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Did You Readlize That You
Can Sell Eleven Key Markets
with TV for as little as
*590.50 A WEEK ?

Spot Television is
one of the most economical media available today—

and certainly the most effective per dollar.

Yes, TV advertising on the outstanding programs

of these eleven stations can be purchased for as litfle as
$590.50 a week. That's an average of

$53.68 per market per week.

That's low cost (and highly effective) advertising.
Worth buying info right now.

DETROIT » ST. LOUIS « SAN FRANCISC

WSB-TV ......... Atlanta
WBAL-TV ...... Baltimore
WFAA-TV ........ Dallas
KPRC-TV ........ Houston
KHJ-TV...... Los Angeles
KSTP-TV . ..M'p'l's-St. Paul
WSM-TV ....... Nashviile
WTAR-TV ........ Norfolk
KPHO-TV ....... Phoenix
WOAI-TV ... .San Antonio
KOTV . i oivis oo oie Tulsa

REPRESENTED BY

EDWARD PETRY & CO,, INC.

NEW YORK « CHICAGO - LOS ANGELES

0 o DALLAS




PARTICIPATIONS ON THESE
HARD-HITTING KNBH TV FOOD

Results prove that television is particularly effective
in selling food products.

This is especially true in Southern California — one of the
most heavily TV saturated areas in the nation.

With retail food sales in food stores alone estimated*
at $1,224,699,000 a year, Los Angeles and
Orange Counties deserve your close attention.

Shown here are three of the top food participation TV shows
in this area...all on KNBH — the aggressive NBC outlet
in Los Angeles. Time is available on these shows for
YOUR product. For details on the proved results these
shows are delivering, consult KNBH, Hollywood, or

or your nearest NBC Spot Sales office today.

*Standard Rate & Data — Consumer Markets 1951-1952

TO SELL

THE BUYING
MILLIONS IN
AMERICA’S
2ND LARGEST
v

MARKET
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TV APPLICATIONS

PROCESSING of TV applications,
after a 45-month freeze, begins
. July 1—78 days after the April 14
issuance of the FCC’s Sixth Order
and Report.

Applications will be considered
on 2 channel-by-channel basis. That
is, qualified applicants seeking a
channel for which there is no com-
peting application will be granted
a construction permit no matter
how many applications are filed for
other facilities in the same city.

1 A temporary expediting proced-
ure has been set up which has as

its prime purpose to get TV serv-
ice to those cities which have none
today. A subsidiary purpose is to
process UHF applications as early
as possible.

Four processing lines will be set
up-

Line A will process: (1)
changes required to be made by 30
of the 108 existing TV stations im-
mediately following the effective
date of the final report (30 days
after the date of publication in the
Federal Register). (2) Applica-
tions for cities which are not now

FCC Will Begin Processing July 1

receiving TV service. As a rough
rule of thumb, the Commission des-
ignated such cities as those 40 miles
from the nearest TV transmitter.
Processing will start for such non-
TV served cities in order of popu-
lation.

Line B will process, in the fol-
lowing order, applications for cities
now receiving TV service: (1)
UHF applications where no com-
mercial VHF channels are as-
signed. (2) UHF applications
where all commercial VHF chan-

nels are occupied. (3) Applica-
tions for cities with one TV service
but no local station. (4) Applica-
tions for cities with one station
and no other TV service. (5) All
other applications for cities which
are now getting two or more TV
services.

Line C will process requests for
modifications of CPs made after
July 1, petitions for reconsidera-
tion, waivers of hearings, ete.

Line D will process applications

(Continued on page 75)

FOUR WASTED YEARS? . . ..

!'WAS THE freeze necessary? That’s the
} startling question which overrides all others
Iin appraising the FCC’s final Television Re-
i port, born of nearly four years’ labor.
The what, why and wherefore of the Great
| Thaw, biggest event in broadcast annals, are
recounted in these pages. The full text, which
becomes the television law of the land, is pub-
lished as a supplement to this issue.
In capsule, the allocations provide for 2,053

stations in 1,291 communities, including the
territories. Of these 617 are VHF, 1,436 UHF.
The big lament is that of an exorbitant 242-
i channel reservation for noncommercial educa-
| tional stations, a lusty 80 are VHF—facilities
that properly should be used to serve vast mass
| audiences, both urban and rural, rather than
‘]ie fallow, awaiting single-purpose educational
occupancies which may never come. Thus, the
educators get 11.8% of total assignments and
| 183% of the coveted VHFs.
| While it’s futile now to rehash the need for
I'the freeze, it nevertheless behooves us to see
: where we have been and where we are going.
The freeze was imposed in September 1948,
when the FCC was under terrific duress. The
‘reason given for the freeze (which was to
have been of a few months duration) was
something called troposphere, and how this
|interference was to be circumvented. The final
.report scarcely mentions it.

‘ The 43-month freeze has brought certain
pluses. There are wider separations and there’s
(offset carrier operation. There are other ad-
| mitted engineering refinements.

|" The minuses: A sell-out to the educators,
who were hardly aware of TV’s existence in
1 1948. The onslaught of politicians who recog-
‘Mized TV as the difference between winning
iand losing elections. The Klondike rush of ap-
slicants who regard a TV license anywhere
28 a modern-day Wallingford. Most important,
‘denial of service to many millions of people.
"The FCC certainly didn’t need four years to
|emerge with a plan which, at best, still must
3¢ viewed as abortive. It provides no more
i service for large areas than did the 1948 report

|
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—with certain glaring exceptions. Whatever
new desirable facilities that were opened up,
in large part, go to educators, for service to
unknown and unchecked minorities. Many
important cities are left without VHF commer-
cial facilities adequate to accommodate their
minimum needs.

Certainly, when we look at what we have—
after four years of gestation—it’s evident that
the better part of those four years were wasted.
It would have been wiser to have allowed the
interplay of normal forces of competition,
through allocation as demand developed. That
now seems to be the approach of Comr.
Robert F. Jones, in his formidable, albeit bit-
ter, dissent, but Comr. Jones right or wrong
speaks too late. It’s a lost cause. The Com-
mission majority has voted. The hot breath
of Congress was on the FCC’s neck. It couldn’t
re-traverse old ground without inviting a Con-
gressional investigation.

No matter how well-reasoned the Jones plan,
it comes after the fact. In our judgment, he
should have publicly proclaimed his philosophy
months ago. The FCC then could have had the
benefit of reactions from broadcasters, engi-
neers and attorneys specialized in the field. And
vocal members of Congress, looking to the
time when TV would be available to their con-
stituents, might have reasoned that possibly
another few weeks could have been spared to
reach for near-perfection. The stake is invest-
ment of uncounted millions by public and in-
dustry in what potentially is the greatest
medium for mass communication in the history
of man.

The fact that the FCC and its staff labored
long and hard (and we do not question their
integrity, zeal or indefatigability) doesn’t ab-
solve the Commission from criticism. The most
regrettable phase was the complete capitula-
tion to Comr. Frieda Hennock’s campaign for
education “reservations.”

But the FCC isn’t entirely to blame. Broad-
casters, who waited until the eleventh hour,
made an abysmal showing on education. Comr.

s s s s s s s« « «An Editorial

Webster, in his caustic concurring opinion, is
correct in severely indicting “commercial in-
terests” for failing to make a positive showing.

Educational “reservations” were even given
to a score of “applicants” who made no plead-
ing whatever. This was done on petition of the
Joint Committee on Educational Television,
and comes as close to flaunting the law as is
possible.

The educators get 242 reservations. It's our
guess they won’t use a dozen. Theoretically,
these reservations are up for grabs after a
year. But, if we perceive the strategy, they’ll
be back asking for “non-profit” status, which
means they could become network affiliates and
take other business, but simply would plough
what normally would be profits into new stadia,
libraries and stained glass windows. To de
this would be to procure commercial facilities
by fiat and under false colors, as against the
rights of other citizens who were forced to
compete.

So the TV Allocations of 1952 now are a
fait accompli. New stations will go on the air—
but the hard way. There will be attempts at liti-
gation. The FCC feels it has buttoned up all
possible legal loopholes and that the project,
as a whole, cannot be enjoined. This may not
be true of specific city-by-city allocations.

The Commission worked its heart out in de-
vising these final allocations. The staff, headed
by Paul Dobin, performed a super-human job,
in following FCC instructions. The victor, for
the moment, is Frieda Hennock and her brood
of ambitious but naive educators. The publie-
at-large does not get the equitable allocation
to which it is entitled. Many broadcasters, to
some extent, because of their own lethargy, are
tossed into the crucible of expensive and ex-
tensive hearings, with concomitant delays in
providing the public the new services to which
it is entitled.

It is thus that the destinies of arts and in-
dustries are charted—a compromise between
unsound political pressures and sound engineer-
ing and economics.
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UNDERCAPITALIZATION is cur-
rently a major problem for. the
television film industry, Dr. A, N.
Goldsmith, chief consultant for
RCA, said Wednesday, warning in-
dependent producers to build their
industry’s economic health either
by selling first-run and residual
rights as a package or by increas-
ing first-run prices.

Dr. Goldsmith made his state-
ment as luncheon speaker at a
day-long quarterly forum held by
the National Television Film Coun-
cil in New York Wednesday. Other
speakers were Edward Codel, TV
director of The Katz Agency,
stations representative; Carolyn
Burke, NBC-TV producer; and T.
R. Shearer, vice president in charge
of the A. C. Nielsen Co. New York
office.

Identifying independent TV film
production as “the giant industry
of the future,” Dr. Goldsmith said
that the 50,000-mile TV network
expected to link the country’s po-
tential 400 VHF and 1,500 UHF
stations will be serviced largely
by film.

He estimated that today at least

NCAA COUNCIL

Given TV Recommendations

EXECUTIVE council of the Na-
tional Collegiate Athletic Assn.
last week in Chicago heard details
of the television committee’s rec-
ommendations for continued con-
trolled telecasts of football this
vear, but declined to release them
until April 22 in New York. At
that time, the committee will meet
for a two-day session, make its
recommendations and pass them on
to member institutions.

A two-thirds vote is required for
passage of any one of 12 plans for
control which have been studied
thus far. Blackout telecasts sec-
tionally were approved by the
NCAA last year in convention
with a vote of 163 to 8. The prog-
ress report in Chicago was pre-
sented to the 17-man policy group
in meetings at the LaSalle Hotel
April 6 and 7 by Asa Bushnell,
director of the TV program this
year.

The council also heard a sum-
mary of the 1951 football season
attendance report conducted by the
National Opinion Research Cen-
ter, which was paid for by an as-
sessment of 189 from member
schools. NORC will check its pre-
liminary survey results, and no
new study will be made this sea-
son, according to NCAA Executive
Secretary Walter Byers. He said
the preliminary report of last fall
has evolved into a conclusive sum-
mary which substantiates the re-
port that gate attendance at games
decreased in TV areas.

TV committee members, in addition
to Mr. Byers and Mr. Bushnell, are
Robert Hall, Yale, chairman; J. Shober
Barr, Franklin and Marshall: Jeff Cole-
man, Alabama; Howard Grubbs, South-
west Conference; K. L. Wilson, Big 10;
E. L. Romney, Mountain States Confer-
ence; Willis Hunter, Southern Califor-
nia, and Reaves Peters, Big 7.
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Capitalization Is Problem

75% of commercials and 25% of
network programs—including those
with top ratings-—are filmed. Cit-
ing the flexibility, realism and
economy of filmed programs, he
said that from 50-909% of non-net-
work scheduling is further filled by
film products.

The consultant suggested that
films be produced in color, to be
sold for first and second showings
in monochrome and, ultimately, for
first and second runs in color, thus
increasing the producers’ profits
through four-time sales in a single
market.

Hour Cost Cited

“Network connections
with film syndication, to a degree,
he admitted, quoting $30.30 as the
average cost per station per hour
for network lines. Film producers
must meet this competition, he
suggested, or at least conduct an
educational campaign to explain
the film cost-advantage relation-
ship.

Advantages of film which the
RCA executive listed—in addition
to syndication of four vesidual
rights for color films—inecluded
greater ease in clearing station
time, achievement of animation and
slow-motion effects as well as out-
door shots, chance to correct fluffs,
and re-use of films for auditions,

compete
”

sales meetings and general product
promotion. He also listed the
practically of repeat showings, but
warned that labor demands for
repeat payments must be solved
first.

Dr. Goldsmith further warned
that TV films should be created for
TV and its characteristics, not, in
imitation of Hollywood, as feature
films for theatre showings.

Questioned from the floor, he
said that, to date, film cameras
cannot compete with TV cameras
in achieving depth of field. The
RCA consultant saw three-dimen-
sional television as a definite pos-
sibility, however, either by a verti-
cal scanning method or by polaroid,
side-by-side images seen through
polaroid glasses. But three-dimen-
sional TV should not be overem-
phasized, he advised, since about
459% of the public have eyes that
are “low” or impaired in register-
ing depth.

“Any show—except special events
-—can be done on film,” Mr. Codel
noted, saying that The Katz Agency
has learned that all TV stations
require good film programs, if only
for their own spot sales. He ex-
plained that his agency does not
buy, sell or syndicate films and
has no plans to finance them, but
it has recognized the utility of films
as a device to sell time. Katz

IERT PANEL

Comr. Hennock to Air
Educational TV Views

UTILIZATION of educational TV channels will be explored by ¥FCC
Comr. Frieda Hennock and other panelists during Ohio State U.s 22d
Institute for Education by Radio-Television at Columbus, which starts

Thursday.

In the light of FCC’s allocations
plan, now released, this special ses-
sion on educational television will
command top attention Friday
among educators and broadcasters
gathered for the four-day confer-
ence—particularly educators.

Comr. Hennock, an outspoken
proponent of reservations for non-
commercial educational channels,
will discuss steps which institutions
and civic groups may take to obtain
and use TV assignments.

Some 30 general and special in-
terest meetings have been sched-
uled for the conference at the Desh-
ler-Wallick Hotel under the direc-
tion of Dr. I. Keith Tyler, coordina-
tor of radio activities and radio
education director at Ohio State U.

In addition, a number of allied
groups will meet concurrently with
the Institute. Another feature of
the conclave is the 16th American
Exhibition of Educatonal Radio and
Television Programs, whose awards
are announced today (see separate
story page 44).

Other panelists discussing steps
which educational and civie groups
should take in getting and using TV
channels will be Ralph Steetle,
executive director of the Joint Com-
mittee on Educational Television,
Washington; George Probst, direc-
tor of the radio office of the U. of

*
Chicago; Burton Paulu, manager of
KUOM, U. of Minnesota, and Sey-
mour Krieger, counsel member of
the JCET. Belmont Farley of the
JCET will moderate.

Another special interest session
(Sunday) will concern “Broad-
casting by Government Agencies,”
with John Meagher, acting chief
of radio, television and visual media
for the State Dept., as chairman.
Panel members will be Kenneth
M. Gapen, assistant director of in-
formation for radio and TV sta-
tions, Dept. of Agriculture; Charter
Heslep, director of AM-TV, Atomic
Energy Commission; Dr. C. R.
Seitz, chief of the research branch
of the Human Engineering Divi-
sion, Office of Naval Research, and
the Rev. Daniel Power, S.J., George-
town U.

Conference kicks off Thursday
evening with a general symposium
session on television programming.
Participants will include commer-
cial and educational telecasters and
an FCC representative. On Satur-
day Comr. E. M Webster will speak
on international broadeasting, and
FCC Chairman Paul A. Walker will
take part in a panel session on
organized listener groups. Other
topics previously were set [BeT,
April 7].
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TV FILM FUTURE

stations, he footnoted, spent over]
$1 million for films in 1951.
Television networks, faced with)
time restrictions, costs and sharing|
of lines in cable transmission, have

also turned to film for their an- .

swer, he pointed out, saying that
all four TV networks are also in
the film business.

Since stations need help in se-|
lecting film, his company has sup-
plied its representatives with cata-|

logues of all film availabilities and]

has produced “Better Approach to|
Television Advertising,” a presen-|
tation which cites advantages of
celluloid: A film program can be
placed on a national spot basis at

19% savings in time costs, withi,

the stations also benefiting from
their higher spot sales fees.

Mr. Codel suggested that pro-
ducers, instead of attempting total-
ly new formats on film, scout local
stations that, of necessity, have
developed their own shows, many
of which he considers highly salable
as well as audience-tested.

Films On Art, Travel

Some programs cannot be pro-|
duced live, Miss Burke, only woman
listed as a TV producer at NBC,
said in nominating films on art
and travel as offering a great po-
tential to the film producer. The
cost of an average art film—such
as ‘“Paris 1848”7 or “Matisse’”
which Miss Burke introduced on
television last fall—would be up to
$6,000 a reel, she noted, a cost
that could be returned not only
from repeated TV showings, but
subsequent distribution or sale to,
museums, schools, civie groups
and art theatres, of which there
are now some 1,500 in the United
States.

The best production plan, she
advised, is for 13-minutes in length|

with black and white films shot on "

35 mm and the more expensivel
color films, on 16 mm, “Figures I
have gathered,” she

film sells over 100 prints, and the

demand is increasing. The aver-§

age number of rentals for the
same picture is approximately 250,
and growing fast.”

Public hunger for travel filmsf|’

was demonstrated, she noted, when|
a “fast, 10-second offer” of a
French Tourist Office brochure—|
made on NBC-TV’s Vacatior

Wonderlands program—resulted in}™

an unexpected total of 8,000 audi-
ence replies. The program, attract-
ing what Miss Burke described as =
“low-brow, high-brow audience’
that was just as interested in Chi-|

cago as in Paris—also held its own}
ratings against an opposing soapf |

opera.
Saying that there is little new

travel film to be rented, Miss Burke§

predicted an enormous market for

it both as program film and as clipsj~

for background material.
Myr. Shearer, speaking on “R
search Builds the TV Box Office,

explained how the Nielsen rating]’

is determined for TV and how it}
affects the film producer’s business.
He noted that the top program off
the previous week, I Love Lucy,
is presented on film.

reported |
“show that the average 16 mm art|;




E' community and where such a com-

" munity is not eligible for reassign-
ment under the 15-mile rule; (2)
.~ assignment of a non-commercial,
" educational channel where no such
i assignment has been made in the
“table to the community involved;
"(3) assignment of a commercial
channel to a community to which
no commercial assignment has been
made in the table.

Fifteen-mile rule permits with-
out rule-making procedure the
shifting of a channel from the
i commumty to which it is assigned
“in the table to another _community
"not more than 15 miles from the
first.

Educational reservations were
justified on the theory that the
Table of Assignments itself is a
" reservation of channels for specific
communities.

It isn’t possible to force com-

mercial TV stations to give time to
educational institutions, the Com-
mission decided. It warned, how-
,ever, that the fact or reservation
i, does not absolve commercial sta-
i tions from filling the educational
wi needs of the community.
e Educational stations must be li-
# censed to educational institutions,
@' or a cooperative group of such in-
oy Stitutions, the Commission empha-
sized. However, if there is no such
- authorized institution, then a mu-
nicipality running the schools of its
area may be licensed, the Commis-
t« sion pointed out.

Requests for partiai commercial
operation of educational stations
- were rejected with finality.

Smaller Cities Share VHF

VHF was used primarily in the
'large cities to give wide coverage,
' the FCC pointed out, but it empha-
7 sized that it did not beheve large
_cxtles should receive an “undue
" share” of the “relatively scarce”
'VHF channels. Therefore, the
b Commission said, it made a sub-
- stantial distribution of VHF chan-
inels among the smaller cities. It
*+ was apparent that cities with pop-
|lulations below 30,000 got UHF-
only assignments.
* If all VHF and UHF channels
i are utilized, the Commission said,
— “there should be few, if any, peo-
‘“'( ple in the U. 8. residing beyond the
I area of TV service.”
- Decision on the number of chan-
nels (both VHF and UHF) to be
ssigned to a city was based on the
following population eriteria: One
" million or more, 6 to 10 channels;
250,000-1,000,000, 4 to 6; 50,000-
250,000, 2 to 4; under 50,000, 1 or 2.
 But, the Commission said, varia-
tions were made on the ground
that it was more important to give
each of several cities in one area
at least one channel rather than to
' place them all in the largest city.
There was also the requirement,
‘the Commission said, to distribute
‘ channels equitably among the
[ states. And finally, it pointed out,
?‘{[ it tried to give every primary edu-
Ur cational center a VHF channel.
7' In answer to the DuMont plan
!Iwhich urged that at least four

-

Thaw July 1

(Continued from page 23)

VHF channels be assigned to the
larger metropolitan areas in order
to equalize network competition,
the Commission said it could not
agree to that premise.

“Healthy economic competition in
the TV field will exist within the
framework of the assignment plan,”
it said. It also stated that it was
concerned that many smaller cities,
under the shadow of larger cities,
should have the opportunity of hav-
ing their own stations rather than
having to rely on a big city’s cov-
erage.

The DuMont alloeation plan,
which was the only one submitted
as a substitution for the whole of
the FCC’s proposed allocation last
year, was also denied on the ground
that many of its assignments were
below the minimum separations es-
tablished.

Also denied were several requests
for less than the separation min-
imum which held out hope that
mountain walls would serve to con-
fine signals, and thus overcome co-
channel interference. The FCC ma-
Jjority sought to adhere to the strict
technical limits in such instances.

Notion that additional channels
could be squeezed in certain cities,
by requiring less than maximum
powers, also was turned down.

Coverages For Stations Differ

In specifying maximum powers,
the Commission pointed out that
coverages would be different for
each station. This reference was to
the fact that the whole assignment
principle is embraced in rigid ad-
herences to separations, powers
and antenna heights.

A provision in the “Third Notice”
last year which would have forced
stations to diminish maximum
powers when interference was
caused stations on adjacent chan-
nels was deleted in the final report.

Proposals made in the “Third
Notice” were retained for the fol-
lowing: Oscillator radiation—UHF
stations seven channels apart are
required to be 60 miles apart
(based on a receiver IF of 41.25
mc). Picture image interference—
UHF stations must maintain min-
imum spacing of 75 miles if they
are separated by 15 channels.
Sound image interference—UHF
stations must maintain a minimum
spacing of 60 miles if they are sep-
arated by 14 channels. IF beat—
UHF stations must maintain min-
imum spacing of 20 miles if they
are separated by eight channels.
Intermodulation — UHF stations
must maintain minimum spacing of
20 miles if they are separated by
less than six channels. Multiple in-
terference—not recognized.

New rules and standards cannot
be construed as guarantees of serv-
jce, the Commission warned, but
only as yardsticks. For UHF serv-
ice curves (F 50, 50), the Commis-
sion decided to use 63 mc instead
of the 195 me basis it previously
had used. It was believed these
would give a more realistic picture

(Continued on page 68)
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HAPPY smiles follow signing of The Cisco Kid by Skillern’s Drug Stores on
WBAP-TY Fort Worth. From | to r (standing):

Curly Broyles, WBAP-TV

slsmn.; Harry Holcombe, natl. radio-TV dir., Grant Adv.; Harold Hough, sta-

tion’s dir.; Henry Finch, sls. mgr., Skillern’s; (seated) Frank Skillern, spon-

sor's v. p.; Tom Murphy, v. p. and mgr.,, and W. C. Woody, v. p. and TV
dir., Grant's Dallas office.

NON-NETWORK segment of WLWT
(TY) Cincinnati’s Breakfast Party is
sold for 13 weeks to Alber's Super
Markets, food chain. From | to r
(standing): Herb Flaig, WLWT sismn.;
Bob Egbers, Alber’s; (seated): John
Murphy, TV v. p., Crosley Broadcast-
ing Corp., and Alfred Bissmeyer,
Alber's.

NEW SERIES, Rebound (ABC-TV, Fri.
9-9:30 p.m. EST), premiered last
month on ABC-TV owned stations with
Packard Motor Car Co. signed by
S. James Andrews (c), asst. to pres.
in charge of radic and TV dept.,
Maoxon inc. [B®T, Jan 28]. Flanking
him: W. Ray Baker (I), v. p., Maxon
and Slocum Chapin, ABC v. p.

GEORGIA Tech football games for
film showing next fall on WSB-TV
Atlanta are arranged by Coach Bobby
Dodd (seated, I) and Walter W. Gibbs,
GE Supply Corp. adv. and sls. mar.,
whose firm will sponsor contests. Ed
Danforth (standing, 1) Atlanta Jour-
nal, with John M. Outler Jr., WSB-
AM-TV gen. mgr., join huddle.

EXCLUSIVE contract for

Chicago
Cubs home game telecasts on WGN-
TV Chicago followed this signing by

James T. Gallagher (I}, Cubs’ bus.

mgr., and Frank P. Schreiber, treas.

and gen. mgr., WGN Inc. Games

were carried four years by station,

but this was first time exclusive rights
were attained.

THIRTEEN-WEEK contract for Star Hostess Party, half-hour audience par-

ome F the

ticipation show, on WWJ-TV Detroit is approved by (I to r) W. P. Smith,
radio-TVY dir., Charles W. Hoyt Co, Norman Hawkins, station’s sls. mgr.;

Product:

; Robert W.

Jim Cottingham, adv. mgr., S

ickam, Hoyt's sec., and Al Elzerman, Michigan sls. mgr. of Stanley.




FIRST contract for the new AP television newsfilm service is signed by
(I to r) Al Stine, AP executive representative; George M. Burbach, gen-

eral manager, KSD-TY St. Louis,

and Oliver

Gramling, AP assistant

general manager.
# #

AP TELEVISION

Newsreel Scheduled
on 7 Stations

ASSOCIATED PRESS today (Monday) makes its entry into the tele-
vision news field. The first of a series of daily quarter-hour TV news-
reels will, if all goes off according to schedule, be delivered to seven
AP member TV stations for broadcast today.

KSD-TV St. Louis, owned by the
St. Louis Post Dispatch, was first
subseriber to the new AP service.
Others signed to date include
WDAF-TV Kansas City (Star),
WBAP-TV Fort Worth (Star-Tele-
gram), WTAR-TV Norfolk (Vir-
ginian-Pilot and Ledger-Dispatch),
WCAU-TV Philadelphia (Bulle-
tin), WHAS-TV Louisville (Cour-
ier-Journal and Times), WBNS-TV
Columbus, Ohio (Dispatch). Serv-
ice is exclusive to AP members,
with TV stations eligible for as-
sociate membership in AP on the
same basis as radio stations have
been for some years.

Describing the AP video service,
Oliver Gramling, assistant gen-
eral manager of AP for television
and radio, who will direct its op-
eration, said that it “will stress
domestic news, enlivened and diver-
sified by a format that includes
good human interest and features
as well as all the other varieties
of news that can make a television
sereen interesting and really in-
formative.

Music and Sound Effects

“On news that lends itself to
such treatment, we will background
and explain,” Mr. Gramling said.
“We propose to give TV news
meaning and significance—to lift
it out of the category of yesterday’s
headlines, yesterday’s newscasts.
Another innovation is that much of
the service will be completely
scored with music and sound
effects.”

Announcement of the new serv-
ice, made by Frank J. Starzel, AP
general manager, said that to ob-
tain the objective of a film news
service “created and tailored solely
for television and not as a by-prod-
uct of other purposes, AP arranged
for the formation of a new, spe-
cialized organization — Spotnews
Productions Inc.” Spotnews, in
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collaboration with AP  offices
throughout the world, will produce
the AP TV service under Mr.
Gramling’s direction.

A privately financed corporation
and not an AP subsidiary, Spot-
news is headed by Theodore A.
Morde, president, whose back-
ground in news, film and radio goes
back to 1929. He has also seen
government service as a special
agent of the Military Intelligence
Division, as chief of the foreign
language division of the U. 8. Co-
ordinator of Information and as
assistant chief of operations of the
War Department’s strategic serv-
ices unit.

Production Personnel

John T. Tobin, former general
manager of Telenews, Interna-
tional News Service’s video ally,
is vice president of Spotnews Pro-
ductions. Other production per-
sonnel include George Johnston,
former president of Video Produc-
tions; F. D. Kahlenberg, former
editorial director of Telenews; Tom
Craven, Paramount News camera-
man for 25 years; Bernard Dres-
ner, formerly an NBC cameraman
in Washington, and Louis Tumola,
former March of Time cameraman.

Cameramen and correspondents
in 42 states, plus representatives in
the other states, Alaska, Honolulu
and Puerto Rico, will supply Spot-
news with its domestic coverage.
Foreign News will be covered by
cameramen and correspondents in
44 countries.

Spotnews production headquar-
ters will oceupy a full floor in the
same building with Major Film
Laboratory which will process the
news film. Major Film is the video
division of Consolidated Film In-
dustries, laboratory owned by Re-

public Pictures Corp. Washington
offices of the new company adjoin
the AP newsroom in the Star Bldg.

Recalling that AP was “first in
the field with news-on-film for tele-
vision four years ago, but there
were not enough member stations
on the air at the time to support
the venture,” Mr. Gramling de-
clared that “since then, no news
gathering association has devel-
oped a comprehensive service de-
signed exclusively for television
use. Everything has been largely
an off-shoot of the old movie house
newsreel. Coverage has been
spotty, with emphasis on New
York, Washington, Cheesecake,
free publicity film and an over-
balance of foreign film of ques-
tionable age.

“Television, a potentially great
news medium, deserves a service
product for its exclusive use,” he
declared. “That is what AP is now
producing. We propose to deliver
a rounded service, not just a lot of
footage, which is the cheapest and
easiest way to do it—the way
everyone else has done it to date.”

Noting that Spotnews camera-
men can operate with the knowl-
edge that their films are for TV
use exclusively, Mr. Gramling
pointed out that the service “is
flexible, with provisions for drop-
ping sound or cutting off titles
without affecting the sound tracks
on the stories themselves. Sta-
tions don’t have to edit, but they
can edit any way they wish.”

Thaw July 1
(Continued from page 67)
of potential service areas. The
Commission also changed UHF in-
terference curves (F 50, 10).

Coverage and interference esti-
mated by these charts, the Com-
mission admonished, were for large
area consideration, not for indi-
vidual station predictions.

No co-channel or adjacent chan-
nel interference ratios were eon-
tained in the revised rules and
standards, the FCC pointed out.

