capital distr ict 
area of New Yo rk Sta le with FM a nd tcle· 
,·is io n. 

over-all 

--- ---- ----------------- -- .. 
NATIONAL UPRISINTATIVES ••• Nee SPOT SALIS 

WGFM 
fREOUENCY 

MODULATION WGY 
50.000 WAns 

SCH ENE CTA DY, N. Y. 

WRGB 
TElEVISION 

GENERAL~ELECTRIC 
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A " NATURAL BUY " IS THE 

STATION THAT SELLS • •• AND FAST! 

rOf instance .. . The Ohio fruil Products Company had 

10,000 cases of canned If"l)effuil (tha!"s a lot of grapefruit!) 
. . . to seY. They selected {nalllraUyl WHK and 

conlracted for S2 spots. Aller usine only 21 announcements 
at if cost of $.338.10 ... they were forced to callCel 

the remaining spots due to results which achieved a lasl 
SEll·OUT! Good thine to remember when you're 
haYinf YOUR mOfnina: grapefruit! 

I. " ""' •• ,,·S W H K 
, •• f •• , H . •• 1"" c.~ N.';"~.I . . .... 'u .. ,; •• 

-- - -------------..l -

I 

, 
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' ALL THE GOLD MINED IN ALASKA 

',', IN THE LAST 81 YEARS IS LESS THAN 
?:.-....;....::;,-~:: .• : IOWA INCOME FOR THE YEAR 1947 - -

''0 

10,000 watls power, PLUS independent program

ming mean real paydirt for you in KIOA/s rich 

natural trade ared. 

Ask any Paul Raymer representative about Iowa's 

Largest Independent Clear Channel Station -

10,000 watts daytime, 5,000 watts nighttime, 940 kc . 

. . . or contact KrOA, Des Moines, direct. 

THE HEAR T OF IOWA 

SPONSOR 



Farm market blooms 

Ilndio is s.~ I· ,· i .. ,: 
rurnl 1,,·osl •• ~I·i(\· 

The f.1nner·s incolTle is rising fa~tl'r 
thnn the cost o f living. T he tille r of the 
soil is the only segLUent of Arneric;m 
economy about which this is tTlle. Non- I 
urban U. S. A. is st ill somewhat behind I 
t!\i:: c ity dwellcr in eanl ing but its cost of 
living is lower, its needs less. 111e farmer 
has improved his sta tus in thl' pa st eight 
years more than anyoneelsc in the nation . I 
In 1940 the farm income in the Un ited 
Sta tes was $7,982,600,000. L.1St year it 
rose (Q $26,786.900,000. At thl' present 
ra te of increase, barring m.ajor upheavals, 
1948 figures will be over $)0,000,000,000. 

111e numlx'r one advertiser spcnding 
money in 1947 to directly reach the 
fa mler was General Foods. In rank order 
the first I I spenders of advertising dolla rs 
in farm med ia were : 

L General Foods 
2. General Motors 
3. Intenlationa l Harvester 
4. Ford IVlotor 
5. General Electric 
6. Chrysle r 
i. General Mills 
S. R. J. Reynolds Tobacco 
9. Firestone 

10. R. F. Gco:::l rich 
I I. Gcodyear 

All compilation s are ba sed upon appro
priations for exclusively farm media. The 
money that was spent in broadcasting to 
reach the non-urbml m;'lfket is not in
cluded a t present in farm advertising 
tabulations. 

T here are good reasons for this. A 
radio signal cannot be restricted to farm 
homes. Once broadcast, a program or 
commercial is ava ilnble for :tny listencr 
wi th in the dfecth'c range of the stat ion. 
1lllls many general ndvcniser.> have 
plnnned their broadcast cop)' for the 
fanner and urbnn dweller a like and it has 
been ditflcult to scpnrate broHdcast ex
penditures into farm and non -farm adver
tising. 

It 's becoming less difficul t evcry month 
in the year 1948. With a growing con
victioll that the farmer's day and the city 
dwelh'r's day are radically different, mort.' 
mral station s arc redesigning thci r pro
gram schedu les to meet the n('Cds of the 
families that both rise and hit the hay 
('n rly. There is a new s(;1tioll represent;!
t ive organi:atioll ""hoS(! sole function is to 
repreS(!nt rura l stations. Stations such as 
Kansas' KFRi\1 (KMBC's farm affiliate) 

(Pkase tuYll to page 128) 
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over-oil 

A~ WFBt Lead4 
UeS~ 

December thru April 

WINTER. SPRING REPORT 

WFBL Leads with an Averag e R a ting o f 
6 .91 for all 40 Qu arter Hour Day tim e 
Periods ... In Syracuse· · 8 a.m. to 6 p .m ... 
Monday through Friday. 

6 .91 

WFBL STAllON B STATIO N C STAllON D ST ATlON [ 

Ask Free & Pelers fo r Ih e lales l complete 
Hooper l\.-feasurem en ts of Radio Listen ing 
Audiences. W FBL has t he larges t sha re of 
audience fo r to tal ra ted period s. 

IN SYRACUSE, N. Y. 

THE No.1 STATION 

'" 

· I · • 

I -
• 
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There are plenty of ta ll stories in circulation. But one that de"',1NIy i, _ 

ta ll is the fact that an advertiser', dollar spent on CBS delivers flom 6 to 

more iisteners than an a ny other network in Radio. And a' aclvwti ..... 

discover this story, they turn to CBS to lift their sales curves. 

Th. Columbia 1IrG_. 
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f~ 
() Strong 

Program 
Promotion 

WHEe not only " airs" your pro
gram, but promotes It with the 
combined force of spot announce
ments, newspaper advertisements, 
"Jumbo-sbe" buscards, outdoor 
posten. lobby displays and moil. 

WHEe uses dally advertisements In 
both the Rochester Democrat & 
Chronicle and the Rochest e r Times
Unlon,-often buys ex'ra space for 
special merchandising promotion. 

WHEe's consistent and continuous 
dlred mall campaign Is directe d no. 
only toward key radio audiences 
but also toward special list, of the 
,racle-deole rs, distributors, trade 
association members, etc. 

JULY,i1948 

o ROCHESTER, N. Y. 
"Sest Test City In New York and 
the Middle Atlantic States," 
says the Sales Managem e nt 
Fall 1947 Test City Survey. 

eSTATION WHEC 

L 
:t-

"Bes. Listened To Station in 
Rochester" says Hooperatings_ 
(and has been for past 4 years!) 

- N. Y. 

5,000 WATTS 
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over-all 

- -- -
R.ldio in the public interes t is radio 

In the advertiser's interest. These lwards fr om Variety 
and Di ll bo:lrd, based o n program excellence 

and coll1muni [ ~' service, mcan lhH KXOK is doing an 
o utstanding lob in creating tha! priceless commodlt), 

and I'rime move r of merchandise ... 
Iwwu 10)<111)" If peorle li ke what we sa)' ... 

Billboard 

9 Vt~~r6 ~ 
l(g'Ncws d 
C-ommentar~ 
. , 

~ 

3 J\!~~r6 0 
l!llpons ibililq to 
thl Communitv 

chev'll bur what we sell! 

'" ns ide (he Ile3dline~," 
""fI llen ~nd I'rescnwl by 
Bruce B~rrjngIOf1 . KXOK 
newi ediror, hH !>cen 
,wlrd~ fir!! rr' l C J ffiOllg 

JIl U. S. HJlionl , ~ [0 20 
thouun'! W~H! In f'O "'cr 
by Ddlboud :"hgu ine . 

"\'3';('1)" ShowOlan3/ote
mcn( ,\w ard" for fullln · 
Ing rcsronut>ih q' 10 ; I S 
.: o mmunin Ius been 
,"JrJeJ KXOK for the 
rro /:,am ·'W.ke l'p 51 
Louu .'· This puhlic Ju· 
< us~ion feature " one 01 
,nA")' KXO" pro!:tanu 
"hi~h con lrlbu\C 10 {he 
Allleri,,,n "" .' of I" e 

ST. lO UIS I , MO., CHut nut 3700 KX~ 630 KC, jOOO WATTS, FUll TIME 

Repre~nled by John m .. ir & Co. 
Owned .. oJ O/Xrued br the 51. Louis Stu,T,mes. 

'" 

THE FARM MARKET 
(C'..on tinICed jrom /XIiiI' 121) 

arc progra;"l('d 100""; for rural listcoers. 
Il.ural !>IationS:l 1l o\·cr (hc 48 states arc 
:.hiftillg their el1lpha~i~ from genera l pro
graming to 100(·; S('rvire for the producer 
of food. Some of theS(' r;'!dio ou t Id S, like 
WRFD, Worthington, Ohio, ha\'e oce n 
progr:lJll('d from the OI.H!tl't for the rural 
frce dclin'ry contingcnt. 

Rural networks arc bcginning to (unc
tion. 'Incr,,'s thc C1lifornia Rural Net
work in Sou thern California. This group 
of stations, QWllcd by the Broadcasting 
Cllrror:nion of America. with W. L. 
Cl('{'~n as prcsidcnt, has found that in 
~r\'ing the (aml\.'r it ha~ ocen ;'!blc 10 

achie\'c an ;'!dwnising importance other
\\is(' lacking. AnnouncemCrHS have ocen 
mildc th;l l this rural network will expand 
to co\"cr a ll of rural C1lifomia. 

In upper Ne ..... York State a group of 
fann F,\1 station!, an' goin~ on the air, 
one a t a time. to be: linked via radio relay 
form ing the Rural Rad io i'\('1 ..... o rk. Al
though owned by farm organi:ation:. and 
C"Copcratiws through Radio Rural Foun
dation. RR l'.' is str ictly a busincss orera
tion and functions as such. The network 
wi ll link a numbc'r of F,\I rural stations 
and be pro~rall1cd 100'"; for the farm 
markets which the :.tations co\'er. 

