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AVAILABLE

EVERY

SATURDAY NIGHT

6:30-7:00 PM STARRING
N RENALDO. and LEO CARRILLO
DUN?:\S €ISCO) e (AS PANCHO) = [

Famous stars of Cisco Kid movies.
Now Washington’s most popular Sat-
urday evening local program is avail-
able for sponsorship from 6:30-7:00
P.M. on WNBW.

Highly-rated, highly-popular, highly-
positive to get your sales message
across where it counts!

For complete details on a top local program that will SELL for you please contact
your nearest NBC Spot Sales Office or call the WNBW Sales Department at
REpublic 4000 TODAY!!

Channel Four
NBC-TV IN WASHINGTON




with any qualified TV engineer.

g oW the
mostipowerful televisio

N

stamn in Dixie

\\\\ ‘ Thousands of square miles of terri-

\ 50 K. W. of radiated power
‘ from a tower 1,059 feet high,
channel 2. Check this formula

W

tory—where no adequate television
service had been provided before—
now has been opened up.

Tens of thousands of prosperous
Southern families—who never be-
fore enjoyed television in their homes
—now have entered the WSB-TV
market.

Set sales are booming. Circulation
is going up at a dizzy pace.

A schedule of top-rated shows plus
the proven know-how of the WSB-TV
staff combine with this tremendous
new power to give you a golden sales
opportunity.

Call, write or wire us or your Petry
man at once. WSB-TV ON PEACH-
TREE STREET, ATLANTA.

Affiliated with The Atlanta Journal and The Atlanta
Constitution. Represented by Edw. Petry & Co., Inc.
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THE 108th television station was
poised to take the air yesterday
(Sunday) in Atlanta, first addition
to the nation’s video spectrum in
a year.

Sept. 30 will go down in Atlanta’s
history as TV moving day. These
events were listed:

@® WSB-TV — Switch from
Channel 8 to 2, using 1,062-foot
tower originally built for the
former Atlanta Constitution’s pro-
jected outlet, WCON-TV. Power
increased to 50 kw radiated.

® WLTV — First program
scheduled yesterday from former
WSB-TV transmitter. New sta-
tion operated by Broadcasting Inc.

® WAGA-TV—Continued oper-
ation on Channel 5 under Fort
Industry Co. ownership.

@® Second AT&T network link
ready.

Final details for the switch of
WSB-TV to Channel 2 and sale of
Channel 8 transmitting facilities
to Broadcasting Inc. were settled
late Wednesday in Atlanta. The
transfer had been approved by
the FCC Aug. 9 [BROADCASTING
® TELECASTING, Aug. 13].

Wilcox, Lane Sign

Signing the contract between
Atlanta Newspapers Inc. (WSB)
and Broadecasting Inc. were H. B.
Wilcox, secretary-treasurer and a
director of Atlanta Newspapers,
and William T. Lane, vice presi-
dent and general manager of the
new station. Present at the sign-
ing for WSB-TV were J. Leonard
Reinsch, in charge of the radio-TV
properties of ex-Gov. James M.
Cox, of Ohio, and Paul A. O’Bryan,
of the law firm of Dow, Lohnes &
Albertson. Mr. O’Bryan notified
the FCC late Wednesday that
negotiations had been officially
completed.

Atlanta and a large area of the
Southeast were in a state of TV
animation last week as pre-trans-
fer excitement spread rapidly.

WSB-TV began test-pattern
operation Tuesday from the 1,062-
foot tower with 50 kw radiated
power. Using the old WCON-TV
test pattern, WSB-TV called for
reception reports and claimed that
these reports came from all parts
of an area extending more than
200 miles away from Atlanta. It
asserted reliable pictures were be-
ing received in such spots as Sa-
vannah, Thomaston and other

Georgia cities; Montgomery, Ala.,
and Greenville, S. C.

WLTV officials, under General
Manager Lane, had been working
weeks to get the station on the
air by Sept. 30. Studios were set
up in the old Constitution Bldg.,
where the discontinued WCON-AM-
FM had headquartered.

Other key personnel at WLTV
include Arch Ragan, general sales
manager; Harvey J. Aderhold,

technical director; Roger O. Van
Duzer, program director; Ann
Hucheson, traffic manager; Wini-
fred C. Brown, manager of account-
ing department, and Madelinn
Chace Haddox, director of promo-
tion and public relations.

WLTV is operating as a tele-
vision affiliate of ABC and also
plans a film network schedule, ex-
panding to live local productions
before the end of the year.

|

ARRANGEMENTS for

Inc.'s WLTY (TV)

of Broad ing

Atlanta, Ga., by Hmringtorn, Righter & Parsons, television station representa-

tive, are concluded in that city. L to r: Jack Harrington, president of the

station representative firm which headquarters in New York; Arch Ragan,

sales director of WLTV, and William T. Lane, vice president and general
manager of station.

WI_TV UN AS ]ﬂBTH STA"UN WSB-TV Atlanta Now Ch. 2

Broadcasting Inc. comprises a
group of Atlanta business and civie
leaders headed by Walter C. Sturdi-
vant, owner of Montogmery Knit-
ting Mills, Summerville, Ga. It
negotiated last March for acquisi-
tion of WSB-TV equipment for
use on Channel 8. Atlanta News-
papers Inc. had merged the Atlanta
Constitution into its Atlanta Jour-
nal, thus having two TV facilities
since. WCON-TV was conducting
program tests at the time for
Channel 2 operation.

Special Programs

Both WSB-TV and WLTV
planned special inaugural programs
for the Sunday switchover. A spe-
cial WSB-TV feature was arranged
for Saturday, with a TV camera
mounted atop the 1,062-foot tower
picking up the surrounding area.

Taking part in a Sunday break-
fast staged by WSB-TV for
special visitors were Mr. Reinsch
and John M. Outler, Jr., general
manager of the WSB stations.
WLTV planned an afternoon debut.

Schedule for apportionment of the
two AT&T network lines among
the three stations will be worked
out. WSB-TV is an NBC tele-
vision affiliate with WAGA-TV
having CBS and DuMont.

TV set manufacturers and dis-
tributors were moving sets into
cities which the new WSB-TV
signal was expected to reach for
the first time.

NETWORK GROSS  UnNeorly Five-Fold in Aug.

TV network time sales are not only
increasing but are doing so at an
accelerated pace, according to fig-
ures released for publication today
(Monday) by Publishers Informa-
tion Bureau. PIB reports show the
combined gross TV network time

1950 gross for the same period.
While the comparison is not ex-
actly due to the absence of DuMont
figures for 1950, it appears likely
that the addition of those figures

i S M
sales in August were more an  ABC-TV 1,444,593 265,

five times as high as in the same e J,;z;:g.;} 354,524
month of last year, while the eight- Nsc-Tv 3,359,856 1,242,276
month cumulative total for 1951 is 9,302,071 Y

only a little over four times the

Tetal &
+Figures for 1950 not available.
REVISED GROSS SALES JANUARY-JULY

would not greatly alter the picture.

Gross time sales for the previous
seven months, January through
July, were also tabulated by PIB.

AUGUST GROSS TIME SALES

Jan.-Aug.
1951
311,174,614
24,238,538

1951 ABC-TV CBS-TV DuM NBC-TV ABC-TV
January  $1,328,719% $2,601,165* $435,527  $4,178,222 ap-u :,ﬁ:,%-lr
February 1,254,851 2,600,339 406,079 3,949,360 o 17437/593*
March 1,539,470 2,993,902 457,811 4,654,063*  July 1,351,168*

Revised as of September 25, 1951, and differing from those previously reperted.
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CBS-TV DuM NEC-TV
2,906,891 * 574,025 4,758,309
3,066,249 622,646* 4,946,338
2,900,782 564,478 4,244,240
3,434,659 645,359 3,477,952*
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WOW INC. SALE

Meredith Purchase Approved

SALE of WOW-AM-TV Omaha to
Meredith  Publishing Co. for
$2,525,000 [BROADCASTING ® TELE-
CASTING, Aug. 18] was approved
by the FCC last week.

Grant of the purchase to the Des
Moines magazine publisher (Bet-
ter Homes & Gardens and Success-
ful Farming) gives it 1009% stock
ownership of licensee Radio Sta-
tion WOW Inc. Meredith also
owns WHEN (TV) Syracuse and
is a TV applicant for Albany and
Rochester, N. Y.

The Omaha radio and TV sta-
tions were bought from Ambassa-
dor to Ireland Francis P. Matthews
(ex-Secretary of the Navy) and
six other stockholders. The stock
will be owned by Meredith Engi-
neering Co., a subsidiary of the
publishing company.

Consolidated Application

Request by Connecticut Radio
Foundation Ine. for UHF fre-
quencies 746-752 mc at New Haven,
instead of Channel 12 at Water-
bury, leaves Nutmeg State Broad-
casting Co. as only applicant for
sole channel in that city (proposed
to be UHF Channel 53 by the FCC).

Nutmeg State Broadecasting Co.
was formed by WBRY, WATR and
the Danbury News-Times several
years ago in a consolidation of
their individual applications. Dan-
bury newspaper is owned by James
B. Lee of the Lee Hat Company,
which last week asked the FCC for
approval to buy WLAD in Danbury
[BROADCASTING ® TELECASTING,
Sept. 24].

Withdrawal of Danbury News-
Times from the triumvirate will
be announced soon, it is understood.
At that time, both WBRY and
WATR will sever their relationship
and compete with each other for
the single channel in Waterbury.

Only TV application up to Thurs-
day was for Quincy, Ill, from
WGEM for Channel 10. It plans
to spend $394,750 for construction,
$93,000 a year for operations. It
is affiliated with the Quincy Herald
Whig.

JAEGER TO PROCKTER
Will Be V. P.-Gen. Mgr.

ANDEW P. JAEGER, who has
resigned as director of DuMont
Television Network film operations,
has been appointed vice president
and general manager of Prockter
Syndications International, New
York, President Paul White an-
nounced Tuesday.

Prockter Syndications, planned
for over a year, will handle pro-
grams for foreign and domestic
distribution to TV stations and
local advertisers. The new organi-
zation also will sell a limited num-
ber of specialized theatrical feat-
ures and transcribed series for
motion picture and radio markets.
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PLANS to promote UHF were formulated at a meeting Sept. 21 at WAVZ

New Haven, Conn.

Daniel W. Kops (I,

at mike), WAVZ vice president

and general manager, outlined proposals for cooperation between broad-

casters and television distributors.

former director of engineering at NAB (now NARTB);
WAVZ president, and Glen McDaniel, president,
All spoke on the program,

Assn,

Seated (I to r) are Lynne C. Smeby,

Victor W. Knauth,

Radio-Tel Mfrs.

WOOD-TV STAFF
Schroeder Will Manage

WILLARD SCHROEDER, general
manager of WOOD Grand Rapids,
also will hold that position at
WOOD-TV, which was formerly
WLAV-TV Grand Rapids. Sale of
the TV station to WFBM-AM-TV
Indianapolis, also owner of WOOD,
was approved by FCC a fortnight
ago. Price was $1,382,068 [BROAD-
CASTING ® TELECASTING, Sept. 24].

Hy Steed, who has been general
manager of the WLAV stations,
continues to manage WLAV-AM-

Mr. Bitner Sr.

Mr. Bitner Jr.

FM. These stations have been re-
tained by Leonard A. Versluis.

WLAV-TV was purchased from
Mr. Versluis by the Grandwood
Broadeasting Co., owned entirely
by WFBM Ine. Major stockholders
of WFBM Inc. are Harry M. Bit-
ner Sr., president of Grandwood,
and Harry M. Bitner Jr., vice presi-
dent of Grandwood and general
manager of WFBM-AM-TV. They
also own WEOA Evansville and
are 50% of Trebit Corp., licensee
of WFDF Flint, Mich.

The Bitner group announced that
the present WOOD staff will as-
sume TV responsibilities in addi-
tion to their radio duties. Em-
ployes of the former WLAV-TV
who wish to move to WOOD-TV
will be employed by the company
wherever practicable, it was said.

XELD-TV Affiliates

XELD-TV in Matamores, Mexico,
has affiliated with ABC-TV and
NBC-TV to become the networks’
first foreign TV member. XELD-
TV is also a CBS-TV affiliate.

STANTON, McAVITY
Promoted by NBC-TV

CARL M. STANTON, director of
talent and program procurement
for NBC-TV, has been named di-
rector of commercial program
planning for the network, it was
announced last week by Frederic
W. Wile Jr., vice president in
charge of television production.

Expansion of NBC-TV network
schedule during coming fall-winter
season from early morning to late
night, plus full weekend program-
ming, requires assignment of a top
executive full time in the plans
area, Mr. Wile explained. Mr.
Stanton’s successor will be named
shortly.

Thomas A. McAvity has been
named to succeed Mr. Stanton as
director of talent and program
procurement. After familiarizing
himself with NBC-TV operations
in the East, he will make his head-
quarters in New York.

Recently a production supervisor
with CBS, Mr. McAvity helped in-
augurate the Bob Hope Show for
Pepsodent and, as a free-lance
producer-director, he produced
Corliss Archer, The Hardy Fam-
ily, The Saint, The Joan Davis
Show, and The Sealtest Program.
He rejoins NBC on the anniversary
of his leaving it, Oct. 8.

Curtis Backs Show

CURTIS PUBLISHING Co., Phila-
delphia (Saturday Evening Post,
Holiday, Ladies Homes Journal)
will sponsor a new television pro-
gram packaged by Lawrence E.
Spivak-Martha Rountree and called
Keep Posted starting Oct. 9 on the
full DuMont network, Tuesdays,
8:30-9 p.m. Mr. Spivak and Miss
Rountree will be the moderators on
the program which will discuss cur-
rent events and vital issues of the
day. BBDO, New York, is the agen-
cy. Curtis during the summer had
sponsored TV version of Meet the
Press on NBC-TV, Tuesdays, 8:30
p.m. but released time when
Texaco Star Theatre returned.

NBC NEWSREEL

Expands to Daily Service
FULLY-SCORED daily newsreel
will be offered to television stations
by NBC, Francis C. MeCall, direc-
tor of TV news and special events,
announced last week.

Covering some 40 stories per
week, the 16mm film will run for
7% minutes and will be accom-
panied by cued scripts and spot
sheets. To continue coverage
through delivery time, NBC-TV
newsroom in New York will wire
script revisions each day to sub-
scribing stations.

Films will be scored with on-the-
spot words and sounds, narration,
and music, but local stations may
run them as silents or can splice in
local news, commentary, and com-
mercials.

Daily newsreel will be supplied
by more than 100 NBC cameramen
stationed throughout the world, by
foreign film services, and by spe-
cial photographer-correspondents
like Charlie and Gene Jones, whose
celebrated coverage of the Korean
war, midwest floods, West Point
sports scandal, Robert Vogeler, and
Marshall Tito have helped record
recent history.

Rights to the daily newsreel will
be handled by John Cron, head of
NBC film syndication division.

The same NBC department also
offers a weekly sports reel, cover-
ing biggest stories in athletics on
a world-wide basis as well as inter-
views with sports figures and fea-
tures. The fully-scored reel will be
narrated — when necessary — by
Clem McCarthy, Rad Hall, Peter
Roberts, Don Goddard, and Bob
‘Wilson. One recent sports reel in-
cluded interviews with Sugar Ray
Robinson and Randy Turpin, cover-
age of the Antique Auto Race from
Chicago to New York, a report on
Florence Chadwick’s 2-way Chan-
nel swim, and baseball highlights.

HUllYWﬂUD NEWS

Screen Gems Plans Series
A MOTION picture TV news ser-
vice is being offered local TV sta-
tions and advertisers by Screen
Gems, embodied in a quarter-hour
weekly Hollywood Newsreel which
will be distributed regularly start-
ing in November, Will Baltin, TV
sales manager, has announced. An
audition print of the first film of
the series, presenting views of
Dean Martin and Jerry Lewis,
Ethel Barrymore, Joan Crawford,
Ken Murray, Jane Wyman, Roy
Rogers, Edgar Bergen and other
top personalities, will be sent this
week to each TV station, Mr. Bal-
tin said. He added that advertisers
and agencies are being notified that
these prints are available at the
stations.

Screen Gems has signed a five-
year contract with Erman Pessis,
veteran Hollywood publicist and
producer, to produce the weekly
newsreel. Handled on a spot news
basis, the quarter-hour film flows
directly to the subseribing stations
from Hollywood for immediate
telecasting.
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* co-owner of the

MOVIES’ PLACE IN TV

SOME 800 delegates to the The-
atre Owners of America conven-
tion in New York last week were
admonished to expand into both
the broadeast television and theatre
TV fields, but to waste no worry
on home “subscription” television.

The admonition
was contained in
a report delivered
Wednesday by
TOA’s TV Com-
mittee Chairman
Mitchell Wolfson,

Wometco theatre
chain in Florida
and of its WTVJ
(TV) Miami, who
two days earlier
was elected TOA
president for the coming year.
Mr. Wolfson’s committee report
hewed generally to the lines laid
down in his preview for newsmen
two weeks ago: That broadeast
television and the theatres, though
competitors, “can survive and
prosper together”; that theatre
owners generally are well qualified
to, and should, ally themselves with
both broadeast and theatre TV, and
that theatre television as an ad-
junct to regular motion pictures
holds vast possibilities for expand-

Mr. Wolfson

ing the public’s entertainment,
educational and cultural fare
[BROADCASTING ® TELECASTING,
Sept. 17].

But the committee wrote off
subseription video as a cause for
no alarm to theatre men. Mention-
ing Phonevision, Skiatron (“Sub-
seriber-Vision”), and Telemetering,
Mr. Wolfson said:

Notes Evidence Lack

“These three devices are obvious-
ly merely methods of distribution
of a toll service into the home
. .. There is thus far no evidence
that they are commercially feas-
ible. Also, the subscription schemes
run into other problems.”

Among “other problems” he
listed “a serious question” whether
regular broadcast channels may be
assigned to “this limited type of
toll service,” and whether FCC
would make such an assignment in
any case.

“In the foreseeable future it is
clear that there will be an acute
shortage of television channels in
markets where any subscription
television system would hold forth
commercial promise,” Mr. Wolfson
continued. “For that reason alone
I cannot believe there is much likeli-
hood of such a service being per-
mitted. That reason together with
the many other problems a toll
home service would face makes it
seem impossible that we need now
be concerned about that type of
television development.”

Election of Mr. Wolfson as TOA
president was seen by observers as
an indication of the membership’s
clear-cut interest in television,
which was also evidenced in other
sessions as well as in the fact that

BROADCASTING ®

the TV report drew the largest at-
tendance of all reports. Theatre
TV especially drew the spotlight.

Harry Brandt, head of the Brandt
Theatre circuit, said theatre tele-
vision “is the greatest thing that
has happened to the theatre since
sound.”

The concessions committee,
headed by Harold J. Fitzgerald of
Milwaukee, recognized theatre TV’s
collateral possibilities by recom-
mending “that prior to a television
event, the full house lights be on,
with appropriate music, and that
20 minutes be devoted to aisle-
vending in order to offset any con-
cession loss during the evening. If
the lobby price for a commodity is,
for example, 22 cents, it is sug-
gested that the aisle-vending price
be 25 cents. This obviously would
save time in making change, etc.”

Samuel Pinanski of Boston, re-
tiring TOA president, extended on
behalf of the “Movietime USA™
committee the thanks of TOA to
CBS and Lever Bros. for their
Sept. 24 program hailing the movie
industry. At the same time Mr.
Pinanski urged theatres to use
large space which is being bought
nationally in newspapers, “as a
means of obtaining better relations

in the editorial departments of the

newspapers.”
He also suggested that radio,
TV and press interviews be ar-

Wolfson Tells TOA

ranged for promotion of the in-
dustry locally.

“Use the (movie) personalities
on television whenever you have
some who are not forbidden to ap-
pear on this medium,” he advised.
In another speech Mr. Pinanski
took occasion to defend theatre TV
against ‘“the loose talk and ill-
considered statements” protesting
the closed-circuiting of prize-fights
to theatres. The fights, he empha-
sized, are private property and the
promoter cannot be compelled
either to give them free to the
public or to sell them “to any one
class of purchaser as against
another.”

TOA Leads Way

Alfred Starr of Nashville, Tenn.,
pointed out in his keynote speech
that “TOA has consistently worked
for exhibitors and for the motion
picture industry” in the TV field.
It was TOA, he said, which “spear-
headed the industry’s drive for
theatre television.” TOA also has
“consistently urged that television
produce its own pictures separately
and apart from those produced for
motion picture theatres,” he added.

He also paid tribute to the work
done for the industry by Cohn &
Marks, Washington radio-TV law
firm, and Jansky & Bailey, Wash-
ington radio-TV consulting engi-
neering firm, as legal and engi-
neering counsel, respectively, in

TV UPS GATE
For Houston Ball Club

BOX OFFICE of the Houston
Baseball Club hasn’t suffered be-
cause of TV, which carried about
one third of its home games this
year on KPRC-TV. In fact, at-
tendance was higher on nights
games were televised than on other
nights.

An article in the Houston Post,
owner of KPRC-TV, noted the
Houston club permitted more tele-
casts than any other team in the
Texas League, yet was the only
club to show an attendance in-
crease over last year. The average
attendance at 23 games televised
was 318 more paid customers than
the average non-televised game.

Jack Harris, KPRC-TV general
manager, pointed out, “if the at-
traction is what fans want, they
will be in the ball park.” The
weather, class of competition and

pitcher named all figure in the ?

park attendance, he said. Two of
the top crowds of the year—11,252
and 10,271—packed the stadium on

nights when the games were tele- |

vised.

connection with the pending the-
atre-TV case before the FCC.
Marcus Cohn of Cohn & Marks
brought the conventioners up to
date on TV legal questions follow-
ing Mr. Wolfson’s presentation of
(Continued on page 89)

FAIR TRADE PRAGTIGES

COLOR TV again emerged as a
highlight of government-industry
deliberations last week on proposed
fair trade practices for the radio-
TV manufacturing industry.

The setting was the second in-
dustry conference called by the
Federal Trade Commission to
promulgate rules for the industry.
Sessions were held in Washington
Wednesday through Friday. A
third conference tentatively was
set for later this year. :

The meetings were held over the
objections of the Radio-Television
Mfrs. Assn. and the National Ap-
pliance and Radio Dealers Assn.,
both of which had requested post-
ponements to study further a pro-
posed FTC draft on suggested
rules.