Provision encouraging the use of
common antenna sites was retained
in the new rules, but recommenda-
tions that this be required were
turned down on the ground that
such a requirement should not be
imposed “without further explora-
tion of the problem.”

This is one of the plans being ad-
vanced by the aviation industry in
its current campaign to impose
some sort of a limit on TV antenna
heights and sites [BeT, April 7,
March 17]. Joint meeting of gov-
ernment and radio-TV and aviation
representatives is planned for the
near future, but has not yet been
scheduled.

In setting up the three zone
system, the Commission cited the
population densities of the three
areas: Zone I, 222.1 people per
square mile; Zone II, 27.4, and
Zone III, 47.8.

Single class of TV stations, in-
stead of the community, metro-

politan and rural of pre-freeze days,
was reaffirmed.

Plan for individual separate
spacings for assignments and for
facilities was dropped. Minimum
facilities spacing is the same as
minimum assignment requirements,
the report disclosed.

Tolerances for VHF and UHF
use of offset carrier, the technique
by which stations on the same
channels can overcome co-channel
interference to a great extent, were
set as plus or minus 10 ke, with 1
ke tolerance.

The principle of the intermixture
of VHF and UHF channels in the,
same city was upheld by the FCC.
It emphasized that it was neces-
sary to treat VHF and UHF tele-!
vision as one service, on the as-|
sumption that someday both fre-
quency bands would be. The Com- |
mission recalled the differences that
existed before the 1948 freeze was
imposed when Channels 2 to 6 and
Channels 7 to 13 ‘Wwere considered
in different bands, with the latter
believed not as useful as the lower
end of that band.

Ban on the use of directional
antennas to “shoe-horn” another
channel into a city was retained,
although permission was given to
use DAs to increase service.

Experimentation Upheld

Experimentation with Stratovi-
sion and Polycasting was upheld,
as it was in the “Third Notice,” but
commercialization of these princi-
ples was turned down. Stratovi-
sion, sponsored by Westinghouse,
is a means of wide-area coverage
through the use of high-flying air-
planes radiating TV signals down-
ward. Polycasting, a recommenda-
tion of consulting engineer Ray-
mond M. Wilmotte, is a method of
wide-area coverage through the use
of a number of low-powered TV
stations [B®T, March 31].

Assignments along the northern
border were arrived at after con-
ferences with Canadian officials.
It enabled additional assignments
to be made to some U. S. cities, the
report stated. The same practice
was followed along the Rio Grande
with the same results, the report
pointed out. It also disclosed that
Mexico was not planning to use
UHF for the time being.

That there will be court actions
because of the Commission’s rul-
ings on some of the city-by-city
recommendations seems to be a
foregone conclusion. However, it
was pointed out that the document
is so built that they can only apply
to a limited area of the country.
FCC officials seemed confident that
the whole allocation plan cannot
be enjoined.

The final report was furnished
BROADCASTING ® TELECASTING a
week in advance of the April 14
release date so that it could be put
into type and printed in time for
arrival at subscribers’ addresses
with the regular issue of this date.
Because of advance release han-
dling it was impossible to pro-
cure expert legal and engineering
reaction to the document.

BROADCASTING ® Telecasting
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! WHAT'S INSIDE
y Sending television signals across the country is a complicated job,

A R A D I 0_ : requiring 123 radio-relay stations between Boston and Los Angeles.
This view of a typical unattended station shows the arrangement

i REI_ AY STATI ON ? of the apparatus which amplifies the signal and sends it on.
lt =

ON THE ROOF

are the lens antennas, each with its horn ¥ |
tapering into a waveguide which
leads down to equipment in the building. [

ON THE TOP FLOOR f

the signal is amplified and sent back 2 B
to another antenna on the roof. Normally H ]
unattended, the station is visited
periodically for maintenance.

ON THE THIRD FLOOR

are power supplies for several
score electron tubes.

ON THE SECOND FLOOR

are power supplies for additional
electron tubes. Storage batteries on both il
floors will operate the station B |
in an emergency for several hours, but ‘

ON THE GROUND FLOOR i

is an engine-driven generator which
starts automatically after anything more
than a brief power failure. :

Anything that happens—even an opened

door—is reported to the nearest .
attended station instantly by an automatic

alarm system.

Most of this equipment is complex, and expensive. The present value of the nation- 4 4
wide network, provided by the Long Lines Department of the American Telephone
and Telegraph Company and the Bell Telephone Companies, is nearly $85,000,000.
Yet the charges for the use of this network are low—averaging about 10 cgnts a
mile for a half-hour program.

Providing transmission channels for the radio and television industries today and tomorrow BEI-I- TEI-EPH ONE SYSTEM
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Apply for your UHF Channel now.
Get on the air

quickly and profitably...

YITH DUMONT TRANSMITTERS

UHF at VHF prices! Entirely new concept in UHF trans-
mitter design results in clean, simple, circuitry allowing
easiest future power increases. Utilizes the new 5KW
Klystron with independent cavities.

VITH DUMONT PROGRAMS

The Du Mont network is prepared to supply nationally famous stars and shows
via coaxial cable, syndicated film service, or teletranscription; the variety of
programs necessary to build big audiences.

VITH DUMONT BUILT AUDIENCE

With new Telesets designed to receive various combinations of UHF and
VHF channels, Du Mont is prepared to launch an intensive promotion
campaign, through local distributors and dealers, to build your UHF audi-
ence.

See how these three Du Mont operations, working together, can help
you to make your UHF station a success. Write for the free booklet
“UHF—The Big New Develop t in Television.”” Find out why you
can’t go wrong with Du Mont.

Allen B. Du Mont Laboratories, Inc., 1500 Main Avenue, Clifton, N. J., (Dept. BTU2)




YESTERDAY
and
TODAY

Central Indiana

WEBM-TV

"Firat in Indiana”

Yesterday . ...

On May 30, 1949 there
were 2500 Sets in WFBM-

TV’s coverage area.

Today....
there are

221,35

Sets in use
in WFBM-TV's
coverage area

In planning your TV cov-
erage remember to TAKE
A CLOSE LOOK at the
Central Indiana Market—
COMPLETELY COV-
ERED by WFBM-TV.

Represented nationally by
The Katz Agency Inec.

(')3 WIBMIY ;
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Pre-School 9-10 a.m. Show

telestafus

N N S N e S S SR T ey

SK the viewers, if you want
the answers, assert WWJ-TV
Detroit officials who are busy

reading the 10,889 replies to the
station’s questionnaire during the
second quarter of one of its 9-10
a.m. Playschool programs.

Braving a possible thumbs down,
WWJI-TV asked viewers if they
would condone a sponsor for the
program, with the answers coming
under the general theme, “Yes, we
will approve a sponsor if it means
keeping the program on the air.”

Viewers gave a solid affirmative
to the first question, “Do you want
Playschool to continue?” officials
said.

The yesses to the first question
and the third, “Do you want Play-
school every day?” decided WWJ-
TV upon keeping the show on the
air through the summer and chang-
ing the schedule to five days a week
instead of the present four.

Other comments, station staffers
said, included statements that the
viewers hoped the sponsor would
be chosen wisely since children
watching would regard statements
as utter truth, and several persons
offered to help raise money to sup-
port the program if no sponsor was
available.

Program format includes: Merri
Melody, who teaches the children
songs; Midge, who brings cartoons;
Eko, the pixie-like artist who

D S N N S N N S NS S S

Weekly Television Summary—aprit 14, 1952—Teuscastiv Survey
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City Outlets On Air Sets in Area  City Outlets On Air Sets in Area |
Albuquerque  KOB-TV 14,400  Louisville . WAVE-TV, WHAS-TV 146,181
Ames WOI-TV. 88,106 Matamoros (Mexico)-
Atlanta WAGA-TV, WSB-TV, WLTV 185,000 Brownsville, Tex. XELD-TV 19,200
Baltimore WAAM, WBAL-TV, WMAR-TV 372,937  Memphis wMCT 123,020
Binghamton WNEF-TV 0,000  Miami WTV) 113,000
Birmingham WAFM-TV, WBRC-TV 90,000 Milwaukee WIMJ-TV 320,945
Bloomingten 142,000  Minn.-St. Paul KSTP-TV, WTCN-TV 318,200
Boston wsz-'rv, WNAC-TV 873,761  Nashvil WSM-TV ;.
Buffalo 258,940 New Haven WNHC.-TV 250,000
Charlette rv 38,999 New Orleans WDSU-TV 85,359
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 1,116,386  New York WABD, WCBS-TV, WJZ-TV, WNBT
Cincinnati WCPO-TV, WKRC-TV, WLWT 2,000 WOR-TV, WPIX 3,059,400
Cleveland WEWS, WNBK, WXEL 605,329  Newark WATV
Columbus WBNS-TV, WLWC, WTVN 222,000  Norfolk WTAR-TV 12,543
Dallas- Oklahemu City  WKY-TV 121,014
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 160,415 KMTV, WO! 125,857 |
Davenport woc-Tv’ 96,000 Nulndolpluu wc.w rv, WFIL-TV, WPTZ 1,021,966
Quad Cities Include Davenport, Moline, Rock lse., E. Moline Phoenix 55,100 |
Dayton WHIO-TV, D 230,000 Pittsburgh ‘I’V 389,000
Detroit WIBK-TV, WWJ-TV, WXYZ-TV 750,000 Providence WIAR-TV 205,000
Erie wicu 162384  Richmond VR 118,860
Ft._ Worth- Rochester WHAM-TV 138,000
Dallas WBAP-TV, KRLD-TV, WFAA-TV 160,415 Rock Island WHBF-TV 91,563
Grand Ruplds WOOD-TV 217,081 Quad Cities lnclud. Davlnpnr' Moline, Rock Ise., E. Moline !
Graenshoro WEMY-TV 109,747  Salt Lake City TV, KSL-TV 75,900
Houston KPRC-TV 127,500 San Antonio KEVI. wom-rv 73378 |
Huntington- San Diego KEMB-TV 130,000
Charlesten  WSAZ-TV 80,350 San Francisco KGO-TV, KPIX, KRON-TV 348,500
Indianapoelis WFBM-TV 221,350  Schenectady-
Jacksenville WMBR-TV 55,000 Albany-Troy WRGB 202,800
Johnstown WIAC-TV 144,116  Seatile KING-TV 135,300
Kalamazoo WKZO-TV 185140 5% Lovis D-TV 382,08
5 % Syracuse WHEN, WSYR-TV 171,126
Kansas City  WDAF-TV 195674 ¥EOR v 158,000
Lancaster WGAL-TV 143,086 Tyisa 111,970
Lansing WIM-TV 85,000  Utico-Rome WKTV 70,000
Los Angeles  KECA-TV, KHI-TV, KLAC-TV, KNBH Washington WMAL-TV, WNBW, WTOP-TV, WITG 344,004
KNXT, KTLA, KTTV 1,232,000  Wilmington WDEL-TV 100,438

Total Markets on Air 64*
* Includes XELD-TV Matamores, Mexice.

e d

/\/1‘

sketches as the Story Spinner tells
his tales; Lady Dooit, whose Magic
Workshop of things to make ap-
peals to both mothers and children;
and the Magic Fairy and the Busy
Buzzy Bee, who whirl through the
program as transition effects.
WWJI-TV’s Walt Koste is producer.

‘Lucy’, “Talent Scouts’
Top Videodex Ratings

Videodex ratings of top ten TV network
shows for March 1952 were released last
week as follows:

1. | Llove lucy (CBS-TV) 456
2. Talent Scouts (CBS-TV) 44.6
3. Texaco Star Theaire (NBC-TV) 433
4. Red Skeltan (NBC-TV) 429
5. You Bet Your Life (NBC-TV) 42
6. Your Show of Shows (NBC-TV) 36.3
7. Comedy Hour (NBC-TV) 36.1
8. Fireside Theatre (NBC-TV) 36.0
9. Godfrey & Friends (CBS-TV) 325
10. Pabst Blue Ribbon Bouts (CBS-TV)  32.0

* % %

Film Editing Is Aided
By Camera Control

NEW automatic camera control
system which can reduce cutting
time on a TV film from five days
to one day has been successfully
tested at Filmeraft Productions,
Hollywood, Isidore Lindenbaum,
president, has revealed.

Invented and developed by Fer-
enz Fodor, production supervisor at

Stations on Air 109*

Editor's Note: Totals for each market
pertially duplicated.
and menufacturers.
necessarily approximate.

Sources of set estimates are based on data from dwlen,
Since many are cempiled menthly, some may remain d in

d sets within

. by Guide-Post Research which

Proves Popular

(Report 211)

the studio which films NBC-TV’s
You Bet Your Life with Groucho |
Marx, the patented system has‘
completed eight weeks of tests. It |
can control eight motion picture
cameras at once so that one tech-
nician can start and stop all of |
them from one control room, the
inventor said.

It is estimated that time of edit- |
ing and synchronizing the film of |
eight cameras can be cut down 75.
to 80%, resulting in a great re-:
duction in film.

LI

Single-Channel City
Viewing Studied by G-P

WHAT amount of viewing is there !
on Saturday in a single-channel
city? ‘

This was the subject of a study'

surveyed 1,200 families in Pitts-
burgh March 8. Only TV station in
that city is WDTV (TV).

Guide-Post results showed that
93% of the set owners had their
sets on sometime during the day
(9:30 am. to midnight); 92%%
tuned in WDTV sometime during
the day and that 6129% had an out-
of-town station on sometime during
the day.

Average morning program, if

(Continued on page 74)

Estimated Sets in use 16,785,044

area. Where coverage areas overlap set counts moy bs,
. B overoasy » |

o
Total sets in cll areas are
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 (LEADERSHIP

Weekly Quarter -Hour Firsts

IN MARYLAND R
‘; WMA“"“I Station

1100 AM. b 6:00 P.M. MOST PEOPLE
g 60 46
WATCH

Ll
P.M.
§:00 PM. fo 191 0 ‘ 2
Of the week’s 332 quarter-hours when all three Baltimore television stations

are on the air, ratings show WMAR-TV leading in 165 segments—approx-

imately as many as the total for both other Baltimore statiens.

p Station B

*dccording to Marck ARB
during daily 12 hr. period
all three stations broadcast. =
SUNPAPERS TELEVISION
CHANNEL 2 « BALTIMORE, MD.

Represented by THE KATZ AGENCY, INC. NEw YORK e DETROIT e KANSAS CITY e SAN FRANCISCO
CHICAGO ® ATLANTA ® DALLAS ® LOS ANGELES % TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM
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Telestatus
(Continued from page 72)

was shown, reached 33% of the
TV homes, the average afternoon
program reached 43% and the
average evening program reached
56%

* * &

‘Bob & Ray’ Revised

For ‘Average Listener’

IN ORDER to revamp .and revise
the format of its Bob & Ray Show
on NBC radio, Colgate-Palmolive-

Peet Co. made a survey to deter-
mine habits and characteristics of
the average daytime listener.
Material gathered by the C-P-P
Market Research Dept.’s Consumer
Institute revealed that 8,000 sam-
ples show the average listener to
be a housewife, between 30 and 34
yvears old, married to a factory
worker for about 11 years, with
an annual income of $3,683 to $5,-
542, and with two children, six
and 14 years old. The family has

vou can see the
difference on WBNS-TV

Central Ohio’s only TV station with complete art facilities,
WBNS-TV offers a commercial art department equipped to do
an inspired art job from beginning to end.

Progressive and versatile in every respect, its functions in-
clude planning and developing commercial slides, creating
sets and TV effects, graphic art, brush work, silk screening,
paper maches, set construction and rendering . . thorough
development of an idea from its conception to its completion.

Yes, you can undoubtedly SEE the difference in art and
photography results on WBNS.TV.

Jean’s Kitchen Fair .
an excellent program where full f.u i
ties of art and photography are used in
presenting effective commereial mes-
sages with slides, films, set arrange-
ments, ete,

-10:45 daily . .

whns-tv

‘WBNS-TV's own pho\ogmplnc studio
and laboratory guarantees uniform and
exacting conversion of various forms
of art work, layouts, typesetting, etc.,
into slides, Balops and Camera Cards;
producing the utmost in production
techniques.

COLUMBUS, OHIO
CHANNEL 10

CBS-TV NETWORK e Affitiated with Columbus Dispatch and
WEBNS-AM ® General Sales Office: 33 North High Street
REPRESENTED BY BLAIR TV
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its own home, with a mortgage.
“As a result of the survey the
format of the Bob & Ray Show was
changed and is turning out success-
fully,” Leslie Harris, director of
radio and TV for C-P-P, told
BROADCASTING ® TELECASTING.

Regarding other habits and ways of
life of the average listener, the survey
showed that she is mainly interested
in her children and her home, although
national and local affairs interest her
more than in the past. She is also more
concerned about religion than before
World War L

She buys four dresses a year, wears
very little make-up, and has a perma-
nent once a year.

She reads her local newspaper, sub-
scribes to one magazine and reads one
book a year.

She and her husband do not discuss
world affairs very much, Her main con-
cern is his health and what she can do
to help him progress to a better-paying

Job.
The family eats well, but not lavishly,
She is not very sophisticated, and

her sense of humor is not attuned to

smart jokes.

If she likes audience participation
shows, the chances are she does not
care very much for daytime drama. She
has never seen a Broadway show, but
if she had her choice it would be
“South Pacific.”

Pulse Inc. Survey

Compares Top Ten
TOP TEN network TV programs,
including once-a-week and multi-
weekly shows, surveyed week of
March 1-7 are shown by Pulse Inc.,
as follows:

Program Average

Rating

Once a Week Shows Mar. Feb.

President Truman 40.6
Texaco Slar Theatre (NBC) 40.4 38.4
Godfrey’s Talent Scnu!s (CBS) 38.1 39.4
Your Show of Shows (NBC) 36.9 35.5
1 Love Lucy (CB! 36.8 34.0
Red Skelton (NBC) 36.5 35.2
You Bet Your Life (NBC) 32.6 32.2
Godfrey and His Friends (CBS) 31.8 339
Fireside Theatre (NBC) 3.7 312
TV Playhouse (NBC) 30.4 29.8
Multi-Weekly Shows Mar.  Feb.
Howdy Doody (NBC) 16.2 16.7
Kate Smith (NBC) 141 13.7
Camel News Caravan (NBC) 13.6 131
Perry Como (CBS) 13.5 12.5
Dinah Shore (NBC) 12.0 125
The Goldbergs (NBC) 11.8 15.3
Kukla, Fran & Ollle (NBC) 1.2 1.3
Those Twe (NBC) 10.9 10.0
CBS-TV News (CBS) 10.7 103
9.8 9.6

The Stork Club (CBS)
*® k%

Program Type Trend

Studied by Pulse

TV PROGRAM trends by types ac-
cording to number of quarter-
hours and average rating, taken
from the Multi-Market Telepulse
for the week of March 1-7, have
been released by Pulse Inc., New
York, as follows:

Avg.
Rtg.

81

16
10.

No. of
Va Hrs.

Quiz-Audience Participation
Daytime Variety
Drama and Mysteries
Kid Shows

News

Musical Variety
Comedy Variety
Interviews

Comedy Situations
Forums, Discussion
Serial Stories
Wrestling

Talent

Religion

Basketball

Boxing

Educational

Music o
Film Shorts
Homemaking Service
Westerns

Featurs Films
President Truman

- N
e

e -
BNNSRSRNRES T

Naonwa

N

Swenalinsmenso

Sports News
Miscellaneous

Total 7.
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COMMUNITY TV

Palm Springs Under Way)|

INSTALLATION of International
Telemeter Corp. community anten-
na system is underway to bring
television to the mountain-ranged
desert cammunity of Palm Springs,
Calif.

The city council had granted ITC
a 50-year exclusive franchise late
last month.

How progress of the ITC system
will affect plans of Howard-Yale
Inc., who recently applied for FCC
permission to build a relay-type
station to boost signals from all
Los Angeles stations [BeT, March‘
31], is not known. Howard-Yale!:
plans to scramble its pictures and
service subseribers through a de-
coding device. _

The ITC system consists of a|
mountain top master antenna and
coaxial cable connections to town.
Cost will be $100,000, according to
Carl Lesserman, ITC vice president
[BeT, March 3]. It will bring to
viewers in the California desert
resort programs from all seven Los
Angeles stations—110 miles away.

Subseribers to. the community
antenna system will pay about $150
for installation and $4 a month
service charge.

The ITC system also will test
pay-as-you-see scrambled picture
service. Arrangements have been
made with three Palm Springs
theatres to feed feature films in
scrambled form over the system.
Subscribers pay through eoin-box
attached to their sets. The fee will|
be regular theatre admission price,
of which ITC will keep a small
portion, the rest going to theatre
owners.

N N ity
Pay-as-you-see service will use

Channel 6( 82-88 me), unassigned
to Los Angeles TV outlets. ITC is
half-owned by Paramount Pictures
Corp.

. Lol
In the meantime, a community

antenna project is being discussed
for Ocala, Fla.
by R. M. Chamberlain, president
and general manager of WGGG
Gainsville, and Regge Martin, as-
sociated with WTTT Coral Gables.
Messrs. Chamberlain and Martin
have presented a proposal to in-

stall the master antenna system to |

the Ocala city council.

Mr. Martin said community TV
service is now in successful use in
30 to 40 towns and cities. Installa-!
tion would run about $135, Mr.

Martin said, with a monthly serv-|ig

ice fee about $4.

Builders Show Pact

WLWT (TV) Cincinnati has an-|!
nounced an exclusive contract with|®

the Cincinnati Home Builders Show|

Assn. for promotion of the Home)| I

Builders Show to be presented
April 19-27 at the
Gardens.

1y
ALL RAYTHEON Mfg. Co. operations),
except TV showed larger sales andj’

profits in third quarter report of firm’s
Waltham, Mass., plant. Net profit
after taxes for quarter ending Feb. 20
was $408,000 on $28,698,000 sales.

3
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| (to change facilities of existing sta-
'tions (except the 380 forced to
ilichange frequencies), license appli-
H-cations by existing statioms, ete.
& The Commission stated that Line
D will not start functioning until
Nov. 1 at the earliest.

| Non-commercial, educational ap-
' plications and those from the
‘territories will be processed in the
order received immediately after
. July 1.

¢/, The Commission also announced
| that all TV applications in hearing
I [}§tatus have been removed from such
il: classification.

4. The new procedures also call for
if: all pending applicants to submit
el.completely new  applications.
Among the revisions of Application
iy Form 301, which are largely tech-
i nical to incorporate the new stand-
1 ards, is the requirement for pro-
ih gram plans. Up to now, TV appli-
‘ cants were not required to submit

NN JERGER

MERGER of at least two enter-
dif tainment unions—American Fed-
it eration of Radio Artists and Tele-
il vision Authority—was a certainty
o for this summer as a result of
i membership vote announced last
il week.

M Results of the balloting, con-
I ducted by mail throughout March,
4 showed that 1,264 TVA members
ilfl were for the merger, while 269
" were opposed. Among radio art-
ists, 2,213 favored unification while
79 did not. Voters also approved a
W constitution for merger of the
W unions, which would become the
American Federation of Television
and Radio Artists.

National polling was conducted,
;as planned at the TVA convention
/in New York last December, as an
|;alternative to an over-all merger
‘with three other talent unions,
~scheduled with a July 1 deadline.
The other unions are Actors and
.[/Chorus Equity Assns.,, American
1Guild of Musical Artists and Amer-
ican Guild of Variety Artists. All
il are members of Associated Actors
& Artistes of America (AFL).

,  Early this year, all entertain-
sment unions—on record as favor-
+ing total merger but unable, among
themselves, to effect it—approved
a study for total unifications to be
conducted by the Institute of In-
dustrial Relations at the U. of Cali-
fornia at Los Angeles and the
@1 School of Industrial & Labor Rela-
tions at Cornell U. The educators
' volunteered to study feasibility
and means for total merger, to
report to AAAA members in
time for them to vote on it by
July 1. TVA, previously invited
to form an all-broadcasting union

i

iy by AFRA, served notice that unless

' total merger is accomplished by

!::,“, July, it would unite with the radio

50} group.

TV Applications

(Continued from page 65)

program plans with their applica-
tions.

Pending applications which are
not completely resubmitted will be
dismissed, the Commission stated.
Only exception is when duplication
of some exhibits would prove an
“undue hardship.”

Applications in Processing Line
A will be checked against applica-
tions in Line B for conflicts regard-
ing transmitter - to - transmitter
spacings. It therefore behooves all
applicants to get their applications
on file within the 78-day period be-
fore July 1, it was pointed out.
Otherwise, an applicant in Line B
is likely to find that his antenna
site will conflict with that of an
application granted in Line A, and
he will be required to pick another
site.

Where two applications are found
to be in conflict, they will be set
for hearing. If the conflict is re-
solved, the application with the
higher priority will be processed,
while the application with the lower
priority will go back into its proper
place in its processing line.

The Commission also called at-
tention to present rules which re-
quire that an application must be
filed at least one full day before
Commission action on another ap-
plication in order for the former to
be considered in conflict with the
latter. It also pointed out that a
new application must be filed at
least 20 days before the date of a
hearing in order to be consolidated
in the hearing with the other appli-
cations.

P&G REVIEWS SHOWS

Chicago Kinescopes Viewed
REPRESENTATIVES of Procter
& Gamble visited Chicago last week
to see kinescope auditions of Wel-
come Travelers, which P&G spon-
sponsors five mornings weekly on
NBC. The kines were cut at NBC
headquarters and were filmed at
NBC Merchandise Mart headquar-
ters as two quarter-hour and one
half-hour films.

AM principals are expected to
handle the TV show also, among
them being emcee Tommy Bartlett,
Bob Cunningham, director; Myron
Golden, producer, and Les Lear,
manager. AM sponsors are Lava,
Spic-N-Span, Joy and Prell. Al-
though the show is proposed now
as a five-a-week afternoon show,
the network is also considering a
simuleast.

Alex Drier, NBC network com-
mentator from Chicago, last week
put his own news-feature package,
Man on the Go, on kinescope for
prospective client auditions. De-
signed as a once-weekly half-hour
network show, the program fea-
tures Mr. Drier in a narrative and
dramatic format discussing news
trends, features and human interest
stories.
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FCC ATTORNEYS

Three More Leave Staff

FCC lost three attorneys last week.
A. Harry Becker, chief of the Ad-
ministrative Law Branch, Office of

the General
P 7 Counsel, resigned
to open his own
office. Howard J.
Schellenberg Jr.,
attorney in New
& Aural Facili-
ties Division, and
Leonidas P. B.
Emerson, attor-
ney in the Re-

Mr. Becker newal & Trans-
fer Division,
Broadcast Bureau, resigned to

join the newly formed law firms of
Haley & Doty and McKenna &
Wilkinson respectively.

Washington radio law firm of
Haley, McKenna & Wilkinson be-
comes two separate organizations
April 15. Andrew G. Haley and
Dwight D. Doty, with Mr. Schellen-
berg, form Haley & Doty. James
A. McKenna Jr. and Vernon L.
Wilkinson, with Mr. Emerson, be-
come McKenna & Wilkinson. Both
firms will remain for the time being
at their present address, Duryea
Bldg. on Connecticut Avenue.

Meanwhile, Edward P. Morgan,
of Welch, Mott & Morgan, resigned
as director of enforcement for the
Office of Price Stabilization and re-
turned this week to his private
practice. He has been with OPS
since February 1951.

Mr. Becker ended 18 years of
service with the FCC with the open-
ing of his own office in Room 1116
Ring Bldg. He joined the Commis-
sion in 1941, was chief of the Law
Department’s Chicago office from
1942 to 1945. During his FCC
career, Mr. Becker acted as Com-
mission counsel in such notable
cases as Clear Channel hearing, in
1946; Daytime Skywave, in 1946;
rule making on 30 ke separation, in
1947; WMIE Miami, in 1949-50. Mr.
Becke1 was graduated from Mar-
quette U. Law School in 1934,
worked for the Securities and Ex-
change Commission and the Federal
Power Commission before joining
the FCC.

Prior to his OPS tenure, Mr.
Morgan served as counsel for the
Senate Foreign Relations (Tyd-
ings) subcommittee looking into
communists in government. Before
joining Messrs. Welch and Mott in
1947, Mr. Morgan was with the
General Accounting Office and the
FBI.

Benton-McCarthy Spat

IN THE continuing spat between
Sen. William Benton (D-Conn.) and
Sen. Joseph R. McCarthy (R-Wis.),
the Wisconsonite last week criti-
cized Sen. Benton’s use of TV in
his 1950 campaign. Sen. McCarthy
introduced a resolution asking for
a Senate probe of Sén. Benton,
naming as one of six areas of in-
quiry: “The use by Benton of fake
television portrayals of Benton
during his 1950 campaign.”

=7 TRIOL

PANEL members who discussed “The Problems of Television Rating Services"
at the 34th annual meeting of the American Assn. of Advertising Agencies |

[B®T, April 7] were (I to r) Herbert A. Vitriol, Grey Adv.; Charles A. Pooler,

Benton & Bowles; Lynden O. Brown, Dancer-Fitzgerald-Sample, and Fred B. !
Manchee, Batten, Barton, Durstine & Osborn, panel leader.

UTP PACKAGE SALES

Announced for 7 Markets

UNITED Television Programs re-
corded sales of four video film
packages in seven more markets
last week, according to Aaron Beck-
with, UTP sales director.

Hollywood Off-Beat, a half-hour
private detective series starring
Melvin Douglas, will start on
WXYZ-TV Detroit April 29 for
the Evans-Beckwith Carpet Co. and
on KFMB-TV San Diego this week.

Quarter-hour sports interviews,
conducted by Leo Durocher and
his wife, Laraine Day, Double Play
With Durocher and Day, starts on
WNAC-TV Boston April 26 and,
for the Fedders-Quigan Corp., on
WMBR-TV Jacksonville as of May
7. On the market little more than
six weeks, the sports program has
been sold in 16 markets so far,
Mr. Beckwith reported.

Royal Playhouse, which won
honors for the best film series of
1951 when it was presented as
Fireside Theatre, was added by
WOC-TV Davenport, where Ford
dealers will sponsor.

