naT jusT MeN --

6 of the *Top 10 Men’s Shows” are on KTLA *

NT Just WoMER --

5 of the "Top 10 Women'’s Shows” are on KTLA * :

" NoT Just TEEnAgers--

5 of the “Top 10 Teenagers’ Shows” are on KTLA *

/ net Just Children--

4 of the *Top 10 Children’s Shows’ are on KTLA *

| NGT Just DAYLIME--

11 of the “Top 20 Daytime Shows” are on KTLA *

NoT Just Evenings- -

6 of the “Top 10 Evening Shows” are on KTLA *
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INDIANAPOLIS
WFBM-TV

INDIANAPOLIS

Says W. R. Taylor, Partner
STAUB & TAYLOR APPLIANCE COMPANY
107 North 7th Street, Marshall, lllinois

"MARSHALL, ILLINOIS is 2 WFBM-TV town!"

® It’s 90 miles from Indianapolis to Marshall, Illinois—but the
Hoosier capital’s first station—WFBM-TV—is the station in Marshall
just the same! ,

And Marshall’s only one community outside the WFBM-TV 60-
mile area where enthusiastic televiewers depend on this great station.

In addition, thousands of farm families, like their town and city

cousins, tune in WFBM-TV regularly!

It couldn’t happen in a finer market! And it couldn’t happen to
more deserving people than the advertisers on WFBM-TV! For the
cost of reaching the compact, money-loaded heart of the Hoosier

WFBM Radio Is First
in Listening, Too!

% FIiRST in the morning!

State they get a rich bonus in high-income families living 75, 100, and
even more miles away from WFBM-TV’s transmitter. 1952 will be a
bigger, better, more sales producing year for your clients if they’re
on WFBM-TV, too!

% FIRST in the afternoon!

% and a GREAT BIG FIRsT at Night!

509, more listeners at night than
any other Indianapolis station. 1

Fenot in Tndiana

% Hooper Ratings, February through April, 1951

Chliannel 6, Tudianapolic

REPRESENTETD NATIONALLY B Y THE KATZ A GENCY
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TV PARADOX

By FLORENCE SMALL

UT OF the welter of television
tivity last week, both spot and
etwork, two paradoxical facts
erged: (1) The demand for pre-
ium time is growing, and (2) the
st of filling that time is causing
‘many an original sponsor to cut
back on his commitment to those
time periods.

Advertisers who are curtailing
network shows because of poor rat-
ing and in some instances because
of high cost of talent, are finding
| that the time they relinquished is
being picked up almost instantly by
other advertisers,

P. Lorillard & Co. (Old Gold
cigarettes), for example, is cut-
ting back 15 minutes of its hour
show on NBC-TV, Tuesday, 10-11
p.m., but Pontiac cars, which hith-
erto had been buying one-time net-
work shots, will pick up the last
' fifteen minutes. McManus, John &

Adams, New York, agency for
Pontiac, is currently looking over
shows for placement in that period.
! Cutback on Old Gold’s part is un-
derstood to be a move toward sav-
‘ing on production costs.

Chesterfield cigarettes, through
Cunningham & Walsh, dropped its
Sunday 7-7:30 p.m. time on NBC-
TV because of low ratings despite
the high budget for comics featured
on the show, and the time was in-
stantly purchased by U. S. Rubber
‘through Fletcher D. Richards Co.

Although the format of the new
program has not been decided, it
is understood that the network is
pitching Bob Hope and Abbott &
Costello on alternate weeks as tal-
ent prospects for the show. Mean-
‘while, Chesterfield has recovered
the half-hour of Ford Festival
dropped because of low ratings,
Thursday 9-10 p.m. on NBC-TV,
and will present Dragnet in that
; time.

Ronson Moves

i Another advertiser, affected by

low ratings and in this case, sta-
tion clearance, is Ronson Art Metal
' Works (Ronson lighters) through
Grey Adv., New York, which has
decided to move its Star of the
Family on CBS Television, featur-
ing Peter Lind Hayes and Mary
Healy, from Sunday, 6:30-7 p.m. to
| the alternate Thursday, 8-8:30
P.m. premium time, with an in-
crease-in -the number of stations,
sharing the show with Carnation
Milk’s Burns and Allen Show.
The S. C. Johnson Co., which had

BROADCASTING

Time

Sales Up Despite Sponsor Retrenchments

been filling that alternate Thurs-
day with the Garry Moore Show,
will drop that program to spon-
sor, every other week, the hour-
long Robert Montgomery Show on
NBC-TV, Monday, 9:30-10:30 p.m.,
marking increased expenditure in
TV for the wax company.

In another move to cut talent
costs, Speidel watch bands has
dropped weekly sponsorship of
What’s My Name? to share the pro-
gram on alternate week basis with
Crosley radio and TV sets, Mon-
day, 8-8:30 p.m., on NBC-TV.
Speidel is handled through Sul-
livan, Stauffer, Colwell & Bayles,
New York, and Crosley through
Benton & Bowles, New York.

On a spot basis, many another
advertiser is following the cost-cut-
ting trend by sponsoring film pack-
age shows in a tailor-made set of
markets. Among these, Packard
cars, through Maxon Inc.,, New
York, stands out with its buy of
Rebound, a mystery thriller sched-
uled to start Feb. 1 in selected
markets.

Another is Piel’'s beer, which is
planning to place Police Story, a

half-hour film, in New York and
Philadelphia. Others understood
to be interested in similar cam-
paigns are Rheingold beer through
Foote, Cone & Belding and Miller
Brewing Co. through Mathisson
& Assoc., Milwaukee.

Best Foods Inc., New York, has
bought a five-minute film featur-
ing comic Cliff Norton and is plac-
ing it on a spot basis throughout
the country, through Benton &
Bowles, New York [BeT, Dec. 3].

Introduces Drama Series

Standard Oil Co. of California,
in behalf of independent Chevron
Dealers, will introduce a dramatic
program series filmed in Hollywood
especially - for television, called
Chevion Theatre, starting through-
out the West the first week in
January. The show will be seen
on the following stations: KTLA
(TV) Los Angeles, KGO-TV San
Francisco, KFMB-TV San Diego,

KSL-TV Salt Lake City and
KPHO-TV Phoenix.
Commercial messages on the

shows also have been filmed and
will feature its gasoline and motor
oil products in addition to spot-

lighting the special facilities of
Chevron Dealers. BBDO, San
Francisco, is agency.

Two special Christmas adver-
tisers are using the same spot
basis for their television coverage.
AT&T Co., New York (Long Line
Dept.), is sponsoring telecasts of
The Spirit of Christmas on some
80 TV stations in 66 cities shortly
before Dec. 25. Half-hour film
program, placed through N. W.
Ayer & Son, retells familiar stories
of “The Nativity” and “The Night
Before Christmas.”

It is presented as a part of the
telephone company’s annual effort
to encourage the public to spread
their Christmas long distance calls
over several days instead of bunch-
ing them all on Christmas itself.
Telecasts are being promoted
locally by the various telephone
companies affiliated with the Bell
System.

Hamilton Watch Co., in its tradi-
tional presentation of Screen Gems
“To Peggy” and “To Jim” com-
mercials, will for the third succes-
sive year be placed in 50 markets
throughout the U. S.

UHF COSTS

COST of a complete UHF televi-
sion station will range from $230,-
000 to $500,000, somewhat higher
than the cost of VHF stations, ac-
cording to an analysis of construc-
tion costs to be published by
NARTB.

The analysis will be completed in
the near future by the NARTB
Television Dept. It is being pre-
pared by Neal McNaughten, direc-
tor of the NARTB Engineering
Dept. Mr. McNaughten will com-
pile final figures in the next fort-
night.

NARTB’s complete study, show-
ing cost factors in great detail, will
be based on latest figures obtained
from existing VHF stations, trans-
mitter and other equipment manu-
facturers, and those supplying ma-
terial to TV stations.

Basic information is difficult to
obtain on the cost of UHF tele-
vision stations, according to
NARTB, because manufacturers
still are in the developmental stage.
New techniques are being worked
out constantly, it is explained, lead-
ing to operational economies.
Transmitter quotations -for UHF

® Telecasting

Seen H igher

Than VHF—NARTB

stations cover power of 100 w,
400 w, 1 kw, 10 kw and 12 kw.
With end of the freeze in sight,
NARTB has prepared its figures
to meet numerous inquiries.
Several years ago NARTB made
a series of detailed cost studies
at the time TV stations were just
starting to take the air. These
figures are obsolete, it was stated.

Antenna Gains Vary

The UHF powers are influenced
by antenna gains ranging from 5
to 28 times, whereas VHF trans-
mitters, from 500 w to 50 kw, have
antenna gains ranging from 3 to 14.

Cost of VHF stations was esti-
mated, subject to revision, as fol-
lows (self-supporting antennas):

Station
Population Cost*
Under 50,000 $219,000
50,000-250,000 274,000
250,000-1,000,000 332,250
Over 1,000,000 433,250

*Maximum power 100 kw, Ch. 2-6, $593,000;
200 kw, Ch. 7-13, $587,500. Subiract $38,~
500 for guyed tower.
Cost of UHF stations, subject to
revision,  as follows (self-support-
_ing antennas):

Station
Population Cost*
Under 50,000 $248,000
50,000-250,000 319,750
250,000-1,000,000 378,250
Over 1,000,000 509,750

*Deduct from $13,000 to $38,000 if guyed
antenna is used, depending on size of sta-
tion and power. Above UHF figures provide
1 kw power (ERP) under 50,000; 2 kw 50,-
000-250,000; 10 kw, 250,000-1,000,000; 50
kw, over 1,000,0000. Many expenses vary
widely.

Typical of individual expense cat-
egories in the UHF field is that of
the small station serving population
under 50,000. The total (using
guyed antenna) figures about this
way: Transmitter and control, $40,-
500; antenna and diplexer, $18,000;
miscellaneous items, $30,000; con-
trol items, $20,500; program
source-film-slide-opaques and net-
work, $25,500; transmitter installa-
tion, $2,000, or a sub-total of $136,-
500. Add $2,500 for procurement
of site; $15,000 for site, building
and/or alterations, $15,000; margin
of safety, $6,500, totaling $160,500;
dual camera studio, $60,000, a total
of $220,500; guyed antenna adds
$15,000, a total of $235,000; self-
supporting antenna, $27,500, brings
total to $248,000.
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WXEL Ends Second Year
of Cleveland Service

S WZXEL (TV) Cleveland

completes the end of its

second year of telecasting
today (Monday), the station can
reflect with satisfaction upon its
progress and continuing growth
and expansion.

Construction now approaching
completion includes the station’s
studio-office quarters in downtown
Cleveland’s Playhouse Square and
a 15,000 sq. ft. addition to its pres-
ent studio-transmitter building at
Pleasant Valley and State Roads
in Parma, Ohio, 10 miles southwest
of downtown Cleveland. This com-
bination of facilities will provide
WXEL with one of the most com-
plete, modern TV operating produc-
tion units in this part of the coun-
try.

The completion of these new
television centers represents result
of careful planning by Herbert
Mayer, president of Empire Coil
Co., sole owner of WXEL, in his
efforts to provide facilities second
to none so that Vice-President-Sta-
tion Manager Franklin Snyder and
his staff can serve the Northeast-
ern Ohio television audience with
fine programming and set the pace
in this rapidly growing exciting
new industry.

But first a brief resume of the
history of WXEL and its founder,
Mr. Mayer.

Popular Alice Weston home
through Friday, 1-1:30 p.am.
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economist program. is

Show also is fed to WSPD-TV

Mr. Mayer and his family, tele-
vision enthusiasts for many years,
were among the first in New York
to have a television receiver in
their home, Their interest went
even further and in 1944 Mr.
Mayer gave up the practice of
law to establish
Empire Coil Co.,
manufacturer of

television set

components. ; -
During the i
early postwar ¢ il

period Mr. Mayer
began thinking
in terms of televi-
sion broadcasting
and filed an ap-
plication for a
station construction permit in
Cleveland. In November 1947, Em-
pire Coil was authorized to build.

Based on topographical surveys,
property was purchased on the
highest terrain available in Cuya-
hoga County. The services of Ben
Adler, radio and television consult-
ing engineer, were enlisted and
equipment and construction plans
were carefully prepared. Today at
Pleasant Valley and State Roads
in Parma, Ohio, stands the spe-
cially planned studio and trans-
mitter building.

Immediately adjacent to
transmitter building stands

d “h

Mr. Mayer

the
the

aired Monday
Toledo.

Artist’s conception of present WXEL

Bardl i

tudio-t: itter

4501 Pleasant Valley and State Roads, Parma, Ohio, 10 miles south
west of downtown Cleveland.

s

437 ft. tower antenna structure,
The six bay superturnstile antenna
has the highest power gain of any
television antenna in the North-
eastern Ohio area. Radiated power
at present is 25.6 kw visual, 13 kw
aural on Channel 9 (186-192 mc).
WXEL covers an area some 50
miles in all directions from Cleve-
land, reaching, according to latest
figures, 529,548 TV receivers.

On Dec. 17, 1949, WXEL was
dedicated to the people of Cleve-
land and Northeastern Ohio, at
which time commercial operation
began. Since that time, WXEL has
expanded in all directions—the
station, on its birthdate, numbered
28 employees on its staff—it now
employs 90 hours of pro-
gramming have increased from 49
hours per week to 100 hours per
week with a further increase in
programming planned with the oc-
cupancy of WXEL'’s downtown stu-
dio and the addition to the station’s
present studio-transmitter building
in Parma.

Snyder Heads Staff

Day-to-day supervision of this
constantly expanding operation is
the charge of Station Manager
Snyder, who joined Empire Coil in
early 1949 and assumed manage-
ment of WXEL prior to its com-
mencement of commercial telecast-
ing. The major portion of Mr.
Snyder’s business career was in
the steel industry with Jones &
Laughlin and Magnetic Metals Co.
He was president of his own manu-
facturing business in Pittsburgh
prior to World War II.

Heading WXEL'’s business activ-
ities is Richard Wright, commercial
manager. He previously was media
director at Ward Wheelock Co.,
Philadelphia.

Station’s program director is
Harry Black, who began his career
as apprentice script writer for
NBC New York while also acting
and producing for WEVD there.
He was assistant director of liter-
ature for the National Assn. of
Manufacturers and associate edi-
tor of Television magazine prior
to joining WXEL in December
1949 as producer-director. He be-
came program director last Feb-
ruary.

Thomas Friedman is chief engi-

BROADCASTING ¢®
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neer of the station. He was on-
the-job supervisor of its construc-
tion from the time ground was
broken. A radio engineering con-
sultant before joining WXEL, Mr.
Friedman also designed and super-
vised construction of WCUO (FM)
Cleveland.

Bob Rowley, WXEL’s news di-fj

rector, formerly was newscaster at
‘WJR Detroit and news director of
WSYR Syracuse.

Special events director is Sidney §i°

Andorn, veteran newspaperman
and columnist, who formerly was
special events director of WGAR
Cleveland and consultant director
of WERE there.

WXEL’s film director is Nich-
olas Boris, for 15 years in the art,
photography and film field, who
formerly was executive producer
for Trans Video Corp., TV film
commercial producer.

The addition to the station’s stu-

dio-transmitter building is prac- §

tically ready for occupancy and
the facilities are vast and efficient.
The entire building will have 22,
000 sq. ft. of space and will in-
clude office facilities for station
personnel, a 55 x 55 ft. studio two
stories in height with large over-
head doors which will permit auto-
mobiles, trucks and props to be

wheeled into the studio. There will
be audition and conference rooms,
a visitor’s lounge with a large win-
dow allowing a view of the show
being staged in the main studio, a
music library, film library, dark

Remote truck has its own 10 kw
generator, RCA microwave trans-
mitter, three camera chains plus
Zoomar lens. It's air-conditioned.

Telecasting

C o

i




e
o

I

>
Projection room features two com-
olete film chains with 16mm Syncro-

4 lite projectors, 2 x 2 slide projec-

tors and Balopticon.

room, a large news room, engi-
neering shop and dressing rooms
for talent. The smaller studios in
the present building also will be
in operation.

. WXEL has further expanded its
facilities by acquiring the Esquire

.4 Theatre, located at 1630 Euclid Ave.

on Playhouse Square, on a long-
term lease basis. These quarters
\will be converted into a television
studio where a stage approximate-

4ly 44 x 50 ft. will be erected to

provide facilities for the most elab-
orate type of television programs.
. The auditorium also will include
.seats for studio audiences up to
1375 people, a studio control room
and the latest in film projection
equipment. The rest of the building
will be remodeled to provide spa-
-cious reception rooms, dressing
rooms, clients’ observation rooms
and sales and executive offices.
Conversion of the theatre into a
television studio is underway and
it is estimated that it should be
possible to have the premises ready
‘to begin programming in February
1952.
Many Lecal Shows

Already assigning approximately
59% of its air time to local pro-
gramming (5% of which is devoted
to remotes and special events), re-

| maining 41% is network program-

ming from ABC, CBS and DuMont
Television Networks. With the ex-
pectation of early completion of its
additional studio facilities, WXEL
plans to increase its daily local pro-
gramming schedule extensively.
Sign-on now at 11 am. will be
backed up to 9 a.m. and sign-off
will be extended for the benefit of
late night viewers.

The nature of WXEL'’s two new

| studios will permit it to undertake

many types of local programs

heretofore impossible because of
space requirements. Musical and
variety shows, dramatic half hours,
panel programs, audience partiei-
pation programs—all built around
Cleveland personalities for Cleve-
land audiences—can be produced
easily and effectively within these
elaborate production units. In con-
junction with this type of pro-
gramming, groundwork is under-
way to utilize the studio’s audience
capacity as a television classroom;
instructors from local universities
and colleges will teach their regu-
larly enrolled classes in the studio
along with their “correspondence”
students at home.

WXEL plans, too, to offer civie
and other representative commu-
nity groups broader opportunities
to present their programs and
ideas on topical issues, using its
studio facilities to foster the “town
hall” type of public discussion.

WXEL’s investment in building
and equipment will be over a mil-
lion dollars when its present ex-
pansion program is completed early
in 1952. The station equipment has
been supplied by a number of man-
ufacturers and carefully integrated
into the operation set up.

The 5 kw transmitter, antenna,
film camera chains and syncrolite
projectors and original audio equip-
ment is General Electric. Eleven
image orthicon studio and field
camera chains are now on hand, as
compared to the two chains with
which operation commenced two
years ago. Eight of these chains
are RCA and three are General
Precision Laboratory cameras,
manufactured by Pye Ltd. of Great
Britain.

The new master control facili-
ties are being designed and con-
structed by Adler Communications
Labs., New Rochelle, N. Y. Latest
ideas in master control and studio
control design are being incorpo-
rated, with all studio camera con-
trols located in master control
rooms. Remote operated vacuum-
tube video switchers, manufactured
by Adler Communications, switch
all studio and film cameras, net-
work and remotes, at master con-
trol.

WXEL's downtown studio is
equipped with three image orthicon
cameras and an RCA flying spot
scanner for slides. Film is project-
ed into one of the image orthicon
cameras from a General Precision
Lab. portable 3-2 pulldown 16mm
projector.

Complete Kliegl lighting is in-
stalled in the Parma studios and
the theatre studio. Rotolector
panel boards and autostat dimmer

Here’s WXEL control room with (1 to r) audio man, film control man,
switcher and camera control man.

controls afford extreme versatility
in lighting control.

Baseball and football pickups
have been carried from the Cleve-
land Stadium for the past two
seasons. The control room is lo-
cated immediately behind the press
box on the upper deck, close to
the baseball camera positions. Two
cameras directly behind home plate
are mounted on a special balcony
installed by WXEL for the purpose.

A third camera is located on a
balcony along the third base side
of the upper deck. Football pick-
ups of the Cleveland Browns
games, made for the DuMont Net-
work, use four cameras, one low
and two high on the 50 yard line

and a fourth camera behind one .

goal post on the baseball balcony.
Dopp Directs Games

Clayton Dopp is producer-di-
rector for WXEL on the Cleveland
Indians’ baseball and Cleveland
Browns’ football games. He was
assistant sports director of WJBK
Detroit in 1946 and covered all
sports events for WIBK-TV prior
to joining WXEL.

In January 1951, WXEL ac-
cepted delivery of a specially de-
signed mobile television truck
which during this year enabled
WXEL to bring into the North-
eastern Ohio television homes
many newsworthy special events.
Among these have been the Inter-
national Tennis Matches, the
Armed Forces Day Parade, dedica-
tion of Cleveland’s Hopkins Air-
port, Gen. Douglas MacArthur’s
arrival in Cleveland, backstage in-
terviews and a portion of the 1951

Ice-Capades. All Cleveland Indians
at-home baseball games throughout
the season were televised by
WXEL for the second consecutive
year. A number of these games
were fed to Columbus, Erie, Buffalo
and Johnstown, Pa.

The Cleveland Browns’ home
football games were televised to
a network of 17 cities. All out-of-
town games were fed to WXEL
and the Cleveland television aud-
ience by the DuMont Network.

The Alice Weston Cooking Show
is fed to WSPD-TV Toledo and
Sohio Reporter with News Com-
mentator Dr. Warren Guthrie, head
of the Speech Dept. at Western
Reserve U., is fed Monday through

Friday to a full regional Ohio net-

work.

Another top local program de-
veloped by WXEL is Today’s Top
Story. which features Shepherd
Witman, professor of political
science at Western Reserve and
executive director of world affairs
in Cleveland.

WXEL has and will continue to
carry many public service pro-
grams. The most outstanding
program brought to televiewers
during the year was the Senate
Crime Investigating hearings dur-
ing March. Special United Nation
Council meetings throughout the
year also have been telecast. Net-
work programs designed to serve
the public interest at all times
are given full consideration and

(Continued on page 74)
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OCT. NETWORK GROSS Food Groue Tops

HEAVIEST buyer of TV network
time in October was Procter &
Gamble Co., which from gross pur-
chases of $352,5560 worth of TV
network time in August, increased
to $802,420 in September and
topped the million dollar mark by
spending $1,058,065 (before dis-
counts) in October, according to
Publishers Information Bureau
figures on individual TV program
time costs as combined by BROAD-
CASTING ® TELECASTING.

Top 10 TV network advertisers

in October (Table I) include two

companies—Gillette Safety Razor
Co. and Westinghouse Electric
Corp., sponsors of the World’s
Series and collegiate football, re-
spectively—which were not on the
September list. That month’s top
10 [B®T, Dec. 10] included Ameri-
can Tobacco Co. and Ford Motor
Co., which did not make the October
list.

Top advertiser among each class
of advertising on the four TV net-
works in October is listed in Table
II. Total expenditures of each
class for TV network time are
shown in Table III, which affords
comparisons of October 1951 with
the same month of 1950 and of the
first 10 months of this year with
the like period of last.

Food advertising accounted for
the largest group use of TV net-
work time in October, followed by
advertising of toilet goods, smok-
ing materials, soaps and house-
hold equipment, in that order. For
the first 10 months of 1951, the
five leading groups were foods,
smoking materials, toiletries, auto-
motive and soaps.

October 1950’s top five classes
of TV network advertised goods
were foods, smoking materials,
toiletries, automotive and house-
hold equipment. For the January-
October 1950 period the five lead-
ing classes were smoking materials,
foods, automotive, toiletries, radios
and TV sets. Absence of DuMont
time sale figures from the 1950
tabulations make direct dollar com-
parisons impossible between that
year and 1951, it should be remem-
bered, although for general pur-
noses, the relationships shown in
Table III are not very far from
what they would be if the 1950
DuMont data had been included.

Mrs. Lizzie W. Jett

MRS. LIZZIE W. JETT, 89, died
Dec. 6 at her home in Baltimore.
Mrs. Jett was the mother of Ewell
K. Jett, vice president of A. S.
Abell Co., publisher of the Sun-
Papers and licensee of WMAR-
TV Baltimore. Mrs. Jett was a
native of Wilmington. Survivors
include her husband, John Coving-
ton Jett, insurance man and vice
president of the Waldorf Building
& Loan Assn., two daughters, two
s#ons other than E. K. Jett, and a
sister.
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TABLE 1
TOP 10 TV NETWORK ADVERTISERS IN OCTOBER 1951

1. Procter & Gamble Co. $1,058,065
2. General Foods Corp. ......... 652,6.

3. Colgate-Palmolive-Peet Co. . . 546,263
4. Gillette Safety Razor Corp. . 525,006
5. R. J. Reynolds Tobacco Co. . . 505,940
6. Westinghouse Electric Corp. ... 400,175
7. Liggett & Myers Tobacco Co. 375,185
8. 'P. Lorillard Co. " amemme s e 346,015
9. General Electric Co. 337,268
10. Lever Bros. Co. .. .............. 335,520

TABLE 11

TOP TV NETWORK ADVERTISERS BY PRODUCT GROUPS
FOR OCTOBER 1951

International Shoe Co.

Apparel, Footwear & Access. $91,650

Automotive, Auto, Access. &

Equip. Ford Motor Co. 227,100
Beer & Wine Joseph Schlitz Brewing Co. 140,300
Building Materials Kenwill Corp. 4,200
Confectionery & Soft Drinks Maers Inc. 77,275
Consumer Services Arthur Murray 30,990
Drugs & Remedies American Home Products 128,420
Foods & Food Prods. General Foods Corp. 652,630
Gusolme, Lubrlcunis & Ol'her Fuels Texcs Co. 182,125

hold Equip. & S b Electric Corp. 400,175
Household Furnishings Mclulwk Carpet Mills 166,440
Industrial Materials Revere Copper & Brass 69,255
Insurance Mutual Benefit Health & Accident

Assn. 3,320
Jewelry, Optical Goods & Cameras Gruen Watch Co. 44,910
Office Equip., Stationery & Writ-

ting Supplies Minnesota Mining & Mfg. Co 60,300
Publishing & Media Time Inc. 55,140
Radio, TV Sets, Phonographs, Mu-

sical Instruments & Access. RCA 109,140
Retail Stores & Direct by Mail Drugstore Television Productions 162,840
Smoking Materials R. J. Reynolds Tobacco Co. 505,940
Soaps, Cleansers & Polishes Procter & Gamble Co. 879,345
Toiletries & Toilet Goods Gillette Safety Razor Co. 525,006
Miscellaneous Quaker Outs Co. 68,460

TABLE 111

GROSS TV NETWORK TIME SALES BY PRODUCT GROUPS FOR OCTOBER
AND JANUARY-OCTOBER 1951 COMPARED TO SAME PERIODS OF 1950*

1951 1950*
January- January-
Product Group October October October October
Apparel, Footwear &

Acces. $ 403,248 $ 2,506,015 $ 120,952 $ 638,726
Automotive, Auto. g

Access. & Equip. 1,136,347 8,736,798 786,424 3,779,042
Beer & Wine 547,473 4,561,934 249,078 1,047,462
Bldg. Materials 4,200 16,090 27,120 70,950
Confectionery & Soft

Drinks 375,864 2,562,058 305,376 1,209,496
Consumer Services 30,990 367,552 15,120 213,665
Drugs & Remedies 419,113 1,936,992 75,920 241,415
Foods & Food Products 2,635,342 20,550,804 991,132 4,184,644
Gasoline, Lubricants &

Other Fuels 372,227 2,219,459 268,767 1,052,245
Horticulture ... ... L 1,140
Household Equip. &

Supplies 1,212,324 6,468,592 500,468 1,672,618
Household Furnishings 454,100 2,951,349 261,518 1,541,069
Industrial Materials 155,390 2,288,589 220,336 697,093
Insurance 33,320 322,670 41,650 41,650
Jewelry, Optical Goods

& Cameras 203,065 1,573,085 100,195 185,886
Office Equip., Stationery

& Writing Supplies 112,560 525,690 15,060 28,290
Political ..., L. 1,840 1,840
Publishing & Media 70,948 715,206 .. 152,401
Radios, TV Sets, Phono-

graphs, Musical Instru-

ments & Access. 343,740 3,940,276 477,709 2,421,327
Retail Stores & Direct

by Mail 187,980 1,712,614 22,178 41,874
Smoking Materials 1,891,955 13,936,414 825,808 4,619,864
Soaps, Cleansers &

Polishes 1,403,479 8,343,100 163,675 440,620
Sporting Goods & Toys  ........ ......... 31,680 46,350
Toiletries & Toilet Goods 2,323,803 12,575,402 796,064 2,735,279
Miscellaneous 149,100 1,040,883 107,842 207,566

TOTAL $14,466,568 $99,851,572 $6,405,912 $27,272,512
Source Publishers Information Bureau,

* 1950 figures do not include DuMont TV Network time sales; 1951 figures include
gross time sales of all four TV networks.
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(Continued from page 73)
protection in WXEL program
scheduling.

The news department, under the
direction of Mr. Rowley, has be-
come progressively more important
to the station’s operation in the
past 18 months. This is because!
ever since WXEL began operations
public service value news has been
strongly emphasized in all news
programs.

News has been regarded as a E

“must” on WXEL’s daily program
schedule with or without sponsor-
ship. WXEL has attempted tc

present the type of news programf,

that a state legislator once de-
sceribed as “clean,”
news programs free of unimportant
crime and horror accounts—freg|
also of news items that are merely
sensational in type and insignifi-
cant otherwise.

News Preparation "

In preparing news programs.
WXEL works on the premise that
content should be informative in 2
constructive way. Station believes
strongly in liberal use of pictures
in television news programs. Pic-
ture sources at the present time

are Telenews, Associated Press andf

WXEL’s own staff artist who pre-|
pares whatever charts and cartoons|
are needed for news use.

With the expanded quarters andj’
WXEI§
hopes to do an ever improving job

added studio facilities,

of covering spot news.

The staff of WXEL is looking| [
forward eagerly to its third year{

of telecasting. The acquisition of
the centrally’ located downtown

quarters, in addition to the mewj.

studio, offices and engineering fa-
cilities at WXEL’s present opera-
tion site, will provide Cleveland
with one of the most complete and
elaborate television station pro.
duction units between Cleveland
and New York.

Future Plans

Planning for the future, WXEL
“seeks progressively to enrich its|
service to its viewers in every
phase of television programming—
education, entertainment, publicy

B

service, news and special events— .

by utilizing to the fullest its news
service potential, by understand-
ing this greater -opportunity to

|
i

(0
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e

in other words, k:
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ﬂ

serve means a far greater responsi- §

bility to serve.”

‘WXEL’s basic hourly rates ar
$800 for one-time Class A time;
$600 for one-time Class B time,

and $375 for one-time Class C time.§},

Class A time on the station is
classified as 7-11 p.m. Monday-
Saturday and 4-11 p.m. Sunday;

Class B, 6-7 p.m. Monday-Saturday {!

11-11:30 p.m. Sunday-Saturday,
and 1-4 pn.m., Sunday; Clsss C in-
cludes all other time periods, The,
station is represented by The Katz
Agency.
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DISGRUNTLED broadcast attor-
neys, not satisfied with the Federal
Communications Bar Assn. recom-
mendations that the FCC lump all
TV applicants for particular cities
into one pot [BeT, Nov. 26], got
a surprise—and to them startling
—ally last week.

The Joint Committee on Educa-
tional Television told the FCC it
Lobjected to the “one pot” idea,
urged that VHF and UHF appli-
cants be treated separately.