Color TV Issue

The color TV issue arose both
Wednesday and Thursday, stem-
ming from controversy over sug-
gested recommendations governing
the advertisements of adapters and
converters.

A surprise proposal was offered
by American Television Inc. which
urged adoption of a rule that
would, in effect, prohibit radio-TV
receiver manufacturers from own-
ing broadcast stations. There was
little enthusiasm for this recom-
mendation, promulgated as a so-

Telecasting

called ‘“anti-monopoly” measure
aimed at the munificent ad budgets
of the larger firms.

Presiding over the sessions for
FTC were Paul Butz, attorney,
Trade Practices Conference Bu-
reau; James Horton, director,
Bureau of Industry Cooperation,
and P. B. Morehouse, assistant
director of BIC and chief of TPCB.

RTMA was represented by Glen
MecDaniel, RTMA president; James
Secrest, general manager; John
W. Van Allen, general counsel, and
Ray Donaldson, attorney.

FTC Chairman James Mead
welcomed industry members, stress-
ing, “We do not seek to impose
additional restrictions on your
business but only clear the air.”

Trade practice rules have proved
beneficial to all industries and are
bound to result in “greater con-
fidence” in the industry, he stated.

Mr. McDaniel cited the “diffi-
culties” under which RTMA par-
ticipated and stressed the complex-
ities of color TV in writing pro-
posed rules. Color TV is both an
economic and merchandising prob-
lem, he explained. Industry mem-
bers, he added, have had only three
weeks to study the proposed FTC
draft and they need more time. He
suggested a third conference.

Mr. Morehouse replied that with

FTC Confers Again

some 12,000 invitations out a post-
ponement was not feasible.

Emphasizing RTMA was unable
to speak for its membership be-
cause of lack of deliberation, Mr.
McDaniel stated there are many
new clauses in the draft with “no
applications to any known prac-
tices in the industry.”

Only Eight Comment

Only eight of some 330 members
have commented to RTMA on the
overall FTC rules, he noted.

Mr. Daniel was supported in his
request for a third conference by
Mort Farr, who heads the Na-
tional Appliance and Radio Deal-
ers Assn. The National Electronics
Dealers Assn. also suggested ses-
sions be deferred after reasonable
discussion.

The initial proposal of American
Television Inc., offered by U. A.
Sanabria, was a suggested “floor”
on quality of sets, with particular
emphasis on “fidelity and contrast.”

Mr. McDaniel promptly protest-
ed the suggestion, claiming it
would set the principle of the fed-
eral government establishing stand-
ards for TV sets.

Mr. Butz doubted FTC would
move into the quality field. He ex-
plained the commission is inter-

(Continued on page 89)
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ALLOCATIONS

FIRST REBUTTALS to opposi-
tions came into the FCC last week,
as the number of filings in the
“paper” hearing procedure reached
613, with 163 filed last week.
Rebuttals were due Sept. 25 for
cities in the New England and
Central Atlantic States. Due Sept.
24 were the affirmative filings for
such cities as Des Moines, Kansas
City, Milwaukee, Minneapolis-St.
Paul, Omaha and St. Louis.
Oppositions to the request for
oral hearing by Cornell U.’s WHCU
Ithaca [BROADCASTING ® TELECAST-
ING, Sept. 24] were filed by WWNY
‘Watertown, N. Y., and Buffalo sta-
tions WGR and WKBW as well as
the Buffalo Courier Express.
Sample of the “oppositions to
oppositions” was that filed by

UHF TESTS

Outlined by Greig

WORTH of UHF experimental TV
station requested by WHUM
Reading, Pa., was described last
week by Humboldt J. Greig, presi-
dent and general manager.

WHUM applied for $500,000 ex-
perimental TV last August, with
grant being opposed last week by
WEEU of the same city. WEEU
argued that the grant might be
considered a means of getting
around the TV freeze [BROADCAST-
ING © TELECASTING, Sept. 24,
Aug. 20].

Powers of 200 kw requested will
be proved out through use of
General Electric klystron tube, a
prototype of which should be ready
in March 1952. It will cost 30 cents
an hour to operate. GE will not be-
gin commercial production of klys-
trons until December 1952, then
only about 12 a year, he revealed.

Problems of getting UHF wup
1,050-ft tower will be overcome by
using an aluminum wave guide de-
veloped by GE. It will be 1,200 ft.
long 8x16-in. in diameter, should
prove 86.69 effective, Mr. Greig
explained. A 6-in. coaxial cable
would be only 569 effective, he
said.

He said he plans to build the
tower atop 1,650-ft. Summit Mt., 22
miles north of Reading. He has
some steel now, plans to prefabri-
cate the tower in sections during
the winter, he said, and could be
on the air by late spring.

Line of sight from the mountain
top is estimated at 71 miles, he
declared. Wilmington, Del., might
easily get signal, he thought, as
well as Easton, Bethlehem, Wil-
liamston, Harrisburg, Lancaster,
York, among other communities.
Rough terrain should make it a
good testing ground, he said.

Transmitter cost is estimated at
8145,000, tower $125,000, building
$40,000, miscellaneous $200,000.

Mr. Greig said he had pledges of
cooperation from CBS, Philco and
GE, He will use color transmissions,
as well as black-and-white signals.
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FCC Receives Initial Rebuttals

Steinman stations’ WGAL-TV Lan-
caster and WDEL-TV Wilming-
ton to Philadelphia groups’ pro-
posal for putting Channel 12 back
in the Quaker city.

It disparaged the Philadelphia
plan as “retrogression to an aban-
doned policy,” referring to the
FCC’s determination not to use
directional antennas or what it
called “sub-standard powers.”

CBS also filed counter-opposi-
tions to 11 entities which filed pro-
posals in conflict with its recom-
mendations regarding Boston. Most
of it was on engineering grounds.
But, alluding to the proposals by
Lowell Institute of Cooperative
Broadcasting Council and U. of
New Hampshire favoring the FCC-
recommended reservation of chan-
nels in Boston and Durham (in-
volved in CBS’s plan for Boston),
CBS pointed out that neither:

(1) Had done anything to ad-
vance their TV plans since their
first comments last May, and (2)
had undertaken to study the pos-
sibilities of UHF, as had the New
York State Board of Regents which

NARTB TV CODE

Reports to be Presented

PROJECTED television code of
NARTB will be wrapped into one
package for the first time at a
meeting of the Television Program
Standards Committee, to be held
Tuesday-Wednesday at NARTB
Washington headquarters.

Four subcommittees that have
drafted sections of the document
will submit their reports at the
meeting, under chairmanship of
Robert D. Swezey, WDSU-TV New
Orleans. By Wednesday night the
committee hopes to have in rough-
draft shape a document that can
be submitted to an Oct. 19 NARTB
TV membership meeting to be held
Oct. 19 at the Stevens Hotel, Chi-
cago.

The 30-odd TV stations that are
not members of NARTB have been
notified of the Oct. 19 meeting.
They have been invited to take out
memberships and participate in the
Chicago meeting, which may come
up with a basic document that will
set the TV pattern for years to
come.

Subcommittee chairmen who have
let the code-writing operation are:
Subcommittee 1—advancement of edu-
cation and culture, responsibility to-
ward children, acceptability of pro-
gram material, decency and decorum
in production, Davidson Taylor, NBC,
chairman; Subcommittee 2—treat-
ment of news and public events,
presentation of religion, community
responsibility, presentation of con-
troversial issues, Harold Hough,
WBAP-TV Forth Worth, chairman;
Subcommittee 3-—advertising prac-
tices, Walter J. Damm, WTMJ-TV
Milwaukee, chairman; Subcommittee
4, observance, Paul Raibourn, KTLA-
TV Los Angeles, chairman.

The subcommittees have been
working two months on the four
sections of the code.

- tion.

accepted UHF for Buffalo and
Rochester after first demanding
VHF channels there [BROADCASTING
© TELECASTING, Sept. 10].

All Kansas City stations got
together with a plan to put four
VHF channels back into that city
—FCC proposes only three, with
one already occupied by WDAF-
TV and the other reserved for edu-
cational telecasting. Kansas City
plan was filed in the form of a
three-part proposal.

‘Partial Commercialization’

Indications that some educational
institutions want an out from pure-
ly non-commercial TV operation
was contained in a proposal by the
U. of Missouri for “partial com-
mercialization.”

Non-profit operation, with net-
work affiliation for entertainment
programs, was urged by Lester E.
Cox, chairman of the Radic Com-
mittee, Board of Curators. He was
supported by Stephens College
President Homer P. Rainey.

FCC proposes to reserve Channel
8 at Columbia, Mo., for non-com-
mercial, educational TV. Mr. Cox
warned that unless FCC acceded
to its plea for non-profit operation,
it “would have no alternative” but
to apply for a full commercial sta-
This would mean opposing
KFRU, which already has objected
to the “partial commercialization”
plan of the university.

Construction costs can be financed
by the university, Mr. Cox said,
revealing that it has $350,000 for
that purpose. But operating ex-
penses are another matter, he de-
clared.

Operation the university has in
mind, Mr. Cox submitted, would
involve “interspersing” commercial
program between educational pro-
grams “so that there would be
no long sustained periods of either
commercial programs or educa-
tional programs.”

Faney packaging by Milwaukee
Educators’ Committee on Television
caught eyes of FCC staff. Cutout
of TV screen on cover of its docu-
ment stressed the title of the plead-
ing: “Milwaukee Needs Educational
Television!”

With the help of WIMJ-TV the
Milwaukee committee said it had
figured that an educational TV sta-
tion could be built for $836,525—
including $500,000 for a building.
Operating costs should run $50,000
a year for programming, $161,772
for personnel (with general man-
ager at $7,800), and $77,305 per
year for equipment.

Lubcke Consultant
HARRY R. LUBCKE is establish-
ing offices as a TV consulting en-
gineer in Hollywood. His practice
will be restricted to “television
engineering, electronics and the
facilities for television program
production.” Offices are at 2443
Creston Way, Hollywood 28, Calif.
Telephone: Hollywood 9-3266.

MURDER CASES

Video Joins Manhunt

BOSTON TV stations are joining
police in attempt to eclose unsolved
murder cases. WNAC-TV, in co-
operation with the Massachusetts
State Police, last Friday presented
a special telecast clue hunt deal-
ing with the Aug. 81 murder of
State Trooper Alje M. Savela.

WBZ-TV this Friday will begin
a weekly program entitled Public
Prosecutor, which will review un-
solved murders. Henry R. Silver,
treasurer of the Cott Bottling Co.,
program sponsor, offers $500 to
anyone who submits a clue or testi-
mony resulting in the arrest and
conviction of any person or persons
guilty of a murder telecast on the
Public Prosecutor program.

WRGB (TV) Schenectady has
been credited with being instru-
mental in the arrest of a cattle-
man who was convicted Sept. 12
of murdering a New York State
policeman last June. WRGB tele-
cast a picture of the getaway truck
and asked viewers to notify police
if they had any information con-
cerning the truck or its driver.
After 11 telecasts, the suspect sub-
sequently convicted was arrested.
A state police captain said that
the tip which aided investigators
was supplied by persons who had
seen the WRGB telecasts.

CBS COLORCASTS
Football Pickups Start

CBS Television started its college
football color games Saturday with
11 affiliates scheduled to earry the
pickups.

All but two were reported put-
ting the games on the air.

WTOP-TV Washington planned
to close-circuit the games to the
WTOP Assembly Room in the
Washington Post Building. Station
is 55% owned by the newspaper,
45% owned by CBS. It had orig-
inally planned to microwave the
games to a recreation hall owned
by the Christian Heurich Brewing
Co., but network’s contractual ar-
rangements with the colleges for-
bade local sponsorship, said John
S. Hayes, president and general
manager of the station. WTOP-TV
will broadcast in black-and-white
Army-Navy-Marine-Air Force serv-
jce games during that time, he said
[BROADCASTING © TELECASTING,
Sept. 17].

WMAR-TV Baltimore on Thurs-
day was still planning to miero-
wave the color games to a public
place. It also still intended to pick
up and rebroadcast WTOP-TV’s
service games, station said.

Following stations were sched-
uled to carry the full schedule:
WCBS-TV New York, WCAU-TV
Philadelphia, WEWS (TV) Cleve-
land, WJBK-TV Detroit, WHIO-
TV Dayton, WBNS-TV Columbus,
WEKRC-TV Cincinnati.

WBKB Chicago skipped Satur-
day’s California vs. Penn game, but
will carry the rest. WNAC-TV Bos-
ton was set to carry “several” but
not all.

BROADCASTING ® Telecasting
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Movies’ Place in TV
(Continued from page 83)

the TV committee report, and Nate
Halpern, of Theatre Network Tele-
vision Ime., reviewed progress in
that field.

Morris Lowenstein of Oklahoma
City, chairman of TOA’s local leg-
jslation and tax committee, saw
special taxation as “a new threat”
stemming from the advent of the-
atre TV. In Pennsylvania, he noted,
a $1,500 annual license fee has been
proposed for TV-equipped theatres,
while New Jersey legislators “are
toying with the idea of a 5% ad-
ditional tax where television is
used in the theatres.” The TOA
directorate, he reminded, “will seek
a test case to tax the validity of
such bills levying these taxes.”

In his TV report, Mr. Wolfson
warned his listeners: “Do not kid
yourselves with the thought that
the television broadcasting boom
might burst . . . ”

‘Just Another Way’

Television, he said, “is just
another way of doing what you
have been specialists in for many
years,” and qualified exhibitors
“should get into it. . . . We expect
the FCC’s television freeze to end
January or February of 1952, and
anyone who wants to get into tele-
vision had better start his planning
right now.”

Mr. Wolison also saw TV as
“very useful” otherwise. “I be-
lieve TV advertising is the greatest
sales medium available today,”
he said. Citing his Wometco ex-
perience in Miami, he said: “Let me
strongly urge those of you in tele-
vision markets to take advantage of
this excellent medium for stimu-
lating your business.”

Theatre television, he said, ‘“has
already surpassed all expectations
in its remarkable growth.”

Mr. Wolfson quoted Brig. Gen.
David Sarnoff, RCA board chair-
man, as saying “it will be as in-
evitable for every film theatre to
have TV as it is necessary for
them to have a sound system for
their talking pictures.”

The new TOA head said he agreed
“entirely” with Gen. Sarnoff, then
added:

“Earlier I pointed out that un-
doubtedly many theatres could for
some time ignore television and
survive. But I do not believe they
can ignore it forever, or even for
too long.”

TOA officers elected in addition to
Mr. Wolfson included Charles P.
Skouras, head of National Theatres,
chairman of the board; John Rowley
of Dallas and Walter Reade Jr. of New
York, vice presidents; Max Connett of
Newton, Miss., secretary, and J.
O’Leary of Scranton, Pa., re-elected
treasurer. Leonard Goldenson, presi-
dent of United Paramount Theatres,
which has merged with ABC subject to
FCC approval, and Nat Williams of
Thomasville, Ga., were re-elected co-
chairmen of the TOA finance commit-
tee. Gael Sullivan was re-elected ex-
ecutive director, and Herman M. Levy,
general counsel. The convention was
held Sept. 23-27.

VIDEO'S IMPACT

Be Creative, Papers Told

NEWSPAPERS were warned to
brighten their content as a means
of meeting the impact of television
in a session held Thursday during
the Associated Press Managing
Editors Assn. meeting in San Fran-
cisco. A committee headed by Lee
Hills, Miami Herald, reported TV’s
influence is a challenge to news-
papers to be creative and “to
take full advantage of the unique
medium that we have.”

In another report, Vincent S.
Jones, Gannett papers, said editors
have been so busy “looking fear-
fully” at TV they have been slow
to appreciate what it is doing “to
make and to stimulate interest in
news fields.”

Fair Trade Practices
(Continued from page 83)

ested only in promulgating rules
which involve deceptive adver-
tising.

Mr. Horton added FTC wants
only to enforce existing standards,
not establish new ones.

Mr. Sanabria posed his sugges-
tion within the framework of a
standard definition for television
receivers. There is no difference, he
held between advertising the num-
ber of channels obtainable and data
on fidelity and brilliance.

“If the FTC does not go along
with the FCC and the 1940 Tele-
vision System Committee on this,
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much of the work of that commit-
tee will be lost,” he charged.

Additionally, he suggested an
amendment to “make it unfair” for
manufacturers of receiver equip-
ment who own or operate stations
to engage in “monopolistic” adver-
tising practices.

Color TV emerged as a high-
light when Richard Salant, CBS

Inc., complained at suggestions
which, he said, singled out color
TV in  deceptive advertising.

General principles should apply
throughout the rules, he said.

NEDA held the consumer should
not be misled into thinking he will
receive the same size color picture
on his receiver after adapted and
converted as he obtained in black
and white.

Mr. Salant replied there is no

proof such a situation would
obtain.
Mr. Morehouse observed repre-

sentations for monochrome picture
size also carry notice that color piec-
tures are smaller.

Mr. Salant suggested adoption
of the RTMA proposal under which
it would be an unfair trade prac-
tice to represent deceptively that
TV or “companion sets, converters
or similar devices” give an actual
viewing area when such is not the
case.

Spokesmen for the Baltimore,
New York and Chicago Better
Business Bureaus also were active
in discussions. They cited com-
plaints as to misrepresentation of
picture sizes, brand names, licens-
ing rights, so-calied manufacturer’s
sponsorship of sets, and other
issues.

Rules covering distributors and
reprocessed cathode ray tubes also
were debated. It was suggested
RTMA refer the question of uni-
form picture_ size (that of the ac-
tual tube and the viewing area,
plus diagonal vs. horizontal meas-
urements) to a standards com-
mittee.

NARDA urged a probe of prac-
tices by which retailers are asked
to sell non-profit parts warranties
as riders to TV sales.

Representatives also were on
hand from RCA Service Co., Allen
B. DuMont Labs, Stromberg-Carl-
son, Admiral Corp., Sylvania Elec-
tric Products and Phileo Corp.

BOND TV FILM

Treasury Distributes

A QUARTER-HOUR television
film featuring Sylvia Porter syndi-
cated financial columnist, and Rich-
ard Harkness, NBC Washington
correspondent, in a discussion of
reasons to buy U. S. Savings Bonds
is being distributed to all TV sta-
tions by the Treasury Dept.

Neither Miss Porter, who writes
for the New York Post syndicate,
nor Mr. Harkness is identified by
his company affiliations in the film,
a necessary provision to avoid con-
flicts with competing broadcasting
ownerships. The film runs 14 min-
utes and 5 seconds, is entitled
Your Greatest Chance.

'saosuods [eumorivu-[RU0ISIa-[RIO] I0f

QUOYJ—IIM—I N

L8TS ANSATM
vIuIojIE) ‘gg sIPSuy soy

OIUIAY SJUIE  Suueaing

-
=

e
=
-
=
B
¥
5
-
®
=
®
S
=
®
®
e
=
&
-
-

b

—
|
v
R
e
"~
-
=
e

uny puodag

lOPB[II I9A9 13310 %U!Zh‘llll! 1SOW 3] SI IO

¢

=
E )
s i =
8 | =&
2 :EQ-
L
=
*n"’ﬁ"ga
Ero b
EE N
# <= g
,gnz
>ﬁcéa
é°6‘=..32
£5%:
LER >
s ,
= i =
: e
2

SUI[I} UOISIAD[d} UNI

81

=}
=
=
=)
=
—
[«]
(4]
b=ty
=]
=
-
=
a3
@
o
-
=
=
=
=
O
=
5]
5
=
=
0
o

‘swy} 8|qpindiuod $HPIM €| JO pud 3y3 3o

October 1, 1951

moys AL 2a13d939p AssysAw Aup jo Suios
a2y} 303aq jou Saop smoyg Aiajsdwy
Apauuay; 6101y ¢ ino uo Bupos ayj

SUOOM WIVNOa

ONIHYVLS

SHIIE NOISTIATTAL
4NOH-41VH €L

il

Page 89




FREEDOM" DRIVE

CBS-TV Airs 13-Hr. Rally
MORE than $200,000 was pledged
by phone or telegram to the Cru-
sade for Freedom Drive from New
York alone when CBS-TV pre-
sented a 13-hour rally, coast-to-
coast, Sept. 23.

Harold E. Stassen, chairman of
the 1951 campaign, wired CBS
President Frank Stanton “heart-
felt thanks” for “outstanding coast-
to-coast television marathon. It
is almost unbelievable that this
tremendous effort was planned and
executed in only one week’s time.”

Opening four hours of the tele-
cast, which started at 1 p.m. EDT,
inaugurated first East - to- West
transmission over transcontinental
TV facilities [BROADCASTING ®
TELECASTING, Sept. 24]. Steve Al-
len emceed the marathon, which
was cut into CBS programs
throughout the evening, to intro-
duce celebrities and dignitaries who
appealed for fund -contributions.
Appearances were made from New
York, Washington, and Hollywood
by a number of stars. ABC-TV
also carried major portions of the
marathon.

CAPITAL SHOWING
Set for RCA Color
WASHINGTON will see the “new
and improved” RCA color system
beginning Oct. 9 when the regular
New York demonstrations are net-
worked to the Nation’s Capital for
a 10-day period, F. M. Russell,
NBC Washington vice president,
announced last Thursday.

The move follows trial two weeks
ago when the New York color pro-
gram was fed to Washington via
coaxial cable and microwave. This
test so impressed RCA Chairman
Brig. General David Sarnoff that
he ordered the Washington show-
ings [BROADCASTING ® TELECAST-
ING, Sept. 24].

Color shows will be shown in the
NBC Trans Lux Bldg. studio in the
heart of downtown Washington.
Schedule will run Oct. 9-13 and
Oct. 15-19, with a 10 a.m. pickup
off-the-air and the 2:15 and 4 p.m.
pickups by closed-circuit.

The first session will be for the
working press, after which invita-
tions will be extended to top Con-
gressional and Government officials,
consulting engineers and radio at-
torneys, RCA Victor dealers, NBC
clients and agencies. Studio audi-
ence will be limited to 50-60 at each
showing.