Anticipating the end of the TV
station freeze, UTP is the first
film distributor to start contact-
ing possible new stations, Mr. Beck-
with claimed. Many sponsors
anxious to get top time fran-
chises are already lining up in
some markets, he said.

Montgomery Testifies

ROBERT MONTGOMERY, radio
news commentator and NBC TV
producer, testified before the House
Agriculture Committee last week.
He was called to explain where he
got the information with which he
attacked in news broadcasts the
government’s $125 million dollar
campaign against foot-and-mouth
disease (prevalent among cattle in
Mexico). Mr. Montgomery ac-
quitted himself well in the opinion
of observers by countering ques-
tions with queries of his own. At
the hearing’s close, Rep. August
Andresen (R-Minn.) said “this
hearing will not be a total loss.
‘Where you had 15 million listeners
you’ll now have 75 million.”
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DETROIT TO LANSING

Microwave Link Planned

PLAN to erect a microwave TV
radio-relay link between Detroit
and Lansing to provide one north-
bound channel to Lansing was re-
vealed in an application filed last
Tuesday by AT&T with the FCC.

The link will require two inter-
mediate amplifying stations be-
tween the cities and will cost $250,-
000. If the FCC approves the re-
quest promptly, AT&T expects to
have its link in operation by late
summer.

WJIIM-TV, the only TV outlet
in Lansing, now is interconnected
with the four TV networks but
uses a privately-owned microwave
system which connects with Bell
facilities in Detroit.

Peterson to CBS-TV

EDGAR PETERSON, original pro-
ducer of Pulitzer Prize Playhouse
and more recently producer-direc-
tor of the Faye Emerson Show,
has been named manager of the
CBS-TV story and script depart-
ment, effective today (Monday).
The former motion picture produc-
tion aide to Dore Schary, David
Selznick and Frank Capra will re-
port to William Dozier, former
CBS-TV script manager recently
named executive producer of dra-
matic shows.

WTOP-TV’s Thanks

RETURN by WTOP-TV
Washington of the CBS-TV
Songs for Sale with Steve
Allen to the air after being
dropped a month was accom-
panied by so many “thank
you” letters from apprecia-
tive viewers that the station
in a series this week will air
its own thank yous, using
names of letter writers. Lloyd
Dennis, director of program
service, said the 9:30-11 p.m.
EST Saturday telecast was
returned after a flood of let-
ters and post cards, and called
the station’s response to the
writers “television democ-
racy.”




] late last week had taken legal NBC AFF’L’A TES remuneration to the stations than

JUSTICE PROBE

RCA Opposes Subpoena

RCA asked the U. S. Court for the
Southern District of New York
last week to withdraw or modify

' the subpoena issued to the manu-

facturing company in the anti-

h trust probe launched by the Jus-

tice Dept. in the electronics indus-

< t1y six weeks ago [B®T, March 5].

Deadline for the Justice Dept.

| set for today (Monday), was ex-

lto answer the motion, originally

-

tended a week with RCA consent.
The motion was filed Tuesday by
the law firm of Cahill, Gordon,
’Zachry & Reindel, RCA counsel.

' The action, considered the nor-

L mal way to counteract a subpoena,

charged that the federal request

=" for voluminous company records,

1]

correspondence and other docu-
ments—some dating back to 1934
l—per‘:aining to electronics manu-

1| facture—was “too broad, unreason-

3t

o .

- able and oppressive,” spokesmen
. for the law firm said Thursday.
An additional part of the mo-
tion charged that that part of the
subpoena relating to RCA licensing
- had previously been adjudicated in
- the 1932 consent decree in the Dela-
- ware courts. When the office of the
Attorney General tried to reopen
“that case in 1942, the motion said,
‘the court held that the case was
closed. A subsequent federal ap-
‘peal to the U. S. Supreme Court
- was dismissed before hearing.
RCA was the only manufacturer
among those served—virtually all
the nation’s major producers of
' AM, FM or television transmitting
; and receiving equipment—who by

AFA CONVENTION

Includes TV Session

ADVERTISING Federation of
America’s convention session on
television, based on the theme
“Television Takes Stock of the
‘Future” [Be®T, March 17], will be
conducted by Eugene S. Thomas,
vice president of George P. Holling-
bery Co., station representation
firm, it was announced last week.
The annual eonvention will be held
June 8-11 in New York.

Speakers for the TV session,
slated for the morning of June 11,

~ | have not been announced.

| “What’s Ahead for Advertising
t and Marketing?” is scheduled topic
ifur the June 9 morning meeting,
| featuring a survey report by Arno

: Johnson, vice president of J. Wal-
‘ter Thompson Co., followed by a
| panel discussion. Panel leader will
| be Stuart Peabody, assistant vice
\ president in charge of advertising,
| The Borden Co., with members in-
| eluding Marion Harper Jr., presi-
!dent of MecCann-Erickson; Ben
Duffy, president of BBDO, and a
national advertiser, to be an-
nounced.

AFA award to its annual high
school essay contest will be made
at luncheon the same day by
Thomas Brophy, Kenyon & Eck-
nardt board chairman and chair-
| man of the board of judges.
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steps to eliminate or change the
court order, a spokesman for the
anti-trust division indicated.

The subpoenaes were served in
late February to start what was
described as an industry-wide in-
vestigation of possible anti-trust
law violations. Those served were
instructed to deliver masses of
company records to the New York
court on May 12, for study and
consideration by a grand jury. Ac-
tual charges could be lowered only
at grand jury request upon com-
pletion of its closed-door investi-
gation, a matter that might take
months.

List of manufacturers known to
have been subpoenaed, or presumed
to have been since the investigation
was to be industrywide—included
RCA, whose activities were singled
out as a specific subject upon which
certain information was demanded,
and CBS, General Electric, West-
inghouse, Philco, Hazeltine Corp.,
International Telephone & Tele-
graph Co., Zenith, and DuMont.

Resist New Spot Plan

NBC-TV reportedly was encounter-
ing affiliates’ resistance last week
to a plan to sell the four half-hour-
ly 35-to-60 second weather reports
on its Today morning show, charge
the sponsor for the equivalent of a
five-minute segment and pay affili-
ates one-third of the 15-minute
rate.

The proposed sponsor is Armour
& Co., which under the plan would
get a brief mention of its Dial
soap before each weather report
and a 15-second commercial after-
ward. The network pointed out to
its affiliates that this adds up to
approximately four minutes of pro-
gram and one minute of commer-
cial time daily.

NBC-TV spokesmen had no im-
mediate comment on affiliates’ re-
action, but it was known that some
stations were contending the plan
would put the network into the
“spot carrier” business with less

if they themselves sold the an-
nouncements,

The program is seen 7-9 a.m.
EST and CST, Monday through
Friday, and features Dave Garro-
way, who is sponsored by Armour
on NBC radio.

TV Talent Search

GEORGE FOLEY Inc., producer
of ABC-TV’s science-fiction Tales
of Tomorrow, began a “Star of
Tomorrow” talent search last week
in effort to find new TV talent
from among women, 20 to 25 years
old, who have never been cast in
video roles. Final winner of
nightly auditions will be selected
April 30 by Charles Underhill,
ABC-TV programming head; Jes-
sica Landau, Universal Pictures’
Eastern talent supervisor; actor
Thomas Mitchell, and a Broadway
producer. Winner to be starred in
Tuales of Tomorrow May 9 and be
screen tested by Universal Pictures.

in MARCH an agency executive

wrote about a WGN-TV program:

e J have consistently watched our participation
with a very critical attitude, and all I have
ever come up with was...Praise, sincerely and

copiously, for the fine job you are doing. *®

Follow the lead of advertisers who know...get the most
for your advertising dollar by buying WGN-TV in Chicago.

Check your WGN-TV representative for choice availabilities.

The Chicago Tribune Telebigion Station

Telecasting
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OPERATING COSTS

Herold of RCA
Issues Study

DETAILED analysis of TV station operating costs, broken down by
size of station, has been prepared by Joe Herold, TV station planning
consultant for RCA’s engineering products department. Actual stations,
now in operation, were studied and their averages were used as the basis

for the study.

Not only has Mr. Herold listed
‘typical salary requirements, de-
partment-by-department, for four
major classifications of station, but
also he has considered transmitter
operating costs, rent, depreciation,
insurance and even the amount of
floor space needed for various de-
partments in each class of station.

A typical station with a 2 kw
transmitter, without a live studio
and using network, film and slide
programming, has total yearly
operating expense of $184,048. Its
personnel numbers 22, and the sta-
tion needs 2,624 sq. ft. of floor
space. Technical expense for such
a station is $40,140; program ex-
pense runs about $64,180; sales ex-
pense is about $24,700, and admin-
istrative and general expenses are
about $55,028.

A station with a 10 kw trans-
mitter has 31 employes, needs 6,260
sq. ft. of floor space and has total
yearly operating expense of $274,-
718. A breakdown of departmental
expenses shows about $65,268 for
technical expense, $103,350 for

*
program expense, $28,720 for sales
expense and $77,380 for adminis-
trative and general expense. Such
a station uses network, film and
slide programming, in addition to
one live studio.

A station with a 20 kw trans-
mitter has yearly operating ex-
penses of about $444,632 and 50
employes. It needs at least 15,835
sq. ft. of floor space. These sta-
tions spend about $116,144 on tech-
nical expense, $186,480 on program
expense, $34,700 on sales expense
and $107,308 on administrative and
general expenses. It uses network,
slide and film programming, has a
live studio and also handles re-
motes.

The station operating with max-
imum ERP uses network, film and
slide programming, has two or
more live studios and remote equip-
ment, plus a master control room.
Its total yearly operating expense
is $618,882 and it has 70 employes.
Technical expense is about $160,725,
program expense is $222,312, sales
expense is $65,800 and general and
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administrative expense is $166,045.

Also included are comparison
tables showing at a glance statis-
ties for all four major groups of
stations.

Average Class “A” time rates
per hour and minute vary from
$225 an hour and $27.50 a minute
for a 12,000-receiver market, $400
an hour and $75 a minute for a
100,000-receiver market, to $1,500
an hour and $300 a minute for a
1,775,000 - receiver market and
$3,000 an hour and $550 a minute
for a 3,000,000-receiver market.

The report is concluded with a
breakdown of responsibilities for
the usual TV station operating
personnel.

TV PRIORITY
St. Louis Wants From FCC

ST. LOUIS Board of Aldermen has
asked the FCC that St. Louis be
given first priority when the TV
freeze is lifted and the Commis-
sion begins processing applications.
In a resolution adopted April 4,
the Aldermen asked that the city’s
TV applicants be given an early
hearing so that new stations can
be built and put on the air at the
earliest date.

The resolution called attention
to the fact that St. Louis viewers
are “in a more adverse posmon
with respect to television
than the residents of the 10 prm-
cipal metropolitan areas of the
United States. . . . The St. Louis
area contains the largest concen-
tration of receivers (372,000) in
the United States having only a
single service available.” The Al-
dermen credited the city’s only TV
station, KSD-TV, with perform-
ing “a marvelous job.”

Owner of KSD-TV, the St. Louis
Post-Dispatch editorially endorsed
the Aldermen’s request that the
FCC ‘“give early consideration” to
the city’s applicants.

Meanwhile, on April 6, the St.
Louis Globe-Democrat, which owns
a minority interest in KWK, be-
gan a series on the history of the
TV freeze. Series was introduced
by a front-page editorial which
referred to the fact that St. Louis
has only one TV station, but ex-
plained that the situation was not
due to the “unfairness” of the FCC
but to the freeze. The editorial
pointed out that some major cities
had no TV—Denver and Portland,
Ore. “Television,” the editorial
said, “has made a stupendous and
historic growth. . . . It is fabulous
in its appeal to the people, and in
a great sense has changed the
pattern of public entertainment
and the home life of the American
people.”

There are seven applications
pending the six available chan-
nels in St. Louis. Applicants are
KWK, WEW, KXOK, KFUO, St.
Louis Amusement Co., 220 North
Kingshighway Inc., and the New
England Television Co. Of the six
available channels in St. Louis,
three are VHF and three are UHF.
One of the VHF channels is re-
served for non-commercial, edu-
cational use.
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Who's All Wet?

COLD WATER followed hot
words during America Votes,
KECA-TV Los Angeles pub-
lic service sustaining panel
program, when George Me-
Lain, advocator of an old age
pension plan, replied to the
question of “Are you a com-
munist?” by heaving the con-
tents of a glass of water at
his questioner, Paul Sheedy,
counsel for the Property
Owners Assn. of California.
Television watchers saw Mr.
Sheedy reply by throwing a
.full glass back at Mr. Me-
Lain, who was nicked on the
hand by a piece of flying
glass. Nelson Pringle, mod-
erator, stepped in to smooth
ruffiled feathers and the old
age pension plan discussion
continued to a wet but un-
eventful conclusion.

WCBS-TV AUDIENCE

Sales Presentation Made

WCBS-TV New York is circulat-
ing a sales presentation, “The New
York Television Picture,” elaiming
that the CBS-TV key delivers the
biggest audiences, leads in local as
well as network programming and
offers lowest cost circulation of all
Manhattan TV stations.

Brochure states that WCBS
reaches 189 of the total national
TV audience, leads in gquarter-
hour count of audience for both
daytime and nighttime, with Tele-
Pulse reporting total of 247 firsts
for WCBS-TV compared to 120
for the next highest station. Sta-
tion also claims first rating on such
pooled broadcasts as President
Truman’s March 6 speech and the
San Francisco Peace Conference;
highest-rated film programs, wom-
en’s program, news program and
sports feature., Average cost per
thousand is said to be $1.47 on
WCBS-TV with nearest competi-
tor listed as $1.83.

CBS-TV Sleuth Series

NEW TV series of 39 half-hour
programs, Files of Jeffrey Jones,
was announced as available by CBS
Television Sales last week. Con-
cerning a former G. I. who finances
his way through law school by
outside sleuthing activities, the
series has been taken by Crawford
Clothes for WABD (TV) New
York, effective June 7 when the
CBS-TV film sales’ Cases of Eddie
Drake—also sponsored by Craw-
ford—completes its 13-week run.
Files of Jeffrey Jones also was pur-
chased by Ennds for KING-TV
Seattle and by Pittsburgh Brewing
for WDTV (TV Pittsburgh. Pro-
gram stars film actor Don Hag-
gerty and features Gloria Henry,
Lyle Talbot, Vince Barnett and
Tristram Coffin.

AMERICAN Brewing Co.s 104-week
sponsorship of TV drama series, The
Unexpected, began April 5 on WBAL-
TV Baltimore. Ziv series features
half hour dramas with trick ends.

Telecasting
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BILL to pay William L. Gleeson,
president of Broadcasting Corp. of
America, nearly $150,000 for losses
due to the FCC’s deletion of Chan-
nel 1 (44-50 mc), has been intro-
duced in the House by Rep. George
B. Miller (D-Calif.).

The House Judiciary Committee,
where the bill pends, has taken no
action on the “relief” meéasure.

Mr. Gleeson got his CP for
Channel 1 in Riverside, Calif., in
December 1946. Early in 1948, as

»the station neared construction, the
FCC deleted Channel 1. Mr. Glee-
son then asked for Channel 13, as-
signed to KLAC-TV Los Angeles.
Later, he decided not to become
involved in hearings and asked for
special temporary authorization to
use Channel 6. This request was

. rejected by the FCC which said he

would have to submit a new appli-
cation and take chances on getting
the grant just like any new ap-
plicant.

Commission said it took action

i in deleting Channel 1 only after

informing Mr. Gleeson in May 1947

that re-allocation or deletion of
i+ Channels 1 and 2 appeared likely
and that he should participate in
public hearings on the proposals.

Although Channel 6 is not in use

in Los Angeles, it was assigned to

San Diego, 112 miles away.

Originally Channel 1 was set

hi; aside for community TV stations,

. but later FCC decided mobile and
fixed services, also assigned 44-50
me, could not share channel with
TV stations. Eleven cities were
assigned Channel 1, but no other
CP’s were granted by the FCC.
Gleeson' Petition

' Last November Mr. Gleeson filed
a petition to reorganize BCA under
the Federal Bankruptcy Act in Los
Angeles. Petition was to prevent
a pending sheriff’s sale of KROP
Brawley, Calif., equipment and fur-
nishings. Foreclosure action was
brought by Mr. and Mrs. Fred K.
Wahl who claimed $8,120.41 due on
. a $10,000 promissory note signed in
1946 by Mr. Gleeson [BeT, Nov. 5,
1951].

William B. Ross, head of W. B.
Ross & Assoc., Los Angeles ad-
vertising and public relations
agency, was appointed BCA frus-
tee. When he filed applications
with the FCC for involuntary
transfer of control of the Gleeson-
owned stations (KPRO Riverside,
- KREO Indio, KPOR Blythe and
. KROP Brawley), Mr. Gleeson re-
- fused to sign them.
| Last week Mr. Gleeson signed a
i petition with the FCC requesting
- that no action be taken on the
- transfers since he claims he is
 under the protection of the court.
Until the court decides at a hearing
next month whether or not BCA
is. bankrupt, Mr. Gleeson contends
that he should retain control.

Mr. Gleeson said he is trying to
' work out arrangements with his
" creditors for monthly settlements.

If this can be done, and the court

approves the plan, BCA will be
spared bankruptey he said.

Only if the court does not ap-
prove the plans for payment to
creditors, or if it declares BCA
bankrupt, should the involuntary
transfer of control be made, Mr.
Gleeson claimed.

‘WOODY’ WOWS ‘EM
WOOD's Bird Is Versatile

WOOD-AM-TV Grand Rapids is
proud of its bird. He's “Willy
Wood,” who appears quite liberally
on the station’s video picture and
also identifies both stations.

The little woodpecker, who has
animation that is life-like and
pleasing to the eye, the stations
note, expresses well the area
which they serve. Grand Rapids
is in the heart of a wood working
area with a concentration of furni-
ture factories.

Search for Willy’s creator is a
story in itself, the stations report.
Studios nationwide submitted
sketches in response to WOOD's
bid. But all had something missing
until Harry Wesslund’s sketch ar-
rived. Mr. Wesslund, a local self-
taught freelancer, had the answer.
His skilled pen makes Willy “com-
manding, excited, whimsical or ath-
letic—exhibiting the impression de-
sired for almost any circumstance,”
Willy is “a bird equal to every
challenge,” WOOD adds.

DR NETWORK
PIGTURE

PLEASESTAND BY

< BERNSERNNEEBENEREBNBRERS

TV film strip shows Willy in action.

‘Faith of Our Fathers’

AN UNNAMED television net-
work is reported considering pro-
duction of a serial version of
“Faith of Our Fathers,” the Paul
Green sesquicentennial show at
Washington, D. C., which has been
suffering budget problems. Accord-
ing to Sesquicentennial Director
Paul M. Massmann, the $65,000
received from TV serial rights
would put the show over the hump
this season. Costs for the drama
are about $260,000 annually.

‘BROADCASTING ® Telecasting
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TVA COLLECTS CLAIMS

Payments Due Under Code

TELEVISION Authority has col-
lected more than $25,000 in claims
in the past 18 months, according
to a report by Wayne Oliver, West
Coast representative, made to the
union’s executive board.

Explaining that payments col-
lected were due under the TVA
code, Mr. Oliver said producers had
either protested or sought clarifi-
cation on the various claims. Daws
Butler and Stan Freberg, voices
on Time for Beany on KTLA (TV)
Hollywood, received $1,300 in
claims against Clampett Produc-
tions, co-owner of the puppet show.
The pair based their claim on the
fact they were not paid for han-
dling commercial spots for which
they doubled.

Included also was money held in
escrow until the Wage Stabilization
Board approved the new TVA code
for salary increases and fee adjust-
ments. KTTV (TV) there released
$5,020, which represented pay in-
creases for staff announcer. Terra
Productions turned over $5,122 to
TVA and adjusted its fees for cast
members of ABC-TV Space Patrol.

OFFICIAL FILMS

To Distribute TV Series

OFFICIAL FILMS, New York,
has acquired distribution rights to
three half hour TV film packages
being produced by Don Sharpe En-
terprises, Hollywood. They include
My Hero, comedy -accentuated
mystery series starring Robert
Cummings, with Julie Bishop; Im-
pulse, suspense series written by
Larry Marcus, and Four Star Play-
house, series of original plays
starring Charles Boyer, Rosalind
Russell, Dick Powell, Joel McCrea
and Robert Cummings, who will be
rotated each week.

In addition Official Films will
handle distribution of Dougfair
Corp.’s TV film series Terry and
the Pirates. The adventure series
is based on the comic strip distrib-
uted by Chicago Tribune-New York
Daily News Syndicate.

Political Advice

POLITICAL quotation of the
hour was delivered by Sen.
John M. Butler (R-Md.) to
the Arlington, Va., Republi-
can Women’s Council. He
said: “The most impor-
tant medium in campaigning
today is television.” Direct-
ing his remarks to a Repub-
lican who is aspiring to a
House seat from Virginia,
Sen. Butler, who unseated
former Sen. Millard E. Tyd-
ings (D-Md.) in a contro-
versial election that set off
a Capitol Hill investigation,
added: “You can take care
of the city people through
TV, but take care of the
people in the counties through
personal contact.”

KATZ AGENCY
MAN

WHEN Television sells

.. so get in on this rich
market by using Central
New York’s pioneer sta-
tion, that not only is
FIRST in length of serv-
ice, but FIRST in results.

A MEREDITH

'l'v STATION
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‘THE BIG PICTURE’

Second Cycle Shown

PREVIEW of the second 13-week
cycle of The Big Picture, Army-
produced documentary of the Ko-
rean War, was held last Monday in
New York. It depicts the vast
U. S. military training program at
home and abroad, development of
mew military equipment, and the
U. 8. military picture in Western
Europe and Africa.

Produced jointly by the Radio-
TV Branch, Public Information
Div., Dept. of the Army, and the
Signal Corps Photographic Cen-
ter, the film is distributed by Col.
E. M. Kirby’s Radio-TV Branch of
the Army in Washington.

The series currently is running
on 83 TV stations. Stations may
sell it to sponsors on an institu-
tional basis.

Regulation W

CEILING for radio-TV and other
consumer goods now exempted from
Regulation W installment restric-
tions has been raised from $50 to
$100 by the Federal Reserve Board.
Effect of ruling is to subject all
appliances costing over $100 to the

current requirement of 15 down
and 18 months to pay. Board of
Governors explained additional

exemption would “simplify admin-
istration” of Regulation W without
“substantially affecting volume of
consumer installment credit out-
standing.”

90,000 TV SETS

IN THE QUAD-CITY AREA
ACH month this TV set
total is ascertained by
Quad-City wholesalers serv-
ing this area. Actually, the
total of TV homes reached
by WHBF-TV is considera-
bly larger as our TV signals
are received over an exten-
sive area beyond the Quad-
Cities.
Increased power has dou-
bled WHBF-TV radiated
strength; the staff and fa- |
cilities have recently moved
into enlarged quarters.
True to a 25 year tradition
of service in radio broad-
casting, WHBF-TV now also
serves Quad-Citians well—
and advertisers profitably.
Les Johnson, V.P. and Gen. Mgr.

E

Am

FM

g Ld 4

TELCO BUILDING, ROCK ISLAND; ILLINOIS
Represented ki Kvery:Kiodel, T
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Crown Pictures International, Hol-
lywood, acquires The Barber of Se-
ville, feature film version of Rossi-
ni’s comic opera produced in Rome
by Tespi-Productions, for exclusive
seven-year television distribution
rights in America. Film stars
Ferruccio Tagliavini, Metropolitan
Opera star, and opera personalities
Tito Gobbi, Nelly Corradi and Italo
Tajo. Feature will be offered as
single unit or in three half-hour
episodes.

Hyman Marcus, financier, to head
Television Varieties Inc., Holly-
wood, formed with more than $200,-
000 capital to produce and package
TV film programs. Herman Webber,
General Service Studios producer,
viece president, and Max Fink, at-
torney with Fink, Rolston, Levin-
thal & Kent, as secretary-treasurer.

Production . . .

Stanton Kramer, head of TV Enter-
prise Pictures, Hollywood, and for-
mer head of George Florey Inc.,
Chicago, to be executive producer
of Radiant Productions, Hollywood,
newly formed to produce two 13
half-hour film series plus several
features. Writer-director will be
Lawrence Raimond, head of Law-
rence Raimond Productions, and
David Buntzman, United Artists
Productions Ine. executive pro-
ducer, to be associate producer.
Production planned to start in 90
days.
H * *
Jack Chertok Productions Ine.,
Hollywood, to start 52 half-hour
Lone Ranger next month for Gen-
eral Mills Inc., with Fred Fralick
to work with Mr. Chertok as repre-
sentative of series owner, George
W. Trendle.
= #* =

Lindsley Parsons Productions,
Hollywood, starting new TV film
series of 26 half-hour CBS-TV
Files of Jeffrey Jones on April 17.
Actors Don Haggerty and Gloria
Henry of first 13 of series, again
will be co-starred and Lew Landers
and George Blair will share direc-
tion.

Gayle Gitterman, head of Hal Roach
Studio story department, Culver
City, appointed producer on The
Dramatic Hour, four-part, one-
hour TV film series starting May
19. Studio is seeking actor and
actress to star in programs, format
of which will be: (1) screen test
followed by discussion with the two
stars, (2) dramatized chapter from
The Lust Days of Pompei, (3)

playlet by studio’s stock company
and (4) playlet featuring the two
stars.

R

Phildan TV Productions, Holly-
wood, has acquired TV rights to
Alley Oop, N.E.A. Service Inc.
comic strip, and plans to produce
13 half-hour TV film series starting
this summer.

Film People . . .

Royce Barclay of production de-
partment, Warwick & Legler Inc.,
Los Angeles, signed as story co-
ordinator with Pennant Produc-
tions Inc., Hollywood, for initial
TV film series, Date With Destiny.
Budget of over $8,000 allowed to
obtain personalized stories for
series through newspaper ads in 12
cities.

Fred Messenger and Jack Murton,
head of newly-formed Talent Assoc.
(television casting agency), signed
by Lindsley Parsons Productions,
Hollywood, to cast next 13 half-
hour Files of Jeffrey Jones TV
film series.

PRESIDENT’S NEWS
Pollard Would Televise

RADIO-PRESS conference of the
President of the U. S. should be
telecast to provide another channel
for the flow of White House ideas,
opinions and actions “directly home
to millions of Americans,” accord-
ing to Dr. James E. Pollard, direc-
tor, Ohio State U. School of Journa-
lism.

Dr. Pollard’s suggestion was con-
tained in his article written for
Public Opinion Quarterly. He re-
ceived the 1947 Sigma Delta Chi
Distinguished Service Award for
research in journalism for his
book, The Presidents and the Press.
The article analyzes the President’s
news conference as a channel of
communication.

News conference telecasts would
not impair press and radio reports
but would make both the President
and his questioners “more respon-
sible in their conduct of them,” he
said. It would “enhance the per-
sonal touch” and “would make still
more democratic a major com-
munications device that is uniquely
American,” Dr. Pollard added.

RANGERT[INE'

BEST ron ]V FILMS

HOLLYSMITH
PICTURES

TV PROGRAM ADVICE

‘Home Is Not Nightclub’

THE TV industry must not con-
ceive of the home as a nightclub
but rather as a church in miniature,
Martin H. Work, executive secre-
tary of the National Council of
Catholic Men, said in an address
before the 1952 Family Life Con-
ference in Columbus, Ohio. The
conference was sponsored by the
Family Life Bureau of the National
Catholic Welfare Conference.

“If the home is as sacred as the
church,” Mr. Work continued,
“dramas will not justify suicide, |
divorce of convenience, drunken-
ness, lust and violence.” Mr. Work
suggested that, at present, TV is
“neither a saint nor a sinner” and
added that on the credit side, “tele-
vision brings into our homes many [
hours of innocent, healthful enter- |
tainment.”

e

LOUIS G. PACENT

Was Pioneer Engineer

LOUIS G. PACENT, 58-year-old
founder and president of the Pac- |
ent Engineering Co. and pioneer in
radio development, died in Roose-
velt Hospital in New York on Mon-
day after having become ill earlier
in the day.

The industrial electrical engi-
neer, a graduate of Pratt Institute,
first experimented with wireless in [
1906, 10 years after Marconi’s suc- e
cessful tests, and had his own ama-
teur station in 1909 when he was i
16 years old. Working with the {(
Armed forces as a communicator
in 1913, he helped develop com- |
munications equipment for both
the Army and Navy in World
War I

After the war, Mr. Pacent formed
the Pacent Electric Co. to design
and produce radio apparatus and
electrical equipment for such com-
panies as RCA, General Electric .
and Westinghouse. During the §,
next two decades, as a consultant
to Warner Bros. Pictures, he also
worked on talking motion picture §.
equipment, developing in 1928 the
first power-operated sound projec-
tor for films.

In 1933, Mr. Pacent formed the
engineering company he headed at
the time of his death.

He was a fellow of the Institute
of Radio Engineers, as well as of
the Society of Motion Picture Engi-
neers, a member of the American
Institute of Electrical Engineers,
and also author of a number of
papers and books on communica-
tions engineering.

Mr. Pacent is survived by his
wife, the former Antoinette Marie
Andriola, and two sons, Louis G.
Jr. and Homer C. Pacent.