In this they meet partly the de-
sire of a minority of radio lawyers
that the FCC take up each TV
applicant on a frequency-by-fre-
quency basis.

Educators’ reasons for objecting
to the consolidated hearing idea
are two: (1) Consolidated hearings
might take “two or three years,”
during which no grants would be
made to anyone. And, (2) if UHF
applicants are treated separately,
it might be possible to make grants
-§ without hearings, thus “stimulate

ik

Consideration Would Separate

Consideration of UHF applicants
apart from VHF seekers would
remove the “experimental tag”
from the UHF band, said JCET
letter to the FCC, and permit early
operation of such stations.

“The operation of such stations
. . . will also give manufacturers
the necessary incentive to produce
4 and market UHF converters and
“all - band television receivers,”

JCET continued. “Without the
mass production of such UHF con-
verters and all-band receivers, the
development of the UHF band
| might very well be inhibited for
many years.”

Then JCET pointed to the posi-
tion of FM broadcasting, which it
claimed is “effectively throttled by
a shortage of FM receivers.”

If, through long hearings, UHF
stations are kept from beginning

1 TV TASK FORCE
4 Underway at FCC

4 HARD at work on TV allocations
4 problems for the rest of the coun-
#§ try is the FCC staff, following last
.} week’s probationary commission
@ approval of its northeastern allo-
.f cation recommendations. These
involve some changes, but not many.
Plan fundamentally remains the
same, with number of reserved edu-
“§ cational channels unchanged. Area
# includes such “hot spots” as Boston,
+# Providence, Worcester, Hartford,
- § Holyoke among others.

Extra talent has been brought in
to aid FCC allocations teams in
their grind toward meeting the
Feb. 1 freeze lifting deadline. Ex-
. ample is that Joseph Nelson, chief
of the applications branch, Tele-
vision Division, Broadcast Bureau,
‘@ now is spending all his time with
the allocations task force.

BROADCASTING *

operations quickly, the delay “may
well deliver it a blow from which
it may never recover,” JCET direly
predicted.

That FCBA members aren’t en-
tirely in accord with the recom-
mendations of their Practice and
Procedure Committee was made
known last week when the organi-
zation asked for adverse comments
on the suggestions in a letter to its
members.

After listing the recommenda-
tions, which had been passed by the
executive committee and forwarded
to the FCC, the FCBA cited two
major objections which have been
made.

One was that the recommenda-
tions acknowledged the Commis-
sion’s right to allocate TV chan-

CONSOLIDATED HEARINGS ‘cer oo

nels, which the FCBA has denied.
The organization answered that
the Commission has ruled it does
have the legal right to allocate
[B®T, July 16] and members have
practically acknowledged that right
by filing during the “paper”
hearings which ended Nov. 26.
The other objection was that a
consolidated hearing of all appli-
cants for a particular city will pro-
long such a hearing excessively,
whereas frequency - by - frequency
consideration could speed up grants
in many cases. Objection was also
voiced to the fact that an applicant
might make his case in a consoli-
dated hearing on one set of engi-
neering facts, only to be granted
a different channel. This would
not only cause added expense to

the applicant, the opposition law-
yers claimed, but would deny proper
cross examination.

FCBA answered by pointing out
that in most instances there prob-
ably would be hearings for specific
channels under that procedure and
this would result in a number of
hearings in a particular city rather
than one big one. Also, the “one
pot” idea forecloses the possibility
that an applicant might lose out
completely for any TV channel be-
cause his competitor was better
qualified for a specific frequency.

Comments by Members

However, FCBA asked members
to write their comments by Deec. 21
to Secretary R. Russell Eagan,
Kirkland, Fleming, Green, Martin
& Ellis. FCBA plans to submit a
minority report on the recommenda-
tions, if there should be enough ob-
jectors, to the FCC for its guid-
ance.

Essence of the FCBA plan, as

AMONG broadcasters who attended the ninth RCA television clinic in Cam-
den, N. J., last month were (I to r) Charles Sakoski, WBRE Wilkes-Barre,
Pa.; Frank Hales, WBRY Waterbury, Conn.; George Andrewsky, WBRE;
George Hixenbough, WMT Cedar Rapids; E. T. Griffith, manager in charge
of broadcast field sales operations, RCA Camden, N. J.; Robert Booth, TV
engineer, Washington, D. C.; Walter Allen, KALB Alexandria, La., and
Edgar Bell, KTOK Oklahoma City. TV clinic features demonstrations and

class instruction in use of new UHF ¢t
A :

ters and new video

and other RCA developments.

control and preg g

CODE COMPLIANGE

NARTB Maps
Final Form

NARTB last week started mapping the job of TV code compliance as a
result of the TV Board’s Dec. 13 approval of the new television code
[BeT, Dec. 10] and heartened by generally favorable reaction to this
major step in the life of the young industry.

Legal action was started to sur-
round the code and the seal of ap-
proval with every available copy-
right safeguard. The seal is being
redrawn in line with board action
suggesting changes, mostly of a
minor nature.

Until full protection is secured
NARTB refuses to permit any
reproduction of the seal but hopes
to make it public within a fort-

night. Copyright will include
slides, film and all other forms of
reproduction.

Discussions Under Way

First discussions of such proce-
dural details as subscription forms
and fees got under way at the
NARTB TV Dept., of which Thad
Brown is director. Mr. Brown said
subscription forms probably would
be sent out in late January. These
forms will be signed by b

*
the seal of compliance.

Subscribing stations will be
charged fees for compliance and
use of the seal, with NARTB TV
members given a credit toward this
fee because of their membership.

Mr. Brown is preparing an
operating budget for the depart-
ment based on the new functions
arising from the code and its
operation.

Editorial comment on the code
was generally favorable, accord-
ing to Robert K. Richards, NARTB
public affairs director. The code
action attracted wide newspaper
and magazine interest, he said.

Two church groups, both, Cath-
olic, voiced deep interest in
NARTB’s television .code. The
Catholic Men’s Club of Washing-
ton com ded the association as

and non-member stations desiring
to conform to the code and carry

Telecasting

well as TV broadcasters “for tak-
ing this forward step” and offered

Tecom ded to the FCC, calls for
consolidated hearings for each
market area, 60-day ‘“breathing

spell” for new applications and re-
visions of existing ones after the
freeze is lifted, and a cutoff date
until applications are processed or
set for hearing.

In addition, FCBA asked that
the present “20-day” rule be raised
to 40 days. Present rule prohibits
a new applicant from getting into
a hearing if the application is filed
less than 20 days before a hearing
date.

Meanwhile, the FCC was also
active on the allocations legal
front. Last week it turned thumbs
down on requests for oral hearing
from KROW Oakland, Calif.; WIP
Philadelphia, WFOX Milwaukee
and the Daily News Television Co.
(WIBG and the Philadelphia Daily
News).

Commission turned down their
requests for oral hearing [BeT,
Dec. 3] on the ground that their
“paper” presentations were suf-
ficient to make a decision. It also
dismissed their contentions that be-
cause they had gone through a
pre-freeze hearing they were en-

(Continued on page 87)

“full cooperation and moral sup-
port.”

The Catholic Standard, Wash-
ington’s archdiocesan newspaper,
in its Dec. 7 issue carried a
photograph of two girls presenting
a petition for better moral stand-
ards on network TV shows to John
S. Hayes, WTOP-TV Washington.
The petition was described as bear-
ing signatures of 500 TV viewers.

The girls were unable to offer
specific criticisms of programs
other than comments on low neck-
lines and one said she didn’t have
a TV set.

Mr. Hayes asked if they had any
criticism of any locally produced
TV programs but no criticism was
offered. He suggested the petition
signers join in a common effort
toward improvement of programs
rather than merely mention vague
generalities of a critical nature.
He added that telecasters are anx-
ious to join in constructive move-
ments to raise program standards.
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ALEDO, lil. « ARCADIA, Calif.
ARLINGTON, Va. * ATLANTIC
CITY, N. J. * AUSTIN, Tex.
BALTIMORE, Md. * BEACON, N.Y.
BIRMINGHAM, Ala. « BROCKTON,
Mass. * BRUSSELS, Belgium
BUENOS AIRES, Argentina
BUFFALO, N.Y. » CAIRO, Egypt
CHARLESTON, S. C. » CHESTER
HEIGHTS, Pa. * CHICAGO, lli.
COATESVILLE, Pa. - CONCORD,
N.H. * DALLAS, Tex. * DAMASCUS,
Syria « DECATUR, Iil. »+ DENVER,
Colo. * DETROIT, Mich.
EVANSTON, Wyo. * FORT BELVOIR,
Va. * FORT BENNING, Ga. * FORT
DIX, N. J. * FORT HOOD, Tex.
FORT WAYNE, Ind. - FRENCHMAN'S
FLAT, Nev. * GARY, Ind. - GENEVA,
N.Y. * GERMANTOWN, Pa,
GLASGOW, Scotland * HAMBURG,
Germany * HAMMOND, Ind,
HOLLYWOOD, Calif.

HOMESTEAD, Fla. * HUDSON, N.Y.
KANSAS CITY, Mo, * KEY WEST,
Fla. * KNOXVILLE, Tenn. * LANGLEY
FIELD, Va. * LANSING, Mich.
LAWRENCE, Mass. * LONDON,
England * LONG BEACH, Calif.
LOS ANGELES, Calif. + LOUISVILLE,
Ky. * MANITOWOC, Wis.
MELBOURNE, Australia + MEMPHIS,
Tenn. * MIAMI BEACH, Fla.
MILWAUKEE, Wis. * MINNEAPOLIS,
Minn. * MOUNT CARMEL, lll.
MUNICH, Germany * NASHVILLE,
Tenn. * NEWARK, N. J. * NEW
YORK, N.Y. * NIAGARA FALLS, Ont.
NORFOLK, Va. * OAK RIDGE, Tenn.
OAKLAND, Calif. - OGDEN, Utah
OKLAHOMA CITY, Okla.
ORCHARD, ldaho * PANMUNJOM,
Korea * PARIS, France

PASADENA, Calif. - PERRYOPOLIS,
Pa. * PHILADELPHIA, Pa.
PHOENIX, Ariz. * PITTSBURGH,

Pa. ¢ PRINCETON, N. J.
QUANTICO, Va. * RIVERSIDE, Calif.
ROCHESTER, N.Y. * ROME, Italy
ROOSEVELT, L. I. * ROUSES POINT,
N.Y. * SACRAMENTO, Calif.

ST. PAUL, Minn. - SAN ANTONIO,
Tex. * SAN DIEGO, Calif. - SAN
FRANCISCO, Calif. « SANTA
BARBARA, Calif. -+ SCHENECTADY,
N.Y, + SCRANTON, Pa. * SEATTLE,
Woash. * SHELL LAKE, Wis.
SOUTHAMPTON, England
SPRINGFIELD, IIl. - SPRINGFIELD,
Mass. * STOCKHOLM, Sweden

) STRASBOURG, France
TALLADEGA, Ala. * TOKYO, Japan
TUCSON, Ariz. * UNIONTOWN,
Pa. * UVALDE, Tex. *+ VATICAN
CITY, ltaly * VIDALIA, La.
WAIKIKI, T. H. * WASHINGTON,
D. C. * WAUKEGAN, lil.
WINDSOR, Ont. * YORK, Pa.

UNITED PRESS|

To its lengthening list of television clients, United Press Movietone News
is delivering:

Six hundred to 1200 feet of 16 mm. news film footage a day—two or
three times as much as from any other service.

Many more big stories from many more different places. At the left,
some datelines.

Far faster service. The big beats shown at the right are typical of the
spectacular series.

Clients say:

"Greatest volume of good film in television”—John Madigan, director of
news and special events, WJZ-TV, New York...

“Far better than any”—Walter Engels, news director, WPIX, New York...

“Broadest single advance in TV programming”—Harold Baker, director -
of news and special events, WSM-TV, Nashville ...

“Top notch. Congratulations”—Don Perris, news editor, WEWS, Cleveland.

The combined forces and facilities of the world's leading news service and
the world’s leading news film company make possible the performance to
warrant such appreciation. United Press Movietone News alone is doing it.
United Press Movietone News alone can do it.

With newspapers and radio Unjted Press long has stood for “the world’s
best coverage of the world’s' biggest news.” In the few weeks since it
started, United Press Movietone News already has reached the same top
rank with television. ‘

%

THE WORLD'S BEST-COVERAGE OF THE WORLD'S BIGGEST NEWS




| TOKYO — Rear Adm. Sadatoshi Tomioka reveals
J exclusively fo U.P.’s Earnest Hoberecht inside
story of Japanese attack on Pearl Harbor.

f

| FORT LEE, N.J. —Through wire fence guarding

his mansion, underworld big shot Albert Anas-
tasia talks about his defiance of gangland
threats.

CHESTER, Pa.—Colin Kelly 1, son of World
War Ils first air hero, says he’ll take advantage
of FDR's offer to go to West Point.

| TWO BIG
" YEAR-END
CAVALCADES!

Sagh, V

A

CAIRO, Egypt—Samia Gamal, belly-dancing
bride of Texas oil millionaire Shep King, does
her torrid number fo the strains of Egyptian
music.

CoMpLETE DiNNERS 3oM Opy
GRILLED PORK CHOPS #ri: sause 55°
SREADED VEAL CUTLETS sause 507

ROAST FRESH HAM coressing. 55
7 ISH & CHIPS & TARTER SausE_45
FRIED FRESH SHRIMP rerie saust60°
ROAST CHICKEN & pressiNG._ 75"

DETROIT—Restaurant advertising 1939 prices for
meals draws day-long crush of diners. Proprietor
said marked-down menu saved his business.

LEONARD, Mich.—Grandmother of 11 children
orphaned by car crash which killed Mr. and Mrs.
Murray Moore, tells story of tragedy.

NEW YORK —Two Ukrainian priests, masked to
thwart reprisals against relatives, tell how they
escaped from behind Iron Curtain.

1§

DAKOTA, lll.—Parents of Lt. Judd Hodgson,
Navy flier Russians shot down over Siberian
Sea, urge all-out war to end Red Power.

UVALDE, Tex.—During -interview on his 83rd
birthday, former Vice-President John Nance
Garner shells pecans on lawn of his ranch.
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HE TV OWNER is not the

movie theatre’s “lost audi-

ence,” Dr. Ernest Dichter,
psychological consultant, declares
in a report on a test study on the
relationship between television and
motion pictures.

Rather, he states, “It is the
movie industry that has lost a
channel of communications with
the TV viewer and has failed to
keep pace with his change of psy-
chological attitude toward the
selection of entertainment.”

Report was released by the
Demby Co., TV package firm which
produces What's Playing?, WJZ-
TV New York three-a-week quar-
ter-hour show featuring scenes
from new motion pictures, which
was utilized in the pilot study.

Findings of this study, while
tentative, suggest areas for further
concrete research, Dr. Dichter re-
ports, which “should lead to a
practical program for the future
relationship between these impor-
tant entertainment media.”

The basic problem, Dr. Dichter
declares, is not “TV versus motion
picture theatres. It is actually:
(1) the needs of the modern in-
dividual living in a troubled world
and how TV and motion pictures
can satisfy these needs; (2) the
ability of the motion picture to
re-establish points of contact with
the TV viewer; (3) the importance

B N e N N e

Weekly Television Summary
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of understanding that certain emo-
tional changes have taken place
in the individual who has pur-
chased a TV set.”

When he goes to the movies, the
“TV set owner is acutely aware
that he makes an investment in
time and money,” Dr. Dichter
states, and he therefore “has be-
come more selective and demands
more information than the non-
TV set owner about the movie he
may want to see . . . unlike the
non-TV set owner who may go to
any movie, the TV set owner is
confronted by the ‘misery of choice’
between film fare offered at various
theatres and the programs offered
free on TV.”

Each Has Place

Pointing out that TV does not
fulfill the specific functions of the
motion picture theatre and that
each has its place in modern life,
Dr. Dichter charges the film in-
dustry with failing to sell “one of
the most important appeals of
theatre attendance—the ‘festival
atmosphere’ of movie-going.” Just
as “popcorn is an essential part
of a movie evening,” so the film
industry “must now use ‘psycho-
popcorn’ in its sales approach.”

The pilot study further showed,
Dr. Dichter reports, that the TV
set owner is ready to accept the
movie theatre as a “neutral gather-
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TV Set Owner Is Noi
Movie's ‘Lost Audience
(Report 194)

ing place” whose “dark, pleasant
comfortable atmosphere provide
a flight from everyday reality” anc
as a community center “if thy
theatre is prepared to act as one!

More interested in visual enter
tainment than ever before, thi
video set owner ‘“believes he may
be missing something by not going
to the movies, but he is not cer
tain what he is missing.” Younge
members of TV families find th
theatre an “extra living room
away from the parental abode, :
setting for romance.

But, Dr. Dichter notes, the stud;
also showed that separated news
paper listings of TV and movie en
tertainment, guilt feelings a
spending money for movies unti
the set has been paid for and i
“less blind adulation of movit
stars” than before he got his set
act as deterrants to the TV se
owner’s movie attendance, althoug!
he does realize that the movie car
give him “more lavish” entertain
ment.

Designed to “provide TV with z
show with audience appeal” ant
to “provide the motion picture in
dustry with a dynamic channel
communications on TV,” What’
Playing? in 13 weeks nearly triplet
its audience against long-estab
lished competition, Dr. Dichter re

(Continued on page 89)

City Outlets On Air Sets in Areo City Outlets On Air Sets in Area
Albuquerque  KOB-TV 11,200 Lovisville WAVE-TV, WHAS-TV 116,66
Ames WOI-TV 441 Matamoros (Mexico)-
& Atlanta WAGA-TV, WSB-TV, WLTV 165,000  Brownsville, Tex. XELD-TV 1m0
KR LD Tv’ Baltimore WAAM, WBAL-TV, WMAR-TV 337,687  Memphis 108,78¢
in - S Binghamton WNBF-TV 47,200 Miami WIVS 93,800
Birmingham WAFM-TV, WBRC-TV 70,000  Milwaukee WIMLTV 280,11
" Bloomington  WT 125,000  Minn.-St. Paul KSTP-TV, WTCN-TV 280,200
Boston WBZ-TV, WNAC-TV 832,670  Nashville WSM-TV 48,26¢
Buffalo Bl 232,494  New Haven WNHC-TV 212,000
: Charlotte 106,158  New Orleans WDSU-TV 67,817
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 1,027,738 New York WABD, WCBS-TV, WJZ-TV, WNBT
> Cincinnati WCPO-TV, WKRC-TV, WLWT 310,000 WOR-TV, WPIX 2,750,000
Cleveland WEWS, WNBK, WXEL 547,790  Newark WATV
a Columbus WENS-TV, WLWC, WIVN 191,000  Norfolk WTAR-TV 91,191
S A Dallas- Oklahoma City WKY-TV 03,217
. Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 145412 Omaha KMTV, WOW-TV 107,664
Davenport WOC-TV 74,014  Philadelphia  WCAU-TV, WFIL-TV, WPTZ 939,80(
< (2. Quad Cities Include Davenport, Moline, Rock Ise., E. Moline Phoenix KPHO-] 47,100
e ta t[on Dayton WHIO-TV, WLWD 20,000 WDTV 342,300
= e O Detroit mgs-rv, WWI-TV, WXYZ-TV 705,323 WIAR-TV 170,00¢
rie 80,379 73
for  DALLAS. and [ECRES Nihmend m.‘;':..,,, sen
FORT WORTH Dallas WBAP-TV, KRLD-TV, WFAA-TV 145412 Rock lsland HBE-TV 74014
Grand Rapids. Quad Cities ln:lude Davenport, Moline, Rock Ise., E. Moline
A Kalamazeo ~ WOOD-TY 160,413 Sal: Lake City KDYL-TV, KSL-TV 64,600
Greensboro WEMY-TV 89,138  San Antonio xsu WOAI-TV 59,86
Houston KPRC-TV 107,500 San Diego KFMB- 119,500
untington- San Francisc - b 267,500
Charleston  WSAZ-TV 63167 oo Francitco KGO-TV, KPIX, KRON-TV S
Indianapolis WFBM-TV 192,500 Albany-Troy WRGB 187,200
Jacksonvills  WMBR-TV 46,000  Seatile KING-TV 107,300
Johnstown WIAC-TV 126,500  St. Louis KSD-TV 348
alamazoe- Syracuse WHEN, 5 1434
Grand Rapids WKZO-TV 160,413 Thlede wspp.wws" i 127,
Kansas City  WDAF-TV 170,457  Tulsa KOTV 89,2
C/ / fencossr NISALLY 123,055  Utica-Rome WKTV 60,
ansing g 70,000  Washi A 2 1
i ranne: Los Angeles  KECA-TV, KFI-TV, KLAC-TV, KNBH wﬁf.'.'i'::n':: Wg‘e‘ﬁr{}’ = WNBW. WIOPIY. 2 WITG 3:;,31
KNXT, KTLA, KTTV 1,334,899

Total Markets on Air 64*
* Includes XELD-TV Matamoros, Mexico

Editor's Note: Totals for each market represent estimated sets within television area.
partially duplicated. Sources of set estimates are based on data from dauler
end manufacturers. Since many are compiled monthly, some may remain in
necessarily approximate.

Stations on Air 109* Estimated Sets in Use 14,809,000

lJ L/Oul’ APJ[ Lu—l

i e TIMES HERALD Wﬂt;on
National Representatives
THE BRANHAM COMPANY

Wh".'r veev?rug.e areas overlop sets counts may be

electric
Total sets in all areas ere
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(What have you got

that’s hard to sell)
D

Construction companies buy most of the con-
crete building blocks made in this country .. .
except in Dayton (Ohio), that is. Here, con-
crete blocks have become “consumer” products.

Here’s how they got that way:

Back in late February, 1951, Price Brothers
sponsored a 10-minute, 5-days-a-week program
on WHIO-TV called “Story of the Weather.”
(Price Brothers is nationally represented ; makes
concrete building blocks, sanitary pipe, pres-
sure pipe, Flexicore and similar concrete prod-
ucts. WHIO-TV is nationally represented by
George P. Hollingbery Company, and is Day-
ton’s first TV station®.) “Story of the Weather”
offered 5-minutes of the national weather pic-

ture and 5-minutes of institutional commercial
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until April. Then Price Brothers switched to
selling commercials for concrete blocks. That’s
when the lines started to form—Ilong lines of
cars, borrowed trucks and rented trailers—right
at the block plant entrance. Hundreds of people
paid for and picked up anywhere from 1 to
1,000 concrete blocks each. Hundreds of others
did their concrete block shopping by telephone.

Price Brothers’ block business today is 60%
consumer—40% construction company. Total
sales are half-again higher than for last year
and still climbing. If you've got a tougher task
for television than selling concrete building
blocks to the general public, we’'d like to take
a try at it. We've got pulling power we haven’t

used yet.

#Pulse for November shows 7 out of top 10

weekly shows were aired via WHIO-TV.

CHANNEL 13

o-tv .
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A lesson in economics with Jimmy

Anybody here afraid of size? A T
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Like the 36,000 extra customers
(in just one market—New York) for each brand
advertised on the average TV program . . .

You get more, dollar for dollar invested, than
from any other medium —
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The results? That means people. the biggest stars . . . programs . . . 5 ‘
We got millions of ‘em. . network — the biggest opportunity for the
For 50,000,000 viewers — NBC alone offers biggest sales results.




Not if you're thinking of profits . . .

Like the 15.6 extra customers per month for each
TV dollar invested in the average program
(And it's 19.5 for high-budgeted shows

like Jimmy's.)

3

Want to get into the act? There are still
opportunities for selling on NBC by big
advertisers — and by small advertisers who think
and plan big, too.
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for television — now — is the most profitable
advertising medium ever evolved.
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Like what really counts in successful
advertising: resulfs.
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These facts are based on the remarkable study,
“Television Today.” If you haven't seen the
booklet about Television’s impact on people and
products, or if yours is worn out with use,

write or call NBC-TV Sales — where you can
also learn about NBC availabilities for selling.

NBC o

The network where success is a habit




NBC-TV 7-9 AM. eioricen Geangie

A PREVIEW of plans and format for its forthcoming two-hour-early-
morning TV show—a “communications” program called Today, with
Dave Garroway as communicator—was presented by NBC-TV to adver-
tising and agency representatives in New York last Wednesday [BeT,

Nov. 12].

The program, now scheduled to
start Jan. 14, will offer news, play
and book reviews, interviews, re-
cordings, record reviews and simi-
lar material to “keep Americans
informed on happenings around
the world,” NBC reported. It will
be seen 7-9 a.m., Monday through
Friday.

Officials estimated that sponsor-
ship of a quarter-hour per week
would cost approximately $90,-
000 per 13-week cycle for time and
talent,

The announcement said “every
known tool of communications”
will be used, including the new
Ultrafax, though spokesmen re-
ported that use of this million-
words-a-minute record transmis-
sion medium will be ultimate rather
than immediate, pending further
refinements of the system.

The breakfast meeting with ad-
vertisers and agencies was told by
Sylvester L. (Pat) Weaver Jr.,
NBC vice president in charge of
television, that “Today will be a
milestone in the social history of
this country.”

The welcoming address at the
advertiser-agency meeting was

*
given by George H. Frey, NBC-TV
vice president in charge of sales.
Edward D. Madden, NBC-TV vice
president for sales and operations,
sketched the overall sales pattern
and presented a film in which Mr.
Weaver explained the news cover-
age devices to be used, and Rud-
dick C. Lawrence, director of TV
sales development, presented sell-
ing plans for the program.

A “Studio of Tomorrow” is being
built in the RCA Exhibition Hall
in Rockefeller Center, New York,
from which to originate the show,
one of several programs being in-
corporated in NBC-TV’s new morn-
ing lineup.

The morning schedule will be:

7-9 am., Today (starting Jan.
14); 9-10, no network service; 10-
10:80, Mel Martin Show from Cin-
cinnati; 10:30-11:30, film drama;
11:30-11:45, Cliff Arquette from
Hollywood; 11:45-12 noon, Richard
Harkness newscast from Washing-
ton; 12-12:30 p.m., Ruth Lyons
Show; 12:30-1 p.m., Ralph Edwards
Show. Except for the Ruth Lyons
Show, which already is on the air,
and Today, all of these are sched-
uled to start Jan. 7.

Figures
are

Figures are way up with 150% more sets: than last year in the

very “heart” of the rapidly growing Salt Lake City distribution

area gnd KSL-TV has.a penetration percentage of 53.8 . . . one

of the nation’s largest!* These percentages: are steadily, zoom-

ing higher and higher now that coast toi coast video has come

to this..area.
shot ot this bustling Western

market by using

Get on the bandwagon for a double’ barrel

KSL'TV

SALY (AKE GITY, UTAH ‘o REPRESENTED. BY TELEVISION SPOT SALES » CBS @ ABC e DUMGONT
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DISCUSSING sales aspects of Today, new
Jan. 14 are (seated, | to r) S. L. Weaver Jr., NBC vice president in charge
of TV; Dave Garroway, star of show, and Edward D. Madden, NBC-TV vice
president in charge of sales and operations; standing (I to r) are Mort
Werner, NBC-TV producer; Ruddick C. Lawrence, NBC-TV director, TV sales
development, and Charles Speer, writer of Today.
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NBC-TV 7-9 a.m. sh;w to begin |
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MEXICAN TV

DEVELOPMENT of a $10 million television empire in Mexico is pro-
jected by Romulo O’Farrill, broadcaster-publisher, with plans under
way for construction of 18 video outlets from the U. S. border to Mexico
Interchange of programming and production be-

City [B®T, Aug. 6].
tween the two nations is contem-
plated.

With his son, Romulo O’Farrill
Jr., he is owner and operator of
XHTV (TV) Mexico City, and
XELD-TV Matamoros, Tamaulipas,
on the Texas border. Other prop-
erties include XEX Mexico, 500 kw
AM station on 730 ke; Novedades,
a Mexican newspaper, and The
News, Mexico City English lan-
guage newspaper; Packard Motor
Co. assembly and distribution in
Mexico, and other industrial enter-
prises.

Monte Kleban, general manager
of XELD-TV, heads the O’Farrill
TV properties as administrator in
charge of Inter-American TV and
film activities with offices at
Alfonso Herrera 67, Mexico, D. F.,
Mexico. He has been in U. S. radio,
recently as planning and advisory
consultant to KTRH Houston. He
first became interested in Latin-
American broadcasting while at
WOAI San Antonio. During the
war he served as a public relations
officer under Gen. Douglas Mac-
Arthur as well as a troop com-
mander in an infantry division in
the Southwest Pacific.

Mr. O’Farrill considers TV a
powerful medium for promotion of
Mexican-U. S. cultural, educational
and industrial relations.

“Our station at Matamoros,” he
said, “which is operated on the
highest standards of both Mexican
and U. S. regulations, has become
a tie between the United States and
Mexico, just as U. S. stations on
the Mexican border act as connect-
ing links between our two coun-
tries.

“By the interchange of network,
kinescope and film programs to the
interiors of the two countries, we
can create better understanding of
each other’s culture and ways of

BROADCASTING o

O'Farrills Are lnvesting‘
$10 Million in Chain

*
life. We regard television as the
finest medium ever devised to knit
together the lives of people sep-
arated by gebgraphic distances.”
The O’Farrills are building a
third TV outlet at Cortez Pass,
Mexico, with a fourth scheduled to
start soon at Tiajuana. Design will
be similar to XELD-TV, using RCA
equipment, Mr. Kleban said.

SUNDAY LAW

Prompts Md. Appeal
COURT of Appeals in Annapolis,
Md., has been asked to take up a
case involving broadcast advertis-
ing and the Baltimore blue laws on
sales during its session next month.

Case in question is a charge by
Assistant Attorney General Robert
M. Thomas that Baltimore blue
laws forbid merchants from sell-
ing any merchandise on Sunday.
WAAM (TV) Baltimore, however,
claimed it was legal.

Mr. Thomas said certain Balti-
more merchants “advertise either
by newspaper, radio or televisioffl
that if customers wish to plas
orders for merchandise on Sunda?
they may call a certain telephone
number and place the order on Sun-
day, said order to bs filled Mon-
day.” This, according to Mr.
Thomas, means “dealing in mer-
chandise on Sunday” thus violating
the law. i

The case came up before Judge
Robert France in a Baltimore cir-
cuit court last Tuesday. The Judge
sustained the opinion of the Assis-
tant Attorney General. WAAM ap-
pealed the case.

A point in question, it was re-
ported, was whether the client who
allegedly transacted business on
Sunday should be the defendant
since it is more directly concerned.

Telecastin&




To the housetops comes a new werld...

%Kil

Here is the signpost pointing fo o new era—a vast ¢ o creative im¢

Hours on end each day it offers a parade of news, tragedy; comedy—life gs it passes, in uninterruéted ﬂow

To help the creative TV producer, writer, and advertiser achieve fuller flexibility in

production and greater versatility in progr ing, the E Kodak Company provides a full line of
motion-picture films, motion-picture cameras, projection equipment, and fenses. From its
offices in principal motion-picture centers is available o highly specialized staff of motion-picture

engineers. and technicians ready fo assist in any film problem.

