ALL FORECIST...

. .. good shows
followed by

heavy audiences

on DU MONT!

PROFESSIONAL FOOTBALL Sunday Afternoon
CAVALCADE OF STARS Friday 10-11 pm
DOWN YOU GO  Friday 9-9:30 pm
ADVENTURES OF ELLERY QUEEN  Thursday 9-9:30 pm
BIGELOW-SANFORD THEATRE Thursday 10-10:30 pm
COSMOPOLITAN THEATRE  Tuesday 9-10:00 pm

KIDS & COMPANY Saturday 11-11:30 am

These are just a

few of the many
fine audience attracting
shows that will comprise

the Fall lineup of the 4

N

" TELEVISION NETWORK

I 62 AFFILIATED STATIONS

A DIVISION OF ALLEN B. DUMONT LABORATORIES, INC. * 515 MADISON AVENUE, NEW YORK 22 ¢ MU 8-2600




A pattern of lights on the chart
gives this maintenance technician a
complete report on the

condition of coaxial cable circuits.
Chart is shown below.

HE CAN SEE HUNDREDS OF MILES!

SOMEWHERE along a coaxial cable route—it may
be a state or two away—a fault threatens tele-
vision transmission. A warning light flashes
in a central control room. The maintenance
technician places a record sheet over a glass
screen. Within seconds a pattern of lights
shows exactly what’s wrong.

Many times the fault can be corrected by
automatic apparatus operated from the con-
irol center. Or the maintenance chief can send
crews directly to the spot. In most cases the
trouble will be fixed without interference with
the program.

This and other automatic equipment keep

transmission flowing freely along more than
19,000 miles of television channels—both
coaxial and radio relay. To the Bell System,
maintenance of network television service is
just as important as providing channels.

The coaxial cable, radio relay systems and
associated equipment used by the Bell System
for television purposes are valued at nearly

$85,000,000.

The cost for your use of this equipment?
Bell’s total network facility charges average
about 10 cents a mile for a half hour of pro-
gram time, including both video and audio
channels.

BELL TELEPHONE SYSTEM

PPROVIDING NETWORK TRANSMISSION CHANNELS FOR THE RADIO AND TELEVISION INDUSTRIES TODAY AND TOMORROW
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BROADCASTING e TELECASTING
$7 annually, 25¢ weekly

IT is hard to think of an adjective
glowing enough to describe the
outlook for network television this
coming fall. The four TV net-
works last week, in listing business
already signed, reported a total
of 226 commercial programs, ac-
counting for 125 hours and 28
minutes a week of network air
ime.

This represents an increase of
139% over last August’s advance
sales in number of sponsored TV
retwork shows—158 at that time
—and an increase of 30.7¢ in vol-
ame of commercial TV network
:ime, which a year ago stood at
35 hours and 59 minutes.

Nor are these figures a true in-
lication of the upswing in TV net-
vork commercial revenue for this
‘all compared to last, as they do
10t reflect the numerous rate in-
'reases that have been put into
ffect in the last 12 months. For
he first seven months of this year,
:ross time sales of the video net-
vorks, as reported by Publishers
nformation Bureau, topped those
or the like period of 1950 by a
our-to-one ratio, with the month
f July showing a five-to-one lead
ver July of 1950 [BROADCASTING
* TELECASTING, Aug. 27].

Tabulated by networks, with the
umber of sponsored shows and
he volume of commercial time per
veek already sold for this fall
ompared with the amount of busi-
ess signed at this time last year,
he programs listed in the adjoin-
12 column are summarized in the
ollowing figures:

Amount of
No. of Commercial
Commercial TV Network

'etwork TV Programs Time Per Week

950 1951 1950

.BC 31 53 14:20 21:10
BS 55 70 31:04 39:33
#uMont 13 17 11:45 19:45
BC 59 86 38:50 45:00
OTAL 158 226 95:59 125:28

Individual networks showed the
ollowing percentage increases in
1e number of commercial TV pro-
rams booked for this fall over
ae total signed at this time a year
go: ABC up 71%, CBS up 27.3%,
‘"uMont up 30.89%, NBC up 45.8%.
ercentage increases in number of
oonsored hours each week are:
BC up 4779, CBS up 27.4%,
‘uMont up 68.19%., NBC up 15.9%.

Fred M. Thrower, ABC vice pres-
lent for television sales, made this
atement to BROADCASTING ® TELE-
ASTING on the fall outlook:

“The two key words in television

elecasting ®
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FALL OUTLOOK BRIGHT

today are growth and diversifica-
tion.

“As many advertisers know, the
size of television is greater than
that reflected in set sales. True,
the 15 million set mark will be
reached before the end of the year.
But even now, by the middle of
1951, Nielsen shows that in every
evening of the week there are
periods when television viewing
homes outnumber radio listening

Increased Network S@inﬁ

homes, including non-TV areas.

“And, as television grows, with
more and more proof of better than
pay-out results, so grows our list
of leading advertisers who benefit
by this dynamic medium of ‘in
person’ salesmanship. Today,
nearly half a hundred advertisers
have contracted for ABC network
television, and the list is steadily
increasing. The fact that users of
network television outnumber those

TV Network Clients for Fall 1951

ABC-TV
Hours
per
Sponsor Program Week Agency
Admiral Corp. Stop The Music 15 Erwin, Wasey & Co.
American Bakeries Lone Ranger 12 Tucker, Wayne & Co.
Anthracite Institute Better Home Show 1% J. Walter Thompson

Babbitt, B. T., Co.

Smith

Bendix Home Appliances
Inc.

Bona-Fide Mills Versatile

Varieties
Mr. District At-

Bristol-Myers Co.

Chance of a Lifetime 1%

Two Girls Named

1> Wm. H. Weintraub & Co.
Tatham-Laird Inc.

1, EOW#* Gibralter Agency

torney 15 EOW* Young & Rubicam
Foodini The Great 14 Doherty, Clifford &
Shenfield

Brown Shoe Co.

* EOW—every other week.

Say It With Acting

15 Leo Burnett Co.

(Continued on page 98)

on network radio is the clue to
their great diversification. Our
advertisers come from all sections
of America and represent almost
as many product categories as
their number. We regard this as
a healthy indication that television
can be a positive value for all.”

David V. Sutton, CBS Television
Division vice president in charge
of network sales, offered this com-
ment:

“Prospects for fall business on
CBS Television look excellent.
Nighttime is practically sold out,
with the Frank Sinatra Show oppo-
site Berle and the 6 to 6:30
p.m. Sunday period the best bets
for new business. Quite a few ad-
vertisers have expressed interest
in sending their shows live to the
West Coast, and others want to
originate on the West Coast.

“The daytime picture for this
fall has far surpassed what we
anticipated. Of the 110 quarter
hours between 11:30 a.m. and 5
p-m. (Monday through Friday),
CBS-TV already has orders for 47
quarter-hours — more than any
other network has announced. Sev-
eral additional daytime strin sales
are pending. With Strike It Rich
attracting inereasingly large audi-

(Continued on page 97)

NARTB BOARD MEET Benton Plan Attacked

By J. FRANK BEATTY

THE NARTB Television Board,
convinced that telecasters and
broadcasters alike face one of the
gravest threats in the history of
electronic media, came up Ilast
week with a fighting program de-
signed to meet the crisis head-on.

Dominating much of the discus-
sion at the board’s Thursday-Fri-
day meetings, held at the Cavalier
Hotel, Virginia Beach, Va., was
the Benton legislation (S 1579,
S J Res 76).

Around the conference table and
at private discussions the directors
weighed all the angles of this un-
precedented legislation. All through
the conversations a single note
prevailed—*“let’s fight this thing
through.”

The discussion culminated Fri-
day morning in a double-barrelled
attack by the Board.

@ Adoption of explosive resolu-
tion condemning the Benton meas-

BROADCASTING

ures and calling them threats to
freedom of speech.

@ Signing by all directors of a
strong statement to be submitted
to the Senate Interstate and For-
eign Commerce Committee.

The resolution called the legis-
lation “a direct step toward out-
right governmental censorship of
radio and television programming.”
It went still farther by warning
that the radio and television in-
dustry as well as the general pub-
lic must be warned that this legis-
lation imperils “freedom of expres-
sion in all mass media, including
newspapers, magazines, books, mo-
tion pictures, ete.”

Board Empowered

The board authorized NARTB
to take all necessary steps to pro-
tect the American system of tele-
vision broadeasting and directed
that copies of the resolution be
served on all NARTB members
at each district meeting.

Frank M. Russell, NBC, moved

adoption of the resolution, which
was seconded by W. D. Rogers Jr.,
KEYL (TV) San Antonio.

The statement, directed to Sen.
Ernest W. McFarland (D-Ariz.),
chairman of the Interstate Com-
merce Communications Subcom-
mittee, and Senate majority leader,
warned the Benton proposals “are
potentially more dangerous to free
expression than any legislation
that has been before Congress in
the 30 year history of American
broadeasting. Implicit in it are all
of the evils of censorship and
abridgement of free expressio
against which this nation’s free
citizens have fought for
tions.”

The board was
the faect “that James
ing Secretary of S
behalf of t
at a time American tele-
vision, by vir f private enter-
prise, has initiated coast-to-coast

generse

(Continued on page 90)
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ALLOCATIONS

MONOPOLY AMONG networks is
fostered by FCC’s proposed plan
allocating insufficient VHF chan-
nels to major markets in the U. 8.,
according to CBS Executive Vice
President Joseph H. Ream.

In an unusually frank statement
on CBS’s position as a TV network
with only two owned and operated
TV stations (plus 459 interest in
WTOP-TV Washington and pur-
chaser for $6 million WBKB (TV)
Chicago, if and when the United
Paramount-ABC merger goes
through), Mr. Ream delved into
the economics of television in sup-
port of his network’s proposals for
additional VHF allocations to Bos-
ton, Chicago and San Francisco.

The CBS presentation was one
of 128 filed last week with the FCC,
covering the New England and
Middle Atlantic states.

In a sense Mr. Ream’s position
was similar to that taken by Du-
Mont in its filing three weeks ago—
first in the city-by-city ‘“paper”
hearings to determine TV al-
locations throughout the U. S.
[BROADCASTING ® TELECASTING,
Aug. 20].

But whereas DuMont protested
the lack of sufficient VHF channels
in major markets on the grounds
that less than four meant discrimi-
nation against one or more TV net-
works, CBS took a different view. -

CBS Claims Injury

CBS claimed lack of owned-and-
operated stations in key cities hits
where it hurts—in the pocketbook.

Also that such lack means in-
security on (1) clearances and (2)
originations.

As in radio, owned-and-operated
stations will be the money makers
for a TV network, Mr. Ream stated.
This is more true in TV because
of the higher costs of programming
and operation, he added.

“It is a fact of television net-
work economics and operations,”
he said, “that a full complement
of owned stations is a condition
precedent to successful networking
on a fully competitive basis.

“This pattern, it may be noted,
is not temporary or arising out of
interim circumstances. It follows
the radio pattern, in which by far
the major portion of Columbia’s
broadcasting profits have been at-
tributable to our owned stations.

“The high cost of television net-
working, and particularly the cable
costs which the networks bear, are
likely to result in the accentuation
of this phenomenon in the television
field.
~ “Therefore, a network which
owns a permissible quota of sta-
tions has a definite competitive
advantage over a network which
falls short of the quota.”

It is no secret that CBS dragged
its feet when it could have had
what stations it desired. As the
leading proponent of color TV, it
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asked the FCC to commercialize
color in 1946-47. FCC denied that
request. However, its system was
chosen by the FCC after the 1949-
50 hearings.

Therefore, CBS_failed to swing
onto the TV gravy train when
others were doing so—obviously in
the expectation of color TV.

Bald facts of commercial broad-
casting were inherent in Mr. Ream’s
remarks that the lack of owned
and operated stations in key mar-

CBS Cites ‘Monopoly’

kets stymied the matter of clear-
ances.

“Inability to clear in one or two
key markets, such as the cities in-

volved in our proposals [Boston,

Chicago and San Francisco],” Mr.

Ream said, “may sometimes spell

the difference between obtaining
a network advertiser or losing it.”

As for origination, Mr. Ream
pointed out that owned-and-oper-
ated stations in key cities permit
a network to use talent and facili-

MOBILE TV caravan was developed for the U. S. Army Signal Corps by RCA
and shown to officers before being turned over to Fort Monmouth, N. J. Labs.

RCA officials on hand for showing were Charles M. Cdorizzi (¢),

vice president, RCA Victor Div., and
charge of technical production.

Inspecting camera unit are (I to r):

operating
L. W. Teegarden (r), vice president in
Lt. Col.

Lester R. Kleinknight; Major E. L. Weeks; Mr. Odorizzi; Lt. Col. William H.

Gaeckle, and Mr. Teegarden.

Station on wheels, developed in conjunction

with corps’ engineers, is contained in four huge trucks, and includes complete
transmitting and monitoring equipment, three field cameras, 10 receivers,

a large-screen TV projector, and radio intercommunication system.

caravan will be used to explore the

and to develop instructional techniques via TV.

equipment might have much value
and “piping”’

The
feasibility of TV for field instruction,
It is contemplated that the
in telecasting intricate field exercises

the picture, by microwave radio link und/or coaxial cable,

to expert observers, maneuver umpires, or to military classrooms.

ties other than such markets a:
New York and Hollywood.

As to UHF, Mr. Ream said:

“For a considerable period, per
haps five years, perhaps more, :
commercial UHF station ecanno |
compete on anything like an equa‘
basis with a commercial VHF sta |
tion in the same community.” F

CBS also recommended all edu’
cational reservations be made ir
the UHF band in order to give mor
VHF stations to commercial broad:
casters. ‘

Sees Less ‘Urgency’

Its thesis was there is not the|
same urgency for an educationa |
TV station as there is for a com |
mercial station. |

[For the educator’s side of this
argument, see story page 84]. |

CBS offered three proposals eact!
for Boston, Chicago and San Fran |
cisco. All entail adding anothes
VHF channel to those cities in ad |
dition to those proposed by the¢l
FCC. '

Here are the proposals:

For Boston—Assign additional VH]
Channel 9, affecting these cities |
Providence, R. I.; Manchester, Dur‘
ham, N. H.; Portland, Lewiston'
Augusta, Orono, Calis, Me.; Albany |
N. Y.; St. John, Canada.

For Chicago—Assign additiona
VHF Channel 13 affecting these cities |
Rockford, Urbana, Bloomington, Ill. |
Indianapolis, Muncie, Connersville;
Ind.; Piqua, Ohio; Milwaukee, Gree:
Bay, Wis.

For San Francisco, assign addll
tional VHF Channels 11 and/or 13
affecting these cities: Stockton, Sai
Jose, Madera, Salinas, Calif. I

Of the other filings last week
major hassle seems certain ove
Philadelphia groups’ determinatioi|
to keep VHF Channel 12. ‘

FCC proposes only new UHI!
frequencies for Philadelphia—al|
VHEF channels already occupied b;"
the three existing TV stations. O
the four UHF frequencies, on
would be reserved for educationa:
broadcasters. v B

In original 1945 allocations, FC(

(Continued on page 109)
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SET SALES UP

LOW PRICES, resulting from huge
inventories, are moving television
sets off dealers’ shelves these days.
But despite mass turnover, profits
are being pared, too.

Dealers had in stock at the be-
ginning of August between 900,000
and 1,150,000 TV sets, according to
a Sept. 3 Dun & Bradstreet report
—the first of its kind.

Manufaccurers, at about the
same time, had 768,766 TV sets in
factory warehouses, according to
the Radio-Television Manufac-
turers Assn.

That rneans there were between
1.6 and 1.9 million unseld TV sets
at the beginning of August.

It is to wipe out that inventory
—10 clear the shelves for the new
1952 sets that have already been
rhtroduced [BROADCASTING ® TELE-
‘CASTING, Aug. 27, 20, 13, 6]—that
manufacturers have pared prices.

Even Phileo, 3 bare three weeks
after it brought out its new 28-
model 1952 line, revised its prices,
cutting them all except low end
models from $20 to $60. For ex-
ample, the 20-in. table model was
cut from $359.95 to $299.95.

Philco also added a new 17-in.
table model at $229.95 and three
20-in. models to the line.

Other Price Cuts

Following the lead of RCA Vie-
tor in cutting old-line prices
[BROADCASTING ®
Aug. 27], GE pared as much as
$100 from 1its present line, e.g.
17-in. table from $269.95 to $249.95.
Sylvania, a month after it had in-
troduced its new line, revised its
prices, cutting from $30 to $90 off
list prices, e.g. 17-in. table from
$249.95 to $219.95.

CBS-Columbia announced price

Telecasting ® BROADCASTIN (]!
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But Prices Are Lovf

TELECASTING,

cuts last week, amounting to abou
259 on its present line (still calle §
Air King). Cut put $199.95 pric,
on basic 17-in. table model. At th
same time it introduced a 17-ir|
metal table model to sell fo :
$189.95, a 20-in. metal table mOd(( :
at $279.95. These bear the CBc
Columbia name, and have been er
gineered to easily accept a con
panion “slave” color unit.

RCA Victor, meanwhile, intrc
duced 10 new sets. All were 17- an|
21-in. models, with stress on thei \ ¢
higher sensitivity. Circuits ar|
engineered so that they can by
produced with a VHF-UHF tune
in them for markets that have bot |
types of stations. Basic 17-in. met: |
table model is priced at $279.95. |

At the manufacturer leve,
optimism for fall-winter prospect
continues, even though a high vo

(Continued on page 85)




By DAVE GLICKMAN

]ay noththstandmg, ﬁlm is ex-

[Ipected to represent more than 65%

1of TV’s future program total, with
i Hollywood as the major supply

| line.

That’s the consensus among top

ladvertising agency executives in

' Los Angeles, and many a station
:operator throughout the country
{'shares that thinking.

.OW Not wanting to set themselves up

x2S oracles and talking

t

3 Ifcreasing.

“off the
record,”  executives of various top
lagencies have told BROADCASTING ®
' TELECASTING that “film is the
/thing” and their clients will be
‘using “more and more of it as ad-

A

1 vertising budgets permit.”

]l Big spenders, they believe, will
juse both live and filmed TV enter-
itainment, with activity slowly in-
“Fringe edge” adver-

A tisers, who must watch their dol-

3

4

f available theatrical

..i,l'elecasting L]

lars, will stick, however, to film. on
the local level, buying tailor-made
products and/or old theatrical mo-

Ation pictures available.

Stations, besides releasing TV
network shows, live and kinescope,
will continue to produce their own
| local programs, but Hollywood
tailor-made products for video and
motion piec-
tures, will make up an important

#ppart of daily programming.

Substantiating this thinking is
“the fact that 74% of the program-

ming on non-interconnected TV sta-
tions throughout the country now
is on film. A checkup reveals that
some of the shows are kinescoped
film supplied by the advertiser on
a delayed basis, plus regular Holly-
wood-made theatrical film bought
for either sponsored or sustaining
programs, it was said. A fair per-
centage also now includes film pro-
duced especially for video.

Belief that TV will become over-
whelmingly a film medium has been
expressed by Don McClure, radio-
television production department
executive of MeCann-Erickson Inc.,
New York.: He said that Holly-
wood will inevitably win out in the
battle with New York for video
film honors.

Executives Lay Plans

Walter Craig, vice president and
director of radio-television, Ben-
ton & Bowles Inc.; Joe Stauffer,
program director of N. W. Ayer
& Son, and Arthur Pryor Jr.,
vice president and director of
radio-television for BBDO, are
among New York agency execu-
tives who in recent months have
been casing Hollywood, consulting
with motion pieture studio heads
on what cooperation video may ex-
pect in the way of talent avail-
ability and space accommodations.

Advertising agencies should be
spending well over $40 million of
their clients’ video money in Holly-
wood next year, according to Harry

BROADCASTING
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IN THE FUTURE

AS TELEVISION'S HORIZONS EXPAND

MeceMahan, owner of Five Star Pro-
ductions, and pioneer in the mak-
ing of industrial-advertising and
video commercial films.

He told the Society of Motion
Picture Comptrollers a few weeks
ago that well over $4.5 million will
be spent on TV film commercials
alone this year by agency clients in
Hollywood. Agencies, he added,
will naturally control television
film production. Filmed spots are
only a part of the overall television
film expenditure. Current year’s
expenditures include a $6.5 million
for sponsored shows and another
$5.5 million on open end shows
slated to be sponsored regionally
and locally, he stated.

Businesses Expanding

There are around 300 large and
small production units across the
country engaged more or less in
turning out filmed spots and/or
programming for television. Ma-
jority of these are producers of
industrial and advertising films
who gradually are swinging into
the video field.

At last count there was a mini-
mum of 75 independent TV produc-
tion units in Hollywood filming
programs. They are involved in
a total of 185 series ranging in
preparedness from announced ideas
or plans to finished and sold prod-
ucts. Some of these production
units are ‘“one man” companies,
Others are well staffed and finan-
cially established. And there is
a score of TV film production units
in the Hollywood area who make
only commercial spots.

As far as can be ascertained, 25
of these Hollywood TV film com-
panies have sold their products for
the 1951-52 season and are either
on the air now or will definitely
start sometime in fall. Others have
sold their filmed series for winter
release, and are in process of com-
pleting production.

Products involve some 40 sep-
arate film series, 25 of them con-
sidered major entries in the pro-
gramming field, at a total estimated
production cost of approximately
$423 million, on a 39 week season
basis.

Figure is based on a conserva-
tive estimate of $14,000 per half
hour of film, with total seasons’
product amounting to around 820
hours. (Some few shows such as
audience participations have been
filmed for as little as $1,500, with
others in the $20,000 bracket.)

The theatrical film industry last
year produced 450 feature films—
approximately 675 hours, and 550

short subjects or 100 hours, a total -

of 775 hours of film in all. With
over 780 hours, already more film
is being produced annually for TV
in Hollywood than for theatrical
exhibition. With production groups
working at an accelerated speed,
all figures on Hollywood TV film
production and sales are subject to
weekly change.

Leader in the field currently is
Jerry Fairbanks Productions, with
two major weekly series, Bigelow
Theatre (sponsored by Bigelow-
Sanford Carpet Co.) and Front
Page Detective (sponsored by Guild

(Continued on page 94)
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TV NETWORK advertisers showed TABLE | s
a slight gain of .69% in June, but TOP TV NETWORK ACCOUNTS BY NUMBER OF STATIONS USED i
the number of national-regional No. of Neo. of |
spot and local-retail advertisers Sponsor Pr:‘gBlgm Stations Sponsor Program Station |
/ , NBC i
f.ell off 2'7(/‘1 and 6.9% respec- pesoto . Ralston-Purina Co.
tlvely, The hgures were released “You Zef Your Life’” 61 ““Your Pet Parade’” 62
g 3 S . : Hunt Foods B. T. Babbitt Co.
, i the 34081 1 01 Jo Apie ndtior B i e o 6 “Two Girls Named Smith"” 61
i Television Advei tising. Manhattan Soap Co. Maiden Form Brassiere Co.
In general, advertisers using TV~ "One Man’s Family” L e Rl 5%
2 . . exas 0. cResson (-] ]
‘ o i o dmpped 5.89% in June from the "Texaco Star Theatre’” 61 “A Date With J':Jsdy” 56
| ‘ May total of 5,478. The June total  Swift & Co. . General Mills
TELEVI | was 5,160, made up of 1,064 na- Show of Shows - 61 Stu Irwin Show BTN 54
: 1 J1 ‘ tlonal-reg}ohal spot accounts, 3,937 R, j. Revnolds Tobacco Co. Drug Store TV Products
| ; local-retail and 159 network. . ”Gﬂ'fl’Y l::\ocre Show" 56 “Cavalcade of Bands” 24
R KA . arnation Co. G | Foods Corp.
. Thfe 159 mnetwork advertisers "Burne & Allen Show" 55 %93;:'ai:°v§de°‘3,ﬂ' 3
1F sponsored 210 programs on four  Nash-Kelvinator Corp. Drug Store TV. Products
Z networks. Of the programs spon- Pht;‘_‘“"x" P°:"§Y Show"’ 55 “Cavalcade of Stars’’ 22 §
= 2 ilip Morris 0. DuMont Lab:
v sored, NBC led with 87, CBS fol- ""\foyace Heidh Show” sy R 21
lowed with 67, ABC had 44 and Pro:F?er &m(gu{nble Kaiser-Frazer Corp.
. ““First ears’’ “El} -
DuMorlt had 12. Table I lists top “Gaaney Nioars Show® 53 e 935?:;;‘: 17
DALLAS (Continued on page 98) ABC “’Plainclothesman’’ 15
TABLE I TABLE 11l
NUMBER OF ADVERTISERS BY PRODUCT GROUPS LEADING CITIES BY TOTAL TV ACCOUNT!
5 Network Spot Total i National- ‘leculr Total
L1 ] I\ | 1. Foods & Food Chain Stores ....... s s .., a7 356 403 ity Regional Spot Retail Account
; g geg'r &R T e s o e s e 33 ]‘gg 147 1. Los Angeles 225 176 401
: = . Toilet Requisites 141 2. New York 248 143 391 ¢
Co in Po lation 4. Household . 5aG : e 23 88 i - -
i mbined pe . BOVOrOGES  uowiislcdivs vaeei seete s 13 76 89 2 §chicang ) 198 92 290
DALLAS 417 TARRANT ; I.mmdl;'y Soaps, Cleaners, Polishes S s 22 65 87 4. San Francisco 160 121 281
. Miscellaneous ... ... ...... ... ...l 10 74 84 5. Miami 60 214 274
COUNTIES . . . 8. DIUGS ..o .eveonnes o 12 a6 58 s .
- 3 * 9. Tobacco, Cigarettes & Accessories ......... ............. 24 29 53 o Ph_"ude"‘"“ 185 85 2719
920 5 0 10. Dairy & Margarine Products ..............coooiiiia.n. .6 el 50 7. Erie 56 203 259
y T Clothing) & ACCESBOTIR! .y i wisis i o slarsie s sisistase n atareinte sl wicisln s 5 38 43 8. Cleveland 159 91 250
12. Avutomotive (cars, ftires, accessories) ..... . .............. 17 24 41 9, Baltimore 137 103 240
13 Confections ..ins sains s disms o setins & raei s SARSE Saeir 3 6 sores 6 33 39 10 5
14, Agricultural & Pet FOOds ........... . ..coooeiiiiiiiii.. 3 31 34 . Detroit 156 84 240
A 15. Jewelry & Ac:Tssories, Comeras, 16 ..o uuenievariin 10 22 32 11. Washington 109 99 208
; : 16. Gasoline & Oils ....... .. faeeaeaenes seseanaesiiiiiion, 5 27 32 12. Dallas 92 100 192
NOW lhere are L B o inan monsiip et b i e i To 13 Milwaukes % 95 189
19. Financial ......... e et O e 1 12 13 14. Pittsburgh 8 14 182
20, PUDIICOTIONS,  oioie = ciaiaion » sianins disiain s o sixisiaye sialolsio s = wiaifa & sialely 2 7 9 15. Minneapolis-

129 5 6 4 21, Public URIHES - o ooooos e e e e e e e eeeeeeee e 0 7 7 st. Paul 104 73 177
' “““““\““““‘\““““\“\““““““““““““““““““‘\“‘\‘
L] L]

Weekly Television Summary

0 ® September 10, 1951—TELECASTING SURVEY
-

City Outlets On Air Sets in Area City Outlets On Air Sets in Are
g Albuquerque KOB-TV 9,450  Lovisville WAVE-TV, WHAS-TV 100,50
™ y Ames WOI-TV : 61,544 Memphis WMCT 93,16
K R LD-TV s Atlanta WAGA-TV, WSB-TV 115,000 Miami WTVJ 81,60
L Baltimore WAAM, WBAL-TV, WMAR-TV 307,615 Milwaukee WIMJ-TV 251,38
e < Binghamton WNBF-TV 41,300 Minn.-St. Paul  KSTP-TV, WTCN-TV 269,10
] Birmingham WAFM-TV, WBRC-TV 60,000 Nashville WSM-TV 35,07
h Bloomingten WTTV 17,200 New Haven WNHC-TV > 168,00
: Boston WBZ-TV, WNAC-TV 753,760 New Orleans WDSU-TV 62,15 |
: Buffalo WBEN-TV 209,565 New York WABD, WCBS-TV, WIZ-TV, WNBT
Charlotte WBTV 86,405 WOR-TV, WPIX 2,490,00
i . Chicago WBKB, WENR-TV, WGN-TV, WNBQ 949,793 Newark WATV
i Cincinnati WCPO-TV, WKRC-TV, WLWT 300,000 Norfolk WTAR-TV 75,31
| Cleveland WEWS, WNBK, WXEL 486,491 Oklahoma City WKY-TV 93,48
s o = 2 f Columbus WBNS-TV, WLWC, WTVN 176,541 Omaha KMTV, WOW-TV 83,97
% Dallas, Philadelphia WCAU-TV, WFIL-TV, WPTZ 874,00
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 129,564  Phoenix KPHO-TV 40,10
7 CB s Davaneert WOC-TV 59/506 Pittshurgh WDTV 300,0¢
e tatlo" Quad Cities Include Davenport, Moline, Rock Ise., E. Molma Providence WJAR-TV 162,00
i WOBTV. WWITV, WXYZ-TV 916994  Bichmond WHAR Y
Detroit - o Rochester WHAM-TV 88,13
DALLAS  and Erie wicu 61,475 Rock Island  WHBF-TV. 59,5¢
Ft. Worth- Quad Cities Include Davenport, Moline, Rock Ise., E. Moline
Dallas WBAP-TV, KRLD-TV, WFAA-TV 129,564 Salt Lake City = KDYL-TV, KSL-TV i
Grand Rapids- San Antonio KEYL, WOAI-TV 50,35
Kalamazoo WLAV-TV 146,181  San Diego KFMB-TV 105,56
Greensboro WFMY-TV 73,911  San Francisce KGO-TV, KPIX, KRON-TVY 210,00
Houston KPRC-TV 84,129  Schenectady
Huntington- Albany-Troy WRGB 160,9C
Charleston WSAZ-TV 50,562 Seattle KING-TV 87,5¢
indianapolis WFBM-TV 171,250  St. Louis KSD-TV 300,0¢
Jacksonville WMBR-TV 38,750  Syracuse WHEN, WSYR-TV 126,21
Johnstown WIAC-TV 103,629 Toledo WSPD-TV 125,0¢
Kalamazoo Tulsa KOTV 84,27
Grand Rapids WKZO-TV 146,181  Utica-Rome WKTV 50,00
Kansas City WDAF-TV 127,170  Washington WMAL-TV, WNBW, WTOP-TV, WTTG 278,1(
annel 4 Lancaster WGAL-TV 109,112 Wilmington WDEL-TV 77,67
Lansing WIIM-TV 55,000
Los Angeles KECA-TV, KFI-TV, KLAC-TV KNBH
é / é KTLA, KTSL, KTTV 1,002,000 l.
lJ JOLIJ" ed ul ) . ) )
Total Markets on Air 63 Total Stations on Air 107 Estimated Sets in Use 13,323,00
_ I he TIMES "EHALD S‘tatzmp Editor's Note: Totals for each market represent es;nma:’ed se:‘sc wufhm fe‘:ew's-on :reub Where covere'ge areas overlap set counts may b
5 partially duplicated. Sources of set estimates are based on ta from dealers, distri utors, 'I'V circu uhon committees, electric companit |
N Jfl()ﬂﬂl Represejntatwes and manufacturers.  Since many are compiled monthly, some may remain h d in ve ies. Total sets in all areas ar
THE BRANHAM GOMPANY necessarily approximate. .
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Starting Sept. 15, Ameriea’s newest television
station... XELD-TV, Brownsville, Texas, and
Matamoras, Mexico, creates a new television
market of unusual importance to advertisers.

