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Yes, WABD ranks a strong third among all
New York stations in average program rat-
ings. Yet, WABD's rates are much lower
than those of other New York network il
stations. %
No wonder so many advertisers are turn-
ing to WABD for the top television adver-
tising value in New York.
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KTLA Studios « 5451 Marathon St., Los Angeles 38 - HOllywood 9-6363
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HE SIXTH REPORT and Order
—FCC’s final TV allocation plan
‘which lifted the TV freeze—was

‘taken to court last week by five

applicants on appeals protesting
their respective city channel as-
signments but which may have
broad import affecting the entire
allocation plan.

The first protest, presented to
the U. S. Court of Appeals, Third
Circuit, Philadelphia, was filed by
WWSW Pittsburgh [BeT, June 9].
It challenges FCC’s failure to al-
locate VHF Channel 4 to the Pitts-
burgh metropolitan area because
the Pittsburgh area site (Braddock,
Pa.) would be a fraction of a mile
less than the 170 miles required for
co-channel spacing from WLWC
(TV) Columbus, Ohio. Latter is to
switch to Channel 4 under the Sixth
Report.

The WWSW appeal, filed by Paul
Segal, Washington radio-TV attor-
ney, complains only of the Channel
4 situation at Pittsburgh and is not
intended to challenge basic legality
of the Sixth Report. Certain legal
observers, however, contend the
WWSW protest does raise issues
fundamental to the lawfulness of
the Sixth Report. Opinion on this
point was mixed among Washing-
ton practitioners last week.

Filed by Scharfeld

The four other appeals, filed by
the Washington law office of Arthur
Scharfeld, were presented to the
U. S. Court of Appeals for the
District of Columbia in behalf of
WLOA Braddock, Pa.; KVOL La-
fayette, La.; WISC Madison, Wis.,
and WLAN Lancaster, Pa. The
WLOA complaint also protested
legality of the failure to allocate
Channel 4 in the Pittsburgh metro-
politan area.

Although these four appeals pro-
test specific allocation rulings, ob-
servers note certain of the appeal
arguments, particularly that of
KVOL, have direct relation to allo-
cations throughout the U.S. and
challenge basic premises of the
Sixth Report.

At the same time, it was learned
additional petitions for reconsidera-
tion of provisions of the Sixth Re-
port are in preparation by Wash-
ington attorneys and are expected
to be filed this week. June 23, next
Monday, is considered the last day
on which such petitions can be
presented to the FCC under its
20-day rule. The Sixth Report be-
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SIXTH REPORT IN COURT

came effective June 2 upon publi-
cation in the Federal Register.

Further protest of the Sixth Re-
port is understood to be developing
within the Federal Communica-
tions Bar Assn. Last Wednesday,
the FCBA Practice and Procedure
Committee voted to recommend that
the association’s Executive Commit-
tee present to the entire member-
ship the consideration of a petition
to FCC for review of the Sixth Re-
port provision which precludes ap-
plications where no channels have
been allocated.

The majority of the Practice and
Procedure Committee indicated the
Sixth Report illegally deprives ap-
plicants of a hearing under Sec.
309(a) of the Communications Act
in instances where they apply for
channels not in the assignment
table. They held this policy un-
necessarily will preclude service to
many areas of the country.

The recommendation is to be con-
sidered tonight (Monday) by a
special meeting of the FCBA Ex-
ecutive Committee. It was called by
Mr. Scharfeld, FCBA president.

On Friday, Comr. George E.
Sterling was to defend the Sixth
Report and specifically answer its
major critics, including Comr.
Robert F. Jones [BeT, May 26].
Comr. Sterling was scheduled to

Five Stations File Appeals

address the Maryland-D.C. Broad-
casters Assn. (see story, page 32).

All of the appeals tendered last
week to the courts were filed under
the terms of the Hobbs Act of 1950
which replaces certain provisions
of Sec. 402(a) of the Communica-
tions Aect. Formerly, Sec. 402(a)
set no time limit after an FCC rul-
ing became effective within which
appeal of that order might be made.
The Hobbs Act puts a 60-day limit
on such appeals.

Segal Appeal to Court

Mr. Segal’s WWSW appeal was
taken directly to the court and no
petition for reconsideration was
filed first with the Commission.
This is allowed under the Hobbs
Act.

Although Mr. Scharfeld has pe-
titions for reconsideration in his
four cases pending before the Com-
mission at this time, he filed the
court appeals as a tactical measure
to prevent losing the right to ap-
peal under the 60-day limit of the
Hobbs Act. It was pointed out
that the courts have not determined
whether the filing of a petition for
reconsideration with FCC automat-
ically “tolls” the deadline for filing
of an appeal until after FCC acts
on the petition to reconsider.

The WWSW appeal was filed in
Philadelphia on Wednesday. The

appeals of the other four stations
were filed in Washington on Thurs-
day and Friday.

Regarding FCC’s final allocation
of VHF Channels 2, 11 and re-
served 13 and UHF Channels 16,
47 and 53 to Pittsburgh, WWSW
there contends the allocation “is
on its face so inadequate as to con-
stitute error in law and abuse of
diseretion.

“The FCC thereby has failed to
perform its statutory duties: To
provide an efficient nation-wide
service with adequate facilities; to
make proper regulations to prevent
interference between stations; to
encourage the larger and more
effective use of radio in the public
interest; to establish areas and
zones to be served by stations; to
make such distribution of licenses,
frequencies and hours of operation,
and of power among the several
states and communities as to pro-
vide a fair, efficient and equitable
distribution of radio service to each
of the same; and has placed itself
in such a position that it has
abnegated all discretion and is
unable to consider the standard of
‘public interest, convenience or
necessity’ in passing upon applica-

(Continued on page 82)

ABC-UPT MERGER

CBS came to the support of a com-
petitive network, ABC—in the in-
terest of bolstering network com-
petition—when it petitioned FCC
last week to sever the proposed
merger of ABC and United Para-
mount Theatres Inc. from the over-
all Paramount hearing (see story
page 68).

DuMont, however, failed to share
to share CBS’ view and filed a
petition opposing the severance.

CBS asked the Commission for
prompt approval of the merger and
for grant of the contingent sale of
WBKB (TV) Chicago from Para-
mount’s Balaban & Katz to CBS
for $6 million. ABC-UPT on June 6
filed the joint petition for severance
and grant which CBS now sup-
ports [B®T, June 9].

Favorable action on the proposed
merger is hoped for by August in
order that network operations re-
specting the fall business line-up

Telecasting

CBS Supports Severance

will be strengthened. Schedules
for fall programs begin to finalize
during that month, it was noted.
The competitive status of ABC as
well as its owned stations and affil-
iates, both radio and TV, was held
to depend on prompt action.

In addition, both CBS and Bala-
ban & Katz last week filed opposi-
tions to the earlier protest of
Zenith Radio Corp. with respect to
the status of Channel 2 at Chicago,
the facility to which WBKB would
be switched, from its present Chan-
nel 4, under terms of the Commis-
sion’s Sixth Report which finalized
allocations and lifted the TV
freeze.

Zenith holds that FCC legally
cannot prejudge the assignment of
Channel 2 to WBKB through the
use of the show cause order and
must afford all applicants there the
opportunity to compete equally in
a comparative hearing. In its peti-

tion supporting the ABC-UPT re-
quest, CBS told the Commission it
“believes that granting the relief
sought by ABC-UPT would be in
the public interest. Based on its
own experience in, and knowledge
of, the business and economics of
the industry, CBS believes that the
extended additional delay which,
absent severance, appears to be
inevitable in the final disposition of
the entire proceedings will ad-
versely affect not only ABC but
will, as ABC and UPT state, tend
to frustrate the statutory objective
of achieving nation-wide competi-
tive networking.”

The petition added, concerning
the contingent WBKB sale, that
‘“while the hardship upon [CBS]
attendant on further delay is not
comparable, either in kind or de-
gree, with the hardship on ABC,
nevertheless, a considerable finan-

(Continued on page 76)
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HIGH TV RATES

By BRUCE ROBERTSON
CHARGE that television is pricing
itself out of the reach of American
advertisers was vigorously debated
Wednesday morning during a panel
discussion of the significance of the
“TV thaw” to advertisers, agencies,
station and network operators.

The panel was part of a morning
session on television held as part
of the 48th annual convention of
the Advertising Federation of
America at New York’s Waldorf-
Astoria Hotel June 8-11. (Also see
stories below and on page 30.)

Henry Schachte, advertising di-
rector of Borden Co., opened the
attack on TV’s price structure by
pointing out that “today a televi-
sion show with a modest talent
budget and a line-up of about 30
stations costs around $1.5 million.”
When new stations are added and
a TV network will comprise 150 to
200 stations, the sponsor’s annual
cost will rise to more than $2 mil-
lion, he said, pointing out that dur-
ing 1951 only 67 advertisers spent
as much as that amount for all
media except newspapers “and that
total does not include radio or TV
talent charges.”

He said each TV network has 56
half-hour evening periods a week
for sale, but said that even if there
were only two networks and if the
top 11 advertisers (those spending
more than $10 million a year in all
media) were to sponsor two net-
work programs apiece, with the top
five advertisers sponsoring three
each, this still would account for
only 83 sponsored evening half-
hours on TV,

Speaking for the broadecasters, J.
Leonard Reinsch, managing direc-
tor of the Cox radio and TV sta-
tions, reviewed the inevitable de-
lays before new TV stations will
begin operations, with hearings
certain in every major market and
with the FCC staff able to handle
only about 50 cases a year.

May Be Years Yet

“In hotly-contested markets it
may be three or four or even five
years before new TV stations are
licensed,” he said. Educational
channels not applied for within the
next year may be thrown into the
commercial station picture, com-
plicating things further, he noted.

When stations do go on the air,
they must adopt pricing policies
that will enable the advertiser to
use television profitably, Mr.
Reinsch said, estimating that VHF
stations in new TV markets pro-
bably will start with base rates of
about $200 and UHF stations with
base rates of about $150, increas-
ing them with the TV audience.

The anticipated slow increase in
TV markets is a good thing from
the advertising agency view-
point, Charles E. Midgely Jr., man-
ager of broadcast media for Ted
Bates Inc., reported, because ‘“‘a
heaping platter of 2,000 new TV
stations would be a huge portion

Page 74 ® June 16, 1952

to digest all at once.” If by April
1953 10 new TV markets have been
opened up, he said, they probably
will be added to the current net-
work program lists by advertisers.

Echoing Mr. Schachte’s views,
Mr. Midgely declared: “There is a
very real danger of TV pricing it-
self out of all consideration. At a
current rate of $52,000 gross for
a nighttime hour on 63 stations,
what will the cost for a network of
150 stations be? Somewhere along
the line the whole philosophy of
pricing TV must undergo a com-
plete revision, and I think that
it will.”

Concluding the panel discussion
of the effects of the “TV thaw,”
Fred M. Thrower, CBS-TV vice
president, discounted the argu-
ments that TV is pricing itself out
of business. “Costs have increased,
it’s true,” he said, “but our crities
always seem to forget that tele-
vision’s rising costs are accom-
panied by tremendous increases in
value received.

“Actually, television has become
a better buy each year,” Mr.
Thrower stated. Since 1949, he said,
CBS-TV Network time costs have
increased about eight times, but
TV circulation increased 18 times,
resulting in a decreased cost per
thousand TV homes from $3.45 in
January 1949 to $1.74 in June 1952.

Mr. Thrower reported that com-
parison of the advertising budgets

Cited at AFA Meet

of the 60 leading food and drug
firms for 1950 and 1951 showed
80¢ with increased budgets in 1951
over 1950. “However,” he noted,
“42¢9% cut magazines, 61% cut
newspaper supplements, 72% cut
radio and 98% added to their TV
appropriations.”

With national television expendi-
tures for the first three months of
1952 running about 759% ahead of
last year, “we can expect TV to
account for about $850 million this
year—or about 109 of the total
money spent for all advertising
media,” he said.

Raymond F. Guy, NBC manager
of radio and allocations engineer-
ing, in a talk on “Taking the Mys-
tery Out of UHF” explained that
from a performance viewpoint,
“the difference lies in the way in
which these waves scatter and bend
as they carry the television mes-
sage from the transmitting point

to the receiving point. . . . UHF
. . . does not bend and fill in behind
objects as well as VHF . . . now
in use.”

Mr. Guy reported that in using
300 ft. towers and maximum power,
a VHF TV station on Channel 4
would cover an area of about 50
miles from the antenna, a VHF
station on Channel 10 or 11 would
get-about 45 miles coverage and a
UHF station about 40 miles. With
antennas 1,000 feet high the Chan-
nel 4 station would reach 75 miles,

the Channel 10 station 63 miles an]r 3
the UHF station 59 miles, he said
Improvement in both the many
facture of films for television ani
in their broadcast technigues he
eliminated much of the former pre,
udice against TV film program |
George T. Shupert, vice presiden
Peerless Television, reported.
Quoting a Katz Agency stud
stating that ‘“an advertiser e
buy a group of 39 inter-connecte
station markets on a spot bas’
using a half-hour film prograi
for 199 less than on a networ
basis,” Mr. Shupert said ths]
“comparatively few advertiser
want or need national coveragf|
More want regional or local coverf
age. Limited advertising budget¥
handicap their desire to use telc
vision because most of them a1
bound to be dissatisfied with any§
thing less than big-time entertair]
ment. The solution seems to li
largely in sharing costs throug
local sponsorship of national show
or purchases of film on a sp
basis.” |
Filmed demonstrations of a numf§ -
ber of new camera techniques prd
viding rainstorm effects, refled]
tions on water, performers defy
ing gravity by appearing upsid
down and the introduction of liv
actors into photographed scenery—
all done electronically with actor
performing on a dry studio stage—§ .
were supplied by CBS-TV. Walte
Craig, Benton & Bowles vice presi
dent, also talked on “The Futurf
of Live Television Production.”
Eugene S. Thomas, vice presi
dent, George P. Hollingbery Co.
presided at the morning TV session !

-

1"

V’DEO ’S S TA ND A RD Admen Must Aid—Fetzer t

ADVERTISING must join the TV
industry in raising video’s stand-
ards, John E. Fetzer, chairman of
the NARTB Television Code Review
Board, told the 48th annual con-
vention of the Advertising Federa-
tion of America. (See story this
page.) Mr. Fetzer, also owner of
the Fetzer radio-TV stations,
urged the effort to preserve the
American system of operation in
the public interest.

Emphasizing the advertisers’
responsibility in seeking proper
program standards, Mr. Fetzer told
the AFA: “Our system of free
television will survive if ‘ people
want it—and they will want it if
it satisfies them.”

While people are buying TV-
advertised products, this “does not
necessarily indicate that there is
any real understanding of the sys-
tem that advertised it,” he said,
adding that this means elimination
of bad advertising practices and at-
tention to “our vital responsibility
toward the family group.

“Let the critics of advertising
remember that it supplies the dol-
lars without which we could not
have a free television system,” Mr.
Fetzer said. “It's the advertiser
who buys freedom for the viewer
at the same time that he is buying
time and talent.”

Going into programming, he ob-

served that “as the productivity of
our. nation has increased, millions
of people are receiving incomes
which have outrun their cultural
development. It is a fact not to be
denied that these people must be
appealed to at their own intellec-
tual level. It’s a great enigma, but
it entails probably the greatest op-
portunity for advertising and tele-
vision today.”

Program standards must not be
judged “by the gate alone,” Mr.

MR. FETZER

Fetzer said. “We must go fartheif.
than the show concept alone. Wd
must entertain, but so must we at§
tempt to instruct, we must use thq
comedy, but so must we bow in sup§
plication; we must dramatize, but§
so must we cover every important
world event. In short, we must, with
equal force, represent the bestf
standards of the show business, the
press, the educational institution
the church and the public forum.
“I cannot help but entertain thej
feeling that many times we lost
our sense of perspective by relying
so heavily upon mass program rat-§
ings.” g

D

Going into TV code problems.
Mr. Fetzer recalled the successful
operation of voluntary radio cen-§
sorship during the war, when hef
was assistant director of censorship
in charge of broadcasting. “I firmly
believe that government program§
censorship can never ocecur with-
out the consent of the American
people,” he said. “Therein lies our
real court of appeal, as well as our
ultimate source of confidence.”

The Television Code Review
Board believes in cooperation, he
said, adding that the board recog- t
nizes “there is more than one way§
to do a thing right. That’s why tht §
code is subject to revision, based on§i
operating experience.” g
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SLEVEN applications for new
-elevision stations were received
it the FCC last week, bringing
.y 75 the number of TV requests
1 dfiled since the issuance of the
4 Commission’s Sixth Report and
4Order [BeT, April 14].
i I Four new and seven amended ap-
i olications were submitted to the
FCC. There were eight requests
for VHF stations, while three ap-
olicants seek UHF facilities.
Three TV stations now on the
jair filed requests to change their
channel, as required under the
Sixth Report. There are 30 sta-
tions which have to change fre-
quency. So far, 16 have applied for
‘permission to do so. Most of those
 which have to change channels also
.| are seeking higher power.
~ Nine of the 75 applications filed
have been returned. However, two
"'of these have already been resub-
mitted. )

* Kk
(e Listed by States
. MONTGOMERY, Ala.— Southern

LEnterprises, UHF Ch. 20 (506-512 mc),
ERP 19.8 kw visual; antenna height
above average terrain 384 ft. above
zem‘ground 340 ft. Estimated construction
—==cost $165,722, first year operating cost
$170,000, revenue $195,000. Studio and
il transmitter 330 Clayton St. 32° 22’ 23”7
iN. Lat., 86° 18’ 39” W. Long. Trans-
imitter RCA, antenna RCA. Consulting
engineer Raymond C. Watson Jr,
d u‘Anniston, Ala. Principals include
'l President Dr. John Randolf Penton
"Jr. (159%), physician; Vice President
' Woodley C. Campbell (10%), partner
'with Azar & Campbell, Montgomery
ililaw firm; Secretary-Treasurer Charles
wiA. Casmus Jr. (129%), executive sec-
iretary of Montgomery Press & Radio
Club; Grace F. Casmus (21%), assist-
ant manager of Press & Radio Club;
'Felix Robinson Jr. (12%), announcer-
[ writer-salesman at WMGY Montgom-
ery; Albert David Capeloto (10%), ¥
owner of David’s Grill, Montgomery;
Dr. George Blue Penton (109), in-
tern at Jefferson-Hillman Hospital,
Birmingham, and Dorothy Shafer Cas-
mus (6%), 859 owner of Candlelight
Co. (business property rentals). Ad-
‘' dress: 330 Clayton St., Montgomery 5,
Ala.

| FLITTLE ROCK, Ark.—Arkansas

w'Radio & Equipment Co., Ch. 4 (66-72
‘|'me), ERP 100 kw visual; antenna
theight above average terrain 785 ft.,
‘above ground 559 ft. Estimated con-
i struction cost $729,682, first year
4 operating cost $319,452, revenue $403,~
5l 835. Studio and transmitter location

16815 Cantrell Road, 34° 46’ 05” N. Lat.,
192° 21”7 05” W. Long. Transmitter
RCA, antenna RCA. Legal counsel
Spearman & Roberson, Washington.
Consulting engineer Craven, Lohnes
& Culver, Washington. Applicant is
licensee of KARK Little Rock. Princi-

| BROADCASTING o
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i Applications filed since April 14
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| television applications

{ Digest of Those Filed With FCC June 7 through June 12
(1 Indicates pre-thaw am;lication re-filed.)