SYNC-SOUND

RANGERTONE

106 South Church St.,
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\IARS SEEK TV

‘ Santa Barbara Bid Filed

?b",ATEST indication of motion pic-
\we stars’ interest in television
.|as come with announcement that
;f‘ onald Coleman is chairman of the
] {pard of Santa Barbara Broadcast-
- & Television Corp., formed to
./ pply for a TV construction permit
“ |1 that city.
;l‘iCOIin McRae Selph, vice presi-
'snt and general manager of KDB
Ae‘,mta Barbara, is president, and
+ ecil Smith, local investment bank-
"%, is vice president. Alvin C. Wein-
"!‘end, president of San Ysidro
™ anch Inc., is secretary. Directors
t ielude Arthur Marquette, partner
1 { Sherman-Marquette, Chicago
]d\‘g‘ency, and C. H. Jackson Jr., a
“|'evada rancher.
7| Recently Irene Dunne and Loretta
"ioung became minority owners of
esert Television Co., applicant for
‘hannel 13 in Las Vegas, Nev.,
nrough purchase of 909% interest
| the firm by Huntridge Theatre,
‘.‘ which the actresses hold stock,
'om Edward J. Jansen, president
|* KRAM Las Vegas, who retains
»|)% [B®T, March 17]. If FCC
| rants application, Huntridge Thea-
.es would also buy control of
| RAM.
2| Mary Pickford and her husband,
harles (Buddy) Rogers, have ap-
i ications for TV stations in Ashe-
5| lle and Winston-Salem, N. C.
in| Bing Crosby, under his baptismal
|ame Harry L. Crosby, applied
i yme time ago for outlets in Spo-
|ane, Tacoma and Yakima, Wash.
le|'Gene Autry owns 85% of KOOL
i hoenix, which is an applicant for
-V in that city.
ft| Edward Lasker, RKO Radio Pic-
it |ires producer, has applied for Se-
itle and Denver stations.
#| Gifford Phillips, president of Tee-
lee Co., Hollywood TV film pro-
Ddlaction company and owner of
| GHF Pueblo, has application for
it enver and one for Colorado
it yrings-Pueblo [B®T, March 10].
it ae latter application was -filed
% |intly with James D. Russell, pres-
1| ent of KVOR Colorado Springs.
e

e

/Y HOUR-LONG filmed version of
:he"Lﬁy‘s
at

Tavern will be telecast on
BC-TV Al Star Revue on May 31.

~F

DisTRIBUTOR

trouble.

|A
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GIRDING for Eisenhower for President drive are (I to r) Sigurd S. Larmon,
Young & Rubicam president, who has just been named national vice chair-
man of the Citizens for Eisenhower Committee; Sen. Henry Cabot Lodge Jr.
(R-Mass.), chairman of the Eisenhower campaign, and Walter Williams, na-
tional chairman of the committee.

Mr. Larmon will confinue to serve as
publicity-public relations director.
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INDEPENDENT PROGRAMMING

Fairbanks Warns Against ‘Mediocrity’

INDEPENDENT TV station pro-
gramming is doomed to mediocrity
if the current attitude of opera-
tors is projected into the future.

Jerry Fairbanks, president of
Jerry Fairbanks Productions, made
this prediction in Hollywood after
talks with station executives dur-
ing his five-week, 11,000-mile tour
of video cities.

Policies of resistance to re-runs,
disregard for basic principles of
good showmanship, unrealistic at-
tempts to get everything for
nothing and a viewer-go-hang at-
titude were impressions he said he
received from independent station
operators.

He was amazed to find that many
operators “are not concerned with
raising the quality of their pro-
gramming.

“Engrossed in selling time, they
are interested in improving their
presentations only if no expense is
involved,” he said.

Noting that TV film producers
generally base program prices to
stations on the outlet’s rate card,
he declared that “It is an equitable
arrangement because the rate card
is based on the number of sets in
the area, just as motion pictures

in stock for immediate
CA-%?:?)L;‘::onditions of sale are
ot ufacturer. Look to
ofall R A Broad-

RCA-5820, $1200
i ide
2-page Buying Gui
2 supplies. Get what
nt when you want it! Ask tobe put on
5 rl;‘roudms' Bulletin”' mailing list.

ALLIED RADIO

Broadcast Division
Chicago 7
t Jackson Blvd.,
g2 w::“! HAymarket 1-7019
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are priced to theatres according
to the number of seats in houses.

“Not only are operators unwill-
ing to pay a comparable price for
quality programming but they
frown on any re-runs,” he said.

Mr. Fairbanks stated that some
stations rule against a repeat for
at least 12 months and warned that
unless this policy is relaxed, TV
film producers will stop investing
money in quality products.

“In many instances,” he said,
“re-run ratings have been higher
than during the first release. Many
viewers missed shows because of
competing programs, the time and
date of telecasts and other home
factors. And there are the many
new set owners each month in each
city.”

During the past five years, TV
film producers have developed new
production techniques, resulting in
remarkable savings, Mr. Fairbanks
said. Some shows are being made
at prices 5009 lower than in 1947.

Operators in cities with multiple
stations have a much greater ap-
preciation of quality programming,
Mr. Fairbanks said he learned dur-
ing his tour.

“Unfortunately, there are not
enough multiple-station markets
available currently so that the
producer can amortize his produc-
tion costs over them,” Mr. Fair-
banks explained, “and until the
monopoly created by the FCC
freeze on station permits is lifted,
the public and the TV film pro-
ducer will continue to suffer.”

Skyland Stations

LAST WEEK’s FCC RoOUNDUP
listed stations affiliated with Sky-
land Broadeasting Corp., applicant
for new TV station in Dayton,
Ohio, incorrectly. Skyland is li-
censee only of WONE and WTWO
(FM) Dayton. Skyland seeks Chan-
nel 22 (518-524 me) with ERP of
200 kw visual.

PROGRAM FORMAT TEST

Planned at Syracuse U.

EXPERIMENTATION in devel-
oping formats for television pro-
grams dealing with economics are
underway at Radio Television Cen-
ter of Syracuse U. under the spon-
sorship of Twentieth Century
Fund. Purpose of the project is to
determine the best method of pre-
senting economic information to
the public via TV.

Edward C. Jones has been placed
in charge of coordinating the proj-
ect. Don Lyon will handle scripts
and production. Research will be
under the direction of Lawrence
Myers. All are on the staff of the
center.

Three programs, each using an
experimental format and based on
economic research  information
supplied by the fund, are being
broadcast in April over WSYR-TV
Syracuse from the university’s TV
studios on campus. Each program
format will be different. Audience
reaction tests and interviews are
employed to determine relative im-
pact of each format.

Wilmotte Ends Tour

RAYMOND M. WILMOTTE, who
recently completed an assignment
as consultant to Research and De-
velopment Board of the office of the
Secretary of Defense, last week an-
nounced his return to the field of
broadcast engineering. Headquar-
ters are at 1460 Church St.,, N.W.,
Washington 5, D. C.

WOW-TV

leads the way in
Midwest Television

* WOW-TV serves one of the
fastest growing TV markets
in the United States.

% Every day an average of 125
families is added to the
WOW-TV audience.

%* Present total-now well over
125,000 sets!

% Low-cost, high-rated partici-
pations now available.

Wire or telephone your nearest
John Blair-TV office or Fred
Ebener, Sales Manager.

WEbster 3400

WOW-TV

Channel Six
A MEREDITH STATION

OMAHA

FRANK FOGARTY, General Manager
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TRUSTEESHIP TV

Proposed at Evansville

AN INGENIOUS plan to get TV
started in Evansville, Ind., without
waiting for comparative hearings
and an FCC grant for the sole pro-
posed VHF Channel 7, has been
submitted to the Commission.

Plan involves the use of a trus-
teeship to construct and operate the
VHF station pending the Commis-
sion’s decision granting it to a
single applicant.

There are two Evansville appli-
cations on file at the present time.
Both are for VHF. In the
Commission’s proposal, Evansville
would have three additional UHF
channels—one of which would be
reserved for non-commercial, edu-
cational use.

Essence of the trusteeship plan is
this: A group of non-broadecast
highly regarded Evansville citizens
would set up a TV company. With
FCC permission it would build and
operate the VHF station as soon as
the TV freeze is lifted. When con-
solidated hearings on Evansville
applicants are finally decided (ex-
pected to be 11%-2 years off), the
trustees would turn over the sta-
tion to the chosen applicant—which
would repay the costs of construe-
tion and operational losses, or in-
herit any profits.

Idea was broached to FCC Gen-
eral Counsel Benedict P. Cottone

by Evansville Mayor H. O. Rob-
erts and J. D. Beeler, local busi-
nessman and chairman of the
Chamber of Commerce’s TV and
Communications committee.

Mr. Cottone’s reaction, it was re-
ported, was that the group should
formulate its plan in more detail
and submit it to the FCC for a
decision. He also pointed out, it is
understood, the possibility that the
idea might run afoul the objections
of a single applicant.

First recommendation for the
trusteeship plan was made by John
B. Caraway Jr., executive vice
president of Electronics Research
Inc.

Controversy flared when John A.
Engelbrecht, president and general
manager of WIKY Evansville, first
opposed idea, then proffered use of
WIKY’s television facilities (900-
ft. tower, transmitter and studio
equipment now in storage, 44x24x-
22-ft. studio).

Mr, Caraway charged that WIKY
was trying to “torpedo” the plan,
since one of the provisions in the
WIKY offer was that the trustees
must be acceptable to the owners
of WIKY.

Mr. Engelbrecht retorted that he
was suspicious of the plan because
Mr. Caraway was the consulting
engineer for WGBF Evansville and
that one of the executives of Elec-
tronics Research Ine. is a major
stockholder in WGBF.

Only applicants for TV in Evans-
ville at present are WIKY and

Around

keep an
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THE JOHNS HOPKINS SCIENCE REVIEW

Baltimore
they always

WAAM

CHANNEL 13

Affiliate DuMont Television Network—American Broadcasting Co.
Represented nationally by Harrington, Righter & Parsons, Inc.

PEABODY AWARD 1951
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NBC’s summer television presentation
is studied enthusiastically on a cold
Chicago day by this threesome (I to r):
Booth Luck, director of TV operations
for Geoffrey Wade Adv.; Perry Schu-
pert, sales manager, Miles Labs., Elk-
hart, Ind., and Oscar Capelle, sales

promotion manager for Miles. Wade
agency, headquartering in Chicago,
handles Miles account. Presentation
luncheon was attended by more than
200 agency and client representatives.

Trans-American Television Corp., a
Philadelphia group. It is under-
stood that there are about five
more TV applications being pre-
pared for Evansville.

SMPTE CONVENTION

TV to Be Leading Topic

TELEVISION will be the leading
topic when the Society of Motion
Picture & Television Engineers
holds its 71st semi-annual conven-
tion in Chicago, April 21-25, Presi-
dent Peter Mole said last week.

Video speeches, scheduled for the
first day, include talks on color
viewers by Robert E. Lewis, Ar-
mour Research Foundation, Chi-
cago; “Theory of Parallax Bar-
riers” by Sam H. Kaplan, Chicago
TV consultant; “Effective Sum of
Multiple Echoes in Television,” A.
D. Fowler and H. N. Christopher,
Bell Telephone Labs, Murray Hill,
N. J.; and “TelePrompters” by Fred
Barton and H. J. Schlafly of Tele-
Prompter Corp., N. Y.

Omaha TV Courses

SERIES of short university
courses for college credit has been
announced by the U. of Omaha and
KMTV (TV) Omaha. The station
has reserved a time segment for a
minimum of 52 weeks, committing
full resources to the series. Owen
Saddler, KMTV executive vice
president and general manager,
said that he has long felt that tele-
vision could be of tremendous value
in education. “By bringing the
classroom into the home,” he ex-
plained, “we are tapping a new
source of students—the house-
wives.”

METHOD to reduce handling costs
20% in moving TV console sets from
production line to retailers was dem-
onstrated April 2 in Atlantic City by
Yale & Towne Mfg. Co. Firm showed
National Packaging Exposition how
its gas and electric fork lift trucks,
equipped with new TV clamps, can
handle eight consoles at once.

v RENEWALS

FCC because of the lack of educ;
tional and/or religious progranfi
ming have not been granted reg‘ i
lar renewals. ]

Fortnight ago the Commissicl§s
granted another five stations regifis
lar license renewais. They wes
WBTV (TV) Charlotte, WKTH
(TV) Utica, WNBQ (TV) Chll
cago, WNBT (TV) New York ar|
WNBW (TV) Washington. Earlid
10 stations got their licenses ril
newed [B®T, March 24, 8]. 4

Last February when all 78 T @
licensees came up for regulajy

could not be operating “in the pulf:
lic interest” without some sud
programming [Be®T, Feb. 4].
Stations receiving regular ondg:
year renewals after having bee
placed on temporary license showele
FCC that the composite 1951 lis!
ings did not indicate the true pi¢
ture of program types actuallfs
aired, or informed the Commissiof
that such programs had beef
started or were soon to start.
Still operating under temporar¥
licenses, due to expire May 1, aref”
KING-TV Seattle, KPHO-T}*
Phoenix, KTTV (TV) Los Angeled"
WGN-TV Chicago,WJAR-TV Prc|
vidence, WLWT (TV) Cincinnatj!
WLWC (TV) Columbus, WLWHT!
(TV) Dayton, WNHC-TV Newt:
Haven, WOR-TV New York anﬂ!
WOW-TV Omaha. o

‘TRUTH IN ADS’

More Clubs Join Campaig
AT LEAST six ad clubs in the na 3
tion have followed the lead of th
Dallas Ad League in promoting |
“truth in advertising” eampaign t
boost public confidence in adve:
tising, the Texas unit reported las}
week. L

The Dallas league said resolu
tions patterned after its suggesteqm
resolution have been adopted bj
ad clubs in Oklahoma City, Tuls?
Akron, Central Florida, Providenc|
and the Women’s Adv. Club o
Winnipeg. Letters from other club]
in the U. S. and Canada indicate
much interest, the league added. |

Its resolution suggesting thaj
the Advertising Federation o
America call a convention to se
up “a code of basic advertisin
principles” and also develop a pro;
gram of “voluntary self-regula)
tion to the end that public fait
and confidence in and acceptancq
of advertising generally may b
preserved” was adopted by th
Dallas league March 28 [BeT
March 31].
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RTMA SESSIONS

¢ N.Y.,Canadian Meets Set
o L‘FFECTS on TV station construc-
[ ion and receiver sales in the wake
¥ £ TCC’s expected freeze lift will
op post facto discussions among
Miirectors of Radio-Television Mfrs,
Assn. and RTMA of Canada at the
oint ninth international confer-
nce of the groups in Ontario
SiApril 24-25.
This topic is scheduled on the
‘genda with the expectation that
lTlhe Commission will release its
Uiew TV allocations plan by mid-
ipril. Anticipated effects on sta-
Thé‘ton construction and receiver
ales in the U. 8. and Canadian
ities within American station
Tlange will be studied.
s Prior to the Canadian board
inieetings, several RTMA commit-
itees will convene in New York
ipril 22. Groups meeting are the
ijidvertising Committee Technical
aitroducts Divisions, Executive Com-
fojnittee and Broadcast Section In-
nimstrial Relations Committtee and
1ihe Eastern Credit Committee.
The Canadian conference will be
miield at the General Brock Hotel in
wntario with separate board meet-
mngs on successive days. U. S.
!TMA directors will meet April
ifi4 (Thursday) under Chairman
dillobert C. Sprague and their Cana-
sici;ian counterparts Friday morning
ghnder President Ralph A. Hack-
usch. Directors of each associa-
qifon will sit in at the other’s ses-
pion as guests. Two luncheons,
1y reception and dinner dance
jiound out social activities.
m: New York sessions will be held
wfit the Biltmore Hotel.
i The Advertising Committee will
Wreigh recommendations that the
a0'M promotion campaign be ex-
:nded after a drive in New York
tate this coming May. Heading
ne committee is Lee Pettit, Gen-
ral Electric Co., with David
rigsby, Zenith Radio Corp., as
,,'?mirman of the FM Promotion

ubcommittee.

4 The Technical Products Division
‘xecutive Committee, with RTMA
irector H. J. Hoffman, Machlett
j/abs., presiding as chairman, will
("eview progress of its reorganiza-
‘on plan and map future activi-
€8.

HOUSEWIFE DAYTIME AUDIENCE

Oakite Offer on WNBT

(TV) Brings 18,000 Requests

A TRIAL OFFER over WNBT
(TV) New York by Oakite Prod-
ucts Inc. of its silver cleaning plate
drew 18,000 requests from one dem-
onstration, the firm has reported.
Offer was made on the Josephine
McCarthy Cooking Show, telecast
Monday through Friday, 11-11:30
a.m.
Oakite has been using radio for
23 years and now uses TV as well.
Frank A. Conolly, manager of
the Oakite package division, de-
clared after viewing the avalanche
of requests, “I honestly believe that
this forever knocks into a cocked-
hat any myth about the lady-folks
not looking at daytime TV shows.”
Miss McCarthy and her manager,
Mole & Lee Inc., commented,

“We’ve simply been inundated. . . .”

The telecast during which the
offer was made was itself a special
McCarthy was

occasion. Miss

crowned “Queen of TV Cooking
Schools” by Mr. Conolly. In addi-
tion, two women were awarded fur
coats for their prize-winning let-
ters concerning Oakite.

Entrants in the Oakite contest,
promoted . nationally in radio, TV
and newspapers, were to tell in 50
words or more, “Why I like the
Oakite handi-squeeze spout” or
“Why I like Oakite for my fall
cleaning.”

Entries were received from all 48
states, the District of Columbia and
Alaska. In all, there were 1,000
prize-winners from 40 states.

First prize, a persian lamb coat,
was won by Mrs. William E. Long,
McKeesport, Pa. Second prize, a
mink-blended muskrat coat, was
awarded to Mrs. Elsie Mallow,
Brooklyn. Both coats were from
I. J. Fox Inc., furrier.

Appearing on WNBT (TV) telecast were (1 to r) Mrs. Long; Howard
Fox, president, I. J. Fox Inc.; Miss McCarthy, Mrs. Mallow and Mr.
Conolly.

MONOGRAM TV POLICY

Is Explained by Broidy

WITH CURRENT contracts ful-
filled, Monogram will “refrain from
committing any further products to
video,” Steve Broidy, president, re-
vealed in announcing studio’s policy
of licensing motion pictures to tele-
vision.

He declared “for the record” that

. PROTECT YOURSELF, your STAFE, your CLIENTS

from the daily hazard of

LIBEL, SLANDER, INFRINGEMENT OF
COPYRIGHT, INVASION OF PRIVACY

Ad Hbs, Financial

Arising from Editorializing,

Interviews,

Comment, Mystery Plots, Gossipy Announcements,

Man-on-the-street

uard this continu-

Hundreds of Br

ous hazard with our special, “tailored-to-the-risk Insurance,

USE CAUTION — LADY LUCK IS A DESERTER!
IT COSTS SO LITTLE TO BE SURE WITH INSURANCE.
g For details, write to the Pioneer in this line.
I EMPLOYERS REINSURANCE CORPORATION
Y . Insurance Exchange Bldg.

A s R e, T L . TR
MROADCASTING ® Telecasting

—  Kansas City, Mo.

Monogram is “primarily in the
business of producing and distribut-
ing pictures for theatrical exhibi-
tion.”

Deal was concluded recently with
Sereen Actors Guild enabling the
studio to release one group of ap-
proximately 70 feature films, made
since August 1948, to TV by re-
imbursing actors from 12%% to
15%. No deals with Screen Direc-
tors Guild and others were final-
ized.

Interstate Television Corp., sub-
sidiary of Monogram, is making
TV films.

Solar Noise Bursts

SOLAR investigations by the Na- *

tional Bureau of Standards in
Washington have led to the dis-
covery of a phenomenon that ap-
pears to be another source of in-
terference to long-range radio
reception. The phenomenon has
been observed as bursts of solar
radio noise superimposed on a
normally steady level of radio-
frequency energy received from
the sun, it was reported.

11V
RCAVICTOR
Taammi{aﬁm!"

Good program ideas and top talent
deserve RCA Victor transcription
quality and service. Your material—
spot announcements to full-length
shows—should get the benefit of
RCA’s technical experience and
research.

Your order, LARGE Or SMALL, is
recorded, processed and pressed in
the country’s best-equipped studios
and plants . . . receives world-famous
RCA Victor engineering. Complete
transcribed radio production and
script-writing facilities are available.

Contact an RCA Victor Custom Rec-
ord office today:

630 Fifth Avenue
Dept. B-40, NEW YORK 20
JUdson 2-5011

445 North Lake Shore Drive
Dept. B-40, CHICAGO 11
‘WHitehall 4-3215

1016 North Sycamore Avenue
Dept. B-40, HOLLYWOOD 38
HILLside 5171

Write now for our fact-filled
Custom Record Brochure!

custom

RADIO CORPORATION
OF AMERICA

RCA VICTOR DIVISION
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What a Buy!

N
ABC
C

PROGRAMS

For “Minutes”
& Chain Breaks

YOUNGSTOWN, 0.
5000

WATTS

Serving America’s
34th Market

WEFEM)J

REPRESENTATIVES

Headley-Reed Co.

“Thanks to our
‘US’ Electric Plant

'll

we're on the air!

In choosing a
stand-by elec-
tric plant,
more and
more stations
are turning to
“U. S.” units
because of
their reputation for dependa-
bility. U. S. specializes in stand-
by power. We'll gladly send
you information on U. S. elec-
tric plants suitable to your needs.

UNITED STATES

MOTORS CORP.

| 354 Nebraska St.
Oshkosh, Wis.

Page 84 ® April 14, 1952

SEATTLE AWARDS

Ad Club to Present

RADIO and television figure as
two of nine media classifications in
the fifth annual advertising awards
competition of the Seattle Adver-
tising and Sales Club. Last Friday
was deadline and awards will be
made at a banquet May 8 at Seattle.

Dick Keplinger, free-lance news-
caster and radio personality, is
chairman of the judging committee
on radio entries. Chairman of the
television judging committee is Otto
Brandt, general manager of the
King Broadcasting Company
(KING-AM-FM-TV Seattle).

All entries will be judged by a
“new standard yardstick,” accord-
ing to Trevor Evans, vice president
of Pacific National Advertising
Agency, Seattle, and chairman of
the ad club’s avards committee. The
three elements, summarized by Mr.
Evans in a letter to all advertisers,
agencies and media, are: (A) crea-
tive idea, (B) execution of idea,
(C) achievement of objective.

Four categories each have been
set up for the radio and television
awards:

RADIO

a. Best commercial announcement
copy broadcast, and designed to sell
merchandise and/or service.

b. Best commercial program designed
to sell merchandise and/or service.

c. Best announcement copy promot-
ing Public and/or C
Service campaigns.

d. Best program oOr programs pro-
moting Public Relations and/or Com-
munity Service campaigns.

TV

a. Television commercials on film or
slides of approximately one minute or
less, designed specifically for tele-
vision.

b. Television live commercials of ap-
proximately one minute or less.

¢. Commercial filmed television pro-
grams, of five minutes or more, de-
signed for and containing one or more
commercial messages for one or more
clients.

d. Commercial live television pro-
grams of five minutes or more, de-
signed for and containing one or more

commercial messages for one or more
specific clients.

G. LYNN SUMNER

Was Kimball Executive

G. LYNN SUMNER, 67, chairman
of the plans board and a director
of Abbott Kimball Co., New York,
died last Monday in his sleep at
his Quaker Hill country home.

Mr. Sumner was a former presi-
dent of the Advertising Club of
New York and had been president
of Assn. of National Advertisers.
He established his own agency un-
der his own name in 1925, and
joined Abbott Kimball Co. as a
vice president in 1951, when the
agencies merged. He was made
chairman of the plans board last
February.

Surviving are his wife, Mrs.
Mary Brooks Picken Sumner, a son,
G. Warren, and a daughter Mrs.
George Birdson.

MAIER Brewing Co., L. A., renewed _

Lonesome Gal, nightly program on
KHJ Hollywood, on April 7. Show is
in its third year on the station.
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OFFMAN LABS Inc., L. A., sub-

sidiary Hoffman Radio Corp.,
established to specialize in electron-
ies field. H. L. HOFFMAN president,
heads new company which is housed
in three plants: 3761 S. Hill St. and
3716 S. Grand Ave., both L. A., and
335 S. Pasadena Ave., Pasadena.

BEALE H. RICHARDSON, Motion
Picture Advertising Service Co., New
Orleans, appointed sales manager for
company’s television film commercial
production.

T. O. WHITE Co., Birmingham, Ala.,
appointed sales representative for
United Artists Television in that city.
BETTY E. JONES will be direct
contact.

ALBERT B. EARL, advertising and
sales promotion department, Colum-
bia Records, N. Y., named executive
assistant and director of consumer
research.

HARRY ADELMAN, radio-electronics
advertising man, appointed sales pro-
motion manager of Arrow Electronies,
N. Y., distributor of broadcasting and
industrial electronic equipment.
FRED FREELAND, former TV direc-
tor of Ruthrauff & Ryan, Chicago,
named director of motion picture and
television department, Kling Studios,
same city.

JAMES R. BUTLER, national sales
promotion manager, Frew Sewing Ma-
chine Co., Rockford, Ill.,, to Belmont
Radio Corp., Chicago, in same ca-
pacity.

DAVID A. BADER appointed national
publicity director of Motion Picture
Pioneers Inc. and Foundation of the
Motion Picture Pioneers Inc.
ARTHUR E. WELCH, national mer-
chandising manager of Raytheon Mfg.
Co., to Bendix Aviation Corp., Balti-
more, as assistant general manager
of radio, television and broadcast re-
ceiver division.

WILLIAM H. LINZ appointed repre-
sentative of Peerless Electrical Prod-
ucts, division of Altec Lansing Corp.,
in Illinois, Wisconsin and part of
Indiana north of Indianapolis.
BERNARD L. CAHN, general sales
manager, Insuline Corp., Long Island
City, N. Y., elected 1952 chairman of
Sales Managers Club, Eastern Divi-

GATES
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sion, association of electronies and
equipment manufacturing executives
ALLEN B. DuMONT, president of
Allen B. DuMont Labs, named mem-
ber of Industrial Council, recently
organized at Rensselaer Polytechnic
Institute, Troy, N. Y.
LOUIS D. EPTON, radio representa-
tive, American Osteopathic Assn.
SHELDON M. HEIMAN, Julius Kleft|,
Public Relations and Internationa] !
News Service and MONTE ERTEL
free lance publicist, form Shelly and|¥
Assoc., 11 E. Superior St. Chicago|l
new public relations firm. she
KAYE-HALBERT Corp., Culver City|l
(mfrs. TV sets), names Ralph M an
Cohen Inc., N. Y., as eastern repre-|fy
sentative for New York, Pennsylvanial
and New Jersey metropolitan areas
MORT BARRON, CBS Columbia Inc.|f;
N. Y., named assistant sales manager,

Zgat’pment e o o 3

RCA TUBE DEPT., Camden, N. J| |
announces production of its mosi Car
powerful high frequency power tetd,
rode transmitting tube, “10 kw” type .’
featuring thoriated-tungsten filament |
Tube, RCA-6166, is designed for maxi- Fo
mum operating economy in radio anc|l®
TS

WARD PRODUCTS Corp., Cleveland |t
announces manufacture of Mode|m
SPP-143, antenna providing singlel}
hole mounting that can be installed irjg,
same place as standard auto aerial (i
and Model SPPB-71, antenna designec|
to have same outward appearance as|,
standard auto aerials while operating fin
on regular mobile frequencies. Latte) 10
model eliminates “giveaway” effect oilWul
more commonly used mobile antennas

Technical « « »
JERRY CALLAHAN joins engineering
staff of WCCM Lawrence, Mass.

HENRY M. BRODERICK Jr., trans
mitter and control room supervisolll,
at WDRC Hartford, appointed chie
engineer.

HIGHEST revenues in history o:C
American Cable and Radio Corp., Nevf.
York, were reported for 1951. Nel

profits before taxes were $2,560,625 ir/!
1951 as compared with $1,427,677 fo X
previous year,

QUINCY,
ILLINOIS

5
g Equip nt NEED

THESE OFFICES
TO SERVE YOU

QUINCY, ILL.
HOUSTON, TEXAS
WASHINGTON, D, C.
MONTREAL, QUE.
NEW YORK. CITY

SIER.
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gy TEL. 8202
. . . TEL. ATWOOD 8536
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"Miss Cuthbert

- MISS CUTHBERT

Retires From NBC Post

MARGARET CUTHBERT, super-
visor of public affairs for NBC
radio and a widely known broad-
casting pioneer, is retiring June 1
after more than
25 years’ service
with the network
[CrosEp CIrcUIT,

March 31], it
was announced
last week.

Miss Cuthbert
joined WEAF
New York (now
WNBC) about
1924 as director
of speakers, and
. when the station became the key of
. the newly organized NBC in 1926,
she was made an executive of the

(network. She headed the women’s

and children’s programs division
for many years, developing and
producing a large number of radio
series including Gallant American

¥ Women and Echoes of History.

More recently, she produced the
award - winning, long -run NBC
Theatre series.

A native of Prince Albert, Sask.,

t Canada, and graduate of Cornell
I U., Miss Cuthbert is president of
f the New York Chapter, American
& Women in Radio & Television. In
#1936, she was designated by the

New York League of Business &
Professional Women as one of 24
“women of achievement,” because

£ of her work in radio, and in 1941
4 the General Federation of Women’s
§ Clubs honored her for achieve-
' t‘ment. In 1946, the Women’s Na-

tional Press Club placed her among

410 women chosen for outstanding

\work as ‘“promoters of progress.”

F* Her successor at NBC has not

been designated.

| “Probst Resigns

1. STANLEY PROBST has an-
“nounced his resignation as presi-

dent of Maryland Pharmaceutical
Co., Baltimore, to be effective on
or shortly after May 1. He says
.ais future plans are not definite.
The firm uses radio spots through

§Joseph Katz Co., Baltimore.

GLEEFUL expressions tell story for (I to r} Jim Clark, WRYA Richmond sales

manager; Betty Powell, Geyer, Newell & Ganger; Anne Small, Scheideler,

Beck & Werner; Eunice McGarry, Doherty, Clifford & Shenfield, oand Steve

Suren, Sullivan, Stauffer, Colwell & Bayles. Occasion was week-end festivity
arranged by WRVA for 24 executives of New York agencies.

KJR FARM PROGRAM SELLS

Lime Firm’s Sales Add Retailers as Sponsors

ABOUT a year ago, dealers in the
service area of KJR Seattle noticed
the rapid depletion of their stock
of lime fertilizer.

When tracing the reason for the
unexpected demand, their path of
inquiry led to KJR’s Bill Moshier
telling farmer-listeners about bene-
ficial effects of proper application
of lime to the soil. One of Mr.
Moshier’s sponsors is the Imperial
Agricultural Limestone Flour ac-
count,

The dealers decided that this year
they would take advantage of his
program and buy participations in
the Farm Forum Tuesday and
Thursday, and in Farm News
Wednesday and Friday.