XELD-TV’s 2.8 kilowatts will cover the
entire Rio Grande Valley, where television is
eagerly awaited by 306,348 United States citi-
zens and, below the border, by 200,000 Mexican
citizens who buy United States products. This
market, the third largest in Texas, is actually
larger than Rochester, Memphis or Dayton.
Its wealth produced more than $123,282,000
in retail sales during 1950.

XELD-TV

Brownsville, Texas, and Matamoras, Mexico

CBS Affiliate

A CBS affiliate represented by Blair-TV,
XELD-TV is managed and staffed by veterans

in Southwest advertising.

Spot clients are assured saturation of this
productive market through use of both Spanish
and English on local programming. Currently
there are 1200 TV sets, with hundreds more
being installed daily throughout the rich, home-
loving Rio Grande Valley.

Advertisers who establish their franchises

now will profit most from this unusually heavy
interest in television among people with money

to spend. Call Blair-TV today!

Channel 7 2.8 Kilowatts ERP MONTE KLEBAN, General Manager
Sales Office: 1111 S. E. Levee St., Brownsville
Nationally Represented by
- NEW YORK ¢ CHICAGO e« ST.LOUIS
DETROIT" « SAN FRANCISCO « LOS ANGELES ¢ DALLAS  JACKSONVILLE T N

' Telecasting ® BROADCASTING

September 10, 1951 © Page 81




l

T T——— - .

d

¢ ¢

vIsSIOn

&

CquIppe

AEMENAL G eL YT

S tele



| t dl Complete studio facilities — including 4 camera
k ¢/ channels —installed in record time of 18 days!




EDUCATORS

SUPPORT of labor leaders and the
acceptance of UHF are the two de-
velopments that stand out in study-
ing the strong pitches made by ed-
ucators for the reservation of TV
channels in last week’s filings be-
fore the FCC.

Surprise of the filings was the
switch from non-commercial to
commercial requested by Michigan
State College, East Lansing.

Originally, Michigan State had
asked for the assignment for edu-
cation of VHF Channel 10 to East

Accept UHF; Get Labor Boost

Lansing—to which FCC proposed
to allocate only a UHF channel.
Last week, Michigan State re-
peated its request for assignment
of Channel 10 to East Lansing, but
asked that it be made commercial.
It has, it reported, $200,000 ear-
marked for TV and has been work-
ing with closed circuit TV.
Michigan State operates 5 kw
WEKAR, established in 1922.
Indication of labor’s support is
given in the announcement of a
resolution to be introduced at the

ReudyMude TV Audience
in a PROFITABLE MARKET

COLUMBUS, OHIO
Channel 10

There’s no question about WBNS-TV
Complete coverage of the central Ohio market

SABINA—52 miles from Columbus
—“We get WBNS-TV quite well
here.”*

KENTON—59 miles from €olumbus
— "“The best is WBNS-TV — picture
good—signal strong.”*

WILMINGTON—58 miles from Co-
lumbus—*‘We get WBNS-TV the best
of the Columbus Stations.”*

NEW LEXINGTON—49 miles from Co-
lumbus — “WBNS-TV is coming In
very good—the best of the Colum-
bus Stations.”*

The consumer data is here, and it shows you why central
Ohio is such a rich and responsive market for you. There's
no question about where to put your TV sales message in
central Ohio for full coverage all around. Just check the Pulse
ratings and you will see the popularity of WBNS-TV pro-
grams in this fastest growing TV market. Read the ‘‘WBNS-TV
Coverage Story’’ and learn about the bonus coverage you
get. Yes, top local and CBS stars assure you of a profitable
and ready-made audience in the rich 24 county central Ohio
area when you schedule WBNS-TV.

*From '"WBNS-TV Coverage Story'’
To get your copy, phone Blair TV or write direct.

WBNS-TV

CBS-TV Network—Affiliated with Columbus Dispatch and
WBNS-AM=Sales Office: 33 North High Street

Page 84 © September 10, 1951

International Labor Press of Amer-
ica convention in San Francisco
Sept. 14-16. It calls for the estab-
lishment “in every major and me-
dium sized city in the country” of
a TV station “specializing in the
promotion of a more enlightened
and better citizenship.”

Resolution is to be introduced by
Bernard Tassler, managing editor
of the AFL’s American Federation-
ist, also calls for establishing an
ILPA committee to work with edu-
cators to establish “a nationwide
network of public service televi-
sion stations owned and operated
for the public good jointly by labor
and educational institutions.”

Submission of the same proposi-
tion to the full AFL convention,
scheduled in San Francisco Sept.
17, is also proposed. i

Week’s filings were highlighted
by presentations of New York State
Board of Regents and the states of
New Jersey and Connecticut.

The New York Regents reaffirmed
their earlier bid for 11 channels,
but withdrew request for VHF in
Rochester and Buffalo.

In addition to approving FCC
proposals for reservation of non-
commercial channels for Albany-
Schenectady - Troy, Binghamton,
Buffalo, Ithaca, Rochester, Syra-
cuse, Utica-Rome and in New York
City, the Board of Regents asked
for another UHF reservation in
New York City and for Malone and
Poughkeepsie — the only assign-
ments to the latter two cities.

Multi-Millions Spent

Cost of the 11-station network
was estimated at $3,850.000, not
counting land and buildings —
shrugged off as a minor considera-
tion. The Board of Regents pointed
out that for the fiscal year ending
June 30, 1950, it spent $885 mil-
lion to operate all kinds of edu-
cational institutions, museums, his-
torical societies, ete. State aid
amounted to $236 million plus an-
other $2,300,000 for adult educa-
tion. The educational plant is worth

$2.3 billion, it said.

Yearly operating cost was esti-
mated at $2,300,000.

Still going its own way is Cor-
nell U.'s WHCU Ithaca which re-
peated its plan to move VHF Chan-
nel 3 to Ithaca for commercial use.

The New Jersey presentation in-
cluded specific request for FCC
grant to build a UHF non-com-
mercial TV station at New Bruns-
wick, to be operated by Rutgers U.

Since New Jersey has had no
channels reserved for educational
TV, it loaded its document with
outraged comments from leading
citizens. )

It repeated its earlier request for
UHF channels in Andover, Mont-
clair, New Brunswick, Freehold,
Camden and Hammonton.

The state of Connecticut, which

has only one UHF channel re-
served at Storrs for non-commer-

Telecasting ©

more UHF stations to establish a
state-wide TV educational TV net-
work. |

I

cial TV, put in strong bid for :EourTr

Connecticut wants stations at
Bridgtport, Hartford, Norwich and |
Waterbury. A

Answer to the resolution of the;
Illinois Broadcasters Assn. last.
month opposing use of public funds
to build and operate a state uni-
versity TV station was made last |
week by U. of Illinois President|
George D. Stoddard in a letter to|
Ray Livesay of IBA. !

The IBA resolution had stated |
that the university could “to much !
better advantage use the taxpay-|

er’s money to produce televisionl

programs for use on commercial |

stations which will assure:
state-wide television coverage....’
[BROADCASTING @ TELECASTING,{
Aug. 6]. |

Mr. Stoddard said the university
was considering the use of an edu- |
cational TV station in conjunetion
with its agricultural, professional
and adult education extension |
courses, and hopes to keep costs:
down through exchange of pro-
grams with other educational and:
commercial stations. 1

SAG CANGELS

Lippert Productions Contract

SALE of new theatrical feature |
pictures for television use last week |

brought Lippert Productions the’
first Screen Actors Guild action'

against a motion picture producer.

The guild served the producer no-
tice of cancellation of contract.

Notice was served in accordance {

with the SAG basic contract with:
all producers giving the guild z'

cancellation right if the producer |
sold feature films made after Aug. |

1, 1948 for television use without|

negotiating agreement with SAG |
for additional payment to actors. .

Lippert recently sold a batch of |
such films to KTLA (TV) Los,
Angeles.

Essentially the action means :

that SAG members will not work
for Lippert until differences are
adjusted and the new basic con-|
tract is signed.

to meet and confer with you and

the Independent Motion Producers "

Assn. of which you are member for
purpose of negotiating new collec-
tive bargaining contract and would
appreciate it if you would promptly
advise us of a convenient time and
place where such meeting may be
held.”

SAG recently presented demands
for a new contract with producers
to replace the present one. New
contract asks ban of all theatrical

films made after Aug. 1, 1948 from {
television use in place of the present § -

cancellation clause [BROADCASTING |
® TELECASTING, Aug. 20].

RECORD “highs” were set by Tele-

In its notice the‘ !
guild stated that “we hereby offery:

vision-Electronics Fund Inc., Chicago f

this month when firm reported totallf!
net assets of $7,153,000, with $13.14

net assets per share and number of
outstanding shares 544,194.

BROADCASTING-




‘{‘KFI TV NOW KHIJ-TV

: Personnel Changes Made

g 1 '\VITHOUT fanfare Don Lee Broad-
kasting System took over operation
| lof KFI-TV Los Angeles from Earle

(‘ C. Anthony last Thursday and

:‘ tation call letters became KHJ-TV

| identifying it with the networks
' IAM operations. Six key KFI-TV
.+ department heads went along with
;‘ new ownership.

| George Whitney, formerly gen-
[mal manager of KFI-AM-TV, re-

+ fjoined Don Lee as vice president in

charge of TV sales [BROADCASTING

® TELECASTING, Aug. 27]. Others
bmaking the shift include Ken Hig-

4 2ins,. program director; Paul

| Knight, director of remotes; Brian

Cole, supervisor of TV engineering;

.| Serge Krisman, art director; Jim

lLove, film editor and Ted Meyers,

\hews and special events.

Ward Ingrim, Don Lee executive

vice president, will be active in

| Hoth radio and TV. Tony LaFrano,

'Don Lee director of AM opera-

~ions, adds television to his re-

«lsponsibilities. Herb Smith, in the

retwork’s accounting department,

i
h
{
1

108!

Set Sales Up

(Continued from page 78)

.1me-small profit market is acknowl-

dged.

| The Dun & Bradstreet study was
lone at the behest of a number of

l,.he larger radio-TV and parts
‘Xnanufacturers In addition to esti-

Efnatmg the total number of TV

sets in dealer inventory, it also
 -eported:

| @ Between 350,000 and 450,000

he 900,000-1,150,000 TV sets in
etail inventory.

@® Between 1,400,000 and 1,700,-
1100 radio sets were in dealer in-
i lrentory at the beginning of August.
'Y"‘-?" @® Between 375,000 and 450,000
“Hattery portable radio sets were in
{ lealer inventory at the beginning
f August.

® Retail radio-TV inventories
| leclined by about 15% during July.
This was the first of a continu-
+mng monthly survey of radio and
. I'V set sales and inventories at the
| etail level to be conducted by Dun
%2 Bradstreet. The next report,
lue about the middle of September,
will cover August sales and inven-

i

Underwrite Study

4! Manufacturers underwriting the
| tudy are: Bendix, Corning Glass,
1 rosley, GE, Hallicrafters, Indiana
9 steel Products, Motorola, Philco,
HRCA Victor, Sentinel, Sprague
lectric, Stromberg-Carlson, Syl-
“1ania, Westinghouse and Zenith.
4 TV set production for the first
0 weeks of 1951 totaled 3,483,674
i ets, RTMA has reported. This
_} ompares with 3,463,800 produced
W'uring the same period in 1950.
However, only 116,000 TV sets
were produced in July, the lowest
tumber since the 79,500 built in the
ame month of 1949.

S Y
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was made television production
business manager and Jim Parsons,
in charge of the network’s public
relations department, shifts to TV
in a similar capacity. Rodney
(Bud) Coulson, formerly KFI pub-
licity director, takes over Mr. Par-
sons’ former post. William Barron
continues as Don Lee publicity news
editor.

“Programwise, we will pursue the
same aggressive policy that has
made Don Lee Broadcasting Sys-
tem the nation’s largest regional
radio network,” Willet H. Brown,
president, who heads both AM and
TV operations, said in announcing
names of those being retained for
KHJ-TV.

With the ownership change,
Haan Tyler, manager of KFI-TV,
shifted to KFI as general sales

manager. He succeeds Kevin
Sweeney, who resigned effective
Sept. 15. Mr. Sweeney’s future

plans are not determined, he toid
BROADCASTING® TELECASTING.

Survey

Shows

*

NOT

In an independent survey by Leslie Brooks &

Associates,

homa, it was found that the Tulsa TV area, defined

as the

”178,498 RADIO HOMES”
NOT “OVER 83,000 TV HOMES"”
as claimed by Tulsa’s TV Station

Research Consultanis of Tulsa, Okla-

CLOSED CIRCUIT
Used for Sales Pitch

PATTERN for what may be the
typical sales convention of the
future was set in Chicago on
Wednesday, Sept. 5 Executives of
the General Electric Co.’s Appli-
ance Div. and 150 of their distribu-
tors and leading salesmen met in
NBC’s television studios “AA” in
the Merchandise Mart for a closed
circuit introduction preview of the
network’s Bill Goodwin Show.
The appliance division of GE
will sponsor the new program twice
a week over the NBC Television
Network, Tuesday and Thursday,
3:30-4 p.m., EDT, beginning Sept.
11 through Young & Rubicam.
The closed circuit introduction
was a part of the sponsor’s Sales
Counselors Convention which is
being held in Chicago this week.
All interconnected stations of the
NBC Television Network were fed

the unique telecast.

Y/ 4

.1 MV area of Tulsa’s single Television

Station, has 212,940 radio homes and 31,072 Tele-

vision Homes and Businesses as of July, 1951. This

is in contrast to the Tulsa Television Station’s

claims in literature and in advertising of /178,498

and

radio homes”’

in the area. The survey was conducted in Tulsa
and in 40 towns in the Tulsa TV area. A 3,416
made, statistically valid

interview sample was

within two percent.

$1,000 REWARD!

Associated Tulsa Broadcasters have posted
$1,000. with the First National Bank and
Trust Company of Tulsa to be given to the
first person proving the Brooks survey is not
within 5 per cent of accuracy, as of date
made.

BROADCASTING

“over 83,000 television sets”

IN CITY OF TULSA

IN TULSA TV AREA
(EXCLUSIVE OF TULSA)

TYL
TV AREA ...

AS OFf JULY, 1954

TEXAS TV

Four New Requests Filed

ALL FOUR of the new TV applica-
tions filed with FCC last week were
for Texas.

Three of them were filed by the
same company, UHF Television
Co., owned by Texas oilmen H. L.
Wheelock, W. L. Pickens and H.
H. Coffield. They requested UHF
stations in San Antonio, Houston
and Dallas.

The trio recently sold their in-
terests in KEYL (TV) San
Antonio to Fort Industry Co. for
more than $1 million [BROADCAST-
ING ® TELECASTING, Aug. 6].

In addition to their new applica-
tions for Channel 35 in San An-
tonio Channel 23 in Houston and
Dallas, the three oilmen have pre-
freeze applications for New Orleans
and Corpus Christi.

The fourth TV application was
filed by KGNC Amarillo, request-
ing Channel 4 there. The same
group owns KFYO Lubbock, Tex.

212940 RAD/O HOMES
3/072 TV

HOMES e
AND BUSINESSES

A

PERCENT OF MARKET SATURATION

TELEVISION SET RADIO SET
(HOMES AND BUSINESSES) (HOMES ONLY
21.0% 98.8 %
11.3% 98.3%

FAMILIES WITH BOTH TELEVISION AND RADIO
SETS — AVERAGE PER DAY:

4.28 HOURS LISTENING TO RADIO

4.45 HOURS VIEWING TELEVISION

PER DAY:

FAMILIES WITH RADIO SETS ONLY — AVERAGE

5.3 HOURS LISTENING TO RADIO

KOME  KRMG

KVoo .

}

KTUL

A copy of the survey may be obiained by writing any
Tulsu rcdm stahon or from their National Representatives.
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SOUTH FLORIDA
MARKET

wrv GHANNEL 4
\J MIAMI
OVER.S THIS RICH,
fJQT CROWING MARKET
..REACHING NEARLY 750,000
PERMANENT RESIDENTS
pPub NEARLY: 2,000,000
TouRIsTS wuyng,

-

82,300
TV SETS IN

GREATER MIAM| ALONE
(NBC and. Dealer Surveyg)

COMPLETE COVERAGE mefudyy
So. PALM BEACH County
FORT LAUDERDALE
HOLLY WOOD

ALL GREATER MIAM |

WTUJ viiawi

MIAMI
aFull Tomy,
TV STATION

9AME|AM
FULL NIGHTTIME. PROGRAMMING
: 'wmallMNETwom.

WWJ

CHANNEL 4 MIAMI

CHANNEL 4

WWJ MIAMI

Represented by FREE «*PETERS
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P. LORILLARD

Takes Garden Events

P. LORILLARD Co. for Old Golds,
through Lennen & Mitchell, New
York, has bought half sponsorship
for 117 sports events to be telecast
by WPIX (TV) New York from
Madison Square Garden during the
1951-562 sport season, it was an-
nounced Thursday.

Reported to have paid more
than $500,000 in Garden’s TV
rights, WPIX, independent-owned
by the New York Daily News, of-
fered the coverage as a single pack-
age, as a third of a package, or
as a series of 26 half-hour periods
over a five-month span. Time,
rights, and announcers for the lat-
ter arrangement—requiring about
14 different sponsors—bore a price
mark of $47,398 each, so it was
reported that WPIX was asking
some $640,000 for the package.

TVA' STRIKE

Ends on West Coast

TELEVISION Authority pickets
which have maintained a five-
month march on KFI-TV Los An-
geles through change of ownership
and of call letters last week ceased
their march as the Don Lee Broad-
casting System, new owners of sta-
tion came to terms with the union.

[BROADCASTING ® TELECASTING,
Sept. 3].
Almost simultaneously, Peter

Prouse, west coast executive, TVA,
submitted his resignation to TVA
National Board to join Jack Douglas
Productions, TV film producers.

The contract became effective
Sept. 6, same day on which KFI-TV
resumed operations as KHJ-TV.
It continues to Nov. 1952. Including
among contract conditions are pay-
ments to TV performers of $35 for
15 minute show; $45 for half-hour;
$60, hour show. Don Lee also
agreed to accept a memorandum
agreement covering employment of
staff announcers.

PRODUCERS

Plan Own Group

FEELING need of what they term
a “representative” organization of
working television film producers,
10 leading Hollywood TV film
producers last week bypassed the
existing National Society of Tele-
vision Producers and laid plans
for a new producers’ association.

Meeting was to be held Thurs-
day night to formally organize the
group.

In the new group are such active
TV film producers as Jerry Fair-
banks Productions; Ziv Television
Productions; Bing Crosby Enter-
prises; William F. Broidy Produc-
tions Inc.; Flying A Productions;
Roy Rogers Productions; Frank
Wisbar Productions; TVA Inc.;
Primrose Productions; Screen
Assoc.

NBC-TV IN AM.

Two Shows Planned

PLANS for expanding NBC-TV’s
hours of operation—and its adver-
tising revenue—through addition of
a breakfast-time program and a
post-midnight show to its daily
schedule, were revealed last week
by Sylvester L. (Pat) Weaver,
NBC vice president for television.
The morning program, to run
from 7 to 9 a.m., will be modeled
on the music-news-time-weather-
comedy formula which has paid off
so handsomely in radio as to be-
come an almost universal formula.
Original plans called for selling
the two-hour program to network
sponsors in 15-minute segments,
interspersed with local cut-in an-
nouncements at each station, but
at week’s end a proposal that the
time periods be cut to eight minutes
was reportedly receiving serious
consideration from top NBC-TV
sales and program executives.
Plans for the after-midnight
show are less well developed, ex-
cept that it will be a casually in-
formal type of program suitable
to the 12-to-1 time, possibly some-
what along the lines of last season’s
Broadway Open House series.
These two new NBC-TV network
programs, according to present
thinking, will be separated from
the regular afternoon and evening

- shows on the network, leaving the

11 p.m.-to-midnight period and the
morning hours after 9 a.m. free for
local programming by NBC-TV
affiliates.

Gillette Buys on CBS

GILLETTE Safety Razor’s subsidi-
ary, Cosmetic Co., for home per-
manents, becomes alternating spon-
sor on Sept. 27 of Crime Photog-
rapher on CBS-TV, Thursday,
10:30-11 p.m., EDT. Agency is
Tatham-Laird Inc., Chicago. Car-
ter Products Inc., New York (Ar-
rid) through Sullivan, Stauffer,
Colwell & Bayles Inc., New York,
has been bi-weekly sponsor of the
drama since it started April 19.

Maddigan Named

JOHN MADDIGAN, director of
news for ABC, has been named
director of special events and news,
for the ABC television network.
A similar appointment will be made
soon for the ABC radio network.

KEYL (TV) Adds CBS

KEYL (TV) San Antonio will be-
come a CBS television network af-
filiate effective December 11, Gen-
eral Manager W. D. Rogers Jr.
told BROADCASTING ® TELECASTING
last week. KEYL will continue its
ABC and DuMont affiliations.

Ot Sail

FOR

BIGGER Salyy

in the C_S:‘LQOJ'

SOUTH FLORIDA

W'I'\M

COVERS THIS RICH,
F{ST&'&WW//M MARKET

B [ ..REACHING NEARLY 750000
%{ PERMANENT RESIDENTS
plus NEARLY 2,000,000

TOURISTS weny YLor.

MARKET
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MIAMI
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h

TV SETS IN

GREATER, MIAM| ALONE
(NBC amd. Dealer Surveys)

CompLETE COVERAGE includ,
So.PALM BEACH County
“Fr. LAUDERDALE
HOLLYWOOD

- ALL

\\ A

/:’\\

wivd

| WTW

o Full, Tomg,

TV STATION

FULL DAYTIME pROGRAMMlNG

CHANNEL 4 MiAMI

GREATER MIAMI
GHANNEL 4.

MIAMI

9amto IAM.

. Hundreds of $9%+C¢¢
~advertising success
storieg wmour filee

wiw

CHANNEL4

MIAMI

Represented by FRE Eond PETERS
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Compare

THESE FEATURES WITH
ANYTHING
ON THE MARKET TODAY

® Three Compact Units

® Push-button Lens Change

® Right or Left Hand Focus Knobs

® Right or Left Hand Lens Iris
Control Buttons

® Turret, Focus and Iris Controls from
remote location if desired

® High Resolution Integral View Finder

® Enclosed 1.0. Controls

® Iris Setting Indicator

® Pre-loaded Color Filter Wheel

® Swing-up Chassis

® Focus Range Selector Switch

® Equal Flexibility in Studio or Field

TV Camera Chains ® TV Film Chains
TV Field and Studio Equipment
Theatre TV Equipment

J?elecasting ® BROADCASTING

Makes TV’s Outstanding
~ Camera Chain

fvon Betfey/

GPL’s 1951 Image Orthicon Chain
is delivering even more features —
better performance — than the pre-
vious model which itself set new
industry standards! Compare it for
ease of operation, uniform high
quality, flexibility in studio or field.

Set this camera up to meet varying
requirements . . . control it remotely
if desired...select any of four lenses
at the press of a button . . . adjust
focus from right or left side of cam-
era, with the same 300° arc of focus
adjustment for all lenses . . . choose
color filters, masks, at the flick of a

thumb . . . control the motor-driven
iris from camera or camera control
unit. Normal optical focus range
automatically adjusts for constant 9”
diagonal at close-up, for all lenses
except telephoto. Overtravel switch
provides extended focus range,
obtaining full optical focus on all
lenses.

In every way, GPL’s is a “human-
engineered” camera chain, built to
do a tough job more easily, built to
do your specific job best! Arrange
to see this great new model at the
earliest opportunity.

FINGER-TIP OPERATION
from CAMERA or REMOTE LOCATION

Push-button
iris controls

High resolution
integral view finder

1.O. controls
housed for protection

Push-bution lens

turret control ~——__;

Right or left hand
focus controls

iris setting
indicator .
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’ POWER
| FOR YOU
| THRU

WICU

ERIE
PENNSYLVANIA

This bonus coverage
is available now to

all advertisers.

Phone
availability today.

or wire for

A perfect test market
for any campaign!

wWIiCU

Channel 12

EDWARD LAMB
President

HEADLEY-REED, NATL. REP.
Closely affiliated with—
WTVN Channel 6
Columbus, Ohio
WTOD Toledo, Ohio

&
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COMPLETE TV SCHEDULE OF NCAA COLLEGE FOOTBALL GAMES

Date Home Team vs. Visitor Location Type Date Home Team vs. Visitor Location Type
Sept. 22 No NCAA Games Televised Nov. 3 IHlinois Michigan Urbanag, 1ll. West to Ea
Sept. 29 Pittsburgh Duke Pittsburgh West to East Nov. 3 Army ‘u. s. C. New York East to We
Sept. 29 Princeton Columbi Princeton, Nov. 3 Frank. & Marshall Wash. & Jeff. Lancaster,
N. J. East to West a. Local only
Oct. 6 lllinois Wisconsin Urbana, 1il. Full network Nov. 10 Mich. State Notre Dame Lansing,
Oct. 13 Notre Dame S. M. U. South Bend Full network LI L En‘i
Oct. 20 Yale Cornell New: Haveti, Nov. 10 Navy Maryland Baltimore East to We;
Conn. East to East Nov. 17 Columbia Navy New York East to Eas'|
. Tral? Caol 1 |
Oct. 20 Ohio State Weshifog W est Nov. 17 Nebraska Colorade Lincoln, i
Oct. 20 lowa State Missouri Ames, lowa Local enly Neb. West to We |
Oct. 20 Minnesota Nebraska Minneapolis Local only Nov. 17 Maryland N. C. State  College
Oct. 27 Harvard Dartmouth Cambridge, Park, Md. S. E. only |
Maxc: S0 G Nov. 24 Michigan Ohio State Ann Arbor, I
Oct. 27 Northwestern Wisconsin Chicago West to West Mich. Full network |

NCAA Gridcasts
(Continued from page 27)

ers and eastern games directed
only to the West. This arrange-
ment also is slated for three Satur-
days.

In addition, there will be sec-
tional and strictly local telecasts.
Local telecasts, such as the Min-
nesota-Nebraska game Oct. 20 at
Minneapolis which is slated to be
telecast to the Minneapolis-St. Paul
area only, are expected to be of
particular value in measuring TV’s
impact on box office receipts.

Nine teams will appear twice
each on the national schedule. They
are Columbia, Michigan, Maryland,
Navy, Illinois, Nebraska, Ohio
State, Notre Dame and Wisconsin.

Final draft of the national card,
prepared by Westinghouse, was
endorsed unanimously by the
NCAA TV Committee. Co-chair-
men are Ralph Furey of Columbia
U. and Tom Hamilton, U. of Pitts-
burgh, both athletic directors at
their respective schools.

Speaking for the NCAA com-
mittee, Mr. Furey expressed com-
plete satisfaction for the schedule
and asserted the committee had
given “television a football sched-
ule that it wouldn’t have had”
otherwise.

Bans in 1950

Mr. Furey cited bans imposed
in 1950 on football telecasting by
the Big Ten, the Southwest and
the Pacific Coast Conferences, and
the potential ban by the largest
football group, the Eastern Col-
legiate Athletic Conference. He
emphasized that the NCAA experi-
mental plan had induced the col-
leges to permit telecasts of their
games.

“We are hopeful that the ex-
periment will result in some type
of program that can be contin-
ued in the future,” said Mr. Furey.
“Television is here to stay; college
football is here to stay. We hope
the two can work together.”

The Columbia U. official admit-
ted other factors such as weather,
team performance and ticket prices
can affect gate receipts, all of
which would be taken into con-

sideration by the NCAA research

agency.

The research agency referred to
is the National Opinion Research
Center of the U. of Chicago, which

measured gate receipts for the
seasons of 1947, 1948 and 1949
when TV was not considered a
major factor, and compared this
collected data with 1950 season
attendance.

It was on the basis of this com-
parison that NCAA felt justified
to gauge TV’s impact on attend-
ance in the upcoming season.

All NCAA members, more than
300 colleges and universities, will
file data on the 1951 season, includ-
ing attendance figures, with
NCAA. Information thus compiled
will be analyzed by the NORC.
Results of this analysis, expected
to be aired at the NCAA winter
convention, will guide future
NCAA policy on grid telecasts.
The present NCAA controlled ex-
periment ends Nov. 24. Schools
are, in fact, encouraged to obtain
TV sponsors before Sept. 29, and
after Nov. 24.

N.D.-U.S.C. Game Sought

It was understood that West-
inghouse is negotiating for the
Notre Dame-Southern California
grid classic Dec. 8.

Further, NCAA has authorized
any college to make individual
arrangements for theatre televi-
sion, Phonevision, or Skiatron.

The theatre television interests,
Fabian Network in the East and
Paramount in the Southwest, have
been granted the right to telecast
any game ‘“‘they want to buy,”
Mr. Furey said, provided they
submit results to NORC and 2%
of their gross profit to NCAA.
Skiatron and Phonevision also
have been given the go-ahead sig-

nal by NCAA on the same basis. !
In addition to the funds thu
realized, NCAA will assess eacl!
school participating in the West|
inghouse schedule “209% or less’,
of its television income. |
U. of Pennsylvania, eastern gri |
powerhouse, which rebelled agains
the NCAA imposed plan then late:
relented, does not appear on th:
Westinghouse schedule. ‘Wher
queried about this glaring omis
sion, Mr. Furey stated Penn hac
refused a Westinghouse offer ti!
carry the Penn-U. of Californi:|
game on the full NBC-TV net
work. This refusal reportedl;|
stemmed from an exclusive Penn
ABC-TV contract.
Restrictions imposed by NCAZ,
on college gridecasts are expecte(|
to encourage telecasts at the pro
fessional and high school levels.
Already, Westinghouse has con
tracted to sponsor high school gric
contests on Sept. 21 and on Thanks
giving Day via KING-TV Seattle
The Washington (D. C.) Red!
skins professional footbhall tean:
has announced all of its Nationa!
Football League road games wil!
be telecast over WMAL-TV Wash‘
ington. i
Also announced was the spon
sorship by the Atlantic Refining;
Co. of road games of the Phila|
delphia Eagles and the Pittsburgl
Steelers, both professional teams
On NCAA “black out” Satur|
days, grid interest will be sus
tained on some stations by film
pertaining to football in place o
the live contests.
CBS-TV plans to carry severa
football games via color television‘

PO —

LOW COST

TV FILlMm SPOTS

Experienced Advertising Men are amazed

that we can give so much for so little!
Whatever your film needs

Filmack can make them!