VHF UHF Total*
49 25 75

* One applicant did not specify channel number.
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pals include President T. H. Barton
(80%), owner of The Barton Corp.,
engaged in purchase and sale of
securities, owner of Real Properties
Inc., chairman of board of Lion Oil
Co. and owner of 98,000 shares of
Lion Oil common stock and president
and 10% owner of The Sonbar Corp.
(0il and gas producer and real estate
holding company); Vice President
T. K. Barton (20%), owner of 30% of
The Sonbar Corp. Address: 112-14
East Capitol Ave., Little Rock.

PUEBLO, Col.—Pueblo Radio Co.,
Ch. 3 (60-66 mc), ERP 10.58 kw visual;
antenna height above average terrain
300 ft., above ground 505 ft. Esti-
mated construction cost $167,000, first
year operating cost $100,000, revenue
$115,000. Studio and transmitter 3011
Elizabeth St., 38° 17 30” N. Lat.,
104° 36’ 40”7 W. Long. Transmitter
RCA, antenna RCA. Consulting en-
gineer J. B. Heffelfinger, Kansas City,
Mo. Applicant is licensee of KDZA
Pueblo. Principals include President
Dee B. Crouch (16%), manager of
KDZA; Vice President Allen Pezoldt
(209%), Colorado Springs, Col., re-
sidence and business construction;
Secretary - Treasurer Zula Seaton
(52%), retired businesswoman, and
Assistant Secretary-Treasurer Nina
Ulrich (12%), owner of travel courts
in Arkansas City, Kan. Address: 3011
Elizabeth, Pueblo, Col.

+MACON, Ga.—Southeastern Bestg.
Co., Ch. 13 (210-216 mc), ERP 306 kw
visual; antenna height above average
terrain 613 ft., above ground 555 ft.
Estimated construction cost $345,500,
first year operating cost $200,000, rev-
enue $230,000. Studio and transmitter
Clinton Road at Boulevard St., 32° 51’
26” N. Lat., 83° 36" 57”7 W. Long.
Transmitter DuMont, antenna GE.
Legal counsel Segal, Smith & Hennes-
sey, Washington. Consulting engineer
George C. Davis, Washington. Appli-
cant is licensee of WMAZ-AM-FM
Macon. Principals include President
George P. Rankin Jr. (71%), chief
engineer of WMAZ-AM-FM; Vice
President Wallace Miller (39 ), senior
partner of Miller, Miller & Miller,
Macon law firm; Secretary-Treasurer
Wilten E. Cobb (239), general man-
ager of WMAZ-AM-FM, and Mary S.
Miller (3%), wife of Wallace Miller.
Address: 666 Cherry St., Macon, Ga.

4 SAVANNAH, Ga.—WSAYV Inc., Ch.
3 (60-66 me), ERP 35 kw visual; an-
tenna height above average terrain
369 ft., above ground 339 ft. Estimated
construction cost $171,905, first year
operating cost $120,000, revenue $144,-
000. Studio and transmitter Liberty
Nat. Bank Bldg., corner of Bull and
Broughton Sts., Savannah, 32° 04" 44"
N. Lat., 81° 05’ 32” W. Long. Trans-
mitter RCA, antenna RCA. Legal
counsel Cohn & Marks, Washington.
Consulting engineer A. Earl Cullum

Telecasting

Jr., Dallas, Tex. Applicant is licensee
of WSAV-AM-FM Savannah. Princi-
pals include President Harben Daniel
(42.33%), general manager of WSAV-
AM-FM; Vice President Catherine M.
Daniel (10.66%), housewife; Secre-
tary-Treasurer Meredith E. Thompson
(0.66%), chief engineer WSAV-AM-
FM; William K. Jenkins (19.83%),
owner of 3719 of WMOG Brunswick,
Ga., 1625% of WLAG LaGrange, Ga.,
and associated with Georgia Theatre
Co., Atlanta; Aaron Shelton (6.66%),
chief engineer WSM-TV Nashville,
Tenn., and % owner of Castle Record-
ing Co., Nashville, and First National
Bank of Atlanta, Margaret C. Lucas
and Fred G. Storey, as co-trustees
U/W Arthur Lucas (19.83%). Ad-
dress: Liberty National Bank Bldg.,
Bull and Broughton Sts., Savannah.

+ PEORIA, Ill.—Peoria Bestg. Co.,
Ch. 8 (180-186 mc), ERP 316 kw vis-
ual; antenna height above average
terrain 995 ft., above ground 894 ft.
Estimated construction cost $550,474,
first year operating cost $320,000, rev-
enue $400,000. Studio 212 S. Jefferson
St. Transmitter 1 mi. South of Grove-
land, Ill., 40° 34’ 35” N. Lat., 89° 32’

03” W. Long. Transmitter DuMont,
antenna GE. Legal counsel Dow,
Lohnes & Albertson, Washington.
Consulting engineer Craven, Lohnes
& Culver, Washington. Applicant is
licensee of WMBD-AM-FM Peoria.
Principals include President and
Treasurer Charles C. Caley (25%),
general manager of WMBD-AM-FM
and president and 25% owner of WDZ
Decatur, Ill.; Carl P. Slane (12.6%),
president of Peoria Journal-Transcript
and Morning Star; Frances P. Slane
(31.2%), director for Peoria Journal-
Transeript and Morning Star, and
Elizabeth P. Talbott (31.2%), direc-
tor for Peoria Journal-Transeript and
Morning Star. Address: 212 E. Jeffer-
son St., Peoria 2, Ill.

+MUNCIE, Ind—Tri City Radio
Corp., UHF Ch. 49 (680-686 mc), ERP
17.4 kw visual; antenna height above
average terrain 524 ft., above ground
542 ft. Estimated construction cost
$196,952.87, first year operating cost
$204,348.10, revenue $233,909. Studio
and transmitter 1/5 mi. East of Jet.
of State Rd. 21 and State Ds. 3 and 67,

(Continued on page 78)

BOOTH PLANS

To File for Five
TV Outlets

‘PLAN to file for the legal limit of five TV stations at one time was

revealed by Booth Radio & Television Stations Inc. last week.
The Michigan company expects to submit its applications to the FCC

within a fortnight.

Booth Radio & Television is the
licensee of WJLB-AM-FM Detroit,
WBBC Flint and WSGW Saginaw,
Mich.

Here are the cities and facilities
sought:

_Detroit, UHF Channel 62, ERP 224 kw
visual, antenna height 467 ft. above
average terrain.

Grand Rapids, UHF Channel 23, ERP
196 kw visual, antenna height 562 ft.

Lansing, UHF Channel 54, ERP 21.6
kw visual, antenna height (=

Flint, Channel 12, ERP 20 kw visual,
antenna height 333 ft.

_Bay City, Channel 5, ERP 79.44 kw
visual, antenna height 271 ft.

Legal counsel for Booth is Pier-
son & Ball, Washington.

Booth Radio & Television is
the second company to announce
its intention of seeking a group of
TV outlets around Detroit’s per-
imeter. Last month, WJR Detroit
said it would seek four stations
near Detroit, one in Cleveland
[B®T, May 5].

Forerunners of anticipated flood
of applications from independent
motion picture theatre interests
also were disclosed last week when
two large theatre chains announced
their intentions of filing for facili-
ties in the South. The Martin The-
atres of Georgia Inc., operating
exhibition houses in Georgia, Flor-
ida and the Carolinas, announced
that it would file for UHF Channel
28 in Columbus, Ga. Almost simul-
taneously, Southern Television Inc.,
made up of a dozen stockholders
including four identified with In-
dependent Theatres Inc., announced
it would file for Channel 12 at
Chattanooga.

President of Martin Theatres of
Georgia Inc. is E. D. Martin. He
said that “for several years Martin
Theatres has been giving careful
consideration to the possibility of
building, owning and operating a
television station in Columbus. .

*

All the talents of Martin Theatres
—which for over a century has dealt
exclusively with a moving, visual
media of communication—will be
utilized by the TV station.”

Southern Television Inc. expects
to file its application this week.

Moses Lebovitz is president of STI,
and also is president of Independent
Theatres Inc., which operates suburban
and drive-in theatres in the Chatta-
nooga area. STI vice president, Z. Car-
ter Patten, is chairman of the board of
the First Federal Savings & Loan Assn.
and prominent in Chattanooga civic
affairs. Other stockholders are Manuel
Russ, president of Wesco Paving Co.
and Chattanooga Rock Products Co.;
John Martin, a building contractor;
Burton Seagle, associated with Mr.
Martin; Abe Solomon, chairman of the
board of Independent Theatres; Joel
Solomon, treasurer and general man-
ager of Independent Theatres and pres-
ident of Chattanooga Jaycees; Robert
Lebovitz, secretary of Independent The-
atres; Felix Diamond, in real estate and
insurance business; W. C. Hudlow Jr.,
president and general manager of Arrow
Transfer & Storage Co., and J. Homer
Hardy, Chattanooga CPA.

Estimated construction cost will
be more than $300,000, Mr. Lebo-
vitz said. He also revealed that
STI has completed negotiations
with the International Ladies Gar-
ment Workers Union for option to
buy the former building and
grounds of its FM station on Wald-
en’s Ridge. Studios would be lo-
cated in downtown Chattanooga.

Mr. Lebovitz said “the only
thing we need is the ‘go ahead’
signal from the FCC.” He hopes
that the station will be on the air
in time to telecast the results of
the national elections.

Applications for both Martin
Theatres of Georgia and Southern
Television Inec. will be filed by the
Washington law firm of Cohn &
Marks.
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ABC-UPT Merger

(Continued from page 73)

cial loss to CBS accumulates daily.
As established at the hearings, the
annual rate of profit of WBKB is
substantially in excess of $1,500,-
000; such profit is, of course, per-
manently lost to CBS for the pe-
riod during which the application
for assignment remains pending.
Further, during such period, not
only economic resources, but other
benefits necessary to competitive
network equality, are lost to CBS.
And the uncertainty for so long a
period makes proper long-range
planning difficult.”

The Paramount hearing, in addition
to the proposal for merger of ABC-
UPT and sale of WBKB to CBS, in-

volves the license application of Para-
mount Television Productions Inc. for

K (FM) Chicago; applications
of Paramount Pictures Inc. for consent
to transfer control of Paramount Tele-
vision Productions Inc. and Allen B.
DuMont Labs. to Paramount Pictures
Corp.; application for transfer of con-
trol of Balaban & Katz from Paramount
Pictures Inc. fo United Paramount
Theatres, and application of Paramount
Pictures Inc. and E. V. Richards Jr. for
transfer of control of WSMB Inc., li-
censee of New Orleans, to
United Paramount Theatres Inc.

The ABC-UPT petition con-
tended that “the consolidation of
the several applications involved
in this proceeding . .. was ordered
by the Commission not because of
legal necessity or requirements but
as a matter of convenience.”

The petition asserted that “none
of said applications are mutually
exclusive or competitive in the
sense of requiring contemporaneous
or comparative hearings but mere-
ly involve, in differing degree, the
same or similar questions of fact
and law.”

The petition observed that the

hearing to date has consumed 78
days of testimony covering 11,200
pages of transcript and 700 ex-
hibits, many quite detailed, and
“more than 75%” of the record
pertains to history of the motion
picture anti - trust proceedings
by Justice Dept.

The petition concluded that all
evidence which is material to the
proposed merger of ABC-UPT and
sale of WBKB “has now been taken
and that such evidence establishes
an adequate and proper basis for
an initial and final decision on said
applications.”

The petition asserted that the
evidence pertaining to all other
applications involved in the hear-
ing “cannot be completed for a
matter of many weeks, or even
months.”

ABC “is now and for the fore-
seeable future will continue to be
in need of capital, not only for the
purpose of meeting its normal and
ever-increasing operation expenses,
but to improve its program
service and to establish and main-
tain additions to its plant and
equipment necessary for its con-
tinued effective operation.”

Ample precedent exists for ap-
proving the transfer of WBKB to
CBS, the petition pointed out. FCC

ge 76 ®  June 16, 1952

approved the sale of KFWB Los
Angeles by Warner Bros. Pictures
to KFWB Broadcasting Corp., the
petition noted, even though KFWB
was then on temporary license be-
cause of anti-trust violations de-
scribed in the government’s major
movie case. Similarly, FCC re-
newed the licenses of the Richards’
stations (WJR Detroit, WGAR
Cleveland and KMPC Hollywood)
and approved their involuntary
transfer to new owners, the peti-
tion observed, without first deter-
mining that G. A. (Dick) Richards
would have been entitled to renewal
of the licenses if he had not died.
This was done over the protests of
the Commission’s own General
Counsel and chief of its Broadcast
Bureau, the petition noted.

In its opposition to the sever-
ance, DuMont told the Commission
that “earlier in this case” it peti-
tioned FCC to sever its applica-
tions, noting “the Commission did
not grant that petition. The fail-
ure of the Commission to separate
the DuMont applications signified
as a practical matter the relation-

- ship of a television network to mo-

tion picture company derived from
Paramount Pictures Inc. would be
studied in the light of all the is-
sues of the consolidated proceed-
ing.”

Cites Sec. 1.724

Observing that FCC’s rules (Sec.
1.724 (a)) permit the Commission
to consolidate relative cases, Du-
Mont’s petition stated “it follows
that the Commission considered the
issues evolved from the proposed
merger to be interwoven with the
problems arising from the original
transfers of licenses from Para-
mount Pictures Inc. to Picture Co.
and the Theatre Co. pursuant to
the consent decree” terminating
the Justice Dept. movie anti-trust
case.

“The integration of all the appli-
cations into the ‘same cause’ be-
came apparent after the failure of
the Commission to grant the Du-
Mont petition for severance,” the

.petition argued.

Noting ABC emphasizes its need
for capital to operate its network,
the DuMont petition commented
that “the need of ABC does not
exceed the requirements of other
parties to this proceeding. This
record clearly demonstrates the
competitive disadvantage under
which the DuMont network finds
itself because of its inability to
own and operate five television sta-
tions. The effective operation of
DuMont as a national television
network also depends on an expe-
ditious decision in this case.”

Balaban & Katz, in reply to the
Zenith petition, held that Zenith’s
position in the proceeding was un-
timely and that its petition has no
substantative basis to warrant a
grant of its requests. Balaban &
Katz explained that the Chicago
allocation as finalized was pro-
posed in the Third Report, com-
ments to which were due June 11,

1951. WBKB agreed to the pro-
posed change to Channel 2 in May
1951, the petition recalled, but
Zenith did not ask for declaratory
ruling respecting the status of
Channel 2 until July 24 of that
year:

The change of assignment of
WBKB, as in the case of 30 other
stations, the WBKB petition point-
ed out, was directed by the Com-
mission by show cause order pur-
suant to the provisions of Secs.
303(f) and 312(b) of the Commu-
nications Act as an integral part
of the total allocation plan, to re-
duce interference, and to provide
for the maximum utilization of
channels. The petition continued to
explain that “there is no require-
ment for comparative hearings be-
tween applicants and existing sta-
tions effectuated by show cause
proceedings instituted by the Com-
mission as part of this proceeding.”

Neither Sec. 309(a) of the Com-
munications Act nor the Ashbacker
case requires such procedure, the
petition asserted.

MEDICAL VIDEO

Ulcer Operation Telecast

COMMERCIAL television made
medical history in Chicago Tues-
day night as a 60-year-old patient
suffering from an uleer for 34

years went under the knife at Wes-

ley Memorial Hospital before
viewers from coast to coast.

For the first time, the American
Medical Assn., meeting in conven-
tion at Chicago for four days, per-
mitted telecasting of two half-
hour live programs. Time was
bought by Smith, Kline & French,
pharmaceutical laboratory in Phila-
delphia.

The ulcer operation was fea-
tured Tuesday night from 8:30 to
9 p.m. CDT, followed Wednesday
evening, 9 to 9:30 CDT, by a sym-
posium on the latest developments
in group therapy for the over-
weight, military medicine, with the
showing of a new portable anes-
thesia unit.

Dr. Roy K. Marshall, WFIL-AM-
TV Philadelphia, was narrator,
with Ad Schneider, NBC-TV New
York, as producer and Don Meier,
of the network’s Chicago staff, as
director. The second demonstra-
tion originated at Navy Pier, where
14,000 physicians met for their
101st annual convention.

TV-UNLIMITED

Offers European Facilities

TV-UNLIMITED Inc., newly or-
ganized and incorporated in New
York, will replace the Broadcast-
ing Program Service, President
Herbert Rosen, announced last
week.

Firm will specialize in the pro-
duction of low-cost and syndicated
television shows, and will work
through its established Euro-
pean affiliates in conjunction with
American producers and agencies
interested in utilizing production
facilities abroad, Mr. Rosen said.

KTTV (TV) BACKED

On ‘Unscheduled’ Events

GENERAL Petroleum Corp., Los
Angeles, (Mobilgas dealers),
through West-Marquis Inec., that
city, has signed with KTTV (TV)
Los Angeles to sponsor all future
“unscheduled” local special events
telecast by. the station.

The TV contract, believed to be
the first of its kind, is on an “open’
basis. Under well-defined terms,
“unscheduled” events are
worthy” and “of great timely inter-
est to the public and the presenta-

tion of which is a service to the!

community.” No limits are placed

on the number of events or extent

of coverage. Financial arrange-
ments depend on activity and start
with a base minimum of $75,000
annually, according to Richard A.
Moore, station vice president and
general manager, who described
the plan as “a broadcaster’s dream
come true.” Contract provisions
give KTTV a “roving commission”
to develop to the maximum, TV’s
capacity for rendering public serv-
ice by on-the-spot reporting of
events, he said.

WAGES SUIT
WICU Denies Charges

SUIT to recover $5,144.50 in “over-
time” wages allegedly due three
former employes of WICU (TV)
Erie, Pa., brought an answer from
Herbert S. Stewart, WICU gen-
eral manager, that “employes,
past and present, have been paid
for all overtime work.”

