make yourself
at home...
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& ;) Southern hospitality is more than a
tradition with us at wAFM-Tv. It's our

stock in trade.

You get the warmest welcome in
Birmingham when you’re on WAFM-TV.
Because Birmingham viewers consistently
watch WAFM-TV most often. ..and

are watching it more often all the time.

Over the 14 months Telepulse covers,
WAFM-TV’s score has been 2,201
quarter-hour wins to its competitor’s
1,226 (or 80% more).In February,

it was 179 wins to 71. Or 152% more.

In Birmingham, theyre always glad

to see youon...

“Television Alabama” WAFM -TV

Represented by CBS Television Spot Sales
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Count the house any way you like.
Television movies in New York —

big box-office for advertisers always—
are better at getting an audience late
at night than any other time. And

WCBS-TV’s “Late Show”is best of all.

than ever...

In a new study of TV feature film shows
in the New York metropolitan area
(we’d be pleased to show you a copy)
Advertest finds:

Of the 78% of New York viewers who

regularly watch TV movies, more than half

prefer to watch weekdays after 11 p.m.

They named WCBS-TV more often than all
other stations combined as their first-choice

station for TV movies.

More than twice as many viewers tune in
WCBS-TV’s “Late Show” as any feature film
show, early or late, on any other station.

Or take the word of advertisers who

have already been on “The Late Show”...
like the one who recently increased

his sales by 73% in just two months.

And cost is running as low as 78 cents

per thousand viewers.

You (and your product) can be
the idol of this big home audience.

At amazingly litile cost. Ask wcBs-Tv

or your CBS Television Spot Sales

representative about participations

n “The Late Show” today.

WC BS -I-V -
New York, Channel 2

Represented by CBS Television Spot Sales
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REEZE LIFT IMMINENT

FCC CHAIRMAN Paul A, Walker
brightened the NARTB convention
last week with the assurance that
the TV freeze would be lifted with-
in the next two weeks—“barring
some last-minute snag”—but he
warned that licensing “will appar-
ently proceed at a snail’s pace.”

Speaking to a packed ballroom at
Wednesday’s luncheon, Chairman
‘Walker also won the broadcasters’
commendation with his assertion of
faith in the future of “that cele-
brated bird-in-the-hand,” radio,
whose local-level service, he said,
makes it “the indispensable medi-
um.”

He called upon telecasters to en-
force a program of strict self-dis-
cipline, and praised radio and tele-
vision broadcasters alike for (1)
their contributions to national se-
curity through the Conelrad plan
and (2) their promotion of the dem-
ocratic process in acquainting the
public with current political issues
and their efforts to get out the
vote.

On the uppermost topic Mr.
Walker said:

“Frankly, I had hoped that here
at this convention I could announce
the lifting of the television freeze.
. . . But you will not have to wait
much longer. I can give you this
assurance: Barring some last-
minute snag, we are going to lift
the freeze within the next two
weeks.”

Applications May Hit 1,000

The “time table” on licensing will
be slow, he cautioned. After the
freeze lift is announced, three
months probably will be set aside
for the filing of applications. In
all, he estimated, “1,000 or more”
may be on hand when FCC starts
processing applications “around the
middle of July.”

Reiterating FCC’s money and
personnel plight, he forecast that
“Besides the work of examining
and passing on uncontested appli-
cations, we will be swamped by
hearing cases.” He expected that
hearings will be necessary “in vir-
tually all the larger cities and

many of the smaller cities.”

To handle these hearings and
also the hearings in all other FCC
fields,

he noted, the Commission
has seven examiners and simi-
y short staffs of engineers, law-
s and accountants.

“I know this will be a bitter pill
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for the many communities that
have been denied television these
long years and that have been hop-
ing that the lifting of the freeze
would mean a speedy end to their

have-not status,” he declared.
Chairman Walker, an Oklahoman
who has served on the FCC since
its inception in 1934, compared
the imminent freeze lift with the

Highlights of Chairman Walker’s Address

“. .. How much longer can the Commission stand off the thwarted
applicants and the public [before lifting the TV freeze]? We might re-
mind you that the children of Israel had to wait 40 years before they
were permitted to enter the promised land. The Commission has not kept
you waiting that long. It only seems that long; actually it has been three
and a half years. ...

“. .. What we have been drawing up is, in effect, a master plan, com-
prehensive and detailed, for the development of one of America’s leading
industries, for her dominant medium of mass communication. When
hundreds of applicants are waiting to invest hundreds of millions of
dollars in this new service . . . we cannot build upon sand. . .. I say it
would have been craven folly to sacrifice our chances for soundness and
stability by capitulating to pressure for expediency. . . .

“... I will state as my considered opinion that, taking all cirecumstances
into account, the Commission’s solution of the television problem will
prove to be the best that could be reached at this time. . . .

“. .. You will not have to wait much longer. I can give you this assur-
ance: barring some last-minute snag, we are going to lift the freeze
within the next two weeks. . . . We will then probably allow three months
for the filing of applications. That would bring us up to around the
middle of July before we start processing. By that time we will probably
have 1,000 or more applications on file. . . . X

“. .. We estimate that the applications will' exceed the number of
available assignments in virtually all the larger cities and many of the
smaller cities. This means that hearings must be held in each of these
cities. We estimate hearings will be necessary for a great many of the
1,000 or more applications. . . .

“We now have seven examiners to conduct hearings. . . . Besides ex-
aminers, the Commission requires engineers, lawyers and accountants to
handle these hearings. And in none of these fields do we have adequate
staff. . ..

“Confronted with the biggest workload in our history, we are faced
with the prospect of meeting it with hopelessly inadequate funds and
staff. . . . Television will not gallop into its new frontier. It will ap-
parently proceed at a snail’s pace. . . .

“Amid all our talk of technical problems, processing procedures and
construction plans, we are apt to forget the ultimate goal . . . and that
is the service that will finally be delivered to the public. . . .

“On the basis of [my] experience of half a century, I respectfully
urge you builders of our television industry to heed the lessons of history.
. .. Turn your face resolutely against the temptation of fast, easy money
through unsound practices inconsistent with the public interest. . . .

“. .. I urge full support for efforts toward self-regulation such as your
television code. The members who have agreed to take on the delicate
and difficult task of administering this code are performing a service
that needs to be performed if this industry is to realize its highest
potentialities. . . .

“. .. In cities where television moves in, radio does feel the effect of
the new competition. The answer to that is not surrender but readjust-
ment. . . . The truth is that some of you radio broadcasters who have
}tseeél hmaking a poor mouth about your future have not yet even begun

o fight. . ..

“Both radio and television have their jobs to do. We need both systems
just as we need the railroad, the airplane and the automobile. . . . I am
not one of those who believe that aural radio is doomed to be transferred
in time from the jurisdiction of the FCC to the Smithsonian Institution.
A flourishing, far-flung system of radio is in the public interest. . . .”
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land rush in Oklahoma in 1889.

“We are at another kind of fron-
tier—a new frontier in the ether
[with] new opportunities for fame
and fortune, for adding to the real
wealth of the nation, for raising
our standard of living, for con-
tributing to the general welfare,
for unprecedented acecess to infor-
mation, education and entertain-
ment.”

But, he added, after pointing out
FCC’s shortage of personnel:

“Unlike the break-neck speed of
the great runs in Oklahoma, tele-
vision will not gallop into its new
frontier. It will apparently pro-
ceed at a snail’s pace.”

Mr. Walker noted that TV last
year, with 108 stations and 14 mil-
lion sets, had an income of more
than $43 million before federal
taxes. Independently owned sta-
tions (93) made 30 cents on the
dollar, he noted, while ‘“the net-
works obtained a greater propor-
tion of their income from infant
TV than they did from 30-year-old
AM.”

FCC’s Solution ‘Best’
He said it was his opinion that

FCC’s solution of the 2%-year-old |
TV freeze “will prove to be the |

best that could be reached at this
time.” It must provide for at least
2,000 assignments, recognize the
needs of states for channels and
of communities for local chanmels,
while maintaining “a reasonable
degree of flexibility”” and reflecting
“long-range thinking as a protec-
tion for the future,” he declared.

Calling upon telecasters to “build |

for the long future” and urging

Within- Two Weeks—Walker

“full support for efforts toward

self-regulation such as your tele-

vision code,” Chairman Walker as- §

serted:
“It is true that in the hurly-

burly of developing any new re- |

source or service, the public may |

for a time be too dazzled, too unin-
formed, to unorganized to realize
the shortcomings and the excesses
and to deal with them.

“But in the end, let me assure
you, the public awakes and when
that day comes, there is a day of

retribution. It is a day of wailing §
and gnashing of teeth on the part
of those who have betrayed the |

public interest.”

He told his listeners that “the
best of American broadcasting is
a service in the public interest

(Continued on page 88)




HIGH TV TOWERS

JOINT meeting of government
| agencies concerned with TV towers
!'as hazards to air navigation is

being planned for the near future.
bl Meeting is expected to include

officials of the Civil Aeronautics

- Administration, Civil Aeronautics
Board, FCC, Dept. of Defense
(Army, Navy, Air Force), Treasury
Dept. (Coast Guard), as well as
representatives of the radio-TV
| broadeasting and aviation indus-
| tries.
» That is the latest development in
a month of activities that has seen
. | the aviation industry increasing its
: | pressures to put restraints on the
. | erection of tall TV towers [BeT,
|| March 31, 17].
4 Summary of the proposals made
- | by aviation interests during the
. | last four weeks adds up to the fol-
1| lowing:
o 1. Request that Congress legislate
| an amendment to the Communications
{ Act which specifically would give the
FCC authority to deny applications
whose antenna sites or heights are
found to be air hazards.

2. Requirement that all TV anten-
nas be installed on a single tower.
- 3. Requirement that all TV towers
be localized in city sections already
considered an air hazard area.

4. Requirement that the height of
¢ || TV towers be limited—through FCC
i ruling or Congressional action.

i 5. Requirement that a radio warn-
| ing device be installed at each an-
| tenna site.

6. Establishment of a national set
| 'of standards that all CAA regional
i | ‘airspace subcommittees would be re-
{ | guired to adhere to when considering
TV tower applications.

7. Requirement that TV coverage be
obtained through the use of booster
i | stations so that high towers would
i | be unnecessary.

8 Most significant of the recom-
5 |imendations is the request of the
#|“Air Transport Assn. to the House
¢ | ‘Committee on Interstate & Foreign
i Commerce for legislation to spec-
5 ify that FCC have the power to
& |'deny applications which propose to
¢ | eonstruct TV towers believed to be

Joint

Meeting Is Planned

hazards to air traffic.

ATA’s request was made in a
March 6 letter to Rep. Robert
Crosser (D-Ohio), chairman of the
House committee, signed by its
general counsel, S. G. Tipton.

Letter recommended that the
House committee include in its re-
vision of the McFarland bill (S-
658) the following additional pro-
vision to Section 303 of the Com-
munications Act:

That the FCC shall “(s) Have au-
thority and be required to refuse to
issue or modify any license or con-
struction permit when such license or
permit would authorize the operation
or construction of radio or television
towers which in its judgment, after
consultation with the Civil Aeronautics
Administration, the Civil Aeronautics
Board, the Department of Defense,
and the Treasury Department, con-
stitute, or there is a reasonable pos-
sibility that they may constitute, a
hazard to air navigation.”

Mr. Tipton called attention in
his letter to the fact that FCC has
assumed the power to deny applica-
tions proposing towers considered
air hazards, but has no statutory
power to back it up. He called at-
tention to the fact, however, that
the Commission has been upheld in
its powers to deny an application
on these grounds in one court test
(Simmons v. FCC) in 1944,

Commission’s practice of refer-
ring cases to the CAA and other
agencies for tower clearances was
termed advisory only by Mr. Tip-

RADFORD IS APPOINTED
To DuMont Eastern Dist. Post

LEWIS C. RADFORD Jr. has been
appointed eastern district sales
manager for television transmitter
division of Allen B. DuMont Labs,
Clifton, N. J., National Sales Man-
ager James B. Tharpe announced
early last week.

The appointment, Mr. Tharpe
said, is in line with DuMont’s na-
tionwide sales expansion program,
calling for “greatly increased” ac-
tivity for the TV transmitter
group.

ton. He pointed out that the Com-
mission was not bound by the
objections of such agencies and
could grant an application not-
withstanding claims that a tower
is an air hazard. He acknowledged
that the Commission, in practice,
has not gone that far.

He referred to the fact that FCC
has already begun referring some
applications to the airspace sub-
committees and continued:

These applications will not only con-
tinue but are expected to increase
when the freeze on new television li-
censes is lifted. Out of fairness to the
applicants an early disposition of them
should be made. The applicants want
prompt decisions to permit them to
find other locations for the tower in
sufficient time to permit the operation
of the broadcast stations at the earliest
time authorized by the Commission.

As far as can be learned, the
House Interstate Commerce Com-
mittee has not taken action on the
request except to refer it to the
FCC for “comments.” One source
on Capitol Hill admitted that re-
cently the committee has been get-

UTP Expands Five

SALES of five shows in six mar-
kets were completed by United
Television Programs, New York,
during the four-day NARTB con-
vention in Chicago last week, Sales
Director Aaron Beckwith an-
nounced Thursday. Corona Cigars
extended its sponsorship of the
Bing Crosby Enterprises’ Royal
Playhouse on KECA-TV Los An-
geles, and Milani’s 1890 French
dressing bought the same package
for WENR-TV Chicago. Teletron-
ics will sponsor the Walter Schwim-
mer Production Movie Quick Quiz
on WGN-TV Chicage and E & B
Brewing Co. renewed Old Ameri-
can Barn Dance on WWJ-TV De-
troit. Ward Drug Co. will back
Hollywood Off-Beat, private detec-
tive show starring Melvin Douglas,
on KRLD-TV Dallas, and KFMB-
TV San Diego signed for a 26-week
run of Big Town.

HARRY WEISSBAUM
chairman of Damon Runyon Cancer
Fund, presents Robert E. Dunville (r),
president of Crosley Broadcasting
Corp., a certificate of appreciation
for work done by WLWT (TV) Cin-

(1), regional

cinnati in helping to raise funds.
John T. Murphy, vice president in
charge of Crosley’s TV operations,
looks on as Mr. Dunville presents
check to Mr. Weissbaum.

ting “complaints” about tall TV
towers and the hazards they may
be to air travel.

At present, the staff of the
House committee is drafting its
version of the McFarland bill, ac-
cording to the committee’s vote
last month [B®T, March 24, 17].

The Senate Committee on Inter-
state & Foreign Commerce has no
such proposals on its agenda.

First word of the request for
legislation came at the Monday
morning business meeting of the
NARTB television membership in
Chicago.

Thad H. Brown Jr., NARTB
managing director of TV opera-
tions, said he had just learned of
the request for an amendment to
the McFarland bill.

It is understood that the Air
Transport Assn. for several years
has tried to get legislation through
Congress limiting the height of
all obstructions considered a men-
ace to air traffic. It has been un-
successful thus far.

Similar to the comments tade at

(Continued on page 90)
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TROUBLE brews again along the air lanes.

{ The Air Transport Association is proposing
| degislation presumably designed to give the
FCC specific authority to control antenna
‘heights and locations—this with an eye toward
Ithe TV-freeze lift.

Under existing regulations, regional air-
1 space committees must approve towers of more
(Ithan 500 feet to eliminate air hazards. The
|‘proposal now is made that the pending McFar-
[{land bill (S-658) be amended to give the FCC
{legislative authority to deny applicants whose
(towers run afoul the CAA. The FCC has as-
‘Sumed this power right along and has even
‘won a court action upholding this right.

The proposal of the Air Transport Assn.,
thowever, is only one facet of the aviation
industry’s recent campaign that has as its
eventual aim the control of the nation’s TV
towers, Proposals have already been made

BROADCASTING ® Telecasting

covering such matters as single tower location
for all TV stations in the same market (the
Empire State approach) and even use of boost-
er stations to reduce antenna heights.

The air belongs to the people. Broadcasting
services are licensed by the FCC to use this air
to provide the people with radio and television
and communications services. Air lines are
franchised by CAA to provide common carrier
service at a fee for the people. Each govern-
ment agency—FCC and CAA—functions un-
der its own enabling act.

Over the years, the air transport people—
government as well as industry—have been
disposed to look with disdain upon broadcast
services as in the “entertainment” field, where-
as they describe their sphere as involving safe-
ty of life and defense.

The development of television should not be
impeded by arbitrary restraints imposed by

Trouble in the Air Space . . .......... AN EDITORIAL

aviation interests through star-chamber pro-
ceedings. There were no broadcaster repre-
sentatives present at the CAA sessions that
already have been held on the subject. Reason-
able regulations, evolved with the FCC and
engineering representatives of the broadeast
services exist today.

Through compliance with these regulations
there have been few if any serious commereial
aviation accidents resulting from tower col-
lision. The Air Board can no more prevent
erection of towers meeting FCC specifications
than it can stop the construction of buildings in
airport areas complying with local ordinances.

The FCC is the licensing authority from
ground system to tower top. The CAA can
recommend to the FCC but it cannot reverse
its decision. The lines of authority should be
kept that way.
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NBC-TV AFFILIATE

Form Own Assn.;
Damm Is Named

FORMATION of an NBC-TV Affiliates Assn., with revision of the sta-
tion compensation plan as its first major project, was completed in
Chicago last week under the leadership of Walter J. Damm, WTMJ-AM-
TV Milwaukee, who was named chairman.

Clair R. McCollough of the Stein-
man Stations was elected vice
chairman and Arden X. Pangborn,
WOAI AM-TV San Antonio, was
named secretary-treasurer of the
organization, which started with
some 35 station members.

In addition to the compensation
question which had concerned the
affiliates in prior meetings, the as-
sociation adopted a resolution ask-
ing NBC to exercise greater vigil-
ance on cow-catcher and hitch-hike
commercials, inquired about the
network’s intentions regarding
stronger morning and afternoon
programming and requested that
NBC, whenever the time element
is not essential, place its public
service TV programs in network
option time rather than in station
time.

The assignment of studying the
compensation formula and fash-
joning a new payment formula was
given to a seven-man committee
composed of Messrs. Damm and

MINNEAPOLIS BAN

Newsmen Protest Order

MINNEAPOLIS City Council last
week issued a ban preventing
cameramen of KSTP-TV there
to take pictures of city employes
on any city property without coun-
cil permission after a protest by a
union business agent.

The order, emanating from the
council police committee, applies
only to KSTP-TV, and followed
a formal protest to the council
by George Todd, business agent of
Local 383 (AFL), representing
state, county and city employes.
He charged a cameraman and
newsman from the station dis-
turbed city laborers on the city
wharves while taking pictures of
an ice jam in the river.

KSTP-TV officials, as well as
management of other local stations,
believe the move is another flare-
up from the two-year-old KSTP-
TV union dispute with the Inter-
national Brotherhood of Electrical
‘Workers. The station, however, “is
taking pictures as usual,” one of-
ficial said.

James Bormann of WCCO Min-
neapolis, president of the National
Assn. of Radio News Directors,
wrote a protest to Ald. George
Martens of the police committee,
saying his group was “seriously
concerned” about the infringement
of press freedom and free access to
news.

He believes the decision “was
taken without full consideration
of all the points of view,” and
volunteered to appear before the
police committee to explain the
NARND position. The group has
a regular meeting April 14, al-
though a special conference may be
called this week.
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McCollough, Raymond Welpott,
WRGB Schenectady, Nathan Lord,
WAVE-TV Louisville, Ky., E. R.
Vadeboncoeur, WSYR-TV Syra-
cuse, John Outler, WSB-TV At-
lanta and Harold P. See, KRON-TV
San Francisco.

First meeting of the committee
was held Wednesday to explore the
problem. When a new formula is
developed, the stations will nego-
tiate individually with NBC.

Officials of the new association
expressed the view that the or-
ganization could initiate certain ac-
tions which NBC’s Stations Plan-
ning and Advisory Committee can-
not appropriately do, and that its
formation should not be regarded
as a reflection on SPAC. Activi-
ties will be channeled through
SPAC. The association will meet
at least twice a year, according to
present plans.

Among those participating in the
organization of the group were the
following: Messrs. Damm, Welpott,
Lord, Hoyt Andres, WKY-TV Okla-
homa City; George M. Burbach, KSD-

3 uis;
Payson Hall,

KSTP-TV Minne-
R. B. Hanna Jr., and

. Rowan, WRGB (TV) Sc}mectady,
Ga1é1es Kelley, WFMY TV Greenshoro,

apons St. Paul;

Robert Lemon, WITV (TV) Bloom-
ington, Ind.; Nathan Lord and John
Boyle, WAVE-TV Louisville; Mitchell
Wolfson and Lee Ruwitch, WI'VJ (TV)
Miami; Willard Schroeder, WOOD-TV
Grand Rapids; Alvin D. Schrott and
Frank P. Cummins, WJAC-TV Johns-
town, Pa.; H, W. Slavick, WMCT (1V)
Memphis; Allen Haid, WSP TV
Toledo; W. E. Walbndge, WWJ TV
Detroit; Irving C. Waugh, WSM-TV
Nashvllle, William  Fay, 'WHAM-TV
Rochester; A. M. Herman, WBAP-TV
Fort Worth; John T. Mur hy and
Dwight Martin, Crosley Bmadcastmg
Corp.; Campbéll Arnoux and John
Peffer, WITAR-TV Norfolk.

Jack Harris, KPRC-TV Houston;
Joseph Baudino, Westinghouse Radio
Stations; Martin Campbell and Ralph

Nimmons, WFAA-TV Dallas; Ralph
Evans and Ernie Savage, WOC-TV
ga;renport; John Hill, KOTV (TV)
‘ulsa.

Biblical Brown

BIBLICAL formula for guid-
ance of those contemplating
erection of UHF TV towers
was offered by Dr. George
Brown, RCA research engi-
neer, at NARTB Engineering
Conference in Chicago. Using
as his text St. Luke 14: 28,
Dr. Brown quoted the passage
as follows: “For which of
you, intending to build a
tower, sitteth not down first,
and counteth the cost,
whether he hath sufficient to
finish it.”

FAYE EMERSON SHOW

To Be Dropped by Pepsi-Cola

PROGRAM, Wonderful Town
owned and produced by its star,
Faye Emerson, will be dropped by
Pepsi-Cola Co., according to a
Thursday announcement by the
company president, Alfred N.
Steele, who attributed the move to
“inability to obtain satisfactory
time.”

Sponsored by Pepsi-Cola since
June 16, Wonderful Town is seen
on CBS-TV at 9 p.m. EST Satur-
day. Miss Emerson has been
backed by the sponsor since Sep-
tember 1950, and announcement
bowed to her dignity and appeal in
television performances and identi-
fied her personal efforts as “a con-
tributing factor to sales growth.”

It was understood that Miss
Emerson’s final appearance would
be April 19. Pepsi-Cola was re-
ported getting a new time slot, plus
a new show, for the end of June.

Moore to CBS-TY

THOMAS W. MOORE, vice presi-
dent and advertising director for
Forest Lawn Memorial Park, Glen-
dale, Calif., has been named to new
post as head of West Coast sales
office, CBS-TV Film Sales.

FEB. TIME SALE

TV Network Business
- Skyrockets—PIB

CONTINUING its skyrocketing rise, network television in February did

80.1%

more business than in the same month of last year, according to

figures released last week by Publishers Information Bureau. Combined
gross time sales of the four TV networks for the second month of 1952

equalled $14,786,047, compared
with a gross of $8,210,629 for the
same month of 1951,

Two-month 1952 total (January-
February) was $29,857,606, against
$16,763,262 for the like period of
1951, an increase of 78.1%, PIB re-
ported. Correcting figures reported
earlier [B®T, March 17], PIB gave

*
the individual TV network January
gross billings as: ABC-TV, §2,020,-
461; CBS-TV, $5,074,643; DuMont,
$717,148; NBC-TV, $7,259,307—a
total of $15,071,559.

Gross time sales for the indi-
vidual TV networks are itemized in
the following table:

Feb. 1952 Feb. 1951 Jan.-Feb. Jan.-Feb.
1952 1951
ABC $ 2,120,911 $ 1,254,851 $ 4,141,372 $ 2,583,570
CBS 5,103,043 2,600,339 10,177,686 5,201,504
DuMont 748,544 406,079 1,465,692 841,606
NBC 6,813,549 3,949,360 14,072,856 8,136,582
Total $14,786,047 $ 8,210,629 $29,857,606 $16,763,262
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CODE REVIEW

Only Few Complaints

ONLY a trickle of complaints|
about the quality of TV program-
ming and advertising has come to
the NARTB TV code review board

it was brought out at board ses-|

sions held last week during the
NARTB Chicago convention.

At a Wednesday afternoon code
discussion, board members said the
one-month period of code existence
has been too short to bring much
public reaction. J. Leonard Reinsch.

WSB-TV Atlanta, vice chairman, _‘

presided. Others taking part were'
Mrs. A. Scott Bullitt, KING-TV

Seattle; Ewell K. Jett, WMAR-TV |

Baltimore, and Walter J. Damm,
WTMJ-TV Milwaukee, Chairman
John E. Fetzer, WKZO-TV Kala-
mazoo, Mich., is in Europe.

Mr. Reinsch said the board is not
“a super board of censors.” Re-
sponsibility is clearly laid out in
the code, he said. He referred sta-
tion operators to the board’s
monthly bulletin. “Take that bul-
letin and flavor it with common
sense,” he suggested. He added that
the seal “is the only real link be-
tween the code and the public. To
the viewer, absence of the seal in-
dicates absence of the code.”

He complimented Thad Brown,
NARTB TV director, for his man-

agement of the code project in its -

early days.

Answering a- point raised by
Clair R. MecCollough, WGAL-TV
Lancaster, Pa., a member of the
NARTB TV board, Mr. Jett re-
called instances of code complaints.

In one case he said eriticism had§®
been received of lengthy coverage§

of an attempted suicide atop a Cin-
cinnati building. He said a simi-
lar instance in Baltimore was cov-
ored by a two-minute film shot dur-
ing a newsreel program.

o
Two questions that have come up §

in review board meetings, it was
stated, centered around use of the
seal in commercial programs and

its use by networks. The board feels |

it is proper to use commercial iden-
tification
seal if it is presented in good
taste, keeping the code symbol and
call letters predominant.

In the case of networks, the prob- §

lem of seal appearance on net-
work affiliate station programs not

subscribing to the symbol is not)|

serious inasmuch as 90 stations are
now subscribers.

Mr. Damm pleaded for coopera-
tion. “Give us time to get or-
ganized,” he said. Henry W. Slav-
ick, WMCT (TV) Memphis, asked

if the review board is interested in g

letters from listeners, drawing an
affirmative reply. “We have many
letters, particularly about religious
and aleoholic matters,” he said.

More than 19,000 copies of the
TV code have been distributed.

PLANS have been made to televise &
Life With Luigi on CBS-TV using cast

from CBS Radio version. Shows will
originate from CBS Television City,
L. A, this fall. Mac Benoff has been
assigned to write and produce.

——

in connection with the§
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STATION LIMIT

Johnson Suggests
Year Delay

FORGET about revising the TV multiple ownership rule for a year or so

i, |

In a letter dated March 31, the
Tehairman of the Senate Interstate
& Foreign Commerce Committee
(which handles radio-TV legisla-
‘tion) admitted that raising the
‘ownership limitation from its pres-
“ent five-to-a-single owner “might
M accelerate development of UHF,
“but will it be done at the terrific
i price of still further concentrating
®OIV in a few powerful hands?”

V" Senator Johnson answered his
Vlown question thusly:

mi - “If it appears that UHF is not
Mideveloping as rapidly as desired,
i-and if smaller communities are not
being served by television, and if
itimo other solution is in sight, there
el will be time enough to take such
inia drastic step as has been sug-
algested. . . .7’

{5 In another part of his letter, the
i{/Colorado Senator, who has actively
sinterested himself in the freeze,
ieolor and other facets of TV, said:
el. “First things should come first,
Lhand the vital matter right now is
pthe ‘lifting of the freeze’ and the
allocation of channels to a large
n/area of the United States long
denied the benefits of this most de-
rable medium.”

Recommendation that the FCC
jrevise its multiple ownership rules
ito permit one entity to own five
VHF stations and any number of
_UHF stations was made by NBC
s/last January [BeT, Jan. 7]. At
4j-he present time, common owner-
ship of TV stations is limited to
five.

Sterling Suggestion
The NBC petition came two
rmonths after Comr. George E. Ster-
ling suggested that networks be
ppermitted to have “two or three”
s/UHF stations in addition to the
gfive VHF they are allowed in order
o get their backing for the new
hannels. Comr. Sterling made the
commendation in a speech to the
Armed Forces Communications
dAssn. in New York in November
(iL951 [B®T, Nov. 5, 1951].
Following the NBC petition, sec-
ponding comments were filed with
+..-he FCC by:
; ABC, which urged that any one
pwner be permitted five VHF and
.2 UHF stations [B®T, Feb. 4].
DuMont, which urged five VHF
ind three UHF stations [BeT,
.| Teb. 18].
. Fort Industry, which. urged that
vhe limitation rule permit ‘“not
jess than seven, including five or
gmore VHF stations” [BeT, Jan.
o581
15" Group of seven Mountain States
adio stations, which represented
te/shat no distinction be made be-
ween limitation on AM ownership,
even, and TV. The stations were
{OPR Butte, Mont.; KUTA Salt
‘lake City; KGEM Boise, KIFI
daho Falls, KWIK Pocatello,
{LIX Twin Falls, all Idaho. [B®T,

ity

wiiflarch 24].
National

& Radio
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Appliance

untll the freeze is thawed and there are more stations on the air.
m» That, virtually, is what Senator Edwin C. Johnson (D-Col.) wrote to
FCC Chairman Paul A. Walker last week.

* =
Dealers Assn., which claimed that
retailers would benefit from the
impetus given UHF through ac-
ceptance of the NBC recommenda-
tion [BeT, Jan. 28].

Opposition to lifting the limita-
tion was expressed to the FCC by
WVVW Fairmont, W. Va.; KIEM
Eureka, Calif., and New England
Television Co., applicant for TV
stations in Fall River, Boston,
Worcester and Springfield, Mass.;
St. Louis and Kansas City, Mo.,
and Buffalo, N. Y.

On the FCC Rules book as a
proposed amendment is a sugges-
tion that one company be per-
mitted to own in varying degrees
more than five TV stations. The
proposed amendment spells out de-
grees of ownership and the num-
ber of stations above the maximum
that may be permitted. Same pro-
posal spells out degrees of owner-
ship to be permitted for one com-

pany to own more than the maxi-
mum of seven AM stations, six FM
stations.

Text of Sen. Johnson’s letter to
FCC Chairman Walker follows:

During the past seven weeks I have
worried a great deal about the peti-
tions which have been filed urging
revision of the Commission’s multiple
ownership rules which would author-
ize a licensee with the current limit
of five VHF outlets to increase his
holdings to include at least two addi-
tional UHF stations. It is said that
such a concession would act as a
powerful incentive in perfecting UHF
for usage. I am pleased with the
various steps which have been taken
by the Commission and the industry

develop UHF. It is gratifying to
earn that many engineers are now
satisfied that high standards for UHF
transmission and reception are just
around the corner.

Perhaps revision of the mu.ltxple

‘Culture’ Competition
TELEVISION is cutting into
the advancement of culture in
Atlantic City, a teachers
group says. Samuel Gilling-
ham, program chairman of a
winter program series spon-
sored by the Atlantic City
Teachers Assn., blamed tele-
vision for a $1,100 loss suf-
fered by the series during
the past year. He said he will
recommend discontinuing the
programs which are made up
of lectures, dances and music,
designed to further cultural
entertainment in the city.

ownership rule might

velopment of UHF, but will it be rlone
at the terrific price of still further
concentrating TV in a few powerful
hands? To aliot five VHF stations to
one network is being most generous
with the peoples’ property, and it IS
very valuable property, too. How,
good conscience, can any network ask
for more?

In any event, the monopoly problem
which is mherent in the proposed re-
vision of the multiple ownershlp rule
should have very careful ation

this year, a postponement of this mat-
ter for a year or so would prove most
salutary. Most of the United States
does not have any kind of television.
First things should come first, and the
vital matter right now is the “lifting
of the freeze” and the allocation of
channels to a large area of the United
States long denied the benefits of this
most desirable medium.

I notice that some of the interests
desiring to mcrease their TV network

by the Commission. A hearing on
modification of the rule, at which time
all parties would be ])enmtted to sub-
mit comments, might develop some un-
expected situations and facts.

At any rate, with all the difficult
problems before it which the Commis~
sion must handle during the balance of

TV BOARD

Swezey Elected Chairman
At Organizational Meet

ROBERT D. SWEZEY, WDSU-TV New Orleans, was elected chairman
of the television board of directors of the NARTB last Monday at the
first organizational meeting of the new board elected earlier that day.

Clair R.
president.

Also re-elected to two-year terms
on the board were: Harold Hough,
WBAP-TV Fort Worth; George B.
Storer, Fort Industry Co. (WAGA-
TV Atlanta, WJBK-TV Detroit,
WSPD-TV Toledo and KEYL
(TV) San Antonio), and Paul Rai-
bourn, KTLA (TV) Los Angeles.
Campbell Arnoux, WTAR-TV Nor-
folk, was re-elected for one year.

