Hitch Your Wagon
to a LOCAL star

Your sales wagon, that is. For it's the local artist on
the local television program who carries the greatest sales

impact with viewers (and buyers).

He is a well-known personality in the market. His

endorsement of a product carries weight.

That's one reason why Spot TV is such a highly effective

advertising medium.

Associate your product with the leading personalities in
these eleven markets. You'll find them starring
(and selling) on the outstanding television station of each

market—listed here.

WSB-TV ......... Atlanta
WBAL-TV ...... Baltimore
WFAA-TV ........ Dallas
KPRC-TV ........ Houston
KHIJ-TV...... Los Angeles
KSTP-TV ... .M'p'l's-St. Paul
WSM-TV ....... Nashville
WTAR-TV ........ Norfolk
KPHO-TV ....... Phoenix
WOAI-TV . ...San Antonio
KOTV . ..o, Tulsa

REPRESENTED BY

EDWARD PETRY & CO., INC.

NEW YORK o CHICAGO » LOS ANGELES
DETROIT « ST. LOUIS « SAN FRANCISCO  DALLAS
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The Dinah Shore Show
NBC Television Network
Starring Dinah Shore

“In 98% of all U.S. Television Stations”

Write for catalog on television equipment.
e
| * DEVELOPING MACHINES * COLOR PRINTERS « FRICTION HEADS
i It FﬂﬂggigsosN  COLOR DEVELOPERS * DOLLIES « TRIPODS * PRINTERS « CRANES

%m/m/wv/mz 11807 W. OLYMPIC BLVD - LOS ANGELES 64, CALIF.

‘“WORLD’S LARGEST MANUFACTURER OF MOTION PICTURE PROCESSING EQUIPMENT"’ ]
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WRS' PRIORITY PLAN

By LARRY CHRISTOPHER
MODIFICATION of FCC’s tem-
porary processing procedure and
city-by-city priority listing—to ef-
fect more equitable positioning
among cities now receiving limited

| service—was proposed to the Com-

mission last week by Westinghouse
FCC issued
its eity priority list a- fortnight
ago [B®T, May 26].

The Westinghouse technique em-

- ploys a “television service factor”

as the key to positioning. This
factor is the population of the city
divided by the number of TV sta-
Computing one list
on the basis of city population and
another on the basis of metro-
politan area population, Westing-
house covers only the B-2 through
B-5 groupings (cities with existing
service).
Allocation Developments

Other allocation developments
last week included:

@ Petition for reconsideration
of FCC’s Sixth Report lifting the

| TV freeze by Matta Broadeasting

Co., licensee of WLOA Braddock,

| Pa., requesting assignment of
Channel 4 there. Petition argues
factors of separation between

Braddock and Columbus, Ohio, and
suggests channel changes involving
(TV) and WBNS-TV
Columbus.

@® Request by Zenith Radio
Corp., Chicago, that FCC (1) issue
a ruling declaring all Chicago ap-

| ‘plicants, including WBKB (TV)

there, on “equal footing” in
their bids for Channel 2 and (2)
“maintain status quo in respect to

| Channel 2 in Chicago.”

@ Plea by Dr. Forbes Farms
Inc.,, Palm Springs, Calif.,, for
amendment of Seec. 3.606 (alloca-
tions table) to allocate UHF Chan-
nel 14 there under provision of 15-
mile rule.

@® Opposition of Havens & Mar-

tin, operator of WTVR (TV)
Richmond, to petition of High
Point Enterprise (WHPE High

Point, N. C.) to remove the alloca-
tion of VHF Channel 6 from Beck-
ley, W. Va., to High Point.

The Westinghouse petition noted
that the priority principles re-
tained by FCC in the Sixth Report
“are fair to the public” and that
“it is in the public interest and
‘serves the greatest good to the
greatest number’ to bring into
reality, as quickly as possible,
priorities 1 through 4, giving all
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areas a choice of ‘two programs
and all cities at least two stations.”

Priority 1 is to provide at least
one TV service to all parts of the
U. S.; priority 2, to give each com-
munity at least one station. Prior-
ities 3 and 4 are the same except
they specify two services to all
areas and two stations to each
community, respectively, the peti-
tion explained.

Conflicts With Priorities

Noting that the Sixth Report in-
dicates FCC’s desire “to bring into
being as many of the UHF tele-
vision stations as possible within
the shortest period of time,” West-
inghouse said the temporary pro-
cessing procedure ‘““would accom-
plish this result but, in our opinion,
unnecessarily conflicts with prior-
ities 1 through 4, at least as to
timing,”

“For instance,” the petition con-
tinued, “hearings will be held in
Los Angeles and New York-Newark
area, both served by seven tele-
vision stations, ahead of the Pitts-
burgh and St. Louis hearings,
which cities are presently served
by single outlets and rank eighth
and ninth in metropolitan area
population respectively.”

Along the same line, the petition
pointed out that the “hearings in
Los Angeles and New York (and

Suggests ‘Service Factor’

other multiple-served cities includ-
ing Washington, Philadelphia,
Detroit, Baltimore, ete.) violate
priorities 2 and 4, at least as to
timing, only because UHF is the
only remaining available service.”

“This appears to be an undue
advantage to citizens already re-
ceiving adequate service,” West-
inghouse contended, “and an unfair
penalty to those citizens in other
large single outlet cities to which
both UHF and VHF channels are
presently proposed.”

“We believe that the publie in-
terest would be served and prior-
ities 1 through 4 more quickly
brought into reality by use of an-
other formula to establish hear-
ing procedures without retarding
the early growth of UHF stations,”
the petition held.

A-2 Priorities Necessary

Westinghouse stated it had no
comment with respect to the Com-
mission’s proposals for group A-2
and B-1 cities, “since such prior-
ities are necessary in order to
meet priorities 1 and 3.” A-2 cities
are those 40 miles or more from
any existing TV station while B-1
cities are those less than 40 miles
and having assigned to them only
UHF channels.

The petition noted that in group

B-1 “the Commission’s proposal
involves cities less than 40 miles
(some as close as 2 and 3 miles—
Gastonia and East Lansing) from
an existing transmitter and there-
fore are presumably receiving one
or more services (Paterson, N. J.,
at 12 miles, receives 7 services)
within the meaning of at least
priority 1 if not priority 3. There-
fore, the formula we are proposing
could be extended to include groap
B-1, or at least many cities listed
therein.”

Westinghouse pointed out that in
applying the television service
factor formula to both the city
population and metropolitan area
population listings it offered as an
appendix to its petition (see page
68), cities presently receiving
multiple service “are more avenly
distributed throughout the hear-
ing schedule without unduly deiay-
ing hearings in cities where only
UHF channels are available. (For
instance, New York is second, Chi-
cago fourth, Philadelphia- fifth,
Detroit eighth, etc. on the metro-
politan area basis.) Meanwhile,
however, single outlet cities appear
early on the hearing list and we
therefore anticipate conformity

(Continued on page 64)

NCAA CONTROLS

FEARING the “financial pres-
sures” of television “may well spell
the end of amateur football” if
allowed to go unchecked, the TV
committee of the National Col-
legiate Athletic Assn. last week
produced some pressure of its own
in the form of its second, 1952 plan
for controlling college football
television.

Networks, which had met sepa-
rately with the TV committee since
February to offer their suggestions,
unanimously agreed they would
much prefer no restrictions what-
soever on football telecasts, but
generally conceded the plan, a com-
promise over last year’s, was better
than its predecessor. Several
spokesmen echoed Committee
Chairman Robert A. Hall of Yale
who noted that the plan ‘“wouldn’t
please everybody concerned 100%,
but would be beneficial to all.”

Onus of the 1952 plan is placed

Telecasting

'52

Plan Is Compromise

upon the sponsor, snonsors, or net-
work selected by the NCAA—not
necessarily in terms of the highest
bid—to conduct a nationwide pro-
gram on 11 successive Saturdays,
starting September 20, plus
Thanksgiving. Contrary to last
year’s design, the new plan calls
for no television blackouts, bull’s
eye of public protests last season,
and one network spokesman called
this a definite improvement for the
advertiser, audience, and broad-
caster.

Meet Next January

The NCAA committee also con-
sidered assessing TV receipts for
pro-rata redistribution to all 250
member colleges, but proposals for
this suggestion, intended to help
eliminate television as a ‘“vast
money-making device for the fav-
ored few,” will not be considered
until the annual NCAA convention,

to be held in Washington, D. C.,
sometime in January.

All the major television networks
were understood last week to be
working on the plan, steering
through its qualifications to find:its
sales potential. Estimated by one
spokesman as involving a $214-$3
million purse, it seemed unlikely
that any one network would under-
take college football under its own
aegis, as suggested by the NCAA,
unless supported by a major spon-
sor or a group of sponsors. With
Philco, Admiral, and Westinghouse
—which presented 19 college games
on NBC-TV last year for a reported
$663,142—buying AM-TV coverage
of national political conventions
this summer, it was felt sponsors
might prove hard to find.

Tricky aspect of the NCAA pro-
posal is that the sponsor is ex-
pected to make his own cost esti-

(Continued on page 71)
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Listed by States

FORT LAUDERDALE, Fla—Gerico
Investment Co., UHF Ch. 17 (488-494
me), ERP 18.8 kw visual; antenna
height above terrain 420 ft., above
ground 439 ft. Estimated construction
cost $252,900, first year operating cost
$200,000, revenue $210,000. Studio and
transmitter Peters Branch Road, 26°
06’ 15” N. Lat., 80° 13’ 03” W. Long.
Transmitter DuMont, antenna GE.
Legal counsel Welch, Mott & Morgan,

* Washington. Consulting engineer

Craven, Lohnes & Culver, Washington.
Applicant is licensee of WBRD Fort
Lauderdale. Principals include: Presi-
dent - Treasurer L. Coleman Judd
(33%%), real estate broker; Vice
President E. J. Richardson (33%%),
Richardson Construction Co., and Sec-
tary George W. English Jr. (33% %),
Fort Lauderdale attorney. Address:
c¢/o Radio Station WBRD, P. 0. Box
78, Fort Lauderdale.

T FORT MYERS, Fla.—Fort Myers
Bestg. Co., Ch. 11 (198-204 mc), ERP
9.77 kw visual; antenna height above
average terrain 315% ft., above ground
348 ft. Estimated construction cost
$172,128, first year operating cost
$125,000, revenue $125,000. Studio and
transmitter location 54 East 1st St.,
26° 89’ 03” N. Lat., 81° 51’ 20” W.
Long. Transmitter RCA, antenna
RCA. Legal counsel Cohn & Marks,
Washington. Consulting engineer Rus-
sell P. May, Washington.
is licensee of WINK Fort Myers, Fla.
Principals include: President Arthur
McBride, 25% owner of United Gar-
age & Service Corp., Cleveland and
president and 15% owner of Cleveland
Browns Football Team; Vice President
Daniel Sherby, 50% owner of United
Garage & Service Corp., 9% owner of
Cleveland Browns, 12%9% owner of
Castle Outdoor Theatre Co. and 50%
owner of Stacy Rowell Motors Inc.;
Vice President Arthur B. McBride Jr.,
25% owner of United Garage & Serv-
ice Corp. and 25% cwner of Consensus
News Co.; Secretary Philmore J.
Haber, Cleveland attorney, and Treas-
urer R. B. Milar, assistant treasurer
for United Garage & Service Co. Ad-
dress: 54 East 1st St., Fort Mpyers,
Fla.

T MIAMI, Fla.—1Isle of Dreams
Bestg. Corp., Ch. 7 (174-180 me),
ERP 316 kw visual; antenna height
above average terrain 437 ft., above
ground 479 ft. Estimated construc-

tion cost $1,259,957, first year operat-
ing cost $792,000, revenue $976,000.
Studio and transmitter North side of
79th St. causeway, 25° 50’ 57” N. Lat.,

Transmitter
Legal counsel

80° 09’ 19” W. Long.
RCA, antenna RCA.

EDWARD D. MADDEN (1), vice presi-

dent in charge of NBC-TV sales and

operations, smiles as William Boyd,

film star, signs 10-year contract pav-

ing way for new Hopalong Cassidy
series.

Page 60 ® June 9, 1952

Applicant _

N N e N NN e N

television applications

Digest of Those Filed With FCC May 29 through June 6
(+ Indicates pre-thaw application re-filed.)

Boxscore

Applications filed since April 14. .. .. ...

VHF UHF Total*
41 22 64

* One applicant did not specify channel number.
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Dow, Lohnes & Albertson, Washington..
Consulting engineer Millard M. Gar-
rison, Washington. Applicant is licen-
see of WIOD-AM-FM Miami, and is
identified with James M. Cox Stations”
WSB-AM-FM Atlanta and WHIO-AM-
FM Dayton, Ohio. Principals include:
Chairman of Board James M. Cox Sr.,
owner of 10,650 shares out of 26,000
shares of Dayton News and Journal
Herald, Dayton, Ohio, which holds all
stock of Miami Daily News, which in
turn owns WIOD-AM-FM; President
D. J. Mahoney; Vice President James
M. Cox Jr., owner of 3,760 shares out
of 26,000 shares of Dayton News and
Journal Herald; J. Leonard Reinsch,
managing director of radio and televi-
sion; Secretary-Treasurer John L. Foy,
and James M. LeGate, director and
manager of WIOD-AM-FM. Address:
600 Biscayne Blvd.,, Miami 30, Fla.

# CHICAGO, IIl. — Zenith Radio
Corp., Ch. 2 (54-60 mc), ERP 100 kw
visual; antenna height above average
terrain 588 ft., above ground 628 ft.
Estimated construction cost $564,500,
first year operating cost $500,000,
revenue $250,000. Studio and trans-
mitter 135 S. LaSalle St., 41° 52’ 30”
N. Lat., 87° 37" 35” W. Long. Trans-
mitter GE, antenna GE. Legal coun-
sel Wheeler & Wheeler, Washington.
Applicant is licensee of WEFM (FM)
Chicago. Principal stockholder is E. F.
McDonald Jr. (9%), president and
manager of Zenith. Address: 6001
Dickens Ave., Chicago.

DANVILLE, Ill. — Northwestern
Publishing Co., UHF Ch. 24 (530-536
mec), ERP 19 kw visual; antenna
height above average terrain 416 ft.,
above ground 445 ft. Estimated con-
struction cost $251,600, first year op-
erating cost $300,000, revenue $350,-
000. Studio and transmitter location
1500 Washington St., 40° 08’ 58” N.
Lat,. 87° 37’ 35” W. Long. Transmitter
RCA, antenna RCA. Legal counsel
Dow, Lohnes & Albertson, Washing-
ton. Consulting engineer Bernard C.
O’Brien, Rochester, N. Y. Applicant
is licensee of WDAN Danville, WHEC
Rochester, N. Y., WTHT Hartford,
Conn., and WENY Elmira, N. Y., All
stock in applicant is held by Gannett
Co. Inc.,, Rochester, N. Y., publisher of
Rochester Times-Union and Democrat
& Chronicle, Albany Knickerbocker
News, Utica Observer-Dispatch and
Press, Newburgh News, Beacon News,
Ithaca Journal, Ogdensburg Journal,
Malone Telegram, Saratoga Springs
Saratogan, Massena Observer, Elmira
Star-Gazette and Advertiser, Bingham-
ton Press, all in New York; Hartford
(Conn.) Times, Plainfield (N. J.)
Courier-News and Danville (I1.)
Commercial News. Principals include:
President Frank E. Gannett, who owns
33% of Gannett Co. Inc. stock; Vice
President Frank E. Tripp; Treasurer
Herbert W. Crickshank; Secretary
Lynn N. Bitner; Director Paul Miller;
Assistant Secretary Clayton Galla-
gher, and Assistant Secretary Thomas
V. Taft. Frank E. Gannett, News-

paper Foundation Inc. owns 66% of
Gannett Co. Inc. stock. Address: 17-
19 West North St., Danville.

i LOUISVILEE, Ky.—Mid-America
Bestg. Corp., UHF Ch, 21 (512-518 me),
ERP 200 kw visual; antenna height
above average terrain 500 ft., above
ground 564 ft. Estimated construction
cost $293,000, first year operating cost
$350,000, revenue $340,000. Studio 604
S. 3rd St. Transmitter 507 S. 3rd St.,
38° 15’ 00” N. Lat., 85° 45’ 22.8” W.
Long., Transmitter GE, antenna GE.
Legal counsel Haley & Doty, Washing-
ton. Applicant is licensee of WKLO
Louisville. Principals include: Chair-
man of the Board James F. Brownlee
(49%); President Emanuel Levi
(10.5%); First Vice President Milton
S. Trost (10.2%); Second Vice Presi-
dent William H. Veeneman (5%);
Secretary-Treasurer E. L. Altshelter
(5%); E. R. Plunkett (159%) Harold
J. Plunkett (15%); Henry Fitzhugh
Jr. (5%); Mary Peabody Fitzhugh
(5%); John Kadel (5%), and Allan
D. Emil (5%). Address: Henry Clay
Hotel, Louisville, Ky.

¥ PORTLAND, Me.—~Guy .G tt

owner A. W. H. Insurance; Assistan;
Secretary - Charles J. Truitt (Z%)‘d

manager of WBOC and WESN (FM)
Assistant Treasurer Lena R. Dashiel

(.7%), head of accounting depart, ;

ment of WBOC and WESN (FM)

1. L. Benjamin (10%%), presiden |

Benjamin Co. (women’s and girlg
apparel), Salisbury and Mr. and Mrs

Albert W. Ward (6.9%) (Mr. Ward iyj*

executive secretary of Maryland Stats
Tax Commission). Address:
Park, Salisbury, Md.

¥ ST. PAUL, Minn.— Minnesot:
Television Public Service Corp., Ch
11 (198-204 mc), ERP 316 kw visual
antenna height above average terra
563 ft., above ground 537 ft. Esti
mated construction cost $572,075, firs
vear operating cost $300,000, revenus
$400,000. Studio First National Ban}
Bldg. Transmitter Minnesota 51, 1%
mi. North of jet. with Minnesota 84
45° 01’ 22” N. Lat. 93° 10’ 12" W. Long
Transmitter GE, antenna GE. Lega
counsel Fisher, Wayland, Duvall
Southmayd, Washington. Consulting
engineer Kear & Kennedy, Washing
ton. Applicant has bought WTCN
AM-FM Minneapolis [B®T, May 26
12; April 21; March 10] and is await
ing FCC approval. Principals include
President Robert Butler (68.63%)
former U. S. ambassador to Australid
and Cuba, president of Walter Butle)
Co., Walter Butler Shipbuilding Co.
and Walter Butler Construction Co.:
Vice President Alvin Gluek (7.84%)
president of Gluek Brewing Co.; Sec
retary-Treasurer Quentin Davic
(1.96%), general manager David Inc
Adv. Agency, St. Paul; Bror Dahlberg
(4.9%), general advisor to board of
Celotex Corp., Minneapolis;
Mample (1.96%),

Lipschultz (3.92%), St. Paul attorney
(Continued on page 62)

Bestg. Services, Ch. 13 (210-216 me)
ERP 239 kw visual; antenna height
above average terrain 626 ft., above
ground 314 ft. Estimated construction
cost $356,526, first year operating cost
$144,000, revenue $133,000. Studio St.
John and Valley Streets, Portland.
Transmitter near Blackstrap fire look-
out, Falmouth, 7.9 mi. NW of Port-
land, 43° 45’ 32” N. Lat., 70° 19’ 14”
W. Long. Transmitter GE, antenna
GE. Legal counsel Dow, Lohnes &
Albertson, Washington. Consulting
engineer, Graven, Lohnes & Culver,

Radicly.

Lester !
St. Paul districiffl
manager for GE Supply Corp.; Samue!§i

TV REQUESTS

FCC Receives 24 Bids

T

TOTAL of new and amended tele-
vision station applications filed

since the FCC’s Sixth Report andj
Order was released [BeT, April}

14] rose to 64 last week when 24

applications were submitted to thejs
c i

more than during

Washington. Applicant is i o
WGAN Portland, and WGUY-AM-FM
Bangor, Me. Principals include Pres-
ident Guy P. Gannett, who holds
39.9% of stock in Guy Gannett Pub-
lishing Co., which in turn owns 99%
of Guy Gannett Bestg. Services. Guy
Gannett Publishing Co. owns Portland
Press Herald and Express, Kennebec
Journal, Augusta, and Waterville
Sentinal. Address: 390 Congress St.,
Portland 3, Me.,

SALISBURY, Md.—The Peninsula
Bestg. Co., UHF Ch. 16 (482-486 mc),
ERP 112 kw visual; antenna height
above average terrain 414 ft., above
ground 444 ft. Estimated construc-
tion cost $296,400, first year operating
cost $115,000, revenue $115,000. Studio
and transmitter Radio Park, Salis-
bury, 38° 23’ 03” N. Lat., 75° 34’ 48”
‘W. Long., Transmitter DuMont, an-
tenna RCA. Consulting engineer A.
D. Ring & Co., Washington. Appli-
cant is licensee of WBOC and WESN
(FM) Salisbury, Md., and WCEM
Cambridge, Md. Principals include:
President John W. Downing (14%%),
owner of J. W. D. Co., real estate
broker; Vice President W. Lee Allen
(7.7%), % owner W. F. Allen Co.,
plant nurseries, horticulturists; Sec-
retary-Treasurer Avery W. Hall (1%),

BROADCASTING ® Telecastingy

any other week since the TV freezel,

lift.
Zenith Radio Corp. amended its
application and seeks Channel 2

in Chicago. It plans to spend $564,-§

500 on construction and lose $250,-
000 in operating costs the first
year. |

KOMO Seattle filed an amended
application for Channel 4. KOMO)
plans to spend $1,115,460 for the
TV station (it already has the
building) and expects the first year,
operating cost to be more than
$1 million.

There were two applications from

Honolulu, Hawaii. They came fromj§l’

KGU, owned by the Honolulu Ad-

vertiser, for Channel 4, and th=§.

owners of Royal Amusements Ltd.,
motion picture distributor and ex-
hibitor, for Channel 2

Breakdown of last week’s appli-§f*

cations shows that there were nin:
new requests filed—six for VHI'

stations and three for UHF. Thercj§"

were 15 amended applications, o
which nine are for VHF outlet
and six for UHF.
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WARNING that “time is running
out so rapidly,” FCC Chairman
Paul A. Walker last week called

i, for prompt action in the use of the
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242 TV channels reserved for non-
commercial educational stations in
Sixth Report
[BeT, April 14].

Pledging his “full support and
. . . wishes for all success” to edu-
cators, Chairman Walker made his
plea for positive action on Tuesday
efore a two-day conference on
educational TV in North Carolina
at Chapel Hill. Some 200 state
educational representatives attend-
led the meeting, called by Gordon
Gray, president of the consolidated
‘U. of North Carolina, and also
president of WSJS Winston-Salem,
‘N. C. [Consolidated university in-
.cludes the Women’s College at
| Greensboro, State College at Ra-
leigh and the U. of North Carolina
at Chapel Hill.]
Seven UHF channels and one
| VHF channel are reserved for non-
| commercial educational use in
North Carolina under the provi-
.sions of the Commission’s Sixth Re-
port.
' Concerning FCC’s decision to re-
serve channels, made ‘“after im-
pressive, comprehensive testimony
Pby America’s educators marshaled
by the Joint Committee for Educa-
tional Television,” Chairman
" Walker told the group:
“I am satisfied in my own mind
i that in the years to come this
action will stand out as one of the
most important contributions ever
made to the development of Ameri-

Bm can education.

Heated Competition

i “If anyone doubts the value of
i these television channel assign-

yf ments,” the chairman said, “he

‘need only observe the heated com-
| petition for the commercial assign-
‘ments. In every large city we an-
‘ ticipate that the demand will ex-
Applicants are
s ready not only to construct and
operate stations, but in most large
| cities to stand the heavy expense
of the hearings which are neces-
sary to choose the best qualified ap-
plicants.”

Noting that by July 1 FCC ex-
' pects to have 1,000 applications on
| hand, Chairman Walker observed
that “this demand for assignments
| has, in fact, been so intense that
the Commission deemed it proper
to attach a most important limita-
tion to its reservation of educa-
tional channels.

“That limitation is that if the
circumstances warrant it, the Com-
mission may, at the end of one year
or thereafter, change a noncom-
mercial educational assignment to
a commercial assignment,” he
pointed out.

§ The FCC chairman continued:

“You educators must understand
tl_lat these precious television as-
signments cannot be reserved for
you indefinitely. . . . The need for

EDUCATORS MULL TV PLANS

prompt action on your part is
therefore obvious.”

Noting that JCET has reported
some 20 schools or groups are
already taking preliminary steps to
make plans for the filing of appli-
cations, Chairman Walker stated:
“This is encouraging progress., It
proves that educational television
is on the qmarch.”

Groups under way, he reported,
include Ohio State U., U. of Illinois,
U. of Michigan, Michigan State
College, U. of Wisconsin, U. of
Towa, U. of Kansas, Kansas State
College, U. of Connecticut with the
Connecticut State Dept. of Educa-
tion, Rutgers U. with the New
Jersey State Dept. of Education,
U. of Houston with the Houston
public schools, as well as groups
in Los Angeles, Milwaukee, Detroit,
San Francisco, Chicago, Pittsburgh,
St. Louis and Wichita. New York
State is planning a state-wide net-
work, he noted, with similar plans
under way in Wisconsin.

TV Most Effective

Asking why advertisers ‘“are
pouring hundreds of millions of
dollars” into TV, Chairman Walker
said, “Certainly not for eleemosyn-
ary reasons. It is because no other
medium can produce results so
effectively.

“Likewise,” he continued, “mea-
suring your expenditures in terms
of educational results, you cannot
find a more economical investment
than television.”

Concensus of the meeting on edu-
cational television programs for
the three institutions of the con-
solidated U. of North Carolina is
that they are desirable provided
high quality can be maintained and
adequate funds for financing can
be obtained. The conclusions were
summarized at the final session
‘Wednesday.

Among those present were deans
and directors of the three institu-
tions of the consolidated university,
a committee of the board of trus-

Walker Warns of Time

tees, representatives of the state
budget bureau, of the state depart-
ment of public instruction, several
national foundations and adult edu-
cation groups as well as special
consultants.

President Gray of the consoli-
dated university, said as far as the
administration is concerned, no de-
cision has been reached as to the
feasibility of establishingstelevision
stations at any or all of the three
institutions.

“There is at present no large or
small money in sight for the in-
auguration of such programs,” he
said.

School Stations

Alternatives for setting up sta-
tions at the three institutions, Mr.
Gray said, would be to set up one
transmitting station and have
three studios service it or to have
no transmitter with studios at the
three institutions relying on com-
mercial stations for transmission.

Arthur S. Adams, president of
the American Council on Educa-
tion, told the conference that the
sum needed to establish and oper-
ate educational television stations
is “relatively small compared to the
magnitude of the current operation
in television, despite the limited
number of commercial stations.”

Reports also were presented by
representatives of several univer-
sities with television programs
already in operation. Among them
were Elroy L. Stromberg, professor
of psychology, Western Reserve
U.; Armand L. Hunter, director of
television development, Michigan
State College, and Richard Hull,
manager of WOI-TV, Iowa State
College.

The board of regents of the U.
of Wisconsin has voted to seek
$100,000 from the 1953 state legis-
lature to construct a closed circuit
educational TV laboratory on the
Madison campus. Such facilities
would permit the university to ex-
periment in TV techniques and to

TV SPORTS clinic held by the National Assn. of Radio and TV Station Rep-
resentatives Inc. in New York May 27 included (I to r, seated): T. F. Flanagan,
managing director, NARTSR; Peter James, Weed & Co.; Robert M. Gray,

advertising and sales p

, Esso Standard Oil Co., clinic’s

guest; Jack Brooke, Free & Peters Inc.; Ralph Dennis, The Katz Agency;

standing, Edgar Filion, Robert Meeker Assoc.; Lloyd Griffin, Free & Peters;

Lewis H. Avery and John Wade, Avery-Knodel Inc.; Robert Dooley, John
Blair & Co.

BROADCASTING ® Telecasting

record programs on film for show-
ing over regular commercial TV
outlets.

At the same meeting, held in
May, the regents set priorities on
$16.3 million worth of buildings for
which they also will ask the legis-
lature.

Prof. Harold B. McCarty, direc-
tor of the State Radio Council and
a top supporter of state-sponsored
TV, informed the regents it will
cost about $200,000 to establish an
educational TV outlet at Madison
and about $3 million to construct a
12 - station educational ‘network,
mostly UHF, connected by micro-
wave relay. Prof. MeCarty, warn-
ing of the one-year limit expected
on reservations, suggested the
school system establish stations at
Madison and Milwaukee as a
starter to show FCC that Wis-
consin means business on educa-
tional TV. The 12-station network
would cost about five times the cost
of the state FM network now in
operation, it is estimated.

Admitting that equipment and
operating costs are high in tele-
vision, Prof. McCarty pointed out
that it still would be ‘“one of the
most economical” teaching tools. A
state network, he said, should oper-
ate four to six hours a day, some of
the time during school hours.

TV Cost Double FM

Cost of operating the 12-station
network would be double that of
the present FM setup, the regents
were told. Operating cost of the
latter annually is $275,000.

The construction program of
$16.3 million is for 1953-55. All
told, the regents are asking for
$64 million in new construction by
1959.

The State Radio Council has been
designated by Governor Walter
Kohler Jr. to handle all state TV
interests.

At a meeting on May 27, a newly-
formed Wisconsin Citizens Com-
mittee for Educational Television
unanimously voted to request FCC
to reconsider its allocation plan
and assign VHF instead of UHF
channels to education in Madison,
LaCrosse, Eau Claire, Wausau and
Green Bay.

WISC Madison already has in-
dicated it would prefer that the
sole VHF channel at Madison
(Channel 3) be reserved for edu-
cational use rather than one of the
three UHF channels allocated
there.

The State Radio Council pointed
out that greater coverage could be
obtained for each dollar spent by
using VHF. The council noted
that the use of VHF probably
would result in a reduction of the
number of transmitters needed to
cover the state.

More than two dozen “well estab-
lished and well-known organiza-
tions” have joined in the forma-
tion of the Wisconsin citizens’ TV

(Continued on page 91)
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TV Applications
(Continued from page 60)

and seven others with less than 1%
each. Address: W-3173 First National
Bank Bldg., St. Paul 1, Minn,

7 SPRINGFIELD, Mo.—Springfield
Television Inc., Ch. 3 (60-66 mc). ERP
10 kw visual; antenna height above
average terrain 54434 ft., above ground
550 ft. Estimated construction cost
$272,000 first year operating cost $100,-
000, revenue $100,000. Studio and trans-
mitter 999 West Sunshine St., 37° 10"
59” N. Lat., 93° 18 11” W. Long.
Transmitter RCA, antenna RCA. Legal
counsel Fisher, Wayland, Duvall &
Southmayd, Washington. Consulting
engineer Craven, Lohnes & Culver,
Washington. Principals  include:
President Lester E. Cox (49 out of
250 shares), 499 owner of KWTO
Springfield, president and 509, owner
of Pioneer Adv., Springfield, vice pres-
ident and 12%9% owner of KOAM
Pittsburg, Kan., and vice president
49129 owner of KCMO Kansas City,
Mo.; Vice President T. W. Duvall (1
out of 250 shares), president of Spring-
field Newspapers (Springfield News and
Leader Press) and KGBX Springfield;
Treasurer J. Gordon Wardell (37% out
of 250 shares), general manager of
KGBX; Secretary Tams Bixby Jr. (1
out of 250 shares), vice president of
Springfield News and Leader Press and
KGBX, and president and 409, owner
of Muskogee (Okla.)
Times-Democrat, and KBIX Muskogee,
Springfield Newspapers Ine. owns 121
out of 250 shares. Address: 605 Boon-
ville Ave., Springfield.

 CLEVELAND, Ohio—United Bestg.
Co., UHF Ch. 19 (500-506 mc), ERP
223 kw visual; antenna height above
average terrain 682 ft., above ground
759 ft. Estimated construction cost
$593,430, first year operating cost
$400,000, revenue $150,000. Studio lo-
cation 5,000 Euclid Ave. Transmitter
Terminal Tower Bldg., 41° 29’ 55” N.
Lat., 81° 41’ 41” W, Long. Transmitter
RCA, antenna RCA. Legal counsel
Hanson, Lovett & Dale, Washington.
Consulting engineer Jansky & Bail-
ey, Washington. Applicant is licensee
of WHK-AM-FM Cleveland, WHKC-

AM-FM Columbus, Ohio; WHKK
Akron, Ohio, and 409 owner of
WKBN-AM-FM  Youngstown, Ohio.

Principals include: President Sterling
E. Graham, vice president of Forest
City Publishing Co., publisher of
Cleveland Plain Dealer and News, and
Vice President Paul Bellamy, vice
president, Cleveland Plain Dealer and
News. All stock owned by Forest City
Publishing Co. Address: 5000 Euclid
Ave., Cleveland.

FARGO, N. D.—North Dakota Bestg.
Co., Ch. 13 (210-216 mc), ERP 5.783
kw visual; antenna height above aver-
age terrain 386 ft., above ground 420
ft. Estimated construction cost $152,-
185, first year operating cost $120,000,
revenue $144,000. Studio and trans-
mitter location on U. S. Highway 81, 4
mi. South of jet. with U. 8. 10, 46° 48’
55" N. Lat, 96° 47 58” W. Long.
Transmitter DuMont, antenna RCA.
Legal counsel Prince, Taylor & Cramp-
ton, Washington. Consulting engineer
Lloyd R. Amoo, Des Moines. Applicant
is licensee of KSJB Jamestown, N. D.,
and KCJB Minot, N. D. Principal
stockholder is John W. Boler, owner
of KSIB and president of KCJB. Ad-
dress: North Dakota Bestg. Co., Minot,
N. D.