8 SECOND
FILM SPOTS
With Audio

$50

NS
§use FELAMACK

1331 S. WABASH AVE. CHICAGO |

Let us quote you
on your next film:

Jtlitnillalk

SsTUDIO S |
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MYCALEX glass-bonded mica sockets are
injection molded to extremely close toler-
ance. This exclusive process affords superior
low-loss properties, exceptional uniformity
and results in a socket of comparable quality
but greater dimensional accuracy than cera-
mics—all at no greater cost than inferior
phenolic types. These sockets are available
in two grades, featuring high dielectric
strength, low dielectric loss, high arc resist-
ance and fully meet RTMA standards.

Write for Tube Socket Data Sheets

TRADEMARKREGUS PAT OFF

BROADCASTING

=for low loss
at low cost!
® LOW-LOSS FROM 60 CYCLES/SECOND

The ldeal Dielectric
FOR NEW u H F . Tv APPLICATIONS

TO 24,000 MEGACYCLES/SECOND
® MAXIMUM EFFICIENCY, UTMOST
ADAPTABILITY, LOWEST COST

® AVAILABLE MOLDED TO PRACTICALLY
ANY SHAPE OR SIZE WITH OR WITHOUT
METAL ELECTRODES OR INSERTS

FCC Approval of UHF TV has introducea an era of engineer-
ing and manufacture to standards seldom before attained in
mass production. Many materials, dielectrics in particular, fail
to meet these more critical requirements. MYCALEX 410 is
one exception. This dielectric can be molded to close tolerances
with or without metal inserts—high efficiency to well over
24,000 megacycles. MYCALEX 410 can be molded in volume
at low cost. It can be produced to closer tolerances than higher
priced ceramics. Electrically and mechanically, MYCALEX 410
is the ideal dielectric for tube sockets, tuners, condensers,
switches, coil structures and many other UHF components,

TUBE SO

CKETS

.
q
|

MYCALEX 410 is priced comparable
to mica-filled phenolics. loss factor
is only .015 1 mc., insulation resist-
ance 10,000 megohms. Fully ap-
proved as Grade L-4B under N.M.E.S,
JAN-1-10 “Insulating Materials Cer-
amic, Radio, Class L.”

MYCALEX 410X is Jow in cost but
insulating properties greatly exceed
those of general purpose phenolics.
Loss factor is only one-fourth that
of phenolics (083 at 1 mc.) bu? cost
is comparable. Insulation resistance
10,000 megohms.

MYCALEX CORPCRATION OF AMERICA

Owners of '"MYCALEX’ Patents and Trade-Marks

Executive Offices: 30 ROCKEFELLER PLAZA, NEW YORK 20 — Plant & General Offices: CLIFTON, N.J.
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But is was. no accident
that he hit the multi-
million dollar Tulsa
market, because you
see—he’s a time buyer
who knows about the
more than 80,000 TV
homes covered by
KOTV—Tulsa’s first: TV
station. He also knows
about the top-rated
afternoon: shows—Look-
in/ at Cookin’; Matinee
Showcase, and that
KOTV has the finest
shows available from
tour networks, NBC,
CBS, ABC and Dumont:

Channel 6

Eirst in Tulsa

T‘u,lsaa Ok,la oma

Represented: Nationally. by
EDWARD PETRY. & (CO.
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NARTB Board Meet

(Continued from page 77)

service on the occasion of a great
and vital diplomatic conference.
It is inconceivable to those of us
engaged in radio and television
broadcasting that a State Depart-
ment executive of such high rank
should fail so utterly in evaluating
the public service contributions cf
American broadcasting.”

The directors pointed out that
the 1l-man program commission
inherent in the Benton plan would
be one step away from an actual
censorship agency.

Even while the Senate subcom-
mittee was hearing the pro-Ben-
ton bill witnesses tell why they
wanted Congress to open the flood-
gates a crack or two and release
the first surges of government-
approved censorship (see hearing
story page 23), the board was voic-
ing genuine concern about the leg-
islative situation.

‘Pig Squeal’ Video

Members were concerned, too,
about the Benton-inspired drive to
get Congressional blessing for fee
or “pig squeal” television. They
also discussed ways of meeting the
extensive demands of well-organ-
ized educators for allocation of TV
channels and required bracketing
of special regular hours for edu-
cational and public service pro-
grams.

Obviously the board felt it should
set the pace for a determined bat-
tle against legislation deemed
highly damaging to the private
telecasting industry. Members
were in agreement that every re-
source of this young medium as
well as all association facilities
should be thrown into the battle.

Thad Brown, director of
NARTB’s television organization,
reported to the board on the
Wednesday-Thursday hearings on
Capitol Hill.

NARTB President Harold Fel-
lows, who took an active part in the
Virginia Beach discussions, previ-
ously had asked Chairman Ed
Johnson (D-Col.) for the right to
testify in opposition to the Benton
measures [BROADCASTING ® TELE-
CASTING, Sept. 3].

Presiding at the TV board’s
meeting was Chairman of the
Board Eugene S. Thomas, WOR-
TV New York. Justin Miller sat
with the directors as chairman of
the combined NARTB boards and
NARTB general counsel.

The first day’s meeting closed
Thursday afternoon with a deci-
sion to name a committee to draw
up specific language reflecting the
board’s position in the legislative
crisis. This committee reported
to the board as the Friday morning
session opened.

The crucial question of television
program and advertising standards
was moved to the Friday agenda
because of time consumed in the
legislative discussion.

The commercial side of telecast-
ing was dominant in several Thurs-
day discussions. Cooperative ef-

forts carried on this year by
broadcasters, telecasters and pro-
fessional baseball operators were
reviewed by President Fellows and
Robert K. Richards, public affairs
director.

Already in the works is a move
to set up an industry committee to
expand this ecooperative venture.
Despite the improvement in rela-

tions with sports promoters there.

still exists a belief among some
club owners that radio and televi-
sion are hurting the baseball gate.

Involved in the question are seri-
ous technical problems and it was
felt a committee of broadecasters,
telecasters and NARTB officials
would provide the best means of
handling the situations, which in-
volves anti-trust angles.

AAAA Negotiations

Chairman Thomas reported on
progress of negotiations with
American Assn. of Advertising
Agencies on standard advertising
contracts. He submitted the report
on behalf of Ted Bergmann of Du-
Mont Television Network, chair-
man of a special NARTB com-
mittee handling the matter.

The standard forms will greatly
simplify the business of signing
TV sponsorship contracts, Mr.
Thomas said. Provisions will cover
such matters as discounts, cancel-
lations and related material.

He added the committee will hold
another meeting soon with an
AAAA committee headed by Frank
Silvernail, BBDO.

First action taken by the board
after it convened Thursday morn-
ing was to approve the TV organ-
ization’s expansion program. Di-
rector Thad Brown, who has headed
the operation since June, will be
given an assistant, to be appointed
by President Fellows.

Operations have been kept well
within the $150,000 annual budget
since the organization was set up
last spring. Board Chairman
Thomas told BROADCASTING® TELE-
CASTING the directors unanimously
applauded the TV organization's
fiscal position.

With 68 stations and two net-
works now in the fold, the organi-
zation is ready to enter new func-
tions and broaden its work, Mr.
Thomas said. This will be part of
a continuous effort to expand the
service to TV members as well as
to aural stations and TV applicants
when a membership basis has been

XELD-TV to CBS-TV

XELD-TV Matamoros, Mexico, be-
came the 62nd CBS-TV affiliate
Sept. 1. The first Mexican tele-
vision station to affiliate with an
American network will receive
service by television recording.

1697°BROADWAY, N. ¥: < JUDSON.2:3818

Telecasting ®

worked out for them. ]

Solicitation of TV membership:
started last March. In the inter
vening months the membershiy,
dues have reached 929% of the
budget estimate. The TV organiza |
tion has been functioning witl
three persons.

Applications for TV membershi |
were approved as follows: KFMB,|
TV San Diego; KING-TV Seattlerr
WABD (TV) New York; WCPO |
TV Cincinnati; WDTV (TV) Pitts |
burgh; WEWS (TV) Cleveland-
WHBF-TV Rock Island, Tll.; WJIM §
TV Lansing, Mich.; WOR-TV Nev}
York; WTMJ-TV Milwaukee anc!
DuMont Television Network. NB(
Television Network and DuMont
owned WTTG (TV) Washingto:r
had been admitted at the Board™
June meeting.

[
i
i

Dues Action Later i

The knotty question of NARTEF
dues, interlocked with AM anc
Broadeast  Advertising Bureal[
membership, will be decided by the
combined NARTB radio and T\
boards at a joint meeting to b«
held in early December. }

BAB already has started solicis
tation of members for the perioc
starting next April 1 when it wil
be divorced completely fron
NARTB. As it stands now, NARTE|
dues follow a station-incomd
schedule whereas monthly TV due:’
are based on the five minute or hal
the quarter hour card rate anc
BAB charges half the highes |
hourly card rate.

TV board members attending the
Virginia Beach meeting were Chair |
man Thomas; Paul Raibourn
KTLA (TV) Los Angeles; Camp |
bell Arnoux, WTAR-TV Norfolk |
Clair McCollough, WGAL-TV Lanf
caster, Pa.; Robert D. Swezey|
WDSU-TV New Orleans; Messrs!
Russell and Rogers. Excused wer:
George B. Storer, Fort Industry
stations; Chris J. Witting, Dul
Mont; Harry Bannister, WWJ-TVE
Detroit, and Harold Hough
WBAP-TV Fort Worth. Attending
for NARTB besides President Fel;
lows, Board Chairman Miller anc
Director Brown, were C. E. Arne;
Jr., secretary-treasurer; Robert K
Richards, public affairs directo: §'
and Ella Nelson, secretary to Mi|
Arney. |

SRY « SRT+ SRT ¢« SRT « SRT

RADIO and TV STATIONS

Profits Depend on
Efficient Personnel-

Our Graduates are
Checked for
Ability and Enthusiasm
Appearance and Personality
Integrity and Showmanship
Trained by . . .
Network Professionals
Trained to . .
Do more than one job well
Understand your operational
problems
Trained with . .
Complete TV and Radio
Commercial Equipment
Trained under
Actual Broadcast Conditions
For Promot Free Service
Call, Write, or Wire
Personnel Division

SCHOOL of RADIO TECHNIQUE
316 West 57 St., N. Y. » Plaza 7-32)2

SRT « SRTe SRT» SRT » SRY
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'PUPPETS that can sell anything
Urom a detergent to an automobile
tare claimed to be the invention of
1 Joop Geesink, Dutch puppet maker.
i{He has been signed by TRANS-
{UFILM Inc., New York to design
“exclusive TV film properties for
“five prominent U. S. advertisers.”
Transfilm Executive Vice Presi-
Tilent Walter Lowendahl maintains
that “Joop Geesink’s Dollywood
life-like puppets, set in almost un-
believably realistic detailed scenes,
"are certainly the most compelling
IYidentification for a product, trade-
mark or idea that has been devised
50 far.” Premiere showings will
Cbe scheduled for major TV cities
“soon after Mr. Geesink arrives in
this country.
An interesting and informative
Mouarter-hour TV commercial has
Ybeen worked out by Nelly Don
tudresses (Donnelly Garment Co.,
. Kansas City). It is described as an
“editorial - type fashion show”
wieracing the creation of a lady’s
#lidress from designer’s sketch pad
w0 customer’s wardrobe. Available
n color and black-and-white to
stores selling Nelly Don dresses,
<here is no charge for use of the
4ilm. Stores must buy their own
piime.
-z Wild Bill Hickok rides again in
a series by WILLIAM F. BROIDY
Productions. Filming starts next
week. Kellogg’s Corn Pops are
sponsoring the show on 35 TV sta-
ions.
Last week, I Love Lucy, starring
Cucille Ball and Desi Arnaz, was
_lout before the cameras for the
..irst time. The series starts Oct.

. vill be filmed. Producer, DESILU
i ’>roductions, is owned by Miss Ball
Jnd Mr. Arnaz.
~.. Jewelers’ commercials will be
srightened up by some 30-second
tories called Highlights of Famous
Jiemonds. They are incorporated
n one-minute spots narrated by
«Uom Terris, world traveler and ex-
_yolorer. CHARLES MICHELSON,
New York, has produced them and

*As
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they are to be ready for distribu-
tion Oct. 1.

Take It Easy Time, half-hour
musical series, is first production
of a new Hollywood firm formed
by Buster Collier and Harry Joe
Brown. FEDERAL Television will
produce both live and film TV
shows.

Sales & Production . . .

DICK LEWIS Studios, Chicago,
and TELEPIX Corp., Hollywood,
are affiliating in the sale of TV
spot commercials at 155 E. Ohio
St., Chicago.

JERRY FAIRBANKS, Hollywood,
will film 65 TV spots for Crawford
Clothes through A. Paul Lefton
agency and has completed com-
mercials for Carter’s Pills through
Ted Bates & Co

SKYLINE Productlons, New York,
in association with Auerbach Film
Enterprises, has completed half-
hour pilot film for projected 13-
week series tentatively titled Stay
Out of My Dreams, featuring
Celeste Holm.
ENCYCLOPAEDIA Britannica
Films, Chicago, has bought assets
of Imstructional Films Inc., New
York, a distribution agency for
educational films.

SNADER Telescriptions, Los An-
geles, has completed 10 TV color
shorts featuring Andy and Della
Russell and Marti Stevens, singers,

at General Service Studios.
INS-TELENEWS, New York, has
sold its newsreel services to KMTV
(TV) Omaha, WNHC-TV New
Haven, WTMJ-TV Milwaukee and
XELD-TV Matamoras, Mexico
(planning studios in Brownsville,
Tex.).
* & %

FRAN HARRIS and NORMAN
WRIGHT are co-producing TV
commercials for Ice Follies of 1952
through WALTER McCREERY

for the finest in...

TELEVISION FILM PRODUCTION

PROGRAMS

and
COMMERCIALS |

s R @ 729 Tth Ave.
N.Y. 19, N.Y.

IINCORPORATED
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Inc., Beverly Hills, Calif.
ILLUSTRATE Inc., Los Angeles,
will make its quarter-hour, five-a-
week Tele-Comics series available
in half-hour lengths for once-a-
week showing, providing 44 weeks
of programming.
WILBUR STREECH Productions,
New York, is filming 13 one-minute
spots for Thom McAn Shoees
through Neff-Rogow agency.

* L *
JERRY SCHNITZER, Bernard Lu-
ber and Robert Maxwell have com-
pleted four five-minute films for
their new Magw Mzmm series.

DUDLEY Plctures Corp, Los
Angeles, has sold 10-minute This
Land of Ours series to six addi-
tional TV stations, making total of
11 now carrying the educational
series. New outlets are WDAF-TV
Kansas City, WGN-TV Chicago,
WNBT (TV) New York, KGO-TV
San Francisco, KSTP-TV St. Paul,
and WBEN-TV Buffalo.

E I
ALTAVITA Films, Rio de Janeiro,
has purchased Latin- American
rights to Invitation Playhouse from
WILLIAMS Productions, Los An-
geles.

FORD GRANT

Advisers Meet at WOI-TV
AN ADVISORY committee met at
WOI-TV Ames, Iowa, Aug. 27 to
discuss programs to be telecast
under a $260,000 grant from the
Ford Foundation.

Purpose of the committee, ex-
plained Richard B. Hull, radio-TV
director at Iowa State College, is
to select subjects for two weekly
30-minute educational programs to
be aired by WOI-TV.

Of the two programs now
planned, one will deal with local,
state and national problems, the
other to be devoted to international
problems.

The committee is composed of
clergy, newspapermen, and other
community leaders. Dr. Burton
Paulu, manager of U. of Minne-
sota’s KUOM Minneapolis - St.
Paul, is supervisor of the program
project.

Aim of the project is threefold.
It will seek new techniques for
telecast presentation, determine
audience evaluation and train per-
sonnel for the production of edu-
cational programs.

Also at the Iowa State College
to aid in organization of the pro-
grams dealing with international
problems is Mavor Moore, director
of television production for the
Canadian Broadcasting System,
Toronto.

The WOI-TV grant issued from
the Fund of Adult Education of
the Ford Foundation. It provides
for a series of TV programs within
the general objectives of the Foun-
dation. These objectives are the
avoidance of war, preservation of
the democratic way of life and the
strengthening of world economic
foundations.

The outstanding
TV sports “‘catch’’!
Already scheduled

in 15 markets!

DICK DUNKEL'S
COLLEGE
FOOTBALL
RATINGS!

Action shots from top college and
university teams across the nation.
strength

Scientifically computed

ratings. 13 week presentation . . .
first release week of Sept. 17th.
Commentary for this 15 minute
show is handled by Bob Wilson.
Package includes weekly mer-
chandising traffic-puller mat service

with ratings on 400 teams.

Write, phone or wire immediately
for individual market prices! Add
your station to this rapidly growing
list!

WSB-TV WXYZ-TV  WHAM-TV
WBAL-TV  KTTV KPRC-TV
WNAC-TV WDSU-TV  WDAF
WBKB KSTP-TV WFBM-TV
WBEN-TV  WPIX WTAR-TV

A
TEL RA PRODUCTION

Producers of wmunal Pro High-
lights, Telespo Digest, Touchdown

UNITED
FEATURE
TELEVISION

220 E. 42nd St.  N. Y. 17, N. Y.
Murray Hill 2-3020
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VIDEO'’S EFFICACY

VIDEO’s success as an advertising
medium corresponds roughly with
its efficacy as a training and educa-
tional medium, the American Psy-
chological Assn. was told during
its four-day convention in Chicago
which ended last Monday.

That conviction was expressed
by Dr. Thomas E. Coffin, super-
visor of NBC-TV’s program re-
search division, in one of a series
of papers reflecting the scientists’
view of TV’s impact on the public.
The convention was held at the
Hotel Sherman Aug. 31-Sept. 3.

In another paper, Dr. G. D.
Wiebe, research psychologist for
the CBS Radio Division, told dele-
gates that television can, under
certain demonstrable conditions,
help achieve social and cultural
objectives. A third paper, delivered
by Norman Young, urged a ‘“con-
structive” technique for securing
“more definitive data” on TV pro-
gram popularity with emphasis on
program segments.

Dr. Coffin reviewed for the psy-
chologists the findings of the sec-
ond Hofstra College study of the
impact of television [BROADCAST-
ING ® TELECASTING, June 18].
“The explicit objective of the re-
search,” he said, “was a study of
television’s effectiveness as an ad-
vertising medium, but implicit in
the findings are a number of inter-

BETTER
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Hoot Gibson
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Novelties
Musical

Write Now For Full Details
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112 West 48th St.,
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esting implications regarding tele-
vision as an instrument for educa-
tion and training.”

From this viewpoint, effective-
ness of advertising means to some
degree effectiveness of learning,
Dr. Coffin noted, “for in a very
real sense the advertiser is under-
taking a project of education and
training with his commereial mes-
sages. A measurement of his suc-
cess in this endeavor is a measure-
ment of television’s success as a
training medium.”

Commercial Types

Discussing viewers’ attitudes
towards commercials seen on TV,
Dr. Coffin reported a survey finding
that the least effective commercials
were those that left viewers neutral
or indifferent, with those arousing
antagonism as somewhat more ef-
ficient and those that were well
liked the most effective by a large
measure. “Perhaps,” he concluded,
“some of our students might main-
tain that similar trends may often
hold for transmitting education via
television.”

In his paper titled “Merchandis-
ing Commodities and Citizenship
on Television and Radio,” delivered
at the convention Saturday, Dr.
Wiebe contended that the media
can, under certain demonstrable
conditions, help achieve social and
cultural objectives.

Sellers of commercial products
assure themselves that certain
agencies, mechanisms and condi-
tions exist and are in good work-
ing order before they begin to ad-
vertise their products on radio or

Psychologists Praise

television, Dr. Wiebe explained;
the manufacture of the products
must have started, with distribu-
tion systematized, and retail out-
lets available, before the producer
will want to advertise his products.

The same thing is true when it
comes to selling good citizenship,
Dr. Wiebe said. “Mass persuasion
in terms of motivating behavior is
a function of the audience mem-
ber’s experience with regard to
five factors: The force of the moti-
vation, the existence of a mechan-
ism, the direction, the distance and
the adequacy.

He cited a CBS war bond sell-
ing campaign of 1943 as a good
example of radio’s influencing
social behavior. Audiences were
asked to telephone their local CBS
station to order war bonds. The
motivating force, the war effort,
was powerful and the mechanism
through which listeners could act—
the telephone—was easily avail-
able, obviously located, and
familiar through previous use. The
distance, both physical and psy-
chological, was minimized. Result
was that the audience response
was strong, with $39 billion worth
of bonds being pledged within 18
hours.

Mr. Young told the convention
that on the basis of 50 question-
nairs he sent to televiewers in a
large city, “a composite list of 10
program favorites differed signif-
icantly from the ranking of the

segments (of programs taken)
separately.”
Segmental analysis technique,

Mr. Young asserted, gives “not

HOME AND AUTO SETS

Advertest Surveys New York TV Families

REPORT on home and automobile
radio ownership in TV homes with-
in the New York television area
has been compiled for CBS by
Advertest Research, New Bruns-
wick, N. J.

The study was based on 767 per-
sonal interviews during the period
Aug. 3-11 and released last week.
Figures revealed 1,776 families
with radios and 1,653 families with
receivers in working order. Per-
centage of owned radios in working
order was 93.1%.

Average number of radios per
TV family, on the basis of figures
supplied by Advertest, was 2.32 in
the owned category and 2.16 in the
working classification.

Families equipped with working
auto radios amounted to 381 or
49.7% out of a total number of
639 vehicles. Average number of
autos per TV family was 0.83 auto-
mobiles and 0.59 auto-equipped
sets working. Percentage of all
owned automobiles equipped with
working radios was 70.6%.

Statistics furnished by Advertest
follow :

OWNERSHIP OF ALL RADIOS AND WORKING
RADIOS BY TV FAMILIES

(Base: 767 Television Homes)

Number of Families Having Families Having
Radios his Numb This Numb
Working
] 12 ( 1.6%) 27 ( 3.5%)
1 257 (33.5%) 271 (35.3%)
2 209 (27.2%) 221 (28.8%)
3 165 (21.5%) 142 (18.5%)
4 59 ( 7.7%) 58 ( 7.6%)
5 41 ( 5.3%) 24 ( 3.1%)
6 12 ( 1.6%) 15 ( 2.0%)
7 7 ( 0.9%) 6 ( 0.8%)
8 or more 5(0.7%) 3( 0.4%)
Total Number
of Radios 1776 1653
Average Per
TV Family 2.32 2.16
Percentage of all
Owned Radios in
Working Order 93.1%

OWNERSHIP OF AUTOMOBILES AND RADIO
EQUIPPED AUTOMOBILES BY TV FAMILIES

(Base: 767 Television Families)
Families Having
This Number
Number of Families Having Equipped With
Aut bil This Numb Working Radios
1] 251 (32.7%) 381 (49.7%)
1 422 (55.0%) 335 (43.7%)
2 68 ( 8.9%) 39( 5.1%)
3 23 ( 3.0%) 10 ( 1.3%)
4 or more 3( 0.4%) 2( 0.2%)
Total Number
of Automobiles 639 451
Average Per
TV Family .83 59
Percentage of all
Owned Automobiles
Equipped With
Working Radios 70.6%
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only more information but better
information as to the whys andr
wherefores of program popular-
ity.” He suggested the technique
may be used in program construc—'
tion and reorganization. i
As an example, Mr. Young cited |
a program rated No. 1 by Hooper‘
but which had no segment ‘“in the
first three favored segments of all|
the programs, whereas a lower-|
rated program (No. 9 or No. 10)
had a segment rated as No. 2
among all the segments.” Mr.
Young said that formats using|
favored segments “were found not
to match any top programs.”

NLRB ON NABET
Rules Strike Illega

NATIONAL Labor Relations
Board in a wunanimous decisior|
Aug. 30 ruled as illegal the Na.
tional Assoc. of Broadcast En |
gineers and Technicians jurisdic iy
tional strike last February [BROAD-! l
CASTING ® TELECASTING, Sept. 3].

Strike occurred in New YorL
when Teleprompter machines, elec
trical cuing aids for actors, wer¢
installed at WNBT. Members of|
the IATSE local were assigned by,
the company to handle the equip .
ment. NABET ordered its mem
bers out on strike, contending th(
added equipment increased thc:
hazards of employment. NLRB
however, found the union wa|
acting to get Teleprompter worl
for its own members rather thai
those already employed for it, anc
ordered the dispute terminated.

Decision is expected to set prec§
edent where jurisdictional questio
about Teleprompters is raised. i

f

Canada Telesets Up

A TOTAL of 1,088 TV sets wer
sold in Canada in May, valued a
$542,073, compared to 686 sets |
year earlier. Most of the sets wer
sold in southern Ontario, close t
the U. S. border. In first fiv’
months of 1951, a total of 19,25
sets valued at $10,663,699 wer
sold in Canada, as against 4,24
in 1950 period, according to figure |
of the Dominion Bureau of Statis
ties, Ottawa. By cities sales of T §
sets were mostly in the Torontcl
Hamilton area, 8,361 in Januar; §
May 1951 period; 7,822 sets i
Windsor area (opposite Detroit)’
and 2,215 sets in Niagara Fall
area.

!

KTLA (TV) Hollywood adds two an|
one-half hours weekly to prograi|
schedule with addition of new fiy]
weekly half-hour public service pr:|
gram Playcrafter’s Club.

5«5 %aéamm

15 MIN. TRANSCRIB!
HYMN SERIES
L
for particulars

CHARLES MICHELSON, I
15 WEST 47th ST., NEW YORK !




NEW WMAQ TOWER

1 1 Extends Coverage Area

ONSTRUCTION of a new 740-
%30t tower for WMAQ Chicago has

aeen completed near Bloomingdale,
1., 30 miles west of the Windy
City.
“| The tower is expected to be ready
“#o begin transmitting within a
“peek.
* Beasley Construction Co., Mus-
~-gogee, Okla., began work on the
“ower base Aug. 20 and on Aug. 30,
1ine working days later, the last
"wets were in place.
| WMAQ’s first tower was a 100-
foot mast erected atop a store in
1L922.

The new mast is reported to give
;aIM'MAQ a service area some 12-15%

- greater than was embraced by the
~Srevious antenna and to add sev-
;aral thousand square miles to the
istation’s coverage.

RED ‘FREE RADIO’

‘ Canned Propaganda Pleases

THE REDS have “free”
“IThey do it with wires.
A vice president of the Rouman-
an Broadcasting Committee wrote
% long newspaper article in
" Bucharest explaining the Soviet
srand of broadeasting. He calls
“radiofication.”
| Radiofication is the “construc-
on of local stations of radio
mpliﬁcation which are able to re-
celve the broadcasts of transmit-
1ng stations and send them along
_wires to the loud-speakers installed
'm the homes of the inhabitants
-f the respective locality.”
Capitalist countries like the
Jnited States avoid this radiofica-
| ion, the official says, because “they
o not dare to put at the disposal
f the masses a means of propa-
“randa and education . .. They fear
"he masses, who would doubtless
se it . . . in the interests of the
eople, peace, demoecracy and the
selfare of those who work.”
The wired-radiofication of the
ommunists, of course, precludes
leception of Voice of America
. roadecasts. The Roumanian official
—elf-consciously assures his readers
‘Ihat this American brand of broad-
“asting is “hated and despised by
he workers everywhere.”

radio.

i

Because of Radio
(Continued from page 28)
bargain hunters were already
lined up for a block outside Kos-

ciuszko’s warehouse store.

Today 909% of Kosciuszko’s ad-
vertising money is spent on radio.
Out of an approximately $25,000
per year radio budget, one-third
goes to WEMP.

Ed Stein attributes a large por-
tion of Kosciuszko’s success to his
WEMP advertising.

“WEMP got us started in radio
and gave us good spots on the air,
which brought people into the
store who ordinarily do not come
to this side of town. We have had
customers come all the way from
North Milwaukee and Port Wash-
ington. Now only 609% of our
business comes from south side
residents,” he says.

“We were only a small neighbor-
hood store when we started ad-
vertising over WEMP. Our radio
messages brought in the traffic and
today the Kosciuszko Furniture
Stores are rated among the upper
four or five in the city for sales
volume.”

Brings Them In

In Mr. Stein’s opinion radio has
done a “terrific job for sales of
major appliances and bedding.
Radio brought in the store traffic,
and when they start looking at
items, half the battle is won.”

“We have never run a newspaper
ad on carpets,” Mr. Stein declares.
“But our radio advertising has
brought people in who are looking
for a rug, and they've left after
purchasing wall-to-wall carpeting.”

In the future the Kosciuszko
Furniture Stores, now in their 41st
year of business, plan to use the
same amount of radio advertising.
However, radio will be concen-
trated more in the daytime hours,
with perhaps some evening tele-
vision spots.

The Little Potts Furniture Store,
at 10 East North Ave. in Balti-
more, spends 959% of it’s $16,000
annual budget in radio and finds
the results are eminently satis-
factory.

So satisfactory, in fact, that
Isaac Potts, owner of the store,

5000 WATTS
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AFFILIATE

| In Greater Grand Rapids

...the most ears

are WOODpecked!

GRAND RAPIDS, MICHIGAN

ALSO WFDF, FLINT; WEOA, EVANSVILLE; WFBM, INDIANAPOLIS ® KATZI AGENCY

ROADCASTING ® Telecasting

just signed up for his 12th con-
secutive year on one radio pro-
gram on WFBR Baltimore.

Proof that the type of program
is important to the the furniture
store is found in the fact the Little
Potts store was not particularly
impressed with its first venture into
radio, a series of dramatic sketches
based on the life of Edgar Allen
Poe.

There seemed to be no tangible
results. So the store tried both
daily newspapers in Baltimore.
Results were no better.

Out For Year

The store was out of radio ad-
vertising for a year until the
Maurice Chessler Co. proposed the
idea of Sing 'n Win, a telephone
prize show which was then a new
idea for radio. Isaac Potts accepted
the plan on a 13-week trial basis
and subsequent developments have
proved he picked a winner.

Sing 'n Win is presented as a
separate feature of WFBR’s vari-
ety show Club 1300 near the middle
of the show, falling at about 1:30
p-m. each day. Ten minutes long,
the portion includes two phone
calls with a $5 cash, cumulative
prize offered to the listener who
can identify the song.

Between calls m.c. Henry Hick-
man takes time out to talk about
Sing 'n Win “money savers” which
can be purchased at the Little
Potts store. The approach is on a
neighborly, down-to-earth basis.
People like it. And what’s more
important, they go to the store
and buy the “money savers” and
other furniture as well. Through
its 11-year use of radio Little Potts
has become one of the best-known
stores in Maryland.

On Friday The Lather Boys, a
barber shop quartet, put in a spe-
cial appearance for Sing 'n Win.
Each member of the quartet be-
longs to the station staff who joined
the group as a gag several years
ago.