New members elected to one-year

McCollough, WGAL-TV Lancaster, Pa.,

was named vice

*
terms were: Willlam A. Fay,
WHAM-TV Rochester; Henry W.
Slavick, WMCT (TV) Memphis;
and Kenneth Carter, WAAM (TV)
Baltimore.

The four networks reappointed
their representatives to the board:
Alexander Stronach Jr., ABC; Her-
bert V. Akerberg, CBS-TV; Chris
J. Witting, DuMont Television Net-
work, and Frank M. (Scoop) Rus-

NEW TV BOARD of directors of NARTB is shown after election Monday.

Seated (I to v):

Harold Hough, WBAP-TV Fort Worth; Robert D. Swezey,

WDSU-TY New Orleans, chairman; Clair R. McCollough, Steinman Stations,

vice chairman; George B. Storer, Fort Industry Co.
ing, DuMont Television Network; William A. Fay, WHAM-TV Rochester,

Wi

Standing (I to r): Chris

N. Y.; Kenneth Carter, WAAM (TV) Baltimore; Paul Raibourn, KTLA (TV)
Los Angeles; Alexander Stronach Jr., ABC; Henry W. Slavick, WMCT (TV)
Memphis, and Campbell Arnoux, WTAR-TY Norfolk, Ya. Two other net-
work representatives on board, Herbert V. Akerberg, CBS-TV, and Frank M.

Russell,

Telecasting

NBC, were not present for picture.

that our cur-
rent supply of electronic engineers is
so short that any additional use of en-
gmeers would amount to a diversion
of engineers from defense work and
would seriously affect our defense pro-
duction program. If there are no en-
gineers to work on color television,
how can they be spared for the pro-
posed UHF development at this par-
ticular time?

f it appears that UHF is not de-
veloping as rapidly as desired, and if
smaller communities are not being
served by television, and if no other
solution is in sight, there will be time
enough to take such a drastic step as
has been suggested. I cannot see any
harm in postponing action untii next
year when all phases of this problem
can be explored and when the agenda
of the Commission is not so crowded
and so confused. I don't like the old
rush act, and this proposal may prove
to be just that.

sell, NBC Washington.

The election was part of a TV
membership business session that
also heard a report from Thad H.
Brown, NARTB manager of tele-
vision operations and counsel to
the TV board.

Mr. Brown outlined regulatory
and legislative developments in
which the association had taken
active interest in the past year.

He said the NARTB could take
credit for speeding the end of the
TV freeze “by at least 18 months”
by successfully petitioning the FCC
to amend the Third Notice of Fur-
ther Proposed Rule Making to per-
mit written rather than oral testi-
mony in allocations hearings.

Campaign Is Success

The membership campaign of the
past year paid off handsomely, said
Mr. Brown. As of the 1951 NARTB
convention, membership totaled 55
TV stations and two networks. Last
week it included 88 stations and all
four networks.

The NARTB soon will distribute
questionnaires to members solicit-
ing their opinion on several pro-
posals to request an updating of
FCC rules and regulations affect-
ing TV operation.

He said some of the rules, in-
herited from AM operating rules
and applied to TV without adapta-
tion, needed revising to make them
more compatible with TV operation.
He said the FCC had advised the
NARTB it was receptive to sug-
gestions on this problem.
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NATO TV P,.AN Movement Gathers Momentum

A MASTER global TV plan to span
all NATO countries—initially re-
vealed on Capitol Hill last year in
connection with a proposed “Vision
of America” project—is gathering
momentum under the relatively un-
publicized leadership of three U. S.
communications pioneers.

Envisioned in the vast interna-
tional communications blueprint are
varied services—radio relay sys-
tems, television networks, AM and
FM broadcast stations and fac-
simile—with international televi-
sion as the key activity.

The promulgation of interna-
tional TV is being carried out on
the basis that foreign countries ac-
cept U. S. video standards (525
lines, 60 fields, 6 me) and finance
installation of equipment.

Aside from the electronics as-
pect, there are other facets which
invite interest, among them:

@ The prospect of entertain-
ment and cultural programs on an
exchange basis among foreign
countries—and between those na-
tions and the United States.

@ The potentiality of sponsor-
ship by U. S. industrial firms with
a stake in foreign markets, acting
through their respective advertis-
ing agencies.

@ The possibility of program
originations overseas and concomi-
tant interest of Hollywood film and
stage entrepreneurs in this fare.

‘Who are the progenitors and
primemovers behind this vast new
coneept ?

The global TV plan originally
was brought to light on Capitol
Hill by Sen. Karl E. Mundt (R- S
D.), co-author of the Smith-Mundt
Act setting up the U. S. informa-
tion program and father of a pro-
posed Vision of America to com-
plement the U. S. overseas radio

CONSTRUCTION

NPA’s Fowler Gives Assurance

HENRY H. FOWLER, National
Production Authority administra-
tor, told the NARTB meeting
Tuesday that materials controls
would be eased enough to permit
construction of new television sta-
tions “on a fairly regular scale.”

Mr. Fowler’s announcement,
made during a speech on the gen-
eral subject of the Controlled Ma-
terials Plan, confirmed earlier re-
ports that NPA intended to ap-
prove new TV construction after
the FCC freeze is lifted [BeT,
March 24].

Though he emphasized that
copper would remain in short sup-
ply Mr. Fowler said structural
steel for building TV stations
would be in good supply. He said
he could not give assurances that
“every application” would be “im-
mediately approved,” but he did
think “the situation on approvals
be characterized as reasonably
unfrozen.”
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arm. Plans laying the groundwork
for a TV network among members
of the North Atlantic Treaty Or-
ganization, with installations initi-
ally in Turkey, were exclusively de-
tailed by Sen. Mundt to BROADCAST-
ING ® TELECASTING last year [BeT,
July 30, 28, 1951].

Sen. Mundt has been working
with the State Dept., military au-
thorities and foreign embassy del-
egations in Washington, as well as
Japanese communications officials
on the feasibility of such a plan.
They all expressed interest.

But the actual groundwork—
diplomatic, engineering and elec-
tronic—has been laid by authori-
ties with varied backgrounds.
These men are: Maj. Henry F.
Holthusen, a New York lawyer-
diplomat-educator, who spearheads
the mission, lending the diplomatic
approach; William Halstead, a con-
sultant associated with Murray
Crosby, Crosby Labs. Inc., Mineola,
N. Y., and co-builder of the New
York State Rural Radio Network;
and Dr. Walter Duschinsky, also
with Mr. Crosby, a planner for UN
TV facilities, who designed WWJ-
TV Detroit studios. Messrs. Crosby,
Halstead and Duschinsky are part-
ners in Telecommunications Con-
sultants Inc.

State Dept. Adviser

Maj. Holthusen also is counsel
for American electronics firms,
and was instrumental in laying the
groundwork for the Voice of
America. He consults periodically
with the State Dept.

Planning for this vast global
project was laid before the Senate
last week by Sen. Homer E. Cape-
hart (R-Ind.). He inserted into
the Congressional Record copies of
an article and editorial appearing
in Television Opportunities maga-
zine.

The editorial noted that, under
the leadership of the Holthusen-
Halstead - Duschinsky triumvirate,
Japan had officially adopted U. S.
TV standards. A bylined article
by Lawrence Levey, was titled
“Pathfinders for Telecommunica-
tions Blaze Tele Trails Through
Europe and the Middle East.”

As a result of a trip by this
delegation to Japan last fall [BeT,
Nov. 19, Sept. 3, 1951], the Japa-
nese Radio Regulatory Commission
Feb. 16 issued a license to the Nip-
pon National Television Network
Corp. to operate a 22-station TV
network on U. S. TV standards.
Mr. Halstead supervised network
plans and Dr. Duschinsky studio
planning. Japanese industry is sus-
taining the cost of installation and
maintenance.

According to the editorial, two
other conditions were prescribed by
the New York group: Conduct of
the network on private enterprise
principles and permeation of net-
work operation with the “demo-
cratic way of life.” Commercial
radio operation also has been au-

thorized in Japan.

“They said it couldn’t be done

. . Yet, all these obstacles were
overcome by the electronic mis-
sion . . . Never has a new industry
been launched on an international
scale with such brilliant omens for
better global relations, economic
and otherwise,” Television Oppor-
tunities remarks,

Having completed the Asiatic
phase, the electronics mission then
visited Turkey, Egypt and the
Philippines. Since the plan was
conceived, Turkey has become a
member of NATO with the result
that certain difficulties have been
minimized.

According to Mr.
are the next steps:

The master global TV plan, embody-
ing 11 services, but stressing
span all NATO countries, It will 'be—
100 percent—a radio relay telecom-
munications system combining multi-
channel telephone, telegra h, teletype,
facsimile, FM _and roadcasting,
and TV. It will be sxmllar to the pres-

Levey, these

ent microwave relay now in successful
operation in the United States, stretch-
ing from coast to coast, and built
the American Telephone & Telegraph
Co.

The plan will provide a completely
integrated telecommunications system
extending nearly 2,400 miles between
London, England, and Ankara, Turkey,
eventually reaching east in the direc-
tion of Asia. Military and govern-
mental authorities, here and abroad,
have knowledge of the plan, w_hmh
would provide a thoroughly reliable
network service, 24 hours a day, for
the 14 countries in NATO, and adjacent
territories. Top world communica-
tion experts have expressed their un-
qualified enthusiasm for the plan.

The plan reportedly has been
broached at Gen. Dwight Eisen-
hower’s SHAPE headquarters
[BeT, Sept. 3, 1951].

The original TV concept envi-
sioned installation of video outlets

DuMONT FILMS

Summer Rates Offered

FILM distribution department of
DuMont Television Network last
week undertook a special promotion
drive involving special summer
rates and bonus arrangements as
well as merchandising material
published in booklet form as Sum-
mer Hiatus.

Department offers special rates
during June, July and August,
ranging from 15 to 50% off regu-
lar film prices. In addition, a free
feature-length film will be given
with every purchase of the 13-pro-
gram Illustrious Feature Films
package as well as with every
booking of the 15-minute Pathe
Hy-Lights, human interest series.
DuMont is also distributing mys-
teries, dramas, and the new 15-
minute Streamlined Fairy Tales,
an animated series produced espe-
cially for video.

The Summer Hiatus brochure
—distributed to more than 1,000
ageneies, sponsors and station
managers to help them fill summer
time spots with top quality films—
provides promotion ideas, selling
tips, and merchandising aids, all
focused on DuMont’s film depart-
ment project.

BROADCASTING ¢

in Turkey first at a cost to the U. S.
of between $3 million and $4 mil-J
lion and completion of the entire
project at between $30 million and
$40 million. This includes trans-
mitters, network relays and large
receivers. These funds were to be

made available through Congres-| r

sional allocations or, in the longer
range, through American advertis
ing firms or an advertising founda.
tion. This concept has
abandoned. f

On the basis of the Japanese sue-
cess, the electronics mission is!
furnishing the blueprint and adviee
and local countries the money for
putting the project on a working?
basis. Mr. Halstead feels that “for
global TV to exist and thrive, a |
one-world approach is necessary.”

The Mundt plan envisioned manu-/ *

facturers banding together under
a foundation to buy time on over- |
seas TV stations to merchandise
their wares. Advertisers would re-
ceive their money back in sales
revenue in an “entirely new ap-
proach to advertising on an inter-
national scale.”

In return for blueprinting and

been | *

CBS-TV SHOWS

Sunday Cuts Are Made

CBS-TV is dropping its Sunday
afternoon program service, effec-|
tive April 20, when it will begin
feeding programs to its TV af-|
filiates at 5 p.m., leaving the earlieri
hours free for local programming.

Move was officially unexplained,
by CBS-TV but was generally at-
tributed to a variety of causes—
advent of the baseball season with
many TV stations preferring to
telecast ball games on Sunday
afternoons instead of network pro-
grams, preference of other sta-
tions for NBC-TV’s commercial
programs over the CBS-TV sus-|
tainers and the always good rea-;
son of “economy.”

The one commercial on the CBS- |
TV Sunday afternoon schedule,!
See It Now, sponsored by Alumi-
num Co. of America, will move on|
April 20 from its current time of |
3:30-4 pm. to 6:80-7 p.m. The
Sam Levenson Show, now in that
spot, will be transferred to Tues-
day, 8-8:30 p.m., following the
withdrawal of the Frank Sinatra
Show which was unable to weather
the competition of Milton Berle on
NBC-TV and Bishop Fulton Sheen®
on DuMont.

Program for the second half of
the 8-9 p.m. hour on Tuesday is
not set, but it will not be Oui
There, science fiction series which

had been considered for the full |;,

hour.

Realignment of other Sunday CBS-
TV shows will put Lamp Unto My Feet
at 5-5:30 p.m. (from 5:30-6 p.m.); What
in the World? at 5:30-8 p.am. (from
4:30-5 p.m.); Man of the Week at 6-6:30
p.m. (from 5-5:30 p.m.). Mr. I Magina-
tion, now in the 6-6:30 p.m. Sunday
period, will move April 19 to Saturday,
1-1:30 p.m. None of these programs is
sponsored.

Three other CBS TV sustainers now
broadcast Sunday afternoon are being
discontinued, for the present, at least:
Where Do You Stand? (now on at 2:30-
3 p.m.); Quiz Kids (3-3:30 p.m.); Colum-
bia Workshop (4-4:30 p.m.).

Telecasting




financing the installation, the U. S.
would buy times commensurate
with Turkish programming hours
on these stations. The programs
would be cultural and educational
in nature.

Mr. Levey notes that since “spon-
sorship is a required corollary to
TV,” manufacturers who advertise
in foreign countries “would doubt-
less sponsor program series and
shorts on an intercountry, world-
wide scale” Some 300-plus ad
J agencies represent clients in the
# U. S. who advertise abroad (as
. much as 90% overseas), Mr. Levey
notes, and such a plan would stimu-
4 late trade.

# > Other points made in the maga-
A zine article:

® Global TV would make possible
“rapid transmission by FM of the new
techniques of facsimile.” Material
facsimiled would augment TV.

® Europe is beset with lack of cohe-
sion and uniformity in radio broad-
casting. “Regional TV and FM sta-
tions atop mountains, as outlined in
" the Master TV plan would, of neces-
H- sity, bring uniformity, better reception
in homes. . . .”

® Air and surface transportation
can be enhanced through use of con-
ventional VHF.

® “Electronic experts believe that
before long there will be telecasting
on an international scale,” with Latin
s and Central American countries join-
ing the U. S. and Canada in a Latin
American network.
i ® There is great need for “world
adoption of U. S. technical standards.”

® Six or seven program TV record-
ing points could be located strategi-
cally for kinescoping or originating
programs—a “solution” for Holly-
wood, producers, sponsors and adver-
) tising agencies.

“Large -sereen TV, on a global
basis, is also in the offing. . . . Univer-
sal televising of feature ﬁlms in world
theatres would augment grosses of film
. producers, stimulate production. . . .”
. ® The global TV project will help
- unify NATO nations, assist electronic
industries of other countries and open
" up avenues of employment, according
" to Maj. Holthusen.
® Other countries need only ap-
$§- paratus and guidance from the world’s
; leader in electronics—the U. S.—to
. receive “‘democracy’s message” and
. better their own welfare.

“MGM TV Test

#- METRO-GOLDWYN-MAYER, in
@ keeping with plans announced in
' mid-March [B®T, March 24], on a
j test basis and to promote its new
@ movie Singin’ in the Rain, has
. started using a schedule of one
minute and 20-second filmed com-
il’ mercials on TV stations in 10 key
' cities. They  include Memphis,
it Nashville, Providence, Richmond,
M Rochester, Syracuse, Toledo, Buf-
i falo, Dayton, Houston and Indi-
anapolis.
Coe, New York.

s

- Motorola Seeking

MOTOROLA Inec., Chicago, manu-
| facturer of radio-TV sets, is in the
. market for a 26 half-hour TV film
, series. Top dramatic talent is
: wanted, in addition to a narrator-
4 m.c. Agency for Motorola is Ruth-
“§ rauff & Ryan, Hollywood.

Agency is Donahue &

HILL TELECASTS

Who Will Pay,
Celler Asks

CHAIRMAN Emanuel Celler (D-N. Y.) of the House Judiciary Com-
mittee warned that “there would be compulsion for payment somewhere”
if TV covered sessions and committees of Congress, in a simulcast March
30 of the American Forum of the Air on NBC (Sunday, 2:30-3 p.m.).

Rep. Celler’s remarks were con-
tained in “comment” on a portion
of a BROADCASTING ® TELECASTING
editorial read to him on the pro-
gram by Producer-Moderator Theo-
dore Granik. The editorial said
“the great goal of the future . . .
must be the admission of radio and
television to all public meetings
of the Congress, on a basis of equal
access with the press.” It also
pointed out that in the “truest
sense” it would mean “the admis-
sion of the public to public meet-
ings, on a scale made possible only
by the miracles of radio and tele-
vision” [B®T, March 3].

Rep. Celler appeared on the pro-
gram in debate with Sen. Charles
W. Tobey (R-N. H.) on the ques-
tion, “Should Congress Be Tele-
vised ?” His answer to Mr. Granik’s
query follows:

With reference to that, the govern-
ment, for example, does not subsidize
the newspapers that cover the pro-
ceedings and the government does not
subsidize the radio; but, when it comes
to television, there would be compul-
sion for payment somewhere.

he government would not pay.
The telecasters would be paid. Now,
if you are going to subsidize the tele-
caster industry, then subsidize the
newspaper industry that covers the
proceedings; subsidize the radio peopie

that cover the proceedings.
“The

Sen. Tobey interjected:
newspapers are subsidized now.
They get free postage.”

Question of sponsorship was in

TV FILM SYSTEM

Unveiled at Convention

NEW TV film system to be avail-
able commercially in from 18
months to two years was unveiled
to NARTB delegates Monday dur-
ing the Chicago convention.

The 16mm system combines ad-
vantages of the flying spot scanner
TV system with continuous motion
film for commercial stations, ac-
cording to James B. Tharpe, na-
tional sales manager of DuMont’s
transmitter division. The system
is being shown in advance to give
broadecasters planning TV stations
a chance to plan their operations
“without fear of obsolescence,” he
said.

According to the DuMont de-
seription of the system, the flying
spot tubes in DuMont scanners are
far advanced. The scanners are
said to require no shading or ad-
justments and no critical acces-
sories as back and rim lights. In
addition, they are described as
gamma corrected for gray scale.
Other claims include lack of in-
termittent film movement, use as
a film recorder and adaptability to
color TV.

Broadecasters and engineers alike
agreed that the new system con-
stitutes the greatest advance in TV
film techniques made to date and
that it might be the answer to the
kinescope quality problem.

M BROADCASTING ® Telecasting

*
the chief argument made by Rep.
Celler, who admonished: “I do not
want to make a speech on the floor
and before a speech have some
commercial saying I should take a
laxative.”

Sen. Tobey quipped: “That
might be true. You might need it.”

Rep. Celler questioned whether
telecasting of congressional investi-

~gatory hearings may not be invad-

ing rights of witnesses. An ex-
ample of holding the witness up
to ridicule and trying him by the
public rather than by the courts
was the Kefauver Crime Commit-
tee, Rep. Celler intimated.

Sen. Tobey, who served on the
crime-busting committee, took ex-
ception. The Republican said he
thought the gist of his argument
is that “televising hearings is mere-
ly another form of reporting the
hearings. . . . If the reporters can
be there with their notebooks and
take down the facts and put in
their own words in the paper the

20TH CENTURY-FOX

Entering TV Production

ALTHOUGH emphatically denied,
20th Century-Fox Film Corp., one
of the major holdouts on video, is
reported organizing a TV film pro-
duction and distributing subsidiary.

New company will not release
any of the studio’s current or past
motion pictures to TV because of
possible exhibitor reprisal, but will
concentrate on making commercial
spots and films to order for adver-
tisers, BROADCASTING ® TELECAST-
ING was informed. Distribution set-
up will be carried through with
FCC freeze lifting when more TV
stations are in operation.

To keep TV subsidiary separate
from 20th Century-Fox, outside
studio space will be acquired, it
was said.

Six-Week Seminars

SAMUEL GOMPERS Trades
School, San Francisco, on recom-
mendation of the TV Trade Ad-
visory Committee, will sponsor two
six-week video seminars, to begin
April 21-22, it was announced last
week. Most sessions will be held
at the school itself. Demonstra-
tors and lecturers will be from San
Francisco television stations and
allied industries. Initial courses
are limited to those employed in
TV and those referred to the school
by management or unions as pros-
pective TV employes. Enrollment
will be by mail, using special post-
cards which are in the hands of
union officials and supervisor at
each TV station. There is no
charge for instruction at the ses-
sions.

next morning, why should not the
people in the humble homes of
America have a chance to see these
things graphically portrayed before
their own eyes, through the mira-
cle of television. .. .”

PARIS TV MEET

UNESCO Advisers Attend

DAVIDSON TAYLOR, NBC-TV
general production executive, and
two other members of a UNESCO
advisory committee left New York
last week to attend an international
TV meeting in Paris starting to-
day (Monday).

They will confer with representa-
tives of nine countries on the im-
portance of television as a medium
of communications. Meeting will
be held April 7-12, the first such
international conference under
UNESCO auspices.

Other committee members are
Richard B. Hull, director of WOI-
TV Ames, lowa, and Robert B. Hud-
son, Urbana, Ill., TV consultant to
the Ford Foundation’s Fund for
Adult Education. The three mem-
bers are representative of a major
TV network, a university which has
experimented in educational TV and
a research institution which has
studied influence of TV on society,
UNESCO pointed out.

They were chosen by UNESCO
from a 13-member advisory group
“in recognition of the advanced de-
velopment of television in this coun-
try,” according to Luther Evans,
Librarian of Congress and chair-
man of the U. S. National Commis-
sion for UNESCO, who made the
announcement in Washington, D. C.

Purpose of Meeting

Purpose of the meeting is to fur-
nish a forum for exchange of views
among experts of countries which
have experimented with video or
plan to launch TV service. UNESCO
is exploring ways in which tele-
vision can be developed interna-
tionally for education, science and
culture.

“Television itself is no panacea
for achieving [these things] by
means of the cathode ray tube. It
has to be judged against the older-
established methods of press, film
and radio, and invoked only where
it seems likely to secure a better
result,” a UNESCO statement ex-
plained. Even so, it was conceded
that TV “has to be ranked with
the older mediums . . . as an in-
fluence on the public that can be
used to aid international under-
standing, or to impair it . . .”

"UNESCO said it plans to concen-
trate on objectives which would
help individual TV organizations
rather than on large-scale projects
by UNESCO itself.

On the agenda are questions of
international TV program ex-
change, involving standards of defi-
nition and film; methods of ecir-
cumventing language barriers, tax
and customs laws, export regula-

tions, copyright and contractual
rights, and censorship or moral
codes.
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'.ONG D,STANCE TV Marks 25th Anniversary

TODAY, Monday, April 7, is the
25th anniversary of long distance
television.

On April 7, 1927, Herbert
Hoover, Secretary of Commerce, in
‘Washington, was seen and heard in
New York by Walter S. Gifford,
AT&T president, and an audience
of about 50 scientists and newsmen
in the first public demonstration of
simultaneous intercity transmis-
sion of voice and image.

The signals were received on two
receivers, one with a picture 2x3
inches, the other 2x3 ft.

The Hoover-to-Gifford conversa-
tion was carried, sight-and-sound,
over telephone wire facilities of
AT&T’s long lines department. The
second half of the demonstration, a
telecast vaudeville show, reached
New York by radio from its point
of origin in the Bell Telephone
Labs in Whippany, N. J.

The first intercity TV program,
forerunner of today’s nationwide
video program service, was a mile-
post in a continuing program of
research and development carried
on by Bell Labs with the goal of
paralleling for vision what had
already been done for voice in long
distance telephony. Dr. Herbert E.
Ives, director of electro-optical re-
search for Bell Labs, was in charge
of the project, which stemmed from
intercity still picture transmission
that the laboratories and long lines
department had first demonstrated
in the summer of 1924.

Sight, Sound on One Band

Within ten days of the Washing-
ton-to-New York demonstration, on
April 16, 1927, AT&T transmitted
both image and sound on the same
frequency band by a single radio
transmitter from Whippany to
Bell Labs in New York. Two years
later, May 23, 1929, AT&T filed
the original patent application for
coaxial cable, to be used as a wide-
band long distance transmission
medium for both TV and telephony.

The next spring, April 9, 1930,
two-way sight-and-sound communi-
cation was publicly demonstrated
over a two-mile connection between
special booths between AT&T head-
quarters and Bell Labs in New
York. This demonstration was
continued for more than a year.

In the mid-30’s AT&T installed
a coaxial cable link between New
York and Philadelphia over which
TV images of 240 lines were trans-
mitted on Nov. 9, 1937, a year after
the cable had first been tested for
multi-channel telephone use. On
May 21, 1940, video pictures of 441
lines, using a frequency band of
2700 ke, were transmitted over the
cable from New York to Phila-
delphia and back to New York,
nearly 200 miles. A month later
the Republican National Conven-
tion in Philadelphia was televised
and transmitted over the cable for
7 NBC’s experimental
New York.

y TV transmission
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of 525-line pictures (present stand-
ard) occurred on Dec. 1, 1945, when
the Army-Navy game from Phila-
delphia’s Municipal Stadium was
sent to New York for broadcast
there. Two months later, Feb. 12,
1946, Lincoln memorial services in
Washington were transmitted to
the New York transmitters of CBS,
DuMont and NBC in a pooled tele-
cast that inaugurated TV service
between New York and Washing-
ton via coaxial cable. April 19,
1946, marked the first intercity
color transmission over coaxial
from New York to Washington and
back—450 miles—in tests of the
CBS color system.

Boston Completed Network

TV transmission between New
York and Boston over a 4,000 mec
radio-relay system was launched
experimentally on Nov. 13, 1947.
This, plus the New York-Washing-

ton coaxial system, formed the Bell
System Eastern TV Network. On
May 1, 1948, commercial intercity
TV service was authorized; on
Sept. 20 the Bell System Midwest-
ern TV Network opened; on Jan.
11, 1949, the eastern and midwest-
ern networks were united to con-
nect TV stations from Boston to
St. Louis. Augmenting the coaxial
connections, a New York-Chicago
microwave radio-relay system was
put into service Sept. 1, 1950.
Coast-to-coast TV was inaugu-
rated with telecasts of the opening
of the Japanese Peace Treaty Con-
ference in San Francisco, Sept. 4,
1951, and on Sept. 29, 1951, the
first commercial transcontinental
TV program was aired. Of the 66
cities with TV stations, 54 are
already linked via Bell System
facilities and eight more will be
added in time for them to receive
the telecasts of the national polit-

TV STAFFS

Help New Stations Train,

Jett Suggests

A SUGGESTION that present television broadcasters help new ones to
train staffs was made last week by E. K. Jett, vice president and direc-
tor of television, WMAR (TV) Baltimore.

Appearing on a television management panel Wednesday morning at

the NARTB convention, Mr. Jett
said that unless the 108 stations
now on the air provide assist-
ance to new stations that will
spring up in numbers after the lift-
ing of the freeze, the present sta-
tions will find their own staffs
raided by new telecasters seeking
trained personnel.

The question of how to recruit
personnel for the expanding tele-
casting industry was one of several
dealt with by the management
panel under the chairmanship of
Dwight Martin, viece president,
WLWT (TV) Cincinnati.

Most of the panel members, all
of whom are operating telecasters,
said they acquired their own staffs
mostly from radio backgrounds,
and by various means gave them
the additional instruction necessary
to adopt their talents and training
to TV.

As new TV stations are author-
ized, in some abundance, they saw
a serious problem of personnel re-
cruitment arising, and it was to
solve this without wholesale raiding
of existing stations that Mr. Jett
advanced his proposal.

The union jurisdictional difficul-
ties that beset TV were discussed
by the panel, which included, in
addition to Mr. Jett, Lawrence
Rogers, general manager, WSAZ-
TV Huntington, W. Va.; Willard
Walbridge, station manager, WWJ-
TV Detroit, and Vietor A. Sholis,
vice president and director, WHAS-
TV Louisville.

My. Walbridge reported that at
his station five different unions
were represented, a situation which
could create constant hazards were
it not for an agreement which
WWJI-TV had managed to reach

A

with all five. The agreement is
in the form of a letter to which
all are signatory guaranteeing that
no work stoppage will ensue from
any jurisdictional dispute.

He suggested that other tele-
casters who were obliged to deal
with so many labor groups might
try to get a similar agreement.

Richard P. Doherty, employe-
employer relations director of
NARTB, said that all new tele-
casters would be well advised to
do their utmost to keep the num-
ber of unions with whom they had
contracts to a minimum.

As insurance against jurisdic-
tional conflicts, Mr. Doherty sug-
gested that telecasters try to keep
all technicians within one union and
seek long-term contracts with that
one union to discourage encroach-
ments by other unions.

Mr. Doherty also had a sugges-
tion for operators of combined AM-
TV properties. He said. there was
a growing tendency among tech-
nical unions to seek common senior-
ity clauses in contracts covering
both AM and TV technicians.

The danger in these, he said, was
that if the broadcaster ever wished
to reduce personnel on his AM sta-
tion, he might have difficulties if
technicians there had seniority over
those at the TV station.

The panel members reported they
followed policies of rotating tech-
nical personnel among most jobs
within technical operations, to
avoid attaching particular special-
ties to any. This is another protec-
tion against attempts at encroach-
ment by other unions, and”it also
gives management greater flexi-
bility in assigning personnel.

BROADCASTING ¢

SAM GOLDWYN (), movie producer,

and Edward R. Murrow, editor of

CBS Television See It Now, watch

filming of a scene from forthcoming

movie, ""Hans Christian Andersen.”

Documentary report on the film will

be shown April 13 over See It Now,
3:30-4 p.m.

ical conventions in Chicago this
July, leaving only four of the
country’s 108 TV stations without
interconnective TV network service.

KHJ-AM-TV ELECTIONS
IATSE, IBEW Beat NABET

BY VOTE of 7 to 1, IATSE be-
came bargaining agent for produc-
tion-program department personnel
of KHJ-TV Hollywood in an NLRB
supervised election contest with
NABET on March 27 [B®T, March
10].

IATSE was chosen representa-
tive for makeup and scenic artists,
set erectors, stage hands, construc-
tion workers, sign painters and
lighting men. One vote was chal-
lenged by NABET on the ground
that the voter was not on the orig-
inal list of names submitted.

IBEW Local 45 was named bar-
gaining agency for engineers and
technicians of KHJ-AM-TV the
following day when 36 votes were
cast in its favor as against 18 for
NABET. There were two “no un-
ion” votes. Latter election also
was NLRB supervised.

TVA ELECTS ON COAST

Manning Succeeds Carpenter

KNOX MANNING, TV actor and
moderator, KTTV (TV) Holly-
wood, was elected permanent chair-
man of West Coast section of na-
tional board of TV Authority last
Monday. He succeeded Ken Car-
penter, Hollywood radio-TV an-
nouncer, who resigned.

Elected to the West Coast board
of directors by the membership
were Lee Hogan, star of KNBH
(TV) Hollywood Lee Hogan Pre-
sents; Peter Prouse, radio-TV
actor and former West Coast ex-
ecutive of TVA; Vincent Price,
TV-stage-film star; Lee Millar,
radio-TV actor. They will serve for
an indefinite period until the fu-
ture of TVA is settled.

Telecasting
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In Philadelphia More people
tune to WPTZ

than any other
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When ARB measured the TV viewing habits of
Philadelphians for the entire year of 1951, WPTZ
led in 48.9% of all the 15-minute periods. That’s
nearly as much as Philadelphia’s other TV stations

combined!

WPTZ-philadelphia

NBC TV-AFFILIATE

1600 Architects Building, Philadelphia 3, Pa.
Phone LOcust 4-5500 or NBC Spot Sales
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BRINK RULING

Upsets TV Movie Royalty

BREAKDOWN of the AFM 5%
royalty formula and re-recording
fees for use of sound tracks of old
movies released to television is
seen if a ruling made March 28 by
U.S. referee-in-bankruptecy Benno
M. Brink is sustained.

Mr. Brink ruled that four thea-
trical feature films recently re-
‘turned to George and James Nas-
ser by United Artists through
court order can now be released to
TV without payment of the royalty
formula and re-recording fees, but
said AFM might seek damages it
estimates are caused by recording
of the sound track.

The ruling came when Mr. Brink
rvefused to grant at AFM request
an injunection restraining the broth-
ers from selling the films to video
unless union demands were met
[B®T, March 17]. An upholding
of the opinion possibly could see
other Hollywood film producers fol-
lowing footsteps of the Nassers in
releasing old films to television.

Mr. Brink said the 5% royalty
demand was unreasonable since no
percentage provision was provided
in the original contract, and that
an “agreement to agree” in the
producer-AFM contract before the
films were sold to TV was merely
so stated and its ambiguity made
it unenforceable.

He said the injunction could not
be granted because AFM held no
actual interest or property rights
in the films, having failed to re-
cord any liens against them. The
injunction would be inequitable, he
said, because it would give AFM
‘“a powerful weapon which in effect
would require the producers to
agree to any terms prescribed by
AFM.”