+ DAYTON, Ohio—Skyland Bestg.
Co., UHF Ch. 22 (518-524 mc), ERP
206.4 kw visual; antenna height above
average terrain 500 ft., above ground
449 ft. Estimated construction cost
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EXAMINING the new external cavity-tuning Klystron power tube used in the
DuMont 5 kw UHF-TV transmitter undergoing tests at Allen B. DuMont Labs.

in Passaic, N. J., are (I to r) Gene Chennault, Sheldon W. Anderson, Wi

H. Sayer Jr., and John P. Hearne. Mr. Sayer, o DuMont engineer, is explain-

ing advantages of the Klystron tube to Messrs. Chennault, Anderson and

Hearne, owners of KCOK Tulare, Calif. KCOK has ordered the DuMont UHF
transmitter in anticipation of its entry into UHF-TV.

$349,378, first year operating cost and
revenue not estimated. Studio and
transmitter location near Lebanon
Pike, 5% mi. South of center of Day-
ton, 39° 40’ 03” N. Lat., 84° 10’ 01”
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Fly, Shuebruk &
Blume, New York. Consulting engineer
George P. Adair, Washington. Appli-
cant is licensee of WONE and WTWO

(FM) Dayton. Principals include:
President Ronald B. Woodyard (18%);
Vice President Loren M. Berry

(12.39%), president, L. M. Berry Co.,
Winnepeg, Canada, and Buckeye Lum-
ber Co., Dayton; Col. Gustav Hirsch
(12.3%), 99% owner of Gustav Hirsch
Engineering & Construction Co., and
Treasurer James F. Gallaher (8%)
chairman of the board and 51% owner
of Gallaher Drug Co. Address: 5 South
Jefferson St., Dayton 2, Ohio.

7 CHAMBERSBURG, Pa. — Cham-
bersburg Bestg. Co., UHF Ch. 46 (662-
668 mc), ERP 104 kw visual; antenna
height above average terrain 1,153 ft.,
above ground 167 ft. Estimated con-
struction cost $245,5632, first year oper-
ating cost $90,000, revenue $75,000.
Studio location Craft Press Bldg.
Transmitter location on Appalachian
Train, Snowy Mtn.,, 1 mi. South of
South Mountain Sanitarium, 39° 507
02” N. Lat., 77° 29’ 41” W. Long.
Transmitter GE, antenna GE. Legal
counsel Loucks, Zias, Young & Jansky,
Washington. Consulting engineer Kear
& Kennedy, Washington. Applicant is
licensee of WCHA Chambersburg.
Principals include: President C. M.
Cassel (8.2%); Vice President John
S. Booth (32.6% ), general manager of
WCHA; Secretary-Treasurer M. O.
Warrenfeltz (8.29,), and T. K. Cassel
(2587 ), owner of WATS Sayre, Pa.,
and 99% owner of WDAD Indiana, Pa.
Address: Craft Press Bldg., Cham-
bersburg.

7 LANCASTER, PA.—Peoples Bestg.
Co., Ch. 8 (180-186 mc), ERP 316 kw
visual; antenna height above average
terrain 379 ft., above ground 427 ft.
Estimated constructed cost $323,000,
first year operating cost $440,000, rev-
enue $640,000. Studio location 252 N,
Queen St. Transmitter Gypsy Hill
Road, 2.4 mi. SE of Lancaster, 40° 01’
11”7 N. Lat:, 76° 16’ 39” W. Long.
Transmitter DuMont, antenna RCA,
Legal counsel Arthur Scharfeld and
Stephen Tuhy Jr., Washington.
sulting engineer Commercial
Equipment Co., Washington. Ap-
plicant is licensee of WLAN Lan-
caster. Principals include: Presi-
dent Frank H. Altdoeffer (80.9%),
general manager of WLAN; Vice

President Samuel M. Altdoeffer
(6.6%), and Secretary - Treasurer
Barbara Altdoeffer (12.5%). Ad-

dress: 252 N. Queen St., Lancaster.

1 YORK, Pa—Susquehanna Bestg.
Co., UHF Ch. 43 (644-650 mc), ERP
171 kw visual; antenna height above
average terrain 527 ft., above ground
417 ft. Estimated construction cost
$305,480, first year operating cost
$195,000, revenue $161,480. Studio 53
N. Duke St., York. Transmitter State
Highway 24, 2% mi. south of York,
39° 56 25” N. Lat., 76° 41’ 59”7 W.
Long. Transmitter RCA, antenna RCA.
Legal counsel Loucks, Zias, Young &
Jansky, Washington. Consulting en-
gineer George C. Davis, Washington.
Applicant is licensee of WSBA York.
Principals include: President Louis J.
Appell Jr.,, Executive Vice President
Walter J. Rothensies, Vice President
(Mrs.) Helen P. Appell, Secretary
Philip H. Kable and Treasurer George
N. Appell. All stock is owned by
estate of Louis J. Appell, deceased,
and is voted by (Mrs.) Helen P. Ap-
pell, Louis J. Appell Jr., George N.
Appell and York National Bank &
Trust Co., trustees. The Messrs. Ap-
pell, Mrs. Appell, and Messrs. Kable
and Rothensies are also principals in
L. A. B. Realty Co. (owner and oper-
ator of properties in York and vicin-
ity), Penn York Adv. Inc. (outdoor
advertising) and Pfaltzgraff Pottery
Co. (wide variety of clay products).
Address: 53 N. Duke St., York.

JACKSON, Tenn.—Dixie Bestg. Co.,
Ch. 9 (186-192 mc), ERP 57.7 kw
visual; antenna height above average
terrain 344 ft., above ground 244 ft.
Estimated construction cost $181,750,
first year operating cost $130,000, rev-
enue $145,000. Studio and transmitter
location 3.2 mi. north of Madison
County Courthouse, 35° 39’ 50” N. Lat.,
88° 49’ 20” W. Long. Transmitter
RCA, antenna RCA. Legal counsel
Prince, Taylor & Crampton, Washing-
ton. Consulting engineer Kear & Ken-
nedy, Washington. Applicant is li-
censee of WDXI Jackson. Principals
include: President Aaron B. Robinson
(57.3%), who also has controlling in-
terest in WENK Union City, Tenn.,
WTPR Paris, Tenn., 550 out of 1200
shares of WCMA Corinth, Miss., and
is sole owner of WDXE Lawrenceburg;
Vice President Dr. Frank M. Davis
(6.6%), half-owner of Davis Clinic,
Corinth, Miss.; Vice President Harley
H. Moses (6.69), owner of Moses Qil
& Auto Supply Co.; Harold L. Simpson
(6.6%), owner of Simpson’s Super
Stores (food store chain), Jackson;
Treasurer Cecil G. Murdock (6.6%),

BROADCASTING

owner of Dr. Pepper Bottling Co.
Corinth; Dave M. Palmer Jr. (6.6%),
general manager Bell Coal & Transfer
Co., Corinth; D. F. Prince, Washing-
ton attorney with Prince, Taylor &
Crampton, and three minority stock-
holders. Address: Williams Bldg.,
Jackson, Tenn.

7 SEATTLE, Wash.—Fisher’s Blend
Station Inc., Ch. 4 (66-72 mc), ERP
100 kw visual; antenna height above
average terrain 841 ft., above ground
880 ft. Estimated construction cost
$1,115,460, first year operating cost
$1,001,979, revenue $1,110,400. Studio
and transmitter 100 4th Ave. North,
47° 37 09” N. Lat., 122° 20’ 51" W.
Long. Transmitter RCA, antenna RCA,
Legal counsel Fisher, Wayland, Duvall
& Southmayd, Washington. Consulting.
engineer A. D. Ring & Co., Washing-
ton. Applicant is licensee of KOMO-
AM-FM Seattle. Fisher Flouring Mills
Co. is sole owner. Principals include:
Director O. D. Fisher; President O.
W. Fisher; Vice President D. R.
Fisher, and Vice President W. W.
Warren, general manager of KOMO.
Address: 100 4th Ave. North, Seattle.

¥ SPOKANE, Wash.—KHQ Inc., Ch.
6 (82-88 mc), ERP 100 kw visual; an-
tenna height above average terrain 941
ft., above ground 826 ft. Estimated
construction cost $331,896, first year
operating cost $195,000, revenue $160,-
000. Studio location Radio Central
Bldg. Transmitter location 4102 Regal
St., 47° 37’ 00” N. Lat., 117° 22" 30"
W. Long. Transmitter GE, antenna
GE. Legal counsel Kirkland, Fleming,
Green, Martin & Ellis, Washington.
Consulting engineer George C. Davis,
Washington. Applicant is licensee of
KHQ Spokane. Principals include:
President Richard O. Dunning, gen-
eral manager of KHQ. Sole stock-
holder of KHQ is Spokane Daily
Chronicle, of which W. H. Cowles is
president. Address: 700 Radio Central
Bldg.

SPOKANE, Wash.—Louis Wasmer,
Ch. 2 (54-60 mc), ERP 100 kw visual:
antenna height above average terrain
781 ft., above ground 712 ft.
Estimated construction cost $426,870,
first year operating cost $312,000, rev-
enue $185,000. Studio and transmitter
location 41st and Regal, 47° 36’ 56” N.
Lat., 117° 22’ 06” W. Long. Transmit-
ter GE, antenna GE. Legal counsel
McKenna and Wilkinson, Washington.
Consulting engineer Robert M. Siller-
man, Washington. Applicant is Ii-
censee of KSPO Spokane (but has
bought KREM Spokane and sold KSPO.
both transactions awaiting FCC ap-
proval), owns 43% of KOL Seattle
and 229% of KXLL Missoula, Mont.:
Mr. Wasmer formerly owned KHQ and
KGA, both in Spokane. , Address:
Davenport Hotel.

+ OSHKOSH, Wis.—Oshkosh Bestg.
Co., Ch. 48 (674-680 mc), ERP 131
kw visual; antenna height above av-
erage terrain 313 ft., above ground
344 ft. Estimated construction cost
$133,839, first year operating cost
$80,000, revenue $120,000. Studio and
transmitter location 1235 Bowen St..
Oshkosh, 44° 02’ 46” N. Lat., 88° 31’
43.6” W. Long. Transmitter GE, an-
tenna GE. Legal counsel Frederick
A. Collatz, St. Paul. Consulting en-
gineer Nathan Williams, Oshkosh
Applicant is licensee of WOSH Osh-
kosh and WSHB Stillwater, Minn
Principals include: William F. Johns
Jr. (51%); William F. Johns Sr
(17%); Penrose H. Johns (17%), anc
Frederick Renshaw (159,). Address:
Oshkosh Bestg. Co., Oshkosh, Wis.

HONOLULU, Hawaii — Advertise:-
(Continued on page 71)
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This July is a month to be marked in history. When
the curtain goes up on the national political conventions
in Chicago, people from coast to coast can watch the
nomination of presidential candidates.

In seven short years the Bell System has expanded the
intercity television network so that it is now possible for
999% of the television viewers across the nation to watch
the same program simultaneously. Behind this expansion
is a story of achievement. Radio-relay and coaxial cable

routes were planned and built. Special equipment was
designed, tested and perfected. And men of special talents
were trained in its special use.

The present value of the network, furnished by the
Long Lines Department of the American Telephone and
Telegraph Company and the Bell Telephone Companies,
is about $90,000,000. Yet the cost of service is low. The
telephone companies’ total network charges average about
10 cents a mile for a half hour of program time.

BELL TELEPHONE SYSTEN

Providing transmission channels for intercity radio and television broadcasting today and tomorrow
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;]: Channel-8

SAN DIEGO’S
Wl /st and Only
TELEVISION STATION

Glankets
CALIFORNIA'S
THIRD MARKET

In 1951,
the SAN DIEGO
MARKET escaped
the mild,
country-wide
: recession in
it consumer goods,
' because of
larger defense
spending in the
area . . . bringing
many new workers
‘ and a rising
: level of personal
‘ income.

Wise Buyers
Buy-

B KFMB-TV
! Channel-8

i1 KFMB-AM

550-K.C

A. Kenned

owner

po

d L Chernoff, Gen. Mg

esented by The Branhom
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WRS’ Priority Plan
(Continued from page 59)

with priorities 2 and 4 at a much
earlier date.”

Similarly, one-station Pittsburgh,
which under FCC’s temporary pro-
cessing procedure falls near the
end of the B group city listings and
is the last city on the list for all of
Pennsylvania, ranks fifth on the
Westinghouse’s city area list. On
the metropolitan area list, Pitts-
burgh ranks first.

In its petition, Matta Broadcast-
ing contends the Sixth Report “ar-
bitrarily and capriciously” denies
Channel 4 at Braddock (Pittsburgh
area) by changing the assignment
of WLWC from Channel 3 to Chan-
nel 4. The petition points out that
Channel 4 could be assigned to
Braddock in accordance with the
Commission’s minimum spacing
rule by changing WLWC to Chan-
nel 10 and switching WBNS-TV
from Channel 10 to Channel 4.

Braddock’s post office is 169.39
miles from the transmitter of
WLWC at Columbus.

Distance from Braddock’s post
office to the transmitter of WBNS-

-TV is 170 miles, the petition as-

serts, thus permitting Channel 4 to
be assigned to both Braddock and
Columbus. Thus, “an additional
television service . . . could be made
available to the public,” FCC was
informed.

Not to permit this added channel
use, Matta Broadcasting contends,
is “contrary to the Commission’s
own ‘priorities’ in this proceeding.”

The petition further notes that
under the Commission allocation,
Channel 4 at Columbus for WLWC
is only 159.043 miles from the
transmitter of WWJ-TV Detroit
instead of the required 170 miles.
Under the Matta Broadcasting
plan, assigning Channel 4 to
WBNS-TV, the transmitter sep-
aration with WWJ-TV is increased
to 162.9 miles.

Permitting  “sub-minimal co-
channel mileage separations in fa-
vor of existing licensees and per-
i in itself consti-
tues an arbitrary and unlawful dis-
crimination in favor of existing li-
censees and permittees,” the peti-
tion charges, “does not legalize
the Commission’s proposed assign-
ment of Channel 4 to WLWC for
two reasons: (1) no existing licen-
see or permittee is presently au-
thorized to operate on Channel 4
at Columbus, Ohio; and (2) the co-
channel separation of WLWC on
Channel 3 (from WDTV at Pitts-
burgh) of 162.459 miles would be
reduced to a co-channel separation
on Channel 4 (from WWJ-TV at
Detroit) of 159.043 miles.”

Matta Broadcasting further con-
tends the Commission’s refusal to
allocate Channel 4 at Braddock is
illegal because of the FCC’s failure
to give adequate legal notice of the
bases of its action as required un-
der the Administrative Procedure
Act.

“Fundamentally,” the petition
argues, “the lack of adequate legal

PRINCIPALS in Ziv Television P

Inc. sales i d by

M. J. Rifkin, sales vice president, are (I to r): Michael M. Sillerman, eastern

sales manager who also will head New York sales; Marti

Katz, formerly

with WOR-TV, now New York account executive; Mr. Rifkin; Vincent Van
Beuren, formerly with Bothwell Adv., now New York account executive for
TV drug cooperative programs; Russell Clancy, New York account executive.

notice to petitioner . . . derives
from the failure of the Commission
to adopt technical standards for
television stations before requiring
interested persons to plead to the
Commission’s proposed specific al-
location table of assignments of
television channels.”

Right to “full and fair hearing

. was debased in this proceeding
to a guessing game in which peti-
tioner had, at its peril, to guess
which of the infinite possible tech-
nical standards the Commission
might adopt—simultaneously with
its decision on allocations of chan-
nels—and to base its participation
herein on such a guess,” the peti-
tion contends.

Another principal assertion of
the Matta Broadcasting petition is
that the city-to-city mileage sepa-
ration requirement “is an arbitrary
principle of channel assignment
and unlawfully deprives Braddock

. of the use of Channel 4.”

The petition notes -“it is clear
from the Commission’s general ob-
servations that the ‘assignment
spacing’ requirement was adopted
solely for the convenience of the
Commission in preparing an as-
signment table and without regard
to the effect of the principle on the
public interest involved in specific
allocation problems.”

“The city-to-city co-channel spac-
ing does not determine the coverage
of potential television stations or
interference between such stations
in different communities,” the peti-
tion observes, stating that “ob-
jections to the co-channel minimum
city-to-city spacing on the ground
of irrelevance were registered in
this proceeding but, while the Com-
mission acknowledged the filing of
these objections . . . the Sixth Re-
port and Order disregarded them.”

Zenith Radio Corp. contends in
its petition that FCCs proposal to
switch WBKB (TV) Chicago from
Channel 4 to Channel 2 in order
to reduce interference and “effect
the maximum utilization” of VHF
channels “presents only a problem
of preferment of Balaban & Katz
Corp. [WBKB], which had never
applied for any authorization on
Channel 2, over those such as
Zenith who have had long-pending
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applications for authorization on
Channel 2.”

“Such substitution does not re-
duce interference, make available
a reasonable number of channels
or effect a maximum utilization of

“VHF channels,” Zenith contends,

“since these factors are unchanged
whether it is Balaban & Katz,
Zenith, or some other applicant”
who is granted Channel 2.

Zenith notes that FCC, coin-
cident with the Sixth Report, issued
a memorandum opinion and order
pointing out that determinations
made in the Sixth Report required
amendment of Zenith’s application
and rendered moot an earlier peti-
tion seeking clarification of Chan-
nel 2’s status. The memorandum
said that Zenith, if it filed a
properly amended application under
the rules of the Sixth Report, may
at the time again raise the ques-
tion of its status and the status of
Balaban & Katz respecting Chan-
nel 2.

Maintenance of the status quo
of Channel 2, until comparative
hearings among all applicants were
held, “would not appear to pre-
judice significantly the public in-
terest” or rights of any parties,
Zenith contends. It would mean a
brief continuance in Chicago “and
a few affected localities of condi-
tions which have in any event been
in existence since the imposition of
the ‘freeze’.” WBKB would con-
tinue temporarily on Channel 4
and WTMJ-TV Milwaukee would
continue for that time on Chan-
nel 3, rather than switching to
Channel 4 as proposed, the petition
notes.

Another reason for maintaining
the status quo, according to Zenith,
concerns the proposed sale of
WBKB by Paramount’s Balaban &
Katz to CBS, contingent upon the
approval for merger of ABC and
United Paramount Theatres.

Zenith says that Balaban & Katz
actually holds only a “temporary
license” to operate commercially
upon Channel 4 for two reasons:
(1) FCC has been unable to deter-
mine the renewal of license of
WBKB and (2) when FCC issued
it’s Third Notice of allocations pro-

(Continued on page 68)
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: to launch
a successful UHF
' television station

And Du Mont can help you get all three.
Write today for this informative booklet,
“UHF, The New Big Development In
Television”, and find out how you can
get on the air quickly and profitably...

with Du Mont UHF transmitting equipment
with Du Mont Television programs

with a Du Mont-built UHF audience

Learn how these three Du Mont operations,

working together. can help make
your UHF plans a successful reality.

gUMom

(L%[MZ% W % &é@& Allen B. Du Mont Laboratories, Inc

1500 Main Ave. (DEPT. BT U4)
Clifton, N. J.

Please send me my copy of “UHF The New Big

|
I
|
1
|
| Development in TV,
I
1
|
I

Name

Company

i§ ALLEN B. DU MONT LABORATORIES, INC., CLIFTON. N.J.
| Address
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YESTERDAY
and
TODAY
in

Central Indiana
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‘Lucy” Tops I
Two Ratings
(Report 219)

e N N e R L

‘Lucy’ Still Heads
Nielsen List on TV
NATIONAL ratings for top 10
television programs for the two
weeks ending May 10 have been
released by A. C. Nielsen Co. as
follows:

NUMBER OF TV HOMES REACHED

WTOP-TV- Washington r‘eports a
circulation increase of 39%, ac-

cording to George -Hartford, vice -

president in charge of sales. Class
A time goes from $550 to $700 per
hour and Class A announcements

from $120 to $140, effective June-

15, Mr. Hartford said.

WTOP-TV’s new rate card No.

schools at start of experiment to
“discover worthwhile educational
experiences which can be furnished
the pupils,” she explained.

Tests will be made from kinder-
garten through sixth grade with
telecasts varying from “journeys
around the community” to history,
science, geography, art, music and

Homes 3 is based on an estimated 370,000 language instructions. Shut-in stu-
Rank Program (000) TV gets in operation in the Wash- dents will also be able to get the
'1 ‘:k:“"’s‘k:,‘::x ‘(ﬁ'?,’c’) “};g‘; ington area, whereas rate card No. instruction in their homes.
3 iolau'aGCadTedyro:! S:BC) 6998 2, which has been in effect since R
- ':liugrge"u &u!yl\yels)"?CB;) ss87 May 15, 1951, is bas_ed on 265250 ARB Lists Lucy
5  Goodyear TV Playhouse (NBC) 6,522 sets, Mr. Hartford said. As T TV P
SR Texnco, Sioe "‘tf'f"’(,‘ﬁ'?;c’ aasy Anticipating extension of the s 1op rogram
'31'1 At | gnd"ana 7oL Feids theerrs. (NBO) 6198 broadeast day, WTOP-TV in- HEADING the American Research
u 9 Yo&r JSh:e n‘:‘ldg‘mam eoso troduces Class D on its new rate Bureau television rating list for
10 Your s'!..?wy of s ‘ card at $250 per hour base rate for ";‘lelw"'lg' f,r‘ml‘ ll\f[ay 1L‘7 e _t(}‘;BS
(Participating) (NBC) 5788  periods from sign-on to 4 p.m. The ‘®/€visions ove. Lol Wik

Sets in use
in WFBM-TV's
coverage area

PER CENT OF TV HOMES REACHED
IN PROGRAM STATION AREAS

station also announces a new vol-
ume discount of 45% after other

rating of 65.3 and viewing in more
than 11 million homes. ARB figures

H D .
Rank Program °% earned discounts for 12 or more Were: el
* Y t d ; kl:vu éu;y‘ (C‘BS)s o gg,g daytime and specified nighttime an- rogram %
rthur Godfrey’s Scouts . , 1
ester Cy c s 0 o 3 Red Skelton (NBC) 262 Tnouncements per week and allowsa 1 | tove ;::z“‘c('g"s) o
4 Arzll|_w Gotﬁeﬁ & )Fn(zcnglss) e maximum of four Class A station 3. You Bet Your Life (NBC) 524
/ il TS, 2 s 3 : 3 it

On May 30, .1949 there 5 Colgets Comedy Hour (NBC) 426 identifications. Advertiser protec- & glz:f';rbtg:':m: A ke

were 2500 Sets in WFBM- 6  Pabst Blue Ribbon Bouts (CBS) 405 tion lasts to Dec. 31, 1952. vey vs. Vejar)
7  Goodyear TV Playhouse (NBC) 40.1 & % 6. Red Sh,,nn (NBC) a3
TV’s coverage area. 8 V°("R' 5"'1'":", j';f“msc) w1 L A. El : 7. My Friend Irma (CBS) 436
9 Lexc;(l:s;'ilnl Thearre (NBC) %5 L.A. Elementary Schools o Wi A eas) ai

10

e sk w5 Plan Classroom Test 10, Star Theatre (NBC) o
T d CepvciataRisaalby Ao ttialanice TWENTY-FIVE Los Angéles ele- Program (000's|
oaay : S 1. 1 Love Lucy (CBS) 11160
mentary schools will try out TV in 2. You Bet Your Life (NBC) 8,010
i 3. Godfrey & Friends (CBS 7,770
there are WTOP-TV Announces classrooms next fall, _according to ey ';Lmnnmu’( ) n
New Rate Card No. 3 Mrs. Margaret W. Divisia, super- 5. Show of Shows (NBC) 7.750
& visor of the system’s audio-visual 6. ""(eb"hh" k\;"l (CBS) 7,610
8 IN ANNOUNCING a rate increase department. 7. star Theatre (N;::e)' 7,590
of 27% for Class A time and There will be two 20-inch sets in g- ;l":"' 'deou'l (CBS) i 6.:32
16.5% for Class A announcements, each classroom in thé scattered 10, Fireside ;:;?,:::"{Né'é, 4 ::6")

B S N N N N N N N R S
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Outlets On Air

City Outlets On Air

Sets in Area

Sets in Arec

Total Markets on Air 64*
includes XELD-TV Matamoros, Mexico

Stations on Air 109* Estimated Sets in Use 17,220,049

Atbuquerque  KOB-TV 14,400  Lovisville WAVE-TV, WHAS-TV 150,148
TV an WAGATV, WSE-TV WLTV 1 e e
i v- Atlanta WAGA-TV, WSB-TV W| . Brownsvill, Tex. XELD.TV 20,300
In planning your £o Baltimore WAAM, WBAL-TV, WMAR-TY 385867  Memphis 133,325
erage remember to TAKE WNBE-TV 70,000 Miomi wrv; 116,000
WAFM-TV, WBRC-TV 0,000  Milwaukee WIMITV 32,460
A CLOSE LOOK at the Bloomington  WTTV 144,00  Minn.-St. Paul  KSTP-TV, WICN-TV 322,900
. Boston WBZ-TV, WNAC-TV 895141  Nashville WSM-TV 68,418
Central Indiana Market— Buffalo WEEN-TV 268127 New Haven WNHCTV 274,000
Charlatte . New Orleans  WD! 92,977
COMPLETELY COV- Chicago ngg wsnn.;\é’ “\’Msmw, WNBQ 1,145,984 New Yo'r:- \‘m,:ni wcns-w WJIZ-TV, WNBT
Cincinnati WCPO-TV, WK : ewa v, WPIX, WATV 3,059,400
ERED by WFBM-TV. Claveland WEWS, WNBK, WXEL 613548 Norfolk WIAR-TV 115,100
! Columbus WBNS-TV, WLWC, WTVN 277,300  Oklahoma City WKY-TV 129,437
. Dallas- maha MTV, WOW-TV 127,913
Represented nationally by . Worth KRLD-TV, WFAA-TV, WBAP-TV 171,791  Philadelphia  WCAU-TV, WFIL-TV, WPTZ 1,042,000
Davenport 0C.TV 110,700 Phoenix KPHO-TV 59200
The Katz Agency Inc. Quad Cities Include Davenport, Moline, Rock Ise., E. Moline Pittsburgh wp' 393,900
i Dayton WHIO-TV, WLWD 235000  Providence WJAR-TY 214,000
Detroit WIBK.TV, WWI-TV, WXYZ-TV 750,000 Richmond R 124,382
Erie wicy 162,38 Rochester WHAM-TY 144,000
Fi. Worth- Rock tsland WHBF-TV 952
Dallas WBAP-TV, KRLD-TV, WFAA-TV 171,791 Quad Cities Include Davenport, Mo'ine, Rock Ise., E. Moline
Grand Rapids  WOOD-TV 217,081  Salt Lake City  KDYL-TV, KSL-TV 76,652
B Greenshoro WFMY-TV 113,034  San Antonio KEYL- WOAI-TV 80,423
Houston KPRC-TV 141,000 San Diego KFMB-TV 133,250
Hunfington- San Francisca  KGO-TV, KPIX, KRON-TV 376,500
Charlestan  WSAZ-TV 90,565  Schenectady-

Indianapolis  WFBM-TV 235,000 _ Albany-Troy WRGB 209,800

Jocksonville  WMEBR-TV 58,000 Seattle KING-TV 144,

Johnstown WIAC.TV 151,775 St. Louis KSD-TV 398,
Ka'amazeo WKZO-TV 223992 Syracuse WHEN, WSYR-TV 177,581

' Chunnel Kansas City  WDAF-TV 206,598  Toledo WSPD-TV 4
Lancaster WGAL.TV 150,093 Tuksa KOTV 101,754
o Lansing WIHM-TV 93,000  Utica-Rome WKTV 70,000
i Los Angeles  KECA-TV. KFI-TV, KLAC-TV, KNBH Washington  WMAL-TV, WNBW, WTOP-TV, WITG 543
! KNXT, KTLA, KTTV 1252184 Wilmington WDEL-TV 114,870

“ . . . ' ‘s Note: Totals for each market represent estimated sets within television area, Where coverage areas ovnlup n! uvnn may In
M m gnm lly duplicated. Sources of set estimates are based on data from dealers, v
anufacturers. Since many are compiled monthly, some may remain h d in Totel m in nll areas ore

ly approximate.
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1 MORE in BaWiMORE

A Tong shot of WMAR-TV's large studio in full action OFf the over 100 hours of weekly programming on

»
] shows four sets in use. The picture was taken during WMAR-TV, CBS, the world’s leading television net-

telecast of the 7-hours-a-week “National Revue.” work, supplies more than half.

o

!

r 4 S ———— _ 5

4 The smaller studio is equipped with a full-scale work WMAR-TV's two remote units, employing five IV

o ing kitchen. Ann Mar is here conducting “The field cameras, have covered more than 1400 events
Weman's Angle”. o popular daily program. 1o date.

Weekly Quarter Hour Firsts *
WMAR-TV Station A. Station B

11:00 A.M. to 6:00 P.M.
90 56 47

6:00 P.M. to 11:00 P.M.

74 50 16
= 164 106 63

WMAR-TV is a big film producer, as shown by these The box score ot WMAR-TV’s Maryland leadership,

1 i two Houston Processors. Its daily newsreel alone has according to April ARB., s 164 quarter-hour firsts
+ filmed some 8600 news stories since inception. of the week’s 333 when all three Baltimore television

stations are on-the-air.

In Maryland, most people watch WMAR-TV

SUNPAPERS TELEVISION
CHANNEL 2 « BALTIMORE, MD.

Represented by THE KATZ AGENCY, INC. NEw YORK e DETROIT e KANSAS CITY e SAN FRANCISCO
CHICAGO ® ATLANTA ® DALLAS ® LOS ANGELES % TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM
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WRS'’ Priority Plan

(Continued from page 64)

posing to delete Channel 4 at Chi-

cago, “any license held by Balaban
& Katz . . . became subject to the
infirmity that the Commission

might finalize its proposed deletion
of Channel 4.” This was done by
the Sixth Report, Zenith indicated.

Zenith contends, therefore, that
the Commission “may not now . . .
give its consent to the transfer
from Balaban & KXatz Corp. to
Columbia of a license which, since
March 1951, has been infirm and
which, since the issuance of the
Commission’s overriding Sixth Re-
port and Order, is foredoomed to
early, inevitable cancellation. What
Balaban & Katz proposes to trans-
fer to Columbia (apart from its
physical facilities) is not a license
but a legal argument that the
transferree should have an im-
portant competitive advantage in
any contest for Channel 2 in Chi-
cago.”

Dr. Forbes Farms, in seeking the
allocation of Channel 14 to Palm
Springs, points out that the near-
est channel is located at San
Bernardino, 47 miles distant. Palm
Springs’ population is 7,428, the
petition explains, noting, however,
that the allocation table provides

for channels to about 350 cities, or
about one-third of the total num-
ber of cities which have smaller
population than Palm Springs.

In opposing tHe WHPE petition,
Havens & Martin points out that
the use of Channel 6 at High
Point would cause interference to
WTVR’s Grade B service area and
interfere with the use of Channel
6 at Wilmington, N. C.

Havens & Martin’s petition notes
that “in the High Point petition a
great deal of emphasis is placed
upon the fact that there is already
a VHF station in operation in the
general area, a considerable num-
ber of VHF receiving sets are
located in the vicinity and a UHF
broadecaster would face great hard-
ships under the circumstances; In
fact, from the general tenor of this
petition, the conclusion is inescap-
able that The High Point Enter-
prise Inc. is motivated by the de-
sire to go through the revolving
door of television broadcasting on
someone else’s push rather than to
undertake such pioneering in the
area as might be required of a
UHF broadcaster.”

Following are given the two
priority listings suggested by West-

inghouse, based upon use of the
television service factor (popula-
tion divided by number of existing
stations). The first list is based
on city population, the second on
metropolitan area  populations.
Only those cities given in FCC’s
city priority groups B-2 through
B-5 are included [B®T, May 26].
*

* i

CITIES RECEIVING TV SERVICE
(Combined List of Cities in FCC Lists
B2, B3, and B5)

CITY AREA

TV
Popu]ation Service

Population SFe v

City (TV Channels)
Houston 806,701 (1)
San Francisco-

Oakland 2,240,767 (3)
Providence 737,203 (1)
Seattle 732,992 (1)
New Orleans 685,405 (1)
Los Angeles 4,367,911 (7)
aneapohs-

St. Pau 1,116,509 (2)
San Dlego 555 808 (1)
Indianapolis 551,777 (1)
A]bany Schenectad

TOy 514,490 (1)
Miami, F 495,084 (1)
Cleveland Ohlo 1,465,511 (3)
Rochester 487,632 (1)
Memph]s 482,393 (1)

Norfolk-Portsmouth-

Washington
Watches

.M o0 VZZS

TWO TOP PACKAGES
AVAILABLE

WNBW ‘is offering for sale a
series of 26 first-run mystery
films, to be shown at 11:05 p.m.
Fridays, and the second run of
26 Peerless films, to be sched-
S vled at 10:30 p.m. Wednesdays.
Ratings for these periods are

Watch
Washington

wnbw

Channel 4

high——<osts are reasonable.

Get details now! ¢

Effective buying income in the Washington metropolitan
area has increased 18 percent over 1950—and the aver-
age family income in the District of Columbia alone is
35 percent higher than the national average.
getting your share of this rich market?