RCA color TV was demon-
strated last Tuesday for 46 mem-
bers of the National Security In-
dustrial Assn. at Princeton, N. J.
The industrial leaders—represen-
tatives of 39 firms throughout the
U. S.—also heard lectures on the
principles of color TV and the uses
of phosphors in the RCA tri-color
picture tube. The guests also saw
the analogue computer construected
by RCA for the U. S. Navy to
evaluate the performance of guided
missiles, ships, airplanes, and sub-
marines.
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GEN. Lucius D. Clay (1), is wel-

comed by Ed Sullivan to the 13-

hour CBS-TV show Sept. 23 on

behalf of the 1951 Crusade for
Freedom drive.

CBS Color Showing
FRENCH reporters who covered
CBS color demonstrations for the
14th International Congress of
Surgeons in Paris last week actual-
ly applauded the operations they
watched on the screens, David
Schoenbrun, chief CBS Paris cor-
respondent, cabled last week.

The medical men at the congress,
who came from 48 countries, were
“frankly enthralled” by the demon-
strations, Mr. Schoenbrun reported.
Dr. A. Bazy, ICS general secretary,
said “color-television is a revolu-
tion in training future surgeons.”

Paris surgical demonstrations
are sponsored by Smith, Kline &
French Labs., Philadelphia.

TV CENSORSHIP

Cleric Asks in Home
CALL for home censorship of tele-
vision programs and “extensive
protests to the firms that sponsor
immoral programs” has been issued
by Archbishop Richard J. Cushing
of Boston.

Writing in the Sept. 23 Boston
Sunday Advertiser, the archbishop
charged letters he has received
complain “that some television pro-
grams have sunk to a new low in
breaking the laws of morality and
decency.”

The article was printed in the
Congressional Record at the re-
quest of Rep Thomas J. Lane (D-
Mass.), who is author of legislation
in the House calling for a TV pro-
gram censorship board.

Theatre-TV Case

THEATRE-TV hearing was post-
poned again by the FCC last week
—from Nov. 26 to Feb. 25, 1952.
It originally had been scheduled
Sept. 17. Time for filing appear-
ances also was delayed from Oct.
26 to Jan. 25, 1952. Heavy sched-
ule for the Commissioners, includ-
ing TV allocations decisions, is
understood to be the reason for
the further postponement.

SET SALES DRIVE
Begins in Dallas-Fort Worth

TO COUNTERACT the slump in
set sales this past summer, dealers
and distributors in the Dallas-Fort
Worth area have joined with local
stations and their affiliated news-
papers in a fall campaign and con-
test to sell the public on television.

Joining in the drive are WFAA-
TV and the Dallas Morning News,
KRLD-TV and the Dallas Times
Herald, and WBAP-TV and the
Fort Worth Star-Telegram.

The promotion is being directed
by the Dallas-Fort Worth Televi-
sion Committee, Chairman is E.
P. Miles, sales manager, Adleta
Co. Advertising agency is Tracy-
Locke Co., Dallas.

The campaign, to run through
November, emphasizes the enter-
tainment values offered by the
three stations. A nine-week “Name
the Stars” contest is featured for
the public, with $15,000 in TV
sets offered as prizes. A companion
contest to stimulate more effective
salesmanship in the stores is of-
fering $1,350 in cash prizes to the
best set salesmen chosen by “mys-
tery shoppers.”

Included in the newspaper pro-
motion are special Sunday tabloids
on TV.

FTPC REPLY
Hits Pinanski View

FAIR Television Practices Com-
mittee last Thursday assailed a
statement by Samuel Pinanski, re-
tiring president of Theatre Owners
of America.

Jerome W. Marks, chairman,
FTPC, directed fire against Mr.
Pinanski’s statement carried by the
Associated Press, which pointed
out that radio, film and TV rights
are private property of fight pro-
moters and that he knew of no
legal requirement that private
property be given to the public.

Mr. Marks complained that the
statement “reflects a callous disre-
gard of public interest, indifference
to public opinion and established
custom, as well as lack of knowl-
edge of the nation’s anti-trust
laws.”

The FTPC head added that his
organization was studying the
status of the International Boxing
Club, which he charged with be-
coming ‘“‘almost the sole promoter
of fights for major titles” and
would bring findings to the atten-
tion of the Attorney General.

WPIX Names Ames

LOU AMES, assistant program
manager, has been named acting
program manager for WPIX (TV)
New York. Jack F. A. Flynn, one
of the station’s program directors,
has been named his administrative
assistant, and Tony Azzato, in
charge of WPIX films, has been
transferred to Mr. Ames’ staff,
where he will continue to be in
charge of film purchases.

BROADCASTING ® Telecasting

il

“WE MUST develop and exploit
new forms of broadeasting, such
as subscription television, which
will enable the broadcaster to get
direct revenue from his programs,
just as theatre admission, or news-
papers and magazines charge for
subscriptions.” That’s what Brig.
Gen. Telford Taylor, attorney,
former FCC general counsel and
currently counsel to the Joint Com-
mittee. for Educational Television,
told delegates at a luncheon meet-
ing of the conference on “Women
in the Defense Decade.” The Ameri-
can Council on Education held the
meetings Thursday and Friday at
the Commodore Hotel in New York.

In addition, he said, “We must
bring public and philanthropic
educational funds and endowments
to support TV. We must have ra-
dio and TV stations operated by
universities, schools and other pub-
lic institutions.”

“Some people think,” Gen. Taylor
said, “that the supporters of edu-
cational television want to substi-
tute screen for books and black-
boards—others think that home TV
sets will be tuned to classroom
scenes and college professors will
replace comedians.”

Would Review Both

The first would ruin education,
he said, while the second would just
as surely ruin TV. Both are false
alarms, he asserted, adding that
television sets will have a respected
place in the classroom, but not a
dominant one. TV will be a useful
and enriching instrument chiefly for |
special illustrative purposes “ . . .
and to reach physically disabled
students at home,” he said.

Doris Corwith, supervisor of
talks and religious education at |
NBC, spoke on “Radio as an Edu-
cational Medium,” at the same
Thursday luncheon.

In the next ten years, she pre-
dicted, radio will continue to em- |
phasize more news programs, fine
music and thoughtful dramatic
shows (documentary type). She
also advised the educators that
they should constructively criti-
cize radio-—find the better things
on the air and develop audiences
by recommending them so that
broadcasters will be justified in
carrying such programs. i

On Thursday evening the group
attended a meeting at the Center |
Theatre to see a live network ra- |
dio broadcast, a kinescope of al
television edueational program, the "
large-screen projection by RCA of I
an educational film and a pre-pre- {
mier preview of Red Badge of |
Courage, a new photoplay. |

GE Spot Plan |

GENERAL ELECTRIC’s new
line of TV receivers will be adver-
tised by a series of TV film com-
mercials, soon to be made avail-
able to GE dealers under the;
firm’s cooperative plan. This plan
allows local dealers to pay only a
fraction of time costs for the film.

1



They turned on the

heat, in June, in

LOUISVILILE!

REPRESENTING
TELEVISION STATIONS:
DAVENPORT WocC-TV*

(Central Broadcasting Co.—
WHO-WOC)

FORT WORTH-DALLAS WBAP-TV*
(STAR-TELEGRAM)

LOUISVILLE WAVE-TV*
(WAVE, Inc.)

MIAMI WTVJ
(Wometco Theatres)

MINNEAPOLIS-ST. PAUL WTCN-TV
{DISPATCH-PIONEER PRESS)

NEW YORK WPIX
{THE NEWS)

ST, LOUIS KSD-TV*
{POST-DISPATCH)

SAN FRANCISCO KRON-TV*
{THE CHRONICLE}

#Primary NBC Affiliates

Yee, Spot Television Selle Goods!

FREE & PETERS, INC,

Pioneer Station Representatives

Since 1932
L]

NEW YORK CHICAGO DETROIT

ATLANTA FT. WORTH HOLLYWOOD SAN FRANCISCO
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YESTERDAY
and
TODAY

Central Indiana

WEBM-TV
‘Firat in Indiana ”

Yesterday . ...

On May 30, 1949 there
were 2500 Sets in WFBM-
TV’s coverage area.

Today . ...
there are

111,230

Sets in use
in WFBM-TV's
coverage area

In planning your TV cov-
erage remember to TAKE
A CLOSE LOOK at the
Central Indiana Market—
COMPLETELY COV-
ERED by WFBM-TV.
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CBS Color Sets;
$499.95 Model Ready

(Report 183}

S N N N N N N N N N N S Y RN

FUTURE of CBS-Columbia color
TV sets shapes up something like
this, according to R. D. Payne,
sales manager of CBS manufactur-
ing subsidiary, who spoke to Wash-
ington dealers Sept. 26 at distrib-
utor showing of new line:

(1) Present $499.95 color and black-
and-white console with half-doors is
already being shipped to distributors.
Dealers should have at least one in
near future. The set contains a 10-
in. CR tube, magnified to give a 12%-
in. picture, includes 26 other tubes
and rectifiers. It is housed in a
cabinet measuring 36% x 32 x 22-
11/16-in., has five control knobs (on-
off and volume, color and mono-
chrome, horizontal and vertical, focus
and brightness, channel selector).
Price does not include federal excise
tax or warranty.

(2) Same set, in console without
doors, is due soon. Price will be
$399.95.

(3) Console “slave” unit production
will begin Oect. 12. Companion set
will be priced around $250. Such
units are designed to work with ex-
isting black-and-white sets to give
color pictures. All present CBS-
Columbia monochrome sets contain
a color plug in rear so that “slave”
set can be easily connected.

(4) All CBS-Columbia black-and-
white sets will have adapters built in
—although, except for one set, pres-
ent line does not include this device.
Adapters will permit reception of
black-and-white pictures from color
broadcasts. The one “compatible”

set in the current CBS-Columbia line
is a maple console, priced at $469.95.

(5) Drum method of color is a year
off. Present production will concen-
trate solely on wheel. Use of drum
would permit larger picture tubes to
be used with present CBS mechanical
system.

(6) Tri-color tube is three years off.

CBS-Columbia is working on its own -

developments in this field as well as
with RCA tube. It is watching Para-
mount-Chromatic development [BROAD-
CASTING ® TELECASTING, Sept. 24], al-
though it has not yet gotten a sample.
Price of RCA tube to manufacturers
is $280,

Also Monochrome Sets

CBS-Columbia line includes 14
other sets, all black and white.
Some still carry Air King name,
but that is due to disappear as
Brooklyn factory begins to get sup-
ply of new cabinets. Black-and-
white sets begin with 17-in. ebony
metal table model at $189.95, in-
clude also a 20-in. metal table
model at $279.95.

Small group of dealers present
at meeting were frankly cynical
about future of color, although all
agreed they would have to have a
color set for demonstration pur-
poses at least.

Their cynicism was apparent
from their reaction to the CBS
Television network color program
aired at the session. They com-

plained that the colors were
“washed out,” that skin tones were
‘“unnatural,” that predominant col-
or of the setting pervaded the
scene; that magnifying lens re-
stricted viewing angle.

On the other side, some did agree
that set was good looking and com-
pact, not the “monstrosity” they
had been led to believe it would be;
that built-in motor and wheel were
hardly noticeable; and that there
was slight color breakup if viewer
looked for it.

Dealers also felt that the “Colum-
bia” name on both black-and-white
and color sets would go long way
toward making them salable.

H * *

Best Viewing
Distance Advised

VIEWERS of a 14-inch TV set
should sit about 10 feet away from
the screen, according to Dr. Frank-
lin M. Foote, executive director of
the National Society for the Pre-
vention of Blindness. Pointing out
that vision cannot be impaired by
watching TV. Dr. Foote cautioned
viewers that eyestrain will develop
if a person sits too close to the
screen, neglects to adjust the pic-
ture or places a lamp which reflects
on the screen.

“The picture should be well-

(Continued on page 113)
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Represented nationally by

The Katz Agency Inc.

WEBM-TV

City Outlets On Air Sets in Area  City Outlets On Air Sets in Area
Albuguerque  KOB-TV. 9,450  Louisville WAVE-TV, WHAS-TV 103,799
Ames WOL-TV 62,903  Memphis WMCT 93,160
Atlanta WAGA-TV, WSB-TV WLTV 115,000  Miami 160
Baltimore WAAM, WBAL-TV, WMAR-TV 313,889  Milwaukee 257,607
Binghamton WNBF-TV 42,025  Minn.-St. Paol KSYP~TV, WTCN-TV 273,300
Birmingham WAFM-TV, WBRC-TV 60,000 Nashville WSM-TV 37,024
Bloomington w 7,200 New Haven WNHC ‘I'V 3,000
Boston WBZ-TV, WNAC-TV 766,492 New Orleans  WD! 62,150
Buffalo WBEN-TV 214,287 New York WABD wcss TV, WIZ-TV, WNBT
Clmrlo"e 89,134 won-w WPIX 2,500,000
ago WBKB, WENR-TV, WGN-TV, WNBQ 949,793  Newark
Cm:mnun WCPO-TV, WKRC-TV, WLW' 05,000 Norfolk WTAR TV 75,312
Cleveland WEWS, WNBK, WXE! 494,238  Oklohoma City 'WKY-TV 95,811
Columbus WENS-TV, WLWC, WTVN 229,000 Omaha KMTV, WOW. 87,981
Daltas- Philadelphia WCAU-TV, wm-rv WPTZ 883,000
Ft. Worth KRLD- 'rv WFAA-TV, WBAP-TV 129,564  Phoenix KPHO-TV 40,100
C-T 62,263  Pittsburgh WDTV 300,000
Quad Cities Inclnde Davenport, Moline, Rock Ise., E. Moline Providence WIAR-TV 162,000
Dayton WH 210,000 Richmond WTVR 95,071
Detroit WIBK-TV, WWJ-TV, WXYZ-TV 627,164  Rochester WHAM TV 88,135
Erie wicu 71,576  Rock Island WHBF-TV. 62,263
Ft. Worth- Quad Cities Im:lude Davenport, Maline, Rock Ise., E. Moline
Dallas WBAP-TV, KRLD-TV, WFAA-TV 129,564  Salt Lake City KD , KSL-TV 51,500
Grand Rapids- San Antonio KEYL w0A|-1v 51,615
Kalamazoo ~ WLAV-TV 146,181  San Diego 108,460
Greensboro WEMY-TV 73,911  San Francisco KGo.rv, KPIX, KRON-TV 210,000
Houston KPRC-TV 84,129  Schenectady-
Huntington- Albany-Troy WRGB 160,900 |
Charleston ~ WSAZ-TV 50,562 Seattle KING-TV 92,600
Indianapolis FBM-TV 171,250  St. Louis KSD-TV 306,000 '
Jacksonville WMBR-TV 40,000 Syracuse WHEN, WSYR-TV 129,276
Johnstown JAC-TV 106,796  Toledo WSPD-TV 127,000
Kalamazoo- WKZO-TV Tulsa 84,275
Grand Rapids 146,181  Utica-Rome 50,000
Kansas City WDAF-TV 132,784  Washington wmm.-'rv WNBW, WTOP-TV, WTTG 281,125
Lancaster WGAL-TV 109,112 Wilmington WDEL-TY 77,671
Lansing WIIM-TV 60,000
Los Angeles KECA-TV, KFI-TV, KLAC-TV, KNBH
KTLA, KTSL, KTTV 1,013,000
Total Markets on Air 63 Total Stations on Air 108 Estimated Sets in Use 13,510,000
Editor's Note: Totals for each market i d sets within area. Where areas overlap set counts may bo
portially duplicated. _Sources of set estimates are based on data from_ dealers, distrik v lati ectric
ond manufacturers, Since many are compiled monthly, some may remain in i Total sets in all areas uro

necessarilly approximate,
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You need the

BEST

to do the

MOST
IN TELEVISION

*
CONSULT
ANY
TELEVISION
SURVEY

IN MARYLAND MOST
PEOPLE WATCH

WMAR-TV

* CHANNEL 2 «

Maryland's  Pioneer Television Station

Represented by

THE KATZ AGENCY, INC.

NEW YORK = DETROIT = KANSAS CITY = SAN FRANCISCO
CHICAGO = ATLANTA = DALLAS = LOS ANGELES

TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM
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How to get the most
for your TV dollar from
an advertising agency

“TV or not TV?” is no longer the question, but “What
price TV?”’. Today, advertisers are learning that a thor-
oughly experienced TV agency can greatly reduce the
cost of selling goods through this magic new medium.

‘When you hear of a half-hour TV show that costs fifteen
thousand — twenty-five thousand — forty thousand dollars a
week — you may wonder how it can pay out. Sometimes
it doesn’t.

Last year, while many advertisers were
using television on a profitable basis,
others were not. And more than 150 net-
work shows failed to click.

But, properly handled by an agency experienced in the field,
TV can and does pay out. In fact, Television today is sell-
ing many types of merchandise at lower unit costs than any
advertising medium in history/

‘Whether or not television will sell your product at a profit
will depend largely on the yardsticks you apply in selecting
-an advertising agency.

One good rule to remember is this: no agency without a
Jong and successful record of selling goods before the advent
of TV can be expected to better its performance simply be-
cause it has a new outlet for its efforts.

Remember this, too. If your agency does not have con-
siderable experience in TV —and substantial billings in TV —
be prepared for expensive delays. For no agency can “convert”
to TV overnight. The whole creative and executive staff
must be thoroughly indoctrinated and large, separate depart-
ments must be trained and integrated.

Otherwise, you, the advertiser, pay the ex-
cessive costs of shows owned by one group,

produced by another group, with commer-
cials created by still another outside group.

There are surprisingly few agencies today which began years
ago to get ready for T'V—which have complete TV depart-
ments—and which have extensive experience in making Tele-
vision sell goods at a profit. )

Such an agency is William Esty Company, Inc. Today,
we place more network television programs than any agency
in the business...over one-third of our billings are in TV.

With 38 separate programs on the air every
week for 10 major brands of packaged
goods, Esty experience is broad, Esty net-
work contacts are close-knit at the top
level, Esty knowledge of availabilities is
up-to-the-minute.

And, perhaps most important of all, Esty techniques for creat-
ing commercials that sell merchandise are tested and proven.
Inall media, we've always relied on action .. .drama... human
interest ... real people doing and saying real things...newsi-
ness...excitement —to tell simple, memorable, hard-selling
product stories.

If you are wondering whether or not to use Television —
or if your present Television is not producing the results you
planned on — we’d like you to see a special presentation we’ve
prepared. It contains the fact-and-figure answers to this ques-
tion of getting the most for your TV dollar. A call to Mr.
Wood at MU 5-1900 —or a note —will bring this material.
Without any obligation.

William Esty Company, Inc - Advertising

100 EAST 42np STREET, NEW YORK 17, NEW YORK ¢ MUrray Hill 5-1900

BROADCASTING
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| Shown below are some of the 38 programs telecast each week for clients of the William Esty Company

FOR COLGATE'S FAB. 5-TIME-A-WEEK, DAYTIME TV FOR CAMELS.*MAN AGAINST CRIME", starring Ralph

> ...the dramatic show “Miss Susan”...is making sales— Bellamy —consistently one of the top two ranking mys-
and is reaching viewers at a lower cost per thousand tery shows—continues for the third straight year...and
than any other five-time-a-week, daytime dramatic show. Camel continues to be America’slargest-selling cigarette.

N n

| THE 0 gyiasm B8 OO0

| 1 agencie® Lo more DS

| ndamon8 2. iy placitl Cy more e*P

B - w2 e = A

| axy al C! iness-

| tetevision ¥ £ prod he busi? FOR COCA-COLA. “ROOTIE KAZOOTIE” is one of

| p in cre her agen several programs a week for The Coca-Cola Bottling

| rience ny ot

i “a\S’tha“ 2 Company of N. Y., Inc, featuring a steady parade of
C!

such youngsters’ heroes as Phil Rizzuto, selling the
“Coke’'s A Natural” idea. Judging from initial re-
sponse, TV’s a

“

natural” for “Coke”!

R S ]
FOR COLGATE’S VEL AND SUPER SUDS. *‘STRIKE IT
RICH"” —the dramatic, human interest quiz show—is
proving that even in the morning TV can do a great job.
| Today “Strike It Rich”, at 11:30 A.M., has a higher
i rating than most afternoon TV shows.

FOR CAVALIER CIGARETTES. THE *GARRY MOORE
SHOW? is doing a real selling job. This show, the first
successful daytime variety program, is another example
of Esty pioneering in TV.

i f i

",

FOR M&M’S CANDIES. *‘SUPER CIRCUS’, highest rat-
ing TV network children’s program, has given M&M’s

Candies such a sales boost in 18 months that M&M’s is TV SPOTS FOR PRINCE ALBERT Smoking Tobacco as
now the number one seller of all bag-packaged candy.

well as for “Prestone” Anti-Freeze and “Eveready” bat-
teries are currently proving that interesting, memorable
TV spots can be a very effective use of the medium.

t — S—
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ABC—CBS—NBC—DTN

Represented by
THE KATZ AGENCY

WSAZ

HUNTINGTON, WEST VIRGINIA
One of the Nation's Oldest Stations

MORE I.ISTENERS

Than All Stations
Combined
IN THE
W. Va., Ky., and Ohio’

Tri-State Area™
*by C. E. HOOPER

5000 WATTS—930 KC
ABC PROGRAMS

Represented by
THE BRANHAM COMPANY
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RCA UHF TESTS

Would Formalize KC2XCY

FULL SCALE simultaneous tests
on both the high and low end of
the UHF hands are indicated by
an RCA-NBC application for an
850-856 me experimental TV sta-
tion in Stratford, Conn., a suburb
of Bridgeport.

The application would formalize
the present 300-w transmitter and
44-dipole antenna station KC2XCY,
now operating under a special tem-
porary authorization granted by
FCC last July.

For more than a year, RCA-NBC
has been operating experimental
TV station KC2XAK on 529-535 me
with 14 kw effective radiated power.
It has been used to pick up pro-
grams from WNBT (TV) New
York, NBC’s Channel 4 station
there, 51 miles from Bridgeport.

Construction Costs $40,000

The 850-mc station cost $40,000
to construct and $23,000 a year to
operate, the application indicates.
It will be used to make comparative
tests between the low end and the
high end of the 470-890 me TV band,
produce additional tropospheric
data and to make further tests with
beam tilting-—which has been found
to increase signal strength 10 db
up to five miles from the trans-
mitter [BROADCASTING ® TELECAST-
ING, Sept. 24].