Mr. Brink

KRON-TVY GRANTED

Directional Antenna

KRON-TV S8an Francisco has be-
come the second TV station in
the country to get FCC permission
for a directional antenna. The
only other directional pattern used
by a TV outlet belongs to WNBK
(TV) Cleveland.

Directional TV operation is
usually not permitted by the Com-
mission, but KRON-TV showed
that its coverage could be increased
at no loss to areas now receiving
service. This is the only change
from omni-directional operation
which the FCC allows. The Com-
mission will not permit the use of
a directional antenna to squeeze
in another channel to a community.

WNBK (TV) at Parma, Ohio,
was permitted to change its cover-
age from a circle-like area, which
would waste half the signal over
Lake Erie, to a directional pattern
in order to cover Akron and North-
ern Ohio more effectively.

At the same time KRON-TV
switches to its DA, its E
be reduced from 14.5
to 9.6 kw visual.
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said any damages
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sought by AFM could be estimated
at prevailing rates of pay for mu-
sicians who would actually re-re-

cord the sessions demanded. An
AFM appeal was expected.
Although AFM  might be

‘“‘deemed” to have a form of lien
or mortgage against the film when
the sound track is recorded, union
failure to record it as provided for
under California law voids any in-
terest on its part in the pictures,
Mr. Brink said. AFM attorney
Leonard Horwin was granted an
extension of time for reviewing the
findings and the Nassers’ attorney,
George T. Goggin was given 10
days from filing date to answer.

AFM 5% DEMAND

Elimination Requested
ELIMINATION of AFM demand
for 5% of grosses realized from
sale of old theatrical movies to TV
and revision of its policy on pay-
ment for re-scoring of those films,
have been asked for by Independent
Motion Pictures Producers Assn.

J. E. Chadwick, head of IMPPA
revealed last week that his group
requested James C. Petrillo to name
a special committee to re-nego-
tiate AFM demands in Hollywood
“where the producers reside and
where facts are more obtainable.”

Request was based on the
decision handed down by U. S.
referee-in-bankruptcy Benno M.
Brink in the George and James
Nasser vs. AFM hearing (see story
this page.)

Mr. Chadwick pointed out that
the referee-in-bankruptey scored
the looseness of the current con-
tract calling for TV negotiations
at a future time on uncertain con-
ditions.

“It is well to understand that
in the future the producer-musician
agreements must be specific and
conclusive,” Mr. Chadwick said.
“At this time it is evident that
the entire matter has to be re-
negotiated.”

NTERCONMELTION

SEATTLE, Phoenix and Albu-
querque. Those are the only cities
which won’t be TV-interconnected
after July 1, when 104 of the 108
U.S. television stations will be able
to receive instantaneous network
service—including live coverage of
the political conventions in Chicago
{BeT, March 24].

On July 1, AT&T Long Lines
Dept. will interconnect eight addi-
tional cities, bringing the total
number of cities on the coaxial
cable or microwave relay to 62
[BeT, March 24]. This number in-
cludes six cities interconnected with
privately-owned radio relay micro-
wave facilities — Lansing, Grand
Rapids and Kalamazoo, Mich.;
Bloomington, Ind.; Nashville, Tenn.,
and Huntington, W. Va.

The eight cities to be intercon-
nected by AT&T in time for the
political conventions are Miami,
New Orleans, Dallas, Fort Worth,
Houston, Oklahoma City, Tulsa and
San Antonio.

Dallas and San Antonio will have
two-channel service before the end
of the year. The other six cities
will have single channel circuits.
Facilities for the eight southwest-
ern cities were originally sched-
uled for the end of the year, but
completion dates were moved up to
meet the July political convention
dates.

AT&T has no plans for inter-
connecting Seattle, Phoenix or
Albuquerque this year. Of the
three, Phoenix might be inter-
connected by year’s end if inter-
connection is ordered by a net-
work, since it is on the southern
transcontinental coaxial cable.
Albuquerque is 330 airline miles
from Phoenix. There is also a
coaxial cable running northward
on the west coast from Sacramento
to Portland, Ore. This could also
be adapted for TV, but facilities

VIDEO-EQUIPPED automobile, one of
few in world, is driven along sea drive
in front of Havana’s Morro Castle.
Antenna is attached to rear bumper
with 13-inch screen under dashboard,
tilted upward toward seat next to
driver. Car is owned by Mike Alonso
(left), UP Havana corvespondent.
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from Portland to Seattle would
have to be installed. Seattle is 145

‘miles from Portland.

Actually, there are two other TV
cities not interconnected. They are
Newark, N. J. (which is considered
part of the New York area) and
Brownsville, Tex. Brownsville’s
TV transmitter, however, is in
Matamoros, Mexico, and the AT&T
has had no discussions with the
Mexican authorities.

AT&T radio relay link between
Washington and Charlotte was put

into service April 2 for telephone

use, with TV service to be avail-
able when it is fully developed.
Link is final section of a $6 million
project connecting Washington,
Charlotte and Atlanta. The Char-
lotte-Atlanta leg was opened for
phone-TV service March 17.

Political Audience

SIXTY million persons—approxi-
mately 40% of the U. S. population
—will be able to attend this sum-
mer’s Presidential conventions via
television, Sig Mickelson, CBS-TV
director of news and public af-
fairs, estimated in a speech at New
York’s Freedom Sales Rally for
Westinghouse Electric Corp., CBS
convention coverage sponsor.

MBS MEETING

Hears Television Plans
TELEVISION services being
planned by MBS will offer “in
many respects” the same program-
ming advantages to small and
large video stations “as are en-
joyed” by Mutual radio affiliates,
according to Thomas F. O’Neil,
MBS board chairman [CLOSED CIR-
cuIt, March 31].

At a meeting of the Mutual Af-
filiates Advisory Committee in Chi-
cago March 29 prior to the NARTB
convention, Mr. O'Neil said studies
to develop Mutual’s TV service are
now under way. It was his first
meeting with the group since Gen-

eral Tire and Rubber Co. acquired |

a controlling interest in Mutual.
He expressed satisfaction with

the manner in which Mutual, under

President Frank White, “is fulfill-

ing more than ever its primary |

obligation to the affiliated stations.”

MBS network representives present |
William H. |

included: Mr. White;
Fineshriber Jr., executive vice presi-
dent; Earl M. Johnson, vice president
in charge of station relations and

engineering; Robert A. Schmid, vice |
president in charge of advertising, |

public relations and research, and
Charles Godwin, Robert Carpenter
and Roy Danish, station relations ex-
ecutives.

Advisory committee members in-
included: Gene Cagle,
‘Worth, chairman; John Cleghorn,
WHBQ Memphis; Victor Diehm,
‘WAZL Hazleton, Pa.; Fred Fletcher,
‘WRAL Raleigh, N. George Hatch,
KALL Salt Lake City; Rex Howell,
KFXJ Grand Junction, Col.; E. J.
McKellar, KVOX Moorhead, Minn.;
Robert McRaney, WCBI Columbus,
Miss.; Hugh Potter, WOMI Owens-
boro, Ky.; Porter Smith, WGRC
Louisville; Fred Wagenvoord, KCRG
Cedar Rapids, Iowa; and Jack Younts,
WEEB Southern Pines, N. C.
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S Materials
(Continued from page 32)
num they will receive for the third
and fourth quarters. While esti-
mates for each metal are ear-
| marked below current levels, manu-
i facturers were assured they will
- receive sufficient allotments to meet
i industry goals and civilian demand
| for AM-FM-TV receivers this year.
| Set demand currently is being met
| | and inventories of TV receivers are
" | good for a two weeks’ supply.
Manufacturers reported a serious
shortage of senior engineers,
| draftsmen and semi-skilled tech-
' |jpical help. Some firms are using up
» | to 859 of engineering personnel on
* | military orders, it was reported.
" | Lowest level is 35%.
‘ It was emphasized that military
! iorders are not being delayed how-
‘ ever, for lack per se of engineers-
| technicians. Greatest bottleneck,
set makers reported, is in fulfil-
‘ment of orders for component parts
" because of the long lead-time re-
! | quirement.
‘ ‘ J. A. Milling, chairman of the
Electronics Production Board and
" | director of NPA’s Electronics Di-
; | vision, who sat in as an observer,
|'told the set group that industry
icould use at least 1,500 more
 highly-skilled technicians and that
! some companies are training semi-
‘skilled junior engineers (process-
ing, testing help) for senior posi-
' ‘tions.

d

- substitution under

electronics program was valued at
$1.5 billion as of last January and
now is at a going rate of $2.5 bil-
lion for mid-1952 and $3.5 billion
by next January.

Set-makers will receive the fol-
lowing allotments for the third
quarter: 55% of carbon and alloy
steel (compared to 509% for the
second quarter) ; 35% of brass (now
30%); 40% of copper wire (35%),
and 45% aluminum (now 30%).
Despite these and earlier cutbacks,
industry has maintained high set
output through conservation and
impetus fur-
nished by Radio-Television Mfrs.
Assn.

At another conference March
26, under chairmanship of Ralph
C. Donovan, NPA General Compo-
nents Division, magnet manufac-
turers reported active support of a
program to reclaim scrap grind-
ings. Cobalt, nickel and other
scarce materials are being re-used.
These firms turn out permanent
magnets for radio-TV loudspeak-
ers, radar systems and atomic re-
search.

The industry advisory committee
also discussed further reclamation
of permanent magnets from mag-
netron tubes, with the Air Force
lending active aid by channeling
magnets back to suppliers for re-
use of materials. Group also sug-
gested standardization of magnets
in these tubes to conserve materials
and manpower. NPA promised to
take it under advisement.

RTMA TUBE DATA

Small Size TV Is Down
SUBSTANTIAL slump in sale of
small radio-TV receiving tubes
from a year ago and data on size
of TV picture tubes sold to re-
ceiver manufacturers last February
was reported by Radio-Television
Mfrs. Assn. Friday.

Receiving tube sales for Feb-
ruary 1952 reached 28,262,407 units
valued at $19,923,287 compared to
36,821,794 units in the same month
last year. Breakdown showed sale
of 26,107,782 entertainment-type
tubes and 2,154,625 allied or non-
entertainment tubes for last Feb-
ruary.

Of the 28.2 million units, 17,608,-
162 tubes went into new equipment,
6,623,798 for replacements, 1,153,-
270 for export and 2,877,177 to gov-
ernment agencies.

The TV picture tube report was
highlighted with disclosure that,
for the first time, tubes rectangu-
lar in shape and sized from 18
inches up represented over half of
purchases by manufacturers. A
year ago they represented only 6%
of all sales.

RTMA reported that 53% of
the tubes fell in this category.
Units sold were estimated at. 330,-
431 with wvalue of $7,715,256.89
compared with 634,080 tubes at
$17,555,375 the same month last
year. Sales for January-February
1952 now stand at 670,623 tubes
with value of $15,407,115.27, RTMA
noted.

GETS “ALICE’ FOR TV

Crown Pictures Buys Rights

CROWN PICTURES Internation-
al, Hollywood, has acquired ex-
clusive TV distribution rights in
the western hemisphere to Lou
Bunin’s feature film, “Alice in
Wonderland.” Negotiations, repre-
senting several hundred thousand
dollars, were completed last week
by Maxwell J. Fenmore, president
and general counsel of CPI, and
Henry Souvaine of Souvaine Selee-
tive Pictures, France.

Feature, filmed in 35mm color
over a period of five years and
combining animated puppets with
live cast of English actors, will be
offered for national sponsorship
this year only as Thanksgiving and
Christmas programs.

Crown Pictures, formerly known
as Exclusive Distributors Inc., has
already subtitled prints of the film
in Spanish for South American
distribution.

Poole to Visit BBC

LYNN POOLE, creator and pro-
ducer of the Johns Hopkins Science
Review on DuMont TV Network,
has accepted an invitation from
the BBC in London to visit its
studios and consult with British
TV personnel. Mr. Poole is sched-
uled to leave April 22 and return
to the U. S. late in May.

¢| _Mr. Milling said the military
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AAAA Analyzes Radio-TV

(Continued from page 25)

film also is better than live on other
counts, he said.

“The great problem of live tele-
vision is rehearsal time,” he said.
¢ . . If you've ever attended the
first rehearsal of a Broadway show,
however great the cast, you know
the vast difference between a well-
rehearsed performance and a care-
less one.

“As we know, Broadway shows
seldom if ever are brought into
New York short of four weeks re-
hearsal and out of town perform-
ance time. I know of no television
show that well-rehearsed.”

A live TV show, he said, is by its
very nature a ‘“continuous stream
of ‘first takes.” Not one first take
in a dozen is good enough to print
in the average ‘A’ picture.”

A live TV show “is a show that
hasn’t been polished or rewritten or
edited for pace,” he said. “. .. A
filmed show is a rewritten, polished
and edited show in performance
form. And even the great ‘spon-
taneous’ performers, the Grouchos,
Bings and Jerrys (Lewis), prefer
it for that reason.”

Summing up, Mr. Reagan said:
“All other things being equal, a live
TV dramatic show compared to the
same drama with the same actors
placed on film is as inferior to its
celluloid counterpart as a ‘B’ pic-
ture is to the average ‘A’ One bad
break, fluff or mike boom shadow
will destroy the gossamer fabric of

belief on which all drama depends
hopelessly and irretrievably.”

Commercially speaking, TV is
not show business: It’s selling. And
as such, it needs more advertising
know-how injected into it.

This was the substance of a talk
by Robert Foreman, BBDO, New
York.

“We all know that one of the
most obvious advantages of tele-
vision is that it’s the first adver-
tising medium which comes close
to the most effective type selling
there is: That is, person-to-person
selling,” said Mr. Foreman. But too
few advertisers are taking full ad-
vantage of TV’s potential, he noted.

Cites Godfrey, Dick Stark.

“How many announcers are there
who leave us with anything but
the impression, ‘Here’s a guy who
is just able to memorize his lines
and deliver them with all the con-
viction of P. S. 83s valedictorian?’,”
Mr. Foreman asked.

“How many of our announcers
have that vacant stare which shows
that they are reciting from a mem-
orized script or looking at a visu-
alizer from out of the corner of
their eyes?”

Mr. Foreman cited Arthur God-
frey and Dick Stark, the announcer
for Ammident commercials, as out-
standing TV salesmen.

Because TV advertising is so
new, the creators of TV commer-

about
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cials are still more concerned with
technique than with advertising
content, Mr. Foreman said.

One reason for this is that many
TV commercial writers have come
from radio and have not learned
to attach proper importance and
perspective to the visual part of
TV advertising. Others have come
from films or other entertainment
fields and they are without ade-
quate background in advertising,
the speaker observed.

Optical tricks fascinate many
novice TV writers, said Mr. Fore-
man, and they are apt to use tricks
in such abundance that simplicity
and clarity are lost.

Animation is another tempting
device to amateurs. As for him,
Mr. Foreman said he was “damn
sick” of seeing “beer bottles sing
and tooth paste tubes conga and
soap boxes jitterbugging.”

Agencies Bypass Realism

“Why do so many smart adver-
tisers and agencies bypass realism
and completely avoid demonstra-
tion of their products?” he won-
dered. “Why—when they’ve got a
medium here which for the first
time permits reality in motion and
demonstration in product?” What
is needed to improve the effective-
ness of TV commercials generally,
said Mr. Foreman, is the acquisi-
tion by all in the industry of this
point of view:

“Television is just another ad-
vertising medium.”

If that attitude is thoroughly de-
veloped, he said, “we’re sure to
build a sound television copy de-
partment.”

“As for the copy those folks
turn out, well it’ll turn handsprings
for our clients simply because no
advertising medium had so much
to do it with.”

Keynoting a panel discussion of
television rating services, Fred B.
Manchee, executive vice president
of BBDO, who made a speech on the
same subject at the AAAA meeting
last spring, remarked:

“A year ago we talked about two
big factors that were troubling us
in audience measurement research:
Confusion and the frightening costs
of research. Now both - have
mounted.”

Mr. Manchee said, however, there
was “one new hope” for resolving
the research muddle: The Adver-
tising Research Foundation which,
he hoped, would undertake soon a
study of radio-TV rating service.

Such a study received top pri-
ority among agency subscribers of
ARF in a recent questionnaire ask-
ing subscribers to enumerate their
preferences for a number of proj-
ects that ARF might do.

Of the 35 agencies responding,
80% puts that study at the head
of the list.

Discussions by other experts on
the panel, which included some of
the leading agency researchers, re-
flected the general feeling of hope-
lessness over the present research
situation that prevails among

BROADCASTING ® Telecastinghh

TV Defined ’
HERE’S a new definition of 5:
the component parts of tele- |

vision broadcasting as given e
to the AAAA last Thursday 1§
by Charles L. Whittier, §
Young & Rubicam, New
York. Television, he said, is s
like an ‘“engagement ring in X
which the entertainment is 3
the platinum setting and the
commercial is the valuable 3
square cut diamond.” Omne |{|
wag remarked: “He’s in the ¢
right price bracket alright.”

3
v
the customers of broadecasting. l

Charles A. Pooler, vice president§
of marketing, Benton & Bowles.|:
New York, said it was impossible L
to make a clear choice among pres-
ent services “because all of them §¢
seem to have flaws.” b

In answer to the question: “If
all have serious question marks|
against them, why use any?”|
Herbert A. Vitriol, vice president
in charge of media and research,|
Grey Advertising Agency, New
York, said that perhaps one reason
that all were being used, was that:§

“We're attempting to wrap up
complex problems with simple yes§
or no answers.”

That, he felt, was impossible. §

The best that can be done at the|
moment, he thought, was to pick
the service that seemed to provide
the particular kind of information
that was needed for a particular!
show.

Mr. Vitriol said that one impor-{ I
tant research project that ought tof
be carried out at once was that of fi
measuring the habits of consumers}e
before television enters theirjiu
homes.

0

‘Last Chance’ Investigation
He said that once the freeze is
lifted and a host of new stations
go on the air, this “last chance”
to make a thorough investigation
of pre-TV habits will be gone. Thej -
reason for such an investigationf®
would be to have facts on hand
against which to measure habits
after TV has arrived. Ef
That is one project Mr. Vitriolfin
would like to see ARF do. i
Lyndon O. Brown, vice president§’
in charge of media, merchandising
and research, Dancer-Fitzgerald-{"
Sample, New York, said one area]
in which current reading services|
fall down completely is in measur
ing radio listening in multi-set|
homes and out-of-home. g
He said that most recent reliablefs
information was that some 40% of] T
radio homes have one set, 35% fi
have two sets and 25% have threefu
sets or more. He compared thel
distribution of Nielsen Audimeters} |
with those figures and found thay]
multiple-set homes were beingfi}
short-changed.

The Nielsen sample, he saidfu.
counted far too large a percentagd b
of homes in the one-set class.

Commenting on forthcoming cov

e
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~~erage studies by Standard Audit
and Measurement Bureau and A. C.
Nielsen Co. [B®T, March 24], Mr.
Pooler of Benton & Bowles said it
was regrettable that two firms were
setting out to do the same thing,
though admittedly by different
techniques he said.

It was to be hoped, Mr. Pooler
said, that somehow Standard and
Nielsen would join together in one
study.

At a Friday morning session,
B. B. Geyer of Geyer, Newell &
Gariger, New York, and chairman
of the board of Advertising Re-
search Foundation (on which both
=-the ANA and AAAA pin so many
hopes), reported that to date ARF
has 125 subscribers and an annual
subseription income of $130,900.
He summed up the ARF plan and
l‘reminded AAAA that it had been
‘given in greater detail at the recent
convention of the ANA [BeT,
March 24].

I “What Does the Advertising Dol-
lar Buy Today?” was the subject
.of Melvin Brorby, Needham, Louis
& Brorby, Chicago. Answer: Ten
percent less than it did'a year ago.

Mr. Brorby reported on an up-
‘dating of an advertising cost study
done by his agency last year. He
‘warned that this study could not
be used to compare media since
there was variation in the accuracy
| of the figure and since the study
lwas prepared in an index form
‘,m_rather than with dollar figures.

i Must Spend 109% More

i
= Overall, the study shows, the ad-
a! vertiser must spend 109% more now
uiito get the same advertising impres-
sions he got a year ago.

r. Trends within the various media,
(eomparing 1951 with 1952, showed
ithat costs-per-thousand for maga-
nes has risen 7%; for trade pub-
lications 1%; for mnewspapers
(milline rate) 7%; for outdoor ad-
vertising 5%; for metwork radio
.| time 16%; for spot radio time 22%.
'or network TV, cost per thousand
as decreased 14% and for spot TV
'[ it has gone down 5%.

! . Average talent costs for radio
+.and television have remained un-
ndwhanged in 1951-52, he said, count-
.ing only the union scale talent.
Ethical problems in radio-televi-
,m}valon were discussed Friday morn-
\ ing by Robert D. Swezey, executive
vice president, WDSU-AM-FM-TV
New Orleans, chairman of the
NARTB committee which drafted
e television code.

The only way the code can be
g 2nforced, said Mr. Swezey, is “with
she sympathetic cooperation of you

2

advertising agencies and your
i lients.”
'vr ‘Without such cooperation, he

| said, telecasters will be beset by a
weonflict of pressures — “pressures
theb srought upon us by the public and
o)y militant special interest groups
wiwnd the pressures which we in turn
iz vill be forced to place upon you.”

| An omnipresent problem in
il|roadeasting, he said, is that of
b Tying to reconcile moral standards
| vith economic facts of life.
st “Many of us just can’t seem to

1/ ROADCASTING ®

AAAA OFFICERS

Elected at W. Va. Meet

NEW officers and directors were
elected by the AAAA at its spring
meeting in White Sulphur Springs,
W. Va., last Thursday. At the
organizational meeting of the new
board after the election, Frederic
R. Gamble was engaged as AAAA
president.

New officers and directors follow:

John P. Cunningham, executive vice
president, Cunningham & Walsh,
N. Y., elected chairman of the board.

Harry M. Stevens, vice president,
J. Walter Thompson Co., N. Y., vice
chairman.

Harold Cabot, president, Harold
Cabot & Co., Boston, secretary-treas-
urer.

Others elected were:

Directors-at-Large

Clifford L. Fitzgerald, chairman of
the board, Dancer-Fitzgerald-Sample,
N. Y.; Robert E. Grove, executive vice
president, Ketchum, MacLeod & Grove
Inc., Pittsburgh (elected to fill Mr.
Stevens’ unexpired term); Henry G.
Little, executive vice president, Camp-
bell-Ewald Co., Detroit; Lawrence
Valenstein, president, Grey Adv., N. Y.

Directors Representing AAAA
Sectional Councils

New York Council—Marion Harper
Jr., president, McCann-Erickson, N. Y.

New England Council—J. Paul
Hoag, president, Hoag & Provandie
Inc., Boston.

Atlantic Council—Dan W. Lindsey
Jr., partner, Lindsey & Co., Richmond.

Michigan Council—Elliott E. Pot-
ter, vice president, Young & Rubicam,
Detroit.

Central Council—John M. Willem,
vice president, Leo Burnett Co., Chi-
cago.

Pacific Council — Carl K. Tester,
president, Philip J. Meany Co., Los
Angeles.

Continuing in office are the fol-
lowing directors-at-large:

William R. Baker Jr., president,
Benton & Bowles, N. Y.; B. C. Duffy,
president, BEDO, N. Y.; Gordon E.
Hyde, president, Federal Adv. Agency,
N. Y.; Earle Ludgin, president, Earle
Ludgin & Co., Chicago; E. E. Syi-
vestre, president, Knox Reeves Adv.
Inc., Minneapolis.

say no to a big name or big ac-
count, even though we are con-
vinced in our own mind that what
they asked us to do does not con-
form to industry standards,” Mr.
Swezey said.

“Sometimes this is just a fear
complex, but more frequently it is
tied up with economic considera-
tions.

“It takes a lot of courage to tell
a big performer that the show he’s
set his heart on is out; it takes a
lot of courage to tell a big adver-
tiser that you’re not willing to cut
your rate for him.

“I'm worried about us,” he said.
“No advertising standards, nor
radio or television code, can be sue-
cessfully observed unless all of us
who participate in air program-
ming—stations, the networks, the
advertiser, and their agencies—
have intelligence and mettle enough
to set up appropriate standards
and to enforce them . ..”

Telecasting

Pattern
of progress

Since December 11, 1948, the growth
~'v and development of television receiv-

ers in Memphis and the Mid-South has
been truly amazing. Look at these figures.

Feb. l, 1952 -118,000 TV Sets

TODAY
125,000 TV Sets

In the Memphis market area—and
this is an undivided audience, too!

WMCT is the only television station these sets can tune
to. This means an undivided audience, means, too, a far
better buy for your TV dollar than you would get in
many multiple station markets.

*based on latest Memphis distribution figures

Nationgl Representatives. The Branham Co.

Channel 4 « Memphis
Affiliated with NBC

Owned and. operated by
THE COMMERCIAL APPEAL
Also affilicted with CBS, ABC and DUMONT
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IF NO THAW....

We Will Legislate,
Johnson Says

CONGRESS must act if the TV freeze is not lifted within two weeks,
Sen. Ed C. Johnson (D-Col.) declared last Thursday.

Sen. Johnson is chairman of the Senate Interstate & Foreign Com-
merce Committee which has jurisdiction over radio-TV legislation. His

remark climaxed a growing demand
in Congress that the freeze on new
TV outlets be thawed immediately.

The Coloradan’s comment came
on the heels of a request from Sen.
James P. Kem (R-Mo.) that (1)
the Senate committee hold hear-
ings and (2) if necessary Congress
should legislate in order to break
the ice. Sen. Kem is a member of
the Senate Commerce Committee.
His suggestion was contained in a
letter last Monday to Sen. Johnson,
recapitulating the predictions on
the freeze lift which have come
from top-level FCC officials.

At the same time, Sen. Spessard
L. Holland (D-Fla.) turned over his
“file” to Sen. Johnson of correspond-
ence he has had with FCC the
past two years on the freeze. Sen.
Holland suggested that the com-
mittee study the files “for whatever
action they deem advisable at this
time.”

Sen. Johnson said FCC Chairman
Paul A. Walker’s speech in Chicago
last week indicating the freeze will
be lifted in the next two weeks (see
story, page 76) was being taken
verbatim.

“So far as I am concerned this is
the last postponement . . . if it is
not lifted Congress will have to
legislate,” Sen. Johnson said.

Sen. Holland deplored that “it
would appear that mnot much

progress is being made by FCC

ONE OF THE

FASTEST GROWING

TV MARKETS

in the United States

R —
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Every doy an average of 125 families
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*
toward lifting the freeze which has
been imposed on the nation as a
whole over a period of several
years.” The Senator’s file revealed
that three letters from FCC, two
from Chairman Walker (March 28
and March 26) and one from then
Chairman Wayne Coy (December
1951), contained the same language
in answering the Floridian’s com-
plaints.

This was noted by both the
Senator and by his office assistant
who has been keeping a record of
the correspondence.

Sen. Holland in his letter of
March 31 to Chairman Walker said
in part: “ . . this most recent
letter from you is in content the
same as the one which was received
from the Commission in December
1951. . ..”7 Consequently, the Sena-
tor asserted, the FCC did not seem
to be making any progress.

Constituents Up in Air

In his letter to Sen. Johnson, the
Floridian complained that the “lift-
ing . . . has been quite regularly
postponed from one date to another
until my constituents are all be-
ginning to get up in the air about
the matter. I . . . feel that the
attitude taken by the FCC is not
altogether necessary.”

His files also revealed that the
Senator on Feb. 26 had written the
FCC saying the people, “partic-
ularly in the Tampa-St. Petersburg
area and the Orlando-Daytona
Beach area, are getting more and
more exasperated about the failure
of FCC to approve TV stations
which would give them direct and
acceptable service.” The Senator
concluded “delay has now become
so great as to be indefensible.”

Complaints to Sen. Holland were
from people representing a cross-
section of business pursuits rang-
ing from broadcaster to airline
operator. One of the complaints
was the existence of only two TV
stations in the state, both of them
on the same channel. [WMBR-TV
Jacksonville and WTVJ (TV)
Miami, both Channel 4 (66-72 me).]

In the House, Rep. Oakley Hunter
(R-Calif.) released a statement he
is circulating to his constituents
explaining the current situation as
described to him by the FCC.

WNBQ (TV) Sales Up

FIRST QUARTER sales this year
rose 50% above sales for the same
period in 1950 at WNBQ (TV)
Chicago, NBC station, Sales Man-
ager John McPartlin said last week.
The three-month period was cli-
maxed with sale of a half-hour
gram, Noontime Comics, to
Jewel Food Stores five days weekly
through Herbert S. Laufman

Agency.

CONGRATULATIONS are extended
by Sig Mickelson (r), CBS-TV news
and public affairs director, to two

staff b on their
within CBS Television Network. Fran-
cis N. Littlejohn Jr. (1) was named
managing editor for CBS-TV news
and Paul C. Levitan (c) was named
special events producer.

Freeze Lift Imminent
(Continued from page 76)

which is unrivaled anywhere on
this globe. Let us take as our
standard this highest achievement
of broadcasting. I know that this
industry has within its ranks the
vision and the statesmanship to
help guide it along the high road
of the future.”

The FCC chief expressed cer-
tainty that “The growth of tele-
vision will pose new problems af-
fecting the public interest which
the Commission must consider if
it is to be faithful to its trust.”

Turning to the growth of radio
from less than 1,000 stations to
more than 2,300, he construed it
as meaning “that radio is firmly
entrenched and it is entrenched be-
cause it is rendering a local service
to those communities that they
need and want. Radio to them is
the indispensable medium. They
will never again be without this
ready, efficient, powerful means of
local expression.”

He felt that “Economically, the
present overall status of radio is
excellent” and that “the prospects
for the future are also encourag-
ing.” He noted that radio’s reve-
nues last year were over $450 mil-
lion—*“almost no loss from the total
of the year before”—even though
TV at the same time was taking
in $240 million.

Revenues—Some Up, Some Down

While revenues and profits of
networks and their owned radio
stations dropped “somewhat,” he
said, “the revenues of more than
2,200 other radio stations went up,”
and “more radio stations operated
at a profit last year than in 1950.”

Radio’s answer to TV’s emer-
gence, he said, ‘“is not surrender
but readjustment,” involving “more
versatile programming, greater at-
tention to local needs, and more
development of the things that
radio can do better than television
or which television cannot do.” He
also suggested “a more aggressive,

BROADCASTING ® Telecasting

more daring, more realistic em-
ployment of FM.” -

He said he regards it as “the
duty of the Commission in the
years ahead to take every appro-
priate step to preserve, perpetuate
and promote radio.”

Referring to broadcasters’ serv-
ice in national defense through the
Conelrad plan and their contribu-
tions to the education of the pub-
lic on politieal issues, Chairman
Walker said:

“These services remind us again
that under the American system
of broadeasting, it is primarily
upon the individual broadcaster

that we base our hopes for a serv- | .
ice that will best meet the needs |
of the community and the nation— |

in peace and in war.”
Tribute To Sen. White

He paid special tribute to former |
Sen. Wallace H. White Jr., co- |

author of the Radio Act of 1927,
whose death occurred Monday (see
story page 30).

“American broadeasting will be
forever indebted to Wallace H.
White Jr. for his leadership in
formulating the fundamental law
that has served the broadcasters
and the public so well for a quar-
ter of a century,” he asserted.

He offered this credo: “To per-
form our respective duties accord-
ing to the true voice of our con-
science; To consider our mutual
problems in a spirit of fairness
and tolerance; To labor unremit-
tingly to improve broadecasting as
an instrument of democracy.”

Chairman Walker was intro-
duced by NARTB President Harold
E. Fellows.

Preceding the FCC chief’s ad-
dress, Dwight Clark Jr., a high
school student and an announcer
for KCOL Fort Collins, Col., won
an ovation with the “I Speak for
Democracy” speech which made
him one of four national winners
of this year’s Voice of Democracy
contest, sponsored by the NARTB,
the Radio-Television Mfrs. Assn.
and the U.S. Junior Chamber of
Commerce.

ASCAP, TV MUSIC
Settlement Seen Possible
PROSPECT that ASCAP will reach
a settlement with the all-industry
TV Music Committee developed
Tuesday at a committee meeting
held during the NARTB Chicago
convention.
WLWT (TV) Cincinnati, presided
as committee chairman, with some |
two-score telecasters present.
Judge Simon Rifkind, chief coun-
sel, and Stuart Sprague, counsel to
the committee, reported on the
status of litigation. The commit-

tee has applied to the U. S. District
Court, Southern District of New

York, for establishment of terms
and conditions for TV music licens-
ing under terms of the amended
ASCAP consent decree.

The committee is going ahead
with its plans to obtain court ac-
tion. ASCAP is reported to have
expressed a desire to settle the TV
music controversy by negotiation.

:

1

Dwight W. Martin, |§
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;| private organization for develop-
3|, ment of arts and radio in the pub-

cational institutions to have use
of radio and television outlets as
* a supplement to, but mot a sub-
stitute for commercial outlets”
was advocated Sunday by former
* FCC Chairman Wayne Coy, making
his first public address since re-
signing that post [B®T, Feb. 25].
| He spoke on “The Future of Edu-
cational Radio-TV” at New York’s

 Cooper Union Forum.
i Mr. Coy suggested that educa-
tion’s greatest contribution to pro-
*gramming might be the study of
- ways to improve and develop pri-
vate broadcasting.