For helpful information about your problems; write or phone the Motion Picture Film Department,
East Kodak Company, Rochester 4, N.Y.; East.Coast Division; 342 Madison Avenue, New York 17, N. Y.;
Midwest Division, 137 North Wabash Avenve, Chicago 2, Illi'nci;; West Coast Division,
6706 Santa Monica Blvd., Hollywood 38, California:




TV AUTHORITY MEET Totel Merger Supported

TELEVISION AUTHORITY
strongly endorses total merger of
all performers’ unions but has
served notice that it plans to unite
with American Federation of Radio
Artists July 1 if total merger, often
referred to but seldom acted upon,
is not completed by that date.

If the alternative fusion with
AFRA into an all-broadcasting
union fails to carry by July 15—
considered highly improbable since
AFRA initiated the invitation to
merge—TVA plans another con-
vention before Sept. 15 to establish
itself as an independent union.

This was the future mapped for
TVA at its three-day convention
held in New York’s Park Sheraton
hotel Dec. 7-9. The meet had been
scheduled when the representative
of all video performers was estab-
lished as a trusteeship of Asso-
ciated Actors and Artists of Amer-
ica about two years ago.

“July 1 deadline will serve as im-
petus,” according to George Heller,
national executive secretary of
TVA, “to see if other 4A members
mean what they say when they give
vocal support to merger.”

The video group has “no lack of
faith” in a five-branch merger and
“is not expressing skepticism” by
posting alternate plans, he said,
“but we are being realistic about
it

TVA has negotiations with net-
works coming up in November, he
added, and wants its status clearly
defined before those meetings start.

In supporting the idea of total
merger, TVA accepted the proposal
presented to the convention by
Actors and Chorus Equities that
blueprints be drawn by Institute of
Industrial Relations at the U. of
California and the School of Indus-
trial and Labor Relations at Cornell
[B®T, Dec. 10]. The study, to be
financed by the universities, carries
no deadline, but is expected to take
no more than three months.

To lend support to total merger
prospects, TVA elected a “watch-
dog” committee of 10 “charged with
the responsibility of furthering the
progress” of merger plans. Half
the committee will be board mem-

bers who will in turn name the
other half from non-board mem-
bers,

Emphasizing great advantages
in bargaining strength, administra-
tive economics and the nationwide
organization of television, TVA re-
solved that if merger of TVA and
one or more AAAA branches plus
AFRA has not been “completed
and finally approved” July 1, TVA
and AFRA will join forces that
date. Deadline will not hold in the
event that AFRA is only unit re-
jecting five-branch merger or if
any branch is in process of mem-
bership referendum regarding such
merger.

Committee Set Up

To make certain that TVA can
act on July 1, a committee of 33
members—19 from New York, 7
from Chicago and 7 from Los An-
geles—was established to draft a
constitution for the AFRA-TVA
merger. Meeting in the three sec-
tions on a deferred agenda basis,
committee will report periodically
to TVA membership as well as the
universities studying 5-branch
merger. The document must be com-
pleted by Feb. 1, with mail refer-
endum to be started before March
2 and finished by the first of April.
Two thirds of TVA membership
must approve for the constitution
to be adopted.

The convention passed a special
resolution that any constitution
covering TV contain a no-diserimi-
nation clause and that a similar
clause be made a bargaining point
in negotiations next fall.

TVA’s final alternative—in case
no merger of any kind has been
effected by July 15—is to hold an-
other national convention no later
than Sept. 15 to establish a posi-
tive course of action. At such con-
vention, first consideration would
be given to any merger or affilia-
tion plan proposed by a 4A member,
on condition that final decision on
such a plan be made by all con-
cerned within 90 days. If no merger
plan is approved by the convention
or if an approved plan is rejected
by referendum of TVA members,

1331

S. WABASH AVE.

( Here' s help for smallTV BUDGETS’

manship we pack into TV spots and the
economy our “know-how’ assures. Write
for details.

CHICAGO

"

“It's refreshing'
a TV advertiser told
us recently, ““fo discover
a source for TV film spots
that is so easy on small budgets.’
Large advertisers too like the show-

No matter what
your Film needs
are we can supply
it for TV or Thea-
tres-160r 3Smm.
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the group would forthwith seek to
establish itself as a separate union.

Besides AFRA, AAAA includes
Actors Equity Assn, Chorus
Equity, American Guild of Variety
Artists, and American Guild of
Musical Artists.

Convention also passed a resolu-
tion on blacklisting in which TVA
condemned the practice in all its
forms and asserted its intention to
help members obtain fair and im-
partial hearings on any charges
that may be brought against them.
A five-man committee was estab-
lished to investigate such matters.

Meanwhile, TVA states its posi-
tion as opposed to communism, fas-
cism, any and all other forms of
subversive acts and ideologies, and
to all blacklisting—including that
in which a person suffers because
of his opposition to subversive ac-
tivities and ideologies.

One exception was made: TVA
will not defend any member from
blacklisting who has been proved
a member of a subversive organ-
ization.

Hoping on paper that Secreen
Actors Guild and Screen Extras
Guild would return to the AAAA
fold, TVA also looked toward set-
tlement of the jurisdictional dis-
pute over film-television. Listing
some points which must be settled
first—mostly about questions of
overlap between TVA and SAG
jurisdiction—the video convention

R N O N C e

film report

R e N TR YR T L S

[ELEVISION, theatre and for-

eign rights to more than 40

films owned by Cathedral Re-
leasing Corp. have been purchased
by Producers Representatives Inc.,
New York, Irving Lesser, president,
announced last week.

The 16 and 35 mm film library,
with an estimated total value in ex-
cess of $2,000,000, includes color
as well as black-and-white pictures,
previously released only for non-
theatrical use. Subjects have been
taken from both Old and New
Testament and include The Life of
Christ, series of 18 half-hour films,
and Life of Saint Paul, a 12-epi-
sode series.

First of Cathedral pictures to be
released to television will be Holy
Night, a Christmas film marketed
for the holidays.

All television properties will be
handled by George T. Shupert, vice
president of Peerless Television
Productions Inc., company recently
formed by Edward and Sol Lesser.

—Celebrating their 15 years’ as-
sociation in film making, Henry
Morley and Nathan Zucker, presi-
dent and board chairman, re-
spectively, of Dynamic Films Inc.,
New York, released their 12th
series on film for television last
week.

The new release, Speed Classics,

BROADCASTING ® Telecasting
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urged that the 4A resolution to re-
tain all film-TV jurisdiction be!
altered and that a 4A meeting—
including SAG and SEG—be held
subsequently to find an equitable
agreement on the matter.

The convention also acted to in-
crease the national board by 10
members—four from New York,
four from the West Coast, and two
from the Midwest. It also acted to
discourage charity tie-ins on spon-
sored shows to assure that per-
formers get their customary fee,
not just scale compensation or no
pay, thus eliminating such pro-
grams as the recent AGVA benefit
on the Colgate Comedy Housr.

SWG-ATFP PACT

Strike Threat Hinted

INDICATION that the Screen
Writers Guild might use a strike
threat as a last-measure to per-
suade the Alliance of Television
Film Producers to begin negotia- |
tions were given in the Guild’s an-
nual television report.

SWG, which originally requested
an opening of discussions in early
November [B®T, Nov. 19], was
asked by the producers to wait
until they had completed current
negotiations with TATSE.

SWG now feels that ATFP is
stalling and believes more of &
showing of willingness to meet
with SWG negotiators should be
made, if only to the extent of meet-
ing with them occasionally.

is a series of 26 films with story-
lines describing championship auto-
mobile and motor boat speed events,
Speed Classics is the 500th film
release by Dynamie.

The company has just completed
its third expansion within the last'
two years, Mr. Zucker announced.
Dynamic studios include sound
stages, recording studios and ani-
mation departments.

—Eighty-six television stations
have booked The Joyful Hour, 2
special Christmas film for tele-
vision. It is being offered for re- |
release without charge by Jerry
Fairbanks Productions, Hollywood
[FiLm REPORT, Dee. 10].

—Gordon S. Heehan has joined
Sarra Ine., Chicago, as animation
director in the creative and film
planning department. He has
worked in motion pictures 19 years, |
and his screen ecredits include |
Gulliver’s Travels and Mr. Buy
Goes to Town. Mr. Heehan is @
graduate of Pratt Institute, Brook-
lyn, and a member of the Screen
Cartoonists Guild.

—Harris-Tuchman Productions,
Hollywood, moves to new offices n‘t
6355 Hollywood Blvd. Phone xsl
Hillside 5133. Principals of the
film producing organization ateh
Fran Harris, creative director and
Ralph Tuchman, sales director.
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Hollywood Newsreel

mm NOTABLES PAY

$100 APIECE T0 CHARITY
AT MOCAMBO DINNER FETE:
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Screen Gems, Inc.

729 SEVENTH AVENUE
NEW _ YORK 39 N

CIRCLE 5-5044
WILL BALTIN, NAT'L. SALES MGR.

FILMS AND FEATURES

HOLLYWOOD NEWSREEL: A
weekly 15-minute syndicated
film program produced in Hol-
lywood, the entertainment cap-
ital of the nation, especially for
TV. Each issue features behind-
the-scenes activities of top star
personalities of movies, radio,
and television. No other pro-
gram on the air can offer so
many names for so little money!

Explorers Pictures
1501 BROADWAY

YORK CITY
LU 2-4717—LO 4-5592
JULES B. WEILL, PRES.

THE BIG GAME HUNT . . . HAS
SCORED TREMENDOUS RATING
IN LOS ANGELES MARKET BE-
ING. SHOWN. WEDNESDAYS
7:30 to 8:00 P.M. A Package
of twenty-six half-hour sub-
jects featuring the thrilling
jungle adventures of Osa John-
son, aimed to appeal to every
member of the family, this se-
ries hits its mark.

Specialty Televusmn Fllms Inc.

JULES B. WEILL, PRES

NEW TV FIRSTS . . . Hollywood
features with well known stars
are now available, CAGED
FURY, FEAR IN THE NIGHT,
SHAGGY, TAKE IT BIG, SWAMP
FIRE, TORNADO, WRECKING
CREW, WILDCAT, FOLLOW
THAT WOMAN. Other available
features are MAN IN BLACK,
ROOM TO LET, WHAT THE BUT-
LER SAW, CONGORILLA,
BORNEO, BABOONA, | MAR-
RIED ADVENTURE.

Inc.
AVENUE
N. Y.

CIRCLE 5-5044
WILL BALTIN, NAT'L. SALES MGR.

TV DISC JOCKEY TOONS: A se-
ries of films made especiclly to
synchronize with popular and
standard phonograph  record-
ings. The perfect solution to
TV's most intriguing problem,
“How to convert radio’s disc
jockey to TV?“ Preliminary
runs have been successful in 22
of the nation’s markets. De-
signed as a library service to
TV stations.

Films of The Nations

62 WEST 45TH S1REET
Mwwy Hlﬂ 244 0040

ANIMALS UNLIMITED and some
100 other top-notch 13 and 26
minute films for up-to-date
programs. TV music clearance.
Preview and stand-by prints
supplied. Up-to-date subjects.
American narrations. Reguests
filled well in advance of play
dates.

Post Pictures Corp.
115 W, 45YH STREET
NEW YORK

luxemhvrg 2 4870

GOIN’ TO TOWN . . . another
of the 6 BIG FEATURES in our
success-tested LUM ‘n’ ABNER
series! 17 years of radio buf-
folas now get your TV audience
ready fo roar! Barbara Hale
supports this fun-and-music film
that gathers hilarity on the way
from o backwoods oil well to
night club high-jinks.

For more information please write direct to the distributors.
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PLEASE NOTE:

TV FILMS AND FEATURES B

NEW ADVERTISING SERVICE

OF TELECASTING.

TV FILMS AND FEATURES RiA?

SERVE AS A RUNNING DIREC-
TORY OF THE CURRENT
FEATURE FILMS & PROGRAMS
AVAILABLE FOR SHOWINGS.

Every month you will find the
newest and best TV films in
TELECASTING, the weekly
market place of all the televi-
sion executives who make all

the decisions all of the time.

BROADCASTING - TELECASTING

870 NATIONAL PRESS BUILDING
WASHINGTON 4, D. C.
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FILMS

Telecast Films, Inc.
112 W, 48th Street
New York 36, New York
JUdson 6-5480

AND FEATURES

A SERIES of 25 mystery and |
crime detection features, star- |
ring such names as Dean Jag- |
ger in “Revolt of the Zombies,”
“Ginger Rogers in “Shriek in
the Night,” Melvyn Douglas in
“Vampire Bat” plus other titles |
with Lyle Talbot, Donald Cook,
Ralph Graves, Paul Lukas &
Dorothy Stone.

Dynamic Films, Inc.
112 WEST 89th STREET,
NEW YORK 24, N. Y.

TRafalgar 3-6221

“SPEED CLASSICS” . . . Excit-
ing new program of sporis
films made expressly for TV.
Initial series of twenty-six %
hour spectacular shows, each o
complete dramatic story of
championship automobile or
motorboat classic in speed and
thrills. A ready-made audience
from the fourth largest paid-
ottendance sport,

PRODUCED BY: SAUL J. TURELL,
W E 57TH STREET

NEW YORK 19, N.

Y.—Ju. 6-3750

KING’S CROSSROADS—26 half
hour programs on film . . . Fea-
tures Carl King, popular TV
host, with his selection of un-
usual film subjects . . . More |
than $2,000,000 in film produe-
tion programmed properly for |
TV for the first time. Tailor-
made for commercial inser- B
tion—never a break in program |
continuity. Sample programs
available for screening.

For more information please
write direct to the distributors

BROADCASTING ® Telecasti




New Orleans
(Continued from page 27)

)st. The delegates also voiced ap-
iation to CBS officials for at-
ding the meeting and explaining
1e new “Selective Facilities Plan”
nd “Standard Facilities Plan.”
Clyde Rembert, KRLD Dallas,
srved as chairman of the New Or-
:ans meeting, attended by 50 of
ae 54 affiliates in the 10 southern
tates (S. C., Ga., Fla., Ala., Okla.,
@a., Tex., N. C., Miss.,, Tenn.).
ixty-two delegates were officially
egistered.

*CBS officials who took part in
he New Orleans sessions, all of
thich were closed, explained the
etwork’s policies in their relations
wd|7ith affiliates. After the meeting
-|hey authorized the following
.| wotations summarizing their state-
fents during the meeting:

#i Howard Meighan, president, CBS
ladio—“There is a reallocation
netamorphosis among the general
‘,,y,fmblic, the national advertiser, tal-
.4 /nt and radio executives. The pub-
ie is reallocating its leisure time
{¥ith respect to radio, TV, movie
ind reading habits. The national
wlvertiser is reallocating his time
vith respect to radio, TV, maga-
wn|qines and newspapers. Talent is re-
ulocating its interests among ra-
fio, TV, stage and movies. The
radio executive is reallocating his
‘hinking in terms of radio vs. TV.
“The stage has never been re-
{slaced by the movies; magazines
{ind newspapers have never re-
i olaced each other; TV will never
eplace radio. Talent is finding its
‘Il smotional groove with respect to
‘| television, radio and the stage. The
mational advertiser is evaluating
all media qualitatively. The radio
2xecutive is appraising TV in a
«| realistic light and is finding the
quasi partnership of the two media
is workable.”

Louis Hausman, administrative
vice president, CBS Radio—“A re-
 2ent advertest survey made in New
York City with 512 TV families as
| a sample (see story of survey, page
90) showed TV viewing decreas-
ing and radio increasing.”
William B. Lodge, vice president
in charge of technical operations,
CBS—“Affiliates should check their
equipment and get it in the best
possible working condition. Those
affiliates planning TV operations
eould make many short cuts by
doing advanced planning while
waiting for grants—such matters
as site details.”

Lester Gottlieb, program direc-

NDUSTRIAL FILMS
TV SPOTS ... :

@3ROADCASTING

tor, CBS Radio—“TV is the best
thing that has happened to radio
programming because it has lifted
it out of its complacency. It has
forced radio to bring its programs
to a realistic price level.” He an-
nounced that effective Dec. 13 CBS
was offering two separate half-
hours on the new Screen Guild se-
ries with a talent price of $4,750
gross per week, featuring name
Hollywood stars. “According to
the latest Nielsen, CBS has nine
of the first 10 rated shows,” he
said.

Sell Radio Drive
(Continued from page 27)

tained with advertisers and agen-
cies, Mr. Sweeney said, via two
twice-monthly direct mail pieces—
a “Kiplinger-type-newsletter” on
radio advertising activities, which
will go to agencies, and a sales let-
ter outlining pertinent radio sales
data which will be sent to adver-
tisers.

In the area of local promotion,
Mr. Hardesty reported, there will
be stepped-up schedules on the
issuance of existing sales-aid serv-
ices to stations, plus new projects
to promote radio and help boost
time sales—including an outline of
plans by which groups of stations
may band together, as they already
have done in some cities, for joint
promotion of the medium under
the banner “Radio United.”

Aside from the “Radio United”
project, he said, new services will
include a master radio presentation
on radio’s effectiveness, to be issued
annually summarizing reasons why
local merchants should use radio,
and a revised “New Member’s Kit,”
giving new members material
which has been issued in the past
in order that they may start with
a complete file of sales-aid ma-
t rials. Cost of the kit project, he
estimated, in itself would be equi-
valent to an average station’s dues
for a month or month and a half.

Seek Extra Copies

Mr. Hardesty also reported that
distribution of the “Count Your
Customers” collection of ARBI ra-
dio-vs.-newspapers studies, com-
pleted the preceding week, already
had brought approximately 200
requests for additional copies for
members to supply to agencies, ad-
vertisers, ete.

A compilation of all BAB sales
aids will be sent to members in
January, he asserted.

Other plans include monthly
calendar of top merchandising
events, as a guide to sales oppor-
tunities; release of returns from a
special merchandising study, now
being tabulated, and regular is-
suance of the following sales aids
to members:

“BAB Salesman,” weekly; co-op
cards, 15 new ones a month in ad-
dition to 154 active ones already
issued; retail information folders,
twice monthly; local business sales
aids, monthly; “Sales Opportuni-
ties,” monthly; library bulletin,
monthly; “Radio Gets Results”
success stories, monthly; “Copy-
Minded Selling Aids,” monthly.

® Telecasting
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TV BOOSTER

WSM-TVY Files Request

FIRST concrete proposal to soup
up TV stations’ fringe area signals
came into the ECC last week.
WSM-TV Nashville asked the Com-
mission for permission to put up a
10 to 20 w booster station at
Lawrenceburg, Tenn., 67 miles
southwest of Nashville and 18
miles outside WSM-TV’s 100 uv/m
contour.

At the same time, the Nashville
station emphasized, booster opera-
tion would make it unnecessary for
set owners in that area to pay a
fee under community antenna and
wire - distribution systems. It
would obviate also the need for
special antennas, boosters, etc., in
those areas, WSM-TV said.

Application requested use of
same Channel 4 now assigned to
main station. It proposed erec-
tion of a high-gain receiving and
directional transmitting antennas
on high ground near the 7,000-
population Tennessee town.

Best of all, according to the ap-
plication, use of the booster sta-
tion on the same channel as the
mother station, fits into the FCC’s
proposed allocation plan, will not
cause interference to any existing
or proposed operation.

In asking for an experimental
grant, WSM-TV asserted that its
purpose would be “to develop and
prove the value of a television
booster system which . . . can be
used in many places over the
country to increase greatly effec-
tive coverage of standard television
stations.”

Lawrenceburg set owners now
receive co-channel interference
from WMCT (TV) Memphis, 153
miles away, and from WBRC-TV
Birmingham, 122 miles away.

Cost of the proposed booster
station was listed as $1,000 for the
transmitter, $1,000 for the antenna,
$2,500 for frequency measuring
equipment and service personnel.
Operation for one year was given
as $5,000. Booster station would
operate 84 hours a week, accord-
ing to present plan.

Immediate
Delivery

Consolidated Hearings
(Continued from page 75)

titled to an oral argument.
Hearings commenced or were
completed pre-freeze in nine cities,
WFOX brief divulged. It cited 26
applicants who had gone through
hearings for VHF channels in Mil-
waukee, San Francisco-Oakland,
Detroit, Philadelphia, San Diego,

Atlantic City, Reading, Harris-
burg, and Allentown-Bethlehem-
Easton.

In all but the last four, WFOX’
brief pointed out, proposals were
submitted asking for restoration
of the VHF channels deleted—in
whole or in part. After mention-
ing the “hundreds of thousands of
dollars™ expended and the time and
energy of the applicants and the
FCC staff in going through the
hearings, WFOX concluded:

5 ) applicants whose cases
have been heard are in a special
category and should be afforded
where feasible treatment approach-
ing that given existing licensees

. where the principles of assign-
ment and mileage separation
minima were not rigidly adhered
to.”

“

Argues 20-Day Rule

WPFOX hinged its oral argument
plea on the ground also that the
Commission’s 20-day rule pro-
hibited any further applicants
from getting into hearings. But
the FCC did not answer that point
in denying oral hearings.

Still to be decided are DuMont
and WKY-TV Oklahoma City re-
quests for oral hearing. Latter is
one of the three existing stations
refusing to change to the fre-
quencies suggested by the Commis-
sion in its proposed allocation plan.
The other two are WSAZ-TV
Huntington, W. Va., and WTAR-
TV Norfolk, Va. 1In addition
WNHC-TV New Haven, Conn.,
has given only a qualified yes to
the Commission’s proposal [BeT,
Dec. 3].

RCA now has more than 1,200 em-
ployes who have 25 or more years of
continuous service with the company.
The total was achieved with the ad-
dition this month of 154 men and
women to the RCA 25-Year Club at
dinner ceremonies held in various
plants locations.

® RCA-5820 St
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DuMONT INGOME

$52 Million Sales Seen

SALES for the Allen B. DuMont
Labs. during 1951 will reach an
estimated $52 million, Dr. Allen B.
DuMont, corporation president,
predicted Tuesday when he spoke
to the Assn. of Customer Brokers
in New York. Net profit is ex-
pected to be in the vicinity of
$500,000, he said.

He also predicted the FCC will
end its freeze on television station
construction sometime in February
or March and labeled the three-
year old building ban as a “major
deterrent to profitable operations
by the TV industry.”

Reported to have told of refus-
ing $16 million for the three video
outlets now owned by DuMont—
carried on the books as valued at
$1.5 million—Dr. DuMont Thurs-
day denied the statement. His re-
mark, he said, was that the cor-
poration had, from time to time,
been approached about selling the
stations individually. TV stations
will eventually become the com-
pany’s “greatest earners,” he said,
and DuMont Labs. would like to
acquire two more, preferably in
Chicago and Los Angeles.

DuMont Labs. showed a net loss
of $319,5647 for the first 40 weeks
of 1951, he said [B®T, Nov. 19],
a 30% drop from 1950 when the
comparable period resulted in sales
as high as those predicted for all
1951.

Observing that the industry at

large is too optimistic about the
materials situation, he reported
that DuMont Labs. has gone all
out for defense contracts and cur-
rently has $68 million worth of
such projects on its books. An-
other $47 million of commerecial
work is expected for 1952, to make
it a record sales year, he said.

He reported DuMont inventories
as small, saying the corporation
took losses earlier in the year when
it cut prices to lower inventories
and maintain production. He es-
timated that manufacturers, dis-
tributors and dealers still hold
some 1,500,000 sets of all kinds,
however.

DiMAGGIO TV

Signs for Yankees

JOE DIMAGGIO, former New
York Yankee outfielder, Thursday
signed a one-year contract with the
club to conduct a TV show before
and after every Yankee home game.
He will not handle play-by-play
and is limited to 10-minute com-
mentaries and interviews. He sue-
ceeds Dizzy Dean, who will be
heard in St. Louis.

New York Giants announced they
would not participate in game-of-
the-day broadcasts in 1952, or any
other radio program carrying
games on national basis. Giants
will be heard on a small network
covering nearby areas and not con-
flicting with minor league games.
WMCA and WPIX (TV) New
York will carry games at Polo
Grounds.

PCC GATES

Report Not Indicative

ATTENDANCE at West Coast
football games has increased more
than 13% in television areas this
year and has decreased in non-
television areas, it was revealed in
a report issued to Pacific Coast
Conference representatives meet-
ing in Carmel, Calif., last week.

But the representatives refused
to see the figures as any clear in-
dication of the effects of television
on football attendance and agreed
to withhold any action or recom-
mendation on the television con-
troversy until after the NCAA
meeting in Cincinnati next month.
Delegates agreed informally how-
ever that the results of the survey
would carry considerable weight
in discussions scheduled for the
NCAA meet.

The attendance report showed
that attendance in television areas
had increased 13.6% during the
1951 season, while attendance in
non-TV areas had decreased 2.5%.

Although only selected games
were telecast under the NCAA test
plan, professional games were car-
ried in the areas and many schools
had complained during the season
that these pro telecasts were also
a threat to the college game gates.

Several representatives at the
conference meeting said the in-
crease could be traced to the fact
that college games were telecast
without restriction in 1950 but such

FOR
SALE

For television micro-wave
relay use—one 200 foot
“Skyline” double guyed
tower complete with re-
quired obstruction light-
ing.
Also,
screens which permit the

four reflecting

mounting of micro-wave
dishes on ground.

FOR DETAILS,
WRITE =
J. M. McDONALD,

Assistant Director of
Engineering

Crosley Broadeasting
Corporation

Crosley Square,
Cincinnati 2, Ohio
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POPULARITY DATA

Hooper Releases
Nine Area Study

POPULARITY ratings for programs aired in nine television markets
with a minimum of three stations were released last week by the A. C.

Nielsen Co., Chicago market research firm, for the first time.

The new

ratings designed to judge program performance from at least three net-

works under “nearly identical com-
petitive conditions,” are a feature
of the Nielsen Television Index,
President A. C. Nielsen said.

A subscriber to the new service
receives data on audience size by
networks during the average min-
ute of telecast as expressed in per-
centage of all TV homes in the
nine cities. Corresponding minute-
by-minute records also are avail-
able.

The new service, Mr. Nielsen
said, “gives broadcasters for the
first time a sensitive record of
actual audience movement directly
traceable to program factors, such
as talent, commercial treatment,
time of day and competition.”

Areas covered in the initial re-
port were Chicago, New York,
Washington, Philadelphia, Detroit,
Cleveland, Baltimore, Cincinnati
and Columbus. Others may be
added later.

Portions of the first report on
popularity showed, for example,
that about 3% million homes were
watching Godfrey’s Talent Scouts
from 8:30 to 9 p.m. At 9, about 1
million homes shifted from God-
frey on CBS to Lights Out on
NBC. Half an hour later, an-
other million homes tuned in NBC

f*or The Somerset Maugham Thea-
tre. After the show, about 700,000
homes rejoined CBS for the sec-
ond half of Studio One.

Comparisons among the leading
shows follow (network and total
stations carrying show given in
parentheses) :

Al Nine

Station Station

Program Areas Areas

Lone Ranger (ABC-41) 37.8 27.0
Kraft Televisiun Theatre

(NBC- 35.6 27.3

Alan Young Show (CBS-39) 345 28.2

Pabst Blue Ribbon Bouts

(CBS-5; 34.1 288
Onglnnl Amulaur Hour

(NBC-! 29.5 22.4
Studio One (CBS-51) 28.3 22.0
Speidel Show (NBC-38) 26.5 19.6
Ford Festival (NBC-45) 25.9 18.1

We, the People (NBC-36) 245 1.0
Plainclothesman (DuM-14) 238 18.3

Go(udn:h Celebrity Time
37) 1 %
Voice of Firestone (NBC-40) 14.0 8.2

To show the shift in audience
between two networks, NBC and
CBS, Nielsen issued this Monday
evening table for the nine station
areas:

Pensacola, WJHP Jacksonville
WTMC Ocala, WDLP Panam:
“ City).

argument could not explain the ¢
crease in attendance in areas |
served by TV.

Others attributed the increase i
attendance to better competitio|
better weather and many oth
minor effects. As an example .
the competitive situation, th{,
cited California’s outstandi
strength in the league last ye:
which cut down competitive i
terest. This year Stanford emerg E.
to topple California as the confef”
ence leader and bring a better bz
ance to conference competitions. §*

— e ‘¥

DAVID & BARBEAL}
New TV Consulting Fir.

A NEW firm of television proje
consultants, David & Barbeau, h:
been organized by W. Russefl®
David Sr. and Ernest A. Barbe:|
with headquarters in Schenectad!
N.

The firm will offer professmn

a national service is planned.
Both Mr. David and Mr. Ba

For many years Mr.
employed by General Electric C
in radio and TV sales and eng
neering work. He was GE’s n:
tional sales manager for sever:f
years on broadeast equipment b
fore joining WPTR Albany, N. Y
where he is a stockholder, dires
tor and vice president.

Mr. Barbeau was sales engine:
for several years with the Gener:
Electric Co. in Chicago, Clevelan(
Minneapolis and Schenectady. Dui
ing World War II he was projec
manager of certain governmer|
radar developments. Since then h
has been a radio station consultan

——t

i

o

‘Lorain Journal’
(Continued from page 29)
against the New Orleans Times ”
Picayune and States (WTPS) an| 1

the Western Newspaper Uniof,
(John H. Perry stations—WCO/,

Justice Dept. charged that thj .
New Orleans publisher insiste(
that classified advertisers bu
space in both morning and eve
ning newspapers or not at all
Case was heard in U. S. Distric
Court in New Orleans beginning
last April. No decision has beei
rendered. 1

Western Newspaper Union if
charged with monopoly of sup
plies and news services to rura
weekly newspapers in the U. §
through price fixing, trade agreej
ments and buying out competitioni

Share of Viewing ¢

TV Homes
New York Time Using Sets CBS NBC
71.7% 70%—Godfrey’s Scouts IO%— oice of Furuﬁm
713 50 —Racket Squad ights Out
7.6 26 —News to Me Maugham Thed
10:00-10: 30 p m. 65.5 24 —Studio One . Maugham Thed
10:30-11:00 p.m. 56.5 45 —Studio One 24 —Local.
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|SAO PAULO TV
New Outlet In Readiness

REGULAR commercial telecasting
of Sao Paulo’s second television
Y'broadcast service is scheduled to
 begin Christmas Eve.

Radio Televisao Paulista S. A.
began test programming its first
TV station with live and film pro-
grams, These tests will continue
until Dec. 24.

Cost of the station reportedly

was listed at approximately $1.5
x;nillio‘n.
 First TV station in the Brazilian
industrial center, Radio Tupi
i (PRF-3-TV) has been on the air
'about 1% years. It is estimated
nid that there are now some 15,000
14 television receivers in the area.
g Studios and transmitter are located
i in the 12-story Radio Televisao
«i§ Paulista Bldg. at Avenida Reboucas
58-62, Sao Paulo.
sy Equipment consists of an RCA
¢ antenna, Federal 5 kw transmitter,
i Federal microwave, DuMont studio
equipment and a DuMont tele-
‘cruiser. Elaborate film processing
| facilities are planned [B®T, Dec.
3, Nov. 26].
‘  Officers of the licensee are Luiz
‘Fonseca de Souza Meireiles, presi-
'dent; Mario Monteiro Diniz Jun-
'queira, managing director; Victor
'Fonseca de Souza Meireiles, treas-
‘Wurer; Alfio Reis d’Avilia, business
:manager, and Celso G. Arantes
. 4 Nogueira.