The Potts firm feels that the
“money saver” is the key to the
store’s success with radio.

Results Good

Ephraim Potts, son of the store’s
founder, is in charge of advertis-
ing. He points out the item fea-
tured may not be a money maker.
It is selected for its seasonal ap-
peal and outstanding value and is
rated by the number of people it
brings into the store. It is not un-
usual for one of these offers to
bring people from 20 or 30 miles
away even though the store is in
what is usually classified as a
neighborhood location,

The fact that the Potts store
has given more than $35,000 in
prizes to Baltimore radio listeners
is featured in radio and other ad-
vertising. The station publicizes
this feature generously through its
own facilities as well as through
display. All of the people who top
$100 in winnings are interviewed
on the air and are awarded a cer-
tificate of membership to the Little
Potts $100 club.

Each year Mr. Potts celebrates

LITTLE POTTS (o
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WFBR promotes the Little Potts give
away with this radio display.

his contract renewal by putting in
an appearance on Club 1300 with
John E. Surrick, vice president and
general manager of WFBR. He
joins in the fun by reading his
own commercials, putting in a
phone call to a prospective prize
winner and joining the Lather
Boys for a tune.

Cab Driver Test

Mr. Potts likes to test the effec-
tiveness of his advertising in radio
on Baltimore cab drivers. When
getting into a cab he will ask the
driver to take him to the store that
sponsors the Sing 'n Win program.
He says he always gets to the right
destination.

The furniture store owner was
please one day recently while talk-
ing to Mayor Thomas D’Alesandro
to hear that Mrs. D’Alesandro is
a steady listener to the program
although she has never been called
on the prize question. He finds the
constant association of the Little
Potts named with his own makes
a profitable business relationship.
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Film
(Continued from page 79)

Wine in seven markets and local
advertisers on open-end basis in
other areas), with a weekly 60 min-
ute syndicated open-end, American
Legion Wrestling.

Firm also has six re-issues in
circulation and in addition this
week is scheduled to start two new
series. One is a mystery-drama
prestige package and the other an
untitled dramatic series with star
names.

Sharing equal first place honors
with Fairbanks Produections is
Snader Telescriptions, turning out
a weekly average of 12 of its three
and one-half minute musical TV
filmed open-end shorts. Shooting
is in color as well as black and
white. Snader shot its quota of
400 telescriptions on schedule last
season and now is in all of the
63 TV markets.

Firm also has set up a subsi-
diary, Snader Productions, to fi-
nance and produce full length TV
feature films and various quarter-
hour series. Besides the Dick Tracy
series and Tele-Vespers, religious
programs, in production are two
half hour as yet untitled adventure
series of 39 programs each. Pilot
films of Brenda Starr and Moon
Mullins also have been shot. Based
on the syndicated cartoon strips,
they will be a half-hour each, with
a series of at least 39 programs.

Roland Reed Productions is

.

EROID’s

\LONE STAR ROUND-UP’,

sells for

Henry
Wooldridge Onggg‘;ﬂg
CHEVROLET

the LONE STAR MOTOR CO.

Henry Wooldridge, president
of this pioneer southwestern
automobile agency, says: KROD
has been doing a good job for
us for years. Our "Lone Star
Round-up” has been on the air
for three years and we're pleas-
ed with it.

KROD can also sell YOUR pro-
duct in this vital market, with
its 441,310 population and $396,
840,000 of retail sales.

CBS IN EL PASO

5000 WATTS — 600

RODERICK BROADCASTING CORP,

Dorrance D. Roderick Val Lawrence
President Vice-Pres. & Gen. Mgr.

NATIONALLY REPRESENTED BY
.THE O. L. TAYLOR COMPANY,
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shooting the 80 minute situation
comedy series, Trouble with
Father, sponsored by General Mills.
The Beuloh comedy series spon-
sored by Procter & Gamble, was
scheduled to go into production last
Tuesday (Sept. 4). Half-hour Mys-
tery Theatre, sponsored by Sterling
Drug Co., also is being shot by
Roland Reed Productions.

Then there are Ziv Television
and John Guedel Productions, each
with two major entries. Ziv has
its Cisco Kid series going full blast
in several markets and Boston
Blackie will be ready for fall re-
lease. The Falcon will be produced
in color as well as black and white,
according to John L. Sinn, presi-
dent of Ziv TV. He believes that
95% of TV entertainment even-
tually will be on film.

Filmeraft Productions is again
filming the Groucho Marx You Bet
Your Life audience participation
show for NBC-TV. DeSoto-Plym-
outh sponsors that network pack-
age.

John Guedel Productions is film-
ing its Life With Linkletter for
ABC-TYV release, with Green Giant
the sponsor. Shooting is every
other week for 26 weeks.

Showcase Productions

Others include Showecase Pro-
ductions (Hal Roach Jr.), produc-
ing Racket Squad for Philip Morris
& Co.; Desilu Productions, filming
I Love Lucy for that same cigarette
company for CBS-TV release, with
Freeman Gosden and Charles Cor-
rell credited as producers of Amos
‘n’ Andy for CBS and Blatz beer.
William F. Broidy Productions’
Wild Bill Hickok series for Kellogg
Corn Pops; Frank Wisbar Produc-
tions’ Fireside Theatre for Procter
& Gamble; Apex Films’ The Lone
Ranger for General Mills; Dudley
TV Corp.’s documentary series for
the Assn. of American Railroads;
Flying A Productions’ Gene Autry
open-end series and Rocky Jordan
adventure series now in prepara-
tion.

Then there is Cathedral Films
with a series of 12 half-hour reli-
gious films, Life of Jesus Christ,
which has a production budget of
more than $500,000. Cathedral also
is making its complete stock of
church films available to video.
Consisting of 40 productions based
upon biblical material, their com-
bined production cost is more than
$1,200,000.

Not to be forgotten are Condor
Pictures’ Pulse of the City, series
of 10 half-hour dramas based on
public health officers’ experiences
which goes into production Sept.
15; Arizona Motion Picture Corp.
The Calico Kid, now being shot at
rate of two half-hour programs
weekly; Television Associated ser-
ies of five minute films, Digress of
the News, with Alan Mowbray;
Adrian Weiss Productions’ Craig
Kennedy—Criminologist, 30-minute
mystery drama; Wilkins-Gooden
Productions’ open-end soap opera,
The Jonathan Story, starting Sept.
15 at rate of six per week.

Peter O’Crotty Productions is

making On ‘Guard, series of 13
quarter-hour patriotic documentar-
ies sponsored by General Plant Pro-
tection Co.; Bing Crosby Enter-
prises has the half hour series
Rebound, and re-run of Royal
Playhouse, which is a re-issue of
the earlier Fireside Theatre series.

Others on the list include Allegro
Productions, with an adventure
series, Voyage of the Scarlet
Queen, scheduled for Sept. 20 start;
Roy Rogers Productions, shooting
half-hour westerns; Superman Ine.,
producing 30 minute Superman
series at rate of two programs
weekly; TCA Productions, which
starts its series of seven half-hour
Abbott & Costello films for NBC
on Sept. 12, each with a two day
shooting schedule.

Williams Productions is shooting
Invitation Playhouse, a filmed se-
ries of 52 quarter hour dramas,
mysteries and comedies. Firm also
has Bits of Life in 26 half hour
programs. TeeVee Co. is produc-
ing Little Theatre dramatic series.

There are several other film pro-
ductions under way. Many also are
set to start within the next few
weeks or in early October, some
signed with national or regional
sponsors. Others are for sale on
an open-end basis and will be syn-
dicated for local station adver-
tisers.

Networks Uncertain

How far the major networks
will go in the way of making filmed
programs for television is yet to be
seen. The situation, instead of be-
coming clearer each week, simply
becomes more muddled. Consen-
sus is that they are not quite cer-
tain themselves. And that admis-
sion comes from some of their own
top Hollywood executives. While
the networks continue to talk up
live TV shows, the fact remains
that they are in the foreground of
film production, either present or
future.

NBC, reportedly interested in
buying a large number of motion
pictures from a major studio and in
making its own film too, has signed
many name stars to long-term con-
tracts these past several months,
presumably for a combination of
both live and filmed or kinescoped
shows.

That network has also put its

N
KOB APPOINTMENT

Selph Named Gen. Mgr“

COLIN M. SELPH, formerly vic
president and director of sale |
KPIX (TV) San Francisco, ha
been appointed general manager o«
KDB Santa Bazl
bara, according t |
Lincoln Dellai|
station owner. H f
succeeds Do!
Quinn, who ha
been on tempc
rary leave froi|
KXOC Chieced
serving as interir ¢
manager of KD]I”
for past thre!

Mr. Selph months. M1/
Quinn has returned to his Chic |
post as vice president and geners
manager. !

Both KDB and KXOC are af
filiated in operation as units of th
Linecoln Dellar Group of Californi|
stations which also includes KXO/
Sacramento and KXOB Stockton. |

j 4
long inactive TV-on-film syndical
tion plan back into operation an.i,
is selling programs to affiliates an:
others in the open market. »

Packages include Public Prosc
cutor and 200 Crusader Rabbi
programs; Jackson & Jill, situatio
comedy, and Going Places Wit
Uncle George which were produce +
when the network’s film depart
ment was aligned with Jerry Fai: |
banks Productions. Also there ar
the Hopalong Cassidy films whic |
General Foods sponsors on a na
tional basis. i

In addition several network|
owned shows will be put before th|
camera, the first being Dangerou i
Assignment, starring Brian Dor ]
levy, and Texas Rangers, with Joeil
McCrea in the lead. Pilot film#
will be made in Hollywood, accorci:
ing to John West, NBC Wester
Division viee president. Don Sharp§
is packager of the two shows. !

Although  production  detail
were not clarified, it is believe
that these programs will b

“shopped out” for filming by inde¢
pendent producers.

A close look at CBS’s announce i
program schedule for fall shows ¢
least three filmed shows beside
its own Amos 'n’ Andy. Every‘
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thing else apparently will emanate

{live from Hollywood and New York,

iy wierl’ch an abiding faith in both micro-
ave and kinescope.

! Despite denial, CBS has under
‘wraps a TV film syndication plan
Ithat will be comparable to the one
"{INBC has set in operation.
el ABC, with a 23-acre TV Center
'in Hollywood, announced last
spring -it was going to produce
video films in a big way. Nothing
“further has been said on the sub-
‘( ject since proposed merger with
{!United Paramount Theatres. Story
was that half of ABC television
_programming will emanate from
.\ Hollywood within a year, with
labout 75% of those programs to
"be on film.

Addition of Henry Ginsberg, for-
merly Paramount Pictures produc-
| tion chief, as general consultant for
. NBC’s radio and televisicn opera-
_tions in Hollywood last spring is
‘regarded by many as another link
in the chain to bring the motion
‘picture and video industries closer
. together. It is expected that he
—"Wlll ﬁgure heavily in the network’s
~*upcoming TV film operations, if
‘and when it gets under way.

' NBC will eventually erect a new
{825 million West Coast radio-TV
“lcenter in Burbank, Calif., having
,acqmred 49 acres from both that
ity and Warner Bros. [BROAD-
' CASTING ® TELECASTING, Aug. 20].
“YWhile much of this space will be
‘nsed for live programming, it is
‘expected that the network will also
oroduce its own TV filmed pro-
srams at this spacious plant.

CBS Ready

<. CBS has a strong team to carry
its ball into the film-making field
., f and when it decides to get into
“-hat type of operation. It is headed
w0y Daniel O’Shea, vice-president
grand general executive who super-
ivises business affairs for both ra-
i1io and TV programming. He was
resident of Vanguard Films be-
‘ore joining CBS. Prior to that
|ne was executive producer of David
4. Selznick Studio.

4 Second man on the team is
yisl-harles Glett, now vice president
\n charge of CBS Hollywood radio-

17-119 W. 46 SL
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TV network services. More re-
cently administrative assistant for
KTSL (TV) Hollywood, Mr. Glett
came to CBS from Don Lee Broad-
casting System where he was vice-
president in charge of TV. He
was in the motion picture industry
before coming to video. With a
background in motion pictures
which extends from financing
through production, he had been
managing director of Motion Pic-
ture Center and previously a vice-
president in charge of David O.
Selznick production and studio
operations.

Two other former David O. Selz-
nick associates joined CBS recently.
They are Louis T. Stone, formerly
his assistant and previously ASCAP
counsel, and Leonard Case, for-
merly in charge of the Selznick
New York office. Another is Wil-
liam Dozier, formerly executive
story and writer head of Samuel
Goldwyn Studio who joins CBS-TV
programming executive staff on
Oct. 1.

Television City

CBS, it must be remembered,
will eventually have a $35 million
Television City of its own in Los
Angeles. Network last year bought
a 15 acre tract of land at Beverly
Blvd. and Fairfax Ave. and has
option to buy ten more acres. Hope
is to occupy at least one of the
mammoth sound-stage and office
buildings to be erected on that
property by this time next year.
Both radio and video activity even-
tually will be centered in Television
City, with the network disposing
of present Western Division head-
quarters at Columbia Square on
Sunset Blvd.

Network executives in Hollywood
by-pass any elaborate discussion
on film plans at the moment. They
are putting emphasis on live shows
in their enthusiasm over the micro-
wave relay.

Much of the indecision on the
part of networks on their future
filming plans grows out of the un-
certainties of jurisdiction involving
the various unions and guilds. Until
jurisdictional squabbles between
IATSE, IBEW and NABET are
settled and demands are met, the
networks are stymied in going for-
ward.

Television continues a big and
important buyer of old Hollywood
produced theatrical motion pictures.
Previously released to theatres,
these film now being shown on TV
come from several sources. Among
them have been banks and other
lending agencies which foreclosed
upon the chattel mortgage and
turned the film over to TV to help
recoup losses.

Many independent film producers
and others controlling negative
rights are releasing old motion pic-
tures for telecasting at prices rang-
ing from $2,500 down to $75 for a
one-time telecast. Price depends
upon if first-run or otherwise.
Taken into consideration too are
age of the movie, number of TV

(Continued on page 96)
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CERAMIC COIL FORMS

In the Continental 315 Transmitter...
all tuning inductances are wound on
special ceramic coil forms.

*

These forms are unaffected by tem-
perature or humidity...are proof
against arc-overs...and have an ex-
tremely low power loss characteristic.

*

This type of tuning inductance com-
plemented by our vacuum type capaci-
tors results in the highest degree of
circuit efficiency possible at the present
state of the art.

PRODUCERS

OF

Radio

Isolation

Complete transmitters o

frequency inductors e

inductors ® Aluminum coupling x
cabinets ® Antenna coupling units
Power division and phase control = - .

units o Rectifiers - Amplifiers

FM-AM lsolation units

Arc-back indicators.

New home of |
CONTINENTAL ELECTRONICS {
MANUFACTURING COMPANY l

] i
— =
f

PHONE EVergreen 1137

4212 S. BUCKNER BLVD DALLAS 10, TEXAS
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Film
(Continued from page 95)

sets and stations in the market.
With TV turning out new prod-
ucts at an accelerated speed, and
networks reaching a sell-out in
time availability, there is a grow-
ing realization in the movie indus-
try that the video market may soon
be at a peak which may never be
reached again for old theatrical
film. Major independent producers
who heretofore shunned the medi-
um are now seriously mulling re-
lease of their storaged products.
Fear that Hollywood guilds and
unions will demand a share of
profit, plus the James C. Petrillo
edict of 59 royalty fee and pos-
sible theatre exhibitor reprisals are
said to be holding back an ava-
lanche of good features from video.

Major Feature Release

Edward Small, onetime independ-
ent film producer, who tied-in with
Columbia Pictures last year, has
26 major feature motion pictures
which he is releasing to video.
Then there is Hunt Stromberg,
another name producer, who would
do likewise if the market is good.
In addition he is considering the
making of movies for video.

David 0. Selznick is having a
survey made of the TV market,
with the thought in mind of re-
leasing about 20 of his name movies
if price is right.

A few weeks ago ABC paid

around $150,000 for dual-run rights
over a ten months period for 10

WANTED!

murder
scripts

Wanted—scripts adapt-
able for radio and/or
TV.

For more information

on story requirements,
payment

rates, efc.,

write fo—

W. P. ROBINSON
V. P. in charge of
Programs

WLW

Cincinnati 2, Ohio
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Pine-Thomas Productions theatrical
films. They are pre-1948 features
and available for sale in ABC’s five
owned and operated TV station
markets.

Pine-Thomas acquired outright
ownership to these 10 features sev-
eral months ago in a deal with
Paramount Pictures, which held
509% interest in 20 pictures with
the producers. Group was equally
split up to give each party full
ownership to 10 films each.

Distribution of old movies for TV
has been organized to the extent
where the average production, a
“B” or better, can look to a gross
of better than $90,000 from its first
run on the present 107 stations, it
was said.

There is quite a handful of re-
leasing firms renting old movies of
various age and length to video.
One major New York releasing firm
reportedly has around 1,000 Holly-
wood-made movies and several
score foreign-made ones which are
being leased to stations through-
out the country. Another firm has
a backlog of some 500 Hollywood-
made features and “B” products.

Large Transaction

Although major motion picture
studios are holding back, on danger
of antagonizing their. exhibitor cus-
tomers, Republic Pictures broke
away from that solid front against
video and in mid-August sold a
block of 175 old movies to KTTV
(TV) Hollywood. Price was report-
ed as $250,000 on a one-year basis
for first run rights.

Deal includes features, westerns
and serials, and is one of the larg-
est first-run film transactions made
to TV. Hollywood Television Serv-
ice Inc., subsidiary of Republie,
made the deal. Earl Collins, HTS
president, represented the studio.
Dick Moore, general manager, and
Tom Corradine, film director, re-
spectively, handled negotiations for
KTTV.

It is estimated that the eight
major motion picture companies—
MGM, 20th Century-Fox, Para-
mount, Warner Bros., RKO-Radio,
Columbia, Universal-International
and Republic—have 6,307 features
and 8,750 one- and two-reel short
subjects available that could be
placed on TV, providing of course
that there were no exhibitor pro-
test and Mr. Petrillo approved.

Would Lower Price

It was further pointed out, how-
ever, that if all the companies
simultaneously threw their backlog
of old movies on the TV market,
prices would hit the bottom. Mean-
while, though, many feature film
oldies that are available are renting
for as much as $3,000 in a few
cases and for $2,500 and $2,000 per
single telecast in some of the TV
markets.

Although major film studio top
executives refrain from discussing
television, at least in publie, in
deference to theatremen, Louis B.
Mayer, while still MGM studio
chief several months ago and de-
spite the fact that company is the
staunchest holdout against video,

ASSUMING new duties as sales manager of WCCO Minneapolis-St. Pat!
is Roy Hall (r), former account executive at CBS Radio Sales. He is welcome!
by Gene Wilkey (I), WCCO general manager, and Phil Lewis, assistant sal¢’
manager. Mr. Hall replaces Carl Ward, now general manager of WCBS Ne'

York [BROADCASTING® TELECASTING, Sept. 3]. i
|

declared during an interview that
“television and motion pictures
must work together.”

“We’ll furnish the entertainment
and talent, and television will dis-
tribute it,” he said.

The fact that Mr. Mayer is one
of the film industry’s elder states-
men, and, as such, often considered
a spokesman, drew special empha-
sis in the trade to his remarks.

Despite coast-to-coast microwave
relay, the West Coast will still con-
tinue to see the majority of net-
work live shows via kinescope film
because of the time element in-
volved.

Hollywood TV film producers are
in accord that live network cable
will not dim the rosy future they
foresee in the making of motion
pictures for video. They predict the
microwave relay will not materially
affect their future, and believe that
from 65% to 809% of TV entertain-
ment ultimately will be on film.

COMPOSITION by George Crandall,
director of press information for CBS
Radio Network, will be included when
Organist E. Power Biggs devotes his
broadcast (CBS Radio, Sunday, Sept.
2, 9:30-10 am. EDT) to works by
American composers.

CAPITOL SALES

Record Co. Profits Ris!

SALES and earnings of Capitc
Records Inc. for the year endin,
June 30 were substantially highe|
than in the preceding 12-mont|
period, according to Glenn E. Wa
lichs, president.

Net income for the 12 montl
to June 30 was $419,414. This !
equal, after preferred dividend
to 24 cents a share on the commo:

stock outstanding as compared wit |

net income of $242,370 or 35 ceni
a share on the same number ¢
shares in the preceding fiscal yea
Sales for 12 months ending Jur
30 were $13,034,230 against $11]
847,806 for the preceding year. |

Hollingbery Additions |
GEORGE P. HOLLINGBERY Cc.
station representative, last wee,

announced the addition of Willia.{.

C. Brearley and Jack Peterson 1
its New York sales staff. Prior |
joining the Hollingbery Co., M,
Brearley served six years as a
account executive with WOR Ne
York. Mr. Peterson, who has hz|
11 years’ experience with local r:|
dio stations, last served as rad’
and television director for t}
Barnes-Chase Adv. Ageney, So)
Diego, Calif. )

i

OUR BIGGEST YEAR

at the

STATE FAIRS

(SEE INSIDE FRONT COVER).
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Fall Outlook

(Continued from page 77)
Fences each month at 11:30 a.m. to
112 noon, we are looking for more
| big advertisers to sign up morning
‘time periods.

“Plans for building the Sunday

| daytlme audience are taking shape;
‘we have a big children’s show
‘scheduled for the noontime period,
 followed by football films and a

" series of outstanding news and en-
tertainment shows in the late
afternoon.”

DuMont’s sales director, Ted
Bergmann, predicted that gross
billings for this TV network dur-
ing the months ahead will surpass
the same period of last year by
1509 judging by the current and

Pm ‘future time sales picture.
m  “With renewals from every
g4 major 1950 sponsor,” Mr. Berg-
V. mann said, “the DuMont sales ros-
| ter has added a number of new
—-clients presently picking up pro-
i gram tabs or scheduled to do so
{ within the next few months.”
Rd! Among these new DuMont spon-
i sors, he listed Crawford Clothes,
_General Foods and The Mennen
.1.Co., both recently signing five-year
contracts with DuMont; P. Loril-
ilard Co., American Chicle Co.,
]Blgelow Sanford Carpet Co., Inter-
. mational Shoe Co., Walter H John-
ison Candy, and Lazus & Brother.
! “In addition,” Mr. Bergmann
“noted, “two sponsors of WABD
New York programs — Premier
. Food Products and Doeskin Prod-
“lucts—have bought the network’s
eastern leg to bring their shows

land commercial messages to a
‘vastly greater audience.
°  “Always front-ranking in the

“.field of sports, DuMont this year
is scheduled to bring its viewers
'the most comprehensive sports
coverage in its history. Included
‘fare 30 National Professional Foot-
wpall League games, 20 of them
“izponsored by Atlantic Refining Co.
1iand Brewing Corp. of America.”
With NBC-TV completely sold
Hbut except for one-half-hour on
Zalternate weeks on the Kate Smith
:‘ﬂhow—and that expected to be sold
:1:any minute — sales executives of
:‘. mihis network felt that list of NBC-
#tTV eclients speaks for itself and
- giromment would be unnecessary.
».
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SCHOOL SAFETY

WIP Philadelphia, in cooperation
Philadelphia Dept. of Public Safety
and the Safety Council of the Cham-
ber of Commerce, is launching all
out campaign on traffic safety for
returning school children and mo-
torists. Series of taped announce-
ments made by school children and
members of city’s safety unit are
being used. Sam Serota, WIP edu-
cational director, made 20-second
recordings at playgrounds through-
out city.

—  e—0—0
PLOWING COVERAGE

KFEQ St. Joseph, Mo., Aug. 16-17
carried twice-daily broadeasts of
Missouri and National Soil Conser-
vation Plowing Contests. Farm
Service Director Harold J. (Smitty)
Schmitz, was on hand for the
broadecasts sponsored by Standard
0il Co.
——e—0o—0o

BROCHURE ON STAR
KTSL(TV) Los Angeles sending
trade and advertisers brochure
based on KTSL star Jeanne Gray
and her show sponsored by Owl-
Rexall Drug Stores. Piece gives in-
side data on show and format. Pic-
tures of newspaper eclippings and

list of awards show has received

are included.

—
SUNNY FLORIDA
WEAT Lake Worth, Fla., sending
trade and advertisers folded mail
piece headed “WEAT . . . NBC
for the Palm Beaches . . . Flori-
da’s gold coast is growing faster
because.” Inside tells of state’s
tropical climate and tourist trade.
Piece gives population, data on
tourists and business by cities and
counties.

S— —" _—
BEAUTY CONTEST

KWPC Muscatine, Iowa, in cooper-
ation with Batterson’s Dept. Store

I

campaigns

23 years of

service to the
broadcasting industry

HOWARD J. McCOLLISTER Company

MEMBER N A. B

66 ACACIA DRIVE

ATHERTON, CALIFORNIA

il immediate revenue produced
with regwnul promohon

personnel will sell community

experienced sales

programs throughout
your coverage area

DAVENPORT 3-3061
PAUL W. McCOLLISTER, General Manager
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and A. A. Schneiderhahn Co., local
Zenith radio-TV distributor, spon-
sored local beauty contest. Win-
ner was acclaimed “Miss Zenith of
Batterson’s,” received many gifts
including Lenith portable radio.
Station reports 2,500 attended con-
test.

—  e—90—¢
TRAY PROMOTION
YOUNG & RUBICAM, N. Y., send-
ing five trays marked for each day
of week with picture of either Bert
Parks or Bill Goodwin on each, as
promotion piece to radio and TV
Editors. Promotion plugs both
General Foods Bert Parks Show on
Mon., Wed. and Fri. and General
Electric’s Bill Goodwin Show on
Tues. and Thurs. on CBS-TV. Glass
trays were packed in round leather
cigarette box.

*— k%
IT TOOK ONE SPOT

WJBS DelLand, Fla., used one
spot announcement during
baseball game to inform lis-
teners of change in arrival
time of Francis P. Whitehair,
Under Secretary of Navy
whose home is in DeLand. Ar-
riving an hour and 15 min-
utes ahead of schedule, he
was greeted by several hun-
dred people. Station recorded
greeting and rebroadcast fol-
lowing morning.

——kk ok
PROGRAM BROCHURE

MARCH OF TIME, N. Y., distrib-
uting promotion brochure to adver-
tisers, agencies and stations carry-
ing its new documentary 26-film
series Cruasde in the Pacific. Bro-
chure contains commercial sched-
ules, accessory pressbook, weekly
press sheet, photographs and sug-
gested press releases.

WORDS OF WISDOM

DYING gasps of man pinned be-
neath his ruined car, sounds of
driver being pried from his smashed
auto, sobs and talk of families be-
side their relatives dead in the
road—all taped at the scene of au-
tomobile accidents in the past sev-
eral months—was aired by NBC
as special events safety documen-
tary, Aug. 31. Show titled, Are
You About to Die?

e—o—o
FOOTBALL PROMOTION

WCAYV Norfolk, Va., sending time-
buyers miniature footballs with
complete schedule of games to be
broadcast. Station plans to carry
45 games this fall.

o—0o—o
MUSICAL BAZAAR

WOL-AM-FM Washington, Musi-
cal Bazaar, featuring Frank Blair

new late morning show. Program
is aired Monday-Friday, 9:15-11
a.m. Listeners contact “Trader”
Blair and tell him what they want
to buy or sell, Mr. Blair airs item
description and actual buyer and
seller can then contact each other
directly.

e—eo—o
RURAL RADIO

RURAL Radio Foundation, owner
and policy making board for Rural
Radio Network, approved two maj-
or projects at meeting earlier this
month at Cornell U., Ithaca, N. Y.
Foundation recommended active
participation by RRN in intensive
steel scrap drive, and adopted
plan for County Food Production
Awards to top producing farmers
of listening area.

o—o—o
FOR BETTER RELATIONS
WDTV(TV) Pittsburgh Aug. 28
presented interview salute to visit-
ing World Assembly of Youth
group visiting city. Youths, from
many different countries in Europe
and Asia, gave first-hand reports
on social and economic conditions
in their countries. Jean Sladden,
WDTV director of women’s pro-
grams, was hostess.

Further ideas or samples of the
promotion items mentioned on this
page arve available by writing to
the individual companies.

LANG-WORTH
FEANTURE PROGRAMS. lnc
113 W 57th ST, NEW: YORK 13 N. ¥
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Telestatus
(Continud from page 80)

network programs by the number
of stations used.

National-regional spot fell to
1,064 in June from 1,093 in May.
Local-retail spots also fell from
4,227 in May to 3,937 in June.

Among product groups (see
Table II), Foods & Food Chain
Stores led classifications, account-
ing for 47 network advertisers and
356 spot users. Beer & Wine was
second in spot accounts and toilet
requisites, third.

Los Angeles topped other cities
in total number of accounts, having
a total of 401. New York ranked
second with 391 and Chicago, third,
with 290.

Rate Card No. 4
Announced by WHAS-TV

NEIL CLINE, sales director,
WHAS-TV Louisville, Ky., has an-
nounced issuance of Rate Card No.
4, effective Sept. 15. The new card
has a base rate of $500 for one hour
in Class A time. Class A announce-
ments will have a base rate of
$100, the station announced.

‘Big Town’ Tops
Nielsen Report

LEADING the national Nielsen
ratings percentage-wise for the top
10 television programs during the

"QUAD-CITIES

ROCK ISLAND +» MOLINE
EAST MOLINE » DAVENPORT

o ynigue combination of 4 cities £
in 2 states - on the Mississippi River

HE Quad-Cities are as intimate

as four aces. These four cities
are tied by proximity, by business and
social bonds into one large metro-
Here 234,256 Quad-
Citians live as residents of this 82nd
Alert time buyers
know this fact and are making profit-
able sales to Quad-Citians whose per
capita E.B.I. ranks 14th among S.M.
162 metropolitan areas. Worite for
brochure on this unique Quad-City
market.

politan wunit.

metropolitan area.

WHBF
sells to
Quad-

Citians!

WHBF

TELCO BUILDING, ROCK ISLAND, |U.!N0|S
Represenied by Avery Knodel, inc.
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two weeks ending Aug. 11 is the
program, Big Town. Ratings were
based on the per cent of TV homes
reached in program station areas.
The Nielsen “per cent of homes
reached” gives a “relative measure-
ment” of the audience obtained by
each program in the particular
station areas where it was tele-
cast. All TV homes in those areas
able to view the television being
taken as 100%. Top 10 ratings
follow :

PER CENT OF TV HOMES REACHED
IN PROGRAM STATION AREAS

OMES
RANK PROGRAM (%)
1 Big Town 31.8
2 Racket Squad 314
3  Arthur Godfrey’s Friends 29.0
(Liggett & Myers)
4 Toast of the Town 28.6
5 Original Amateur Hour 28.0
6  Fireside Theatre 27.7
7 Kraft Television Theatre 27.1
8 Amos 'n’ Andy 26.9
9 Lights Out 26.8
10 Westinghouse Theatre 26.4

(Copyright 1951 A. C. Nielsen Co.)