Stressing that he would vote

again to reserve 200 channels for
' exclusively educational use, Mr.
" Coy nevertheless wondered if edu-
cators have considered realistically
" the money problems of independent
TV operation and if they could
* find practical answers to television
* financing, ‘‘especially when you
‘ think of the many other unsolved
' problems of education.”

Required Know-How

Lacking trained technicians,
. trained programmers, trained pro-
. ducers and writers—as well as
. money—educators must somehow
acquire these technicians in com-
; petition with professional rates to
. produce effective TV programming,
. he warned, talking to radio listen-
{ ers via WNYC New York.

Educators’ best interests might
be served, he suggested, if they get
together to produce in combination
. programs to be made available to
. commercial outlets, which would
be less expensive than operating
(individual educational outlets—
even if the educators have to pur-
. chase commercial air time.
Mr. Coy suggested forming a

lie interest to study improvement
|'and development of television pro-
| grams, to emphasize citizen par-
ticipation in program criticism
and to collect money for new pro-
grams coupling high audience in-

jle}tterest with educational content.

19

athlfThe group might open its fund for

SRT ¢ SRT » SRT « SRT+ SRT
RADIO and TV STATIONS

Profits Depend on
Efficient Personnel
Our Graduates are
Checked for . . .
Ability and Enthusiasm
Appearance and Personality
Integmy and Showmanship
Trained
Network Professionals
Trained
Do more than one joh well
understznd your operational
problems
Trained with .
Complete TV and Radio
Commercial Equipment
Trained under .
Actual Broadeast Conditions
For Promot Free Service
Call, Write, or Wire
DEPT. H
Personnel Division

SCHOOL of RADIO TECHNIQUE
316 West 57 St.. N. Y. « Plaza 7-3212

SRT e SRT o SRT » SRT» SRT
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COY SPEECH

* “FULL OPPORTUNITY for edu-
]

Offers Educational TV Views

TV use by state and local groups
educationally and even by com-
mereial sponsors of newer program
ideas.

His own programming sugges-
tions, which Mr. Coy said he had
long wanted to share, centered on
the use of film to preserve and cir-
culate “great sermons by great
preachers” (as well as complete
religious services), “great lectures
by great university instructors”
such as Albert Einstein, and “great
statements by great statesmen”
such as Herbert Hoover and
Bernard Baruch. “There are many
others,” he reported, but these
could contribute to “a better gen-
eral understanding” if they were
distributed, through a central edu-
cational TV organization, to all
stations throughout the country.

At the outset of television,
educational institutions were not
very interested in video, to judge
by the number of station applica-
tions, Mr. Coy recalled, adding
that only one college (Iowa State
at Ames, Iowa) currently is operat-
ing a TV outlet.

To consider the future of edu-
cational TV as very bright is, for
Mr. Coy, an “impossible assertion,”
but he is encouraged by educators’
recognition of the medium. He is
more encouraged, however, by
prospects of TV use as studied by
the Joint Committee on Educa-
tional TV, the Ford Foundation
and the proposed mid-April edu-
cators’ meeting at Penn State.

Conceding “nauseating” soap
operas on AM and “offensive”
variety shows on TV, he neverthe-
less maintained that the proposed
cure—operation of channels by
educational institutions—is “an
oversold idea.”

Broadcasting Successes

“T, for one, have difficulty in ac-
cepting the thesis that radio and
TV have failed,” Mr. Coy asserted,
“even if you admit nothing more
than that broadcasting has pro-
vided news—the most unbiased in
the United States—for the past
30 years.” Bowing also to pres-
entation of fine music and drama
on both TV and radio, Mr. Coy
identified broadcast media as hav-
ing “served to extend the lives of
many, many people,” in terms of
life span as well as intellectual out-
look. A particular compliment was
handed by the music-loving ad-
ministrator to the “cameraman at
NBC who caught Toscanini’s ex-
pressions” during NBC Symphony
telecasts.

Quizzed after his hour-long
speech, Mr. Coy suggested that
colleges and universities might
meet production costs by operating
commercially part of the time, an
idea being considered by Michigan
State. The TV consultant to Time
Inc. turned thumbs down on edu-
cational TV via state or municipal
channels, however, since he feared
that elected politicans might "be

BROADCASTING ® Telecasting

tempted to use civic outlets for
political purposes.

Asked about telecasts of Con-
gressional sessions, he doubted the
feasibility of covering all meet-
ings, but believed that the public
should be allowed to attend im-
portant sessions via broadcasts
and telecasts.

MULLEN, KERSTA

Form Consulting Service

TELEVISION consulting service
which will include assistance in
financing as well as application
procurement, facility construction
and detailed plans for station
operation was announced last week
by Noran E. Kersta and Frank E.
Mullen.

The two have combined their
operations to cover both the East
and West Coasts with Mr. Mullen’s
office at 121 South Beverly Drive,
Beverly Hills, Calif., and Mr.
Kersta located at 143 Meadow St.,
Garden City, N. Y.

Mr. Kersta was director of NBC
television until 1949 and was one

5

Mr. Mullen

Mr. Kersta

of those who developed station and
network television plans. He left
NBC and formed his own consulta-
tion company. Ray Kelly, former
NBC production director, is as-
sociated with Mr. Kersta in New
York.

Mr. Mullen, who was formerly
executive vice president of NBC,
has been a consultant in radio,
television and motion pictures since
1949 in Los Angeles.

“In the next two years, it is
probable that between $500 million
and a billion dollars will be re-
quired for capital investment by
the 2,000 television broadcasters in
prospect,” Mr. Mullen said. “The
work we have already done in the
field has convinced Mr. Kersta and
myself that by joining our efforts
we can provide a complete consult-
ing service in all respects, not only
to the new broadeasters entering
television but also to the radio
broadcasters now ready to get into
television with both feet.”

ACE Meets May 2-3

USE of television in education will
be among topics discussed at the
annual meeting of the American
Council on Education, May 2-3 in
Chicago.

Channel-8
SAN DIEGO'S

TELEVISION STATION

San Diego’s
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BANK
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sharp gains in
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Wise Buyefs
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KFMB-AM
550 - K. C.
¥ John A. Kennedy, owner
Howard L. Chernoff, Gen: Mgr.

Represented by. The Branham Co:
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High TV Towers

(Continued from page 77)

the March 5 meeting of CAA, FCC
and ATA officials, held under the
aegis of the Airspace Utilization
Branch of CAA [BeT, March 31],
were the recommendations of the
Air Line Pilots Assn. made at a
March 18 meeting of the Chicago
Regional Airspace Subcommittee.

“Because ALPA believes that the
erection of steel ‘needles’ 1,000,
1,500 and 2,000 ft. above the sur-
face . . . will seriously affect the
safe and efficient operation of pres-
ent and future air transportation,”
it proposed that all TV antennas be
required to be placed on one tower
and that such towers be placed in
“known areas of obstructions,”
such as on top of buildings or
within the confines of a city. It
also suggested that a height limit
be placed on radio-TV towers.

ALPA observed that lighting of
towers was not sufficient during
weather conditions requiring planes
to operate on instruments. It rec-
ommended that a radio warning
device “such as the 75 mec fan
marker” be located at the tower
site.

Fact that jet-powered planes
would soon be in commercial use
was stressed by ALPA. It pointed
out that an aircraft travels five
miles in one minute when it is fly-
ing at 300 mph; 10 miles in one
minute when flying 600 mph.

“Definite Criterion” Needed

Chicago airspace subcommittee
did not concur in all the ALPA
recommendations, but agreed that
some action was mandatory im-
mediately to establish a “definite
criterion” for radio-TV towers.

The subcommittee comment also
stated that TV applicants had re-
ceived quotations from tower build-
ers for 3,000 ft. structures “and
they [the broadcasters] do not
consider the cost prohibitive when
evaluating the anticipated results.”

CAA Planning Officer D. D.
Thomas, named to coordinate the
CAA’s study of the situation, last
week wrote to all 14 of the agen-
cy’s regions asking for comments
and recommendations. When vre-
plies are received, they will be cor-
related and a specific set of criteria
is expected to be evolved for the
guidance of all regions.

Purpose is, according to the CAA
executive, to ensure that all regions
and airspace subcommittee, use the
same set of standards in evaluating
applications for TV towers.

As it is now, he explained, some
regions are inclined to be liberal
in their interpretations of existing
1°mxatmns while others are more

Mr. Thoma conferred with FCC
ff officials last week in the first
move “exploration” of the

d belief by air indus-
12t immediately after

lifted there will
under con-
1,000-2,000-ft.
at the root of

cities where such
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towers are being considered are
Chicago, Boston, Norfolk, Nash-
ville and Cincinnati. Costs gener-
ally are from $400,000 for a 1,500-
ft. tower to $815,000 for a 2,000-ft.
structure.

All radio-TV towers over 500 ft.
have to be submitted to regional
airspace subcommittees, under
Part 17 of the Commission’s rules.

CAA regulations require that
planes fly not less than 1,000 ft.
above the highest structures in
the airways.

What the aviation industry has
in mind was spelled out in detail
in the following comments of the
Air Line Pilots Assn. included in
the minutes of the March 18 meet-
ing of the Chicago Regional Air-
space Subcommittee:

The number of applications for the
erection of TV towers already received,
plus those anticipated, will create seri-
ous hazards to enroute and terminal
navigation unless some workable plan
is adopted to serve as a guide in solv-
ing this problem.

Erection of steel “needles” 1,000, 1,500
and 2,000 feet above the surface, within
or lmmedlately adjacent to airport
control zones and airways, will seri-
ously affect the safe and efficient oper-
ation of present and future air trans-
portation.

Certainly it is much easier to regu-
late the erection of man-made obstruc-
tions than it is to have them moved or
knocked down after they have been
built, The following suggestions are of-
fered so that some plan can be adopted
to prevent undue hardships on either
the Television and Radio industry or
the Air Transportation industry,

1. Unless from a technical standpoint
it is impractical, it would be more
desirable and safer for air navigation
to have one tower of sufficient height
to adequately serve an area with sev-
eral antennae mounted thereon, than
several towers of equal or nearly equal
height, scattered all over the surround-
ing countryside. If one tower can be
used by several broadcasters, the cost
of erection as well as mamtenance,
could be shared by those companies
granted FCC licenses. Television set
owners would benefit from such an in-
stallation because they could tune to
one tower and not have to compromise
on several Iocations.

2. From a pilot’s viewpoint, it would
not be as great a hazard to have a
tower located in a known area of ob-
structions, such as on top of a building
or within the confines of a city, than
to have a tower located in an area
where it is the only major obstruction,
and is also an added hazard to air
transportation. The exception to this
would be when a tower can be erected
in an area where it would not become
a hazard to the normal flow of traffic
into or away from an airport. The
thought behind this is that cities are
known areas of obstructions and every
effort is being made to avoid operation
over congested area!

3. A height llrmt ‘should be estab-
lished for TV and radio towers.

4. During weather conditions “which
require aircraft to operate on instru-
ments, or during periods of reduced
visibility, obstruction lighting on a tall
tower is not sufficient warninz. Per-
haps it would be well to begin thinking
about a radio warning device, such as
the 75-mc fan marker, to be located at
the tower site. This would serve as
an obstruction warning during IFR
weather conditions and during periods
of low visibility when the obstruction
lights are not operating.

Commercial jet aircraft will soon join
the military jets now in overation and
the speeds of these aircraft should
serve as a guide for future planning—
at 300 mph an aircraft travels five miles
in one minute; at 600 mph, an aircraft
travels ten miles in one minute.

If we keep these speeds in mind and
also future air travel, it is not difficult
to understand why serious thought
should be given this problem now to
restrict the erection of obstructions,
which will substantially affect the safe
and efficient operation of air traffic.

The minutes of the subcommittee
also included the following com-
ments :

Although the Subcommittee was not
in concurrence with all the suggestions

outlined above, it was in unanimous
agreement that immediate actmn was

datory for establi a definite cri-
terion for antenna erection in order
that the television industry and aero-
nautical interest may have a guide
upon which to base their decisions rela-
tive to this highly important and com-
petitive activity [italics not supplied].

The television industry has received
quotations from contractors on struec-
tures up to 3,000 feet and they do not
consider the cost prohibitive when
evaluating the anticipated results.

The ittee has been infi d
that from an engineering viewpoint,
one structure supporting several an-
tennae is highly desirable in addition
to placing all structures within one cen-
tralized area when separate antennae
are necessary.

Text of ATA Letter

FOLLOWING is the text of the
March 6 letter to Rep. Robert
Crosser (D-Ohio), chairman of the
House Interstate & Foreign Com-
merce Committee, from S. G. Tip-
ton, general counsel of the Air
Transport Assn., regarding legis-
lation to specifically give the FCC
power to deny applications which
propose antenna towers which
may be considered air hazards:

The bill now before your
Committee [S 658] permits you to deal
with the hazards to air mavigation cre-
ated by the erection of radio and tele-
vision towers. The enormous height of
proposed television towers makes them
a special problem, and the large num-
ber of applications now being or soon
to be filed with the Federal Communi-
cations Commission for tower construc-
tion permits makes it an urgent matter
requiring immediate consideration.

The Federal Communications Act in
its present form does not deal directly
with this problem; it provides, in Sec-
tion 303, that the Commission shall
“(q) Ha.ve authority to require the

and/or ion of radio
towers if and when in its judgment
such towers constitute, or there is a
reasonable possibility that they may
constitute, a menace to air navigation.”
There is not, however, specific author-
ity to deny permnts to construct such
towers, and the mere illumination of
them does not necessarily eliminate
the hazard. Although the Commission
in at least one case denied an applica-
tion for a license to reconstruct a radio
station in part because the antenna
‘would constitute a hazard to air navi-
gation and was sustained by the courts
in  Simmons vs. Federal Communica-
tions Commission, 145 Fed 2d 578 (1944),
this was decided under the Commis-
sion’s general powers to issue, renew,
or modify licenses contained  in Sec-
tion 309 of the Federal Communications
Act, and not on specific statutory au-
thority. Congress has not specifically
authorized the Commission to deny ap-
plications when such towers constitute
a hazard to air navigation.

In the absence of precise statutory
authorization the is em-

WJIM-TV  EXPANSION

Higher Antenna Is Planned

WIJIM-TV Lansing, Mich., filed
with the FCC an application to
increase its tower height from 320
to 500 ft. and install a new six-
bay antenna to replace its present
three-bay radiator, General Man-
ager Howard K. Finch announced
last week. CAA approval has been
obtained, Mr. Finch said.

Also ready to be filed with the
FCC is an application to install
a new 25 kw RCA transmitter, Mr.
Finch said. Upon FCC approval,
the higher transmitter power and
antenna height and gain will im-
prove service for the central Michi-
gan area with approximately 25
times the present 19 kw effective
radiated power of WJIM-TV, he
said. What is now secondary cov-
erage will become the single
Lansing station’s primary area,
Mr. Finch pointed out.

Consistent noise-free reception
and increased viewing power will
be provided to such cities as Flint,
Saginaw, Bay City, Jackson and
Battle Creek, he said. Additional
TV service will be provided to
Dearborn, Grand Rapids, Kalama-
zoo, Pontiac, Midland and Ann
Arbor, he added.

WAUG to Seek TV

WAUG Augusta, Ga., announced
last week that it plans to file for
TV but is waiting until the end
of the TV freeze. Melvin Purvis,
president of the 250 w daytime
station on 1050 ke, said that since
the formation of the company two
years ago it has been a “firm objec-
tive” to apply for TV. Augusta
has a population of 71,508 and is
about 140 miles east of Atlanta.
WJBF Augusta has a TV bid
pending at FCC.

authorized by the Commission, At the
same time, the potential hazards to air
nav:gatmn should also receive the con-
sideration to which they are entitled.
We recommend, therefore, that the
Communications Commission be given
clear authority to deal with them by

the Fedetal Commumcatians

ploying an ative pr of
refernng doubtful cases to the other
government agencies interested in air
safety. The agencies often hear the ap-
plicants’ proposals and recommend an

mendations by the agencies responsible
for air safety are rejected by the ap-
plicant, he can demand a hearing be-
fore the Commission.

I recognize that this comment on
S. 658 comes late in your consideration
of the bill, but the immediacy of this
problem has arisen recently and will

e so pressing within the coming
months that it is urgent to consider it
while this bill is before your com-
mittee., The Federal Communications
Commission has already referred sev-
eral proposed applications for construc-
tion permits for television towers which
are now being studied by the Air Force,
the Navy, the Coast Guard, the Civil
Aeronautics Administration, and e
Civil Aeronautics Board. These appli-
cations will not only continue but are
expected to increase when the freeze
on new television licenses is lifted.
Out of fairness to the applicants an
early disposition of them should be
made., The applicants want prompt de-
cisions to permit them to find other
locations for the tower in sufficient
time to permit the operation of the
broadcast stations at the earliest time

Act by inserting -ovision this bill
which would add to Section 303 of the
Communications Act a new paragraph
(s), which would read as follows:
“(s) Have authority and be re-
ired to refuse to issue or
odxl' any license or con-
struction permit when such li-
cense or permit would author-
ize the operation or construc-
tion of radio or television
towers which in its judgment,
after consultation with the
Civil Aeronautics Administra-
tion, the Civil Aeronautics
Board, the Department of De-
fense, and the Treasury De-
partment, constitute, or there
is a reasonable possibility that
they may constitute, a hazard
to air navigation.”

Such a provision would remove any |

doubt that the Commission could deny
construction permits where towers are
a hazard to air navlgatxon after cc}n-

air safety E ch of the departments to
he consulted operate aircraft or have

for the of
alrcratt. The Treasury Department’s
interest is due to the Coast Guard’s
operation of zu-craft in rescue opera-
tions, and the Civil Aeronautics Ad-
ministration and the Civil Aeronautics
Board are responsible for safety in civil
air navigation.
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FORT WORTH-DALLAS!
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FORT WORTH-DALLAS  WBAP-TV*
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SAN FRANCISCO KRON-TY#*
{THE CHRONICLE)
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For Funther Facts, sok:

FREE & PETERS, INC,

ATLANTA
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Since 1932
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FT. WORTH HOLLYWOOD SAN FRANCISCO
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Here’s a constructive youth

program with a strong public

service angle—Bob Penny’s

“ACTION UNLIMITED"™

“Action Unlimited” talks on even terms with
a full-sized audience of half-sized halfbacks
and keen-minded teen-agers—emphasizes the
importance of fair play, sportsmanship and
education. Penny handles his popular sports
and hobby program the 'way kids (and their
parents) like to see it handled. Penny’s pointers
help realistic youngsters to understand the
fundamentals of sports—the pleasures of edu-
cational hobbies. They pick up background
information on class work and scout work—
they get the right answers to their own ques-
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tions—they see and hear big name guest stars
they admire.

Thousands of these young citizens look and
learn when “Action Unlimited” hits TV screens
in this area from 5:30 to 5:50 p. m. Monday
through Thursday. What they learn comes in
handy when Mom’s washer—or Dad’s car—
needs fixing. And they earn a strong vote when
it comes time to replace them, too.

So here they are—an interested, influential
audience of tomorrow’s adults—tuned four
times a week to the station that’s made a
name for itself with a long, long list of public
service programs. They’re all yours on WHIO-
TV’s “Action Unlimited.” George P. Holling-

* bery, national representative for WHIO-TV,

can give you market data and availabilities.

CHANNEL 13

o-tv

DAYTON, OHIO
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CBS will install what it calls the
largest stage-lighting control sys-
tem at its television city in Holly-
wood in August for Oct. 1 oper-
ation, CBS-TV Vice President
Harry S. Ackerman announced
last week at the NARTB conven-
(tion. Mr. Ackerman is in charge
‘of network programs originating
in Hollywood.

The C-I system, named for Cen-
tury Lighting, which built it, and
George C. Izenour, the inventor,

| is the only all-electronic system of

its kind, Mr. Ackerman said. It
can control 5% million watts and
achieve a gradual effect of a bril-
liant sunset, he said. The inventor
claims the C-1 extends “the 10
human fingers many, many times,”
with its “memory board” enabling
the operator to remain at least 10
light cues ahead of the perform-
ance at all times.

Mr. Izenour claims the system
“eliminated the hit-and-miss meth-
od of light cueing, and makes pos-
sible a system of light-cue nota-

| tion equivalent to that of music
| cues in radio.”

Stage designer Jo
Mielziner was quoted as saying the
control system “is in my opinion
the most important single develop-
ment that has been made'in the
theatre during the past 25 years.”
The system was designed to point
up camera action and to aid the
artist in his expression, Mr. Ize-
nour said. Previewed at the

Total Markets on Air 64°
* Includes XELD-TV Matamoros, Mexico
E Totals for each marl

g 2

NARTB convention, it was de-
seribed in a paper at the engineer-
ing session Wednesday afternoon.

Late Feb. Nielsen
Topped by Godfrey, ‘Lucy’
CBS-TV’s I Love Lucy, reaching
8,261,000 homes and Arthur God-
frey’s Talent Scouts, being viewed
by 57.8% of homes, were the lead-
ing programs in A. C. Nielsen’s
second TV report for February
[BeT, March 10].

Ratings are based on two weeks
ending Feb. 23. Complete ratings
follow :

Homes

Rank Program (000)

1 1 Love Lucy (CBS) 8,261
2 Red Skelton (NBC) 8,249
3 Texaco Star Theatre (NBC) 8168
4.Colgate Comedy Hour (NBC) 7,951
5 Your Show of Shows 7177
(Reynolds, R. J., Tobacco) (NBC)
6 Your Show of Shows (NBC) 6,900
(Participating)
7 Philco TV Playhouse (NBC) 6,692
8 Arthur Godfrey & Friends (CBS) 6,634
(Liggett & Myers Tobacco)
9 You Bet Your Life (NBC) 6,634
10 Fireside Theatre (NBC) 6,624
Homes
Rank Progra %
1 Arthur Gudfreys Scnuts (CBS) 57.8
2 Red Skelton (NBC) 54.1
31 love Lucy (CB! 53.7
4 Texaco Star Theatre (NBC) 51.8
5 Colgate Comedy Hour (NBC) 514
Your Show of Shows (NBC) 471
(Reynolds, R. J., Tobacco)
7 Your Show of Shows (NBC) 469
(Participating
8 Arthur Godlrey & Friends (CBS) 45.7

(Liggett & Myers Tobacco)
9 Phileg TV Playhouse (NBC)

10 Big Town (CBS) 431
Copyright 1952 by A. C. Nielsen Co.

Stations on Air 109°
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Huge Stage-Lighting Plan

Set By CBS-TV

{Report 210)

Godfrey, Lucille Ball
Lead March ARB Ratings

ARTHUR GODFREY’S Talent
Scouts was the nation’s top TV
show percentage-wise but I Love
Lucy, starring Lucille Ball, reached
the greatest number of homes, ac-
cording to ratings for March by
the American Research Bureau.

Percentage-wise, Talent Scouts
drew a rating of 52.1; I Love
Lucy followed closely behind with
a rating to 50.6%. Difference may
be traced to Mr. Godfrey’s show
being telecast in 25 cities, and Miss
Ball’s in 62.

Homes
Rank Program %
1. Talent Scouts (CBS) 52.1
2. 1 Love Lucy (CBS) 50.6
3. Red Skelton (NBC) 505
4. You Bet Your Life (NBC) 486
5. Star Theatre (N 479
6. Show of Shows (NBC) 45.8
7. Blue Ribbon Bouts (CBS) 410
(La Motta vs. Hairston)
8. Comedy Hour (I 39.9
(Donald  OConnor)
9. Cuvcl:ude of Sports (NBC) 39.6
(Young vs. Durando!
10. Godfrey & Friends (CBS) 39.1
Homes
Rank Program (100°s)
1. | Love Luey (CBS) 8,260
2. You Bet Your Life (NBC) 7,960
3. Star Theatre (NB) 7,890
4. Red Skelton (NBC) 7,800
5. Show of Shows (NBC) 7,730
6. Comedy Hour (NBC) 6,370
(Donald  O'Connor)
7. Fireside Theatre (NBC) 6,130
8. TV Playhouse (NBC) 5,980
9. Godfrey & Friends (CBS) 5,920
10. Cavalcade of Sports 5,770

(Young vs. Durando)
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Weekly Television Summary—aprit 7, 1952—Tsuecasmine Survey
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{1 city Outlets on Air Sets in Area  City Outlets on Air Sets in Area
Albuquerque  KOB-TV 14,400  Lovisville WAVE-TV, WHAS-TV 146,181
Ames WOI-TV. 88,106 Matamoros (Mexico)-

Atlants WAGA-TV, WSB-TV, WLTV 185,000 luwnmn., Tox. XELD-TV 19,200
WAAM, WBAL-TV, WMAR-TV 372,937 MCT 123,020
WNBF-TV 53585  Miami WIVS 110,000
WAFM-TV, WBRC-TV 90,000  Milwaukes WIMI-TV 320,945
WITV 37,000 Mi Paul KSTP-TV, WICN-TV 318,200
WBZ-TV, WNAC-TV 873,761 WSM-TV 65,785
wnm-'rv 258,940 New Haven  WNHC-TV 250,000
ste New erl;um WDSU-T‘IC 85,359
WIKI WENR-TV, WGN-‘I’V, WNSQ 116, New Yorl WABD, BS-TV, WJZ-TV, WNBT
WCPO.TV, wxnc-rv, 342,000 WOR-TV, WPIX 2,890,000
WEWS, WNBK, 595,015 Nowark WATY Al
WANS-TV, WLWC, wrvN 222,000 Norfolk WTAR-TV e
160,15 Oklohoma City WKY-TV s
KRLD-TV, WFAA-TV, WBAP-TV maha TV, WOW-TV z
WOC-TV i 96, Philadelphia  WCAU-TV, WFIL-TV, WPTZ 1,021,966
ﬂuld Cities In:luin Davenpert, Moline, Rock Ise., E. Moline 000 Phoenix KPHO-TV 5,10
-TV, WLWI 230, Pittsburgh WDTV 389,000
sk | WWI-TV, WXYZ-TV 750,000 proyidence WIAR-TV 205,000
wicu 162384 Richmond R 113,505
Rochester WHAM-TV 138,000
WBAP-TV, KRLD-TV, WFAA-TV 160,415 pock Island WHBF-TV 91,563
WOOD-TV 217,081 Quad Cities Include Davenport, Moline, Rock Ise., E. Moline
WFMY-TV 105740 sql Lake City KDYL-TV, KSL.TV 74,600
KPRC-TV 127,500  $an Antenio EYL, WOAI-TV 71,704
San Diege KFMB-TV 130,000
WSAZ-TV 80,350 San Froncisce  KGO-TV, KPIX, KRON-TV 348,500
WFBM-TV 216,350
Ju:llunvnllc WMBR-TV 53,000 Albany-Trey WRGB 202,800
Johnstown WIAC-TV 144,116  Seatile . KING-TV 135,300
Kalamazoe WKZO-TV 185,140 St Lovis KSD-TV 382,000
. Syracuse WHEN, WSYR-TV 71126
Kansas City WDAF-TV 195,674 olodo WSPD-TV 158000
Lancaster WGAL-TV 139552 yyiq KOTV 109,865
Lansing WIIM-TV 85,000  Utica-Rome WKTV 70,000
Los Angeles  KECA-TV, KHJ-TV, KLAC-TV, KNEBH Washington WMAL-TV, WNBW, WTOP-TV, WTTG 244,004
KNXT, KTLA, KTTV 1,232,000  Wilmingten WDEL-TV 96,081

Estimated Sets in use 16,761,792

present estimated sets within te'evision area. Where coverage areas overlap set counts may be
v

Sout of set estimates ore based on data from dealers,
anufacturers. Since ny are compiled monthly, some may remain h d in Total sets in all areas are
necessarily approximate,
BROADCASTING ® Telecasting t
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Dallas

Texas' Wost Powengal
Telewiscan Station
*

SERVES THE LARGEST

TELEVISION

FORT WORTH

More than a Million
urban population in the

50-mile area

More than TWO MILLION

in the 100-mile area

157,868

TELEVISION. HOMES

~ KRLD-TV'S
EFFECTIVE COVERAGE
AREA

EXCLUSIVE CBS
TELEVISION: OUTLET FOR

KRLD-TV

is your best buy-

Channel 4 . Represented by

The BRANHAM Company
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or the first time current TV

feature films are receiving

prominent motion picture
awards. Seven Days to Noon, pro-
duced by Alexander Korda and dis-
tributed by Snader Telescriptions
Sales Inc., won recent Academy of
Motion Picture Arts & Sciences
“best original film story” award
for 1951.

Southern California Motion Pic-

ture Council cited another Korda
film, Bonnie Prince Charlie, also
distributed by Smnader. It is now
being released to television.
Jerry Fairbanks’ special hour-long
Biblical TV programs, Hill Number
One and That I May See, have been
released for Easter weekend. They
were filmed for Family Theatre and
are set for 142 presentations on
86 stations. Arthur Pierson di-
rected both pictures.

Films are offered without charge.
Sponsorship plans have been can-
celled due to religious nature of
programs.

EE

Frank Wisbhar Productions, Holly-
wood, to film Procter & Gamble’s
Fireside Theatre series in approxi-
mately six months in order to cut
costs. By using same production
crew, additional savings will be
effected.

Mel Ronson, Hollywood film writer,
acquired TV film rights to New
York’s Finest from New York Po-
lice Benevolent Assn. PBA, shar-
ing in proceeds of series, will sug-
gest retired policemen whose sto-
ries may be film possibilities.

Production . . .

Tele-Voz Studios, at Churubusco
Studios, Mexico City, plan May 6
production of Gloria Swanson Show
on 13 half-hour TV film series.
Miss Swanson, under contract to
Simmell-Meservey TV Productions
Inc., Beverly Hills, will receive sal-
ary plus residual rights.

Hal Roach Jr. Productions signs
Joan Harrison, producer at Uni-
versal Pictures, as associate pro-
ducer on new half-hour dramatic
TV film series, Sunday Nights, to

70P QUALITY,
MOT/ION PICTURES

Since 1931
i

jp-to-date
ompietely
pped
New York
studios of

L
£
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be distributed by Official Films.

Mr. Roach also preparing Guns
of Destiny, half-hour TV film series
with Kenneth Noyes as associate
producer. Format concerns gun
collector dramatizing story of each
gun in collection.

#* *® *
Official Films announces that nego-
tions have been completed with film
stars Charles Boyer, Rosalind Rus-
sell, Dick Powell, Joel McCrea and
Robert Cummings to make half-
hour television films.

Messrs. Boyer, Powell and Me-
Crea and Miss Russell will appear
in Official’'s Four Star Playhouse
produced by Don Sharpe.

The Robert Cummings Show fea-
tures the actor and-Julie Bishop
in a comedy-mystery series.

Dougfair Productions has fin-
ished filming Terry and the Pirates
for TV audiences. Dougfair and
officials have concluded arrange-
ments for distribution of the series.

* * &

Judy Canova, star of NBC radio’s
Judy Canova Show, completing TV
pilot film at Republic Studios for
proposed NBC-TV version. Cast
includes Mel Blane, Franklin Pang-
born and Mari Blanchard. Del
Lord is directing.

Film People . . .

George Giroux Jr., recently re-
signed staff director KTTV (TV)
Hollywood, appointed West Coast
television program supervisor Proc-
ter & Gamble Productions Ine. Mr.
Giroux has been associated with
motion pictures, radio and TV for
the past 10 years.
John H. Mitchell, director of United
Artists Television, announced that
Bernard Hendel, general manager
of the Hendel Fruit Company, has
been appointed sales representative
of UA-TV in Pittsburgh, Johns-
town, Erie and Huntington, Pa.

Mr. Mitchell also announced that
Edward J. Potter has been ap-
pointed sales representative of
UA-TV in San Antonio.

% %

Charles Kerr signed by Philidan TV
Productions as production manager
on half-hour film series based on
Ernest Haycox stories. Mr. Kerr
has been associated with RKO,
Walter Wanger and Frank Melford
in similar capacities.
Bob Bennet joins Jerry Courneya
Productions, Beverly Hills, as film
writer for 26 quarter-hour TV
films starring Noah Berry Jr.
Joan Vohs, film actress, and Allyn
Smith signed by Scandinavian-
American Television Co., Beverly

Hills, for leads in Hans Christian
Andersen film series. Films are

being produced in Copenhagen by"

Karl E. Moseby.
* * *

Screen  Televideo  Productions,
Hollywood, signed Georgia John-
stone, - secretary to Agnes Moore-
head, as casting director.
Lorraine V. Hanley, production de-
partment at WROK Rockford, Ill.,
to Jerry Fairbanks Productions,

Hollywood, as research editor of

creative department.

* ok &

Jane Nigh (Lorelei in CBS-TV Big
Town) married Lt. James Baker
March 16.

ROLE FOR BANKS IN TV
Cited by Bankers Trust

THERE’S a place for the bank in
the television industry, according
to Alex Ardrey, executive vice
president of Bankers Trust, New
York, who said that the bank’s role
will not only be financing of video
productions, but other business
services as well.

State of the industry and lack
of bank participation to date raises
questions that can only be in-
vestigated now, he pointed out, but
Bankers Trust is considering nam-
ing someone within the next three
months—probably from among its
own staff—to see what possibilities
are. “The big problem is to find
someone who knows about banking
interests as well as television,” he
said, “so it may mean that only
after five years’ active study will
we really know where we stand.”