4 Telestatus
I (Continued from page 78)

#ports. The program also, he states,

TELECENSUS FAVORS PAY-AS-SEE TV

Radio Also Rates in Survey on West Coast

CALIFORNIA set owners are de-
cisive about “pay as you see” tele-
vision, according to semi-annual
telecensus of Woodbury College,
Los Angeles, released last week.

It reveals that 60% of those in-
terviewed would pay $1 a program
to see top-grade unsponsored TV
entértainment in their home pro-
viding it was billed to their tele-
phone or received by coin meter
arrangement.

However, the telecensus states
that those same set owners wouldn’t
pay $1 per person to see high grade
entertainment, such as major
sports events, or first quality
movies, at a local theatre if it were
not available over home receivers.

Covering some 5,000 TV set
owners il metropolitan San Diego,
Los Angeles and San Francisco
and adjacent areas, the door-to-

door survey covered a two week
period ending Nov. 30. It was
under direction of Prof. Hal Evry.
About 1,000 students from Wood-
bury College, Valley College, U.
of Redlands, San Jose State Col-
lege and Stanford U. conducted the
telecensus.

Movies showed a gain in popular-
ity over previous Woodbury stud-
ies.

Survey found that TV as an ad-
vertising medium still needs sup-
port of other media as indicated
by purchases of cigarettes, gasoline
and beer. In no case is the lead-
ing TV advertiser (in dollar
volume) also the leader in sales,
the telecensus states.

TV set owners listen to radio
on an average of an hour and 50
minutes daily it was shown. How-
ever, some 10.7% said they do not

listen, to radio at all.

Sunday continues the favoriate
viewing day, with an average of
five hours given over to TV. Mil-
ton Berle was listed as the favorite
program with wrestling and Red
Skelton Show occupying runner-up
spots.

The telecensus shows that the
Japanese Peace Treaty signing in
San Francisco, Gen. Douglas Mac-
Arthur’s return, World Series, Ke-
fauver Investigation, in that order,
were video’s outstanding events of
the past year.

L&M Changes

LIGGETT & MYERS Tobacco Co.,
New York, will drop sponsorship of
its Sunday Soundoff series featur-
ing Bob Hope, Fred Allen and
Jerry Lester, 7-7:30 p.m. on NBC-
TV effective Jan. 6, but will spon-
sor a TV version of Dragnet,
Thursdays, 9-9:30 p.m. [CLOSED
Circult, Dec. 3]. Cunningham &
Walsh, New York, is agency.

s TV (ovorage....

A WGN-TYV advertiser made an introductory offer
on his first program...a one minute announcement
at 11:45 p.m. Sunday night. Within 24 hours, more
than 2300 cards were received from

wfinfluenced the movie attendance of
ndits viewers, who considered it a
o f “major source of movie informa- A ot .
§ | o @ 25 Cities in Indiana i
"I Dr. Dichter winds up his report i . . |
with the following conclusions: ® 3 Cities in Wisconsin & i

1. Our pilot study definitely shows
ithat TV and the motion picture in-
| | dustry are compatible under certain
conditions. [

2. By expanding this pilot study .
‘.‘“ linto a full-fledged national project,
Uiflutilizing both depth research and
controlled experiments, the motion
ipicture industry should be able to
& develop a positive program to accom-
plish the following:

(A) Re-establish channels of com-

® 91 Cities in Illinois

® 2 Cities in Michigan

i

Early or late ... if you want results . ..

call your WGN-TV representative for availabilities ¢ 1

b munication with the TV set
b B owner. |
o] (B) Integrate the entertainment

sections of a newspaper so that
the TV fan is not isolated from
the motion picture section
when he folds the newspaper
to the TV program listings.
(C) Establish the motion picture
n . theatre as a community center.

\

o

(F) Utilize more modern semantic
and illustrative devices in sell- The Chicago Tribune Telebigion Station
ing the basic appeals of indi- f

4] vidual motion pictures by un-
derstanding the real reasons
people go to the movies.

SBROADCASTING ® Telecasting

(D) Minimize the “misery of Z
choice” as it pertains to film /»é |
i fare. ﬂg {
(E) Establish that the movie indus- —— Z it
: 4 |
try belongs to both the TV set = |
owner and the non-TV set == |
-1 owner. ¢ 1
|
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NEW YORK ¥

Of Cowrse,

a dollar won't
stretch this far,
but it will buy
a cent-sational
number of

listeners on KWK.

/4 o4 your Katz

man about the
low-in-cost,
high-in-selling
job KWK can

do for you.

lobe-Democrat Tower Bldg.
Saint Louis

NS

' Representative
The KATL AGENCY
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Printed Media

(Continued from page 23)

penetration and radio’s loss is, he
explained, “not represented by a
straight line but by a concave curve
which is steep at the beginning but
becomes flatter as time goes on.”
The heaviest effect has already
been felt in present TV markets,
but will be repeated as new TV
markets open up, he said, when a
new downward kink will appear
on the national radio listening
graph.

Displaying other charts which
showed appreciable average de-
clines in radio sets-in-use during
the evening hours and less sharp
declines during the daytime, Dr.
Zeisel commented that these aver-
ages could not be applied equally
to all radio programs nor to all
types of programs. But he said
that through use of this general
principle the present audience
loss of any program to TV and
its probable loss in the future
can be computed. In fairmess to
radio, he noted that his computa-
tions had disregarded out-of-home
listening, shortchanging radio at
certain hours and seasons of as
much as 15% of its true value, and
that radio was further unfairly
discounted because mnot enough
attention has yet been given to
‘“the ever increasing number of
TV homes with three or more
radios.”

No Circulation Loss

Wishing that such a clear pic-
ture of TV’s impact were also
available for other media, Dr,
Zeisel reported that comparison
of newspaper circulation figures
for TV and non-TV areas shows
no evidence of circulation loss.
Readership surveys made by the
Bureau of Advertising, he reported,
show the same page traffic for TV-
owners as for non TV-owners, but
he noted that this comparison is
not conclusive as “just how much
is read on each page remains an
open question.” He expressed the
opinion that there is some loss in
intensity of newspaper reading by
people in TV homes, although
agreeing in the main that news-
papers are probably least affected
by TV.

When he tried to get informa-
tion about magazine readership, he
reported, he was referred to- a
brochure, “The Readership of
Magazine Advertisements vs. the
Growth of Television,” which de-
picted TV’s effect on radio and the
movies but failed to compare m- g-
azine readership in TV and non-TV
areas or, as it might have done
as figures were available, in TV
homes and non-TV homes.

However, he stated, “in some
less-publicized corner of the re-
search organization which produced
this booklet, a comparison such as
I have indicated was made;
mateched samples of TV owners
and non-TV owners. This showed,
he said, that “ad noting by men

declined by 12%, that of women
by 13%.”

Why, he asked bitterly, “is this
information permitted to fall under
the table? Why does such cor-
rect analysis not show up in the
brochure and only such stuff is
presented which is poor in research
design and only rich in propaganda
value ?”

No Data Released

When he requested comparisons
of newsstand sales for TV areas
and non-TV areas, “not one single
publisher released these data” al-
though they are readily available,
Dr. Zeisel declared. Instead, he
said, they told him that they had
looked at these data and they
showed no significant pattern.
And when he attempted to check
county-by-county ABC circulation
data of magazines sold entirely
through newsstands, he found that
the latest detailed circulation books
were over two years old, he de-
clared. “By a curious accident
this one set of data which has
been readily produced by radio,
movies and newspapers, which the
book publishers are now producing
themselves, has not been produced
by magazines. It seems to me
that to produce these data is a chal-
lenge to their and to the Audit
Bureau of Circulation’s integrity.
Until this is done I shall remain
suspicious. If, on the other hand,
this research evidence looks as
good for magazines as we are told,
believe me, I shall be very happy
to change my mind.”

In addition to the publishers’ re-
luctance to reveal the evidence,
suspicion is justified on the basis
of surveys of TV families who re-
port less time spent in magazine
reading since acquiring a TV set,
Dr. Zeisel said. He cited a survey
made by Good Housekeeping, which
he praised for releasing the re-
sults, showing that 34% of all re-
spondents spent less time reading
magazines and 18% of the bal-
ance devoted less time to maga-
zine ads.

Dr. Zeisel concluded: “It has
been said by the radio people that
their medium is now being penal-
ized for having done too much and
too good research—because their
cards are on the table.”

RADID NEED

Enchanced by Television

THE LONGER one owns a TV set,
the more sure he is that he needs
radio, too.

That is the conclusion from three
interviews with the same group of
approximately 500 TV families in
the New York-New Jersey area
(the world’s first television market)
over a 30-month period by Ad-
vertest Research. In May 1949,
November 1950 and November,
1951, Advertest interviewers asked
this question:

“Do you think that you will con-
tinue to listen to the radio, or do
you think that television will en-
tirely replace radio listening in the
home?”

In May 1949 less than half
(47.7%) of those interviewed ex-
pected to go on listening to the
radio, while 52.3% felt that tele-
vision would supplant radio en-
tirely. The following year, 61.3%
thought they would go on using
their radios a while longer, while
38.7% anticipated radio’s demise
at the hands ‘of TV. This fall,
more than three guarters of the
group (76.8%) are sure that ra-
dio is here to stay; only 23.2% ex-
pect TV to replace it completely.

The original interview was made
with 512 TV owners. The repeats
were made with the same group,
except for those who had moved,
who refused to be interviewed, ete.;
488 in the second survey, 452 in
the third.

Capper Is llI

ARTHUR CAPPER, former U. S.
Senator from Kansas and head of
Capper Publications (KCKN
Kansas City, WIBW Topeka), was
in a critical condition late last
week after suffering an attack of
pneumonia.

TOM MOOREHEAD, sports director
WFIL Philadelphia, will entertain five
hundred children at his fourth annual
Christmas party on December 15.
Each child will have a Christmas
dinner and receive toys and games.
The children come from various
churches, schools and orphanages in
Philadelpia.

Eutening the New Year

with a record based on

AGGRESSIVE

GROWING

RADI

S2e Ous

Dokl Sproad

CHICAGO 7

Clear Channel Home of the National Barn Dance
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RESPONSE

in your radar-response
curve with G.E.’s new
A-TR Type GL-6038

NOW READY FOR DESIGNERS AND USERS!
General Electric’s pace-setting A-TR tube
licks slow recovery time by employing a long-
life deionizing agent.

MEANS A BETTER SCREEN IMAGE! The fast
recovery of the GL-6038, by levelling off the
radar-response curve, helps produce a screen
image that is steady and complete, with no
fadeout tendencies. Your equipment “sees”
more dependably.

Short recovery til

BE SAFE, BE SURE ... SPECIFY G-E! Broad-
band gas switching tubes for microwave
applications were pioneered by G-E. This re-
searchand extensive know-how stand squarely
back of the new GL-6038’s performance, as
with other TR, A-TR, and Pre-TR types
bearing the G-E name. Get up-to-the-minute
information! Wire or write for Bulletin ETD-
158. General Electric Company, Electronics
Division, Section 9, Schenectady 5, New York.

G.E. OFFERS THESE HIGH-PERFORMANCE GAS SWITCHING TUBES TO MEET YOUR MICROWAVE NEEDS

MAX PEAK LEAKAGE RECOVERY
GROUP | TYPE NO. FREQ. RANGE POWER POWER TIME, MAX
TR GL-1863-A 8490-9578 mc 250 kw 30 mw 4 musec at —3 db
MIN FIRING LOADED Q
POWER TYPICAL
A-TR GL-6038 9000-9600 mc 100 kw 5 kw 4
GL-1835 9000-9600 me 250 kw 5 kw 4
GL-1837 8500-9000 me 250 kw 5 kw 4
GL-1B44 2680-2820 mc 1000 kw 20 kw 4
GL-1B56 2775-2925 mc 1000 kw 20 kw 4
LEAKAGE ENERGY
PRE-TR GL-1838 2700-2910 mc 1000 kw 100 kw .0002 joules ——

— GENE

) ELECTRIC

——— iy
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Respects
(Continued from page 58)
and tour services.

In late fall of 1939, Art Kemp,
then Columbia Pacific sales man-
ager, and now a McCann-Erickson
vice president in New York, sent
Mr. Shaw to San Francisco with
assignments to call on food brokers
and company representatives and
convince them of radio’s powerful
sales support. He did convince
many of them. As a result, he also
convinced Mr. Kemp that he had
good material on hand for a future
salesman. As result, Mr. Shaw in
May 1940, was named Columbia
Pacific account executive, a post he
held until enlistment in the Army
Air Force 18 months later.

After four years as a twin-engine
pilot and instructor, Mr. Shaw re-
joined CBS in November 1945 as
a KNX-Columbia Pacific account
executive in Hollywood. It was
three years later that he was named
assistant sales manager.

He was transferred to New York
on April 1, 1950, to become an ac-
count executive for Radio Sales
Inc., predecessor of the present
CBS Radio and CBS Television spot
sales organizations.

Three months after he arrived in
New York, Mr. Shaw became
eastern sales manager of Radio
Sales Inc. He held that post until
his present appointment on Sept.
4, 1951. It brought him back to
Columbia Square in Hollywod as

KCMC

TEXARKANA, TEXAS
ABC-TSN

In Texarkana more
people Iis'un to
KCMC, daytime or
nighttime, than- all
other stations com-
bined! Put KCMC's
programming
know-how be-
hind your sales
message — where
dollars flow from
oil, agricultfure;,
manufacturing, live-
stock. Dollars to buy
your products!

Represented by

0. L. TAYLOR €O,

Frank O,
Myers, Mgr.
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ULTRA-MODERN studio building, first step in the development of. the 260-

acre WRFD Radio Farm, to be dedi
after the first of year.

d with k-long shortly

The WRFD Worthington, Ohio, building is located

on Route 23, 14 miles north of downtown Columbus.

general manager, 12 years and 11
months from the day he joined
the network’s staff as a guide.

Since CBS policy requires a con-
siderable degree of autonomy in
the operations of regional and local
units, his area of responsibility is
quite comprehensive. In addition
to supervising operations of 50
kw KNX, he also supervises re-
gional programming and sales for
the 41 affiliated radio stations in
the 11 western states.

Part of his enthusiasm for re-
turning to his native West and
“western living” is engendered by
belief that radio is particularly
well adapted to the sprawling, rich,
growing and constantly changing
Pacific Coast market.

A dyed-in-the-wool Californian,

and KCMC-FM

.

Mr. Shaw’s unabashed champion-
ship of the West during his stay in
New York, earned him a “chamber
of commerce” label around 485
Madison Ave. It also earned him an
outstanding sales record for the
Columbia Pacific Network and
western stations represented by
CBS Radio Spot Sales.

“I’'ve never believed in selling
radio by anybody’s ratings,” Mr.
Shaw says, “but rather by its ef-
fect on moving the advertiser’s
merchandise.

“It’s better, I believe, to prove
your point with radio’s excellent
sales results, than fo have ratings
alone take the client’s eye away
from the fact that his wares are
moving better than ever.”

A firm believer in the effective-
ness of local talent, which he con-
siders as another extension of
radio’s invaluable community and
public service, Bill Shaw also
stresses the value of service to the
advertiser.

His own sales philosophy con-
tains the basic elements of hard
work and service which are the es-
sentials of most selling.

“I’'ve found my most successful
selling was when I determined

RUSS ESCAPEES

Appear on WEMP Program

EXCLUSIVE interview-type broad-
cast featuring four escaped Rus-
sians highlighted WEMP Milwau-
kee’s observance of Freedom Week
in the city’s 1,500-seat Vocational
School Auditorium last Friday.

General theme was “If You
Lived in Soviet Russia,” with
views expressed by a Russian en-
gineer, housewife, teacher and a
worker. WEMP Newsman Don
O’Connor introduced the program
and conducted the narration. Mil-
waukee celebrated Freedom Week
Dec. 7-15, with the twin dates
marking the anniversaries of
Pear]l Harbor and adoption of the
Bill of Rights.

In advance of the special pro-
gram, the station aired spot an-
nouncements urging attendance
and also scheduled newspaper ads
encouraging observance of the
week. Program was heard 8-8:30
p.m.

BROADCASTING ® Telecasti

what an advertiser wanted
sell, how he wanted- to do
what audience he wanted to re|
and then came up with a progr|
or schedule tailored especi
for his requirements,” Mr. Sh
stated.

“The day you really begin
work for a client is the day |
show goes on the air,” he c
tinued. “From then on, the job |

and promotion designed for it
both the client and radio.”

Mrs. Shaw is the former Jaca
line Parkinson of Sacramer
whom he met while stationed th
during the war. Married in t
city on July 6, 1943, the Shs
have two sons, William D. Jr., :
6, and John P., age 4. They m{
their home today in Encino, Cal
which is located in San Fernar
Valley. |

Hobbies are closely connec |
with Mr. Shaw’s business ¢
family. Of prime importance |
him is the time he spends with 1
family at home or the beach. S:
ing and golf are favorite outd
pastimes. Most of his reading hd
ever is closely connected with 1
radio industry, although biog
phies often compete with trdf
publications for Mr. Shaw’s att§
tion.

Having recently rejoined
Hollywood and Los Angeles
Club, Mr. Shaw also is a mem]
of Alpha Delta Sigma, national i
vertising fraternity and Delta T
Delta, national college fraterni

|

s

Antenna Materials

THREE firms have been gran|
adjustments of their alumin
quotas for the nearly-ended fou!
quarter to manufacture radio-’
receiving antennas. The ecc
panies are Berks Electric Servi
Temple, Pa.; Antenna Produc
Chicago; Charles i
Orange, N. J. Relief was gran
from Nov. 27 allotments on

basis of “hardship.” Firms

ceived extra quantities rangi
from 1,800 to 7,800 pounds.

You CAPITAL Results!

Ask
JOS. WEED & CO.
350 Madison Ave., New York

P.S. We now have our 5000 We
Transmitter in operationl




NGAR Cleveland was instrumental
n uniting a European orphan and
jossible relative who is now a
Jleveland businessman. The
orphan, Hanka Traub, 11, was
‘ound in the Auschwitz prison
:amp after World War II. Hanka
'yas then only 6. It was believed
jer parents had been liquidated.
The Cleveland merchant, George
raub, a refugee from Prague a
{ozen years ago, heard Hanka

speak over WGAR and phoned the
sirl. She resembles cousins of Mr.
[raub, who were liquidated, and

‘angements to adopt Hanka if no
o lose relatives can be located in
i 2rague. Hanka is touring the U. S.

ander the auspices of the Foster
arents Plan. .

N

b Auction for Hospital

WILK Wilkes-Barre, Pa., in co-
Yyperation with the Wilkes-Barre
1<wanis Club, sold more than
‘?f”'is,OOO of merchandise to over 5,000
“hidders during a radio auction from
L8 p.m. to midnight, Dec. 1. Entire
et proceeds went to build a new
Hihildren’s ward at the Wyoming

8

Jalley Hospital, Wilkes-Barre. This
Lyas the second consecutive year
ihat WILK and its staff, and Ki-
ifyanians, donated time and facilities
0 the radio auction. Last year
id 1)roceeds were used to remodel the
is | ‘hildren’s ward at Wilkes-Barre
eneral Hospital. Billboards, car-
‘nal"l“ards, newspaper ads, window cards
nd spot announcements over WILK
inromoted the auction.
| E N S

Home Safety
{MTV (TV) Omaha, under the
ibapervision of the Omaha Safety
niouncil, conducted a contest en-
tled “Home Safety Pays Off Be-
ause . . .” Viewers were asked
o complete the contest sentence
nd forward their entries to

owh

nlll"m””” A

| 4 Reasons Why

8 The foremost national and local ad-
vertisers use WEVD year aofter
year to reach the vast

Jewish Market
of Metropolitan New York

B N N eSS RN

" In the Public Interest
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KMTV. First prize was an RCA
table-model TV set. Second and
third prizes were RCA 45 rpm
record players. Safety officials
termed the contest an outstanding
success in that it made “hundreds
of families home-safety conscious
which will pay off in years to come
in a minimum of home accidents.”
* * *

Classical Music Library
WDRC Hartford is donating to
the Hartford School of Music a
library of more than a thousand
classical orchestrations and which
is valued at several thousand dol-
lars. In addition, WDRC is donat-
ing more than a thousand records
to the Hartford Tuberculosis
Society and the Trinity College

. radio station, WRTC.

L

In Wake of Tragedy
TRAFFIC death of a Milwaukee
policeman during civil defense
maneuvers had its brighter side,
thanks to WEMP Milwaukee’s Bob
Larsen, conductor of the Coffee
Club show. Mr. Larsen mentioned
the death of the patrolman, known
as “Whitey”, and received a $1
contribution from a listener with
the suggestion that Milwaukee’s
children start a fund for the widow
and four children. WEMP received
a stream of nickels, dimes and

quarters from the patrolman’s
young friends.
* o %

KFMB Fund Raising

KFMB San Diego aired a six-hour
show to raise money for the city’s
Community Chest Drive. The
show, The Navy Goes to Town,
was designed and staged by sta-
tion’s executive editor, Paul W.
White and featured talent from
seven area Navy and Marine bases.
Pledges already have gone over
the $2,000 mark.

* * %
Station Scholarships

KITO San Bernardino, Calif., has
established a scholarship fund at
U. of Redlands for deserving young
men and women wanting higher
education. J. J. Flanigan, president
and general manager KITO, in
setting up $2,000 scholarship award
said, “Radio is very much a part
of the civic and cultural life of
every community and should do
everything possible to promote bet-
ter communities.” First award went
to local girl graduate of San Ber-
nardino High School. Station also
presents weekly program featuring

1. Top adult prog
2. Strong audience impact
3. Inherent listener loyalty
4. Potential buying power
Send for a copy of

“WHO'S WHO ON WEVD”
Henry Greenfield, Managing Director
WEVD 117-119 West 46th St.,

New York 18

ok
) e

[T
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president of University, to further
interest and appreciation in edu-
cation.
* % ¥
Voice Recordings

IN A MOVE to boost the sagging
local Community Chest drive,
WPFLA Tampa, Fla., came up with
a novel idea. Every person who
contributed $1 or more to the

Telecasting

Red Feather fund was given an
opportunity to hear his voice over
the air. Station sent out three an-
nouncers—Mardi Lyles, Pat Cham-
burs and Milton Spencer — for
street interviews. Tape recordings
were played back on two successive
days during the Guif Coast Sere-
nade and Shaw Business programs.

CBC Holiday Policy

CANADIAN Broadcasting
Corp., Trans-Canada and
French networks will carry
no commercials, except in-
stitutional announcements in
connection with network pro-
grams, on either Christmas
Day or Good Friday, accord-
ing to a mew ruling. Domin-
ion network will be allowed
to ecarry commercials on
Christmas Day but not on
Good Friday. This gives
listeners a choice, as some
Canadian listeners have ob-
jected to commercials on
Christmas Day. Independent
stations are not covered by
ruling and make their own
policies.

ANTI-NARCOTICS
NBC Serial Sets Theme

NILES TRAMMELL, NBC board
chairman, set the- public service
keynote of NBC’s Life Can Be
Beautiful radio series Thursday
afternoon when he introduced three
lezders of women’s groups who are
scheduled to discuss narcotics as a
social problem on subsequent pro-
grams.

Particirating in the serial drama
are Mrs. Hiram C. Houghton, presi-
dent of the General Federation of
Women’s Clubs, who appeared
Thursday 2nd Friday; Mrs. Iler
Campbell, national president of the
American Legion Auxiliary, and
Mrs. Helen Cassidy, national chair-
man of radio and TV department
for Veterans of Foreign Wars
Auxiliary, both of whom are sched-
uled for broadeasts today (Mon-
day) and tomorrow. An official
from the U. S. Narcotics Bureau
will appear later in the month.

Crosley Buys Building

PURCHASE of a 2%-story brick
building in Cincinnati was an-
nounced last week by Crosley
Broadeasting Co. The building,
within 50 feet from the main en-
trance to the present Crosley
Square Bldg., will be used for
WLW and WLWT (TV) offices.
Several offices are expected to move
into the building this month.
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WIDE OPEN SPACES
WCKY Cincinnati presenting lis-
tener-participation show, America
Outdoors, Sat., 5:30-6 p.m. Sports-
men and sportswomen are invited
to send outdoors questions, tips,
oddities and tall tales. Writers of
letters used on program awarded
gifts of sportsman equipment. An
outstanding sportsman, conserva-
tionist, or outdoors organization is
saluted on the program each week
by Jim Thomas and John Murphy,
veteran outdoorsmen, handling the
show.

— 9 6@
RCA BOOKLET
“THE STORY OF TELEVI-
SION,” 40-page glossy booklet, was
issued last week as a progress re-
port on industry by RCA. With
an introduction by RCA Board
Chairman David Sarnoff, booklet
considers television’s new horizons,
its phenomenal postwar growth,
RCA television research, RCA
color television, and RCA-NBC
“firsts” in the field. Widely illus-
trated brochure, in showing per-
formance and proportions of tele-
vision, indicates that video has be-
come major art and industry, with
promise of even wider service than
it now provides.

——e 88
YOUTH PROBLEMS
KPIX (TV) San Francisco, Ask
the Experts, Mon., 4:30 p.m., fea-
tures high school students discus-
sing problems of youth with ex-
perts in various fields. Using a for-

Advertising is bou

by the I of

executives who plan
marketing NiEIEIY]
and tactics.

Printers’ Ink is

read by the whole

marketing group
of advertising, manage:

t, sales and
agency executives
who are the leading

buyers of advertising.
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um-type format, half-hour program
is creation of Carol Levene, San
Francisco freelance producer, and
is presented by Junior League of
San Francisco.

*—k—k

CHRISTMAS CAROLS
WIBW Topeka, and KCKN
Kansas City, sending trade
and advertisers promotion
brochures with book of
Christmas carols enclosed.
Cover has message carried
over to second page from Gen-
eral Manager Ben Ludy, say-
ing “To wish you a merrier
Christmas . . . WIBW Topeka
and KCKN Kansas City send
you this book of ‘Christmas
Carols’ with the sincere hope
that it may add to your en-
joyment of this and many
other Christmas seasons.”

X —¥_x

TEAR SHEET PROMOTION

WCBS-TV New York and KNXT
(TV) Los Angeles distributing tear
sheets of full page newspaper ads
to the industry plugging new Ed-
ward R. Murrow show, See It Now,
Sun., 3:30-4 p.m., EST. Ad con-
sists of picture of Murrow and
copy reading in part, “a . . . re-
port of the week’s significant
events, some of it on film, some of
it happening before your eyes . . .
From your own armchair, you will
witness the world.”

*—0—0
CIVIL DEFENSE SHOW

WFMY (TV) Greensboro, N. C.,
Dec. 8, presented program explain-
ing operations of ground observer
corps of state civil defense. Pro-
gram featured special exhibit flown
directly from Kansas City, Mo.,
for show.

*—o—o
TOP NEWS COVERAGE
WTTG (TV) Washington, Deec. 10,
began presenting top world news
coverage through facilities of 20th
Century Fox and United Press.
Film will be delivered to station
three times daily with wire open
from UP and Washington City
News Service for further coverage.

e—o—o
AUTO RADIO TAGS
WRFD Worthington, Ohio, dis-
tributed 25,000 two-color tags for
car radios to Columbus auto deal-
ers. Tags are tied to knobs of
radios to remind listeners “This
1adio is in tune with 880ke for Ohio
Motors, Inc., News presented Mon-
day, Wednesday and Friday at 8
a.m. on WRFD.”

TEEN-AGE TREAT
WERE Cleveland dise jockey Bill
Randle has been taking the moun-
tain to Mahomet recently with his
scheme of taking popular night
club aects around to canteens,
church groups and high schools.
Since most of the acts appear in
nite spots where teen-agers can-
not venture, Bill’s efforts, and the
efforts of the stars he has escorted,
which include such headliners as
Tony Bennett, Johnnie Ray, and
the Four Aces, has paid off hand-
somely. Since the program keeps
the high schoolers from trying to
get into places not for them, yet
brings their favorite artists around
for them to see, letters from stu-
dents, teachers and directors of the
schools have poured in. The artists
don’t mind, either. It's the teen-
agers who buy their records.
o—eo—o
RECORDING SERVICE
WBAL-AM-TV Baltimore offering
complete modern recording service
to local advertisers and agencies
who previously went out of town
for the job. Pamphlet states new
recording facilities are unmatched
in the city and lists advantages
under headings of “Equipment,
Sound Creation, Master Pressings,

Individual Pressings, Reference
Service, Audition Service, and
Packing & Shipping.”

—_— 00—

PUPPET SHOW

KNBH (TV) Hollywood, The Ad-
ventures of Patches, new daily
6-6:15 p.m. puppet program, writ-
ten and produced by Charies Shows.
He has worked with PTA to pro-
mote character building stories.
“Patches” concerns orphan whose
life is dull until his fantastic imag-
ination offers escape. Invented
polka dot rabbit provides many ex-
citing adventures. Don Messick and
Larry Harmon are featured. Trent
Christman directs.

NEW FOR OLD :

MECK Div. of Scott Radio Labl
which sponsors Wendell Hall
WBKB (TV) Chicago, giving ol
of company’s big-screen “Re!
Head” TV sets each week to own/
of oldest television set as report§
to dealers in area. John S. Mec
president, said offer is being ma
to stimulate replacement set ma@
ket by focusing attention on old§}
sets still in use. He said tw
thirds of million-plus sets in ais
were bought within the last
months. The Hall show is telecall.
Mondays through Fridays at 10:: ’
p.m.

—

‘CRUSADE FOR FREEDOM’
WENT Gloversville, N. Y., in ¢
operation with Crusade For Fre
dom, recently staged six-hour di
marathon, Entire station staff ar
several local officials took part
affair which lasted from 8 p.m.
2 a.m. Results were very gratif
ing as final tabulation showed a
proximately 1,870 phone calls
ceived and local campaign fui
swelled by several hundred dolla:f§}
—_—————
BIRD CONTEST
‘WHK Cleveland’s Bill Gordon usd
a tie-in with the Ohio Color Bree
ers (birds) to start another of h
contests, “Get the Bird Contest
Mr. Gordon asked his listeners
name a canary and give the
reasons for wanting bird. Aft
one week of appearing with M
Gordon on his show, whistling ax
chirping, the canary and the co
test drew 2,500 pieces of mail. TI
winner received her prize at M
Gordon’s personal appearance |
Color Breeders Annual Show.
—_——e—e——
SUPER HOT-ROD
KRON-TV San Francisco. recent§"

—

lar hot-rod.” Charles A. Chaynf§.
GM vice president in charge of e
gineering explained features
experimental model on the Lu Hu
ley show. View on KRON-TV wi
first television appearance an)
where of car.

Further ideas or samples of tiff
promotion items mentioned on th
page are available by writing §
the individual companies.

- immediate revenue produced
. with regional promotion

campaigns

23 years of

service to the
broadcasting industry

66 ACACIA DRIVE
ATHERTON, CALIFORNIA
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personnel will sell community

HOWARD J. McCOLLISTER Company

PAUL W. McCOLLISTER, General Manager

experienced sales

programs throughout
your coverage area

DAVENPORT 3-3061




ag bad bills in several cities rang-
mjag all the way from Detroit to
wrf Angusta.

U A follow up of the story by the
w}lown Crier disclosed that Charley
‘1 ’%nd, one of the principal Atlantic
U4 lefining Co. dealers in Augusta
‘% nd a co-sponsor of the program,
'#yas the man who had caught the
wanted man].