SET PRODUCTION

Slightly Above ‘50

RADIO SET production for the
first 30 weeks of 1951 totaled 8,-
413,136, Radio-Television Manu-
facturers Assn. has reported. This
compares with 8,019,600 for the
same period last year.

Of the first seven months of 1951
radio production, 4,233,611 were
home sets, 3,264,043 were auto sets
and 915,482 were portables. This
compares with 4,192,300 home sets,
2,650,000 auto sets and 1,177,300
portables for the same months of
1950.

During July 1951, radio manu-
facturers produced 539,500 sets,
compared to 666,000 in the same
1950 month,

RTMA also reported that the
sale of receiving tubes dropped
509% in July from those in June
due to the same plant vacations
that brought radio and TV set pro-
duction down. July tube sales
totaled 13,185,567, compared with
June sales of 27,667,099. Of the
July sales, 7,117,435 were for new
equipment, 4,625,314 for replace-
ments, 1,222,735 for export and
220,083 for government use.

For seven months of 1951 re-

ceiving tube sales totaled 229,-
087,892,

Ad Workshop

WILLIAM T. WHITE, divisional
vice president of Wieboldt Stores
Inc., will be principal speaker at
the opening session of the 1951
Advertising workshop which opens
Sept. 17 in Chicago’s Morrison
Hotel. The workshop is sponsored
by the Chicago Federated Advertis-
ing Club and the Women’s Adver-
tising Club of Chicago. It will offer
clinics in copywriting, art and lay-
out, production, industrial adver-
tising, markets and marketing,
radio, television and direct mail.
Each clinic will meet one evening
a week for eight weeks.

ypcoming

M A LMLt MM LCALA AR RARRARRRERRRERS

NARTB DISTRICT MEETINGS

Dates Dist. Hotel City

Sept.

10-11 Syracuse Syracuse
13-14 8 Book Cadillac Detroit

17-18 9 Moraine-on- Highland Park

the-Lake I11.
20-21 11 Radisson Minneapolis
24-25 10 Blackstone Omaha
27-28 12 Broadview Wichita
E *

Oct.

4-6 14 Utah Salt Lake City
8-9 17 Davenport Spokane

11-12 15 CIlift San Francisco
15-16 16 Beverly

Hills Hotel Los Angeles
25-26 St. Charles New Orleans
29-30 13 Shamrock Houston
* * *

Nov.

1-2 5 Soreno St. Petersburg

8-9 7 Seelbach Louisville
12-13 3 William Penn Pittsburgh
15-16 1 Somerset Boston

EE I

Sept. 12: UNESCO Special TV Working
Panel Group, Office of the U. S. Mis-
sion to UN, 2 Park Ave., New York.

Sept. 14-15: Seventh District Meeting,
Advertising Federation of America,
Hotel Peabody, Memphis.

Sept. 15: Presentation of First Annual
Edward L. Bernays Foundations Ra-
dio-Television Award by American
Socielogical Society

Sept. 17: BMI Program Clinic, Augusta
Me

Sept 17: Institute of Radio Engineers
Professional Group on Broadcast
Transmission Systems, Report by
Eight Ultrahigh Specialists, Franklin
Institute, 10 a.m. fo 6 p.m., Phila~
delphia.

Sept. 17-21: Premium Advertising Assn.
of America, New York Premium
Centennial Exposition, Hotel Astor,
New York.

Sept. 18: BMI Program Clinic, Boston,
Mass.
Sept. 20:
chester.
Sept. 24-26: Assn. of National Adver-
tisers, Fall Meeting, Waldorf-Astoria,

New York.

Sept. 26: Federal Trade Commission,
Trade Practice Conference for Radio-
TV Industry, Second Session, 10 a.m.,
National Archives Bldg., Washington.

Sept. 28-29: Continental Advertising
Agency Network, 19th Annual Meet-
ing, Philadelphia.

Oct. 2-3: NARTB Television Program
Standards Committee Meeting,
NARTB Hdaqrs., Washington.

Oct. 4-5: Continental Adv. Agency
Network, 19th Annual Meeting, Phila-
delphia.

Oct. 5-7: Second District Meeting, Adv.
Federation of America, Sterling Hotel,
Wilkes-Barre, Pa.

Oct. 7-9: Tenth District Meeting, Adv.
Federation of America, Washington-
Youree Hotel, Shreveport, La.

Oct. 12-13: Alabama Broadcasters Assn.,
U. of Alabama, Tuscaloosa.

Oct. 15-16: Boston Conference on Dis-
tribution, 23d Annual Forum, Hotel
Statler, Boston.

BMI Program Clinie, Ro-

TWENTY YEARS

A big, growing markét awaits
you in mid-Mississippi. Jackson
is the hub of this market.
WIDX . . . the "Voice of Missis-
sippi”’
maximum value for every advertis-
ing dollar spent.

can help you get

R

Oct. 15-19: Society of Motion Pictur
& Television Engineers Conventio:
Hollywood Roosevelt Hotel, Holly
wood. |

Oect. 18-19: North Carolina Assn, ¢
Broadcasters, Fall Meetmg, Batter |
Park Hotel, Asheville, N. C. |

Oct. 18-20: AAAA Pacific Council Ar.
nual Meeting, Hotel del Coronad\
Coronado, Calif

Oct. 19: NARTB TV Members Meei!
ing, Stevens Hotel, Chicago. l

Oct. 19-20: Fifth District Meeting, Ad|
Federation of America, Fort Hay(
Hotel, Columbus, Ohio.

Oct. 22-24: National Electronics Confe |
ference and Exhibition, Edgewate!
Beach Hotel, Chicago. |

Oct. 22-26: AIEE Fall General Meetin |
Hotel Cleveland, Cleveland.

Oct. 25-26: AAAA Central Council AN
nual Meeting, Blackstone Hotel, Ch

cago.

Oct. 28-Nov. 3: National Radio & Tel¢
vision Week.

Oct. 28-31: Life Insurance Adv. Assr
Annual Meeting, Williamsburg, V

Oct, 29-31: IRE-RTMA Annual Meetin
Papers on noise in TV receivers, suj!
pression of local oscillator radiatic)|
and color TV. King Edward Hote |
Toronto.

Oct. 30-31: AAAA Eastern Council A1l
nual Conference, Roosevelt Hote'
New York.

Nov. 12-13: First District Meeting, Ad |
Federation of America, Boston.

Nov. 12-14: National Assn. of Rad
News Directors Convention, Sherm: !
Hotel, Chicago. |

Nov. 12-15: Financial Public Relatior|
Assn., Annual Convention, Hollywocj
Beach Hotel, Hollywood, Fla. E

Nov. 13: AAAA Michigan Council Ai
nual Meeting, Statler Hotel, Detroi

Nov. 14-15: American Public Relatior |
Assn., Seventh Annual Meetin!
Philadelphia.

Nov. 26-29: Financial Public Relatio:
Assn., Annual Convention, Holl:
wood Beach Hotel, Hollywood Fla.

Nov. 28-Dec. 1: Fifth Annual NBC R
dio and Television Affiliates Conve |

tion, Boca Raton (Fla.) Club an |
Hotel.
Jan. 25-26: Assn. of Railroad Ad

Managers, St. Louis.
April 26-May 2, 1952: NARTB 30
Annual Conventlon Stevens Hotn
Chicago.

WCOP Aids Police

WCOP Boston with informa- |
tion appeals and news has
joined Massachusett’s state
police in an intensive search |
for a killer who shot to death |
a state trooper in Barre,
Mass., Aug. 31. Gene King,
program manager, promptly
placed the entire facilities of

WCOP at the disposal of the “}
state police and will continue 4
cooperation as long as neces-
sary. WCOP reporter Patri- 4
cia Goodnow and Newscaster
Hugh McCoy were assigned
to state police headquarters

shortly after the trooper’s

body was discovered, riddled -

with bullets. {"

REPRESENTED NATIONALLY

by the

GEORGE P. HOLLINGBERY CO.
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TV Network Clients for Fall

(Continued from page 77)

Sponsor

Canada Dry Ginger Ale
Inc.

{ Celanese Corp. of America

ARy

Gruen Watch Co.
hﬂ#’ Hollywood Candy Co.
T

4

2. M & M Litd.

| Cliquot Club
Cluett, Peabody & Co.

| Cory Corp.

/' Florsheim Shoe Co.

General Mills Inc.

_ Graham, Billy, Evangelistic

o

Assoc. Inc
" Green Giant Co.

. Ironrite Ironers Corp.

¢
Jene Sales Corp.

‘' Kellogg Co.

_F Kreisler, Jacques Mfg.
4 Corp.
il Lorillard, P., Co.

. Maidenform Brassieres

-'\l:!" Masland, C. H., & Sons
Al

yi Mason, Au & Magenheimer
fi2i McKesson & Robbins Inc.

\Murray, Arthur Dance

— Studios

s,

i |

. Nash Kelvinator Corp.
" Packard Motors Inc.
Peter Shoe Co.

Philco Corp.
Procter & Gamble Co.

Purina, Ralston
Ranger Joe Inc.
Schenley Industries Inc.

Seeman Bros.
Seiberling Rubber Co.
Sterling Drug Inc.

\
Sundial Shoe Co.
Swanson, C. A.

i | Voice of Prophecy Inc.

i :ﬂEOW—Every Other Week

Hours

per

Program Week
Super Circus b2
Celanese Theatre 1 EOW*

Langford-Ameche Show 14

Don Ameche’s Musical
Playhouse 15 EOW*

Langford-Ameche Show 1%

Red Grange Predicts 14

Lone Ranger 15
Betty Crocker Vs
Stu Erwin Show Y2

Ted Mack Family Hour 1%
Paul Whiteman

Goodyear Revue 15
To be announced 12
Life With Link-

letter %, EOW*
Gruen Guild Theatre 1%

Hollywood Junior

Circus ¥ EOW*
Hollywood Screen
Test 15

To be announced 14 EOW*

Tom Corbett, Space

Cadet 45 min.
Tales of Tomor-

row 1 EOW*
Stop The Music 1%

Faith Baldwin Theatre
of Romance 15, EOW*

Super Circus 1, EOW*
Masland At Home

Show L7
Chester The Pup i
A Date With Judy 1%

The Arthur Murray
Show 1, EOW*

Paul Whiteman TV
Teen Club 1

Don Ameche’s Musical

Playhouse 1, EOW*
Super Circus 15
Don McNeil TV Club 15
Beulah 12
Space Control 1% EOW*
Ranger Joe Vi
Cooks Champagne

Party 25 min.
I Cover Times

Square 1, EOW*
The Amazing Mr.

Malone 1, EOW
Mystery Theatre 12
Foodini The Great E
Ted Mack Family

Hour %
Faith For Today 12

Agency

J. M. Mathes Inc.
Ellington & Co.
Frank Weston Adv.

Young & Rubicam

Dancer-Fitzgerald-
Sample

Gordon Best Co.

Dancer-Fitzgerald-
Sample
Dancer-Fitzgerald-
Sample
Dancer-Fitzgerald-
Sample
Tatham-Laird Inc.

Young & Rubicam
Walter F. Bennett & Co.

Leo Burnett & Co.
McCann-Erickson

Ruthrauff Ryan

Brooks, Smith, French
& Dorrance

Sherwin Robert Rigers
Assoc.

Kenyon & Eckhardt

Hirshon-Garfield Inc.
Lennen & Mitchell

Wm. H. Weintraub
William Esty Co.

Anderson & Cairns Inc.
Turner & Dyson
Tarcher & Co.

Ruthrauff & Ryan
Geyer, Newell & Ganger

Young & Rubicam

Henri, Hurst & Mc~
Donald

Hutchins Adv.

Dancer-Fitzgerald-
Sample

Gardner Adv.
Lamb & Keen

The Biow Co.

Wm. H. Weintraub Inc.

Meldrum & Fewsmith

Dancer-Fitzgerald-
Sample

Hoag & Provandie

Tatham-Laird Inc.
Western Adv.

carries the weight
in the Oregon Market
r NIGHT

Sponsor Program

Wine Corp. of America

Detective
Word of Life Fellowship Song Time
Young Pcoples Church

Hours
per

Week Agency

Charlie Wild, Private

15 Weiss & Geller
15 Walter F. Bennett & Co.

of the Air Youth On The March 15 J. M. Camp & Co.
CBS-TV

Aluminum Cooking Utensil Homemakers

Co. Exchange Partici-

i pation Fuller & Smith & Ross

American Home Products Love of Life 14 Biow Co.
American Safety Razor

Corp. The Show Goes On }2 McCann-Erickson
American Tobacco Co. This Is Show Business 12 BBDO
Anheuser Bush Inc. The Ken Murray Show !2 D’Arcy Adv.

Best Foods Inc. Garry Moore Show 15 Earle Ludgin Inc.
Blatz Brewing Co. Amos ’'n’ Andy 15 William H. Weintraub

Block Drug Co.
Brown Shoe Co.

Burkart Mfg. Co.

Danger

1
Smilin’ Ed McConnell 1
Patricia Bowman

& Co.
2 Cecil & Presbrey
% Leo Burnett Co.

Show 14 Winius-Brandon Co.

Carnation Co. Burns & Allen 12 Erwin, Wasey & Co.
Carter Products Inc. Crime Photographer ¥, SSC&B
Carter Products Inc. Songs For Sale 14 SSC&B
Colgate-Palmolive-Peet Co. Strike It Rich 112 Wm. Esty Co.

Strike It Rich ¥, Sherman & Marquette
Electric Auto~Lite Co. Suspense 12 Cecil & Presbrey
Esso Standard 0Oil Co. Alan Young 15 Marschalk & Pratt
General Electric Co. Fred Waring Show 1 Young & Rubicam

Garry Moore Show 34 Young & Rubicam
General Foods Corp. It’s News to Me 15, Young & Rubicam

Mama 1, Benton & Bowles

General Mills Inc.
Grove Labs
General Motors Corp.

Live Like a Millionaire 145
Live Like a Millionaire 1%
CBS News with

Knox Reeves Adv.
Gardner Co.

Douglas Edwards 1% D. P. Brother & Co.
B. F. Goodrich Co. Celebrity Time 12 BBDO
Hall Bros. Sarah Churchill 14 Foote, Cone & Belding
Chr. Hansen’s Labs Garry Moore Show ¥4 McCann-Erickson
Hudson Pulp & Paper Co. Bride & Groom 13 Duane Jones Co.
International Latex Corp. Fashion Magic 1 Foote, Cone & Belding

(Continued on page 100)

MEXICAN STATIONS

New Assignments Reported

NEW STATION assignments in
Mexico have been reported to FCC

under provisions of the 1941
NARBA. Changes reported by
Mexico (probable commencement

date in parentheses) are:

XEGB Coatzacoalcos, Veracruz, new
Class II station, 250 w day on 840 kc
(Jan. 1, 1952).

XEGK Papantla, Veracruz, new Class
}1,52250 w fulltime on 920 k¢ (Jan. 1,
952).

XEGA San Andres, Tuxtla, Veracruz,
new Class III-B, 500 w fulltime on 1300
ke (April 1, 1952).

XEMS Montemorelos, Nuevo Leon,
deleted and reinstated at new location
of Matamoros, Tampaulipas with same
assignment of 250 w daytime on 1310
ke, Class IV (Jan. 1, 1952).

XERG Neuvo Laredo, Tampaulipas,
changed from 250 w to 2.5 kw on 1090
ke, Class II (Oct. 1).

XEXO Nuevo Laredo, Tampaulipas.
changed from 1140 kc to 1550 kc. XEFZ
Monterrey, Nuevo Leon, new Class I-B,
50 kw DA-N fulltime on 1550 kc
(Sept. 1).

XENL Monterrey, Nuevo Leon, new
Class II, 1 kw-day and 250 w-night
on 1190 kc (Oct. 1).

XEFY Ensenada, Baja California,
new Class IV, 100 w fulltime on 1450
ke. (Jan. 1, 1952).

SAG Nominees

SCREEN ACTORS GUILD last
week released 23 nominations, made
by the group’s own nominating
committee, for officers and direc-
tors to be voted upon in the forth-
coming annual election. Lists sent
to members were headed by in-
cumbent President Ronald Reagan
and First Vice President William
Holden.

560 kc

The Philadelphia
Inquirer Station

An ABC Aff. aie
Feret on the Diaf
In America - Thi-d Marke:

Representcd Ly THE ¥ATY AGENCY
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TV Network Clients for Fall

(Continued from page 99)

Sponsor
S. C. Johnson & Son Inc.

The Kroger Co.
Lambert Pharmacal Co.

Lehn & Fink
Lever Bros. Co.

Liggett & Myers Tobacco
Co.

Lincoln-Mercury Dealers
Thomas J. Lipton Inc.

Longines-Wittnauer Watch
Co.
P. Lorillard Co.

Marlene’s Inc.

Jules Montenier Inc.

National Dairy Products Co.

National Pressure Cooker
Co.

Norwich Pharmacal Co.
Pabst Sales Co.

Pearson Pharmacal Co.

Pepsi-Cola Co.
Philip Morris & Co.

Pillsbury Mills Inc.

Procter & Gamble Co.

EOW—Every other week

Program

Starlight Theatre

Alan Young

Hours
per
Week

Y2

Agency
Needham, Louis &
Brorby
Ralph H. Jones Co.

Sammy Kaye Musical

Variety Show 12 Lambert & Feasley
Bride & Groom ¥4 McCann-Erickson
Lux Video Theatre 12 J. Walter Thompson
Big Town 12 Ruthrauff & Ryan

Arthur Godfrey &

His Friends 12

Perry Como

Cunningham & Walsh
Cunningham & Walsh

The Stork Club 1, Cunningham & Walsh
Toast of the Town 1, Kenyon & Eckhardt
Arthur Godfrey’s .
Talent Scouts 3, Young & Rubicam
Longines Chronoscope 345 Victor A. Bennett

The Web

Vanity Fair

What’s My Line
The Big Top
Homemakers

Exchange

Week in Review

1, Geyer, Newell &
Ganger
Partici-
pation O’Neil, Larson &
McMahon
12 Earle Ludgin & Co.
1 N. W. Ayer & Son
Partici-
pation

Ya

Geo. R. Nelson Inc.
Benton & Bowles

Pabst Blue Ribbon

Bouts

Approx. 3 Warwick & Legler

Hollywood Opening

Harry B. Cohen Adv.

Night 2
Faye Emerson Show 12 Biow Co.
Lucille Ball Show 1z Biow Co.
Racket Squad 1%
Arthur Godfrey &
His Friends 12 Leo Burnett Co.
First 100 Years 114 Benton & Bowles Co.

Search for Tomorrow 114
Garry Moore Show

Steve Allen

Biow Co.
Compton Adv.
Compton Adv.

11
Y2

Sponsor
Quaker Oats Co.

R. J. Reynolds Tobacco Co.

Ronson Art Metals Works
Inc.

Schick Inc.

Schlitz Brewing Co.
Standard Brands Inc.
Sterling Drug

Sylvania Electric Products
Toni Inc.

Westinghouse Electric Corp.
Wm. Wrigley Jr. Co.

Atlantic Refining Co.
American Chicle Co.
Brewing Corp. of America
Bigelow-Sanford Carpet Co.

Crawford Clothes
Doeskin Products Co. I

Drug Store TV Productions
Drug Store TV Productions
General Foods Corp.
International Shoe Co.

Walter H. Johnson Candy
Co.

Larus & Brother Co.

Francis H. Leggett Co.
(Premier Foods)

P. Lorillard & Co.
Mennen Co.

Advertising Is bought

by the g4gINiRof
executives who pl‘an

and tactics.
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‘HAMS'’
Get Orders to Spy

ALL Czechoslovakian “hams” have
been instructed by their govern-
ment to utilize amateur radio for
political propaganda and informa-
tion purposes, according to Harold
Stassen, chairman of the 1951
Crusade for Freedom Campaign.

Mr. Stassen last week asked the
American Radio Relay League, rep-
resentative of some 40,000 Amer-
jcan ham operators, to warn its
members of the orders issued by
the Czech Ministry of Information.

Amateurs were told to acquire,
through radio contacts, informa-
tion about technical developments
in the western world, to ask for
“gifts” of a technical nature and
to report receipt of anything to the
central amateur office in Prague,
where findings will be evaluated by
Czech and Soviet authorities.

Czechoslovakian hams were
warned at the same time, Mr.
Stassen revealed, that their calls
are monitored and that action will
be taken for deviations from in-
structions. Maximum penalty for
rule violations is death.

As chairman of the Crusade for
Freedom, whose $3% million drive
will build more radio transmitters
for Radio Free Europe and Radio
Free Asia, Mr. Stassen said he
does not want to discourage per-
son - to - person contact between
America and Iron Curtain coun-
tries, but felt American radio ama-
teurs should be aware of the Czech
instructions.

CZECH

Rosefield Packing Co.

Tide Water Associated Oil
Co.

Admiral Corp.

American Cigarette &
Cigar Co.

American Tobacco Co.

American Tobacco Co.

Armstrong Cork Co.

Benrus Watch Co.

Bohn Aluminum &
Brass Co.

Borden Co.

Bristol-Myers Co.

Hours

per
Program Week
Garry Moore Show A
Man Against Crime 15
Garry Moore Show 34
Peter Lind Hayes,

Mary Healy Vs
Crime Syndicated 15
Playhouse of Stars 1
Garry Moore Show 34
Songs for Sale 1%
Beat the Clock 12
Arthur Godfrey &

His Friends 1
Crime Photographer 1z
Studio One 1
Gene Autry 1%

DuMONT
Nat. Professional

Football League 2%,
Rocky King,

Detective 2%,
Nat. Professional

Football League 215
Bigelow-Sanford

Theatre b}

£,
2
They Stand Accused 1

Eloise Salutes The
Stars

Cavalcade of Stars
Cavalcade of Bands
Captain Video 2
Kids & Company

Flying Tigers 12
The Plainclothes Man 1%
Rumpus Room 21
Down You Go 15

Twenty Questions 12
You Asked For It
Headline Clues From

Broadway to
Hollywood

NBC-TV

Lights Out
The Big Story

PSRN

Robert Montgomery

Presents 1 EOW
Your Hit Parade 12
Circle Theatre 12
Your Show of

Shows 10 min.
American Forum of

The Air 12
Treasury Men in

Action 12
Break The Bank b3

Agency
Price, Robinson &
Frank
Wm. Esty Co.

Grey Adv.
Kudner Agency
Young & Rublcam
Compton Adv.

Dancer-Fitzgerald-
Sample

Cecil & Presbrey

Foote, Cone & Belding

Tatham-Laird
McCann-Erickson
Ruthrauff & Ryan

N. W. Ayer & Son
Dancer-Fitzgerald-

Sample
Benton & Bowles

Young & Rubicam
Al Paul Lefton

Federal Adv.
Products Adv.
Products Adv.
Benton & Bowles

Westheimer & Block’

Franklin Bruck
Warwick & Legler

Peck
Lennen & Mitchell
Duane Jones

Guild, Bascom &
Bonfigli

Lennen & Mitchell

Erwin, Wasey & Co.
Ssc&B

BBDO
BBDO
BEDO

J. D. Tarcher
Zimmer-Keller Inc.
Kenyon & Eckhardt

Doherty, Clifford &
Shenfield

i
E

THE GEORGIA PURCHASE

only
a

combination
of

stations

can

cover
georgid’s
major
markets

represented
individually and
as a group by

THE KATZ AGENCY, INC.
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R e

Sponsor

Bymart Inc.

| fampana Sales Co.
{fampbell Soup Co.
“annon Mills Inc.
'heesebl‘ough Mifg. Co.

_“heesebrough Mfg. Co.

| “linton Foods Inc.

At
|

L
|
|
|
i
|

| .ever Bros.

‘olgate-Palmolive-Peet Co.
“olgate-Palmolive-Peet Co.
“olgate-Palmolive-Peet Co.
“ongoleum-Nairn Inc.
Jerby Foods Inc.

be Soto Div. of The
Chrysler Corp.

Lversharp

"irestone Tire & Rubber Co.

’o(r:d Division, Ford Motor
0.

=eneral Electric
General Foods Corp.

ieneral Foods Corp.
teneral Foods Corp.
serber Products Co.
sillette Safety Razor Co.
rlidden Co.

-oodyear Tire & Rubber Co.

-ulf Oil Corp.
[azel Bishop Inc.
funt Foods Inc.
lnternational Shoe

wndrew Jergens Co.
cellogg Co.

i .ellogg Co.

nomark Mfg. Co.
.raft Foods Co.

Uelin & Fink

Co.
ibby, McNeill & Libby

‘_iggett & Myers

. Lorillard Co.

T s

|

[anhattan Soap Co.
| fars Inc.
| tiles Laboratories

J lmnesota. Mining &
Mfg. Co.

‘lmute Maid Corp.
| lohawk Carpet Mills

[utual Benefit Health
|| & Accident Assoc. of
- Omaha

lational Biscuit Co.
orge Div. Borg-Warner

| SOW—Every other week

Hours

: per
Program Week
Somerset Maugham

Television

Theatre 1 EOW
Ruth Lyons’ ’50 Club 14
Aldrich Family 15
Kate Smith Hour s
Greatest Fights of

the Century 14
Kate Smith Hour 4
All Star

Revue 1 (every 3rd Wk.)
Comedy Hour 1
Howdy Doody %
Miss Susan 1Y4
Kate Smith Show 12 EOW
Magic Slate 12 EOW
You Bet Your Life 12
Your Show of

Shows 1> EOW
Voice of Firestone Y5

Ford Festival 1
Bill Goodwin Show 1
Young Mr. Button b7

Bert Parks Show 115
Hopalong Cassidy 1
Kate Smith Hour la
Cavalcade of Sports 34
Kate Smith Hour 15

Television Playhouse
(Tentative title) 1 EOW

We, The People E 7
Freddy Martin Show 12
Kate Smith Hour 1%
Howdy Doody 14
Kate Smith Hour 15
Howdy Doody 1a
All Star

Revue 1 (every 3rd Wk.)
Kate Smith Hour 14
Kraft Television

Theatre 1
Your Show of

Shows 12 EOW
Hawkins Falls 114
Your Show of

Shows 10 min.
(a comedy-variety

show) 12
Original Amateur

Hour 1
One Man’s Family s
Howdy Doody 12
Quiz Kids Y2
Juvenile Jury 12
Kate Smith Hour 14
Mohawk Showroom EAA

On The Line With
Bob Considine Ya

Kukla, Fran & Ollie 15
Kate Smith Hour 12 EOW

Agency

Cecil & Presbrey
H. W. Kastor & Sons
Ward-Wheelock Co.
N. W. Ayer & Son

Cayton Inc.
McCann-Erickson

Maxon Inc.

Sherman & Marquette
Ted Bates & Co.
William Esty Co.
McCann-Erickson

Needham, Louis &
Brorby

BBDO

Biow Co.
Sweeney & James Co.

J. Walter Thompson Co.
Young & Rubicam
Young & Rubicam
Young & Rubicam
Young & Rubicam
Federal Adv.

Maxon Inc.

Meldrum & Fewsmith

Young & Rubicam
Young & Rubicam
Raymond Spector Co.
Young & Rubicam

Henri, Hurst & Mc-
Donald

Robt. W. Orr & Assoc.
Leo Burnett Co.

Kenyon & Eckhardt
Emil Mogul

J. Walter Thompson Co.

Lennen & Mitchell
N. W. Ayer & Son

BBDO
Cunningham & Walsh

Lennen & Mitchell
Duane Jones Co.
Leo Burnett Co.
Geoffrey Wade Adv.

BBDO
Ted Bates Inc.
George R. Nelson Inc.

Bozell & Jacobs
McCann-Erickson
McCann-Erickson

'ROADCASTING

i

|

W1BA

MADISON
WISCONSIN

® Telecasting

PRO FOOTBALL
THE MADISON OUTLET FOR
THE GREEN BAY PACKERS
GAMES THIS FALL WILL BE
WIBA

SPONSORED BY

MILLER BREWING CO.
OF MILWAUKEE

b SRR L i

Hours
per
Sponsor Program Week Agency
Penick & Ford Ruth Lynn Show %4 BBDO
Pet Milk Sales Corp. All Star

Revue 1 (every 3rd Wk.)

Gardner Adv.

Peter Paul Inc. Gabby Hayes ¥4 Maxon Inc.
hilco Corp. Philco TV

phile r Playhouse 1 EOW Hutchins Adv.

Pillsbury Mills Inc. Kate Smith Hour 14 Leo Burnett Co.

Procter & Gamble Co.
Procter & Gamble Co.

Kate Smith Show
Fran & Ollie 1
Red Skelton Show 12
Zoo Parade

Gabby Hayes Show
Kukla, Fran & Ollie
Meet The Press
Kate Smith Show 2 EOW

News
Caravan

Your Show of Shows 12
Leave It To The

Procter & Gamble Co.
Procter & Gamble Co.
Quaker Oats Co.

Quaker QOats Co.

RCA

Revere Copper & Brass Inc.
Reynolds Metals Co.

R. J. Reynolds Tobacco Co.

Kukla,

Camel

R. J. Reynolds Tobacco Co.
Riggio Tobacco Corp.

Fireside Theatre

1, Compton Adv.

Dancer-Fitzgerald-
Sample

Benton & Bowles
Benton & Bowles
Ruthrauff & Ryan Inc.
Sherman & Marquette
J. Walter Thompson
St. Georges & Keyes
Buchanan & Co.

114

RNINSINSIN

113 William Esty Co.
William Esty Co.

Brooke, Smith, French

Girls 1% & Dorrance
Simmons Co. Kate Smith Hour ¥4 Young & Rubicam
Simoniz Co. Kate Smith Hour 14 SSC&B
Singer Sewing Machine Co. Kate Smith Hour ¥, Young & Rubicam
S. 0. S. Co. Your Show of

Shows 10 min, McCann-Erickson

Speidel Corp.

Standard Qil Co. of

Paul Winchell-Jerry
Mahoney Show 173

The Wayne King

SSC&B

Indiana Show 1, McCann-Erickson
Stokely-Van Camp Inc. The Liittle Show 15, Calkins & Holden, Car-
lock, McClinton &
Smith
Texas Company Texaco Star Theatre 1 Kudner Agency

Time Inc.
United States Tobacco Co.

Kukla, Fran & Ollie b 73
Martin Kane, Private

Young & Rubicam

Eye 12 Kudner Agency
Wander Co. Howdy Doody 14 Grant Adv.
Welch Grape Juice Co. Howdy Doody 14 Doherty, Clifford &
Shenfield.

WNXT ON AIR

Rosene Is Manager

WNXT, new 1-kw fulltime outlet
in Portsmouth, Ohio, staged its
dedicatory broadcast Aug. 30. Sta-
tion, assigned 1260 k¢ and licensed
to Portsmouth Broadcasting Co.,
is an ABC affiliate.

The T75-minute inaugural broad-
cast included addresses by Gover-
nors Frank Lausche of Ohio,
Lawrence W. Wetherby of Ken-
tucky and Okey L. Patteson of
West Virginia. Others appearing
were Rep. James G. Polk (D.-
Ohio), Portsmouth’s mayor and
city manager, as well as other city
and county dignitaries.