George Herliman

GEORGE HERLIMAN, 50, head
of Herliman Productions, producer
of films for television, died Sun-
day, March 30, in Doctors Hospital,
New York. Mr. Herliman started
his film career in 1925 when, with
his brother, he operated Herligraph
Studios to process motion picture
film, a business sold to Consolidated
Films in 1930. He moved to the
West Coast where he was a pro-
ducer for Republic Studios and,
independently, Caledonia Films.
Returning to New York, he founded
Herliman Productions and Film
Classics, a rental library later sold
to United Artists.

NEW SERIES of 3%-minute films,
In the Fashion Spotlight, featuring
fashions of America’s top designers
and filmed in cooperation with leading
women’s magazines and fashion houses,
is being distributed by DuMont TV
network’s film department.

R ANGERTONE|

8EST FOR TV FiLMS

PENNANT GROUP

Forms in Hollywood

INCORPORATED for $100,000,
new Hollywood television - radio
production and packaging company,
Pennant Productions Inc., has been
organized with headquarters at
General Service Studios.

Ed Woodworth, formerly pro-
duction supervisor for Commodore
Productions Inc., who recently
formed Citation Productions, heads
group as president. Harrison Dun-
ham, attorney and former general
manager of KTTV Hollywood, is
secretary and counsel.

New company plans four half-
hour TV film series, first to be
Date With Destiny, which was to
have been produced by Citation -
Productions. Pennant will estab-
lish New York and Chicago offices,
it was said.

Mr. Dunham also is spearhead-
ing formation of General Televi-
sion Network, and reportedly
backed by a group of nationally
known TV station owners and
financiers, has been negotiating
purchase of General Service Studios
from George and James Nasser for
$234 million.

Telecourse Expands

EXTENSION to western Michigan
of college courses by television giv-
en by the U. of Michigan on its
Television Hour (Sunday, 1 p.m.),
planned and taught by faculty
members, has been announced.
WKZO-TV Kalamazoo, in an ar-
rangement by General Manager
John E. Fetzer and WWJ-TV De-
troit’s Manager W. E. Walbridge,
will broadcast to western Michi-
gan, WWJ-TV, where the program
originates, and WJIM-TV Lansing
already carry the program.

WTVJ (TV) Expands

WTVJ (TV) Miami, Fla., is reno-
vating the Capitol Theatre in the
city to give it additional space for
studio, office, storage and main-
tenance facilities, The structure
will contain three stories when it
is completed, the station has an-
nounced. It is adjacent to a three-
story building which already houses
WTVJ.

CBS-TV Rodeo

CBS-TV has announced plans for a
weekly hour telecast of its own
rodeo featuring top talent if audi-
tion passes test. Kinescope will be
filmed April 13 at Knott's Berry
Farm near Santa Ana, Calif.

CALIFORNIA’S Gov. Earl Warren re-
sumes half-hour monthly KECA-TV
Hollywood Report to the People April
16.

PR SYNC-SOUND

728 Buckingham Place,
Chicago 13, Illinois -

RANGERTONE

73 WINTHROP ST
NEWARK 4, N. !
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THE COAXIAL CABLE
ARRIVES IN HOUSTON

JULY 1st!

KPRC-TV will carry the political

conventions and campaigns dur-

ing this YEAR OF DECISION! 4
Complete coverage of these vital |
events will SKYROCKET an al-

ready booming TV market in the

Great Southwest!

BEGINNING APRIL 26 and con- ,

tinuing through JULY 1, KPRC-TV

and The Houston Post will coop-

erate with television distributors

and dealers in a GIANT promo-

tion and merchandising cam-

paign to stimulate TV set sales

in the Houston area. A :

Arrival of the Coaxial Cable
Coupled with KPRC-TV Cover-
age of This Year's Political
Events Promises a Dynamic
Medium for All Wide-Awake
Advertisers!

Plan Your Summer Campaign
to Coincide with Houston’s
Yast New Audience!

Channel 2 * Houston :

JACK HARRIS
General Manager |

Nationally Represented by
EDWARD PETRY & CO.
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GOLF TOURNEY

Higgins, Roche Winners
BRAVING inclement weather,
more than 80 divot diggers fought
the battle of Bunker Hill Coun-
try Club in Chicago March 30 to
decide the champions of the 18th
annual BROADCASTING ® TELECAST-
ING-NARTB golf tournament at
convention opening last week.

The golfers recorded excellent
scores despite the weather, with
Joe M. Higgins, WTHI Terre
Haute, Ind., shooting a 79 for low
gross first prize and Steve Roche,
NBC Chicago, scoring 61, aided by
a blind bogey handicap of 30, to
win low net honors.

The two received silver trophies
from BROADCASTING ® TELECAST-
ING, which entertained with its
annual “19th hole party.” Tom
0O’Connell of J. Walter Thompson
Co., Chicago, took second low gross
score with an 80 and S. (Bud)
Fantle Jr., KELO Sioux Falls,
S. D., totaled 81 for third place.

The Bolling Co.’s John Coy, Chi-
cago, shot a net 64, helped by a 30
handicap, for second low net, while
Glenn Wilkinson of Wilkinson,
Boyden & Crogun, attorneys,
Washington, took third nét honors
with a 67.

Tom O’Neil of General Tire &
Rubber Co., Akron, Ohio, and Tom
Wilson of Dow, Lohnes & Albert-
son, attorneys, Washington, won
free subscriptions to the Golf
Digest which were donated by John
Barnett, editor, for the most pars
in the first nine holes.

FLORIDA BROADCASTERS

Schedule Meeting May 22-23

TWO-DAY meeting of the Florida
Assn. of Broadcasters will be held
May 22-28 at the Royal York Hotel,
Miami Beach. Officers and two new
directors will be elected for the
year commencing July 1. Current
president and secretary-treasurer
are S. 0. Ward, WLAK Lakeland,
and John Browning, WSPB Sara-
sota, respectively.

Speakers for the Thursday night
dinner meeting, Friday banquet and
business sessions have not been an-
nounced. Program chairman for
the meeting is George Thorpe,
WVCG Coral Gables.

Sixty six of the state’s 75 sta-
tions are members of the FAB,
said to be the oldest state broad-
casters group in the country.

Wins Scholarship

KURT F. W. MOELLER, electrical
engineering major at Polytechnic
Institute of Brooklyn and graduate
of RCA Institutes, was announced
Wednesday winner of a four
year univer: holarship offered
by RCA.

Ifred N. Gold-
eer; Dr.
Polytechmc

SECOND-TIME winner Joe Higgins (r)
of WTHI Terre Haute, Ind., in Broap-
casTING ® TELECASTING'S annual golf
tourney conducted during the NARTB
convention, congratulates Steve Roche
of NBC Chicago, who won the low
net trophy with a 61 score on a 30
handicap. Mr. Higgins took the low
gross cup with a 79. The tournament
took place Sunday preceding the
meeting in Chicago.

POPPELE CHOSEN

Heads Radio Pioneers
JACK R. POPPELE, WOR New
York, was installed as president
of the Radio Pioneers Club at the
club’s annual dinner held Tuesday
night during the NARTB Chicago
convention. He succeeded Carl
Haverlin, BMI, in the office.

Other officers elected were: Paul
W. Morency, WTIC Hartford, first
vice president; Martin Campbell,
WF AA Dallas, vice president; Ray-
mond Guy, NBC, vice president; O.
H. Caldwell, Tele-Tech, vice presi-
dent; Charles A. Wall, BMI, vice
president; Samuel R. Dean, CBS,
secretary; James E. Wallen, MBS,
treasurer.

Citations for unusual contribu-
tions to radio were awarded Dr.
Lee de Forest, radio inventor;
Brig. Gen. David Sarnoff, RCA;
Hon. Herbert Hoover; Dr. Alfred
N. Goldsmith, consultant, and
Charles Pannill, inventor. Mr. Guy
made the presentations, with Mr.
de Forest responding. The post-
humous Radio Hall of Fame award
went to Reginald Aubrey Fessen-
den for pioneering inventions in
transmitting light, sound and elec-
tric waves. William S. Hedges,
NBC, announced the selection. Dr.
Christopher Crittenden, director,
North Carolina Dept. of Archives
and History, accepted the award.

Ex-President Hoover greeted the
club by tape recording.

Mr. Haverlin announced that
Victor C. Diehm, WAZL Hazleton,
Pa., had been elected a life mem-
ber in the club. The station staff
surprised him by sending the $100
fee to the club.

Thomas K. Finletter, Secretary
of the Air Force, delivered the
principal address of the evening,
reviewing progress of the air con-
struction program.

CBS has donated offices in recently
leased Earl Carroll Theatre, Holly-
wood, to Radio-Television-Recording
Charities Inec.
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Broadcasting - NARTB Golf Scores
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Gross
Lloyd Nelson Vogue Wright Studies Chicago 92
Dick Hushes Edward Petry Co. St. Louis 86
Rollie _Fishburn Edward Petry Co. Chicage 96
Tom O’Connell J. Walter Thompson Co. Chicaga 80
Malcolm Sullivan J. Walter Thompson Co. Chicaga 104
Norman C. lindquist Atlas Film Corp. Chicago 12
Bob McGorrin Quaker Oats Co. Chicago 118
Tye Robinson Sunbeam Corp. Chicaga 98
John Coy Bolling Co. Chicage 94
John T. Car WIND Chicago 95
Carlton F-J hvuﬂ Robert Meeker Assoc. Chicago 104
Jerry Glynn AM Radio Sales Ca. Chicage 90
H. Leslie Atlass Jr. Chicage 107
Joe M. Higgins WTHI Terre Haute 79
Harry Dieter Foote, Cone & Belding Chicago 107
Al Schroeder WMAQ Chicago 86
Steve Roche NBC Chicago 91
Jdim Wehrheim NBC Chicago 98
Charles Pratt dward Petry Co. Chicago 102
Joe Perry Tatham-Laird Chicago 29
Howard Medici nunlmwff & Ryan Chicage 99
Neil Murphy Chicago 92
Bill Mailleefert dwurd Petry Co. New York 102
George Bachus dward Petry Co. New York 103
Bill Harms dward Petry Co. Chicago 94
Franklin H. Small NDR Syracuse, N. Y. 10
- S. (Bud) Fantle KELO Sioux_Falls, S. . 81
Glenn Wilkinson Wilkinson, Boyden & Washington 97
Cragun

C. N. Layne 1D ldaho Falls, Ida. 98
Pete Shuebruk Fly, bruk & Blume Washi 01
Marv Rosene wiLoL Minneapelis 94
. Peterson WBKB (TV) Chicago 93
ewis G. Green Green Assoc. Chicago a2
Walter Preston WBKB (TV) Chicage 86
an  Meadow RCA Indianapolis 96
ob J. Burow WDAN Dunvnlle, . 88
Max Everett Everett-McKinney New York a9
Bob Everett Price, Robinson & Frank Chicago a6
red Klein Toni Co. Chicago 99
ruce Bryant Edward Petry Co. Chicago 84
ill Oldham Edward Petry Co. Chicago 82
ou Smith Edward Petry Co. Chicago 86
ed Jeffrey Kraft Foods Co. Chicago 101
Don Harding Edward Petry Co. Chicago 109
lack Matthews Edward Petry Co. Chicage ns3
rosty Blair Edward Petry Co. Chicago 10
Jack Stillwell wis Chicage 99
ill Nelson - WIS Chicago 98
Russ Jolly NBC Chicage 116

Rain prevented the following from finishing

Hal Holman Hal Holman Co.

after playing nine holes:

hicago

Cl

Kent Holman Hal Holman Co. Chicago

Ken Ponte WBKB (TV) Chicago

Bill Ryan WBKB (TV) Chicago

Bruce Roberts BKB (TV) Chicago a9

an O’Neil WBKB (TV) cago 48
Harold M. Gross . M. Gross Co. cago 48 gt
Clair L. Stout Dow, Lohnes & Alb i a b
Tom W. Wilson Dow, Lohnes & Alb it 38 .
Bob Harrington WSVA Harrisonburg, Va. a2
Gene Trace BBW Youngstown, Ohio 40

Jack LaMarr . Walter Thompson Co.  Chicago a i
Bill Eberling Monogram Pictures Chicago a ]
Bill Thompson MBS Chicago 44

Dick Cass MBS Clucuse 44

Tom Henry MBS hicago 4

Bill Shaw Broadcasting-Telecasting C}ugago 39

Win Levi i i a1

Mavury Lon i i Vashi: 40

Jack Evanson Henry Atkinson Inc. Chicago 39

Tony Weber Henry Atkinson Inc. Chicage 40

John Nilson CBS Chicago a5
Barbara Mattson CBS Chicage 40

Bert West CBS Chicago 46
Marge Flotron CBS Chicago 40

W. Ted Pierson Pierson !cll Washington 39

Tom N. Dowd Pierson & Washington 42
Tom O’Neil Ganlrcl'llre&kubherCo Akron 39

Dick Byme Chicage a1
Mac Chandler CBS Chicage 46
Paul Schlesi Tatham-Loird Chicago 45

Bill Davis Chicago 55

Jim Shaw Henn, Hurs’ & McDonald Chicage 61
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GOOD MUSIC GROUP

Plans Audience Study

AUDIENCE surveys on listener-
ship, composition, family habits
and income level will be completed
by the Good Music Stations which
include WFLN (FM) Philadelphia,
WEW St. Louis, WEAW (FM)
Evanston, 11, WQXR New York,
WGMS Washington, WXHR Bos-
ton, WSNJ Bridgeton, N. J., KFAC
Los Angeles, KEAR San Mateo,
Calif., KIXL Dallas and WBIB
{(FM) New Haven, Conn.

Report will be ready in June for
use by the group’s national sales
organization. Results of two local
studies made in Philadelphia and
New York will be correlated with
surveys being dome in St. Louis,

BROAD
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Raymond Green,
nounced last week. A
Sales strategy was outlined by
managers of Good Music Station
who met during the NARTB con
vention, Meeting was centered
around attracting more local and
national business to the stations
seven of which are both AM ang
FM outlets, t

Combined sales presentation will
deal with “discriminating listening"
and buying audiences” which th!
group claims to have.

chairman, ank.

ALAN REED, who portrays Mr. Clydé
and John Brown, who portrays Al o
CBS Radio My Friend Irma, are part]
ners in manufacture of new speake

ing to be d d at Soun
& Electronics Show in Long Beac
Calif., this summer.
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.OVERAGE

"; ADIO and TV are having their

lilierophones and cameras pushed
it of court and legislative pro-
ledmgs but it’s their own fault.
‘T]’IIS charge spiced a wide-open
bate on coverage of trials and
marmgs as NARTB’s convention
sund up three days of meetings
i Chicago last week.

sAn afternoon of formal debate by
"0 nationally known legal figures
bund up with agreement that
'sxc rights of the public to hear
g see such proceedings must be
'otected against hasty and unfair
tion by rule and law - making
idies.

Pitted against each other in a
fintest that was regarded as an
wtstanding presentation of the
Z' 'lio and TV case were James M.
\ndxs, attorney, and Louis Wald-
n, labor attorney.

Mr. Landis argued on behalf of
}iio-TV reporting of proceedings.
2 contended the public is entitled
‘know how its judicial, regulatory
vrl legislative bodies operate.
,l‘akmg an oratorial position
‘ainst pickup of proceedings, Mr.
aldman readily conceded in a
ve-for-all discussion after the
yymal debate that broadcasters
4 telecasters have their own
Mhts He chided the industry for
ling flat on its face in failing to
ke its position known while the
w York legislature was consider-
: its recent bill banning radio-
-movie reporting of proceedings
olving subpoenaed witnesses.
e bill recently became law.

Ex=syy

Sguy~es

dentions Broadcasters Rights

Mir. Waldman is chairman of the
w York State Bar Assn. com-
stee on human rights, a com-
itee that endorsed the legisla-
2 position. He said he would like
see “a better arrangement be-
sen broadcasters and the bar”
| conceded again that broad-
ters rights should be protected
iwell as those of the general
Mic.

n a final observation, Mr. Landis
med the old Mayflower decision
‘he FCC “ridiculous.” He added,
wrean’t understand it.” The deci-
1 had prevented broadeasters
mim taking editorial stands.

|0 runs-hits-errors tabulation
Z{b": made of the 2%-hour contest
i it was conceded by most of the
CW"tmlpants and observers that the
" istry’s  position was greatly
Mlngthened by the exchange of
0ys and the running fire of ora-
W', The debate started out with
. two chief pattlclpants taking
netncally opposite views. It
'2d with what was described as
ealthy statement of positions
» will inevitably clear up mis-
i iteptions of the way public pro-
| n‘,lmgs are covered by electronic
rtfiia.

sk eWspapers were criticized at
mifiral points for their unfair
iillines and biased presentation

RIGHTS

of hearings and trials, pointing up
the relatively accurate and un-
colored versions given the public
when the microphone and camera
are present. At the same time, Mr.
‘Waldman made the point that sta-
tions tend to pick the exciting and
the dramatic in their coverage.

Referring to Speaker Sam Ray-
burn’s recent ruling that House of
Representative rules do not permit
radio-TV coverage, Mr. Waldman
said he had congratulated Speaker
Rayburn for the decision but added
this pointed comment, “I deplore
his decision.”

As the debate got under way, Mr.
Landis reduced the issue to this
point, “Does TV create new possi-
bilities of abuse.” Then he asked
rhetorically, “is there anything
fairer than TV? It eliminates the
possibility of misrepresenting the
situation. Unlike newspapers, TV
can’t color proceedings. Greater
publicity develops an interest in
good government.”

Inequities in the conduct of hear-
ings and trials must be solved by
forms in rules and laws, he said,
rather than by mere suppression of
publicity. He conceded there is
some ‘“hamming” by politicians
and witnesses but suggested this
would backfire in the end.

Actually the effect of TV cover-
age is “serving,” he contended,
serving as a protection of basic
rights of the witness. He felt an
innocent man would want TV cover-
age instead of mere reporting by
the press.

Judicial proceedings are different
from legislative hearings, he
agreed, but predicted that if the
public could see a judge asleep on
the bench or watch mal-administra-
tion of justice it would bring fast
reforms that are hard to accom-
plish by means of bar association
reports and resolutions.

Kefauver’s TV Success

Mzr. Landis referred to the prom-
inence Sen. Estes Kefauver (D-
Tenn.) achieved as a result of TV,
setting off a point that was re-
ferred to frequently. Mr. Waldman
suggested the “lesson of Kefauver
has not been lost on other legisla-
tors,” who observed what TV could
accomplish. “Where human rights
are involved it’s a different situa-
tion,” he warned. The legal ques-
tions centering around human
rights were worked over at some
length by both debaters. The
matter of “mike fright” was
brought up, too. Mr. Waldman said
the mechanics of broadcasts and
telecasts can jeopardize ability of a
witness “to be himself,” He called
the Kefauver hearings “a Barnum
& Bailey performance.”

Mr. Landis predicted the public
will decide whether the hearings
were merely a circus. “If trials
are dignified, let the people know,”
he said. “If they are not, let the
people know.”

Newspapers have deadlines, Mr.

‘QADCASTING ® Telecasting

Argued in Chicago

Landis said, and all legislators and
committee lawyers know them, ar-
ranging testimony accordingly.

“If Senator McCarthy (R-Wis.)
were after me, I would want tele-
vision coverage,” Mr. Landis said.
“If the government is run badly,
put congressmen and senators on
the screen. where we can look at
them. I'm deeply sincere in that
conviction.”

Mr. Waldman said protection
must be given people whose lives
and rights are involved. “We can’t
use public education as a device to
kick people around,” he argued.

During the question period
Lester L. Gould, WINC Jackson-
ville, N. C., eriticized Mr. Wald-
man’s bar group. “You acted with-
out my consent, you deprived me of
my rights,” he said. Again Mr.
Waldman struck at the industry,
saying, “You should have insisted
on public hearings in the New York
legislature. You were asleep.” Mr.
Waldman conceded he would not
have opposed telecasting of such
hearings.

Due Process Clause

R. Russell Eagan, Washington
radio attorney, asked how coverage
could jeopardize the due process
clause, Mr. Landis replied that
constitutional law “is really only
horse sense and statesmanship.”

Mr. Waldman finally observed
that the New York statute is bor-
derline in its application though
constitutional in regard to the way
it was drafted.

“What power has a senator to
call a witness a racketeer before
20 million people,” Mr. Waldman
asked, drawing a quick response
from Mr. Landis who termed this
one of the foundations of free gov-
ernment.

Rex Howell, KFXJ Grand Junc-
tion, Col., long a leader in the fight
on behalf of editorializing on the
air, raised this point, drawing from
Mr. Landis the harsh criticism of
the former FCC policy.

Ralph W. Hardy, NARTB gov-
ernment relations director, said
there was a tendency to confuse
closed and open hearings. “If a

CEREMONY
(r), NARTB president, as commodore
in the Oklahoma Navy. Doing the
honors by bestowing the certificate
on behalf of Gov. Johnston Murray is
J. J. Bernard, KOMA Oklahoma City

launches Hal Fellows

ion was
made during Oklnhomc Broadcasters
Assn. meeting [BeT, March 24].

witness is subpoenaed to testify in
an open hearing, is it his right to
decide whether to tell his story?”
he asked Mr. Landis.

“That’s the committee’s right,”
Mr. Landis replied. “If the hear-
ing is open, open it to this means
of communication.” He praised
Meet the Press and similar pro-
grams, and said he might have
decided not to vote for a Presi-
dential candidate he had watched
in action on television. “It’s won-
derful what the public gets out of
these programs,” he added.

Getting back to the Kefauver
hearings, Mr. Waldman called Ru-
dolph Halley a lawyer whose tele-
vision appearances had brought
him into a top public position in
New York City. “Halley was put
in office because he cleaned up a
condition that smelled to high
heaven,” Mr. Landis responded.

On the stage fright issue, Judge
Justin Miller, who moderated the
proceedings, posed this question,
“Suppose a witness on the stand
in a trial is embarrassed? Does
that mean he is not required to
testify ?”’ Mr. Waldman thought
it was a question of degree.

Don Elias, WWNC Asheville,
N. C., observed it is “the fairest
thing in the world to let the pub-
lic hear—to let the public see your
actions and note your intonations.”

information.

What Has TV Done to RADIO
in Syracuse?

In spite of the fact that Syracuse is a two-TV-station city——even
though 71% of the homes in the Syracuse area have TV sets—two
separate surveys* show that radio is very much alive and kicking.

3.07 Hours a Day

is the average daily radio-listening time in TV homes in Syracuse.
These same homes watch TV an average of 4.52 hours a day.
TV homes listen to radio 4.4 hours a day. TV has not replaced radio
in Syracuse—merely supplements it as a source of entertainment and

JACUSE

NBC Affiliate

Non-

*Write, wire, phone or
Ask Headley-Reed for
your FREE Copy of
the Surveys
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RADIO’S ECONOMIC FUTURE

RADIO, which almost alone among
U.S. businesses continued to ex-
pand during the depression ’30s,
may now face an economic future
in which its gains will be “strictly
marginal,” James D. Shouse, chair-
man of the board of Crosley Broad-
casting Corp., said last week.

In a major address to the
NARTB convention, Mr. Shouse
saw signs of a general U.S. reces-
sion.

“I might as well come right out
and say it,” he said. “I do not think
our economy is healthy by any
standard that I can determine.”

Mr. Shouse said that whereas a
year ago “virtually every plant in
the country was straining for
capacity production rather than
relying upon consumer demand as
the limiting factor,” now there was
a definite lull in consumer indus-
tries.

“In a wide and growing range
of consumer industries,” he said,
“plant capacities are idle. Employ-
ment and hours of work are re-
duced. Raw material prices have
broken and now many retail prices
are shaky.”

Profits Compared

Generally, he said, corporate
profits in the first quarter of 1952
are down about 209 from profits
in the first quarter of 1951. In
consumer industries “that provides
your income and mine” the decline
in profits has been greater than
20660

Mr. Shouse, who is also vice
president and a director of Avco
Mfg. Corp., said that tax increases
have slowed down consumer spend-
ing, particularly for durable
goods.

“The pyramiding of two tax in-
creases has ecaught the whole coun-
try completely unaware,” he said.
Its effect has been to hit a “really
big segment of the population”
with big taxes ‘“for literally the
first time in the history of the
country.”

In this economic atmosphere, Mr.
Shouse said, broadcasters “need to

exercise extreme caution, extreme
care and extreme adroitness if we
are to survive in the highly com-
petitive era which I am sure we
are approaching.”

“I do think,” he said, “that it is
always well for us in broadecasting
to continuously remember that we
have never yet run into a really
depressed year.

“The rest of the country had a
depression through most of the
’30s, but we were an infant in-
dustry and we continually showed
gains when almost every . other
business was in trouble.

“That ean happen only so long.

“It could be that radio broad-
casting has reached something ap-
proaching a point of stabilization.
‘We could anticipate in radio some
gains in the future. My guess is
that they will be strictly marginal.”

Television, Mr. Shouse said, is
now in a position somewhat like
that of radio in the ’80s: “It has
more of its future ahead and lacks
most of radio’s 30 years of past.”

Though he “would be the last
person in the world to try to
evaluate the ultimate future rela-
tionship between radic and tele-
vision,” Mr. Shouse said he was
“glad that I have both kinds of
stations and I am sure there will
always be both kinds.”

Impact of TV on Radio

One reason that radio was. the
first of the major media to feel the
impact of TV was that “radio has
had a terribly bad break from the
time that television really got
started,” Mr. Shouse stated.

“There is literally no more rea-
son for radio budgets to be cut in
favor of television than for maga-
zines or newspapers to be cut in
order to provide funds for tele-
vision,” he said.

“But the tragedy has been in
the sheer mechanical facts of the
way advertising is bought.”

At the outset of TV, television
buying was taken as a prerogative
of radio departments and time-
buyers in advertising agencies, Mr.

AGRICULTURE

We've been programmed for
farmer for 25 years.

the
That's why

WIBW-advertised goods sell so well in

Kansas and adjoining states.

TheVoice,+Kansas
7 TOPEKA
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‘Strictly Marginal’—Shouse

:

Shouse pointed out. Psychologically,
this had a profound effect within
the agencies and upon their clients,
for TV interest distracted from
radio interest within the time-
buying departments and hence TV
was emphasized. Had TV buying
been lodged with spacebuyers,
newspapers and magazines would
have suffered instead of radio.

Mr. Shouse thought there is now
a tendency to disassociate radio
and television timebuying within
some agencies, a trend which he
hoped would be encouraged.

Mr. Shouse said the uncertainty
“must arise in the minds of every
one of us as to whether our ad-
vertising economy can continue to
support the thousands of stations
we now have in our business.”

In his opinion, these stations
must continue to exist if what he
described as a trend toward stat-
ism in the U.S. is to be abated.

The majority of radio statioms
are operated as proprietorships
and they, along with most news-
papers, small retailers and farmers
represent the “last great proprie-
torship class left in the United
States.

“You are a part of the remain-
ing bulwark which stands between
this country and statism in what-
ever modified form it may appear,”
he told the broadcasters. “Your
importance as a vital and pervad-
ing force in the small but hard
core of the proprietorship class in
this country cannot be overesti-
mated.”

He said that broadecasters “knew
long before most of the rest of
American business what it was to
be regulated.

“We have been regulated by
Congress since 1928 and I think it
is a peculiar commentary on what
has happened in this country to

find that the Communications Actfs
under whose provisions and inter
pretations we have, from time t¢
time, been restive, has througl
these past 24 years actually sup
plied us with a degree of protec
tion from further encroachmen1

——

-~

that almost every other busines
wishes it had. It has been in thes:
later years just as much a char{y
ter of freedom as it has been a1 i
act of restriction.”

MANAGEMENT
Panel Airs Problem‘ |

EXCHANGE of ideas on improve
ment of station management prac|
tices marked a forum held Tuesda &
afternoon during the NARTB con
vention in Chicago. Panel modera)
tor was Chet Thomas, KXOK Si
Louis.

The four panel members set thi,.
pace by discussing current prady,
tices. William B. McGrath, WHDEH
Boston, urged managers to hirf
carefully, pay well and make th
station a happy place to work
Simon R. Goldman, WJTN James
town, N. Y. suggested carefu
checkup on costs and sales. "

Robert T. Mason, WMRD
Marion, Ohio, and Leslie C. Johr]
son, WHBF Rock Island, Ill., disfj
cussed problems in their areas.

Topies discussed included talen
fees, development of personalities
special problems in different may
kets, impact of television, use of
budgets, turnover, pooling of taler)
fees and pirating of personnel.

GEORGE LEWIS, director of Nationj
Assn. of Gagwriters, will addreg

Washington, D. C., branch April 1§
Founder of NAG, which sponsors con
edy development centers in eitic
throughout the U. 8., will discudel
“Careers in Comedy.”

ASSOCIATED PRESS Broadcasters of Arkansas elected new officers at Lift !
Rock meeting March 16. They include (front row, | to r): Ray Dexter, statio

» KDRS P Id, preside

; Oliver Gr

, AP assistant gener

manager for radio; Fred J. §
director. Standing (I to r):

W. N. McKinney, general manager, KELD |
Dorado, director; L. B. Tooley, manager, KNAR Hope, director, and Mar}i

1 , KGRH Fayettevill

Weaver, news editor, KLRA Little Rock, vice president. e

it
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UMMER in St. Louis and de-

y tails of the $900,000 sale pos-
sibilities there are outlined in
‘prnmotmn piece issued by KMOX
W St. Louis. Folder points out for ad-

teTJ"vertlse:rs benefit that “they listen .

t‘Just as much—they buy just as
Bimuch” as during any other period
lof the year. Results of a market
‘“‘survey taken for the summer of
%1951 are also stated.

“LETTER PLUGS PROGRAM

Y REPRINT of congratulatory letter
written by a satisfied sponsor has
been distributed by KYW Philadel-
'phia to promote KYW Feature
Drugs, merchandising idea worked
.linto a program by Hal Moore of
“lstation’s staff. Copy states enthu-
wysiastic response show has received
ugfrom druggists who are participat-
hiing in the plan.

it

SICONVENTION COVERAGE
FIRST hand information on go-
thj‘mg‘s -on at both Republican and
‘Democratic national conventions
Uiwill be supplied to listeners of
iy HIM Providence, R. 1., by one of
Uistation’s newsmen whn will be
Tpresent at both party meetings.
E9Fifteen minute program daily will
dilbe tape recorded by the reporter
_|and flown to WHIM for broadcast
Minext day. Recorded telephone in-
‘]{ literviews have also been planned by
filthe station.

l 1 ~ *o—0—8
i;PRO-RADIO CAMPAIGN
WSTANDARD Radio Transeription
‘®Services Inc., L. A., slogan, “Get
iMore For Your Dough on Radio,”
is being given full promotional
freatment in company’s advertis-
ing. Company’s newest idea is
M8ponsor-Tailored Idea Cards, con-
Haining suggestions for use of
m"‘tandard Program Library ma-
gerial in its subscriber
2ampaigns.

iy
gt

o—o—»
""KXOK GOES TO HOME SHOW

'UNIQUE among exhibits seen at
Blldors Home Show which opened
'V[arch 29 in St. Louis was display
devoted to KXOK-AM-FM that
ity as well as station’s advertis-
srs. Remotes weré conducted every
ifternoon and two monitor-speak-
ors  carried KXOK programs
yhroughout the show which closed
April 6.

e—e—o
YDSM SPONSORS CONTEST

av1gat10n in the Duluth, Minn.-
'»uperwr ‘Wis. harbor, Person most
losely guessing exact arrival time
£ the first boat entering the har-
or wins $500. Registrants also
ave chance to win prizes valued

ittt
00 over $1,000 which have been

nﬂi"ontributed by local merchants.
ikl'ime buyers and agency people
p# rom all over the country are also
ui ble to enter the contest to com-
ete for spec1al $100 navigation
ackpot prize.

‘I RoaDcASTING »

stations’ -
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‘RED CROSS BUN’DRIVE

RED Cross Buns instead of Hot
Cross Buns proved a popular gim-
mick at WHAM Rochester when
Bob Keefe introduced new product
into the current campaign. Local
supermarket chain adopted the idea
and announced that all receipts
from sale of the buns would be
donated to the Red Cross drive.

— e e
‘PROMOTION’ IS DEFINED
POSTCARD promotion based on
Webster’s definition of the word
“promote” has been issued by Rob-
ert S. Keller Inc., N. Y., radio pro-
motion firm. Mr. Keller suggests
you mail the card, if you’re in the
market for more national business,
to his organization which has “been
contributing to the growth and
prosperity of radio clients . . . on
a promotional level” since 1946.
*—0—0

“STATION-LIBRARY TEAM

PROJECT designed to afford the
listener an opportunity to brush up
on coming radio events has been
worked out by WKBZ Muskegon,
Mich., and the Hackley Public Li-
brary there. Program schedule list-
ing Metropolitan Opera selection,
topic of coming America’s Town
Meeting of the Air and other ABC
features are posted in the library
along with references as to where
information on each subject can be
obtained in the library files.

B J T S ——
TALENTED COMBINATION
COMBINING station’s on-the-air
personalities, KLAC Hollywood has
introduced Platter Pulse featuring
five dise jockeys, Dick Haynes,
Peter Potter, Bob MecLaughlin,
Gene Norman and Alex Cooper
playing ten top tunes each day re-
ceived from Music City, Hollywood
record store. The store in turn pro-
motes the show by displaying life
size pictures of the five emcees in
new serve-yourself record bar.