Mr. Stewart said that, “Accord-
ing to records, employes are paid
for all hours submitted on weekly
time card.”

William Hargadine Jr., region
director, U. 8. Dept. of Labor’s
Wage & Hour and Public Contracts
Div., announced last month that the
suit had been filed in Federal Dis-
trict Court.

The suit was filed on behalf of
Alan G. Payne, production man;
Samuel J. Anderson, announcer-
traffic manager, and Donald H.
Goldberger, camera and film man,
who seek to recover back wages

allegedly due them for overtime. |

As a result of an investigation
supervised by Mr. Hargadine, a
civil complaint charging Dispatch
Inc., station owner, with violations
of the Fair Labor Standards Act
was originally filed in November
1951. Disposition of this complaint
still is pending. Mr. Stewart had
denied the charges.

ADDITION of KNBH (TV) Los An-
geles and KRON (TV) San Francisco
makes a total of 26 markets carrying
United Television Programs’ Double
Play with Durocher and Day, quarter
hour film package starring Laraine
Day and Leo Durocher. California
State Tire Dealers, through Paul
Castleman agency, S. F., will sponsor
show on KRON,
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Pioneer in Individualized ]

Television Station Representation

Takes Pride in Announcing

the opening of new and larger offices

exclusively for television at

501 MADISON AVENUE
New York 22, N. Y.
TELEPHONE : PLAZA 3-4617

under the direction of PETER B. JAMES 1
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Channel-8

SAN DIEGO'S

Ist and Only
TELEVISION STATION

CALIFORNIA'S
THIRD MARKET

San Diego . . .
the
fastest
growing
LARGE city
in the

entire

U.S A

L Moward L

Wise Buyers
Buy-

KFMB-TV

Channel-8

KFMB-AM
550-K.C.

John A. Kennec

Chernoff,

Represented by The Bropham Co
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Eleven New TV Applications

(Continued from page 75)

South of Muncie, 40° 09’ 01” N. Lat.,
85° 22’ 45”7 W. Long. Transmitter
RCA, antenna RCA. Legal counsel
John H. Midlen, Washington. Con-
sulting engineer George C. Davis,
Washington. Applicant is licensee of
WLBC and WMUN (FM) Muncie.
Principals include President and
Treasurer Donald A. Burton (51%),
general manager of WLBC and
WMUN (FM), and Vice President
William F. Craig (46.5%), commercial
manager of WLBC and WMUN (FM).
Address: 420 Alden Road, Muncie.

4+ ALEXANDRIA, La.— Alexandria
Bestg. Co., Ch. 5 (76-82 me), ERP 60
kw visual; antenna height above av-
erage terrain 552 ft., above ground
583 ft. Estimated construction cost
$231,480, first year operating cost
$150,000, revenue $250,000. Studio 6th
and Washington. Transmitter 1 mi.
S.E. of Pineville, La., corporation lim-
its, 31° 18’ 22.2” N. Lat., 92° 24’ 56.4”
W. Long. Transmitter RCA, antenna
RCA. Legal counsel Kirkland, Flem-
ing, Green, Martin & Ellis, Washing-
ton. Consulting engineer Commercial
Radio Equipment Co., Washington.
Applicant is licensee of KALB-AM-FM
Alexandria. Principals include Presi-
dent W. H. Allen (529%); Vice Presi-

“dent Grove Stafford (0.8%), partner

with Stafford & Pitts, Alexandria law
firm, and Secreta reasurer T. B.
Lanford (47.29%), 50" owner of KRRV
Sherman, Tex., 23% owner of WSLI
Jackson, 489% owner of KRMD
Shreveport, La. % owner of KPLC
Lake Charles, La., % owner of D & L
Co. (real estate), Shreveport, 15 owner
of Cullom-Walker Inc. (Packard Motor
Car distributing company), Texark-
ana, Tex., and 37% % interest in Lou-
zan Lumber & Supply Co., Shreve-
port. Addr 6th and Washington
Streets, Alexandria, La.

TACOMA, Wash.—KMO Inc., Ch. 13
(210-216 mec), ERP 114 kw visual;
antenna height above average terrain
554 2/5 ft., above ;:muvd 400 ft. Esti-
mated construction cost $341,945, first
year operating cost 0,000, revenue
$250,000. Studio location to be deter-
mined. Transmitter Dash Point, 47°
18" 20” N. Lat., 122° 2 5 W. Long.
Transmitter RCA, antenna RCA. Legal
counsel Bingham, Collins, Porter &
Kistler, Washington. Consulting engi-
neer Millard M. Garrison, Washington.
in‘malK include Carl E. Haymond
93.39), principal owner of KMO and
R]T Yakima, owner of Foster Freeze
Stores, Nos. 5 and 118, Long Beach,
Calif., and owner of Hot Dog Show,
Long Beach, Calif.,, and Vice Presi-
dent Carl D. Haymond (6.7%). Ad-
dress: 914%% Broadway, P. 0. Box
1651, Tacoma, Wash.

TACOMA, Wash.—Tribune Publish-
ing Co., Ch. 11 (198-204 me), ERP
30.07 kw visual; antenna height above
average terrain 4491, ft.,
ground 287 ft.

above
Estimated construe-
tion cost $188,000, first year operating
cost 00, revenue $100,000. Studio
and transmitter 1701 S. 11th St., 47°
15’ 06” N. Lat., 122° 27’ 34” W. Long.
Transmitter , antenna GE. Legal
counsel Dow, Lohnes & Albertson,
Washington. Consulting engineer Al-
vin H. Barnard, Portland, Ore. Appli-
cant is license of KTNT (FM) Tacoma
and permittee of new Tacoma AM sta-
tion. Principals of Tribune Publishing
Co., owner of Tacoma News Tribune,
include President Frank S. Baker
(62.69%); Vice President Elbert H.

Baker II; Treasurer George F. Rus-
sell; Secretary Charles B. Welch;
Alton F. Baker (12.469), president
and 63%9% owner of Eugene (Ore.)
Register-Guard and KERG Eugene;
Elbert H. Baker Jr. (12.46%), presi-
dent of Locke Machine Co., Cleve-
land, Ohio, and Louise B. Hastings
(12.46%), widow. Address: 711 St.
Helens Ave., Tacoma 1, Wash.

7 FAIRMONT, W. Va.—Fairmont
Bestg. Co., UHF Ch. 85 (596-602 me),
ERP 174 kw visual; antenna height
above average terrain 237 ft., above
ground 222 ft. Estimated econstrue-
tion cost $100,580, first year operating
cost $40,000, revenue $50,000. Studio
and transmitter location Leonard Ave.,
39° 28’ 19” N. Lat., 80° 08" 277 W.
Long. Transmitter RCA, antenna
RCA. Consulting engineer A. D. Ring
& Co., Washington. Applicant is li-
censee of WVVW and WJPB (FM)
Fairmont. Principals include Presi-
dent and Treasurer J. P. Beacom
(96%), and Vice President Jennings
Randolph (49). Address: 119 Fair-
mont Ave., Fairmont, W. Va.

Existing Stations
Change in Channels

(The following stations request
change in frequency as required under
provisions of FCC Sixth Report &
Order [B®T, April 14].)

WOOD-TV GRAND RAPIDS, Mich.
—Grandwood Bestg. Co., Ch. 8 (180-
186 mc), ERP 316 kw visual; antenna
height above average terrain 1,000 ft.
Change from Ch. 7 (174-180 me), ERP
19.7 kw visual,

WJAC-TV JOHNSTOWN, Pa. —
WJAC Inc., Ch. 6 (82-88 mc), ERP 70
kw visual; antenna height above aver-
age terrain 1,123 4/5 ft., above ground
174Y% ft. Estimated cost of change
$138,030. Transmitter RCA, Change
from Ch. 13 (210-216 mc), ERP 6.5 kw
visual.

WJAR (TV) PROVIDENCE, R. L—
The Outlet Co., Ch. 10 (192-198 me),
ERP 316 kw visual; antenna height
above average terrain 601 ft., above
ground 523%; ft. Estimated cost of
change $260,000. Transmitter RCA.
Change from Ch. 11 (198-204 me),
ERP 30 kw visual.

Application Returned

SALISBURY, Md.—The Peninsula
Bestg. Co. (WBOC). Returned to at-
torney; obsolete forms and incom-
plete.

PROFIT PATTERN
Textbook in Preparation

TEXTBOOK titled “Pattern for
TV Profit” is being prepared for
the guidance of executive, engi-
neering and operatonal staffs of
new VHF and UHF television sta-
tions by five leading AM and TV
engineers. Book is slated for pub-
lication in the fall.

Text has chapters on FCC fune-
tions, space requirements, layout,
operating efficiency, air condition-
ing and installation plans for all-
size stations. Charts and diagrams
are included for each subject.

Five engineers who collaborated
on the book are A. B. Chamberlain,
CBS; Raymond Guy, NBC; Rod-

ney D. Chipp, DuMont; Frank
Marx, ABC, and Thomas E.
Howard, chief engineer, WPIX

(TV) New York.

JETT SELECTS

CBS-TV Interim Group

E. K. (JACK) JETT, vice presi-
dent and general manager, WMAR-
TV Baltimore, last Thursday named
four other managers of CBS-TV
basic affiliates to serve with him-
self as an Interim Committee,
pending the organization of a
permanent CBS-TV Affiliates Ad-
visory Board, whose members will
be elected by the CBS-TV affiliates
themselves.

Purpose of the Interim Commit-,
tee—as well as of the permanent
board when it is established—will
be ‘“to better acquaint the top
operating and policy executives of
the CBS Television Network with
the problems faced by affiliates,
and also to make it possible for
CBS-TV officials to share and help
with problems peculiar to indivi-
dual stations.”

Chosen on the basis of providing
good geographical representation,
as the advisory board will do, mem-
bers of the Interim Committee, in
addition to Mr. Jett, are: Philip G.
Lasky, general manager, KPIX
(TV) San Francisco; Clyde W.
Rembert, general manager, KRLD-
TV Dallas; James C. Hanrahan,
vice president and general man-
ager, WEWS(TV) Cleveland; Glenn
Marshall Jr., general manager,
WMBR-TV Jacksonville, Fla.

Plans for setting up the perma-
nent advisory board call for a
division - of the country into a
number of regional distriets corres-
ponding roughly with the CBS-TV
network’s operational plan. Affili-
ated CBS-TV stations in each dis-
trict would elect a representative
to serve on the board each year,
the board to meet several times a
year with officials of the network.

To accept a place on the interim
committee, Mr. Marshall has re-
signed as District 4 representative
on the Columbia Affiliates Ad-
visory Board, nine-man affiliates
consultant group which formerly
handled both radio and TV matters,
but now presumably will confine
itself to problems of the affiliates of
the CBS network. An election is
now being conducted in District 4
for a successor to Mr. Marshall.

EADEH APPOINTED

To DuMont Research Post

EDWARD R. EADEH, for the
past five years director of cover-
age and market research at ABC,
has been named manager of the
research depart-
ment of the Du-

Mont Television
Network, Gen-
eral Manager

Chris J. Witting
announced Thurs-
day. He succeeds
Melvin A. Gold-
berg, who has
been granted a
leave of absence
Mr. Eadeh in order to join
the U. S. Department of State.
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the 16mm. Cine-Kodak
Special Il Camera

One minute you're filming a commercial in a
studio . . . the next you’'re shooting an on-the-
spot news event. Television calls for a camera
that’s versatile enough for every assignment,
yet easily portable. That’s why a great number
of America’s television stations use the Cine-
Kodak Special II Camera. No other easily
portable 16mm. camera gives you so many

special features!

@® It's the only 16mm. camera with a #true reflex
finder. Focusing and framing are fast and accu-
rate through the lens—without rack-over. You
know your scenes are sharp and on target. !

® The variable shutter (shown center left) gives
you unusual command of exposure and depth
of field.

@ Multiple film chambers (shown left below) come
in 100- and 200-foot sizes, allow extra film cham-
bers to be threaded ahead of time, ready for
emergency use.

® The basic twin-turret camera comes complete
with one of Kodak’s truly superb Ektar Lenses,
finest ever made for 16mm. cameras.

@ Itaccepts either single- or double-perforated film.

@ Fades, dissolves, mask shots, double and multiple
exposures, montages, and stop-motion effects—
all can be made with the basic camera. No need to
resort to special laboratory work. The film is set
to show as soon as it’s processed!

These are a few of the “Special II's” highlights. Let
your nearest Kodak. dealer give you the full story—
or mail us the conpon below.

it

EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N. Y. 82

Please send me more information about the Cine-Kodak Special Il Camera.

NAME. POSITION

COMPANY

STREET.

CITY.

(ZONE)

STATE.
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NEW reference book for artists,
scenic and costume designers ex-
plaining relative hues of 200 colors
for use in black-and-white televi-
sion has been prepared for NBC
television by Albert W. Protzman,
NBC-TV technical production di-
rector, and Cliff Stiegelbauer,
network supervisor of design. Text
was edited by Robert J. Wade,
NBC executive coordinator of pro-
duction development.

“The whole point of this guide
is to tell designers not what to do
but what to avoid,” Mr. Wade ex-
plained. “Whereas an easel painter
can use his eye to judge, the eye
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politan New York of 56.9, and an
85.7
in-use during the telecast was 66.4,
according to figures released last
week by C. E. Hooper Inc., New
York.

Growth of 14%

in Seattle Sets

THE SEATTLE area TV set sur-
vey by the fifth annual Seattle
Times Consumer Analysis indicates
32.19% of 5,000 homes checked had
TV sets compared with 17.9% in
1951 and 5.2% in 1950. Estimated
total as of January 1952 was 58,-

share of TV audience. Sets-

TV Color Schemes
Are Explained

(Report 220)

Meck, president of Scott Radio
Labs., Chicago, who a fortnight agc
charged that “a handful of televi-
sion network officials hold the
greatest power over the votes of
the American people ever held by
any small group in the country’s|
history.” |

Comedy-Variety Leads
Multipulse Program Study
MULTIPULSE TV programs by
types according to program aver-
age rating and number of quarte:
hours per week for May 1-7, re-
leased by Pulse Inc., New York, are
as follows:

isn’t sufficient in television. No de- 131 sets. L. .
MARKET signer has an opportunity to test The survey indicated 58.7% of N°'-h:f Al';g
200 different gradations of color.,”  the sets were less than a year old.  Drama and Mysteries 88 16
In order to avoid last-minute— Preferred sets were RCA Victor S{:"ﬁ‘;&":“fe Participation Z; 1::
and often expensive—changes in (9.6%), Motorola (8-8(:}): Silver-  News 62 53
scenery, drapes or costumes, the tone (8.3%) and Admiral (8%) Musical Variety 58 8.1
i book offers the “NBC comparative Plans to buy a new set in 1952 2°Y'i':° ‘\;u'_iﬂy 22 &
k| gray color chart.” An arrangement Were indicated by 9.8%, compared  pomer¥ TEUEW. 4 2
A DALLAS und _ of calibrated color-aid and Mun- With 6.1% of those questioned in interviews 29 6.1
! sell neutral gray scale swatches, 1951 . Comedy Situations 26 191
& the chart provides a quick method 5 e ;i'::m:;?;g Sorvicn 2: :;
: FORT woRTH of determining the gray scale equiv- Meck SUQSesfs Standard  talent 4 &
2 alent of any desired color. If . . Religion 12 3.
1 chart is to be used properly, spokes- On va A" Time :""ﬁ‘""ﬂ 12 9.4
i More than a Million men added, texture and surface of ALL TV stations ih‘mld “be re- e ‘: 2:;
S materials must also be considered. Quired to program.“a substantial \oforme 8 15.6
urban population in the x x portion” of their air time with local  Film Shens 6 24
‘ news, discussion and educational Music 6 6.1
50-mile area Walcott-Charles Bout toriall In addit Titi Feature Films 4 21|
. material. In addition, political and &0 Rac A 202!
Rates 56.9 in New York controversial remarks made on net- P bl 7 49
¥ More than TWO MILLION JOE WALCOTT - Ezzard Charles work shows not billed as controver-  Miscellaneous 8 10.2
: - fight on NBC-TV June 5 received sial should be “taboo.” . e
4 in the 100-mile area

a TV-home Hooperating in metro- These are the opinions of John S.

B N e S O e TN

Total
*Kentucky Derby ‘
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City Outlets On Air Sets in Area Outlets On Air Sets in Area|
Albuguerque KOB—W 14,400 WAVE-TV, WHAS-TV 150,148
’ 91,207 (Mexico)- |
i Atlanta WAGA-TV WSB-TV WLTV 185,000 Tox. XELD-TV 21,500
) Baltimore AL-TV, WMAR-TV 390,914 WMCT 133,326
Binghamten wnar v ;g'noo WTVI ;:I’;‘S:g
< Birmingham WAFM-TV, WBRC-TV . Milwaukee T™J- ;i
TELEVISION HOMES Bloomington  WITV 150,000  Mi KSTP-TV, WICN.TV 322,900
2 Boston WBZ-TV, WNAC-TV 895,141 SM-T 71,399
y Buffalo WBEN-TV 268,127 WNHC-TV 274,000
IN - Charlotte 152,096 WDSU-TV 97,912
. Chicago WBKB, WENR-TV, WGN-TV, WNBQ 1145 933 wnnwwcu-w WJ%-IW WNBT 2,039/800
. Cincinnati WCPO-TV, WKRC-TV, WLWT WOR-TV, WPIX, WA

EFFECTIVE. COVERAGE Cleveland WEWS, WNBK, WXEL 623 613 Norfolk WTAR-TV 119,125
Columbus WBNS-TV, WLWC, WTVN 277,000  Oklohoma City WKY-TV 129,437
AREA Dallas- Omaha KMTV, WOW-TV 130,313
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 171,791  Philadelphia WCAU-TV, WFIL-TV, WPTZ 1,042,000
Davenpert  WOC-TV 110,700  Phoenix KPHO-TV 59,200
Quad Cities Include Davenport, Moline, Rock Iss., E. Moline Pittsburgh WDTV 393,000
EXCLUSIVE (BS Dayton WHIO-TV, WLWD 235,000 Providence WIAR-TV 214,000
. Detrait WUBK-TV, WWJ-TV, WXYZ-TV 750,000 Richmond WIVR 127,006
i wicu 165,100 Rochester WHAM-TV 144,000
VISION OUTLET F1. Worth- Rock Island _ WHBF-TV 110,700

Dallas WBAP-TV, KRLD-TV, WFAA-TV 171,791 Quad Cities Include Davenpert, Meline, Rock Ise., E. Maline
Grand Rapids  WOOD-TV 217,081  Salt Lake City  KDYL-TV, KSL-TV 77,813
DALLAS-FORT WORTH Greensboro  WFMY-TV 116,415 San Antonio  KEYL- WOAI-TV 81,373
4 Houston KPRC-TV 150,800 Son Disge KFMB-TV 137,750
Huntington- San Francisce  KGO-TV, KPIX, KRON-TV 376,500

AREAS Charleston - WSAZ-TV 90,565  Schenectady-

Indianapolis  WFBM-TV 240,000 _ Albany-Troy WRG 212,600
Jacksonville WMBR-TV 58,000 Seattle xmc-rv 144,200
Thi i ll Johnstown JAC-TV 154297  St. Louis KSD- 402,000
S 1S why Kalamazoo KZG-TV 223992 Syracuse WHEN, WSYR-TV 177,581
Kansas City WDAF-TV 210,105 Toledo WSPD-TV 174,000
Lancaster WOALTY 150,093 Tuksa KOTV 119,800
Lansing WIIM-TV 100,000  Utica-Rome WKTV 71,500
- Los Angeles XECATY, KFI-TV, KLAC-TV, KNBH Washington WMAL-TV, WNBW, WTOP-TV, WITG 363,543
KNXT, KTLA, KTTV 1,252,184  Wilmington WDEL-TV 106,22

Total Markets on Air 64°
* Includes XELD-TV Matameros, Mexice

Stations on Air 109* Estimated Sets in Use 17,323,374

ls your best buy

Channcl 4 . . . Represented by Editor's Note:

| The BRANHAM Company

ge 80 @

Totals for each mndm roprasont estimated sets within felevision area. Where coverage areas everiap set cewnts may be
cated. Sources of set estimates are bosed on data from dealers, v rie
rers. Since many ur‘ compiled monthly, some may remain h in
necsssarily approximate.

o
i Total sots in all areas erc
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A nice picture for advertisers who want returns today . .