Are you

NBC Television in Washington

Represented by NBC Spot Sales
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Newport News 44:.:2’03 2 ;

city (TV ) Factor e »337,37:
New York. . 1,391,551 ) e e oL
Chicago 3,620,962 (4) 9075 washington 1,464,089 (4)
6,796 (1) 856.7  port Worth 361 )
P hlladelphxa 2,071,605 (3) 690.0  phoonic 331 3
;qtg.xh]urg 676,806 (1) 616.8  Richmon: 28 3

Buffalo- s

Niagara Falls 671,004 (1)  67L.0 weianoma City 35 13
Milwaukee 1,392 (1) 6373  pallas 614 2)
Detroit ,849,568 (3) 16.5  yacksonville 304, )
Houston, Tex. 596,163 (1) 596.0  Cincinnati 904,402 (3)

New Orleans 70,445 (1) 5704  Johnstown, Pa, 291,354 (1)
Seattle 467,591 (1) 467.5  San Jose, Calif. 290,547 (1)
Kansas City, Mo. 456,622 (1) 4566 jy.ouisville ! )
Indianapolis 427,173 (1) 4271  Grand Rapids 288,292 (1)
Minneapolis~ Birmingham 1928 (2)

St. Paul 833,067 (2) 416.5 ilmington, Del. 268,387 (1)
Boston 801,444 (2) 400.7  New Haven 1622 (1)
Memphis, Tenn. 396,000 (1) 39%.0 San Antonio 1460 (2)

San Francisco- Huntington 245,795 (1)

Oakland 1,159,932 (3) Lancaster 234,717 (1)
Norfolk-Portsmouth- ayton 457, 3

Newport News 335,910 (1) Des Moines 226, )
San_Diego 333,487 (1) Atlanta 671, )
Rochester 352,488 o 219, )

altimore s X
Cleveland 912808 (3) 8‘,‘:;1:;‘&5;0”,:% oo
Toledo 303,616 (1) om 366,395 (2)
AlhaﬂY-Scheﬂéﬂaﬂy Bmghamton, N. Y. 184,698 (1)

299,091 (1) 299.0  yansing 172,941 (1)
Los Angeles 1,970,358 (7) 281.5 c.,lumbus Ohio 503, 3)
Fort Worth, Tex. 278,778 (1) 278.7  Winston-Salem 146, 1)

iami 249,276 (1) 2492 Albuquerque 45,673 (1)
Providence 248,674 (1) 248.6  Altoona, Pa. 139,514 (1)

OKklah City 243,504 (1) 243.5  Salt Lake City 274,895 (2)
Richmond, Va. 230,310 (1) 2303  Kalamazop - e D]
Jacksonville, Fla. 204,517 (1) 204.5 AVENDOIL, It

San Antonio asuiz 3y peaz - Tlana ol SRRt
Washington, D. C. 802,178 (4) 200.5 2

Louisville, Ky. 369,129 (2) 184.5

Tulsa, Okla. 182,740 (1) 182.7

Des Moines 177,965 (1) 177.9 ‘A,

Hartford, Conn. 177,397 (1) 177.3 PIX ( TV) CUTS
Grand Rapids 176,515 (1) 176.5

Nashville, Tenn. 174,307 (1) 1743 Summer Rates Se
Cincinnati 503,998 (3) 167.9

New Haven, Conn. 164,443 (1)  164.4 REDUCTION of about 50%
¥irmingh:vn:s!?!a. 326,027 (2) 163.0 regular rates for certain progran

'acoma, o 143,673 (1) 143.6 s N -
Utica-Rome, N, Y. 143213 (1) 1432 2nd participations, effective Jur
Charlotte, N. C. 134,042 (1) 1340 15 to Sept. 14, was announce
Erie, Pa. 130,803 (1) 1308  Jast week b PI e
Omaha 251,117 (2) 125.5 ¥ WEIX IV
Columbus, Ohio 375,901 (3)  125.3 York.

Dayton 243,872 (2) 121.9 The hot-weather rate offers £
Dallas 434,462 (2) m2 o 4 identificati o
Atlanta 331,314 (3)  110.4 ©ight-second FIdeRUILCRUIONNEEE
Wilmington 110,356 (1) 1103  on a run-of-the-station basis ft
X}l'x::l’;rque joa it 8; 18 $500 or 60 such spots per seven-da
San Jose, Calif. 95,280 (1) 95.2 week for $1,000. Individual spol
Lansing 92,129 (1) 9.1  pormally are $30 each.

Salt Lake City 182,121 (2) 91.5 o $

Winston-Salem  gmen () sts  Packages to be offered st 4 deSq
Huntington 86,353 (1) 863 Thegtre, Star Film Theatre, siz—Gt
Bmghamton, N Y 80,674 (1) 80.6 Playhouse, Movietime and Night O1
Davenport, I Theatre, all movie features; Teles‘lwf

Island-Molme, lll 160,656 (2) 80.3  Digest, with Harry Wismer; and It Haj|
Altoona, Pa. 77,177 (1) 97.1 pened This Week, a Sunday news 1y
Greensboro, N. C. 174,389 (1) 74.3  view.

Lancaster, Pa. 63,774 (1) 63.7 Matmee Newsreel is offered at Sl‘

-Johnstown, Pa. - 63232 (1) - --63:2- Der DI is Wee

Kalamazoo, Mich. 57,704 (1) 517, 18 °ﬂe§e§ a8 2 dat O ]

Petersburg, Va. 35,054 (1) 35.0 &

Ogden, Utah 57:112 @ 28.5 })l;n]lted to participations of 60 secon(

Bloomington, Ind. 28,163 (1) 28.1

Ames, Towa 22,898 (1) 22.8

Mesa, Ariz. 16,790 (1) 16.7

Prove, Utah s 1s CBS-TY Names Banker
METROPOLITAN AREA v ROBERT M. BANKER, unit mar

ey (Po;cr}zllath;) service ager of CBS Television’s dramat

annels Factor 1 1

Bittsburgh P T R sex:les, Studu_y One: has been af

New York pointed casting director for thi

(Newark) 12,911,994 () 18445  petwork, effective today (Monday
St. Louis 1681281 (1) 16812 0 po 1 Robert it
Chicago 5,495,364 (4)  1376.4 r. Banker replaces Robert Freye:
Philadelphia 3,671,048 (3)  1223.6 resigned. After serving as accourn
g:’f;:l‘:)_ 2,369,986 (2) 11845  oyecutive on Studio One for th
DNiagara Falls 1,089,230 (1)  1089.2 Murray Martin public relation)

etroit 3,016,197 (3)  1005.4 g ol 7Y
Milwaukee sior () s Ly Mr, Banker joined CBS
Kansas City 814,357 (1)  814.3 in 1950,
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» A fifth of a mile straight vp

This slim steel needle reaching skyward
is one of the tallest structures on earth.

It is the antenna tower of Station
WSB-TV at Atlanta. From the ground
level to the tip of the beacon that tops it
off, the tower measures 1062 feet, almost
exactly one-fifth of a mile.

Topmost portion of the structure is
the 57-foot FM pylon with the 200-foot
TV antenna just below it. The rest of
the three-sided tower, from the 800-foot
level down to earth, is a supporting
structure for the pylon and the antenna.

iROADCASTING o Telecasting

Heavy guy wires of Bethlehem galva-
nized strand, attached to the tower at
two levels, have the main responsibility
for holding it in position and bracing it
against winds. In addition, a substantial
amount of Bethlehem steel was utilized
in providing the structural cross-bracing.

BETHLEHEM STEEL

The tower’s location right within At
lanta and less than a mile from the cen-
ter of the city’s business district means
television at its best for the large Atlanta
TV audience. And the great height of
the tower insures maximum coverage of
TV sets in a very wide surrounding area.

8 TH,EHEM

STEEL

- June 9, 1952 e
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Here’s Where We
Started Using

WHEN

TELEVISION

PROF(Tg

HEN

WILL SELL
FOR YOU, TOO!

Sound programming that cre-
ates viewer preference, plus
smart merchandising, makes
WHEN your best TV “buy” in
Central New York. Here's a
rich market that will look at
your product, listen to your
story, and buy, when you Sell
via WHEN.

CENTRAL NEW YORK'S MOST
LOOKED AT TELEVISION STATION

Represented Nationally
By the KATZ AGENCY

CBS * ABC e DUMONT

WHEN

TELEVISION
SYRACUSE

ABC-UPT

FCC Hears Dr. DuMont,
Latimer, Edwards

AN INVENTOR, a judge and a theatre operator testified during last
week’s ABC-UPT merger hearing at the FCC.

The inventor was Dr. Allen B. DuMont, president of Allen B. DuMont
Labs. He had testified earlier in the hearing, but returned to cover some

details of DuMont’s financial situa-
tion in the early 1940s. He said that
Paul Raibourn, who was head of
Television Productions Ine.
(wholly-owned Paramount subsidi-
ary), wanted to convert DuMont
stock at what Dr. DuMont thought
was a low rate. Dr. DuMont testi-
fied that Mr. Raibourn wanted the
lower rate so TPI could get more
shares of stock.

Dr. DuMont asserted that at that
time he felt Paramount was trying
to take advantage of DuMont.

Relationship between Scophony
Corp. of America and DuMont
Labs. was also probed by Commis-
sion counsel Arthur Gladstone. Dr.
DuMont said he only saw the SCA
executives once or twice but was
not interested in a patent-licensing
agreement with them.

Judge George W. Latimer, ap-
pointed last June to the U. S. Court
of Military Appeals, was on the
Utah Supreme Court bench before
that. A decade ago he was on active
military duty but was recalled by
Joe Lawrence, operator of Salt
Lake City theatres, to attend a
meeting in Los Angeles with Leo-
nard Goldenson, then in charge of
Paramount theatres and now presi-
dent of United Paramount Thea-
tres; Austin C. Keough, chief
counsel for Paramount; Sam Dem-
brow, at that time a Paramount
executive, and Mr. Lawrence.

The meeting concerned a theatre
in Salt Lake City which had been
taken over by its landlord after
Inter-Mountain Theatres, a Para-
mount subsidiary, had not renewed
the lease.

Judge Latimer testified that
Messrs. Keough and Goldenson said
at the meeting that no one else
would run the theatre if they didn’t,
and that if Mr. Lawrence tried it,
he would get no first-run pictures.
Judge Latimer said it was “not a

Networks’ Time Sales
(Continued from page 25)

works at present, averaging about
one-third the number of outlets of
the average radio network for com-
mercial programs. Only nine prod-
uct classes gave more money to
radio in March than to TV, net-
workwise, including three groups—

agriculture, horticulture and trans-

portation—not represented in net-
work TV at all.

Top TV Network Advertiser in Each Product Group in March 1952

Apparel, Footwear & Access.

Automotive, Automotive
Access. & Equip.

Beer, Wine & Liquor

Building Mu!enuls, Equip.
& Fixtures

Confectionery & Soft Drinks

Consumer Services

Drugs & Remedies

Food & Food Products

g ettt s

Ford

Anheuser Busch
Johns-Manville
Mars Inc.
rthur Murray

General Foods

A MEREDITH TV STATION
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Other Fuels
Household Equip., & Supplies

xas Co.

Industrial Material

International Shoe Co.

American Home Producis

Te:
General E!eclm

ork
Reynolds Meiah Co.

S Do o
jest,” but a serious statement.

The theatre operator who testi-
fied at last week’s hearing was
David G. Edwards, who was man-
ager for the Lawrence theatres.

He testified that he, too, had met
with Messrs. Goldenson and Dem-
brow, with Mr. Lawrence, and that
Mr. Goldenson told him that Para-
mount would “blitz” the Lawrence
theatres just as Hitler was blitzing
Europe.

Mr. Edwards asserted Mr. Gold-
enson had told him that Paramount
“had learned a lot from this guy
Hitler. We will send the bombers
over. . . . You fellows opened up a
closed situation that we paid a lot
of money to get and we are not
going to idly standby by and
take it.”’

After that, Mr. Edwards said,
he got occasional second run pic-
tures, but it wasn’t unitl 1946—
following the Justice Dept. probe
into the major motion picture com-
panies—that he could obtain better
pictures.

This week, only witness to testify
is Arthur F. Sass, Chicago theatre
owner, who returns for cross-ex-
amination [BeT, May 26]. On June
26, Dr. A. H. Rosenthal, called the
inventor of the dark-trace (Skia-
tron) TV tube, will testify for the
first time. He is expected to dis-
cuss the background of Scophony
and its relationship with Para-
mount and General Precision Equip-
ment (both Class B stockholders)
as it affected his work.

Plans UHF Tests

FURTHER UHF propagation tests
to determine the effect of antenna
height on transmissions are planned
by RCA, according to applications
filed with FCC for approval to em-
ploy four transmitters in the 840-
854 mc band using output of 20 w.
RCA told the Commission it plans
to use four antennas on the tower
of WOR-TV New York, spaced at
heights of 185, 370, 550 and 735 ft.
Each antenna will have a gain of
about 100 and will be tiltable up-
ward 2° and downward 10°. RCA
mobile units will take measure-
ments in the area for about six
months.

Fustest, Gets Mostest

YOU DON'T own a TV set
but want to watch the polit-
ical conventions this sum-
mer? On a first-come, first-
served basis, the DuMont
Labs. will install, free of
charge, TV sets in metropol-
itan New York homes for the
entire week of either the
GOP or Democratic conclave.

NBC BREAK SPOTS

Standardized Plan Set

TEN-second shared identification

breaks have been standardized on
all eight of NBC’s spot TV stations,

Thomas B. McFadden, NBC direc-
tor of national spot sales, an-
nounced Thursday.

The single minimum standard
will permit the spot advertiser rea-
sonable flexibility for the design
of his commercial message and,
simultaneously, greatly reduce
agency production problems and
effect substantial savings in pro-
duction costs, he said, pointing out
that NBC is the first in the indus-
try to adopt the standards [CLOSED
Circult, May 12]. The cost savings
should induce present spot adver-
tisers to increase their buying and
help persuade new advertisers to
enter TV on a multiple-market
basis, he explained.

The NBC standards conform
with those recently recommended
by the National Assn. of Radio and
Television Station Representatives,
Mr. McFadden pointed out.

Basis of the system is that the

upper right hand quarter of the TV }
screen is reserved for the station’s}:

identification, with advertising copy

to occupy the remaining threej

quarters.

Thus, agencies can use one film
or piece of art for an advertisement
scheduled to be used on a number
of outlets.
the film for each station indivi-

dually, the agency will have only|

to strip in the proper logotype in
the top
station identification—of the dxﬁ'el -
ent prints.

Timing breakdown for the ten-

second spot’s audio allows for 1721
seconds of silent picture for thel
opening, six seconds for the adver-|,

tiser’'s commercial, 2 seconds of]
silent picture for station identifica-

tion, 1 second of silent picture for}:

closing and five seconds of protec-

tive padding for the freeze framed’

TABLE V

BROADCASTING ® Telecasting

$104,735  Insurance Mutual Benefit Health & Accident 27,240) -
Jowelry, Optical Goods & .
245425 Cameras Spiedel Corp. 47,550
183,800  Office Equip, Stafionery, #
& Writing Supphies ©.  Hall Brothers 92,490 .
83,400  Political Citizens For Eisenhower 20,354
202,011  Publishing & Media Curtis Publishing Co. 34234
24,900  Radios, TV Sets, Phono- :
136,160 graphs, efe. RCA 193,850) ~
777390 Retail & Direct Mail Drugstore TV Productions 86,400
178,100  Smoking Materials Reynolds Tobacco Co. 648759
300940 Soups, Cleansers & Palishes Procter & Gamble Co. 1,028,420}
Co. 89,040  Toiletries & Toilet Goods Colgate-Palmolive-Peet Co. 475,113
185,500  Miscellaneous Quaker Oats 107,550

Instead of redesigning 3

right-hand . corners—thej,
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1ate and propose his own coverage
chedule, both of which are to be
ubmitted, in competition with
thers for NCAA selection of the
rinning bidder. Only after his
election will the sponsor be free
o bid individually with the various
olleges for TV rights.

. The plan explains that “the
ponsor must provide national cov-
rage”’ —defined as 63 markets—
jon each of the 12 dates, and must
»

TV Applications.
(Continued from page 62)

2ublishing Co. Ltd., Ch. 4 (66-72 mc),
IRP 31.3 kw visual; antenna height
tbove average terrain 5 ft., above
sround 250% ft. Estimated construc-
ion cost $189,520, first year operating
s0st $100,000, revenue $100,000. Studio
and transmitter location Xapiolani
Blvd. and South St., 21° 18 21” N.
¥ Lat., 157° 51’ 30” W. Long. Transmit-
'ter RCA, antenna RCA. Legal counsel
| Kirkland, Fleming, Green, Martin &
Ellis, Washington. Consulting engi-
neer Commercial Radio Equipment Co.,
Washington. Applicant is licensee of
' KGU Honolulu. Principals include:
_President Lorrin P. Thurston (20.7%),
general manager, Advertiser Publish-
ing Co., owner of Honolulu Advertiser;
 Vice President Walter F. Dillingham,
president of Oahu Railway & Land
Co.; Vice President Robert S. Thurs-
ton (10.69%), Honolulu Advertiser;
# Vice President Raymond S. Coll, edi-

tor of Honolulu Advertiser; Margaret
| Twigg-Smith (15.8¢), and 128 others.
Address: P. O. Box 3110, Honolulu,
. H.

HONOLULU, Hawaii—Royaltel, Ch.
.2 (54-60 mc), ERP 27.8 kw visual; an-
tenna height above average terrain
1,727 ft., above ground 400 ft. Esti-
mated construction cost $283,868, first
4§ year operating cost $180,000, revenue
$180,000. Studio and transmitter on
¢ Mt. Tantalus, just off Tantalus Drive,
. 21° 20" 06” N. Lat.,, 157° 49" 00” W.
4 JLong. Transmitter DuMont, antenna
1 - RCA. Legal counsel Claggett & Schilz,

Washington. Consulting engineer
| George E. Gautney, Washington. Prin-
. cipals include: Herman B. Rosen
‘ (%), general manager of Royal

Amusements Ltd. (motion picture dis-

tributor and exhibitor) and manag-

ing partner of Tasty Foods, Hono-
lulu; Louis P. Rosen (%), executive
vice president of Royal Amusements

Ltd. and % owner of Rosen-Sydman

(general insurance and bonding), Los

Angeles; Ralph Davis (%), Royal

Amusements Ltd. and 4 owner of

Adolph Ramish Inc. (holding company

and real estate), Los Angeles, and

Helen Speck (%), Royal Amusements

Ltd. Address: 1370 South Beretania

St., Honolulu, T. H,

SAN JUAN, P. R.—Empire Coil Co.,
Ch. 2 (54-60 mec), ERP 56 kw visual;
antenna height above average terrain
2,884 ft., above ground 149 ft. Esti-
mated construetion cost $320,185, first
year operating cost $300,000, revenue
$300,000. Studio 1812 Loiza St. Trans-
mitter E1 Yunque National Park atop
E. Yunque Mtn., 18° 18’ 43” N. Lat.,
65° 477 33” W. Long. Transmitter
RCA, antenna RCA, Legal counsel
Lyon, Wilner & Bergson, Washing-

S  —————n . |\
> Sana

(Continued on page 73)
BROADCASTING o

NCAA Controls—'52 Plan

(Continued from page 59)

A
make any one or more of the games
involved available without charge
to any other networks and inde-
pendent stations which may wish
to carry such games on a sustain-
ing basis simultaneously with the
network presenting the series.”

Mzr. Hall explained that any sta-
tion seeking simultaneous, sustain-
ing coverage would, in all prob-
ability, also have to take the
original sponsor’s commercial, un-
less it could figure out a way to
predict the often quick insertion
of an announcement between plays.
And if commercials could be de-
leted, it seemed unlikely any ad-
vertiser would pay for coverage to
be shared with other networks or
stations. Thus, it seemed that, re-
gardless of NCAA intentions, only
one network would carry the games.

Another puzzler was the request
that, on as many dates as prac-
ticable, small college games—as
defined by the National Collegiate
Athletic Bureau—be included on a
local basis, “either in supplement
of the series or in substitution for
a series game.”

Networks wondered last week
why an advertiser would add small
college play—and higher costs—to
his schedule, how often a small
college game would be of national
interest, and how the importance of
each game could be determined be-
fore the season’s start. The NCAA
answer is that advertisers will
create much ill will if they impose
an outside game on a local audience
interested in the home team, that
costs can be cut by sharing cover-
age with a local advertiser.

High Standards Desired

The sponsor, it was noted, must
be an “organization of high stand-
ards,” a factor that will weigh
almost as importantly, Mr. Hall
said, as the coverage and money
factors. Asked if the plan doesn’t
expect too much from the sponsor
he said that similar arrangements
in last year’s vlan had worked out
all right.

Other notable portions of the plan
are that each team can make only
one TV appearance per season, in
contrast to last year’s two—one at
home and one away—and all TV
receipts will be assessed “to meet
requirements” of the NCAA tele-
vision budget. Eighteen cents of
every TV dollar was withheld last
season, but Mr. Hall thought the
amount would be less this year
since no TV survey, comparable to
last year’s $50,000 study, is being
conducted.

“Any previous rewards for athle-
tic success pale in comparison to
the rewards of television,” the
committee stated in its letter ex-
plaining TV control to faculties and
officers of member colleges.

Noting the ten-man group was
“convinced” of this only after care-
ful study, the tetter said TV re-
wards “constantly multivly as more
sets are installed, more television
stations are put into use and the

Telecasting

networks exnand to all corners of
the nation. If television offers irre-
sistible premiums for sports glory
today, the TV committee wishes to
point up and underline the more
serious problem which will be posed
when ‘pay-as-you-see’ television ar-
rives—a period estimated by ex-
perts to be not more than three
years away. The rights for a few
network games, now measured in
thousands of dollars, will be mea-
sured in millions of dollars when an
effective ‘pay-as-you-see’ system is
placed in operation.”

The NCAA feels it has protected
itself from possible restraint of
trade charges, not only by requir-

ing that TV coverage be shared,
but also by dropping last year’s
blackout requirement. And no col-
lege would be forced to participate
in television, it was pointed out.
Further protection was injected
with a statement that the com-
mittee can, if special considerations
arise, make excentions to all its
rules.

The TV committee’s recommen-
dations are subject to two-thirds
approval by referendum of member
colleges, scheduled to have been
completed Sunday. Members voted
163-8 in favor of television control
at their annual convention in Cin-
cinnati last January.

WBNS-TV maintains an auxiliary transmitter in addition
to its regular transmitter in order to fully guarantee a
continuity of service. This supplementary equipment,
plus WBNS-TV’s fine facilities, expertly operated, super-
vised and maintained, is further proof of why advertisers
and viewers all agree—you can see the difference on
WBNS-TV.

N L
Western Round-Up 4:45 p.m.—
A popular western show complete -
with chuck wagon, rope tricks and
brands. Excellent use of live demon-
strations, slides and film make this
an up-to-the-minute participation pro-
gram that ranks in the top 10 listings.

wbns-tv

TV Weatherman—10:00 p.m.—
A daily comprehensive weather show
using the stations fine production fa-
cilities and complete wire and
weather services. This top rated pro-
gram has been continuously spon-
sored on WBNS-TV for 215 years.

COLUMBUS, OHIO
CHANNEL 10

CBS-TV NETWORK © Affiliated with Columbus Dispatch and
WBNS-AM ® General Sales Office: 33 North High Street
REPRESENTED BY BLAIR TV
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Free Plugs Prove Fool’s Gold

(Continued from page 23)

alent advertising would cost on a
regular basis. The mechanies of
placement depend to a great extent
upon the publicist’s contacts among
stars, writers and producers of the
programs, but techniques, charges
and compensation vary.

The cost to the advertiser in-
cludes all charges attendant to get-
ting the plug on the air, plus the
fee to the publicist making the
placement. The publicist may work
on a retainer basis or he may
charge on a per-plug or quantity-
plus basis. Some firms charge
more for placing a plug on a night-
time show than on a daytime show;
others make no distinction. The
cost for a plug on a network show,
of course, generally runs higher
than on an individual station or
small group of stations.

It is a popular conceotion that
the writer, producer, performer or
whoever works a plug into a show
subsequently finds on his doorstep,
by way of compensation, a case of
whiskey. This is by no means en-
tirely accurate, but the belief is
not without some foundation.

“Giving whiskey probably started
when somebody received payment
in the form of his 125th watch,”
one publicist reported.

The watch-and-whiskey compen-
sation category has been expanded
to include a number of mementos,
including money. The “standard”
payment, where it is cash, is said

to average around $60 to $90 per
plug. The reward also may take
the form of an equivalent credit
at a department store, for instance,
a supply of the plugged products
or some other appropriate gift. Or
there may be no payment at all,
except insofar as the idea surround-
ing the plug is a contribution to
the program.

There are divergent accounts of
the willingness of talent to partici-
pate in the plug game.

On one hand there are reports of
“The List,” which is described as
a compendium of names whose use
on the air will bring compensation
to the user. According to this ver-
sion, “The List” is circulated among
writers, producers and performers
—or they may easily learn the
names that are on it by investing
in a telephone call to the public
relations agency which keeps it.

‘Sneak Plugs’ Get In

At the other extreme, a radio-TV
publicist reported he had never
known a writer, producer or star
who would accept a plug merely for

- compensation offered. But he con-

ceded that neither had he ever
heard of compensation having been
returned. He contended that pro-
gram personnel in a position to in-
sert plugs are too well paid to be
interested in plug money and, that
from a selfish standpoint, they
would not jeopardize the success

about

Chicago

JOHNS HOPKINS SCIENCE REVIEW

ask any
Baltimore
time buyer

wWaAaAM

TELEVISION
CHANNEL 13

Represented Nationally by

HARRINGTON. RIGHTER & PARSONS, INC.
NEW YORK
DUMONT-ABC AFFILIATE

Originating Station

San Francisco
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of a show by using plugs which
would detract from it. Yet he
agreed that what he called “sneak
plugs” are often ad libbed in “from
left field,” to program detriment.

Some comedians —who as a
group are the
culprits in this respect, since gags
lend themselves more easily to
quick plugs—have been known to
rattle off a succession of plug

names before they could be
squelched.
By no means are all plugs

planted. And the unplanted plug
generally pays off for the plugger
in gifts from the plugged product
as well, or almost as well, as does
the planted publicity.

For instance, one radio-TV public
relations practitioner reported that
a gag on one leading comedy show
employing, without solicitation. the
name of a nationally advertised
electric razor resulted in the de-
livery to the comedian of a gross
—144, no less—of electric razors
of that brand.

In the area of planted plugs, an
instance involving the Hess Bros.
department store in Allentown, Pa.,
was cited as an example of pub-
licity which not only has no cash
or equivalent payoff for program
talent but also is a contribution to
programming.

On behalf of the Hess Bros.
store, a “stunt” was worked out
and submitted to the Philip Morris-
sponsored Truth or Consequences
program. It occurred shortly be-
fore Easter.

Stunt Described

The stunt involved dressing a
T or C contestant in an Easter
bunny outfit and having him hitch-
hike from Hollywood, where the
show originated, to Allentown, Pa.,
where he would be feted by Hess
Bros. and local notables. Each
week the program carried a pickup
bringing listeners up to date on
the contestant’s cross- country
progress up to and including his
arrival in Allentown. Thus Hess
Bros. got mentions on a network
show for five consecutive weeks,
and—it was emphasized—the pro-
gram benefited from the stunt idea.

Similarily, many other examples
were offered as representative of
“legitimate and constructive” plug-
ging—interviews with people en-
gaged in interesting or unusual
occupations, discussions of books
or plays, and the like. The recita-
tion of prizes offered on giveaway
shows, and the giving of credits to
firms supplying dresses or hats or
costumes for performers on TV
shows, were cited as other types
of “plugs” which arouse no general
objections.

Sometimes, it was noted, publi-
cists provide TV shows with needed
props or sets —thereby cutting
down the sponsor’s own production
costs, often substantially, while in
the process maneuvering a plug
client’s product or name before the
steady gaze of the audience. There
are occasions, too, it was said, when
the publicists provide program
ideas involving no plugs at all, thus
at one swoop building contacts, con-

most frequent .

fidence and greater receptivity t
future plug ideas.

-
But in any defense of “legitiT,,

mate” plugs the “as-bad-as” ex.
ample that is as effectively cited

as any, perhaps, is some of the TV §

coverage of this year’s FEaster
parade in New York, where it was

a rare clothes designer who failed |
to get a prominent plug of the free |

variety. This, too, has been an ob-
ject of criticism by NBC's SPAC.
“Plugs” in gags are a natural
development. They started with
the use of certain brand names in
bits or sketches, not for any re-'

muneration from the manufacturer |

but for the comedy value of the
name itself in a situation. Pens
that “write under water” are an
example. Gradually the publicity
or advertising value of such name-
dropping became apparent, and so,
gradually it became a business.

Before the radio-TV plug, there
was the plug in motion pictures,
which similarily went through a2
period of evolution. For example:
A movie star was shown, perhaps
only fleetingly, with a package of
X Brand cigarettes. The makers of
X Brand and the makers of the
movie realized that that shot was
worth something to the manu-
facturer.

Deal Now Refined

At first it was the custom for
the manufacturer to pay the studio
to use his produet, or, in the case
of expensive items such as trains
or automobiles or elephants, to
supply the product gratis.

This type of deal gradually has
been refined until now, instead of
making outright payments, the
manufacturer in some cases agrees
that in a certain amount of his own
advertising he also will advertise
the film involved. An X Brand
cigarette ad might say, for exam-
ple: “Joe Doe, star of Z Show,
smokes X Brand cigarettes. Thus
the studio’s own advertising bud-
get can be reduced.

Publicists concentrating on radie
and television plugs say the num-
ber of regular sponsors who forbid
other-product plugs on their pro-
grams is not so great as one might
expect. Indiscriminate plugs are
frowned on, and some advertisers
have set a ceiling of one or two
per program.

More and more major manu-
facturers, publicists say, are com-
ing to feel that they should aug-
ment their regular advertising and
their newspaper - magazine pub-
licity with publicity—plugs—in the
broadcast media. On occasion, ad-
vertisers have been known to
undertake plug placement them-
selves, direct. One radio-TV writer
reported he had been called by an
advertiser and offered a $1,000
watch as bait to work the name of
the advertiser’'s product into a
television show which he was then
preparing. {

The networks are most acutely
irked, of course, by the “sneak”
plug, the dragged-in plug, whose
lack of point makes it obvious and

BROADCASTING ® Telecasting




,itating. But what are they doing
eliminate it?
n answer to that question, Harry
amerle, CBS-TV program direc-
", told BROADCASTING ® TELECAST-
B': that “We police it in every
y possible through viewing the
“ipt before airing. In most cases
; the ad lib that gets across and
' the air.”
‘Although he considers such mer-
andising sometimes helpful ‘“if
sely tied together,” Guy Della
‘oppa, CBS Radio vice-president
charge of network programs,
sllywood, declared that in gen-
3l the network “does not endorse
ich broad programming prac-
§ es.”
“When a national manufacturer
des free plugs it is bad for ad-
rtising,” he said. “However,
# ery case should be individually
I § nsidered and all within the realm
good taste. It depends upon
sw far they go. All free plugs
‘e watched very carefully by
BS.
“We are particularly against the
'pe of insert plug used by well
1id writers to derive added in-
me or merchandise. We make
very effort to eliminate them.”
Carl Watson, assistant manager
the continuity acceptance de-
wwrtment of NBC radio and tele-
sion, reported that “by this time
| e have come to know the regular
\2rformers who are likely to drift
wvay from a given ‘business’ in
l1e script, and these are watched
arefully.”
Additionally, he said, “scripts
re screened beforehand and re-
sarsals usually are covered to be
ire that plugs are not placed in
ne show. Most performers know
«lrhat is and what is not acceptable
itfiy now.”
| Another network executive sug-
lested the only real method of
olicing against out-of-taste plugs
| rould be to restrict all trade-name
‘ags to products which are also
ponsors of regular radio and tele-
ision shows.
|' It also was brought out that
“he networks rely to a great extent
pon producers and directors to
L eep an eye out for unseemly
i lugs, At least one producer, it
| 7as learned, has warned perform-
| ts on his shows that any member
| 'ho works an unapproved unre-
| earsed plug into a broadcast will
ave his pay cut back to union
#f cale.

|

: :/enezuelu TV Station

#

1§ 'LANS for Venezuela’s first TV
.I tation, scheduled to begin trans-
aission this November, were
ivulged May 29 with announce-
aent of a contract between Vene-
o| uelan Minister of Communications
i| nd an RCA international distribu-
or, Dr. Luis F. Jiminez M., presi-
ent of Intelec S. A. New station
s to be built in Caracas, with an
tCA 10 kw transmitter capable of
i§ roviding adequate intracity cover-
.ge. To be operated by the govern-
nent, the outlet will not carry com-
nercial programs.

TV Applications
(Continued from page 71)
ton. Consulting engineer Russell P.
May, Washington. Applicant is li-
censee of WXEL (TV) Parma (Cleve-
land), Ohio. Principals include: Presi-
dent Herbert Mayer (459%), Vice Pres-
ident Franklin Snyder, station man-
ager of WXEL (TV); Treasurer Fran-
ces Mayer (45%), and Secretary Alma
Schmidt. Address: 85 Beachwood

Ave., New Rochelle, N. Y.

Existing Stations
Change in Channels

(The following stations request
change in frequency as required under
provisions of FCC Sixth Report &
Order [B®T, April 14].)

WDEL-TV WILMINGTON, Del.—
WDEL Inc., Ch. 12 (204-210 mc), ERP
316 kw visual; antenna height above
average terrain 605 ft. Change from
Ch. 7 (174-180 mc), ERP 476 w.

WHAS-TV LOUISVILLE, Ky. —
WHAS Inc., Ch. 11 (198-204 me.), ERP
316 kw visual; antenna height above
average terrain 529 ft. Change from
Ch, 9 (186-192 mc), ERP 200 kw.

WLWT (TV) CINCINNATI, Ohio—
Crosley Bestg. Corp., Ch. 5 (76-82 me),
ERP 100 kw visual; antenna height
above average terrain 670 ft., above
ground 1,363 ft. Estimated cost of
change $123,000. Transmitter RCA.
Change from Ch. 4 (66-72 mc), ERP
23.1 kw.

WLWC (TV) COLUMBUS, Ohio—
Crosley Bestg. Corp., Ch. 4 (66-72 mc),
ERP 100 kw visual; antenna height
above average terrain 436 ft., above
ground 569 ft. Estimated cost of
change $155,000. Transmitter RCA.
Change from Ch. 3 (60-66 mc), ERP
15.2 kw.

WLWD (TV) DAYTON, Ohio—
Crosley Bestg. Corp., Ch. 2 (54-60
me.), ERP 100 kw visual; antenna
height above average terrain 508 ft.,
above ground 459 ft. Estimated cost
of change $166,500. Transmitter RCA.
Change from Ch. 5 (76-82 mc), ERP
16 kw.

