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ARE YOU FOOLED BY
GIMMICK HYPOED SURVEYS?

(OR ARE WE MEANIES FOR BEING SNITCHERS?)

There is only one measuring stick, programs. And they even turn away

KMLB believes, in evaluating listeners
—and that’s by having a KNOWN
consistent audience built by sound,
progressive programming. Most time-
buyers evaluate stations on this basis
—and buy radio time accordingly,
even when stations bellow, “Hooper
says I'm high,” or “Conlan says I'm
first.”

True, audiences are fickle. But never
fickle enough to stray from its strong-
est source of attraction which has been
developed by years of painstaking cul-
tivation.

KMLB is 20 years young — the
youngsters, the oldsters, the new-
comers, the old settlers, the city folks,
the farmers, all KNOW KMLB as well
or better than their closest of kinfolks.
You might as well knock the props
from under the Louisiana State capi-
tol as try to seduce KMLB’s faithful

audience.

Agreed, some like to hear the jingle
of "mike” dollars on silly gimmick

KMLB-KMFM

5000 WATTS—AM

from KMLB just long enough to see
if they will be called to answer “"How
old are you?" for a dollar. But when
the give-away gimmicks have spun
their wheel of chance, they turn to the
station they have been trained and cul-
tivated to listen to—KMLB.

It is on this basis of reasoning that
we know KMLB is first in the “ears of
its countrymen,’’ even in face of a cur-
rent Hooper survey which lowers our
listening temperatures in “SPOTS” to
only slightly below that of our compet-
ing station.

WE didn’t jingle give-away dollars
15 TIMES A DAY in our audi-
ence’s ears DURING THE
SURVEY to make our enviable
showing—(now aren’t we the meanies
for being snitchers?)

So all we ask is—reason it out—
GET THE TRUTH. KMLB
will always be first as long as it keeps
faith with its loyal audience by better
programming.
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B,

Several million people know
that a good way to get away
from it all is to flip a radio
switeh and listen to “Escape.”

For “Escape” is a one-way ticket
away from the humdrum. [t's
high adventure in far places, as
told by the world’s best tellers
—in the tradition of Kipling, I
Conrad, Bierce, Stevenson, Poe.

All this comes tidily wrapped

in a CBS Package that's been
steadily snatching high ratings
right out from under the nose
of top-Hooper comedy.

Very good for a sponsor who
likes to get away from it all
—at a profit.
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This file including all text and images are from scans of a private
personal collection and have been scanned for archival and research
purposes. This file may be freely distributed, but not sold on ebay

or on any commercial sites, catalogs, booths or kiosks, either as reprints
or by electronic methods. This file may be downloaded without charge
from the Radio Researchers Group website at http://www.otrr.org/

Please help in the preservation of old time radio by supporting legitimate
organizations who strive to preserve and restore the programs and related
information.