B B Ly
WIP’'S EXTENSIVE COVERAGE
MORNING disc show beamed by
Mac McGuire to armed forces
around the world from WIP Phil-
adelphia has a varied listening
audience, according to station re-
ports. Japanese listener in Tokyo
wrote in that he had heard Mr. Mc-
Guire’s request for funds for the
Mareh of Dimes and sent along
200 yen to help out.

—_—t————
PROGRAM EXPANDS TO FM
RADIO series, Studio Schoolhouse,
sponsored on WFIL Philadelphia
by RCA Monday through Friday,
has been made available for FM
reception. Programs designed for
in-school listening are in their
ninth year on the station. Nearly
7,000 students have visited the stu-
dio for participation in the broad-
cast.

Telecasting

STATIONS UNIT OPERATION

RADIO stations in Milwaukee,
‘Wis., combined operations for a
two week period in March for the
28th annual Milwaukee Home Show
held in the city auditorium. Broad-
casting from the special events
stage, WMAW, WISN, WFOX and
WOKY interviewed show visitors
and described exhibits, fashion
shows, interior design and cooking
demonstrations for benefit of lis-
teners. Special feature presenta-
tions were prepared by each station
providing greatest coverage by ra-
dio in home show’s history.

B g g
PHOTOGRAPHY COMPETITION
CONTEST open to both amateur
and professional photographers has
been ‘inaugurated by CBS at site
of CBS Television City now being
constructed in Los Angeles. Pho-
tographers may shoot pictures of
the center from noon to 3 p.m. on
three successive Saturdays. Prizes
for best pictures range from TV
sets to U. S. Defense Bonds.
—— 00—
KNX’s STORE PROMOTION
CROSS promotion has been started
by KNX Hollywood with a monthly
salute to a “Store of the Month”
ranging from grocery store to
pharmacy. Selected place of busi-
ness receives a printed séroll bear-
ing its name and that of the man-
ager. In return, store displays
products it handles which are ad-
vertised on KNX.
—_——t—a—s
SPOTS GET RESULTS
NINE new car dealers were
brought to the microphone at
WAKU Latrobe, Pa., forty times
in one day in promotion ecarried
out by the station. In connection
with auto show, station had dealers
transcribe announcements ecalling
attention to time and date of show-
ing. WAKU reports spots brought
overflow crowds and one additional
dealer into the station’s family of
SpONsors.

KBIG’S COAT-OF-ARMS
COAT-OF-ARMS dignifying KBIG
Avalon, Calif., new station starting
May 1, consists of two crossed
sticks, all that remains of two
Eskimo Pies. Reason for such her-
aldic blazonry is that Golden State
Co. Ltd., San Franecisco (Eskimo
Pie Co.), is station’s first national
sponsor with purchase of 52 minute
and half-minute spot announce-
ments through Guild, Bascom &
Bonfigli Inc., that city.
——e8—0—0——
ADDED ATTRACTION
NEW cast member has been added
to Paul Dixon Show on WCPO-AM-
FM-TV Cincinnati. Pamela Dixon,
Mr. Dixon’s daughter, has been
chosen to play the part of “Miss
Bonnie Nu Maid” in the Nu Maid
commercials in addition to assist-
ing her father in pantomiming of
latest records. Pamela, incident-
ally, is three years old.
—_—e—0— —
POLITICAL INFORMATION
PROGRAM package designed to
acquaint listeners with election

. mechanics from the ‘“precinct to

the national level” is being aired
by WMT Cedar Rapids, Iowa.
Politics is Your Business will be
heard in 20 half-hour installments.
In addition to featuring candidates
from the state, 300 high schools are
participating in contest conducted
by the station to stimulate political
interest among students.

—_—————
KSL ANNOUNCES CODE
TEARSHEET has been mailed out
by KSL-TV Salt Lake City pictur-
ing seal adopted by NARTB TV
Code as well as reprint of text of
code itself. Copy announces that
KSL-TV subscribes to the code and
that practices it outlines are ad-
hered to by the station.

— o —eo—0o -
TELEVISION SERIES ON MAN
SIX-PRQGRAM television series on
general subject of “man” will be
produced by NBC television net-
work and American Museum of
Natural History, New York. Scien-
tists and explorers associated with
museum are to counsel and perhaps
appear on programs on physical,
social and psychological aspects of
man and the earth, sea and uni-
verse he lives in. Project may be
completed by the end of the year.

23 yéars of

service fo the
broadcasting industry

66 ACACIA DRIVE
ATHERTON, CALIFORNIA

personnel will sell community

HOWARD J. McCOLLISTER Company

RAUL W. McCOLLISTER, Gengral Manager

experienced sales

programs throughout
your coverage area

DAVENPORT 3-3061
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March 28 Decisions . . .

ACTIONS ON MOTIONS
By Hearing Examiner Fanney N. Litvin

Azalea Bestg. Co. Mobile, Alabama—
Granted petition for continuance of
hearing from March 28, without date
and until further order of Commission,
in proceeding re its application; ap-
plicant’s consulting engineer is en-
gaged in preparation of certain .data
which, it is alleged, may obviate neces-
sity of hearing.

WTOD Toledo, Ohio and The Rural
Bestg. Co. Oak Harbor, Ohio—Granted
motion of WTOD to file reply to
proposed findings and conclusions of
other parties in proceeding re its ap-
plication and to Rural Bestg. Co. of -
Ohio to file its answer thereto.

By Hearing Examiner Leo Resnick

Paramount Pictures Corp.—Granted
petition authorizing taking of deposi-
tions on written interrogatories of cer-
tain officers of Paramount Piectures
Corp. and Paramount Television Pro-
ductions Inc. in proceeding re Docket
Nos. 10031-10034.

By Hearing Examiner
James D. Cunningham

WKOW Madison, Wisconsin—Granted
petition for continuance of hearing
upon its application. Upon Commis-
sion’s own motion, hearing continued

FCC en
sideration of action ordering the hear-
ing which petmoner alleges is being
prepared for filing

FCC CORRECTION

By Hearing Examiner
Elizabeth C. Smith
Frank D. Tefft Jr. Big Rapids, Mich.

—Ordered that exhibits No. 18, 19 and
20 be received in evidence in this pro-
ceeding. Further Ordered that record
be closed.

March 28 Applications . . .
ACCEPTED FOR FILING
AM—1460 ke
Paul A. Brandt, Big Rapids, Mich.—

Application for CP new AM station on
1550 ke, 1 kw D, AMENDED to change

FOR FINEST TAPE RECORDING

: - C',dA :

Pensacola, Fla.

e —

—FIRST CI'IOICE
OF ENGINEERS &
Only Magnecorder offers all the flex-
ibility, high fidelity and features you
require—at a price you want to pay!

FITS EVERY PURPOSE — EVERY PURSE!

~
K\ﬁ
L PORTABLE — LIGHTWEIGHT
< L8 Recorder in one case ~
Amplitier in the other. Easy
N handling — compact!

QUICKLY RACK MOUNTED
Units con be combined for
sfudio operction of portable
equipment.

CONSOLE OR CONSOLETTE 1

Operation ovailable by com-
RS Lnits in rich Mool
corder copiner i
= Tl e coialas — wiite
"
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MARCH 27 THROUGH APRIL 3

sesssmuunuw

CP-construction permit ant.-antenna cond.-conditional
DA-directional antenna D-day LS-local sunset
ERP-effective radiated power N-night med.-modification
STL-studio-transmitter link aur.-aural trans.-transmitter
synch. amp.-synchronous amplifier  vis.-visual unl.-unlimited heurs

STA-special temperary authorizatien

Grants authorizing mew stations and transfers, accompanied by a
roundup of mew station and transfer applications, begin on page 107.

frequency to 1460 ke, power to 500 w
D, ete.
Application Amended

Gulf Beaches Bestg. Co., St. Peters-
burg, Fla.—Application for CP new AM
station on 1310 ke, 1 kw D, AMENDED
to change trans. and studio locations
and change from non-directional ant.
to DA.

License for CP

WLCS-FM Baton Rouge; La.—Li-

cense for CP, as mod., which authorized

. new FM station.

Modification of CP
WJJL Niagara Falls, N. Y.—Mod. CP,
which authorized changes in trans.
location and new ant., for extension
of completion date. =
License Renewal
Following stations request renewal
of licenses:
BML-FM Macon, Ga., KVOF-FM
El Paso, Tex., and WMOC Covington,
a.

TENDERED FOR FILING

AM—810 kc
WKVM San Juan, P. R. — CP to
change frequency from 1070 kc to 810
ke, change trans, location and DA pat-

tern.
AM—930 ke

KSDN Aberdeen, S. D.—Mod. license
to change from DA-DN to DA-N,

March 31 Decisions . . .

ACTIONS ON MOTIONS
By Comr. Robert F. Jones

WEIR Weirton, W. Va.,, and WSTV
Steubenville, Ohio—Granted motion of
WEIR for dismissal without prejudice
of its application and dismissed as moot
its petition to enlarge issues in pro-
ceeding; also dismissed as moot peti-
tion of WSTV for leave to intervene
in proceeding re application of WEIR.

Chief, FCC Broadcast Bureau—Grant-
ed pentmn for extension of time to
April 4 to file exceptions to initial deci-
sion issued re application for license
to cover CP for Station KCIJ Shreve-
port, La.

Liberty Bestg. Co., Liberty, Tex. —
Granted petition for acceptance of its
late appearance in proceeding re its
apphcatmn and that of KTHT Houston,

By Hearing Examiner J. D. Bond

WOOK Washington, D. C.—Granted
petition for leave to amend its applica-
tion to show in applmatmn operation of
proposed synch. amp. nighttime only
and to delete all reference to daytime
operation in order to give improved
coverage to Washington area.

By Hearing Examiner
* James D. Cunningham

KCIL Houma, La.—Ordered that
record of hearmg be reopened. Granted

Allocations Supplement
BROADCASTING ® TELECAST-

petition for leave to further amend ap-
plication to correct geographical co-
ordinates of trans. site specified therein,
and record of hearing was closed.

April 1 Decisions . . .

BY FCC BROADCAST BUREAU
Extend Completion Date
WJZ-TV New York—Granted mod.
E:Psfor extension of completion date
Granted License
WCHO Washington Court House,
Ohio—Granted license for new AM

station; 1250 ke, 500 w D
W] Jackson, Mich. anted 11-
cense for new AM stat)on' 9'70 ke,

DA-2, ond..

KUT (FM) Glendale, Calif.—Grant-
ed license new station: 101.9 mec
(Ch 270 11.6 kw; ant.

S-FM_ Paris, Il —Granted li-

cense new FM statlon 98.3 me (

1 kw, ant.

NT-FM Des Moines, Towa—Gant-
%dhlicense new FM st%mn: 104.5 me

WPAR-FM Parkersburg, W.

Granted license new FM statxon' 106 5
me (Ch. 293), 8.9 kw, ant.

WSPE Springville, N, Y—Granted
license new noncommercial educational
FM statmn 88 1 me (Ch 201) 10 w.

KWEW Hobbs, N. Grantfed li-
cense covermg changes m ant. system
and change in trans. location.

Granted Moﬂmcanon

WPAA Mayaguez, P. R, —
mod. CP for approval of ant. and trans.
location, and specify main studio loca-
tion; cond.

WNCA Silver City, N. C.—Granted
mod. CP for approval of ant. trans.
and mam studio locations

Winslow, Anz.~Granted mod.
CP for extension of completion date to

8-8-52; cond.

WDMJ Marquette, Mich.—Granted

mod. CP for extenslon of completion
date to 5-15-52; cond.

WJIFR Caguas, P. —Granted mod.
CP for extension of completion date
to 10-18-52.

KVOZ Laredo, Tex.—Granted mod.
CP to make changes in ant. system,
change trans. and extend commence-
ment and completion dates to 2 months
and 8 months from date of grant.

WBUD Trenton, N. J.—Granted mod.

CP for extension of completion date]
to_6-1-52. -

KMPC Los Angeles—Granted mod.{~
CP for extension of completion date|
to 9-30-52; cond. ‘

April 1 Applications . . .

ACCEPTED FOR FILING 1

AM—1430 kc —

WHIL Medford, Mass.—Mod. CP, as|

mod., which authorized new AM sta-|
tion, for change frequency from 1540

ke to 1430 ke, increase D power from||!

250 w to 500 w, ete.

Modification of License

KWLM Willmar, Minn.—Mod. license
to change studio location. ¥

Modification of CP

KDSJ Deadwood, S. D.—Mod. CP, asfi~
mod., which authorized frequency
change, power increase, DA-N, etc., to
change studio location and trans.

WRDB Reedsburg, Wis.—Mod. CP,
which authorized new AM station, for
approval of ant., trans. and studio
locations.

WTVB-FM Coldwater, Mich.—Mod.
CP, as mod., which authorized new FM
station to change ERP from 710 w to|
311 w, ant, height from 220 ft. to 233 £t.
above average terrain and type of ant.

License Renewal
Following station request renewal of

:T\

ﬂ -

‘7

license:

KWHN Fort Smith, Ark., XKFFA§
Helena, Ark., KXAR Hope, Ark.,
KNBY Newport Ark., KRLW Walnut |
Ridge, Arl WIKC Bogalusa, La..{,

LFY Lafayette, La., WLOX Biloxi. |

iss., WGVM Greenville, Miss., WIDX,
Jackson, Miss., Laurel, Miss.,

W.
and WVIM Vlcksburg, Miss.
TENDERED FOR FILING
AM—3570 ke i
WACL Waycross, Ga.—CP to change

hours of operation from D fo unl., in-
stall DA-N, using 1 kw.

AM-—1060 ke
KXOC Chico, Calif. — CP to change]
frequency from 1150 kc to 1060 ke, in-
crease power from 5 to 10 kw, etc.
AM—I1280 kc
KTLN Denver, Col.—CP to change
frequency from 1150 to 1280 ke, increase
power from 1 kw to 5 kw, install DA-4_
DN, change hours of operation from.
Dt fo unl., and change trans. location. }_
ete.

April 2 Applications . . .
ACCEPTED FOR FILING

AM—$10 kc |
WKVM San Juan, P. R.—Mod. CP,
as mod., which authorized frequency’
change, power increase, DA-DN
change trans. and studio locations, ete. | .
to change frequency from 1070 ke to
810 ke, change DA, ete.
AM—920 ke I
Montezuma Bestg. Co., Andalusia. |
Ala.-—Application for CP, new AM sta-|
tion, NDED to change frequency
from 1190 ke to 920 ke and change ant.f I
AM—930 ke 13
KSDN Aberdeen, S, D.—CP to change|
from DA-DN to DA-N.
License for CP -
KFX] Nampa, Idaho—License for
CP whlch authorized power increasel
and change from DA-DN to DA-N.
KIOA Des Moines, lowa—License for

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO B
MONITORING COMPANY i~
P Y TS
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037 Kansas City, Mo.

ING will publish in complete
text the FINAL TELEVI-
SION ALLOCATIONS RE-
PORT. Subscribers will re-
ceive the supplement without
charge. Extra copies will be
available, as long as the
supply lasts, at $3 each.

o« TOWERS o
AM ®* FM ® TV ©
Complete Instaliations
TOWER SALES & ERECTING CO.
6108 N. E. Columbia Bivd.
Partiand 11, Oregon

BROADCASTING ® Telecasting|®
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CONSULTING RADIO & TELEVISION

ENGINEERS

JANSKY & BAILEY

]f Executive Offices
National Press Building
Offices and Laboratories
339 Wisconsin Ave., N. W.
| Washingten, D. C. ADams 2414
i Member AFCCE *

JAMES C. McNARY
Consulting Engineer
National Press Bldg., Wash. 4, D. C.

Telephone District 1205
Member AFCCE *

‘(Commerciul Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.

IN'IERNATIONAI. BLDG. DI. 1319
30 WASHINGTON, D. C.
2‘“ P. O. BOX 7037 JACKSON 5302

ant}} KANSAS CITY, MO.

fod |k

A. D. RING & CO.

26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.
Member AFCCE *

—Established 1926—
PAUL GODLEY CO.

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Notch, N. J.
" Member AFCCE*

GEORGE C. DAVIS
501-514 Munsey Bidg.—STerling 0111
Washington 4, D. C.

Member AFCCE *

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BIDG.  NA. 3373
WASHINGTON, D. C.

Member AFCCE *

GAUTNEY & RAY
CONSULTING RADIO ENGINEERS

1052 Warner Bldg.
Washington 4, D. C.
National 7757

AW
i Craven, Lohnes & Culver McINTOSH & INGLIS RUSSELLP. MAY WELDON & CARR
i/ MUNSEY BUILDING DISTRICT 8215 WAL UINEA LIS W D [R5 el O e O PG
ik WASHINGTON, D. C. - N, W, ellogg 9. 1605 Connecticut Ave.
s WASHINGTON 4, D. C Metropolitan 4477 Washi D. C. REpublic 3984 Dallas, Texas Seattle, Wash.
Member AFCCE * 4212 S. Buckner Bivd. 4742 W. Ruffner
| M M .
P atoge HuCE cmeeriAnCey Member AFCCE *
gt
it
i E. C. PAGE MILLARD M. GARRISON A. EARL CULLUM, JR.
CONSULTING RADIO i KEAR & KENNEDY
ey 1519 Connecticut Avenue CONSULTING RADIO ENGINEERS
ings ENGINEERS 1302 18TH ST, N. W. HUDSON 9000
i WASHINGTON 6, D. C HIGHLAND PARK VILLAGE
BOND BLDG. EXECUTIVE 5670 WASHINGTON 6, D. €.
3 WASHINGTON 5, D. C. MICHIGAN 2261 g DALLAS 5, TEXAS
il Member AFCCE * Member AFCCE* Member AFCCE JUSTIN 6108

e
THY)

o,
onj,

WILLIAM L. FOSS, Inc.
Formerly Colton & Foss, Inc.
927 15th St., N. W. REpublic 3883

wﬁ: WASHINGTON, D. C.

.

JOHN CREUTZ
319 BOND BIDG.  REPUBLIC 2151
WASHINGTON, D. C.
Member AFCCE *

GUY C. HUTCHESON
P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
1011 New Hampshire Ave.,, N. W,
Republic 6646
Washington 7, D. C.

¥ LYNNE C. SMEBY

i
W ip g gt

i)} gi d P
1311 G St., N. W.

i Washington 5, D. C.

fossionnl Enainesr’”

EX. 8073

GEORGE P. ADAIR

Consulting Radio Engineers
Quarter Century Professional Experience
Radio-Television-
Electronics-Communications

3 M St, N. W., Wash. 6, D.
Exﬂcutwe 1230—Executive 5851
(Nights-holidays, Lockwood 5-1819)

Member AFCCE *

WALTER F. KEAN

AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—RlIverside 7-2153
Riverside, Iil.
(A Chicago suburb}

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha St., N.W., Wash., B. C.
Phene ORdway 8071
Box 2468 Birmingham, Ala,
Phone 6-2924

o ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA

i SUTTER 1.7545

JOHN B. HEFFELFINGER
815 E 83rd St. Hiland 7010

KANSAS CITY, MISSOURI

GRANT R. WRATHALL
Aptos, California

Appointments arranged for
San Francisco Seattle Salt Lake City
Los Angeles Portland Phoeniz

Bex 260 APTOS—3352
Member AFCCE*

RAYMOND M. WILMOTTE

1469 Church Street, N. W. DEcatur 1231
Washington 5, D. C.
Member AFCCE *

Member AFCCE*

Jower, ete.

P which authorized changes in DA-
21

KTOE Mankato, Minn.—License for
P which authorized increase in D

KALE Yakima, Wash.—License for
2P, as mod., which authorized fre-

uency change, hours of operation, in-
stallation of DA-N, etc.

WSB-TV Atlanta—License for CP, as
{nod which authorized new TV sta-
101,

WTSV-FM Claremont,
cense for CP which authomzed changes
in FM station.

WFBC-FM Greenville, S. C.—License
for CP which authorized changes in
FM station.

WMRC-FM Greenville, §. C.—License
for CP which authorized changes in
FM station.

Modification of CP
KPOL Los Angeles, Calif.—Mod. CP,

as mod., ‘which authorized new AM
stat:on, ‘for extension of completion

KNBR North Platte, Neb.—Mod. CP,

BROADCASTING ® Telecasting !

as mod., which authorized new
ztamon, ‘for extension of completmn
at

Application Amended

WOOK Wzshington—Apphcahon for
CP synch. amp. DED to specify
N operation only
Jackson Bestg. Co., Jacksun Miss.—
Apphcauon for ne TV _station
MENDED to change trans. location
from Lamar Life Bldg. to Deposit
Guaranty Bank & Trust Co. Bldg., in
Jackson.

Extension of Authority

Following request extension of au-
thority to transmit ams from
their studios and faclhtxes to Canada:

WH Holyoke, Mass.,, to CFRA
Ottawa; WITH Balhmore to CFRA, and

Church of Universal Triumph, Domi-
nion of God, Detroit, to CKLN Windsor.
License Renewal

KQ2XBH Cincinnati, Qhio—Renewal
of license experimental TV station li-
censed to Crosley Bestg. Corp.

APPLICATION RETURNED

Cy N. Bahakel, Roanoke, Va.—RE-
TURNED application for new AM sta-
tion on 1410 ke, 5 kw D.

TENDERED FOR FILING
AM—1450 kc

KPUY Puyallup, Wash.—Mod. li-
cense to increase power from 100 w to
0 w.

(Continued on page 107)
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APPLICANTS

Payable in advance.

If transeriptions or bulk packages submitted,

C.LASSIFIED ADVERTISEMENTS

Checks and money orders only.
Situations Wanted 20¢ per word—§$2.00 minimum ® Help Wanted 25¢ per word—sz.qo minimum
All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch
No charge for blind box number. t
BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C.

$1.00 charge for mailing. All transcriptions, photos, etc. sent
to box numbers are sent at owner’s risk. BROADCASTING » TELECASTING expressly repudiates any liability or respon-
sibility for their custody or return.

Send box replies to

Help Wanted

Help Wanted (Cont’'d)

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Immediate opening first phone engi-|
neer-announcer. Beginners considered
40 hour evening shift, mainly network |
Good working conditions and opportu-|
nity to advance. Air mail voice disc,
salary requirements, complete data |
Manager, WHIT, New Bern, N. C.

Chief engineer for WKYW, 1 kw, day-
time, Western Electric eqmpment stu-|
dio engineers, TV expansion. Want
qualified, expenenced working engi-|
neer. Steve Cisler, WKYW, Louisville,
Kentucky. an use one transmitter|
engineer. IBEW scale.

Wanted—Engmeer, first phone, experi-
, WLOK. Lima, Ohio. ||

Managerial

Manager-teacher to be half-time execu-
tive secretary QOregon State Broadcast-
er's Association and half-time teacher
professional radio courses University of
Oregon. Position requires solid radio-
management-sales background plus at
least bachelor’s preferably master’s de-
gree. Up to $500 monthly salary. Write
full details by April 21 to Dean Gordon
Sabine, Journalism School, University
of Oregcn Eugene.
General manager, functional music,
transit casting, store casting back-
ground. Progressive FM station major
market. East. Exceptional opportunity
right man. Box BROADCAST-
ING « TELECASTING.
Sales manager, radio experience essen-
know New York agency and
. Salary $12,000-$14,000.
In reply give all details including start-
ing salary. All replies will be held in
strict confidence. Box 729M, BROAD-
CASTING . TELECASTING.

Combination announcer - engineer, 1st
phone, needed for opening at north-
eastern station, This will be a perma-
nent position for the right man, who
can handle all kinds of programs ca-
pably. Starting salary $300 per month.
Regular pay increases. Rush full de-
tails. Box 504M, BROADCASTING -
TELECASTING.

Immediate opening for strong night
announcer with network affiliate. Pay
dependent on ability. Box 536M,
BROADCASTING -« TELECASTTNG.

Combo-man, with first phone for per-
manent job with fulltime northeast in-
dependent. We've been enjoying the
results of sound business operation for
over two years. There is a good future
here for a man who wants to settle
down in a friendly community. Salary
starts at $300 per month with regular
increases. No floaters wanted. Box
564M BROADCASTING . TELECAST-

-engineer first class ticket,

Salesmen

Salesman. Excellent opportunity for
good salesman around 30 for 5 kw inde-
pendent midwest station. . Guarantee
during initial period. Good potential.
Box 333M, BROADCASTING.

If you think sales, breathe sales, sell
sales, you're the man for us. Salary
plus commission. Texas ABC statwn
Box 563M BROADCASTING » TELE-
CASTIN!

Can you p)tch sports? Progressive sta-
tion in midwest market, 250,000 popula-
tion, four stations, needs salesman who

No restricted accounts.
that $8,000 to $12,000 per year could be
earned. Salary and commission. Year
around sports schedule, afternoon and
night. If at convention, leave name at
Superior 7-8177, or write Box 652M,
BROADCASTING « TELECASTING.

Experienced salesman wanted to sell
and service accounts for live wire sub-
urban Chicago station. Big market, good
opportunity for man who can produce.
Box 697’\1 BROADCASTING . LE-

Salesman—Must be thoroughly experi-
enced in competitive market selling.
Immediate opening in Kentucky. Aver-
age earnings here now better than $200
weekly. Reliable man with good record
only. Box 720M, BROADCASTING -
TELECASTING.

50,000 watt AM, needs topflight sales-
man working protected accounts, in a
friendly and easy to live in south Texas
market. Write K-SOX, Harlingen,
Texas.

Salesman, excellent opportunity for ex-
perienced salesman. WAIR, Winston
Salem, N.

Opening branch office in neighboring
cf leaves immediate local salesman
ning. Good opportunity. Contact

BAI Tedrick, WOKZ, Alton, Illinois.

Announcers

Key job for better than average ex-
perienced announcer with first class
ticket. PWeasam small city upper mid-
west. Lang es abhshed net affiliate.
Low nd raises. Send
BROAD-

turno
audition and tacts Box 183M,
CASTING « TELECASTING

@65 00 to start. Southern network sta-

on. Opening immediate. Box 571M,
BROADCASTING TELECASTING.
Experienced news writer-announcer,
midwest NBC affiliate. Must be able
to gather, edit and present news. Send
tape, photo, experience, references.
Box 619M, BROADCASTING . TELE-
ASTING.

Fulltime kilowatt independent in north-
eastern market of 300,000 wants a
morning man who can air and sell top
morning show. Full details and disc.
Box 6¢8M BROADCASTING « TELE-
CASTING.

Hillbilly and commercial man. South-
west NBC regional wants early morn-
ing hillbilly jockey and MC who can
also do acceptable straight commercial.
40 hours. TV minded. Send detailed
letter, photo and versatile tape or disc.
Box 639M, BROADCASTING . TELE-
CASTING.

Wanted: Announcer-salesman for ABC
affiliate situated in the Rockies, serving
an expanding oil city. Good oppor-
tunity for right man. Send tape or
dise, photo, references all in first letter.
Box 647M, BROADCASTING . TELE-
CASTING.

ouncer-engineer first class ticket.
360 00 to start. Virginia network sta-
tion. Opening immediate. Box 724M,
BROADCASTING « TELECASTING.

News and special events, mike and TV
experience for New York City. Must
be top-notcher. Staff job on salary plus
comimercial fees. In reply give full de—
tails including salary requn”ed Bo:

IliO(I}\A’ BROADCASTING . TELE CAST-

Local news editor must have college
Gather,

Up to
. Contact Ra-
dio Station KCOW, Alliance, Nebraska.

Fine opportunity for announcer-engi-

neer first phone. With sales ability can

sell and service one station market half-

time if desired. Permanent. Salary

open plus commission. Send tape, par-

nculars to KDAC, Fort Bragg, Califor-
nia

lmmedlate opening announcer-engi-
neer, emphasis announcing. $66.00 week
start. KDKD, Clinton, Missouri.

Wanted,
ineer

experienced announcer-en-
for progressive southeastern
. Announcing ability-permanency
most important. $70.00 per week and
talent shows. Send photograph and
c first reply. Box 296M, BROAD-
STING « TELECASTING.

erienced announcer by Rocky
untain area network station. Send
particulars, audition record and
reqmrement first letter. Box
ROADCASTING « TELECAST-

S o

e e

Anno with first phone license, em-
phasis announcing, news and disc
shows. Send complete letter to KSUE,
Susanville, California. Immediate open-
mg, no ecollect phone calls, please.

Announcer: only light experience nec-

essary if you can work in with a good
staff. WBEX, Chillicothe, Ohio, 3-2244.

Personality plus DJ with plenty of
zany promotional gimmicks for morn-
ing show. Must be strong on ad lib
commercials. Send audition disc, de-
tailed letter and photograph to WORL,
Boston.

WPAZ, Pottstown, Penna. needs good
matured voiced mormng man who
wants to sell in the afternoon and a live
wire deep voiced disc jockey. You
will replace an announcer going to a
major network and a disc jockey called
back into service. Personal interview
preferred.

Staff announcer wanted. Good place
for family man. Must have car, operate
turntables. Prefer someone with inde-
pendent station experience. Send audi-
tion, details, to WPIC, Sharon, Pa.

Technical

ist phone experience not
necessary, immediate employment.
ire ‘or contact Manager WMOD,|
Moundsville, W. Va. (phone-1730).

‘Wantel: Engineer, first phone. Young
staff, announcing or sales. Top base
with overtime and talent money. Those
over 30 need not apply. Hal Benson,
WMPA, Aberdeen, M ippi

Engineer needed, no experience neces-
sary, immediate opening, WREL, Lex-
ington, Virginia.

First class engineer, no experience nee-
essary. Immediate opening. Perma-
nent position. Wire or call, WRMN,
Elgin, Illmms

Engmeer,

eel
neer, WSIP Pamtsvllle Kentucky.

First class engineer. No experience re-
quired. Virginia network station, Box
238K BROADCASTH‘TG +« TELECAST-

for first phone. 1
kw. No experience necessary. Need
car. Contact Chief Engineer. WTNS,
Coshocton, Ohio.

Production-P: i Others

Pittsburgh area: Immediate opening.

Permanent. First class engineer. Must
have car. Transmitter work cn.ly. 250
watt

non-directional  da;
F (Westmghouse)

conditions. Friendly staff of 12. 5
for a five day, forty hour week. Paid
vacation. One week this
weeks mnext year.

local TV but can't promise. Box 636M,
BROADCASTING . TELECASTING.
First class license holder. Transmitter
only. $46.00 for 44 hours. Box 677M,
BROADCASTING . TELECASTING.
Engmeer, first class ticket, experlence
estern

Penna 250° waner network $90 for
40 hours, paid vacation, address Box
}%lév[ BROADCASTING « TELECAST-

T0gY ,
Wanted—Capable young lady for con-
tinuity. Real opportunity with network
affiliates in Michigan, midway between
Prefer someone
with air work who can build daytime
‘women'’s Show. Kmdly send detal]s of
yourself as well as tape, if
available. Box 700M, BROADCASTING
+ TELECASTING.

News director, supervisor, 4 man sports,
farm and news department. Only ex-
perienced men with journalism degree
need apply. Good salary with bonus.
5 kw midwest. Box 705M, BROAD-
CASTING . TELECASTING.

50 kw CBS affiliate, one of the nation’s
most progressive and outstanding sta-
tions, needs a program director with
solid experience, ideas and program
ingenuity. Good salary. Outstanding
opportunity for right man. Box 723M,
BROADCASTING . TELECASTING.

Engineer - announcer with first class
ticket. Starting pay $65.00 weekly.
uthern network station.  Present
opening. Box 707M, BROADCASTING
« TELECASTING.

Opportunity for combo. Box TI0M,
BROADCASTING . TELECASTING.

Immediate opening experienced chief
engineer for progressive kw station
southeast Oklahoma. Excellent work-
ing conditions, good pay. Must have
car. Give complete details first letter.
Box_ 737M, BROADCASTING . TELE-
CASTING.

First class engineer, no announcing,
state minimum salary. Box_ 740M.
BROADCASTING . TELECASTING.

Wanted, one first class engineer. Box
74_2M, BROADCASTING « TELECAST-

Wanted: Continuity chief. Experienced
writing for all types of clients. Send
letter full details, copy samples. Mod-
erate, healthful climate. Salary accord-
ing to your ability. Program Director,
KCSJ, Pueblo, Colorado.

Continuity writer. Need a “take charge”
guy or gal for commercml continuity
department. KIRX, Kirksville, Mis-
souri.

Situations Wanted

Managerial

Attention southern station owners.
Two young men, general manager and
chief engineer want to operate south-
ern station, hard workers. Can take
complete charge Need only working
interest, or chance to buy in. Box
(Isilﬁgl BROADCASTING . TELECAST-

Permanent position for first phone en-
gineer. Excellent equipped AM-FM
network affiliate in ecentral Texas town
of 28,000 population. No announcing.
Good pay. For details contact Burton
Bishop, KTEM, Temple, Texas.

Excellent opportunity for engineer-an-
nouncer, Emphasis om engineering
ability, offering position of chief in near
future. Include all facts in first reply.
KTUR, Turlock, California.

Engineer: First phone. Starting salary
commensurate with ability. Contact
Chief Engineer, WBCK, Battle Creek,
Michigan.