WNXT president and general
manager is Marshall Rosene, who
recently resigned from the general
managership of WSAZ Hunting-
ton, W. Va., to head the new out-
let. WNXT personnel includes
Russ Newman, chief engineer;
Dean Sturm, program director;
Phil Phillips, production manager;
Jack Hurst, sports director; Frank
Balmert, news editor; Bill Dawson,
special events; Carl Mitchell and
William Pepper Sr., sales depart-
ment; Lillian Sagraves, continuity
chief; Thelma Henderson, traffic
manager; Bryson Prather, auditor;
and Charles Gilmer, C. Lyons and
Russ Evans, engineers.

Studios are in the Masonic
Temple Bldg. in downtown Ports-
mouth with the transmitter five
miles north of the city on Route 23.
Standard Radio library service and
UP news are being used.

 NO.{ ) SOURCE

for

ALL LEADING BRANDS

 ELECTRONIC TUBES
and BROADCAST EQUIPMENT

: rComplete Source of Supply
; for ALL STATION
| REQUIREMENTS!

Here Iis the answer to your purchasing
and material problems! MILO stocks
Everything for ALL radio, electronic
¥ and broadcasting applications — tubes,
7 condensers, resistors, transformers, re- :
switches, [loudspeakers, micro-
: phones, relay racks, ehassis,
! panels, co-axial cable. ton-
nectors — and literally thou-
sands of other nationally-
known component parts and
equipment. This is central-
ized purchasing at its best,
for MILO saves you TIME,
MONEY and EFFORT. Let
us show you what we can
do — today!

fays,

' PURCHASING AGENTS!
CHIEF ENGINEERS!

1053 PAGE

;REE MILO CATALOG!
Write today on your statien
letterhead for your copy of
our gigantic 1851 buying
guide—an invaluable aid ia
your purchasing. Compietely
iflustrated, with technical specifications of the
pation’s leading brands of squipment-—stoeked
by MILO. Address Dept. BT

. y¢ For IMMEDIATE SERVICE ¥
Phone—Write—Wire—or Teletypel

200" GREENWICH smut. NEW TORK 7. Y
Phons BEekiian 3-31980 » Televype NYI1-1239
Cable Address: MILOLECTRO
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K4,

CP to change trans. location and insta
new vert. ant.

KDMA Montevideo, Minn.—Grante
mod. CP for approval of ant., tran
and main studio location.

WVOW Logan, W. Va.—Granted mo.
CP for extension of completion da
to 3-1-52,
. WFRX West Frankfort, Ill.—Grante
license for AM station; 1300 ke 1 kw 1

WRAK Williamsport, Pa.—Grant¢
license to use old main trans. as &
alt. main trans, at present locatic
of main tran. :

WDXE Lawrenceburg, Tenn.—Gran:|

LS S N S S L S S S N N e SN S NS SN

“£0C actions ﬂ/ ;

LSS L S S e L L L L e L R L L L N S S S SN SN S SN SR N SRS

AUGUST 31 THROUGH SEPTEMBER 6

NARCOTIC WAR
Westinghouse Effort

A SPOT crusade against teen-age
narcotic peddling has been opened
by the Westinghouse Radio Sta-
tions. The campaign is using short
| statements by famous government
i and sports figures.

Gordon Hawkins, program and
educational director for the West-

o ; : ro]l. CP-construction permit ant.-antenna  cond.-conditional ed license for AM station; 1370 kc 5
dEgenie Swplons, S ol DA -directional all:tenna D-da LS-local sunset Lt |
rounded program and spot cam- . A ay A : . KNED McAlester, OKkla.—Grante
aipn had been planned with the ERP-effective radiated power N-night mod.-modificatien license covering change in frequenc
g gt G C . itt d th STL-studio-transmitter link aur.-aural trans.-transmitter instal L 1?-‘ans- and change ar.
enate (rime Committee and the  gyneh amp.-synchrenous amplifier  vis.-visual unl.-unlimited hours SYgSR 10 ke 1 ky, D). a1

; Federal Bureau of Narcotics. Mr.
: Hawkins said “I am particularly
interested in the spot campaign . . .
in view of its frequent and con-

STA-special temporary autherization CG-cenditional grant cense covering change in hours |
operation and install DA-N; 1280 1L
1 kw DA-N unl.; cond.

WMNE Menomonie, Wis. — Grant|

license for AM station and chan;|

Grants authorizing new stations, changes in facilities, and transfers
appear at the end of this department, accompanied by a roundup of new

tinuing impact of concise and hard-
hitting messages.”

All program material and an-
nouncements used in the narcotic
drive are being made available to
the National Assoc. of Educational
Broadcasters’ tape network (made
up of 70 college campus stations)
at that organization’s request.
Programs include interviews,
dramatic and documentary angles.

WGAR Fair Train

MORE than a thousand persons
took advantage of a WGAR Cleve-
land offer of special rates for a
train excursion to “Northern Ohio
Day” at the Ohio State Fair in
Columbus. Bob Smith, station’s
farm director, promoted the event
and arranged for the two-section
train which carried listeners to the
fair.

FOR EINEST TAPE RECORD/ING

g\

—FIRST CHOICE
OF ENGINEERSY

Only Magnecorder offers all the Hex-
ibility, high fidelity and features you
require—at a price you want to pay!

FITS EVERY PURPOSE —EVERY PURSE!.

PORTABLE — LIGHTWEIGHT
Recorder in one case ==
Ampiifier in the other, Easy
handling — compact!

QUICKLY RACK MOQUNTED
- Units con be combined for
studio operation of portable
equipment.

360 N: Michigamn lu C"!'Ef'mgav 1,
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station and transfer applicatioms.

August 31 Decisions . . .

BY THE COMMISSION EN BANC

SSA Extended

WNYC New York, N. Y.—Granted
extension of special service authoriza-
tion to operate on 830 kc with 1 kw
from 6 a.m. to local sunrise at New
York and from local sunset at Min-
neapolis to 10 p.m. EST, for a period
ending Oct. 31, pending further study
of ruling of U. S. Circuit Court of
Appeals for District of Columbia Cir-
cuit in case of ABC Inc., v. FCC,
decided July 19. WNYC’s views as
to effect of court’s decision in this
case are invited and should be filed
with FCC by Sept. 21.

KFAR Fairbanks, Alaska—Granted
extension of special service authoriza-
tion to operate on 660 kc with 10 kw
unl. for period ending Oct. 31 pending
further study of ruling of U. S. Circuit
Court of Appeals for District of Colum-
bia Circuit in case of ABC Inc., v. FCC,
decided July 19. KFAR's view as to
effect of court’s decision in this case
are invited and should be filed with
FCC by Sept. 21, 1951.

ABC-UPT MERGER

Commission designated for hearing
seven applications relating to proposed
merger of ABC and United Paramount
Theaters Inc., into a new entity, Amer-
ican Broadcasting-Paramount Theaters
Inc. Hearing was consolidated with
other applications involving license re-
newals etc., of Paramount, DuMont and
Balaban & Katz which, on Aug. 8,
were set for future hearing. No date
has yet been set for this now con-
solidated hearing.

The seven applications concerned in
contemplated ABC-Paramount merger
ane’

For consent to transfer control
WXYZ-AM-FM-TV Detroit.
For consent to transfer negative

control WSMB-AM-FM New Orleans.

For assignment of licenses KECA-
AM-FM-TV Los Angeles.

For assignment of licenses KGO-
AM-FM-TV San Francisco.

For assignment of licenses WENR-
AM-FM-TV Chicago.

For assignment of license WJZ and
construction permits of WJZ-FM-TV
New York.

For assignment of license WBKB
(TV) Chicago, from Balaban & Katz
to CBS, which was filed contingent
upon approval of ABC-Paramount
merger.

September 4 Applications . . .

ACCEPTED FOR FILING

Modification of CP
WGBF Evansville, Ind.—Mod. CP to
increase power and change DA-N for
extension of completion date.

License for CP
WONW Defiance, Ohio—License for
CP, as mod., authorizing change hours
operation and install DA-N.

Change Trans. Location

Farrell, Pa.—CP for new AM station
on 1470 ke 500 w D AMENDED to
change trans. location to on W. Mid-
dlesex Rd., 840 ft. south of New Castle
Rd., near Farrell, Pa. and change ant.
system etc.

License Renewal

Following stations request renewal
of license: WPBB Jackson, Ala.; WSMB
New Orleans, La.; WAYB Waynesboro,
Va.; WOI-FM Ames, Iowa.

September 5 Decisions . . .

BY THE SECRETARY

WKOK Sunbury, Pa.—Granted li-
cense to use formerly licensed main
trans. as aux. trans. at present loca-
tion of main trans.

Scripps-Howard Radio, Inc., Cleve-
land, Ohio—Granted CP to change type
of stations KA-4846, KA-4849 from TV
Pickups to one TV STL station (KQD-
71), and change transmitter location.

WTRW Two Rivers, Wis.—Granted
mod. CP for approval of ant. trans.
location, specify main studio location
and change type trans.

WNBT New York—Granted mod. CP
for extension of completion date to
12-15-51..

Granted following renewal of licenses
of remote pickup on a regular basis:
KA-5251 area Alliance, Ohio; KOB-281
Utah, KA-6391 area Ogden,
Utah.

Extended following licenses of re-
mote pickup on temporary basis to
Dec. 1: KA-7154 area San Francisco,
Calif.; KA-2965, KA-6678, KA-6679 area
Miami Beach, Fla.; KA-8036 area Madi-
i}m, Wis.; KA-4039 area New York,

v Y.

Granted following renewal of licenses
of remote pickups on regular basis,
subject to change in frequency which
may result from proceedings in Docket
6651: KA-3416 area Albuquerque, N. M.;
KQC-385 Alliance, Ohio.

Extended following licenses on tem-
porary basis to Dec. 1, subject to
change in frequency which may result
from proceedings in Docket 6651: KA-
7152, KA-7153, KA-7155, KA-7156 (KPIX,
Inc.) area San Francisco, Calif.; KA-
3373 area Pensacola, Fla.; KA-8653 area
Sherman, Tex.

Extended following license of FM
STL on a temporary basis to Dec. 1.:

KAA-61 Ames, Iowa.

KOAT Albuquerque, N. M.—Granted
license covering change in frequency
(1240 ke 250w unl.).

WWHG Hornell, N. Y.—Granted li-
cense covering change in trans. and
studio locations and install of new
trans.

WABG Greenwood, Miss.—Granted
license covering change in hours of
operation and installation of DA-N
(960 ke 500 w-N 1 kw-LS DA-N; cond.).

WDOD Chattanooga, Tenn.—Granted
license covering installation of new
aux. trans.

KCNO Alturas, Calif.—Granted li-
cense for new AM station; 570 kc 1
kw D

KFJM Grand Forks, N. D.—Granted
license covering installation of new
trans.

WIBA-FM Madison, Wis.—Granted
license for FM station Ch. 268 (101.5
me) 45 kw ant., 1010 ft.

WJJL Niagara Falls, N. Y.—Granted

studio location; 1360 ke 500 w D. !
WPTL Providence, R. IL—Grant|
mod. license to make changes in e }
isting noncommercial educational F
station to change ERP from 2.9 k,
to 3.19 kw )
WTIC Hartford, Conn.—Granted (|
to install new trans. as an aux. trar!
at present location of main trans.
1080 ke 5 kw. |
WCHS Charleston, W. Va.—Grantr‘
CP to install old main trans. as :
aux. ftrans. at present location |
main trans. on 580 k¢ 1 kw. 3
WLCM Lancaster, S. C.—Grant:
mod. CP for approval of ant., trar
location, specify main studio locatio ?
and change type trans.; 1360 kc 1 kw |
KGMC Englewood, Col.—Grant |
mod. CP for approval of ant., trar.
and studio location. -
WVOW Logan, W. Va.—Granted mo.,
CP to change type trans.
KBOX Modesto, Calif.—Granted mo|
CP for extension of completion da.
to 11-1-51; cond. ‘
. WSFA Montgomery, Ala.—Grant.
license covering increase in D pow
and install new trans. (1440 kc 1 kwy
5 kw-LS DA-N).
WAIN Columbia, Ky.—Granted
]c)e)nse for AM station; (1270 ke 1 k

WPRC Lincoln, Ill.—Granted licen™
for AM station (1370 ke 500 w D); con
WSTR Sturgis, Mich.—Granted
]c:’ense for AM stations (1460 kc 500

i

WMTE Maniestee, Mich.—Granted |
cense for AM station, and speci
studio location; (1340 kc 250 w unl

WEKZ Monroe, Wis.—Granted licen !
for AM station; (1260 kc 500 w D). {!

WWVA-FM Wheeling, W. Va,
Granted mod. CP for extension
completion date to 3-21-52.

Granted following renewal of 4
censes remote pickup on regular bas
KA-5247, 5248, area Louisville, K.
KA-6919 area Independence, Mo.; K
7321, 7322 area West Plains, Mo., KA
698 West Plains, Mo.; KA-5178-5]
KA-5481 KA-5484 KA-6026 area Clev
};%d' Ohio; KA-4917 area Rio Piedr!

(

Granted following renewal of [,
censes of remote pickups on regu
basis, subject to change in frequen
which may result from proceedings
Docket 6651: KA-3820 area of Inc,,"
pendence, Mo.; KA-5074 KA-8746 a1
Cleveland, Ohio, KQA-697 Clevekn\x

1!

Ohio; KA-6975 Mario Acosta.
Mayaguez, P.R.; KA-3625 area S
Juan, P.R.

Extended following licenses of 1/
mote pickups on a temporary basis |
Dec. 1: KA-2313, KA-4606-4608 a1
Detroit, Mich.; KQA-755 Detroit, Mic
KA-4621-4623 area Schenectady, N.
KA-2775, KA-7065 area Clevela:
Ohio; KQA-795 Cleveland; KA-8:
aréa Tacoma, Wash.

Extended following licenses of 1
mote pickup on temporary basis L
Dec. 1, 1951, subject to change in fi
quency which may result from pi
ceedings in Docket 6651; KA-4552 K

SERVICE DIRECTORY

i

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO
MONITORING COMPAN?

PRECISION FREQUENCY MEASUREMENT

““A reliable service for over 18 years”
For immediate service phene

JACKSON 5302

P. O. Box 7037 Kansas Gity, M:

BROADCASTING ® Telecastil)




CONSULTING RADIO & TELEVISION

ENGINEERS |

JANSKY & BAILEY

| Executive Offices

National Press Bufiding
| Offices and Luberateries

2 1339 Wisconsin Ave.,, N. W.
| Washingten, D. C. ADams 2414
Member AFCCE*

JAMES C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.

Tolophene District 1205
Member AFCCE®

A 48-year background
—FEstablished 1926—

PAUL GODLEY CO.
Upper Mentclair, N. J.

MOntclair 3-3000
Laberatories Great Netch, N. J.

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 0111
Washingten 4, D. C.

Member AFCCE*

| Commercial Radio Equip. Ce.
Everett L. Dillard, Gen. Mgr.
" INTERNATIONAL BLDG. DL 1319

WASHINGTON, D. C.
P. O. BOX 7037 JACKSON 3302

KANSAS CITY, MO.

A. D. RING & CO.
26 Years’ Experience in Radie
Engineering
MUNSEY BLDG. REPUBLIC 2347

WASHINGTON 4, D. C.
Member AFCCE*

There is ne substitute fer experience

GLENN D. GILLETT
AND ASSOCIATES
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D. C.
Member AFCCE®

GAUTNEY & RAY

CONSULTING RADIO ENGINEERS
1052 Warner Bldg.
Washington 4, D. C.

National 7757

Craven, Lohnes & Culver

MUNSEY BUILDING DISTRICT 8215
WASHINGTON 4, D. C.
Member AFCCE*

Mcintosh & Inglis
710 14th St., N.W.—Maetrepelitan 4477
WASHINGTON, D. C.
Member AFCCE*®

RUSSELL P. MAY

1422 F St., N. W. Kellegg Bidg.
Washington, D. C. REpublic 3984

Member AFCCE®

WELDON & CARR
WASHINGTON, B. C.
1605 Cennecticut Ave.

Dallas, Toxas Seattle, Wash.
4212 S, Buckner Blvd. 4742 W. Reffner

Member AFCCE*

E. C. PAGE
CONSULTING RADIO
ENGINEERS

BOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.

Member AFCCE*®

MILLARD M. GARRISON
1519 Cennecticut Avenue
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE*®

KEAR & KENNEDY

1302 18TH ST., N. W. HUDSON 9600
WASHINGTON 6, D. C.

Member AFCCE*®

A. EARL CULLUM, JR.

CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

b WILLIAM L. FOSS, Inc.

Formerly Celten & Fess, Inc.

927 15th St., N. W. REpublic 3883
WASHINGTON, D. C.

JOHN CREUTZ

319 BOND BLDG. REPUBLIC 2151
WASHINGTON, D. C.

Member AFCCE*

GUY C. HUTCHESON

1100 W. ABRAM ST. AR 4-8721
P. O. BOX 32
ARLINGTON, TEXAS

ROBERT M. SILLIMAN

1011 New Hampshire Ave., N. W.
Republic 6646
Washingten 7, D. C.

LYNNE C. SMEBY

“Registered Professional Engineer’

11311 G St., N. W EX. 8073
Washingten 5, D. C.

GEORGE P. ADAIR
Itil Redie Engi
Quorter Contury Prefessional Esperience
Raedie-Television-
Electrenics-Communications
1833 M 8t.,, N. W., Wash. §, D. C.
Ezecutive 1830—Ezecutive 6861
(Nights-holidsys, Lockwood 5-1819)
Member AFCCE®

WALTER F. KEAN

AM-TY BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING

1 Riverside Road — Riverside 7-2153
Riverside, Iil.
(A Chicage suburb)

ADLER
COMMUNICATIONS
LABORATORIES
end Tolov'i.liﬂl Sy e

stoms
One LeFevre Lane, New Rechelle, N. Y.
New Rechelle 6-1620

tea Fort Wayne, Ind.;
= ioston, Mass.;
:2ld, Mass.;
ich.,, KA-4620 area

' KEA-46 New York, N.

L.ckups KA-9239 KA-9240 KOC-477.
| Selma-Smithfield Bestg. Co.,
3\0 ‘id,

ote pickups KA-8157 KA-8156.

AN lonedia Bestg. Co., Rhinelander, Wis.
14848 Granted licenses for remote pickups

/A-8035 KSB-702.
» §Dairylands Bestg.

imote pickup KA-8478.
o

|

153 area Los Angeles, Calif.; KA-8743
KA-8744 area
KA-8745 area Spring-
KA-4605 area Detroit,
Schenectady,
. Y.; KA-3407 area Cleveland, Ohio.
Extended following license of FM
| ['L station on temporary basis to Dec.

Clatsop Video Bestrs., Asl:ona, Ore-
—4n—Granted licenses for new remote

Smith-
N. C.—Granted licenses for re-

Service Inc.,
Larshﬁeld, Wis.—Granted license for
i

’LaGrange Bestg. Co., LaGrange, IIl.
l&OADC’ASTING ® Telecasting

—Granted license for remote pickup
KA-9417.

Carbondale Bestg. Co.,, Inc., Car-
bondale, Pa.—Granted license for re-
mote pickup KA-9254.

WSRS Inc., Cleveland Heights, Ohio
—Granted license for remote pickup
KA-T713.

WVBT (FM) Bristol Center, New
York—Granted license covering changes
in FM stations; Ch. 236 (95.1 mc¢) 5.3
kw; ant. 990 ft.

WHEC Inc., Rochester, N. Y.—
Granted mod. license to change KA-
5613 frequencies to 26.15 me.

Trent Bestg. Corp.,, Trenton, N. J.—
Granted CP’s and licenses for remote
pickups KEC-450 KA-9564 KEC 447.

Mid-Illinois Bestg. Co., Litchfield,
Il.—Granted CP and license for remote
pickup KA-9567.

Evanston Bestg. Co., Evanston, IlL
—Granted CP and license for remote
pickup KA-9578.

Saunders Bestg. Co., Flagstaff, Ari-
zona—Granted CP's and licenses for re-
mote pickups KA-9568 KA-9577.

Star Printing Co., Miles City, Mon-
tana—Granted CP and license for re-
mote pickup KA-9579.

Thompson K. Cassel, Sayre, Pa.—
Granted CP for remote pickup KA-
9570.

News Press Publishing Co., Santa
Barbara, Calif.—Granted CP for new
remote pickup KA-9569.

Atlantic Coast Bestg. Co., Charles-
ton, S. C.—Granted CP's for new re-
mote pickups KA-9565 KA-9566.

Towa Great Lakes Bestg. Co., Inc.,
Spencer, Iowa—Granted CP to .make
changes in remote pickup KA-8719 to
increase power from 20 to 40 and to
change trans.

KVWO Cheyenne, Wyo. — Granted
mod. CP for approval of ant., trans.
and studio location,

WOW-TV Omaha, Neb.—Granted
STA for increase in trans. output power
from vis. 4.7 kw to 5 kw and aur. from
2.35 kw to 2.5 kw.

ACTION ON MOTIONS
By Comr. Rosel H. Hyde

WINX Washington, D. C.—Granted
petition for dismissal of applications
for renewal of licenses of synch. amps.
located in Washington and Montgomery
County, Md. and developmental station
KG2XCK.

Telanserphone, Inc., Washington,
D. C.—Denied petition insofar as it
requests dismissal without prejudice
of appliaction for CP in domestic pub-
lic land mobile radio service in Wash-
ington, but granted insofar as it re-
quests dismissal. Application dis-
missed with prejudice.

By Hearing Examiner J. D. Bond

WINX Washington, D. C.—Granted
motion for continuance of hearing in
proceeding re application for CP to
change main trans. location of WINX
from Garden City, Arlington, Va., to
8th and Eye Streets, N.W., Washington,
and establish synch. amps. and devel-
opmental station KG2XCK as presently
operated; hearing now scheduled for
Sept. 17 was continued indefinitely,

Alabama-Gulf Radio, Foley, Ala.—
Granted petition to accept late appear-
ance and statement of appearance in
proceeding re its application and that
of Gulf Beaches Bestg. Co., Inc., St.
Petersburg Beach, Fla.

Gulf Beaches Bestg. Co., Inc., St.
Petersburg, Florida—Granted petition
for continuance of hearing in proceed-
ing re its application and that of
Alabama-Gulf Radio, Foley, Ala.; hear-
ing now scheduled for Sept. 4 was
continued to date to be set by further
order.

WTAD Quincy, Ill.—Granted motion
for leave to amend application to pro-
vide current information re officers,

(Continued on page 107)
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Send box replies to

Help Wanted

Managerial

North midwestern 250 watt network
affiliate wants all-round manager. Solid
market and a proven station. Salary
open. Present manager receives $8.,000.
Send complete and detailed informa-
tion together with photo. Box 773K,
BROADCASTING.

Manager-commercial manager. Unusual
opportunity for advancement offered
good commercial manager or gene;al
manager of small market station in-
terested in advancement. Write Box
893K, BROADCASTING.

Salesman

Radio station salesman. Topflight sales-
man to call on radio stations selling
nation’s number one radio programs.
$150 week draw. Exceptional oppor-
tunity. Write full details about your-
self. Box 384K, BROADCASTING.

Salesman for 1000 watt network affiliate.
Prosperous Michigan community where
retail sales are way above national
average. Guaranteed salary. Give
background and references first letter.
Box 660K, BROADCASTING.

Salesman, male or female, for -one of
Connecticut’s leading independents in
major market. Base salary, commis-
sion, expense account. Write to Box
814K, BROADCASTING.

Immediate opening with exceptional
opportunity for experienced time
salesman as field representative for
firm supplying local radio stations
with program service. Expenses plus
commissions and bonus. Weekly earn-
ings exceed $300.00. Applicant must be
personable, dependable, have car and
be free to travel. For New York City
interview, write Box 854K, BROAD-
CASTING and enclose photo.

A real opportunity for a self starter to
take over established studios in a large
non-competitive market. Man needed
would sell, service accounts, do 2%
hours air work. Established accounts
would be turned over. Guaranteed sal-
ary and commission. Box 859K, BROAD-
CASTING.

Experienced salesman wanted by suc-
cessful N. Y. independent station. We
want an aggressive salesman who can
and will fight for business in a highly
competitive field for national and local
billing. This is not a iob for a contact
man or a beginner. Good starting in-
come and bright future for the right
man. Give full account of your experi-
ence and references in strict confidence
{%rcinterview. Box 883K, BROADCAST-

Time salesman.
sion.
Texas.

Salary plus commis-
Good market. KFRO, Longview,

I have requests for good salesmen
from stations throughout the U. S. A.
If you have a good personal and sales
record and wish to advance yourself,
send complete information and photo
to the Fred A. Palmer Co., Worthing-
ton, Ohio.

Announcers

Immediate opening for combination an-
nouncer-engineer with Rocky Mountain
network affiliate. Ideal working con-
ditions, station splendidly equipped.
Permanent position. Wonderful climate
and outdoor paradise. Small but con-
genial staff. Send full details to Box
755K. BROADCASTING.

Annovncer—Staff man with dise-jock
background for existing vacancy at top
mid-south independent station. 3-5
vears experience preferred. Must be
able to operate console. We are look-
ing for a man who has lost the wander-
lust. State all particulars in first letter
with dise or tape. Box 815K, BROAD-
CASTING.

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Southeastern network station wants es
perienced first class operator with ca
capable of maintenance and recordir
as well as transmitter watch. Comput:
tion not swollen by long hours. 40 hot
week with time-and-a-half for occ:
sional overtime. Permanent job 1«
placing man gone to TV after five yea’
our staff. Write, wire or phone Bi|
Atkinson, WGBA, Columbus, Georgi

Combo man wanted, stress on voic

Outstanding opportunity with majqj

network property. Good starting wag
scale with real opportunities for iy
creases. Write,
Worcester, Massachusetts.

Immediate opening experienced staff
announcer, must operate board, handle
news, DJ and some special events.
Louisiana station, send particulars in-
cluding picture. Box 833K, BROAD-
CASTING.

Wanted: Announcer interested in learn-
ing all phases of radio. Start night
work. 250 Mutual outlet, small town.
Box 872K, BROADCASTING.

Opening in Minnesota station for sales-
man-announcer. Must have car. Guar-
anteed salary. Box 890K, BROAD-
CASTING.

Wanted: Combination man. Accent on
announcing. Florida resort town inde-
pendent. All details first letter. Box
697, New Smyrna, Florida.

Immediate opening for combination an-
nouncer-engineer midwest independent.
Excellet working conditions, 41 hours
no split shift. Experience desirable but
not necessary. Good starting wage to
right man wanting a permanent job.
Contact Charles Harrison, KBOA, Ken-
nett, Missouri.

$325 monthly. Need experienced an-
nouncer with first class ticket. 40 hour
6 day week. Prefer applicant from
south or southwest who will appreciate
ideal working conditions in modern
plant. Send details, Manager, KTFY,
Brownfield, Texas.

Newsman—age 21 to 25. Stress is on
reporting ability. Newspaper back-
ground will be given preference. We
will work with you on air style. Our
preference is for man with basic ability,
desire to learn, mature, cooperative.
Contact: KWKH News Bureau, (CBS 50
kw) P. O. Box 1387, Shreveport. Louisi-
ana.

Immediate opening for experienced an-
nouncer, man with some sports play-
by-play preferred. Salary is dependant
on ability. Send disc and details.
WDBL, Springfield, Tenn.

Announcer-engineer wanted at once.
Thousand watt station with CP to go
5,000. Congenial staff, excellent work-
ing conditions. Will consider inexperi-
enced man with training and ability.
Contact Hugh Fite, General Manager,
tI;{adio Station WERH, Hamilton, Ala-
ama.

Combination announcer-engineer. Em-
phasis announcing, night shift, progres-
sive network affiliate. Attractive salary.
Send disc and qualifications, WFLB,
Fayetteville, N. C. :

WFTR, Front Royal, Virginia is grow-
ing. Immediate opening for announcer-
engineer with experience, one that
wishes to advance in programming, pro-
duction and accent announcing plus
permanent position. Start sixty per
week, raise after one month. Profit
sharing after three months. Located
seventy miles west of Washington, D. C.
in Shenandoah Valley. Will also hire
inexperienced combo man desiring
{raining and future. Write Ken Gordon,
WEFETR, Front Royal, Virginia.

Announcer-onerator wanted. Reégénial
ABC. WKTY, LaCrosse, Wisconsin.

Announcer-engineer, with first class
ticket, at least six months’ experience.
Good working conditions, 250 watt net-
work station. Send disc, qualifications,
and salary requirements. WMLT, Dub-
lin, Georgia.

Apnouncer wanted. South Georgia net-
work station wants experienced an-
nouncer who can operate board and
tables. Good pay and hours. WVOP,
telephone 327, Vidalia, Georgia.

Annonncer - engineer, first nhone.
WWGS, Tifton, Ga., Phone 921.

Immediate need for combination man.
Good pay, good hours, congenial staff.
Scenic resort town on Tennessee River.
Prefer some experience. Would consider
beginner. Contact Ed Carrell, P. O.
Box 32, Guntersville, Ala.

Technical

First class engineer. No experience re-
quired. Virginia network station. Box
238K, BROADCASTING.

Engineer or combination for 250 watter
near N. Y. Box 585K, BROADCAST-
ING.

Transmitter operator, mid-September
opening. Must have first phone. Ex-
perience unnecessary but prefer man
with amateur or servicing background.
Box 715K, BROADCASTING.

Wanted: Engineer capable assuming
duties and responsibilities of chief in
long established southwestern 250 net-
work affiliate. If interested, kindly con-
tact Box 806K, BROADCASTING.

Wanted: Transmitter operator 1st tick-
et. Prefer low power man now ready
for high power experience, but will
consider applicants with no experience
if your potential is good. $58.00 for 50
hours to start. Increases based on
ability. Box 834K, BROADCASTING.

Engineer, first class license, some an-
nouncing. Missouri daytimer. Box
842K, BROADCASTING.

Transmitter engineer needed for 1000
watt North Carolina daytimer. Good
working conditions; no experience nec-
essary. Must have car. Box 849K,
BROADCASTING.

Want combination engineer-announcer,
first phone. Good voice required. State
salary required first reply. KCOG,
Centerville, Iowa.

Wanted, engineer with some announc-
ing ability. Permanent position with
future for right man in 5 kw ABC
afﬁlliate in Colorado. KGHF, Pueblo,
Colo.

Wanted—Chief eneineer for 1000 watt

daytime station, KPBM, Carlsbad, New

Mexico.

Need first class license transmitter en-
gineer immediately. Possible living
quarters for single man. Radio Station
KRIS, Corpus Christi, Texas.

First Class engineer. No experience
necessary. WASA, Havre de Grace, Md.

Wanted: Combination engineer - an-
nouncer for 250 watt Mutual outlet, 40
miles north Atlanta. $55.00 for 45
hours to start. WBHF, Cartersville,
Georgia.