WGAL-TV LANCASTER, Pa. —
WGAL Inc, Ch. 8 (180-186 mc), ERP
316 kw visual; antenna height above
average terrain 1,000 ft. Transmitter
location to be mnear Hallam, York
County, Pa. Change from Ch. 4 (66-
72 mec), ERP 1 kw; transmitter, 8
West King St., Lancaster.

WTAR-TV Norfolk, Va—WTAR
Radio Corp., Ch. 3 (60-66 mc), ERP
100 kw visual; antenna height above
average terrain 376 ft., above ground
414 ft. Transmitter RCA. Change
from Ch, 4 (66-72 me), ERP 24 kw.

WTMJ-TV MILWAUKEE, Wis.—
The Journal Co., Ch. 4 (66-72 mc),
ERP 100 kw visual; antenna height
above average terrain 908 ft., above
ground 1,032 ft. Estimated cost of
change $372,027. Transmitter RCA.
Change from Ch. 3 (60-66 mc), ERP
925 w.

Tele-Q Patent

PATENT for its system of cueing
TV performers has been issued the
Tele-Q Corp., New York, Tele-Q
Sales Co. President Larry Merchant
announced Wednesday. Tele-Q
equipment was first used commer-
cially in November 1950 and is now
widely used in New York.

SJROADCASTING ® Telecasting
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EDUCATORS' BOO

Okla. and Fla. U.
Praise Industry

TWO leading universities staging highly successful TV educational pro-
grams in cooperation with commercial television stations have voiced
publicly their appreciation of the industry’s participation in their work.
They are U. of Oklahoma and U. of Florida.

Sherman P. Lawton, producer of
The Open Window, which has
been seen on WKY-TV Oklahoma
City and KOTV (TV) Tulsa, stated
as chairman of the U. of Oklahoma
Committee on Broadeasting, that
92 TV programs had been produced
under the title in two years.

“This represents a minimum
time value of $29,900, as loss of
revenue to the stations, plus cost
of operation,” he reported, amount-
ing to a gift of well over $60,000
from the stations to the university.

Working with commercial sta-
tions, the university has enjoyed
a low cost of .008 of ene cent per
viewer-impression, Chairman Law-
ton reported. Cost to the univer-
sity was $2,200 for the period, ex-
clusive of salaries and student as-
sistant wages.

“The success of the programs is
indicated by a Hooper rating in
Oklahoma City of 28, as contrasted
with 1.6 for educational programs
in the New York City area,” Prof..
Lawton continued. “Mail response
in both Oklahoma City and Tulsa
has been excellent. Total audience
impressions during the series ex-
ceeded 26,200,000.

“Twenty-five different areas of
instruction were represented dur-
ing the 1950-51 season and 28 dur-

" 99,952 TV SETS

IN THE QUAD-CITY AREA

ACH month this TV set i
total is ascertained by
Quad-City wholesalers serv- i
ing this area. Actually, the 1
total of TV homes reached i
by WHBF-TV is considera- i
bly larger as our TV signals |
are received over an exten-
sive area beyond the Quad-

Cities.

Increased power has dou-
bled WHBF-TV radiated
strength; the staff and fa-
cilities have recently moved
into enlarged quarters.
True to a 25 year tradition
of service in radio broad-
casting, WHBF-TV now also
serves Quad-Citians well— {
and advertisers profifablv. |
Les Johnson, V.P, and Gen. Mar. } j

G, ROCK. ISLAND, [LLINOIS
] r
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*

ing 1951-52. Fifty-nine different
faculty members participated dur-
ing 1950-51, with a total of 61
faculty participations. In 1951-52,
55 different faculty members par-
ticipated, with a total of 71 faculty
participations.

“One hundred seventy-three stu-
dents took part in the shows dur-
ing 1950-51 and 147 during 1951-
52. Thirty-one different students
got experience in planning, script
and production directly associated
with the series, a total of 70 stu-
dent-producer experiences during
1950-51. During 1951-52, 33 dif-
ferent students got planning ex-
perience with a total of 77 student-
producer experiences. Non-faculty
and non-student guests on the pro-
grams in 1950-51 totaled 71, while
105 such guests appeared during
1951-52. Five civic and welfare
groups, as well as state and fed-
eral agencies, contributed work
during the 1950-51 season and six
during 1951-52.

“In addition, arrangements were
made through this office for sev-
eral faculty participations in tele-
vision programs other than The
Open Window and we served as
a clearing house for a number of
students to earn talent fees on
commercial shows.

“One of the values of the series
to the university is that a number
of properties built for the pro-
grams have become a part of class-
room instruction techniques on the
campus.”

Breakdown of Audience

The signals of the two commer-
cial TV stations are reaching view-
ers over an extensive area, reach-
ing as far north as Wichita, Kan.,
according to the report. Half the
audience is in the “upper middle”
income group, and about 209 in
the ‘“upper” income group. The
mail has a “higher class” flavor
than usual for typical radio pro-
grams, it was stated, “but we have
had enough mail from apparently
lower income people that we had
been deceived into thinking that
we were drawing a large number
of them.”

According to Dr. T. C. Battin,
assistant professor of speech and
director of television and radio at
the U. of Florida, the university at
Gainesville has completed its first
venture in TV education with con-
clusion of 32 weeks of telecasting.

“We wish to commend the man-
agers and staff of WMBR-TV
Jacksonville for their excellent
cooperation in helping to make the
series a success,” Dr. Battin said.

Programs were titled Knowledge
in. Action. Rating of 40.5 was
achieved, indicating a large audi-
ence every Monday evening, he
continued. Programs are prepared
as a package show on the campus
by members of the production staff
headed by Dr. Battin and faculty

D. C. Talent Raid?
PICK TEMPLE, cowboy sing-
ing star of WTOP-TV Wash-
ington, baby sat last Mon-
day for the three children of

Walter Compton, general
manager of WTTG (TV)
Washington. Mr. Temple’s

baby-sitting was a door prize
at the annual jamboree of the
Advertising Club of Washing-
ton May 24. The prize was
actually won by Alex Shef-
tell, WTTG account executive,
but Mr. Sheftell isn’t plan-
ning to be married until some
time this month. So he turned
over his prize to Mr. Compton
who, with Mrs. Compton,
attended the Washington
opening of the play, “Gentle-
men Prefer Blondes.”

members. Each program has been
planned. written and rehearsed on
the campus before going to WMBR-
TV for final rehearsal. A student
production crew is trained for six
months in the studios to handle
duties of a TV crew. Students
act as assistant directors, floor
managers, announcers and per-
form related functions.

Dr. Battin said the time is
donated by WMBR-TV and a full
crew stands by during the re-
hearsals and the final telecast to
help the student production staff.

“The series is to be continued
as a part of the U. of Florida’s de-
sire and effort to recognize the
tremendous potentialities of the
most effective means of mass com-
munication yet developed,” Dr.
Battin said. “Plans for a continu-
ing program of adult education by
means of television have already
been completed and the series,
Knowledge in Action, will present
video courses each week. The series
has a dual purpose in mind: to
offer adult education and to give
training and practical experience
in the various phases of television
production. These programs have
been carefully planned to offer edu-
cation in an interesting as well
as entertaining manner and survey
results have shown how success-
fully this has been done this year.”

TV APPLICANTS

Four Buy UHF Transmitters

ALLEN B. DuMONT Labs. Tele-
vision Transmitter Div. last week
announced sale of four 5-kw UHF
TV transmitters to WSOY and
WDZ Decatur, I1l.; WHIZ Zanes-
ville, Ohio; and KCOK Tulare,
Calif. Deliveries are slated for
1953. The four outlets have applied
to FCC for TV stations and await
channel grants.

The new transmitter equipment
employs the Eimac Klystron power
tube and is now available at the
same price as the standard DuMont
VHF transmitter with equivalent
power, company spokesmen said.

DuMONT TV network will carry New
York Times Youth Forum starting
Sept. 14 with sessions to be taped for
broadcast on WQXR New York, sta-
tion owned by the Times.

BROADCASTING ® Telecasting

WEWS-WRU SERIES
Will Extend for 2 Y

JAMES C. HANRAHAN, gener
manager, WEWS (TV) Clevelan
and Dr. John S. Millis, presidenfl
Western Reserve U., last week aj
neunced a two-year extension
two educational series.

One program is a half-hour tel
course, home study by TV £
credit, and the other is a Sund:
series known as University Circl]
a half-hour program about tI
school and community cultural lifiy
“Western Reserve U. is grate'l1
for the opportunity which WEW
has given to carry on its progra
of education by television,” D
Millis said.

Editors Name ‘Lucy’

LUCILLE BALL was voted tt
best comedienne and I Love Luc
the best comedy drama in the firs
annual American Weekly Tele
vision Poll, conducted among T
editors of 23 metropolitan new}
papers.

Other winners: Best variety prograr
Your Show of Shows; dramatic pr
gram, Celanese Theatre; myste:]
drama, Dragnet; musical prograr
Fred Waring; discussion program, Med
the Press; quiz show, You Bet Yo
Life; best comedian, Jimmy Durant:
children’s program, Kukla, Fran
Ollie; news, See It Now; and an awa!
for special achievement, Bishop Fulic
J. Sheen.

GUIDANCE SERIES
Planned By WMCT Memph§

WMCT (TV) Memphis is p]annin‘
a series of weekly vocation:
guidance programs to aid hig
school and college students :r
choosing careers, Wilson Moun

executive program manager, ha
announced. )

In addition to aiding student:
Mr. Mount said that “the prograni
will be so designed that they wi
prove of much interest to the telc
vision public, as the opportunitie
for young people that lie in th
various fields of business and thi
professions are pictured and ex
plained.”

Among fields to be covered a
the cotton industry, medical profes
sion, industrial economics, banking
lumber manufacturer, journalisn
and the livestock industry.
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|CONVENTIONS

AT&T Plans Full Linkage

ALL U. S. TV stations except
{0B-TV Albuquerque may be con-
1ected with AT&T’s live TV net-
vork in time for the political con-
7entions next month, under plans

‘"% idvanced by the telephone company

don

i

i

?

ast week.

The company’s Long Lines Dept.
innounced plans to add Phoenix to
% he live network, saying “efforts
ire being made to provide the net-
vork connection in time to carry
‘he national political conventions
4in July” and pointing out that
Y when Phoenix is included, the Bell
System network “will make live
1etwork programs available to 107
| stations in 65 cities.

Only other U. S. television city
#outside the live network then would

for bringing Phoenix

(KPHO-TV) into the live network
g fiizall for routing television signals
e

from Los Angeles over a coaxial
cable which already is in service
‘for telephone use. Equipment will
‘be added to permit use of the cable
for television as well as telephone
Service.
The Republican national conven-
tion opens July 7; the Democratic
Yiconvention July 21. Both will he
in Chicago.
" AT&T’s Long Lines Dept. mean-
while applied to FCC last week for
"Iauthority to construct a micro-
_ wave relay link which will provide
two TV channels, along with hun-
'dreds of telephone circuits, between
'Dallas and San Antonio. The pro-
posed link, scheduled for comple-
'tion late this year, would be built
between Dallas and Austin, where
Vit will connect with the Austin-
| San Antonio system which was
V"iopened for service in February.
Under the plan, AT&T will con-
truct six intermediate radio relay
tations along the 192-mile route
etween Dallas and Austin.
. To provide one TV channel to
| San Antonio in time for the July

| political conventions, Long Lines is
l installing temporary radio-relay
'equipment between Dallas and
‘Austin. This equipment will be re-
moved upon completion of the new

¥ project, AT&T said.

1

,V It was pointed out that one con-

felevision network facilities will
be made at Dallas from Jackson,
_iss., while a second connection
will be provided upon completion
of a radio relay system, now under
construction, between Kansas City
‘and Dallas. Dallas and San An-

ew WCBS-TV Business

WCBS-TV New York booked more
gthan $1 million worth of new local

¥ business in the seven-week period

| ending May 23, George R. Dunham,

| general sales manager, has an- -

‘nounced. He said the accomplish-
ment was pace-setting if not record-
breaking for local contracts.

WAVE-TV CASTS

‘Back-to-Back’ Remotes

DOUBLE remote “back-to-back”
telecasts were made by WAVE-TV
Louisville on Armed Forces Day
May 17 when Vice President Alben
W. Barkley and Army Secretary
Frank Pace both delivered ad-
dresses at separate places there.

Borrowing  equipment from
WIRE Indianapolis which had not
yet begun telecasting, WAVE-TV
set up one mobile unit in the
Brown Hotel for the Pace speech
at the 26th annual National De-
fense dinner which climaxed
Armed Forces Day observances,
and the second unit in the Seelbach
Hotel where Vice President Bark-
ley addressed the Jefferson-Jackson
Day dinner.

The station scheduled the Pace
telecast from 9-9:30 p.m. and the
Barkley speech from 9:30-10:30
p.m. The Barkley program was
micro-relayed by Southern Bell
Telephone Co. engineers to the

At WAVE-TV controls during the
Barkley address are (seated, I to r)
Louwis Lau, audio engineer, Bob
Roth, video engineer, Bob Brewer,
director and (standing) Ryan Hal-
loran, announcer.
* %

Telephone Building from where
the signal then was carried to
WAVE-TV on the regular co-ax.

SPARTON Radio-Television, Jackson,
Mich., is offering free UHF tuner
strips for 1952 Sparton Cosmic Eye
TV sets.

I’s RESULTS
that COUNT!

In May, an agency account

man wrote WGN-TV:

s

TELENEWS GROWTH

McManus Heads New Dept.

IN LINE with its new expansion
policy, Telenews Productions Ine.,
New York, television newsreel pro-
ducer, last week announced forma-
tion of a station relations depart-
ment under the direction of Tom
McManus.

First step will be a tour of client
stations by Mr. McManus, during
which he will meet with station
executives to discuss operating
procedure.

In his announcement of the new
station relations division, Charles
N. Burris, Telenews general man-
ager, stated: “Telenews is going
right ahead in its plans for expan-
sion. . . .”

JULIUS MATTFELD, head of CBS Ra-
dio-TV musie library, has compiled
chronology of all music published in
U. S. to be published June 12, Prentice
Hall. Title is Variety Music Caval-
cade.

. . . We are grateful to you for your original

suggestion that we use this show. All records to

date are most encouraging. We have made pilot
checks in stores that report very satisfactory retail
level response. The reports from salesmen on con-
tacts with accounts have been most enthusiastic.”

Get the Most out of your Chicago TELEVISION Dollar...
Check your WGN-T'V representative for top availabilities.
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Four New Companies . . .

ORMATION of Guild Films

Inc., Hollywood, TV film pro-

duction-distribution firm, was
announced last week by Reuben
Kaufman and W. Lee Wilder.

Mr. Kaufman resigned last
month from his position as presi-
dent of Snader Telescription Sales
Inc., reportedly in a dispute over
operational policy.

Mr. Wilder, independent motion
picture producer-director, will serve
as president of the new firm; Mr.
Kaufman as vice president-secre-
tary and distribution chief. Head-
quarters for Guild Films Inc. are
in studios of KTTV (TV) Los An-
geles.

Production is underway on a 13
quarter-hour situation comedy TV
film series, Hello Darling. Future
plans include Gallagher’s Travels,
quarter-hour comedy series; Adven-

tures in Storyland, fairy tale pro-

gram, and Musical Americans. Mr.
Kaufman was in New York last
week to open sales offices and to
conclude negotiations on feature
films for TV distribution.

At the time of Mr, Kaufman’s re-
signation, Louis Snader, president,
Snader Telescription Corp., parent

OMAHA'S

first TV area Pulse survey (cov-
ering 22 Nebraska, Iowa, and
Missouri Counties) reveals that

WOW-TV

OUT IN FRONT .

Multi-Weekly Shows

(8 of the top 10)

Once-Weekly Shows
(8 of the top 15)

Share-of-Audience
(Leads in 6 of the
9 classifications)

Put your sales. messages OUT
IN FRONT, too! For complete
availabilities, wire or phone
JOHN BLAIR-TV or Fred
Ebener, Sales Manager at—

"WOW-TV

OMAHA

FRANK P. FOGARTY, General Manager
A MEREDITH STATION
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organization of STS, announced
that E. Jonny Graff, would replace
Mr. Kaufman as head of sales for
STS [BeT, May 19, 12].

* % %

Emanuel H. Demby and Myron L.
Broun last Tuesday announced for-
mation of Demby, Broun & Co.,
New York, motion picture and tele-
vision film production firm, located
at 34 East 51st St., telephone Plaza
9-2495.

‘With Mr. Demby as president
and Mr. Broun as vice president,
the new firm will take over all TV
and film properties formerly held
by The Demby Co., New York pub-
lic relations firm, which continues
in latter capacity.

Among properties ‘acquired by
the new firm is What’s Playing,
TV package formerly seen on
WJZ-TV New York and now in
process of being re-packaged and
offered for sponsorship under di-
rection of Mr. Demby. Currently
in production is a 15-minute cow-
boy film series featuring ABC-TV
western star Jim Atkins.

* * *
Newly incorporated for $200,000 is
Wilshire Television Productions,

headquartered at 1915 Wilshire
Blvd., Los Angeles. Plans encom-
pass TV film medium from one-
minute commercials to hour-long
programs in addition to produc-
tion of live shows. Hollywood at-
torney Nathan O. Freedman is
chairman of board with David X.
Miller, musical director at Univer-
sal-International, named executive
producer.

The 9,000 sq. ft. two-story build-
ing taken over by the firm will be
knewn as Wilshire TV Center.

Jack Goodwin announces that he is
going into regular film production
in Africa. Among the first series
are 52 15-minute self-contained
stories of the reminisences of “Old
Fletcher,” a retirved big-game hunt-
er. The subjects will deal with
hunting, bushmen, native ritual
ete., Mr. Goodwin said. His first
two sample productions will be
completed in September. He will
fly to the U. S. to arrange syndica-
tion and sponsors. Mr. Goodwin
said he also will be making a series
of three- and five-minute shorts en-
titled African Visit. Mr. Goodwin’s
address is P. O. Box 4801, Johan-
nesburg, South Africa.

Production . . .

Scripts written for television by
playwright-author William Saroyan
will be the basis of a projected 26
half-hour TV color film series to
be produced by the newly-formed
William Saroyan Television Play-
house Inc., Hollywood. Acting as
co-producer-director with Mr. Saro-

yan will be Rodney Amateau, com-
pleting directional assignment on
“Monsoon,” motion picture filmed in
India, Mr. Saroyan will introduce
each film. Cost of all 26 is esti-
mated at $500,000.

¥ % %

Concentrating on “highlights and
sidelights” rather than duplicat-
ing network coverage, Telenews
Productions Inc., New York, is com-
pleting plans for filming Republi-
can and Democratic national con-
ventions in July. Staff of more than
25 will handle coverage, Ted Gen-
ock, Telenews editor-in-chief, said,
with Production Manager Marshall
Davidson supervising makeup oper-
ations. Telenews last week also an-
nounced its daily television news-
reel, formerly eight minutes in
length has been increased to a2 mini-
mum 12-minute length. The com-
pany’s newsreel, Telenews Daily,
produced in conjunction with INS,
has been expanded, it was noted,
to meet growing needs of TV sta-
tions.

EE

After having acquired TV rights
to Kerry Drake, a syndicated comic
strip, production is getting under-
way on 26 half-hour films by Haf-
ner-Halperin Inc. Sterling Hayden
will portray the title role. Mar-
jorie Reynolds is assigned the
feminine lead.

* * =

Normandy Productions Inc., Holly-
wood, has two field units out shoot-
ing backgrounds for new TV film
packages. One, headed by producer
John F. Ewing, is covering Pacific
Northwest for 13 films tentatively
titled Americana. The other, an
untitled hour-long group of 13, will
be shot throughout U. S. Arthur
Fellows, an associate producer for
David O. Selznick, recently joined
the firm as a producer-director.

EE

United-World Films, subsidiary of
Universal - International Pictures,
began its initial television film se-
ries of 13 half-hours last week.
Titled Fighting Man, the films co-
star Mort Thompson and Cliff Clark
with George Clair as director and
Malcolm Stuart Boylan as the pro-
duction supervisor. There are three
more series in the pre-production
stage.

Sales . . .

United Television Programs, New
York and Chicago TV film distribu-
tors, has sold its Movie Quick Quiz
package for two additional mar-
kets, bringing total sales to 26.
Beginning June 20, IGA Stores will
sponsor show on WNBK (TV)
Cleveland; and Oaklawn Appli-
ance Co., Dallas, will underwrite
program in that city on KRLD-
TV, effective June 19. Aaron

R ANGERTONE|

BEST FOR'TY FILMS
<" USED BY

Toogood Recording
Company

221 North La Salle St.,
Chicago 1, Illinois

!
Beckwith, UTP sales directo
meanwhile reported one additions
contract has been signed for Holly|
wood Off-Beat, half-hour detectiv
series starring Melvyn Douglas, o!
WFIL-TV Philadelphia.

* * *

Negotiations have been conclude
by Louis Snader whereby films fror
Snader Telescriptions Library wi.
be released to Jens Fr. Lawaet:
head of the government-owned T
station in Copenhagen, Denmar
for one year. This marks the fir
entry into the European market fo
Snader Telescriptions Corp., Be
erly Hills, Calif.

R

Dudley Television Corp., Beverl:
Hills, is to produce 13 quarter-ho
TV films in color for Martin Ou
board Motors, Eau Claire, Wi
Programs, built around types

fishing, will be ready for fall r

lease.
* * *

Film People . . .

Syd Lewis and Art Sanchez, night
club entertainers, have been signes
by Jerry Courneya Productions

Beverly Hills, to appear in Lewi}

& Sanchez Play, 13 quarter-how

television films, starting in August
The format will consist of musi
and impersonations held togethei
by a story line.

* * *
John Ireland has been signed by
Pennant Television Productions Inc.
Hollywood, to play the leading rolt
in upcoming “Silence in the City,
half-hour film in Date With Des
tiny TV series. Production start:
end of June with film stars Stepher
McNally, Maria Palmer and Zsa Zs:
Gabor already signed for othe
films in series.

* * *
Alan Hartman, formerly associatec
with MCA, Frederic W. Ziv Co.
and Official Films as sales repre
sentative, last week was namec
eastern sales representative oi
United Television Programs, TV
film distributors. He will have
headquarters in UTP’s New York
offices as assistant to Aaron Beck:
with, director of sales, and wil
handle the metropolitan New York
Philadelphia, Washington and Bal.
timore territories.

% %

Les Kaufman, vice-president in
charge West Coast operations Et-
tinger Co., Hollywood (public rela-
tions firm), to William F. Broidy
Productions, that city, as director!
of newly expanded sales promotion-
merchandising department.

OPERATING schedule at WENR-TV
Chicago has been expanded from 71 to
81 hours weekly.

SYNC-SOUND

RANGERTONE

73 WINTHROP ST
NEWARK 4, N. J.
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The new G-R Type 1183-T' T-V Monitor
meets all requirements of the FCC, including those recently estab-
lished for offset operation. It not only provides complete monitor-
ing facilities for VHF and UHF stations in accordance with FCC
specifications, it assures the quality of everyday transmissions as
well. Monitoring of distortion, noise, modulation level, and video
and audio carrier frequencies, with the aid of this instrument,
results in the rapid detection of substandard operation. The T-V
Monitor provides:

% Continuous visual indication of aural transmitter frequency-
deviation in terms of a highly stable master crystal.

% Continuous visual indication of frequency-deviation of visual
transmitter in terms of same master crystal.

% High fidelity audio output for distortion and noise-level
measurements and for audio monitoring.

% Continuous indication of percentage modulation and an over-
modulation alarm.

This instrument — the first UHF Monitor — is another
example of the pioneering in engineering, design and workman-
ship which has characterized G-R monitoring equipment since the
beginning of broadcasting. Stability, accuracy, ease of mainte-
nance and operation, dependability and long life are optimum.
The G-R trademark guarantees trouble free operation with a mini-
mum of maintenance. Simplifications in convenience to operating
personnel are a Major Feature.

- Prices: From $2435 to $2535

depending on Frequency Bands Y Pilot lamp indicates adequate R-F input level. <k Panel switch allows simultaneous indication on

% . o modulation meter of both positive and negative
s Terminals are provided for commecting remote e i e o
Y Excellent signal to noise ratio through channel 83. center-frequency and modulation meters and feaksgen f Leak:
overmodulation indicators. % New cabinet simplifies installation and removal

Y Largeilluminated meler scales for easy operation. of monitor from rack for maintenance.

. . % Separate a-c inpuls for heater and monitor cir-
% Overmodulation lamp flashes when modulation cuits enable direct connection of crystal oven to Y Chassts arranged for maximum heat dissipation
exceeds level set by a dial. station stand-by power circuit. and easy servicing.

@ GENERAL RADIO Company

275 Massachusetts Avenue, Cambridge 39, Massachusetts, U. 5. A.
90 West Street NEW YORK 6, 920 S. Michigan Ave. CHICAGO- 5 1000 N. Seward:$t. LOS: ANGELES: 38
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GODE ATTACK

'Stultifying Censorship,’

ACLU Tells FCC

TV CODE of NARTB is “stultifying and illegal censorship,” the Amer-
ican Civil Liberties Union charged last week in a letter of protest to
FCC. The civil rights organization requested a hearing to determine
whether the industry code violates the Communications Act.

At the same time, ACLU attacked
the congressional probe of radio
and TV programming which got
underway last week (see story
this issue).

Writing FCC Chairman Paul A.
Walker, ACLU noted that radio
and TV programming which got
have had final responsibility for
program content and that the Com-
munications Act precludes prior
censorship.

ACLU charged the TV code “pro-
vides for an extreme form of cen-
sorship which, in effect, rules out
material which would be offensive
to many groups or parts thereof,
in any community in the country,

however r ble or unr: ble
the particular potential objectors
might be.”

“It seems to us that this abnega-
tion of responsibility for licensee
self-restraint and the substitution
thereof of a code of industry-wide
censorship,” ACLU continued, *
improper and fraught with great
dangers both to the free operation
of radio and TV and the public at
large.”

Television under the code will be
“a diluted force in our national

Morning
Means
Sales

Don’t judge all morning televi-
sion by the static, uninspired
programming you see in some
cities. Morning TV really means
something to viewers in the three-
city market of Cincinnati, Day-
ton and Columbus — because
WLW-Television led in program-
ming the morning hours with
fresh, bright shows that attract
big audiences.

People in WLW- -Telecity watch
WLW -Television morning pro-
grams—advertisers prove it every
day with sales. When you plan
your advertising campaign, con-
sider the potential of this great
morning market with an effective
buying income of over $51/ bil-
lion. Your quickest, most effec-
tive way to reach this market is
through the three-station net-
work of WLW-T, WLW-D and
WLW-C.

]
W Television
TV SERVICE OF THE NATION'S STATION
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*
life,” the letter contended, explain-
ing the code will “create conform-
ity and reduce TV to dull medi-
ocrity.”

Signed by Thomas Carskadon,
chairman of the ACLU radio com-
mittee, and Patrick Murphy Malin,
ACLU executive director, the letter
held that the TV code “is a combi-
nation in restraint of trade in ideas
which may well constitute a vio-
lation of the anti-trust laws, in
which case all stations abiding by
the Code might be held to lack the
requisite qualifications for the hold-
ing of licenses. For this reason, a
public hearing is even more essen-
tial to clearly establish this point.”

-ACLU told FCC that the code
“would completely prohibit the
production of any adult, mature
programs dealing with issues of a
serious nature, except that in some
cases treatment of such problems

s _ would be permitted if the solutions

thereof conformed to certain re-
quirements laid down by the Code.”
Examples cited of productions that
could not be presented under the
code included “Death of a Sales-
man,” “Streetcar Named Desire”
and “Cocktail Party.”
The letter continued:

Each individual licensee has a re-
sponsibility to see that no obscene or
other illegal material is sent out over
the airwaves, on penalty not only of
loss of the license but of criminal
prosecution as well. The complete
abandonment of: that responsibility
through adherence to a Code is one
which this Commission should not per-
mit.

pered by censorship . . .
mission, we believe should help that
growth and defend the principle of free
expression by removing the stultify-
ing cancer of censorship embodied in
the code.

Concerning Congress’ probe of
programming, Messrs. Malin and
Carskadon termed the inquiry “a
threat of censorship which would
have repressive effects on the press
and broadcasting and probably
could not result in any new legis-
lative problems which would be con-
stitutional.”

SKELTON SUED

Contract Breach Alleged

RED SKELTON faced a $3,500
damage suit last week from a
writer who charges he breached an
“implied contract” and wrongfully
appropriated literary property.

Filed by Leonard T. Galezio in
Los Angeles Superior Court, the
suit also named NBC-TV and Proc-
ter & Gamble Co., the TV sponsor,
as defendants. Mr. Galezio charges
he sent the comedian a skit which
was acknowledged and the material
used on a Skelton TV show, but
that he was not paid.

WLWD Aids Defendant
WLWD (TV) Dayton’s pro-
gram log helped to win a not
guilty verdict for a defendant
in an automobile accident
case. Man had been arrested
as suspect. He could not
have been involved in the ac-
cident, he told police, because
he had been watching
WLWD. Police asked the
station to submit program log
to check the suspect’s state-
ments. The defendant’s state-
ments agreed with the log
and, after a two-day trial,
the defendant was acquitted.

SKELTON RETURN
Special Theatre Planned

WITH Red Skelton returning to
NBC next fall for both radio and
television wunder a year-by-year
agreement, a deal has been worked
out whereby the network will build
a special theatre to accommodate
his weekly video show at its new
$25 million Television Center now
under construction in Burbank,
Calif.

With definite ideas as to what
he wants, the comedian is reported
to have had a hand personally in
the theatre’s design. It is to be
ready for occupancy by September
28 when his TV show resumes un-
der sponsorship of Procter &
Gamble Co., Sunday, 7-7:30 p.m.
(EST). Mr. Skelton’s radio show,
not yet sponsored, will start in
October.

Freeman Keyes, president of
Russel M. Seeds Co., program
packager, in negotiating radio-TV
deal with NBC, also acquired a
7:30-8 p.m. (EST) television time
slot following the Red Skelton
Show.

This time, it is understood, is to
be utilized for a projected comedy
show built around Eddie Mayehoff,
who is under contract to Mr. Keyes
for TV only. Although the show is
currently without a sponsor, it is
believed Procter & Gamble will be
the advertiser.

DuMONT REPLY

Denies ACLU’s Scott Charge

DuMONT Television Network last
week denied the charge of talent
“blacklisting” that had been put be-
fore FCC in a complaint by the
American Civil Liberties Union
[BeT, April 14]. Earlier, KOWL
Santa Monica, Calif., answered a

similar ACLU charge [BeT,
June 2].
ACLU’s petition, which also

named WPIX (TV) New York,
CBS, NBC and ABC as defendants,
urged FCC not to renew the statior
licenses of those named until they
take an oath against discrimina-
tion and agree to insert a no-black-
list clause in advertising contracts.

ACLU contended DuMont can-
celled the program of pianist-
singer Hazel Scott in September
1950 “probably because of allegedly
pro-Communist affiliations, thoughy .
she is in fact violently anti-Com-
munist.”

DuMont, in its reply, told FCC

7

complaint “are both unfounded an:
lacking in responsibility.”

network’s sales department had
been unable to sell the program.
Further, the reply noted, Miss
Scott has appeared since on other
DuMont program.

The DuMont reply stated:

ki

The basic contract between DuMontj
and Miss Hazel Scott was extended inf '
April 1950 for a period of five weeks §
beyond its normal expiration date off'
August 18, 1950. The purpose of thisfkb:
extension was to afford DuMont salesi,
personnel additional time in which tof .
sell the Hazel Scott show. In thisf™
endeavor, the sales department was not i
successful, and accordingly, the show
was dmpped .
ogram was in no manner-“can-§'

celled" as charged in the complaint
rather the contract expired by its own i
terms and was not revived.

sponsor previously who was not suf-ji
ficiently interested to remew his con-4,
tract, and had no _sponsor after August
18, 1950, it was in the class of ‘“dis-
carded merchandise” and less salable
than had it been a previously unspon-
sored program,
With a relatively low popularity rat-

ing (next to the lowest of the four net-
works) the show becamg a_liab

rating with televnsmn audiences nrged

its the of
DuMont and of the viewmg public.

Arising from Editorializing,

PROTECT YOURSELF, your STAFF, your CLIENTS

from the daily hazard of

LIBEL, SLANDER, INFRINGEMENT OF
COPYRIGHT, INVASION OF PRIVACY

d libs, Financial

Comment, Mystery Plots,
Interviews.

Hundreds of Br

Gossipy Announcements,

A
Man-on-the-street |

ous hazard with our specxal

USE CAUTION — LADY LUCK IS A DESERTER! 1
IT COSTS SO LITTLE TO BE SURE WITH INSURANCE.

For details, write to the Pioneer in this line. I
EMPLOYERS REINSURANCE CORPORATION |
Insurance Exchange Bldg. ‘
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guard this
tailored- to the risk Insurance

Kansas City, Mo.




It's Fun . . ./

VICTOR C. DIEHM, presi-
dent-general manager, WAZL
Hazleton, Pa., was in attend-
ance as a trustee at gradua-
tion ceremonies of Blooms-
burg (Pa.) State Teachers
College M2y 26. After cere-
monies got underway, Mr.
Diehm received a note from
the college president, saying
“You’re going to be the main
speaker today.” The man
scheduled to give the main
address had not yet arrived.
‘Without any preparation, Mr.
Diehm spoke on “It’s Fun To
Live In America.” The grad-
nating class gave him quite
an ovation. Other stations
with which Mr. Diehm is af-
. & filiated are WHOL Allentown
Wi and WHLM Bloomsburg, both
‘8" pennsylvania, and WIDE Bid-
il deford, Me.

“IXYTE ELECTED

Heads L. A. Ad Club

@ WILLIAM O. KYTE, advertising-
sales promotion manager, General
Electric Co., has been elected presi-
dent of the Los Angeles Advertis-
i§ing Club, succeeding Russell Z.
| Eller, advertising manager, Sun-
| cist Growers Inc., who continues
‘las director.