TENNESSEE

- O tomoproy,

NORTH
CAROLINA

SOUTH
CAROLINA

GREENVILLE

FLORIDA

Here is where looking at WSB-TV
is becoming a habit

The coverage* pattern you see is unique
in telecasting.

A unique telecasting formula makes
it possible: 50,000 watts of radiated
power from a 1,062-foot tower over
Channel 2.

Fortify this with WSB-TV’s ability to
program for the South and you come up

wsb-tv

ATLANTA, GEORGIA

with one of the country’s standout ad-
vertising buys.

This coverage can be had only on
WSB-TV. Nothing else in the area can
touch it.

*During a single 30-day period, four WSB-TV staff pro-
duced shows pulled over 7,000 pieces of unsolicited mail
from shaded counties on the map.

World’s tallest TV tower
50,000 watts, channel 2
Represented by Petry

AFFILIATED WITH THE ATLANTA JOURNAL AND THE ATLANTA CONSTITUTION

® Telecasting
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Sixth Report Taken to Court

(Continued from page 73)

tions for station construction per-
mits and licenses.”

The Pittsburgh allocation deci-
sion “accordingly should be held
unlawful and should be set aside,”
WWSW argues.

“Particularly the provisions of
the allocation are inadequate in
that Channel 13 . . . may be used
only by pedagogical organizations
for non-commercial programs upon
a non-profit basis and hence is not
available for general service,” the
petition declares.

It also contends the provisions
of the allocation are “inadequate”
in that the three UHF channels
assigned there have “little, if any,
immediate or prospective use in
Allegheny County.”

UHF Performances

“The performance of television
transmission at the ultra-high fre-
quencies is a speculative matter
about which little is known,” the
petition explains, continuing: “Only
one station in the world has ever
attempted to render a regular tele-
vision program service at ultra-

high frequencies and its attempts
are under circumstances which do
not make the results useful for the
Pittsburgh area. It is universally
conceded .that ultra-high frequen-
cies are especially unsuited for
rugged, hilly and wooded terrain
such as prevails in and about Alle-
gheny County.”

The petition notes that on May
1 there were 428,000 TV sets in the
Pittsburgh area, about 709 satura-
tion. None of these can receive
UHF, the petition states, contend-
ing that “if it is at all possible to
bring about the creation of listen-
ing and viewing audience” for UHF
there, “it would take so long and
would be at such heavy and pro-
longed losses as to make it entirely
impracticable for the petitioner to
make application for the use” of a
UHF channel.

Therefore, the “only available
general-service VHF channel there
is Channel 11,” the petition con-
cludes, pointing out that since six
applications already have asked for
VHF there and more are expected

) &

Feature Film Series

@@ SKYR

OCKETS

LAGGING AU

Around Jan. 1, auto

©

Saturday night film

ers participating.

S
=
B

TOMOBILE SALES

sales lagged. To whip this lag,

Bill Piggott, head of Rock Island Nash agency bearing
his name, got Nash dealers in area to sponsor late

series on WOC-TV. Program

titled “Airflyte Theater” debuted Jan. 19fifteen deal-

By end of January, Piggott had sold 15 new cars.
Appearing on Feb. 16 program, he displayed chart
showing only 3 new cars left at his agency. Told view-
ers to hurry if they wanted one of these.
of these 3 cars by 11 o’clock next morning, Piggott had
moved 31 new Nashes 3 demonstrators. . .. ALL
IN MONTH OF FIRST TELECAST.

“Airflyte Theatre” is now in its second 13-week cycle
and other Nash dealers sponsoring series report sales
successes similar to Piggott’s. Proof that WOC-TV Sells

With sale
WITH-

... for further proof get facts from your nearest F &P

man . .. or us, direct.

FREE

& PETERS, INC.

Exclusive National Representatives

WOCT

Channel 5

The Quint Cities

COL. B. J. PALMER, President

ERNEST C. SANDERS,
Resident Manager

Davenport, lowa
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to be filed, “there must inevitably
be a prolonged, difficult and expen-
sive competitive hearing amongst
the various conflicting applica-
tions.”

The petition notes this hearing
cannot be resolved for three or four
vears “and it is therefore likely
that Allegheny County during that
time will have but one” VHF sta-
tion.

“Neither one mnor two stations
are, or even can be, adequate to
serve the public needs of the Pitts-
burgh community even if three
UHF stations were to be estab-
lished,” the petition states.

‘Committed an Abuse’

Contending “FCC refused to
allocate Channel 4 anywhere with-
in Allegheny County and thereby
committed so manifest an abuse
of discretion as to constitute error
in law,” WWSW notes “the 1945
regulations of the FCC specified
that the same television channel
may be used by stations 150 miles
apart” and that the “required
separation might be modified ac-
cording to interference and service
conditions which called for modi-
fication.

“Under the 1952 regulations
challenged by this petition,”
WWSW says, “there are set up
basie and irrefutable presumptions
by which the FCC declares itself
finally bound and from which it
says it will not depart.”

The “conclusive presumptions”
of FCC which WWSW cites are:

(a) That every television station will
use maximum permissible power (here,
100 kw) in an antenna at the maximum
permitted height (here, 1,000 ft.) apd
thereby cause the maximum permis-
sible interference to other stations
using the same frequency.

(b) That such maxima will be used
regardless of the size or importance of
the community in which the television
station is located, regardless of the im-
portance of the market which it serves
and regardless of the financial ability
of the licensee or the prudence of the
investment which such maxima would
require. (At present prices a 1,000-ft.
tower costs approximately $150,000.)

(¢) That no physical circumstances
such as deviation from average condi-
tions due to unusual terrain will be con-
sidered by the Commission in deter-
mining b what distances stations
should be separated.

(d) That interference between sta-
tions will not be considered in making
allocations of frequencies, and that the
service area of stations will not be
considered in making allocations.

(e) That in the area here involved
stations must be located no less than
exactly 170 miles apart (which the
regulations interpret to mean no less
than exactly 169.5-plus miles apart).

(f) The 170-mile separation does not
in the first instance apply to radio-
television broadcasting stations at all.
If a request is made, as in this case it
was, to assign a channel to a specified
area, the FCC will commence its con-
sideration of the proposal by ascertain-
ing what nearby stations there are in
operation at the frequency in question.
Then the Commission resolves the 170-
mile question as follows. It determines
the distance from the existing station
to what it calls the coordinates of the
city from which the allocation proposal
originates. If these coordinates are not
contained in a book published by the
Department of Commerce and entitled
““Air Line Distances Between Cities in
the United States” (which was prepared
for some irrelevant purposes having
no connection with the problems of
radio-television broadcasting), the FCC
then uses the site of the main post
office (which was established, of course,
without regard to radio-television
broadcasting even though the FCC well
knows that no private person will ever
be permitted to establish his television
station in or on any main post office
anywhere).

The petition notes that the dis-

BROADCASTING ® Telecasting

tances from the exact location ¢
the antenna of WLWC (TV) Cc
lumbus, Ohio, “to what the Depar:
ment of Commerce has said ar
the coordinates for Braddoc
(Pa.),” FCC determined the dis
tance from WLWC’s antenna t
be 169.39 miles.

It was because these separz
tions fall short of the 170-mil
(169.5-plus mile) minimum spa¢
ing rule that the allocation ¢
Channel 4 to the Pittsburgh are
was denied, WWSW notes.

“The FCC assumes that Pitts
burgh is exactly at the pinpoir
intersection of longtitude 80 de
grees, 00 minutes, 00 seconds wes
with latitude 40 degrees, 26 mir
utes, 19 seconds north, whereal
there are in fact substantial area
in the Pittsburgh area from whic
adequate service can be rendere
that area from an antenna locate
more than 170 miles from the ar!
tenna of WLWC,” the petitio
professes. “There is no excuse fol
using Department of Commere
coordinates when actual transmit’
ter sites are available for consid
eration.

“In the case of Braddock, the us
of the post office site is entirel
unwarranted,” WWSW argues
“Even if there were any legal o
regulatory justification for th
use of the post office site, the de
cision of the Commission to den
Channel 4 to the Pittsburgh are|
because of the post office site il
entirely capricious and fantast]
cally unrealistic.”

Since the regulations provid
that in computing distances sufl
ficient decimal figures be used t
determine the distances to th
nearest mile, WWSW assumes tha
were the distance of the Braddocl
post office 169.51 miles from thi
antenna of WLWC, Channel -
could have been assigned to Pitts
burgh. Since FCC set the distanc
at 169.39 miles, “this is 12 one
hundredths of a mile too little.”

Braddock Too Close

“Some part of the post office a
Braddock . . . is 633.6 feet too closi
to a point that happens to be thi
site of the tower of WLWC,” thi
petition comments.

The petition cites, “It appears
unlikely that WLWC is going td
use an antenna tower having the
full permissible height of 1,000 ft.
which is the assumed height upor

(Continued on page 104)
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First Professional 16 mm
TV Background Projector
Provides 2,000 Lumens

46 ampere arc lamp, /1.5
20 mm lens, air-cooled
film gate, sprocket inter-
mittent that ends film
wear and holds old film
steady.

TV Version of Famous
Simplex X-L 35 mm
Projector: 7,000 Lumens

An incomparable projec-
tor used in 80% of all
theatres; nmow equipped
for TV use with “2-3”
intermittent. 80-110 am-
pere arc; f/1.9 2" lens.

" 'OADCASTING ® Telecasting

ik

for World-Wide Settings

in YOUR TV Studios

Here, at last, is background projection made practical for
any TV studio or network . . . brilliant, steady motion
pictures that make any action scene in 16 mm or 35 mm
film libraries available as a setting for TV programs.

No complex phasing needed with TV cameras. Simply
focus camera on the background screen for a perfect pic-
ture. The GPL “2-3” intermittent pulldown, coupled with
a 60 light-pulse per second shutter, automatically meets
the camera’s requirements. Special optical systems for each
projector reduce “throw” required, save studio space.

Get full details on these outstanding projectors, now in
use on major networks. Consider them in your new studio
planning; add to the utility of your present equipment.

WRITE, WIRE or PHONE . . .

General Precision Lahoratory

INCORPORATED
PLEASANTVILLE NEW YORK

TV Camera Chains * TV Film Chains * TV Field and Studio Equipment © Theatre TV Equipment
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BUMMUNITY Tv GRUUP Forms National Lines

TAXES, government regulation
and expansion of TV broadcasting
were the topics that most concerned
more than 70 community TV oper-
ators at the first annual convention
of the National Community Tele-
vision Assn. at the Hotel Necho
Allen in Pottsville, Pa. last Mon-
day.

Members voted to fight a Bureau
of Internal Revenue ruling that
closed circuit relay systems are
liable to the 8¢ tax imposed on
leased wire services. Picked as the
test case for the benefit of this off-
shoot of telecasting was Trans-
Video Corp. of Pottsville.

Community TV operators—there
are some 75 in operation in the
country today—feed signals from
metropolitan stations to TV-iso-
lated communities. Most of these
areas are in valleys beyond the
reach of regular TV broadcasts.
The organization puts up a high
gain, directional antenna on top of
a nearby mountain, runs coaxial
cable down the mountain side at-
tached to telephone or power poles,
with tap-offs to subscribers’ homes.

There are believed to be another
75 such operations in the construec-
tion or planning stage.

Tax problem was by far the most
important of the matters before the
less-than-a-year-old association.
According to Revenue Bureau in-

terpretation, consumers must pay
8% tax on installation and on
monthly charges.

Pottsville company, headed by
young (34) Martin F. Malarkey Jr.
(also president of NCTA and owner
of a retail appliance store in Potts-
ville, has 1,500 customers who paid
the $135 'installation charge and
also pay $3.75 per month for main-
tenance and service. This involves
more than $200,000 in installation
fees and $2,625 per month in
charges.

The Pottsville company, which
began operation in February 1951,
has its master antenna (located
atop Sharp Mt.) tuned to Philadel-
phia stations (Channels 3, 6, 10)
75 miles away. The system cost
$200,000 to build, Mr. Malarkey
revéaled last February [BeT, Feb.
11].

Test case—on grounds the tax
discriminated against TV set own-
ers in areas into which TV signals
cannot reach—was recommended
by special NCTA attorney Thomas
C. Egan of Philadelphia. Mr.
Egan also expressed the opinion
that if the test case is adverse to
community TV operators, it might
be necessary to get sponsors in Con-
gress for legislation to exempt sys-
tems from tax.

It was disclosed that the Lans-
ford, Pa., city government origi-

HARRINGTOWN
Chicago
DUMON?

JOHNS HOPKINS SCIENCE REVIEW

ask any
Baltimore
time buyer

Originating Station

VISION
EL 13

#ARSONS, INC.
Francisco

E
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nally proposed a 20% tax on gross
revenue. This was finally reduced
to a 5% imposition on gross in-
come. It also was announced that
the Public Utilities Commission of
Pennsylvania officially disclaimed
jurisdiction over community TV
systems. The Maine PUC, however,
assumed jurisdiction and the Cali-
fornia commission was understood
to be considering the matter.

Fact that FCC was reported too
heavily engaged in other matters
to make up its mind whether com-
munity TV should be regulated was
considered heartening, according to
expressions of members.

The effect of TV station expan-
sion, particularly in the UHF band,
elicited much interest. Subject was
handled by Humboldt J. Grieg of
WHUM Reading, Pa., (TV ap-
plicant for that city) and Dr.
Frank G. Kear, of the Washington
consulting engineering firm Kear
& Kennedy.

Consensus was:

(1) UHF when it comes will cover
at first 15-20 miles. Mr. Grieg quoted
FCC reports to the effect primary and
secondary UHF service theoretically

il
was possible out to 75 miles unde{||
maximum power and antenna heigh
conditions (1,000 kw and 2,000 ft.)
(2) In most communities, there wil '
be only one or two UHF signals. (3 ‘\’
Therefore, community TV can expec||
to continue in business, since viewer |||
still will want other signals, par. w
ticularly network, even though the |||
can receive off-the-air Jocal bréad |
casts.

Manufacturers exhibiting equip
ment at the meeting were Jerroly
Electronics Corp., Philadelphia, an:
Spencer-Kennedy Labs. Inc., Cam
bridge, Mass. RCA showed a docu
mentary film of the Pottsville sys
tem. %

NCTA was organized in Novem \

ber 1951. It claims to represen
half of the present 75 communit;
TV systems operating.

The convention re-elected M|
Malarkey president. Also re
elected were: Claud E. Reinhave
Palmerton, Pa., vice president|
George H. Bright Jr., Lansfore
Pa., secretary; Melvin L. Boyel
Tamaqua, Pa., treasurer. One
vear directors elected were: Ken
neth A. Chapman, Honesdale, Pa,
J. Holland Rannels, Cumberlang
Md.; Eli Kramer, Harrisburg, Pa.
C. C. Daker, New Philadelphia
Ohio. Two-year directors electel
were: G. B. Henderson, Carm
Calif.; A. J. Malin, Laconia, N, H
Clyde Davis II, Wilkes-Barre, P;

FORD SERIES

COLUMBTA PICTURES Corp., through its subsidiary Screen Gem
.Inc., will produce a series of 39 half-hour TV films for Ford Motor Co
In an agreement negotiated by J. Walter Thompson Co., the agenc

servicing the account.

This contract is said to be first
of its kind between a major movie
studio and a national advertiser
for the production of films espe-
cially for television.

Titled The Ford Theatre, the
series will start on 51 NBC-TV
stations Oct. 2, as the replace-
ment for NBC-TV’s Ford Festival.

In each teleplay, name motion
picture actors, directors and
writers will be employed by Colum-
bia-Sereen Gems producer, Jules
Bricken. The studio’s own con-
tract players, among them Brod-
erick Crawford, Audrey Totter,
Donna Reed, Aldo Ray and others
will be utilized should the roles be
suitable.

The Columbia agreement stirred
speculation that other major movie
studios soon might follow suit, par-
ticularly in view of the expected
eventual increase in television sta-
tions and the resultant loss of more
audiences to movies in more cities,
now that the TV thaw is taking
place.

Twentieth Century-Fox was
among major studios believed to
be considering making films for
video. President Snyros P. Skouras
has announced his firm is consid-
ering making “appropriate” movies
for TV.

The Wall Street Journal esti-
mated that the seven major studios
have a backlog of 5,000 movie fea-
tures of which a minimum of 2,009
are suitable for TV, which if sold
en masse to television would bring

BROADCASTING ¢

Breakdown of Boycot
By Major Film Makers:

x:
an average minimum of $10,001
each, or $20 million in earnings.
The 2,000 features are thos|
made between 1930 and 1948, whe)
the Screen Actors’ Guild steppet
in to demand a share of TV reve
nue for pictures made afterwards
Reports in Hollywood said Co
lumbia has received an offer o
$20 million for its old pictures an
that Howard Hughes’ RKO Pie
tures Corp. may sell its old films
for TV. President Barney Balabai
of Paramount [Pictures said hi
company’s old movies would not by
sold to TV until “the right time.