Radio hasn't rorgotten that thc farm is 
importnnt at least as far as bro.1dcasting 
faciilties are concerned. Ca li fomia which 
1110WS betw{'cn firs t and l-Ccond place in 
farm income (S('cond in ·47, first in '46) 
has morl' authori:ed bro.1dcaSl stations 
than any ot her state. Texas which runs 
fourth in far m income has the second 
largesl numocr of broadcast au thori:a
lions. Both Texas and C11ifomia are in 
thc o\·('r 200 station class. 

Broadcasting will be comrcting on an 
c\·en ~a$ i s with farm publica tion~ for tllc 
rural adwrtising dollar within the next 
11 momhs. Even today it has ama:ing 
resu lt storic:!> to rerort on what it can do 
for the faml implement dea ler, the feed 
merchant. the direci mnil hou!'C and 
everyolle who caters to rural America. 

\\11;\1 spomor" haw to reali: e is thai 
the American (amX'r has the ,none)" to 
purcha!'e anything that his city hrother 
huys , hut thnt he can't nece:...<.arily tX'sold 
with Ihe S.1I11(,' programs or with the .... 1me 
cotlllllercial appcnl. 

11k.' $30.000.000,000 e"tilllated 1948 
r;1ml inrome is a Int of money for n part 
of the rol'ulntion of thc L'nited State~ of 
Americn \\hoS<' Ji\,lIIg exrcn;es :lren'l 
high. 11k.' faml nl"rket jU$lincs $rccial 
thinking- in hrondcast adwrtising . ••• 

SPONSOR 



RONG 
in building profitable sales 

These six progressive stations are effectively creating sales 

for many notional advertisers. Their unusual so les-producing ability 

is based on outstanding listener loya lty-developed and 

held throug h skillful local programming and NBC Network Programs 

-the best shows in radio. Write for full information and rotes. 

S TEINMAN STATION S 
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THE INLAND BROADCASTING COM PANY 

KBON and KBON -FM 
Omaha. Nebr. 

KOLN KORN 
Lincoln, Nebr. Fremont , Nebr. 

McGeehan & O'Mara 
Exclusive National Representatives 

Atlanta New YOlk 
Boston 

Chicago 
Deiroil 5,111 Fr.mcisco 

We have a HOT HOOPER 
In CHATTANOOGA! 

MORE Chattanoogans will tune in for 
new sparkling summer programs this 
mon th and the summer months to come. 
It's good listening, and good SELLING 

d ay and nite on 

WAPO 
A1!iUaleJ with 

Na tional Broadcasting Company 
Rtpreunltrl by 

Research developing new data 

l" i;:lIl·t~ fUt!'o."i«-s 
lu~ll. 1I .. ~dillili 

j{cSCflrch has been anything but static 
in 1947 ';8. SCh .... 1:rin extended hisquaH_' 
I,Hive ope-rations to a ll four networks' 
clients. Ca llup released his £. Q. (En
thu~i;'l;,m Quotient) r:1tings for stars and 
swrlcts. 111(' E. Q. rates for advert isers 
t he IX'rformcrs whoS(' impact is on the 
upgrade. 

I looper released the first "projcctable" 
U. S. Hoopcratings, rt'porting audience 
si:cs of all commercia l progr:!ms on the 
air. What can be expected of th is new 
rating from the Hooper figure (actory is 
ind icated in his figures for Adl'E'rliscml.'Tl l 

EX/lOSlm!s Ptr m.'tk. Accord ing to 
Hooper (January-r cbruary 1948) there 
were 536,988,000 night! iffi(' exposures (an 

I 
exposure is a commercial program heard 
by one family). 111e 536,988,000 figure 
docs not renect repeat listening to any 
programs heard more than once a week. 
Daytime exposur<'S reported by Hooper 
were 287,23-1,000. 

CBS plans for listener research based 
on a radar principle arc still under wraps. 
The planned CBS research clinic (or 
agencies, SlXlnsors and stations that was 
blueprinted for this Spring didn't come 

I off. T here were, it nppears, man), other 
problems of greater importance than a 
figure session. 

A. C. NielS('n has built up a larger 
sample on the Pacific Coast and is now 
reporting in this area for 3 number of 
clients, including Don Lee and C BS. For 
the first time in Nielsen history the rating 
figures from his t wice-a·monlh report 
ha\'(' been released fo r publication. Dur
ing most of the rear the Lux llleater was 

I the top program on the Nielsen nighttime 
index. 

T he Pulse, radio research organization 
using a roster-recall form of listener re
search, extended its operations to five 
CItIes Since it rillgs doorbells, Pulse was 
able to obtain TV information of great 
interest to adwrtiscrs. 

Hooper, Pulse, ;1l1d Gallup are all inter
ested in t he television field. Hooper is 
reponing on a limited numr.er of hours 
per day. much in the manner in which he 
started in the radio research business. 
Pulse is cowring homes for both TV and 
radio. Gallup is b<lsica lly interested in 
the si:e of the TV audience. (See 
SI'OSSOR Reports.) • 

H E A D LEY - R E E D CO M PAN Y n , p",,,h-co,d """"h m<'thod an-
L ___________ ____________________ I . llQunced during the NAB (Nat ional As.o;o .. 
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cUltton of Broadcasters) Conwn tiol1 in 
May has interested a Ilumber of bro.1d~ 
caSters but thus far no one has invested 
enough money to get the eillerprise really 
functioning. The same thing is tme of a 
number of other "new" ideas, such lIS the 
device that tours neighborhoods in .1 truck 
and records lis tening with an electronic 
app.1ratus. 

Commercial impact was reported dur
ing 19H 48 for the second time in an 
Alfred Politz study underwrilten by 
Edward Petry, station representative. 
SCh .... 'Crin is also making tests of the im
pact of commercials for a number of ad
vertisers. National and regional adver_ 
tisers arc becoming conscious of the r,1Ct 
tl",1t research studies of advenising
appeals on the air can be translated in 
terms of sales. 

In the category of pretesting is the 
latest TV research device, Videotown. 
Newell-Emmett advertising agency has 
selected a 10wn representative of many of 
New York's suburbs and ·is using it as a 
TV guinea pig. Every 4effort is being 
made to keep this test area from becoming 
self-conscious, a la Magic TOIIIII , of its 
test-tube status. Last year Gallup an
nounced that he had plans to sel up such 
a test town to uncover radio program and 
broadc.1st marketing facts. 

Research indicating what a radiocast or 
telecast is doing s.11cswise will be de
veloped during the next 12 months. 
Nielsen has the staff and ewrything neces
sary to report the sales temperature of 
every product on the air. It·s a big job 
to do consistently but a number of adver
tising research authorities are going tI) ask 
Nielsen to lay less emphasis on audience 
rescarch and more 011 s.1les effectiveness. 

While the new development research 
continues, diary studies arc st iU being 
conducted to make certain that no dmstic 
change is taking place in the mdio horne. 
'nlC WRC (Washington, D. C.) indi_ 
vidu..11 diary, the first of its kind ever re
corded, proved a number of things which 
family diaries hadn't previously indi
ca ted. Variations of diaries are plilnncd 
to reveal even more about what makes a 
man or woman walk to his radio, turn on 
the switch, dia l and listen . Bob 5.11k 
(Audience Surveys), Hooper, Benson & 
Benson (Princeton, N. J .), and a number 
of otllCr researchers are doing continuing 
diary analyses. 

'nlere are a number of firms, SUdl as 
Con lon (Kansas City), making coinci
de.llIal telephone surveys for stations. 
-nl(~ new rating service whidl was sup
posed to compete with Hooper, Nielsen, 
and even BMB is still being talked about, 
but it 's only in the lip stage. • •• 

JULY 19'" 

WITHOUT WASHING 
MACHINES, TOO! 

Oth.r lIollont and n etworkt are giving owor a fouun e tn prb., to 

o"ro.t IIlIenen, 10 you 'll have to pardon UI for po'nllng '0 ICOV', 

" I e quell Matine e," on Monday through So'urd.y ofte rnoon, ogo'nst 

rugged ~ompetili on like Pirot. b .... boll b ' .. od~ .. " . Ou,ing th e first 

2S day" 700 telegram. were r .~eiv.d fr .. m lillenen. That vi rtually 

amounts to PG l'ing for th . privil.g. of IIlIening 10 III-proof onc. 
og .. ln 'hal ICOV', le rriflc doyl lme oudlen.e It on odv. rll,., ', d, . .. m! 

It kn .. w. wh .. 1 11 w .. nll , ond It willing to pal' fa. til 

KQV PITTSBURGH'S AGGRESSIVE 
RADIO STATION 

aule Mutual Network' Nat!. Reps. WEED & co. 

Live Talent 
Builds Lively Sales 
ON HOOSIERLAND 'S FASTEST 
GROW ING STATION. YourC.· u tr:.] 
I rli lia na :tlh e rli~illg Iiollar is 111m. · I'r ... lul"l ;\ t' on \\" I Be. 
be"au:-e \\ I IIC'" IJr'''graUll1liug i ~ built a roUiu l the 
l arge~t ' ·Ii' I' ta lent" ~I:t rr of an~ Imlianapoli:. " ta ti'" l . . . 

a m i i" " l ltTiall~ "t.d ell for ll oo ... il·r li .. t. · .. iu!.! t a"I<"~. 

Whctllo'r it '" ""Orl,.. ruu~i(". dramH. 11t'\1 " or a ,ari"I~ of 
o t her fea t nrel'. !lit" program :;; and lal e .. 1 1 1t"~ 1 :-ui " ',1 to 
~ou r part ie .. l:!r i'elliug IWl".I" 'I ill I", f'~Ulul nil \\ I!le 
the r",orit c radio ~ta li,m for OUl.q ,uHling 100'al a n,1 

.\1 .. tual pro~ra ul~ ;n thi" grrat ll oo .. i,'rl:Ul.\ arCH. 