How close can sponsor-station
‘glations get?

4 John W. Watkins

' Manager

3 WBBQ Auguste, Ga.

=k K

Author, Author

1 IDITOR:

Several months ago you ran a
mall article about a book about
o be published. It was called “Disc
iiy.ockey Showmanship” and the au-
Jid hor was said to be Ben. J. Murray
.| £ Showmanship Co., 630 Ninth
we., New York 19, N. Y.

. On June 5, 1951, I wrote to Mr.
[urray and he asked me to send
1 9.85 as the “pre-publication price”
w).£ the book, which was promised
or about Aug. 10, 1951.

( I sent the $9.85 on June 19, 1951,
‘ut, up to date, have neither re-
leived the book nor even a reply to
iy many letters of inquiry.

‘0 Please tell me whether any mem-
‘er of your staff knows anything
“bout Murray or his outfit . . . .

Charles F. Mayer
Mayer & Mayer, Attys.
Dallas

_EDITOR’S NOTE: Mr. Mayer and
‘thers with his problem may reach
Pil'ir. Murray at his home address, 52-30
1 4§/ 9th Ave., Woodside, L. I, N.

durray’s wife told a BROADCASTING
¥y TELECASTING reporter last week
i@ hat Mr. Murray had been “out of town”
nd that a fire at his publishers had
ostponed production of his book.]

EE

“dow to Use P.l.s

IDITOR:

For lo these many years, I have
| onsistently deposited all P.I
/i) ropositions in the waste basket.
Jow, however, I have seen the
A rror of my ways and make good
se of them.

From every morning’s mail I
| reed out the P.L’s, attach a per-
onal memo, and remail to some
scal client with whom the deal
rould compete . . . As an example,
phonograph record P.I. would be
elayed to a local music store some-
1ing like this:

“Dear Tom: Inasmuch as you
ave advertised with us consistently
or several years, we know you are
iterested in our progress and suc-
:ss. You will rejoice with us as
ou read the attached proposition
ffering us the opportunity to

Al

eddle records directly to our
steners. My poor heart bleeds,
owever, because station policy

oes not permit us to grasp this
olden opportunity. We could not

Open Mike

(Continued from page 52)

conscientiously accept business

which competes with our adver-

tisers. I guess we’ll have to con-

tinue creating the desire and de-

mand and let you sell the records.”
E. Anson Thomas

Manager
KFXJ Grand Junction, Col.

Bad Connection

EDITOR:

In a report concerning the Jan-
anese TV network project on page
82 of your Nov. 19 issue, two er-
roneous, and rather embarrassing,
statements were made.

In referring to the two members
of the planning group who, with
Major Holthusen, had drawn up
the plans for the Japanese TV net-
work and who have returned re-
cently from Japan, it was stated
that: “One of the representatives,
presumably an engineer, is asso-
ciated with RCA.” And “another
member of the Holthusen unit is
a representative of Philips-Eindle-
oven, Dutch manufacturer.”

The fact is that the two persons,
Dr. Walter Duschinsky, who was
responsible for the studio planning
work in Tokyo, and the writer, who
drafted the network system plan,
are independent consultants, with
no affiliation whatsoever with either
RCA or Philips.

Dr. Duschinsky and the writer
are associated with Murray G.
Crosby, president of Crosby Labs.
Inec., Mineola, N. Y., as partners in
Telecommunications Consultants,
New York. . . .

William S. Halstead
New York

Banzai

EDITOR:

We are very gxatefu[ for
useful informations appearing in
your magazine. . . . They are very
helpful for our study of American
broadeasting and television in gen-
eral. Among them, the article in
Sept. 24, 1951 issue of your maga-
zine under the caption “Foreign
TV” proved to be particularly
useful to us, because it provided us
with recent data on television in
various countries of the world,
which we have been anxious to
know about.

Shigeru Nakamura
Head

Radio Culture Research
Institute Broadcasting
Corp. of Japan

Tokyo, Japan

ALLEN B. DuMONT Labs announced
last week that it is now giving re-
ceiver manufacturers 100% protection
on DuMont cathode-ray picture tubes
for a period of six months from the
date the set is installed in the con-
sumer’s home. The former guarantee
period ran from the date the tube was
purchased from the tube manufacturer.

ROADCASTING ® Telecasting

ATTENDING party marking opening of new KCBQ San Diego studios in a San

Diego resort hotel Nov. 30 are (I to r):

Harry Mitchell, KCBQ all-night disc

jockey; Charles E. Salik, KCBQ owner-manager; Harry Babbitt, CBS vocalist;

William D. Shaw, g I

of Columbi

Pacific Network; Billy War-

dell, CBS artist, and Ole Morby, head of Western Div., CBS station relations.
KCBQ has converted 7,500 sq. ft. of the hotel into an ultra-modern radio

station.

Official opening coincided with KCBQ’s fifth anniversary. Party was
:llmuxed by half-hour dedication broadcast.

Civic leaders, 450 businessmen

and advertising men also were on hand.

NABET CHOSEN

Wins KEX Election

NATIONAL Assn. of Broadcast
Engineers and Technicians was
named bargaining representative
for engineers at KEX Portland,
Ore., in NLRB elections held last
week. Approximately 13 engi-
neers were involved at the ABC
affiliate, which formerly held a

contract with International Broth-
erhood of Electrical Workers.

NABET also has filed petitions
with NLRB seeking jurisdiction at
five other Portland stations cur-
rently represented by IBEW.
Stations are KGW (NBC), KOIN
(CBS), KPOJ (MBS), and KPDQ
and KWJJ, independents. A total
of about 45 engineers and techni-
cians are employed at these sta-
tions.

Weed and Company, National Representatives

WREN'S
BONUS AREA

Retail merchants 30 miles from
Topeka buy WREN to get pro-

ductive sales results in their
own town. CHECK WREN’S
BONUS AREA!

WREN

5000 WATTS—ABC

TOPEKA
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Agencies Rate Raters
(Continued from page 26)
the respondents. As there were
really three parts to question 1
(“do you believe, accept and
vse...”) I received many state-

ments in the following vein:

“Use in emergency, do not be-
lieve or accept.”

“Those marked with a question
mark are sometimes of doubtful
value or have been open to con-
siderable question at times.”

“Yes and no. We use
don’t believe it.”

“All services must be improved
and expanded before they are ac-
cepted as believable. We believe
them as indication; we accept them
because there is nothing more ex-
pansive sample-wise to accept; we
use them, based on our belief and
acceptance evaluation only. Their
very differences expose weaknesses
which could be booby-traps if ac-
cepted without reservations.”

(After a “no” for one service):
“Had unfortunate experience with
one special survey.”

(Underscored word ‘accept”)
“This is a strong word. We use
them for guide and comparative
purposes, but recognize the in-
herent limitations in each method.
We believe stations and networks
must work on this rating muddle
which is getting worse and having
a terrific bad effect.”

Respondents marked question 1
as follows:

Question 1. Do you believe, ac-
cept and use audience data (share
of audience, composition of audi-
ence, time segments, ratings, ete.)
of:

it—I

YES NO

Percentage Percentage

of Replies of Replies
ARB 35.8 15.5
CONLAN 32.6 19.2

HOOPER 82.3 (3 replies)
NIELSEN 70.5 5.8
PULSE 7.5 4.2
TELE-QUE 27.2 17.0
TRENDEX 12.3 18.7
VIDEODEX 32.0 117

It should be noted that six ques-
tionnaires were returned with
statements to the effect that not
one of the eight services listed was
believed to be accurate. Although
six represents only a small per-

® Mamed Praple
B Avea are Women

HARRY BURKE, general manager of KFAB Omaha, gives VIslhng Russel

Woodward, Free & Peters vice president, a preview of the station’s 1952 ad

campaign. Mr. Burke said he found advertising is more effective when it

follows a basic theme. KFAB’s 1952 promotion will use “blue ribbon achieve-
ments" as its theme.

centage of total returns, never-
theless included in the six are
several of the country’s heaviest
buyers of radio and television time.

Question 1 asked only if the
services were believed, ete. How-
ever, in question 2, I asked for
specific ratings of the raters. Here
are the first two choices of the
agencies :

Question 2. Please rate the serv-
ices in the order of your prefer-
ence (1-2-3 etc.).

FIRST SECOND
CHOICE CHOICE
Percent  Percent
of replies  of replies
HOOPER 35 23
PULSE 30 18
NIELSEN 23 15

Remainder of firsts and seconds
divided among other services.
Thus, the agencies themselves,
have not been able to choose one
service by an overwhelming major-
ity. In fact, returns have shown
that within a single agency a dif-
ference of opinion exists. How
then, can we, who sell the time,
prepare intelligent sales presenta-
tions for our stations. For example,
our report shows 82.3 percent of
the respondents said they believed,
accepted and used Hooper. How-
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ever, only 35 percent rated Hooper
the number one choice and 23 per-
cent rated the service second to
some other.

Clearly the entire blame for the
rating situation cannot be shifted
to the local station and networks—
they merely furnish the material
requested by agency and adver-
tiser.

Criticism of the rating services
was just as sharp in question 2
as in the previous one. One serv-
ice, however, drew more unfavor-
able comment than the others com-
bined. Typical of the reaction of
the agencies to this one are;

“. . . Usually favors sponsor of
survey.”

“We note great discrepancies at
times and suspect favoritism. This
service has a bad reputation it
seems to me and ratings are taken
with ‘lots of salt’.”

“My only opinion is that . . . is
the least reliable.”

“Last on any list.”

Comments on other
ranged from:

“More accurate now than in
past” (after checking one).

“Probably low.”

“Inflated.”

Another, after marking one sery-
ice No. 2, wrote, “would be No. 1 if
greater sample.” After the No. 1
choice was this note, “except object
to lack of early morning, late night,
and no toll-call measurement.”

Although many respondents re-
frained from appending their per-
sonal thoughts or reasons for their
selections, it is apparent no single
research service has completely

services

Brisacher Estate

EMIL BRISACHER, late president
of the advertising agency of Bris-
acher, Wheeler & Staff, left an
estate worth $570,175, it was re-
vealed in an inventory filed in San
Francisco Superior Court last week.
Mr. Brisacher died last January at
the age of 54. He left his entire
estate to his widow, Isabelle Bris-
acher, who held a joint tenancy in
the property and other assets of the
estate.
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won the confidence of the .'exgenl
field. Three services share in 88
of first choices, with the top o
receiving only 35% of total firl§l
choices.

As the research services measu
only a small part of a strong st
tion’s actual audience and usual
warn against projecting publish
ratings to entire coverage area,§
asked in question 3 for an indicl
tion of the method preferred §
obtaining the total audience.

Question 3. For total stati
audience, do you accept:

Percentage of Repli
72

BMB

1% MV/M contour map 34 ‘

Either 30 '

Prefer BMB 70 \

Prefer % MV/M ‘
contour (11 respondent

Thus, it was BMB by an ove|
whelmmg majority.

Surprising as it may be to son
a number of respondents stati
they preferred a mail map of t
station’s audience. Ome of the m
thought-provoking comments
this question is this: “If mail ma;
are not available, we study bo
BMB and % MV/M contour maj
The former are purely indicati§
and mean very little to us. T
millivolt maps show us where v
can expect results IF WE AR
SMART ENOUGH TO PRODUC
A SHOW PEOPLE LIKE. The
do not mean that a station h
listeners in that area, but mere
that we may expect to win liste:
ers there IF WE KNOW HOW.'

Another wrote: “We accept you
listed factors to as much extel
as we accept a newspaper’s circul
tion figures. What we are moj
interested in are the EFFECTIV.
AUDIENCE figures, and those v
can relate. only. through sal
results.”

Well, there is the reaction
the country’s leading agencies °
the present rating-audience mea
urement free-for-all. Perhaps yc§f
disagree with their selections ar
comments. I do, in several respect
However, this survey was eco
ducted to learn their thoughts, an,
I believe it has succeeded. Whe:
do we go from here? I, for on
and I'm certainly not alone, woulff
like to see the industry run—n(
walk—straight to a total circul§’
tion system. 4

Does it make sense for the broad
casting industry to submit i1
formation purporting to prove “X]
number of listeners heard a onf
minute announcement within
time segment, when across the hall
in another part of the agency, ou
door advertising (for example)
purchased on a mere statemer
that ‘500,000 people pass th
corner every month”? No mentiol
is made of the number of peopl
who raise their eyes to see t
sign, much less the number w
actually read the message.

Or, how many people do yoju
think read the one-inch ad, 19%«
inches from the top in column ¥
on page 57 in today’s New Yo
Times? The ad immediately below
The ad to the right? Nobodf¥
knows, and nobody asks. i

But, how many listeners do yo f‘r

—
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%) = 5y .
aibve in your participation pro-
am at 4:29 pm.?
HAt 4:29 pm.? (without a mo-
ant’s hesitation) At 4:29 we have
easf 2.9.
4 A 29! You're killing me. Why
s North Overshoe, Mass., Daily
‘st gives me 10,000 guaranteed
4 eulation; their research depart-
i int tells me most people take the
1ed per home where the average
¢ | mily numbers 3% members above
3 age of 12; that’s an additional
000 circulation. Their surveys
Yij\licate that 409 pass the pub-
ation along to friends where it
read by 2% more people (non-
bseriber’s families are always
wller). Then, a special survey
2y recently made proves the chil-
injen take the papers to school
lere they are used in the class-
oms. Classes now number 50
tldven; here the janitor collects
'sm and sells them to the junk
in . . . he reads them, his chil-
1an (ete. ete. ad infinitum). Now
|5t how does your 2.9 stack up
]‘ ainst that 452,000 circulation of
3 North Overshoe Daily Post?
n:% ,But how many read your ad?
Why, a-a-a-a-a.
'Too often the size of the ratings
termine the amount of commer-
1l business placed on a station.
iis is one of the greatest evils
i the entire method of rating in-
1 Wlspretation. Let me give you an
i'ample of a rating open to ques-
i¥:n, and yet, because of it, the sta-
Jil'm probably lost business.
‘I Several months ago, while ana-
“Wing a rating service, I found
e station with five consecutive
'ytime quarter-hours with “no
/teners found in this sample.”
1e station is a network affiliate,
'kw on a 610 frequency, broad-
sting in a metropolitan area of
"} proximately half-million popula-
%8 m. And yet, according to the re-
1% rt, the station had no audience
‘f'c an hour and a quarter during
‘at part of the schedule when
‘t-in-use were reported second
“'zhest of the entire broadcast day.
oy LEveryone knows — or should
 ow—that every station has an
_dience every minute it is on the
[* . . . that a station would have
audience if it broadeast nothing
't a solo on a bagpipe with sticky
) ss pipes. Somebody would listen.
. 4 Happily, from the comments on
r survey, I detect a glimmer on
2 horizon. Agencies apparently
e becoming more aware of a
id circulation figure, rather than
ctuating ratings. Perhaps the
v will come when radio and tele-
sion time will be sold exclusively
circulation figures and their
rious projections and interpreta-
ms.
[ say sold, for I believe the indus-
7 itself should initiate the plan.
2 should talk circulation, think
culation and, most important,
2sent circulation figures when

=

%

'RMAL ceremonies dedicating the
i-mile New Jersey Turnpike were
sadeast Dec, 7 in hour-long program,
10-7:30 p.m., by WNJR Newark.

WABB ORPHAN FUND GROWS UP

ABC Carries ‘Jaycee’ Appeal Nationwide

ORPHANS throughout the country
were given a boost earlier this
month in a nationwide program
over ABC as an outgrowth of a
local public service program in-
itiated in Mobile, Ala., last year
by WABB in cooperation with the
local Jumior Chamber of Com-
merce.

Last year’s Mobile drive proved
so gratifying to the Junior Cham-
ber and the citizens of Mobile that
the national businessmen’s group
decided to extend its Christmas
spirit to other cities, WABB notes.

The program, Jaycee Christmas
Tour, was aired by ABC Dec. 8,
7:30-8 p.m. in each town where, at
the some time, disc jockeys teamed
up with the local Junior Chamber
of Commerce chapter to create
shopping funds for orphans and
underprivileged children.

The show starred Jimmy Du-
rante, “chief foster father,” Bob

Crosby, Smiley Burnette, Don Me-
Neill, Johnny Desmond, Patsy Lee,
Sam Cowling, Lee Price, president
of the chamber, and Johnny Long
and orchestra. Buck Long, WABB
staffer, was announcer.

A week-long drive following the
program raised money that was
equally distributed to youngsters
in each community. Jaycees es-
corted the children through stores
in groups for their holiday shop-
ping.

TOSCANINI-NBC Symphony orches-
tra concert for benefit of the Italian
Welfare League on Dec. 22 will be
under patronage of Italian ambassador
to the United States, Albert Tarchiani
and Mrs. Tarchiani and of the Italian
consul general in New York, Aldo
Mazio, and Mrs. Mazio.

AM-TV COVERAGE

Tigers Announce Expansion
IN THE midst of the current dis-
pute over what damage TV and
radio broadcasts of baseball games
do to attendance, the Detroit Tigers
announced an expansion of their
1952 facilities.

All games, at home and away,
will be broadcast “live,” with the
Goebel Brewing Co. sponsoring the
broadcasts. WJBK Detroit will be
key station for the Goebel Baseball
Network, consisting of 36 stations
in Michigan, Ohio and Canada.

At the same time, therc will be
no reduction in the Tigers’ TV cov-
erage, with WWJ-TV bringing the
games to Detroit viewers, also un-
der Goebel sponsorship. Announcer
Van Patrick will travel with the
team and do both AM and TV play-
by-play.

KLAC Hollywood now on 24 hour
daily Monday through Saturday sched-
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RADIO FUTURE

WFAA Ceremony
Hears Jahncke

A STRONG vote of confidence for the future of radio was registered at
dedication ceremonies Dec, 6 of the new $250,000 transmitter of WFAA

(570 ke) Dallas.

Ernest Lee Jahncke, ABC vice president for radio, keynoted his speech

by saying, “We haven’t had any
fire sales on radio sets.”

Executives of the Dallas Morn-
ing News, headed by President E.
M. (Ted) Dealey, joined with offi-
cials of the News-owned WFAA
(570 kec-ABC, 820 ke-NBC) and
WFAA-TV to be hosts to more
than 100 area advertising repre-
sentatives at a luncheon in Dallas’
Hotel Baker.

Martin B. Campbell, WFAA
general manager, seconded Mr.
Jahncke’s thoughts on radio’s out-
look. “We here at WFAA have in-
vested a quarter of a million dol-
lars in a radio installation,” Mr.
Campbell said.

“This is the most concrete testi-
monial I know to affirm our faith in
radio as a continuing medium that
reaches more people at more times
than any other single medium at
the advertiser’s disposal,” he
added.

Attack Recalled

Lorrin Thurston, publisher, Ho-
nolulu Advertiser and owner of
KGU Honolulu, recalled the 10-day
blackout of KGU after the 1941
bombing of Pearl Harbor. “I
know,” commented Mr. Thurston,
“what a country can be like with-
out radio.”

Reporting that ABC is “making
a pretty strong bet” on radio, Mr.
Jahncke stated that his network is
making an investment of about
$2,500,000 for “a basic permanent
plant for the next 25 or 30 years
in radio.”

“We believe in radio,” Jahncke
declared, “and we’ll continue to
improve it. There’s no trouble with
radio, but with us. We don’t yet
know how big, how effective it
really is. We haven’t had to find
out until now. When we find the
true measure of radio, we won’t
have anything to worry about.”

WFAA'’s new 570 ke transmitting
facilities, shared with WBAP Fort
Worth (570 ke), includes three

*
650-ft. steel towers. The plant now
is at Grapevine. Tex., having been
switched from Arlington, Tex.

Grapevine also is the location
for WFAA’s 820 ke transmitter
and is equi-distant between Dallas
and Fort Worth. .

WFAA and WBAP share the two
frequencies, each operating half
the time on one frequency, then
shifting to the other channel to
complete the broadecast day.

George Cranston, WBAP man-
ager, and Roy Bacus, WBAP com-
mercial manager, also attended the
dedication ceremonies.

KUOW(FM) SEATTLE
Takes Air Jan. 14

KUOW (FM) Seattle, new radio
station and radio training ground
for the U. of Washington, will start
broadcasting January 14, it was
announced last week by Prof.
Edwin H. Adams, director of the
university’s division of radio and
television broadcasting. It will be
the second non-commercial, educa-
tional FM outlet in the state, which
now has a total of eight FM sta-
tions.

KUOW will start with a sched-
ule of Monday through Friday, 5-
10:16 p.m. Most of the program-
ming will be live. In addition,
KUOW will use the libraries of
SESAC, Lang-Worth, plus 61
hours weekly of tape releases from
the National Assn. of Educational
Broadcasters.

KUOW will operate on Channel
213 (90.5 me) with effective radi-
ated power of 3.3 kw.

Professional staff of the station
will include Prof. Adams as sta-
tion manager; Bruce Calhoun, pro-
gram director; Ken Kager, produc-
tion manager, and Allen Roberts,
chief engineer. The rest of the staff
will be drawn from among students
in radio, journalism and other de-
partments of the university.

o L ¢
PORTLAND, OREGON [
on the efficient 620 frequency

AFFILIATED WITH NBC
REPRESENTED NATIONALLY BY EDWARD PETRY & CO.

carries the weight

in the Oregon Market

DAY.or NIGHT
.

TOTAL BMB
FAMILIES
from 1949 BMB
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<€ Engrossed in talk about radio’s bright future are (seated, I to
Messrs. Dealey, Jahncke, Campbell and James M. Moroney, N
vice president in charge of radio properties; (standing, l to r) Mes
Cranston and Thurston.

EXPLOSION VICTIM
KSTP Aid Drive Success

A THREE-DAY promotion effort
by KSTP-AM-TV Minneapolis-St.
Paul on behalf of an injured gas
station operator was an unquali-
fied success, the station has
reported.

" When the operator of a Shell
Oil station was hospitalized by a
gas explosion, KSTP immediately
went to work and set up a vast
promotion drive with the theme,
“Fill Your Tank for Hank,” on
both radio and television.

Hank Troje’s injury was told on
Shell’s Hornesr’s Corner, on KSTP’s
Main Street, the Clockwatcher and
three TV news and sports pro-
grams. On the third day, Jack
Horner, KSTP sports director, ap-
peared in uniform to man the
pumps himself. Later a 21-car
caravan arrived at the filling sta-
tion for ceremonies.

The trend of business was ex-
cellent, KSTP reported. The day’s
cash receipts were $569.22, rep-
resenting the sale of 2,022 gallons
of gasoline, oil changes and other
services. All KSTP personalities
mentioned the “Hank Day” and
the Tri-State Display Co. donated
a special banner for the filling
station. KSTP claimed it was the
only source to promote the drive.

WLIB Honored

ONLY radio award given by the
Negro Actors Guild has been voted
to WLIB, independent AM station
in New York, it was announced
Dec. 6. Citation, reading “To
WLIB, the Voice of Liberty, for the
wonderful work in opening avenues
of opportunity for members of our
group in radio,” was to be pre-
sented to General Manager Harry
Novik by Nobel Sissle, Guild presi-
dent, in New York’s Imperial
Theatre Sunday night.

BROADCASTING. *

LUCKY NUMBERS

Azrael Revises Pri

FORMAT of the Lucky Numb
contest conducted by Azrael A
Agency, Baltimore, has been
vised to provide as many as
consolation prizes per day in aj
tion to the defense bond or c§.
prize awards, according to Mg
rice Azrael, agency president.

Whereas the contest proced
awards large prizes for sev
digit numbers on social secu’
cards, armed forces serial numb
drivers’ permits or $1 bills, &
solation merchandise prizes §
given for four-digit winners. Sii
this formula brings at least
consolation award with each ni
ber announced, the first persor
claim the prize is the winner.

The plan has been tested
Indianapolis, Mr. Azrael s
Other versions of the Lucky Ni
bers contest include a $500
$1,000 club, with numbers bunc
in a half-hour or hour progi
instead of being spotted 10 ti)
through the day, six days a w¢
In addition there is a jackpot 1
sion used on some stations, he s
A number of advertising agen|
are planning to use the idea
their clients.

MBS Gross

MUTUAL Broadeasting Sys
gross October time sales were $
620,000, Publishers Information
reau has vreported, correet,
earlier figure of $15,348,653 [B!
Dee. 3].

|

IS KLICKIN’

Telecasti




RST radio production of the

rd Foundation’s  Television-
dio Workshop, a 25-minute
ekly series called The People

[BeT, Aug. 13], will not be
n to sponsorship for the first
weeks but may then be made
ailable to advertisers, Robert
| udek, workshop director, re-
rted last week.

The series, consisting of tape-
sorded ‘“‘actuality” broadcasts
iling how communities or
ups of people tackled and
ved specific problems, will be
d on CBS Radio on Sunday,
:05-10:30 p.m. EST, starting

6.,
Dbjectives of the programs and
ails of their preparation were
[#lined at a news conference at
}2 Ford Foundation’s New York
Jif adquarters Monday by Dr. Mil-
1 S. Eisenhower, president of
—nnsylvania State College and
iirman of the national commit-

for The People Act; Mr.
adek; Elmore McKee, who orig-
"’.ted the series and is supervis-
L * the research on it for the work-
4 p; and Irving Gitlin, producer-
ter.
8 May Be Extended
‘Mr. Saudek said 26 People Act
grams are planned and that the
‘ies may be extended. He esti-
ted program cost at $6,000 to
4:000 each. CBS Radio is provid-
2 the time, but if the series is
d at the end of the first 13
ks—and Mr. Saudek said pro-
ctive sponsors had made in-
ries—then, under workshop
cedure, the network will re-
| ve time costs and the workshop
+il recover production expense.
sof Proximately 15 persons are
rking on the show apart from
‘national committee, Mr. Saudek

r. Eisenhower explained that
purpose of People Act is to
W how communities solve prob»
15 through self-help—and to in-
‘te other communities and groups
follow suit. He said the national
mittee is setting up an office

at Penn State, headed by Ray H.
Smith, educational director of the
committee, to develop a list of
referrals in all parts of the coun-
try to counsel listeners who inquire
about local applications of the pro-
grams. The list now stands at 615
persons, Dr. Eisenhower said.

To help promote the self-help
thesis of community action, he as-
serted, recordings of the People
Act shows will be made available
to stations, schools, study groups,
and the like, and also will be broad-
cast by the Voice of America.

Dr. Eisenhower saw the series
as a significant force in the inter-
national as well as the domestic
field, by providing people of other
nations with a picture of democ-
racy in action at the grass-roots
level—a picture which he felt will
be “a revelation” to other countries
and helpful to them.

Among the first programs of the
series will be:

One in Arlington, Va., showing
how “suburban commuters co-
operate to defeat a political ma-
chine and win new schools for
their children—and their area”; in
Blairsville, Ga., where “average
people in an isolated area discover
their own leadership and remake
their community and relate it to
the outside world”; in Gary, Ind.,
the story of how ‘10,000 women
unite to lead the fight against
crime and corruption in a vigorous
industrial city.”

Labor-Management Show

Other programs include one
from Chicago showing how ‘“labor
and management in a steel fabri-
cating plant find a way toward
harmony and cooperation after
years of bitterness and suspicion.”
The story of the “Tupelo (Miss.)
plan” for diversified farming and
diversified industry is the basis of
another show. The formation of
a community by 33 farm families
in the area of Tin Top, Tex., con-
stitutes another.

Producer-writer Gitlin is being
assisted in the research work for
the series by field reporters David

KCMO Gives You u
00,
asinf (™" ﬁ

Actual annual purchasing power of

KCMO'’s larger audience is $50

million higher than the next nearest

Kansas City statior.. KCMO helps
you reach more customers with
money to spend. Get proof—
get the facts on Mid-America

Study of Listening Habits” in the

, radio coverage from the Conlan
US Mid-America area. Parts 1 and 2 of

the 3-part continuing study are ready.

Write on your letterhead to

50,000 WATTS
125 E. 31st. St.  Kansas City, Mo.

or The KATZ AGENCY

OADCASTING ® Telecasting

FORD;FOUNDA T’ON Workshop Series Outlined

Moore and Av Westin, who also
worked with him on production of
CBS Radio’s recent Nation’s Night-
mare documentary series on syn-
dicated crime. Music for People
Act has been composed by Norman
Lockwood and will be conducted
by Alfredo Antonini.

People Act is the second broad-
cast project of the workshop. The
first, a weekly half-hour television
series of filmed resumes of activ-
ities at the United Nations Gen-
eral Assembly in Paris, started on
NBC-TV on Nov. 10.

KDMA Joins ABC

KDMA Montevideo, Minn., became
the 300th ABC radio affiliate last
Saturday (Dee. 15). Owned by
Midwest Broadcasting Corp.,
KDMA operates full time with
100 w on 1450 ke. Williard Linder
is manager.

NEWS SOURCES
KYOO Wins Cooperation

WHEN a Tulsa judge gave a pro-
bationary sentence Nov. 23 to a
young prisoner, KVOO Tulsa mi-
crophones were on the judge's
bench to tape-record the heart-to-
heart talk which accompanied the
sentence.

KVOO News Director Ken Miller
aired the tape recording on his
News and- Views show.

The occasion, which drew nation-
wide publicity, was the sentencing
of a 19-year-old youth, convicted
on an armed robbery charge.
Earlier, the judge had sent the
youth on a one-day visit to the
Oklahoma State Penitentiary at
McAlester.

The judge commented that if
the boy “came back sufficiently im-
pressed with prison life and suffi-
ciently determined to go straight,”
he would suspend the five-year sen-
tence and place the boy on proba-
tion for five years instead.

Talking with penitentiary in-
mates, sitting in the electric chair
and eating with the convicts, did
impress the youth. On the day
after Thanksgiving, the judge
handed down the suspended sen-
tence and the boy was free to be-
gin life anew.

Last summer, KVOO newsmen
were successful in gaining full
access to city commission meet-
ings and now are permitted to
record all proceedings in the com-
mission room. Several times,
KVOO recording reporters have
visited prisoners in jail.

When 16 southern governors
convened in Hot Springs, Ark., last
month, KVOO claimed it was the
only radio news agency in Okla-
homa covering the event. During
the three-day meeting, KVOO re-
corded portions of every session,
giving listeners an on-the-scene
report.

RAYMOND LLOYD (r), WIP Phila-
delphia, is honored on completion of
25 years of service with anniversary
cake. At celebration party also were
Benedict Gimbel Jr. (1), WIP presi-
dent-general manager, and Clifford
C. Harris, WIP technical supervisor.
Mr. Lloyd is the oldest WIP employe
in point of service.

African Directory

FIRST edition of the Commercial
Directory of Africa, three years in
preparation, is now being offered.
Directory contzins 280 pages and
is bound with stiff cloth. The entire
continent of Africa is grouped to-
gethed under simple trade head-
ings. London distributor is H. R.
Vaughan, 167 Strand, London,
England.

THE
MIDWEST
ADDRESS

YANKTON — SIOUX CITY|

December 17, 1951 ® Page 99




DOMINION SURVEY
Canada Places 3 in Top 10

THREE Canadian programs have
made the first 10 most popular pro-
grams in Canada for November by
the national rating survey of Elli-
ott-Haynes Ltd., Toronto.