KJR comments that judging by
mail and other inquiries, the cam-
paign has paid off handsomely.

One key to Mr. Moshier’s success
may be found in his manner of ad-
dressing his audience. Mr. Moshier
does not talk down to his listeners,
KJR notes. Instead, he discusses
soil acidity, plantfood elements,
plant nutrients, chemical reactions,
bacteria and the amounts of lime

ROADCASTING ® Telecasting
4

needed by various types of soil.

Mr. Moshier long ago learned
that the farmer is a businessman
and unless radio advertising satis-
fies him that the product will pay
off in eash, the farmer isn’t in-
terested.

Though the farmer regards ex-
penditures for soil improvement as
a long-term investment, KJR points
out that the radio approach is the
same as in selling consumer items.

Knowing the listening habits of
farmers, Mr. Moshier airs the
Farm Forum at 6:45 am. and
Farm News at 12:30 p.m., both
Monday-through-Friday.

KJR says that radio’s ability to
sell cigarettes, toothpaste, and
other “consumer” items has pretty
well been established. But, the sta-
tion proudly adds, Mr. Moshier’s
success shows that radio can sell
‘“capital” goods, too.

Appoint Maj. Mayall

APPOINTMENT of Maj. Herschel
Mayall, network TV and stage
actor, as producer-director for the
Defense Dept.’s Radio-TV Branch
has been announced by Charles
Dillon, branch chief. Major Mayall
will replace Lt. Alfred Lurie
(Army), who has returned to
WBAP-TV Fort Worth as video
director. The major, who uses the
stage name of Herschel Bentley,
recently completed a stage tour
with actress Kay Francis in the
production of “Theatre.”

KAYE-HALBERT Corp., Culver City
(mfrs, TV sets), has opened factory
sales and service branch at 3349
Adams Ave., San Diego. Service and
installation of Kaye-Halbert TV re-
ceivers is offered to dealers’ stores
and customers’ homes. William Jel-
lerson is in charge of factory service
branch.

Ever Get That
“Tired” Feeling ?

Take a tip from little Bismarck !
—you'll sleep like a baby if %
you've put KFYR to work, sell-
ing families with the 4th high-
est buying power in the na-
tion* . . . in wealthy North o
Dakota.

*SM 1951 Survey of Buying
Power.

'BISMARCK, N. DAK.

5000 WATTS-N.B.C. AFFILIATE

Rep. by John Blair

oven 28 Years of Service

A MEREDITH STATION.
Room 280 « Insurance Build

JOHN BLAIR & CO., REPRESENTATIVES.

g + Omaha
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Radio Stamp lIssued

RADIO Monte Carlo is pie-
tured on stamps for 1, 15 and
30 francs issued by the post
office of Monaco. Philatelic
experts say this is the first
time a radio station has been
honored in this way. Station
broadeasts simultaneously
in medium waveband, 1466 ke
with 120 kw, and in two
shortwave bands with 30 kw,
according to Pan American
Broadcasting Co., which rep-
resents the station in the
United States.

CBC ON PROGRAMS

Improvement Is Noted

IMPROVEMENT in programming
of all Canadian stations was noted
by the Canadian Broadcasting

Corp.’s board of governors at its

March 21 meeting in Toronto. Buf
it also said in announcing the re-
newal of seven small station li-
censes that the “board will con-
tinue to keep program patterns of
private stations under review.”

All applications for share transfers
and changes of licenses from individ-
uals to companies, except that of
CKRS Jonquierre which was deferred
for further study, were approved dur-
ing the meeting. CJON St. John’s,
Newfoundland, was authorized a broad-
cast pick-up license to operate in the
152-174 mc band. Stations which had
their licenses renewed were CHLO St.
Thomas, CJOY Guelph; CKBL Matane;

CKOK Penticton; CKEN Kentvﬂle,
CJDC Dawson Creek, and CJRW Sum-
merside,

They: know at home

MORE 33
VOLUME

IN LOCAL BUSINESS
THAN. ANY- OTHER STATION
IN TOPEKA!

WREN offers you

® mde coverage

o lowest: cost
per-listener

TOPEKA

WATTS

Represented  Nationally
by Weed & Co.
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NARTB HONORE

Truman, Candidates,
Send Greetings

ABILITY of the radio and television industries to help people know what
is happening in the world, aiding them in making proper decisions, will
determine their importance in the national structure, President Harry
S. Truman told NARTB in a telegram of greeting to the 30th annual

convention held in Chicago March
31-April 2.

Greetings also were sent by three
leading Presidential candidates—
Sen. Robert A. Taft (R-Ohio);
Sen. Estes Kefauver (D-Tenn.),
and Sen. Richard B. Russell (D-
Ga.).

Sen. Kefauver congratulated
radio and TV for making the most

“of their opportunity to serve the

public during the recent crime
hearings. He added that they are
performing “an invaluable service
for the freedom of the world and
the cause of democracy in bring-
ing the American people and their
government closer together . . .”

Text of President Truman’s
greeting follows:

Please extend my greetings to those
attending the 30th annual Conven-
tion of the NARTB. These 30 years
have hrought radio from the status
of an infant to the stature of a giant
in American life and have also wit-
nessed the birth and unprecedented
expansion of television. This has been
fortunate for the American people
because never have they needed, as
much as in the last three d

execnhve department would be asked
to appear on the Congressional floor
to explain their problems, report
progress, and answer questions. This
would clarify issues and bring closer
cooperation between the executive
branch and the Congress.

It would also serve as a great
public school of political education
if, as I also propose, these question
and answer periods were fully cov-
ered by the press, by radio and by
television. This would give all of us,
from coast to coast, a better insight
into our Government. Through our
marvelous modern means of com-

NATIONAI. NIELSEN RATINGS
‘OP RADIO PROGRAMS
(Total I.l S. Area, Including Small-Town,
Farm and Urban Homes and including
Telephone and Non-Telephone Homes)
EXTRA WEEK, FEBRUARY 24-MARCH 1, 1952
Evening, Once-a-Waek 1
NIELSEN-RATING*

Current

Rating
Current Homes |
Ran| Program %
1 Amos ‘n’ Andy (CBS) 14.5
2 Jack Benny (CBS; 14.0
3 Lux Radio Theater (CBS) 13.5
4 Charlie McCarthy (CBS) 131
5 People Are Funny (CBS) 12.5
6 Suspense (CBS) .4
7 You Bet Y:mr Life (NBC) 0.2 |
8 Dragnet (NBC) 0.0 i
9 Godfrey’s Talent Scouts (CBS) 96
10 Fibber McGee & Molly (NBC) 9.5

NOTE: Numhar of homes is obtained by ap~ a
plying the ““Nielsen-Rating (%) to 42,800,= |
000—the 1952 estimate of Total United *
States Radio Homes. i

(*) Homes reuched during all or any part i
of the program, except for homes Insfenmg ) 2
only 1 to 5 minutes. ‘

Copyright 1952 by A. C. Nislsen Co. h

munication we could thus blisk
on a national scale a kind of New
England town meeting at which every-
body sits in on matters of common
concern.

The radio and TV broadcasters of
America have a proud record, having
led the way for all the world. Keep
up the good work, as I know you will.
With deep appreciation of all you
have done, I wish you the best of luck
for the future.

Sen. Taft’s message:

Congratulations on your annual
convention. I understand this is the
largest meeting of radio and televi-

such elaborate communication media
to keep pace with the national and
international problems confronting
us. Much as we all enjoy the enter-
tainment features of radio and tele-
vigion, in the last analysis the impor-
tance of these industries will always
depend in a large measure upon their
ability to help the people know what
is going on in the world so that the
people can make the right decisions
for their welfare and safety.

Sen. Kefauver’s message follows:

I wish to congratulate your asso-
ciation on its 30th birthday. No
praise is too high for the fine work
you radio broadcasters and telecas-
ters have done and are doing better
and better every day. You have a
rare opportunity to serve the gen-
eral welfare, for the potentialities
of your media are almost limitless.
You have seized and made the most
of that opportunity as I know from
personal experience, especially in the
crime hearings I had the honor to
lead for a time.

You were invaluable allies in focus-
ing the attention of the American
people on the twin evils of crime and
corruption. You have brought into
almost every American home and to
millions of people abroad a fair re-
port of the events of the day and a
lively discussion of the problems
that face us.

You are performing an invaluable
service for the freedom of the world
and the cause of democracy in bring-
ing the American people and their
Government closer together, thus pro-
moting the kind of mutual under-
standing upon which national unity
rests. A well-informed public is es-
sential if we are to achieve the full
promise of American life and we shall
all work together to make the public
even better informed.

As you probably know, I have pro-
posed to Congress that a regular
question and answer period be estab-
lished at which the heads of the

sion broadcast and I wish you a
profitable and enjoyable time,
Sen. Russell’s greeting:
Congratulations and best wishes to
the NARTB on the occasion of their
30th annual convention in Chicago
on March 30.

BAVARIAN RADIO STUDY
40% is FM—State Dept.

THERE are approximately 1.5 mil-
lion FM listeners in Bavaria, with
400,000 or 40% of the total regis-
tered radio receivers being F'M sets,
according to a Radio Munich esti-
mate revealed by the Dept. of State.

The survey, another in a series
made public by the department on
the status of FM in Germany
[BeT, March 81], estimates that
about 27% of all sets in Western
Germany are FM-equipped. Local
dealers there also have started a
cooperative campaign designed to
increase FM set ownership.

Additionally, Radio Munich will
concentrate more heavily on FM
programming, with a new drive
scheduled to get under way last
Tuesday. New FM programs will
feature entertainment and news-
casts. Many shows originally
broadcast first over medium wave
will be aired initially on FM now,
it was reported.

Baseball Sound Effects

CHARLES MICHELSON Inc.,
New York; has announced the avail-
ability of a special group of five
Speedy-Q double-faced baseball
sound-effects phonograph records.
The discs are designed to recreate
actual background of baseball
games.

INVENTORIES

Feb. Stores ‘Inadequate’

February for low-priced radio re-
ceivers and 17-inch table model TV #:
sets were claimed by 13% of retail i
stores covering five cities, the Na-
tional Production Authority an- fi
nounced last Monday. 3
NPA’s Office of Civilian Require- i
ments, under Administrator Wal- Wi
ter J. Currie, surveyed retail out- fi
lets in 10 cities for availability of B
selected essential low and medium-
priced consumer durable goods dur- §i
ing February. Study revealed only H
occasional reports of low inven- %
tories or difficulty in obtaining new Ji
merchandise, Mr. Currie said. i
Retailers advised that new sup-
plies of inexpensive radio sets and
17-inch table video receivers “were
cut off from some sources.” Other fu
TV set models were not included
in the list of 87 items checked.
About 20% of the stores reported fi:
“limitations on shipments” of 17- fui
inch sets and other products. “Some
of these allotments to retailers may s
be due to customary trade prac- ¢
tices,” NPA explained. fin
The survey covered dealers and fu
chain stores in Boston, New York,
Philadelphia, Pittsburgh, Detroit, §F
Chicago, Cincinnati, Birmingham, §i
Houston and Los Angeles. Study i
was made for NPA by the Bureau §
of Labor Statisties. i
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ABC NETWORK

GREEN BAY, WIS,

o
[0
JOHNSTON CRACKERS
(KVP & D) RENEWS SPOT
CAMPAIGN FOR NINE-
TEENTH CONSECUTIVE 13-
WEEK PERIOD. H
|

BEN A.LAIRD, PRES.
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CONELRAD PLANS

} Funds Cut May Not Hurt
'TESTING of FCC’s Conelrad, or
4| permanent broadcast alert plan for
7| radio station participation in the
‘| event of hostile air attack, may
. | escape appreciable impairment de-
| spite House action fortnight ago.
1 An FCC spokesman said that
, | while the fund slash for monitoring
 |and field engineering activities “is
2 not good,” Conelrad still would be
; | pressed into action when practi-
»| cable.
s The House upheld recommenda-
tions of its Appropriations Com-
1 mittee, which allotted the Commis-
% Igion $125,000 for acquisition of new
equipment at existing monitoring
_ outlets but made no allowance for
new stations or additional person-
| nel requested for these functions
e.\[B T, March 24, 17].

|* The Senate still must vote on
51‘ ‘these funds, contained in the inde-
& pendent offices expenditures bill
V for fiscal 1953, beginning July 1.
il The Senate Approprxatlons Com-
| mittee has completed hearings on
-|the FCC phase.

! Broadcasters currently are oper-
lating under the “interim” plan
| ealling for 24-hour, around-the-
| elock operation by key 50-kw clear
if ‘channel outlets. It was understood
i that the main roadblock in the path
~ of operating Conelrad is the ques-
I tion of what agency shall pay for
. setting up telephone lines—the
¥ Federal Civil Defense Administra-

{tion or the Continental Air De-
I Eense Command, which drafted the
if{lbroadeast alert plan.
#|¢ The House sustained its appro-
#|priations group in cutting re-
o lquested FCC funds for monitoring
land field engineering activities.
+i Most immediate effect of the House
.|-action is that it bypasses monies
ne| for 86 people requested by the Com-
»imission for “functions relating to
i+ the electronic and magnetic radia-

ition control (Conelrad).” These
i/ €unctions relate primarily to test-
g of Conelrad.

t, Former FCC Chairman Wayne
! Joy had testified before the Inde-
oendent Offices subcommittee that
2119 jobs pertain to this critical
|work. He placed Conelrad esti-

iy |«
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TESTING ABC’s new master control center in the network’s new studios are
(I to r) William Trevarthen, director of engineering operations; John Bourcier,
New York AM operations supervisor, and Frank Marx, vice president in charge

of engineering. New ABC radio studios are located at 39 W. 66th St.,

New

York. First program was aired 6 a.m. March 31.

mates at roughly $260,000 for
fiscal '53.

The Conelrad plan, entailing
voluntary participation by broad-
cast stations with slight equipment
changes, has been financed out of
a trust fund involving transfer of
funds from the U. S. Air Force to
FCC. Members of the FCC chief
engineer’s staff are compensated
from this fund.

The Commission requested funds
to build four new monitoring sta-
tions, estimated at $307,000, plus
another $250,000 to replace worn-
out equipment at 11 primary and
seven secondary stations. The
$125,000 sum represented half of
the latter figure for replacement.

“The number of monitoring sta-
tions which we have and our lack of
ability to staff those stations on a
full 24-hour, seven-days-a-week
basis, has created what we believe
is a major crisis in the national
defense aspect,” Mr. Coy testified.

Presumably, this is the back-
ground for current 24-hour “sky-
wave” operations of the nation’s
50 kw stations, underway in recent
weeks. TUnder this interim plan,
all stations could be asked to leave
the air on proper authority. In a
similar action last year, the House
wiped out a similar bid for
monitoring and engineering funds.

GENE AUTRY, western TV and film
star, signs with General Features Syn-
dicate, N. Y., for daily and Sunday
comic strip based on his TV adventures.

|
._‘-
|
\
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HADACOL RULING

Jurisdiction Affirmed

QUESTION of jurisdiction over
Hadacol reorganization by the U.S.
Southern District Court in New
York has been settled. Judge Wil-
liam Bondy ruled on March 25 that
the matter fell within proper
domain of his bench.

Matter had been weighed since
last fall when a southern group
of Hadacol creditors—including
members of the Dudley Le Blanc
family—sought to have reorganiza-
tion of the corporation handled by
southern courts, raising the juris-
dictional question when the New
York court appointed Milton F.
Rosenthal, New York attorney, as
trustee, on Oct. 5.

Judge Bondy’s ruling leaves the
way open for Mr. Rosenthal to con-
tinue conduct of the Hadacol busi-
ness, unless the decision is ap-
pealed. Representatives of his
counsel predicted last week that
it may take some time before op-
posing parties even know whether
they will appeal.

Reorganization of the business,
in process for several months, is
still too new to measure, it was
indicated, since much of the effort
has resulted in clearing dealers’
shelves rather than lowering the
corporation’s measurable inven-
tory. One basic matter still has
not been solved, however: The Fed-
eral Trade Commission suit against
previous Hadacol advertising
methods. Possible solutions are for
the trustee to enter a consent
decree—in effect, to make wide
compromises with the FTC—or to
see the matter through legal chan-
nels, expected to be a time-con-
suming process. Concern of many
creditors last week was that the
longer the reorganization is ex-
tended, the less chance for any of
them to make good the bills they
hold.

Scott Radio Names

SCOTT RADIO Labs., Chicago,
which also owns John Meck Indus-
tries and Meck Television Inc., has
named Ross Roy Inc., same city,
to handle advertising on all divi-
sions. Radio and television will be
used. Mark Martin, vice president
of the agency, is acecount executive.

RADIO SALES PULL
WOV Cites Mueller Results

ITALIAN language broadcasts on
WOV New York, bi-lingual inde-
pendent, proved a real booster for
sales of Mueller’s Macaroni Prod-
uets in a market dominated by
Italian-name brands, results of a
test have revealed.

After 13 weeks of broadcasts—
bolstered by night and morning an-
nouncements in WOV’s English lan-
guage time—a six-day premium
offer was made: send in a box top
to receive a free steak knife. Re-
sponse was 8,166 replies, more than
double the figure set by Scheide-
ler, Beck & Werner, the agency, as
satisfactory. Overflow mail re-
ceived after the established dead-
line was not even counted.

The Italian response of 5,825 was
viewed by WOV General Manager
Ralph Weil as particularly as-
tounding, inasmuch as Mueller’s
had not achieved wide distribution
in Italian stores—meaning that
many listeners had to go beyond
their usual shopping centers to
make Mueller purchases.

A concurrent test of WOV’s Eng-
lish language pull showed similar
results: one announcement daily for
six days on two programs (Prairie
Stars and Wake Up New York)
brought in 2,341 replies, again
double what Mueller’s would have
settled for as satisfactory in pro-
portion to advertising costs, ae-
cording to the station.

We're tooting our
own horn . . .

Our boss says. ..
Use a bass hom, too, because of the
LOW-fow-cost per thousand radio
homes delivered by KWK.

Sound out your
Katz man. He has the facts— based on
Pulse figures, too.

Globe-Democrat Tower Bldg.
Saint Louis

Jhe KATZ AGENCY
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FIC BARS ‘FREE

Cannot Be Used
In Ad Copy

THE WORD “free” eventually may disappear from all broadeast and
published advertising claims as a result of a ruling promulgated by the
Federal Trade Commission within the past fortnight.

There were strong indications, too, that the Better Business Bureaus

of major cities would crack down
on companies, dealers and other
groups who use this bait in connec-
tion with the advertising and sale
of merchandise.

The commission doesn’t prohibit
the word or similar phrases in so
many words, but is falling back on
a stringent interpretation of its
deceptive practices statute. It now
has the backing of federal courts to
administer the new policy.

In an order handed down April
2, FTC reminded that an appellate
court has affirmed the interpreta-
tion banning the use of “free” and
requiring a more judicious use of
phraseology in connection with ad-
vertising claims. The Supreme
Court, in effect, upheld it by re-
fusing to review the order.

The Washington Better Business
Bureau has-served notice on local
dealers, it was learned, that it will
refer all such instances of alleged
violation to the commission. A
spokesman said this practice may

When “SMITTY"” Plays
Southwesterners Listen

d **Senitty.” EROD staff uxqm( for six yaun.

YOU CanBuy "SMITTY"

This versatile, talented organist is avail-
able for sponsorship on your own live
—tailor-made— local show, OR you can
participate with one or more spots on
Smitty’s popular mail-pull show, “Request-
A-Tune,” 2:30 to 2:55 p.m. Monday
through Friday. The audience is here,
waitin’ fo hear YOUR message. See any

Taylor man for details.

CBS RADIO NETWORK IN EL PASO

5,000 WATTS

RODERICK BROADCASTING Corp.
DORRANCE D. RODERICK
Chairman of the Board
VAL LAWRENCE

President and Gen. Mgr.

REPRESENTED ‘NATIONALLY: BY
THE, 0; L. TAYLOR COMPANY
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*
be followed throughout the country.

Firms and dealers, when offering
gifts or gratuities, are urged by
bureaus to abandon the use of
“free” and qualify such offers with
the reservation that they are
“given without extra or additional
charge” with other purchases.
Another requirement is that the
item offered “free” be of the same
quality and value as that purchased.
FTC authorities withheld official
comment on the ruling.

A BBB official conceded that
under such a literal interpretation,
no offer actually could be construed
as “free” inasmuch as the recipient
has to perform such action—merely
by applying— to take advantage of
it. FTC has been awaiting court
affirmation before cracking down,
he explained.

There was confusion in ad agency
circles last week as a result of the
FTC order, which actually has been
on the FTC books since early 1948.

The issue was posed casually
during a panel session of a luncheon
held by the Washington Advertis-
ing Club of the District of Colum-
bia last Tuesday.

Henry L. Kronstadt, president and
media director of Kronstadt Adver-
tising Agency, Washington, ob-
served that as a result of the FTC
ruling, it has become “dangerous”
to use the word “free” in ad claims.

Strict Interpretation Questioned

Kronstadt and other agencies re-
portedly have questioned whether
the strict interpretation offered by
the commission prohibits certain
related uses of the word and gen-
erally have advised clients to steer
clear in their ad claims lest they
run afoul of FTC’s deceptive prac-
tices statute.

The U. 8. Court of Appeals for
the Second Circuit in New York
affirmed the commission’s ruling
last November and the U. S. Su-
preme Court last month denied a
petition for writ of certiorari, thus
throwing out the case. It was re-
portedly the first time the “free-
without-any-strings-attached” is-
sue had reached the high tribunal.

The case involves a commission
order citing Modern Manner
Clothes, New York, for making
such claims in their representa-
tions.. After the appellate court
affirmed the decision the respon-
dents, Joseph and Sadie Rosenblum,
filed a petition with the high court,
which refused review March 24.

FTC’s administrative interpre-
tation, which appeared in the Fed-
eral Register in February 1948,
reads as follows:

The use of the word “free”, or words
of similar import, in advertising to

designate or describe merchandise sold .

or distributed in interstate commerce,
that is not in truth and in fact a gift

CREATING a leaning tower of Pisa

from 24,000 entries to a $100-
weather contest is Ken Allen (),
WKBH La Crosse, Wis.’s m.c. of
Man on the Street. He staged contest
for sponsor, La Crosse Breweries. Mr.
Allen, who toppled the stack just
after picture was taken, is assisted
by Mrs. M Magin, who handled
paper work, and Carl Michel Jr. (r),
representing sponsor.

or gratuity or is not given to the reci-
pient thereof without requiring the
purchase of other merchandise or re-
quiring the performance of some serv-
ice inuring directly or indirectly to the
benefit of the advertiser, seller or dis-
tributor, is considered by the commis-
sion to be a violation of the Federal
Trade Commission Act.

The question was raised by Mr.
Kronstadt whether the interpreta-
tion prohibits use of the phrase
“free of extra charge” with respect
to offers of certain items. Accord-
ing to the Washington Better Busi-
ness Bureau, it does,

An FTC spokesman pointed out
that the ruling was prompted by
numerous complaints and that some
companies or small firms have cir-
cumvented the intent of the statute
by holding so-called “one cent
sales.”

Modern Manner Clothes in New
York had advertised wearing ap-
parel with reference specifically to
“free goods.”

PUBLIC SERVICE
KNOX, WANS Make It Pay

SUCCESS in signing sponsors for
station’s Baukhage Talkin’ show
was realized at KNOX Grand
Forks, N. D., when thé KNOX
sales staff hit on idea to sell public
service announcements to com-
panies such as real estate offices
and banks which did not ordinarily
use radio advertising.

Each sponsor got one announce-
ment per week supplied by the Na-
tional Safety Council with credit
given to the sponsor for making
the message possible. When the
idea clicked, Elmer Hanson, gen-
eral manager of the station, wrote
the good news to MBS’s co-op de-
partment with which it is affiliated.

Publication of the idea in a
memo sent to all MBS stations
prompted WANS Anderson, S. C.,
to give it a try. Result: 15 out of
21 firms approached in Anderson
signed up to sponsor a co-op news
hroadcast on WANS.

On All Accounts

(Continued from poge 12) p

(TV), and thrice weekly Tom Har-
mon sports-newscasts on KNX|
plus special radio and television|
spot campaigns from time to time;
Shontex Co. (hair econditioner .
shampoo), now conducting a spot
radio campaign on Western sta-
tions; Hoffman Candy Co. (Cup
Gold candy bar), which recently
increased its distribution 1,200%#
over a six months’ period mainly by
the use of radio programming ir
Los Angeles; Bandini Co. (ferti-
lizer); Gordon Bread, and Bake
Boy Bakeries (confection rolls).

Miss Koren was born in Chicag 1
26 years ago. When she was seven|
the Korens moved to Los Angeles
Loyal to her adopted city, it wasn’{§(
until 1948 that she even got to sedjil
one of the West Coast’s other atJ
tractions, San Francisco, and ther§
it was on business for Foote, Condu
& Belding. i

She was graduated from Beverly
High School in 1945. From therd
she took a job with Hughes Air
craft Co. in the engineering depart$*
ment. She supplemented her in!
come by singing evenings with ¢
popular dance band in various loca
spots. Two years later, she desert]
ed Hughes for advertising.

Miss Koren shares a garageiﬂ“
apartment in Los Angeles’ Wil}j
shire district with “Gus the Great, §u
a champagne-colored miniaturdm,
French poodle. One of her active!
hobbies is eooking, with particulajj
emphasis on foreign dishes. Nexi
project will be learning how tdfi
play the piano. e,

PLANT EMPLOYMENT :
Chicago Area Down 27 %4,

ALTHOUGH employment in Chi
cago-area electronies plants is dowrfy;
more than 27% from a year agol;
the region is still not classed ashy;
“distressed” and therefore is und
able to get priority on the list forge
government contracts. This was§
reported to the board of the Radar
Radio Industries of Chicago at arf
emergency session called by Presif
dent Leslie F. Muter last week.

Mr. Muter, discussing the newf't
Defense Manpower Office directive]
which favors letting contracts tcﬁ
firms in “distressed areas,” pointed|
out that “the world’s largest con-
centration of radio, television an
electronic equipment and com
ponents manufacturers” has bee
“fighting an uphill struggle fo:
its share of government orders. 2

e
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BASEBALL
SOUND EFFECT
RECORDS
5 D/F SPEEDY-Q DISCS

COVER ALL REQUIREM

810. or52.0c. |
Order C.0.D. Today While Supply Last: §
Charles Michelson, In

15 West 47th St., N. Y. 36

=
=

BROADCASTING ©® Telecasting,




i
e}

.
s/ MIVIC club promotion of pro-
P"*‘J gram on WGST Atlanta, I

 Was o Communist for the
|31, is assisting the station and
inder Motors, Atlanta Dodge
d Plymouth dealer, to put the
ogram across. One of four in-
sted clubs is Atlanta Lions,
ch gave the promotion top spot
] ;‘its monthly luncheon, for show
“tich began fortnight ago.

1 —_———0

s{f COVERS HOME SHOW
#IME Builders Show, Cincinnati,
diibeing promoted by WLWT (TV)
lekere by exclusive contract with
njncinnati Home Builders Assn,
|idwestern Hayride, heard on the
ption as well as the NBC net-
M‘Tﬂl‘k, will originate from show on
ijioril 19, the opening date. Thirty-
qpliiree members of the station’s tal-
it roster will make personal ap-
p,arances and telecast coverage is
wjinned for opening ceremonies.
;0w Wwill run through April 27.

g dOW MUST GO ON
[ BEST trouper tradition, Bill
thlaschmeier, WP TR Albany’s
nungest disc jockey, age 4, over-
iiyme the problem of measles by do-
iz his part of the WPTR Chil-
ulizn's Playhouse over the telephone
ighile his father, Howard Masch-
der, did his end of the show
m the studio. Young dise jockey
heard each Saturday on a chil-
:n’s record program.

*—o0—@
““EED RECORD CLAIMED
li{iZW speed record for filming, de-
Mioping and airing newsreel film
goelaimed by WPTZ (TV) Phila-
syiphia, Station’s film unit took
wiitures of U. S. Attorney General
fumes P. McGranery on April 3,
w9 and a half hours after his ap-
mimtment to the President’s cabi-
ami: shortly before 4:30 p.m. Shots
sfined between 7 and 7:20 p.m.
re seen on NBC’s Camel News
gp@van same night, 7:45-8 p.m.
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RADIO’S ECONOMY VALUE
PROMOTION stressing economy of
radio advertising compared to cost
of other media has been distributed
by WBBM Chicago. Copy deals
with one advertiser’s “case history”
and points out that money spent
in radio produced results far great-
er in ratio to money spent than did
advertising through any other me-
dium.

*—0—0
SIGN LANGUAGE
NEW technique is being used by
Mary Jones, women’s commentator
for WFIL-AM-TV Philadelphia, on
her weekly TV program. Program
is conveyed in sign language for
deaf and hard-of-hearing. As re-
sult, nearly 2,000 laudatory letters
came to station after first effort
and method was continued as regu-
lar feature on TV. One camera cov-
ers interpreter exclusively through-
out half -hour program each
Wednesday, and other two focus on
Mary and Howard Jones and their
guests.

o—o—o
CLASSROOM PROGRAMS
TV classroom series will resume on
WAAM(TV) Baltimore April 23.
Show, titled Baltimore Classroom :
1952, will be patterned after the
1950 series. Program, seen once
a week, telecasts unrehearsed ses-
sions from local publie school class-
Tooms.

—_———0
CALIFORNIA MARKET
LETTER pointing up Southern
California as all-year market—and
particularly in summer months—
is being distributed to trade by
KNX Los Angeles under signature
of Edwin W. Buckalew, assistant
general manager in charge of sales.
Letter says over one quarter of
year’s total retail sales are made in
three summer months and notes in-
flux of tourist trade. Figures are
quoted on sets-in-use in area and
KNX average share of summer au-
dience in Los Angeles.