JOHN BLA I R A ND COMPANY • NATIONAL REPRES(NTATIVES 

lVIDU ~~70 
BASIC MUTUAL 

5,000 Watts Now 
50,000 Soon 

THE IND IANAPOLIS NEWS STATIO N 

over-all 
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PROGRAM RATING TRENDS ""!.'fl' S cOOl nX'rcial hour~ a w('ck of this 
I)"Pl' on the air. In April of thb )('ar 
then' \ll'r" 7', hour~, TIll' WP-Tilllking 
situatloll (ol11l'dy rr"-l!r;Jm~. like F,bhcr 
,\kG,',' mu! A/(}/Iy and ,\Iv Frif.'lil/ I rma, 
CO:.-I k ... s Ihal1 half ,h much as th" same 
r:mkmg progr am~ in tilt' \';1111.'1)' c;ltcgorr. 

(,';I'-()11 for thi~ Jedull" j .. simple. \';UiNy 

j, till' Ill,bl l'\rl'n~ih' rrogram form 
Ull IIll' ;ur ~ nJ \Ihik it i~ al~ I dR' most 
produdll'" "f audll·nct">. (he CUM per 
Il,wlln in 1110'( l':l'l~ 1!0l.~ nnt ju~tjfy thl' 
,·xl'uldIHlf<.' Tilil'lH CO'f'. ;"In' Ix'ing 
rard 0111 along the lull'. Thi, IS IIltendl'd 
III no \I;"I~ (0 dj~paragl' radio's great 
T'·I·UI'.... TIll' t-.IIC1Tlhys, Hopl"i. ;"Inti 
Skdwlb ddin'r ""'hat tlwiT'ponsor~order. 

Running third ill ratings alnong pro
J!r<l1ll tYPl':!o :HC' :ludrl'llce participation 

show~, Including 4ui: programs. rtlt'l>(' 

.1({ toda}"'~ bnrgaim. On a ninl'·moll(h 
;}\"('ragl.' ba~i~ for nighttime pmgram~ th(') 
ral{'d JO.i and dl'Srill' tlll'~po l light .... hieh 
has bt.>cn thrown 011 thl'm r('C(-ln]} there 
\n'Te 110 more of them on thl' air this past 
April than there WCfl' a )('ar ago. The 
fin'·month ;tW(:lgl' a )('ar ago wa~ 11.2, 

SItuation cOllwdy. Iloop • .'r-ralru onl) 
for" four-month pl:dod (February Mar), 
all'ragloJ within .i of a point of the 
varil·t) rrogram ... III April of 1947 there 

SOL TIIWE~T I'IIIC I:-;LI'SP~ II .I !)IO "T.ITIO:-; 
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You CAN 
OPEN WIDE 
THE DOOR~ 

to the 

mark et 

rich 
of 

Roanoke and 

Southwes t 

Virginia 

2:1.7% of 

. 'irginia 's 

Buying 

is 

Slln('Y~ pnn'c WUBJ i ~ 
thc IllH,..t popu lar .... tatiutl 

;hrou,:.,dlt ,;lt ib l"o\c ra ~(' an'n o f IH.'arly 
I.UOO.OOO population. BII~ WOBj an d .\ Otl I!l"i 
!lcd hnh thi .. l'l\al li .. t(·l lt·r .. hi" hut :In !·IT."."tilc 
I'ombill;ltio n or "iti(' ('o\ · (·r:l~('. pn· .. til!l' and 
...... r\ il'" t hat ... (·11 .... 

Roanoke and Southwest Virgi nia is a rich, diversified market 
where sales are dependent on nO single income group .. nor 
a,e they subject to radical seasonal change. 

.\sl .. "·.o.~.~ .. ~ .-.-h-.os! 

WDBJ CBS. 5000 WATTS ••• 0 &C 1( 
Own"d and Op"rat"d by ,10" l . 
TIMES· WORLD CORPORA TIOH I!; 

R 0 A N 0 K E , V A , " . 

FREe l' PETERS. INC .. Natianal Representati ve_ " . , 

TIle saml' fi\'l' months (his season pro
dun'd 11.8. In ,\pril they ddhwl'd thl' 
sanw rat ing as a )ear ago and for the 
.... 1nw numtx-r of wccl:.ly hour.\. on the air. 

Dram,s have droppcJ in th~ number of 
hours the} occupy 011 ,h(' network com· 
mercial air thi~ )l'ar as against la~t. 

Again lakin!! April as an l'x1mph:. there 
IIwe 9' I hours brondcasl w('('kly a Yl'al 
a~.'o, i '~ this ~t·a<..Oll. Durin:;: ."pril the)' 
produn'd an awm:;:e ,at in:: of 10.2 as 
against 9.8 a }ear ;'1'.1;0. The a\'emgl' for 
plap thi~ H'1son wa.\. 10. 1. 

Although Ill} ~ tl'li(', lennin as reason· 
abl(' an in\'cstnll'nt as 01 year ago, the)' 
dropped from 15 commercial hours a 
week (0 12. TIll'} ~tjll producd a health), 
a\'('rage of 9., for the nUle·month ~a.;cln. 

Popular musIC was fOlll(h In number of 
~pon<;()rl'd ewning net\\'Ork hours on the 
air in April 19~5. For the emire nine
month s('ason popular music rated S.,. 
In April a }"l'ar allo thl'rt' ",,'l'n" onl } i 
wC('kl}" commercial hours of popular 
music; th b April (here were 10'1. 

Radio colul1lnist~, plncl'd in a separate 
catl'gory for the first t ime in Fl'bruarr 
1 9~5. deli\'l'red an average S.l for the 
February .\la)' l'\'en ing four-month 
pl'riod. While tlu'rl' were fewer of them 
commercially on the air in April 1 9~i than 
in April 19~5 2' ~ hours \~ 3' il the}" 
rated better last )ear: 9.1 \·s i .6. !-low. 

••• iit 
lL!.!" • f 

jfOTEL@TRAND 

Aliunde Cil)'"$ lI.xel oj fJi.lincliml 

The Ideal Hotel for Rest and 

Relaxation . Beautiful Rooms. 

Salt Wate r Baths. GllISs in· 

closed Sun Porches. Open 

Sun Decks atop, Del i'3htful 

Cuisine, Galage on premises. 

Open All Year. 

l 'i('s'" Crjll " nd C«k",i/ l.Alm~ 
Farorilt ntndt:t'Ofl.I of lk EJ.IC 

FomolJs for Fin .. F oods 

E~clYli ~ t Ptnnty luni. A~tny .. 
• nd BOlrdw.llc 

SPONSOR 



('vcr, the 8. J is a high rming for their 
sponsors for a llulllbt'r of reasons. Firs t , 
most arcaircd for only 15 minutcs. That 
llK:ans time rusts are low. Then , since 
they 're for the most part one-mlln shows, 
til lell( CO$ts arc much less dWIl {hose of 
other prognllTls. Even Wi l1chel l, tops in 
this cmegory, collcctl>d onl y $7,500 per 
broadcast and was r.Hed runsistC"ntly OWf 

20during the height of the past SC"a.son. This 
meilns an audience for his sponsor at $375 
il Hooper point. I { takes a mystery pre
gram to top that, and mystcrles tnke a 
half hour of time, or almost (wice Win
chelJ"s time cost. 

At the tail end of the average progra m 
rat ings for the sc;t.son 1947 '48 are con
cert JlIusic, 6.9, news nnd news commen
tmoTS. 6. 1, and a catch-all class, miscel
laneous. 5.4. 

There wasll· t milch change ill the day
t ime trend. While the nine-month rating 
of daytime serials was 4.9, t ile figure for 
the five months Novemocr through May 
was 5.4, the exact ra ting o fla st rear. The 
number of sponsored hours per week of 
the serials (comparing April vs t\pril) was 
53 1 ( in ·47, 53h in '48. Daytime audi
ence particIpation programs soared in 
sponsor fancy and will con tinue to in
crease this fall. t\ yea r ago Apri l there 
were IS weekly hou rs of such daytime 
shows, this year there were 271:t. 

MI9~ 
K BIW 

ANY WAY 
YOU LOOK AT IT 

KNOXVILLE'S BEST BET 

's 

Represented by Donald Cooke, Inc. 

JULY 1949 

News and popula r music periods are otf 
in the ·daytime in ratings but populnr 
music had a great 1l1illlY nlOre sponsored 
hours on the air, 8 l i in 19-18 \'s II ~ in 
1947, 

This fa ll there' ll be less COSily programs 

Big year for network packages 

over-all 
in all categories on the air. Last se.1son 
proved , for a ll who ca l1.'d to check their 
ratings, that there's little relationship be
tw('Cn program costs and listening. Crea
tive brains are the recipe and they cost 
far I('SS than i·names," ••• 

Ih·:llu:lfit~ :Iud tluiz shun's dtuui":lh'! ":IS~" 
;',fI·u"~ ill;":: lis . .... IU·;,,·tu·l{ :"·:Iil:tbili. it~s 

Unless the FCC ndcs against it in the 
futu re, the networks are permancntly in 
thc busincss of producil1g prograllls (or 

sale to clients <lnd agencies. CBS owned 
and produced programs hit the I looper 
First Fifteen and the Nielsen Top Tell a 

ITS TN. HOC; 
CROP JUST 
PAIt) Ot='p! 

think of t ill ' Ht!d Ui\t ' r 
\' llll .·~, 11'" Im t! ;;;1.'11 IIf ,,·h CHt. 

111111 1I"l hill~ I'I,.,c «( '~'· (· Jlt 

\\"1)..\ Y)? \\ e ll . it a;II', .' 
IllUr1w 

I",· 1!o t hu w1!'"" : ('lIrn , eat 11.'. 

I'Hnllry- a , Iin'rse farln oullHl1 

I h al makes o u r 172.flllll fumilic· ... 

ric 'h ('r lilan a ll o ut -flours. Ou r 
arc'a's rc l:lii ,..a lt·s , for il1 ... lalll 'c·, 

ar(' .153% of IIII.' U. S. lulal , :I." 

aga in s t . 117% f'lr tlw pari s of 
Surlh Dakota Wt· do,,', ell n ' r ! 