Standings of the first 10 evening
programs are Radio Theatre with
rating of 29, Charlie McCarthy 27.1,
Amos ’n’ Andy 26.9, Our Miss
Brooks 25.2, Great Gildersleeve
18.8, Ford Theatre (Canadian) 18.3,
NHL Hockey (Canadian) 17.6, Fa-
ther Knows Best 17.4, Suspense
17.1, and Don Wright Chorus (Ca-
nadian) 16.6. Daytime leading five
programs in November were Ma
Perkins 19.3, Big Sister 17.4, Pep-
per Young’s Family 16.8, Life Can
Be Beautiful 15.2, and Road of Life
14.7. French-language evening lead-
ing shows were Un Homme et Son
Peche 34.9, Radio Carabin 26.5,
Metropole 25, L’ Epervier 23.6, and
Jouez Double 23.2. French daytime
leading programs were Jeunesse
Doree- 21.5, Rue Principale 25.3,
Grande Soeur 23.4, Maman Jeanne
22.4, and Tante Lucie 21.5.

Joins Law Firm

PARKER D. (BUD) HANCOCK,
chief of FCC Office of Formal
Hearing Assistants, has resigned to
join the Washington law firm of
Hogan & Hartson. Mr. Hancock
received his LL.B. from Indiana U.
in 1937, practiced law in Indiana
until he joined the Army in 1941.
During the war he was assistant
theatre judge advocate, China The-
atre. He joined FCC after release
from military service in 1946, was
chief of the review branch of the
law department 1948-49, becoming
a member of the special legal and
technical group in June 1949. He
was named to his last post in March
1950.

FIRST award of the sixth annual re-
ligious radio workshop, conducted by
the broadcast and film commission of
the National Council of Churches of
Christ, went to Day’s End, devotional
program aired Sundays by WMAQ
(NBC) Chicago. Church Federation
of Greater Chicago cooperates in the
production.

Your 0

ALL Broudcusll“g

ONE SOURCE Supplu for

NEW OFFICERS of the T

Assn. of B d. includ

r) Mrs. Ruth Clinard, of WMAK Nashyville, secretary-treasurer; J. Parry
Sheﬂull WIMZ Clurksvulle, presldenl- and Henry Slavick, WMC-WMCT(TV)
i (I to r) are A. D. Smith Jr., WCDT Win-

vice p

chester, dlrectov, Earl W Wlnger, WDOD Chattanooga, di Frank
Proctor, WJTX Jackson, retiring president, and F. C. Sowell,
ville, director.

(seated, | to

CANADA SET FEES
Collection Chan

RADIO receiving set licenses
no longer be collected in Can
through door-to-door ecanvass
C.G.W. Browne, director of t|
communications in the Departn i
of Transport, Ottawa, told
Parliamentary Radio Committe
Ottawa Dec. 6. This will mea|
saving of $100,000 in collecting |
annual $2.50 license fees, but
money will go to pay an additic
50 inspectors who will check t|
all Canadians buy their anr
licenses.

In future, licenses will be |
through post offices, banks
radio dealers, who will continu
receive a 15% commission. Dj
culty in obtaining canvassers|
main reason for dropping this ¢
. Browne suggested {
fines for non-payment of licer|
should be $10 instead of the a
trary small sums now set by 1
magistrates. A larger fine wd
do away with the 11,000 pros¢
tions the department now has e
year for non-payment of fees.

*

GUESTS at recent meeting of Tennessee Assn. of Broadcasters included
(standing, 1 to r) J. T. Ward, WLAC Nashville; Hoyt Wooten, WREC Memphis;
Earl Moreland, WMC Memphls, Jack Stapp, WSM Nushwlle, Henry Gillespie,

RCA Thesaurus, Atlanta; John Cleg!

n, WHBQ M his; seated (I to r)

E. S. Tanner, WSIX Nashville; John Esau, KTUL Tulsa; Ken Sparnon, BMI,
New York, and Clarence Beaman, WKGN Knoxville.

QUINCY,

ILLINOIS

Equ t NEEDS

THESE OFFICES
TO SERVE YOU

QUINCY, ILL.
HOUSTON, TEXAS
WASHINGTON, D; C.
MONTREAL, QUE.
NEW YORK CITY
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ILL 9-0200

TEL, MURRAY

Buffalo Cooperation

BUFFALO’s radio and television
stations cooperated with the U. of
Buffalo to bring coverage of the
Niagara Frontier Convocation to
the widest audience possible in that
city. Stations listed as joining to-
gether for this event were WBEN-
AM-TV, WGR, WEBR, WKBW
and WBNY. The Convocation was
held Dec. 7-8.

CAPITOL RECORDS Inc., Hollywood,
announces year-end dividend on com-
mon stock of 25 cents, record date
Dec. 10, payable Dec. 20. 1950 dividend
on common stock was 12% cents.
Regular 65 cents dividend on preferred
stock also declared. Record date is
Dec. 15, payable Jan. 1, 1952,

WLAC Nash-

TIMELY BEAR
Is WSVA’s News B

A TIMELY incident of man sh
bear proved WSVA Harrisonby
Va., Newsman George Thursti
case while debating with a H
risonburg Daily News Record
porter on the relative advanta
of radio compared with ne

of the two newsmen who were L
ing early morning coffee at
time. The 226-pound animal
been rummaging through rubt
cans in an alley in downtd
Harrisonburg. B

Mr. Thurston reported the stl§

of a taped interview with
policeman who discovered the w
ward bear was rebroadcast z
result of listener requests, the |
tion reports, adding that the ne
paper headlined the story the
lowing morning—24 hours a)
the shooting.

NBC is originating a new netw
musical feature, America’s

from Chicago each Sun. from
2:30 p.m. CST. Lois Ray, 22-y{
old singer and first-place scholar
winner in the Marion Anderson aw4
competition, appears with Barif)
Bill Snary and Joseph Gallicchio
his orchestra, Henry Cooke is eni
with Ralph Knowles directing.

Why buy 2 or mo
do 1 big sales jo

on “RADIO BALTIMORE

= WBA|
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'OGERS RULING
1 Clarification Asked

LARIFICATION and interpreta-
"'9n of various points in the ruling
ndered by Federal Judge Peirson
. Hall in the decision handed
wn in favor of Roy Rogers, film,
dioc and TV singing cowboy star
rainst Republic Pictures, is being
ked.
|| Mr. Rogers sued to prevent Re-
iblic from releasing his old
ovies to TV. The five week trial
‘sled in his favor [BeT, Oct. 29].
|Herman Salvin, film studio at-
rney, challenging the interpreta-
on has filed objections to certain
irts of findings of fact and con-
-usions of law filed by Frederic H.
urdy, who with Samuel O. Pru-
» represented the cowboy star.
r. Selvin is asking a hearing
sed on his objections.
| Judge Hall, it was pointed out,
n either hold such a hearing,
iprove findings as presented to
| My OT modify them.

. Meanwhile Republic’s appeal to

e appellate court is being held

. It cannot be filed until Judge
s jall has signed a formal judg-
—Tmt.
14i{Gene  Autry, radio, TV and
vie cowboy singing star [BeT,
uiet. 29] and Bobby Blake, former
:ild actor who portrayed Little
uilbaver in Red Ryder feature films,
48T, Dec. 3, Nov. 19] have also
Wreatened similar suits against
spublic should their old movies be
leased to TV.

a5

“astructors Needed

ik
#/ ISTRUCTORS in military elec-
al| ;nics and communications sub-
mjiets are “critically needed” as
miflZilian workers for the opening
Camp San Luis Obispo, Calif.,
#a Signal Corps training center
3¢. 15, the Dept. of Army has
tnounced. A replacement train-
2 center and signal school will
i Set up as part of the installa-
)m, to be manned by some 450
ilian employes. Brig. Gen, Harry
¢t sichelderfer, now commanding
ie]'rt Monmouth, N. J., will com-
:iand the new post.

GROWING

RADI

ATOP his yacht off Santa Catalina Island is John Poole (1), president of John

Poole Broadcasting Co., licensee of KBIG Avalon, and Jay Tapp, partner in

T&T Radio Measurement Co., Long Beach, Calif. They are testing the signal

of KBIG, new daytimer under construction on the island. Yacht will be used
for marine events after station begins operating in early ‘52,

B. T. BABBITT SALES MEET

Radio and TV Play Roles

RADIO and television played a
unique part in the B. T. Babbitt
sales convention held in New York
last Wednesday at the St. Regis
Hotel.

B. T. Babbitt, manufacturer and
distributor of BAB-O and Glim,
called together its key salesmen
from all parts of the nation via a
closed ecircuit broadcast through
the cooperation of MBS, whereby
top executives of various grocery
chains reported to the salesmen.

Television played its role at the
convention when Edward D. Mad-
den, vice president in charge of TV
operations and sales, NBC-TV,
made a special address to the con-
vention, revealing the plans being
formulated for the Kate Smith
TV show and projected the future
of television as a potent sales
force.

In addition, Babbitt, sponsor of
part of the Kate Smith Ewvening
Hour on NBC-TV, planned the pre-
duction of a special film detailing
the operation of the show. Vari-
ous excerpts from the shows of
stars who have or will appear were
included on the TV film, includ-
ing Milton Berle, Ezio Pinza, Rex
Harrison, Jimmy Durante, Martin
and Lewis, etc.

Among the speakers at the con-

Entering the Hew Year
with a record based on

AGGRESSIVE

S22 Oar

Dowkls Spread

CHICAGO 7

I Clear Channel Home of the National Barn Dence

il '!OADCASTING ®

Telecasting

vention were Samuel Mendeleson,
president of B. T. Babbitt; Wil-
liam H. Weintraub, president of
William H. Weintraub Inc., N. Y.,
agency for Babbitt, and George
Friedland, president of Food Fair
Stores.

After the business meeting the
group of salesmen attended a
party at the Center Theatre.

AFA Campaign

OVER 6,300 radio transecriptions
are in use throughout the U. S.
and Canada for the fourth Adver-
tising Federation of America cam-
paign for public understanding of
advertising, AFA has reported.
For first time since inception in
1946, campaign has reached inter-
national proportions, spokesman
said. Theme is “Advertising Gives
you More for Your Money.”

NATIONAL NIELSEN RATINGS
TOP RADIO PROGRAMS
(Total U. S. Ares, Including Small-Town,
Farm and Urban Homes and Including
Telephone and Non-Telephone Homes)
EXTRA-WEEK
October 28-November 3, 1951
EVENING, ONCE-A-WEEK
NIELSEN-RATING*

Current
Rating
Current Homes
Rank Program %
1 Jack Benny (CBS) 155
2 Lux Radio Theatre (CBS) 142
3 Amos ‘n’ Andy (CBS) 138
4  Gangbusters (CBS) 124
5  Dragnet (NBC) 121
6  Mr. Keen, Tracer of Last
Persons (NBC) 12,0
7  Charlie McCarthy Show (CBS) 11.9
8  Gene Autry (CBS) ns
9 You Bet Your Life (NBC) 1.8
10 Father Knows Best (NBC) 1.6

NOTE: Number of homes is obtained by ap-
plying the “NIELSEN-RATING” (%) to 41,-
903,000—the 1951 estimate of Total United
States Radie Homes.

(*) Homes reached during all or any part of
the program, except for homes listening only
1 fo 5 minutes.

Copyright by A. C. Nielsen Co.

DuMONT PAY RAISES
8% Given to 3,500

SOME 3,500 production, clerical
and junior executive employes of
Allen B. DuMont Labs got an
across-the-board pay increase last
week, effective today (Monday).

Harry Housten, industrial rela-
tions director, said production
workers will receive an eight-cents-
an-hour boost—maximum allowed
under the Wage Stabilization
Board formula—and that DuMont
plans to petition WSB for an addi-
tional 2 cents an hour so the raise
can be a flat 10 cents. Propor-
tionate increases were announced
for the clerical, supervisory, and
professional employes.

Employes affected by the move
are in the company’s East Pater-
son, Clifton, and Passaic, N. J.,
plants,

Mr. Housten said the rate
changes are a continuation of Du-
Mont’s announced policy of pay-
ing wages on a par with, or better
than, the average for the industry
and area. They -constitute the
fifth general raise DuMont has
volunteered since 1945.

MOTOROLA Inc. Chicago, (radio and
TV sets), through Ruthrauff & Ryan
will sponsor East-West football game
over Mutual radio network Dec. 29.
Company had previously signed for
coast-to-coast television sponsorship
with DuMont network.

KROD has helped..

POPULAR

6/26 Q‘)O)DLLZCI r

for years in building sales volume

The largest department store
between San Antonio and Los
Angeles is a believer in radio
advertising for retail stores.
The fact that The Popular has
been a consistent sponsor of
programs and user of spots on
KROD for many years is the
best proof that we get results.
We can get results for YOU,
too!

(BS Radio Network in EI Paso

KROD

5000 watts 600 K. C.
Roberick. BroapcasTing Core.
Dorrance D. Roderick, President

Val Lawrence, V. Pres. & Gen. Mgr.
REPRESENTED NATIONALLY
BY THE O. L. TAYLOR CO.
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EE N N N S S S SRR

DECEMBER 7 THROUGH DECEMBER 13

CP-construction permit ant.-antenna  cond.-conditional |
DA-directional antenna D-day LS-local sunset
ERP-effective radiated power N-night mod.-modificatio
STL-studio-transmitter link aur.-aural trans.-transmitte:
synch. amp.-synchronous amplifier vis.-visual unl.-unlimited h

STA-special temporary authorization CG-conditional grant

Grants authorizing mew stations, changes in fnzczlmes, a,nd transj|
appear at the end of this department, Y ar p of 1
station and transfer applications.

MILITARY inspection trip to the Memphis area was well-covered by WMC
and WMPS there. Shown during WMPS studio gathering are (I to r) Rear
Adm. Lucian A. Moebus, chief of Naval Air Reserve Training; Col. Joe A.
Smoak, chief of staff to commander of Marine Air Reserve Training; and Bill

Crump, announcer, W. B. Rudner, station director, and C. G. Simmons, December 10 Applications . .. !c{}‘x‘;nag‘ér'a'ntg el?g W B Z\
engineer, all WMPS. ACCEPTED FOR FILING D ber 11 Decici
> ls

AD TEACHER AIDS
AAAA Undertakes Program

TEACHER cooperation program
has been undertaken by American
Assn. of Advertising Agencies,
which is advising its 255 member
agencies to offer practical help to
instructors of advertising classes
in local schools and colleges.

The program includes 14 specific
suggestions of help, ranging from
offering speakers to providing
samples of agency work. Emphasis
is put on the annual AAAA adver-
tising aptitude examinations, which
show the teachers what advertis-
ing employers want young people

FOR FINEST TAPE RECORDING |

KTHT

Houston, Tex.

—FIRST CHOIC
OF ENGINEERS!

Only Magnecorder offers all the flex-
ibility, high fidelity and features you
require—at a price you want to pay!

FITS EVERY PURPOSE —EVERY PURSE!
”~

PORTABLE — LIGHTWEIGHT
Recorder in one case -~
Amplifier in the other. Easy
handling — compact! i

QUICKLY RACK MOUNTED
Units con be combined fo
studio operation of portabl
equipment.

colatey — wiils,

. INC.

Chicage-1; ML

260. N. -Michigan: Ave,
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to know, without trying to tell the
instructors how to teach. Of some
1,200 teachers to whom samples
of the tests were offered this year,
nearly 700 requested copxeq it was
pointed out.

Purpose of the program is to
assure that advertising students—
future employes of AAAA agen-
cies—get sound instruction and
learn the role of the agency within
the advertising structure. The pro-
gram is being handled by the
AAAA Committee on Government,
Public, and Educator Relations,
with William Reydel of Cunning-
ham & Walsh as chairman.

Far East Plans

OPERATIONAL program for
Voice of America radio transmis-
sions to Far Eastern countries in
1952 were outlined last week in
the Philippines by Edward W. Bar-
rett, Assistant Secretary of State
for Public Affairs. He conferred
with Far Eastern information of-
ficers Dec. 10-14, the State Dept.
announced. Department programs
about 18 hours per week, including
repeats, to the Far East.

WSTV Calms Public
AN AUTOMOBILE ploughed
into a high-tension electric
line pole and short circuited
virtually all electric lines for
10 miles around Steubenville,
Ohio, Nov. 30 at 11:20 p.m.
Five hours passed before elec-
tricity was restored to most
of the area. Even the police
short-wave radio was off the
air. WSTV Steubenville’s
power, however, did not fail
and the station was the only
vehicle for radio communica-
tion during the blackout.
Disc Jockey Eddie Dee on
WSTV’s Nite Club of the Air
flashed news bulletins every
five minutes throughout the
blackout to anxious listeners.
Civic and civil defense offi-
cials lauded WSTV’s efforts
to calm a war-jittery public,
many of whom feared the
blackout was caused by enemy
attack, the station reported.

Modification of CP

WHJIC Matewan, W. Va.—Mod. CP,
as mod., authorizing new AM station,
for extension of completion date.

KPFA (FM) Berkeley, Calif.—Mod.
CP, as mod., authorizing new FM sta-
tion, to change frequency, ERP, ant.
height, studio location, etc.

‘WOUIL Athens, Ohio—Mod. CP, au-
thorizing changes in non-commercial
educational FM station, to change fre-
quency from 88.1 mc (Ch 201) to 91.5
mc (Ch. 218).

Amendment of CP

Garden City Bestg. Co., Augusta, Ga.
—Amend CP, requesting new FM sta-
tion, to change frequency from 103.7
me (Ch. 279) to 105.7 me (Ch, 289).

CP for CP

KOKH Oklahoma City, Okla.—CP to
replace CP, as mod., authorizing new
non-commercial educational FM sta-
tion.

License for CP

KCHJ Delano, Calif.—License for CP,
as mod., authonzmg new AM station.

WTIX New Orleans, La.—License for
CP, as mod., authorizing new AM sta-
tion.

WPAC Patchogue, N. Y.—License for
CP, as mod., authorizing new AM sta-
tion.

WHJC Matewan, W. Va.—License for
CP, as mod., authorizing new AM sta-
tion.

WNBC-FM New York—License for
CP, as mod., authorizing changes in
FM station.

KOKH Oklahoma City, Okla.
cense for CP, as reinstated, authorizil
new non-commercial educational FM
station,

Lx—

AM—1070 ke

WAPI Birmingham, Ala.—CP to in-
%easli power from 5.kw to 10 kw on

License Renewal

WIBK-FM Detroit—Renewal of li-
cense.

WIBM FM Jackson, Mich.—Renewal
of license.
Application Returned

WCPM Cumberland, Ky.—License
for CP, as mod., authorizing new AM
station.

TV—Ch.3

WBTV (TV) Charlotte,
increase ERP from

N. C.—CP to
16.3 kw vis.,, 8.2

BY THE SECRETARY
Granted License

WBOW-FM Terre Haute, In
Granted license covering changes
FM statxon, 101.1 me (Ch. 266), 20
ant. 230 fi

WGBR Goldshoro, N. C.—Grantec|
cense covermg faclhhes change
new DA-DN,

WSYD Mt. Al €.—Granted
cense new AM sf.atmn, 1240 ke, 25C
fulltime.

WTOL-FM Toledo, Ohio—Grantecli™
cense new FM station, 104.7 mc i &
284), 1.3 kw, ant. 156 ft.

WCOS-FM Columbia, 8. C.—Grar
license new FM statwn, 979 me (|
250), 5.3 kw, ant. £t.

WWGP-FM Sanford N. C.—Gra
license for CP as mod. and remsn
for FM stahon, 1055 me (Ch. 288),

w, ant. 340 ft. P
To Reduce Hours

WSUI Towa City, ITowa—Granted
thority to reduce operating hours f
fulltime to minimum of 614 hrs. d

to obs¢
New Years vaca

from Dec. 20 to_ Jan.
Christmas and
period.

Granted Modifications

Following granted mod. CP’s for
tension of completion dates:
KSGM St. Genevieve, Mo., to Mw

15; WKBZ Muskegon, Mich., to

15; KPOO San Francisco to June
WRJW Picayune, Miss., to March
WJEF-FM Grand Rapids,  Mich.
June 27; WTVB-FM Coldwater M1

v @

T

S.

N. Y., to June 1, and WTJH East Po

Ga., to April 4.
ACTIONS ON MOTIONS

By Comr. Frieda B. Hennock

Lawrence County Bestg, Co., L

renceburg, Tenn.—Ordered hearin,

proceeding scheduled for Dec, 31 (h

day for government employes) be c

tu‘l;lesd to Jan

T

Granted joint petition for continua
of hearing from Jan. 22 to March
in Washington in proceeding re tl
applications.

WLEA Hornell, N. Y.—Granted p
tion for order to take depositions
proceeding re its application.

By Hearing Examiner J. D. Bong

WINX (WOOK) Washington—Granff™
petition to amend application for
to change main trans. location
establish synch. amp. to change né

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C,
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
PRECISION FREQUENCY MEASUREMENT)

Engineer on duty all night every might; 5
JACKSON 5302
P. O. Box 7037 Kansas City, M
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g

nil| Dffices and Laboratories
ot

iy Washington, D. C.
|_m}:, Member AFCCE *
I

CONSULTING RADIO & TELEVISION ENGINEERS

JANSKY & BAILEY
ixecutive Offices
National Press Building

1339 Wisconsin Ave., N. W.
ADams 2414

JAMES C. McNARY
Consulting Engineer
National Press Bldg., Wash. 4, D. C.

Telephone District 1205
Member AFCCE *

A 43-year background
—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. J.
MOntclair 3-3000
Laboratories Great Notch, N. J.

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 0111
Washington 4, D. C.

Aember AFCCE *

i3

i Commercial Radio Equip. Co.

T TINTERNATIONAL BLDG.

i ' MUNSEY BUILDING DISTRICT 8215

§ E’.

Everett L. Dillard, Gen. Mgr.
DI 1319
WASHINGTON, D. C.

P. 0. BOX 7037 JACKSON 5302
KANSAS CITY, MO.

A. D. RING & CO.
26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347

WASHINGTON 4, D. C.
Member AFCCE *

There is no substitute for cixperience

GLENN G. GILLETT
AND ASSOCIATES
982 NATL. PRESS BLDG.  NA. 3373
WASHINGTON, D. C.
Member AFCCE *

GAUTNEY & RAY
CONSULTING RADIO ENGINEERS

1052 Warner Bldg.
Washington 4, D. C.

National 7757

Craven, Lohnes & Culver

WASHINGTON 4, D. C
Member AFCCE *

Mclntosh & Inglis
710 14th St., N.W.—Metropolitan 4477
WASHINGTON, D. €.
Member AFCCE *

RUSSELLP. MAY

1422 F s, N. W.
Washington, D. C.

Kellogg Bldg.
REpublic 3984
Member AFCCE *

WELDON & CARR

WASHINGTON, D. C.

1605 Connecticut Ave.
Dallas, Texas Seattle, Wash.
4212 S. Buckner Blvd. 4742 W. Ruffner

Member AFCCE *

C. PAGE
CONSULTING RADIO
g ENGINEERS

30ND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.

Member AFCCE *

MILLARD M. GARRISON
1519 Connecticut Avenue
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE *

KEAR & KENNEDY

1302 18TH ST, N. W. HUDSON 9000
WASHINGTON 6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

WILLIAM L. FOSS, Inc.
Formerly Colton & Foss, Inc.

927 15th St, N. W. REpublic 3883
WASHINGTON, D. C.

JOHN CREUTZ

319 BOND BLDG. REPUBLIC 2151
WASHINGTON, D. C.

Member AFCCE *

GUY C. HUTCHESON
P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

LYNNE C. SMEBY

HRagi d focsional Enaineer’

1311 G st N. W.
Washington 5, D. C.

EX. 8073

Member AFCCE*

applicant to United Bestg. Co. Inc.

rom Banks Independent Bestag. Co.).
Alabama-Gulf Radio, Foley, Ala.—
ranted petition for assignment of
:aring date in proceeding re its ap-
ication and that of Gulf Beaches
:stg. Co., St. Petersburg Beach, Fla.;
iplications assigned for hearing in
ashington on Feb. 11,

‘By Hearing Examiner Leo Resnick
West Side Radio, Tracy, Calif.—

MIfl anted petition for continuance of

:aring from Dec. 11 to Jan. 10 in pro-
eding re its application and that of
estern Bestg. Assoc., Modesto, Calif.
Lee County Bestg. Co., Bishopville,
C.—Continued hearing from Dec. 5
Jan. 3 in Washington re application
r CP.

ROADCASTING *

GEORGE P. ADAIR

Consulting Radio Engineers
Quarter Century Professional Experience
adio-Television-
Electronics-Communications.

1833 M St, N. W., Wash. 6, D. C.
Executive 1230—Executive 5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—Rlverside 7-2153
Riverside, Il
(A Chicago suburb)

December 11 Applications . . .
ACCEPTED FOR FILING
Modification of CP
WBUD Trenton, N. J.—Mod. CP, as
mod., authorizing frequency change,
power increase, DA-DN, change trans-
mitter and main studio locations, efc.,

for extension of completion date.
KCLV Clovis, N. M.—Mod. CP, as
mod., authorizing new AM statwn for
power increase from 100 w to 250
License for CP
KPUY Puyallup, Wash.—License for
SP as mod., author]zmg new AM sta-
ion.

December 12 Decisions . . .
COMMISSION EN BANC
Granted Application
WLAW-AM-FM  Lawrence, Mass.—
Granted applications to maintain ad-

ditional main studio in Boston.
Designated for Hearmg
WPIN Clearwater, Fla.—Designated
for hearing at time and place to be
later specified application to change
studio location from Clearwater to
Clearwater-St. Petersburg, la
s —Deslgnated
for hearing at time and place to be
later specified application tfo change
location of station from Wewoka to
Wewoka-Seminole, Okla.

Telecasting

WEIR Weirton, W. Va.—Designated
for hearing at time and place to be
later specified, application to change
studio location from Weirton, W. Va.,
lnh\i\/elrtun W. Va., and Steubenville,

Set Aside Action

KTOK Oklahoma City and WCFL
Chicago—Set aside FCC action of Dec.
5 granting CP to KTOK to increase
nighttime power from 1 to 5 kw and
make changes in DA-N and return said
application to processing line to await
consideration in proper turn. At same
time, the Commission modified Dec.
5th grant of WCFL to make changes
in the DA-N subject to further con-
dition that applicant accept such in-
terference as ma; ult from later
grant of application uf KTOK In let-
ter to KTOK, Commission explains:
“The action granting your application
was inadvertent and not in accordance
with Section 1.373 of Commission Rules
in that there are approximately forty-
eight applications senior to yours, which
are on processmg line awaiting con-
sideration.”

Granted Waiver

KWTX Waco, Texas—Granted waiver
of Sec. 330 of Commission’s Rules o
permit change in main studio location
to 46th and Bosque. Waco, to be ef-
fective May 1.

ROBERT M. SILLIMAN

1011 New Hampshire Ave., N. W.
Republic 6646
Washington 7, D. C.

ADLER
COMMUNICATIONS
LABORATORIES

Broadcast, Communication
and Television Systems
One LeFevre Lane, New Rochelle, N. Y.
New Rochelle 6-1620

December 12 Applications . . .
ACCEPTED FOR FILING
Modification of CP
KMMO Marshall, Mo.—Mod. CP, au-
thorizing power increase and new
trans., for extension of completion date.
WSGN-FM Birmingham, Ala.—Mod.
CP, as mod., authorizing new FM sta-
tion, for extension of completion date.
KOMA-FM Oklahoma City—Mod. CP,
as mod., authorizing new FM station,

for extension of completion date.
WPEN-FM Philadelphia — Mod. CP,
authorizing changes in FM station, for
extension of completion date.
WJHL-FM Johnson City, Mass.—Mod.
CP, as mod., authorizing new FM sta-
tion, for extension of completion date.
License for CP
WNPT Northport, Ala.—Lic. for CP,
as mod., authorizing new AM station.
WGBH (FM) Boston—License for CP
authorizing new non-commercial edu-
cation FM station.
TENDERED FOR FILING
AM—1320 ke
KCRA Sacramento, Calif. —CP to in-
crease power from 1 kw-N to 5 kw-N
and change DA-N
(Continued on page 107)
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CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Situations Wanted 20¢ per word—$2.00 minimum ® Help Wanted 25¢ per word—$2.?0 minimum
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No charge for blind box number. 3
BROADCASTING, 870 National Press Bldg., Washington 4, D. C.

or bulk k

If transcriptions

their custody or return.

to box numbers are sent at owner’s risk. ING

Send box replies to

, $1.00 extra charge for mailing. All transcriptions, photos, etc., sent
any liability or responsibility for

Help Wanted (Cont’d)
Oth

Wanted: Experienced, personal
woman to conduct television cook
program in southern city. Send det
on experience and recent photogriff®
in first letter. Box 716L, BROADCA |

PraidvietionD:
Pr T0gT

Seasoned newsman. Assist news edil
Rewrite, gather, edit, broadcast. P
manent, good future right man.
watts affiliate, northern N
Box 738L, BROADCASTIY

cn

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Managerial

Wanted: General manager for mid-
western radio station. 35,000 town.
One_who wants to locate and rear his

experience necessary.' Answers strictly
confidential. Box 721L, BROADCAST-
ING.

Salesman

Announcer-salesman, air work
do top personality

Full details first

plus abzhtfr to sell. i
L "

letter, include tape or disc.
Lake Charles, La.

Wanted—Two combo men, one first of
December. One end of December, forty
hour week. Salary $45.00 to $65.00,

with ability. WACA,

Salesman with proven sales record.

ate
Camden, South Carolina.

Position offers salary plus
in quarter million midwest market.
Radio sales at outset with chance to
work into TV. Prefer married man
who is anxious to get ahead in a rapidly
growing organization. Send recent
snapshot and complete history in first
letter. Address Box 707L, BROAD-
CASTING.

Excellent opportunity for salesman who
of

Announcer-engineer for new station
New York metropolitan area. WALK,
Patchogue, Long Island.

Announcer wanted, interested in an-
nouncer for rsgular staff work prefer
residence of N. C., S. C,, ol
Contact Allan Wannamaker
Station WGTM, Wilson,

lrﬁ.adla\)

combo an-

knows radio and value
serv:cmg Good draw against 15%.

Send complete details, air mail. P. O.
Box 112, Gloversville, New York.

Wanted—By oldest radio station west
of Mississippi River, aggressive,
perienced salesman. Vacancy due to
change in_ personnel to accomodate
station’s TV operation, er-
manent; good salary plus profitable
incentive plan. Working conditions
ideal. Station staffed to support hard
working salesman with ideas, cam-
paigns and copy that are productive.
Send complete information 1st letter
to: Sales Manager, WOC, 805 Brady,
Davenport, Iowa.

Announcers

Wanted—announcer with good hard
punching commercial vmce Large mid-
western market. Send audition dise

and all details first lettcr Box 367L,
BROADCASTING.
Act quick. Announcer-engineer, ith

first class ticket, accent on announcing.
Growing 250 watt network station in

beautiful northern Virginia. $240
month fo start, automatic raises. Send
disc and qualifications. Box 710L,
BROADCASTING.

2
nouncer- engineers 1st phone, emphasis
annnuncmg Start $60 for 40 hour
week. Senu disc, photo, resume.
WHBS, Huntsvll]e, ‘Alabama’.