Wanted: First phone or combination
man, no experience required. WCFV,
Clifton Forge, Virginia.

Engineer, first class license for 1000
watt daytime station, experience de-
sirable but not necessary. Car essen-

tial. WDBL, Springfield, Tenn.
Need first class licensed operator. No
announcing, 6 day week. Time and

half for over 40 hours, car not neces-
sary. WDIG, Dothan, Ala.

First class engineer-operator needed im-
mediately for fulltime station. WFAH,
Alliance, Ohio.

First phone engincer needed immedi-
ately. No experience necessary. WFOB,
Fostoria, Ohio.

Wanted:
ticket,

Engineer with first class
NBC station, WGRM, Green-

wood, Mississippi.

Engineer, first class license. Exper!
ence not necessary. Basic ABC statio

central New York state, Contact T. ]

Brown, WGVA, Geneva, New York. '
There is an immediate opening for .

first class engineer at the below statio: I

No announcing .is necessary. App.
WHFB, Benton Harbor, Michigan.

Have immediate opening for transmi.
ter engineer. No experience necessar |
$55.00 for 45 hours.
gineer, WJBF, Augusta, Georgia. 1
Wanted, engineer for AM and FM NE
affiliate, WKPT, Kingsport, Tenn.

Engineer with first class ticket.
rience unnecessary. Car
WMRI, Marion, Indiana.

Exp:

Production-Programming, Other

wire or call WGT! !

Contact Chief E: f

essentiz

News director, able to take full chary

of a live wire news room in a leadir |
5000 watt, north-central network affi|

iate. Must be a topflight newscaste

thoroughly experienced in local repor
ing, editing wire copy and be able
Reply &

direct other news personnel.

confidence, giving detailed previoik
experience, salaries, when availab§
and attach small

413K, BROADCASTING.
Experienced

Position openin

send full details,
and salary required. Box 673K, BROAI |
CASTING. )

Situations Wanted
Managerial

in September.

1
Manager—Fourteen years experien:

all phases independent station oper:
tion. No arm chair executive but |

go-getter who can make your staticl

a paying proposition. If you are seel|

ing a hard working, conscientious n]u?’a +
a i
838K, BROADCASTING. h

I can do real job for you.

Aggressive manager available with
thirty days. Experienced in all phas:
of radio with seven years-in the bus!
ness including establishment of a nes
station.

a location in the midwest.
BROADCASTING.

[
Manager-commercial manager. 16 yea
experience with proven record. Knovi:

good programming sales and econon
in operation. 38 years of age, marrie:
This is an opportunity to get a goc
man with the radio knowledge you a !
llcli?éing for. Box 857K, BROADCAS"

Newspaper executive. After sixtec
years in all phases of radio, I tric
to reform by becoming general ma:
ager of two daily newspapers. It's
good position, but I have radio in n
blood instead of printer’s ink. Comple
experience in radio management, sale
programming, engineering, FCC proc
dures. 38, married, two children.

want to get back to running a goc§

radio station again.
BROADCASTING.

Manager-program director-commerci
manager. Thoroughly capable, expe:
ence all phases radio. Efficient ma:
agement, good programming, stro:
sales and public relations. Matu
judgment, youthful enthusiasm, fi1
personality and good showmansh:
everything that makes a successful st
tion. Reasonable salary and percen
age. Box 888K, BROADCASTING.

Write Box 868

photograph. Bc

secretary - copywrite |
western Pennsylvania independer |
Plea |
photo, copy sampl |

Hard working salesman arf-
sober with the best references desirir §
Box 842k%:

[

1

B

S

Successful commercial manager desi
ous of south or southeast. 1st licens
Box 889K, BROADCASTING.

After over twenty years in radio a
year away, I want to get back in ft!
field where I am best qualified and hai
piest in sales or management. Pref
Florida, but will go anywhere. Addre
P. O. Box 615, West Palm Beac
Florida.




Situations Wanted (Cont’d)

-

Salesmen

ifteen years NBC sales, local, spot net-
“Hiwork, excellent record, best references.
“ICurrently employed. Considering leav-
-’,img New York City. Box 744K, BROAD-
)

LEE

LCASTING.
@y Diamond in your own backyard. Young-
5137?hinking creative employer - in NYC
zjinarket, here’s an opportunity to buy
—the services of a sparkling talent in
{the advertising business. Not a jack-
iof-all-trades, but firmly grounded in
etail sales ($55,000 gross billing), creat-
2ing copy campaigns that hit the reg-
Tlister on the $; analyzing markets and
| .accounts; developing promotion, pub-
rlicity, original presentations. TV pro-
“duction experience, hi-powered but not
thi-pressured. Anxious to leap out of
ental rut into flexible agency or sta-
iion (no ulcer outlets) where top work
begets top dollar. Own accounts best
_Journalism BS, 27, draft

xempt, child Wife cooks terrific
dinners for right boss. Box 837K,
—HBROADCASTING.

grexoung aggressive salesman-announcer.
f-Emphasis on sales. Knowledge mer-
ichandising. Four years experience all
t(phases announcing, sales promotion.
JHiSingle. Draft exempt. Personal inter-

view preferred. Box 852K, BROAD-
CASTING.

b Announcers

__College grad., 25, seeks first announc-
irping job, any location. Courses in an-
—_nouncing, copywriting, newswriting.
iShort on experience, long on talent,
:diniideas. Disc, photo. Box 699K, BROAD-
afﬁ‘cASTl:N’G.

wtiNetwork experienced sports man wants
't | employment preferably west. Board
7l experience, news, DJ. Married, draft
Jexempt. Presently employed, no drifter.
iBox 777K, BROADCASTING.

‘Versatile announcer wants position
Twhere board work not required. Con-
“scientious, draft exempt, excellent re-
~.ferences. Box 783K, BROADCASTING.

it}

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Attention, east and southeast! An-
nouncer-newscaster. Five years solid
experience. Veteran. Family man,
Good voice. Sober and reliable. Good
baseball. Looking for well established
station offering good pay and good
future. Best references. Box 855K,
BROADCASTING.

Staff job with regional NBC or CBS
affliliate. Prefer combination with TV.
Five years experience all phases an-
nouncing. Two years managing pro-
gram directing. Six years college. 31,
non drinker, married, one child. If sin-
cerely interested will come for inter-
view. Available on two weeks notice.
Box 861K, BROADCASTING.

Announcer: Creative ability, concert
and show business background, bass
voice, trained Radio City, New York,
seeks stable position. Veteran, age 33,
married, no children, sober, good ap-
pearance, healthy, character excellent,
desires opportunity to prove talent is
worth its weight in gold. Box 862K,
BROADCASTING.

Thousands thousands yes, thousands of
families know this man! Disc jockey
with ready-made audience available.
A “household name” in New York
metropolitan area seeks change. Will-
ing sacrifice large ‘“‘take” to join New
York station with growth possibilities.
Request interview. Write Box 863K,
BROADCASTING.

Announcer-copywriter. Two years ex-
perience with one station. Work board.
Vet, single, sober. Box 864K, BROAD-
CASTING.

Young, married, draft exempt, combo-
man; 2 years experience. Desires Cali-
fornia station position. Smooth news
and disc delivery. Letter, tape, photo
available on inquiry. Stable! Box 866K,
BROADCASTING.

I'm zaney. I like late hours. Music-
gab my forte. Build me as your dog-
watch personality. Prefer fulltime inde-
pendent in midwest, east. Box 870K,
BROADCASTING.

it

Amsl’”“s announcer, play-by-play all
“gports. Available October 21st. Mar-
___ried. Advancement more important

than starting salary. Box 830K, BROAD-
CASTING.

California here I come. Combo, ex-
"=mpt, married man desires California
r:station.  Asking $75.00, will consider
$65.00. Two weeks notice required.
Box 831K, BROADCASTING.

Announcer, draft exempt, single, col-
Biege graduate. Operates console and
~turntable. Experience in all phases

—ncluding technical knowledge. Avail-

fliahle immediately. Disc, photo. Box
1332K, BROADCASTING.

e

:pisportscaster — Topflight play-by-play
» stiman for football, basketball, baseball
~and all other sports. Family man seek-
giing permanent spot with sports minded

istation. Fourteen years experience as
sportscaster, newscaster, commercial
general manager. Box 839K,

CASTING.

t:_ompetent, experienced, reliable, em-
iloyed announcer desires change to
ssound, progressive station, run by radio
-s§fimen. Good DJ, 8 years experience, 3

vears PD. State salary, hours. Box
———‘—i-vloK, BROADCASTING.

‘News-sports specialist, now employed.
fwiiAge 28, draft free. Accept staff, desire
Box 844K, BROADCAST-

Iillbilly DJ. know, like hillbillies. Seven
mifirears with own top western unit. Want

s light permanent spot. Please no
‘stuffed shirt” station replies. Also
“lews, commercial. Details, transcrip-

jon, request. Available in Sept. Box
—7 45K, BROADCASTING.

nnouncer-sportscaster. Employed, 26
- ears old. Married. Will travel. Avail-
"1 ble immediately. Strong on all play-

iv-play. Veteran. Year’s experience.
oX 846K, BROADCASTING.

3

alented novice football broadcaster
‘esires prep or college play-by-play
_ssignment as announcer or assistant,
:nywhere in U. S. College grad. 24.
Jour years football P. A. experience.
jox 847K, BROADCASTING.

.~ \ 1\.{:\& \\‘

g b g b oo

“nnouncer moving to California. Varied
xperience football, special events,
:perate own board news, DJ and write
lopy. Married. No hot shot or char-
|cter. Presently employed at large
buthwest metronolitan station. Box
148K, BROADCASTING.

I can handle
Newscasting and

Gil Mason’s the name.
your announcing.
disc jockey programs. Just need the
opportunity to prove it. Resume and
disc on request. Box 874K, BROAD-
CASTING.

Announcer-program director. Ten year
background. Prefer east. Details, tran-
scription. Box 877K, BROADCASTING.

Moving up, versatile announcer, per-
sonable, vet, family, employed metro-
politan station. Box 884K, BROAD-
CASTING.

Alabama stations: Experienced an-
nouncer, sportscaster, salesman, inter-
ested in good vroposition. Send details.
Bov 886K, BROADCASTING.

Platter-chatter man with one-year
proven ability. Looking for opportu-
nity to build late nite or morning show.
Prefer decent size city in midwest or
possibly east. Fulltime independent
best bet. Box 871K, BROADCASTING.

Persons involved: Husband and wife.
Draft exempt. College. Two years AM,
FM, TV experience. Strong in all
phases of news, editing, rewrite and
local reporting. Excellent DJ team.
Continuity and commercial writing.
Production and direction. Available
immediately. Permanent. Peter New-
ton, #1 Stuyvesant Oval, New York
City, New York.

Technical

Enginecr, degree, license, 15 years ex-
perience chief, combo. Box 652K,
BROADCASTING.

First phone, 18 months experience,
draft exempt, married, wishes to locate
in south, have no experience but will
exceot combo work. Box 835K, BROAD-
CASTING.

Colored vet, first phone license. 5 years
technical training. Desires employ-
ment. Please state salary and hours.
Box 853K, BROADCASTING.

Engineer, 1st class ticket. AM-FM-TV
experience. Desire position, preferably
in Vermont or New Hampshire. Perma-
nent location wanted. Married, draft
exempt. Box 856K, BROADCASTING.
Experienced combination engineer-an-
nouncer presently employved by fulltime
clear channel station. Notice necessary.
Southwest preferred. Minimum salary

£300.00. Have automobile, Box 875K,
BROADCASTING.

Experienced combo man available.
Handle all phases. Family man with
car. Good references. Full details
first letter, please. Box 879K, BROAD-
CASTING.

Engineer, 4 years experience, trans-
mitter, control room and remotes. De-
sire change to progressive station. Draft
exempt. Minimum $65. Box 885K,
BROADCASTING.

Chief engineer, 20 years experience
maintenance and new construction.
Excellent record as chief, family, rea-
sonable salary. Box 887K, BROAD-
CASTING.

First phone, no experience, single, ama-
teur experience, willing. Write to Vin-
cent Giangregorio, 108-31 48th Ave.,
Corona, L. I., N. Y

Immediately, engineer, chief engineer,
experienced, family. Northeast, mid-
west. James Gray, 58 Sailly Avenue,
Plattsburg, N. Y.

Production-Programming, Others

Copywriter-male. Experience on net-
work affiliate wants progressive station.
Hard worker. Draft exempt. No an-
?ouncing. Box 807K, BROADCAST-
NG.

Program director, 10 years experience
as announcer news man; in short all
phases of radio promotion, production,
writing shows and copy. Prefer to lo-
cate with AM-TV operation. However,
would consider sound AM position.
Presently on leave network affiliate
from position as program director.
Aim to secure future for self and fam-
ily. Age 30, draft exempt. Box 836K,
BROADCASTING.

Experienced girl continuity writer also
microphone work. Upper midwest
preferred. Box 841K, BROADCAST-
ING.

College graduate, male, 22, draft ex-
empt, anxious to locate in southwest.
Wants experience in copywriting. Box
860K, BROADCASTING.

Presently employed, program depart-
ment, eastern net 50 kw. Desire pro-
gram directorship medium station. Un-
questionable background (9 years) in
programming, sales, engineering. 32,
vet, draft exempt, married. Consider

any location. Excellent references.
Box 865K, BROADCASTING.
Television
Salesman

Currently TV sales manager for large
independent station with outstanding
sales record. Prior experience includes
1 year as TV network account execu-
tive, TV direction and writing credits,
TV department head for advertising
agency. Emphasis on sales but varied
background embraces all production in
TV. Want to exploit sales plus man-
agement experience on higher level
than present. Will also consider sta-
tion rep, film distribution and/or adver-
tising agency position. Write Box 851K,
BROADCASTING e TELECASTING.

Production-Programming, Others

Television cameraman and photog-
rapher; commercial, news; advertising
and publicity. Age 40, married. Excel-
lent references. Box 891K, BROAD-
CASTING e TELECASTING.

For Sale (Cont’d)

For sale: One composite 250 watt trans-
mitter, tower. Quonset hut, two turn-
tables and console. Complete 250 watt
station except for frequency and modu-
lation monitors. First $5,000 takes it.
WBSC, Bennettsville, S. C

RCA BTF250-A 230 watt FM trans-
mitter, Hewlett-Packard monitor, RCA
transmission line monitor, RCA isola-
tion unit, RCA limiting amplifier, 200
feet 153” coax transmission line. Best
offer, Chief Engineer, WCOH, Newnan,
Georgia.

M\}V'antred To Buy

Stations

Gross between 50-100
thousand dollars. Cash available. No
brokers. Replies confidential. Box
873K, BROADCASTING.

Station wanted.

Equipment, ete.

Want used 3 channel amplifier, micro-
phones, pickups, and turntables. Send
description and lowest price to Box
858K, BROADCASTING.

Used 4 or 6 bay sidemount FM antenna,
153 inch line and brackets. Box 867K,
BROADCASTING.

Miscellaneous

Learn how to speak and write for ra-
dio. Send for practical text book with
comprehensive Home Study Course.
Introductory offer (two months only)
complete with 15 printed lessons. Ad-
dress Box 784K, BROADCASTING.

Help Wanted

SALESMEN

for mnew

SYNDICATED
RADIO IDEA

If you are now calling on radio
stations and can handle another
salable idea along with the service
you are now selling, we have a
proposition that is made to order
for you. This is a brand new idea
for one station in each market. It
was created by active radio station
men and has ample financial back-
ing. It is a solid, sound, brand
new, legitimate plan that cannot
fail to increase billings for every
station that participates. It is fully
copyrighted and protected. Choice
territories are now open. Write
today to Box 882K, BROADCAST-
ING.

Announcers
For Sale
Stations
Western local station in good farm DISC JOCKEY

town. Owners wish to devote them-
selves to other business. Low price
for cash. Low-cost operation ideal for
owner-manager-engineer and wife. Re-
plies confidential. Box 804K, BROAD-
CASTING.

250 watt fulltime independent on north-
ern California coast. In operation 3
vears. Box 876K, BROADCASTING.

Equipment, etc.

GE 3 kw FM transmitter and monitor.
Box 1077, BROADCASTING.

Rel. 10 kw FM transmitter. Includes
driver unit power supply and amplifier.
Perfect condition. Never been used.
Make best offer. This is a real bar-
gain! Box 698K, BROADCASTING.

Like new General Electric BC-3A trans-
mitter console. Cost $650.00, will accept
$450.00. Suitable fer any transmitter or
small station speech-input. Box 850K,
BROADCASTING.

Channel two or thres RCA TF3A three
bay Bat Wing antenna immediate de-
livery. Box 869K, BROADCASTING.

2 Ampex model 400, twin track record-
ers, as new. $750.00 each. Box 878K,
BROADCASTING.

WANTED

Must have proven success rec-
ord as D.J., in a competitive
market. A real opportunity
awaits the man who can de-
liver. 5 kw network station,
metropolitan north central mar-
ket. Give full particulars about
previous experience, salaries
earned and expected, and at-
tach small photo. Confidential.

BOX 450K, BROADCASTING

Production-Programming, Others

WAAB

hold inforn
able to ¢
dling server
state full

starting p.
Bruff W.

Worcester,

Ol
Mass




For Sale

Employment Service

(T VVVV VTN WV

RADIO SCRIPT LIBRARY

by one per\:m)
s have used this
for quick sale.

(can be run
Over 100 stz

service. Pric

BOX 892K, BROADCASTING

Equipment ete.

00000000000000000000000,
3 .
¢

L 2
sTelevision Transmitterf
FOR SALE

New --- Never Used
in Original Crates
RCA TT5A
5 KW--VHF
Channels 2 through 6

Available Immediately

Address Box 830K
BROADCASTING ® TELECASTING

P00 00000000 0000000000000 00040
0000000000000 0000000000000000

0000000000000 00000000

Wanted to Buy

Stations

WANTED

A Radio Station

WEST OR SOUTHWEST
250-5000 WATTS
All Replies Confidential

z SEND DETAILS,
! INCLUDING PRICE TO
BOX 881K, BROADCASTING

!

more than $40,000,000.00.

real profits.

WASHINGTON, D. C.
James W. Blackburn
Washingten Bidg.
Sterling 4341-2
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EASTERN
MARKET INDEPENDENT
$65,000.00

The only station covering TWO very attractive eastern cities hav-
ing a total city population in excess of 35,000 and retail sales of
This station needs owner operation
and offers two or three pariners an unusual opportunity to earn
Financing arranged.

Appraisals ¢ Negotiations ¢ Fimancing

BLACKBURN-HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS
CHICAGO
Harold R. Murphy
Tribune Tower
Delaware 7-2755-6

EXECUTIVE PLACEMENT SERVICE

Confidential nation - wide service
placing qualified, experienced man-
agers, commercial managers, pro-
gram directors, chief engineers and
disc jockeys. Inquiries invited from
applicants and employers.

Howarp S. FRAZIER

TV & Radio Management Consultants
726 Bond Bldg., Washington 5, D. C.

s vvrssrssnas e

‘BRIGHT STAR’
Series Sold in 183 Cities

THE Frederic W. Ziv Co.’s tran-
seribed radio series Bright Star
starring Irene Dunne and Fred
MacMurray, was sold in 183 cities
during the first three weeks it was
offered, company officials an-
nounced last week. Twenty-seven
of the 95 “major markets”’—cities
of 100,000 population or more—
have purchased the show.

The series has also been sold in
21 of the 63 television cities in the
United States, which Ziv execu-
tives interpret as a strong over-all
appeal, in large as well as small
cities. They anticipate stations in
more than 909 of television cities
will have bought Bright Star by
the time it goes on the air the end
of this month.

The 27 major markets, where
sales have been completed, are:
Detroit, Boston, Houston, New Or-
leans, Cincinnati, Indianapolis,
Memphis, Columbus (Ohio), At-
lanta, Birmingham, Akron, Prov-
idence, Omaha, Miami, Dayton,
Jacksonville, Norfolk, Salt Lake
City, Tulsa, Hartford, Charlotte,
Mobile, Shreveport, Knoxville,
Tampa, South Bend, and Little
Rock.

McConnell Sails

JOSEPH H. McCONNELL, NBC
president, sailed Friday on the
Queen Mary to attend broadcasts
of The Big Show to originate Sept.
16 in London and Sept. 23 in Paris.
Programs will be taped for U. S.
Broadecast Sept. 30 and Oct. 7,
respectively. London show will be
broadecast on BBC; Paris one will
be for studio audience only with-
out being broadecast in that country.

s
{

DOUBLE

SAN FRANCISCO
Ray V. Hamilten
235 Montgomery St.
Exbreok 2-5672
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ANNUAL harvest (and the only one
by BroADCASTING ® TELECASTING, (puh-
leez) of 1951 radio beauty contestants
includes Mrs. Arkansas, Mrs. Cole-
man Kent, who went to the Asbury
Park finals last week under the
sponsorship of KNEA Jonesboro.

MISS WASHINGTON of 1951, June

Beverly Klein, receives congratula-

tions of Vice President Alben W.

Barkley as she entrained for the Miss

America finals. WWDC Washington

again sponsored this year’s contest
in the Nation's Capital.

EYEFUL at KLRA Little Rock is Lee
Power, who conducts a nightly disc
jockey show for Long-Bell Lumber Co.
By day she serves as advertising
director for the lumber chain and
ffumishes proof that beauty and

brains often go together.

MRS. PENNSYLVANIA, Mrs. Mar |
cella Marder, receives the title ribbor')
from Bob Nelson, manager of WARI/
Johnstown during state finals in tha |
city. Last year’s national Mrs
America winner represented Johns |
town and WARD.

MRS. RADIO Cleveland, Mrs. Jea!

Carrione, won a WHK competitio

that all started with a flip remar |

of Disc Jockey Bill Gordon abot

sending in beauty pictures. The d¢

luge of mail that followed prompte;
the contest.

WGAP Maryville-Alcoa, Tenn., wc;
one of the sponsors of Miss Alcol
Bobbie Bird. Mayor O. W. Brumfi
congratulates her. (Editor’s Noty
That’s all—next radio beauty |GY°l‘
in our September, 1952 issue.)




FCC Actions

(Continued from page 103)

ecisions Cont.:

:“irectors, stockholders and financial
nd program plans.
y Hearing Examiner Basil P. Cooper
| WHUN Huntingdon, Pa.—Granted
etition for continuance of hearing
rom Sept. 10 to Nov. 13 in Washington,
. C. in proceeding re its application.
By Hearing Examiner Elizabeth C.
| Smith
WJKO Springfield, Mass.—Granted
petition for continuance of hearing
from Sept. 5 to Oct. 5, in Washington,
i proceeding re its application.
‘September 5 Applications . . .

‘ ACCEPTED FOR FILING

License for CP

WFIN-FM Findlay, Ohio—License for
CP to change FM station.
License Renewal

Following stations request renewal
of license: KLX-FM Oakland, Calif.;
WTMV-FM East St. Louis, Ill.; WCNB-
FM Connersville, Ind.; WCTW (FM)
ew Castle, Ind.; KGLO-FM Mason
City, Towa; KMFM (FM) Monroe, La.;
WCBS-FM New York, N. Y.; WMGM-
FM New York, N. Y.; WFDR (FM) New
"ork, N. Y.; WWNY-FM Watertown,
. Y., WFMJ-FM Youngstown, Ohio;
KMUS-FM Muskogee, Okla.; WMGW-
M Meadville, Pa.; WDXY (FM) Spar-
tanburg, S. C.

Hard)

s oeptember 6 Applications . . .

‘m ACCEPTED FOR FILING

Mesit AM—960 kc

ine Mobile, Ala.—CP new AM station re-
'guested by Cary Lee Graham and
Edwin H. Estes AMENDED to change
from 1340 kc 250 w unl. to 960 kw 1

kw D
AM—900 kc

Calhoun, Ga.—CP new AM station

equested by Gordon County Bestg.
Co. AMENDED to change from 1490 kc
4250 w unl. to 900 kc 1 kw D etc.

License for CP
WNXT Portsmouth, Ohio—License
for CP new AM station.
Modification of License

WILK Wilkes-Barre, Pa.—Mod. li-
cense to change from DA-DN to DA-N.

Theatre TV Lens

BETTER picture detail for theatre
TV is promised by a new giant
elf-correcting lens, according to
American Optical Co., manufac-
turer of the precision magnifier.
It is more than 22 inches in diam-
eter and projects “improved 15-
oy-20 foot television pictures on
lmPmovie screens.” Several of the
WP lens have been ordered by RCA
Zmzl'and General Precision Lab. for use
s AT their theatre TV equipment,
mreAmerican Optical reported. Lens
is used to correct distortions in-
';(iuce’d by mirror-magnifier when
"W'the image on the 5-in. kinescope is
N'mjolown up to theatre-screen size.
Natah.

layu‘f
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New Grants, Transfers, Changes, Applications
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SUMMARY THROUGH SEPTEMBER 6

Summary of Authorizations, Stations on the Air, Applications

Cond’l Appls. in
Class On Air Licensed CPs Grants Pending Hearing
AM Stations .......... .. 2,292 2,264 128 299 125
FM Stations ..... .......... 655 544 115 *1 1 3
TV Stations ... i 107 22 438 171
* On the air.
* *

Docket Actions . . .

FINAL DECISIONS

Clovis, N. M.—Announced final de-
cision granting New-Tex Bestg. request
for new AM station on 1240 kc with
100 w fulltime and denying application
of KDDD Dumas, Tex. to change from
800 kc, 250 w, daytime to 1240 Kkc,
250 w, fulltime; dismissed as moot peti-
tion of New-Tex for severance and
grant of application and other related
pleadings. Decision Aug. 29.

MEMORANDUM OPINIONS
AND ORDERS

Dallas, Tex.—By order, granted peti-
tion by chief of broadcast bureau to
reopen record of proceedings on Lake-
wood Bestg. Co. application for new
AM station on 1480 ke with 1 kw full-
time, directional. Enlarged issues and
ordered further hearing to determine
whether proposed station would inter-
fere objectionably with XEAR Mon-
terrey, Mexico, or any other foreign
stations to an extent unauthorized by
treaty or the Commission’s rules and
standards. Order Aug. 31.

Non-Docket Actions . . .

TRANSFER GRANTS

KSEL Lubbock, Tex.—Granted ac-
quisition of control Lubbock Bestg. Co.,
licensee, by Walter G. Russell through
purchase of 289, interest from B. C.
Garnett and Betty K. S. Garnett for
$56,000. Mr. Russell now owns 9,609.6
shares out of total of 18,480 shares.
Granted Aug. 31.

WRYO Rochester, Pa.—Granted as-
signment of license from Beaver Valley
Radio Inc. to Michael Maker Jr. (70%)
and S. W. Calkins (30%), a partnership
of the two major stockholders in
former licensee, Beaver Valley. Con-
sideration consists of assumption of
obligations * and liabilities. Granted
Aug. 31.

WTNT Tallahassee, Fla.—Granted ac-
quisition of control Tallahassee Appli-
ance Corp., licensee, by Frank W.
Hazelton, present 15 owner, through
purchase of another 15 from W. -
Wilson, Godfrey Smith and J. T. Smith
Jr. for $15,000. Granted Aug. 27.

KGFL Roswell, N. M.—Granted in-
voluntary transfer of control KGFL
Inc., licensee, from W. E. Whitmore,
deceased, to Walter E. Whitmore Jr.,
executor of estate. Granted Aug. 27.

KENM Portales, N. M.—Granted in-
voluntary transfer of control Plains
Bestg. Co. Inc., licensee, from W. E.
Whitmore, deceased, to Walter E. Whit-

more Jr., executor of estate. Granted
Aug. 27.
KXGI Ft. Madison, Towa—Granted

assignment of license from Carson Ra-
dio Inc., to KXGI Inc. a formality fol-
lowing July 10 grant of transfer of all
Carson Radio stock to KXGI Inc.
Granted Aug. 27.

New Applications . . .

AM APPLICATIONS

Liberty, Tex.—Cyril W. Reddoch and
John B. McCrary d/b as Liberty Bestg.
Co., 1050 ke, 250 w, daytime; estimated
construction cost $16,775; first year
operating cost $25,000; first year rev-
enue $34,500. Partners also own WATM
Atmore, Ala. and KDLA DeRidder, La.
Filed Sept. 4.

TV APPLICATIONS
Amarillo, Tex.—Plains Radio Bestg.
Co., Ch. 4 (66-72 mc), 50 kw, visual,
25 kw aural, antenna 561 feet; estimated
cost $486,558.70; operating costs and
revenue unknown. Applicant is li-
censee of KGNC Amarillo and KFYO

Lubbock, Tex. Filed Sept. 5.
Oklahoma City, Okla. — Oklahoma
Television Corp., Ch. 9 (186-192 mc),

Telecasting

200 kw visual. 100 kw aural. antenna
1551 feet; estimated cost $1,350,000;
operating cost $360,000; revenue $400,-
000. Principals include President Roy
J. Turner (20%), oil business; Vice
President F. E. Harper (10%), oil busi-
ness; Secretary Henry S. Griffing
(trustee for 309 owned by Video Inde-
pendent Theatres, Oklahoma City);
Treasurer Luther T. Dulaney (30%),
state RCA distributor; Executive Vice
President Edgar T. Bell (109), general

énanager KTOK Oklahoma City. Filed
ept. 5.
Wausau, Wis.—Rib Mountain Radio

Inc., Ch. 7 (174-180 mc), 48.6 kw visual,
24.3 kw aural, antenna 814 feet; esti-
mated cost $240,445; operating cost
$150,000; revenue $150,000. Applicant is
owned by Central Bestg. Co. (60%),
representing the Morgan Murphy-Wal-
ter C. Bridges interests, and Record-
Herald Co. (40%), publishers of Wassau
“Record-Herald.” Filed Sept. 5.

San Antonio, Tex.—R. L. Wheelock,
W. L. Pickens and H. H. Coffield d/b
as UHF Television Co., Ch. 35, 187 kw
visual, 93.5 kw aural, antenna 425 feet;
estimated cost $372,500; operating cost
$140,000; revenue $300,000. Same part-
ners have applied for TV stations in
New Orleans, La. and Corpus Christi,
Tex. Also see two other UHF applica-
tions below. Filed Sept. 6.

Houston, Tex.—UHF Television Co.,
Ch. 23, 182.5 kw visual, 91.25 kw aural,
antenna 514 feet; estimated cost $382,-

500; operating cost $140,000; revenue
$300,000. See San Antonio application
above. Filed Sept. 6.

Dallas, Tex.—UHF Television Co., Ch.
23, 180 ke visual, 90 kw aural, antenna
515 feet; estimated cost $352,500; oper-
ating cost $140,000; revenue $300,000.
See San Antonio application above.
Filed Sept. 6.

TRANSFER REQUESTS

KOKO La Junta, Col.—Assignment of
license from Scuthwest Bestg. Co. to
Otero Bestg. Co. for $250 plus mort-
gage-purchase agreement involving
$17,750. Principals in transferee are
President William W. Shepherd (489%),
109% owner WWGS Tifton, Ga.; Secre-
tary-Treasurer Hortense D. Shepherd
(29%), professor Georgia State Dept. of
Education; Vice President Dr. Charles
E. Zimmernan (50%), physician. Filed
Sept. 5.