An d \\" 1),\ Y ju ... t aholll S(·,,,, 1111" 

U. S. rc t·ort! fo r popularity wi th

ill it1'o ato.! (l . Infl. 1\l os t fl "Hili .. " 

Iwrdlr c ' ·l'r tlillC 10 ally nl lu' r 
s t at ion. May , .. e StOut! yU Il tht, 

fflc'.~ ? 

W 
D 

A 
Y 

FARGO, N. D. 
NBC 970 KILOCYC LES 

5000 WATTS 

I'I\EE & l'mRS, ht ...... ,,,_ .... , ..... -_ .. 
'" 
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1lL1l111:x'r 01 linK~ during the pa~t sea50n 
and ABC· and .".IBS-rroduceJ rrogranls 
conlribllll.'d ~uh<tarti,ll1y Ifl the increased 
prl"iti/;!e of tlll"il' chain~. 

\\'herca~ a )l'ar ago there were only 62 
.... eb.producoo rrograms available for sale, 
this} car the nt:tworks arc offel ing S I, an 
IIlcrease of 19 \'Chicles. The grca t(.'O;t in· 
crease ha~ been in the cntl'b'Ory o f qui: 
programs and dramat ic offerings. Last 
ycar SroSSOR reponed no net work·built 
qu i: pre<;emations available nnd while 
there were 27 available dramas in 1947 
there are 34 today. 

There arc reasons for both o f these in· 

creascs. While drama did not produce the 
highest average Iiouperatings (or the 
se,lSOIl 1947 1948, II ran ,>('(ond in the 
period, with an n\'Crage ra ting of 10. 1 
again~t tile top ;)\,('rageof 12.8. The lat· 
{('r was achil'vcd b) the va riet), rrograms, 
the 1ll0St eXP'.11si\'e on the air, Staning 
in February of th is year Hooper placed 
situation comedy prof,!rams, a form of 
drama, in a special cla~~ification. For the 
four.month period Febnrary through May 
they rated 12.1, 

Dramatic programs arc listener.produc. 
ing at low talent costs. Only one program 
of this type, LIIX Radlo Thea/tr ..... ith a 

San Francisco's Carriage Trade 
is Practically EVERY BDDY* 

," 

* Sales Management's latest Survey of Buy
ing Power sho ws tha t San Francisco has 

the biggest per capita net effective b uying 
income of the na tion's 200 largest cities! 

~ ONE COLUMBIA S;;ION 

.;:::=:.=::::S::::E::::R::::V>-ES;::T:EH§E::=M=A==LL::::~ 

1' ... 1 .. .t.o,·<.' ••• , 1 ~ .... d,,· .. _. lod 
~ •• J •••. C,·.I .... , 

talelll budget of $18,0:Y->, i~ high-priced. 
The other air plays arc for the m:>st pan 
",ell under the $10,000 figure, although a 
few, ilke Sartn Guild Players, are price' 
tagged at exactly $10,000. 

The emergence of network-built qui: 
programs is a direct result of the program 
of the year, Tru/h (}f C£n15equt'llctS (see 
Program oj /~ Year, page liS), TOC, 
which in the past seldom had reached tOp 
audiences, hit number one during the past 
season and s tarted the "tclephonitis" 
trend. ABC's network-produced Swp the 
Mllsic (o"'o11ed by Lou Co",an) built so 
quickly on Sunday night that it forced 
CBS and ;"·IBS [0 create like qui: pack. 
ages vcr)' quickl),. Only NBC (as 

, SI'OSSOR goes to press) has kept OUt of the 
network-built quiz package field. 

During 1947 1948 CBS pointed with 
pride to two great audience programs 
which it had built and sold, M y Friend 
Irma and Ar/hliT Godfrty's Talt'll/ Scouls. 
Not only were these top·audience pro
grams but the)' were consistent I)' high 
among the Nielsen ranking of "homes per 
dollar" nighuime vehicles. Both of these 
progrmns,- without even coullting con· 
tiguous discounts which lowered consider
ably the actual COSt of time to their spon
sor, Lever Brothers-deli\'ered well over 
400 homes per dollar through the· season. 

find that 

WNJR 
is the station to aid in mog· 

nifying your sales in the rich 

North Jersey Area . 

5000 WATTS 

the radio station of the 

N rluark N rUts 
SPONSOR 



Network program-packaging authori
ties feci that the nets' ability to put on a 
program and keep it mIming and increas
ing its audience is an important factor in 
building salable properties for sponsors. 
It took ABC a year of broadcasting Tire 
Fat Ma ll before it sold it. Candid Mike 
has been on a year; while it has no bank
roller as Sro:>:SOR ),'OC'S to press, there is 
plenty of activity in the bankroll direc
tion at this time. Candid Mike has 
achieved fine publicity acceptance during 
the past year and its audience is growing. 

J"18S will concentrate its new packages 
this fall during the daytime hours, its 
success with QIl£'eU for a Day, Heart's 
Desire, keying its future thinking. Mutual, 
unlike Other i'lctive program-building 
wcbs, selects its package program. from 
the offerings of independent packaging 
fimls. The network conuacts for the tOP 
low-cost offerings of producer3 i'lnd de
velops them as exclusive MBS vehicles. 
Programs like Twenty QIlestiol!s, M~et the 
Press, and Jut'mile Jury have justified the 
MBS program-building form:Jla. 

Theone network which hasn't gone into 
the production of program;; on too broad 

Exccutive thinking on the senior netv.'Ork 
from, although not officia lly, is to take 
other netl'o'Orks' programs when they've 
reach<."d the top audience ran king classifi
cat ion. It's the thinking of Nil{'S Tram
mel[, netv.'Ork presidem. that tile program 
is even more important than the sponsor 
when a time period opens on NBC. 
NBC's program building is res tricted 
mainly to prestige items, like the NBC 
Symphony ;md the Fred Waring pro
gram, each of which was conceived to fiJi 
a special niche. In the cascofthe former, 
NBC needed a symphon ic group years 
ago to obtain for it the prestige that CBS 
had achieved through the latter's presen-

tat ion of the New York Philhamlonic
Symphony broadcasts. In the latter 
case, NBC wanted to answer the critics of 
daytime serial dram1S. Each has done 
its special job. Each lacks a continuing 
history of commercial succe:;s. 

This is not [nle of network p.1ckages 
bei ng built today. ~or the most part 
they're as commercial as a lending
library novel and as inexpensive. 

Show building is one way that a net
work can be certain that it docsn't lose a 
program. Since it 's the program not the 
sponsor that gathers listening, advertisers 
usually stay with thei r vehicles. Program 
building is life insurance fora chain. - •• 

On WSBT, every 
a front is NBC. The reason is simple, l 
There isn't m'lch tim~ available for 
packages on N BC. N BC also isn't accus
tomed to waiting for a program to build. 

CBS show has ' 

Hooper that's 

JULY 1948 

a 
higher ... 

CBS ' 960 KC' 5 000 WATTS 

WSDT llooperalings o n /Ill CBS shows arc higher Ih:m 
the nati onal raliugs. Not just a little higher, but milch 
lligher-23 10 202 pe r cenl!- AntI no olher station, ei ther 

local or out·of.town , even comes clrose in Share of Audi· 
ence. It is \"SilT-and olily WSUT- that gives you Llan· 
ket coverage of the South Bend market. 

H . k AY ME k COM,.ANY • NATIONAL RE,.RESENT "TIVE 

m 
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Paul W. Morency, Vlte-t'.es.-Gen . Mg •. Wolter Johnson. Anislant Gen . Mg •. _ Sl s. Mg,. 

WTIC', .50,000 watts re presented "oliooolly by Weed & Co. 



signed alld unsigned 
New Agency Appointments (Co ulitlurd j rom /'Ilge 18) 

SPONSOR PRODUCT (0. servke) AGENCY 

\" _M ' ·"'lI.c",hlc J" ;C~. ' ''mat" .. " , . u 1'. chili 

C"',,,,,,I I{:OJi" ::>w,,' •. l'co'·iJ .. · ",,~ 
C hamh" • • tllso . ihu , ;u ll ( : .. . J ers~)' ( :i.y 
(:1" ...... ",,, I" .. , X . Y. 
Clark'. ~" s'"ura", ~: " ("rpr;'e. In,', S'atll" 
C"ffett~ 1· .. .0' .. "" In~. N, \". 
' :O"". _( ;;ll l l". I" . y, Xe''''r~ 

."u ce 
H" tl i"' I"" '" 
I;" " " -.n ile. 
H.·s.""ra '" 
Ke. ,a u r;tIt' . 
c: .. ne"" lUI SI"' ''' p .... 
1, ,,.1,·.)" 
".'''a'':o,I ,· ..... 
' :"" 11" syr"p 

1>" nc .. r _Fh'_Il..,t"I<1_S" "' I'I~.:-O, " , 
ne n K""b n . l·to,ltI,·" .... 

.,\ . W . 1.,· .. '111 . :-O""''''rk 
~olw .. I IIlI"n.:-O. \ '. 
1I1dtl l.·.IO" . E'"III.' &. .\ I,· trll l. St·""I.· 
l)i Il 1"n &. ""lIr" .. 'I .. , ..... , '. 
,\r ' _I :"py ,\tI "e rr islnll . :-Oc .. -.• rk 
S m l1h. Ilull I\; ;\! cc: ..... r y. 11·"·,, .. d 
II " .. , ' Fdll,·n '",u ,n . l' h il:t. 

U" , ' e r ( :f;J.hh., '\'1" " 1.,.,.,,<1., 0 1 1~ I ~ 
11" 1:"",,,,, ( ;,"'ch !'iy ru p 0 >, ]' h il :.o . 
.: ,1., CI",hl" l\ Co, ChI. 
~ 05' " "",,, . .... .... . , ', 

M~,,·~ <"I " ,hl"n. :>cc"",,,Ies 
11", .. 1 , 

I'hi l I ;on lo .. . Gh 1. 
:-O"c J ha", I\; (;roh",,,,, ,, . X. L 
Ilakc r . ' I'"r",,,o l( .... n h"'11 '"'e,,,,,, I. ,,, ,, ll,, .. . '1\.,,,,, ,,, 

1I,,"'huTlle' Cu. C hi . . 
I'e " •• 1'"" .. 11 •• Schick r;H"t~ 
M :t "i,, '~ Chcr:""n'~ W h l<' s"h ",lm " "'r I\; s.,,, ,, . Chi. 