_‘ 23 years of

service to the
. broadcasting industry

66 ACACIA DRIVE
' ATHERTON, CALIFORNIA

personnel will sell community

HOWARD J. McCOLLISTER Company

PAUL W. McCOLLISTER, General Manager

1iWOADCASTING ® Telecasting

experienced sales

programs throughous
your coverage area

DAVENPORT 3-3061

KLZ PROMOTES SERIES

PROMOTION drive has been
launched by KLZ Denver for its
Philo Vance series under sponsor-
ship of Denver National Bank. Sta-
tion placed cartooned cards at each
teller’s window, prepared colorful
statement insert, designed a lobby
easel and display window and aired
announcements and motion picture
trailers. Display uses “Wanted, to
Solve Baffiing Mysteries” as theme
and books by S. S. Van Dine, origi-
nal author.

0-—0—0
SCHOLARSHIP PLAN
FOR seventh consecutive year,

KFAB Omaha is cooperating with
U. of Nebraska on its “In-Service
Scholarship” program. Station
takes students from the school’s
radio department for summer train-
ing in studios. Past winners, in-
cluding announcer Bob Jones and
farm director Herm Harney at
KFAB, have gone on to key jobs in
the broadeast field, according to
Harry Burke, KFAB general man-
ager, who made announcement.

— o —0—0——
NEW INDUSTRY
CAMPAIGN to attract new indus-
try to the San Francisco East Bay
area has been started over WPIX
(TV) New York through Ryder &
Ingram, Oakland, Calif. Series
consists of three five-minute pro-
grams dramatizing advantages of
Alameda County as an industrial
location. Ross Ryder of agency is
account executive on  drive,
launched for metropolitan Oak-
land March 30.

— 90 —0—¢
HOLIDAY SHOWS
PLANS for entertaining children
Memorial Day are being mapped
by Spooks Beckman, m.c. of Big
Bear Dollay Derby on WLWC
(TV) Columbus, Ohio. Mr., Beck-
man got idea from Washington’s
Birthday ecircus show he put on
for children. Station decided that
on future school holidays, Mr. Beck-
man will put on similar program
for kids, issuing tickets in advance
for the show.

e—e—o
“HARD SELLING” PAMPHLET
“HARD selling” pamphlet, point-
ing up an advertiser’s accolade in
response to announcements on its
daily Every Woman’s Hour, fea-
turing Helen Brooks, home econ-
omist, is being circulated by
WFBR Baltimore. Message con-
veyed is just how well advertiser’s
product gets across via radio “es-
pecially in a strong TV market.”
Advertiser cited in the piece is
The Sofskin Co., Bloomfield, N. J.,
maker of skin cream.
—_——————

RADIO PLUGS MERCHANDISE
RETAIL buying is getting a lift
from WNEW New York. Station
has begun extensive campaign of
“reminder - to - buyer” announce-
ments designed to make listeners
aware of their needs for various
kinds of merchandise. Over 100
unsponsored spots of this type are
aired by the station daily to stim-
ulate retail buying which has re-
portedly been at an unusually low
ebb of late.

My. William J. Hecker
Cecil & Presbrey

Cincinnati, Ohio
Dear Bill:

Gist yestidy I seem a memo on the
boss’ desk with a hull mess uv figgers.
Down at th’
bottom it sed
that WCHS
with 5000
watts on 580
haz wmove lis-
teners hyer in
West Virginny
than any other
stashun in th’
state. Ef'n
you add thet
to the fact thet
we hev more
listeners hyar
in Charleston
than all
other four
stashuns, you
can shore see
that WCHS
will sell a hull
lot of Redtop.
Yrs.

Algy

WCHS
Charleston, W. Va.

AFFILIATE

DETROIT

Owned and Operaled
]
THE DETROIT NEWS

[ J
vational Representative
THE
GEORGE P, HOLLINGBERY
COMPANY
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BASEBALL

Additional Radio-TV
Schedules Announced

FURTHER baseball signings and broadeast schedules have been an-

nounced by radio and TV stations.

Complete home schedule of the Boston Red Sox will be telecast through

joint sponsorship of the Atlantic Refining Co.,

Co. and Liggett & Myers Tobacco
Co.

To 77 home games will be added
two pre-season games between the
Red Sox and the Boston Braves,
April 12-13. The TV coverage will
be alternated between WBZ-TV
and WNAC-TV Boston. In addition
arrangements are being made to
have 31 games carried by WJAR-
TV Providence.

Under the same joint sponsor-

ship, all 154 home-and-away Red
Sox games will be aired over
WHDH Boston and fed to a net-
work of 15 stations in Massa-
chusetts, Rhode Island, Connecticut
and New Hampshire.
. Curt Gowdy, Tom Hussey and
Bob LeLaney, veteran New Eng-
land sportseasters, will handle both
radio and TV announcing.

Agencies directing the broad-
casts are N. W. Ayer & Son for
Atlantic Refining and Cunningham
& Walsh for Narragansett Brew-
ing and Liggett & Myers.

Atlantic Refining, along with
the Adam Scheidt Brewing Co.,
will sponsor games of the Phila-
delphia Athletics and Phillies.

Philadelphia baseball videvu

FOR FINEST TAPE RECORDING

"WESC

/. Greenville, S. C.

Only Magnecorder offers all the flex-
ibility, high fidelity and features you
require—at a price you want to pay!

ATS EVERV PURPOSE — EVERY PURSE'

PORTABLE — LIGHTWEIGHT
Recorder in one case —

1
H
é\!!‘ handling — compactl

Amplifier in the other. Easy

1
m

QUICKLY RACK MOUNTED
Units con be combined for
studic operation of portoble
equipment.

CONSOLE OR CONSOLETTE
Operotion available by com- -

bining units in rich Mogne-
corder cabinets.

; For new colalog — write:

L INC.

JAognacard, Inc., 360 N. Michigan Ave., Chicago 1, JH.

Narragansett Brewing

*
schedule calls for 58 day games, 43
of which are to be played on week-
ends or holidays. No night games
are to be telecast.

WIBG Philadelphia will air the
radio broadcasts, with 16 other sta-
tions from Wilmington through
eastern Pennsylvania hooked into
the Athletics-Phillies network.

Telecasts will be divided among
three Philadelphia stations, WPTZ
(TV), WFIL-TV and WCAU-TV.

Announcers will be Byrum Saam
for the Athletics and Gene Kelley
for the Phillies with Claude Haring
as alternate and color man for
both.

In addition, WFIL-TV will pre-
sent Messrs. Saam and Kelley in a
15-minute program, Strictly Base-
ball, Monday, beginning April 14.

Washington Plans

WWDC-AM-FM Washington
will air the full 154-game schedule
of the Washington Senators in
addition to 12 pre-season exhibi-
tion games. Phillips Radio & Tele-
vision Co. and the Christian
Heurich Brewing Co. (for its Old
Georgetown beer) will sponsor all
broadcasts on an alternating basis.

KRIC Beaumont, Tex., will air
MBS’ Game of the Day during the
afternoon. During the evening the
station’s sportscaster, Ed Dittert,
will describe games of the Beau-
mont Roughnecks.

KNOE Monroe, La., will broad-
cast all home-and-away games of
the Monroe Sports with Irving
Zeidman, KNOE program director,
handling play-by-play. Frigidaire
and the Coca-Cola Co. share spon-
sorship.

WOAI-TV San Antonio, as a
public service, was to telecast an
exhibition game last Saturday be-
tween the St. Louis Browns and
the Brooke Army Medical Center
Comets by remote pickup from F't.
Sam Houston’s Christy Mathewson
Field. The game was to be carried
to the bedsides of 2,000 patients
of Brooke Army Hospital where a
TV receiver is available in each
ward.

WMAR-TV Baltimore will tele-
cast home games of the Baltimore

KXOK Bat Boy

CONTEST being conducted
by KXOK St. Louis, the
Browns baseball station for
this season, will award $500
and a job as the Brownies
bat boy to the lad, 10 to 16,
who writes the best 150-word
letter on “Why I want to be
bat boy for the Browns.”
Second place winner in the
contest, which ends April 13,
will be bat boy for the
Browns’ visiting opponents.

Orioles (International League) on
a two games per week basis for the
fifth straight year. Covered will be
Thursday night games and the first
game of each Sunday afternoon
double-header, station announces,
with Chuck Thompson handling
play-by-play assisted by John Me-
Lane. Gunther Brewing Co. will
sponsor the telecasts, coverage of
about a total two-dozen games.
Biow Co. was the handling agency.
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. i
James A. Willard (

|
JAMES A. WILLARD, 63, w|
was a children’s favorite as “Unc ﬁ
Wip” on WIP Philadelphia frc
1932 to 1936, died April 3 of
heart ailment at his North Phil
delphia home. Mr. Willard alfpe
was in the visual education depa:
ment of the Society for Preventi
of Cruelty to Animals. His wi:
Mrs. Elsie T. Willard, survives.

B |

e &

CP-construction permit ant.-ant cond. ditional
DA-directional antenna D-day LS-lecal sunset ¢
ERP-effective radiated power N-night mod.-medification |
STL-studio-transmitter link aur.-aural trans.-transmitter |
synch. amp.-synchronous amplifier vis.-visual unl.-unlimited heu:

STA-special temporary autherizatien

Grants authorizing mew stations
roundup of new station and transfer

and transfers, accompanied by T~
applications, begin on page 96.

April .4 . Decision . . .
COMMISSION EN BANC
Granted 1430 ke
WHIL Medford, Mass.—Granted mod.
CP to change from 1540 ke, 250 w, D,
to 1430 ke, 500 w, D and change type

of trans. [B«T, April 71.

April 8 Decisions . . .
BY FCC EROADCAST BUREAU

Granted License

WIST Charlotte, N. C.—Granted li-
cense new AM station: 930 ke, 5 kw-LS,
1 kw-N, DA-N, unl.; cond.

WCMY Ottawa, Il.—Granted license
new AM station: 1430 ke, 500 w. D.

KABR Aberdeen, S. ted
license new AM statwn “1220 ke. 250
w, D

WGAF Valdosta, Ga.—Granted li-
cense for new AM station: 910 ke, 5 kw,

, unl.; con

WJBY-FM Gadsden Ala.—Granted
license new FM station: 103.7 me (Ch.
279), ERP 2.45 kw, ant. 78 ft.

WAGA-FM Atlanta, Ga.—Granted li-
cense new FM station: 103.3 mc (Ch.
277), 42 kw, ant. 530 ft.

WSGN-FM Birmingham, Ala.—Grant-
ed license new station: 93.7 mec
(Ch. 229), 55 kw, ant. 850 ft.

WTOC-FM Savannah, Ga.—Granfed
license new FM station: 97.3 me (Ch.
247), 5 kw, ant. 260 ft.

KTAC Tacoma, Wash.—Granted li-
cense covering frequency change,

3 instal)
tion of DA-N and change in tra
location; cond.

_KSOO Sioux Falls, S. D.—Grant|
license covering change in hours
operation from limited to unl. with
kw N, 10 kw D, installation of DA
and change trans. location; cond.

WMSC Columbia, S. C.—Granted L
cense covering increase in N pow|
and changes in DA: 1320 ke, 1 ki_
DA-N, unl; cond.

WPEN-FM Philadelphia, Pa.—Gra1
ed license covering changes in exi
ing FM station: 102.9 me (Ch. 275),
kw, ant. 420 ft.

change hours of operation,

Granted Modification i

KDSJ Deadwood, S. D.—Grant
mod. CP to change main studio lod
tion and extend commencement a
completion dates to 2 months andf—
months from date of grant, respe
tively; cond. -

Extend Completion Date

KNBR North Platte, Neh —G’rant
mod. CP for
date to 6-15-52; cond. Ry

KPOL Los Angeles—Granted md &
CP for extension of completion d:
to 8-7-52; cond.

WARM Scranton, Pa.—Granted m(
CP_for extension of completion d:
to 7-15-52; cond. u

KG2XAZ, Associated Bestrs. In,
Near Easton, Pa.—Granted mod.
for extension of completion date
10-2-52. f

WTIC Hartford, Conn.—Granted mc

SERVICE DIRECTORY |

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STetling 3626

COMMERCIAL RADIO

MONITORING COMPANY |

PRECISION FREQUENCY MEASUREMENT|

Engineer on duty all night every night
JACKSON 5302

P. O. Box 7037 Kansas City, Mcjs

e« TOWERS »
AM®FM O TV @

Complete Installations
TOWER SALES & ERECTING CO.
6100 N. E. Columbia Blvd.
Portland 11, Oregen
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* VACANCY

YOUR FIRM’S NAME in this “vacancy”
will be seen by 15,500 readers—sta-
' owners and managers, chief en-
rs and technicians—applicants Ji;

for AM, FM, Television and facsimile §,
facilities. "




| CONSULTING RADIO & TELEVISION ENGINEERS |

it JANSKY & BAILEY

lixecutive Offices .

3 National Press Building
:Iffices and Laboratories

Wl 1339 Wisconsin Ave, N. W.
. Ncshmglon, D. C. ADams 2414
] Member AFCCE*

JAMES C. McNARY
Consulting Engineer
National Press Bldg., Wash. 4, D. C.

Telephone District 1205
Member AFCCE *

—FEstablished 1926—
PAUL GODLEY CO.
Upper Montclair, N. J. MO. 3-3630
Laboratories Great Notch, N. J.
Member AFCCE®

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 0111
Washingten 4, D. C.

Member AFCCE *

Sommercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG. DI. 1319
WASHINGTON, D. C.

% 0. BOX 7037 JACKSON 5302
KANSAS CITY, MO.

th

A. D. RING & CO.

26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.
Member AFCCE *

{

Craven, Lohnes & Culver
|| MUNSEY BUILDING DISTRICT 8215
W’ WASHINGTON 4, D. C
Member AFCCE*

McINTOSH & INGLIS
1216 WYATT BLDG.
WASHINGTON, D. C.

Metropolitan 4477

Member AFCCE *

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D. C.

Member AFCCE *

GAUTNEY & RAY
CONSULTING RADIO ENGINEERS
1052 Warner Bldg.
Washington 4, D. C.
National 7757

RUSSELLP. MAY
1422 F St, N. W. Kellogg Bldg.

Washi D. C. public 3984
Member AFCCE *

WELDON & CARR

WASHINGTON, D. C.

1605 Connecticut Ave.
Dallas, Texas Seattle, Wash.
4212 S. Buckner Blvd. 4742 W. Ruffner

Member AFCCE *

| E. C. PAGE

e CONSULTING RADIO

s ENGINEERS

3| SOND BLDG. EXECUTIVE 5670

i WASHINGTON 5, D. C.
Member AFCCE *

MILLARD M. GARRISON
1519 Connecticut Avenue
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE *

KEAR & KENNEDY
1302 18TH ST, N. W. HUDSON 9000
WASHINGTON 6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

H WILLIAM L. FOSS, Inc.
g Formerly Colton & Foss, Inc.

327 15th St, N. W. REpublic 3883
iy WASHINGTON, D. €.

JOHN CREUTZ
319 BOND BIDG.  REPUBLIC 2151
WASHINGTON, D. C.
Member AFCCE *

GUY C. HUTCHESON
P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
1011 New Hampshire Ave., N. W.
Republic 6646
Washingten 7, D. C.

LYNNE C. SMEBY

paat ! Professional Enainees”

W;-'ISH G St., N. W,
Washington 5, D. C.

EX. 8073

=

GEORGE P. ADAIR

Consulting Radio Engineers
Quarter Century Professional Experience
adio-Television-
Electronics-Communications,

(Nights-holidays, Lockwood 5-1819)
ember AFC(

WALTER F. KEAN

AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—RIverside 7-2153
Riverside, 1l
(A Chicago suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha St., N.W., Wash., D. C.
Phene ORdway 8071
Box 2468 ingham, Ala,
Phone 6-2924

sl —

ROBERT L. HAMMETT

CONSULTING RADIO ENGINEER

-1 230 BANKERS INVESTMENT BLDG.

SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

an

JOHN B. HEFFELFINGER
815 E 83rd St. Hiland 7010

KANSAS CITY, MISSOUR]

GRANT R. WRATHALL
Aptos, California

Appointments arranged for
San Francisco Seattle Salt Lake City
Los Angeles Portland Phoeniz

Box 260 APTOS—3352
Member AFCCE*

RAYMOND M. WILMOTTE

1469 Church Street, N. W, DEcatur 1231
Washingten 5, D. C.
Member AFCCE *

| BERNARD ASSOCIATES

ot CONSULTING RADIO ENGINEERS
hi!
5010 Sunset Blvd.

#e!Hollywood, Calif. NOrmandy 2-6715

Member AFCCE*

- .

v

? for extension of completion dates
11-1-52.

7 p.m, Sign Off

»KASI Ames, Iowa—Granted request
‘r authority to sign off at 7:00 p.m.
‘wring May, June, July and August.

i‘il'%

.

License Extended

WRLD-FM Lanett, Ala.—License ex-
tended on temporary basis to July 1,
1952.

(Continued on page 96)
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MARCH BOX SCORE

STATUS of broadcast station authorizations at the FCC on March 31

follows:

Total authorized

Total on the air

Licensed (all on air)

Construction permits

Total applications pending

Total applications in hearing
Requests for new stations

Requests to change existing facilities
Deletion of licensed stations in March
Deletion of construction permits

R N N N NN NN N

April 14, 1952 ® Page 91

AM FM v
2,413 650 108
2,339 636 108

2,322 574 94
91 76 14
1,063 143 620
223 9 185
320 6 521
205 13 53

0 3 0

2 0 o

A




Payable in advance.

No charge for blind box number.

BROADCASTING ® TELECASTING, 870 National Press Bldg, Washington 4, D. C.
ApPLICANTS : If transcriptions or bulk packages submitted, $1.00 charge for mailing. All transcriptions, photos, etc. sent
to box numbers are sent at owner’s risk. BROADCASTING s TELECASTING expressly repudiates any liability or respon-
sibility for their custody or return.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.

Situations Wanted 20¢ per word—§2.00 minimum ® Help Wanted 25¢ per word—$2.00 minimum
All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch

Send box replies to

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Salesmen

Two station western New York market
of 95,000 has opening for loyal reliable
self starting salesman with car. Must
know radio. Earning possibilities un-
I.i.mited $75.00 weekly plus 5% for good

Box_ 763M, BROADCASTING -«
TELECASTING

50,000 watt AM, needs topflight sales-
man working protected accounts, in a
friendly and easy to live in south Texas
market. Write K-SOX, Harlingen,
Texas.

Amnnouncers

Key job for better than average ex-
perienced announcer with first class
ticket. Pleasant small city upper mid-
west. Long established net affiliate.
Low turnover. $75.00
audition and facts Box 183M,
CASTING . TELECASTING.

Wanted, experienced

and.raises. Send
BROAD-

Announcer-engineer. South Carolina
1 kw daytimer. Emphasis on announc-
ing, Will give inexperienced man with
good voice and reading ability an op-
portunity. Give full details in first
letter. Good working conditions. Box
778M BROADCASTING » TELECAST-
ING.

DJ wanted—Negro DJ for major mar-
ket. A real opportumty for one with

Immediate opening for 1st phone en-
5 day week with good pay.
i Send back-
ground and reference information with
first letter to KBIX, Muskogee, Okla-
hom:

‘Wanted—First class engineer-announc-
er. Experience desired but will con-
sider all. Indicate salary need and
availability. KBIZ, Ottumwa, Iowa.

experience and v and able
to do A-1 sell job on axr Gwe full
particulars to Mr. Sloan, KXLW, St.
Louis, Missouri, DEImar 1320.

Tmmediate opening for staff announcer
heavy on news. Send disc and full in-
formation first letter. Radio Station
KVAL, Brownsville, Texas.

Combo-man, Pacific northwest kilowatt
independent. Good man can start at
$72.50. Car necessary, 1st class ticket,
good announcer. 40 hour week, over-
time. Apply with disc and photo.
KWIE, Kennewick, Washington.

T -en-
gineer for progressive southeastern
city Al ing ability-per; Y
most important. $70.00 per week and
talent shows. Send photograph and
disc first reply. Box 296M, BROAD.
CASTING « TELECASTING.

Experienced announcer by Rocky
Mountain area network station. Send
full particulars, audition record and
salary _requirement first letter. Box
??\?(I}}{, BROADCASTING « TELECAST-

Combination announcer-engineer, 1st
phone, needed for opening at north-
eastern station. This will be a per-

BROADCAST—
ING . T'ELECASTING

Immediate opening for strong night
announcer with network affiliate.  Pay
dependent on ability. Box 536M,
BROADCASTING . TELECASTING.

Cum 0-man, with first phone for per-
manent job with fulltime northeast in-
dependent. We've been enjoying the
results of sound business operation for
over two years. There is a good future
here for a man who wants to settle
down in a friendly community. Salary
starts at $300 per month with regular
increases. No floaters wanted. Box
§S4M BROADCASTING . TELECAST-

Announcer-engineer first class ticket,
565 00 to start. Southern network sta-
tion. Opening immediate. Box 571M,
BROADCASTING « TELECASTING.

Hillbilly and commercial man. South-
west NBC regional wants early morn-
ing hillbilly jockey and who can
also do acceptable straight commercial,
40 hours. TV minded. Send detailed
letter, photo and versatile tape or disc.
Box 639M, BROADCASTING . TELE-
CASTING.

Announcer-engineer first class ticket.
$60.00 to start. Virginia network sta-
tion. Opening immediate. Box 724M,
BROADCASTING . TELECASTING.

1000 watt independent daytimer near
Chicago wants staff announcer. Per-
sonal interview required. State age,
experience. Box 753M, BROADCAST-
ING . TELECASTING.

Good combo man needed May First by
progressive mnetwork station in ew
Mexico, high guarantee. Send all par-
ticulars first letter. Box 756M, BROAD-~
CASTING . TELECASTING.

Experienced newsman, ability to gather
write, deliver news, Iowa Kkilowatt
prefers man with farm background.
Rush details, experiences. tape, photo,
rc[erences Box 1773M, BROADCAST-
ING . TELECASTING.

DJ wanted—Hillbilly DJ. A real op-
portunity in a major market. Must play
a guitar and/or fiddle and have some
experience in selling on the air. Give
full particulars to Mr. Sloan, KXLW,
St. Louis, Missouri, DElmar 1320.

Wanted, hillbilly disc jockey at once
for morning shift, must be sober and
willing to work. Good salary to start.
?ontagt Radio Station WDKD Kings-
TEEISY

Combination announcer - engineer, 1st

Permanent position for first phone en-
gineer. Excellent equipped AM-F]
network affiliate in central Texas town
of 28,000 population. No announcing.
Good pay. For details contact Burton
Bishop, KTEM, Temple, Texas.

First class engineer, no experience re-
quired. WCOR, Lebanon, Tennessee.

Wanted immediately. Two combina-
tion engineer - announcers. Florida
west coast cxty Send audition, photo,
resume nd  salar; requirements
‘WDHL, Bradenton Floryda

Immediate opening for first class oper~
ator, WEAV, Plattsburg,

Wanted—Engineer, first phone, experi-
ence unnecessary. Contact Chief E:
gineer WEOL, Elyria, Ohio.

Engineer wanted. No experience neces-
sary. Good pay. Great opportunity for

right man. Apply WFLE, Fayetteville,
North Carolina. A!l applications an-
swered.

Im it i for with

Help Wanted (Cont’d)

Production-Programming, Othe

Wanted—Capable young lady for cd
tinuity. Real opportunity with netwc
affiliate in Michigan, midway betwq
Chicago and Detroit. Prefer somec
with air work who can build dayti
women’s show. Kindly send details |
yourself as well as disc, or tape,

available. Box 700M, BROADCASTIT

« TELECASTING. 3

News director, supervisor, 4 man Spo1
farm and news department. Only &
perienced men with journalism degx
need apply. Good salary with bon
5 kw_ midwest. Box 705M, BROA
CASTING . TELECASTING.

50 kw CBS affiliate, one of the natioi

most progressive and outstanding sif
tions, needs a program director w:
solid experience, ideas and progré
ingenuity. Good salary. Outstandi
opportunity for right man. Box 723
BROADCASTING « TELECASTING.

Wanted: Continuity chief. Experienc]
writing for all types of clients. Se
letter full details, copy samples. Mg}
erate, healthful climate. Salary accor
ing to your ability. Program Direct
KCSJ, Pueblo, Colorado.

Continuity writer. Need a “take charg
guy or gal for commercial continu
department. KIRX, Kirksville, M
souri.

Situations Wanted

Managerial

Attention southern station owne]
chief engineer want to operate sou
ern station, hard workers. Can fal
complete charge. Need only work:
interest, or chance -
625M BROADCASTING TELECAS

I'm ready for manager’s job. 7 yes
experience all phases of radio. Colle,
graduate, active in civic affairs, rea
to meet competition. Want opport
nity for security earned by hard wor|
Good potential must be present. Pref
north or midwest, but will consider :
replies. Excellent references. Box 704
BROADCASTING » TELECASTING.

)
Experienced manager, thirty, colle]
‘“‘utility” position sout

degree, seeks E
Experienced in copy, promoti it

phone. Permanent position for right first class license. Good opportunity

man. Emphasis on announcing. 1000 for inexperienced man who wants to

watt daytime station. $70 per week, learn broadcast radio. Good salary,
Phone collect Keith Moyer, WTIM, excellent vacation area, no housing or
Taylorville, Illinois. 4 transportation problems. WGNI, Wil- west.

mington, N. C.

Good announger w?o can handle pro-

gramming and write local news. Ex- iat i hon ngi-
cellent opportunity, immediate S N Beg&]r:grsp S g'

Air mail voice disc, salary requirements,
Complete personal data. Manager,
WHIT, New Bern, N. C.

WPAZ, Pottstown, Penna., needs good
matured voiced morning man who
wants to sell in the afternoon and a live
wire deep voiced dise jockey. You
will replace an announcer going to a
major network and a dise jockey called
back into service. Personal interview
preferred.

Staff announcer wanted. Good place
for family man., Must have car, operate
turntables. Prefer someone with inde-
pendent station experience. Send audi-
tion, details. to WPIC, Sharon, Pa,

News announcer. Experienced. Day-
time station 1000-watt. Must have good
voice with selling power, Starting
salary $65. Contact Keith Moyer,
WTIM, Taylorville, Illinois.

Technical
Engineer, first class tickef, experience
unnecessary, no announcing, western
Ponna 250 watter, network, $50 for
hours, paid vacation, address Box
701M BROADCASTING » TELECAST-

Opportunity for com] Box 710M,
BROADCASTING » TELECASTING

First class engmeer, no announcing,
state minimum sa Box. 0M,
BROADCASTING T'ELECASTING

Chnef engineer, Iowa Kkilowatt wants
experienced man with announcing ex-
perience. good pay, send complete de-
ftails, photo-references. 772M,
BROADCASTING .« TELECASTING

‘Wanted AM control operator Strictly
technical requirements, not production.
Station also operates TV. Location
south central New York. Box 782M,
BROADCASTING TELECASTING.

Engmcer, 1st ticket only requirement,
Box 651, Patchogue, L. I., N. Y.

40 hour evening shift, mainly network
Good working conditions and opportu-
nity to advance. Air mail voice disc,
salary requirements, complete data.
Manager, WHIT, New Bern, N. C.

First class engineer-announcer. Per-
manent position. good working condi-
tions. WJAT, Swainsboro, Georgia.

KGLO, Mason City, Towa, needs an
engineer for recordings and remotes.
Start at $59.40 for 40 hours. Permanent
position. Immediate opening,

‘Wanted—Consulting engmeer, field and
application work AM al a lease
state full quahﬂcatmns and personal
status Replies held confidential. Walter
F. Keen, 1 Roverside Rd., Riverside, Il

Engineers, announcer, salesmen. Im-
mediate openings. Good pay and work-
ing conditions with group-owned sta-
tions. Offering opportunities for ad-
vancement. Disc and photo with ap-
plication. Rollins Broadcasting, Inc.,
Moore Building, Rehoboth, Delaware.

1st class engineer-announcer wanted.
$65.00. KDLK, Del Rio, Texas.

Operator with first class phone license
at 250 watt broadcast station affiliated
with ABC. First change in engineering
department since 1945. Salary open.
Box 799M, BROADCASTING .« TELE-
CASTING.

Wanted immediately, transmitter opera-
tor with first class phone license. No
experience necessary. Starting salary
fifty-five per week. Write Chief Engi-
neer, WSIP, Paintsville, Kentucky.

Immediate opening for first phone. 1
kw. No experience necessary. Need
car. Contact Chief Engineer, WTNS,
Coshocton, Ohio.

on and off air during owner
general manager’s absence. Box 771y
BROADCASTING . TELECASTING. |

Attention all—Available after April &
triple AAA aggressive, alert, ab,
radio-TV executive. Twenty-two yeal
in all phases of radio broadcastin]
television industry. Ten years wig
national network in New York, qua’
fied as general manager and/or pr
gram, sales, production, public rel
tions, promotion director/manager. E
cellent contacts with advertising au
talent agencies. Prefer New York,
adelphia, Washington, D. C., Florxd‘
Los Angeles area. Presently very busi
but have very good reasons for wanj
ing to make change. Will be delight(
to discuss any sincere proposition of
fering opportunity and compensatid
commensurate with performance. W:
submit topflight endorsers. Address B
;87(1;/[, BROADCASTING « TELECAS
NG.

of
sales, announcing, administration. Fuly;.

Manager—have proven record of pul

ting stations on paying basis fro/f
standpoint of sales and programmin,

Prefer radio-TV combination or 'JJ
plans in near future. $10,000 star]

Box 797M, BROADCASTING » TELFE
CASTING.

General manager — program direct
Small market experience. 28, marris
1 child. South or midwest preferre
gg)é‘I']I‘JBM BROADCASTING - TELH

Salesmen | 3
Sales or sales-management. Sev
years well-rounded radio. Present
earning in excess of $7200. 32. Familj,

Box 693M, BROADCASTING » TEL:
ASTING .

Sal d, be!
references, mterested combmatlon onlj

Box 759M, BROADCASTING . TEL
CASTING.