, First and second vice-presidents are
(Wi Leland A. Phillips, manager, Grand
slf'Central Market, and Glenn E. Carter,
L;Ii \assistant vice-president, Bank of
s (America. George W. Purcell, adver-
P'tising manager, Van de Kamps Bak-
ers, is new treasurer and Helen Ed-
ulliwards, president, Helen Edwards &
onfiStaff, secretary.

4. New directors include Nelson Car-
siiiter, vice-president, Foote, Cone &
elding; J. A. Crooks, advertising
anager, Certified Grocers of Calif.,
nd D. J. Gould, head of sales serv-
Wilice-public relations, Western Litho-
graph Co.

#f! Continuing on the board are Milton
i “’James, sales department, Federal En-
wlivelope Co.; Robert M. Sample, vice-
iff 'president, Better Business Bureau,
¥ and Paul G. Beach, advertising agent,
Union Pacific Railroad.

WDUZ

A B C NETWORK

7 GREEN BAY, WIS.

SHELL OIL COMPANY
(J.W.T.) JUST RENEWED
THEIR 10 P.M. NEWS FOR
366 NIGHTS IN 1952.

J BEN A, LAIRD, PRES.

CALL JOHN E. PEARSON CO.

Strictly Business
(Continued from page 18)

program promotion. He also was
among the earliest to realize that
a program will not build listener-
ship without enthusiastic support
of dealers and distributors.

At the outset, therefore, he
visited the field, learning advertis-
ing and promotion problems of local
dealers and distributors. Today,
he still continues this practice.

Circumstances which led to Mr.
DeBow’s career with Cities Service
began shortly before 1926 when he
was a member of the production de-
partment of Lord & Thomas, first
agency to handle the Cities Service
radio account.

Shortly thereafter, he went to
Cities Service as editor of a com-
pany house organ. He was soon
given the additional duty of being
in charge of the company’s financial
advertising. Thus today, at age
50, he is well grounded in the tools
of his calling. Mr. DeBow has been
manager of the Cities Service ad-
vertising and news department
since 1943, except for a Navy hitch
in 1945.

Born in New York City, May 15,
1907, he received his early school-
ing there and attended Columbia
U. In 1931, he married the former
Dorothea Camden.

They have two children, Jay, 20,
who majors.in radio and advertis-
ing at the Henry A. Grady School
of Journalism, U. of Georgia, and
Tom, who is 12.

Mr. DeBow likes to fish and hunt.
In summer, he spends weekends in
Maine, commuting from New York
by plane. He is a member of the
Assn. of National Advertisers, the
Advertising Club of New York, Ra-
dio Executives Club, Downtown
Athletic Club and the Plandome
Golf Club.

FTC PERSONNEL

Mead Announces Changes

ROBERT B. DAWKINS, assistant
general counsel in charge of special
legal assistants at the Federal
Trade Commission, succeeds James
W. Cassedy as assistant general
counsel in charge of appeals, FTC
Chairman James M. Mead an-
nounced last week. John V. Buf-
fington succeeds Mr. Dawkins.

Mr. Cassedy resigned to join a
law firm which brought the com-
ment from Chairman Mead that
“we might as well face the fact
that government can no longer
compete with private business in
the matter of salaries.”

WCAU Inc. Labor Vote

NATIONAL Labor Relations Board
confirmed last week that in elec-
tions held April 18 at WCAU Inc.,
Philadelphia, among all film techni-
cians, the AFL-Electrical Work-
ers, Radio & Television Broad-
cast Technicians, Local 1241, re-
ceived all of the eight votes cast.
WCAU Inc. operates WCAU-AM-
FM-TV.

il BROADCASTING ® Telecasting

From where I sit

by Joe Marsh

Me—
Advising a Banker!

The Missus and I were invited to a
big dinner over at Balesville the other
night. I sat next to a banker from the
state capital.

“Mighty nice country you’ve got
down there, Mr. Marsh,” he says.
“Don’t be surprised if I come to live
there myself. In a few years I plan to
get away from everybody, buy a farm
and just take it easy.”

“Well,” I told him, “we’d like to
have you. But when someone plans to
buy a farm and ‘take it easy’ he often
winds up working harder than ever.
It takes a lot of work to run a farm
right no matter how many hands you
can afford to hire.

“And from where I sit,” I con-
tinued, “you won’t ‘get away’ from
people either. Neighbors are plenty
important in a farming community—
whether it’s helping one another out or
Jjust friendly visiting over a sociable
glass of beer.” “Hard work and neigh-
bors dropping in all the time?” he
asks, looking over his glasses. Then
he smiles and says, ‘“Sounds wonder-
ful. You've just sold me on a farm.”

e Warsg

Copyright, 1952, {United States Brewers Foundation
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EORGE W. HENYAN, chief of
components branch, NPA’s elec-
tronies division, returns to General
Electrie Co., Schenectady, N. Y., as
general manager of tube department.

URSULA HALLORAN, Rogers & Co-
wan, N. Y. public relations firm,
elected vice president.

MARSHALL WARD Jr., manager of
merchandising re-
search, Vick Prod-
ucts Div.,, Vick
Chemical Co., N.
Y., promoted to di-
rector of depart-
ment.

JACK ABEL to In-
suline Corp. of
America, Long Is-
land City, N. Y,
in charge of me-
chanical engineer-
Mr. Ward ing department.

FRANK LYON Co., Little Rock, Ark.,

appointed distributor for RCA Victor ~

in southwest.

ROBERT N. KATZ, advertising man-
ager, Harper-Megee Inc., Seattle, to
Kaye-Halbert Corp., Culver City,
Calif., in similar capacity. He suc-
ceeds ED ALTSHULER, now national
marketing director.

CBS World News

Don Hollenbeck, Newscaster
7:00—7:15 A.M.
Monday thru Saturday
Can be purchased as a 2, 3, or

6-time a week property.
Contains remote pick-ups from
the news capitals of the world.
First major newscast every
morning in El Paso.

Lk

CVELL(zlE
greater than any other station
in El Paso, regardless of power

KROD

600 KC 5,000 WATTS

CBS RADIO IN EL PASO

REPRESENTED NATIONALLY
BY THE O. L. TAYLOR CO.
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E. A. TISCHLER, consultant on spe-
cial assignment, Hoffman Padio Corp.,
L. A, named publicity director.
DONALD E. LARSON, advertising
manager, becomes advertising direc-
tor. Sales promotion manager is
ROY D. SODERLIND, account execu-
tive, Foote, Cone & Belding, Chicago.
GEORGE BURTT, advertising man-
ager, Western Stove Co., Culver City,
Calif., opens GEORGE BURTT ADV.
SERVICE, 830 N. La Brea Ave., Holly-
wood, to handle promotion for radio
stations and publishers. Telephone is
Hollywood 9-5739.

UNIVERSAL PRINTING & LITHO-
GRAPH Co., L. A, relocates at 1850
Beverly Blvd. Telephone is Dunkirk
8-3106.

JIM McGUINN, former public rela-
tions counsel for advertising agencies,
named director of public relations for
USO Camp Shows Inec.

BARKIN, HERMAN & Assoc., Mil-
waukee, publicity firm for Schlitz Play-
house of Stars and Halls of Ivy, opens
offices in New York and Hollywood.

THOBEN F. ELROD, branch manager,
Crosley Distribut-
ing Corp., Atlanta,
promoted to west-
ern sales manager
succeeded by J. D.
CRAWFORD, who

transfers from
firm’s Portland,
Ore. office.

JAMES M. SKIN-
NER Jr., vice presi-
dent in charge of
sales of refrigera-
tion division, Philco Corp., named vice
president in charge of distribution
for firm’s domestic divisions.
MILTON WEISS, account executive,
Rogers & Cowan, Beverly Hills, pub-
lic relations firm, elected vice-presi-
dent.

Mr. Elrod

ggaipmut e

INSULINE Corp. of America, Long
Island City, N. Y., announces manu-
facture of dolly to facilitate moving
heavy material including radio-TV
test instruments, oscilloscopes, trans-
mitters and receivers. Dolly carries
catalog number 4086.

GENERAL ELECTRIC Co., Sch

AGENCY ELECTION

Lennen, Newell Top List

PHILIP W. LENNEN and H. W.
Newell, who are planning a new
agency to be known as Lennen &
Newell [B®T, May 26], were elected
chairman of the board and presi-
dent, respectively, at the annual
meeting of Lennen & Mitchell, New
York, last week. The agency will
continue to function as Lennen &
Mitchell pending completion of the
change to Lennen & Newell.

Meanwhile, it was announced
that Walter O’Meara, for the past
ten years director of creative de-
partments and chairman of the re-
view board of J. Walter Thompson
Co., New York, will join Lennen &
Newell as vice president, director
and chairman of the plans board
and executive director of all crea-
tive work.

Other officers elected at the L&M
meeting:

Walter F. Swertfager, vice president;
Michael J. Madar, secretary and vice
president; Hans Sauer, vice president
‘and executive art director; John D
Speirs, treasurer; Todd B. Franklin,
vice president in charge of merchandis-
ing and research; Catherine V. Parker,
vice president in charge of media;
Frederick W. Reynolds Jr., Robert B.
Owens Jr., Thomas P. Doughton, Daniel
M. Daley Jr., Jackson Taylor and
Stephen M. Kenyon, vice presidents;
Peter V. Keveson, vice president and
radio and televlslon copy

Nicholas E. Keesley, vice president in
charge of radio and television.

Board Chairman Lennen is a co-
founder of Lennen & Mitchell.
President Newell formerly was
executive vice president of Gayer,
Newell & Ganger, from which post
he resigned as of last Monday.
Ray Vir Den, former president of
Lennen & Mitchell, resigned some
time ago.

Sen. Russell Names

SEN. RICHARD B. RUSSELL
(D-Ga.), candidate for the Demo-
cratic Presidential nomination, has
appointed Thomas D. Blake, for-
merly assistant to the late Stephen
T. Early, White House press-radio
secretary, to his public relations
staff. Oliver W. De Wolf continues
to work with the press, radio and
television for Sen. Russell, the can-
didate said. Booth Mooney, of
Mooney & Cullinan, public rela-
tions consultants of Dallas, assists
Mr. De Wolf.

TOLEDO STATION

Fourth AM Grant Propose(

INITTAL decision recommending
the grant of the fourth AM statioy
at Toledo was issued by FCC las
week. The proposed grant, for |
kw fulltime on 1470 ke, directional
day and night, would go to Mid
western Broadcasting Co.

In the initial ruling, Hearin:
Examiner Fanney N. Litvin pro
posed to deny the competitive nev
station bids of Toledo Blade Co.
Radio Corp. of Toledo and Rura
Broadcasting Co. of Ohio, Oal
Harbor, Ohio. The examiner als(f,
would deny the application o
WTOD Toledo to change from .
kw daytime on 1560 ke to 1 kw full §
time, directional, on 1470 ke.

The examiner preferred Mid
western Broadeasting on the basi:
of greater integration of ownershiy
and day-to-day management of the¢
proposed - outlet.  Proposals o
Toledo Blade Co., Radio Corp. o:
Toledo and Rural Broadeasting-Co
were found to involve interference
to CFOS Owen Sound, Ont.

The examiner ruled for denial o:
the Toledo Blade Co. application o:
the ground that it had not met al
legal qualifications. Toledo Blad¢
Co. owns P. G. Pub. Co., which i1
turn owns WWSW Inc., licensee ol
WWSW Pittsburgh. However, thy
officers concerned are neither offi §:
cers nor directors of P. G. Pub. Coljl
or WWSW Inc., the ruling noted

The examiner also found that thq
Rural Broadcasting Co. bid mus]
be denied on the basis of FCC’
requirement for 30 ke separati
between stations where their re
spective 2 and 25 mv/m contoursg
overlap. WLEC Sandusky, Ohiof"
is assigned 1450 ke.

Principals in Midwestern Broadcast
ing include: Ford R. Weber, investmen
president, g owner
W. Weber (no relation to For
R.), attorney and certified public ac
countant, executive vice president
treasurer, 14.2%; Russell Gohring, fo
mer program director and productior|
manager for Fort Industry Co. station
(now Storer Broadcasting Co.), now
credit manager of La Salle & Koch Co
department store, station director anc
director, 8.5%; Joseph H. Kroeger
branch manager, Toledo Tabulating
Div., Remington Rand, vice president
sales manager, 14,2%; Adaline Gressler
former public school teacher, educa-|
tional director and director, 14.2%]
?ggsell G. Perry, program director.
1%

- mom

-:qrufivv'?e'f‘gz

tady, N. Y., announces availability of
“high reliability” receiving tubes for
installation in industrial and com-
munications equipment. Tubes re-
duce tube failure by 10 to 1 in cer-
tain applications.

TAPEMASTER Inc., Chicago, an-
nounces development of new portable
power amplifier and speaker termed
Model SA-13 designed as companion
unit to Model PT-125 tape recorder.
Combination provides professional
quality tape recorder and playback
assembly.

TG(.'AIM’CJI e o o

BARNEY TILLEY Jr. named chief
engineer, WVOW Logan, W. Va.
WILLARD F. MATHESON, camera-
man, KTLA (TV) Hollywood, elected
president of Television Broadcasting
Employes Local 815, IATSE.

W F

Duplicating on 50,000 Watts FM

the NBC station serving
greater YOUNGSTOWN, O.
30th population area in U.S.
5,000 WATTS

M J
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"OM AXELSON (1), chairman, Den-
i Ad Club awards committee, pre-
s “Ad of the Year” award to
'/udnu Hammersley, KOA Denver
arformer known to listeners as “'Lora
“Hice”, while Numa James (r), ad
* | ub president, looks on. Presenta-
U#ion was made at Denver's Shirley-
Savoy Hotel May 29.

IN THE DEMNVER Ad Club competition, KLZ Denver won first awards in public
service programming and local music program production, and special awards
in news commentary, public service and children’s programming. Public serv-

ice first awards was for KLZ’s Sounding Board, Friday evening vehicle for ai

ing important controversial questions. Above (I to r) are Jack Tipton, KLZ
account executive; Sheldon Peterson, KLZ news director, holdmg the Pubhc

Service Award; M. D. Marlow, advertising

McM £
y

try N

Co., holding Local Music Program Origination Award; John G. McMnrtry,

[ARKETERS MEET

Madden, Dunville to Talk

‘ELEVISION and radio will be
iscussed by NBC’s Edward D.
adden and Crosley Broadcasting
orp. President Robert E. Dun-
itajille, respectively, at a session of
Bilfine American Marketing Assn.’s
eeting in Cincinnati next week.
Mr. Madden, NBC vice presi-
Hient in charge of TV network
erations and sales, will talk on
Television, a Revolution in Mar-
seting,” on Tuesday afternoon. At
e same session, Mr. Dunville will
iscuss “Radio Today and Tomor-
w.” Among other speakers will
¢ Richard D. Crisp, Tatham-Laird,
-z “A Case Study in Copy Re-
2arch.” The meeting is scheduled
slonday through Wednesday at the
letherland Plaza Hotel.

ux Changes Format

OR the last five broadcasts of
e current season, June 2-30, CBS
“adio’s Lux Theatre becomes Lua
Tour of Romance and Mystery with
‘wo half-hour programs, Romance
nd Broadway Is My Beat, filling
e Monday 9-10 p.m. (EDT) time
eriod. J. Walter Thompson Co.,
os Angeles, is the agency for
“ever Bros.

IT'S A

entertainment.

P p!

; Tom Axelson, Axelson Agency, and Hugh B. Terry, KLZ

general manager.

BELL, GEROT
Head Gen. Mills, Pillsbury

TWO major milling companies in
Minneapolis have elected new presi-
dents: Charles H. Bell of General
Mills Inc., and Paul S. Gerot of
Pillsbury Mills Inc.

Mr. Bell succeeds Leslie N. Per-
rin, 65, who has retired. Formerly
executive vice president, Mr. Bell
is the third generation of his family
to be president of General Mills or
a predecessor company.

Mr. Gerot moved up through
various sales and advertising posi-
tions to become executive vice presi-
dent last year. In his new post, he
succeeds Philip W. Pillsbury, who
becomes chairman. John S. Pills-
bury, who had been chairman, is
now honorary chairman.

Kefauver Vs. Taft

SENS. Estes Kefauver (D-Tenn.)
and Robert A. Taft (R-Ohio) are
scheduled to discuss their respeec-
tive policies on Theodore Granik’s
American Forum of the Air June
15 (Sunday), 10:30-11 p.m. EDT
over NBC’s radio and TV networks.

HABIT!

For 25 years, farmers in Kansas and
nearby states have turned to WIBW
for dependable service and preferred

TheVoice-~Kansas
/n TOPEKA
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NIELSEN DOUBT

Expressed on BMB Survey

CHECK with A. C. Nielsen Co.
Audimeters at the time BMB audi-
ence measurement survey No. 2
was underway in the late 1940’s
“showed that the average radio
family actually listened weekly
(during the daytime) to 599% more
radio stations than the BMB ballots
reported,” according to Mr. Nielsen.

His statement June 2 came with
distribution of a brochure giving
details of a new “Nielsen Coverage
Service.”

“Expressed another way, this
means that the mail ballot system
short-changed radio by 37% on
this one point alone,” he continued,
asserting these findings are being
reported because radio now is
“being forced to ZJAght for fair
recognition.”

He contends the new NCS pro-
ject, now in progress with results
promised in the early fall, goes
“far beyond” the BMB mail survey
and will provide the first nation-
wide measurement of TV coverage
as well as radio coverage, show TV
and radio ownership on a county
basis, car radio ownership, out-of-
home listening and viewing, and
other data, classified according to
family characteristics.

Asserting that NCS is viewed as
“a continuing or repetitive” serv-
ice, Mr. Nielsen said plans for No.
2 (in 1953 or 1954) are being made,
and points out that the discount
structure on subscriptions includes
10% off for subscribing now to the
second study. NCS is offered on

two bases: “Basic” and ‘“compre-
hensive,” the Ilatter including
“basic.” Copies of the brochure

deseribing NCS are being mailed to
all radio and TV stations and lead-
ing advertisers and agencies.

JOHN T. FLYNN, WMGM New York
news commentator, has completed re-
visions for sixth edition of his best-
seller, While You Slept. New material
is based on McCarran Committee hear-
ings in U. S. Senate, and the Korean
war.

D’ARCY EXPANDS
Plans Announced at Fete

CELEBRATING expansion of its
New York operations, D’arcy Ad-
vertising Co. played luncheon host
to 75 members of its New York
staff at the Waldorf-Astoria last
Monday.

J. F. Oberwinder, president of
the agency, announced to the mem-
bers the addition of four new ac-
counts and 34 members of the for-
mer Federal Adv.

He also explained the appoint-
ment of a three-man administra-
tive committee which will be re-
sponsible for all decisions on man-
agement policy affecting the New
York operation. This committee is
composed of Vice President John
Young Brown, who will sit as
chairman and Vice Presidents Ken-
neth W. Plumb and John B. Morse.

He further announced the ap-
pointment of an eight-man plans
board which will serve as an agency
team on all advertising campaigns
and problems of clients served by
the New York office. Headed by
Vice President Gordon E. Hyde,
the plans board will include Vice
Presidents Brown, Plumb, Morse,
Paul Louis, Jamie T. Irvien,
Douglas Boyd and Frank S. Ott.

SUMMER series of NBC radio The
Railroad Hour, started June 2, fea-
turing 18 new operettas written or
adapted by Jerome Lawrence and Rob-
ert Lee.

My. Richard H. Helman
Blue Ribbon Man

The Pabst Co.

Chicago

Dere Dick:

We're about to git a powerhouse punch
down here in th®

Kanawhe vallie when
they gits done
buildin’ o big
new ’lectric
plant. Seems
all I here about
15 new gene-
ratin’ plants
since th' war
but it must
hev  somethin’
to do with th’
fact thet mew
plants is al-
wayz bein’ put
up and old
plants iz usin’
more lecktric.
ity. When they
sez “What'll
you hey’’, I
guess th’ bu/
shots iz sayin’
“Th Kanawha
vallie” just
like when you
say “What'll
you hez" more
and more pee-
ples here is
sayin’ Pabst
Biue Ribbon.
They here
about it om
WCHS with
5,000 at 580.
Yrs.,
ALGY,

WCHS
Charleston, W. Va.
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AIR of tickets to a Cleveland

Indians ball game are going to

each of five or six telephone
contestants each evening on It's a
Hit! on WTAM Cleveland. New
musical baseball quiz was created
by Joe Bova, station program di-
rector. Contestants comprise a
team. When the song is identified
correctly team gets a man on first
base. If a score is made before
“three outs” each member of the
team collects two tickets.

—p————
WOMEN’S CLUBS WORKSHOP
PLANS are being drawn up by
Ruth Crane, WMAL-AM-TV Wash-
ington women’s director, for a TV
izstitute for women’s club officers.
Two TV workshops will be sched-
uled. Miss Crane will present a
“model” club program with club
leaders as studio guests. Discus-
sion period will follow.
—_——————
NEWSY STATION BREAKS
STATION break news flashes went
into effect June 5 at KSTP-AM-TV
Minneapolis-St. Paul. Twelve spot
summaries per day use local and
national items closing with a plug
for the next scheduled newscast.

R I D—
M-TV FARM TOUR

WOW-AM-TV Omaha fifth annual”

Farm Study Tour to Mexico and
Texas will take place September
14-30 under Mal Hansen, station
farm director, when a minimum
of 165 persons will visit citrus and
cattle raising areas in Texas and
agricultural regions of Mexico.

560 kc.

The Philadelphia
Inguirer Station

An ABC Affdiate
First. on. the Dial
In. America’s Third Market

Wegwesented by 1HE KATZ AGENCY
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TV MECHANICS COURSE
AVERAGE householder started
getting pointers on how and when
to make repairs and insure proper
maintenance when WTVJ (TV)
Miami began a series of programs,
Home Mechanics, last week. Tele-
casts are presented in cooperation
with the evening division of the
U. of Miami. Course, consisting of
eight half hour programs, will also
stress evaluation of household mer-
chandise for good design, construc-
tion and material.

—_————————
BROCHURE ON PROMOTION
PHOTOGRAPHS of grocery dis-
plays and stores where displays are
featured highlight “marketeering”
brochure sent to agencies and ac-
counts by KXYZ Houston. Copy
stresses that advertiser’s product
will get on-the-air promotion in any
time classification in addition to
promotion in 124 leading grocery
stores if KXYZ facilities are used
to sell merchandise.

R
PROGRAM’S MAIL RESPONSE
KING size promotion is the theme
used in a mailing piece plugging
Ed Kirg and the KDXA Pitts-
burgh Party Line show. Illustrat-
ed with playing cards, copy points
up the program’s pull. On a show
in mid-April, two one-minute an-
nouncements were made offering
copies of a promotional newspaper.
Station reports 5,800 responses
were received.

—_—e—e—o
INDIAN FILMS ON TV
SPECIAL arrangements with the
Embassy of India, Washington,
. C., were made by WFIL-TV
Philadelphia for a series of cul-
tural and social films dealing with
that country. Half hour movies
cavering all phases of Indian life,
are being nresented to inform the
bublic on conditions existing in the
Far East.
*—0—0

ELECTION COVERAGE

EIGHTY additional perscns were
employed by WGST Atlanta to
hel» give extensive coverage to
stzte primary elections last month.
WGST reports that 10 minutes
after polls closed the station aired
the first fiashes of precinet re-
turns.
e—e—o

WLW’s TALENT SEARCH

STAR search conducted recently
by WLW Cincinnati drew 1,873
entries and originated from 174
theatres in WLW’s four state
listening area, according to station
reports. Three finalists will be
named for cash prizes and will re-
ceive three-month contracts with
the station. Contracts will be open
for renewal if the acts are success-
ful.

“WILLY” AWARDS

AWARDS designed to foster and
stimulate the study of broadcast-
ing were presented to two Michi-
gan State College students last
week by WILS Lansing, Mich. At
an awards luncheon, Lee Hanson
and Clayton Roehl received “Willy”
statuettes for work in announcing
and radio production, respectively.
e

RECIPE BOOKLET

AS service to her TV audience,
illustrated mimeographed booklets
containing recipes for .summer par-
ties are being mailed by Mary
Landis, WBAL-TV Baltimore’s
kitchen expert. Recipes included are
those used by Miss Landis on her
cooking program.

e—o—o
NEW STATION BREAKS

NEW approach to station breaks
is being tried at WIP Philadelphia.
Children of staff announcers iden-
tify themselves, tell about their
dads and announce the station call
letters.

R

PROFESSORS FEATURED

PROFESSORS from Bryant Col-
lege, Providence, R. I, took to the
airways last Saturday when a new
series of broadcasts was inaugu-
rated on WPRO that city. Titled
Bryant’s View, the program marks
the college’s entrance into the radio
field with regularly scheduled pro-
grams. All lecturers on the weekly
broadcast will be members of the
faculty.

*—0—0
POLITICAL TELECAST

TELEVIEWERS in the Southwest
were given five and a half hours
of on-the-spot reporting of the
Texas Democratic convention by
KEYL (TV) San Antonio last week.
Members of the station’s news staff
interviewed convention notables and
covered the event from the city’s
Municizal auditorium.

S g —e—— 0

WNAX FORUM

T/NAX Yankton, S. D., awarded
$250 to a Yankton high school
puril at the sixth annual “Spring
Workshop,” culminating prcgram
of the WNAX High School Forum.
The winner was adjudged “most
effective’” of the finalists who spoke
on, “Are We In Danger of Losing
Our Freedom of Speech Through
Government Action?”

—_——0—9o
AUDITIONS AT WBEN
EIGHTH annual auditions for
Buffalo’s “Voices of Tomorrow”

competition are being conducted
by WBEN-AM-TV that city. Final
will be simulcast over the station
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at the end of June. Two outstan A]
ing vocalists will win an all-e

pense trip to compete for nationy
honors at Chicagoland Music Feyl
tival in August. |

‘
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KBIG INTRODUCTIONS e

REALIZING impossibility of itf"
four account-executives being perf
sonally introduced to Southerd
California advertising agencies bi
fore station started operatin|
KBIG Avalon sent picture anf
brief biography of each accour
executive to all agencies. An ad
companying letter read, in pa)
“If you haven’t seen this fac
haunting your reception room ye!
you will soon.” A

oo
‘GRASS ROOTS’ SURVEY

WGAR Cleveland’s News Editc
Charles Day, in a “grass roots
political survey, is interviewi
editors of rural and suburha
newspapers on his program, Ohi|"
Opinion. In addition to probin
political thinking in regard to th
Presidential race, Mr. Day asks hif
editor-guests about any cultural of
industrial improvements in theif
areas of northern Ohio which mighf
be of general interests WGAR Lis}"
teners.

oo —
ACADEMIC SERIES I

SERIES covering activities i
schools of medicine, law, dentistry
music and science affiliated wit
the U. of Louisville has begun a
WAVE-TV Louisville. University—
Today brings to viewers such pra
grams as the comic opera, “Cod
Fan Tutte.” This program tel¢
cast last week was the city’s firs
locally produced TV opera, sta
tion reports. WAVE also claims a
enthusiastic response from layme
and ecritics alike.

o Eeen o

P ——
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WFOR LOCAL COVERAGE
WFOR Hattiesburg, Miss., toof.
advantage of an opportunity th
carry out its renewed policy of en:
phasizing local news and speciz
events coverage when fire brokjy
out in a half-block of buildingf:
adiacent to the station. Davif’
Waite, WFOR newsman, was u
on the roof of the studio in tim
to broadcast the arrival of the fir
fight'ng equipment. One of f}
sparkplugs of the local-emphasi
policy is Don Cunningham, nen
editor, who said that he was gettin
complete cooperation from the sts
tion.

o—o—o
“LOST AND FOUND” STATIO?

WDIA Memphis is attaining a re:
utation as the “lost and four.
children’s station,” reports Pr
gram Director Christine C. Spi
del, citing the recent case of
lost four-year-old. Just after th
mother had telephoned the deseri)
tion to WDIA, a second call can.
in from the finder, obviating tI|
necessity for a broadcast.




ARAMOUNT LABS
Sold for $550,000

JRCHASE of Paramount Labs.,
llywood, for $550,000, by G.
rleton Hunt and Hans De Schul-
sss, partners of Unicorn The-
-es Inc., San Franeisco, took place
1y 26.

| The property, to be taken over
| 30 days and renamed, will start
w8 erations within 60 days as a
¢ f nplete commercial laboratory to
locess 35mm and 16mm film for
7 and motion pictures. Paramount
’tmes, represented by Robert
mter had closed its laboratory
i f ril 19 because of its work on a
| or program.

USY YOUNGSTER
CLW'’s 20th Birthday Noted

{LW Windsor-Detroit celebrated
20th birthday anniversary June
and officials reflected that the
ation has been “a mighty busy
.ungster.”
Detroit’s Common Council passed
official resolution congratulating
{LW “for two decades of com-
sndable progress” in the field of
jo. Acting Mayor Louis C.
iriani presented the resolution
Joseph E. Campeau, CKLW
esident, at a birthday party in
e Detroit Athletic Club.
Mr. Campeau commented,
‘wenty years ago today seems
e only yesterday. But when we
“k back over our 153,358 hours
., broadcast time—the 11,804 ad-
. rtlsels we've served—the 48,620
urs of public service time we've
-nated and our growth from 5
v to 50 kw, then and only then
| we realize we've been a mighty
sy youngster.”
CKLW officials extended per-
'nal congratulations to staffmen
ho had been with the station the
- { 11 20 years. These veterans in-
ade William H. Gatfield, treas-
‘er; William J. Carter, chief en-
Wneer; Walter Collins, master con-
i 4 ol engineer, and Gordon Fleming,
(@ ganist.

i

ADIO-TV performer Nelson Case is
eparing a book, History of the Brook-
.2 Dodgers, which will be published
American Binder Co. upon comple-
m,

'
B N N N L L e ik NC QB QGEND !

hook reviews
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ANTENNAS: THEORY AND PRAC-
TICE by Sergei A. Schelkunoff and
Harald T. Friis, Published by John
Wiley & Sons Inc., 440 Fourth Ave.,
New York 16, N. Y.; 639 pp.; $10.
ADVANCED ANTENNA THEORY by
i_A. Schelkunoff. Published by
John Wiley & Sons Inc., 440 Fourth
., New York 16, N. Y.; 216 pp.; $6.50.
BOTH books are part of the Wiley
Applied Mathematics Series, of
which I. S. Sokolnikoff is the editor.

The first, Antennas: Theory and
Practice, offers a thorough treat-
ment of the basic ideas and tech-
niques necessary to understand an-
tenna behavior and design. It is
a comprehensive book dealing with
antennas of various types in vari-
ous frequency ranges.

Book treats antenna principles
and the theory of radiation with
practical applications; it stresses
physical ideas and pictures as well
as methods of quantitative analy-
sis.

The second volume, Advanced
Antenna Theory, presents the
theory behind antenna behavior
and broad band antenna design.
It is devoted to recent, important
work in advanced antenna theory
and would serve as an excellent re-
view of current trends in antenna
research and development.

Dr. Schelkunoff, internationally
known authority on antennas, has
for more than 20 years been with
Bell Telephone Labs, as a consul-
tant. Dr. Friis is director of re-
search in high frequency and
electronics at Bell Labs and is the
originator of 24 patents.

TWENTY BASIC POINTS FOR TV RE-
CEIVER SERVICE b: W. Saun-

ders. Published by the Paul H. Wendel
Pub. Co., Indianapolis, Ind.; 44 pp.; $1.

FIFTH notebook in the Television
Technician’s Lecture Service, this
booklet presents the essentials for
rapid TV servicing by circuit
analysis.

Twenty basic circuit points are
described in text and profuse dia-
grams: Design of video amplifiers
for broadband response, control
of stage gain, function of auto-
matic gain control, tuned circuit
response, gain and bandwidth com-
parisons, stagger tuning of 1-F
stages, parallel effect of grid cir-
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cuit on plate load, design require-
ments of video detectors, phase in-
version properties of a conven-
tional amplifier and others. Volt-
age waveforms and concise data
on proper ion trap adjustment are
also given.

Mr. Saunders’ is director of
Saunders Radio and Electronic
School, Boston, and president of
the Radio-Television Technicians’
Guild, and developed his circuit-
analysis technique during lectures
to TV servicemen throughout the
United States.

RADIO ANTENNA ENGINEERING by
Edmund A. Laport. Puhhshed by Mec-

Graw-Hill Book Co., 330 W. 42d St,
New York 36, N. Y.; 563 pp.; $9.

ANTENNAS made of wires,
masts and towers with frequencies
up to 80 me are grist for Mr.
Laport, chief engineer, RCA In-
ternational Div. The book includes
some of the more advanced de-
signs for both UHF and VHF and
is illustrated with graphs, charts
and photographs.

Callings on a backlog of 30 years
of world-wide engineering experi-
ence, Mr. Laport treats radiation,
circuital and mechanical engineer-
ing aspects separately for each
type of antenna and includes con-
sideration of operational require-
ments, bandwidth, propagation en-
gineering and system engineering.

Miss Fox’s Year

KATHERINE FOX, director
of special broadecast services
for WLW and WLWT (TV)
Cincinnati, has won six
awards in
the past
five months.
Early this
year, Mec-
Call’s mag-
azine recog- -
nized Miss
Fox as an
outstanding
woman
broadcast
executive;
the English-Speaking Union
presented her with a citation
durinz her visit to London
for her contributions to in-
ternational understanding;
two publications in the en-
tertainment field cited public
service programs, inspired,
produced and directed by
Miss Fox; the Cincinnati Ad-
vertising Club selected her as
the “Cincinnati Advertising
Women of the Year,” and the
duPont Foundation gave the
Crosley Broadcasting Corp.
a commendation for its pub-
lic service programming
(Crosley says that the basis
for the duPont commendation
was a program series de-
signed by Miss Fox).