I""" r 1111 10" . X. \ '. 1101" 1 1'",, ' ·o.k., . . .... . \". 
J '''I'' ''$ MI l!. t ;. •. Chi. .. , 
" "y- Ua.o" eIM!,,"S I"c. X. , ', 

II .. ,~ I "C fbl<ln ll 1'"",J" r 
CI",hlnll 
I;n .• ""· ' ;c. 

(;" rJ"" lies , . Chi . 
'--"'-y. :-o~ .. ~tr k 
H," I .. ""n & Hy:.n . X. , ', 1-,,,J)" E •• ht-. 1..<1 . N. Y . . 

1.,-k,..,II , ., Cu r l' ."", Y. 
I,en-, lI.us Co ( 1 ... ·l's ,otIc ,, ' dl ~). I: h l. 

I..,,,'" Ihun Sf ",) ;"., X. \". . 

~'I:tme lt· ... d n,,,,,,, c linh'crs 
I le tl y W",'c II" n ,,' I',· tt":"",,, ,. 
!-Ca p 'e Cr e m ,· Sh" "' ''00_ 

. lJa " cc InS""<" , I",, 

1I,·r",ln llh "..,. c:"s.I .· .. "'" & : 1· lnc ... X. " 
J. \\'"I"' r T h"mp""" . C hI. 
....·.., ... tlh : .. n. I •• "" i. &. II mth)". C h i. 
,\ tlnSIr" " I!. Schlci"'r &. Klpi ... X. , '. 
Fr ~ n c h &. I· ... .ru". X. \". Ma ll.nus Chc nllc :oll :orp ( llI f ( :"TP oJi , ,). G " ,"u, •. L X J . 

M""nlaclu t ero V"hl<' Gu,:': , \ '., 
W" shln!!, powd,·r, h,,,, d d,~., .. cr 
"'" I<· , )" tI",,, h" "J "'~ ~· " r "' :t n . X. Y. 

J, C , ;\I:.&rl"'" Ml1Idn,;t M"chlne C •• , M " "I<~"', " U" .. , 
Mon Ha y Che rn]",,1 Co, Fo re", ( ;1, )" :.:. I :. 
M".her ·~ U.ke &. (;oo kl e \ :0. O"k"' .. .1 
:-"".10 .. ,,1 O.undl I' ro. e • • anl .: 1'1"':0 ,,:11 Church,:': . Y. 
" "p$i , (;o l" 1:0 ,:': . Y .. , ... 
I'r"",er &. (;"",101.., Co. C ine!. 
I'uc rr o H;c .. AlI.ric,,' , ur,,1 1:0. X. " ,. 
H"publlca" 1'0",1 .. ",,\ (' • .""mi.,,·., 
Hoy,,] 1'"lm Fumi,,,r.., Fac'o r lcg 'n". Mb",1 
S. Hu.lolket &. Sons. I·hit" . . 

Milkh' ll .. " .<" hh", 
l. i' I"ltI tle .. d" ..... " 
(::' I<,·s. rookl .. 8 
He ll!!, i" u8 
S"f . d . ink . 
S l'k a " d "' I'"'' 
F.I 1· ... "0 d~--..~ 
I '"lhk" •... 
Flor id" MoJ,·." t' u r " h "rc 
1'".n, ,, 1 '",·a t . 
Fro •. ,· .. food s 

" ar .. ltI C . "'"Ihr. Mn "ls. 
t:~rl~ ,\ . 1I .. "kl,·) . l ' IoU". 
J ,·wt'll. O"kl :> ntl 
I I. II . Ilumph,,·,.. 'X. ". 
Ui""", X. Y. 
1Ii",.,..X. " . 
I:'-cll &. I'"·,,h«.,. . X. , ' . 
,-.. "k""ooJ ·.o.;I",,, kcl f ,,rd . '- . ,' . 
" tI 'er. lsi n l! .\ s, ... "'s. Mb ",1 
lla rr y .·c!Il,·"h:tu .., . I·hl l:l . 
I'e,," II II' o n ...... y , S .. "br .. ok . '"rrn. , IIritlll.c ,o ll . :-' .. .1 , 

S(· .. ·,·· HI1 ... K. Y. 
S ."r Union I',odunb (;" . I" ' r" , III. 
11.,1> \\",,1''''8 C"ntly lAl. X. " . 
Wlnar le k 1ff" X . Y. . . 

X". ~II XC ... '-3 .... (ff",,, li n loh) 
S " .. M od,·1. Scp,,' 1 II ... .. ,,,·,· r 
(;~ " ",. .. . 

Wll l i~m \\"rt,·" .~. y . 
\\' II. I.)·" n . c: ..... "r l{a p i d ~ 
Iletmin l!h"" • . (:"",c l", ,, ,, & I' j~tn·. X . " 
lIa"y II. t : .. lwff . X, \'. J ,·ri . An, i.e 1" Ie II" Ir T " n ic. C :"."" ,n Ilil 
Ftt.'n"h & l'rt·~ ' o .. . X. Y . \\'o r ltl .\I r .... y. In c . :-" . , '. • \ ir ,,,,,,-,.! 

Advertising Agency Personnel Changes 
NAME 

K .. h"rI J. lIurk,· 
,\ h. tI~ I,· i .. ,· ;\1 . C(<<'OIl 
:.I:td,,·:on Chn"..lI"r 
Vi<" <:,'O"1e 
\ ';.nH II. H ick s 
1;'~Jtllc S. L"""" I] 
R. I.. '>~ nh3rr 
Alice l. iJ.I,· 1I 
C;~"" Iti 1 . ... bcrm:III 
lI iI! Mdlmln 
H~rr;'" MiII" r 
wmh,mJ . Mort l> 
Merr il l U. Ur n ,,', 
':" tol i l·"rcl 
1",ul!b . I'o ",e ll 
(;"Ot~,· ~i~ h 
S .""le,· Rowe .. 
J. M . .o.;" .. tI,· .. 
S ,"" s., h " lh,·!"t 
I .. ~:tJward Ser;" e n 
Ra y S;",n' ~ 

W. (; . S'uil" 
1"';"11 .;. "" i'"I''''''' 
\\' iII13 m D . Th~ck<·r:t y 
\\'illl:" .. '1'",,'1.. 
K . X. \\'h,,,,,,,,r .. 
J n~k \\"h;,,,,,n 
"'lIe" WI"k"'""", 
II erm"n F. ' '<''' ''I! 
Jam~~ I ; .. ' I" 7..,a 

FORMER AFFIUA liON 

\\'hll"h,, 11 1I",,,J ~,," i,, n 1 •• .1 . ;\1" " ... ·,, 1. pr .... 
Y" ""11 &. R" hlc,,,,, . X. Y .. II ... d;" tI"I" 

I n d ~pe"d ,· n. l"V ... , IIt'r·d i. 
L,'" lIur""II. C hi.. ,i ..... h" f '·' 
\\' I ~X. \\·~ , h . 
111111&0 . X. Y .. T \·. o'ol i"" rk, u .. , 1" "".1 
E. II . "' .. " ~ & (:0. I .. A. 
.\ rrh u . :'I c,'"rh o n . C h I .. prod .. 'I,,1f 
J ..seph H. (;,·, I,..r . l'orr l",, <I . " 1'. ,,~c , H"~ 
.\ " h .. r "' ~r,·rh(l n . Chi . 
S ,,, ,,,, lIa". X. , ' .. ,,, .. dl,, dlr . ~ce , u .... 

"' "JI~o" . :-" . , '. 
M~ "i"",,). S. F . . ..-,," , ern on !!.. 
" c" yon & F,~k ha.J, . X. Y .. 'imd",) i" lI dc", "'-" 
m~r 

II,,,,,. I" ... O ,,,,,h,,. ti l>' s,. "'nr 
.o.;"few",. S'Ott· •. S,"~"Ic . puhl " '1 m llr 
(; r iswoIJ -K.hl,· ... " " . C :1.·\, ... " " ••. a C~ ' t·"·C 
\\" :'11.0 . Mi",· .• J!.c" m il t 
J . II . T a.d' er ....... , ' .. ace , H<'C 

Kln ll F,·", u''' ~ SY tttl k:< ,c. X . y. 
e lls. :-". , '. 