Anténna of the 850-mec station
has a gain of 421 and is directional
with a 65-degree beam, the applica-
tion reports. This gives it an out-
put of 110 kw. However, on a non-
directional basis, the radiated
power is listed as 20.55 kw.

SAG CONTRACT TALKS
Report Due Oct. 9

CONTRACT negotiations between
Screen Actors Guild and major
motion picture producers, carried
on for the past two weeks by nego-
tiating committees of both groups,
will be continued for the next two
weeks by sub-committees repre-
senting staff executives and legal
counsel. Negotiations started Sept.
17. Sub-committees report back to
the negotiating committees about
Qct. 9.

According to SAG, many highly
technical issues are involved in the
negotiations. Included among SAG
centract demands are two impor-
tant television issues: Banning
from television use of all motion
picture films produced after Aug.
1, 1948; additional payment to
actors for re-use of theatrical films
on television [BROADCASTING ®
TELECASTING, Sept. 17, 3; Aug. 20].

TELEFILM, INC.

COMPLETE FILM PRODUCTION
FO

TV SPOTS-PROGRAMS
All Production Steps
In One Organization

6039 Hollywood Bivd., Hollywood 28, Calif.
HOLLYWOOD 8.7208

n/ﬂﬁmd
L e e
ATTENDING clinic at KTSL (TV) Hollywood for CBS Radio Sales executives are
(I to r): Standing, Robert Hong KTSL sales magr.; Charles Glett, CBS vice
pres. in charge of network services, Hollywood for both Radio and Televnsmn
sions; MacLean Chandler, Radio Sales, Ch George Mosk gr.,
TV development, KTSL; Tony Moe, station sales prom. mar.; Roy Hnll, Rudlo

Sales, New York; seated, Sam Digges, Chicago sales mgr., Radio Sales; Merle

S. Jones, v.p. charge CBS-owned TV stations; George Dunham, eastern sales
mgr., Radio Sales; Lamont Thompson, Radio Sales, S.F.

DR. ROY K. MARSHALL, conductor, NEW exhibit, demonstrating network
The Nature of Things, NBC-TV, TV transmission for NBC New York
demonstrates pack TV te! dios is pr d by John Waidlich
and portable camera, whule Dr. 1. M (1), AT&T public relations dir., to
Leavitt, director, Fels Planetarium, William S. Hedges, NBC v.p. charge
Franklin Institute, Phila., explains to  of integrated services. Exhibit is
viewers ““How TV Works.” now part of Radio City-NBC tour.

TRIO responsible for Arizona Round Table, aired live on KPHO-TV Phoenix

Tues., 7:30 p.m., are (I to r): Walter Bimson, pres., Valley National Bank,

sponsor; Moderator Malcolm Bayley, editorial writer, Arizona Republic, and
John C. Mullins, KPHO-AM-TV pres.

CELEBRATING first anniversary of WFIL-TV Philadelphia Ford Film Play-
house, sponsored since August 1950 by Ford Dealers Assn. Inc., Chester Dist.,
are {I to r): Kenneth W. Stowman, WFIL-TV sales mgr.; Harrison Smith, Ford
Motor Co. asst. dist. mgr.; Cliff Koelle, Phila. Ford Dealers Assn. pres.;
Gordon Johnston, Ford dist. mgr.; Joseph J. Conroy, Ford Dealers Assn.,
Chester Dist., pres.; Ben Thorpe, FDA, Chester Dist., secretary.
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From The Congressional Record
Thursday, August 2, 1951 :

The Place of Television in Education

EXTENSION OF REMARKS
OF

HON. EDWIN C. JOHNSON
OF COLORADO
IN THE SENATE OF THE UNITED STATES

MR. JOHNSON of Colorado: Mr. President, it has been most reassur-
ing to note the great interest educators are taking in television and
what contribution television may make to educational processes. An
editorial in Br i ine of July 23 di. this matter
most interestingly and pointedly. ©

EDUCATORS ADVISED

A stop, look and listen sign has been hoisted beside the tracks of
steamed up- educators who want to own and operate a non-commercial
television station for educational purposes.
The sign bearers are Col. Harry C. Wilder, president WSYR-AM-TV
Syracuse and D. L. (Tony) Provost, business manager WBAL-AM-TV
and acting general manager of Hearst Radio, Inc.***
Both men hold positions in operations which embrace more than one
broadcast property. WBAL-AM-TV is owned by Hearst, whose
properties include WISN-AM-FM, Milwaukee. Hearst Consolidated
operates WCAE, Pittsburgh. Col. Wilder, in addition to his WSYR
post, is president and stockholder of WELI of New Haven and
WTYR, Troy, N. Y.
They feel the educators’ problems of where to get the funds to
operate and the broadcaster’s dilemma of how to meet educational pro-
gram demands can be met by broadcaster-educator cooperation.
In announcing the WBAL-TV project to start this fall, Mr. Provost
said the services of a complete professional creative staff will be
made available to colleges and universities desiring to put their own
shows on TV. The station will offer educators at least 1 hour “class
A” time.
WBAL-TV said it was instituting the program in order to assist and
expand educational television in Maryland. The “package-staff” is to
include a professor, director, writer, set designer, and announcer,
and will be similar to that of a mobile unit. It will go directly to the
schools and participate in story conferences, casting, and rehearsals
prior to any on-camera activities, the station announced.
This plan, WBAL-TV said, is thé answer to the school that canniot
get into the business of broadcasting and lacks the personnel with
professional know-how to take full advantage of the facilities offered.
Elaborating, Mr. Provost said time has been available for Maryland
institutions which want to put on shows but that they have lacked
people who knew how to do the necessary job. “We want to get
Maryland colleges and universities into the television act on a sound
and permanent basis as soon as possible,” he said, adding that the
station is “setting aside several commercial programs to accommodate
the scheduling of this series in prime evening time.”
Arnold Wilkes, WBAL-TV program manager will supervise the “edu-
cational creative unit.” Mr. Wilkes, former instructor in speech and
dramatics at Middlebury (Vi.) College, held the post of director at
WRGB (TV), Schenectady, N.Y., and WSYR-TV before joining the
Baltimore station.
WBAL-TV reported that 12 Maryland colleges are going ahead with
plans for fall programs. Conferences have been held with the Balti-
more Board of Education looking to a series of programs to start
after Labor Day.
Endorsement of the program has come from Dr. H. C. Byrd, Univer-
sity of Maryland president, and Mrs. Eleanora B. Kane, radio-TV
%d‘l,]cat.i:im specialist for Baltimore’s department of education, WBAL-
said.

F.C.C. Notice re Non-Commercial
Educational Television, March 22, 1951 :

“The need . . . was based upon the important contribu-
tions which non-commercial educational stations can
make in educating the people both in school . . . and also
the adult public, the need . . . was justified upon the high
quality type of programming . . . of an entirely different
character from that available on most commercial
stations.”

Anticipating this need, Commercial Station
WBAL-TV pioneered these programs on education
which are now in effect.

TV CAMPUS

Ten leading universities and colleges each having a month

Sunday, 6:00 to 6:30 PM

in which to develop a course in cooperation with WBAL-
TV’s Educational Production Unit:

State Teachers College
Johns Hopkins University Goucher College
University of Maryland Morgan State College
Peabody Conservatory of Music  Univ. of Baltimore
Western Maryland College Hood College

St. Johns College

(Directly from the WBAL-TV studios, program manager Arnold
Wilkes, who also is director of WBAL-TV’s Educational Produc-
tion Unit, conducts Johns Hopkins University’s first semester
TV course for college credits.)

CLASS “A”

A weekly series, now in its third year, of elementary

Monday, 11:00 to 11:15 AM

school programs for entire school year, presented by the

Baltimore Department of Education. Each program is

received in the Baltimore classrooms on sets provided by
WBAL-TV.

TOWN & COUNTRY

Monday, 12:30 to 12:45 PM
Agricultural series presented by the Maryland State De-
partment of Education in association with the Farm
Bureau Federation, the National Grange, U. S. and Mary-
land University Departments of Agriculture.

UNITED STATES NEWSREEL

Tuesday, 10:00 to 10:30 PM
In cooperation with the U. S. Office of Education and
other governmental agencies. Official films outlining the
activities of the various branches of government.

2610 NORTH CHARLES STREET MBAZ — ; V CHANNEL 11—BALTIMORE
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eeing Ghosts?




A lot of advertisers these days are haunted
——by the memory of lost opportunities

in nighttime television...of shows sold out
sqlidly by the time they were ready to make

up their minds to buy.

Now they’re beginning to get that feeling
about daytime, too, as more and more of

the choice afternoon hours vanish.

Obviqusly, the way to avoid this kind of
worry is to get into daytime right now, with

a good show at a good hour.
&

Those who’ve done so have found a big

and proﬁtable audience, growing all the time.
Thé number of afternoon sets-in-use has
nearly qﬁadrupled in the past year. And you
can deliver a multi-weekly daytime message.

on a once-a-week nighttime budget.

That brings up the fellow in the picture:
— Steve Allen—and what could be worse
than to be haunted by him ? Especially
since his show more than doubled its ArB
National Rating in its first five months

... hitting an 8.0 in midsummer, to get a
spectacular start for fall. No wonder the
biggest network advertiser has bought
into the show...no wonder time’s running
out for advertisers who prefer a success

story over a ghost story any day.

cBs television




FOR
W. T. GRANT C0.

IN
SYRACUSE

SWAN-
SON, Ad Mgr. of
the W. T. Grant
Co., Syracuse,
says, “Our two
years on WHEN
have proved TV
to be successful
in promoting
the sale of dll
lines. TV has been especially
productive in children’s wear
and toys. Toy pistols, one of 12
items shown on a recent pro-
gram, brought 64 sales at $2.98,
the day after a single 45-second

mention on WHEN.”

TO YOUR NEAREST KATZ
AGENCY MAN AND GET THE
FACTS ON CENTRAL NEW
YORK’S BEST TIME BUYS.

THE ONLY TV STATION
IN CENTRAL NEW YORK
WITH COMPLETE STUDIO
AND REMOTE FACILITIES

CBS* ABC*DUMONT

WHIEN
TELEVISION

SYRACUSE

OWNED BY THE
MEREDITH PUBLISHING CO.
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Seated are (1 to r): David Hale Halpern, radio and TV director,
Owen & Chappell Inc., agency; E. K. Jett, WMAR-TV wice presi-
dent; Normom S. Almony, advertising and sales promotion manager,

National Brewing Co.

»

Standing are: John J. Snyder, vice president,

Owen & Chappell; Earnest A. Lang, commercial manager, WMAR-TV.
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film report . ..
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VIEWERS will go behind the scenes
of big Hollywood studios in Holly-
wood at Work, to be produced by
B-M-D Productions. Each of the 26
films in the series will deal with the
making of a major motion picture
and will feature off-set shots, stars
and actual scenes from the produc-
tion. First movie to be analyzed is
Blood and Sin, Ben Hecht’s film
scheduled for United Artists re-
lease. Mr. Hecht wrote the TV
seript.

Movie and TV rights to 325
criminal case histories have been
secured by Bruce Bennett, Holly-
wood actor. The case histories are
records of crimes solved by Dr.
Alan Moritz when he headed Har-
vard’s department of legal medi-
cine. MGM’s film, Mystery Street,
was based on his work. Mr. Bennett
played the doctor in that film and
will also star in the new series of
half-hour TV shows.

A typographical error in the
Sept. 17 FiLm REPORT contradicted
an advertisement on the same page.
For the record, the ad was right:
Craig Kennedy, Criminologist will
be offered free to the local sponsor
for a second run if the rating for
the first run of 13 weeks (not 3,
as we had it) does not top that of
any mystery-detective TV shows in
the same city at a comparable
time. Louis Weiss & Co., Los An-
geles, is distributing.

A shaggy dog story may be
forthcoming from William F.
Broidy Productions, now that Rin
Tin Tin III, canine star, has af-
fixed his paw-print to a contract
calling for color TV film series.
Harry Webb will produce and
direct.

New effects are possible when
the film producer makes use of a
Research Camera Council crane,
according to Fred Niles, TV di-

rector at Kling Studios, Chicago.
Kling recently purchased such a
crane from Paramount and is re-
ported to be the first producer in
the Midwest to use one for TV film
commercials and shows. . . . Kling
has completed video spots for
Clopay, Freihofer’s Sonny Boy
bread, Ceresota and Hecker’s flour,
Ideal dog food, Thiele meats, Peter
Pan peanut butter, Fehr beer,
Brach candy, Glidden paints and
Greyhound bus.

Dinner table magic will go under
the merciless eye of the camera on
six TV stations soon. George A.
Bartell Assoc., Milwaukee, an-
nounces it has sold its series of 26
open-end MiniTriz to WHIO-TV
Dayton, WBNS-TV Columbus,
WCAU-TV Philadelphia, WXYZ-
TV Detroit, WTOP-TV Washing-
ton and WABD (TV) New York.
First half of each short shows the
trick, second half shows how it’s
done.

Exclusive TV negotiating rights
for scenery, costumes, props, scores
and other assets have been ac-
quired by Edward R. Conne and
John J. Garrity from J. J. Shubert.
Eight hundred properties for live or
film telecasting are available from
Messrs. Conne and Garrity, head-
quartered at Motion Picture Center
Studios, Hollywood.

Sales & Production . . .

Snader Telescriptions Corp., Hol-
lywood, has completed second se-
ries of five musical shorts featur-
ing Allan Jones, singer, and five

Ty TV FILM COMMERCIALS + ¢+« -
‘.
1697-BROADWAY, N..Y. - JUDSON 2-3816
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~by WTOP-TV Washington.

NATIONAL RENEWS

Big WMAR-TY Contract

THIRD STRAIGHT annual re-
newal for 13% hours per week, 52 !
weeks per year on Baltimore Sumn-
papers’ WMAR-TV demonstrates |
National Brewing Co.s belief in
TV advertising. Baltimore brew-
ing firm (National Bohemian and
National Review, with Bailey Goss
as m. c., two-hour sports, variety,
quiz show 12 hours a week (Mon.- |
Sat., 4-6 p.m.); wrestling from
Baltimore Coliseum one hour a
week (Tues., 10-11 p.m.), and Am-
ateur Time, amateur talent con-
test, half-hour a week (Sat., 7-7:30
p.m.). .National Review is picked
up off-the-air and rebroadcast by
WMAL-TV Washington; wrestling, |
Na-
tional Brewing also sponsors about
75 days of horseracing at local
tracks, plus local golf and bowling
tournaments carries a large spot
schedule.

featuring Irv Fields Trio. Both se-
ries were shot in color and black-
and-white.
*® * *

JERRY FAIRBANKS Productions,
Hollywood, has filmed three groups
of commercials for Bendix, Prince
Albert .and Lyson, Lennen &
Mitchell. . . . Fairbanks has also
acquired The Deadly Root, an orig-
iginal teleplay by Herbert Perdum
for its Front Page Detective TV
film series.

EE

DICK LEWIS Art Studios is now |
producing video commercials with
appointment of Mr. Lewis as vice
president and midwest representa-
tive of Telepix Corp., Hollywood.
Studios are at 155 E. Ohio St.,
Chicago.

# %

WES BEEMAN Productions, Holly-
wood, is producing an untitled
Western series starring Wanda
Hendrix and Mel Swift.

ACTOR’S HOTEL, a half-hour dra-
matic show about a family’s rooming
house and their theatrical tenants, is
first TV package to be marketed by
Productions for Television Inc., -N. Y.
Ronzoni Macaroni Co.. through Emil -|
Mogul Co., bought show for WJZ-TV
New York, Tuesday, 10:30 p.m. i

VIDED VARIETIES

y CORPORATION
Office: 4) E. 50th St., N.Y. 22 MU 8-1162
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advertiser

with Spot program television:

| [P
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Here’s a price paradox that really pays off for Spot program
advertisers. Consider these facts:
Spot rates for facilities are lower than network rates for
the same period . . . over the same stations. Yet . . . l_ b e

Stations net more when a time period is sold for a Spot
program than when it’s taken by a network show.

L
“The first statement is readily established by a simple check of stﬂ tlons

rate cards. The second becomes clear when you remember that

stations get about 30% of the base rate when the network sells

the time; but on a Spot sale, stations receive the card rate, less m d ke
agency and Representative commissions. So any way you figure

it, the arithmetic is all in favor of Spot program business.

Stations can figure, too. They know Spot program advertisers more
are more profitable customers. That's why they clear time more e
readily . . . cooperate wholeheartedly with Spot program

advertisers.

There are other advantages to Spot program advertising.
There’s the free selection of markets . . . the absence of any
“must” stations or any minimum stations requirements . . .
the superior quality of film compared to kinescope recordings—
and many more.

If you’re planning to use television, ask your Katz representa-
tive for the full story on Spot program advertising. Ask him
to figure out how much you can save—in markets of your own
choosing. You’'ll see that in television . . .

you can do better with Spot. Much better.

' “ E K A T z A G E N C Y, INC. Station Representatives

NEW YORK ¢ CHICAGO ¢ DETROIT ¢ LOS ANGELES ¢ SAN FRANCISCO o ATLANTA « DALLAS ¢ KANSAS CITY
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Here’s a major development in local
and regional programming—a chance
for your station to get off to a flying
start for the new television season.
Two big-time shows are now on film
for sponsorship—"Tales of the Texas
Rangers” and “Dangerous Assign-
ment.” Both are well-established
from NBC Radio . . . both are ideal

for local accounts who want a show
of top network caliber but must
work with a limited budget. These
half-hour shows are red-hot, so start
checking your prospects now!

Write, wire, -or phone today for
price and audition print. NBC-TV
Film Syndicate Sales, 30 Rockefeller
Plaza, New York City.

c e e 0 8

D
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Each Half Hour A Complete Story
5 sponsor identifications
through provision for:

® Opening billboard

@ Opening one-minute commercial
® Middle one-minute commercial
® Closing one-minute commercial
® Closing billboard

@ e 6 s e 6 0 00 s s s e e 0 0 e

N Bc- I v FILM SYNDICATE SALES

30 ROCKEFELLER PLAZA, NEW YORK, N.Y.

2 major half-hour shows now available for local TV sponsorship
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“TALES OF THE TEXAS RANGERS" \
Authentic stories from the files of
the Texas Rangers!

Made to order for local advertisers
with local budgets and top ideas.

“DANGEROUS ASSIGNMENT*
starring Brian Donlevy as
“Steve Mitchell” international
adventurer, ﬁghting crime in a
background of global intrigue.
Donlevy follows through —
sells time and products!

When he “muscles in”—out
goes the competition!

-~
—~— @L
- ‘N‘f‘;&"-"-«> =

mollel‘



NCAA'S AIM

Wants to Live With TV,
Tug Wilson Says

NATIONAL Collegiate Athletic Assn. is “struggling to find out how to
live with TV, not closing the door on it,” according to Kenneth L. (Tig)
Wilson, director of athletics at Northwestern U. for 20 years, Big 10
commissioner and secretary of the NCAA. He discussed the problem

of NCAA’s controlled, experimen-
tal telecasts of major college foot-
ball this season before the Chicago
Television Council Tuesday at the
opening fall session.

“We are not exercising a boycott
or putting anyone out of business,
but we have to find out exactly
what effect TV has on attendance

at major games and at small col- -

leges, the effect of regional tele-
casts on a big university game,
and that on gate receipts for a
local game when there is a big-
school game telecast mnearby.”
“We know we must grow and
live with television,” Mr. Wilson
said, adding the NCAA is cooperat-
ing with the industry to the point
where “no widespread TV audi-

*
ence will ever see as varied a pro-
gram of football as this year.”
Westinghouse, which sponsors the
telecasts on NBC, has scheduled
19 games with 29 colleges, offer-
ing nine Saturdays of games with
two blackouts per area.

Results of the experimental sur-
vey being conducted by the NCAA

‘and the National Opinion Research

Center, Chicago, may disclose “that
TV is not the menace we think
it is, but all of our results thus
far show it is,” Mr. Wilson said.
He said TV’s adverse effect on
attendance would cause lowering
of athletic budgets and cutting of
athletic programs, especially at
smaller schools and colleges.

In earlier reports the NCAA has
outlined in detail how it arrived
at the conclusion that there has
been between a 4-8% decline in
attendance in TV areas and a gain
of a like amount in non-TV areas.
Sports fees paid by telecasters “do
not take up the slack,” he said,
noting the average charge is from
$1,000-$3,000 per game. “The
schools lose much more than that.”

Agrees With Utley

Mr. Wilson said he would be
“very unhappy” to see football
games telecast only on closed cir-
cuits for theatres, agreeing with
introductory remarks of NBC
Commentator Clifton Utley. Mr.
Utley recapped a summary of
public reaction to the exclusive
theatre telecasts of the Robinson-
Turpin fight, about which he had
commented on his WNBQ (TV)
Chicago news program.

The television industry faces a
“financial problem of great magni-
tude,” Mr. Utley said. “It’s hard

Know your m

Visualize markets with thislblg 2
radio—AM * FM ¢« TV

Key tool for productive sales pl
ning. Use it for presentations,

demonstrate coverage, plot
work and spot campaigns.
ink like your letterhead.

Prices
Single Map $1.00
5 copies—$ 4.50
10 “ — 850 50 L
100 copies—$70.00

5” x 35” outline map. Every
he United States and Canada

ING ® TELECASTING
Building
D. C.

maps to the undersigned.
. Please bill [}
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Boxing Ceremony

SPORTS enthusiasts in
southeastern New England
were able Sept. 17 to see over
WJAR-TV Providence exact-
ly what goes on at an official
weighing-in ceremony of box-
ers in preparation for a bout.
Rhode Island Athletic Comrs.
brought its scales to WJAR-
TV. The entire official activ-
ity was telecast during War-
ren Walden’s TV-Sports Page
program. Norman Gittleson,
TV sales and promotion man- ~
ager at WJIAR-TV, said that
this was the first time that 4
Rhode Island televiewers
were able to watch this pro-
fessional boxing ritual.

to see how we can compete with
the theatres financially once
theatres are telecasting special
events on a mass audience basis.”
Inasmuch as “no single sponsor
could pay huge sports rights as
well as facilities charges, maybe
a partial solution would be the
proposed subsidy on a pro-rata
basis by TV set manufacturers who
would essentially be setting up a
war fund.” The “only other re-
course would bé subscription TV,
which might produce a major box
office if engineering and technical
problems were resolved,” Mr.
Utley concluded.