SRT-TV SRT-TV SRT-TV

SRT-TV

INTENSIVE PROFESSIONAL

COURSES
inTELEVISION

BROADCASTYING
Instruction by top-ranking profession:
als under actual broadcast conditions
Complete TV Station Equipment
Co-Educational = Day or Evening
Approved for Veterans
Send for free prospectus
"Careers in Television”
DEPT. M

s R T/ (School of
Radio Techniquel
TELEVISION STUDIOS
America's Oldest Broadcasting School

316 West 57 St., New York 19, N. Y.
Ploza 7-3212

SRT-TV SRT-TV SRT-TV

SRT-TV SRT-TV SRT-TV SRY-TV
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WKZ0-TV using FEDERAL
TRANSMITTER

Reports TOTAL OUTAGE |
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asizs Here’s where sound design and quality
workmanship pay off. This is typical
of Federal equipment where emphasis
is placed on quality — reliability —
dependability.

Contact your Graybar distributor. Have him explain how
Federal can serve all your TV needs — reduce your initial
and operating costs — and provide the best in complete
station equipment.

al Telecommunication La ories, lne

An Associate of the [nternational Telephone and Telegraph Corp)
500 Washington Ave., Nutley, N. J
Canadian Distributor: Federal Electric Manufacturing Co. Ltd:, Montreal, P. Q.
Export Distributor: International Standard Electric Corp., 67 Broad: St,, New York t

ROADCASTING June 16, 1952 © Page 85

Telecasting




e N N N N NS TN

”:f“ film report

P N N S N N e e e N

vanaugh Morris Adv., Pitts-

burgh, has announced the
formation of Cavanaugh Films Inc.
Director of film production is Ted
Mason, of Mason Marionettes.

Mr. Morris said the new company
will specialize in production of
puppet and trade mark films “for
moderate budget advertisers.”

A series of 15-minute TV shows
is being prepared, the first of
which, The Enchanted Nutcracker,
will be ready for release Aug. 1.
Other films planned are Jack and
the Beanstalk, Frivolities of 1952
and 12 others, which will be re-
leased at weekly intervals.

Address of new firm is Chatham
at Wylie, Pittsburgh 19, Pa.

HOWARD D. MORRIS, of Ca-

Sales . . .

SALES ORGANIZATION for the
distribution of more than 50 full- -
length European feature films,

live and animated short subjects
is being set up in Chicago.

Herbert Spitzer and Burton A.
Neuberger, executive vice presi-
dent who recently resigned as man-
ager of the Chicago office of Mar-
free agency, have exclusive thea-
tre and television rights in North,
Central and South America for
film products made by several lead-
ing European studios, Mr. Neu-
berger said.

Re-recording on the features is
being completed now with lip syne
and voice over sound tracks in Eng-
lish. Ready for release is a 13
quarter-hour series of operas,
made with the Bavarian State
Opera company, ballet and orches-
tra. A series near completion con-
sists of 13 half-hours with stop-
action puppetry in famous fairy
tales.

The company, Switzer & Assoc.,
will produce films for stations,

a winner
on any
ticket...

Want to be the party in power?

Q)

~
N

Take o tip from the last two elections—on trade paper

effectiveness, that is.

A leading 50 kw station asked 800 advertisers and agen-

cies: “Which publication would
our place trying to reach you?”

you use if you were in

A landslide for BROADCASTING © TELECASTING— by 392%

Fact Finders Associates of New York, in the first personal

interview survey of the radio-TV

trade press, asked: “What

trade journal brings radio station advertising most effec-

tively to your attention?”

A resounding first for BROADCASTING ® TELECASTING—

by 445%

Whatever your platform for trade paper values—coverage,
readership, loyalty, influence, effectiveness—you’ll be the
party in power on the BROADCASTING ticket.

;- Inc., Hollywood.
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packagers, agencies and clients “at
a half to a third” of the U. S.
cost, Mr. Neuberger said, and will
also supply European studio serv-
ices to American performers.

* * *

Alexander Film Co., Colorado
Springs, Col., announces the recent
TV commercial productions for the
following organizations:

Tivoli Brewing Co., Denver, one
60-second film through Curt Frei-
berger & Co., featuring Tivoli Beer.
Maurer-Neuer Meat Packers, Kan-
sas City, Mo., one 20-second film
through C. Wendel Muench & Co.,
Chicago, featuring Rodeo Blue
Band Wieners. Redman Van & Stor-
age, Salt Lake City, one 20-second
film through Adamson & Buchman.
Seven Up Co., St. Louis, eight 20-
second films. Mrs. Baird’s Bread,
Houston, Tex., two 20-second films
through Tracy-Locke Co., Conti-
nental Airlines, Denver, one 20-
second film through Galen E.
Broyles Co., Holsum Bread Syndi-
cate, Chicago, one 60-second, one
40-second, two 20-second and two
8-second films, through W. E. Long
Co. W. F. Thiele Co., Milwaukee,
three 20-second films through Ba-
ker, Johnson & Dickinson, featur-
ing Thiele Meats.

Sunkist Growers Inc., Los An-
geles (oranges, lemons), has start-
ed Sunkist Premiere Playhouse on
KTLA (TV) Hollywood, Fri., 9:30-
10 p.m. (PDT), for 13 weeks from
June 13. TV film series, produced
by Screen Televideo Productions,
Beverly Hills, marks firm’s initial
TV bow into regular programming.
Stuart Reynolds Productions, Bev-
erly Hills, negotiated contract
through Foote, Cone & Belding

Phil Davis Musical Enterprises,
New York, has been signed to
write and produce a new musical
commercial for Goebel Beer thru
Brooke, Smith, French & Dor-
rance, Detroit.

Dudley Television Corp., Beverly
Hills, is making two one-minute
and two 20-second animated TV film
commercials for Philip Morris &
Co., New York (Dunbhill cigarettes).

Availabilities . . .

Crown Pictures International,
Hollywood, has acquired the com-
pleted series of 13 half-hour TV
films, Life With Buster Keaton, for
world distribution. Additional
series will be produced by CPI this
year as result of test runs held in
San Francisco. The recently ac-
quired series was produced by Carl
Hittleman, directed by Eddie Cline
from scripts by Jay Sommers,

(Continued on page 93)
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= New York,
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Telenews Productions, Inc.
630 Ninth Avenue

MILITARY TV
‘Vital Factor’ Says Sarnoff

TELEVISION will be a vital fac-
tor in all military operations and
conceivably the public may watch
battles on home TV sets if glob
warfare ever breaks out aggl
Brig. Gen. David Sarnoff, R(
board chairman, told the grad
ing class of Pennsylvania Military
College last Tuesday.

Gen. Sarnoff asserted that elee-
tronics have become an indispen-
sable ally in aviation, controls and
atomics.

Gen. Sarnoff warned that no na-'
‘tion can relinquish its interest in
the sciences and remain strong.
When war comes, “it becomes a
race of science against time, and
America must be strong and ‘at
the ready,’” he declared, admon-
ishing that the importance of in-
terest in science applies to the
science of government as well as
to physical sciences.

He was awarded an honorary
degree of Doctor of Science during
the commencement exercises of the
131-year-old educational institu-
tion.

New CBC-TV Sponsor

CANADIAN TV’s second definite
advertiser when it opens this fall
will be Canadian Westinghouse Co.
Ltd., Hamilton, Ont. The firm cur-
rently is preparing its own com-}
mercials for Studio One, which it
will sponsor for CBC-TV Montreal
beginning in August and CBC-TV
Toronto in September. S. W. Cald-
well Ltd., Toronto is agency.

1
l

WHAM-TV BIRTHDAY
Marked By Blood Campaign

WHAM-TV Rochester observed its

third birthday anniversary throughl|

a special blood donor drive whicl
enriched the Rochester Chapter o
the American Red Cross blood banl 4
by 23,051 pints.

Blood donor campaign began May
20 and built up to last Wednesday
which was WHAM-TV’s anniver-
sary. Climax of the drive on the
last day was a live telecast from a
local hospital showing a patient re-
ceiving a pint of blood which had
been contributed that morning 2t
WHAM-TV’s Radio City.

Special programs included films
made in Washington of Reps. Ken-
neth B. Keating (R-N. Y.) and
Harold C. Ostertag (R-N. Y.), both
of whom urged western New York-
ers to get behind the campaign.

FCC Chairman Paul A. Walker,
in a talk also recorded on film, said,
“Here is an example, I think, of
the kind of public service that both
radio and television are particular-
ly able to render.”

SYNC-SOUND

RANGERTONE

73 WINTHROP ST
NEWARK 4, N. J

New York
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TV

Explorers Pictures
1501 !ROADWAyv

Ni YORK
LU 2-4717—LO 4-5592
JULES B. WEILL, PRES.

FILMS

THE BIG BUY

THE BIG GAME HUNT . . . Ac-
tion packed jungle adventures
of Martin and Osa Johnson

. the pictures all Americans
love to waich.

729 SEVENTH
NEW _ YORK 19,

Write ® Wire ® Telephone
For Audition Prints

AND FEATURES

TV DISC JOCKEY TOONS: Now
it is possible for television sta-
tions to make use of radio’s
most profitable format: the rec-
ord show! TV DISC JOCKEY
TOONS are films that can be
used with top current records
of RCA VICTOR ® DECCA ®
COLUMBIA ® CAPITOL ® MER-
CURY. A perfect library serv-
ice for TV broadcasters every-
where!

Screen Gems, Inc.
729 SEVENTH AVENUE
NEW YORK 19 N Y

CIRCLE 5-5044

Write ® Wire © Telephone
For Audition Prints

WORLD’S GREATEST MUSIC: A
series of 13 symphonic films
with a fidelity of sound track
that is amazingly realistic. Fea-
tures the best-known composi-
tions of TSCHAIKOWSKY
BEETHOVEN ® SCHUBERT @
WAGNER © MENDELSSOHN ©
® GRIEG. See and hear these
masterpieces filmed with rhyth-
mic beauty. Priced to suit
every TV station’s film budget.

Explorers Pictures Corp.

1501 BROADWAY
NEW YORK CI';Z

LOngacre 4-5
JULES B. WEILL, PRES.

THE BIG GAME HUNT . . .
IN ACTION . .
VIDEODEX REPORTS
LOS ANGELES . . .
Top Film Show
For Wednesdays
#2 of Ten Top TV Shows
DETROIT . . .
In Ten Top TV Shows
Solid 21.8 Rating.
26% Min. Running Time

Book it for Big Results
In Your Market

Telocast Films, Inc.
112 W. 48TH STREET
NEW YORK 36, NEW YORK
JUDSON 6-5480

31 HALF-HOUR WESTERNS
Starring the famous and
well known stars: TIM Mc-
COY, HOOT GIBSON, TOM
TYLER, and BIG BOY WIL-
LIAMS. Action and super
quality rolled into one.
Proven through confinued
use in many locations. FIRST
RUN AVAILABLE IN SOME
TERRITORIES.

~* 40

Governor Television

Attractions, Inc.
151 WEST 46TH STREET
NEW YORK 19, NEW YORK

JUDSON 6-4221

THE ULTIMATE IN CHILD EN-
TERTAINMENT — EDUCATION—
PAPA BEARS NEWSREEL
A fifteen minute show in thir-
teen chapters done in newsreel
style and depicting events of
interest to the small fry.
Plus these outstanding features:

The Story of Shirley Yorke

Dark Secrets

Top Secret

I Am With You

Lost Wilderness

For more information please write direct to the distributors.
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RUNYON FUND

et by Hope $570,211 From Berlethon

BOB HOPE will hold his first

 AFM 5% PLAN PRO FOOTBALL

Must Stay, Says Petrillo

CHARGING “selfish interests”
with trying to scuttle the AFM wel-
fare fund 5% vroyalty formula to
which TV film producers must con-
tribute, James C. Petrillo, presi-
dent, at the American Federation
of Musicians’ National Convention
in Santa Barbara last Tuesday,
squashed all hopes it would be re-
pealed.

Admitting the formula “isn’t
perfect,” Mr. Petrillo declared,
“We'll stick to it until someone
comes along with something bet-
ter”.

“The formula must stand,” he
added. “I wouldn’t give up the
5% plan for a $5 million working
guarantee in Los Angeles annually.
It will be changed only when it will
be to the benefit of all locals.”

His fiery plea killed a reported
move by members of Los Angeles
Local 47 [BeT, June 2, May 12]
and New York Local 802 to intro-
duce resolutions asking the inter-
national executive board to elimi-
nate the royalty arangement.

Both locals contend the fund set-
up as it now stands prevents musi-
cians from getting TV work be-
cause it discourages filming of vid-
eo shows with live music. Los An-
geles musicians several weeks ago
circulated appeal petitions among
members, getting around 2,500 sig-
natures. They were sent to Mr.

“Thanks to our
‘US’ Electric Plant

vll

we're on the air!

In choosing a
stand-by elec-
tric plang,
more and
more stations
are turning to
“U. S.” units
because of
their reputation for dependa-
bility. U. S. specializes in stand-
by power. We’ll gladly send
you information on U. S. elec-
tric plants suitable to your needs.

UNITED STATES
MOTORS CORP.

354 Nebraska St.
Oshkosh, Wis.
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coast-to-coast television mar-
athon—for benefit of the
U.S. Olympic team — over
NBC-TV beginning Saturday
at 11 p.m. and continuing
through Sunday at 1:30 p.m.
EDT. Working with Mr. Hope
will be Bing Crosby in what
NBC claimed is the latter’s
first TV appearance.

Petrillo for his and executive board
consideration.

Mr. Petrillo, in a 45-minute ad
lib talk, assailed “some members”
of Local 47 for their activity in the
campaign, declaring that they once
earned $800 per week and are un-
happy because they're making $400.
He charged they were stirred up by
vague conversation regarding TV
employment if the formula were
lifted.

He said Local 47 officers had met
with a group of these TV employers
to learn what guarantee would be
made if the royalty formula were
lifted. Nothing came out of it.
They didn’t even offer to hire a
piano player, Mr. Petrillo reported.

Musicians in the petition cam-
paign, he declared, were willing to
give $5 of each $50 they earned in-
stead of 5% tax, but this contri-
bution to the fund would be minute
compared to benefits gained through
the formula.

Mr. Petrillo’s defense of the roy-
alty formula came as a complete
surprise to delegates. The sub-
pect was not on the convention
agenda. Any changes in the wel-
fare fund setup would have to be
made by the international execu-
tive board, was the explanation.

He reported approximately $186,-
000 in the trust fund from the roy-
alty formula. Disbursement of
the money for free public music
through locals will start next Jan-
uary.

Mr. Petrillo, unopposed, was re-
elected AFM president for his 12th
vear. Re-elected vice-president was
Charles L. Bagley, Los Angeles;
Secretary, Won Cluesmann, New-
ark; treasurer, Harry J. Steeper,
New York.

The Los Angeles local failed to
put over a proposal calling for
AFM to “prevail” upon a member
of Congress to introduce legislation
that would stop importation of
foreign-made instrumental music
sound tracks and recordings for
radio and TV.

BAPTIST GROUP
Plans TV Use in 1953

SOUTHERN BAPTISTS plan to
use television more extensively to
ard their program in 1953,
announced at the 94th meet-
the Southern Baptist Con-
on in Miami.

F. Lowe, executive secre-
tary the organization’s radio
C ion, said 15-minute films
outstanding  Baptist
lea are being prepared for TV.

f 12

HAVING raised a total of $570,211
in cash and pledges, Milton Berle
on June 8 completed his fourth
television marathon on NBC-TV
for the benefit of the Damon Run-
yon Memorial Fund, rounding out
a four-year grand total of more
than $4 million.

The 22%-hour telethon began at
noon EDT June 7 and continued
through 10:30 a.m. June 8. Pro-
duced by Warren Jacober and em-
ploying five camera crews in shifts,
it originated in New York’s Radio
City. The comedian was on the air
almost continuously except during
regularly-scheduled Saturday
shows.

Station-by-station breakdown of
cash and pledges donated during
the telethon was shown as follows:

WOI-TV Ames, $805; WSB-TV Atlan-
ta, $2,433; WBAL-TV Baltlmore $] -
293; WBZ-TV Boston,
(TV) Charlotte, $1,544;
Chicago, $9 550 WKWT

pids, $116; MY-TV, Greensboro,
$633; S. ington, §126;
W B-TV Indianapolis, $1,205: WMBR-
'V Jacksonville, ,088; WJAC-TV
Johnstown, $321; WGAL-TV Lancas-
ter, $2,611; KNBH (TV) Los Angeles,
$11,697; WA E-TV Louisville, $400;
WMCT (TV) MEmphlS $703 M-TV
Nashville, $2,129; WNHC-TV New Ha-
ven, $63i; T V) 'w York,
5417,066: WT. 'V__ Norfolk, $1,435;

OW-TV Omaha, $533; WPTZ (TV)
Phl]adelphla $5,434; WDTV (TV) Pitts-
burgh, $1,955; WJAR-TV Providence,
$3,133; WTVR (TV) Richmond, $1,661;
WHAM-TV Rochester, $539; KSD-TV
St. Louis, $5,402: KSTP-TV St. Paul,
$10,080; KDYL-TV Salt Lake City, $662;
KFMB-TV San Diego, $4,717; KRON-TV
$6,016: WRGB (TV)
Schenectady, $130; WSYR-TV Syracuse,
‘4 407 WKTV (TV) Utica,

( ) Washington,
WDEL-TV Wilmington, $915; WN!
TV Binghamton, $217; WBRC-TV Bir-
mingham, $1,142.

SEATTLE RELAY

Towers Go Up For TV

SCHEDULED for completion last
week were four towers in the Pa-
cific Telephone & Telegraph Co.’s
radio relay system, for live tele-
casting of political convention cov-
erage via KING-TV Seattle [BeT,
May 26].

The towers were erected at Ort-
ing, Tenino, Castle Rock and Ka-
lama, all in Washington, with two
one-ton antennas atop each tower.
Four network-affiliated radio sta-
tions—KOIN KGW KEX KPOJ—
are cooperating to bring the
KING-TV political coverage to
Portland, Ore.

NEDA Meet

PRACTICAL discussion of UHF
will be participated in by inde-
pendent parts distributors at the
National Electronic Distributors
Assn. convention in Atlantic City
Sept. 22-25. A 20-minute RCA
film on UHF will be supplemented
with discussions and a lecture.
Louis B. Calamaras, NEDA execu-
tive vice president, will describe
UHF as “a new windfall which
experts estimate will bring more
than $800 million in business to
the service man and parts dis-
tributor.”