NEW AFFILIA n O N 

!-C . J . (lurke .\tI ""<l I>' ttll ( tt"W ). nail ,, ". h .. :o d 
S'~"":arf_L""lck &. ;\ I(,cphn""", To ron to . 'i''''' ''UyN 
I. .... lI u t " "". ChI.. Ihnel"'l'n 
(:" " "d ;:", :' I:o rC"ff i ( :0. :'10 " .... ,,1. I>d<"ltn "' Ilr 
.... "ne. lJclroi ' . n"·tl i,, tl ir 
I.:", ,,,,,, &. S""d'·r. In c ( n ew). lJall,,~. 1''''5 
!..e"1",,, & c .. ( ,,,.,,,). " o. k . I·a .. h"atl 
In!l.--.lls_,\I In ;u·r . n .. ,, 'on . n ,cd i" tlir 
1 .... 1""tI K , 11,,"-,·. :-'. , '. T\' d ir . :tc<'. '·l,'" 
Sa",e. S . Y .. lit <'h,;te t"tllo. T V 
~oh,·t1 J . End ,' "' ' \\"n,h .. rad io d ir 
lliow . .... . \ . . T\·. ", .. , io n ptc.",,· su "' .. , · 
K" i~"r> O"kl:lll d . n ,,,,II,, .I ir 
"""",e . • I", .. !>" ye. 
l:"r .... 1 X,·I"" .. . I' .. " t:o nJ. 0,,· .. ,.t'. I''''' n c r 
S" n,,·. " On ,I ... C,·n .nt,." protl .. c~ r 
;\ l lke (': "I.Ina •. X . l' .. "c<'. e~<,<' 
,-""" :,,, &. ",,:IIt J cr~ Inc ( n ew). I):oll:.<s. u"""p 
1I" " i."""e (I.: iI.",,<:o. X. \".. "al <'xC(" 
N.O)' S. lIu ",,;n ... S . ~' .. "ct, <,x"" .:.wlt,. II",,~~,. . X. L. r"Jlo . TV ti m d'" , I,, !!. de!>, "' ~r 

C"l'les. (1"",10:. . " .. ~I ,'Xc(" 
F."J..,.ick ~:. \laker. l'>c artlc. parl n"r 
11'·.".,,, . ·~·al l,,._ Relcher'. 'I'"I..,tI ... "cn <'WC 
1 . .. 1" .. .1 K. ii,,,,· ... X. Y .. ,,"'" neC in " hlle "".Ii" 
K,,",ot. F"r.e l! . Ch<,o l<',. & Clin",<.I.~ . , ' .. a" .. , <,.,·c 
!-C o if .. \\"h;, ,,,, II . I •. . \ .. pa rlt. er 
H,n lf .... \\·h h n :tl1. I •.• \, . I':>t " .. ·, 
M . Hy"" ...... ,' .. '1' X,,, io"al ~: .port .\.h'""" is i"lI .. "'. ' -.• ratllo pro<.l " til. 

I 



• 

Block programing is eve rywhere 

SltU.·'S. II.·"·S. ulld lIallsi. · Itl.ud .. It"U~I·:lIlIill~ 
•• ·.·hlli.III.·s h~' ltO Iis'.~lJill;£ ftt ilJ d .·I" ~lId. ~II's 

Blllck progrlll1lulg l~ in the II ~tCl1er 

rllllon-st. It !!r('11 Ollt of th ... · ind(1X'ndent 
st:ltiolls' \l~e of rn'urds :mJ flews to kct.'p 
them nn the air. At first so-called b~lCk 
programing was a liod:':t.'podge of music 
ilnd news without 11 thought of mood . 
Then it bt."i:illl to grow into a full.ncdgcd 
pmgrnming forlllul:l as til ... , slllooth
tOIl/.'ucd Marlin Block at New York's 

Tulsa's only 

WNEW progranu.J hi~ twO hour session 
for mood :Iud llprell1 WIlat started out 
as all expedient to lill timc J:oecame an art. 
Ste"ens University (:-.!. J.) began re
.search into mood pmgraming. RCSC:lrch 
was alsoconductcd throughout Creat Bri· 
1:1111 on the production and relaxation 
i1llptlct of music. ll1e \I.'ired-music organ
ization Muz,1k beg,m mood programing 

ter. Only CBS'o,utlet 
radio cen

m the rich 

section of pros-
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of rI.'Cord ... 'tl music. Block programlOg was 
bom. 

J twas stil] wry much lIo'ithout a proved 
re:lson for being until Dr. Frank St:lnton, 
then research executive :It CBS, inspired 
the diary fonn of fl'SC"arch which proved 
to all and sundry that block program ing 
was not just an indcpc-ndent station ex
pedient but an integral ingredieT1l in 
c:ltering to listening America . 

The CBS di:lry studies quickly proved 
to that network's execu tives just how 
essential block programing (they called it 
mood programing) was. Brieny, it indi
cated that dialers didn't want variety, 
thc)' wan ted a lot of the same thing. The 

! diary studies also indic:lted just how 
listeners had to be led from one mood to 
another. What started ou! as a CBS 
device to chI.'Ck its owned and operated 
Statiol\S ended up as a set of broad

I cast programing commandments. It 
forced CBS to relinquish the Johns-
J\lanville news program at 8:55 p.m. 
despi te the fan that that progranl had the 
gre:l test listening audience of any single 
one on the air (first U. S. Hooperating, 
Spring 1948). Being between two non
news programs the newscast disrupted 
mood sequences of listening on CBS. 

While big.name progranls can run 
counter to block programing and sti ll 
gather top ,Iudiences, they do better 
back-ta-back. Thus the N BC Tuesday 
night comedy sequence of Dalt U'llhJudy , 

I Amos 'n' Andy, Fibber McGu and Molly, 
Bob Hope, and Red Skelton has hccn for 
scveral )"ears an almost unbeatable com
bination. MBS has bu ilt a block-pro
graming combination lIoith its whodunit 
schedule on Sundays: HOHU' oj Myst~y, 
True o...tectj\'j.' Mysteries, and The Shadow. 
CBS takes o\'er " Ionday night \\.ith 
dranla~Radio Theater, My Frielld Irma, 
and Scrun GHiid The(ller. Irma, while 
a comedy, is situation comroy, which is 
drama. ,\BC gathers the mood progranl' 
ing bonus with its hour_long Breakfas! 
Cillb which from nine to ten a.m. dilily 
topS all other network competition. Be
cause My Trllt Story appeals to the same 
audiences which tunc the Breakfast Club 
it holds on to the block programing (-dge. 
The audience is lost (in part) by ABC 
becausc of &tty Crocker , Listelll'uS! Post, 
Qubtimc, and Darothy f\.ill!'I/lm (10:25-
I I a.m.). Althouf(h it's ullusual. the 
audi('llce tll(,1 retllrn~ to ABC for Ihe 
half-hour Brr'lkj!lS1 in Hollywood; seldom 
dQC$ :I dismrtcd plock :;('quCllce bounce 
back n.~ quickly a$ this. 

I iori:ont:ll block pro~raming airing 
the S,1Jl1C type of show at the s,1me time 
daily (or nightly) h<l~ occn tried in a 
Ilumblor of C;J !,<,!" IhOll~h block programing 
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is usually rcstr icted to back-to.-back 
schedu ling. KWK (St. Louis) was OI1e of 
the first to put on n mystery nt the s,1me 
time every night. The fonnula did well 
for Hyde P:lrk Bct-r on this sta tion. T he 
idea spread. WNEW went all ou t for a 
MY5tcry (It Eight appeal. The WNEW 
listening indices went up. The blow-up 
came because there weren' t enough rea
sonably-priced transcribed mysteries 
avail:lble. So the stat ion, unhappily, 
found it nccCSS<1ry to drop horizontally 
block-programed mysteries. There was 
no question of the listening appeal even 
against four-network competit ion. In 
Boston wcor (A Bq has adopted lhe 
horizontal mystery fonnula nnd is finding 
it does things to its nudiences. WCOP 
records several of the ABC block of 
mysteries and airs one at the same hour 
each night. 

Both vert ic.1 1 (b.1ck to back) and hori
zontal (same time daily) block program
ing arc an assured way of reaching audi
ences. They mnke it simple to develo!"' 
lis tening hnbits. 

Contr.1puntal programing, the reveTS(' 
of block programing, is not new. It to(> 
grew out of the CBS diary s tudies whicJ· 
showed where the audiences WCIlt when 
a mood or sequence of programs was dis
rupted. The basis of contrapuntnl pro
graming is fundamental- offer the audi
ence somet hing they can't find elsewhere I 
on the dial. 

ABC, in an effort to bu ild its own S to 9 
p.m. listening, OOught a Lou Cowan idea, 
Stop the Music. The ide.1 had bc-cn 
turned do ... ", previously by CBS as not in 
keeping with its programing. In a COm
paratively short time, ABC had bu ilt up 
a sizable lis tening audience. Other s ta
lions and networks found the new compe
tition tough. Before long CBS dedded 
that an audience participation program 
from 9 to 10 p.m. would catch the audi
ence ABC was bUilding from 8 to 9, so 
CBS added QJlch Me IJ You OIl! to 
Strike It Rich (9 :30- 10 p.m.), 

With all the big-time competition on a 
Sund.1Y evening, what can a block pro.
graming station like WNEW do to reach 
listeners? It b'OCS conlrapuntaL It pro
grams thc light classics in music since 
there is no music of this kind available 
elsewhere in the early Sundny evening 
hours. The broadcasts by t he New York 
Times stntion WQXR arc heavier in 
nature than WNEW's musical program_ 
ing. Result? WNEW is reaching the 
highest Sunday evening audience it has 
had in a long time. 

O mtrnpuntal programing is the only 
wayan independent station can obtain 
audiences for advertisers while the top-
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ranking Hooper, Nielsen, or Pulse rn ted 
programs arc on the air. Contrapuntal 
programing is, howcver, something more 
than that . It 's programing with an eye 
towards reach ing audiences of other st..1-
tions which have disrupted their mood 
programing because of cOlllmercial com
mitments. 

In placing spot programs, contrapuntal 
program ing is an C5senti Ol I hint 10 agencies 
on time selection. A sponsor may happen 
to have a soap opera like Claudia and 
David (Coca-Cola) and find it impossible 
to place it 011 a spot b.1sis in a 5O.1p-opcra 
sequence. It is not impossible to place it 
on a station which compeles ""i th the 

over-all 
Je.1ding soap-opcrn slation Olt a time when 
the soaper is forced to break into the day
time serial mood with quiz, ne .... -s, or other 
fonn of show. The wOl1len who want day
lime serials go looking for them when they 
shift on the dial. 

T imebuying can't stop with knowing 
what's before and after the spot that's 
being bought. It goes on to what's on 
every other s tation that can be heard in 
an area. If an audience isn' t delivered by 
the station that has been bought in the 
past, it can be, and frequently is, de
livered by a competing station. 

Audience larceny is one (on11 of steal-
ing that's legal. •• • 

T hiS 1I101l 1h , KallsHs fartlll'''''' an' han ~ .. lilll! 1I 

ridl y ield of guldl'n ,,·ll c'lt. .'Iilliuns of 

IIII.;;hels arc bc in g solll (or milliun :-o IIf (Iull ars. 