Council President Roy McLaugh-
lin of ABC said the next luncheon
speaker is scheduled to be Adrian
Murphy of CBS Television, who
would speak on the company’s
color system and plans.

MEXICAN OUTLET

Asks Relay in Texas

REQUEST from XELD-TV Mata-
moros, Mexico, for permission 1o
establish an experimental 5-w re-
lay station in Brownsville, Tex., on
140 me with directional antenna has
been received by the FCC.

Application from the San Anto-
nio law firm of Foster, Lewis &
Langley explained that XELD-TV
is powered by its own diesel engine
whereas Brownsville—across the
Rio Grande—uses Central Power &
Light Co. power. It is necessary,
the request stated, to have a relay
to synchronize the electrical im-
pulses of the diesel engine with
that of Central Power.

Plan is to connect the station -
with Central Power & Light lines
in the near future, the application
stated. Until then a relay is re-
quired, it said.

Station also is expected to ask
FCC for permission to run a studio-
transmitter link between Browns-
ville and Matamoros.

This is believed to be the first
TV relay request the FCC has re-
ceived involving a foreign TV sta-
tion.

Meanwhile, ABC has asked FCC
for permission to transmit its TV
programs to XELD-TV and other
Mexican TV stations. FCC some
weeks ago approved such an ar-
rangement for CBS [BROADCAST-
ING ® TELECASTING, Sept. 3].

e
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Television Station

WLTV

Atlanta, Georgia

owned and operated by Broadcasting Inc.

announces the appointment of

Harrington, Righter & Parsons, Inc.

as their national representatives

Effective October 1, 1951

* * "i
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WIWL-FM  Georgetown, Del. — Li-

cense for CP new FM station.
AM—1230 ke

KW Nev.—CP to change

from 1490 kc to 1230 ke.
License Renewal

Following stations request
renewal: W ial
WATG-FM Ashland Ohio; WBFS (FM)
Alexander City, Ala.

I)cense

fGC actions

D R e N NN SRR XN

SEPTEMBER 21 THROUGH SEPTEMBER 27

Advertising succeeds

L] continuity
Continuous advertising in

September 25 Decisions . . .

ACTION ON MOTIONS

‘CP-construction permit ant.-antenna cond.-conditional By Hearing Examiner J. D. Bond

DA-directional antenna D-day LS-local sunset Circle Bestg. Corp., Hollywood, Fla,

P H ] ERP-effective radiated power N-night mod.-modification —Granted petition for leave to amend
rlntE[S: Ink deVEIOpS STL-studio-transmitter link aur.-aural trans.-transmitter a?l’lléggt;?n tto sx);cx,fg 1320 ke in (}miu

C synch. amp.-synchronous amplifier  vis.-visual unl.-unlimited hours 740 s changes ei’,‘,g’:tffcﬁﬁﬁld;:

STA-special temporary authorization CG-conditional grant officers and directors and for removal

a cuulative impact

that creates a
‘ vivid picture of
your station and
ket in the minds of the

CEWTITY buyers |
of advertising Elilil

helps you sell
more advertising.

FOR. FINEST TAPE ‘RECORDING

KLZ

Denver, Colo.

—~FIRST CHOIC
OF ENGINEERS
Only Magnecorder offers all the flex-
ibility, high fidelity and features you
require—at G price you wont to pay!

 FITS EVERY PURPOSE —EVERY PURSE!

PORTABLE — LIGHTWEIGHT
Recorder in one cose ~—
Amplifier in the other.
handling, — compact!

Easy

QUICKLY RACK MOUNTED.
Units ‘can be combined for
studio operstion of Derwb
equipment
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Gramts authorizing mew stations, changes in facilities, and tramsfers
appear at the end of this department, accompanied by a roundup of new

station and tramsfer applications.

September 24 Decisions . . .
BY THE COMMISSION

Request Denied

WABD (TV) New York City—Denied
request to commence equipment tests
on Ch. 5 at Empire State Building, New
York City, with 16.7 kw visual ERP.

BY THE SECRETARY

KEPH Ephraim, Utah—Granted Ii-
cense for noncommercial educational
FM station; Ch. 205 (88.9 mc); 10 w.

WBBEB-FM Burlington, N. C.—Grant-
ed Jicense for FM statio: Ch. 266
{101. me); 3.8 kw; ant. 410 ft.

WFIN-FM  Findley, Ohio—Granted
license for changes in FM station; Ch.
263 (100.5 mc) 8.2 kw; ant. 240 ft.

WLEA Hornell, N. Y.—Granted li-
cense for AM station; 1480 ke 1 kw.

WACB Kittanning, Pa.—Granted li-
cense for installation of new trans.

WKBS Oyster Bay, N. Y.—Granted
authority to operate from studio lo-
cated 327 New York Ave. in Hunting-
ton, N. Y., for period beginning Sept.
30, and endmg in no event later than
Nov. 30, 1951.

WWRL New York, N. Y.—Granted
CP to install new trans. at present lo-
cation of main trans. on 1600 ke 1 kw
for aux. purposes only employing DA.

MEYERS ELECTED
Heads Chicago Radio Club

HOWARD B. (Howdee) Meyers,
sales manager of WMAQ (NBC)
Chicago, was elected president of
the Radio Management Club there
Wednesday at the first luncheon
meeting of the fall season. Frank
Baker, radio-television director of
Reincke, Meyer and Finn, was
named first vice president.

Working with them will be
George Clark, Chicago manager of
John E. Pearson Co., second vice
president; Florence Neighbors,
media director, Goodkind, Joice and
Morgan, secretary; Marion Reuter,
timebuyer, Young and Rubicam,
treasurer. New trustees for two-
year terms are Jim Thompson, Chi-
cago manager, O. L. Taylor Co.,
and Carroll Marts, midwest man-
ager of Mutual. Holdover trustees
with another year of service are
Charles (Chick) Freeman, sales
manager of WLS, and Carol Perel
Colby, timebuyer, Arthur Meyer-
hoff.

Russell Tolg, radio-television di-
rector of BBDO and retiring second
vice president of the group, took
charge of the meeting in the ab-
sence of retiring president Art
Harre, general manager of WJJD.
Mr. Tolg suggested the member-
ship consider possibility of a mer-
ger with the Chicago Television
Counecil.

WHIZ Zanesville, OQhio—Granted CP
to change trans. and studio locations
and make changes in ant. system; cond.

KLVC Leadville, Colo.—Granted mod.
CP to make changes in ant. and ground
system and change type trans.

WTOC-FM Savannah, Ga.—Granted
mod. CP for exfension of completion
date to 3-18-52.

WKIN ngsport, Tenn. — Granted
mod. CP to change type of trans. and
make changes in ant, system.

Following were granted mod. CP's
for extension of completion dates as
shown; WLEU-FM Erie, Pa. to 12-19-51;
WLCS-FM Baton Rouge, La. to 12-19-51;
;(CBIC-FM Des Moines, Iowa to 10-
4-51.

September 24 Applications . . .
ACCEPTED FOR FILING
Modification of CP

KWHEK Hutchmson, Kan.—Mod. CP
aul i change in fr

q 5 POW.
" er; “hours “operation etc: for ex‘tensmn

of completion date to May 28, 1952,
WLEU-FM Erie, Pa.—Mod. CP
FM station for extension of completlon

WLBJ FM Bowling Green, Ky.—Mod.
CP authorizing changes in FM station
for extension of completion date.

WBZ-FM Boston, Mass.—Mod. CP
FM station to change ant. height above
average terrain from 495 ft. to 446 ft.
ete.

License for CP

KOB-TV Albuquerque, N. M.—]
c:nse for CP, as mod., new TV station
etel

of application, as amended, from hear-
ing docket.

WFEC Miami, Fla—Granted pentxon‘
4

for continuance of hearing from Oct.
o Oct. 16, in Washington in proceeding
re his application.

By Hearing Examiner Basil P. Cooper

WLIZ Bridgeport, Conn.—Granted
petition for contmuance of hearing
from Oct. 12 to Oct. 15 in Washington
in proceeding re its application.

By Hearing Examiner James D.
Cunningham
Luke H. Wetherington, New Bern,
N. C.—Granted motion for continuance
of hearing from Oct. 8 to Nov. 14 in
Washington in proceeding re his appli-
cation and that of Eastern C‘arolma
Broadcast Co., Greenville,

By Hearing Examiner Fanney N, Litvin

WTOD Toledo, Ohio—Ordered that
further hearing in this proceeding be
fcheduled for Oct. 4, 1951, in Washing-

Lakewood Bestg. Co., Dallas, Tex.—
Ordered that further hearmg in this
proceeding be scheduled for Oct. 8 in
‘Washington.

By Hearing Examiner Leo Resnick
WJIDX Jackson, Miss.—Granted re-
vised petition“for-eontinuance of hear-
ing from Oct. 1 to Dec. 4 in Washmg-
ton in pr re its
and that of WGGA Gainesville, Ga.
Also, WIDX was granted petition for
leave to amend its application to sub-
mit a revision of proposed program
material. And on petition authorized
depositions of 25 of the persons listed
1o be taken at Mlsslss)ppx State College,
Starkvnlle Miss., on
E. McLeroy,

Notary Pubhc,

and at ‘Office of County Agent, Court |

House Bulldmg,

Notary 'Pubhc,
WJIDX Jackson, Miss., on Nov. 12.

QUINCY,
ILLINOIS

E soukcz S“P"'g fo NEEDS

ON
All Broudcﬂsﬂ

THESE OFFICES
TO SERVE YOU

QUINCY, ILL. . . .
HOUSTON, TEXAS
WASHINGTON, D. C.
MONTREAL, QUE. .
NEW YORK CITY

TEL.

: TEL. 8202
. . TEL. ATWOOD 8536
METROPOLITAN 0522
TEL: ATLANTIC 9441
TEL. MURRAY HILL 9-0200

SERVICE DIRECTORY

Custom-Built Equipmeni
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO
MONITORING COMPANY

PRECISION FREQUENCY MEASUREMENTS

““A reliable service for over 18 years”
For immediate service phone

JACKSON 5302
P. O. Box 7037 Kansas City, Mo.

BROADCASTING *

Telecasting




CONSULTING RADIO & TELEVISION ENGINEERS

JANSKY & BAILEY

Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W,
Washington, D. C. . ADams 2414
Member AFCCE"

JAMES C. McNARY
Consulting Engineer

National Press Bldg., Wash. 4, D. C.

Telephone District 1205
Member AFCCE*

A 48-year background
—FEstablished 1926—

PAUL GODLEY CO.
Upper Montclair, N. J.
MOniclair 3-3000
Laboratories Great Notch, N. J

GEORGE C. DAVIS
501.514 Munsey Bldg.—STerling 0111
Washington 4, D. C.
Member AFCCE*

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG. DI. 1319
WASHINGTON, D. C.
| P. ©. BOX 7037 JACKSON 5302

| KANSAS CITY, MO.

A. D. RING & CO.
26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347

WASHINGTON 4, D. C.
Member AFCCE*

There is no substitute for experience

GLENN D. GILLETT
AND ASSOCIATES
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D. C.
Member AFCCE®

GAUTNEY & RAY
CONSULTING RADIO ENGINEERS

1052 Warner Bidg.
Washington 4, D. C.

National 7757

|

\ Craven, Lohnes & Culver
l MUNSEY BUILDING DISTRICT 8215
|

Mclintosh & Inglis
710 14th St., N.W.—Metropolitan 4477

RUSSELL P. MAY

WELDON & CARR
WASHINGTON, D. C.

WASHINGTON 5, D.
Mewmber AFCCE*

MICHIGAN 2261
Member AFCCE*

1422 F 51, N. W. Kellogg Bidg. 1605 Connecticut Ave.

WASHINGTON 4, D. C. WASHINGTON, D, C. hi p¥c. Epublic 3984 Dallas, Texas Seattle, Wash.

. - ccr e ecae . 4212 §. Buckner Bivd. 4742 W. Ruffner

Member AFCCE®
E. C. PAGE y
MILLARD M. GARRISON KEAR & KENNEDY A. EARL CULLUM, JR.
CON:::;::;::NO 1519 Connecticut Avenue Y U CONSULTING RADIO ENGINEERS
WASHINGTON 6, D. C. o s HIGHLAND PARK VILLAGE
BOND BLDG. EXECUTIVE 5670

WASHINGTON 6, D. C.
Member AFCCE*

DALLAS 5, TEXAS
JUSTIN 6108

WILLIAM L. FOSS, Inc.
Formerly Colton & Foss, Inc.

927 ¥5th St., N. W. REpublic 3883
WASHINGTON, D. C.

JOHN CREUTZ

319 BOND BLDG. REPUBLIC 2151
WASHINGTON, D. C.

Member AFCCE*

GUY C. HUTCHESON

P. O. Box 32 AR 4-8721

ARLINGTON, TEXAS

ROBERT M. SILLIMAN

1011 New Hampshire Ave., N. W.
Republic 6646
Washington 7, D. C.

LYNNE C. SMEBY

“Reai i Professional Eneineer
9 X gt

i 1B G S, N W
Washington 5, D. C.

EX. 8073

Gl. R Bitter

CONSULTING RADIO ENGINEER
1700 Wayne St.
TOLEDO 9, OHIO

Telephone—Kingswood 7631

GEORGE P. ADAIR

Consulting Radio Engineers
Quarter Century Professional Ezperience
Radio-Television.
Electronics-Communications
1833 M St., N. W., Wash. 6, D. C.
Erecutive 1230—Ezecutive 6851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE*

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, Il
(A Chicago suburb)

ADLER
COMMUNICATIONS
LABORATORIES

Broudzun Communication

ion Systems

One LoFavro Lﬂnu. New Rechelle, N. Y.
New Rochells 6-1620

Member AFCCE*

| 'By i i H. B. H

‘ West Florida Bestg, Service, Fort
‘Walton, Fla.—Granted petition for
leave to amend its application to in-
‘ corporate therein personal sworn finan-

cial statements of H. French Brown,
James C. O'Neal and Tom C. Miniard,
| 'dated, respec‘clvely Aug. 23, July 26
and July 28.
| ~ Vacationland Bestg. Co., Ft. Walton,
Fla.—Granted in part petmon for
| thirty-day continuance of hearing, now
| Scheduled for Sept. 25 in Washington
‘m proceeding re its application and
that of West Florida Bestg. Service;
‘hearmg continued until further order.

|September 25 Applications . . .

ACCEPTED FOR FILING
. License Renewal
Following stations request renewal

of license: KOLT Scottsbluff, Neb.;
WARK Hagerstown, Md.

APPLICATION RETURNED

KXLO Lewiston, Mont.—_RETURNED
application for assignment of license

from William G. Kelly to Central Mon-
tana Bestg. Co.

September 26 Decisions . . .

BY THE COMMISSION EN BANC
Hearings Postponed

The Commission postponed from
Nov. 26 to Feb. 25, 1952, the start of
its hearing on allocation of frequencies
and promulgation of rules and regula-
tions for proposed theater television
service. The time for filing in this

‘\BROADCASTING ® Telecasting
£

has been correspondingly
extended from Oct. 26 to Jan. 25, 1952.
CP to Replace CP

WMVO Mount Vernon, Ohio—Granted
CP to replace expired CP which au-
thorized new Class B station on Ch. 229
(93.7 mc); ERP 3.2 kw on site to be
determined.

WFMZ-FM Allentown, Pa.—Granted
CP to replace expired CP which au-
thorized new Class B_FM station on
2(391'6 ngé (100.7 mc); ERP 20 kw; ant.

To Remain Silent
WSKB McComb, Miss.—Granted ex-
tension of authority to remain silent
for an additional period of 60 days from
Sept. 25, pending sale of station by
trustee in bankruptey.

BY THE SECRETARY

KOB-TV  Albuquerque, N. M. —
Granted STA for increase in vis. trans.
output power from 4.26 kw to 5 kw.

September 26 Applications . . .

ACCEPTED FOR FILING

Modification of CP

WGAF Valdosta, Ga.—Mod. CP new
AM station for extension of completion
date to Nov. 1

KLIX Twin Falls,
as mod., authorizing change in fre-
quency, increase in power, etc., for
extension of completion date to Nov. 1.

WFMT (FM) Chicago, IlIl.—Mod. CP
new FM station for extension of com-
pletion date.

License for CP

WJIPR Greenville, Miss.—License for
CP authorizing change in frequency,
increase in power etc.

KSRV Ontario, Ore.—License for CP
authorizing change in frequency, in-
crease in power etc.

AM—1480 ke

KLVL Pasadena, Tex.—CP to change
ngND to unl. with 500 w-N 1 kw-D

Idaho—Mod. CP,

TV—Ch. 10
WTTV (TV) Bloomington, Ind.—Mod.
CP  AMENDED to change ERP from
43.2 kw vis. 21.6 kw aur. fo .314 kw vis,
.1t57 kw aur. and change ant. system
ete.

License Renewal
Following statlons request
renewal: WC Cumberland,
WLOH Prmceton W. Va,;
Macon, Ga. MAQ FM Chlcago Il_l
WLBJ-FM Bowling Green, Ky.;
(FM) Rocky Mount, N. C.; WIW-FM

(Continued on page 111)
October 1, 1951 ®
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Payable in advance.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Situations Wanted, 10¢ per word—$1.00 minimum ® Help Wanted, 20¢ per word—$2.00
All other classifications 25¢ per word—$4.00 minimum ® Display ads. $12.00 per inch
No charge for blind box number. Send box replies to
BROADCASTING, 870 National Press Bldg., Washington 4, D. C.

All transcriptions, photos, etc., sent to box numbers are sent at owner’s risk.
any liability or responsibility for their custody or return.

Help Wanted (Cont’d)

Experienced transmitter operator for

kilowatt directional and FM. Contact
Al Scott, WNDB, Daytona Beach,
Florida.

NG expressly di;

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Managerial

Unusual opportunity for good com-
mercial manager or general manager of
small market_station interested in ad-

Morning man.
A super per, p

platter man. Opportunity unlimited if
you've got what we want. Send audi-
tion, Hooper-ratings, business and per-
sonal references in first letter. Box
47L, BROADCASTING.

5000 watt net affiliate.
er: lity br t,

vancement. Write Box 893K, BROAD-
CASTING.
Salesman
iat ing with ptional
opportunity for experienced time

field representative for
firm supplying local radio stations
service. Expenses plus
commissions and bonus. Weekly earn-
ings exceed $300.00. Applicant must be
personable, dependable, have car and
be free to travel. For New York City
interview, write Box 854K, BROAD-
CASTING and enclose photo.

Salesman with car. Southwest city of
more than 200,000. A real opportunity
for an ambitious, sober man who wishes
to establish himself permanently in the
fastest growing market in U. S. Salary
and commission commensurate with
ability. Mail experience and references
for interview. Box 5L, BROADCAST-
ING.

salesman as

e e
Man with broad radio background for
position as account executive in small
market station. Salary and commis-
sions on current accounts now more
than $100 weekly. Box 10L, BROAD-
CASTING.
Salesman-announcer, experienced in
single station market, Attractive base
commission, living conditions
and climate. Excelient future oppor-
tunity. Box 485, LaJunta, Colorado.

ey, e e
Salesman-possible promotion to com-
mercial manager if ability proven.
Salary plus commission. No draw. Car
furnished on job. Good man can earn
$5,000.00 annually or more depending
on effort. Consider applicants south-
west only. Permanent. KFRD, Rosen-
berg, Texas.

Going increased power, need another
salesman, drawing account and com-
nission. Excellent section of Idaho.
Write, references KIFI, Idaho Falls,
Idaho.

Aggressive time salesman. Independ-
ent station. Good proposition for ex-
perienced salesman. Also salesman who
can sell his own western DJ show, ag-
gressive salesman who knows how to
cell. High commission against draw.
J. Eric Williams, WGAT, Utica, N. -
teem v

Salesman—male or female, independent
Berkshire station, 15% commission,
$75.00 a week guarantee. Contact
Nicoll, WNAW, North Adams, Mass.

SR S ———

Top independent southeastern market
has opening for announcer with gen-
eral all-round ability. Well above aver-
age salary schedule for responsible
man. Three or more years experience
required with good business and per-
sonal references. Send audition with
commercial spots, five minute news and
dise jock. Repli ial. Box

Wanted: One an

Immediate opening in 5000 watt station
for first class experienced transmitter
engineer. Write to Chief Engineer,
WTOC, Savannah, Ga.

Production-Programming, Others

News director, able to take full charge
of a live wire news room in a leading
5000 watt, north-central network affil-
jate. Must be a topflight newscaster,
thoroughly experienced in local report-
ing, editing wire copy and be able to

irect other news personnel, i

, one i .
Both must be capable of getting along
with people. Radio Station WPRS,
Paris, Illinois.

Announcer - engineer, first

phone.
WWGS, Tifton, Ga., Phone 921.

Wanted: Experienced staff announcer.
Send audition and resume- i iately.

Reply in
{ giving detailed previous
ex| 1 when i
and attach small photograph, Box
413K, BROADCASTING.
Excellent opportunity at 1 kw midwest |
NBC affiliate for experienced copy-
writer. Send samples, personal data,
i‘levférences to Box 15L, BROADCAST-

e
WWPG, Palm Beach, Florida.

Wanted: Announcer-engineer with first
class ticket. Experience desired but
not necessary. 1 kw daytime station
going on_air about November First at
Taylorville, Illinois. $70 per week. Car

eplies
91L, BROADCASTING.

New York State independent wants ex-
perienced announcer. ixty dollars.
48-hour week. Disc or tape with first
letter. Also want a news editor. Box
101L, BROADCASTING.

Immediate opening. Staff announcer.
Michigan 1 kw net affiliate. RCA con-
sole. Experienced news, ad lib. Ship

disc,- references. Box 104L, BROAD-
CASTING.

Combination announcer-engineer
wanted. ine opportunity. Salary

starting $75.00. Box 105L, BROAD-
CASTING.