Engineer wanted. No experience neces—

Good announcer who can handle pro-
gramming and write local news, Ex-
cellent opportunity, immediate opening.
Air mail voice disc, salary requirements,
Complete personal Manager,
WHIT, New Bern, N. C,

right man. Apply WFLB, Fayettev)].le,
North Carolina. All applications an-
swered.

1000 watt, daytime only, needs first

class engineer, some announcing. Will
consider inexperienced man .willing to
learn. Short hours, excellent working
conditions. Write or phone WFRX,
‘West Frankfort, Illinois.

Manager, available soon. Know
angles. ‘Like to work. Prefer south—
west or west. Dependable, guarantee
results. Box 640M, BROADCASTING «
TELECASTING.

General manager, now successful com-
mercial manager, major market inde-
pendent experience. Hard worker, Sale-
able ideas. Box 691M, BROADCAST-

. ING « TELECASTING.

Pm ready for manager's job. 7 years
experience all phases of radio. College
graduate, active in civic affairs, ready
to meet competition. .Want opportu-
nity for security earned by hard work.
Good potential must be present. Prefer
north or midwest, but will consider all
replies. Excellent references. an 704M,
BROADCASTING . TELECASTING.

Salesman

sales-management.  Seven
years well-rounded radio. Presently
earning in excess of $7200. 32. Family.
g?\’é 6931\GII BROADCASTING . TELE-

Sales or




Situations Wanted (Cont’d) Situations Wanted (Cont’d) Situations Wanted (Cont’d) Wanted to Buy (Cont’d)
L alesman - salesmanager. Experienced Experienced play-by-play baseball and Technical Wanted aIl orevaer;y plart 4 IB‘XVX eg&lﬁf

iational, local, regional; well-knownj;

ihterested permanent posxtlon with fu-
ire. Box 716M, BROADCASTING .
:ELECASTING.

Announcers

football sportscaster available shortly.

ud., photo and references on request.
Will consider top salary offer only.
Box 741M, BROADCASTING . TELE-
CASTING.

radio voice, they say. First

portscnster, baseball, football, Box-
speciality. 2 years experience.

ngle. Box 478M, BROADCASTING -«

i, ELECASTING.

i
‘' nnouncer,
~-resent1y employed.

draft exempt.
Northeast pre-
TTe Audition on request. Box
8(1\}/[ BROADCASTING » TELECAST-

married,

‘(nnoum:er' News. DJ, console, also
Jod on co Disc speaks for me.
HOX. 657M BROADCASTING « TELE-

(AST!

available immedi
«ldest.

nnouncer: 14 months experience all
ases. Disc, sports, color, dance band,
motes, news. Night turn preferred.

ately, Tape on re-
Box 690M, BROADCASTING «
‘ELECASTING.

nnouncer, deep clear voice, college

‘riaduate, competent, trained commer-

lal radio Pathfinder. 26, single. Photo
1d disc on request. Box 695M BROAD-
STING . TELECASTING.
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*“oadcaster with successful production

,xpenenced announcer, operate board.

g..xcel friendly, informative DJ show.
1ject plenty

“sell” into any type com-
ercial. Know-how in news. Capable
11 staff duties. Presently employed,
sefer net affiliate. Reliable, married,
taft exempt. Air check, photo, detalls
railable. Box 695M, BROADCAST-
1G ’I"ELECAS'I’ING

_nnouncer/copywriter would like night
.aff trick so he can devote daytime fo
jeal news coverage. Six Horatio Alger
ays for sixty Harry Truman dollars,
5, college, experience, Box T711M,
JROADCASTING . TELECASTING.

class license. Combo operation expe-
rience. Box 323, Palm Desert, Califor-
nia or telephone 76-2095.

Experienced announcer, single, draft
exempt, serious minded. Available at
once. Eugene L. Books, 1808 Summit
St., Eau Claire, Wisconsin.

Recent S.R.T. grar]uabe loking for po-
sition in small TV station, Have TV
and radio servicing background and
some knowledge of ﬁlm and movie
cameras. Veteran, age 28. Photos on
request. Box 4651, BROADCASTING
« TELECASTING.

TV engineer, chief or staff: 4 years TV
studio and transmitter experience with
network owned station. Interested in
good paying opportunity. Box T722M,
BROADCASTING . TELECASTING.

i d technician, 10 years aural

Announcer, experienced, operate panel,
mature voice; friendly approach DJ
shows, college background. Available
immediately. rite Julian Bronstein,
t2833 Street, Galveston, Texas for
ape e

transmitter experience to 10 kw, Seek-
ing position with California television
station, Knowledge of video circuits.
Presently employed, married, 32, car.
22 Hanover, San Francisco.

o

Deep-voiced graduate of SRT. College
grad. Draft exempt. William Mitchell,
10619 Hamilton, Chicago. Bev 8-0288.

Announcer, operate board. Age 27,
draft exempt, 2 years college. Expe-
rience foremost. Salary nominal. Con-
tact E. H. Osborn, phone 874541, Tampa,
pér write P. O. Box 255, Tampa 1, Flor-
lda.

Technical

Tms cost a buck. T cost more. Combo
ob. Currently chief engineer.
’1710\]_2C1}VI BROADCASTING « TELECAST-

West coast. Five years commercial ra-
dio. Control or transmitter. Good on
audio Married, 29. Car. $65.00 mini-
Box 731M, BROADCASTING -«
TELECASTING

Pr tion-Progr ing, Others

Young man with unusually full radio
and TV background wishes one of the
top production-program positions with
new TV _ station. College degree, 2
years radlo, 215 years TV experience.

Box 692M, BROADCASTING . TELE
CASTING.

For Sale

Stations

Southwest. 250 watts. Well equlpped
Gross $2500 month, Asking $35,0
Terms, Box 718M, BROADCASTING
« TELECASTING.

Notice of sale. Radio Station WWXL,
including license and all physical
property, will be sold at public auction
by William H. Young, trustee in bank-
ruptey, 1225 Ju eﬂerson Bulldmg, Peor:a,
Illinois, on April 10, 1952, at 10:00 a
Write trustee for terms of sale and fur-
ther particulars.

First phone license, no _experience.
Radio-television school grad. Draft ex-
empt. Will travel. Box 735M, BROAD-
CASTING . TELECASTING.

For sale—broadcasting stations. Leon-
ard J. Schrader, 5092 East Green St.,
Champaign, Il1l, Phone 9094

Equipment, etc.

ent. eed ythi
BROADCASTING TELECASTING
Wanted — FM  frequency modulation
monitor. Prefer Hewlett—Packard 335-

State condition, type and price.
Box 699M, BROADCASTING +« TELE-
CASTING.
1000 watt transmitter, coaxial cable,
field intensity meter, phase monitor or
microphones. Write Box 725M, BROAD-
CASTING . TELECASTING.

Two RCA 70-C or 70-D turntables.
WLPM, P. O. Box 626, Suffolk, Vir-
ginia.

Miscellaneous
Owner profitable 'Wés(ern station seeks
finaneing, M ROA
CASTING » TELECASTIN
Help Wanted
Managerial
WANTED
Local Sales Manager
5000 watt independent needs
young experienced local Sales
Manager. Terrific potential as yet

not wholly developed. Wonder-
ful opportunity for the right man.
Box 642M, BROADCASTING * TELE-
CASTING.

Salesmon

Now looking for replacement in our Sales
Department. Must be man with proven
sales record in radio. Salary and com-
missions should run in excess of $7,000.
Reply direct to Gene DeYoung, General
Manager, Radio Station KERO, Bakers-
field, California.

8 years
. Very steady. Fam-
Now employed $100 minimum. Box
-2M BROADCASTING « TELECAST-

" a progressive Florida station is in-
d in a thoroughly experienced

1d sales records and the position is
srmanent please write. Box 714M,
.ROADCASTING « TELECASTING

n _years experience, announcer, Pre-
it Michigan, Available end of Aprll.
DS’I:’IL’,M BROADCASTING . TELE

Others

Station _or agency radio-TV production
man. Experience includes 1 kw Chi-
cago area PD, announcing, continuity,
news rewrite, TV and theatre produc-
tion. Married, veteran, age 27. North-
western B.S. in Speech (Radio). Both
innate and acquired production sense.
Ideal production staff addition with an-
nouncmg. wrxtmg and art talent to

the Box 706M,
BROADCASTING TELECASTING

Production-Programming,

Tower—Wincharger, model 300, galva-
nized, guyed triangular, grmd condi-
tion, including beacon, tuning unit,
hghtmng filter, transmission lines, as
is, where is, Washington D. C. are:
Make us offer. Box 622M, BROAD-
CASTING . TELECASTING.

For sale—radio towers, at bargain
prices, with base insulators, lighting
equipment, guy cable: anchors.

5—300 foot towers, 3—36!
3—260 foot towers. Box 633M, BROAD-
CASTING » TELECASTING.

Program ﬂlrector, top mdependent and
network expe ce. Box 708M,
BROADCASTING TELECASTING

}rmounv:er, vet, single. Deep mature
jice that sells. Two years experience.
sume disc, upon request. Prefer east.
)\:é 7111311(\‘:1[ BROADCASTING « TELE-

Capable woman immediately available:

. Experienced small station sales, pub xc

relations, mike, traffic, program.
709M BROADCASTING - TELECAST-

nnouncer, 2 years experience Armed
arces Radio Service, 2% years school-
g all phases, good ¢ommercial punch,
n write copy. Married. Prefer south-
Box 726M,
ROADCASTING ’I'ELECASTING

Program—Music _director; umverslty
graduate, married, mature; experience
in 50 kw radio-television affiliate; all
phases radio-TV production-direction;
ieaching ability; excellent music ability.
Box 713M BROADCASTING . TELE-
CASTIN

ymplete background in music, news
2d special events. Married, draft
ferred. 27 years old, university de-
lee. Excellent references. Travel for
adition. Box 727M, BROADCASTING
‘I‘ELECASTING

mouncer, experienced all phases with
-utual affiliate. News, DJ, operate
ard. Single, veteran, draft exempt.
’&’S '1281\é[ BROADCASTING . TELE-

ld it! More than “staff announcer”.
ve years experience in all phases an-~
uncing, production. Currently chief
nouncer, Can/ deliver for you. Tape
available. Bo: 733M,

Qualified program director-announcer
seeks affiliation with progressive inde-
pendent. Five year experience in pro-
gramming, production and all phases
announcing, Want solid, permanent
posmon wnh outlet in east. Request
it, we'll send it. Box 732M, BROAD-
CASTING « TELECASTING.

Sports and news director 3 years New
England metropolitan stations. Play-
by-play baseball, football, basketball.

Gather, edit, broadcast local and
regional news. Age 28, college grad-
single, will travel. Box 744M,

uate,
BROADCASTING » TELECASTING.

*dla ely. Moderate salary. Disc, ref-
snces, photo. Box 738M, BROAD-
STING TELECASTING.

railable April 12: Conscientious an-
uncer six years experience all phases.
agle, 27, college graduate, vet, will
wel, Box ’759M, BROADCASTING -

‘LECASTING.

d_details

ROADCASTING « TELEcAsTING Vet, draft exempt, available immedi-
ately. Sports director four years,

mnouncer, news, 2 years experience, experience all phases of sport. Will

veteran, exempt. West. Interested travel and sell. Send full details

buying stock or small percent. Box  first letter. Contact Bob French, 8817

, " BROADCASTING . TELECAST- Houston, Chicago 17, Iilinois, phone

Bayport 1-3694.

penfncet}( young axtmounctelxj‘, tdtraff. T 1 A

empt, seeking connection with station

‘erested in integrity, perseverance, elevision

7alty, talent. Strong on continuity,

ular, classical music. Available im- Amnnouncers

Experienced in TV-AM. Announcing,
directing and production. Some tech-
nical. Sports a specialty. Presently
with major TV station. Desire position
with progressive TV operation. Will
arrange personal interview. Box 627TM,
BROADCASTING . TELECASTING.

For sale: 10 kw Western Electric fre-
quency modulation transmitter, model

B-2. Never been used. Box 673M,
BROADCASTING TELECASTING.

RCA 70C-2 turntable, $300. MI-11304.
Relay power supply, $150. MI-11850C.
Recording head, new, $150. Two 77-D
polydirectional mmrophones with 90-C
boom stands, $150 each complete. 44BX
veloeity mmrophone, $60. Two
rogram stands $25 each. Two Weston
861 meters with multipliers $30
each All excellent or new condition.
Also 40C line amplifier $50. Box 698M,
BROADCASTING . TELECASTING.
Magnacorder tape recorder PT63 A2
HX—amplifier—PT7-P. EV mikes and
other equipment used 15 hours. Must
sell. Box 736M, BROADCASTING -«
T'ELECASTIN
A 300 foot Andrew 2 inch angle wrought
iron tower. Offers accepted for quick
disposal. All other equipment sold from
previous ad. KGKB, Tyler, Texas.

‘Wanted to Buy

Stations

The owners of a successful small mar-
ket radio station in a middle Atlantic
state desire to expand their interests
through the purchase of additional
properties preferably in the east or
south. If you are interested in selling
your station to experienced broadcast-
ers who will operate it in the best in-
terest of your community, please write
Box 664M, BROADCASTING . TEL!
CASTING and your letter will be
treated in confidence,

Wanted to buy. Radio station on
Florida east coast. Prefer 250 watt
fulltime. All replies will be held con-
fidential. Address Box 721M, BROAD-
CASTING . TELECASTING.

Equipment, ete.

Wanted: Flasher for single tower,
photoelectric control umt and 250’ RG:
17/U or RG-19/U ax. Box 6T M,
BROADCASTING TELECASTING

Situations Wanted

Television

Production-Programming, others

AVAILABLE IMMEDIATELY
top tv programming executive

EXPERIENCED NETWORK
AND LOCAL OPERATIONS

Formerly program manager newspaper
owned station, N. Y.

Formerly program munuger network
flagship station, N.

Head of programming midwest divi-
sion of national network, Chicago

EXCELLENT REFERENCES
AND RECORD:

Kefauver Hearings

Richard Rodgers Tribute Show
Top Chicage network originations
Outstanding local programs
Responsible for syndication of
first major feature film package
in TV and creating’ first Infer-
national TY Newsreel

Can build impregnable network or
local program structure and sup-
port same before FCC.

Please contact: Box 743M,
BROADCASTING ° TELECASTING

Employment Service

™

EXECUTIVE PLACEMENT SERVICE
We have selected General, Com-
mercial and Program Managers; Chief
Engineers, Disc Jockeys and other
specialists. Delays are costly; tell
us your needs today.

Howarp S. FRAZIER

TV & Radio Management Consultants
728 Bond Bldg., Washington 5, D. C.

3

(Continued on next page)




Employment Service (Cont’d)

2
of every
3
PERSONNEL ORDERS
are for
ENGINEERS
(First and Second Phone)
Write for Placement Forms

Edward C. Lobdell Associates
17 East 48th St., New York 17, N. Y.

Schools

A\l

NBS has more requests for trained
radio help than it can filll Jobs are
‘waiting right now for NBS-trained
graduates. Get your first class license
in a few months; complete combina-
tiom training in a year or less. urse
includes announcing, wrif

drama, news editing, yroduct;on, pro-
gramming, disc jockey technique.

i 1009 Placement of Combination Men
Housing Arran,

Write Today for Details

) NORTHWEST
(@/"BROADCAS"HG
- SCHOOL

“One of the Nation’s Great
io-TV Schools’

531 5. W. 12th Ave., Portland 5, Ore.

RCA Exhibit

RCA exhibited industrial television
and electronic metal detection
equipment at the National Packag-
ing Exposition and Conference of
American Management Assn. April
1-4 in Atlantic City. Company
demonstrated its small industrial
TV camera—used as a monitor de-
vice—in a “see yourself” setup,
enabling visitors in RCA booth to
see themselves on television. Eriez
Mfg. Co., national distributor for
RCA electronic metal detectors,
demonstrated its line of magnetic
separators with RCA products.

WWL MARKS 30TH ANNIVERSARY

Ceremonies Recall Station’s Humble Start

WWL New Orleans celebrated its
30th anniversary March 31 in cere-
monies which recalled its growth
from 10 w to its present status of
a 50 kw clear-channel station.

A mere $400 and the dreams of
Jesuit priests of Loyola U. were
funneled into electronic ingenuity
to give the station its start three
decades ago. Today, WWL, a CBS
affiliate, serves 659,040 homes in
330 parishes and counties within its
four-state primary coverage area.

In addition, listeners have picked
up WWL’s signal in all 48 states,
Alaska, Guam, Israel, the Aleutian
Islands and aboard ship in the
English Channel.

As early as 1907 the Jesuit
fathers began their work in radio.
The success of the pioneer station,
KDKA Pittsburgh, later fired the
imagination of the radio-minded
faculty and plans were envisioned
for a similar station to serve New
Orleans.

As time went by, a radio school
was set up in the physics labora-
tory under the direction of young
Father Edward Cassidy. Father
Cassidy’s “hams” did their part in
helping defeat the enemy during
World War I.

Father Cassidy and his co-work-
ers were determined to build a
broadcasting station but they had
little money. A retired sea captain
who had been admiring the Jesuits’
work in wireless offered $400.

A wireless trunk set discarded
from an old government ship was
bought by Father Cassidy. Then
on March 31, 1922, when the na-
tion was cheering Dempsey’s vie-
tory over Carpentier, and still
mourning the untimely death of
Enrico Caruso, WWL was born.
President of the university, Father
Edward Cummings, made the
initial broadcast. Then a phono-
graph record of John MecCormick
singing “When Irish Eyes Are
Smiling” was played.

During the trying years of

Southwest Scenie
Mountain Area

$65.000.00

Network station serves
isolated market. Ideal liv-
ing conditions. Good plant
and equipment. Liberal
financing. Profitable un-
der absentee ownership.

WASHINGTON, D. C.

James W. Blackburn
Washington Bldg.
Sterling 4341-2
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Appraisals o Negotiations ¢ Financing

BLACKBURN-HAMILTON COMPANY
RADIO STATION AND NEWSPAPER BROKERS

CHICAGO

Ray V. Hamilton
Tribune Tower
Delaware 7-2755-6
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TV

California

Independent

$95.000.00
Profitable 250-watt day-
time station, serving met-
ropolitan market. Absen-
tee ownership by persons
unfamiliar with radio.

SAN FRANCISCO

Lester M. Smith
235 Montgomery St.
Exbrook 2-5672
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Mr. Summerville (1), compares @

tube used today with a small tube

held by Mr. Bloom. WWL used the
smaller tube in 1922.

World War II, both Loyola and

WWL had at their helm the Rev.
Thomas J. Shields, S.J., who is
given much credit for the station’s
Progress.

WWL also has applied to FCC
for TV Channel 4.

Father Shields is soon to receive
a change in assignment and his
duties will be shouldered by the
Rev. W. P. Donnelly, S.J.

General manager of WWL is
Howard (Slim) Summerville, a
veteran of 28 years of broadcast-
ing, who joined the station in 1939.
Another veteran is Chief Engineer
J D. Bloom, who joined the staff
in 1924.

Other present staffers include
Larry Baird, commercial manager;
Ed Hoerner, program director;
Ray Liuzza, promotion manager;
Don Lewis, news director; Flo
Shannon, farm director; Bill
Brengle, sports director, and Jill
Jackson, women’s director.

ADS BELIEVED?

Test Method Suggested
QUALITATIVE and quantitative
analysis, used in balance, can aid
advertisers in learning whether
their sales messages are believed
rather than merely read.

This theme was propounded by
Steuart Henderson Britt, vice pres-
ident and director of research of
Needham, Louis & Brorby, Chi-
cago, as he spoke to members of
the American Marketing Assn. in
Toronto last Monday.

One reason for the lack of be-
lievability, he said, was “almost
identical claims” made by refrig-
erators, beer, whiskey, soaps and
cars.”

After contrasting the four basic
methods of market research, Mr.
Britt suggested that people in ad-
vertising “almost take them too
seriously.”

“We like to quantify,” he said,
“and love to make up tables and
graphs and charts. As a psycholo-
gist, I find it becomes difficult to
encompass the complexities of the
human mind in bar charts and sta-
tistical tables.”

Strictly Business
(Continued from page 12)

gest advertisers at that time, wen|

into radio first in 1932 with spon(
sorship of Ida Bailey Allen and he; ;

women’s commentaries.

Today, National Biscuit product
—Premium, Ritz, and Grahan
crackers, Triangle Thins, ete.—ar¢
represented by Arthur Godfrey or
CBS. (Company salesmen, Mr
Oliva reports, say he does them 3
lot of good.) National Biscuit alsd
sponsors a newscast on the full Dor
Lee network and is planning spots
on 84 local stations.

. i b
“We're new in television,” th¢

advertising head explains, but his
organization sponsors Kukla, Frar|

and Ollie and was surprised at thejl

volume of mail it received when the
show was cut to 15 minutes. “Wel
answered all letters,” Mr.
said, “telling them we could only
buy what the network offered—anc
that we were taking two segments
to replace our former half hour.”
The advertising executive’s office
—Ilocated in the largest manufac-!
turing plant in Manhattan—over-
looks the Hudson River, but the
busy Mr. Oliva says he doesn’t look
out very often. He has other things
to survey, if he wants, such as the
just-awarded grand medal from the

Art Directors’ Club, which means|]
that one National Biscuit poster
was judged best in all classes, re-|"

ceiving the grand award. Other
company posters won first, second,
and third prizes in the bake goods
classification.

Mr. Oliva and his wife, the for-t
mer Ruth Schiele, live in Engle- b
wood, N. J., where, in his spare
Oliva prefers golf toll
other activities. They have one son, |
is working on|u
radio- TV for McCann - Erickson, s,

time, Mr.
George Jr., who

Cleveland.

A member of the Assn. of Na-U
tional Advertisers, Mr. Oliva servesl;,

on the steering committee of the

outdoor group and has just beenh.
named a director of Traffic Audit v

Bureau.

‘ALERT AMERICA’ SPOTS |

Radio and TV Being Used |

SERIES of radio and TV spot an-
nouncements featuring radio-TV)
personalities is being distributed to
stations by the Federal Civil De-
fense Administration to promote
its touring Alert America convoys

Transcribed and filmed spots
were made
Swayze, John Daly, Jay Jostyn,
Quentin Reynolds, Lowell Thomas|
and others. Stations are using the
50-second announcements in ad-
vanee of the arrival of the con-
voys in New England, the Midwest,
Southwest and Far West. Produced|
by FCDA’s Audio-Visual Division]
under Jesse Butcher, the spots urgel
local citizens to see the convoy ang]
learn about ecivil defense.

BROADCAST day has been expanded]
one hour to 1 a.m, at CKX Brandonj
Man.

BROADCASTING ® Telecasting

Olivs|y

by John Cameron &

oy =
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Docket Actions . . .

FINAL DECISION
Brazosport Bestg. Co., Freeport, Tex.
—FCC adopted initial decision granting
11460 ke, 500 w, daytime (original appli-
) ,[catmn, filed Nov. 28, 1950 [FCC ROUND-
UP, Dec. 4, 1950], asked 1490 ke, 250 w,
#|fulltime).
$9,825. Principals are Kelly

’Estimated construction cost
Bell, 75%,
662,% interest in law firm of Bell
lliReaviey and owner KOSF Nacogdnches,
pland J. C. Stallings, 25%, manager KOSF,
Decision and order March
OPINIONS AND ORDERS
; By memorandum opinion and order
WFCC granted petition filed by Gulf
| Beaches Bestg. Co., . Petersburg
! Beach, Fla., for review of ruling exam-
iner made at hearing on its application
and those of Alabama-Gulf Radio,
Foley, Ala., and WEBK Tampa, Flatx

1

ul
complete its lay testimony at further
i hearing to be held April 14, 1952, on
Wengineering matters; set aside exam-
ififner’s ruling; granted permission to
Gulf Beaches, at further hearing, to
fler testimony of John D. Callan and
14iJ. Tweed McMullen in support of non-
h technical aspects of its case. (Gulf
eaches and Alabama-Gulf hoth seek
linew stations to operate on 1310 kc, 1
e kw, daytime; WEBK seeks frequency
'change from 1590 ke to 1300 kc, with its
l{lpresent power of 1 kw daytime.) Opin-
phion and order March 27.
TUX Wilmington, Del.—FCC grant-
Mleqa authority to continue temporary
operation until June 10, pending action
.on petition for rehearing and other re-
hef ﬁled on Nov. 1, 1950, directed
i released
Oct. 12, 1950, denying license renewal
lbecause station allegedly broadcast
tlinorse-racing information said to be of
i [value to gamblers: Order March 27.

g

‘New Applications . . .

( TV APPLICATIONS
Spokane, Wash. — KHQ Inc., Ch, 6
I§(32-88 mc), ERP_100 kw visual, 50 kw
fifzaural, antenna height abhove average
il terram 941 ft. (above ground 826 ft.).
Estimated construction cost $331,896,
i ‘ﬁrst year operatmg _cost and revenu(z
o

KHQ Spokane; KHQ Inc. 1s owned by
fflSpokane Chronicle Co., publishers of
Spokane Daily Chronicle (evening), the
| Cowles Publishing Co., publishers of
U§'The Spokesman-Review (morning and Sun-
hkday), and Associated Farm Papers pub-
“llishers of The Washingion Farmer, The
Mldaho Farmer, The Utah Farmer and The
/Oregon Farmer. President of Spokane
Chronicle Co. and Cowles Publishing
fiCo. is William H. Cowles Jr.; general
gjimanager is Harold E. Cassill, president
and general manager of KHQ Inc. is
#|iRichard ©O. Dunning. Filed April 4.
Dayton, Ohio—Skyland Bestg. Corp.,
(W {UHF Ch. 22 (518-524 mc), ERP 200 kw
“I'visual, 100 kw aural, antenna height
Te) zhove average terrain 500 ft. Estimated
(igconstruction cost $349,377. 45 First year

operating cost and revenue not esti-
@l'mated. Applicant is licensee of WVKO-
d{/AM-FM Columbus, WONE and WTWO
{(FM) Dayton and WEOL-AM-FM El-
yria-Lorain, Ohio. Filed April 4.

Chattanooga, Tenn. — Mountain City
Television Ceo., Ch. 3 (60-66 mc), ERP
17.205 kw visual, 8.603 kw aural, an-
senna height above average terrain 1010
it. (above ground 250 ft.). Estimated
‘”:onst.rnctlon cost $238,018.58, first year
elihperating cost $200,000, revenue $200,000.
al [rincipals are President Ramon G.

Patterson (50%), manager WAPO Chat-
’anooga, owner 259 interest in WAPO
{ olus 50% interest in estate which in

_urn owns 50% interest in WAPO; Vice
J‘president Helen H. Patterson, program
lirector of WAPO and wife of Mr. Pat-
erson; Treasurer Will Cummings (50%),
jfi~etired farmer, and three other persons
w~ho hold no interest in station. Filed
I8F3 pril 1,

1 AM APPLICATIONS
! Roanoke, Va.—Cy N. Bahakel,
i ce, 5 kw, daytime. Estimated construc-

1410

4 ion cost $31,650.45, first year operating
ob!

“:n | Allocations Supplement
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«f) BROADCASTING ® TELECAST-
ofy  ING will publish in complete
" text the FINAL TELEVI-

SION ALLOCATIONS RE-
PORT. Subscribers will re-
ceive the supplement without
charge. Extra copies will be
available, as long as the
supply lasts, at $3 each.
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SUMMARY THROUGH APRIL 3

Appls. In
Pending Hearing

On Air Licensed CPs
AM Stations 2,337 2,320 93 326 220
FM Stations
TV Stations 108 97 11 523 183

CALL ASSIGNMENTS: KLWO Dallas, Tex. (Lakewood Bestg. Co., 1480 ke, 1 kw
500 w N); KWSK Pratt, Kan. (Pratt Bestg. Co., 1570 ke, 250 w D); WT
Tuskegee, Ala. (580 ke, 500 w D); WRDB Reedsbutg, Wls. (1400 kc, 250 w |ml ),
WPDR Portage, Wis. (Portage Bcstg, Co., 1350 ke, 1 kw WF Fort Myers,
Fla. (Rohert Hecksher, 1410 ke, 1 kw D l( Iuka, MISS. (R. W. Towery,
580 1 kw D); KSCY Searcy, ’Ark. (1450 ke, 250 w unl.); WCNL Central Clty,
Ky. (Central City-Greenville Bestg. Co., 1380 ke, 500 w D); KG! Sacramento,
Calif. (Capntol Radio Enterprises, 1380 kc, 1 kw D); WHVF ‘Wausau, Wis. (1230 kc,
W unk WHWD Hollywomi Fla. (Circle Bcstg Corp., 1320 ke
WSHF Sheﬂield Ala. (Daylight Bestg, Co., 1380 kc, 1 kw D); WPAA Mayaguez,
P. R. (Jose Ramon Quinones, 1190 ke, 250 w unl.); WKOV wellston, Ohio (Stephen
H. Kovalan, 1570 k¢, 250 w D); WVKO Columbus, Ohio (Sky Way Bestg. Co.,
1580 ke, 1 kw D); WGAR-FM Cleveland, Ohio (The WGAR Bestg. Co.); WJOI-FM
Florence, Ala. (Florence Bestg. Co.); KPOC FM Pocahontas, Ark, (Pocahontas
Radio Inc.); WCPS-FM Tarboro, N. C. (Coastal Plains Bestg. Co.); WVLN-FM
Olney, Ill. (Olney Bestg. Co.); WPRS-FM Paris, Hl. (Paris Bestg. Co. ), WSAI-
FM Cincinnati, Ohio (Buckeye Bestg, Co.); WAUG-FM Augusta, Ga. (Garden City
Bestg, Co.); WDWD-FM Dawson, Ga. (Dawson Bestg., Co.); WIST-FM Charlotte,
N. C. (The Bestg. Co. of the South); KXKX (FM) San Francisco (Electronic
Service Corp., changed from WGSF [FM]); KEEP Twin Falls, Ida. (Radio Sales
Corp., changed from KVMV); WOWL Florence, Ala. (Daylight Bestg. Co., changed
from WMFT); WICE-AM-FM Providence, R. I. (Narragansett Bestg. Co., changed
from WDEM-AM-FM); WOSA (FM) Merrill, Wis. (Alvin E. 0’Konski, changed
from WLIN-FM); WBRI (FM) Detroit, Mich. (Booth Radio & Television Stations
Inc., changed from WJLB-FM); KTAC Tacoma, Wash. (Tacoma Bestrs. Inc.,
changed from KTBI); WDBQ-AM-FM Dubuque, Xowa (Dubuque Bestg. Co.,
changed from WDBQ (FM) and WKBB); WINB Birmingham, Ala. (Pilot Bestg.
Co., changed back from WILD); KONG Visalia, Calif. (Tulare County Bestg. Co.,
changed from KKIN); KCAP Helena, Mont. (Lewis & Clark Bestg. Corp., changed
from KFDW); KEAR San Mateo, Calif. (Bay Radio Inc., changed from KSMO);
WIAC San Juan, P. R. (Radio Station WIBS Inc., changed from WIBS); WKAQ
San Juan, P. R. (El Mundo Bestg. Corp., changed from WIAC); WOOD-TV Grand
Rapids, Mich. (Grandwood Bestg. Co., changed from WLAV-TV), and WTIX New
Orleans, La. (Royal Bestg. Corp., changed from WHHW).

(Also see Actions of the FCC, page 102)
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ton to extend terms of lease upon ex-
piration for another decade. Contin-
gent upon FCC grant of transfer of
control of station to Messrs Kahle and
Clinton. Filed April

[Note: KCSJ Puehlo, Col., transfer
and assignment transaction, in

cost $40,000, revenue $60,000. Mr. Baha-
kel is licensee of KOZ Kosciusko,
Miss., and WKIN Kingsport, Miss. Re-
submitted April 4.

Kinston, N. C.—Edwin J. Schuffman,
1230 ke, 250 w, fulltime. Estimated con-
struction cost $18,341.55, first year oper-

SBROADCASTING ¢

ating cost $42,500, revenue $47,000. Mr.
Schuffman is program director and 10%
stockhulder of WELS Kinston and has

3159 interest in Schuffman’s Furniture
Store New Castle, Ind. Filed April 4.

Jackson hio—Luther M. Jones, 1280
ke, 1 kw, daytime. Estimated construc-
non cost $23,000, first year operating
cost $36,000, revenue $48,000. Mr. Jones
is a retired businessman. Filed April 1.

Narrows, Va.—H. J. Romanus, tr/as
Giles Bestg. Co., 990 ke, 1 kw, daytime.
Estimated construction cost $23,363.25,
first year operating cost $30, 000, reve-
nue $36,000. Mr. Romanus is retail dry
goods merchant owns controlling in-
terest, manages ‘and operates stores in
Narrows and Pearisburg, Va. Filed
April 1.

TRANSFER REQUESTS

KLOK San Jose, Calif.—Involuntary
assignment of CP and license from
E. L. Barker and Claribel Barker, gen-
eral partners, and T. H. Canfield and

Opal A. Canfield, limited partners, d/b
as Valley Bestg. Co., to E. L. Barker
and Claribel Barker, general partners,
and Paul Grim, specla! administrator
of estate of T. H. Canfield, deceased,
and Opal A. Canfield, limited partners.
Interest to be transferred from Mr.
Canfield, deceased, to Mr. Grim is 15%.
No monetary consideration. Filed
March 28.