College graduate, 26, veteran, seel
sales position radio-i ‘television. Ne

York advertising agency backgroun
lévoA)é 768M BROADCASTING » TEL:
»




Situations Wanted (Cont’d)

Situations Wanted (Cont’d) -

Situations Wanted (Cont’d)

i Announcers

i}:Versatile: Knowledge announcing, CBO,
ij:aews, DJ and commercials, graduate
iradio and TV school, Will travel any-
here in U. S. Write. Box 660M,
ROADCASTING « TELECASTING.

g‘ «ff a progressive Florida station is in-

lterested in a thoroughly exper)enced
wit] jon
and sales records and the p051tmn is
ermanent please write. Box 714M,
BROADCASTING » TELECASTING.

xperienced announcer operator fine
:recommendation. ,  musician,
Restricted perm)t studying
. Penna or vicinity, married,
4 draﬁ free. Box 752M, BROADCAST-
4 » TELECASTING.

gﬂnnnuncer-newscaster, three years ex-

perience. College graduate, veteran.
ape available Box 1757M, BROAD-
CASTING « TELECASTING.

i Topnotch midwest sports announcer.
«.Ten years solid experience play-by
iplay in big ten basketball, £ootball
mibaseball. Also boxing. Married, vet-
ijaran, college graduate, excellent ref-
srences. Presently employed. Look-
|ing for station that wants aggressive
sporL: man who can sell. Can double
Tape available. Box 758M,
’BROADCASTING « TELECASTING.

{ Announcer - program  director. Ten
| year background, Want permanence.
{Details, transcription. Box  760M,

‘BROADCASTING + TELECASTING.

Announcer-engineer, first class good
¢announcing, vet. 18 months experi-
s;2nce, all phases, south preferred, $75.00
jyninimum. Box 761M, BROADCAST-
k»’NG TELECASTING.

plg Married, veteran, draft exempt, 2 years
dr2xperience. Strong on news and sports.
“‘Working in west, wish to return east.
Box 762M, BROADCASTING . TELE
ZASTING.

Network man: Currently employed 1
ey MBS affiliate one year, desire
‘fhange for further experience. Past
~ork with AFRS insures solid founda-
“Fion in the business. Disc, data on re-
i quest Box 767M, BROADCASTING .
'TELECASTING.

DJ and special events with originality

ind sell. Experienced promotion, pro-

rramming. Energetic morning or smooth

ight disc, interview, talent, quiz. Man-

iger and sponsor references. Available

i¥lay. Box 769M, BROADCASTING
[PELECASTING.

-Disc jockey, currently employed. Ab-

solute top Hu in four-station
nidwest city of 300,000. Three strong
eelevision stations have not dented au-
Prefer afternoon time around
4-7. $125 guarantee against talent. Box
OCI;VI, BROADCASTING . TELECAST-

20 you need me? I do some staff
announcing. I have a second class

cket. I have some experience in
selling and programming, but my spec-
alty is hillbilly DJ. I can also lead
pown string band. Can do early morn-
jg@ng or personality show. 6 years ex-
erience, Box 783M, BROADCASTING .
ELECASTING.

pcombination announcer-engineer, age
5715, married, vet, handle console. Pres-
Jltly employed Desire job offering
_ freater opportunities. 2 weeks notice.
ful] ormation on request. Box 793M,
m,SROADCASTH\YG TELECASTING.

Combination man, first class phone.
Some experience. Desire locate south-
ern California or southwest with net
affiliate. Oliver Grieve, Tempe, Ari-
zona.

Announcer or writer. Some experience.
Good news, commercial and board man,
Disc jockey with wide knowledge of
various music. Graduate Pathfinder
Radio School, Kansas City. Junior col-
lege graduata Single. Any offer con-
sidered. Colored. Edward Love, 2505
Morton, Parsons, Kansas.

Combo man, Ist phone., Draft exempt.
Top news and sport. 250w to 10 kw ex-
perience. Will travel. William Rogel,
¥75YGrants Avenue, New York City,

Television

Salesman

TV station-agency-film accounts execu-
tive., Experienced sales, promotion,
production, scripting.
paper ad mgr.) $6,000.00

aker, 3614 Riverside Drive,
Huntington, W. Va.

Technical

Cameraman, studio technician, Tele-
vision workshop graduate. Write copy.
Direct show. Draft exempt. Box 755M,
BROADCASTING . TELECASTING.

Technical

3% years experience, 3 as chief small
network sfation. 24, single, vet, car.
Northeast or north- central Box 669M,
BROADCASTING . TELECASTING.

Li d i 10 years aural
transmitter experience to 10 kw. S

ing position with California televi n
station. Knowledge of video circuits.
Presently employed, married, 32, car.
22 Hanover, San Francisco.

a £4. P
Chief engineer - announcer desires L7 2057 others
change. Will id. i 5
B L e e s e e St

ING . TELECASTING.

First phone. Slight experience AM-
FM-TV. Eastern job preferred. Bo:
764M BROADCASTING « TELECAST-

Engmeer, some experience. First
phone. Desires TV work. Married,
permanent. Box 779M, BROADCAST-

ING . TELECASTING.

1st phone license; Experienced, radio-
television grad. Now employed. Mar-
ried. Box 781M, BROADCASTING .
TELECASTING.

Station engineer first class, experienced
maintenance, no station operating ex-
perience. Can announce if necessary.
Box 784M, BROADCASTING . TELE-
CASTING.

First phone license, no commercial ex-
perience. Desires studio and trans-
mitter work, Draft exempt. Box 785M,
BROADCASTING . TELECASTING.

Engineer, 1st phone. 4 years 50 kw
AM-TV station. Crew chief and TV
master control operation. Projection
room experience. College, radio school
background. Box 792M, BROADCAST-
ING . TELECASTING.

phases TV-radio. Presently employed
Four A agency. Available May 1.
Box 788M, BROADCASTING « TELE-
CASTING.

For Sale

For sale: Established radio school in
eastern city with valuable real estate
and equipment. Box 776M, BROAI
CASTING . TELECASTING.

Stations

California. 1000 watts. Gross $150,000.
Rich and growing area. 30% down.
Box 751M, BROADCASTING . TELE-
CASTING.

For sale: Two well established radio
stations by the owner. Sound proper-
ies. Reasonably priced in non TV mar-
kets. Middlewest, good prosperous
markets. Illness reason for selling, In-
formation will be revealed only after
financial ability and intentions to pur-
chase has been proven. Box 780M,
BROADCASTING . TELECASTING.

Western station. Independents. Affi-
liates. All prices. Jack L. Stoll &

Production-Programming, others

Station or agency radio-TV production
man. Experience includes 1 kw Chi-

cago area PD, announcing, continuity,
news rewrite, TV and theatre produc-
tion, Married, veteran, age 27. North-
western B.S. in Speech (Radio). Both
innate and acquired production sense.
Ideal production staff addition with an-
nouncing, writing and art talent to
wrap up the package. Box T706M,
BROADCASTING TELECASTING

Continuity writer, fast typist, excellent

references. South preferred. Box
'IGSM BROADCASTING -« TELECAST«

Gone about as far as I can here. Pres-
ently in radio in over-million city.
Twelve years program director morn-
ing man, news director, time sales,
agency. Considerable commercial TV
experience. Family man, member Ki-
wanis, Masons, Jaycees. Enjoy ecivic
endeavor. Currenfly making in excess
of $100 weekly. Expect high pay for
plenty of responsibility. Finest ref-
erences. Detest moving and want this
to be last time. Midwest, Wash., D. C.,
Francisco, or environs. Box 766M,
BROADCASTING TELECASTING.

il Announcer with 1st phone. 3 years ex-

u‘, jerience. Available 2 weeks notice.

% .tate salary, hours. Box 794M, BROAD-
ASTING . TELECASTING.

Announcer - engineer. Three years
oft orts. news, talent shows. Family

5.00. Prefer northeast. Box 95M
ROADCASTING » TELECASTING.

M;taff announcer, over 4 years experi-
-'ince; age 27, college graduate, married,

OADCASTING - TELECAST!NG

[7 Announcer-control board operator, vet-
rx'an. draft exempt, single, age 24.
Zompleted 2 years Illinois University,

/"ood voice, diction, grammar. EXx-

w%enenced New York City station as

J. newscaster, disc jockey. Excellent

i eferences, tape or disc on request.

Larry Black, 345 Autumn Avenue,

; /3rooklyn, N. Y.

“4ixcellent radio voice, they say. First

pyilass license. ombo operation expe-

[{jience. Box 323, Palm Desert, Califor-

lia or telephone 76-2095.

Program director. Desires progressive
northeast statmn Top experience an-
nouncing nd news directorship.
Box 71'71le BROADCASTING + TELE-

If your station will give ambitious
college graduate with writing ability
and excellent voice, her start in radio,

am your gal. ntact Box T789M,
BROADCASTING TELECASTING

4958 Melrose Ave., Los An-
geles 29, Calif.

Equipment, ete.

Tower—Wincharger, model 300, galva-
nized, guyed triangular, good condi-
ion, including beacon, tuning unit,
lightning filter, transmission lines, as
s where ls, Washmgtun D. C. area.

ke off Box 622M, BROAD-
CASTING TELECASTIN

For sale: 10 kw Western Electric fre-

quency modu]atmn transmitter, model
r been used. Box 673M,

BROADCASTING TELECASTING

Magnacorder tape recorder PT63 A2
HX—amplifier—PT7-P EV_ mikes and
other equipment used 15 hours. Must
sell. 0: M, BROADCASTING -
TELECASTING.

For sale—2-RCA-T0C

lateral pickup

tical and lateral Universal pickup arms,
heads and filters, complete. First $200.00
takes the Iot. KENO, Box 1810, Las
Vegas, Nevada.

Wanted to Buy

Stations

Wanted — FM  frequency modulation
monitor. Prefer Hewlett-Packard 335-
B. State condition, type and price.
(l;o\)é 699M, BROADCASTING « TELE-

Wanted to buy.
Florida east coast

Radio station on
Prefer 250 watt

Program-promotion director three years
net and independent experience de-
sires connection with progressive sta-
tion in larger market. Prefer outlet
with TV plans and opportunity to work
into that fiel Veteran, married, re-
liable. Box 790M, BROADCASTING .
TELECASTING.

Program director with first phone; 6
years net and independents. Strong on
announcing, news, jockey shows, writ-
ing, MC. Thorough background in
program department; copy, accounts,
logs, production. Now Hollywood. Will
travel for permanent position with
progressive station. Box 791M, BROAD-
CASTING » TELECASTING.

fulltime. AIl replies will be held con-
ﬁdent;al ddress Box 72 , BROAD-
ASTING - TELECA
Eqmpme'ni, eto.
Wanted: Flasher for single tower,

photoelectric control unit and 250’ Ri
17/U or RG-19/U coax. Box 671M,
BROADCASTING . TELECASTING.

Complete equipment for 3 kw FM sta-
tion, side mount antenna. Rush com-
plete details, price. Box 774M, BROAD-
CASTING . TELECASTING.

Miscellaneous

FCC first-phone in 6 weeks. Both
residence and correspondence courses
available. ~Grantham Radio License
School, 706 North Wilcox, Hollywood,
California.

EXPERIENCED
BROADCASTERS

AVAILABLE

PETER '~ WIDMER:
All-around an-
nouncer and copy
Creator of
“Plantatxon Echoes'”
d “Day Dreams.”
Formerly WRTC

evening DJ shows;
news; news editing

and sports. Good
control operator.
2 DISC OR TAPE
AVAILABLE.
ANNE BELCH:
Good Girl Friday

and efficient pro-

Tam assistant.
Strong on program-
ming women’s fea-
ture shows and in
assembling special
events. Excellent
voicer on news and
commentaries _and
interviews. DISC
OR TAPE AVAIL-
ABLE.,

“Sp or ts Biogra-
phies” and “Sports
Personalities on
Parade,” Strong on
sports statistics,
copy, special events
reportlng and

ard work. WRITE
FOR COPY SAMPLES DISC, OR

AL LEIBERT: Per-
sonable and ghb
announcer -
newscaster;

man. NYU grad
ate and former ac-
countant. Especial-
ly strong on pitch
announcing; news:;
on-the-spot broad-
casts. Top idea
man in

T E D WYGANT:
Network - caliber
announcer and copy

man. Creator of
merchanchsmg pro-
grams: “Ma it
Basket” and “The
Alarm Clock.” For-
merly staff WKRZ.
Strong on audience
participation an d
DJ shows. Tops at
control board.
DISC OR TAPE

AVAILAELE.

BRUCE PARSONS:
ANnouncer - new;
caster - DJ - musi-
Creator of
“Just Jazz” and

other musical de-
lights. Korea vet
formerly with
Army concert
bands. Strong on
news; music_conti-
nuity; man-in-the-
street. Operates
cont bo.

rol ard.
DISC OR TAPE AVAILABLE,
Write or Wire

SCHOOL, OF RADIQ TECHNIQUE

R.K:Q.8ldg. Radie City, N.¥. 20, N.¥
Clrcle 70193

SRT men and women are employed in broad-
casting stations all over the United States.

P




Help Wanted

Managerial

WANTED

Local Sales Manager
5000 watt independent needs
young ‘experienced local Sales
Manager. Terrific potential as yet
not wholly developed. Wonder-
ful opportunity for the right man.
Box 642M, BROADCASTING * TELE-
CASTING.

Production-Progr

WRITER

*
A seasoned, all-round writer for radio
and television wanted by major net-
work affiliate. Good pay. Address Box
754M, BROADCASTING . TELECAST-
ING

others

*

Situations Wanted

Production-Programming, Others

AM-TV EXECUTIVE
available!

Presently employed (nearly two
years) in creative-production ca-
pacity. Top coast-to-coast TV
show ecriginating in New York.
Previous extensive experience pro-
gram manager AM regionals.
Strong idea man who can write,
direct (and even sell) low budget
shows tailor-made for tough
clients. Will consider combina-
tion AM-TV post. Away from
New York preferred.

BOX 786M,
BROADCASTING . TELECASTING

For Sale

Equipment, etc.

Open Mike

(Continued from poge 18)

present figures which were in any
major degree at variance with
those of “. . . the FCC and some
other engineers.” To the best of
my belief there are no major dif-
ferences.

My evaluation was based on a
comparison of the power needed for
the same service and indicated that
it should require something of the
order of 1,000 times the power
radiated for UHF to give the
same service as VHF. Power was
used as a comparison because that
is what the broadcaster has to pay
for when he invests his money in
a station, but the power ratio in-
dicated does not mean that the
UHF service area or population
reached will be 1/1,000 of that
served by a VHF station of the
same power.

That the service area and the
population served will be less for
UHF than for VHF under the con-
templated rules is a certainty, but
how much less will greatly depend
on the location of the station, the
terrain, population distribution,
the interference, and the proper
handling of these factors. . . .

The figures I gave were checked
informally with other engineers
whose affiliations and standing
could under no circumstances be

Employment Service

W >3
EXECUTIVE PLACEMENT SERVICE|

for competent managers, com-
mercial managers, program
directors, chief engineers,|
disc jockeys. Reliable, confi-
dential, nation-wide service.|
Send for full information today.

Howaro 8. Frazim

TV & Radio Management Consultantsif [4
728 Bond Bldg., Washington 5, D. C.
>~

— .

RS N N N N S S S

’
4 FOR SALE BECAUSE OF INCREASE ¢
. IN POWER :
# 1 KW Gates BC IF AM Transmitter 4
 USED LESS THAN TWO YEARS #
' 4500 .
’ KTOE g
’
’ ’

Mankato, Minn.

TLsllssLsRsnsesesnmnunmnuw’

POSITIONS FREQUENTLY AVAILABLE
as
Engineers
Announcers

Program Directors
WRITE FOR PLACEMENT FORMS

Edward C. Lobdell Associates

17 East 48 Street, New York 17, N. Y.

E

SR a il s i e g e e g

Very Successiul
Midwest Independent
$100,000.00

A well established consistently profitable station located in one of
the best medium sized midwest markets.
price is much higher than average. More than $30,000.00 in net quick
assets included in this sale of 1009 of the stock.

Appraisals o Negotiations ¢ Financing

BLACKBURN-HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS

WASHINGTON, D. C. CHICAGO SAN FRANCISCO
James W. Blackburn Ray V. Hamliiton Lester M. Smith
Washington Bldg. Tribune Tower 235 Montgomery St.
Bterling 4341-2 Delaware 7-2755-6 Exbrook 2-5672 o

lllll.lll-lllllllllIl.llllll.ll-lllllll.ll.l.-ll.

Percentage return on sales
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considered to harbor an extreme
point of view. They came up with
ratios of equivalent powers of
UHF and VHF for the frequencies
selected which were of the same
order as mine but which were on
the whole somewhat less favor-
able for UHF.

Raymond M. Wilmotte

Consulting Engineer

Washington, D. C.

* * *

Airspace
EDITOR:

‘We have noted with a great deal
of interest your editorial in the
March 10 issue of BROADCASTING ®
TELECASTING and the stories in the
March 17 and 31 issues regarding
the problem of obtaining approval
of proposed television towers and
sites from an aeronautical view-
point. I think you are doing a
splendid job of bringing this mat-
ter to the attention of the broad-
casting and television industry.

There is one factor which has
not yet been brought out, however.
. .. The CAA has published eri-
teria for determining what are
hazards to their operation and
what changes would have to be
made in their operating procedures
by reason of erection of television
towers. ...

The problem that concerns us at
this time is the fact that several
of the regional CAA offices do not
want to be guided by their pub-
lished rules, but instead apply arbi-
trary rules and standards that go
beyond the published material, just
because they do not want a tall
tower anywhere in the area. . ..

A. Earl Cullum Jr.

Consulting Engineers

Dallas
I S

No Swamis Here

EDITOR:
Your editorial, “The Network
Problem,” [March 31] should

prompt many to realize that just
as in the early ’20s the local daily
newspaper emerged from the sha-
dows of metropolitan publications
and “boiler plate,” so today the
local radio station is taking the
lead in listenership and advertiser
acceptance.

Your discerning commment that
“the day may not be far distant
when the network, for a fee, will
provide something analogous to
press association service” indicates
you employed a good pair of bino-
culars rather than a erystal ball.

Thomas B. Tighe

Station Manager

WJLK Asbury Park, N. J.
*

Eastman Booklet

EDITOR:

We have noted the reference
given in your TELECASTING YEAR-
BOOK for 1952 regarding our book-
let, “The Use of Motion Picture

Films in Television.” We have had
some requests for the revised edi-
tion of this booklet as a result of
this reference. ]
For your information, we wish}:
to advise that we have not yet been
able to prepare a new edition of
this booklet and it will probably
not be available before the end of
this year. Also, we do not have|
any available copies of the old
edition.
Since there have been so many
requests for information on this
subject, we did reprint a small sec-
tion of the old booklet as an aid
in helping people with some of
the fundamentals regarding light/
ing technique for television studiq
photography and outlining some off:
the production methods used. . . |;
W. 1. Kisner
Motion Picture Film Dept. i
Eastman Kodak Co.

e

Rochester, N. Y.
* * *
File 13?
EDITOR:

. . . I suppose that all station i
regularly receive so-called house
hold hints, ete., in the mail. Mos!
of these are out and out ads foip,
some national product . . . I anj,
wondering how the industry as 4
whole treats such items, how man
agers feel about giving, or at leas},
being asked to give, such firms af
Procter & Gamble, Popular Mel "
chanics magazine, Fritos and man; '
others free time. . . . E

James D. Abbott
President o
KEVA Shamrock, Tex. -

[EDITOR’S NOTE: Any other broad|\:
casters want to tell Mr. Abbott hoy|
they handle such things?] g

* * *

It's a Problem
EDITOR:

We are attempting this year t
develop some problems and casef®
for our students in Americalf'
government . . . One of the casef“
we have selected is the Benton bi] :
(S 1579) proposing a Nationa L“
Citizens Advisory Board on Radif *
and Television. Those of us teach}" |
ing the course are very desirouf"’
of presenting the opposition view
point to the bill as fully as possible

I have just found a couple o
your editorials in BROADCASTING
TELECASTING . . . which I believ{.
are excellent materials for ouf
students to read . . . I should b’
most grateful if you would giv| ,‘E
me permission to use these ma
terials. . . . N

Phillips Bradley

Prof. of Political Science
Syracuse U.

Syracuse, N. Y.

SALES of Stewart-Warner Corp., Ch
cago, increased 28.3% in 1951 over thi
previous year but earnings droppe
about 10%, according to an announce
ment made by James S. Knowlsor|
president. Sales last year totalel
$103,269,258 with earnings of $4,104{}
789 after taxes or $3.40 per share o
$5 par value capital stock. ]

BROADCASTING ® Telecastin
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‘f'is not involved in the ACLU com-
‘plaint.)

p In an accompanying letter to
A FCC Chairman Paul A. Walker,
"ACLU’s Patrick Murphy Malin,
‘executive director, said “the only
‘three” legal issues involved in the
proposed hearing are: (1) Whether
iblacklisting is against public in-
erest; (2) whether licensees “have
‘improperly delegated programming
“ipowers—and on this we cite the
W Blue Book of 1946 and the Com-
Himission’s report on chain broad-
ieasting—and then improperly ac-
‘“({uiesced in or endorsed blacklist-
+ing, demonstrating a lack of
character qualification as well as
tj.action against the public interest.
. . . and (3) whether conditional
renewal of licenses is appropriate—
“and on this we cite the Richards
! case.”

| Cases cited in the complaint, like
{'Mr. Miller’s book, frequently in-
| volved the anti-communist news-
Niletter Counterattack and its Red
Channels booklet linking 151 per-
ons with various “Communist or
i8¢ Communist-front” groups, past or
Mpresent. Also as in Mr. Miller’s
% book, the network, advertiser or
z';ltr‘agency officials allegedly involved

are not identified.

Mr. Miller explained that often
he was unable to reach the persons
the sought to interview, despite re-
peated efforts, and that in almost
{all cases interviews which were
granted were conditioned upon
anonymity for the interviewee.
i 'Nevertheless he said, a number of
4 persons have agreed to come for-
ward and testify if FCC grants a
hearing.

o
fe
I

Proof Claim

From the network and station
side, Mr. Malin said “one or more
{iiof the defendants may well admit
ghthe allegations made,” but as-
;serted that, if not, ACLU is pre-
Bpared to prove its charges ¢ once
we have the subpoena powers”
'which are granted in hearings.
All but one of the cases cited in
the complaint involved alleged or
auspected firings or non-hirings,
,Jdue to public pressure or fear of
il iit, of persons who had been linked
‘with pro-Communist associations
Wor beliefs. In the case of ABC,
:  however, the charge was that “two
' vehement anti-Communists” had
“E ;been kept off a show.
.. NBC was accused on two counts:
i (1) The famed “Jean Muir case,”
%in which the actress’ appearance
on General Foods’” The Aldrich
Family was cancelled in August
1950 by Young & Rubicam, with
‘apparent asquiescence” by NBC,

ats
&
)

IS KLICKIN’

nh
BROADCASTING ® Telecasting

) i ACLU Asks FCC Action

(Continued from page 25)

“because of her alleged affiliations
listed in . . . Red Channels,” ac-
cording to the complaint, and (2)
cancellation of the appearance of
The Weavers, folk-singing quar-
tette, on Congoleum-Nairn’s Dave
Garroway TV show last June by
NBC “solely on the basis of alleged
associations of some of the mem-
bers of the said quartette.”

The charge against CBS was that
it eliminated the dance of Paul
Draper from the kinescope of a
Toast of the Town show in January
1950 “solely as a result of protests
received [following his appearance
on the live version of the program]
on the basis of the said Paul
Draper’s alleged associations and
beliefs.”

The kinescope in question, the
complaint said, was shown on
KTTV (TV) Los Angeles, “KWTJ
Miami,” WDAF-TV Kansas City;
KSD-TV St. Louis, WHAS-TV
Louisville; WAGA-TV Atlanta and
WRGB (TV) Schenectady. - [Pre-
sumably the reference to “KWTJ
Miami” should be to WTVJ, Mi-
ami’s only TV outlet. The com-
plaint erroneously identified all
seven stations, except KTTV and
“KWTJ,” as CBS-owned outlets.]

ABC Incident

In the case of ABC, it was
charged that in the summer of 1951
the network “refused to permit
two vehement anti-Communists,
Ralph de Toledano and Benjamin
Gitlow, to appear on its Cholly
Knickerbocker radio show originat-
ing in New York City.”

Asserting that “the said refusal
may have been due to the beliefs
of the aforesaid de Toledano and
Gitlow, or to a general policy of not
having political discussions of any
kind on that particular show,” the
complaint said that “the matter
should therefore be investigated by
this Commission.”

With regard to DuMont, the com-
plaint said that pianist-singer
Hazel Scott’s program was can-
celled in September 1950 “prob-
ably because of allegedly pro-
Communist affiliations, though she
is in fact violently anti-Com-
munist.”

WPIX was charged with can-
celling a series of Charlie Chaplin
film series “solely because of the
alleged affiliations or beliefs of the
said Charlie Chaplin.”

KOWL, the complaint alleged,
“parred Rev. Clayton Russell from
speaking over its facilities solely
because of his alleged associations.”

Citing the instances of alleged
discrimination detailed in Mr.
Miller’s report, ACLU asserted
that in cases of blacklisting the li-
censee is operating contrary to
public interest, regardless of
whether the act is performed by the
licensee or by advertisers, agen-
cies or others to whom he delegates
program responsibilities.

ACLU said it was filing the com-
plaint “solely in the public in-
terest” and not in the interest of

any of the victims of alleged black-
list practices. Further, it said:

“This complaint is brought not
only because the complainant be-
lieves the said discrimination to be
against the public interest because
of its effects upon the individuals
blacklisted and others in the radio
and television industries, but also
believes it to be against the public
interest because of its denial to the
public of the right to see or hear
artists or their work-products be-
cause of irrelevant considerations.”

In his letter to FCC, Mr. Malin
quoted from the Miller report:

By lumping together the names of
some of the most prominent and tal-
ented people in radio and television,
“Red Channels” has surely done ex-
actly what the Communists would wish
it to do. It has, by innuendo at least,
given the Party glamour, prestige, and
importance it has never before enjoyed
in radio and television.

It has created throughout the industry
a suspicion and distrust and despair
and hysteria which the Communists
themselves could not hope to create.
The publication and those executives
in advertising and among the sponsors
and on the networks who have used
it have, whatever their intentions, cre-
ated in one of this country’s most eru-
cial industries the kind of terrified
dissension on which the Communist
Party always has and always will grow.

More important, the publishers of
“Red Channels” and those who adhere
to it have wrecked, probably forever,
the careers of many talented anti-
Communist Americans, not to mention
the spiritual pain and humiliation suf-
fered by all of the 151 [named in the
booklet].

ACLU’s position on the black-
listing issue was outlined by Exec-
utive Director Malin and Board
Chairman Ernest Angell in an in-
troduction to The Judges and the
Judged (see page 25):

(1) The government has a duty to
preserve hational security but is the
“only” proper authority to designate
positions closely affecting security and
to decide what persons should be ex-
cluded from them;

(2) For
ment “sho
of qualifications strictly relevant to
the particular task involved”;

3) The public has a right to express
disapproval of employment of certain
radio-TV performers, “but when they
aim at censorship or suppression which
would prevent other people who do not
agree with em from looking at or
listening to the performer, then they
are acting nontrary to the spirit of the
First Amendment’

(4) If private persons “purvey in-
formation reflecting on a person’s loy-
alty,” then they should “observe the
elementary canons of due rocess,”

all other positions, employ-
uld be decided on the basis

striving for accuracy and completeness

Wisconsin...

YOU C(ll'l t o 1951 WKTY wcno: s of disploY
ceived more "““36 e newspapers’
!
Complete Your  |[iswesen e avc 2300
used SI

Coverage Without

_Station © nonet

of information and providing the per-
sons a and fair hearing;

(5) The radio-TV industry must show
“the determination to pay what little
cost may be involved to support free
speech, due process, and non-discrim-
ination.”

ACLU officials said they had “no
illusions” that their approach to
the problem through the FCC is
“all that’s needed,” but felt it
would be a step forward in the
overall civil liberties campaign.

The complaint was prepared by
former FCC Chairman Fly, an
ACLU board member; John F. Fin-
erty, also a board member, and

_Herbert Monte Levy, staff counsel.

VOTE CAMPAIGN
Broadcast Aid Sought

THE Advertising Council will soli-
cit a major amount of free time
from the broadeast media to pro-
mote the first national non-partisan
register-and-vote campaign, being
sponsored by the American Heri-
tage Foundation. This was reported
in Chicago Wednesday as Thomas
D’Arcy Brophy, president of the
non-profit educational foundation,
outlined plans for the extensive
public service promotion.

The foundation will provide ad-
vertising, promotion and publicity
patter to the various mass com-
munication media as a prelude to
getting out a heavy fall vote, with
personnel of Leo Burnett Agency,
Chicago, handling most of the plan-
ning.

Mr. Brophy hopes the campaign
will result in a record vote of 63
million, or 15 million more than
were cast in the last national elec-
tion. Although the drive was
launched in Chicago, coordinating
headquarters are in New York.
NARTB is a cooperating organiza-
tion.

WCTC Ups Rates

A RATE rise amounting to approx-
imately 109% was announced last
week by WCTC New Brunswick, N.
J., independent station on 1450 ke
with 250 w power. General Man-
ager Robert L. Williams said the
increase was effective April 1 but
pointed out it was not made
“across the board.”

4 advertisers 1€

erit this P10

h
inches do advertisers m“ ‘Wisconsin's p]us
WKTY G “\ tiiiotion Wit WEETE et
: ’“°mmd:;\, ewspoper ond ¢ complete ABC
orgest dai isers
4 e n TV €50 8 .
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Weed and Company A o <O A LEE
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Non-Docket Actions . . .
TRANSFER GRANTS

KLOK San Jose, Calif.—Granted in-
voluntary assignment of license and
CP from E. L. Barker and Claribel
Earker, general partners, and T.
Canfield and Opal A. Canfielg, ln'mted
partners, d/b as Valley Bestg. Co., to
E. L. Barker and Claribel Barker, gen-
eral partners, and Paul Grim, special
administrator of estate of T. H.
field, deceased, and O
limifed partners.
ferred is that held by Mr.
deceased, to Mr. Grim, and totals 15%.
No monetary consideration. Granted
April 8.