Miss Fox

Set for June 19-20
PROBLEMS in labor relations and
operating costs will be described
by Richard P. Doherty, NARTB
employe-employer relations direc-
tor, at the June 19-20 convention of
the North Carolina Assn. of Broad-
casters, at The Carolinian, Nags
Head.

Mr. Doherty will be opening
speaker after the call to ovder by
President T. H. Patterson, WRRF
Washington, N. C. Afternoon pro-
gram for opening day calls for a
Cape Hatteras cruise.

Ed Ruggles, dirvector of the North
Carolina State College Extension
Service, will speak the second day
on joint plans of NCAB and the
college to set up technical train-
ing to ease the shortage of first
class operators. John  Smith,
NARTB FM director, will speak on
“Revived Interest in FM Broad-
casting.”

Plans for the July statewide ra-
dio promotion will be outlined by
J. Frank Jarman, WDNC Durham,
to be followed by an open discus-
sion. An afternoon beach party will
be held, with the U. S. Brewers
Foundation as host. Transcription
companies will provide prizes for

_a treasure hunt. Other events in-

clude an Armed Forces air show
and a prevue of “The Lost Colony”
pageant.

SUMMER long spot campaign to pro-
mote highway safety has been in-
augurated at WCTC New Brunswick,

N. J. Campaign was instituted for
summer weekend broadcast.

oN

Watch that
“Follow-thru”

Even Bismarck knows that no
matter how much power you
put into your swing, it's the
follow thru that counts. If
you're interested in the rich
Midwest market, KFYR, with
the nation's largest area cov-
erage, is "must”’ on your media
list—gives your advertising
dollar a pre-war stretch in
this wealthy, rural market,

BISMARCK, N. DAK.

5000 WATTS-N.B.C. AFFILIATE
Rep. by John Blair
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POLITICAL ISSUES

Miller Advises
Broadcasters

BROADCASTERS have the right to editorialize during political cam-

paigns and are entitled to take definite stands on issues and candidates,

according to Judge Justin Miller, chairman of the NARTB board.
Writing in response to a query from Arthur L. Greene, manager of

KLTI-AM-FM Longview, Tex.,
Judge Miller summarized the rights
and privileges of broadcasters.
Mr. Greene had inquired about the
position his stations might take in
a local wet-dry campaign.

“I hope you will go ahead and
editorialize your own position
frankly and forcibly,” Judge Mil-
ler wrote Mr. Greene, “telling your
audience that it is your right and
privilege to do so, under the Con-
stitution and law of the land.
Then, I hope you will invite as
many responsible citizens—as you
can conveniently program — to
speak on all phases of the problem
for, against or in-between; telling
your audience, in doing so, that you
are inviting those people to speak
—not in derogation of your own
right to editorialize—but in order
that the people may hear all sides
of the question and decide intelli-
gently how to vote; being fully con-
fident the truth will prevail if all
sides are presented.

“This, in my opinion, is the true®

editorial tradition, and the one best
calculated to maintain the respect
and confidence of your community,
as well as to establish the prestige

KWK delivers. ..

Yes...

KWK delivers fo its sponsors the
most welcome package of all . .. the
St. Louis radio audience at KWK's
LOW—low cost per 1000 radio homes

delivered .

you't Katz man

has the bundle of facts . . . based

on Pulse!

Globe-Democrat Tower Bldg.
Saint Lovis

A

T4e KATL AGENC
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public interest of his community., It
is his duty, moreover, to see to it that
both sides of such issues are fully
and adequately presented; hence, that
he must use due diligence to select
proper subjects for such discussions
and due diligence to find qualified
speakers on each side. The FCC has
enunciated this doctrine on many oc-

*
of broadcasting.”

Going into the legal duty of a
broadcaster under the law and un-
der FCC rulings, Judge Miller ex-
plained that Seec. 315 of the Com-
munications Act permits a station
to refuse facilities to both sides
and sidestep the issue, or permits
it to sell or give time to one can-
didate to speak on one side in which
case it must give equal opportunity
in time, day or mnight, to his op-
ponent,

If the second alternative is
adopted, Judge Miller warned, the
station must not censor the seript
of any candidate who broadcasts,
involving possible risk.

The FCC has ruled, he reminded,
that the word censor in Sec. 315
forbids the broadcaster to delete
any part of, or in any way change,
the script of the candidate, even
though it may be libelous on its
face. This FCC “dictum” sets up a
dilemma, he noted, if the broad-
caster should refuse to allow a
candidate to broadcast libelous ma-
terial or persuade him to recast it.
Such a course would involve the
danger of having FCC deny license
renewal.

Possible Repercussions

On the other hand, Judge Miller
continued, if he allows the candi-
date to broadcast a libel he may
suffer a judgment for damages
under the law of his state. A num-
ber of states have laws freeing the
broadcaster from liability in such
cases unless he was himself a party
to the libelous broadecast.

Another risk in Sec. 315 was
pointed out by Judge Miller, who
observed that “it would require a
broadcaster who permitted a Demo-
crat and a Republican to use his
station, also to permit a Commu-
nist to use it, if the Communist
were a qualified candidate. The
Supreme Court has recently decided
that a Communist is a eriminal,
because he advocates the over-
throw of government by violence.

“Hence, if a member of the Com-
munist party qualifies as a candi-
date and preaches the overthrow of
government over a broadcasting
station—assuming that the broad-
caster knowingly permits him to do
so and fails to strike out the crimi-
nal preachment—then the broad-
caster might be charged as an ac-
cessory to the ecrime.

“The incongruity of Sec. 315, and
the FCC’s interpretation of it, thus
become more and more apparent.”

Judge Miller summed up the con-
troversial issue doctrine in this
way:

It is the duty of the broadcasting
licensee, in the public interest, to see
to it—in the programming of his sta-
tion—that liberal attention is given
to controversial issues affecting the

and has clearly indicated that
it will give serious consideration, in
renewal hearings, to whether or not
licensees have complied with the
doctrine.

Judge Miller emphasized that the
First Amendment of the Consti-
tution — forbidding Congress to
make any law abridging freedom
of speech and press—and Sec. 326
of the Communications Act—for-
bidding FCC from interfering with
freedom of speech and press—
“clearly guarantee to broadcasters
the privilege and the right to edi-
torialize.” He recalled that FCC in
1949 reversed its earlier ban
against editorializing but still re-
quires the broadcaster who edi-
torializes to give the public a rea-
sonably balanced presentation of all
responsible viewpoints on the issue.

He urged the Longview broad-
caster to tell the community, as a
newspaper editor would do, “how
you feel about the subject, massing
your arguments as effectively as
possible. Then I hope you will gra-
ciously invite responsible persons
to present their responsible view-
points, also. In this way you con-
form to the applicable laws, doc-
trines, rules and interpretations,
but you will do so in a dignified
way; consistent with the prestige
of broadeasting and with your
rights and duties under the Consti-
tution.”

Judge Miller said that a good
case can be made by challenging
the validity of Sec. 315 and the
FCC’s decision on constitutional
grounds. He chided broadcasters
for failure to fight for their rights
under the  First Amendment and
Commerce Clause, referring to the
way publications have met chal-
lenges to freedom of the press.

“If you can set a pattern of edi-
torial courage and understanding
which will show willingness to as-
sume, voluntarily, the normal re-
sponsibility of an editor in his com-
munity,” Judge Miller said: “if
other broadcasters throughout the
country will do the same; perhaps,

MISSOURI Governor Forrest Sm
signs the State Senate bill providiil
broadcasters immunity from suit ¢
sulting from libelous statements ma|
by candidates making radio-TV ajn
pearances. Gov. Smith, who plann fu
to veto the bill, signed it after cof
ference with Missouri station spokel

men [B®T, May 26]. b

after a time, we can put broadcasy]
ing upon such a footing as to mall
possible the same bold insisten
upon the constitutional principl|
as that of the editors today. Unif
that time the odds are against us-
in Congress, in the courts and b
fore the FCC.” 2

‘CARAVAN' TOUR

On Westinghouse Sales Plarf:

“CONVENTION CARAVAN,”

carnival introducing Westinghou
radio-television fall merchandisir
plans to dealers and distributor
is to arrive in Chicago today (Mo
day) for the first of seven countr
wide meetings, J. F. Walsh, T
Radio division sales manager, ail
nounced last Tuesday.

While meetings feature a ea
nival atmosphere, with Broadw:
artists performing, the basic thenfs,
is Westinghouse Electric Corp §u
sponsorship of CBS radio and te
vision coverage of the coming poli
ical conventions and campaignf’
From Chicago the caravan wi
move to New York, Philadelphi
Atlanta, Dallas, Los Angeles, ar
San Francisco. f

—

LEADING the country in sixth annu
aptitude tests sponsored by Americ:
Assn. of Adv. Agencies was Los Af
geles area with 91 candidates.

WLS Spearheads Record

serap Drive/

(See Front Cover)

Glear Channel Home of the National Barn Dance

CHICAGO 7

=y
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EMO. FUNDS
Radio-TV Monies Asked

ALL for the rank and file of the
emocratic Party to contribute to
victory chest so the Democratic
‘ational Committee can carry out
2 comprehensive plan for a na-
onwide radio-TV campaign” was
ade last week in party publica-
ons.

The party faithful were asked to
ntribute $5, $10, $25, $50, $100
e $500 to a radio-TV fund. Aec-
srding to Publicity Director Sam-
¢l C. Brightman no goal has been
3t for the fund.

' In a full page “ad” in June 2
midisue of The Democrat, Chairman
utf 'rank E. McKinney declared that
is¢ The battle is on. The Republican
Y & onfusion’ campaign . . . is in high
flafiear. We need money to fight it.
lu® eal money! We need a real radio
9§/nd television fund to tell America
- Jae truth—in the kind of language
—fae people understand. . . .”

 In a front page editorial in the
ame issue of The Democrat, radio
'nd TV plans of the Democratic
‘arty were referred to in these
Words: “It takes money to broad-
Hast the word to every farm, town
'nd city in the nation. Radio and
aslevision—and the Democratic
‘arty plans to use them in a more
xciting, more dramatic way than
| ny political party ever dreamed of
Pldi—cost money. Big money!”

EA ELECTED

fo Head Jr. Adv. Club of L. A,

JON LEA of the White King Soap
ilo. advertising department, has
‘een elected president of Junior
o fadv. Club of Los Angeles, newly
ormed group resulting from a mer-
2 tdver of L. A. Junior Adv. Women
siitind L. A. Junior Adv. Men.

First and second vice presidents are
arolyn M. McClyman, executive secre-
|'ary, MacAfee & Edwards, and assistant
ublic relations director, Helen Ed-
lvards & Staff, and Noel Lee, executive
. | ecretary, Chain Store Age. Ed Wirsing,
idvertising department, Union Bank &
/'rust Co., is treasurer. Recording and
orresponding secretaries are Elva
\rmstrong, partner, Independent Re-
jrigeration, and Cochran, sales
sromotion, Art’s Engraving Co.
Board of directors includes Janice
‘orgette, assistant media buyer, Mogge-
t Inc.; Bob Vogel, copy chief,
1C. ; Martin, account
'xecutive, Keith Jones Representatives;
nd Alan Gardner, public relations di-
ector, Florence Gardner Pictures.

Humor in High Places

‘HUMOR QUOTIENT’ will
be established for Presiden-
tial candidates Warren, Ke-
fauver, Russell, Kerr, Hum-
phrey, McMahon, Taft, Ray-
burn and Eisenhower in a test
to be given by the Washing-
ton Chapter of the National

Assn. of Gagwriters, Bill
Treadwell, director of the
Museum of American Com-
edy, has announced. The

querying of candidates is
part of a national survey be-
ing conducted by the museum
to find if Americans are los-
ing their sense of humor, he
said.

NBC Availabilities

NBC will make five political con-
vention radio programs available
for local sale on a cooperative basis,
spokesmen have reported. The pro-
grams: June 28, 7-7:30 p.m.; July
1 and July 3, 10:35-11 p.m.; July
16, 10-10:30 p.m., and July 17,
10:85-11 p.m. Talent charge per
program in case of full sponsor-
ship will be one-fifth of the station’s
one-time applicable half-hour rate;
where participations are sold, the
charge will be in the same ratio
to the station’s spot announcement
rate. Programs may not be sold to
advertisers competing with Philco
Corp., which will sponsor NBC
radio and TV coverage of conven-
tions.

PHILLIES" GAMES

Fans Ask More Broadcasts

SO MANY basefall fans have re-
quested greater radio-TV coverage
of their games, the Philadelphia
Phillies have composed a form let-
ter, which reads in part:

The Phillies wish that all our games
could be broadcast. Unfortunately,
sponsors apparently do not feel that
there is sufficient interest to warrant
the extra expense of a separate sta-
tion for each Philadelphia club. . . .

The Phillies would also like to tele-
vise a greater number of our games.
At present time, however, there are
only three television stations in Phila-
delphia, and because of network de-
mands on their time, they find it incon-
venient to schedule more baseball
games. . . . If you have further sug-
gestions on this matter, a letter to the
television stations might be helpful.

kX0

CAN!

and

DOELS!

i Call PAUL H. RAYMER CO., National Representatives

EL CENTRO
CALIF.
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CHURCH NAMED
CBS Radio News Director

WELLS CHURCH, acting director
of news and public affairs of the
CBS Radio Network since April,
has been named director, CBS
Radio President
Adrian Murphy
announced last
week.

Prior to being
named acting di-
rector, Mr. Church
served ‘as editor-
in-chief of CBS
Radio News, and
in his new post
he will have
charge of the
news operations for CBS Radio
coverage of the Presidential con-
ventions in Chicago this July. A
veteran newsman with varied ex-
perience in both radio and news-
paper work, Mr. Church first joined
CBS Radio in 1931 at Washington,
DEE:

He became acting director of
news and public affairs when Direc-
tor Edmund Chester resigned to
become general manager and part
owner of RHC-Cadena Azul in
Cuba [BeT, April 14].

DEWES ELECTED

Heads Ad Club in St. Louis

BONNIE DEWES, first place win-
ner in the Erma Proetz Awards
competition for her television work,
was. elected president of the Wom-
en’s Advertising Club of St. Louis.
Miss Dewes, of the market research
department, D’Arcy Adv. Co., suc-
ceeds Helen Prange, who will serve
as an honorary member of the
board of directors.

Others elected at the meeting in
the Forest Park Hotel June 2 are:
Josephine Hickey, vice president;
Mrs. L. Ila Baker, secretary, and
Leonora Allen, treasurer. Nine new
committee chairmen are: Mrs.
Robert A. Willier, program; Mrs.
Hazel Wagner, membership;
Esther Lee Bride, educational;
Jeanne Hynes, press; Mrs. Beulah
Schacht Cochrum, publication;
Grace Stockhus, business & civic;
Mrs. Virginia Stobie, entertain-
ment; Mrs. Marie Addison, attend-
ance, and Mrs. Elmer C. McCaddon,
personal relations.

Mr. Church

Roper Series Begins

ELMO ROPER, public opinion
analyst, began a series of telecasts
called Where the People Stand on
the NBC-TV network, 10 p.m.
Wednesday., First half-hour pro-
gram featured, besides Mr. Roper,
a panel of three leading newspaper
editors representing different politi-
cal opinions from different sections
of the country. The analyst,
heard on the NBC radio network
weekly at 3 p.m. EDT Sunday, will
present a second political analysis
on television June 25.

LBS SUCCESSOR

Planned Regional Suspends

McLENDON BROADCASTING
System, new West Coast regional
network scheduled to start opera-
tions June 7 [BeT, June 2], was
suspended last Wednesday. “Vari-
ous circumstances” were responsi-
ble, according to Gordon McLendon,
president of the regional and oper-
ating head of Liberty Broadcasting
System, which suspended last
month [BeT, May 19]. These
circumstances included two lengthy
absences from Hollywood head-
quarters by Mr. McLendon, who
was to have handled personally
daily re-creations of major league
baseball games.

Mr. McLendon is to appear June
17 in Philadelphia as a witness in
the government’s anti-trust action
against professional football and
also will give depositions in his own
suit against organized baseball, set
for August 18 in Chicago.

Although 17 West Coast stations
had contracted for regional service,
Mr. McLendon and Benton Pas-
chall, executive vice president, said
they felt it would be impossible to
carry out agreements this season.
The regional was incorporated in
California and the name will be re-
tained for possible resumption of
operation at a future date.

CHARLES MICHELSON Inc, N. Y.,
radio TV transcription firm, named

U. 8. distributor for Canadian radio
package, The Happy Gang.

B

INSURANCE BUILDING
JOHN BLAIR £C0. REPRESENTATIVE
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‘—FOR kINEsT TAPE RECORDING
e

~FIRST CHOIC
OF ENGINEERS!

Only Magnecorder offers all the flex-
ibility, high fidelity and features you §
require—at a price you want to pay! 4

| FITS EVERY PURPOSE — EVERY PURSE}

¢ PORTABLE — LIGHTWEIGHT
Recorder in one case —
Amplifier in the other. Easy
handling — compact!

QUICKLY RACK MOUNTED
Units con be combined for
studio operation of portable
equipment.

CONSOLE OR CONSOLETTE
Operotion available by com-
bining units in rich Magne-
corder cabinets.

For new catalog — wrile:

FINAL
TV
ALLOCA- ]
TIONS ;
REPORT

Extra copies of this 196-page
printed report available at §3.00
each.

This complete, easy-to-read vol-
ume shows the entire city-by-
city breakdowns for all 2,053
proposed stations in 1291 com-
munities.

For extra work copies, tear
copies, library copies send the
coupon below. Supply is limited
so order your copies now.

Broapc
870 National Press Bldg
Washington 4, D. C.

Please send . . copies of
the Final Television Allocations
Report at $3.00 each.

[0 M/O. check [ please bill

Name
Company
Street
City Zone State
P_a;_sﬁ_ ® June 9, 1952
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MAY 29 THROUGH JUNE 5

CP-construction permit
DA-directional antenna
ERP-effective radiated power
STL-studio-transmitter link
synch. amp.-synchronous amplifier

STA-special temporary authorization

ant.-antenna

cond.-conditional

D-day LS-local sunset
N-night mod.-modification
aur.-aural trans.-transmitter
vis.-visual unl.-unlimited hours

CG-conditional grant

SSA-special service authorization

Grants authorizing mew stations
roundup of new station and transfer

and transfers, accompanied by a
applications, begin on page 91.

May 29 Decisions . .
COMMISSION EN BANC
To Remain Silent
KVOB Alexandria, La.—Authority to
remain silent for additional 90 days

from April 5 pending consummation of
assignment of license.
Extension of Authorization

WIBK Knoxville, Tenn.—Extension of
temp. authorwalmn to operate for
period of 90 days to expire Sept. 1,
1952, or until 30 days after conclusion
of proceedmgs in Supreme Court of the
United States which have been in-
stituted by applicant, whichever period
shall be shorter.

WHIL SSA Extended

WHIL Medford, Mass.—Extension of
SSA to operate on 1430 ke 250 w D with-
out approved type frequency monitor,
for period of 60 days, or until authority
shall have been granted WHIL to
operate program tests in accordance
with latest mod CP, whichever is
sooner.

Granted Reinstatement

KWPM-FM West Plains, Mo.—Rein-
statement of expired CP for Class B
FM station.

To Remain Silent

KMHB Belton, Tex.—Authority to re-
main silent additional 60 days from May
25, pending reorganization.

May 29 Applications . . .
ACCEPTED FOR FILING
CP to Change Location

WEKAQ San Juan, Puerto Rico—CP
to change trans. location and install
new trans.

KIJV Huron, S. D.—CP to change
trans. and studio location.

Extension of Completion Date

WWOC Manitowoe, Wis.—Mod. CP
which authorized new AM for exten-
sion of completion date,

WEKAT-FM Miami Beach—Mod. CP
which authorized new FM for extension
of completion date.

WEDK (FM) Springfield, Mass.—Mod.
CP which authorized new non-com-
mercial educational FM for extension
of completion date

License Renewal

Following stations request renewal
of license:
WJIBY Gadsden, Ala.;
rado Springs, Col.

TENDERED FOR FILING

CP to Increase Power

WEAS Decatur, Ga.—CP to increase
power from 10 to 50 kw and install new
trans.

KRDO Colo~

June 3 Decisions . . .

BY BROADCAST BUREAU
To Remain Silent

WCAT Rapid City, S. D.—Granted au-
thority to remain silent for period dur-
ing which regular instructional actxvx-
ties are suspended from June to
Sept.

Extension of Completion Date

KFRB Fairbanks, Alaska—Mod. CP
to change ant. system, and extend com-

mencement and completion dates 2
months and 8 months from date of
grant, respectively.

WCAR-AM-FM Pontiac, Mich.—Mod.
CPS 1fosr2 extension of completion date

WBZ-TV Boston—Mod. CP for ex-
tension of completion dates to 12-26-52.

WMVO Mt. Vernon, Ohio—Mod. CP
for extension of completion date to
7-26-52.

WEEK Peoria, Il.—Mod. CP for ex-
tension of completion date to s 1-52.

WJAR-TV Providence, R. I—Mod.
ﬁP Io; extension of completmn date to

License For FM

WLEU-FM Erie, Pa.—License new FM

statmn 97.9 me; Ch. 250; 7.8 kw; minus
5 ft.

TV—Ch. 6
WJIIM-TV  Lansing, Mich.—CP to
change ERP from 18.7 kw vis. 9.3 kw
aur. to 8.7 kw vis. 4.3 kw aur.

June 3 Applications . . .

ACCEPTED FOR FILING
AM—1320 ke

WHWD Hollywood, Fla.—Mod. CP
which authorized new AM for approval
of ant. trans. and studio location.
AMENDED to change power from 1 kw
to 500 w.

License Renewal

WGCH Greenwich, Conn.—Requests
renewal of license.

Change Studio Location
WJEF-FM Grand Rapids, Mich.—Mod.
CP which authorized new FM to change
ERP_ from 550 to 115 kw; trans. and
studio location to corner AB Ave. &
24th St. near Plainwell, Mich. and ant.
height

TENDERED FOR FILING

Change ERP

KSTP-TV St. Paul-AMENDED to
change ERP from 98.7 kw vis. 54.3 kw
aur. to 100 kw vis. 60 kw aur.

WBEN - TV Buffalo — Mod. CP to

change ERP from 88 kw vis. 44 aur.
53.70 kw vis. 26.85 aur.

June 4 Decisions . . .
BY COMMISSION EN BANC

AM—860 ke

KTRB Modesto, Calif. —Granted
lication to increase D power on
c from 5 to 16 kw and mstal.l DA

Modification of License

KFNF Shenandoah, Iowa—Mod. hcen*

to specify unl. on 920 ke with 1 kw |
500 w N. KFNF shared time with

Petition Denied
WJEL Springfield, Ohio—By orda
denied petition to reinstate applicatic
to increase power on 1600 kc from 5v
w to 1 kw D and to operate 500 w I
using DA-DN.

Granted STA

WTIP Charleston, W.
waived Sec. 3.165 and 3. lﬂl(b) (4) ar

granted STA to ug 1 to operate tranf—

by remote control.

WGNC_ Gastonia, N. C.—By orde
waived Sec. 3.165 of rules and grantc
STA to operate trans. by remote si
pervision.

ACTIONS ON MOTIONS
By Comr. Frieda B. Hennock

Television California, San Francisf
—Granted request for dismissal of
tion for clarification of effective dzn
of order removing TV applications fro.
hearing.

KSRT (FM) Beverly Hills, Calif-
Granted petition to amend applicatic
to change type of ant. increase an
height and ERP; removal of applic
tion, as amended, from hearing docke

Montrose Bestg, Corp., Montrose, P
—Granted petition to amend applicatic
to specify 1250 ke in lieu of 950 ke, ar,
for removal of application as amende
from the hearing docket.

Radio Norwich Ine., Norwich, N. ¥
WATS Sayre, Pa.—On Commxssxou
own motion, removed from hearir
docket apphcatlons of WATS and R
dio Norwich Inc

By Comr. Edward M. Webster

Hawthorn Bestg. Co. St. Louis-
Granted petition for extension of tir]
to June to file exceptions to Inmiti:
Decision in proceeding re applicati:
and that of Hirsch Communication Ei
gineering Corp., Sparta,

By Hearing Examiner
Elizabeth C. Smith

Desert Radio & Telecasting Co., Pal
Springs, Calif.—Granted petition f(
continuance of hearing from May 28 1
June 12, 1952, at Washington, D. C., 1
application,

By Hearing Examiner
Hugh B. Hutchison

WBUD Trenton, N. J.—Ordered th:
record in proceeding be reopened it
purpose of incorporating letter ccr
sidered relevant and necessary to def
termination of one of the issues an
that, upon such incorporation, recor
was closed.

By Hearing Examiner Fanney N. Litvi

Azalea Bestg., Co., Mobile, Ala.-
Granted petition to amend so as to spe

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO
MONITORING COMPANY
P Y
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037 Kansas City, Mo. |

o« TOWERS o
AM ®* FM & TV ©
Complete Installations
TOWER SALES & ERECTING CO.
6100 N. E. Columbia Bivd.
Portland 11, Oregon

BROADCASTING ® Telecastir

* VACANCY

YOUR FIRM’S NAME in this “vacancy”
will be seen by 15500 readers—sta-
tion owners and managers, chief en=
gineers and technicians—applicants
for AM, FM, Television and facsimile
facilities.




CONSULTING RADIO & TELEVISION ENGINEERS

AN

JANSKY & BAILEY

-l xecutive Offices

R 3 National Press Building

ifiices and Laboratories

3 339 Wisconsin Ave, N. W.

Vashington, D. C. ADams 2414
Member AFCCE *

JAMES C. McNARY
: Consulting Engineer
National Press Bldg., Wash. 4, D. C.

Telephone District 1205
Member AFCCE *

sommercial Radio Equip. Co.

> Everett L. Dillard, Gen. Mgr.

NTERNATIONAL BLDG. DL 1319
WASHINGTON, D. C.

" 0. BOX 7037 JACKSON 5302

KANSAS CITY, MO.

A. D. RING & CO.

26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.
Member AFCCE*

Craven, Lohnes & Culver
.. | MUNSEY BUILDING DISTRICT 8215
ra WASHINGTON 4, D. C
Member AFCCE*

McINTOSH & INGLIS
1216 WYATT BLDG.
WASHINGTON, D. C.

Metropolitan 4477

Member AFCCE *

—Established 1926—
PAUL GODLEY CO.

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Notch, N. J.

Member AFCCE *

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BLDG.  NA. 3373
WASHINGTON, D. C.

Member AFCCE”

RUSSELLP. MAY
John A. Moffet, Associate
1422 F St, N. W. Kellogg Bidg.

Washington, D. C. REpublic 3984
Member AFCCE*

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 0111
Washington 4, D. C.

Member AFCCE *

GEORGE E. GAUTNEY

CONSULTING RADIO ENGINEER
1052 Warner Bldg.
Washington 4, D. C.

National 7757

WELDON & CARR
WASHINGTON, D. C.
1605 Connecticut Ave.
Dallas, Texas Seattle, Wash.

4212 S, Buckner Blvd. 4742 W. Ruffner
Member AFCCE*

E. C. PAGE
CONSULTING RADIO
ENGINEERS
OND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.
; Member AFCCE *

MILLARD M. GARRISON
1519 Connecticut Avenue
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE *

KEAR & KENNEDY
1302 18TH ST, N. W. HUDSON 9000
WASHINGTON 6, D. C.
Member AFCCE*

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

WILLIAM L. FOSS, Inc.

i Formerly Colton & Foss, Inc.

§ 127 15th St., N. W. REpublic 3883
WASHINGTON, D. C.

JOHN CREUTZ
319 BOND BLDG.  REPUBLIC 2151
WASHINGTON, D. C.
Member AFCCE *

GUY C. HUTCHESON
P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
1011 New Hampshire Ave., N. W,
Republic 6646
Washington 7, D. C.

LYNNE C. SMEBY

g, d focsional E "

1311 G st., N. W.
Washington 5, D. C.

EX. 8073

GEORGE P. ADAIR

Consulting Radio Engineers
Quarter Century Professional Experience
Radio-Television-
Electronics-Communications
1833 M St., N. W., Wash, 6, D. C.
Executive 1230—Executive 5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—RIverside 7-2153
Riverside, 1l
(A Chicago suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha St., N.W., Wash., D. C.
Phone ORdway 8071

Box 2468 Birmingham, Ala.
Phone 6-2924

ROBERT L. HAMMETT

|
§ CONSULTING RADIO ENGINEER

1 230 BANKERS INVESTMENT BLDG.
4 SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

JOHN B. HEFFELFINGER
815 E. 83rd St Hiland 7010

KANSAS CITY, MISSOURI

GRANT R. WRATHALL
Aptos, California

Appointments arranged for
San Francisco Seattle Salt Lake City
Los Angeles Portland oeniz
Box 260 APTOS—3352
Member AFCCE*

RAYMOND M. WILMOTTE

1469 Church Street, N.W. DEcatur 1231
Washington 5, D. C.
Member AFCCE *

| BERNARD ASSOCIATES '\‘I uni:vs\"'e' HARRY R. LUBCKE WALTER J. STILES
earn Continuous Operational Engineering
1 CONSULTING RADIO ENGINEERS C?. an & Tear L e L CINEEE and Management since 163
4 5010 Sunset Blvd e = Television Engineering Since 1929 14230 Aztec, E:‘on Fernando, California
unse vd. v ire 1.
: = Lt e 2443 CRESTON WAY  HO 9-3266 1003 Loyalty ‘Bullding; Portland, Oregon
el ecsdcaliE AR Onandy (26715 Washington 5, D. C. HOLLYWOOD 28, CALIFORNIA ATwater 4282
.

- ify site, furnish additional coverage,
nd for removal from hearing.

‘By Hearing Examiner J. D. Bond

B & d Co., Rockford, Ill.—
§ iranted petition to amend application
o show: (1) present officers of corpora-
' ion; (2) corrected geographical co-
‘M rdinates for proposed DA location;
‘B 3) corrected plat of ant. site; (4) cor-
\l ected showing of 250 mv/m and 500
L av/m contours; and (5) map portrayals

of interference to be caused by pro-
posed station to service WIBA. Granted
pending motion to reconvene proceed-
ings and set for further hearing June
18 at Washington. Further ordered at-
torneys for the parties and their engi-
neering consultants appear at offices of
Commission 10:00 a.m. Friday, June 13,
at conference considering: (1) simplifi-
cation and i ion of 1

procedure at hearing; and (4) such
other matters as then and there may be
resolved in order to shorten record, to
sharpen issues, and to expedite com-
pletion of hearing.

KGBS Harlingen, Tex.—Granted mo-
tion for extension of time from June 2
to June 12, 1952, for filing reply to
proposed findings of Kfact and con-

issues in this proceeding; (2) possibility
of stipulating with respect to facts; (3)

IROADCASTING ® Telecasting

s S e are—————

by KOA Denver.
(Continued on page 91)

Member AFCCE *

June 9, 1952 © Page 87




Payable in advance.

No charge for blind box number.
BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. c.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.

Situations Wanted 20¢ per word—$2.00 minimum ® Help Wanted 25¢ per word—$2.00 minimum
All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch

Send box replies to

or bulk )

appLicaNts: If transcription:
please All transcriptions, photos,
ING exp

£1.00 charge for mailing (Forward remittance separately,
etc. sent to box numbers are sent at owner’s risk. BROADCASTING » TELECAST-
y repudiates any liability or responsibility for their custody or return.

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Managerial
Experienced manager for net af-
filiate in excellent Iowa market. Box

ZIingP. BROADCASTING . TELECAST-

Two combo men for 250 watt ABC

fishing countﬁr. Wire or
call collect if interested: KODI, Cody,
Wyoming.

A , _announcer-salesman. Top

General manager with rec-
ord in small market for similar posi-
tion in larger metropolitan market.
Unusual opportunity for advancement
for man with ambition, sales ability
and executive experience. Box 371P,
BROADCASTING - TELECASTING

Very successful, highly rated midwest
independent needs commercial man-
ager immediately to help carry man-
agement load. State qualifications and
salary requirements. Please do not
phone. Jerome Sill, WMIL, Milwaukee.

Experienced stfation and commercial
manager for 1000 watt daytime station
on air one year. Big opportunity.
Reply G. R. Lockhard, Secretary: Box
389, West Frankfort, Tilinois. Telephone
797; home phone 1252-W.

Salesmen

First class salesman wanted by AM-FM

station in south Atlantic state. Must
be reliable, industrious, sober. Don’t
expect a world beater but a plugger.

All type accounts including department
stores. Box , BROADCASTING »
TELECASTING

Excellent opportunity for good local
salesman. Liberal guarantee, drawing
account, plus list of accounts now on
air. Beautiful resort town but reason-
able living costs. Good housing avail-
able. Send complete information at
once. Box 350P, BROADCASTING .
TELECASTING.

salary. Audition, photo, particulars to
Larry Filkins, KSCB, Liberal, Kansas.

Announcer-writer. Wyoming's pioneer
station has opportunity for permanent,
capable, experienced or graduate jour-
nalist. Send picture, complete informa-
tion, audition, salary desired to KSPR,
Casper, Wyoming.

Staff announcer with good news de-
livery for CBS affiliate. Send refer-

Engineer-announcer. Starting salary
$70 oo per week WIRB, Enterprise, Ala-

combi

Situations Wanted (Cont’d)

Announcer—4 years experience. A
staff duties. Friendly, informal D:
!nteulgent news. Draft exempt. Bo
185, BROADCASTING « CASTY

Experienced announcer, radio scho’
graduate. Draft exempt. Prefer sout!
Operate console. Box 331?, BROAD)|
CASTING » TELECAST]:N

Announcer, employed, experience‘
DJ news, remotes, sales and boa:
operation. College graduate and SK

Radio School. Prefer upper midwes
Disc available. Box 333P, OAD)
CASTING . TELECASTING.

Attention Florida, Gulf CnastA south
west.  Experienced announcer em:
ployed large market in midwest. D.J}
news, MC. Well balanced staff man
Marned getglg%r]:. Bux 334P BROAD

el

man. Air work important. Salary ex-
cellent. Send recording. Contact Man~
ager, WITZ, Jasper, Indiana.