KCSJ Pueblo, Col.—Transfer of con-
trol from The Star Bestg. Co. Ine. to
Douglas D. Kahle and Robert L. Clin-
ton Jr. for a total consideration of
$78,750. Mr. Kahle, to have 67% inter-
est, is general manager and already
owns 19, interest in KCSJ. Mr. Clinton,
to have 33% interest, is commercial
manager of KCSJ. The Star Bestg. Co.
Inc. is now owned by KMYR Bestg,
Co. (67%), A. G. Meyer (17%) and
F. W. Meyer (17%) for total of 99%
interest. Filed April 1.

KCSJ Pueblo, Col.—Assignment of li-
cense from A. G. Meyer and
Meyer, d/b as The Star Bestg. Co. Inc., i
to Douglas D. Kahle and Robert L.
Clinton Jr., d/b as Star Bestg. Co.,
under lease arrangement for ten years
at base annual rental of $12,000 and
with option for Messrs. Kahle and Clin-

Telecasting

parts as noted above, will place full
control of KCSJ in hands of Douglas D.
Kahle and Robert L. Clinton Jr., upon
FCC approval. First application is for
transfer of 990 shares of stock (99%)
of The Star Bestg. Co. Inc., licensee of
KCSJ, from KMYR Bestg. Co.

Kahle and Clinton, d/b as partnership.
(Remaining 10 shares [1%] now held by
Mr. Kahle will be transferred to part-
nership so partnership will control all
authorized and issued stock of com-
pany.) Second part of transaction, con-
tingent upon FCC approval of transfer
of control, is to assign license of KCSJ

partnership, to Messrs. Kahle and Clin.
ton. Physical assets of station KCSJ
are not included in the assxgnment.
Reason for two-step transaction is be-
cause transferors desire to sell corpo-
rate stock rather than its assets, On

Another BMI “Pin Up

the other hand, partnership desires to
operate KCSJ as partnership licensee
rather than as stockholder in corporate
licensee.]

WJPS Evansville, Ind.—Ac ion
of control WJPS Inc. by Robert S.
Davis, Nettie R, Davis and

Seacat. J. Porter Smith held ll 875
shares common stock, no par value‘ he
transferred 200 shares to Mr. Davis, 250
shares to Mrs. Davis and 250 shares to
Mrs. Seacat (sister of Mr. Davis), leav-
ing Mr. Smith with 11,375 shares. While
stock has actually been transferred on
books of corporation, no change in man-
agement and no change in board of di-
rectors has been made or is contem-
plated. It was believed that no prior
FCC approval was necessary because
stock transfer did not give Mr. Davis
control in his own right. Sale was to
provide capital for construction of new
residence costing $23,900 and to prevent
sale of stock on open market. Filed
April 1.

KUGN Eugene, Ore. — Transfer of
negative control from O. E. Berke and
P. R. Berke to Ewing C. Kelly. The
Messrs. Berke, who each hold 25%, will
sell total of 5% to Mr. Kelly for $4,602. 91
(leaving them with total of 45%);

Kelly does not
within two year

l interest sold to r

Kelly fol' $4,602 (Other 509 of

'GN owned by C. H. Fisher.) Filed
April 2.

WSKB McComb, Miss. — Assignment
of license from H. B

illiams owns 73149, in-
is manager of WCJU
Columbia, Miss.; owns 499, interest in
and is manager of Columbia Publish-
ing Co., Columbia; is sole owner of
Rural Life (monthly farm magazine);
former owner of Tylertown Times, Tyler-
town, Miss., and former 489 owner of
Picayune Item, Picayune, Miss. Filed
April 2.

WBML-AM-FM Macon, Ga.— Relin-
quishment of negative control from
E. D. Black and E. G. McKenzie to
Allen M. Woodall through transfer of
25 shares each out of 75 shares each
(or total of 50 shares out of 150 shares)
from Messrs. Black and McKenzie to
Mr. Woodall for $16,666.66, to be paid
to each of sellers. Mr. Woodall owns
153 interest in WDAK Columbus, Ga.,
14 interest in WCOS-AM-FM Columbia,
S. C., and 1/5 interest in WRDW Au-
gusta. Filed April 2.

Record Brush

A SMALL record brush, which at-
taches to the tone arm of any pick-
up and sweeps the disc clean as it
is being played, is now being mar-
keted nationally. Brushes are
being made by Permo-Fideliton,
Chicago, after the product was de-
signed in collaboration with My-
stik Adhesive Products, Chicago.
Firm says brush is made of hair
from ears of Chinese mountain
goats.

» Hit—Published by Marks

YOU'RE NOT WORTH
MY TEARS

On Records:

Three Suns—Vie.; Jack

Richards — Kings Mills Brothers — Dec.,

Rosemarie — Mer.;
Dolly Dawn—Jubilee.

Art Mooney — MGM;

2 i Carson—As-
Transcriptions: Mindy
?:cialed; Dolly Dawn—Thesaurus.
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SEVENTH ANNUAL reunion of the U. S. Radio Mission
to European Theatre of Operations was held in Chicago
March 30 in connection with the annual convention of
NARTB. Present were (clockwise from left) William S.

Hedges, NBC vice presid

; Martin B. C

bell, WFAA

Dallas; NARTB Board Chairman Justin Miller; J. Leonard
Reinsch ing director, Cox Radio and TV Stations;
Sol Taishoff, editor and publisher, BroapCASTING ® TELE-
casTiNG; Cleir R. McColiough, Steinman Stations, winner

of VIP-ers award for meritorious service to radio for
1952; Joe Csida, editor, The Billboard; Col. Harry Wilder,
WSYR Syracuse; Morris Novik, radio consultant; Col.
E. M. Kirby, Army radio-television director and escorting
officer of the 1945 mission; Joseph H. Ream, executive
vice president, CBS; and Robert D. Swezey, WDSU-AM-
FM-TV New Orleans.
WKZO Kalamazoo; Mark Woods, Woods & Warwick;
Abel Green, Variety; and Jack Alicoate, Radio Daily.

Not present were John E. Fetzer,

Affiliates Committee
(Continued from page 71)

record in this matter of rates. In
fact, some of the most important
deviations are attributable to them.
They are in a difficult position, it
is appreciated, but this must be
straightened out.”

The resolution on network rela-
tionships recognized “that parti-
cularly in view of the current un-
certainty among many of radio’s
principal clients as to the extent
of the inroads which television will
make upon other media including
radio, there is considerable ques-
tion concerning the proper steps
to be taken to insure the continued
strength and prosperity of radio.”

Confidence Expressed

The resolution expressed con-
fidence that affiliates “are perfectly
willing to consider open-mindedly
any suggestions made by the net-
works with a view to improving
network service or increasing its
value to the public and to adver-
tisers,” asking only that the net-
works consider affiliates’ recom-
mendations open-mindedly:

“Therefore, be it resolved, that
the network affiliates . . . reaffirm
their confidence in the power and
efficacy of network radio, and as-
sert their willingness fairly and
objectively to consider any and all
efforts reasonably calculated to
strengthen, improve or protect the
position of network radio as a
public service and advertising
medium; and,

“Be it further resolved, that said
affiliates earnestly petition the net-
works to refrain from any action
which might in any respect modify
the pattern of network radio or
the basic arrangements between
networks and their affiliates, with-
out full and frank consideration
with their respective affiliates of
the reasons for such action and the
end to be attained by it, with due
regard to long-term industry values
as compared with immediate com-
petitive gains or curtailment of
temporary losses, and with like
regard to the encouragement of
the solidarity of the industry in-
cumbent upon them as a dominant
factor in it; and further petition
the networks to exert their great-
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est efforts to re-establish the es-
sential dignity, prestige, and sta-
bility of network radio.”

The rate-card resolution noted
“a tendency on the part of certain
individual stations, involved in
competitive situations, to look with
favor on . . . proposals to desert
their published rate cards, in fact
in some cases to have approached
both local and national advertisers
with solicitations for future busi-
ness at rates well below their pub-
lished figures.”

Such practices, the resolution
continued “have as their ultimate
result the depreciation of the value
of individual radio stations . . .
and the confirmation of the belief
already held in some guarters that
radio as a medium is in desperate
circumstances and that individual
station operators are ready and
willing to prostitute their proper-
ties in order to obtain revenue, the
combination inevitably leading to
the ruination of the industry;

“Therefore, be it resolved that
all radio station operators give
thought to this dangerous situa-

Queen Juliana’s Visit

QUEEN JULIANA’S arrival in
the U.S. with Prince Bernhard
Wednesday and her address to
Congress Thursday received almost
full network radio and television
coverage, with only ABC-TV and
DuMont not carrying the events.
Arrival ceremonies for the Nether-
lands’ Queen were carried live by
CBS Radio and CBS-TV, using
WTOP-AM-TV Washington facili-
ties, and her address (also live) by
NBC-TV MBS, ABC radio and
WOR-TV New York. Tapes of
speech were carried same day by
NBC radio, CBS Radio and WJZ
New York. At request of U. S.
State Dept., NBC-TV made kine-
scope of Queen Juliana’s Congres-
sional address, had Dutch continu-
ity dubbed in by a member of the
Netherlands’ New York consulate,
and flew the film on a KLM plane
to Europe, where it was to be
shown on Dutch television Friday.

tion, take effective measures to in-
sure the maintenance of their own
rate cards, and use such methods
of persuasion as seem most desir-
able to inhibit such practices.”
There was no call for further
financial contributions toward com-
mittee activities, Treasurer George
B. Storer reporting that $19,083
had been collected and $7,288 spent.
Expenditures include fees for legal
counsel and reimbursement of com-
mittee members at the rate of
seven cents a mile for their most
recent meetings. They paid their
own expenses at initial sessions.
A total of 354 stations had sup-
ported the committee financially.

REGULATION W

Appliance Dealer Views

APPLIANCE retailers are about
evenly divided on the question of
whether Regulation W (consumer
credit restrictions) should be ex-
tended with other controls after
June 30, according to a survey by
the National Appliance and Radio-
TV Dealers Assn.

The membership survey revealed
that 45% favored retention and
459 favored abolition of the credit
regulation. The remaining 109, re-
quested it be kept on the books as a
“standby” measure. The survey
was based on a questionnaire issued
with NARDA’s newsletter, Ap-
pliance & Radio-TV Dealers News.

Members also were polled on
wage-price controls. A majority of
61.3¢¢ felt they no longer are neces-
sary and only 11.39: wanted con-
tinuance. Amnother 27.49% favored
controls on a standby basis.

Regulation W in the Defense
Production Act now calls for a
minimum 159 down payment and
18 months maturity on installment
purchases of radio and television
receivers.

KTLA (TV) Leases Films

KTLA (TV) Hollywood has leased
20 feature films, produced or re-
leased by Lippert Pictures Inc. dur-
ing 1949-50, from Tele Pictures,
Los Angeles, under two-year con-
tract of unlimited runs.

Resolutions
(Continued from page 26)
a one-TV-station market and that
in Detroit, where there are three
stations, WWJ’s radio volume was
down 20% last year.
Somebody wanted to know how

a TV station fixed its initial rate. |

Mr. Hough observed that “that’s
between you and God.”

Mr. Compton made clear that he
felt that ‘“any man who gives in
to a minimum-crew demand [by a
union] is going to wreck us,” and
that it should be made clear to
unions that “minimum or maxi-
mum crews are a prerogative of
management.”

RADIO'S IMPACT

Cited by Zeckendorf

“IF WE woke up tomorrow morn-
ing and found that no advertising
was permitted on radio . . . we
would have the greatest financial
catastrophe this country has ever
known,” William Zeckendorf, presi-
dent of Webb & Knapp, New York
realtor and former driector of
ABC, told the Sales Executives
Club in New York Tuesday.

Mr. Zeckendorf’s talk was the re-
sult of his being included in the
list of “America’s 12 Master Sales-
men,” which is the title of a book
being issued by B. C. Forbes Pub.
Co.

Radio’s master salesman was
Mary Margaret McBride, ABC
commentator and the only woman
included in the book, who, to prove
her point that women are not neces-
sarily “long-winded,” gave a terse
acceptance speech at the same
luncheon meeting.

“The frontiers of business are
greater now than they ever have
been and are, in fact, cruelly in-
finite,” Mr. Zeckendorf said. Citing
the important role in American
economy played by selling, he
described salesmanship as ‘“prob-
ably the greatest factor in this
nation which raises our standard of
living above that of the rest of the
world.”

To prove his point “in reverse,”
he made the supposition that ad-
vertising not be permitted on radio,
which, he said, would result in eco-
nomic catastrophe. Volume of cigar-
ette sales, alone, would drop 25%,
he estimated.

“I believe that the stimulant
from advertising has caused and
created that extra volume of busi-

ness for most corporations dealing |

in advertised products,” Mr. Zeck-
endorf continued. “And those who
don’t deal in advertised products
get the benefit of the progress in
success and prosperity of those
who do.”

Again referring to broadeast ad-
vertising, he said he could not even

estimate, just in terms of eu_xploy- %
ment, what would happen “if the |

hundreds of produets that have
been introduced since it’s become
possible to reach into a home” were
denied access to radio.

BROADCASTING ® Telecasting
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. Broadcasting-Paramount Theatres
Inc. directors with the burden of

_|" anti-trust violations of Paramount

' Pictures Inc. was angrily opposed
by Leonard H. Goldenson, presi-
‘dent of United Paramount Thea-

- "tres Inc., last week at the FCC

"hearings on the proposed merger
'of UPT with the American Broad-
_casting Co.

Two-day

cross-examination of

: ',Mr. Goldenson was marked by acri-

monious exchanges between Du-
Mont Counsel Morton R. Galane
and UPT Counsel Duke M. Pat-
rick.

| FCC hearings were recessed until
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IApril 14, following the completion
of Mr. Goldenson’s cross-examina-
‘tion. When they resume, the fol-
ilowing schedule of witnesses will
'be followed:
' 1. Gordon Brown, owner of
‘WSAY Rochester, N. Y., and long-
‘time foe of networks, will appear
‘as a public witness to oppose the
merger.

2. DuMont ‘officials will appear in
rebuttal to the testimony favoring

“|'the merger,

3. Witnesses in the issue con-
cerning the transfer of Paramount
‘Pictures, half-interest in WSMB

‘|'New Orleans to UPT will be heard.

4. Cross - examination by FCC
' Counsel Frederick W. Ford of Para-
mount Pictures and UPT directors
'concerning specific theatre acqui-
'sitions will be undertaken.

Denies Responsibility

Denial that the responsibility of
Paramount Pictures anti-trust vio-
‘lations can be laid to AB-PT execu-
‘tives was made by Mr. Goldenson
‘on the ground that only six of the
118 AB-PT directors ever had any-
‘thing to do with the producing
‘ecompany. They were, he said, him-
-self, John Balaban, A. H. Blank,
‘Walter W, Gross, Robert H.
O’Brien, Robert B. Wilby.

Of the other 12 directors, five of
them will come from ABC, Mr.
Goldenson pointed out. They are
Edward J. Noble, Robert E. Kint-
‘ner, Earl E. Anderson, Robert H.

“ 'Hinckley, Owen D. Young.

The other seven directors are
‘from other industries, he empha-
sized. They are John A. Coleman,
‘Adler, Coleman & Co., brokers;
‘Charles T. Fisher Jr. president,

“|National Bank of Detroit; E. Ches-

‘ter Gersten, president, Public Na-
‘tional Bank & Trust Co., New
'"York; Robert L. Huffines Jr., pres-
“ident, Burlington Mills Corp.; Wil-
‘liam. T. Kilborn, president, Flan-
‘nery Mfg. Co., Pittsburgh; Walter
{P. Marshall, president, Western
Union Telegraph Co.

“ABC will have prudent business
practices because of the men who
jare operating that business,” Mr.
Goldenson said. “Mr. Kintner is
ipresident and will continue to be
president of the American Broad-
casting division. He is subject to

‘BROADCASTING *

ABC-UPT MERGER

"' ATTEMPT to saddle American

the control of the board of direc-
tors, composed of seven who are in-
dependent and had no previous con-
nections with Paramount Pictures
Inc., five of whom have been asso-
ciated with ABC, and six of whom
have been associated in the past
with the management of the thea-
tres of Paramount Pictures Inc.

“It is and has been our desire to
operate our business in the spirit
and in the principles laid down in
U. S. v. Paramount [the consent
decree] and that we will have pru-
dent, sound and fair management
operating these respective busi-
nesses—whether they be theatres
or whether they be the American

Hearings Recessed

Broadcasting division. . . .”

During his cross - examination,
Mr. Goldenson was asked how the
value of $14.70 per ABC share was
arrived at when its book value in-
dicated that the stock was worth
$3 per share. He answered that
ABC with five TV stations in five
of the six top markets was assumed
to have a potential of about five
times its book value.

In his answers regarding the
future of radio and TV, Mr. Golden-
son made these remarks:

“I think the real vitality in the
future of TV is in live broadcast-
ing. TV has the opportunity to do
things I do not think any other

VOA MONEY

House Unit Hears Collins,
Asks $27.5 Million For Voice

LARGELY on the strength of vigorous military support and radio’s
effectiveness in piercing the Iron Curtain, the Voice of America could be
a financially stronger operation after July 1.

A glowing testimonial to the “enormous benefit” of U. S. transmitter

bases abroad for military use and
the effectiveness of shortwave
broadcasting could very well turn
the tide money-wise for the Dept.
of State in fiscal 1953.

VOA transmitters would aid the
U. 8. armed forces and other
friendly nations “in time of war”
and overall are vital in the “psy-
chological warfare for men’s
minds,” Gen. J. Lawton Collins,
Army chief of staff, had advised
a House Appropriations subcom-
mittee.

Proof of the efficacy of the Col-
lins testimony was evidenced by
the full House Appropriations
Committee in a mid-week report
voting more funds for VOA opera-
tion during the coming fiscal year.
The House was to vote on the ex-
penditures late Friday.

Large appropriations were ap-
proved by the House group, which
noted in its report that radio broad-
casting “is our most effective way
of reaching the people behind the
Iron Curtain.” The committee
allotted $27.5 million of $30 million
requested for this activity. The
reduction, it was explained, “will
in no way interfere with the effec-
tiveness of that operation.” VOA
received $19.8 million plus in regu-
lar appropriations this fiscal year.

Additionally, the committee ear-
marked $20.5 million for nine sta-
tion projects—a paring of $16,227,-
086—covering two more sea-borne
relay stations and five overseas
transmitter projects looking toward
“completion of a ring of radio
broadeasting facilities . . . (in)
critical target areas throughout the
world.” A bid for two new one-
megowatt (1 million watts) home
base, domestic stations at $7,280,-
790 each was denied. Two such
transmitter units already are un-
der construction on the east and
west coast [CLoSED CIRcUIT, March
31].

The House group thus voted

Telecasting

*
a substantial boost over ’52 in
funds for broadcasting operations
and acquisition of new radio facil-
ities.

Senate Holds Hearings

Meanwhile, a counterpart sub-
committee has begun hearings on
the Senate side. The House hear-
ings were held early last month.

Budget requests were sharply
criticized by Rep. Cliff Clevenger
(R-Ohio). Noting that it calls for
six and a half times the 1951 figure,
Rep. Clevenger asserted: “If this
broadcasting is the most effective
medium, let us discontinue some
of these other things which will not
bring home the bacon.”

Appearing for the State Dept.
were Dr. Wilson Compton, new In-
ternational Information Adminis-
trator; Foy Kohler, chief, Inter-
national Broadcasting Services;
George Herrick, chief engineer;
Ben Gedalecia, former ABC re-
search director and member of the
OWI during World War II, and
others.

NARTB was commended by Mr.
Kohler for its “activities and great
interest” in helping the State Dept.
to enlist personnel for job gaps,
especially electronics engineers
whom he described as a “bottle-
neck” in recruitment. He lauded
the association for its “generous
gesture” in using its facilities “for
reaching these people.”

Sum of $6,550,000 was allowed
by the committee for special proj-
ects and media evaluation surveys
on the basis of testimony.

Radio research projects are
aimed to assure that development
of the “ring” project is in line
“with latest scientific discoveries
and inventions capable of provid-
ing more efficient means of pene-
trating the ‘electronic curtain’ of
Soviet jamming.”

medium has. It is unlike the stage,
it is unlike motion pictures, it is
unlike radio. I think it has the op-
portunity of getting behind the
scenes, such as the Kefauver hear-
ings indicated, such as MacArthur

arriving in San Francisco, and
things of that nature.”
The future of radio is still

bright, Mr. Goldenson declared. He
repeated what he had said in his
direct testimony—that there are
radio sets in 22 million automobiles,
that there are multiple receivers
in homes, that people can listen to
the radio while doing other
things.

“Radio, by pinpointing itself to
its particular markets, in my opin-
ion, can develop a great vitality
and serve a great need which TV
cannot serve,” he said.

“I find that a great number of
people who formerly watched TV
to a great extent are now shifting
back to radio when they want to
read magazines or books. They may
want to do other things in the
home and they may be listening
to the radio while they are doing
these other things.”

Is it possible that TV will grow
to such an extent that the broad-
casting division will contribute
more to the merged company’s
earnings than theatres, Mr. Gold-
enson was asked by Mr. Ford. He
answered that that is possible.

In the course of DuMont coun-
sel’s position that the capital
strength of the merged company
would leave DuMont trailing a
“bad fourth” among TV networks,
FCC Hearing Examiner Leo Res-
nick was prompted to remark:

“T am not prepared to say that
leaving DuMont a bad fourth has
no effect on the competitive situa-
tion. DuMont does appear to be
the remaining unmarried sister in
the family of four and is objecting
to the engagement of the American
Broadcasting Co.”

Recommendation that the FCC
look into the question of whether
the proposed merger of ABC and
UPT violates the 1949 U. S. v.
Paramount consent decree, which
forbade the combination of produc-
ers and exhibitors, was made last
week in a letter to FCC Chairman
Paul A. Walker by the American
Civil Liberties Union. The ACLU
has had an observer at all the hear-
ing sessions.

On the other hand, the ACLU
also recommended that the Com-
mission consider whether approval
of the merger would strengthen
ABC so that it is “better able to
compete with the two dominant net-
works [NBC and CBS] and thus
enlarge the area of diversification.”

Zenith on ABC

ZENITH Hearing Aid Division of
Zenith Radio Corp., Chicago, will
sponsor 10 minutes of Monday
Morving Headlines on ABC each
Sunday from April 20 through
BBDO, same city. Show is broad-
cast for 15 minutes weekly at a
different time for each zone. See-
man Bros., for Air-Wick, sponsors
opening five minutes.
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DONALD A. NORMAN, KNBH (TV) Holly-
wood sales manager, appointed manager to

HOPE TO CONSOLIDATE
FILM STANDARDIZATION

INDUSTRYWIDE action by technical groups
to bring all TV film standardizing studies
under one roof to be started by joint committee
created under NARTB ausvices.

Move started by NARTB Recording and Re-
producing Standards committee, revived last
week with Neal McNaughten, NARTB en-
gineering director, as chairman. Inactive sev-
eral years, committee studies during last dec-
ade ended confusion in disc and tape record-
ing by setting up uniform standards. Proposed
changes in these standards based on practical
use will be considered by committee.

Film standards, both optical and sound, now
being worked out piecemeal by Institute of
Radio Engineers, Society of Motion Picture
and Television Engineers, Radio-Television
Manufacturers Assn. and NARTB. Work is
to be correlated and results analyzed on sys-
tematic basis.

NARTB group has created two new sub-
committees covering disc and magnetic record-
ing. Heading disc subcommittee is K. R.
Smith, Allied Record Mfg. Co. Topics to be
studied include thickness of pressings, fine
grooves, speeds and reference discs.

W. Earl Stewart, RCA-Victor division, heads
magnetic subcommittee. Topics cover timing
limits, frequency response at different speeds,
reel thickness, reference tape, half-track re-
cording and signal-to-noise ratio.

THEATRE TV PLANS

REQUEST for information on plans for com-
mon carrier facilities for theatre TV was
asked of AT&T, Western Union and Inde-
pendent Telephone Assn. in letter from FCC
last Thursday. Identical letters asked that
following information be worked up for pres-
entation at hearing, scheduled for May 5: (1)
Existing or planned intercity TV links; (2)
new developments in broadband transmissions;
(3) ability of common carriers to expand TV
networks to provide for theatre TV require-
ments; (4) experiences in providing theatre-
TV services, and (5) intracity plans for thea-
tre TV pickups and remote pickup facilities.

CIVIL LIBERTIES COMPLAINT

QUESTION of black listing in radio-TV be-
cause of alleged associations or beliefs will be
put up to FCC in complaint to be filed this
week by American Civil Liberties Union, citing
specific persons, stations, and networks. Com-
plaint, being prepared last week, is based on
radio-TV blacklisting report made for ACLU
by Merle Miller and being published Wednes-
day by Doubleday & Co. as book titled The
Judges and the Judged.

WESTERN UNION REPORT

WESTERN UNION Telegraph Co. reported
Friday February gross revenue of $16,675,319,
amounting to net of $246,154 after provision
of $369,000 federal income taxes, as compared
to February 1951 gross of $15,314,258 with
net of $471,497 after $264,000 for taxes, Rev-
enues for first two months this year totaled
$34,318,866—increase of $2,552,296 or eight
> cent over comparable period last year—
net of $528,712 after provision of $767,000
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50¢ ON RCA COMMON

FIFTY CENTS dividend on RCA com-
mon stock, payable May 29 to holders as
of April 18 close, was declared by RCA
board Friday. Dividend of 87% cents per
share was voted for April 1-June 30
period on first preferred stock, payable
July 1 to holders as of June 9.

Business Briefly
(Continuwed from page 5)

8 to 10 p.m. Kenyon & Eckhardt, New York, is
agency appointed to plan and prepare show.

HOPALONG ON RADIO @ General Baking
Co., New York (Bond bread), through BBDO,
same city, understood to be considering plac-
ing half-hour radio version of Hopalong Cas-
sidy, once a week in number of non-TV markets.

JELKE CONSIDERS RADIO @ John F.
Jelke Co. (Jelke margarine), division of Lever
Bros., New York, through its newly appointed
agency, Hewitt, Ogilvy, Benson & Mather, New
York, understood to be considering quarter hour
radio show five times weekly on spot basis.

KORDOL NAMES JONES @ Kordol Corp. of
America, N. Y., has appointed Duane Jones
Co., N. Y., to handle Dordolin, drug product
to relieve arthritic and rheumatic pains. News-
papers, radio and TV spots will be used.

TODAY SPONSOR @ Mystic Foam Corp.
(rug and woodwork cleaners), Cleveland, to
sponsor 8:15-8:20 a.m. Wednesday segment of
NBC-TV’s daily Today, starting this week.
Agency: Carpenter, Cleveland.

‘YOICE’ FUNDS AXED

IN SHARP reversal, House late Friday axed
funds for State Dept. Voice of America and
cther activities. Chamber deleted $20.5 mil-
lion for five new overseas stations and two
sea-borne projects, and pared information
budget from $133 million to $85.5 million,
including VOA broadcast money. (See early
story page 109.)

KENYON & ECKHARDT SHIFTS

IN REALIGNMENT of copy department at
Kenyon & Eckhardt, N. Y., Garth Montgomery,
vice president in charge of radio and TV,
moves to copy department as one of its super-
visors, retaining his vice presidency, along
with Leslie Munro and Howard Wilson, who
were appointed vice presidents last week.
Meanwhile, Werner Michel will become acting
director of radio-TV department until another
appointment is made.

HICKERSON AGENCY

J. M. HICKERSON, who resigned from
presidency of Albert Frank-Guenther
law last month, reestablishing his own
agency, J. M. Hickerson Inc., at 270 Park
Avenue in New York, as a creative copy
agency with efforts directed at hard sell-
ing campaigns.

d Thomas B. McFadden, new director of
NBC National Spots Sales (see story, page 29),
James M. Gaines, NBC vice president of owned
stations, said Friday. Associated with NBC
since 1943, Mr. Norman has been spot sales
manager for western division, account execu-
tive in national spot sales, and sales director
of WNBC and WNBT (TV) New York before |
being named KNBH sales manager in July |
1950. Previously, he was field supervisor for |
A. C. Nielsen Co. and, before that, with Stand-
ard Brands for four years.

EUGENE KATZ, executive vice president of |
KATZ agency, station réepresentative, to talk
on film programming needs of local video out-’|
lets at Television Film Council’s quarterly |
forum, to be held in New York Wednesday.
CAROLYN BURKE, NBC’s only woman TV
producer, to speak on integrating film in live
shows, and DR. A. N. GOLDSMITH, RCA chief
consultant, to discuss future TV trends. Entire
agenda of day-long forum, to be held in War-|
wick hotel, will be keyed to TV problems.

GEORGE DIRADO, formerly with Raytheon
Co., Watham, Mass., appointed assistant to
president of CBS-Columbia Inc. to succeed
Mort Barron, recently appointed assistant sales
manager.

JOSEF C. DINE, director of NBC press de-
partment, has been appointed director of
public relations of Ziv Television Programs
Inc., John Sinn, Ziv president, announced in:
a statement for publication today. Mr. Dine
joined NBC six years ago. His successor at.
NBC has not been named.

O’NEIL, WHITE TO BE AT
GENERAL TIRE EXHIBIT

THOMAS F. O’NEIL, General Tire & Rubber
Co. vice president, president of Lee Enter-
prises and chairman of MBS, and Frank K.
White, MBS president, are scheduled to be
present in Washington tomorrow (Tuesday)
at General Tire’s elaborate exhibit in Statler
Hotel. Day has been marked as “William
O’Neil Day” honoring General Tire president.
Exhibit shows various products and interests
of General Tire, parent company of Lee Enter-
prises—Yankee, Don Lee and WOR divisions
—and 58% owner of MBS. Radio-TV prop-
erties and interests occupy first spot inside ex-
hibition door. Hidden TV camera picks up
entering visitors, relays their picture to large
TV receiver at one end of radio-TV display.
Washington is first city to see exhibition.
After April 16 it will probably go to Akron, |
General Tire headquarters. |

EDUCATIONAL SERIES

INSIDE OUR SCHOOLS, educational series
produced by local stations with Life magazine |
and currently on WNBC and WNBT (TV)

New York after having been on WHAS-TV

Louisville, WRGB-TV Schenectady, and KSD- |
TV St. Louis, to be seen on following sched- |
ules: WEWS-TV Cleveland, Friday to end of

school year; WDTV (TV) Pittsburgh, April 27

to May 3; WIBK-TV Detroit April 28 to school

year’s end; WFBM-TV Indianapolis, April

28 to May 9, and WCPO-TV Cincinnati, May

5-11. Other stations to focus on local schools

at dates to be announced, include KNBH (TV)

Los Angeles, WPTZ-TV Philadelphia, WSPD-

TV Toledo, WTOP-TV Washington and |
WLWD-TV Dayton.
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7% MILLION “HANDS HIGH”...

Measurement, in equestrian vernacu-
lar, is expressed in “hands.” By these
standards the KMBC-KFRM Team is
well on its way to 714 million “hands
high.” Why 7Y% million? Because
that is the number of hands on the
334 million people living within the
half millivolt contour of The Team —
and those are the hands which daily
take the measure of The KMBC-
KFRM Team and which have ap-
plauded and lifted The Team to the
number one spot in the Heart of
America!

The tremendous lead of The Team is
now being increased by the affiliation
of KFRM with the CBS Radio Net-
work. That means the addition of CBS

service to the outstanding local pro-
gramming of KFRM by KMBC of
Kansas City that has made KFRM
the favorite of the people of Kansas.
It means a host of new listeners are
joining the thousands who daily ride
the wagon drawn by The KMBC-
KFRM Team. In this step, The
KMBC-KFRM Team becomes “CBS
for the Heart of America” and in do-
ing so brings about a greater sales
potential for KMBC-KFRM adver-
tisers, for those same measuring
“hands” also hold the purse strings
in the Heart of America! Write, wire
or phone KMBC-KFRM, Kansas City,
Missouri, or your nearest Free &
Peters Colonel!

'l TO SELL THE WHOLE HEART OF AMERICA WHOLEHEARTEDLY, IT'S

il

OWNED AND OPERATED BY MIDLAND BROADCASTING COMPANY




Namesakes of a voice. ..

WWJ's“LAURA”

Lady LAURA

Baby LAURA

And they're all real—the thoroughbred West
Highland White Terrier duly registered
with the American Kennel Club as “Lady
Laura”; the baby “Laura” who arrived a
few hours ahead of schedule while her
parents tuned in WW]J to while away
anxious moments futilely waiting for a cab
to take them to a hospital; the Flushing,
Michigan, farmer who listened nightly and
showed his appreciation by naming the
queen of his dairy herd “Laura Heifer”

Real, too, are the thousands of 2:05-6:00
AM. listeners to “Lovingly Yours, Laura”.
You can reach those thousands at surpris-
ingly low cost.

Ask any Hollingbery man.

FIRST IN DETROIT Owned and Operated by THE DETROIT NEWS

LAURA HEIFER

Basic NBC Affiliate

National Representatives: THE GEORGE P. HOLLINGBERY COMPANY

Associate Television Station WWJ-TV

AM—950 KILOCYCLES—5000 WATTS
FM-—CHANNEL 246 —97.1 MEGACYCLES
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