ENOB Long Beach, Calif.—Granted
assignment of license ‘from J. E. Tapp,
Raymond B. Torian and John Doran
to Messrs. Torian and Doran who will
assume all assets and liabilities of li-
censee being transferred to mew
partnership d/b as Cerritos Bcstg. Co.
Before transfer Mr. Tapp held 33%7
interest, Mr. Torian held 43143%
erest and Mr, Doran held 2314% m-
erest. After transfer Mr. Torian holds
7624% interest while Mr. Doran con-
tinues to hold 2314% interest. Mr.
Torian pays Mr. Tapp §1,721 for his
interest. Granted April 8.
Tenn.—Granted

Change from individual to corpora-
tion; no actual change of owners]np
or control, Granted April 8.
WGBA - AM - FM _Columbus, Ga.—
Granted transfer of control Georgia
Alabama Bestg. Corp. to R. E. Page
Corp. All present stockholders of
Georgia-Alabama Bestg.
hold stock in R. E. Page Corp., and
no one except R. E. Page holds stock
in R. E. Page Corp. and not in Georgia-
Alabama Bestg. Corp. Five Georgia-
Alabama Bcstg. Corp. stockholders,
who each hold 400 shares (20%), will
sell interest to R. E. Page Corp. for
$108 per share or $43,200 per stock-
holder, for total of $216,000. Principals
R. E. Page Corp. (transferee) are:
Presldent A. H. Chapman (0.06%); Vlce
President Wyline Page Chap
(33 27%); Vice President Annie Laurie

Page Ashworth (33.27%); Treasurer
W. E. Page Jr. (16.67%); Secretary
M. R. Ashworth (0.06%), and Richard
Edwin Page (16.67%). age (as

individual) owns Ledger-| Enqulrer Co.
and Bradenton Herald Co. Transfer
is to simplify and expedite expansion

FCC Actions

(Continued from page 91)

April 9 Decisions . . .

COMMISSION EN BANC
To Remain Silent
KPRS Olathe, Kan.—Granted author-
ity to remain silent for 90 days from
March 11 in order that arrangements
can be made to resume operation. In
event arrangements result in transfer
of control, prior Commission approval
must be secured before station resumes
operation.
Granted Renewal
KQ2XBH, Crosley Bestg. Corp., Cin-
cinnati, Ohio—Granted renewal of ex-
perlmental TV broadcast station license
for regular period.
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f00 roundup
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hox score :
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SUMMARY THROUGH APRIL 10
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Licensed CPs Pending Hearing
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97 el 526 185

the FCC, page 99.)
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of capitalization of corporation to allow
for television addition. Granted April 8.
WGWD Gadsden, Ala.—Granted as-
sxgnment of license from First National
Bank of Montgomery and Margaret
Covington Milwee, executors of estate
of G. W. Covington Jr., deceased, to
Etowah Bestrs. Ine. Principals
Etowah are beneficiaries of estate of
deceased: President Oscar P. Coving-
ton (13.8%), owner of Oscar Covington
Foot Health Shop, Montgomery, DeLuxe
Shoe Fixery, Montgomery, and Selby
Bonfield Shoes Inc., Birmingham, Ala.;
Earl B. Covington (13.83%), owner of
farm at Canton, N. C.; Secretary-Treas-
urer Hugh M. Smlth (3.19%), manager
of WCOV Montzomery, and following
housewives, each of whom will hold
13.83%: Clara R. Covington, Ethel Cov~
ington, Margaret C. Milwee, Peggy M.
Carlton and Hazel C. Davies. Transfer
is to effect settlement of estate; no
monetary consideration since transfer
merely carries out terms of will of Mr.

of

Covington Jr., deceased. Granted
April 9.
WCOV-AM-FM Montgomery, Ala.—

Granted assignment of license from
First National Bank of Montgomery
and Margaret Covington Milwee, execu-
tors of estate of G. W. Covington Jr.,
deceased, to Capitol Bestg. Co. Princi-
pals of Capltol are same as principals
of Etowah Bcstrs. Inc. and percentage
of ownership in Capitol would be sub-
stantially equivalent as that which they
hold in Etowah (see WGWD Gadsden,
Ala., above). Transfer is to effect set-
tlement of estate; no monetary con-
sideration since transfer merely car-
ries out terms of will of Mr. Coving-
ton Jr., deceased. Granted April 9.

WGWC Selma, Ark.—Assignment of
license from First National Bank of
Montgomery and Margaret Covington
Milwee, executors of estate of G.
Covington Jr., deceased, to Dallas
Bestrs. Inc. Principals_of Dallas are
same as principals of Etowah Bestrs.
Inc., and percentage of ownership
would be substantially equivalent as
that which they hold in Etowah (see
WGWD Gadsden, Ala., above). Trans-
fer is to effect settlement of estate; no
monetary consideration since transfer
merely carries out terms of will of
Mr. Covington Jr., deceased. Granted
April 9.

KCRT Trinidad, Col.—Granted as-
signment of license from Ernest M.
Cooper, d/b as Mel-Bert Bestg. Co.,
to Harvey R. Malott for $20,000. Mr.
Malott is newspaper broker in Kansas
City, Mo. Granted April 9.

Another BMI “Pin Up” Hit—Published by

A GUY IS A GUY

Ludlow

On Records: Doris Day — Columbia;

Ella Fitzgerald—Decca.
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New Applications . . .

TV APPLICATIONS

‘ Dayton, Ohio—Skyland Bestg. Corp.,
UHF Ch. 22 (518-524 mc), ERP 200 kw
visual, 100 kw aural, antenna height
above average terrain 500 ft. Estimated
construction cost $349,377.45. First year
operating cost and revenue not esti-
mated. Applicant is licensee of WONE
and WTWO (FM) Dayton. [This item
is in lieu of TV application for Day-
ton published in FCC ROUNDUP Aprll
7 which _incorrectly listed stations of
which Skyland Bestg. Corp. is the
licensee.] Flled Aprll 4,

Roswell, N. M.—John A. Barnett, Ch.
8 (180- 186 mc) ERP 110 kw vxsual, 55
kw aural, antenna height above aver-
age terrain 903 ft. (above ground 783
it.). Estimated construction cost $314,-
722.14, first year operating cost $100,000,
revenue $100,000. Mr. Barnet, since
1947, oil producer, principally in Mid-
land and Upton counties, Texas; also,
consulting geologist. He has 100% in-
terest in numerous oil leases as pro-
ducer and various interests ranging
from 10% to 509 in joint adventures
involving leases. Prior to 1947 he was
petroleum englneer for U. S. Dept. of
Interior, 0il & Gas Div., Conservation
Branch, Roswell, N. M. Filed April 8.

Newport News, Va.—Eastern Bestg.
Corp., UHF Ch. 33 (584-590 mc), ERP

1.6 kw visual, 10.8 kw aural, antenna,
h ght above terrain 303 ft. (above
ground 315 ft.). Estimated construction
cost $152,050, first year operating cost
$130,000, revenue $170,000. Applicant is
lic ensee of W YU Newport News.
Filed April

AM APPLICATIONS

Lexington Park, Md.—Fulton Lewis,
Jr., 1370 ke, kw Estimated con-
Struction cost $35,844. 14 first year oper-
ating cost $52,500, revenue $52,500. Mr.
Lewis is radio commentator and news-
paper columnist; also, he owns and
operates farm at Hollywood Md. Filed
April 10.

Warrensburg, Mo.—Clinton
Co., 1450 ke, 250 w fulltime. Estimated
construction cost $12,000, first year
operating cost $36,000, revenue $48,000.
President of Clinton Bestg. is David M.
Segal, who also is yresldent of KDAS
Malvern, Ark. Filed A

Southbridge, Mass. —James W Miller
and Hope N. Miller, 970 k¢, 1 kw D.
Estimated construction cost $11,000,
first year operating cost $40,000, revenue
$50,000. Mr. Miller is owner of J. W.
Miller Co. (producers of radio pro-
grams and campaigns for radio sta-
tions) and president and 509, owner
of Old Guilford Forge Inc. (metal goods
and household furnishings), Mrs. Miller
is wife of Mr. Miller and a homemaker.
Filed April 9,

New Martmsvxlle, W. Va.—Magnolia
Bcstg Co., 1330 kc, 1 kw D. Estimated
construction cost

Bestg.

Principals are President and Treasurer
. Beacon (130 shares out of 150
shares), 979% owner of W and
JPB (FM) Fairmont, Va.; Vice
Presulent Numa Fabre Jr. (10 shares),
vice president and general manager of
WVVW and WIPB (FM), and Secretary
Joseph McQuay (10 shares), assistant
manager and program director of
WVVW and WIPE (FM). Filed April 8.
Lewiston, Idaho—W. Gordon Allen,
940 k¢, 1 kw D. Estimated consfruc-
tion cost $7,800, first year operatmg
cost $36,000, revenue $55. Allen
% KGAL

Redmond,
Filed April 1.

Ore. (CP on Y)

Dzletions . . .
TOTAL deletions of licensed stations

BROADCASTING o

WMOR (FM) STATU

Placed in Receivership

WMOR (FM) Chicago, owned by
the Metropolitan Radio Corp., was
placed in receivership last week

with attorney Arthur Morse by the| i

bankruptey court after petition of
a former employe for unpaid sal-

ary. The station, started originally}.

by a group of veterans in 1949,

has been the center of a maze ofl

legal and management difficulties

since a large portion of the stock} .

was transferred by restaurant-
owner Dario Toffenetti about three
years ago. Several other claims for
back salaries and unfulfilled con.
tracts have been filed and more re-
portedly are contemplated.
Station has been off the air since
January, with minor stockholders!
charging action was taken without
their proper consent by Chieago

attorney Abraham Teitelbaum, the !

largest single stockholder who is|
understood to have between 40 and
49%.

Several stockholders are 1:;15;\u<ha
ning an informal meeting with Mr.§.
Morse to discuss the matter off;,
Station, located in the 188§
W. Randolph St. bldg., is under- .

assets.

stood to owe a large sum of money
in rent.

WWXL AUCTIONED
Cecil Roberts Bids $11,000

CECIL W. ROBERTS, president of
KREI Farmington, Mo., bid $11,000

Thursday afternoon for WWXLJ

Peoria, Ill., which went into bank.
ruptey court last month. The bid
includes the building and equip
ment, as well as the property lease.
The sale becomes eligible for FCC|
approval April 24 if no creditors
have objected to the sale price byl
that time.

WWXL has been operated sinece
1947 at 1590 ke as a 1 kw daytimer,
owned most recently by Central
Illinois Radio Corp. It is indebte
to between 50 and 75 creditors
one attorney said, with preferre
creditors splitting the sale revenue

to date since Jan. 1:

AM 5, FM 3, TV . New deletions:
WKST-FM New Castle, Pa., license.

Licensee stated that every hour for]

one week station broadcast announce-§

ments asking if audience wanted FM|
service continued. Total of five letters|
and cards were received, licensee saidJ
hence it was decided that there was noj
interest in or need for FM station.
Deleted April 8.

i

e

i

-
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—

WFDR (FM) New York, license.

§7,000 monthly since then, forced deci-
sion to discontinue operations. Delete:
April 8.

Looking for Radio &

Television Technicians?
RCA Institutes, Inc., graduates students
ot regular intervals, as fechnicians,
operators and laboratory aids.  Our
men graduate with a first class Radio-
Telephone License. Call on us for your
technical personnel nee:

Write to: PLACEMENT MANAGER

RCA HS‘I’I‘I’U‘I’ES INC.

A Service o ration of Americe
350 Wous Foursh Shract, Now York 16, N. Y.

Telecastin




{PLANE CRASH

All networks included word of
“'the event in their regular news
programs, while local New York
‘outlets came up with fullest pos-
I'sible details and, in some instances,
i put special programs on the air.
WJZ New York, key station of
/ABC, timed its reports as follows:
w 8:45 a.m. (shortly after the crash),
{first bulletin; 9:15 a.m., program
interruption for first detalls, 9:45
a.m., interruption for fuller de-
talls, 10 a.m., two-minute wrap-
“ap; 10:28 a.m., added details; 11:01
’am telephoned report from the
i 'scene by Gordon Fraser; 11:49 a.m.
f wrap up of details; 12:20 p.m., live
broadcast from scene by Jullan An-
thony and Gordon Fraser; 12:30
‘Yp.m., regular newscast with all de-
tails then known. At 6 p.m., WIZ
W produced a special 15-minute pro-
‘gram including recorded interviews
‘and excerpts from earlier on-scene
broadcasts
WOR New York received first

“'word of the event from the sec-

retary to Vice President J. R. Pop-
| pele, Peg Morris, who lives near
the accident site. Hearing the crash
‘she telephoned a description to the
| station even before newsroom tele-

printers carried the first bulletin.
WOR sent three reporters to the
D‘scene and broadcast eye-witness ac-
ﬂLcounts an hour and a half after
i

the accident which took five per-
sons’ lives. Alert to civic opxmon
which had urged removal of air-
ports from residential areas, WOR
broadcast a special program at 6
.m. in which a state senator dis-
cussed the problem.

WEKBS Oyster Bay, L. L., claimed

bm
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4 Beasons Why

vertisers use WEVD year ofter

year to reach the vast
Jewish Market
of Metropolitan New York

1. Top adult proegramming
2. Strong audience impact
3. Inherent listener loyalty
4. Potential buying power
Send for a copy of

“WHO'S WHO ON WEVD”
Henry Greenfield, Managing Director
WEVD 117-119 West 46th St.,

New York 19
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Radio-TV Report
New York Tragedy

WTHROUGH the alertness and fast work of radio-TV news and special
events staffs, crash-conscious New Yorkers were delivered immediate
reports and prompt pictures of the cargo plane which fell and burned
in residential Jamaica Saturday, April 5.

*
a scoop on other broadcasters for
on-the-scene crash coverage. Sta-
tion reports news was on the air
46 minutes after first flash of the
tragedy came through. First live
broadcast was aired at 9:16 a.m.

WHLI Hempstead, L. I., was one
of the first to report the accident,
broadecasting a bulletin within five
minutes of the crash. Director of
News Jerry Carr and Director of
Public Affairs Art Patterson went
to the scene, taped interviews and
descriptions and broadeast them
that noon. Additional accounts
were aired throughout the after-
noon.

Slowed down by the time re-

quired to develop film, TV outlets
nevertheless made high-speed de-
liveries to New York viewers: Les-
ter Mannix, eameraman for WPIX
(TV), reached the scene seven min-
utes after the crash so that his
first film was processed and ready
to go on the air at 11:15 a.m,, al-
though the station did not start
its broadeast day until 12:38 p.m.
Two special WPIX telecasts were
devoted to the aviation accident at
2 and 4:45 p.m.

CBS-TV, covering the disaster
only locally through WCBS-TV, had
its first stills on at 11:59 a.m.,
more at 1:15 p.m., and a seven-
minute film at 3:11 p.m.

Telenews Productions’ Camera-
man Skip Lambert, hired to report
for work the following Monday,
was driving with his wife near the
scene when the crash occurred.
While his wife gave Telenews a
running account from a drugstore
phone booth, Mr., Lambert shot his
first films for the company which

N IREWVIIEWY ¢ . o

Program: Crossfire; simulcast on ABC
radio and ABC-TV; Wednesday,
9:30-10 p.m.

Producer and Moderator:
Back.

Director: Milton Komito.

Panel: Regulars, Elmer Davis, Bert
Andrews and Martin Agronsky, and
a fourth guest member.

RALTLRREALARARRRRRARRRRRR®

Gunnar

ABC’s full-blown excursion into
the realm of Washington news
panel programs, for which other
networks already have displayed
an obvious relish, invites specula-
tion that someday the number of
such shows may exceed the dwin-
dling political fraternity of the un-
interviewed.

To be sure, ABC has embellished
the format with a new twist on ifs
Crossfire, a simulcast offered to
the full ABC radio and TV net-
works,

There is a faint suspicion in
this corner, however, that the pro-
ducers of this program may permit
the vehicle to deviate from its an-
nounced purpose and merely serve
as a sounding board for ABC com-
mentators who grace the panel.

“The program is aimed at
bringing prominent people in the
news to the listeners and viewers,”
according to ABC. These promi-
nent people are to range the gamut
of top government officials, legis-
lators, military or public figures.

The first two programs kicked
off with Sen. Richard Russell (D-
Ga.), a Presidential hopeful, and
Sen. James H. Duff (R-Pa.), one
of the leaders of the Eisenhower-
for-President movement.

The most immediate reaction to
Crossfire may be summed up in
this fashion:

Since the panel members are es-
tablished observers in their own
right, with news shows of their
own, the temptation is overriding
to ramble on with their own views.

'j"BROADCASTING ® Telecasting

Within the limitations of a 30-
minute segment, this defeats the
avowed purpose. As a result, Cross-
fire’s interviewee finds himself too
frequently out of line of fire.

An example of this time-con-
suming meandering was exhibited
by Mr. Agronsky, whose “question”
is paraphrased here:

Senator, there’s been a lot of talk
after that famous Saturday night—
when the President announced he
would not be a candidate—there was
some speculation on the possibility
of a Democratic ticket with Gov.
(Adlai) Stevenson as President and
you as vice president. . . . I under-
stand that you and the governor are
what might be called kin folks down
south. . . . Now, how would you feel
about that possibility, accepting the
vice presidential candidacy with Gov.
Stevenson as the Presidential candi-
date?

Sen. Russell, more to the point,
veplied simply: “My friends are
talking about the possibility of me
as President and Gov. Stevenson
as vice president.”

In the first two programs Sen.
Russell and Governor Duff both
found themselves on the sidelines
at times. At the close of the pro-
gram, both took advantage of the
“turnabout” twist and, in sum-
ming up the questions, revealed the
very weakness of Crossfire—that
of permitting the panel members to
edge out important issues.

The question also arises as to
whether such a format may be ef-
fectively adapted for simulcast,
since there is no attempt to iden-
tify the participants after the pro-
gram gets underway.

Yet, despite these criticisms,
Crossfire is in its way an intelli-
gently different approach to the
news conference idea. With a more
properly directed aim and the re-
straint of distinguished commen-
tators, it could prove stimulating
and news-worthy fare in this Pres-
idential election year.

had them processed and shipped to
subseribers for showing that
evening.

NBC was only company to give
TV network coverage, with an on-
scene report plus a 15-minute film
telecast at 3:30 p.m. Don God-
dard, who covered prior plane
crashes in Elizabeth, N. J., headed
the mobile unit crew. Two com-
mentators from NBC radio were
reportedly the first radio reporters
on the scene and taped interviews
and descriptions for network
broadcasts at noon and 6 p.m.

ABS IMPROVEMENTS
To Cost Over $100,000

PLANS calling for improvement
expenditures of over $100,000 for
three Alaska Broadcasting System
stations—KFRB Fairbanks, KINY
Juneau and KTKN Ketchikan —
were revealed last week by Wil-
liam J. Wagner, ABS president.

Plans include acquisition of a
building in Seattle, Wash., Mr.
Wagner stated, adding that work
will begin as soon as approval is
received, to be completed by next
fall. Additions in equipment, and
erection of larger control towers
are among improvements scheduled.
Subject to FCC approval, KFRB
will change from 1290 to 790 ke,
with KINY moving from 1460 to
1290 ke, position vacated by KFRB;
and KTKN is seeking power in-
crease from 1 kw fulltime to 5 kw
day and 1 kw night.

ST in
CHATTANOOGA
‘in the morning

ND in
CHATTANOOGA ‘

in the evening

rd in the nation
of all ABC Hoope!
rated stations in
A.M. share of
audience.

i
ource: March, April, May—Hooper

CHATTANOOGA
1370 KC * 5000 WATTS
Carter M. Parham, President

Représented by BRANHAM

April 14, 1952 ® Page 97



.
23 £

Y N o

desaiine

TV, MOVIE EXTRA PLAYERS
UNDER NEW GUILD PACT

AFFECTING some 3,500 film extras and retro-
active to last Oct. 25, wage increases and im-
proved working conditions granting new basic
contract worked out between Screen Extras
Guild and Assn. of Motion Picture Producers,
subject to Wage Stabilization Board approval.

Covering television as well as motion pictures,
new contract increases general extra rate from
$15.56 to $18.50 per day, stand-ins from $13.90
to $17, dress extras, dancers, skaters, swim-
mers, riders and special ability extras, from
$22.23 to $25; amputees (new classification)
$35; comparable increases in other classifica-
tions.

Agreement also increases auto allowance
from $5 to $7.50, wardrobe allowance set at
$2.50 per change with $5 maximum. Carfare
allowance increased from 50 cents to $1.25.

Running to Jan. 2, 1958 both SEG and pro-
ducers have right to reopen contract at start
of 1954 and 1956 if cost of living index rises
5¢ or more above Oct. 15, 1951 figure, SEG
has right to reoven contract for negotiation on
wage rates only. Guild agreed to cooperate
in averting wild-cat: work stoppage by players
and pledged cooperation in meeting producer’s
problems regarding photographing of military
personnel. New contract also provides pro-
ducers carry at least $20,000 insurance on
each employed extra player traveling by air
and that joint standing committee be created
on safety and sanitation to check equipment,
wardrobe, ete.

FM-AM PROMOTION DRIVE
IN NEW YORK STATE

FIRST extension of FM promotion campaign
beyond original three test areas—North Caro-
lina, District of Columbia and Wisconsin—will
be New York State drive starting May 12, ac-
cording to John H. Smith Jr., NARTB FM
director. New York City is not included in
plan.

Because some areas in state do not have full
FM programming, emphasis will include AM
and FM both according to service available.

Committee structure includes H. S. Brown,
Rural Radio Network. broadeast chairman;
Glenn Sprague, WHAM Rochester, vice chair-
man; Frank Kelly. WBEN Buffalo, western
chairman; Russell Wilde, WFLY (FM) Troy,
eastern chairman. Distributor structure in-
cludes Ted Pierson, Onondago Supply Co.,
Svracuse, chairman; Harold Kelley, General
Electric Supply Co., Buffalo, western vice
chairman; C. J. Ward, Crosley Distributing
Co., Albany, eastern vice chairman.

THEATRE TV DELAY

THEATRE TV hearings were postponed in-
definitely last week by FCC, “because of the
pressure of other business.” Hearings had
been scheduled to commence May 5, following
several postponements. Last week’s notice said
that FCC will announce new date “as soon as
possible.”

TWO NAMED Y&R VPs

ALEXANDER KROLL, account executive for
Kent cigarets and Statler Hotels, and Frank
L. Henderson, merchandising executive, Young
& Rubicam, N. Y., have been appointed vice
presidents of agency.
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WATCH IT GROW

DAILY progress of garden planted out-
side of Milwaukee’s Radio City to be
telecast by WTMJ-TV, from planting in
April to frost in autumn. Gordon Thomas
will direct daily excursions of viewers.
Milwaukee County agents as well as
guests from U. S. Dept. of Agriculture
and U. of Wisconsin will take part in
project and appear on weekly roundup
programs. Daily telecasts planned, rain
or shine.

IT&T NET INCOME
REACHES RECORD LEVEL

CONSOLIDATED net income for Interna-
tional Telephone & Telegraph Corp., New York,
during 1951 was highest in organization’s 31-
year history, $17,992,314, according to annual
report issued Friday by President William H.
Harrison.

Net, which exceeded previous year’s by al-
most $2% million, was based on gross income
of $297,952,113 as compared with $253,136,029
for 1950. Net earnings equaled $2.60 per share
on 6,918,895 shares of outstanding stock. Net
income of combined telephone and radio oper-
ating facilities was $2,988,451 from gross of
$33,357,442, generally higher than in 1950
when net was $1,901,089 on gross of $29,-
754,906.

Commercial radio equipment orders during
1951 were mainly for microwave radio links,
medium-haul carrier equipment and voice-fre-
quency telegraph equipment, it was reported,
with about 1,000 miles of microwave equipment
—20% of that ordered—installed. TV picture
tube sales increased. Inventories of Capehart
TV sets were lowered to point where “new and
improved line will soon be in production.”

FLORIDA CITRUS RENEWAL

PARTICIPATION by Florida Citrus Com-
mission in NBC-TV Today four more weeks
beginning April 14, at cost of $42,000, an-
nounced Friday. Commercials will stress
grapefruit and oranges in 3-2 ratio. John F.
Forshew, Lakeland, Fla., manager of J. Walter
Thompson Co., said program is “a very out-
standing buy at the present time.” It is viewed
in 30 cities. Funds for renewal come from ad-
ditional state advertising tax income as result
of increased citrus crop estimates.

ABC GETS NEW LOAN

ABC has borrowed additional $500,000 under
bank credit arrangement providing for loans
up to total of $3.8 million, Stock Exchange
records showed Friday. Loan, made as of
March 10 and put into working capital, brings
to $2 million amount borrowed under that
credit (with Bankers Trust Co., N. Y.) and
raises outstanding long-term debt to approxi-
mately debt to approximately $11 million, in-
cluding $784,820 in installments due this year.

TONI RENEWS SERIAL

TONI Co., division of Gillette Safety Razor
Co., Chicago, renews This Is Nora Drake on
CBS Radio (Mon.-Wed.-Fri., 2:30-2:45 p.m.)
for 52 weeks, effective May 5. Agency: Foote,
Cone & Belding, Chicago.

-president and assistant to President Robert E.

PEOPLERS

ROBERT 8. WOOD, recently news division
manager of WOR New York and before that
with CBS in New York and Washington, named
deputy director of Radio-TV Film Division,
Office of Price Stabilization.

LEN MATTHEWS, chief timebuyer at Leo
Burnett Agency, transfers to account staff.
His replacement, effective April 28, will be
Ken Fleming, salesman at George P. Holling-
bery station representative firm in same city.

BOB CABITT, promotion and publicity chief,
WORL Boston, to Hoag & Provandie, same
city, as copywriter. Hank Wilayto, Bostonr
Red Cross disaster service assistant director,
to succeed him at WORL.

JOHN C. APPLETON, Grey Adv., N. Y., to
Ellington & Co., that city, as account executive.

RICHARD C. HUNT, formerly Ruthrauff &
Ryan, Chicago, as account executive, to Buch-
anan-Thomas Adv. Co., Omaha, as account con-
sultant on grocery and drug packaged products.

GENERAL MILLS ATTEMPTING
EXTENSION OF RATE-CUTTING

GENERAL MILLS and Knox Reeves Adver-
tising, agency handling its Wheaties advertis-
ing, attempting to extend to summer of 1953
wholesale cut-rate announcement purchase
plan introduced this year [B®T,March 10.
Feb. 25]. Agency letter to stations asks their
acceptance of agreement granting agency, for
General Mills, “first refusal for a similar one-
minute spot announcement summer campaign
for 1953; such first refusal to run to March
1, 1953.” '

Plan for 1952, reportedly rejected by most
major stations, offered one-half of one-time
daytime rates for each of five or 10 spots daily,
809% to be broadeast in Class A time. As for
next year, agency letter says: “Naturally, the
terms and conditions of any future campaign
would again have to be worked out.”

JAHNCKE NAMED TO DIRECT
ABC’S RADIO AND TV

ERNEST LEE JAHNCKE Jr., ABC vice
president for radio network, promoted to vice

Kintner with responsibility for both radio
and television, effiective immediately, it was
learned Friday. Charles T. Ayres, vice presi-
dent for radio sales, advances to Mr. Jahncke’s
former post as vice president for radio net-
work. Alexander Stronach continues as vice
president for TV. Successor to Mr. Ayres as
radio sales head not disclosed.

WICK CRIDER JOINS K&E

WICK CRIDER, vice president in charge of]
new program development, BBDO, N. Y., ap-
pointed vice president in charge of radio and
television department of Kenyon & Eckhardt,
N. Y., last Friday by William Lewis, president
of agency [B®T, April 7). Mr. Crider prior to
his BBDO association was with J. Walter]
Thompson Co.

CBS-TV CLINIC SCHEDULED

SPECIAL eclinic on station operation, in view
of FCC’s TV thaw, set for Waldorf-Astoria,
Hotel, New York, May 1-2, J. L. Van Volken-
burg, president, CBS Television Network, an-!
nounced today. Third in series, clinic ex-
pected to draw about 500 top executives of 62
TV and 207 CBS Radio affiliates.

BROADCASTING ® Telecasting
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About the same time that billboards were becoming

s—JL__}L___,.J(_b_:/u standardized, other media—newspapers, magazines, car cards—

e were also burgeoning with advertising as manufacturers
et A S I
W I sought more and better ways to reach the public.

B Th di d adverti ickly took ad f
@ o - en came radio . . . and a ve.r 1-sers quickly too- advantage o
. VV\‘ 4\/\/)\)’ —— this new medium that enabled them to reach millions of people simultaneously
0 with sound selling.
‘LA“ Now television has added sight to sound . . . and again advertisers were quick to

capitalize on the added impact this newest medium affords them.

In WLW-Land, these two media—WLW Radio and WLW-Television—used in combination,

offer advertisers the most efficient and economical way to
reach more people more often and more effectively.

1922 +1952

- THE NATION'S STATION AND ITS TV  SERVICE
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S0 candles...one for eveny year of rnadie listory

Back on April 13, 1922, a few hundred persons in Chicago heard a new voice in their ear-
phones. It was a new radio station, destined to become the leader in Midwest radio . . .
destined to pioneer in programming and sales techniques which have become standards of
the industry.

Those first few hundred persons in a single area of Chicago have grown to a family of
millions in five states—the hub of the thriving Middle West. These millions long ago
learned to rely on WMAQ for the newest and the best in home entertainment.

Adpvertisers, too, long ago learned that products and services find a host of willing buyers
when advertised by Station WMAQ and its crew of favorite personalities.

These 30 years of know-how and listener acceptance are ready to work for YOU and your
product or service. Ask your WMAQ or NBC Spot salesman for the complete story.

NBC RADIO IN CHICAGO WMAQ

CHlLCAGO
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