Engineer. Combination man preferred,
but we offer announcer training. Ideal
living and working conditions. Five-
day week, Some overtime at time and
one-half. Good future, good salary and
other benefits. WOCB, West Yarmouth,
Cape Cecd, Mass.

Engineer with first class license. Will-
ing to learn announcing. WREL, Lex-
ington, Virginia.

ences and tape to WCOV, S
Alabama.

Adding to staff. Want experienced local
news reporter-announcer. Top salary.
Experience required. Personal inter-
view arranged. Send experience, edu-
cation, personal background, disc or
tape to WMIX, Mt. Vernon, Illinois.

Network station, TV application, has
opening for staff announcer. Better
than average opportunities. Send audi-
tion and resume to Carson,
WMOZX, Meridian, M]SSISSlppI

or 1000
nd

Experienced announcer
daytime station. Good liv
ing conditions. Salary,
unlimited. Telephons
ville, Missouri.

965,

Technical

Immediate opening for first class oper-
ator. No announcing, Experience not

Time salesman for Texas statmn Sa]ary
plus commission. Good market.
361P BROADCASTING - TELECAST-

South Carolina. Box 332P,
BROADCASTI'NG TELECASTING.

Engmeer needed 1mmedlately for 1000
ork liate in
,000. Wrxte full details

to Box 340P BROADCASTING + TELE-

Announcers
Experienced - i Sev-
enty-five start. Upper midwest. Box Transmitter position open. No an-
26P, ROADCASTIﬁG « TELECAST- nouncing. Permanent. Texas. Box 362P,

Announcer-engineer with first phone.
Must have top announcing ability. CBS
station in highly competitive southeast-
ern city. Send all pertinent informa-
tion, salary requirement, telephone
number, etc. Do not send audition un-
til requested. Box 253P, BROADCAST-
ING . TELECASTING.
Announcer-engineer (two), emphasis
on announcing, at once for Virginia
. $300.00 month to start.
Tell all first letter. Box 277P, BROAD-
CASTING . TELECASTING.

Announcer-engineer, announcer, first
phone must be top quality announcer,

CBS midwest station. Box 281P,
BROADCASTING - TELECASTING

Good announcer who has experience at
copywriting, Pennsylvania independent.
Send full resume experience, plus audi-
tion, photo and sample copy. Box 289P,
BROADCASTING . TELECASTING.

Young combo man, first phone, seek-
ing varied experience in live Wisconsin
city. Emphasis on announcing and
commercial copy. Opportunity for pro-
motion. Write Box 297P, BROADCAST-
ING . TELECASTING.

BROADCASTING « TELECASTING.

key position.

First class engineer,
$75.00, forty-four hour week. State
availability. Box 192P, BROADCAST-

ING « TELECASTING.

Immediate opening for first phone. New
Station. Salar; Contact KNER,

ry :
Box 778, North Platte, Nebraska.

Transmitter engineer with first-phone
for future TV operation. Good salary
for right man., KTSM, El Paso, Texas,
NBC affiliate. Send quahﬂcanons ex-
perience and salary requirements in
first letter.

Radio operator with first or second class
phone license needed immediately by
5 kw regional. Radio State KWWL,
Waterloo, Iowa.

Immediate opening for first phone li-
cense, No experience needed. Car re-
quired. Contact Chief Engineer, Ra-
dio Station WTNS, Coshocton, Ohio.

WUSJ, Lockport, New York, Immediate
opening in western New York’s most
modern plant. No combination work.
First class ticket required. $55.00 for
5 day, hour week. Contact Jack
Gelzer.

Engineer, first class. Immediate open-
ing. Previous experience not essential.
Contact James Trewin, Station Super-
visor, WVCV, Cherry VaUey, New York.

Prs lon-Progran:ning, Otlcis

CBS affiliate in leading southc“mrn

market needs promotion man, prefer-

ably with radio and TV experience,

Excellent opportunity. Please send

full details to Box ?15P BROADCAST-
+ TELECAST!

Opportumty male cnpywnters Some

announcing. Submit samples. Box 363P,
BROADCASTING . TELECASTING.

Announcer salesmn. Strong news

£00! arke ("
ﬁfyefer south’ Box 335P, BROADCAST p

G « TELECASTING.

Announcer-engmeer, ﬁrst phone, ex|
perienced, married, veteran, colle;

Desires é;osmon with sports. _Florid
preferred. Box BROADCAST
ING . TELEC.

No prima donna Im an adult, ex; et: X

enced announcer. Need me? Box
BROADCASTING .« TELECASTH‘IG.

Experienced announcer.
and record shows.
single. Will go anywhere.
BROADCASTING « TELECASTH‘IG

Attention-Minnesota, Wisconsin, The¢
Dakota’s, Indiana. Tt you've got sports
news, DJ, a lot of air work availabl
for combo, write to Box 345P, BROAD
CASTING . TELECASTING.

Will bet my $90 a week that I can pro-
duce any show you've got and bull
you a night and/or morning audienc:
besides. First class ticket, 33 married
no children (too busy). Box 348P
BROADCASTING . TELECASTING.

A AM or midni DJ. Eigh

years rad’xo-specxal events, news
boards. £90. base. Box 349P, BROAD
CASTZIG . TELECASTING.

Three-piece Hillbilly band, headed by
experienced announcer, seeking %u‘c
with hillbilly station in south or south-
west. Very versatile, exceptionally

good, worth invi

For
photo, tape write Box 352P, BROAJ-
CASTING . TELECASTING.

Draft exempt announcer with eighf
years expenence desires move to Rocky
gion. Box 353P,

Program director—Opening June 15 for
capable man. Good opportumty for

ref
CASTING TELECASTING

BROAD- 4

first phone. Five years ex|

man with ideas. from
Illinois and adjoining states nnly can
be considered. Personal interview
necessary. Apply Bill Holm, WLPO,
LasSalle, Illinois.

Situations Wanted

Managerial

penence, all phases.
28. Desxre position within 50 mile]
radius Los Angeles. Box

ng 35!
BROADCASTING » TELECASTING.

Married veteran g

Gamfully employed but ready to move!
up. Topflighf J, announcer, MC
F]ve years expenence 25, single, vet-

an.  Box 366P, BROADCASTING .
TELECASTING

nager. rofit-
able small mdependent wants larger
market. Married, Phi Beta Kappa col-
lege grad, 27, 4 years experience all
phases radio. Promotion-minded. Can
build and hold listeners, clients. Must
earn $7500 to consider change. Excel-
lent references. Box 288P, BROAD-
CASTING « TELECASTING.

Statmn or sales manager: '\/hdwest AM

r TV. Outstanding sales record. Best
referenceb Experienced in competitive
market. Now employed. Desire per-
manancy on salary, profit-sharing basis.
ICSKYS 3651& BROADCASTING . TELE-

Immediate opening for first phone oper-
ator. Regular and summer replacement.
WASA, Havre de Grace, Md.

Engineer-announcer. Immediate open-
ing for experienced, hard working in-
dividual. Small town independent with
wide outside LOVEl‘aEE Good salary.

Announcer. Opportunity to take that
big step away from a small town 250
watter. 1000 watt, midwest, top net-
work affiliate in market over 100,000
needs good announcer strong on gather-
ing and reporting news. Send disc,
S pected, and other details in
. Box 339P, BROADCAST-
ING . TELECASTING.
Progressive indepcndent has opening
for announcer with sports experience.
Box 372P, BROADCASTING . TELE-
ASTING.

Wanved Staff announcer who can also
do good newscast. Please send all in-
formation, including salary require-
ments to KFBB, Great Falls, Montana,

Per Wire, write or phone
WASL Annapohs Maryland.

First class licensed engineers write
fully in strictest confidence. Interested
especially if you know 5000 watt Collins
transmitter, operation and repair of
Magnecord tape and Presto recorders,
Howard Stanley, WEAM, Arlington, Va.
First class engineer-operator needed
immediately for fulltime station. No
announcing. WFAH, Alliance, Ohio.

Michigan station has immediate open-
ing for first class engineer. No an-

Salesmen

Salesman and experienced announcer,
Prefer opportunity offering future TV
sales. Nine years radio, all phases. Box
'13"11(}; BROADCASTING « TELECAST-

‘Salesman- -announcer-production. Six

c man.

ence. All phases of station operation
Married, draft exempt. Available im-
mediately. Box 367P, BROADCAST

ING . TELECASTING.

Tell your story, sell your story!
lege graduate with two ye:
ence‘ Veteran, family,
Box_ 369P,
TELECASTING

Col+

Two years experi-|i

BROADCASTING— 4 5

Announcer and control board operator i

Single, draft exempt, Capable, reliable.
Experience light but concentrated.
News, DJ, all-around station opera
. Prefer small community. Will-
ing to travel on short notice. Refer-
ence, resume. audition tape available !
Box 374P, BROADCASTING . TELE
CASTING.
After hours DJ with smooth, com-
mercial style. Experienced in drama-
tics, sports. Personable, all - round|
staff man. Negro, draft-exempt. Box]
ii]'?g BROADCASTING . TELECAST-

nouncing required. Annual bonus and
paid vacation time, Send complete
qualifications to Chief Engineer, WHFB,
Benton Harbor, Michigan.

years commercial radio experience. Experienced play-by-play announce:
Ongma] profitable ideas. Will relocate. seeks position with active sports sta-
Box 3:8P. BROADCASTING . TELE- tion. College letterman, familiar with
CASTING. all sports. Also experienced staff man
- Married vet, draft exempt. Collegr’
Announcers grad. Box 376P, BROADCASTING -
TELECASTING.
Hillbilly DJ specxahst General an-  Personality DJ with voice that sells
nouncing, musician, ard. Desire Experienced stage, MC, vocalist. Goocl,
SEER SR oo, M B Sinin e R S
ails reque: 00X - exempt. Bo:
CASTIVG TELECASTIN + TELECASTING.
seeks step up ladder from College trained graduate, some com -
250 watter. BA Degree. Good news- mercial experience. Single, will travel]
'caster Year of board, writing. Box east coast, midwest. Contact James D
314P, BROADCASTING . TELECAST- McKee, 2313 N. Stuart St., ington
NG Va. Telephone Jackson 4-0021,




Situations Wanted (Cont’d)

For Sale (Cont’d)

nnouncer-engineer—1st phone. Up to
) . _Experience. Strong news,
Jorts. Will travel. Draft exempt.
Tilliam Rogel 1275 Grant Avenue, New
-ork City, N.
‘nnouncer wnth ticket, write copy. De-
re west; will consider good offer.
fore ambition than experience. Harry
Talth, Battle Ground, Wash. Tele-
“hone 3270.
‘egro DJ with experience wanf.s p051-
do

on ith advancement
ralght nh
ependable, ambmous non-drmker.

-ox 355P, BROADCASTING . TELE-

ASTING,

Technical

ransmitter engineer, six years experi-
ace, nc announcing, prefer Michigan
it Ohio, married. Box 284P, BROAD-
| ASTING « TELECASTING.

ngineer, first phone. Experienced

ansmltter and console. Desire posi-
with progressive station. Box

llg BROADCASTING . TELECAST-

NG.

"hief engineer to take charge of pro-

tessive broadcast and television st:
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_rab]y California. 10 years experz-
lace (including construction) at 5 kw
irectional. Extensive knowledge of
slevision circuits and techniques. In-
lude full information first letter. Can
mterview about July 17. Box 343P,
ROADCASTING . TELECASTING.

|iresent chief engineer wishes to re-
jcate. Wishes to stay in California.

g

e e

Western 250 watt fulltime independent,
Single station market. Wonderful town
for family living, Very profitable under
absentee ownership. Gross near $70,000
—can be increased. Will assign license
or sell 100% corporatlon stock for $80,-
000—less for ca See this qu)ck'
BROADCASTING + TELE-

$15,000 for controllmg interest in estab-
llshed 1,000 daytimer located in
one of Ohio’s ru:h industrial areas. Box

%g?(l‘: BROADCASTING « TELECAST-

Western station. Independent 250 w. No
competition. $40,000. Good terms to
EOO! operator. Box 379P, BROAD-
CASTING . TELECASTING.

Western stations. Independents, af-
filiates. Priced from $18,000 to $750,000.
Jack L. Stoll & Associates, 4958 Mel-
rose Ave., Los Angeles 29, Calif.

Equipment, etc.

150,000 feet 10 Copperweld ground
radial wire. Immediate delivery. Box
234(1;, BROADCASTING « TELECAST-

GY250 Gates transmitter. New, Fafl

1949. Fine to replace your oldtimer
rig with. KCNI, Broken Bow, Ne-
braska.

One RCA type 76-B console and power
supply. New, never uncrated. KRGV,
‘Welasco, Texas.

ince and repair. Have car. Married
nd very reliable. Wish permanent
ation. Very good references. Box

L f)é.P BROADCASTING « TELECAST-

‘prenenced in all phases of -

n'st phone. Small amount experience.
in east preferred. Box 357P,

ob
‘ROADCASTING . TELECASTING

Three new American Pencil micro-
phones, Dynamic D-22, I.M.P. 50-HI
and three Electro-Voice, Model V-3.
WFUL, Fulton, Kentucky.

One 640AA condenser microphone and

RA-1095 amplifier equipped with plug,

1c)al:éle atnd suspension ring-$350.00. WJR,
etroi

7 ngineer. Control room-combo. Four

=) £ars experience.  Anywhere in States.

s5 hone T. 0. Collins,” Brunswick, Ga.
317, Screven, Ga, 2

Do Trrnti.

Progr others

, news, publicity or continuity chief

ﬂly qualified. Box 250P, RO.

'ASTING . TELECASTING.

1rogrnm director: play-by-play. Ex-

’].lent dee-jay. Six years of experi-
Top references. Box 330P,

’ROADCAST]NG » TELECASTING.

yj(mployed continuity woman seeks ad-
ance.ment air work. College graduate.
on request. Box 356P,

Slightly used but in good con
three RCA TASC stabili
One DulMont
ceiver. Nice
above. Co
, Nash
Buda model M766 gasoline engine direct
coupled 2A Wooley 622 KVA 50 kw
230 volt, 3 phase 60 cycle AC generator,
radio shielded. Includes spare parts
and 275 gallon gas tank. Used for
emergency power only. About 5 years
old. Maintained in excellent condition.
$2500 FOB Arlington, Va. plant. Con-
i Engineer, B, Inc.,

Warner Bldg Wasmngton 4, D. C.

Wanted to Buy (Cont’d)

FM antenna. Andrew 1304 or similar.
4-bay or more for side mounting on
present antenna., Can_ use coax line
too. WIVY, Jacksonville, Fla.

RCA 308-B field intensity meter, 120-
18000 KC (3 loops). RCA 93-A vibrator
power supply. NI-8204-A battery. Re-
ply wire collect. Give serial number.
?irt(_:her Corp., Los Angeles 32, Cali-
ornia.

Situations Wanted (Cont’d)

Salesmen

SALES EXECUTIVE

Now earning $20,000 annually with fifteen
years experience in advertising field, includ-
ing local and network radio sales and man-

~ agement. Desires connection where incentive,
Miscellaneous not salary, is as good or better.
FCC first- phone in 6 weeks. oagtek; BOX 342P, BROADCASTING . TELECASTING
rr
ava)lable Granth Radio _License . e
School, 706 North Wilcox, Hollywood, Television

California.

Help Wanted
Announcers

 VANTED
Top Hillbilly Bisc Jockey

Only top rated men need apply. This
is @ position in a tough competitive
market requiring o versatile man who
knows his western, hillbilly music. You
must have originality, humor and that
certain touch which will appeal o the
common folk. You must be able to
hit a commercial hard and sell it.
Showmanship is important and above
all you must ke able to build and
maintain a high Hooper rating. You
can earn big money if you have what
we wont. You will be paid a base
salary, talent, commissions and o
bonus. You'll have an opportunity to
hit the nearby towns for personal ap-
pearances. Disc jockeys on this sta-
tion are now earning from $5000 to
$10,000 a year. If you are wide
awake and have a keen fresh ap-
proach and want to work on the most
successful independent in a top South-
ern market of over 500,000 this is your
big chance. No lullbully is ni preseni
doing a good job in this city. You'll be
supperted with p:’omohon o

s in-
5 we are
from us. Box
BROADCASTING . TELECAST-

:ludmg rha@a but no disc.
interested you'll hear
368P,
ING.

Production-Programming, Others

DO YOU NEED
Man with |5 years program experience,
results all types Shows, emphasis Mews-a
TV oxperience over 2 years. all phases pgmming,

proven
-fib.

production, anncng, ~film purchase, staff super-
vision. Know LOW-COST TV operation!
Dependable, sober, 32, full references!

AVAILABLE SOON for TV or radio-TV with solid
operation, long-term opportunity for right man
For_personal inferview wntu Box 346P, BROAD-
CASTING . TELECASTING.

Miscellaneous

Situations Wanted

Announcers

MR. TV APPLICANT—
DO YOU NEED HELP?

Are you wondering about program-
ming — operating costs — revenue —
personnel?

Are you concerned about the eco-
nomics of your market, its ability to
profitably support your station?

Then why not discuss these and other
perplexing problems with a man who
has built and successfully managed
radio stations in several markets; who
built and successfully operated one
of the nation’s pioneer TV stations:
who has never failed to show a sub-
stantial profit in any of these opera-
tions.

Such a man is now available on a
consulting basis to analyze your prob-
lems and asslsl you in arriving at

cording studio. Finest

| éwsman, 2 years experience, college
craduate, draft exempt, Midwest, $75.
oAié 37BP BROADCASTING . TELE-

it ’ROADCASTING = TELECASTING

) Television

Ci
equxpment Good lease with option on
building, Will sell as is or just record-

ing equipment, if necessary Owner
service bound. Radio _Production
Studios, 4306 N. Central, Phoenix,
Arizona.

#V Girl Friday. Experienced in TV
Im, operations, continuity, pro-
uction, (member F. R. A.) talent.
ake advantage of three years radio
TV experience. Clerical?  Yes!
-even more so. Box 370P, BROAD-
ASTING . TELECASTING.

<&

Wanted to Buy
Equipment, etc.

Wanted—Quarter and one kw FM
broadcast tr fixed-fr

NEWSMAN

AM-TV. Widely-known, re-
o

sound sol Box 347P, BROAD-
CASTING - TELECASTING. -

Employment Service

cially

ful newsman with 20 years ex-
perience offers maturity, pro-
fessional skill, camera presence
and exceptionally authoritative
delivery. References testify re-

{'or sale: Established successful Ohio
ation. Full or half interest available.
»g)éTlggP BROADCASTING « TELE-

FM nitor recexvers used or new. di lovalt d integrit

17P, "TIN : garding loyalty and 1n egn Y.
For Sale EZ’énNG R B [UELES Avaxlable on customary notice.
Stations Wanted: Used equipment: Limiting Mi salary required: $15.-
amplifier, console, Universal pickups 000 per vear. BOX 337P,

with preamphﬂers. jack panel, Cabinet
rack, 1%; coaxial cable 51 ohm, Presto
turntables. Box 313P, BROADCAST-
ING . TELECASTING.

BROADCASTING ® TELE-
CASTING.

—
EXECUTIVE PLACEMERT SERVICE
for competent managers, com-
mercial managers, program
directors, chief engineers,
disc jockeys. Reliable, confi-
dential, nation-wide service.
Send for full information today.
Howarp S. Frazier

TV & Radio Management Consultants
728 Bond Bldg., Washington 5, D. C.

Employment Agency

Employment Agency

ENGINEERS

First - Second
Phone

WRITE :

PL 5-1127

REda\ BRe S

Applications accepted for Immediate
Placement in Thirty-Three States

NEWSCASTER—PROGRAM DIRECTOR—ANNOUNCERS
MANY COMBINATION
One Week’s salary when placed, the only fee.

Loadeast: MMZWZ Glowices %

acency

17 East 48th Street, New York 17, New York

E. C. Lopdell, Licensee

in minimum time.

WASHINGTON, D. C.
James W. Blackburn
‘Washington Bldg.
Sterling 4341-2

N TN N NSRRI RIS N U N NNV E SRR NN NN RN NN BN UEURUE AU N RO NN RN NN R N U N,

Radio Station and Newspaper
Appraisals

Tax, estate and many other personal problems create
the need for an independent appraisal.
ence and a national organization enable Blackburn-Ham-
ilton Company to make accurate, authoritative appraisals

Appraisals ¢ Negotiations ¢ Financing

BLACKBURN-HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS

Ray V. Hamil
Tribune Tower
Delaware 7-2755-6

Extensive experi-

SAN FRANCISCO
ton Lester M. Smith
235 Montgomery St.

Exbrook 2-5672

PR AS AN NN SRR RN NE AR EREANRARANE NS
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Agency Recognition
EDITOR:

On page 14 of your May 26 issue
you state that Helene Curtis In-
dustries (permanents), Chicago, is
sponsoring Tuesday and Thursday
segments of Johnny Olsew’s
Rumpus Room through Russel M.
Seeds Co. The name of the agency
is in error.

This Helene Curtis television is
being handled by Gordon Best Co.
Inc.

Richard Best
Radio-TV Director
Gordon Best Co. Inc.

Chicago
Subversive Literature
EDITOR:

How we love your “Tearsheets
for Radio” feature in the May 26
issue. For right there accompany-
ing this radio yarn and supple-
menting your bio of author Gene
F. Seehafer, new manager of re-
search and sales promotion of CBS
Chicago, is a photo of Mr. See-
hafer holding an NBC Television
rate card.

Guess there’s nothing like keep-
ing up-to-date with the competi-
tion. -

Harold A. Smith
Advertising & Promotion
Manager

NBC-TV Ch icago

EDITOR:
I am surprised at my good friend

For Immediate SALE! { :
TV TRANSMITTER

Now in operation and
available f or inspec-
tion

RCA TT-5A TV Transmit-
ter, including:

ALAALAALAL

1 set of new spare
tubes

conirol console
side band filter
duplexer, and other
esseritial equipment

(If interested, suggest
immediate attention as
equipment will be dis-
posed of as soon as
possible)

VY Y Y Y Y YUY Y YUY Y Y Y Y Y P Y YY Y Y YV YV T Y YOV e YT YWY

AAAAAAALAAAAAAAAAAAAAAAAAAAAL
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4 writeto: KPIX :
4

4 Al Towne :

: Director of Engineering :

: San Francisco :

4 b
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Gene Seehafer. As manager of re-
search and sales promotion for
CBS, he should have a new picture
taken. What is that in his hand,
an NBC-TV rate card?

John Grandy

Commercial Maonager

WQUA Moline, Ill.
[EDITOR’S NOTE: The picture was
made when Mr. Seehafer was still
teaching at the U. of Minnesota and
hence could hold an NBC-TV rate card

without burning his fingers. See
elow.]

Proof Positive

EDITOR:
I have been delightedly looking

through the recent “Take Your
Choice” publication of BAB in
which they compare the more than
105 million radios in the United
States with other media and prod-
ucts. One of the most interest-
ing was the statement that there
are more radios in the United
States than there are beds. We
have been toying with an idea
which we are not going to put on
the air:

“Recent statistics have shown
that there are more radios in the
United States than there are beds

. proving once again that radio
is your best form of entertain-
ment. . . .’

Bill Bradford
KSST Sul[)hm Springs, Tex.

Speak for Yourself

EDITOR:

... A certain comedy team which
has been a radio “institution” for
more than 20 years, and which has
made its fortune in radio, and radio
alone, had an opportunity last Sun-
day night to put in a “plug” for
radio that would have meant much
to the industry in its efforts to sell
radio as “the world’s best medium
of advertising.” But what hap-
pened? They put in one of the best
arguments for newspaper advertis-
ing that I've heard via radio. In-

stead of advertising a summer cot-
tage by radio, an ad was inserted
in a newspaper, and the ‘“over-
whelming” results were referred to
on two occasions.

Why couldn’t the actors have
said, “We'll call Radio Station - - -
and put it on the air”? The “over-
whelming” results could have then
been attributed to radio. No, the
thing that we in radio have been
fighting for years was completely
ignored, and the competition was
glorified! This example is not cited
as criticism of this program in
particular, but merely a recent ex-
ample of radio’s failure to “sell” it-
selfi. . 4

It is suggested that stations, net-
works and BAB write letters to all
key persons who appear on radio
or who speak in publie, and ask
them to give radio its just due. If
they heard it on radio, ask them
to say so. And certainly script
writers should be admonished to
give radio a break and delete refer-
ences to newspapers.

Every reference on the air to a
specific newspaper, or newspapers
generally, is giving them the ad-
vantage of the world’s best medium
of advertising free of charge. . .
advertising for which we charge
our sponsors, but give away to our
competition,

I'd like to hear what others think
about it.

Dave Highbaugh

Program Director

WHIR Danville, Ky.
* * &

Switch
EDITOR:

Always get a big kick out of your
cartoons. Here is an original of
mine you can use if you care to.

OO 2aVveer OO

“More TaaACCO MEN U!E Pimcu.uu

THAN ANY OTHGER s o

E. T. Jones

Sales Promotion Manager
Engineering Products Dept.
RCA Victor Div.

Camdeu, _\' J

P.R. Prescnphon
EDITOR:

I would like to answer Mr. Stan-
ley’s letter to you from KCIM Car-
roll, Jowa [OPEN MIKE, May 19].
He mentioned that civic groups

were releasing news stories to thy
papers in advance and giving ther
to radio after the paper “hit” th
street . ...

Perhaps the station has been fall
ing down on a public relation
Job.. ..

We carry on daily relations wit!
all Cedar Rapids clubs. It pays of
with local news. AM radio is her
to stay, but just like a furnitur
store we have to sell to stay i
business. In order to sell, radio ha
to be liked, and to be liked, radif
has to carry on an active and “o
the ball” public relations campaignff

Ralph D. Willey
Program Manager
KWCR Cedar Rapids, Towa

MD.-D. C. MEET

Scheduled for June 13-1

SPRING meeting of the Maryland
D. C. Radio & Television Broad§
casters Assn., will be held June 13
14 at the Hotel Stephen Decatun
Ocean City, Md. Charles Truittlf:
WBOC Salisbury, Md., will presidd_
as association president.

After a Friday morning busines!
meeting, Mayor Thomas D’Alesan
dro, Baltimore, will address -
luncheon session. Broadeast Adver
tising Bureau will conduct an after
noon sales clinic. BAB Presiden
Bill Ryan is on the program. Vin§
cent Waslewski, of the NARTIE
Legal Dept., will discuss legisla
tion affecting broadcasters. Richa:
Maybone, sales promotion directo
of Kann’s Department Store, Wash
ington, will speak on promotion and§
advertising problems facing thdf .
retailer. E

An afternoon panel on regiona’
sales problems will include Josep!
L. Brechner, WGAY Silver Spring
Jack Surrick, WFBR Baltimore
John S. Hayes, WTOP Wash
ington; Richard Eaton, WOOE
Washington; Richard Rudolph]
WITH Baltimore; Charles E
Smith, WTBO Cumberland. Speake:!
at the Friday dinner will be FCCf
Comr. George Sterling. ‘

Saturday’s program includes :
television panel with Ewell K
Jett, WMAR-TV Baltimore; Her!
Cohan, WAAM (TV) Baltimore
Leslie H. Peard Jr., WBAL-TV|
Baltimore; Gene Juster, WNBW
(TV) Washington, and Richard
Davis, WELI-UHF-TV New Haven,
Ken Sparnon, of BMI, will speal
following the panel. Ed Gross, offf
Sydney Hollander Co., will give af
factual analysis of the Maryland-§*
D. C. trading area at the afternoonf
luncheon. 3

—

o

2

Say It With a Rose

NBC observed National Sec-
retaries Day last Wednesday
by presenting each of the 432
secretaries in its New York
offices with a rose accom- §~
panied by a card which read: >
“A small expression of our
real appreciation and our
many thanks.” Similar ob-
servances were scheduled in
NBS offices in other cities.

N~
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(00 roundup

On Air
AM Stations . 2,350
FM Stations . 633
IV Stations . 108

INITIAL DECISIONS

Toledo, Ohio—The Midwestern Bestg.
fo. FCC Hearing Examiner Fanney N.
Litvin issued initial decision lookmg
towards grant of 1470 ke, 1 kw fulltime,
DA-DN. conditions. Simultaneously,
{ollowing applications were denied: The
‘l'oledo Blade Co. and Radio Corp. of
foledo, WTOD Toledo to move from
11560 ke, 1 kw-D, to 1470 ke, 1 kw full-
lime, and Rural Bestg. Co. ‘of Ohio for
1470 ke, 1 kw fulltime at Oak Harbor,
Dhio. Decision June 3.

WBUD Trerl‘nnn, N. J.—Morrisville

s

CC Hearing Examiner
lugh B. Hutchison issued initial deci-
non looking towards grant of applica-

R N

{box score

SUMMARY THROUGH JUNE 5

Appls. In
Pending Hearing

Licensed CPs
2,328 87 328 217
581 69 1
97 1 576 19

(Also see Actions of the FCC, page 86.)

R S S N R

tion for mod. CP to specify new trans-
mitter site. Decision June 4.
FINAL DECISION

New Bern, N. C.—Croven Bestg. Co.

nal

grann.ug 1490 ke, 250 w fulltime, and
denying by default application of 'East-
ern Carolina Bestg. Co. Decision
June 5.
MEMORANDUM OPINION & ORDER

Grand Island, Neb.—Grand Island
Bestg. Co. Commission denied petition
for review of Hearing Examiner’s action
of Nov. 30, 1951, removing from hear-
ing docket application for 1430 kc, 1 kw
fulltime. Memorandum Opinion and
Order June 5.

‘WAPO BID DENIED
F‘CC Turns Down STA Request

“THE FCC last week denied a re-
juest by WAPO Chattanooga, a
7ideo applicant, that it be given a
special temporary authorization to
use its present TV equipment to
wring the national political con-
rentions to Chattanoogans owning
TV sets [B®T, May 19].

In a reply dated Wednesday to
Mountain City Television Inec.,
NAPO organization set up to
| )perate WAPO’s television, Com-
nission said STAs “are not in-
ended to replace basic construction

jermits, which are . . . prerequisite
0 the installation, construction,
nd operation of transmitting

‘quipment of the nature contem-
lated in your request.

“Further,” the FCC said, “the
Jommission believes that a grant
if an STA of the nature requested

.| %Y you would be likely to give you,

{jn your capacity as an applicant,

—f lisenhower headquarters.

an undue advantage should you be-

ome engaged in a comparative
tearing with other applicants for
“hannel 3 in Chattanooga.”

CFEL Sets Up Studio

iENE O'’FALLON, general man-
ger of KFEL Denver, informed
| najor TV networks last week that
(FEL had set up a TV studio in
he Brown Palace Hotel next to the
KFEL
1as leased telephone lines from the
tudio and can service networks
7ith television programming dur-
ng the Presidential candidate’s
tay in Denver. Last autumn KFEL
rovided World Series service off
he transcontinental link although
Jenver has no TV station.

FCC ACTIONS

begin on page 86

IROADCASTING

Educators Mull Plans

(Continued from page 61)

committee. The group already has
advised FCC by letter of its sup-
port for the allocation change pro-
posed at Madison.

A special booklet has been pre-
pared by the committee to solicit
public support for development of
educational TV there. Of the 12
channels reserved in Wisconsin,
the booklet says, “These facilities
would be valued at millions of
dollars by commercial broadcast-

ers.”

Copies of the booklet are being
distributed nationally by JCET.

In Columbus, Ohio State U. has
been authorized by its board of
trustees to proceed with steps neec-
essary for the establishment of a
television station for educational
use. The board approved the rec-
ommendation of President Howard
L. Bevis that the university should
“seek the best available television
channel” for that purpose.

Now broadeasting on local tele-
vision stations, OSU is exploring

BROADCAST PRODUCT

Gives

DISPLAY

Product 90% Chance for Sale

A FULL product display at the
point-of-sale installed by radio or
television stations gives the prod-
uct a 90% chance for success and
sale, in the opinion of Jack Zinsel-
meier, merchandising director for
WLW Cincinnati.

Components of merchandising,
were discussed by Mr. Zinselmeier
Wednesday before members of the
Chicago Radio Management Club
and the Television Council. On
the same panel were James Shelby,
radio-television director of Mec-
Cann-Erickson, and O. Johler, mer-
chandising manager for the IGA
grocery stores.

The trio attempted to explain
the specifics of merchandising. Mr.
Zinselmeier termed it “a mental
nudge” which brings an advertised
product to the attention of the con-
sumer at the point-of-sale, bridging
the gap between the creation of the
desire for a product or service with
advertising and the actual sale.

Mr. Zinselmeier heads a mer-
chandising staff which operates
separately from promotion or pub-
licity, and which has 25 different
merchandising services. He recom-
mended as basic in local outlet mer-
chandising the proper and full-view
display of the product, which
“glamorizes it,” prices on each dis-
play which have been set by the
local store, and tie-ins with the
media story.

At WLW, the merchandising staff
has jurisdiction over any activity
in which the client or product name
is involved, Mr. Zinselmeier s2id.
Publicity handles station activities
which are to be brought to public
attention, and the promotion staff
concerns itself only with audience
and show building.

Merchandising, despite some in-
dustry belief, has “no black magic

® Telecasting

in it”, he said. It is a very old
practice, with women as the best
practitioners with their “tight
skirts and sweaters and low neck-
lines.”

Mr. Shelby outlined promotions
and merchandising theories used
by MecCann-Erickson for Standard
Oil of Indiana and its 30 division
points in its Midwest distribution
area. Merchandising, in his opin-
ion, makes a show and a product
more acceptable, and sells the lis-
tening habit.

Mr. Johler of IGA detailed mer-
chandising used for the 10,000
stores in the U. 8., emphasizing
also an upcoming two-week cam-
paign on Mutual in which 5,500
stores are participating.

“In merchandising, it isn’t what
you know but how you do it,” he
claimed, citing follow-through and
enthusiasm as the most important
factors for success. The Mutual
campaign begins late this month.