San Francisco,

DuMont Lines Up Sponsor:

MILLER Brewing Co., Atl
Refining Co., and the
Corp. are among the first spo
announced by the DuMont T
sion Network for its $1 mi
pro football coverage, Aug. 15
Dec. 21. [

The scheduled 29 professiona
and championshop games will stas
with the annual midsummer al
star game in Chicago’s Soldie
Field, Aug. 15, with the teleca
sponsored by the Admiral Corp
Chicago, through the Russel M
Seeds agency. Exaet number o
cities to see this year’s plsy ha

for 1951, and as usual, will be he
under the auspices of the Chicag
Tribune.

Miller Brewing Co., Milwauki
through Mathisson & Assoc., san
city, will sponsor the DuMol
Thanksgiving Day telecast of th
Detroit Lions-Green Bay Packe
contest in Detroit. It also %
back the National Football Leag
championship playoff Dec. 21. Sil
of the game and the list of pa
ticipating stations are to be ar
nounced.

DuMont also will carry as man
as four games of the Natio
Football League each Sunday di
ing the regular season, splittin|
the network on a regional basi
Multiple-game technique
adopted last season to assure col
prehensive coverage and to provi
football with greatest local inter:
in each market. 1

betw

National league games
the Philadelphia Eagles and !
New York Giants will be sp
jointly by Miller Brewing and f
Atlantic Refining Co., the latf
through N. W. Ayer & Son, Ni
York. Atlantic will also spon:
Pittsburgh Steelers coverage.

TV networks and stations for a
National League games are yet
be announced. Six games, €Ol
sisting mostly of New York Gian
play, will be seen over W.
(TV) New York, reportedly mar}
ing the first tlme since 1948 thy
New Yorkers will be able to se
professional football on televisiol

DuMont will cover the 28th ar
nual East-West Shrine all-sta
game from Kezar Municipal Stg
dium in San Francisco, to be tels
cast over the entire network Dej
27 (Saturday).

The sponsorship of all games,
was pointed out, represents an oul
lay in excess of $1 million for hrq
and rights.

WBAL-TV Baltimore and WDAE-T
Kansas City have signed with INS
Telenews, N. Y., for its 12-minul
daily TV newsreel now in producti !
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The ANDREW “Skew’ Antenna is the only
antenna which provides a circular radiation
pattern from antenna elements placed
around a supporting structure which is
larger than a half wave-length on a side!
With the “Skew” Antenna, it is possible to
mount a multiplicity of TV antennas on
the sides of tall buildings, on the sides of
existing towers — even towers which also
support a standard antenna on top. The
economy offered by a joint operation of
this type is obvious.

At present, the “Skew” Antenna is cus-
tom built for each installation and conse-
quently general performance specifications
cannot be delineated. However, ANDREW
engineers will be glad to discuss its applica-

tion to specific situations.

*Patents applied for

ANDREW four element “Skew" Antenna on

the conical end of the mooring mast of the
Empire State building, used as auxiliary

by WJZ-TV. Lower on the mooring mast, artist's
sketch shows the 48 element ANDREW “Skew"
Antenna to be installed for WATV.

W ANTENNA SPECIALISTS

June 16, 1952

SSION LINES FOR AM-FM-TV-MICROWAVE * ANTENNAS * DIRECTIONAL ANTENNA EQUIPMENT # ANTENNA TUNING UNITS ¢ TOWER LIGHTING EQUIPMENT
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ALASKA' PROGRAMMING

Tape Use Cuts Materials, Shipping Costs

HIGH COST of providing tran-
scriptions in large volume for iso-
lated stations has been solved
through the use of tape.

For the Midnight Sun Broad-
casting Co., which operates KFAR
Fairbanks and KENI Anchorage,
Alaska, the use of tape has reduced
materials costs 85% and cut ship-
ping charges in half.

The Alaska company was faced
with the problem of economically
bringing stateside network pro-
grams to its listeners. Extreme
weather conditions, coupled with
great distances, made radio pick-up
impossible. An alternative—disc
recordings of stateside network
shows shipped by plane—was too
expensive.

Company officials consulted John
Keating Inc., a Seattle-Portland
recording studio, which advised the
use of tape recordings.

Jack D. Ellison, Keating man-
ager, explained that, “Air trans-
portation was a costly necessity—
it was the only way to get the

HELEN RYAN ELECTED

Heads L. A. Ad Women

HELEN L. RYAN, promotion di-
rector, Ray W. Smith Co., has
been elected president of the Los
Angeles Adv. Women Inc. She suc-
ceeds Helen Edwards, president,
Helen Edwards & Staff.

Installation is scheduled for this
Wednesday with Neil Reagan, vice
president, MecCann-Erickson Inec.,
Hollywood, and president, Adv.
Assn. of the West, serving as m. c.
Other officers elected were:

Mimi K. Phillips, owner, Adv. Serv-
ice, first vice president; Margaret H.
merock executive secretary-treasurer,
Miracle Mile Assn., second vice presi-
dent; Mary M. Cripps, account execu-
tive, The Shaw Co., corresponding
secretary; Alicia K. Smith, advertising
manager, Rose Marie Reid Co., record-
ing seeretary; Muriel Schulze, assist-
ant to the president, E. J. Elson Press,
treasurer, and Ida Russell, assistant
manager, Lisle Sheldon Adv., assistant
treasurer.

Directors include Miss Edwards;
Charlotte De Armond, public relations
director, Pacific Airmotive Corp.; Claire
Hughes, traffic manager, KWKW Pasa-
dena, and Nancy Grobert, public rela-
tcmns department, Prudential Insurance

programs to Alaska while they
were still fresh. But tape record-
ings would reduce these shipping
costs since the reels of tape were
light in weight and not easily dam-
aged and would require no special
heavy packaging.

“In addition, the tapes could be
used over and over again, cutting
down the cost of recording mate-
rial. This was important since
Midnight Sun’s eventual volume of
recordings would be great.”

By the spring of 1949, the tape
recording program was in opera-
tion. Forty hours of programs
weekly were being recorded in
Seattle and flown to Alaska. The
system worked so well that today
67%—some 80 hours weekly—of

Midnight Sun’s programs are
taped.
Direct lines to the KXeating

studio from Seattle stations KOMO
(NBC) KJR (ABC) and KVI
(MBS) provide the network links.
All recording is done on ‘“Scotch”

_ITI-A sound tape.

Since the taping program
started, Keating-Midnight Sun has
placed in operation some 1,500
reels of sound tape. Both 600 and
1,200-foot reels are used.

“Using conventional recording
methods at the present rate of 80
hours of recording a week, the two-
year cost of recording materials
would have been more than $25,000.
Cost of recording tape over the two-
yvear period has totaled $4,000—

only 159 as much,” Mr. Ellison
said.

Donald B. Hause
FUNERAL services were con-

ducted in Chicago last Tuesday for
Donald B. Hause, 55, advertising
manager of Armour & Co., who
died June 8 in St. Francis Hospital,
Evanston. A coordinator of the
American Heritage Foundation
and former advertising manager
of Sprague, Warner Co., Mr. Hause
was a graduate of Lake Forest
(Ill.) College and a World War
I Navy veteran, He is survived
by his wife and a son.

‘ oF

GET THE BIG PLUS
IN CINCINNATI

| =» See Centerspread This Issue <=

. ON THE AIR EVERYWHERE 24 HOURS A DAY
30.000 WATTS

SELLING POWER
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Monitoring programs in Keating’s Seattle studios are (I to r) Lew
Lathrop, engineer; Mr. Ellison, and Lyle Thompson, engineer. |

N.Y. MEDIA NEWSMEN

Assn. Okays Constitution

RADIO-Newsreel Television Work-
ing Press Assn. of New York has
voted favorably upon a constitu-
tion for its membership. Tempo-
rary Chairman Chester Burger of
CBS said last week that “now the
decks are cleared for more positive
action.”

The association was set up to
zet as a single voice for on-the-
scene radio and TV newsmen as
well as newsreel ecameramen,
sound men, contact men and tape
reporters. It was estimated that
more than 200 radio and TV news-
men are engaged in on-the-spot

coverage in metropolitan New
York.

White on WLIB
WALTER WHITE, executive

secretary of the National Assn. for
the Advancement of Colored People
and also an author, newspaper
columnist and war correspondent,
started a weekly radio commentary
program over WLIB New York
June 2 (7-7:15 p.m. EDT). Mr.
White observes news and world
affairs during the program and in-
terviews leading news figures. Mrs.
Franklin D. Roosevelt was his first
guest. Sponsor is Vim stores,
through Frederick-Clinton, N. Y.

KRDU Open House

OPEN HOUSE for KRDU Dinuba,
Calif., brought 1,150 visitors to the
station’s new offices and studios
May 30. New site consists of six
acres. The new building, 40x60
feet, was designed by H. A. Me-
Millen, manager KTUR Turlock,
Calif. Egon Hofer is president and
general manager of KRDU.

ADDITION of 45 rpm system to pre-
sent facilities at WCCM Lawrence,
Mass., has been announced by the sta-
tion.

BROADCASTING *

‘Music Magazine’

EXECUTIVES, continuity
writers and members of the
music department at WQXR
New York were represented
with musical compositions
and arrangements, when
work composed by staff mem-
bers was broadcast on the
station’s Music Magazine pro-
gram from 9:05-10 p.m. EDT
June 2. Works included con-
cert, popular and experimen-
tal songs, piano pieces, min-
uets, toccata, variations, and
dance suite by station man-
ager Jam~s E. Kovach, con-
tinuity wr'ter Jack Ringgold,
director Alfred Simon, pro-
ducer Fred Grunfeld, music
director Abram Chasins, an-
nouncer Jacques Fray, re-
corded - program director
Harold Lawrence, and staff
members Marilyn Parrish
and Eleanor Williams.

CBA CONVENTION ]

Is Set June 20-22

CATHOLIC Broadcasters Assn. |
will hold its Fifth National Con- |
vention in New Orleans, June 20-22. |
The Rev. Michael J. Killoughey, of |
the Catholic Information Center in |
New Orleans, will be host and
chairman of the convention.
Information concerning the meet-
ing may be obtained from Father
Killoughey, 608 Common St., New
Orleans, or from the CBA office,
P. O. Box 1573, Wilmington, Del.

Webb Jay

WEBB JAY, 82, president of the
operating company which estab-
lished WIOD Miami, Fla., died
June 4. Mr. Jay, a long-time resi-
dent of Miami Beach, also was an
automotive engineer and inventor.
WIOD is owned and operated by
the Miami Daily News.

Telecasting




'DPA TAX LIST
‘ 190 Facilities Amortized

CERTIFICATES of necessity for
accelerated tax amortization of 190
‘ new or expanded defense facilities
have been approved by the Defense
Production Administration for the
week of May 23-29, it was an-
nounced last week.
| Amounting to a total of $169,-
in five-year allowance
amortization for tax purposes, the
| week’s list of companies receiving
| certificates included the following
| electronic manufacturers (figure

Mont Labs., electronic equipment; $35,-
65%; Treitel-Gratz Co., electronic

| Forged Washer Co., aircraft and elec-

tronic parts, $154,010, 50%; RCA, tubes,
|/ $325,000, 65%; Continental Can Co.,
" electronic equipment, $100,000, 65%;

— . Sylvania Electric Products Co., tubes,

y
]
R
d

o

—|

v ‘nications Union,

| 1$451,970, 65%.

‘ e e
“GELIEVA VACANCY

ommunications Post Open
| ' VACANCY for a Class 3, Technical

. | Assistant, has been announced by

the International Telecommunica-
tion Union in Geneva, Switzerland.
Salary ranges from about $2,900
to about $4,400, free of income tax.
| Requirements include a degree or
‘dip]oma in physies or electrical
| engineering and at least three
| years experience in a responsible
post in radio-communications.

| Applications should be sent di-
rectly to Leon Mulatier, Secretary
General, International Telecommu-
Palais Wilson,
Geneva, Switzerland, in time to
reach there by July 25. Although
not required, it was suggested that
interested persons file a duplicate
application with the office of Har-
l'vey B. Otterman, Acting Chief,
[Telecommunications Policy Staff,
Dept. of State, Washington 25,
D.C.

|ARMED FORCES Radio Service,

(Hollywood, awarded citation by Calif.

|
022 ‘Legislature on AFRS’ 11th anniver-

i sary, fortnight ago.

in La Crosse

1 1951 WKTY PO

than 6/ !
ceived more and ared newspopers
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KWBB'S ‘MANHUNT Ss

ALE’

ells 101 Used Cars in Five Days

s vy,

LINED UP outside the “Big House” are (l to r) Jack E. Grant, account
executive, Lago & Whitehead Inc., agency handling the account; John
Merrell, KWBB commercial manager; Don Schmid, motor company presi-

dent; Rex Johnson, sales manager;

Charles Proctor, assistant sales man-

ager, and Joe Andrews, Ralph Stern, Charley Andrews, N. R. Sidel, Chuck
Tarbeck, Andy Kimes, “Ace” Kuhn and Homer Knight, all salesmen.

*
KWBB Wichita has just completed
a highly successful sales campaign
for Don Schmid Motors Inc., one
of Wichita’s leading new and used
car distributors.

Using the theme, “The Manhunt
Sale,” terms such as “sawed-off
rate books,” “casin’ the joint,” and
“murdering prices,” were tied into
all copy.

The auto firm, using three 15-
minute programs and a schedule of
40 floating spots, established an
all-time high during the sale. In a
five-day period, 101 used cars were
sold, the station reports.

Under the title, Don Schmid’s
Used Car Parade, the three pro-
grams included spot descriptions
of several cars. The programs were
m.c.”d by KWBB’s John Merrell.

Spot campaign was built around
such attention-getting lead-offs as
“Calling All Cars,” and “Get that
Man!” Lead-offs carried over to
the “manhunt” angle, warning that
a man was “wanted” and then ask-
ing who desired a specific type of
car described on the air.

Salesmen were given aliases.
Customers were asked to be sure
and see Charles “Shaky” Tarbeck,
Rex “Muscles” Johnson and Char-
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* *

lie “Ears” Proctor. Each sales-
man wore a prison-striped jacket
and cap. The home office was
known as the “Big House.”

Campaign generated so much en-
thusiasm among the public that at
one point extra police were as-
signed to handle traffic, the sta-
tion notes.

KSID AFFILIATES
With ABC and WC Networks

KSID Sydney, Neb., new daytime
station on 1540 ke, has joined ABC
network and Wyoming Cowboy Net-
work. The station, which took the
air a fortnight ago, is owned joint-
ly by William C. Grove, general
manager of KFBC Cheyenne, Wyo.,
and his brother, Lewis W. Grove of
Denver.

The station is applying for full
time on 1340 ke. Maxwell Young
has been named KSID manager
with Art Westergaard as chief
announcer and program director.
KOWB Laramie, Wyo., last week
also joined Wyoming Cowboy Net-
work and ABC.

FM Remote Control

REMOTE control operation of the
transmitters of WRAK-FM Wil-
liamsport, Pa., and WFRO-FM
Fremont, Ohio, was approved by
FCC last week through waiver of
Sec. 3.265 of its rules. In each
case, the FM transmitter will be
controlled remotely from the trans-
mitter site of the respective AM
station. About 20 other FM sta-
tions now are employing this type
of operation on a temporary basis,
an FCC spokesman indicated
earlier upon issuance of the Com-
mission’s proposal regularly to
allow remote control operation of
certain FM and AM stations and
to ease transmitter operator re-
quirements in some cases [BeT,
June 9].

FARM DIRECTORS
Now On MSA Foreign Tour

FOUR radio farm directors are
among 12 farm experts now on a
six-weeks tour of European and
Middle East farm communities.
The radio men were selected by Mu-
tual Security Agency to teach local
farm agents better ways to use ra-
dio to spread agricultural informa-
tion.

Farm directors include Sam B.
Schneider, KVOO Tulsa, and presi-
dent of the National Assn. of Radio
Farm Directors; Claude Mahoney,
CBS Radio; C. W, Jackson, KCMO
Kansas City, Mo., and Lawrence
Haeg, WCCO Minneapolis. The
group left May 23 and will return
about July 1.

Young Performer

BOB VESEL, program direc-
tor of WMTR Morristown,
N. J., thinks he has helped set
a record for the youngest per-
former to appear on radio.
Two days after his wife had
given birth to a daughter
April 28, Mr. Vesel had re-
corded the infant’s ery and
played the tape during a
WMTR commercial for Jer-
sey Central Power & Light
Co. Sales message: Modern
lighting and power make
today’s maternity ward a
pretty safe place for mother
and child.

Meet
your

BEST
CUSTOMER

Who is he? He's the Ameri-
can Farmer, the current Amer-
ican capitalist. He’s the real
owner of his own business—
and farming is big business to-
day.

He makes a lot, he saves a
lot, he spends a lot. He’s your
best prospective customer.

One-tenth of all these pros-
perous prospects for your prod-
uct live in WLW-Land—One-
tenth of America. The best way
to reach them is by Radio ...
and the most effective and eco-
nomical radio in this area is
WLW.

The full story of “Your Best
Customer” —all the facts and
figures—is on film. Ask to see it.

WLW  he Nation's Station
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New Survey Shows Radio’s Bigness
(Continued from page 27)

secutive 21-day period (including
“follow-up”’ questionnaires), with
each separate subsample propor-
tioned in terms of the population
estimates. As a result, we were
able to obtain an adequate repre-
sentation for each day in the 7-day
cycle.

All “program rating” systems in
present use are limited in terms of
one common aspect. None of them
can possibly provide an adequate
measurement of radio’s circulation,
because none of them include auto-
radio listening among their data.
This limitation was not too impor-
tant ten years ago, perhaps, but
today—when some 409 of the mar-
ket households have one, or more,
radio - equipped automobiles or
trucks — the auto-radio audience
constitutes a highly important seg-
ment of the total listening audi-
ence. And, this is particularly true
during the spring, summer and fall
months when use of autos for fam-
ily pleasure trips is greatly in-
creased.

For years, broadcasters have
heard so much talk about “summer
hiatus”
lieve that radio really does die a
little come June. Here again, pro-
gram ratings are at the core of the
problem. The “summer hiatus” con-
cept has been justified on the basis
of rating evidence that in-the-home
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listening drops off sharply in urban
homes with the coming of warmer
weather. But, when people in urban
homes leave their homes for recrea-
tion, where do they go? Some of
them—on the basis of the evidence
in hand, many of them—make in-
creasing use of their automobiles
for recreational purposes. And,
when a man uses his auto for recre-
ation (or for business) he is quite
likely to tune-in his auto-radio, at
least for part of the trip.

Auto Listening

In order to obtain some measure
of the extent and characteristies of
this auto-radio audience, we asked
the following series of questions.