WCOL-AM-FM Columbus, Ohio—As-
signment of license from Lloyd A.
Pixley, Martha P. Pixley and Grace M.
Pixley as individuals to Air Trails Inc.
for $100,000 plus. (Contingent upon

Another BMI

Anthony—~Cap.

Victory

SR

58‘? FIETH AVEN

BROADCAST MUSIC. INC.

NEIW YORK: & CMICAGO = MHOLLYWOOR

vien 7 BMI 7 2oane

“Pin Up” Hit—Published by Johnstone-Montei

I LOVE THE SUNSHINE
OF YOUR SMILE

: F Knights—Cap. 15873

s e l(')ll‘;;; Merv Griffin-Hugo Winter-

halter—Vie. 20-4181; Jerry Gr

On Transcriptions: Lenny Herman — C
Military Band—Standard.

simultaneous application requesting
transfer from Pixley’s Inc., present
licensee, to three individuals named
who own Pixley’s Inc.) Principals in
Air Trails are President and Treasurer
Charles Sawyer (209%), U.S. Secretary
of Commerce and owner of WING
Dayton, majority stockholder in WIZE
Springfield, Ohio; Executive Vice Pres-
ident J. Pattison Williams (209%), ex-
ecutive vice president for WIZE and
WING; Vice President Adna H. Karns,
general manager WING and WIZE;
Secretary John Sawyer (129%), farmer;
Assistant-Secretary Catherine Brown,
private secretary to Secretary Sawyer
and assistant secretary for WING and
WIZE; Charles N. Evans, station man-
ager for WIZE; Anne Sawyer Williams
(129,), director WING; Charles Sawyer
dr. (129,), director of Coney Island Co.,
Cincinnati; Jean Sawyer Weaver (129%),
housewife; Edward Sawyer (12%),
U.S. Army. Filed Sept. 5.

WIBS Santurce, P.R.—Resubmitted
application for assignment of license
from Radio Station WIBS Inc. to
Tomas Muniz and Ramon Pares d/b
as Muniz & Pares for $174,200. Mr.
Muniz (50%) is general manager WIAC
San Juan and Mr. Pares (509%) is vice
president of Olavannia Sugar Corp.,
San Juan. Filed Sept. 5.

KGAL Lebanon, Ore.—Assignment of
license from W. Gordon Allen to Linn
County Bestg. Co., new corporation
owned 59.19% by Mr. Allen, president.
Other owners are Vice President Don-
ald F. Whitman (209%), production di-
rector WIBK-TV Detroit and KOIN
Portland, Ore.; Secretary-Treasurer
Harold C. Singleton (9.9%), 52% owner
KWWEB Walla Walla, Wash. and chief
engineer KGW Portland, Ore.; Kathryn
B. Hayden (109 ), part-owner ‘“Lebanon
Express’”’; Madeline R. Allen (1%),
housewife. Total of $8,000 is paid to
Mr. Allen for interests obtained. Filed
Sept. 5.

KGPH Flagstaff, Ariz.—Assignment
of license from partnership d/b as The
Flagstaff Bestg. Co. to The Frontier
Bestg., Co. Inc. to effect change from
partnership to corporation. Same own-
ership. Filed Sept. 5.

KXOX Sweetwater, Tex.—Assignment
of license from Sweetwater Radio Inc.
to Radio & News Inc., present 1009,
owner of licensee. Filed Sept. 5.

KTER Terrell, Tex.—Transfer of con-
trol Terrell Best. Corp. from Frederick
I. Massengill Jr. and D. W. Massengill
to Paul A. Wnorowski through sale of
519, interest for $16,500, Mr. Wnorow-
ski owned 409, of WIBV Belleville, Ill
until June 14 this year. Filed Sept. 5.

Deletions . . .

TOTAL deletions to date since Jan. 1:
AM 24, FM 54, TV 0. New deletions
and effective dates follow:

KJSK-FM Wheeling, W. Va.—George
Basil Anderson, construction permit,
Aug. 28. Economic.

Morning Program

WBAL-TV Baltimore announced
last week that beginning today
(Monday) it will begin program-
ming at 10 a.m. with a new full-
hour program to be known as The
Brent Gunts Show. New show will
be aired Monday through Friday
and aimed at housewives.

N\
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Benton’s Inning
(Continued from page 23)
predominant matter which Sen.

Benton sought to settle.

He quoted industry sources as
well as several editorials from
BROADCASTING © TELECASTING as
stating that broadcasters feared
the spectre of censorship in his pro-
posal, and he denied that these
fears were valid.

Other witnesses, under question-
ing by Sen. Benton, contended that
no censorship would be present in
the system. But Senate Majority
Leader Ernest W. McFarland (D-
Ariz.), chairman of the subcom-
mittee, got closer to the heart of
the matter when he asked Sen.
Benton:

“How much good would this
board accomplish without exercis-
ing some degree of censorship?”

Sen. Benton answered, in part:
“I have a great faith in the desire
of the industry to respond to the
kind of constructive report from
the type of men that would be on
this board. . . . If such a board
had been in existence for the past
30 years of radio history . . . the
history of broadcasting would have
been changed for the better.”

“If stations did not conform to
the recommendations of this board,”
continued Sen. McFarland, “would
the FCC conform to them?”

“That’s hard to say,” said Sen.
Benton.

“Would it be your desire that
the FCC conform to them?” asked
Sen. McFarland.

“It would and could on occasions
where you have a flagrant failure
of a licensee to live up to his prom-
ises,” said Sen. Benton.

Attached to Congress?

Sen. McFarland said it seemed
to him that “unless the FCC did
follow the recommendations,” the
advisory board would have no ef-
fect.

Sen. Homer E. Capehart (R-
Ind.) questioned whether (1) there
was a need for such a board since
it might “be doing what this com-
mittee (the Interstate and Foreign
Commerce Committee) ought to be
doing, or (2) whether, “if we do
need such an organization,” it

CONSTANT SERVICE
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ought not to be attached to Con-
gress.

“Why should it (the board) be
attached to the executive branch?”
Sen. Capehart asked. “Only the
House and Senate have the power
to change the law (governing
broadcasting).”

Sen. Benton said the thought of
attaching the board to Congress
had not occurred to him and that
although the notion might be worth
considering, he felt that his pro-
posal was the better solution.

Sen. Benton continued through-
out the hearings to maintain that
this procedure would not constitute
censorship.

The legislation under discussion
before the subcommittee of the
Senate Interstate and Foreign
Commerce Committee last Wednes-
day and Thursday was S J Res 76,
a joint Senate-House resolution,
and S 1579, a bill. The two, and
proposed amendments to them, to-
gether represent Sen. Benton’s
proposals.

Requisite of Bill

In his testimony last week Sen.
Benton said that the bill, in its
amended form, “calls upon the
board to make ‘a continuing study
of programming trends of broad-
casting stations with particular
reference to’ four problems.”

Said the Senator: “The four
problems spelled out in the revised
bill are briefly: (1) the manner
in which broadcasters are serving
community needs; (2) the extent
to which broadcasters are carry-
ing programs which ‘broaden the
educational and cultural interests
of the American people;’ (3) new
techniques in programming, or in
the financing of broadcast opera-
tions, as these affect programming;
and (4) study of the nature and
composition of the groups which
exercise effective control of pro-
gramming, e.g. station operators,
networks, advertisers, educational
institutions, ete.”

Sen. Benton confined his pre-
pared statement to an outline of
the purposes of his legislation and
to the introduction of several
endorsements from educators.

One letter, from Dr. Robert G.
Sproul, president of the U. of Cal-
ifornia, suggested that part of the
campaign for improvement of
broadcasting should be a provision
enabling educational institutions
that acquire the reserved TV chan-
nels to sell time. As now proposed
by the FCC, the educational sta-
tions would be non-commercial.

“T  am extremely doubtful,”
wrote President Sproul, “that the
quality of television programs or
radio programs over commercially-
controlled stations can be changed
for the better or maintained at any
given level by legislation definine

o

more precisely the meaning of
public interest, convenience and
necessity.

“A more effective approach would
be to guarantee to the public that
commercially-operated stations will
have substantial competition from
non-commercially operated stations
controlled by non-profit organiza-
tions of public and private educa-

tional institutions and agencies,
reasonably protected from unjusti-
fied interference either by govern-
ment or commercial stations.”
Sen. Lester C.-Hunt (D-Wyo.),
co-sponsor of the Benton legisla-
tion and a member of the subcom-
mittee, also read a prepared state-
ment in support of the measure.

(Sens. John W. Bricker [R-Ohio] .

and Leverett Saltonstall [R-Mass.]
are other co-sponsors.)

Sen. Hunt had little good to say
for present arrangements in broad-
casting. '

“Tap dancing, acrobats, song
and dance teams, blood and thun-
der murders — what value are
they?” Sen. Hunt said.

“Contrast these kinds of TV

‘programs with those that could be

offered,” he said.

As types of programs that he
would like to see in greater abun-
dance, Sen. Hunt suggested “sew-
ing, cooking, nursing care” as
well as subjects of particular in-
terest to various professions. He
thought it would be a splendid tele-
vision program of interest to
lawyers if a station presented
“some legal authority on Sunday
evening discussing Supreme Court
decisions.”

FCC Under ‘Pressure’

Owing to pressures from the in-
dustry, said Sen. Hunt, the FCC
was ‘“not in a position to pass on
these important matters.” What
it needed was the extra push the
National Citizens Advisory Board
could give.

Other witnesses were Angus Mec-
Donald, legislative representative
of the National Farmers Union;
Stanley Ruttenberg, director of
education and research of the
CIO; Dr. I. Keith Tyler, director
of the Ohio State U. Institute for
Education by Radio and Televi-
sion; Dr. Edgar Fuller, executive
secretary of the National Council
of Chief State School Officers,
speaking for the Joint Committee
on Educational Television; Wallace
J. Campbell, director, Washington
office, Cooperative League of the
U.S.A., and president of WCFM
(FM) Washington, a cooperatively
owned station; Carroll Newsom,
associate commissioner of educa-
tion of the State of New York and
representative of the New York
State Board of Regents; James
Webb, acting U.S. Secretary of
State, and Alice Dunlap, director,
Washington office, American Li-
brary Assn.

Of these, perhaps the witness
most antagonistic to commercial
broadcasting was Dr. Fuller.

“Mr. Chairman,” he said, “it is
unthinkable that the limited num-
bher of television channels may be
allowed to become monopolized for
selling goods . . . The history and
present status of radio has de-
monstrated that the rituals of the
sellers demand monotonous repeti-
tion of the trademark and the trit=
cliche. Such repetition, carried to
excess, spoils programs and stul-
tifies thinking.”

Dr. Fuller said it was “difficult
for us to understand why commer-
cial broadeasters schould onpose
such a National Citizens Advisory

BROADCASTING *®

Board as S 1579 proposes. Thi
board would be entirely unofficiz
and advisory, and it would hav
no powers of censorship. It woul
be legal for both the FCC an
Congress to ignore every suggez
tion it might make. ‘

“Do the broadcasters suppos
that there will be no organize
groups of any kind whatever t|
suggest to them what the publi|
opinion is concerning their pre:|
entations on television? . . }

“If they take an attltude thej
all the television channels belon|
to them, to use as they ‘please t,
bombard the people in any way the
will earn ‘them the most dollar |
the alternatives of the general pul
lic may be limited to less desirab|
types of action to protect itself.” I

Sen. Benton asked Dr. Fuller t|
comment on an analysis which Sei|
Benton said he had made of i1
dustry reaction to his proposals. 1

Sen. Benton said the analysis i1
dicated that broadcasters had r|
objection to the one-year limit:!
tion on TV station licenses (|
limitation now in effect) or to a
encouragement of  subseriptic
broadcasting, but that “their fe:
is in regard to the National Cit|
zens Advxsory Board and pOSSLb
censorship.”

“They fear the board becaus
there would not be an opportunit;
to appeal to the courts from an
of its recommendations, as the
‘can now appeal from FCC dec
sions,” Sen. Benton said.

Dr. Fuller ventured that
would not be a censoring body.

Mr. Newsom, of the New Yo1!
Board of Regents, reported on t}
status of the boards interest i
an educational TV network. i
Plans for Financing 1

In answer to a question by Se
McFarland as to how the Regen
proposed to finance such a networ
Mr. Newsom said the board wou
include in its next budgetary r
quest an appropriation of $3 to §
million to build “perhaps as mar;
as 11 stations.”

This was the first public a
knowledgment that the Regen:
may tone down their plans fro
the 11 stations they have a:
nounced they would seek. Fro
competent sources, BROADCASTIM,
® TELECASTING has learned th:
the Regents may wind up by see
ing no more than three stations. |

Sen. McFarland asked whethc
the Regents hoped to sell tin
commerc1ally

“It is not our present mtentlom ‘
said Mr. Newsom. “But we ha
counsel on the job exploring the
possibilities.”

Dzr. Tyler, of Ohio State U., sal
he saw the advisory board as “b
ing a necessary part of the whol
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"Lructure of broadcasting to carry
but provisions of the Communica-
kions Act of 1934.”
# As things are now, he said, the
Findustry is constantly before the
#CC while the public is seldom
pefore it.”
“You would complete a triangle
v setting up this board to repre-
ent the public . . . The FCC would
‘have a broader base for its de-
+isions than it gets now from in-
. flustry groups alone,” he said.
“* Dr. Tyler said he had read the
2solution passed three weeks ago
-py Distriect 4 of the NARTB, op-
posing the Benton bill on the
‘srounds that it threatened censor-
ship. The resolution, Dr. Tyler
4aid, “didn’t make much sense to
ne.”

He felt that because the board
“sould be “advisory” and would deal

snly with overall programming
~ ‘rends it would not tend toward
- “‘ensorship.

-~ Acting Secretary of State Webb
~lestified to the successful operation
«f three other boards, somewhat
“imilar in organization to the pro-
sosed radio-television board, which
were set up when Sen. Benton was
~_ssistant secretary of state.
“! These are the U.S. Advisory
“ommission on Information, the
“7.S. Advisory Commission on Edu-
“‘ational Exchange and the TU.S.
ational Commission for UNESCO,
=11 of which are composed of
“Haivate citizens and are attached
o the State Dept. to give advice
“in those fields.
~  Other witnesses spoke favorablv
f the Benton legislation, and
Thointed out their special interests
" -n a swing toward heavier educa-
ional programming by radio and
§ V.

% Summing up, before adjourn-
inent, Sen. Benton said that the
yidvisory board’s influence could
-al.ct fail to benefit the television in-
-1nustry by an improvement of pro-
=¢rams which, he felt, would in-
mrease audience.

“It cannot fail to benefit the
“ipardcasters and advertisers whose
Aterest is in enlarging audience,”
e said.

_“! The hearings were adjourned to
‘'n unspecified date.
. Sen. McFarland said that al-
ough the next subcommittee ses-
on on the Benton legislation
. aight be postponed until after the
_orthcoming Senate recess, he
“ould promise that all witnesses
rho wanted to be heard would be
ven a chance before the hear-
.ags were closed.
~  Harold Fellows, NARTB presi-
sient, has requested an opportunity
- ) testify, and presumably other
.- wdustry representatives will also
__ppear at future hearings. Wayne
oy, FCC chairman, too is expected
» be a future witness.

WEOK

POUGHKEEPSIE

NBC

announced at Chicago during Drake Hotel cocktail party enjoyed, among

others, by (I to r) Carlin S. French, vice president, H-R Representatives;

L. Joe Bolles, WGFG general manager; Harold F. Gross, stations’ president-

owner; Howard Finch, WJIM-AM-TV manager; Dwight Reed, vice president
H-R Representatives.

AFFILIATION of WGFG Kalamazoo and WJIM-AM-TV Lansing was

!

Allocations
(Continued from page 78)

assigned four VHF channels, in-
cluding Channel 12, to Philadelphia.

What Philadelphia applicants
want to do is exemplified in the
proposal by WIP of that city.

It suggested that in order to keep
Channel 12 in Philadelphia, WDEL-
TV Wilmington, now operating on
Channel 7, be moved to Channel 8
instead of to Channel 12 as pro-
posed by the FCC. It also recom-
mended that WGAL-TV Lancaster,
now operating on Channel 4, remain
on that frequency with (a) a di-
rectional antenna or (b) limited
power, instead of moving to Chan-
nel 8 as proposed by the FCC.

In his statement on WIP’s pro-
posal, Benedict Gimbel Jr., presi-
dent and general manager of the
station, alluded to these facts:

(1) Philadelphia is the third
largest city in the U. S.

(2) City has more than 900,000
sets in use, costing public some
$200 million.

(3) Without four VHF channels,
Philadelphia will not have four
competitive network stations.

(4) Two surveys conducted by

SENATE PICKUPS

Lawmakers Refuse Telecasts

A SUGGESTION that the Senate
permit its sessions to be broad-
cast was abruptly turned aside
last week by three Democratie
Senators who feared broadcasts
would “ruin the Senate.”

The proposal was made by Wal-
lace J. Campbell, president of the
cooperatively owned WCFM (FM)
Washington, who said the station
would like to carry daily board-
casts of the Senate.

“It would completely ruin the
Senate,” Sen. William Benton (D-
Conn.) said.

Majority Leader Ernest W. Mec-
Farland (D-Ariz.), chairman of
the subcommittee before which Mr.
Campbell was testifying in sup-
port of Sen. Benton’s legislation
to create a citizens board for radio
and TV, said:

“You’d be playing up the show-
men in the Senate rather than the
workers.”

Sen. Lester C. Hunt (D-Wyo.)
jocularly thought that regular
broadecasting might cause a drastic
“turnover” in Senate membership.

J{ROADCASTING ® Telecasting

!

|

WIP showed an overwhelming ob-
jection on the part of TV set own-
ers to buy UHF converters in order
to receive another station.

Interference to NBC - owned
WNBT New York and WNBW
Washington, both on Channel 4,
from the operation of WGAL-TV
on the same frequency can be mini-
mized, My. Gimbel said, by the use
of a directional antenna by the
Lancaster station. If that cannot be
worked out, he said, power limi-
tation for WGAL-TV would serve
the purpose.

In any event, he said, since both
the New York and Washington sta-
tions are owned by NBC, areas lost
through the operation of WGAL-
TV on Channel 4 will still receive
the same network programs from
NBC through affiliates.

Common ownership is also the
theme of Mr. Gimbel’s attitude
toward WGAL-TV and WDEL-TV.

This is the way Mr. Gimbel sees
it: Even if WGAL-TV were to go to

Channel 7 as FCC proposes, its in-

terference to WDEL-TV on WIP-
recommended Channel 8 would not
be serious, since both stations are
owned by the same interests—the
Steinmans.

Naturally, the Philadelphia sug-
gestions have aroused vehement ob-
jections on the part of both WDEL-
TV and WGAL-TYV, as well as NBC,
ABC and such others who would be
affected by co-channel and adjacent
channel interference.

As an example of the significant
touch-and-go quality of the allo-
cation hearing, take the case of
WNHC-TV New Haven, using

OF

WCKY PRODUCES RESULTS
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Channel 6, which the FCC wants
to shift to Channel 8.

In the FCC’s proposals, a foot-
note warns that stations using an-
tennas above 500 ft. would have to
reduct a certain amount helow the
200 kw maximum permitted. The
difference is related to the height
of the antenna ahove 500 ft.

WNHC-TV agreed to make the
change to Channel 8, although it
will cost $160,000, it said. But it
agreed with proviso that it’s Grade
A service area be protected.

New York’s WJZ-TV on Channel
7 and WOR-TV on Channel 9, both
of which are using antennas above
1,000 ft. don’t want to be limited
in power. They are pushing hard
to show that they can still radiate
maximum powers and not cause
serious difficulty to WNHC-TV.

In addition to the Boston, Phil-
adelphia and New Haven problems,
the bulk of the other filings covered
new recommendations and objec-
tions affecting such cities as Provi-
dence, Buffalo, Hartford, Worcester,
Albany-Schenectady-Troy, Holyoke-
Springfield, Manchester, N. H.,
among others.

WANTS UHF

WELI Sole Bidder Last Week

ONE AND ONLY allocation filing
last week unequivocally in favor
of UHF was from WELI New
Haven.

In its presentation, the station
related the experience and find-
ings of its executives and engineers
with UHF receivers and converters

monitoring signals from RCA’s
experimental TUHF station in
Bridgeport.

Based on UHF receiver and con-
verter installations installed in the
homes of 17 of its executives, and
on tests made by its engineers, it
reported that:

(1) UHF signal is free from inter-

ference from automobile ignition,
diathermy, X-ray, other man-made
disturbances.

(2) UHF signals bend around and
over obstacles—thus cover a much
larger area than is expected.

WELI’s enthusiasm for UHF
is no sudden inspiration. Optimis-
tic reports from the station were
published in the Feb. 6, 1950 and
April 16, 1951 issues of BROAD-
CASTING ® TELECASTING.
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WMIE TRANSFER GETS
FINAL FCC APPROVAL

TRANSFER of construction permit of WMIE
Miami from Lincoln Operating Co., trustee
for Sun Coast Broadeasting Corp. to Sun Coast
alone, was finally approved by the FCC last
week [CLOSED CIRCUIT, Sept. 3].

Commission found nothing in hearing record
that disqualifies Arthur B. McBride or Daniel
Sherby as broadcast grantees. MecBride'’s as-
sociation with Continental Racing Press was
feature of Kefauver Senate Crime Commi.ttee
hearings earlier this year. Complaint against
both Mr. McBride and Mr. Sherby alleged tax
monopoly in Cleveland.

Initial decision granting transfer was issued
last March, but was stayed by the FCC in May
[BROADCASTING ® TELECASTING, May 21, March
19].

Pending FCC approval is application from
Messrs. McBride and Sherby to sell WMIE to
E. D. Rivers Sr., ex-Governor of Georgia.
Purchase price is $200,000 [BROADCASTING ®
TELECASTING, July 9].

INTERMOUNTAIN EXPANDS

INTERMOUNTAIN NETWORK, comprising
some 28 stations in Utah, Idaho, Wyoming,
Montana and Nevada will expand into Color-
ado and New Mexico this week. In connection
with the expansion, Avery-Knodel Inc., na-
tional sales representative for the regional
network, will discontinue representation of
KGGM Albuquerque and KVSF Santa Fe on
Sept. 14, picking up KVER Albuquerque on
Sept. 15. Lynn L. Meyer, vice president in
charge of sales of Intermountain, will be in
New York this week to discuss plans for pro-
moting and selling the enlarged regional group
with Avery-Knodel.

STATION SALE APPROVALS

FINAL FCC approval for sale of WARL-AM-
FM Arlington, Va.,, and WDAE-AM-FM
Tampa, Fla., was announced Friday. Control
of WDAE was sold to minority stockholder
David E. Smiley for $825,000 [BROADCASTING
® TELECASTING, July 30]. Lou Poller, owner
of WPWA Chester, Pa., bought WARL for
$78,000 [BROADCASTING ® TELECASTING, July
23]. FCC also granted transfer of WLOU
Louisville, Ky., to Robert W. Rounsaville for
$40,000 [BROADCASTING ® TELECASTING, July
23] and approved sale of WIKC Bogalusa, La.,
to Enterprise Pub. Co. for $50,000.

NEWSCASTS HiT HIGH

RADIO NEWSCASTS continue popular even
in such a heavily-TV populated city as New
York, according to survey made by research
staff of WOR New York, showing that in first
half of 1951 station’s newscasts registered
higher ratings than at any time in past eight
years with average audience this year 26
percent larger than in 1946. Even at night,
WOR newscasts now boast larger audiences
than in pre-TV era, survey shows.
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JOLLIFFE, ENGSTROM GIVEN
PROMOTIONS BY RCA

DR. CHARLES B. JOLLIFFE, executive vice
president in charge of RCA Labs division,
elected to newly created position of RCA Vice
President and Technical Director at board
meeting Friday, when Dr. E. W. Engstrom,
Vice President in Charge of Research at RCA
Labs, was named Vice President in Charge of
the RCA Labs division. In his new post, Dr.
Jolliffe will be responsible for the development
and execution of long range plans for RCA, for
the coordination of the corporation’s broad en-
gineering policies and for representing RCA
in connection with technical matters before
public and governmental bodies.

RCA board also declared dividend of 87%
cents a share on $3.50 cumulative first pre-
ferred stock for July-Sept., payable Oct. 1 to
holders of record Sept. 17.

FIRST CBS COLOR SET

FIRST CBS-COLUMBIA color TV set came
off line Friday, with full production due in
about three weeks. Set is the $499.95 console
with doors, contains a 10-in. picture tube
magnified to 12%-in. size. At the same time,
CBS-Columbia announced it had developed
“first fully compatible receiver to be intro-
duced since the Supreme Court decision in
favor of the CBS system of color television.”
Set, as described by CBS-Columbia, is regular
20-in. chassis, but contains third knob on front
of receiver, known as “compatibility switch,”
by which viewer can receive colorcasts in black
and white.

NSTP-LABOR MEETING

EXPLORATORY meeting with film labor
unions and guilds called by National Society
of Television Producers for Sept. 19 to discuss
mutual problems prior to contract negotia-
tions. Further attempt to include in their fold
newly-organized TV producers group (see
story page 86) so far comprising top 10 TV
film producers, seen in NSTP inviting all TV
producers, “members and non-members” in ad-
dition to network and station representatives.

DOUGLASS TO ERWIN-WASEY

JAMES C. DOUGLASS resigned as coordin-
ator of radio and television advertising for
Colgate-Palmolive-Peet Co., effective Sept. 14,
to join Erwin, Wasey & Co., as vice president
and director of radio and television, succeed-
ing C. H. Cottington, resigned. (See AGENCY
BEAT).

DUFFY HONORED

BERNARD C. (BEN) DUFFY, president of
BBDO, named honorary deputy Commissioner
of Commerce of the City of New York. He
will serve as public relations and advertising
consultant to the N. Y. City Dept. of Commerce.

SHEARER HEADS N.Y. NIELSEN

T. RODNEY SHEARER, vice president of
A. C. Nielsen Co., has been appointed head of
sales and service of Nielsen Radio and Tele-
vision indexes in New York.
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TV STANDARDS

=TT W

Closed Circuit

(Continued from page 4)

Civil Defense expected to emerge as result «
European trip being made by Clem Randa'|
executive director of Federal Civil Defen:|
Administration. Mr. Randau, on last Ic|
of two-month tour, is former vice president .
UP and of Field Enterprises, and now owi|
minority interest in WNEW New York. |

CARLOS MARISTANY, stormy petrel
Cuban Communications, in addition to his r
cent appointment as Ambassador to Argentir
by President Prio, has been named head
Cuban Delegation to Geneva Telecommunic
tions Conference later this year. His presen |
always has spelled trouble for U. S. Del;
gation.

COMMITTEE NEARS CODE

PROPOSED television program and advert:
ing standards moving rapidly toward fin:
drafting stage, NARTB’s TV board told F:
day at conclusion of two-day meeting held |
Cavalier Hotel, Virginia Beach, Va. (see ear |
story page T7). i

Board praised code committee for its wo |
after hearing report by Chairman Robert
Swezey, WDSU-TV New Orleans. He fo!
board two subcommittees already had turn!
in first drafts. Walter J. Damm, WTMJ-T!
Milwaukee, is chairman of subcommittee
advertising practices, which has adopted te
tative standards. Similar progress made |
subcommittee on news and public eveni:
religion, community responsibility and co
troversial issues. Chairman is Harold Houg
WBAP-TV Fort Worth.

DuMONT SALES CAMPAIGN

INITIAL MEETING in series of cross-cou
try regional conferences between executiv!
of Allen B. DuMont Labs receiver sales di
sion and its distributors, has been schedul:
for tomorrow (Tuesday) in New York Ci
Following conclaves designed to discuss f
sales merchandising, advertising and serv
plans, will be conducted by Walter Stick!
national sales manager, and Fred Lym:!
assistant sales manager, on Wednesday |
Chicago for the midwest distributors a!
Friday in Chicago for the western grot
Joseph H. Moss Jr., DuMont distributi?
manager and Advertising Manager George |
Hakim, are scheduled for southern meeti
in Atlanta on Wednesday and southweste
conference in Dallas on Friday. |
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¥

CBS COLOR IN PARIS.

CBS COLOR SYSTEM will be demonstrai
in Paris from Sept. 15-18, under official spons. |
ship of French government, CBS-TV divis
announced Friday. Radio Industrie, larg
French manufacturers of radio-televis |
equipment, will show its new models, desig:
for both black and white and color recepti
Director General of French radio and televisi |
Waldimir Porche, has sent invitations

opening to cabinet members from his o
country as well as Belgium, Italy, Switz

land, Sweden, Norway and Denmark. |

PARSONS PROMOTED ;

WILLIS B. PARSONS, sales promotion depsz |
ment of ABC, has been named assistant m |
ager of the advertising and promotion depz
ment of the network, it was announced 11
week. ‘
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Midwesterners are noted for
their wholehearted determina-
tion. And because of this determi-
nation, Greater Kansas City and
the entire recently flooded sec-
tions of Kansas and Missouri are
“Back in Business”!

Kansas City is entitled to a
mighty salute —not only for its
quick return to normal, but for
the manner in which flood con-
trol legislation is being enacted
to prevent a recurrence of flood-
ing in the heart of America. That
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same determination and coopera-
tion will see all partially com-
pleted projects to a finish and the
necessary new water control sys-
tems built without delay.

Hats off to Kansas City and the
Midwest! Standing in the midst
of this spirit, The KMBC-KFRM
Team can see only one ultimate
result—a BIGGER AND BET-
TER KANSAS CITY!

Represented nationally by Free
& Peters, Inc.

TO SELL THE WHOLE HEART OF AMERICA WHOLEHEARTEDLY, IT'S

s

OWNED AND OPERATED BY MIDLAND BROADCASTING COMPANY




Radio talks BIG
in Detroit!

In Detroit, WW]J is a better-than-ever
buy at lower-than-ever cost. Here are
the facts:

Assuming that television owners never
listen to radio, bear in mind that increases
in Detroit population and trading area
have combined to give WW]J 96% cover-
age of the number of families it had in
1940. When you take into consideration
the shrinkage of the dollar since then,
present rates enable you to buy the WW ]
market today for substantially less per
thousand than you could in 1940.%

That’s why advertisers in the Detroit
market choose WW ] and its big exclusive
radio audience.

*average WWJ families, 1940 931,922
TV families, 1950. .. .. .. . . 508,000
exclusive radio families, 1950 . . 896,300

?
FIRST IN DETROIT Owned and Operated by THE DETROIT NEWS ias ﬁ
[AM-EM]
National Representatives: THE GEORGE P. HOLLINGBERY COMPANY .

Associate Television Station WWJ-TV

Basic NBC Affiliate

AM — 950 KILOCYCLES — 5000 WATTS
FM—CHANNEL 246—97.1 MEGACYCLES
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