Yy Send disc and qualifica-
tions. Roger L. Moyer, Clark Theatres,
Louisiana, Missouri.

Technical

Engineer or combination for 250 watter
?ezg . Box 585K, BROADCAST-
NG.

Sales promotion manager for leading
radio station representative. All replies
confidential. Reply Box 67L, BROAD-
CASTING.

Musical director—play piano and Ham-
mond organ, accompany; must trans-
pose, have repertoire, maintain station
library. Fulltime job, day hours; no |
objection to respectable outside work.
Call Program Director, WGBA, Colum-
bus, Georgia 3-3603.

Male copywritcr with ideas. Some an- |
nouncing. Submit samples. KFRQ, |
Longview, Texas,

Wanted: Experienced news man, re-

Transmitter engineer needed at once.
AM-FM with TV prospects. Car nec-
essary. Experience not necessary. Box
48L, BROADCASTING.

Wanted, AM control operator for 5 kw
station located south central New York
State. Box 56L, BROADCASTING.

Announcer-engineer, ex})erienced. Sal-
ary $65.00. Contact B. McNutt,
KBUD, Athens, Texas.

Announcer wanted: Good salary for
right man. Must be tops on board
operation as well as staff. Send full
details and disc with first leiter. Joe
Monroe, KENT, Shreveport, Louisiana.

Announcer with first ticket. Must have
at least one year experience, good
voice and production sense. ant top-
notch man with good habits and ability
to get along with excellent staff. Good
opportunity for right man. _Salary
commensurate with ability. Network
affiliate (MBS) located on Oregon coast.
Temperate climate, lots of hunting and
fishing, good place to live with family.
Send dise, photo, experience and salary
expected. KOOS, Coos Bay, Oregon.

Announcer-engineer with first class li-
cense. 250 watt network station. Sen
dise, qualifications and salary require-
ments. KRIB, Mason City, Iowa.

Wanted: Four combination engineer-
a with is on an-
nouncing. $65.00 per week 48 hours
time and one half time overtime plus
talent fees. Also need two experienced
straight announcers. Send all details
and gualifications to Box 88L, BROAD-
CASTING.

write. Ex _opportunity for man
with writing ability and news judg-
ment. Air work not essential. Send

letter of qualifications, including ex-
perience, background and salary ex-
gected to Station WFDF, Flint, Michi~
an.

Topnotch writer for continuity director-
ship. No dramatic genius required;
ability to turn out volume of com-
mercial copy, supervise and efficiently
run department necessary. Full re-
sponsibility and control of department §E
to right person. Call Program Director, §
WGEBA, Columbus, Georgia 3-3603. i

Situations Wanted

Wanted-Engineer, first ticket, trans-
mitter in studio, no car or experience

required. $1.25 hour, 40 hours. W.
Penna. 250 watter. Write Box 98L,
BROADCASTING.

Immediate opening. Chief engineer.

Michigan 1 kw RCA directional. Net
affiliate. Excellent working conditions.
IRefGerences. Box 103L, BROADCAST-
NG.

Chief Engineer, maintenance experience
essential. Knowledge of construction
helpful. Excellent starting salary, with
rapid advancement for right man,
Send full particulars to Ken Palmer,
KVER, Albuquerque, New Mexico.

Wanted, cowboy disc jockey artist for
afternoon western music program on
El Paso, Texas station affiliated with
Mutual. Must be able to fili present
disc jockey high standards. Qur man
leaving for coast to coast program.
Complete details and audition disc or
no consideration. Base salary plus tal-
ent fees. Address to KSET, 706 N.
Mesa, El Paso, Texas.

Combi -engineer. Em-

‘We want an experienced (not.
high-pressure) for a very profitable
non-competitive market. $80 weekly

guarantee plus liberal eommission for
the right man. Send complete details
immediately to WRCO, Richland Cen-
ter, Wisconsin.

Amnnouncers

Northern New England 5 kw station
needs seasoned newsman. Assist news
editor. Capable gather, edit, broadcast
Jocal news. Good future permanent

man. Experience, qualifications first
Jetter. No dises. Box 1L, BROAD-
CASTING.

s e
2 combo men needed immediately for
950 watt southwestern Virginia station.
No loafers. $60.00 to start. Box 16L,
BROADCASTING.

Combination man with first phone, im-
mediate = opening, daytime station,
Michigan. Box 57L, BROADCASTING.

Salary com-

phasis on announcing.
Call Manager,

mensurate with ability.

at telephone 780 collect. ‘WBSC, Ben-
nettsville, .
Wanted: Experienced, versatile an-

nouncer. strong on morning records
and staff news. Good starting salary,
graduated pay scale, talent. Send audi-
tion, photo, letter of gualifications in-
cluding salary expected to Station
WFDF, Flint, Michigan.

Lt e
Wanted immediately, combination man
with good voice and chief engineer
qualifications.  Air mail voice disc,
minimum starting_salary, full details
Radio Station WHIT, New Bern, N. C.
s s e R R

Announcer with first phone license. $60
per wesk. WMOG, Brunswick, Georgia.
S SR

Dual network station, TV application,
has opening for staff announcer. Bat-
ter than average opportunities. Send
audition and resume to J. W. Carson,
WMOX, Meridian, Miss.

Needed immediately, a man with first
class phone ticket to handle combo job.
Excellent earnings. Permanent posi-
tion. Car needed. Write or wire WCDL,
Carbondale, Penna.

‘Wanted: First phone or operation men.
Experience not necessary. WDOR, Stur-
geon Bay, Wisconsin.

Transmitter engineer, first ticket. 5000
watt independent station. Automobile
necessary. Wire or phone WEAM,
Arlington, Va. Oxford 1603.

e
Transmitter engineer for new 5000 watt
5 tower directional installation. First
phone and car necessary. Excellent
working conditions. Opportunity for
ambitious person gain desired experi-
ence. Contact immediately S. Weyland,
WENE, Endicott-Binghamton, N. ¥.

Immediate opening for experienced en-
gineer with first class ticket. Contact
Allen B. Jones, Radio Station WGNI,
Wilmington, N. C.

Chief engineer-announcer wanted im-
mediately. Must be experienced and
have good voice. Permanent, good
working conditions. Call collect, Ray
Williams, WHIT, New Bern, N. C.

Transmitter engineer. Car necessary.
Permanent for right man. 1000 watt
newspaper affiliated ABC network sta-~
tion. Contact Harold White, WKTY,
LaCrosse, Wisconsin.

Attorney, congressional, radio and

publicity experience desires connection
with company or law firm preferably §
Washington, D. C. Box 86L, BROAD-
CASTING.

Managerial
General manager available. 18 years
experience, sober, reliable. Financially
sound family man. Top references.
South only.  Can invest. Box 25L,|
BROADCASTING.

“Top billing” salesman desires com-
mercial manager position radio or TV.
preferably California, will consider
other markets. Five years background
radio sales, net and indie, 3 years at}
present 50,000 watt major net station!
west coast. Married, family, college
graduate, veteran, thorough knowledge
of all radio operations. Available rea-
sonable notice present employer. Box|
42L, BROADCASTING. |

For sale: 26 years experience in broad-
cast field. Engineering, sales, program-i
ming, management. Know really low,
cost operation and how to build vol{
ume, Want general manager's positior:
in market 25000 or over. Presently
employed. Top references. Address
Box 46L, BROADCASTING.

S8ix hundred and fifty dollars monthl:s
brings you an experienced manage
and chief engineer, who has handled
three applications and granted con
struction permits for each. Personally
constructed and managing station
UHF, professional motion picture and
writing experience invaluable shoul
you be planning TV. Available 3(
days notice to present employer. Bo3
511, BROADCASTING.

Man in industrial New England seek
‘managerial opening in privately owne
rather then absentee owned statior
Over 6 years under 3 managers. Pres
ent salary $6,000, married, 33 and be
lieves radio is here to stay. Kno
selling, programming and P & L
Resume on request. Box 58L, BROAD
CASTING.

Capable of managing small operatio
Announcer - engineer - salesman. E:

perienced. Family man, automobil
minimum $350.00. Box 83L, BROAI
CASTING. _




Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Business minded general manager of a
midwest kilowatt operation which he
has taken out of the red and into solid
black in less than two years wishes to
step up to more responsibility, prefer-
ably in large city. Have been radio
executive since 1946 in agency and sta-
tion operations. 13 years in radio as
manager, salesman, promotion and
program man; strong on sales. Now
earning $10,000 yearly. Excellent refer-
ences, including present employers.
Married, age 30, teetotaler. Box 69L,
BROADCASTING.

Manager: With a record of achievement
in highly competitive mxdwestern
metmpohtan field. Not a “Fancy Dan,”

but a sound, practical operator with a
background "of 12 years newspaper ex-
perience and 10 years in management
of 2 recognized 5 kw network outlets.
‘Extremely dollar conscious and strictly
-sales-minded. Now in newspaper field,
but seek return to AM radio with estab-
lxshed station having a man-sized job

to be done and willing to pay well for
accomplishment. Not interested _in
station skating on thin ice because I'm
not a miracle man or one-shot wonder-
worker. Will invest. References from
prominent past employer and industry
| leaders as well as present employer.
| Go anywhere. Available 30 days notice
and available for immediate interview
in your office. Box 70L, BROADCAST-
ING.

-operator, 1st phone, 3 years
expenence. handles console, all phases.
University graduate, draft exempt vet-
eran, married, car. Present salary $65,
% wGeeks notice. Box 50L, BROADCAST-
ING.

Announcer-program director desires
position in northeast. Ten year back-
ground. Box 55I., BROADCASTING.

Staff announcer, married vet, draft
exempt. Willing  to travel. Per-
manency prime requisite. Proficient at
news, DJ and commercial work and I
know sports. College athletic back-
ground and high school coaching. Re-
cent graduate SRT Chicago. Write Dan
McHugh, 1028 S. Oakley Blvd., Chicago,
Til. or call collect Seeley 3-4685.

Announcer: Experience, go anywhere.
Looking for immediate offer. Prefer
night turn. Good voice and personality.
Please don’t reply umless interested
immediately. Box 60L, BROADCAST-
ING.

Announcer-PD: 32, married, mature
voice, five years experience in every
echelon of broadcasting. Would like
permanent position offering real op-
portunities. Box 68L, BROADCAST-
ING.

Presently employed 5 kw. Five years
experience, two as ‘“morning man.
Desire advancement with something
other than board work. $70 minimum.
Box 71L, BROADCASTING.

Technical

Chief engineer, 20 years experience
maintenance and new construction.
Excellent record as chief, family, rea-
sonable salary. Box 887K, BROAD-
CASTING.

Wanted: Chief engineer’s job, AM,

TV. Presently employed in radar,
Have had experience in construction.
Box 924K, BROADCASTING.

Production-Programming, Others

Production minded announcer, 29, seeks
permanent location near Boston. Four
years experience. Program manager
two summers. Specialize musie, chil-
dren’s programs. Available for per-
sonal interview Mondays. Box 966K,
BROADCASTING.

Yankee network producer, TV writer,
also 7 years announcing plus traffic.
ABC station. $65 minimum. Prefer
New England. Box 977K, BROAD-
CASTING.

Continuity girl: Presently employed,
desires change of climate. Also doing

Engineer with first class ticket, car
and some experience, available upon
notice. Box 40L, BROADCASTING.

Ist p]mne

engineer. Draft exempt.
15 years expenence Single

Announcer, four years
morning man.
musician, trained NBC class.
dependable, desires permanency Box
75L, BROADCASTING

Recent graduate School of Radio Tech-
nique, desires general staff, sports
play-by-play. College, married, vet-
rean. Box 79L, BROADCASTING.

experience
U.

Salesmen

- Salesman, excellent sales record; draft
* exempt; can announce and write copy,
good narrator Box 961K, BROAD

ASTT.

,Saltsman, presently promoting radio
. and TV service to ad agencies. Tech-
|l mical background, suitable for all-
|. round station work. Any area. Box
. 992K, BROADCASTING.

Salesman with 11 years radio sales
- experience available at once, 8 years
“ major market, good record and top

references. Phone me at Evergreen
. 1-6776, Cleveland, Ohio.

Announcers

Et taff job with regional NBC or CBS
iffiliate. Prefer combination with TV.
Five years experience all phases an-
nouncing. years managing pro-
gram directing. Six years college. 31,
non drinker, married, one child. If sin-
cerely interested will come for inter-
jew. Available on two weeks notice.
ox 861K, BROADCASTING.

Announcer-engineer, 27. Radio school,
rivate. First phone. 8 years Mer-
ant Marine, Airlines. No broadcast

lexperience. Disc. Box 955K, BROAD-

CASTING.

A , all phases program copy,
including news, sports, DJ, commercials,
control board operation. B.A. Degree
English. Vet, draft exempt. Small
community desired. Box 82L, BROAD-
CASTING

Sales minded young announcer trained
all phases radio and TV. Radio: DJ
work, control board, news, copywriting,
sales. Camera, film editing, direc-
tion, producuon Available immedi-
ately. Draft éxempt. Box 84L, BROAD-
CASTING.

Announcer, experienced, 22, draft ex-
empt, Radio City graduate, college,
operate board. Opportunity primary,
salary secondary. Will travel, disc,
photo. Box 85L, BROADCASTING.
‘We like hillbillies! Two hillbilly DJ’s
plenty of experience. Can do staff.

Employed. Draft exempt. Sober. Only
good deals considered. Box 90L,
BROADCASTING.

Baseball 1952—sports announcer. 3

years baseball, A & B, live, recreated.
vears Jr. college, h:gn school foot-

ball basketball, boxing. 5 years radio.

News, DJ, special events, board work.

Married, 27, draft exempt. Mi

$400 monthly. Box 94L, BROADCAST-

ING.

Announcer, staff and sports. 5 years
radio. draft exempt, family. Go
anywhere but next iob must have long
range possibilities. Disc, photo, resume
i‘lg?}u request. Box 95L, BROADCAST-

| Salesman-announcer-copywriter: radio
4 sehool and college graduate. Excellent

3 way combination man. 10 years an-
nouncing experience. 1st phone license.

with car. Avallable now, make offer.
Box 41L, BROADCASTING.

Engineer with degree and 15 years ex-
perience in radio, give all details in
first letter. Box 43L, BROADCASTING.

Permanent position with larger station.
1st class license, 115 years radio servic-
ing, 1l years 250 watt experience,
studying advanced engineering course.
Sincere, congenial and dependable, De-
sirous midwest or south. 22, married,
one child. Box 49L, BROADCASTING.

Experienced combo man. Good voice.
Especially interested in engineering.
Single. Box 54L, BROADCASTING.

Chief, presently employed. Married,
family. College grad. Exempt. 15
years broadcast experience. Ham. De-
sires change to progressive, established

station and Dbetter salary. Prefer
southeast, south. Box 59L, BROAD-
CASTING.

Engmeer, 1st class. Desires permanent
position in north east section. Draft
exempt. AM-FM experience. Union
station preferred. Box 61L, BROAD-
CASTING.

First phone operator, single. Will travel.
Some experience in broadcasting. De-

sires work in the east. Box T7L,
BROADCASTING.
First phone, inexperienced. Will try

combination, draft exempt. State salary
and hours. Box 78L, BROADCASTING.

Reliable, conscientious and practical en-
gineer with fifteen years experience in
construction, maintenance and opera-
tion of transmitters and associated
broadeast equipment. Married with
family. Desires chiefs position in small
station or transmitter engineer in larger
station. Presently employed as chief.
I am not a drifter and will furnish
references as well as llent reasons

air work, traffic, general office. Man-
ager knows of this ad. Box 988K,
BROADCASTING.

% i writer-solid selling copy,
experience radio and allied fields. Draft
exempt No announcing. Box

male.
12L, BROADCASTING.

Retired station manager open for pro-
gram director position. 10 years ex-
perience, net and indie. Sober, re-
liable, family man. Handle sports play-

by-play. MC work, announcing, news
and farm programs. South only. Top
references, can invest. Box 26L,

BROADCASTING.

News director, specializing local news
coverage; programming, farm experi-
ence. Box 52L, BROADCASTING.

Qualified young man (32) with first class
ticket. Experienced (4 years) combina-
tion and production man, looking for
program directors position. Veteran,
married, one child. Excellent refer-
ences. Presently employed as chief.
Box 64L, BROADCASTING.

Continuity/news editor with unlimited
productive capacity and rare news sales
gathering ability wants berth at wide-
awake station, preferably south or New
England. Young, married, ex-service,
draft exempt. old on security for
family. Box 76L, BROADCASTING.

Writer eight years TV and radio sta-
tion staff experience: Wants position in
New York station or agency. Box 83L,
BROADCASTING.

Want opportunity in production.
Thorough knowledge records. Two
years all-round experience in radio.
Single. vet, exempt. Box 93L, BROAD-
CASTING.

Television

Salesman

TV film buyer-salesman. 10 years ex-
perience motion picture exhibition and
distribution. Box 781K. BROADCAST-
ING e TELECASTING.

Creative sales genius, more bounce to
ounce, desires position TV. Box 87L,
BROADCASTING e TELECASTING.

for desiring to make a change.

Announcers

|7 ¥adio sales record and references. Box %O%d salesm;:i (rExlt:-ect ﬂs .00 week for  89L, BROADCASTING.
L Y ours ant 9% stral; commission.

962K, BROADCASTING. Southeast or southwestgpreferred Box California, 72 miles radius LA. Avail- 1st phone, no experience. Desires tele-
“F " e nan ilable news and 9L, BROADCASTING. ?blie lmnaegiitelyn Engineer, 20 months Icast staltlon kMarrled and tvnlluég to
[ . 2 " ‘W ang ‘w transmitter experience. earn, also seeking permanent residence
Fb; %K %?gknaysr?\l%d Disc. Box 3nn°“ncef-]_§90ftsctasteé;c Married. 26, Seek transmitter or studio position ra- in New Yorl ' “A. Ranieri, 1692 E
; eteéan. EERIDE R rongE 98 ad dio. FM-TV. Graduate SRT-TV. c/o 40th Street, Brooklyn 34, New York.
it Announcer, experienced, ambmous %‘I)ﬁg 'Erg\?eel yie:qrmee):jr;:{g;ce. B(r:r;cp %’(?L- [Elrans, Lodld Toer G AN, Ehik (Continued on next )

STV, Strong roials, | MC,  BROADCASTING. ' fywood, Caligoris, SR

e 3c.c Presenily employes W Sportscaster - announcer.  Strong _on

NBC AM-TV. Desire change. Excel- 00CS0 Rl lalls™ Ghorts play-by-

lent referenca Disc, photo, partic-

ulars on requ Offer? Thanks for
reading! Box 995K BROADCASTING.

Staff announcer with good friendly
selling voice and authoritative news

play and recreation. Thirteen years
experience as football forecaster, five
vears newspaper feature writer and

forecaster. Familiar with board. De-
sires midwest location. Box 102L,
BROADCASTING.

delivery. Experienced,
/=write, creator of ongmal disc shows

Good announcing, newscasts. Capable,

Audit] experienced, reliable. No draft. $75.
BROADL , Sise cavailable. Box 1L, 3RSt 338 S. 21st, La Crosse, Wis-
consin.

7 Tm your man: Announcer, strong on
1) DJ and news. Also writing, produc-
tion, organist. Eight years experience.
Curtently free lancing NYC radio-TV.
Desire relocate metropolitan or like
‘i area, prefer east. Permanent. Mini-~
3% mum $75 plus talent. Top level back-
|! ground, eredits, references offer proof
ﬂ;\ of ability. Dlsc pix, resume available,
i Box 39L, BROADCASTING.

Announcer: 5 years experience, smooth
news, now program director, want to
/4 Eraduate from 1000 watts. Like mid-
{1 west, family man, deep voice, college.
XI‘,’ Personal interview or disc available.
t Box 441, BROADCASTING.
|

i Topnotch staff announcer,

i Perience. Draft exempt. Northeast

IO< stations only. Tape on request. Box
/w45L, BROADCASTING.

I

4

4 years ex-

Announcer—Five vears sports., news
and disc show. West preferred. Best
references. Sports a must. “Gabby”
Barrus, Cody. Wyoming.
All-round announcer wants a good job
with a good station. 50 kw experience,
draft exempt, World War II veteran,
native of Atlanta, Ga. Love to wake
‘'em up and spin 'em to sleep! Semi-
pro baseball exverience. Available im-
mediately. Bill Borom, 703 S. Vernon,
Dallas 8, Texas.
College graduate, 27, desires position
sportscaster and staff announcer, mid-
western or eastern station carrying
play-by-play sports, baseball specialty;
some experience; aduate Pathfinder
School of Radio; Edgar Clarke, 1222A
k St., Kansas City, Mo
Announcer, thoroughly tramed No ex-
perience. Contact through Dan Lotesto,
1649 N. Sawyer, Chicago 47, Illinois.

WANTED

price in first letter.

brokers.

RADIO STATIONS

Experienced and responsible operators will purchase
250 to 1000 watt radio stations. Prefer single station markets
but will consider other properties.
and market must have potential.
‘Will deal with principals only. No
All replies will be kept strictly confidential.

REPLY BOX 96L,

Price must be realistic

Give full particulars and

BROADCASTING




Situation Wanted (Cont’d)

Announcer: Seeking television oppor-
tunity. Two years radio. Seven years
show business and demonstrator back-
ground. Twenty seven, married, vet-
eran. Employed net affiliate. Box 37L,
BROADCASTING e TELECASTING.

Production-Programming, Others

Desire position as director community
TV station. 60-70 hours TV directing
experience. Varied theatrical back-
ground: featured in 3 Broadway musi-
cals, 1 drama; writer-producer-director
32 Army shows. Family man. Prefer
New England, west coast. Box 62L,
BROADCASTING e TELECASTING.

Experienced ass’'t director-floor man-
ager. Formerly headed own TV pack-
age firm, program-production manager
at . various radio-TV stations. Op-
portumty main interest. Presently em-

yed. Box 80L, BROADCASTING e
TE'LECASTING

Television producuon team. Young
couple. Girl women'’s program director,
continuity chief, proven on the air per-
sonality. Man-ass't director, floor man-
ager 12 years combined experience all
phases radio-TV. Opportunity con-
sidered above all. Presently employed.
Box 81L, BROADCASTING e TELE-
CASTING.