In terms of what happened

YESTERDAY, how many times

was the family auto(s) used for

separate and different trips?

About how long (in hours and

minutes) did the particular trip

take? (asked about each sepa-
rate trip)

“About how long (in hours and

minutes) was the CAR-RADIO in

use during the trip? (asked
about each separate trip)

How many people . men,
women and children (by age-

groups) . . . were in the car

during that particular trip?

The data obtained with this ques-
tion-series are rather extensive,
and they will be discussed more
fully in a separate report. In gen-
eral, however, we found that . . .

@® The average auto-radio
family makes about 32.5 sepa-
rate trips, in the family car,
during a typical 7-dey week.

@ The average auto-trip con-
sumes about 57.4 minutes (in-
cluding “parking time”), and
the outo-radio use averages
12.6 minutes per trip.

@ On a typical trip in a fam-
ily-owned auto there are about
1.71 people (including the
driver) in the car, on the aver-
age. This includes 0.81 adult
men, 0.52 adult women and
0.24 children between 5 and 18
years of age.

When these statistics are pro-
jected to the estimated 126,700
households with auto-radio, we find
that approximately 4.117,750 sepa-
rate trips are made in family-owned
radio-equipped automobiles during
a 7-day week, and that these trips
involve some 3,936,570 hours of
auto use, including “parking time”
during a typical week. And, of this
total, auto-radios are tuned-in
about 22% of the total time for an
approxvimate total tune-in of 864,-
700 hours during a typical 7-day
week. All in all, some 1,150,100
adult-hours are spent in auto-radio
listening in a typical week.

In summary: Radio continues to
hold its prime place among the
media in the Louisville Market.
However, some definite changes in
“listener behavior” are becoming
more apparent. The great increase
in the ownership of portable sets,
the widespread distribution of AM
sets in “work rooms” in and about

the home, and the relatively heavy
use of auto-radio, all of these point-
up the fact that radio’s audience is
changing, rapidly and markedly, in
TV markets.

Radio enjoys one important ad-
vantage that the other media can-
not match. It is the only solely
auditory medium. Radio reaches
people when they are concurrently
engaged in other activities. And,
if the broadcaster is to successfully
satisfy the needs of his working/

transient/relaxing audience, he
must play radio’s unique advantage
to the very hilt. He must design
“stopper” commercials—messages
with high attention-getting effec-
tiveness. And, in between these
attention-grabbers, he must pro-
gram easy-to-listen-to material that
does not tax the attending powers

of the listener too much. In short, §

he must program for “tomorrow’s

audience”—because “tomorrow” is§

almost here,

" .

TABLE [

THE LOUISVILLE MARKET SAMPLE FOR MARCH, 1952

Original Sample
(@

‘mailin
number
CITY Households (including
Jeffersonville and N. Albany)
Socioeconomic A (white) 129
B (white) 384 1
C (white) 512 1
Socioeconomic D (white) 50
Negro Households 204
Jefferson (Ky.), Clark TOWNS 188
& Floyd (Ind.) FARMS 70
TOWN Households
Northeast Quad., to 30 miles 28
Southeast Quad., to 30 miles 28
Southwest Quad., to 30 miles 36
Northwest Quad., to 30 miles 25
Northeast Quad., 30-60 miles 162
Southeast Quad., 30-60 miles 149
Southwest Quad., 30-60 miles 225
Northwest Quad., 30-60 miles 163
FARM Households
Northeast Quad., to 30 miles 17
Southeast Quad., to 30 miles 22
Southwest Quad., to 30 miles 22
Nortwest Quad., to 30 miles 17
Northeast Quad., 30-60 miles 109
Southeast Quad., 30-60 miles 81
Southwest Quad., 30-60 miles 78
Northwest Quad., 30-60 miles 101

Estimated Total In The &0-Mile-Market:

Estimated number |

us) usable Q-schedules. murke' segmm'
ber %

number

a6 9% 9.2 14,490
37 14 109 43,160
83 192 18.4 57,640
18 12 11 5,670
7.3 36 34 23,000
67 66 63 21,110
25 12 11 7,880
10 7 07 3,150
1.0 10 0.9 3,150
13 30 29 4,100
0.9 18 0.9 2,840
57 90 8.6 17,960
5.3 77 74 16,700
8.0 9 9.2 25200 |
5.8 a2 4.0 18,270 |
0.6 16 15 1,890
08 8 0.8 2,520
0.8 3 0.6 2,520
0.6 6 0.6 1,890
39 24 23 12,280
2.9 30 2.9 9,140
2.8 36 34 8,820
36 20 19 11,340

315,000 households

TABLE 1l
AVERAGE NUMBER OF MEWBERS OF

‘AT HOME AND AWAKE', AND AVAILABLE TO IN HOME RADIO

on a tyoical a typical on a tvpical
WEEKDAY in March SATURDAY in ' March SUNDAY in March
(Base: 738 households) (Base: 66 households) {Base: 240 househelds) ;
Children Children Children
X e . I 3
= o - = o . - o
- -2 - =5 - - =
TEIRRBEE S IERENS - -
Time-Segment <E X2 2 2 2 JE I 2 w 2 2 <2< 2w 2 ¢
S5am — 6am .40 .54 .16 07 .11 07 .36 .64 .18 .07 .12 .04 .02 .28 .10 .08 .10 .0
6am — 7am .38 .69 .20 .11 .16 .06 .36 .82 .36 .08 .10 .04 .25 .35 .10 .08 .10 .0
7am — 8em .47 1.00 .41 .24 .10 .09 .73 1.00 .36 .14 .10 .06 .40 .68 .23 .15 .12 .0
8am — 9am .21 .95 .51 .07 .00 .00 .45 1.36 .36 .11 .19 .09 .43 .80 .25 .13 .18 .0
9am — 10am .15 .95 .46 .08 .00 .00 .36 1.18 .36 .09 .16 .11 .35 .80 .25 .10 .15 .}
10am — 1lam .11 .89 .42 .07 .00 .00 .36 1.00 .36 .07 .11 .06 .25 .75 .20 .08 .10 .C
1lam — 12N 20 .86 43 .08 .03 .01 .36 1.36 .36 .05 .13 .06 .35 .68 .20 .05 .13 .(J
12N — dpm .29 .94 .47 12 .02 .01 .36 1.18 .36 .10 .20 .09 .40 .78 .23 .10 .20 .(
1pm — 2pm .21 .90 .33 .12 .00 .00 .64 1.09 .36 .08 .12 .15 .50 .95 .18 .08 .13 .1
2pm — 3pm .13 .87 .34 .17 .07 .00 .55 .82 .18 .05 .06 .07 .40 .73 .13 .05 .05 .(
3pm — 4pm .16 .84 41 .27 20 .10 .45 .73 .18 .08 .06 .07 .38 .65 .08 .08 .05 .C
4pm — Spm .25 92 41 .27 .16 .14 .73 .91 .36 .13 .14 .09 .50 .75 .18 .13 .15 .0
Spm — 6pm .48 1.00 .47 .36 .22 .17 .64 .91 .36 .21 .25 .14 .60 .83 .18 20 .25 .
6pm — 7pm .64 .97 .49 .33 .21 .14 .64 1.00 .27 .16 .24 .15 .70 .90 .18 .15 .23 .
7pm — B8pm .63 .95 .38 .29 .18 .12 .82 1.09 .27 .16 .24 .12 .63 .80 .17 .15 23 .
8pm — 9pm .67 .93 .28 .15 .12 .11 .82.1.09 .18 .12 22 .10 .63 .78 .16 .10 .23 .1
9pm — 10pm .54 .85 .13 .10 .08 .13 .64 1.00 .18 .12 .09 .09 .65 .80 .15 .10 .10 .
10pm — 1lpm .42 .57 .02 .04 .08 .09 .73 .91 .00 .04 .06 .05 .50 .60 .08 .03 .05 .
Mpm — 12M 34 .46 .00 .04 .07 .06 .55 .45 .00 .06 .07 .07 .43 .43 .08 .05 .08 .
¥ il !I-e nsumm! P of the sumple, any ‘within cell’ statistic me
be i of h in the market (315,000) to obto

THE TYPICAL HOUSEHOLD

en estimate of the available in-the-hom

e audience in that category.
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. has acquired from The

Clyde Bruckman and Harold Good-
vin. Negotiations have already
tarted for release in South Amer-
ca and Europe.

% %
Bterling Televisien Co., New York,
Michel-
ngelo Co. exclusive rights to “The
litan,” Robert Flaherty's Academy
Award winner based on life of
\lichelangelo.

b
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Production . . .

Maurice Kosloff Productiens, Holly-
vood, is preparing a half-hour TV
ilm series, Roaring Twenties—
U.S.A., for mid-July production.
Based on the experiences of ex-
lew York detective, Barney Rudit-
ky of the Broadway gangster
quad, each film will dramatize
ighlights in the lives of such
nderworld characters as Dutch
| Jchultz, Lucky Luciano, Jack
Legs” Diamond, Waxey Gordon
nd Louis Buchalter.

‘ Writing the scripts is Hal Biller,

adio-screen writer, which Mr.
‘luditsky will open and close with
liarration. George Moskov is to be
he director and Leuie Diaz will
| 'e the associate producer.
* % %

|lam Hersh, president of Family
| ilms, Beverly Hills, Calif,, an-
‘kmnces completion of the first

oup of 13 Living Bible films, pro-
;"uced in color for release in color
| nd black and white. The 15-minute
|#sson units portray events in the

e of Christ. Nelson Leigh por-
ays Christ in the films and
dward Dew is the director. Ac-
lording to Mr. Hersh, these are the

__lrst films using the literal text of

aiceh

doid

b

o
.
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b Your sales ge is pin-pointed in Y Ll
1 Uz WBBW - the new ABC affiliate.
“; WBBW serves @ half million listeners in
I“ﬂ“ Ohio’s third richest market. Here’s pin-
”u‘ point selling heard in the homes of pros-
“; 2 pective buyers —not on a distant hillside.
o WBBW serves you best in Youngstown
YL with its .. . .
o CONCENTRATED COVERAGE
e ¥ AND
g NO WASTE CIRCULATION

REP. FORJOE & €O. INC.

|1¢ modern English of the revised

;andard version of the Bible. Re-

:ase dates are set for September.
P

7izard Telepictures Co., Holly-
|00d, has started production on a
garter-hour TV film series, The
{7izard of Dreams. Fantasy-come-
y-musical series co-stars film ac-
s Chick Chandler and Franklin
| angborn. Boris Petroff is the pro-
acer-director.
* * *
*ene Autry’s Flying A Television
|o., Hollywood, is producing 13

Film Report

(Continued from page 86)

half-hour TV film series, Death
Valley Days, for Pacific Borax Co.,
New York (20 Mule Team Borax),
sponsor of the radio version. Stuart
and Darrell McGowan, motion pic-
ture producer and director, have
been signed to serve in those
capacities with Ruth Woodman
adapting scripts. MeCann-Erickson
Ine., New York, is the agency.
N %

Bing Crosby Enterprises, Culver
City, has started production on its
recently-acquired Bret Harte short
story, “Tennessee’s Partner,” for
inclusion in Rebound, a half-hour
TV film series. Jack Patrick wrote
seript adaptation for producer-di-
rector, Bernard Girard.

* k%
Supporting roles assigned to Den-
nis Ross, Howard McNear and
George Pearson in “The Gentle
Years,” first in Ethel Barrymore
Theatre half-hour TV film series
being produced by Interstate Tele-
vision Corp., Hollywood, a sub-
sidiary of Monogram Pictures.
Walter Brennan stars in the first
film, which is narrated by Ethel
Barrymore. Will Jason directs from
an original secript by Jack Ruben
and Jameson Brewer. Producer is
Lee Savin.
Three more films will soon go into
production for CBS-TV Sechlitz
Playhouse of Stars with directorial
duties assigned to Edward Mann
by producer Edward Lewis. Vir-~
ginia Field and Willard Parker co-
star in “Mr. and Mrs. Trouble”,
now being filmed. Irene Dunne nar-
rates the half-hour series.
Lou Lilly Productions, Hollywood,
has been formed by Mr. Lilly, pro-
duction supervisor and scenario de-
partment head for Jerry Fairbanks
Productions, to film TV programs
and commercials. Headquartered
at KTTV (TV) studios, produc-
tion starts immediately on a 13
half-hour situation comedy TV
film series, The Boy Friend, fea-
turing screen actor Todd Karns.

Six more half-hour films in Kellogg
Co.s Wild Bill Hickok TV series,
filmed by William F. Broidy Pro-

D

CPinning it down!
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Twin Celebration

NOT only did new 10 kw sta-
tion KBIG Avalon, Calif.,
start operating on 740 ke,
June 1, but President-Gen-
eral Manager John H. Poole,
was father of twin girls,
Caroline Marie and Claudia
Maria, the preceding eve-
ning. (Story on KBIG open-
ing page 58.)

ductions, Hollywood, get underway
June 18. Guy Madison and Andy
Devine head the cast.

Film People . .

Walter Klinger, in charge of sales
for Scandinavian-American Tele-
vision Co., Beverly Hills, has re-
turned from Copenhagen where
the firm is filming Hans Christian
Andersen TV series. Already com-
pleted are “Emperor’s New
Clothes”, “Little Claus and Big
Claus”, “Simple Simon” and “The
Swineherd.” Mr. Klinger is ar-
ranging for distribution on 26
which are to be ready for fall re-
lease. Recently added to company
is Reginald Wyer, head cameraman
for Seventh Veil, Quartet and Trio.

* ¥ %

Roland Reed, head of Roland Reed
Productions, Culver City, Calif., is
abroad for six weeks to study the
feasibility of television film pro-
duction outside of the United
States. With several proposed TV
film series in mind. Mr. Reed will
tour England, Italy, Sweden,
France and Norway inspecting
studios and facilities.

* W =

Arthur B. Canning has joined the
George F. Foley TV packaging and
production firm as a sales repre-
sentative. Formerly an account
executive with Newell-Emmett Co.
and divisional sales manager of the
Brown Co., Boston, Mr. Canning
will handle such programs as Tales
of Tomorrow, Dr. George Gellup
Show, and Coast Guard Cadet on
Parade.

* %

Arline Judge, former screen star,
is to make her TV film debut in
Kerry Drake series being produced
by Hafner-Ha'perin Inc., Culver
City. She will portray femme fatale
to Sterling Hayden’s detective.

* 3 %

Hedy Lamarr has been signed for
36 half-hour television films to be
produced in color by Victor Pahlen
and associates in Mexico City. The
series, titled Great Loves, will fea-
ture Miss Lamarr as the feminine
partner in famous love stories.
Production is scheduled to start
July 1. Each film is budgeted in
excess of $20,000, it was reported.
In addition to her salary, Miss La-
marr will also share in the profits
from the venture. Director of the
series is Edgar Ulmer.
* * *

William Castle, contact director
for Columbia Pictures, is on loan
to Pennant Television Produc-
tions Ime., Hollywood, as alternate

director with Harold Schuster on
Date With Destiny, half-hour TV
films.
Hillary Brooke and Clarence Kolb
have been signed for supporting
roles in CBS-TV My Little Margie,
summer replacement of I Love Lucy
for Philip Morris, being produced
by Hal Roach Jr. and Roland Reed
Productions, Culver City.

* #* #
William Asher, Hollywood director,
has been signed to write and direct
26 quarter-hour TV films for Prok-
tor Syndicated International, New
York, with shooting to start July
21 on the first 13. Bernard Prokter
is the producer and Don Ameche is
the m.c.-narrator.

Headline Club Meet

WILLIAM RAY, director of news
and special events at NBC Chi-
cago, speaks to the Chicago Head-
line Club, chapter of Sigma Delta
Chi journalism fraternity, at a
dinner meeting tomorrow (Tues-
day) night. He will appear in a
forum on news coverage plans for
the upcoming political conventions
in Chicago with Charles Hacker,
Republican Convention manager,
W. Neil Roach, Democratic Con-
vention manager, and Alvin Orton,
AP chief in Chicago.

EDGAR BERGEN, star of CBS Radio
Edgar Bergen-Charlie McCarthy, starts
first of several night club engagements,
June 21, to break in material for next
season’s TV appearances.

[
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| Radio Needs Muscle

(Continued from page 32)

be largely mneglected by TV,
partly because of commercial
demands on TV time and partly
as a simple matter of TV
economics.

Don’t get me wrong. TV is a
marvelous medium. And like
radio it is a great challenge to
those of us working at it. I
want to see both mediums pros-
per. But TV is a glamour boy.
If you’re wed to him alone, he
can get real wearisome and
demanding. Radio might be com-
pared to the unglamorous hus-
band who has been bringing
home the bacon but may get un-
bearably dull at times. For-
tunately it’s permissible to be
bigamous and wed to both, and
both will be welcome under the
same roof.

And fortunate indeed are
those station owners who have
a stake in both mediums, for
they can complement each other.
TV can bring the complete sight
and sound, at a price, but may
never be able to economically
operate locally as radio does
with its opportunity to do more
things less expensively and with
less advance planning.

From the station’s viewpoint,
it’s less trouble to sit on one’s
fat fanny and just take net-
work feeds, only now that the
feeds are largely sustaining, the
fanny is going to thin out. So
since it’s going to thin out any-
way, why not replace the fat
with a little muscle. Program-
ming muscle, that is.

The lack of network night
commerecials has given radio sta-
tions this opportunity for a new
start, and it is to be hoped that
the chance isn’t muffed. Cur-
rently national spot business is
pretty healthy, so stations have
a far better start than when
they originally began, for na-
tional station representation
hadn’t yet been formulated, and
station income was of the most
haphazard variety. How long
national spot will now prevail
as a major source of income will

depend on radio’s appeal to the
public. As TV continues its in-
roads on public attention via
inevitable expansion, radio must
have good sound business rea-
sons for survival. Despite its
record of frequent impressions
at low cost, a dwindling radio
audience will of necessity be-
come suspect under the eagle
eyes of the agency research
boys.

So it is to be hoped that the
industry just doesn’t sit around
and fret too much about possible
network rate cuts with a per
cent of a percentage involved.
Some rate cuts may be inevit-
able, and many adjustments
may be in the offing. It cer-
tainly is no time for erying, but
a time for displaying some of
the guts that built radio in the
first place. Radio stations might
well invest in more program-
ming people—give bonuses to
employes who are alert and
come up with suggestions for
feasible local programs and pro-
gram stimulants. A revival of
the imagination and drive that
pioneered the industry will cer-
tainly please the most important
friend and ally the radio sta-
tion has—his representative—
for certainly they have a mutual
interest in making the station’s
audience attractive to the card
rate buyer, who is always very
jealous of his dollar’s buying
power.