Morning man—Hard hitting announcer.
Only experienced need apply. Prefer
man state Wisconsin, near middlewest.
Reasonable starting salary, health bene-

fits. d disc, tape, complete letter
&;ogram director, WHBY, Appleton,
isconsin.

Combination announcer- engmeer Wl;‘e
WJON, St. Cloud, Minnesota, or call
1240. ABC affiliate.

All-round announcer. Prefer experi-
ence, will accept qualified man fresh
from radio school. Send statistics,
draft status, audition of news, spots,
DJ work, to Dave Kane, WLAU, Laurel,
MlSSlSSlppl.

lmmedxate opening for morning an-
nouncer with first class license. 500 W
regional station. Congenial staﬁ per-

Need i
for Minnesota stanon Want man ahle

Mature young woman for daytime s
tion traffic work and some copyrig
ing. Include in reply details

perience and photo WANN, Box |
Annapolis, Maryland.

to work into chie:
salary. Mail detalls Box 624L, BROAD-
CASTING.

Woman copywriter, experienced
tractive and capable of

Wanted—First phone engineer for
transmitter duty. Car required. $50
Box 678L, BROADCAST-

for 44 hours.
ING.

If you like hunting, salt water and
fresh water fishing in the land of sun-
shine and the salary, of course, there
is an opportunity for you if you have
a first class ticket and voice. Send

e or disc and full information. Box
69 L, BROADCASTING.,

Opening available in southern AM-TV
station for an alert, licensed engineer
with maintenance and control room
é)x;senence, Reply Box 728L, BROAD-

Engineer-announcer, experienced com-
bination man, good personality ad lib
type able to ‘handle nite shift, Start-
ing salary between $280 and $320 based
on announcing ability.  Opportunit;
to_sell on commission also. Networl}c’
affiliate, strong on sports, DJ shows,
highly saleable market, Full details
first letter, include tape or disc. KWSL,
Lake Charles, La.

Chief Engineer. New station New York
metropolitan area. Good sala}{, op-

clients. cond iti
and continuous chance for pmmotxc«
Wire or write WDYK, Cumber
Maryland.

Wanted: Experienced news man,
write. Excellent opportunity for
with writing ability and news jud|
ment. Air work not essential. S
letter of qualifications, including
perience, background and salary ¢
pected to Station WFDF, . Mic
an.

Copywriter, immediate opening.

Experienced commercial
Also do traffic work. In reply ch] !
sample commercials, photo, details
expenence ‘WVSC, Somerset, Pa.

Television

Technical

Wanted—TV chief engineer. Man m
be able to take over opelating stati
completely. Box 580L, BROADCAS
ING e TELECASTING.

portunity. Statmn WALK,
Long Island,

Engineer, first class ticket, no combo
work. Contact WBYS, Canton, Illinois.

First class engineer, no experience re-
qmred WCDT, Winchester, Tennessee.

Production-Programming, Otheri.

Wanted—TV production chief. No liy
Man who can handle all phases of Al
slide schedulmi ete. willi
dxg in, work hard. R1 ht man c
have unlimited oppo umty. ox 57"
BROADCASTING e TELECASTI’NC

i with
first class hcense Comact Allen B
.{onei\.I Radm Station WGNI, Wilming-
on, .

Have i for first class

manent position, pay $60 B
WMIK, Middlesboro, Kentucky

Announcer-engineer, first phone. State
experience and salary requirements
first letter. WMLT, Dublin, Georgla

Upper midwest 1 kw CBS affiliate needs
staff announcer. Prefer 1-2 years ex-
perience. Send letter, photo, audition
recording. Immediate opening. Box
712L, BROADCASTING

Ci inati . Wire
i)_r write WOXF. Oxford, North Caro-
ina.

News, special events, gather via tele-
phone, write, air local news. Program
ts requiring ad_lib and in-

Wanted: Good announcer with ticket.
There is a good job for you in Oregon’s
great Willamette Valley. Air mail disc,
picture and history and salary desired.
Box 720L, BROADCASTING

Arizona station wants outstanding
combo DJ, $400.00. Box 724L, BROAD-
CASTING.

Five kw eastern Ohio network afﬁhate
desires versatile man with strong news
and sports background. Send picture
and full information. Box 725L,
BROADCASTING

Immediate opening for qualified staff
announcer with southeastern stauon
Operate RCA board, news, DJ. Ex-
cellent working conditions. Send disc
or tape along with full details first
letter. Box 732L, BROADCASTING.

Five kw CBS station needs Combln')-
tion announcer-engineer. Acce: on
announcing. Apply KOOK, Bulmgs
Montana.

Announcer-first ticket. $300 monthly
and more depending announcing
ability. Ideal working conditions using
3 tickets daytime operation. Announce
approximately 20 hours weekly. 6 day
week. Send details and voice audition
Manager, KTFY, Brownfield, Texas.

Wanted, combo man for good paying,
permanent association with KWJB-
NBC, Globe, Arizona, telephone Globe
41, collect.

terview experience. Typist preferred.
Advancement opportunity, Start $240
a month, regular raises. WSMI, Litch-
field, Illinois,

operator, studio and transmitter work.
Experience not necessary. Write WHDL,
?lean New York, for further informa-
ion

Will train inexperienced licensed en-
gineer for 6 a.m. to noon announcing
Good future, guaranteed hous-
. 250 Mutual near seashore, good
hunting, fishing. Immediate opening.
Air mail detalls WHIT, New Bern, N. C.

Situations Wanted 4
M n.ngerial

that experience now
west where I want to settle pe
manently. I have %‘od job, but wa.
security earned by hard work. Star|
ing salary must be good and potenti|
must be there for the future.
Box 694L, BROADCASTING.

Modern progressive station in heart of
Lake Erie vacation land has permanent
position for engineer. Excellent salary
and generous vacation plan. Contact
Chief , WLEC, , Ohio,

Wanted: Announcer with 1st class
phone ticket. Opportunity to attend
Mississippi State College on off hou
Needed at once. WSSO, Starkvxlle
Mississippi.

Announcer - engineer, first
WWGS, Tifton, Ga., Phone 921.

phone.

u‘nmed!atel}h

Wanted: Engineer with first phone; plus
topnotch  radio  salesman. Contact
John Struckell, Radio Station WOND
at Pleasantvme 3971 in Pleasantville,
New Jersey.

Program ex; i by the Per
Stations—WKNA 5000 W ABC in
Charleston, W. Va. and WJLS 1000 W
CBS in Beckley, W. Va.—has created
new staff openings for qualified an-
nouncers. Men familiar with ABC and
CBS schedules preferred, but not
necessarily required. These positions
present fine opportunity to grow with
progressive organization in two of West
Virginia's leading radio markets. Send
disc and full particulars to Program
Director, Personality Stalmns, Pl0]
Box 3106, Charleston, W. Va

Wanted: Announcer with 1st class
phone ticket to open with new station
at Aberdeen, Mississippi. Avallable
approximately 15th of Janu,

tact Joe Phillips, Starkville, M]SSISS]DP!

Technical

First class engineer, No experience re-
quired. Virginia network station. Box
238K, BROADCASTING.

WOSC, Fulton, New York needs trans-
mitter engineer. Experience unneces-
sary. Contact Dick Horan, Chief En-
%lgzesesr. WOSC, Fulton, New York,

Engineer or announcer-engineer, im-
mediate opening, WVOS, Liberty, N. Y.

Veteran. Box 713L 'BROADCASTING
Young station manager interested E

change. No hurry. Prefer souf]
Civic minded, conscientious,
ability, excellent references,
habits. Organizational experience, Ha)
pulled two stations out of red in|

money making operations. Have t(i
rated morning program. Personal il i
terview can be atranged Write Bf*
719L, BROADCASTING. 1]
|8

Salesmen =

b

Local salesman-salesmanager, fra
scription representative wants hi
paying opportunity. Box 690L, BROA.
CASTING.

Radio test fnacl'mu]:mns and radio test Anuouncers

engineers for alignment, test and o
trouble-shooting of radio yopmoteh, déf f: chxfé;pt F‘,’Fs'ém;ﬁﬁ
equipment. These jobs require thor- Jjoence  Now working, Desire
ough theoretical knowledge and ex- jgcate  near udition. B9

tensive experience in practical radio.

C.
635L, BROADCASTING.

ay is excellent (many
earn up to $120.00 a week), working
conditions are of the est oppor-

tunities for advancement are good and
’Il like the employee benefits, All
this fplus the opportunity to work in

nest city in the midwest! Write
or an interview or send resume of
qualifications to 3 Mayrhauser,
The Turner Company, 909 17th St.,

. E., Cedar Rapids, Iowa.

Basketball play-by-pla man availab:
immediately. of natons be 3
Seven years expemem:e in metr

tan area. Excel in basketball, baseb
and football. Excellent voice. Fin
references. Desires A ?
strong on sports. Veteran, 30, collegl;
grad. Confident miy air checks wi
convince you. All offers considere@
Box 657L, BROADCASTING 1




) | Situations Wanted (Cont'd)

Situations Wanted (Cont’d)

For Sale (Cont’d)

Situations Wanted

M 'satile announcer, 33, with talent for
—J Jersonations and good selling voice
ires permanent Florida position.
4 ployed past 27 months top midwest
+f work station. Strong on DJ, news
o lege %‘aduae Married.  Dra:

.mpt. ox 706L, BROADCASTING
nouncer-newsman. Seven years an-
mcing experience. News, 112 years.
gle, age 27. Box T709L, BROAD-
STING.

Engineer, first phone, three years ex-
perience AM, FM, studio. Married
veteran with dependents, have car.
Desire permanent position. Presently
employed. State salary, wor]
ditions and housing avaxlablhty Wlll
accept best offer. Box 717L, BROA.
CASTING.,

Truscon H-30, 295 foot tower, 1 kw GE
FM transmitter, monitor and limiter,
Magnecorder PT6A and PT6R. W. E.
arms and reproducers. Collins remote
single and double speech input equip-
ment. G. E. program and preamp
amphﬁers All used year and half. No

ble offer refused. Box 419L,

First class ticket wants job in Fla.,
Texas or California. Box 739L, BROAD-
CASTING.

BROADCASTING
Wanted to Buy

zilable at once. Far better than
rage sportsman. Completely guali-
— 4| to handle every sports detail and
on staff. Handle board, have re-
cted ticket. Past 115 years in sales.
sire straight announcing anywhere

Veteran, colored, first class license,
wish permanent pos:tlon‘ 15 years tech-
nical radio experience, engineering
graduate, will travel, available im-
mediately. Wire or write Karl Vann,
584 Kosciusko Street, Brooklyn, N. Y.

chance for
ger or drifter, but semed iamﬂy
n, draft exempt, will consider all
ars.  Box T14L, BROADCASTING
serienced staff announcer. Radio
ool graduate. Single. References.
~se].lent. voice. Box 718L, BROAD-

0 man news sports package. 13 years
ance; past 5 years back
ily, outstanding results,
1 background on re-
ly in 400,000 listener
arger market. $15,0
= guarantee for pack-
4. Wil not consider individual
“Jis. Box 722L, BROADCASTING.
t alified, conscientious announcer.
scial events, news gathering and
ting, comprehensive background in
sic and its programming. Married,
'ft deferred, university graduate, 21
Lrs old, More than eight years ex-
ijence. Only permanent positions
h equitable salary ed. Box

Production-Programming, Others

Program director, 8 years experience

ion, pro-
motion, sales aid trammg ‘Will change
for better salary. Box 708L, BROAD-
CASTING.

Equipment etc.

Wanted: 1 kw amplitude modulated
transmitter. State price, condition, age.
Also need CAA-A3 beacon and flasher.

Box 733L, BROADCASTING.

Wanted: 1 kw or 3 kw FM transmitter,
state price, condition, age, Lee Hodges,
Radio Station WCPS, Tarboro, N. C.

Wanted: 3 kw FM transmitter, antenna,
monitors transmissmn line, other

Program director. Married man, eight
years experience in writing, production,
announcing available for small sta-
tion. Top air work, play-by-play, ex-
cellent record in radio and civic affairs.
Box 715L, BROADCASTING.

Copywriter-scenarist-producer. Top-
flight. AM and/or TV, Station, agency.
Samples to specifications. Detaﬂs Te-~
muneration first letter, please to Box
T29L, BROADCASTING.

Program director desxres posmon with

e FM installation.
Must be real bargain for cash. Dixie

Managerial

NOW!

STATION OR NETWORK MANAGER
AVAILABLE

Man with push and imagination for

telecaster-broadcaster in need of fresh
energy and knowledge of cost culting to
spark - operations and -public ~relations in
major city. Unique background TV,
& newspapers. Knows planning, nl!ing,
operations and production: all phases TV
commercials, live & film. Would be tops
for ad agency radio-TV department or ad
manager for large company. Age 40;
married: Two colleens. Start $15,000.
P. O, Box 5812, Cleveland, Ohio.

For Sale

Broadcasting Co., Jackson, T
Will pay cash for good one kw trans-
mitter, modulation and frequency moni-
tor, two turntables and record library.
What do you have? Write C. L. Gra-
ham, 1145 Walnut Street, Gadsden,
Alabama.

ﬁiscellaneous

will consider

progressive station.
experience, news edltor S-man staff,
plus experience most phases broad-
casting, radio-journalism degree. Box
731L, BROADCASTING.

“4 L, BROADCASTING.

nnnncer-BA Degree English, light
[)erlence. all phases program copy

cluding play-by-play sports) con-
Veteran, draft exempt.
< 727L, BROADCASTING.

nouncer, script writer. Wants posi-
1 good voice announcing all phases.
“¥ nmercial writing. Veteran. Sin le
flege. Box 730L, BROADCASTIN

nouncer-general staff, five years.
_$w employed, 250 watter, desires
i ‘ Zer marketA Box 735L, BROAD-

STIN

Program director-announcer, 26, vet,
married, college, 5 years radio, 22 PD.
Available immediately. Best refer-
ences. Box 183, Butler, Penna.

adio k. house
scripts, all Kkinds, Soundstage Inc.,
2225 1Ir rving Street, San i

Equipment, etc.

S5KWAMTR

Now available West Coast sta-
tion. Model 355-E-1 Western
Electric transmitter in good

California.

Help Wanted

Salesmen

Television

Production-Programmming, Others

Versatile man for busy TV operation,
aiming for responsible executive posi-
tion. Varied background in radio,
theatre, agency TV department. An-

mdlan announcer-producer, net-
ctk experienced. Moving south in
wary. Looking for good job with
gressive major market
ich can use top man with ideas.
mpt. Experienced at net-
itk and transcribed commercials,
vs, special events and other type
grams. No regional accent. Write
—f < 737L, BROADCASTING.
| nouncer, copywriter. Diploma. Ex-
ienced, married, 3 years college.
& 5 tuner, play pxano, bass and sing,
ellent character and references.
it exalted ruler and special deputy
negro Elks. Excellent salesman,
fesman. Dxplomat wife capable of
1dling women’s program. Avail-
e at once. Will mop studio floor
4 | shine managers shoes. Will even
“§ e Republican, Please over look
a negro and give me a break. Box
L, BROADCASTING.

iire combo work in southwest. Col-
2, writer, musician. Wlsh creahve

T
- 4 @ January 3. Contact Rollle Scott
IN, Findlay, O]

ff announcer. Recent graduate, de-
s staff work. Strong on commer-
s and news. Deep voice. Free to
7el. Box 471L, BROADCASTING.

1ouncer: Experienced all phases.
years old. Single, draft exempt.
»d mature voice. Write, wire Marty
4 ld, 26-11 25th Street, L. I. C. 2, New

Technical

it phone, 43; years experience. State
Iy, working conditions first letter.
: 562L, BROADCASTING.
Jted—Chlet engineers job AM-FM-
years experience. References
567L BROADCASTING.

writer, actor, director. Box
723L BROADCASTING ® TELECAST-

For Sale

Stations

1000 watts. Fulltime. Now grossing
$115,000 but can be upped considerable.
Good net. $300,000. Box 705L, BROAD-
CASTING.

Southwestern 250 watt fulltime station
for sale. Price $31,000 for quick sale.
Locality good, retail sales high. Owners
have other interests. All replies kept
g&z&ﬁdentia]. Box 711L, BROADCAST-

Fulltime net affiliate in near west.
Second largest single station market
in state. Profitable. No TV or high
power anywhere near. $36,000 largely
cash. Box 734L, BROADCASTING.

Equipment etc.

SALES ENGINEERS
Large electronic equipment manufacturer in
the East has sereral desirable openings for
Sales Eneincers, No iraveling,* Experience In

dition. Good stock
spare parts and new tubes. WE
Model 1-C frequency meter and
RCA 96A modulation monitor.
$10,000 and you take it from
our transmitter building. Box
736L, BROADCASTING.

broadeast.

sential, Engineering degree desxred Bt equiv-
alent experience may be substituted.

Give full details, including age, education, ex-
perience snd salary desired.

BOX 6511, BROADCASTING

Announcers

IF YOU ARE SINGLE

and
Want to Spend the Winter

In The
VIRGIN ISLANDS
If you're a combe man with a first
phone—accent on announcing—there’s a
post for you at WSTA. Swy as long aIs

FOR SALE
Completely refinished 16 inch tran-
scription filing cobinets $30 each
crated F.O.B. Hollywood
16 inch transeription cabinets work-
able condition $10 each uncrated
F.O.B. Hollywood

Standard Rldia Trlnseripn'on Services,Inc

0 N. La Brea
HoHywaod 36, Calif.

Employment Service

EXECUTIVE PLACEMENTZ SERVICE

We have selected General, Com-
mercial and Program Managers; Chief
Disc Jockeys and other

you like but you'll like it
while the icicles are hanging low up
North. Openings for three.
You'll throw rocks at Florida after you
see St. Thomas. Write to:
Bill Greer
WSTA

St. Thomas, V. I

spmahm. Delays are costly; tell
us your needs today.

Howarp S. FRazier

TV & Radio Management Consubtants
728 Bond Bldg., Washington 5, D. C.

For sale: 375 foot 40-ton self support-
ing Lehigh tower now standing.
Stressed to carry FM or TV or both.
Complete with A-4 lighting and 8 bay
W.E. FM antenna. Priced to sell. Box
602L, BROADCASTING.

One kilowatt Western Electric AM
transmitter model 443-A-1, final tubgAS

B

300 tr1angular, height 260’, complete
with type 3 M.M, beacon assembly,
lighting wn-e. conduits and 375 feet
open wire transmission line and tuning
house components. Box 665L, BROAD-
CASTING.

For sale: Andrews Co-Ax—335” di-
ameter, 100 ft. in five 20 ft. lengths.
Nevg. in original crate at $3.75 per foot,

eran 1st phone radio engineer.

ires position. 21, years technical

etience Raoul Kunstadt 34-31 72nd
New York

i Muskegon, Michigan. Write
M: WKB.

Complete egquipment for 860 250 watts-
all RCA selling best bid. Gerald
O'Grady, North Adams, Massachusetts.

mdary market 3 years expenence
minimum 40 hours. Draft exempt,

Tied, car, available January 1st.
‘e W:schmeyer 3305
Minneapolis, Minn.

40th Avenue,

General Radio dxstornon and noise

1932 New condition,
395. ' Robert M. Szlhman, 1011 New
I—Iampsmre Avenue, N. W., Washing-
ton,

(Continued on mext page)

$1.00

TELECASTING

to cover handling
MUST BE REMITTED
when submitting
CLASSIFIED APPLICATION MATERIAL

(transcriptions, bulk packages, ete. Regular Letters Excluded)

BROADCASTING

The Newsweekly of Radio and Television

cannot be responsible
for delay in forwarding
such material, arriving
without necessary remit-
tance.




Strictly

Business

(Continued from page 16)

sion, in France, Germany and Au-
stria.

Before entering the Army, he at-
tended St. Benedict’s College in
Atchison, Kan. Earlier schooling

School

took place on Chicago’s north shore
and in the suburb Highland Park,
where he was born 28 years ago.

His BBDO “snooping” fostered
an interest in radio, and he left
after two years to join Montgom-
ery, Ward and Co. as a radio time-
buyer. After meeting a score of
time salesmen—‘“who sold me on

JOBS IN RADIO!

Become an announcer, writer,
ducer or sales manager.
Nearly fifty jobs mow available for
trained personnel. Write for informa-
tion about professional accelerated
and correspondence courses.
Natienal Academy of Broadeasting, Ine.
3338 16th St., N.W.. Wash, D. C.

pro-

SRT « SRT ¢ SRT » SRT » SRY

SRT=-Radio

AMERICA'S OLDEST BROADCASTING SCHOOL

Intensive full or part time

COURSES
ANNOUNCING « ACTING SN
SCRIPT WRITING « ADVERTISING
Outstanding Faculty of
Network Professionals
Co-Educational - Day or Evening
Small Classes
Approved for Veterans

Write for Prospectus
DEPT. H
School of Radio Technique
RKO Bldg., Radio Gity, New York 20, N. Y.
228 South Wabash Ave., Chicago 4, llinois.

SRT o SRT e SRT » SRT o SRT

SRT+ SRY+» SRT « SRT » SRY ¢ SRT ¢ SRT-
AUS c LUS° LUS * LUS* LUS *1US *1¥US

their business”—Mr. Bowden
joined Taylor-Borroff (now the
Taylor Co.) station representative
firm in April 1949 when Ward’s
“went out of the radio business.”
For a year before joining the Pear-
son company he headed the Chi-
cago agency, Louis A. Smith Co.

Eager to back-up his practical
work in advertising with theory,
Mr, Bowden took professional night
courses for two years at North-
western U. and Loyola U. while
working in Chicago.

He is married to the former Betty
Jane Ruark of Kansas City, Mo.,
and they have a son, James David,
almost 3. After a successful and
swift transplanting to Minneapolis,
they are hibernating this winter
with house plans, which they hope
to carry out next year. Mr. Bow-
den’s project is the yard and gar-
den, while his wife supervises the
color and fabrics planning.

KNX Hollywood and Columbia Pacific
Sales and Sales Promotion depart-
ments move to new offices in newly-
renovated building adjoining CBS
Sunset Blvd. studios.

NEED AN ANNOUNCER?

looking for a job
equipment for sale

need an engineer

want to buy a station

The best way to get results from any of the above classifications

is to place an ad in BroapcastiNg ® Telecasting . .

. where all

the men who make the decisions meet every Monday morning.

Situations  wanted,
minimum)

20¢ per

($2.00

word

Help wanted, 25¢ per word ($2.00 minimum)
All other classifications 30¢ per word ($4.00

minimum )

isplay ads, $15.00 per inch

If transcriptions or bulk packages submitted, $1.00 extra charge
for mailing.
Please address all correspondence to Classified Advertising Dept.,
BROADCASTING, 870 National Press Bldg., Washington 4, D. C.

Page 106 ® December 17, 1951

JEAN HERSHOLT (), president, Mo-

tion Picture Relief Fund, and Howard

S. Meighan, president of CBS Radio,

complete negotiations for presenta-

tion by CBS Radio of two half-hour

weekly dramatic shows on behalf of
the Fund.

GRAFTON B. PERKINS

Lever Executive Dies

GRAFTON B. PERKINS, 68, re-
tired vice president and advertising
manager of Lever Bros., died at his
home in Cambridge, Mass., Dec. 6.

Mr. Perkins, who had majored in
chemistry at Massachusetts Insti-
tute of Technology, was a veteran
of 38 years’ experience in the ad-
vertising field. After association
with McGraw-Hill as promotion
manager and the Boston Post as
advertising manager, he joined
Lever Bros. in 1924, serving there
until his retirement in 1946. He
was a colonel in Army Intelligence
during World War I and public re-
lations adviser to Rubber Admin-
istrator Bradley Dewey during
World War II.

Mr. Perkins is survived by his
wife, a son, a daughter and his
mother.

Covers Crosh‘; ‘

NEW remote pickup of KMYR
Denver got its first official workout
enabling on-the-scene coverage of
B-29 bomber crash into several east
Denver homes fortnight ago. Dick
Leonard, station news director, has
the two-way FM system installed
in his car.

Radio Station and Newspaper :
. |
Appraisals ]

Tax, estate and many other personal problems create
the need for an independent appraisal. Extensive experi- §
ence and a national organization enable Blackburn-Ham- F
ilton Company to make accurate, authoritative appraisals |

in minimum time.

Appraisals + Negotiations + Financing

BLACKBURN-HAMILTON COMPANY s
RADIO STATION AND NEWSPAPER BROKERS

CHICAGO
Ray V. Hamilton
Tribune Tower
Delaware 7-2755-6 ;

BROADCASTING ®

WASHINGTON, D. C.

James W. Blackburn
Washingten Bldg.
Sterling 4341-2

CHARLES HOWEL]

Dies Dec. 8 in Colord

CHARLES R. HOWELL, 70, s
tary-treasurer of Western 8I
Broadeasting Co., licensee of KIj
Grand Junction, Col., died at |
home Dec. 8 fol-
lowing an illness
of a year.

Born in- La-
conia, Towa, Nov.
9, 1882, his par-
ents were among
early settlers of
eastern Colorado,
homesteading in
Kit Carson
County. Mr.
Howell, himself,
homesteaded in that area in 14
He -married Laura Evans in 1§
Early years were spent in tea
ing, farming and ranching. A
World War I he moved to Den
so that his son, Rex, could er
school there and at the same t#
could take up further study
radio for which Rex had show:
preference. i

When Rex established KFXJ
Edgewater, Col. in 1926,
Howell helped to operate the ¢
tion on the side while continu
work as a mortician. In 1928 §
vesigned his position and devo
full time to radio.

In 1930, he entered business§
partner with his son and KFXJ +
moved to Grand Junction.

‘Western Slope Broadcasting
was a father-and-son partners
which pioneered broadcasting se
ice to western Colorado. In 19§
it was incorporated and anot
member of the family joined

Mr Howe,

a three-generation family firm.
1950, a second station, KGLN, w
founded at Glenwood Springs, C
by Mr. Howell and his son.

Last May, Mr. Howell appeai
on the 25th anniversary progr|
of KFXJ with his son and grai
daughter. Mr. Howell had b
active in community life, partif.
larly church work. p

He is survived by his wife, |
son, three brothers and a sister.

T Ik

-

SAN FRANCISCO

Lester M. Smith
235 Montgomery St.
Exbroek 2-5672
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ocket Actions . . .
FINAL DECISIONS

Baton Rouge, La. — Air Waves Inc.
'LCS) and KIAN Bestg Co. FCC lS—

] Lcs for change in facilities from 1400
250 w, fulltime, to 910 ke, 1 kw,
time; conditions. FCC denied appli-
tion of KJAN for new AM station on
il 0 ke, 5 kw, fulltime. Decision Dec. 7.

FCC denied petition filed by EBRO
semerton, Wash. (Bremerton Bcestg.
).), requesting continuance of oral
ent scheduled for Dec. 11 on its
splication and that of KTNT (FM)
Wash. (Tribune Publishing
).); designated for oral argument
‘BRO’s petitlnn for reopening of rec-
d, and directed parties to address
guments fto issues raised by petition
r reopening of record in addition to
ese raised by exception.
INITIAL DECISION
FCC issued mmal decision holding
D. Ring Co., Washington,
does not meet basic eligibility
ov:sions of Sec. 11.501 (a) of the rules
werning industrial radio services in
eking authorization to operate station
special industrial radio services for
mimi cation purposes in adjustment
directional antennas of standard
oadeast stations. Ring & Co. had
erated station under Class 2 experi-
ental service authorization.
OPINION AND ORDER
By opinion and order FCC denied re-
est for oral presentation in current
levision proceeding filed by Daily
.| *ws Television Co. and Pennsylvania
Co., Philadelphia; KROW Inc.,
v.klaml Cahf and Wisconsin Bestg.
. Inc, Milwaukee.

4

i‘é’-‘

on-Docket Actions . . .
TRANSFER GRANTS

WEHM Jackson, Mich.—Granted as-

:nment of CP from WEMH Inc. to

ckson Bestg. & Telecasting Corp. to

gnnplify administrative, financial and

i

aer related pmhlems arising from
eration of stations in two different
ies. No monetary

anted Dec. 11.

'MIN-AM-FM St. Paul, Minn. —

consideration.

stg. Co., licensee, from Mort Bentson
d Marion E. Newman as executor and
ministrator CTA of estate of Edward

d N. L.

‘ntary trust of Edward Hoffman, de-
ised. No monetary consideration.
anted Dec. 13.

2w Applications . . .
AM APPLICATIONS
jouth Hill, Va.—Mecklenburg Bestg.

" kc, 1 kw, d: e; estimated
astruction cost $10,750, estimated first
ar operating c é, 0, estimated

‘apphcant cnrporanon mc)uﬂe John
u.lt 49%), general manager
insville, Va., and Philip F.
dnck (49%), chief engineer WSJS-
ton-Salem, N. C., and two

ner stockholders Filed De:
| lartselle, Ala.—Dorsey Eugene New-
n, 860 kc, 250 w, daytime; estimated
1struction cost $7,400, estunated first
\r operating cost 315,000. estimated
t year revenue $25,000. Mr. Newman
an instructor at Shades Valley High
Iool Birmingham, Ala., and part-

at WVOK ham
#ed Dec. 11
810 e; est tunated

., k daytim
nstructmn cost 310 360, estimated first
\r operating cost $35, 000

art Clerk, Floyd County, Preston-
'g; there are nine other Kentucky
inessmen in corporation. Filed
oanoke, Va.—Rollins Bestg. Inc., 570
500 w, daytime; estimated construc-
1 cost $22,890, estimated first year
‘rating cost $60,000, estimated first
T revenue $60,000. Applicant is li-

see of JWL Georgetown, Del.
2d Dec.
‘ero Beach, Fla. —Inrhan River Bestg.

5 1490 ke, 1 kw estimated
'r operating cost 330,000 estimated
t year revenue $36,000. Applicant is
‘nsee of WIRA Fort Pierce, Fla.
:d Dec. 13.
TV APPLICATIONS
kyway Bestg. Co.,
13 (210 216 mc) ERP 200 kw visual,
kw aural, anfenna height abové
‘rage terrain 2,087 ft.; estimated con-
« @ iction cost $323, 450, estimated first
X operating cost $60,000, estimated
t year revenue $60,000. Applicant is
posed assignee ot WLOS-AM FM
ieville, Filed D
ittle Rock, Ark ——Arkansas Radio &

.OADCASTING
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New Grants, Transters, Changes, Applications

R e R e S S N ey

KOX S’co‘te

SUMMARY THROUGH DEC. 13

Cond’l Appls In
Grants Pendmg Hearing

Class On Air Licensed CPs
AM Stations ... 2,312 2,292 128 310 107
FM Stations . 647 362 82 *1 11
TV Stations 108 93 15 466 171
* On the air.
. * * *

Eq\upment Co, Ch 4 (66-72 mc), ERP
100 kw visu kw aural, antenna
height above average terrain 795 £t.;
estimated construction cost $604,681. 60,
estimated first year operating cost $144,-
000, estimated firs¢ year revenue $160,~
000. Applicant is licensee of KAREK
Little Rock. Filed Dec. 12.
TRANSFER REQUESTS
WTNT Tallahassee, Fla.—Relinquish-
ment of control Tallahassee Appliance
Corp., licensee ‘W. Hazelton
through sale of 18% shares of stock to
. Pepper for $3,650 and 37%
shares to the licensee corporation’s
treasury for $7,500. After transfer, Mr.
Hazelton will hold 9334 shares (50%),
Mr. Pepper will hold 683; shares (36. G%)
and Emanuel Jones will continue to
hold 25 shares (13.4%). Filed Dec. 10.
WLBL Stevens Point, Wis.—Assign-
ment of license from State of Wiscon-
sin, Dept. of Agriculture, to State of
Wisconsin, State Radio Council, for
reasons of economy and efficiency of

operation. No monetary consideration.
Filed Dec.