For Sale

For Sale (Cont’d)

Help Wanted

For Sale (Cont’d)

RCA TMV-75-B field intensity meter in
good mechanical condition. bargain
for someone who knows this reliable
time-tested instrument. Make me an
offer, or write for more information.
Box 72L, BROADCASTING.

For sale: Western Electric 451-250 watt
AM transmitter, one set tunes and
crystals for 1450 ke. WBIB, New Haven,
Conn.

Western Electrie, 503B-2, 1 kw, FM
transmitter. Western Electric. 126C
limiting amplifier, with rectifier and
meter panel. Doolittle FM freq and
mod monitor, model FD-11. Western
Electric, 54-A, 8-section cloverleaf an-
tenna 500 ft. of 1% inch, 515 o

transmission line, Communications Pro-
ductions auto-dryaire dehydrator, mod-
el 46. Contact Allen Embury, Radio

ATTENTION
£}

10,000 watt southwest-
ern affiliate
needs A-1 morning
man. Excellent work-
ing conditions. Genial
companionship. Spend
winter in sunny south-
west. Send tape or disc.

BOX 351,
BROADCASTING

For Sale: Complete television
micro-wave relay system, used by
stations WLW-D and WLW-C for
transmitting TV programs between
Dayton and Columbus, Ohio. For
details write J. M. MecDonald,
Asst. Dir. Engineering, Crosley
Broadcasting Corp.,, Crosley
Square, Cincinnati 2, Ohio.

Wanted to Buy

Equipment ete.

Station WOSH, Oshkosh, W

Limited quantity, London library serv-
ice of 340-10 inch 78 RPM discs.
instrumental selections FFRR quality.
Price $175. F. O. B. New York. Write
or wire for immediate delivery, Record-
ing Associates, 113 West 42 Street, New
York 18, New York.

Wanted to Buy

Stations

Excellent 250 watt fulltime station in
growing east coast city of 15,000. Good
potential. Fine studio transmitter
building with five acres of land right
in city. Owners have other interests.
549500 “with 520-25 000 cash. Box 2L,
BROADCASTING,

For sa1e4broadcastmg stations. Leon-
ard J. Schrader, 50912 East Green st.,
Champaign, I1l. Phone 9094.

Equipment, Ete.
Channel two or three RCA TF3A three

bay Bat_Wing antenna immediate de-
livery. Box 869K, BROADCASTING.

For sale. Antenna tuning unit, An-
drew’s 49. Good condition. Best offer.
Box 38L, BROADCASTING.

Stations

Technical

WANTED operators&

engineers

for affiliation with the National As-
sociation of Radio Engineers—a non-
profit professional organization de-
voted entirely to the welfare and
rights of the licensed operator and

Wanted to buy: A radio station in
Florida. Prefer network operation. All
replies held in strictest confidence.
Box 36L, BROADCASTING.

Want to buy only AM radio station in
a town of over 25,000, or one of two
in a city over 60,000. Will deal directly
with owner. F.F. McNaughton, Pekin,

linois.

Equipment, etc.
Wanted: 1 kw amplitude modulated
transmltter

State price, condition, age.
Box 92L, BROADCASTING.

EQUIPMENT FOR SALE?

equipment for sale
need an engineer

looking for a job

want to buy a station

The best way to get results from any of the above classifications
is to place an ad in Broancastineg ® Telecasting . . . where all
the men who make the decisions meet every Monday morning.

Situations wanted,
minimum)

10¢ per

word  ($1.00

Help wanted, 20¢ per word ($2.00 minimum)
All other classifications 25¢ per word ($4.00

minimum)

Display ads, $12.00 per inch

Please address all correspondence to Classified Advertising Dept.,
BROADCASTING, 870 National Press Bldg., Washington 4, D. C.

Several state chairmen vacancies
now open. Apply for information to

N.A.R.E.
P. O. Box 6704
Dallas, Texas

WANTED

One kilowatt transmitter and any o:ﬂ
all equipment for new AM station, for
cash. Box 97L, BROADCASTING.

Employment Services

EXECUTIVE PLACEMENT SERVICE

Confidential nation - wide
placing qualified, experienced man-
agers, commercial managers, pro-
gram directors, chief engineers and
disc jockeys. Inquiries invited from
applicants and employers. ¢
Howzro S. Frazier
TV & Radio Management Consultants §4
726 Bond Bldg., Washington 5, D. C. W

service

Situations Wanted

network

PRODUCER-WRITER

with announcing-acting
background seeks same
position with agency or
large station. Will pay own
expenses for interview if
right spot open.

BOX 53L, BROADCASTING

Schools

For Sale

Hewlett-Packard
Model 325-8
DISTORTION ANALYSER
New condition. Best offer.
WOAI, Post Office Box 2641,
San Antonio, Texas.

NORTHWEST
BROSADCAOSE'ING

531;:5. W. 12th » PORTLAND, OREC

'il

WASHINGTON, D.
James W. Blackburn
‘Washington Bldg.
Sterling 4341-2

Ol1d Established g ‘

Fulltime Midwest Station }
:

Appraisals ¢ Negotiations ¢ Financing

BLACKBURN-HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS
HICAGO

Delaware 7-2755-6

iy

$125.000.00

The only radio facility in a city of more than 40,000 with retail sales
in excess of $60,000,000.00. This well established property has always
been profitable and is one of the very substantial midwest independ-
ents. Valuable real estate included. Financing arranged.

SAN FRANCISCO

y V. ton

235 Mnnt,gomery St.
Exbrook 2-5672

o

R e |




Aug. Network Gross
(Continued from page 26)
networks, according to current rate

cards.

“On ABC and Mutual there has
been no change in the gross time
vates, but a discount of approx-
imately 15% is to be credited to
each advertiser on his net billings.
For the reasons already stated, it
is not possible for PIB to apply
these ABC and Mutual discounts
to any programs appearing on these
two networks.”

Accordingly, gross time sales of

' ABC and MBS will make better
"relative showings in comparison
“with the grosses of CBS and NBC
| as reported by PIB from now on
than they have in the past.

| Decrease in advertisers’ network
time purchases from June to July
| is also reflected in Table III, which
lists the expenditures of the top
ten network clients. Number one
L time buyer, Procter & Gamble Co.,
for instance, spent $1,852,777 for
network time in June, but only
$962,088 in July (at gross rates).
Of the July toppers, seven also
were included in the June list, with
three newcomers—Philip Morris
Co., William Wrigley Jr. Co. and
Schenley Industries — replacing
General Foods Corp., Colgate-
Palmolive Peet Co. and Campbell
| Soup Co., which ranked second,
sixth and ninth among network
| time buyers in June. Leading ad-
vertiser in each product group is
reported in Table IV.

| Combined time purchases of ad-
vertisers in all product groups for
July and for the first seven months
of the year, with 1951 compared
with 1950, are shown in Table V.
‘When the product class grosses for
July of this year are compared with
the June grosses, 15 classes have
lower grosses and only seven show
increases—beer, building materials,
confectionery and soft drinks, pub-
lishing and media, retail stores,
transportation and resorts, miscel-
laneous.

Somewhat surprisingly, the con-
fectionery and soft drink increased
use of network time in July was
due not to expanded soft drink ad-
vertising but to extensive summer
campaigns launched by two gum
companies, American Chicle, using
three programs on ABC, and Wil-
liam Wrigley Jr. Co., adding three

.l ettt el ety 1

EXECUTIVES of Free & Peters and representatives of WTCN-AM-FM-TV
Minneapolis-St. Paul met in Minneapolis Sept. 22 for a sales conference.
Taking part are (front row, | to r) Dick Jensen, WTCN national sales co-
ordinator; Bob Ekstrum, WTCN sales manager; F. Yan Konynenburg, WTCN

.1

and

vice p

] ; Charles Miller, director of WTCN radio

operations, and H. P. Peters, Free & Peters, New York; (rear, | to r) Bill
Bryan, Free & Peters, Detroit; Art Bagge, John Erickson, Dean Milburn and
Ray Neihengan, all Free & Peters, Chicago.

CBS shows to its usual schedule.
Similarly, the new transportation
advertiser was not trying to at-
tract summer vacationers but is a
freight handler, North American
Van Lines, which has a new pro-
gram on ABC.

BAB POSTS

Two Still Unnamed
SUCCESSORS to BAB staff execu-
tives Hugh M. P. Higgins and
William Dignam, who have re-
signed Oct. 15 [BROADCASTING ®
TELECASTING, Sept. 24], still had
not been designated late last week.
Mr. Higgins resigned as BAB di-
rector and Mr. Dignam as director
of information and assistant to
President William B. Ryan.

Mr. Dignam announced mean-
while that upon President Ryan’s
return this week from the recent
rounds of NARTB district meet-
ings, he would seek to arrange his
release in advance of the Oct. 15
date in order to undertake a spe-
cial assignment in the radio field
for which he has been retained “on
an independent basis.” He said
that during the next two weeks he
plans to complete a series of three
articles on radio and some of its
competitive and promotional prob-
lems.

carries the weight
in the Oregon Market

ent 620 frequency Erii R
3 ‘Station e

AFFILIATED. WITH NBC :

B REPRESENTED NATIONALLY BY EDWARD PETRY & CO.

r NIGHT

YOTALBMB

FAMILIES

From 1949 BMB
Survey

wtion B

l‘BROADCASTING ® Telecasting

|

ELECT WILLEM
Top Post in AAAA

JOHN M. WILLEM, Leo Burnett
Co., Chicago, has been elected
chairman of Board of Governors,
Central Council, American Assn. of
Advertising Agencies, will repre-
sent the Central Council on
AAAA’s Board of Directors.

Former secretary-treasurer of
Central Council, Mr. Willem re-
places Rolland Taylor in both of-
fices due to Mr. Taylor’s transfer
from Chicago to the N. Y. office of
Foote, Cone & Belding. George
Reeves, J. Walter Thompson, Chi-
cago, elected to fill Mr. Willem’s
unexpired term as secretary-treas-
urer.

CBS Station Relations
CBS Radio station relations office
will be re-established on the West
Coast effective today (Monday)
with Ole G. Morby, assistant sales
manager of the Columbia Pacific
Network and KNX, CBS-owned
Los Angeles stations, heading oper-
ations.

As western division manager,
station relations, CBS Radio Div-
ision, Mr. Morby will be responsible
for field work in Oregon, Idaho,
Montana, California, Nevada,
Utah, Arizona, New Mexico, Col-
orado, and the western part of
Texas. Prior to joining the San
Francisco office of CBS Radio Sales
in 1942, Mr. Morby was associated
with McCann-Erickson in the same
city for 8 years.

Mrs. Lloyd Yoder

MRS. LLOYD YODER, wife of
Lloyd Yoder, manager of KNBC
San Francisco, died Wednesday.
She had been hospitalized frequent-
ly with a heart ailment. Private
funeral services were held in San
Francisco.

FCC Actions

(Continued from page 107)

Applications Cont.:
Cleveland, Ohio; WKRC-FM Cincin-
nati, Ohio.

APPLICATIONS DISMISSED
KTKT Tuscon, Ariz.—DISMISSED
application for assignment of CP to
KTKT Inc.
KSI1J Gladewater, Tex.—DISMISSED
application for CP to change from 1430
ke 1o 1320 ke ete.

September 27 Decisions . . .
BY THE COMMISSION EN BANC
James Cozby Byrd Jr. and South-

ernair Bestg. Co., Spartanburg, S. C.—

Designated for consolidated hearing in

Washington on Nov. 13, applications of

Byrd and Southernair for new stations,

requesting co-channel operation on

1400 ke 250 w unl.

WWHG and WLEA Hornell, N. Y.—
Designated for hearing in consolidated
proceeding in Washington on Nov. 14,

WWHG to change from

kw D to 1420 ke 500 w-N 1

kw-LS DA-N, and application of WLEA

to change from 1480 kc 1 kw D to 1420

ke 500 w-N, 1 kw-LS DA-N.

George Basil Anderson, Rockford, HI.,
and North Shore Bestg. Co. Inc., Evans-
ton, Ill.—Designated for hearing in
consolidated proceeding in Washingfon
on Nov. 15, application of Anderson
and that of North Shore for new sta-
tions on 1330 ke 500 w D DA; made
WKAN Kankakee, IlIl. and WJOL
Joliet, Ill, parties to proceeding with
respect to North Shore only; and KROS
Clinton, Iowa and WIBA Madison, Wis.
parties with respect to Anderson.

Armando E. Santos, San Diego, Calif.
—Granted mod. CP which authorized
applicant to furnish sustaining and
commercial programs to XEC Tijuana,
Mexico, so as to substitute in lieu
thereof XEAZ Tijuana, Mexico.

Mutual Bestg. System, Inc., New
York, N. Y.—Granted extension of au-
thority to transmit programs to CKLW

(Continued on page 112)

500 WATTS NIGHTS

In Green Bay, Radio Is More

Than “Just Entertainment”
SINCE WIPG
gave this concentrated well-to-
do market 95 million retail
sales—39 million farm income
—35 million industrial income
“’More Reason
to Listen Oftener”’
Emphasize the Exclusive
and the Local.

We have the mass audience in
this favorite test market
It's "“PG" for mews—the first
and the most.

It's PG’ for sports—in one of
America’s most sports minded

We

areas.

It's PG for listenable music
THE RADIO SERVICE OF THE GREEN BAY
PRESS GAZETTE
ASK McGILLVRA
WJPG-GREEN BAY, WIS.- (1440 K)
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Docket Actions . . .

FINAL DECISIONS
Columbus, Ohio—Sky Way Bestg.
FCC issued final decision grant-
ing application for new AM station on
1580 kc, 1 L daytime; conditions.
Decision Sept. 27.

Wellston, I(’)hivy—stephen H. Kovalan.
FCC issued final decision granting ap-
plication for new AM station on 1570
ke, 250 w, daytime; conditions. Deci~
sion Sept. 27.

INITIAL DECISIONS

WQAN Scranton, Pa.—anting Ex-
aminer Hugh B. Hutchison issued ini-
tial decision favoring denial of request
for switch from 630 ke, 500 w, daytime,
to 1450 ke, 250 w, fuiltime. Decision
Sept. 24. B

'%XKW Albany, N, Y.—Hearing Ex-
aminer Fanney N. Litvin issued initial
decision favoring denial of request for
modification of construction permit to
change directional antenna Apattern;
also, in view of demonstrated interfer-
ence with WHDH Boston and KOA
Denver, WXKW is ordered to reduce
jts nighttime power from 10 kw to 1
kw. Decision Sept. 26. B
KSOK Arkansas -City, Kan.—Hearing
Examiner J. D. Bond issued initial de-
cision favoring denial of application for

FCC Actions
(Continued from page 111)
Decisions Cont.:
for period beginning

Windsl?lr, Ont.
Nov. 14.
Burns Avenue Baptist Church, De-
troit, Mich.—Granted extension of au-
thority to transmit religious programs
to CKLW Windsor, Ont. for the period
beginning Oct. 10. -

KU Columbia, Mo.—Designated
for hearing in Washington on Nov. 16,
application for extension of completion
date from June 15 to Oct. 15 on CP
for new station on 950 kc 1 kw unl
DA, authorized June 8, 1949. )

WIBK Knoxville, Tenn.—Upon peti-
tion, extended temporary authority to
operate on 800 kc 1 kw D to Dec. 31 or
until 30 days after entry of a decision
by U, S. Court of Appeals for District
of Columbia, which ever is shorter. In
event that said appeal has not been
terminated by Dec. 31, petitioner may
apply for further extension of temp.

auth. )

The following stations were granted
renewal of licenses for the regular
period: WAYB Waynesboro, Va.; WBLT
Bedford, Va.; WCVA Culpeper, Va.,
WGKV Charleston, W. Va.; WVEC
Hampton, Va.; WVVW Fairmont, W.
Va.; WARK Hagerstown, Md.; WCUM
Cumberland, Md.; WLOH Princeton,
W. Va.; WBCC Bethesda, Md.; WWOD-
FM Lynchburg, Va. .

WJVA South Bend, Ind.—On petition
of WJVA, ordered applications for re-
newal of license and transfer of control
designated for consoclidated hearing in
Washington on Oct. 29.

KCIJ and Frequency Bestg. System,
Inc., Shreveport, La.—Denied petition
to reconsider and set aside order of
May 16 which designated for hearing
application for license to cover CP, and
application for assignment of CP of
KC1J to Frequency Bestg, System and
grant same without hearing. Further
ordered that hearing in this proceeding
be held in New Orleans commencing
Oct. 24. N .
KTXC Big Spring, Tex.—Denied peti-
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SUMMARY THROUGH SEPTEMBER 27

Summary of Authorizations, Stetions on the Air, Applications

Cond’l Appls. In
Class On Air Licensed CPs Grants Pending Hearing
AM Stations ... 2,297 2,279 123 278 114
FM Stations . 651 561 101 #1 9
TV Stations 87 21 516 171
*On the air.
* x K

change from daytime only to fulltime
with 100 w night on its present fre-
quency of 1280 k¢ and daytime power
of 1 kw etc. Decision Sept. 27.
MEMORANDUM OPINION
AND ORDER
Fort Stockton, Tex.—By memoran-
dum opinion and order, FCC denied
request of Trans-Pecos Bestg. Co. for
oral argument on its petition for re-
consideration of order released Aug. 28
which denied Trans-Pecos’ petition for
leave to intervene and enlarge issues
in matter of revocation of construction
permit for KFST Ft. Stockton. Order
Sept. 26.

Non-Docket Actions . . .
AM GRANTS

Norfolk, Va.-— Rollins Bestg.

5 Inc.
Granted 1050 ke, 500 w, daytime.

Esti-

tion for reconsideration of Commis-
sion’s action of March 14, designating
for hearing application for renewal of
license of KTXC, and for grant of same.
Further ordered that hearing in this
proceeding be held in Big Spring com-
mencing Oct. 30.

September 27 Applications . . .

ACCEPTED FOR FILING
Modification of CP

WFNC Fayetteville, N. C.—Mod. CP
to change frequency, power etc. for
extension of completion date,

KRNT-FM Des Moines, Iowa—Mod.
CP new FM station for extension of
completion date.

License for CP

KPAM Portland, Ore.—License for
CP new AM station.

WDOR Sturgeon Bay, Wis,—License
for CP new AM station.

WHOS-FM Decatur, Ala.—License for
CP new FM station.

WCOS-FM _Columbia,
for CP new FM station,
_KWAR Waverly, Iowa—License for
CP new non-commercial educational
FM station.

§. C.—License

TV—Ch. 5 _

KSD-TV * St. Louis, Mo.—CP to in-
crease ERP from 16 kw vis. 8 kw aur.
to 100 kw vis. 50 kw aur. etc.

APPLICATION RETURNED

KDKD Clinton, Mo.—_RETURNED ap-

plication for license renewal.

VICE

Twenty-four years of faithful service

to American agriculture makes WIBW

the most-listened-

to-station in Kansas

and adjoining stafes.

1B
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mated construction cost $19,990. Rollins
is also licensee of WRAD Radford, Va.
Granted Sept. 26. )

WOOK Silver Spring, Md.—Granted
switch from 1590 k¢ to 1600 ke, 1 kw,
daytime only and change in transmitter
site from Silver Spring to Rockville.

KEPO EI Paso, Tex.—Granted in-
crease to nighttime power from 5 kw
to 10 kw with 10 kw daytime on 690 ke
and make changes in nighttime DA;
engineering conditions.

TRANSFER GRANTS

KOLT Scottsbluff, Neb.—Granted as-
signment of license to new partnership
of L. L. Hilliard and Ruth K. Hilliard
d/b as Hilliard Co. Former partner,
Russell A. Hand, sold his 19 interest to
L. L. Hilliard for $1,000. Granted
Sept. 21.

KGPH Flagstaff, Ariz.—Granted as-
signment of license from Flagstaff
Bestg. Co. to Frontier Bestg. Co. to
effect change from partnership to cor-
poration. Granted Sept. 21.

KXO0X Sweetwater, Tex.—Granted
assignment of license from Sweetwater
Radio Inc. to Radio & News Inc,, par-
ent company. Granted Sept. 18.

WKYB-WKYC (FM) Paducah, Ky.—
Granted assignment of license from
Paducah Newspapers Inc. to WKYB
Inc. for $17,400.19 cash and $114,460.15
in bonds to be adjusted. News corpora-
tion is controlled by the Paxton family,
who also control Paducah Newspapers.
Granted Sept. 26.

WREV-AM-FM Reidsville, N. C. —
Granted acquisition of control Reids-
ville Bestg. Co. Inc., licensee, by Wil-
liam M. Oliver Sr., present 50% owner,
through purchase of other 50% for
$3,500 plus certain obligations from
C. R. Oliver Sr. Granted Sept. 26.

WHLN Harlan, Ky. and WNVA Nor-
ton, Va.—Granted acquisition of nega-
tive control Blanfox Radio Co., li-
censee of both stations, by R. B. Helms
and Jaek T. Helms who increase their
stock interest to 509% through issuance
of four shares (6.25% interest) to J. T.
Helms as payment for $2,001.90 obliga-
tion, Granted Sept. 26.

KBUC Corona, Calif.—Granted as-
signment of license from Elmer J.
Bucknum and 15 limited partners to
Mr. Bucknum and 12 limited partners
for $5,885.02. Granted Sept. 26.

WOW-AM-TV Omaha, Neb.—Granted
transfer of control Radio Station WOW
Inc., licensee, from Francis P. Matt-
hews and six other stockholders to
Meredith Engineering Co. for $2,525,000.
Meredith Engineering is subsidiary of
Meredith Pub. Co. and owns WHEN
Syracuse, N. Y., and has TV applica-
tions pending for Albany and Roches-
ter, N. Y. [BROADCASTING e TELE-
CASTING, Aug. 13]. Granted Sept. 26.

New Applications . . .

AM APPLICATIONS

Montrose, Pa.— Montrose Bestg.
Corp., 960 ke, 1 , day; estimated
construction cost $17,506.95; first year
operating cost $16,500; revenue, $16,500.
Montrose Bestg. is organized as a non-
profit, non-stock corporation. Prin-
cipals are President W. Douglas Roe,
executive secretary Montrose Bible
Conference; Secretary Arthur W.
Kuschke, vice president F. E. Parkhurst
Insurance Inc., Wilkes-Barre; Treas-
urer Lynn L. Rider, retired accountant,
and four others. Filed Sept. 26.