Another BMI “Pin Up” Hit—Published b:

I'M SORRY

different television production tech-
niques preparatory to programming
its own station. The university
anticipates p10v1dmg a commumty
television service, including in-
formation for farmers, housewives
and parents; refresher courses for
professional and technical groups;
supplementary classroom instruc-
tion programs for elementary and
secondary schools; appreciation of
the arts and programs to develop
understanding of public affairs.

Dr. Bevis noted costs of install-
ing and operating a television sta-
tion vary widely.

“All I can say at this time is that
we feel the costs will be within the
resources of the university,” he
commented,

The board of trustees of the U.
of Illinois on May 26 authorized
its corporate officers to file an appli-
cation with FCC for a station on
Channel 12, assigned to the Cham-
paign-Urbana area for educational
use.

Wayne U., Detroit, has encour-
aged community participation in
planning for the use of UHF Chan-
nel 56, reserved for education. A
general advisory committee, with
representation from all educational
interests in the Detroit area. al-
ready has explored the possibilities
of the administration and program-
ming of an educational television
station.

It is reported that the license
will be held by a non-profit educa-
tional corporation with basic poli-
cies of the station to be directed
by a board of trustees of some 15
persons selected from the com-
munity. Time allocations and sta-
tion operation would be the respon-
sibility of an operating committee
working under the board.

The facilities of WDET (FM)
then, presented to Wayne U. by
UAW (CIO), will be adapted for
television broadcasting, according
to William E. Stirton, assistant to
the president of Wayne. Use of
the station’s land, buildings and
tower will cut construction costs
for the Detroit educators, it was
explained.

y Algonquin

On Records. Dick Haymes—Andrews Sisters

—Decea}

SIS

Bobby Wayne—Mercury; Alan Dale—

SN\\3

BROADCAST MUSIC lNC 580 EIFTH AVENUE

NEIW YORK & CMICAGG .m HOLLYWOOD

NEW YORK 19, N. Y
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Operator Rules—FCC Solicits Comment

(Continued from page 29)

moval of the “obsolete” first-class
operator requirement would greatly
increase the possibilities of a sta-
tion obtaining a staff with the
many qualifications necessary to
enable it to do the best possible
job within its budget. Operating
resources of small stations in rural
areas are particularly limited, it
was noted.

One broadcaster nointed out that
the proposed changes would permit
the smaller station to hire a local
man who could qualify under a re-
stricted license in lieu of having to
bid higher and higher on the scarce
big-city market to acquire an en-
gineer. He noted that the present
requirement specifies that a 250-w
local station must use the same
calibre engineer as the 50-kw out-
let having a complicated directional
array. The job demands vary
widely, he noted, with engineering
talent going to waste most of the
time at the smaller station, al-
though still on the payroll.

FCC spokesmen observed that
about 20 FM stations are now em-
ploying remote control of their
transmitters under special author-
ity. According to reports thus far,
such operations appear to be work-
ing out “satisfactorily,” they noted.

FCC’s Questions

Concerning the NARTB pro-
posals, FCC’s notice stated “the
Commission especially  requests
data and other pertinent infor-
mation in response” to the follow-
ing questions:

(a) What duties should an operator
perform during a transmitter watch,
and what duties must he perform dur-
ing a transmitter watch which require

significant technical training when
operating either standard or FM
broadeasting transmitters of each

power value provided for in the Com-
mission’s rules, with non-directional
antennas?

(b) If a transmitter failure occurs
during a watch, what steps, if any,
should be taken by the operator on
duty to restore transmitter operation
when operating either standard or FM
broadcasting transmitters of each
power value provided for in the Com-
mission’s Rules with non-directional
antennas?

(¢) If a transmitter failure occurs
during a watch, what steps, if any,
conld be taken to restore service by
station personnel holding radiotele-
phone third class operator permits or
restricted radiotelephone operator
permits?

(d) To what extent may the amend-
ments requested be expected to affect
the percentage of technical transmis-
sion difficulties?

(e) To what extent would personnel
holding radiotelephone third class
operator permits or restricted radio-
telephone operator permits be sub-
jected to physical danger when oper-
ating either standard or FM broad-
casting transmitters of each power
value provided for in the Commis-
sion’s Rules with non-directional an-
tennas?

with non-directional antennas?
(g) What degree of control of the

off the air audio signal from the modu-
lation monitor will drive the studio
monitor speaker system. The percent-
age of modulation will be controlled
from the studio.

The program loop will be center
tapped at each end to provide another
circuit which will be used for turning
i d off. Lamps indi-

ting us is ry
at the br operating iti in
order to provide satisfactory opera-
tion by remote control?

(h) To what extent would it be
feasible to permit holders of restrict-
ed radiotelephone operator permits to
change a standard broadecasting trans-
mitter from one frequency to another
and from one power to another in
times of emergency in order to com-
ply with plans for emergency opera-
tion such as the Conelrad Program?

(i) To what extent would it be fea-
sible to permit remote control of
standard broadcasting transmitters
and still provide for compliance with
Conelrad operating objectives?

(i) What contingencies, if any, with
respect to conditions of improper
operation, interference to other sta-
tions, loss of service, damage to
equipment, and injury to persons or
property would possibly and probably
arise from the adoption of the amend-
ments requested and to what extent
should the Commission attempt to
prevent these conditions by prescrib-
ing operator requirements and quali-
fications?

In requesting FCC permission to
operate its AM transmitter by re-
mote supervision, WGNC pointed
out that announcers with restricted
permits would be able to operate
WGNC’s transmitter since it is lo-
cated at the studio site. Telephone
readings of the AM transmitter
meters would be relayed by direct
wire to a first class operator located
at the WGNC-FM transmitter on a
nearby mountain, the Commission
was informed. If any major adjust-
ments were required, they would be
made by either the first class engi-
neer or the station manager, who
also holds a first class permit, FCC
was advised.

WTIP’s Explanation

WTIP explained it would operate
its transmitter by remote control
through the use of two telephone
lines in addition to its regular pro-
gram line. The transmitter is 1%
miles from the studio.

The WTIP remote control opera-
tion will function in the following
manner, FCC was told:

One loop will be used solely for indi-
cation of transmitter performance. Sam-
ple voltages indicating the final plate
voltage, final plate current, antenna RF
current, power line voltage, tower light
current and transmitter frequency will
be selected at the transmitter by means
of a stepping relay and fed over one
loop to an indicator-recorder installed
at the studios. This recorder will scan,
measure and record once every minute
on the chart moving one inch per hour.
It is planned to make the sensitivity of
the recording instrument such that all
sample voltages read 100 on a 0-150
chart. The recorder will then indicate
per cent deviation from originally se-
lected normal values. Variations above
or below pre-determined normal values
will be called to the attention of studio
personnel by a bell or buzzer.

The second loop will provide means
for transmitter power adjustment and
frequency monitor failure alarm. These
functions along with control of the
stepping relay to select sample voltages
will be accomplished simply by using
relays made polarity sensitive with
series rectifiers—no carriers, filters, or
devices will be

(f) What are the adv: or dis-
advantages of permitting remote con-
trol of standard or FM broadcasting
transmitters of each power value pro-
vided for in the C ission’s Rules

utilized.

An approved modulation monitor will
be installed at the studio and driven by
a broadband TRF receiver, The flasher
and modulation indicator will be placed
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to the studio operator. The

n
cating whether the transmitter is on or
off the air will be installed at the stu-
dio—these lamps will be controlled by
a circuit energized from the TRF re-
ceiver which drives the modulation
monitor.

The changes in FCC’s rules pro-
posed by NARTB were affixed to
the proposed rule-making notice as
an appendix. As reported by FCC,
they are as follows:
AMENDMENTS PROPOSED BY THE
NATIONAL ASSOCIATION OF RADIO
AND TELEVISION BROADCASTERS

A. With issi

t to the C: s
Rules

(1) AM Broadcast Stations

Section 3.60—Frequency Monitor—

Change first sentence to read: “The
licensee of each standard broadcast sta-
tion shall have in operation at the
transmitter or at the approved remote
control point a frequency monitor inde-
pendent of the frequency control of the
transmitter.”

Section 3.65—Inspection of tower lights
and iated control t

Change subsection (a) to read: “Make
a visual or other authorized observation
of the tower lights at least once every
24 hours to insure that all lights are
functioning properly as required.”

Section 3.66—Remote control opera-

tion—

Add a new section, Section 3.66, to
read: “Section 3.66. Remote control of
operation — The transmitter of each
broadcast station to the extent that such
station is authorized for omnidirec-
tional operation with power of 10 kw
or less may, upon prior authorization
from the Commission, be operated by
remote control. An application for au-
thorization to operate by remote con-
trol may be made as a part of an ap-
plication for construction permit or
license, or modification thereof. For the
purpose of this section, remote control
is defined as the operation of a trans-
mitter by a licensed operator from an
operating position from which the
transmitter is not directly accessible to
but is under the control of the oper-
ator. Authority for operation by remote
control shall be subject to the follow-
ing conditions and applications for such
authority shall clearly indicate the
means whereby the conditions will be
met:

“(1) The equipment at the operat-
ing_and transmitting position

shall be on premises under the
control and supervision of the
licensee at all times and shall
not be accessible to persons
other than the licensee or his
agents.

*(2) The control circuits from the
operating position to the trans-
mitter shall provide positive on
and off control and shall be
such that open circuits, short
circuits, grounds or other line
faults will not actuate the
transmitter and any fault caus-
ing loss of such control will
automatically place the trans-
mitter in an inoperative con-
dition.

“(3) Control and monitoring equip-
ment shall be installed so as
to allow the operator either at
the remote control point or at
the transmitter to perform all
of the functions required by
the Commission’s Rules and

mitter in t};e absence of re-

mote control.”
Section 3.165—Operator Requirements—

Change subsection (a) to read: “(a)
The licensee of each station shall have
a licensed operator or operators of the
grade i by the C issi on
duty during all periods of actual oper-
ation of the transmitter at the place
where the transmitting equipment is
located, or at the authorized remote
control point.”

Add a new subsection (c), to Section
3.165 to read: “(c) The transmitter of
each broadcast station to the extent
that such station is authorized for omni-
directional operation with power of 10
kw or less may be operated by an
operator with a restricted or other ra-

diotelephone authorization; provide|
however, that any operator other tha)
a first class radiotelephone operatc
may not undertake any internal tunir§®
adjustments, major repairs or ovel§’
hauls, except under the immediate si
pervision of such first class operato
the duties of operators other than fir
class radiotelephone operators beir
limited to such operations as placir
the station on or off the air, keepin
the transmitter log, making extern
tuning adjustments, making such oth
minor adjustments as may be require!
as a result of primary power supp]
variations and failures. and replacdil
ment only of such defective parts 4
tubes, fuses and other items designe
for simple plug-in replacement.”
Add a new subsection (d) to Sectiof
3.165 to read: “(d) Each broadcast st
tion shall employ a holder of, a radici:

e
Al -3

or directly supervise the making of,
internal tuning adjustments, major r
pairs and overhauls, and all other tect|
nical installations or corrections nt
authorized to be undertaken by an o
erator of another class under subse
tion (¢) above. Such radiotelephor
first class operator shall not be requir
to be in the full-time employ of
broadcast station but shall be on cal
and reasonably available to fulfill h|
specified duties.”

Section 3.181—Logs—

Change subsection (c¢) (2) to rea
“The time the daily visual or oth
outhorized observation of the tow
lights was made.”

(2) FM Broadcast Stations

Section 3.252—Frequency monitor—

Change the first sentence to reaq
“The licensee of each FM broadca]
station shall have in operation at ti

Section 3.253—Modulation monitor—

Change the first sentence fo rea
“The licensee of each FM broadca
station shall have in operation at 1t
transmitter or at the authorized remos
control point an approved modulatic
monitor.”

Section 3.257 — Changes in equipme
and antenna system—
Add the following to subsection (b
“(8) Change in the authorized trani
mitter remote control point.” g

Section 3.265—Operator requirements-§

Change first sentence to read: “Or
or more licensed radiotelephone firs
class operators shall be on duty at tb
place where the transmitter apparat:
of each station with a transmitter powsq
output in excess of 10 kw is locatq
and in actual charge thereof whenev
it is being so operated.” 1

Add a new subsection (b) to Secti
3.265 to coincide with the new subse
tion (c) proposed above to Section 3.16

Add a new subsection (c) to Sectic
3.265 to coincide with the new subseq
tion (d) proposed above to Section 3.1¢

Section 3.270—Inspection of tower ligh
and associated control equipment—

Change subsection (a) to read: “Mak
a visual or other authorized observy

Setl;tion 3.274 — Remote control oper:
ion—

Add a new Section 3.274 to coincicl:
with the new Section 3.66 Ppropose
above with regard to remote control ¢
AM stations.

Section 3.281—Logs—

Change subsection (c) (2) to reag
“The time the daily visual or othdi-
authorized observation of the towd§
lights was made.”

3) N

i FM

cial
Broadcast Stations

Section 3.552—Frequency monitor—
Change first sentence of subsectic]
(a) to read: “The licensee of each nor
commercial educational broadcast
tion licensed for transmitter power ou
put above 10 watts shall have in opej “
ation at the transmitter or at the ol
thorized remote control point a frff®
quency monitor independent of the fri
quency control of the transmitter.” ;vz
Section 3.553—Modulation monitor
Change first sentence of subsectic
(a) to read: “The licensee of each noi
commercial educational FM broadca
station licensed for transmitter pow
output above 10 watts shall have
operation at the transmitter or at ti
authorized remote contral point a mog
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‘alation momtor approved by the Com-
mission."

ection 3.557—Changes
and antenna system-—
Add the following to subsection (b):
(8) Change in the authorized remote
fontrol point for the transmitter.”

in equipment

i fectmn 3.565—Operator requirements—

Delete Sections 3.565 (a), (b) and (c)
nd substitute in lieu thereof new Sec-
tions (a), (b) and (c) to coincide with
«fhe new Sections 3.265 (a), (b) and (c)

o ively proposed above for

Ik broadceast stations, leaving in contmued
bffect the existing Section 3.565 (d)
with respect to non-commercial educa-
ional FM broadcast stations operating

iy with powers of 10 watts or less,

Section 3.572—Remote control opera-

i tion—

Add a new Section 3.572 to coincide

AUTO TOTALS

AUTO registrations in the United

Registration Up 5.8%
In 1951 Over 1950

States totaled 42,682,591 in 1951, an

increase of 5.8% over the 40,333,591 registered in 1950, according to the
Bureau of Public Roads, Dept. of Commerce. Number of trucks registered
was 9,000,918, an increase of 4.6% over the year before.

With the percentage of radio
equipped passenger automobiles
and trucks increasing every year,
automobile registration has become
an important factor in the broad-
casting audience. Researchers have
estimated that between 50 and 607

bia reported a decrease.
California had the most vehicles
registered, 4,926,543; New York
was second with 3,931,559 and
Pennsylvania third with 3,189,198.
Operators of motor vehicles paid
total state taxes of $1,803,802,000
on 38,304,398,000 gallons of motor

*
of all registered motor vehicles are
equipped with radios.

Florida, Nevada and South Caro-
lina reported increases of more
than 11% in total vehicles regis-
tered. Only the District of Colum-

with the new Section 3.66 proposed x x LA
‘sbove with respect to remote control Total Total Per-
or AM broadcast stations. o 1951 1950 centage
(4) Part 13 of Rules—Commercial ate Increase State
c ol Radio Operators e Gk 685,812 65 New Hampshire
LT ¥ 3
Se 13.7—0 s, place of duty—  Arcansas 99, 3;‘7';;2; 2; z:: ljde's‘"
sl Delete from Section 137 (a) the California 4,926,543 4,620,078 66 Nowe Yo
uii fhrases “other than broadcast” and  Colorade 599,613 '564,210 63 Nonh Carolina
f 4ifand broadcast.” ) Connecticut 764,241 715,935 6.7 North Daketa
ection 13.61—Operating authority— gla'qdwﬂ'e 15;2'5” 108,272 7.8 Ohio
| ange paragraphs (2), (4) and (5) in oo 1096, 984,838 13 Oklahoma
mbsectlgcnp(e) as follows: “(a) S Gd:":g‘“ 969,167 897,518 8.0 Oregon
wd broadcast stations operating wzth frrd 281,372 272,362 33 Pennsylvania
| lirectional antenna or with power in ) 2,789,546 2,650,968 52 Rhode Island
4l acess of 10 kw; or ekl Lkl /434,885 54 South Carolina
{ir () FM broadcast stations with trans- s 'r‘gg‘l'" 1,35:2,.223 3: ;oum Dakota
;v:_ztter power rating in excess of 10 kw; Ke! “’.,'gky “0:3” 783:724 i ennessee
fo o i ST
Jroadcast. stations w1th transmxtter alne. g 3 &
jower rating in excess of 10 T ‘:‘"Y'";"d 736,827 4,7, 7.6
Change paragraph (3) of subsectxons o usetts 1,346,520 1,280,329 52
f) and (g) as follows: “Any of the Jlchigan 2,555,257 432, 5.0
rarious classes of br i nneso 1,217, 1,168,887 4.2 Wisconsin
\perating with ) P 510,286 484, 53 Wyoming
vith power output in excess of 10 kw. Missouri 1,320,113 1,261,420 47 District of Columbia
‘emote pickup broadcast stations and n::::::ﬂ 77'2:,1‘ T 2-:
3T broadcast stations, or Novads 86,062 7 16 Tosal

ipneq

o !
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fuel d in 1951, an increase
in consumption of 7.2%. Average
state tax was 4.74 cents per gallon.

Total motor vehicle registration
in 1951 by states (including trucks,
buses and publicly owned vehicles)
follows:

* # #

Total Total Per-

2 1951' 1950 centage

Regi i Increase
180,162 172,339 4.5
1,685,304 1,579,181 6.7
258,838 237,741 8.9
3,931,559 3,735,113 5.3
1,129,454 1,056,309 6.9
283,809 276,027 2.8
2,940,388 2,795,073 5.2
865,53 831,368 4.1
691,397 689,447 03
3,189,198 3,009,820 6.0
61,024 50,869 4.0
648,297 578,802 12.0
298,412 290,080 2.9
905,2" 858,111 55
3,157,009 2,968,143 6.4
164,711 247,317 7.0
123,988 120,598 2.8
984,276 7,7 7.2
969,783 924,220 49
190,211 2, 1.6
1,246,136 1,201,188 37
149,334 45,4: 2.7
191,316 194,958 —1.9
51,913,965 49,161,691 5.6

3 With t to the C i S
itandards of Good Engineering Practice
‘D C AM

% Jart 12—Construction, General Opera-

‘tion, and Safety of Life Require-
‘ments—

Change Part D (2) to read: “(a)
‘Where an operator must be on duty

RADIO'S POWER AND PULL

Theme of CBS Radio’s Sales Film

luring operation, suitable
lgz welfare and comfort shall be pro-

‘arts 20, 21 and 22—

© These parts relate to the location of
requency and modulation monitors,
.nd rather than modify their complete
exts here, it is proposed that these
exts be modified to provide for instal-
ation of frequency and modulation
aonitors at the remote point when
pansmitters are controlled remotely.

2) Concerning FM Broadcast Stations

‘art 8 — Transmitters and associated
i equipment—

to read: ‘(2)
«/here an operator must be on duty

jiluring operation, suitable facilities for

is welfare and comfort shall be pro-

tlided.”

arts 12, 17 and 18—

|/ These parts relate to the location of

'equency and modulation monitors,

#yind rather than modify their complete
red

»xts here, it is proposed that these
2xts be modified to provide for instal-

sution of frequency and modulation

tonitors at the remote point when
iansmitfers are controlled remotely.

HIRTY winners have been selected
om 100 applicants for the first
‘estinghouse-John Hopkins Awards
‘| electrical engineering. Group will
:)gin a three-year work study pro-
’:am, first to be inaugurated by the
! dustry on a college level, on June 23.

A DOCUMENTARY film dramatiz-
ing the power and pull of radio as
a sales medium was unveiled last
week by CBS Radio, which report-
edly already has sold 89% as many
quarter-hours for this fall as it
had on the air last September.

Titled “More Than Meets the
Eye” and described as the first
business film ever to tell its story
through animated abstract art
[Be®T, June 2], the presentation
was revealed first in Hollywood at
a Monday night showing for some
400 executives, stars, writers, mu-
sicians and newsmen, and was
shown in New York at a party
Thursday.

CBS Radio President Adrian
Murphy, who with Administrative
Vice President Louis Hausman flew
to Hollywood for the showing
there, emphasized radio’s impact on
the buying habits of Americans.
He asserted:

“A few months ago, a general
gloom pervaded the entire industry.
Despite radio’s broad coverage and
lowest cost per thousand people

'Looking for Radio &
Television Technicians?
RCA Institutes, Inc., graduates students
| at regular infervals, as fechnicians,
operators and laboratory aids. Our
men graduate with a first class Radio-
' Telephone License. Call on us for your
technical personnel needs.

to: PLACEMENT MANAGER

lvvlnd Redis Corportion of Amarice
236 West Fourth Strem, u.-v-otu.n .

reached, many important advertis-
ers were experimenting with a new
medium, and pessimists felt that
radio was in a decline from which it
would not recover.

“Well, I'm happy to report . ..
a great renewal of interest in ra-
dio by advertisers, star performers,
and listeners, Most of the big star
programs will be back on the
air next fall, and with the new
shows that are being developed this

Telecasting

summer, next season will be bigger
than last year.”

The report on fall program or-
ders thus far wrapped up was given
by Mr. Hausman. He told the New
York group that, as of that time,
CBS Radio had orders which, in
terms of daytime shows, represent
919 of the number on the net-
work last September. For both day-
time and nighttime, the figure was
89%

“More than Meets the Eye,” pro-
duced for CBS Radio by United
Productions of America and featur-
ing the voice of newscaster Robert
Trout, is designed to show visually
the power of sound as a medium. It
emphasizes that with 105 million
sets in 43 million homes and 23 mil-
lion automobiles, “radio’s coverage
is greater than the coverage of any
other mass medium” and “goes
wherever there are people.”

Where the average time spent
per day with radio is 108 minutes,
CBS Radio notes, the average with
TV is 43 minutes, with newspapers
34, and with magazines 18. Further,
the film notes: “More than 14 mil-
lion people listen in the middle of
the morning, 14 million in the
afternoon, 25 million at night. And
these totals are conservative—for
national rating services regularly
measure only about half of all ra-
dio sets.”

Radio also “reaches prospects at
the lowest cost”—934 persons per
dollar by radio; 365 per dollar by

TV, 334 by magazines, and 240
by newspapers.

In a pitch for CBS Radio in
particular, the film claims that “the
average audience is bigger on CBS
Radio,” that “CBS Radio has more
top programs—daytime or night-
time—than all other networks com-
bined,” that CBS Radio’s cost is
lowest and has stayed “lower than
almost any commodity you can
name,” and that, as evidence of
their belief in the network, “adver-
tisers invest more dollars-to-build-
sales on CBS Radio than on any
other network.”

4""""""”””‘

Reasons Why

The foremost national and local ad-
vertisers use WEVD year after
year to reach the vast

Jewish Market

1. Top adult programming
2. Strong audience impact
3. Inherent listener loyalty
4. Potential buying power
Send for a copy of

“WHO'S WK ON WEVD”
Henry Greenfield, Managing Director
WEVD 117-119 West 46th St.,

New York 13
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NEW CO-OP REGIONAL FORMED
BY EX-LBS AFFILIATES

NEW REGIONAL network comprising over
dozen stations in mid-Atlantic area, formerly
affiliates of Liberty network, scheduled to start
June 16, with one-month experimental news
service keyed from WOL Washington. In-
terested stations set cooperative project in
motion at two-day meeting concluded Friday
at WOL studios.

Basic experimental plan proposes 7 p.m. news
origination for three weeks out of WOL, in-
cluding Sunday newscast by Joseph C. Harsch,
winner of duPont award. Fourth-week pro-
grams would come from Chicago during Repub-
lican convention. Telephone line extends from
Johnson City, Tenn., through North Carolina,
Virginia, Distriet of Columbia, Pennsylvania
and into northern Ohio. WRFD Worthington,
Ohio, owned, like WOL, by Peoples Broadcast-
ing Corp.

Herbert E. Evans, Peoples vice president-
general manager, elected temporary chairman
at two-day meeting. Group discussed exten-
sion of service to two-hour basis.

ONE RADIO, THREE TV
SALES REPORTED BY ABC

FIRST WEEK of June provided renewed busi-
ness activity for ABC, with one new radio sale
and three television renewals reported Friday
by Charles T. Ayres, radio network vice presi-
dent, and John B. Lanigan, vice president for
TV sales.

TONI Co. (Toni Home Permanent, Tonette
and White Rain), Chicago, through Tatham-
Laird, same city, purchased weekly hour on
radio with backing of Tuesday, Thursday half-
hours of Break the Bank. Monday, Wednes-
day and Friday segments continue to be spon-
sored by Bristol-Myers through Doherty, Clif-
ford & Shenfield.

Three TV renewals involve Nash-Kelvinator
Corp., Detroit, which signed for 52 weeks of
Paul Whiteman TV Teen Club on Coast-to-
Coast network, effective June 7. Agency:
Geyer, Newell & Ganger, same city. C. H. Mas-
land & Sons, Carlisle, Pa., renewed alternate
Friday sponsorship of ABC-TV’s Tales of To-
morrow, effective July 4, with Jacques Kreis-
ler Mfg. Corp., North Bergen, N. J., backing
remaining Fridays as of Aug. 15. Agency
for C. H. Masland is Anderson & Cairns, New
York, and for Jacques Kreisler, Hirshon-Gar-
field, also New York.

NEW NBC AFFILIATES

_WTMC Ocala, Fla., and WIKC Bogalusa, La.,
to affiliate with NBC radio network. WTMC,
on 1290 ke with 1 kw, is owned by Ocala
Broadcasting Co. and managed by Thomas Gil-
christ. WIKC, on 1490 ke with 250 w, is owned
by Enterprise Publishing Co. and managed by
Curt Sieglin.

Formerly affiliated with MBS, WTMC to be
replaced on Mutual by WLBE Leesburg, Fla.,
on 790 ke with 1 kw. Mrs. Eleanor Hunter is
station president, with T. Hoke McCallie as
general and commercial manager. WIKC, also
MBS affiliate, not being replaced by Mutual
after it joins NBC Aug. 8.

Page 94 ® June 9, 1952

BOY TROUBLE

WHITEOUT of NBC telecast of Walcott-
Charles fight just as decision was an-
nounced was due to small boy’s desire to
“see better.” Network officials reported
Friday that boy in audience climbed pole
from which power for telecast was com-
ing and inadvertently kicked a switch,
throwing network off air. By time
trouble was located and power restored
NBC had had to fill in with audio an-
nouncement of decision from its New
York studios. Boy was unhurt.

Business Briefly

(Continued from page 5)
cago (Zippy liquid starch), which recently
named Roberts, MacAvinche & Senne, same
city, to handle its advertising, begins pro-
posed radio and TV schedule this week with
participations in Housewives Protective
League on WBBM Chicago. Agency handles
business for 18-state Midwest area, with divi-
sions on each coast having their own agencies.

Henry Senne is account executive.

SERVEL NAMES AGENCY @ Servel Inc.,
N. Y., has appointed Hicks & Greist, same city,
to handle advertising for its refrigerators,
water heaters and room air conditioners.

GOSPEL RENEWS @ Gospel Broadcasting
Assn., Pasadena, Calif., renews The Old-Fash-
ioned Revival Hour on ABC Radio, Sunday,
4-5 p.m. (EDT), for 52 weeks from June 22.
Agency, R. H. Alber Co., Los Angeles.

SEALY BUYS @ Sealy Inc., Chicago (mat-
tresses), through Olian Adv. Co., same city,
signed for Balance Your Budget, audience
participation show on CBS-TV, alternate Tues-
days, 10:30-11 p.m., effective Oct. 14.

ESSO ADDS TV CITY @ Esso Standard Oil
Co., N. Y., through Marschalk & Pratt Co.,
that city, effective June 16 will add WFIL-TV
Philadelphia to its 15-minute five-a-week
telecasts of Your Esso Reporter, bringing total
television coverage to seven major cities.

RYBUTAL BUYS @ Rybutal (vitamin com-
pound) buys 15-min. program, nine times
weekly on five-station Metropolitan Network
starting June 9. Agency, Duane Jones Co. Inc.

CLERIC LAUDS NARTB

NARTB has done “big job” in “short
time” by enforcing its Television Code,
Rev. Theodore H. Elsner, president of Na-
tional Religious Broadcasters Inc., wrote
Rep. Oren Harris (D-Ark.), chairman of
House subcommittee probing programs
(see probe story page 27). Rev. Elsner
is chairman of Radio Commission of Na-
tional Assn. of Evangelicals and pre-
viously had protested code recommenda-
tion against sponsored religious pro-
grams (see code story page 5). He told
Chairman Harris association opposes
legislative action, believing more time
should be given TV industry to correct
offensive programming. He found “de-
finite improvement” as result of in-
dustry’s “sincere effort” to raise stand-
ards,

PEOPLE. N

RICHARDS W. COTTON, assistant to presi
dent of Philco Corp., appointed director of NP/
Electronics Div., and also chairman of Elec
tronics Production Board, succeeding J. A
Milling who returns to RCA. Appointment ef
fective June 16.

FCC COMR. GEORGE STERLING electes
to life membership in Eastern Assn. of Fin
Chiefs, Reading, Pa. He long has been ac
tive volunteer fireman in home community
Peaks Islands, Me., near Portland.

WILLIAM DOTY EDOUARDE, sales repre
sentative for NBC-TV spot sales in Hollywooc¢
named TV spot sales manager for Wester:
Div., heading NBC-TV’s spot sales activi
ties in 11 western states. Prior to joining net
work in May 1951, he was sales manager o
KFWB Hollywood, and before that serve.
with Compton Adv. and Badger & Browning ¢
Hersey, both New York.

F. STODDARD DRAKE, Compton Adv., N. Y.
to Carl S. Brown Co., same city, in executiv:
capacity.

HELEN WHEELER, production assistant o
George F. Foley’s Dr. George Gallup Shou
transcribed series aired on some 130 station:
promoted to production supervisor.

HENRY G. WENTHEN, production staff, Ber
ton & Bowles, N. Y., to Scheideler, Beck ¢
Werner, that city, in similar capacity.

RICHARD L. LINKROUN, CBS-TV produce
and director, to Geyer, Newell & Ganger, N. Y
as executive producer.

RONALD G. VAN TINE, Washington news
man, named assistant to George Sandefe;
radio-TV director of U. S. Chamber of Com
merce.

JOHN H. L. TRAUTFELTER, vice presideni
treasurer of WFBR Baltimore, elected pres:
dent of Maryland Assn. of Certified Account
ants, first radio executive to hold this post.

WILLIAM C. KLEIN, member of sales stal
at WLS Chicago many years, joins WENI
(ABC) Chicago radio spot and local sales.

HOWARD G. SAWYER, vice president fo
plans and research, James Thomas Chirur
Co., New York and Boston ad agency, ap;
pointed member of American Assn. of Ad
vertising Agencies Standing Committee o
Research.

JOHN F. REEDER, account executive an
head of plans board of William H. Wein
traub & Co., N. Y., to Benton & Bowles, sam
city, as vice president and account supervisol

STANLEY LUKE, director of industrial r¢
lations for International Telephone & Tele
graph Corp. and affiliated firms both here an
abroad since 1945, elected assistant vice presi
dent of IT&T.

NEW TECHNIQUE

NEW experimental technique, combining movi}
and TV methods, to be used on final prograrn
of RCA Vietor Show, NBC-TV, Friday, 8 p.n
EDT. TV cameras to shoot scenes of Ezi
Pinza on location several days in advance 0
transmission to Hollywood for filming and ed|
iting. Orchestra to play “live” during teld
cast, however.

BROADCASTING ® Telecastin




"IN THE HEART OF AMERICA
It’s The

Team and It’s

® A Larger Market*

*In the Kansas City Metropolitan Area alone there has been a popu-
lation increase of 16,900 in the past 12 months. (Sales Management
Survey of Buying Power estimate 1/1/51, 820,400—SMSB pop. est.
1/1/52, 837,300).

e A Richer Market*

*Typical is the increase in effective buying income in the Kansas City
Metropolitan area, (SMSB estimate for 1951, 1 billion, 433 million
dollars) — 150 million dollars more than 1950' Retail sales, too, are
up with a total estimate for 1951 (SMSB) of over 1 billion, 73 mil-
lion dollars.

e The ENTIRE Market”

*Larger and richer, the Jimportant fact is, that The KMBC-KFRM
Team delivers the entire xectangular Kansas City Primary Trade
Area, as blished by the Ch of C ce of Kansas City
and including all of Kansas, western Missouri and adjoining seg-
ments of Iowa, Nebraska, Colorado, Oklahoma and Texas.

*%3%Call KMBC-KFRM, Kansas City, or your nearest Free & Peters Colonel. Get
prompt, efficient delivery of this year’s larger and richer Heart of America.

SEI.L THE WHOLE HEART OF AMERICA WHOLEHEARTEDLY, WITH

1K M B C-K F R Mz

CBS RADIO FOR THE HEART OF AMERICA
OWNED AND OPERATED BY MIDLAND BROADCASTING COMPANY




“Why, they're listening to the radio!” ‘

h There are 690,140 radio sets within 60 miles of Louisville, making
f a whopping big average of 2.2 sets per home! |

:
\
l
|
\
‘?' i But each of these 313,700 homes averages only 1.64 regularly
i received newspapers, and only .48 TV sets!

|

|

i That's one more reason why WAVE radio can deliver 1000 impressions
B for only 37¢! Get all the facts from Free & Peters!

|
: ! Facts above are from scientific, authoritative survey
i made by Dr. Raymond A. Kemper (head of the
H Prychological Services Center, University of Louisville)
18 in WAVE area, July, 1951,

sooowarrs « nec o LOUISVYILLE

Free & Peters, Inc., Exclusive National Representatives
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