WMFT Florence, Ala.—Assignment of
license Tri-Cities Bestg. Co., licensee,
to Daylight Bestg. Co., through sale of
100%_ stock for $10,000 cash and $6,000
payable $100 a month for 5 years, and
assumption of expenses of current op-
eration. Principal stockholders in Day-
light include Richard Biddle, former
manager WLAY sheﬁield Ala., an
WJIRD Tuscaloosa, Ala. (33 /3%), and
seven other Pennsylvania and Alabama
businessmen. Filed Dec. 10.

KWJJ Portland, Ore.—Assignment of
license KWJJ Best. Co. to Wilbur J.
Jerman, who holds all outstanding
stock of corporation. No monetary con-
sideration. Filed Dec. 10.

license to H. H. Wommack Jr. and
David A. Wommack, who now hold
51% and 25% of stock respectively,
from Robert S. Bielch who now holds
249 of stock, which will be transferred
to the Messrs. Wommack for $9,266,
with the 24 shares to be divided evenly
between the Wommacks. After trans-
fer, Mr. Wommack Jr. will hold 63%
interest and Mr. Wommack will hold
31% interest. Filed Dec.

WCLI Corning, N. Y., and WELM El-
mira, N. Y.—Assignment of license from
Corning Leader Inc, to Elmira-Corning
Bestg. Corp. for purposes of adminis-
tration (same stockholders will con-
tinue to hold same control and there is
no monetary consideration involved).
Filed Dec. 11.

KWSH Wewoka, OKla. —Asslgnment
of license from KADA Bestg. Inc.
Tri-City Bestg. Co., for purposes of
separate administration of station.
Stock to be held in substantially same
manner as before transfer. Filed Dec.

11.

WAYB Waynesboro, Va.—Relinquish~
ment of control Waynesboro Bestg.
Corp. by Judson T. Phillips and William
R. Gallaher through sale of 45 shares
of stock now held by Mr. Gallaher to
N. wilbur Kidd, who mnow hulds 9
shares, for $4,950. Filed Dec. 11.

WIGM Medford, Wis.: —Asslgnment of
license from George F. Meyer to Radio
Station WIGM Inc. for $30,000. Prin-
cipals of WIGM Ine. include Harold R.
Murphy (462,’3% interest), president
Northshore Pub. Co., Mllwaukee, Wis
and Charles Nelson (331/3%), salesman
for WNAM Marinette, Wis., and man-
ager of WBEV Beaver Dam, Wis., and
w Madison, Wis,, and two other

KWJJ Portland, Ore.—Assi
license from Wilbur J. Jerman to Rod-
ney F. Johnson for $200,000. Mr. John~
son is owner of the Rex Recording Co.,
Portland, and also a technician for
KWJJ. Filed Dec. 12.

KALT Atlanta, Tex.—Assignment of

WIST-AM-FM

WIST and WIST-FM Charlotte, N.

as a team sometime this week.

New Joint Facility
Starts This Week

C., go on the air for the first time

For WIST it will be the premiere. WIST-FM will be returning to the

air after ceasing operations last
devote energies to activating WIST.

WIST will operate under the
supervision of Ray A. Furr, man-
aging director. It will be on 930
ke with day power of 5 kw and 1
kw directional at night.

Assisting Mr. Furr will be Tom
Mitchell, commercial manager;
John N. Parker, chief engineer;
James A. Frazer, program director,
and Pat McGuinness, news director.

The stations are licensed to the
Broadcasting Company of the
South which operates WIS Colum-
bia, S. C., and WSPA Spartanburg,
S. C. Richard G. Shafto is general
manager of the company.

WIST(FM) originally went on
the air in 1948. At that time the
company had an AM application
pending for 930 ke. Permit for the
AM operation was granted by FCC
last Jan. 23. Last February, when
WIST(FM) ceased operation to
help get WIST on the air, it
notified FCC it would reapply for
a broadcast permit. Authority for

WIST(FM) to return to the air

Mr. Furr Mr. Shafto

® Telecasting

February so that personnel could
*

was granted Dec. 5.

WIST’s transmitter is located at
Thomasboro, N. C., using Gates
equipment and three 241-foot Trus-
con self-supporting towers for its
directional pattern.

The AM station will be affiliated
with MBS, will use Thesaurus and
Associated Press services, Free
& Peters will be national represent-
atives.

WIST-FM will use the same
equipment it did previously. It
will transmit from atop the Liberty
Life Bldg. The FM outlet will
operate on 104.7 me with 50 kw
effective radiated power.

r Filed Dec. 11.
WDHL Bradenton, Fla.—Assignment
of license from Manatee Bestg. Co. to
Trail Bestg. Corp., for $55,000. Trail
Bestg. Corp. is wholly owned subsxd-
iary of Land O’Lakes Bestg.
%ensee of WILE Cambndge, ohm Fxled
ec.

FCC Actions

(Continued from page 103)

December 13 Decisions . . .
COMMISSION EN BANC
Extend Authority
WHYN-FM Holyoke, Mass.—Granted
extension of special experimental au-
thority to operate WHYN-FM by remote
control from transmitter site,
for period ending March 1, with same
conditions as those in ongmal grant.

December 13 Applications . . .
ACCEPTED FOR FILING
License Renewal
Following stations request renewal of

license:

WASH (FM) Washington; KBUR-
FM Burlington, JTowa; WHDH-FM Bos-
ton; WFRS (FM) Grand Rapids, Mich.;
WCAL-FM Northfield, Minn, an
WAIR-FM Winston-Salem, N. C.

Application Returned
KLX Lexington, Ky.—_RETURNED
application for od. of license to
change main studio location.
Application Dismissed

KDON Palm Beach, Calif. — DIS-

MISSED application for modification of
license to change main studio location,

Another BMI “Pin Up” Hit—Hill & Range

ANYTIME

On Records: Eddie Fisher — 20 -4359; Dick

Haymes — Dee. 278853

Helen O’Connell—Cap.

1896; Eddy Arnold—Vie. 20-2715.

On Transcription: Spade Cooley—Standard.

S

580 FIFTH AVENUE
EW YORK 1S, N. Y.

IIOADCAST MUSIC INC

MEW YORM, « CMICAGO = MOLLYWOOD
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Chappell
(Continued from page 23)

either by program name or by sta-
tion. If he reports by program
name, he must:

“(a) Have known the name of
the program when he was listening.

‘(b) Remember it well enough
for a period varying from a few
minutes to 22 or 23 hours so that
he can recognize it correctly in a
list which may contain other names
similar to it.

“The roster resembles some of
the methods used in the psycholo-
gical laboratory in the study of
memory, but it is difficult to classify
it exactly in these terms. To
the extent to which the respondent
reports in terms of program names,
the method might be thought of as
symbolic recognition. In straight
recognition, he is re-presented with
the entire program. In the roster,
he is presented with a written
symbol—the printed name—which
he must recognize as standing for
the program and name he origi-
nally experienced.”

Dr. Chappell reports “high” day-
time correlation (0.87) and “very
high” evening correlation (0.95)
between NRI and U. S. Hoope-
ratings.

Comparing coincidental with
roster, he states: “For programs
obtaining coincidentals less than
2.0, the correlations are low.” He
notes that “the large majority of
the ratings were concentrated

National Rep.
The Bolling Co.

5000mm

580kn

the key station

of the keystone
state . . o

Harrisburg, Pa.
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Roster Ratings Expressed as Per Cent of Corresponding Coincidental Ratings
Analysed by Size of Coincidental Rating
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Rating ' 77

Daytime 8:00 A.M.-6:00 P.M.
Mondsy through Friday
Junuary-April 1950
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Ne, Time hmh (Ihb) (67) (o) (99) (102) (I58) (14%) (2!) (l?} (35) {2“7 (65) (92) (103)
within rating intervals 0.0-0.9 and powerful stations, Dr. Chappell
1.0-1.9.” states, but “the less powerful

In the roster procedure, Dr.
Chappell reports, “the interviewer
is instructed to get a certain
number of interviews in each socio-
economic group, each geographic
division, etc.,” but he selects the
specific homes visited himself ‘and
“no adjustment is made for ‘not
at home’ . No probable errors,
standard deviation, significant dif-
ferences or any other statistical
measures of variability or accuracy
can be calculated for figures ob-
tained by quota samples. The
theory of probability underlying all
such measures does not apply to
quota samples.

“Because of the inability to con-
trol the ‘not-at-home-now’ and ‘not-
at-home-then’ biases in the roster
sample, which vary independent of
each other from time period to
time period, it represents no definite
and fixed population. Even if in-
terviewers were sent to specific
addresses selected mathematically,
these two sources of variable bias
would still operate to produce,
within the roster findings them-
selves, variations from time period
to time period.

“It must be concluded from these
facts that the roster sample can-
not yield ratings equally accurate
for all time periods.”

Contrariwise, Dr. Chappell points
out that in coincidental surveys
“the interviewer exercises no choice

. dwelling units to be inter-
viewed are all determined mathe-
matically by application of the
probability theory.”

AT&T “provides gratis, not a
pre-listed sample but a pre-listed
census of telephone homes through-
out the nation,” he said. “All
that is required to develop the
finest type of probablhty sample of
telephone homes is that inter-
viewers, in selecting numbers to be
called, use some mathematical pro-
cedure which will eliminate bias

of race or national origin that
might come from alphabetical
listing.”

Mean roster and coincidental

ratings are “fairly close” for more

independent stations with lower
mean ratings obtain roster ratings
many times as great as their mean
coincidental ratings . . as the
size of the coincidental decreases,
the ratio of mean roster to mean
coincidental increases until in the
case of the ‘0.0 to 0.4’ group the
mean rating is about eight times
that of the coincidental.”

The systematic difference be-
tween roster and coincidental rat-
ings is not due, Dr. Chappell con-
cludes, to differences between
“total audience” and “average
audience,” nor between telephone
and non-telephone homes, nor be-
tween geographic areas. Neither
does it seem to be caused by the
influence of the variable size of the
roster sample’s “not at home,”
portion nor by that of memory
variation, he reports.

Psychological research has
shown, Dr. Chappell states, that
the introduction into a recall inter-
view of items not previously ex-
perienced by the respondent pro-
duces “measurable ‘confusion’.”
In the case of printed advertise-
ments,” he notes, “more than 50%

of the respondents sometimes |
port that they have seen a pi
ticularly ‘confusing’ advertisem
before it has been published. Th{
seems to be no good reason i
supposing that the phenomenon j;.
would not occur in the recognitif
of program names on a roster

As illustration, Dr. Chappell v
the following hypothetical exam;
(see table on opposite pagd
“Suppose,” he says,

“1. That respondents were p
sented with a list containing f{|
five hypothetical program nan|
shown below.

“2. That the ‘average audlen
ratings (coincidental) were
shown in Column 1.

“3. That the actual ‘total au
ence’ sizes were shown in Colu
2 and (as audimeter data seem
indicate) these vary from 2E‘r

- T’%rv-

greater than the ‘average audien
for high rating programs to 7(
greater for low rating programsk

“4. That 30% of the people w
have listened to each of these p|
grams are ‘confused’ when they ¢
counter all five programs.

“The total listeners to these f|
programs (sum of the ‘actual’ toj
audience size) is 10.52. Of tho
30%, or 3.16, represent ‘confusic
If the ‘confusion’ is distribuj
about equally over the five p
grams, each will gain one-fifth
the confused recognitions or 0.
This is shown in Column 3. E:
program will also lose 30% of
‘actual total audience’ to the c
fused group. The quantity lost
shown in Column 4. The quant,
measured - by this hypotheti
roster is a result of the ‘e
fusion’ gains and losses is sho’
in column 5.

“Comparison of Column 5 w
Column 1 shows conditions simi
to those found when coinciden
or Duplex Coincidental are eo
pared with roster results. The
sultant ‘Total Audience’ rating :
the high rating program is ¢
pressed slightly below its ‘Averzf
Audience’ rating and the ‘Resuf
ant Total Audience’ ratings :
lower rating programs incre: 3
rapidly in proportion to their avj)

Y oo

8
b
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Dr. Chappell’s Hypothetical Example

# e audience ratings as the aver-
e audience size decreases,
“It seems probable from these
asiderations that Hypothesis 6
1y not safely be rejected. Rather,
would appear to be the only hy-
fhesis examined here which gives
“Jomise of accounting for the
stematic variable differences ob-
“4ved in the comparisons.”

‘eactions to CBS Plan
(Continued from poage 27)

—“Basic elements of the plan
wuld appear sound in the effort to
uintain program structures, the
oduct is selling. However, I can-
t understand at this time how
2 whole plan will operate and be
iintained. I believe this is only
step in the long-range re-evalua-
n and reconstruction of network
dio. I am happy that CBS is
stponing rate revisions pending
rther sound study and evaluation
§ the strength and potential of ra-
‘4 as a separate and independent
+dium which is and will continue
serve the American people right
mgside of television throughout
3 foreseeable future.”

Harry M. Bitner Jr., WFBM In-
inapolis—CBS should permit sta-
ns not purchased by a Selective
cilities Plan advertiser to sell the
Jgrams on a co-op basis. Other-
se I believe most affiliates as-
red of at least 13 weeks protec-
n of periods in choice option
1e will program and sell on a
ot basis the Selective Facilities
an, if it works. It may be a good
ost for some of the network’s
ef competitors, the transecribed
sgram peddlers.”

4

Approves Realistic Approach
_§ ee Wailes, Fort Industry Co.—
hthough time has not permitted a
wough study of the new plan of
work commercial broadcasting
recently announced by CBS, it
uld seem that a realistic ap-
usal of network radio as an ad-
tising medium is now in order.
the extent that CBS soundly
sraises the effectiveness of each
sertising medium we go along.
t we disagree that any new ad-
tising medium should be con-
ered to affect radio—be it tele-
ion or anything else. Radio
st continue to be evaluated on
| merits—it is still the world’s
t means of reaching the mass
”

farold P. Danforth, WDBO Or-
do, Fla.—“In my opinion, How-
Meighan, stellar performer of
meeting, has delivered in sin-
e language, the first compre-
sive plan for competitive net-
’k radio. Spelling out the de-

M 2) 3) (4) 5)

| ‘Average ‘Actual’ Gain Loss Resultant

Audience’ Total From ° ‘Total Audi-

- | gram Name Rating Audi ‘Confusion’ ‘C ion’ ence’ Rating
;v's World News 6.0 7.50 0.63 2.25 5.88
ws Around the World 1.0 1.50 0.63 0.45 1.68
ind-Up of World News 05 0.85 0.63 0.27 1.21
ws About the World 0.3 0.50 0.63 0.15 0.98
~U mestic and Foreign News 0.1 017 0.63 0.05 0.75

* * #

tails, his hard-hitting talk delivered
to a receptive group—forecast no
threat of doom—but enunciated an
encouraging program—pointing to
not only smart survival for today
—but to a timely concept of tomor-
row’s problems which must be
faced.”

John Esau, KTUL-KFPW Tulsa
—*“Radio is in its greatest period
of adjustment but it will come out
healthier due to the present physi-
cal checkup. CBS, I think, is do-
ing its very best to adjust itself.
Sure, it will make mistakes but
it will continue to be a winner
and continue to grow. I'll buy their
CBS thinking.”

Henry Clay Commends

Henry B. Clay, KWKH Shreve-
port, La.—“I think CBS Radio has
exceptionally outstanding person-
nel selling network radio—for its
real value based on facts. The
Selective Facilities Plan forced on
CBS as a result of network compe-
tition which first yielded to de-
mands of advertisers who are tak-
ing money out of radio for the
purpose of supplementing TV bud-
gets—and this without basis of
fact but mostly on emotional buy-
ing—is a necessary and workable
plan making network radio more
flexible. CBS Radio still delivers
more listeners per dollar than any
other network and this plan will
bring more advertising into CBS.”

John F. Patt, president, G. A.
Richards stations—*I would prefer
to comment on the plan after it has
been in operation for several
months, when results may be bet-
ter analyzed. Unquestionably it
is an attempt to provide adver-
tisers with some freedom of choice,
and at the same time give the
stations a continuation of national
programs to which they are en-
titled as exclusive affiliates of the
CBS network.

“The proof of the pudding will
finally be determined by whether
the stations receive enough income
from this association to warrant
their optioning of a majority of
their best hours.”

Kenyon Brown, KWFT Wichita
Falls, Tex—"“The Selective Facil-
ities Plan on first impression
makes a lot of sense to me.”

Victor A. Sholis, vice president
and director, WHAS - AM - TV
Louisville—“The full answer can
only come, however, with the plan’s
actual operation. It sounds good in
the presentation but it can also
spell real danger, not merely to
stations, but also to network radio
as we have known it.”

Frank Crowther (Red Cross),
WMAZ Macon, Ga.—"Introduction
of the new CBS sales plans seems
to be required in the competitive
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selling field network-wise, accord-
ing to the sales executives of CBS.
It is entirely possible that their
proximity to the situation in New
York and Chicago may strengthen
their feeling with regard te this
plan but to this broadecaster, en-
Jjoying the finest year of broad-
casting in the history of a 29-year-
old station, it is hard to believe
that such changes in economic
standards are necessary.”

W. V. Hutt, KLRA Little Roch,
—*“The selective programming
services plan of CBS should prove
to be a real help to the affiliates.
It will also help in bringing to
national attention talent of affil-
iated stations worthy of recogni-
tion. We anticipate fresh talent
discovered in this plan will mate-
rialize in new programming
strength.”

Praises Plan

Hoyt Wooten, WREC Memphis—
“I have always been a staunch ad-
vocate of any rule of payment
which would evaluate a station’s
worth upon a circulation. Any plan
which will accomplish this meets
my approval. I don’t have a com-
ment to make until the present
evaluation (CBS) is proven.”

F. C. Sowell, WLAC Nashville—
“It has always been my under-
standing that advertisers wanted
first of all sales results—and it is
my opinion stations which can pro-
duce sales satisfactory to the ad-
vertiser should merit rates com-

mensurate with their value. I think
the CBS Selective Facilities Plan
meets with this test.”

Gene Katz, The Katz Agency—
“It’s fortunate for the industry that
the FCC in its report on chain
broadcasting had the foresight to
define chain broadcasting as ‘simul-
taneous broadcasting of an identical
program by two or more connected
stations.” Otherwise, a network sale
might consist of fewer than two
stations.”

Frank King, WMBR Jackson-
ville, Fla.—“In my opinion Howard
Meighan and his CBS Radio as-
sociates made the most masterful
presentation of radio’s present-day
problems that I have heard or read
—and will, if followed through, re-
vitalize radio.”

Charles H. Crutchfield, WBT
Charlotte—“Having been associ-
ated with CBS more than 20 years,
I approve of the Selective Facili-
ties Plan, particularly since How-
ard Meighan, a man in whom I have
the utmost confidence, has now
been named to guide the destiny
of CBS. I have watched Mr.
Meighan for many years and, in
my personal opinion, no network
in radio today is endowed with
such masterful leadership.”

Thad Holt, WAPI Birmingham—
“I have confidence that CBS will at
all times sell the best possible pro-
grams at as high a rate as is jus-
tified. I am willing to go along
with them on the new sales policy
if they think it is sound.”

WORD BOOST

50 Local Leaders Attend
Dedication Broadcast

DEDICATION broadcast of WORD Spartanburg, S. C.’s increased power
on a new frequency was attended by more than 50 prominent civie, busi-
ness and political leaders the morning of Dec. 9. Station now operates on

910 ke with 1 kw from its previous
Among those who took part in
the broadcast were Gov. James F.
Byrnes, Rep. Joseph R. Bryson
(D-S. C.); Federal Judge C. C.
Wyche; Mayor Thomas Whiteside,
and W. C. Clark of the Spartan-
burg Chamber of Commerce.
Walter J. Brown, president, Spar-
tan Broadecasting Co., which owns
and operates WORD and WDXY
(FM), introduced the speakers.

Congratulations also came from
Sens. Burton R. Maybank (D-S. C.)
and Olin D. Johnston (D-S. C.);
Rep. J. P. Richards (D-S. C.),
chairman, House Foreign Affairs
Committee, and FCC Chairman
Wayne Coy.

Program opened with a message
delivered by Gov. Byrnes, follow-
ing an excerpt of the speech made
by the then Sen. Byrnes when
WORD went on the air in 1940.

Commending the station on its
new service opening it as a region-
al, Gov. Byrnes said in part: “...
WORD has continued to move for-
ward: and with its FM affiliate
WDXY has given splendid service
to the Spartanburg area ... Your
new $100,000 transmitter with its
inereased power and your improved
position on the dial should be a
great boon to your public service.”

Sen. Maybank said it “is a fitting
recognition of the splendid radio

1400 ke with 250 w.

*

service your station is rendering”;
Sen. Johnston said the people of
Spartanburg were proud of the sta-
tion; Rep. Richards noted “this
milestone in . . . (your) record of
progress.”

Chairman Coy, in sending his
congratulations, said the increase
in power ‘“will greatly enhance
your opportunities for service to
the Spartanburg area.” He said:

Many new listeners will now be
able to benefit from your broadcast-
ing of the news, of forum discussions,
and of expert and rapid information
on the varied activities of your region,
including education, agriculture, com-
merce, industry, social welfare and
political campaigns.

The FCC chairman said he was
sure people in the enlarged cover-
age area “will look increasingly to
you for . . . information as well as
for wholesome entertainment.”

American people place great
reliance on radio, he noted “and
in these dynamic times, WORD
can serve as an energizing force
whose impact will be felt in every
part of your area.”

After the dedication broadcast,
guests and dignitaries were taken
to the new WORD transmitting
plant where the transmitted opera-
tion was detailed.
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GIANTS RESTRICT RADIO,
TV, HITS GAME-OF-DAY

NEW YORK GIANTS baseball club, through
Pres. Horace Stoneham, announced Thursday
night it will not permit games to be broad-
cast on national basis during coming season,
but will restrict coverage to WMCA New York
for home and road game broadcasts and to
WPIX (TV) for home game telecasts only.

Small radio network of stations in adjacent
territories—such as Connecticut and New
Jersey—will be organized to provide daily
coverage for potential customers, however.
Announcement, in effect, drops Game-of-the-
Day broadcasts carried by Liberty and Mutual
networks last season, which Giants spokesman
said had “no direct benefit to us. The effect
on our box office was not mnoticeable.” He
specifically denied that decision came as result
of league meetings held previous weekend,
where minors asked split of broadcasting
revenue (see story, page 36), or that it was
result of any minor league action.

Although no estimate was made of broad-
casting “take” last season, it was indicated
that current policy would result in “no decided
change” in revenue. Radio-TV rights. last
season were sold as one package with Liggett
& Myers as SpONsOTS.

COMMISSION FORMED
TO PROMOTE TOLERANCE

FORMATION of Commission on Mass Com-
munications headed by NARTB President
Harold E. Fellows, announced Friday by media
conference ‘in New York. Purpose: To aid
conference’s work in creating better under-
standing among Protestants, Catholics and
Jews. Commission includes representatives of
radio, TV, press, movies, advertising. New
commission will operate on year-round sched-

ule.
Radio and TV representatives: Mr. Fel-
lows; James L. Caddigan, DuMont; Sig

Mickelson, CBS-TV; William H. Fineshriber
Jr., Mutual; Edgar Kobak, consultant; Harry
Maizlish, KFWB Hollywood; Helen Alvarez,
KOTV (TV) Tulsa; Edmund A. Chester, CBS
Radio; Edward Stanley, NBC; John W. Pacey,
ABC, and William R. McAndrew, NBC-TV.

BBB REPORT ON ‘CONTEST’

REPORT on “mystery” melodies contest con-
ducted by TV dealers via radio commercials
jssued Friday by New York’s Better Business
Bureau. Offering $100 credit certificate to first
20 who identify song, TV dealer tries to apply
this $100 toward purchase of his own brand
TV set which, to best BBB knowledge, is not
for sale elsewhere. Original price fixed before
contest by same dealer offering credit certifi-
cate, BBB said, asserting its findings have
been turned over to stations to help them de-
termine whether continuance of such ads con-
tributes to public interest and credibility of
radio commercials. Investigating shoppers
have found several variations on same theme,
BBB said.

TV SPOT TIME RELEASED
AMERICAN TOBACCO CO., New York, said
to be releasing its television spot time, with
Lever Brothers picking up availabilities.
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GARROWAY THREE HOURS

IN last-minute change, format of Dave
Garroway’s new morning NBC-TV pro-
gram, Today (see earlier story page 82),
expanded from 7 to 10 a.m. EST instead
of 7 to 9 a.m. Change presumably occa-
sioned by midwestern network feed. As
it stands now, 7 to 8 a.m. EST portion
will be seen in East only and 8 to 9 a.m.
CST segment will be telecast only to
midwestern stations. WNBQ (TV), NBC’s
Chicago station, will begin its telecast
schedule when show starts at 7 a.m.

Business Briefly
(Continued from page 5)

five-weekly, in 6:30-8 a.m. time, starting Jan.
1 in several markets. Agency, Cecil & Pres-
brey, N. Y.

NESTLE PLAN @ Nestle Co., New York
(Ever-Ready chocolate), planning spot radio
campaign starting Jan. 1. Agency, Cecil &
Presbrey, N. Y.

DISC DRIVE @ Fastabs (reducing product)
placing quarter-hour transcribed show, thrice-
weekly, in several radie markets after first of
year. Agency, TV Assoc., Baltimore.

C-P-P SPOTS @ Colgate-Palmolive-Peet Co.,
Jersey City (Cashmere Bouquet soap), prepar-
ing radio spot announcement series starting
Jan. 1, 52 weeks, in several markets. Agency,
Sherman & Marquette, N. Y.

OLYMPIA NEWS @ Olympia Brewing Co.,
Olympia, Wash., Jan. 5 starts for 52 weeks
news on 30 Don Lee stations in Calif., Ore.,
Wash., Idaho, Sat., 9-9:15 p.m. (PST). Agency,
Botsford, Constantine & Gardner, Seattle.

QUAKER RENEWAL @ Quaker Oats Co.,
Chicago (Aunt Jemima mixes), Jan. 1 re-
news for 13 weeks The Breakfast Gang on full
Don Lee Network, Tues., Thurs., 7:15-7:30 a.m.
(PST). Agency, Price, Robinson & Frank,
Chicago.

CANDY CARNIVAL @ M&M Ltd., Newark,
to sponsor M&M Candy Carnival, effective Jan.
6, Sunday 12:30-1 p.m., on CBS-TV., M&M also
sponsors Super Circus on ABC-TV. Agency:
William Esty & Co., N. Y.

SILK ASSN. AGENCY @ International Silk
Assn.,, N. Y., names Anderson & Cairns, that
city, to handle advertising, effective Jan. 1.
Catherine P. Finerty is account executive.

AVERAGE AMERICAN

AVERAGE male in U. S. was 30 years
old, owned home with mortgage and “his
kids undoubtedly are pestering him to
buy a television set for Christmas,”
Census Bureau said in study based on
1950 census data. Average age in 1940
was 28. Bureau says he earned $3,000
in 1950 compared to $1,200 in 1940 but
consumer prices went up 70%. Other
traits: He had telephone, mechanical re-
frigerator, radio and auto besides hav-
ing wife and two children.

{
PEOPLE.J

ELLIOTT EAKIN, advertising promotion ma;
ager of Sales Management magazine for p:
six years, named assistant manager of u
vertising and promotion, spot sales depa
ment of NBC to replace Martin Werner,
cently resigned.

ROBERT A. RICHARDSON, Fuller & Smil
& Ross, N. Y., elected vice president.

DALLAS TOWNSEND, CBS radio news we
end editor, appointed special events produe
for CBS Radio. ROBERT SKEDGELL, ove;
night editor for network, b ken
editor, and newswriter MORT DANK
Mr. Skedgell.

HENRY M. SCHACHTE, national advertisiq%
manager of Borden Co., N. Y., named direct
of advertising for company succeeding Stua¥
Peabody, who has held post since 1933. M)
Peabody will continue as assistant vice pres
ident with executive authority over firm’s ad
vertising.

JOHN DERR, assistant director of sports fo
CBS-AM-TV for past two years, named diree
tor of sports for CBS Radio, with Red Barbe
who has been sports director for both radi
and television since July 1946, to become CB!
Radio’s counselor on sports. CBS-TV sport
directorship not yet set.

HERBERT J. TEISON named public relation
director of Schwerin Research Corp., Net
York. He formerly was in tourist business ‘v
San Antonio and Mexico City.

WILLIAM E. BERCHTOLD, executive via
president and chairman of plans board o
Foote, Cone & Belding, N. Y., joins McCann
Erickson, Chicago, as vice president and gen
eral executive. His duties will include serving
as chairman of advisory committee on adver
tising plans in Chicago.

HOWARD H. BELL, executive assistant &
NARTB TV director, father of girl, Marn
Elizabeth.

FM DRIVE TO START

JOINT NARTB-Radio Television Mfrs. Assn
program to promote FM radio set sales ft
open Jan. 21 in North Carolina. Wisconsin
campaign will start Feb. 4 and District of
Columbia campaign March 1. Test campaigns
will have cooperation of broadcasters, sef
makers, distributors, dealers. In charge are
RTMA FM Policy Committee under Chairman
John W. Craig, Crosley Div., Aveo Mfg. Co.
NARTB FM Committee under Chairman Ben
Strouse, WWDC-FM Washington. RTMA Ad-
v_ertising Committee also taking part. Promo-
tion display material being prepared by RTMA
subcommittee headed by David Grigsby, Zenith
Radio Corp.

AFM WARNS STATIONS

REMINDER that AFM-Motion Picture Pro-
ducers’ agreement prohibits TV use of musicalf
sound tracks or scenes of AFM musicians|
without written permission from AFM was
sent by union Friday in telegrams to morej
than 100 TV stations, agencies, and film pack-
age firms. Spokesmen said it was second such
reminder (first: last January), that it stemmed}
from instances of unauthorized film use off
television but was sent also to non-violators,
and that it contained no “threat.” AFM-pro-
ducers agreement, originated in 1946 and sinc§
renewed, currently extends to Aug. 31, 195
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| | It pays to buy the giant economy size !

And in the enormous Midwest market centering around

Chicago, the giant economy size is 50,000-watt WBBM.*

This Fall (as always, year after year after year), WBBM

commands a larger share of the radio audience than

Chicago’s second and third network stations combined.

During the broadcast week, an average of more than one

out of every four families listening is tuned to WBBM.

Chicago’s 15 other radio stations divide up the rest.

Today, more Chicago families are listening to the radio

—and to WBBM — than last year at this time, TV or no TV.*

The buy HWBBM
Chicago’s Showmanship Station

Represented by CBS Radio Spot Sales

one-tenth of the nation's radio famities — three-fourths

| #Within range of WBBM's signal lives
|‘ of which, incidentally, cannot be reached hy any
|

Chicago television station.

*Pulse, Sept.-Oct. 1951 vs. 1950.
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