Lamesa, Tex.—Citizens Bestg. Co.,
1360 ke, 1 kw, day; estimated cost
$19,250; operating cost $30,000; revenue
$40,000. One-fifth partners are E. J.
Watkins, owner real estate firm; David
R. Worley, general manager KTFY
Brownfield, Tex. and % owner New
Frontier Bestg. Co. (applicant for new
AM station in Seminole, Tex.); Bruce
C. Zorns, vice president Brownfield
State Bank & Trust Co. and Yoakum

County State Bank; John A. Flache,
farmer and theatre manager; Hubert
F. Nelson, radio sales and service busi-
ness. Filed Sept. 26,

Denver, Col.—New York Technical
Institute of Cinecinnati, Ohio, 1380 ke,
5 kw, day; estimated cost $33,615; oper-
ating cost $75,000; revenue $85,000. Ap-
plicant has also filed for a new
station in Cincinnati. Filed Sept. 25.

TRANSFER REQUESTS

WLAD Danbury, Coenn.—Transfer of
control Berkshire Bestg. Corp,, licensee,
from Robert J. Doran, John C. Doran
and John P. Previdi to James B. Lee
through sale of 75% interest for $30,000.
Mr. Lee is president of Frank H. Lee
Co., hat manufacturers, and part-owner
Nutmeg State Bestg. Co. which has
applied for TV station in Waterbury,
Conn. Filed Sept. 24.

KHAS Hastings, Neb.—Transfer of
control Nebraska Bestg. Co., licensee,
from Fred A, Seaton to Fred A. Seaton
and two members of his family, Fay N.
and Richard M. Seaton, through sale
of 46% interest for approximately $15,-
100. Whereas Fred Seaton now owns
69%, he and his father and brother will
each own 239 after transfer. Filed
Sept. 24.

WJHO Opelika, Ala.—Assignment of

license from old partnership to new
one including Miles H. Ferguson d/b as
Opelika-Auburn Bestg. B r. Fer-
guson pays other partners $7,500 plus
for his 14 interest. Filed Sept. 24.
. KMCO Conroe, Tex.—Assignment of
license from partnership d/b as Mont-
gomery County Bestg. Co. to Mont-
gomery County Bestg. Co. Inc., a new
corporation owned by same partners.
Filed Sept. 24,

KWRN Reno, Nev.—Acquisition of
negative control Nevada Radio-Televi-
sion Inc., licensee, by Donald W. Rey-
nolds through purchase of 50% interest
from 100% owner Kenyon Brown for
$1,250. Mr. Reynolds is majority owner
of Southwestern Pub. €Co. which owns
KFSA-AM-FM Ft. Smith, Ark., KBRS
Springdale, Ark., and has applied for
TV stations in Tulsa, Oklahoma City,
Las Vegas and Little Rock; he owns
part of KHBG Okmulgee Okla., KAKE
Wichita, Kan. and WIKK Erie, Pa.; he
is also part-owner of Erie Television
Corp., applicant for a TV station there.
Filed Sept. 25.

. WGAD Gadsden, Ala.—Assignment of

license from General Newspapers Inc.
to Coosa Bestg. Co. Inc. for $46,000
plus. Principals are President W. Curtis
DeLamar (60%), publisher The Gadsden
Times; Secretary-Treasurer Sara De-
Lamar (30%), housewife; Vice Presi-
dent Mary June DeLamar (10%), stu-
dent. Filed Sept. 26,

.WSBB New Smyrna Beach, Fla.—As-
signment of license from old partner-
ship to new partnership d/b as Beach
Bestg. Co. James D. King Jr. and Wal-
ter T. Slattery retain their 14 interest.
Roland Jordan Jr. buys J. G. Cobble’s
15 for $5,000. Filed Sept. 26.

WCAZ Carthage, Ill.—Transfer of
control Superior Bestg. Service Ine. to
Zola N. Compton through purchase of
100% interest from Chicago Title &
Trust Co., executor and trustee of
estate of her deceased husband, Robert
E. Compton, for $25,450. Filed Sept. 26.

WMUS Muskegon, Mich.—Assignment
of license from George H. Cross, re-
ceiver, to Greater Muskegon Bestrs.
Inc. No consideration. Assignment is
by operation of law pursuant to dis-
charge of receiver in bankruptcy. Filed
Sept. 26.

KCRV Caruthersville, Mo.—Assign-
ment of license from Pemiscot Bestrs.
Inc. to partnership owned by same
stockholders, Pemiscot Bestrs.

KRON-FM-TV San Francisco, Calif.
—Transfer of negative control Chron-
icle Pub. Co., licensee, from Kathleen
Y. Thieriot and Nion R. Tucker to
Charles Thieriot and Phyllis M. Tucker |
through appointment of latter as new ;

trustees of 25% each. No monetary
consideration. Filed Sept. 26. 1
P P Mis: isition |

S.—ACq]
of control Crest Bestg. Co., licensee,
by Hugh O. Jones, present stockholder,
through purchase of 568 shares for
$568. Filed Sept. 27.

RCA INSTITUTES, INC.

One of the leading and
oldest schools of Radlo
Technology in America, offers its
trained Radio and Television tech-
niclans to the Broadcasting In-
dustry.
Address tnquiries to
Placement Director
RCA INSTITUTES, INC.
A Service of ‘l:ruiio Corporation

of America
350 W. 4th 8t., New York 14, N. Y.
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“have risen only slightly.

ANA Spotlight

(Continued from page 24)

vision and validation of media
studies, and (5) to foster whatever
other research as may further the
science of advertising and market-
ing. Media studies supervised
under the new plan may include
broadcast media as well as the
printed media which formerly were
the exclusive area of the founda-
tion’s attention.

ARF membership fees will range
from $150 to $2,000, based on ad-

"vettising expenditures, agency bill-

ings or income from sales of ad-
vertising space or time. The ex-
panded foundation will not provide
research services, it was em-
phasized, but will help only in the
direction, planning or examination
or research done by the usual pro-
fessional research organizations.

Marion Harper Jr., president of
McCann-Erickson, answered “Is
Adertising Suffering From Over-
Production?” by saying the ques-
tion is comparable to asking if too
many ideas are being produced.
The function of advertising, he said,
is to produce new ideas and to effect
action on them in competition with
other ideas; that advertising is not
eapable of over or under supply.

Increase in radio advertising has
been the greatest, he pointed out,
having gone up 184% in dollars
and 75% in hours since 1940.

“A 12-Year Cycle of Advertising
Expenditures” presented by M. L.
McElroy, vice president of ANA,
indicated that advertising expendi-
tures for member companies have
risen 23 times, while sales have
increased 8% times. He also
found that a greater part of selling
‘expenses is now given to advertis-
ing, indicating greater dependence
on advertising in the total market-
ing job.

Members reported that, whereas
production by government contract
has increased, product shortages
The de-
fense program has affected rel-
atively few budgets, but more
than half the organizations have

. altered budgets as a result of rising

advertising costs, Mr. McElroy said.

About 70% of the companies ex-
pect a rise in sales during 1952
and 20% expect to equal their pres-
ent volume, while 50% expect to

increase their budgets. Advertis-
ing budgets will remain, he re-
ported, at essentially the 1951 level.

The final program feature, spon-
sored by the Advertising Council
under the chairmanship of Fairfax
M. Cone, board chairman for Foote,
Cone & Belding, was “America Is
at War Today.” William R. Baker
Jr., president of Benton & Bowles;
Henry G. Little, vice president of
Campbell-Ewald Co., and Robert
R. Mathews, General Foods Corp.
advertising director, presented
ways advertisers could participate
in the battle of ideologies.

CBS correspondent Hottelet, who
flew back from Germany to address
the advertisers, received prolonged
applause for his description of com-
munist propaganda methods.

Describing youth rallies held in
Berlin, he explained the techniques
used there as “a staple diet of
daily propaganda.”

The Kremlin now uses U. S. ad-
vertising methods, he said, for
propaganda—backed by police.

Power of Persuasion

“The power of persuasion, the
knack of simple appeal, repetition
and the all-out campaign are em-
ployed on a scale which even
America has never known,” he
said. “Propaganda and hate have
been raised to the pitch where open
war seems the logical and inevit-
able next step in history.”

Formal dinner for ANA dele-
gates Tuesday evening had stage
show entertainment planned and
produced by ABC.

Sessions closed with a luncheon
Wednesday at which C. D. Jackson,
president of the National Commit-
tee for Free Europe, on leave from
Fortune magazine, described the
work of Radio Free Europe.

RFE, he said, has adopted Amer-
ican advertising and sales tech-
niques — including singing com-
mercials—for the business of sell-
ing America. That technique, he
added, is one of the real reasons
for the impact of RFE and is build-
ing hope against the psychosis of
dispair,

“We are reaching our audience,”
he assured ANA, and the U. S,
once very close to becoming a na-
tion of “so-whatters,” is realizing,
he feels, a new surge that will
counteract the fanaticism of com-
munism in Europe.
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West Answers
(Continued from page 24)

based on the most commonly ac-
cepted, objective, and independent
data available, he said. Time span
of the report was based upon mem-
bers’ needs and pertained to radio
only since the advent of television,
in order to avoid the complexities
of wartime and postwar growth of
radio.

Comparisons between the value
of radio and other media were not
made, it was explained, because
evaluations would have been too
subjective to be of worth.

The studies also did not purport
to furnish specific information on
differences of television’s effect on
different programs and stations, the
presidént remarked. “The impact
of television undoubtedly has not
been uniform for all radio pro-
grams at a given hour, for all radio
stations in a given city, or for all
radio networks,” he said, adding
that members’ own research sources
could be used to gauge the extent
of those differences.

“It should hardly be necessary to
reaffirm the interest of the ANA
in the sound progress of all adver-
tising media,” Mr. West empha-
sized. Proclaiming the mutual in-
terest of advertisers and media to
have effective communication chan-
nels available under the free enter-
prise system, he concluded, “for
this reason particularly, the ANA
regrets that its following of a tra-
ditional practice in issuing the se-
ries of radio studies has been the
cause of misgivings in radio circles,
and hopes that this statement may
contribute toward a realization of
the true and proper purpose of
these reports.”

Telestatus -
(Continued from page 92)

focused, with not too much con-
trast,” Dr. Foote advised. He fa-
vors light in the viewing room, but
not placed so it reflects on the tube.

* * *

Rate Card No. 8 Issued
By WPTZ Philadelphia

‘WPTZ Philadelphia last week is-
sued a new rate card, this one
No. 8, effective, today.

New WPTZ rate structure calls
for a one-time rate of $1,500 per
Class A hour of program time;
$1,125 per Class B hour and $750
for Class C.

- Announcements are set at $300
each in Class A time, $225 in Class
B, and $135 for Class C.

H. Reid Smith

FUNERAL services for Henry
Reid Smith, 29, who died Sept. 15
following a heart attack, were held
Sept. 17 in his home city, Bloom-
ington, Ind. Mr. Smith was pro-
gram director for WJBF Augusta,
Ga.

JONES AGENCY

To Carry On, Ad Says

DUANE JONES, president of
Duane Jones Co., ran full-page
newspaper advertisements in the
New York T'imes and Herald-Trib-
une last Thursday, assuring his
friends that he is remaining in the
advertising agency business, despite
the recent changes in his company.

Preceding the announcement of
the ad on Thursday, Mr. Jones ap-
peared Tuesday as principal speak-
er at a meeting of the Assn. of ad-
vertising Men in New York.

He told the group that he was
still planning to sue his ex-em-
ployees, but on attorney’s advice
was not revealing the grounds.

He did say that he was going to
continue his agency and that he
had two clients which had refused
to leave him and upheld their faith
in him. He expected to go on a
European trip around Oct. 12 for
two months and then return to
work at the agency, to rebuild it.

New WBAL Aide

APPOINTMENT of Thomas J.
White Jr. as manager of news and
publicity for WBAL-AM-TV Balti-
more was announced last week. He
has been a newspaperman since
1939. For the past year, he worked
for the Baltimore News-Post as
picture editor. The paper and the
station are Hearst-owned proper-
ties.

TRIED and PROVED
for 5 YEARS
A Dramatized
Industrial
Educational
Program
for- Employees

On WBRY since 1945. Just
renewed -on upper N. Y. sta-
tion. Now available for your

- city. Programs run 5 min-

utes: Can be adapted to
special local situations.

FOR AUDITION RECORDS
AND INFORMATION
WRITE

WBRY

5,000 WATTS
CBS in Waterbury, Conn.
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TRUMAN SECURITY ORDER
DRAWS DISTRICT 12 FIRE

STRONG resolution condemning President
Truman’s security order (see story page 29)
unanimously adopted Friday at closing session
of NARTB Distriet 12 in Wichita (early story
on meeting page 32).

New order gives government agency heads
“unassailable right to classify their own in-
formation as to its releasability,” resolution
said, creating “obvious danger” power may be
exercised to prevent free dissemination of
news. District opposed order as “violation of
the public interest.” District Director Jack
Todd, KAKE Wichita, directed to notify Pres-
ident Truman of action.

Other resolutions followed pattern of pre-
vious meetings, opposing Benton Bill and en-
dorsing BMI, BAB, Director Todd, Dr. Forrest
L. Whan’s speech and Wichita Kiwanis Glee
Club. NARTB officials and Station Relations
Dept. commended. Efforts to depreciate value
of radio medium condemned.

Sales clinic conducted Friday afternoon by
BAB President William B. Ryan and Lee Hart,
of BAB Chicago office. Taking part were George
Collison, KOCY Oklahoma City; Budd Blust,
KTUL Tulsa; Dale McCoy, KFBI Wichita;
Gerald Barker, WREN Topeka; Allen Page,
KSWO Lawton, Okla.; Ray Jensen, KSAL
Salina, and George Higgins, KMBC Kansas
City.

BASEBALL PROBE PLANS

FURTHER CONFERENCES scheduled be-
tween organized baseball executives and Jus-
tice Dept., following meeting last week between
Ben Fiery, Cleveland attorney for American
League, and Louis F. Carroll, New York at-
torney for National League, with H. Graham
Morison, Assistant Attorney General in charge
of Anti-Trust Division, Meetings part of four-
month investigation by Justice Dept. into
monopoly aspects of organized sports, with
particular emphasis on exclusive radio and
TV broadcasts.

ABC CANADIAN $SERIES

RADIO drama series, Stage 52, heard for eight
years over Canadian Broadcasting Co., will
be heard over ABC-Radio starting Sunday,
Oct. 14, 6:30-7:30 p.m. (EST). Weekly series,
described by one critic as having “best rep-
ertory group on the North American Con-
tinent” will offer Strindberg’s “The Father”
for its American premiere, to be followed by
plays ranging from Shakespeare to original
Canadian works.

CBS-TV LEASES THEATRE

CBS Television Division leasing Monroe Thea-
tre, former motion picture theatre at 76th
and First Ave, New York, under five-year
contract. Upon conversion it will be CBS-
TV’s 14th (and largest) studio in New York.
It’s to be designated “Studio 61,” is slated to
be ready for use by Fred Waring Show and
two, perhaps three, five-a-week daytime pro-
grams about mid-December.
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ROGERS, DILLARD FORM
GOOD MUSIC HOOKUP

NEW “good music network” between Wash-
ington and Boston to open Oct. 7 under co-
operative venture started by M. Robert Rogers,
vice president and general manager of WGMS-
AM-FM Washington, and Everett L. Dillard,
president of WASH (FM) Washington and
Continental FM Network.

Five programs by Budapest Quartet from
Library of Congress will be fed in October
over Continental high-fidelity facilities. Carry-
ing programs will be WWIN-AM-FM Balti-
more; WFLN (FM) Philadelphia; WNYC-
AM-FM New York and KE2XCC Alpine,
N. J.; WGBH (FM) Boston and Yale U. cam-
pus station at New Haven. First program to
be heard 8-56 p.m. Oct. 7. Backers of new
hookup contend strong program distribution
over networks should provide basis for FM
development. Both AT&T and off-the-air pick-
ups involved.

PRO FOOTBALL TELECASTS
STARTED BY DU MONT

DuMONT will telecast from one to three pro
football games—utilizing 26 of 60 National
Football League contests it has contracted for
—every Sunday through Dee. 23. Network
will be split on regional basis with 27 stations
participating in coverage that will bring every
National League team before cameras at least
once. League championship game Dec. 23 will
cap series.

First game was scheduled yesterday (Sun-
day) between Philadelphia Eagles and Chicago
Cardinals in Chicago. Game was to be beamed
to 14 cities, primarily in midwest, but like all
games scheduled, was not to be shown in New
York because league ruling forbids television
when local team is playing.

Atlantic Refining Co. through N. W. Ayer
and Brewing Corp. of America (Carling’s Red
Cap Ale, Black Label Beer). through Benton &
Bowles and Lang, Fisher, & Stashower, Cleve-
land, for their respective nroducts, will share
sponsorship of all Cleveland Browns games.
Atlantic and Pittsburgh local Chevrolet deal-
ers, through Ketchum. MacLeod & Grove,
Pittsburgh, sponsor all Pittsburgh Steelers
games, and Atlantic alone will sponsor Phila-
delphia Eagles.

DUANE JONES PLANS SUIT

DUANE JONES, president of Duane Jones Co.,
said Friday former advertising client would be
named as defendant with nine former employes
in million-dollar suit to be filed in New York
next week. He affirmed his decision to remain
in advertising business. He will retain part
of present quarters, cutting space from 17,000
feet to 2,000. He also predicted he would start
with about $1.5 million billing for coming year
as compared with the $15 million he had.
Although Mr. Jones did not reveal accounts
he is retaining it was understood that Bonomo
candy would be one of them.

Closed Circuit

(Continued from page 4) £

50 kw Los Angeles radio key.

WORLD SERIES will be seen in several non- |
TV cities. AT&T approached by number of
broadecasters and theatre owners along micro-
wave-coaxial routes for permission to pickup
and close-circuit telecasts of baseball classic
which begins Oct. 83 It will not identify its
“customers,” but one is KFEL Denver, which
has equipment and number of sets ready for
use. Another in same city is Wolfberg theatre
chain [BROADCASTING ® TELECASTING, Aug. 20].

WAS FCC CHAIRMAN Wayne Coy offered *
executive post with Ford Foundation? Story
is that just before his reappointment last June
offer was made by James Webb Young, con-
sultant to foundation, but FCC chairman on
very next day declined, having informed Presi-
dent Truman he would accept reappointment.
Understood offer was for $35,000 per year,
with headquarters at Pasadena, Calif.

WRITERS of first drafts of NARTB tele-
vision code, with one eye on legislators and
other on listener reaction, proposing seal of
approval for code subseribers and stiff |
penalties for violators.

SUCCESSOR to Leslie Harris, program man-
ager of NBC radio, who becomes director of
television and radio for Colgate-Palmolive-
Peet Co. (see story page 54), expected to be
executive within production department. i

UNDERSTOOD number of broadecasters are
interested in attending Oct. 2 meeting of
LeBlanc Corp. (Hadacol) creditors, to be held
in New York. Tonic firm has spent millions
annually on radio.

FCC SEES NEW COLOR TUBE

FCC’S COLOR TV engineering quadrum-
virate—Broadcast Bureau Chief Curtis B.
Plummer, Chief Engineer Edward W. Allen |
Jr., Technical Research Division Chief Wil-
liam Boese, Laboratory Division Chief Edward .
W. Chapin—saw Paramount-Chromatic tri-
color tube in action Friday in New York.
Earlier in week they toured RCA Vietor’s
Lancaster, Pa., tube plant, saw also the RCA-
developed tri-color tube.

TELFORD TAYLOR NAMED

TELFORD TAYLOR, 43-year-old counsel of
Joint Committee on Educational Television,
nominated Friday by President Truman to be
administrator of Small Defense Plants Ad-
ministration. He represented U. S. in prosecu-
tion of Nazi war criminals and was former
FCC general counsel. 1

CBS RENAMES SPOT DIVISION

RADIO SALES, CBS Radio Division’s station
representation unit, renamed CBS Radio Spot
Sales effective today (Monday). Ralph W.
Goshen, of CBS-owned WBBM Chicago sales
staff, appointed account executive of CBS Ra-
dio Spot Sales.

BRICKER SECURITY BILL

A BILL calling for repeal of President Tru-
man’s security order covering release of in-
formation by federal agencies introduced in
Senate late Friday by Sen. John W. Bricker
(R-Ohio) (see story, page 29).
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That's what you want, isn't it? In advertising that means more sales impressions
per dollar spent.

No other medium can approach radio in reaching a lot of people at low cost.

In a market that is nearly 1/10th of America, one station—WLW — reaches
more people more frequently and at lower cost than any

other medium available.

If you're really serious about wanting more for your advertising dollar,

if you're concerned about the cost of reaching people, you should see the new
presentation, “What Price People?” We'll be glad to show you

this factual story about—

THE NATION’'S MOST MERCHANDISE-ABLE STATION




With the rapid advance of airplanes, tanks, fast
ships, and mechanized weapons, a swift, sure
means of communication and detection is as im-
portant as the weapons themselves. It is provided
—by electron tubes and electronics.

So important is this area of military intelligence
that RCA Service field engineers—here and abroad—
have lifted their efforts to new peaks. Working with
our Armed Forces, they install and maintain such
communications systems as short-wave radio and port-
able radiotelephones. They work with systems of

RADIO CORPORATION of AMERICA
World Leader in Radio — First- in Television

detection, such as radar. They help ships and planes
navigate with loran and shoran. These engineers are
the link between research developments made at RCA
Laboratories—and America’s military strength,

The number of RCA field engineers has #ripled since
World War II. And they serve where needed, wherever
an electron tube’s “military mind” can be of military use.

* * *
See the latest wonders of radio, television, and electronics
at RCA Exhibition Hall, 36 West 49th Street, N. Y. Admis-
sion is free. Radio Corporation of America, RCA Building,
Radio City, New York 20, N. Y.

Electron tubes are the nerve ends of
military intelligence—in systems

set up and maintained by RCA Service
Company field engineers.

wf

Practical training of military personne!
—in classes, factory, and the field—is af
basic part of RCA Service Company’]
work with our Armed Forces.
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