,\II Ih ruugh \\'IB\\'·laud f"rlll falnili~~ ... lIrc 

bu)'ing. Thc!" ' rc hu yi n g elJuipmell l fur farlll .. 

a n d h OIl1(''';. Th l')·' rc hu yi llg ilIon' food. Inore 

c1o lhin g ... nHlre c ,·c rYlhing. ,\lId Ihc!,·' T!' 

' ll a kin g: I h csl~ I'urdlm;c,. II!" b,.lIfld flall/C, 

T hOl l 'S why ii 's a/lI·fJ),S h uncst lilli e for 

WIB\\ ' :1I1'·cr liscrs . Twd,·c IIlonths of t h e 

ycar, th ey re:lp the ric h yicitl of s al t,s seed.;; 

wh ich W IH\\' hns p lantcd d~'e p in Ih e fril·lId l.r. 

recep li \,l' nlinds of our n ls t farUI audicncc. 

Il u t W1 8'" tn "ork fur you amI s h:trc this 

yc"r.r(llln~1 Ilar,·csl. 

• 's;.-'-'"i"-,-',7.-.~-
firs' Families of Agriculture 

I! ~ p .: CAPpeR PUBLICATIONS, Inc. 
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Still the nnly stalion con'r· 

ing the 21 cOllll l i('S \, hich 
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Sun Empire", 

Th~"FI<,rida market lIH"ans ;\orth, Soulh. 

W ... ~I anc! emlrlll Flori.b. \VDBO. the 

10\'- frequerwy ;:.t:llioll. ISRO kc) ;:.cnc_ 

VI uf Florida'~ population. 
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n (' I' rI' $('11 1 pt/ 
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SPOT CONTESTS 
(Colllillucdfrom page 7-1) 

corlil'llt for a local store, Uptain's Fool. 
wear. To be digible for a phone calJ from 
thl:" pro!,!rnnl, lbu:nl'r~ had to obtain 
an (,IlIT)' blank at the More and send It in 
with a H.word 1C'lter telling why they 
bought th('ir footwear ;'It Upt<lin's. TIle 
show pulled IlNlIly 500 c'nIries a \\'l'{'k ror 
several !'wcks, and the ~p:msor reported 
a s,11es r('('{)rd. 

Dl"l>pite the nalm al t(:ndrncy to imitate 
out~wnding nCI\I."()rk SUCCl'SS{'S, local con
tlO:;IS Me by no mean~ bereft of originalil}'. 
f\ lany ~ Iatiolls ~Iage conl""t~ an::! pro_ 
motions pxuliar 10 Iheir localc. Farm
belt ~Ialiom put on ilnnual flgricultura l 
contcsts which turn ir~lo family Outlllgs, 
wilh (amlers from lll',1rby ~tates and 
ddes virtually dt"Claring hllidays. 

The increasing radio h~ll'nership 10 

\.\.ealher forecil~ts gin' Ihl' Sinclair Coal 
C)Iltpany a rcrfecl program d('viC(;' for 
their broadcast ad\"(.·rti~ing On WJBK. 
Delroit. Twicc daily. al oS a.I11. and 3:25 
p.m .. listeners tunc to ht'ar thc r('Sults 
of lkallhl' H'l'alhemwn . Aft("r the official 
forecast in the morning thrre lisleners 
a.re called to predici the exact afternoon 
temperature. The \.\.'inners g('t a $5 
cunml;uiw jackJXlt. 

In Holly\.\.uod, KFW8's Gadgel JIlT)' 

trades on the filel Ihal people like to 
tinker in their "·ork~hops. Three thous
and dollars in pri:es were oITered to 
liSlcners writing the best letter \\"hich 
began. "Why don't rhey inw,'Ilt a ... " 
Other stations (eature knitting eOlu('Sts, 
corn-growing conle~tS, fishing con tests, 
garden cont<'sts, and so forth. 

Individual staf iol} contests somel imes 
gro\.\.' ou t of a local gag. Disk jockey Hal 
Lewis at HOllOlulu's KPOA played a 
record one moming called D«k oj Cards . 
A Lewis listenCT called, asked what the 
Ilumbcr of spots in a d('(k really toral. 
Lewis didn't kno\\', so he asked his 
listl'ners. His thirt('('n participating 
sponsors arl' all mnong his listenl'rs, and 
thcy didn't knoll" either. Next day, 
Lc\.\.is found himself in the middle of a 
COIll~t with $60:1 in pri:c:-. Ovcr 300 
eont('$t;UHs phoned in during thc first 
!lOur of the COlll('$t. The Ill]il count 
soilJl'd pa!>t the 1.000 mark during the 
fiN -IS hours nf the spot-counting pro
motioll . The nell"~parers pickl'd it up 
and ran stories on it. It bl,'("al11l.' a red-hot 
!>ubjl"Ct all ovcr Honolulu. Thl're wa~ a 
heavy run Oil bridg(' decks. En'l the 
governor o{ Hilwa;i, Ingram M. Stain
back, gOt in the act as an honorary 
judl!e. The publicity {or thl' $pon~ors 
of Lewis' shllw \\'a~ tfl'lllt'lldotis. 
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FALL FORECAST! 
(Coll /illl/td from /Mgt 29) 

wise h:l5n'( Ix'cn <In)" grt':U CUI1~IUlk'r dl" 

mand. Most bar c:mdy this fall will have 
a fh'e-ccnl ~ize a~aiH alld th~ buyill}! re
sisrarlCc causcd by six and sewn ecru 
prices and the lar/,,'Cf 5i:c bars a t ten cen ls 
wi ll h.1vC to bc ovcrconK' by adwrtising 
stressing the nickel !;Ig. [)("spilc the dc
crease in size there's ltss profit ill Ihe 
nickel bar rh:lI1lhcrc was before till' war, 
but th:ll 's what thc public wants to p:1)' 
and that"s what the CHlldy industry is 
going to give them. Candy manufac
turers l"S tilllatl' that thcy' li be spending 
25% more for advertising in 19.;8 .;9 than 
last }'car. 

A number of firm s which have thus fM 
had only a mail·order national business 
coupled with a strong rl'giona[ Vn IUI111' 

will take a nycr at nntional distribution. 
They will (or the most part be candies of 
.1 type not manufactured b)' the big 
national candy firms, Not 1n01'\.' than 
two of them are expectl""<l (0 go net ..... urk , 

Consumption of evaporated and con
densed milk , which jumped to fant astic 
heights during the war, has seuled do"" 
to slightly o ver prewtlr levels. It re
tumed [0 these levels so rapidly tl1.1t the 
product h.1S b.1cked up on milk firms and 
advertising will be pushed very hard on 
new canned milk uses. As plans stand, 
they' re going to try to do it \.\1th 
national spot ad\'ertising so that they 
will be able to adjust copy to suit the 
weather and regiollal eating habits, 

Drugs wtll be cutting budgets. l\'los1 
phannaceutical hOllses will concent rate on' 
new lines instead of battling over-l'llthusj
ast ically for c(lll1peti tors' businl'Ss, The 
drug industry doc'SIl't know what the im
mediate future will bring and is making 
haste slowly. 

The cosmetic market 11.1S contracted 
about 281J(, during the past six mOllths. 
The gro .... "h of home pemlanents like Toni 
has in part offset the drop in s.11es of lip
sticks, I'OlI)!e, powder, and other make-up 
items. While Rexall and Le"er Brothers 
h,,'I."e added cosmetic products to their 
lines and will promote them s trongly, 
these lines were added in an effort to 
diversify the 11("\\' parl'nt romp'lII}"s lineof 
products rat her than to expand ;It the j 
outset the s.11es products added . A num
ber of test camp.1igns Will be Starll""<l this 
fall by new entrants into the cosmetic 
field but Httk spectacular ilo expected. 

The so.1P firms will do very little re
trenching. rae has tllU~ rar in 1948 had 
its biggest year. Lever BrOthers' gross is 
up. CoI~ate- Palmo l i \'e- I\.'e t busil1{'sS has 
been spotty. In some territories it is 

JULY 19.018 

over-oil 
doing ver) well ;md SoOine of m, hiles rlre 
('xpe('led t'O hit nn :I ll -t ime high in 1948 , 
B«auS(> business is uneven, ilS advertising: 
plans for this fall an> also uncerwin. It 
h:!S txocn a big user of natillnal Spilt adw.:r_ 
tising for some time, much mote so than 
r&c or Lever, and evidmc('s no dispus i
tion towards change. 

) car '~. A Io:r("l t pOTII!)n uf lhl~ tI"k.rcas.e 

.... 'ill cOllie from the leaders, with new 
dgaret les repr('S('nt ing less than 51';: of the 
{IIwl adwrtbing expenditure of the field. 

1llt' tOb.1CCO induslr}, will be spending 
more in broadcast advertising this fnll 
than evcr before, Th is would b(' true 
even without li b'uring the monil'S which 
they will Ix> invest ing in T V. When their 
TV advertising is included it appears tl1.1t 
the to tal budgets will be JOt;' above las t 

Safu 
~ 

too, 

can be reduced 

The budgets nf the brewers will also be 
U'lCreascd. T he increase in this caS(> will 
be due almost (''fltire1} to their usc of TV 
in which tll(.'Y are invcsting henvily. 

In sum, radio advertising j!Cnerall), will 
be up thiS fall but the increase will come 
for the most pm t from new adv('ftiscrs 
and new products, There'Ulx> manYlllore 
ad\'erti!>('rs S(."Cking bro.1dcast attention 
and they'll be sl"eking it via all phases of 
broadcasting AI\ I, FM , and T V. 

TO: Thrifty Advertisers 
M. WTAR-Norfolk fRO . , h a malin43 re~uhs, 

M H r rating' S ow t' 
"Our FaU.W;nte~ C . h o~P:dditiona\ statiol'lS lno~ opera ,1"9 

adicularly daytime, Wit 0 .... competing. AnaylSIS shows. 
P tn s;smc period last YC<lr} n . I hours wt AR has a 
" ed' Mon .Fn , qUllf er . d F Jb 
"For 15 of the 40 ayhme ,olocal stations combme .. or 
higher rating than a"W~h~R S;ut.ra tes its nearest compe~'t~~:OO 
~f the, quar::; ~;u:~ the So half hours b,ctweenn ~~ o~her th~ee 

At night, ~ I WTAR h.S!< is hiqher ratmg thiSh 13 half hours 
P

m Mon,·,Ja., bO d On the ot er 
" "\' , htfme statiol'lS com ,nc. ." 
to~ nI~ I b omfortable marg in. 
WTAR IS first y a c 

a~Ul.. 

let us tell you more 
about this thrifty 

WT AR-Norfolk market 

NBC AFFILIATE 
5,000 Watts Day and Night 

Op.,.iOf, WTAR·FM 97 ,3 MlI9.cycl ti 
N.lion.l Reprelllnt.l ivel: Ed" .td P.t,v & Co. 
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SPEAKS 

TV's Big Week 

The ""eck of June 21, 1948, which in
cluded such ('veIns as the Republican 
National Convcntion and Joe Louis' final 
defenS(' of his heavyweight tit Ie, ptob..,bly 
will go down in television history as the 
latter'S big debut. 

Next to th" nomimltions themselves, 
teicvision W;JS the top story of the Con
vention. It was evcr-present in the huge 
11<1 11 and Mound the candidates' head
quarters. Countless ncwsp.lpcr observers 
devoted Sp<1CC to it , radio reporters spoke 
of it, c;mdida lcs and dclcgilte~ were con
s tantly aware of it. And lllthough tele
vision SC'ts serviced by $011'1(' 30 telecasters 

around the country to taled Ie ~s than 
500,000 the Nell' York Tim,-s l'SllIlliltcd 
that 10,000,000 pcnrk watched. Yes, 
television was there 

Tlw intell'-C intcn:st h:ls Iwen built up 
by II combina tion IOf effective publicit)', 
Illerch;"mdising, p/llgramill~ , and the 
unique adwlIltages of Ihc medium, Sound 
planning, and part icu larly <;()und pro
graming, can insure ~ustained en thu siasm 
for SOffi(' time 10 come. During the Con
vention much of the fare was of inferior, 
evcn meaninglcs.;, calibrc. Telecasters 
will do well to gUimlntee their invest
ments by charting r rnJ!r:lming as their top 
consideration; spt)flWr5 \I.'ill serve their 
own interests ::Illd the growth of a mag
nificent advert ising m,·dium by insisting 
Oil it. 

IYou Need The Tools 

\Vith management's hiJ!hest levels de
manding Oexibility in all fonns of mer
chandisinJ!, including advertising, it's 
vital to know what national s]X>t and 
fCJ!ion al net\.\urks can do for flexibility. 
SroSSOR'S Fall Facts ~dition, the second 
allnual edit ion of its kind, briefs the adver
tising manager on the high spots of what 
he should know about the coming fa ll and 
wh:lt broadcast advertisinJ! has to otTer 
this ycar. 

Read it . TIK'n t<lke timeout to sec the 
broadcasting contact men who come to see 
you in July and August. Im·ite others to 
visit you. Don·t m:lke changes, of any 
kind, unti l you've heard the entire 1948-
1949 slory. 

ft's different. 

A la nse 

Again, A Name For Spot 

r\ laq.(l· number of pages in this Fall 
F1Icts edition arc devoted to a facet of 
bro:ldCllst advertising: which we consider 
to be frequently ulldiscovered and even 
nlore frequently misundnstood. 

Why spot, with its excellent advcrtising 
chMa cterislics, should s till occupy are
rnute placl" in the pl:lrming of numerous 
important advcrtising men is due to many 
causes. Not least of these is the "topsy" 
growth of the medium, the confused 
thinking about its meaning, and Ihe I:lck 
o f substantial promotion. In our (tpinion 
spot is the most underpromoted (and 
consequently underrated) of all the adver
tising mcdi:l. 

It s intrinsic value is such that it has 
prospercd nonctheless-and, as reported 
throughout this issue, will do better. 

Severa l times in the p.,?t we have stated 
that spot wi ll benefit in scveral ways by a 
change in name. l\ lost ad\'ertising buyers 
takc the word "spo t " to mean an an
nounccment or st:ltion break, wh ile sellers 
wou ld also like them to th ink of it as an 
over-:l1l term for a Dexible method of em
ploying mdio ad\"enising. A change in 
the o\"er-:l 1I tenn, maybe "flexible" or 
"select ive" or wha t have you, wou ld 
eliminate the confusion. Further, it 
\.\'Qu ld eneoumge stations and station 
representatives alike to embmk on sound 
sclling promotion of the medium. The 
resu ll, \.\'1' feel sure, \.\' ill be widely in
creased understanding and acceptance. 

We hope that suitable action wil l be 
taken soon by sellers of spot. 

TELEVISION CH ANGETH EVERYTHING 

Two groups within broadcal>t advertising deserve a special 
round of applau~ from television. They ilre the advertising 
agl·llcies ;1I1d "ta tion represcntativcs. 

Ad\'erti<;inJ! :lgencies to most people arc notorioml}' com
mercial. Tlw}" fUllc tion on ;] cost-plus-15r-; on practically 
ewrythilll-( they do- that is except TV. j\lanyagelleie$llOlve 
been in"'e"ting their 01.1,11 Cll!<h working: in the visual medium. 
and other~ h;I\'(, heel! taking a sizable loss on most :lCCOUlllS 
the}" h<llidle. [...ong before it wa~ eWIl "respl'ctablc" to ad\"er
ti~· in '-ideo, Ruthrauff and Ryan lwd Lee O>olcy <lnd:l stillf 
pre ..... ·nting prO&!r,lnlS for Lner I3rothns from Du.\lont's first 
pl'l'wee studio. Cooky, now video directur for 1\ IcC,rm
Erick<.OlI, did <.Orne 1"-caulifu l ht·<lrts and Oowcrs vel1iion~ of 
daytime R"rial" that wOli ld h;]\·c hnd the wOlllen in the home 
crying tberr hl':lr!'. out, if they h:ld heen 011:>1 ... to sce the m. 

What R&R did then is bdnJ: done tod;l)" by scores uf 
:lgcncics, Th~ \' could h:l\ ... ~tnld by and \.\aitt·d for till' 
rT'k:dlUlll to ·';In i\"C ,. They could ha\·e continued not to fiJ:ht 

'" 

the earl}' prohibit ions which kept thc actual program pro
ducer remO\'cd from the scanning of the program. Instead 
they wcnt right down the line for artistic integrity, for the 
righ t of the sponsor or the a!Zenc), cxecutiw to make his 0 .... '11 

mbtakes. llley're making their contributions to the new 
brQadcast ad\"ertisilll! <lrt. 

Station represent:lti\"es also are doing this. Sometimes they 
are accused of taking their perccntage of the business they 
handle and letting the chips f:lll where the}' may. They are 
certainly not following this procedure in TV. Station repre
S('ntati\"C~ haw J!one into the field and hired men with tele
vision knO\\~lOW, or men with thirst for knowled$:e \\"ho have 
acquired TV knowledge raridl}'. T heS(' swtion repre~ntative 
Ilk' l1 have had little to sell. Their major job has been ~r\'k
ing the infant industry on a station leve l. Ma}'Ix' the rcprc
Sl: nt:ltivcs h;]\·e lookcd upon this IIlO\'e as protcction in hold
ing their stations, bu t regardles~ of this, thc}' have been paying 
1l"k'1l in fi\'c figurcs to sen·iet' TV, 
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WLW's "Morning Matinee" 

pulled 24% of all 
to an offer 

requesfs 
ma de ! I 

ILl 



\ 

• 
In 

First thing 
the 

morning ? 

-
-

• 

RECEIVED 

JUL 12 1948 

!lec GENERAL LIBRARY 

• In 3nJ 3rounJ 3 Sl'fa\\ IlIlf. mctrtJrnlit311 mJrkc[ like 

<.Il'\ dJIIJ, !I'l'n: Jfl' ~llln:s of SI~llIS Olnd sounJs dUI nine· 

w-liH"r, nllt:[ \~~ or h(.-:lr. Bu[ for Ihulban<ls of f;lInili~ [he 

.lOll '(Jr[S "hell sku:s OlfC lflllHonc.t by bus)' bb~1 furnJll:'~ OlnJ 

dll' ,dl:'lll~· of J;I\ln IS brokl:'n by [he malltmcs uf hl~h\\ a),. 

l.\rlll. Olnd f.1lton. 

And Illfl:',~ Ol lllll hu \lgill tllJ[ time bU~(:fs SdJOlll )1:'(: the 

11.IrrJld hl:'OlJ 01 the H)Il.tullor III .,Ill !;;Jrly pru!::UIlI Jlll111St 

~llfll.J h.:hinJ Ol mtJIlntl11l of m.Jr1llllg mOliL 0011 Gabriel, 

rrt !ltu l'f .I~· lil /)"UII', bll'~l Llgbt . .. JlfUSS the huud:1I 

\\.1\\ IllS pml CIl su pUl'u\:t( II ith hSll:'llto(S [hal hiS pro-

~rOlm has bcton to:-;[cr1.ltoJ Ollh.[hl:'t 15 Olmutl·S 

-Irom 7: 15 [0 X 00 A.'\1. 

TIll', new s(:,!;nl~Jl{ II!" n.l DawlI's Earl) tigbt 

.11,<> ,huulJ i' r,)1 I:' l'ol'uiJr with sOllle aR.~rcs· 

~)\t. IllOlllufluu ((:( II hu \llms J.JdcJ lOI l·rJ.!::c 

III thl:' grl"u ( I~I dJnJ nurket . 

BASIC CLEVELAND 8 SO KC 

5000 Watts ABC Network 
REPR E SEN T ED NATIONALLY 8 Y HEADLEY-REED COMPANY 
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