Whether prosperity continues
for radio, or whether austerity
sets in, the medium should put
its house in order by doing the
things it does best, plus the
things that TV is least apt to
do. Tune-in incentive should be
heightened, if radio will again
become a more integrated part
of the community.

Radio has to stay. We can ill
afford to lose such a medium.
True, radio is on a reducing
diet not of its own choosing,
but it will eventually become a
harder hitting, leaner looking
fellow, and will be healthier
and more attractive.
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* 3 y
BUSY Drue Smith (behind microphone), who has joined WAPO Chattanooc)’
Tenn., from WDOD same city, has s:gned Quaker Oats Co. for sponsorship
a quarter-hour of her 45-mi ing show, Drue Smith & B
Bee, which Quaker extended six months for Aunt Jemima all-purpose fam
flour at the end of the original 13-week contract. Arranging for the shi'
were (I to r): Walter H. Stamper Jr., WAPO salesman; Nelson Krepps, WAI|
production and promotion manager; Fred Kerns, Quaker official; Drue Sm
and her show partner, Bee Bee (Bernard Brown), and Ramon Patterson, WA
owner. Other WAPO shows conducted by Drue Smith are Party Line, sponsor)
every afternoon by the Electric Power Board of Chattancoga, and House Par
sponsored Sunday afternoon by Miller Bros. department store, Chattanoog

T

(Continued from page 16)

New Business hF

OF HOLLYWOOD COSMETICS, L. A., appoints Jimmy Fritz & Assq
Hollywood, to handle advertising in western states. Ir

COLLINGDALE FEDERAL SAVINGS & LOAN Assn. appoints Benh
Adv., Phila.

TONI Co., Chicago, appoints Weiss & Geller, that city, for Prom hoif*
permanent. 2

COCK ’'n BULL PRODUCTS, L. A. (Ginger beer), names Leon:zj !
Shane Agency, that city. Radio-TV will be used. :

SUNLITE BAKING Co., San Jose, Calif., names Richard Jm‘gens'r
Adv., that city. -

BAKER CONSTRUCTION CO., Pasadena (swimming pools), nan|
L. J. Swain Adv., Whittier, Calif.

%}?YEKIN WATER HEATER Co. appoints Charles A. White Jr. & (f
ila, §

THRIFTY DRUG STORES, L. A., names William W. Harvey Inc., t}
city, to handle all vitamin products. L

MUSIC FOR PORTLAND COMMITTEE, Portland, Ore., appoints Hof-
& Leland, that city. §

MAGIC PANTRY Co., L. A. (mfrs. home freezers), appoints Fact:
Breyer Inc., that city. Media includes radio-TV.

-ﬂdlneoplc eec o

HALE R. TALBOT, assistant advertising manager, Pure 0il Co., (f
cago, promoted to advertising manager.

JOHN B. HOLMES, former media director,” McCann-Erickson, Chica
named advertising manager of Hertz Driv-Ur-Self System there.

KARL F. DINNAUER, advertising manager, W. A. Sheaffer Pen (
Fort Madison, Iowa, named assistant to GRANT F. OLSON, vice pr{
dent in charge of advertising, foreign service and defense producti
DON A. REED, assistant public relations director, appointed assistant
Mr. Dinnauer.

R{\LPH R LEDDER, account executive, Walter McCreery Inc., Bevd
Hills, rejoins W. & J. Sloane, that city (home furnishings), as adver
ing manager.

J. CALVIN AFFLECK, sales promotion manager, Receiver Div., A}
B. DuMont Labs., named advertising manager in addition to pres
duties.

WILLIAM H. HARR promoted to marketing service manager, Lej
Div., Lever Bros. Co., N. Y.

DOLLY REED, beauty editor, McCall’s magazine, joins advertising
partment, Sales Builders Inc., L. A. (distributors Max Factor Hollyw|
make-up and Signature products).

BROADCASTING o Tglec.s:sb,‘r




KFBB TRANSFER
ACLU Urges Hearing Be Held
INFLUENCE of Anaconda Cop-
per Mining Co. in the affairs of
Montana was cited last week by
‘the American Civil Liberties Un-
ion in a letter urging FCC to hold
a hearing on the proposed trans-
fer of control of KFBB Great
Falls, Mont., to Fairmont Corp.,
. wholly-owned Anaconda subsidiary.
I ACLU contends approval of the
| transfer without a hearing would
lviolate “the civil liberties prin-
lciple of diversification in the
ownership and policies of the media
|f mass communication.” ACLU
magynoted Anaconda “already owns or
shpj controls six Montana newspapers
4% and has an interest in a seventh.”
 fom The transfer application, filed
¢4 with the Commission early this
Wiliyear, requests approval to acqui-
: isition of control of KFBB by Fair-
Wiimount Corp. through purchase of
auf d1% interest for $157,080 from
em\.Fred Birch [BeT, Feb. 5]. Mr.
s Birch would retain a minority in-
terest. KFBB is assigned 5 kw
fulltima, directional night, on 1310
\ ke.

‘UP PLANS

sl Underway for Convention
| FINAL U.P. plans for political con-
4 vention news coverace, on behalf of
bl "member radio stations, have not
been drawn, but will be effected on
rhal

scale corresponding to reporting
| for newspaper members, which calls
| for “record strength” staffing, John
mJ Madigan, U.P. radio news man-
| ager, has announced.
News for TV station members
Zwill be filed over special TV script
‘wlre, it was reported, with film
coverage by United Press Movie-
“tone News to be processed specially
in an on-scene plant. TV coverage
20)is to be headed by William C. Pay-
ette, U.P. television manager, as-
| sisted by Chiles Coleman, southern
» idivision news manager, William R.
| Higginbotham of the Washington
| bureau, and John Zischang and
o (‘harles Schuman of New York
Movietone bureau.

Rt

PRESENTATION of honorary plaque
has been made to WGAR Cleveland
by 4th Group, Ohio wing of the Civil
Air Patrol for “outstanding contribu-
tions to the field of aviation.”

RADIO REPUBLIC INDONESIA

Is “Most Important’

Way To Rezch Peoplz

“RADIO is the more and more im-
portant way to reach our people,”
the director-general of Radio Re-
public Indonesia said while visiting
New York.

The official, whose complete name
is Mr. Maladi, explained that broad-
casting is about the only mass
medium in a country where more
than 60%% of the people can not
read the Roman alphabet.

Indonesian radio is not limited
to educating and informing the peo-
rle, or to explaining the 3,000-mile-
long archipelago to neighboring
countries, but can even be identified
as one of the primary sources of the
democratic government, itself, Mr,
Maladi said.

The facts might best be told in
Mr. Maladi’s own story:

As a teacher in Surakarta (on
the island of Java), he was asked to
he'p write seripts for the local radio
station, not too long after radio
was introduced to the islands in
1933. He started writing sports
commentaries for the athletic-
minded Indonesians, who reacted
so strongly to such radio fare that
today blow-by-blow accounts of
major American boxing matches
are rebroadcast on the islands two
days after the event.

Sports Successes

The success of sports shows led
him to suggest that the station
branch out similarly in other fields
and develop beyond the purely
Javanese art programs it featured
almost exclusively. He was given
the chance to put his ideas into
effect, and at the end of the four
years was made honorary secretary
of BBRK, the federation of nation-
al radio in Indonesia. It was a post
he held proudly, albeit modestly,
however, for he received no salary.

Then the Second World War
started, the Japanese took Indo-
nesia, and radio was seized by the
invader. People were forbidden to
listen to anything except ‘“per-
mitted” broadcasts and their fre-
quently inspected radios were fixed
to receive only Japanese stations,
with the adjustments sealed by an

¥ first with the finest
| DAY AND NIGHT

| Weed & Co. representatives

In Altoona it's WV AM:

First with top programming —
First in the heart of a rich Central
Pennsylvania Market.

“Most Powerful—Most Popular”

Chris J. Witting (standing), di-

rector-general manager, Dullont
Television Network, and Mr.
Maladi inspect TV control room
equipment.

imperial imprint. Workers of the
underground reproduced the seal,
broke the original on their sets,
listened to forbidden channels and
then replaced the official mark on
their receivers. Mr. Maladi remem-
bers that at that time (1943),
San Francisco’s Voice of America
became the primary source for the
commodity otherwise controlled by
the Japanese: world news.

When the Japanese were replaced
by Dutch troops at the end of the
war, the same local people who
resisted invasion fought against
colonization and continued to oper-
ate the native radio system. Today,
the history of the republic’s found-
ing can be read in radio logs main-
tained by radio people during these
troubled times.

After independence, Mr. Maladi,
like other underground leaders, was
given a post in the government he
had helped establish and was named
director-general of the national
radio network. Since 1950, he has
maintained his offices in Djarkarta,
the capital city, where broadcasting
and government continue to be
centralized.

As director-general of the state-
owned network, Mr. Maladi super-
vises a system of 24 stations, to be
increased by 10 additional outlets

O Tempora! O Marconi!

CLIMAX to radio giveaway
shows was reached when
Mryrs. Franklin R. Hart, as
prize in a guessing contest by
WHIL Medford, Mass., was
given the station itself—for
one day. Mrs. Hart invited
in all the neighbors last Mon-
day to watch WHIL engi-
neers and disc jockeys oper-
ate from her home.

W|BROADCASTING ® Telecasting
L

as soon as equipment ordered from
the Unitad States arrives.

Newspaper circulation is esti-
mated at ab-ut 15,000. The lead
in educating the nation’s 80 million
persons cen by radio via
the countr sets—with
one receiver often serving as many
as 200-300 people in a single com-
mun’t; :

The directo
10 has bzen
month tour of An
kets. After visitinz, observing and
inrspecting net k omerations in
New York, he eduled stops in
other principal cities.

On All Accounts

(Continued from page 12)

packages, Mr. Stone now handles
the merchandising elements for
Sonja Henie, Jackie Robinson,

Penguin, Howdy Doody, and Gabby
Haves.

Currently, in addition to Howdy
Doody, which is a fully-sponsored
half-hour each day across the board
on NBC-TV, the firm is represent-
ed by the Gabby Hayes Show,
sponsored by Quaker Oats, five
1es weekly on television; Author
Meets the Critics on DuMont,
Howdy Doody on NBC radio, and
Jackie Robinson, sponsored by
Best Foods on NBC radio.

Mr. Stone has been married to
the former Lyndel Laura Schwartz
since Aug. 1, 1940. The Stones
have two children, Judith, 9 and
Richard, 6.

DETROIT

Owned and Operated
by
THE DETROIT NEWS

National Representative

THE
GEORGE P. HOLLINGBERY
COMPANY
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LANG-WORTH’S newest show,
This Is the Hour, 60 minutes
daily of breadway show tunes, light
classics and sonzs from movies,
is drawing favorable sponsor and
audience reaction, according to
C. 0. Langlois, Lang-Worth presi-
dent. Mr. Langlois says that This
Is the Hour was especially designed
as a show case for commercial
spots and that it is the first of
five new shows of broad popular
appeal being added at monthly
intervals for release to the Lang-
Worth Transcribed Program
Service.

o—o—o
BILLBOARD PLUGS RADIO

OPENING of new super highway
to Virginia Beach has prompted
WCAV Norfolk, Va., to contract
for three outdoor billboard loca-
tions on the new highway. Bill-
boards will be used to plug station’s
summer resort programming. Busi-
ness was placed through John Mc-
Laughlin Advertising.
—_——0—®

FIRST HAND ACCOUNT

KOREAN airlift assignment has
been completed by Esther Van
Wagoner Tufty, Washington cor-
respondent for 300 newspapers and
21 radio stations. Objective was
to pick up a GI wounded at the
front and fly back with him to the
homefront. Report written by Mrs.
Tufty deals with her experiences
and those of Douglas MacKissock,
the wounded soldier.
————eo—0—o

WHAS-TV INTERNSHIP

FOUR radio arts majors at the
U. of Kentucky have been selected
by WHAS-TV Louisville for a 10-
weeks summer TV internship at
the station. The program will
offer the students working experi-
ence with WHAS-TV, co-sponsor
with the university of the training
plan.
e—eo—o

‘WLBE JAMBOREE’

ENTIRE three hours of WLBE
Jamboree on WLBE Leesburg,
Fla., has been sold to Howard &
Ferguson Inc., distributor for Shell
Oil Products, and 21 area Shell
dealers. Heard from 5-8 p.m.
Saturday, WLBE Jamboree is a
hillbilly request show. J. Allen
Brimmer is m. c.

"Operati
Moves Metch

(see inside front cover)
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BUSY BEE PROMOTION
HONEY colcred promotion folder
has been distributed by Beehive
Network consisting of KSL Salt
Lake City and KSUB Cedar City,
Utah, and KEEP Twin Falls,
KEYY Pocatello and KID Idaho
Falls, Ida., announcing that busi-
ness wise “Everything’s humming
here!” Copy points out that net-
work’s outlets in Utah and Idaho
have a potential audience of 45,740
more radio families than any com-
peting radio network.
—_——0—0
‘MUSIC TO MOW BY’
MUSIC to read by, music to dine
by and music to buy by has always
been featured by WCCC Hartford.
Now it has Music to Mow Your
Lawn By, a new program spon-
sored by the Hartford Equipment
Co. The firm offers to mow the
lawn for the lucky listener who
can identify the “Mower Mystery
Melody.” Ceme winter, says Walt
McGowan, WCCC news editor, and
listeners probably will hear music
to shovel snow by.

—_————
BEST MICHIGAN TALENT
BEST Michigan amateur teen-age
vocal talent will be aired by WJR
Detroit this summer. Talent hunt
is being staged by WJR and the
Junior Chamber of Commerce. Don
Large, WJR choral director, will
visit the entire state and will act
as a judge in all regions. The
WJR mobile studio will be used
for most outstate programs.
Broadeasts are being handled by
Ron Gamble, director; Donn
Chown, script writer, and Jim
Garrett, m.c.

e ——
GEORGIA SONGWRITERS
YOUNG Georgia songwriters are
being given a chance to introduce
their works by WSB Atlanta. Each
day, a Georgian’s tune is aired. At
the end of the month a champion
song will be selected, recorded and
forwarded to a publisher for con-
sideration.

OLEAR CHANNEL Homs of the NATIONAL Barn Dance
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SPOT GETS RESULTS
MATCHING a current spot an-
rouncement on Jewish Varieties on
WERE Cleveland dollar-for-dollar
with an ad in newspapers for
Mothers Day last year, the Davis
Restaurant in Cleveland enjoyed
85% more business this year than
the previous one, according to sta-
tion reports. Show is aired on Sat-
urday night and is written, pro-
duced and broadcast by Isadore
Scheon. one-time program director
at WEVD New York.

— —9—0—e
PRIMARY COVERAGE
CAMERAS were taken into the
city room of the Greensboro Daily
News by WFMY-TV Greensboro,
N. C., to cover the May 31 Demo-
cratic primary. Atrthu e G
Stringer, promotion manager, said,
“We are very proud of this special
coverage which I am sure marks
a ‘first’ in the Carolinas if not
in the entire South.” Gomer Lesch
was in charge of the TV operation.

— e—®—b®
AIDS SHRINERS’' EXPOSITION
SHRINERS’ Exposition at Pleas-
ure Beach, Bridgeport, Conn., was
helped to success by WICC Bridge-
port’s Wallie Dunlap and Bob
Crane. All of the more than
80 exhibitors in the five-day fair
reported favorable business. Paid
admissions were estimated unoffi-
cially at 80,000, with all proceeds
going to the Cerebral Palsy cam-
paign.

*—0—0

STATION’S SALES FORMULA

SERVING a market rather than
selling it is topie of promotion piece
issued by KMMJ Grand Island,
Neb., and KXXX Colby, Kan. Ex-
perienced farm programming, copy
points out, leads to sales. Reprint
of a letter from Ball & Davidson
Adv., Denver, giving results of
survey conducted by the agency
which placed KXXX on top in radio
listenership, is featured in the
brochure.

*—o—0——
HEALTH PROGRAMS
NEW radio series giving news be-
hind the news of progress in health,
medicine and science began June 7
on NBC, Your Key to Health,
scheduled for weekly broadcast,
stars Jane Froman, relating health
feature stories, and Ben Grauer re-
porting health news. Series is
being presented in cooperation with
Health Information Foundation.

KIDDER, PEABODY & Co.s mutual
funds department, New York, is test-
ing series of one-minute commercials
via WGHF-FM New York. Firm has
also extended Your Money at Work
on WOR same city every Sunday
through July. Doremus & Co., N. Y.
is the agency.

BROADCASTING e

CONCISE PROGRAMMING

EFFORT is being made by WAAM
(TV) Baltimore to give Maryland-
ers complete news, sports and
weather information. Three con.
secutive five-minute programs are
being presented each weekday
evening. Ted Jaffee, Nick Campo-
freda and Bill Watson will disperse:
news, sports and weather informa-
tion, respectively, in the programs

The Newsman, The Sportsman and|

The Weatherman.
*e—0—0
TV'S SERVICE STRESSED

STORY of community servic;

through TV has been told byl"

WEWS (TV) Cleveland in bro
chure treating station’s public
service activities. Thew.e is a pic/
torial account of efforts of the sta-
tion in cooperation with religious
civic and educational leaders tc
utilize the medium to its best ad
vantage. Booklet’s introductior
states “Television—combining al
the arts of sight and sound—ecar
be the clearest, brightest light tc
illuminate our world today.”

e
SPOTS INCREASE

TO reach Southern Californis

swing shift workers, Orby’s Wom- g

en’s Apparel Store, L. A., pur
chased some spot announceme:
on Alex Cooper Show on KLAC
Hollywood six times weekly. Re-
sults were so gratifyirg that stor¢
started 32 spot announcements pe:
week for 52 weeks. Agency for
Orby’s is Joyce True Adv., Santa
Monica.
o—o—o

‘QUEEN’ TO TOKYO

AUDIENCE for July 23d broad:
cast of MBS Queen for a Day musi
be composed of women with sons
or husbands serving with Armec
Forces in the Far East. The Old
Gold cigarettes sponsored show will
send the queen to Tokyo, via Philip-
pine Airlines, for an eight-day visit
with son or husband. Military
leave will be granted as soon a:

contestant is selected. On her way _'
home, winner will have stop-overs|

in Manila and Honolulu.
o —9—-@

WORC TREASURE HUNT

TREASURE hunt was sponsored
by WORC Worcester, Mass., fort-
night ago. Clues were broadeast
by Dick Dowling leading partici-
pants along a circuitous route
which finally ended at the new
WORC studios. Mrs. Muriel Por-
ter, first to reach the prize, won

$100. Other people finding thel
finishing point were awarded mer-
chandise prizes.

*-—8—0

SALES FORECAST

SMARTEST place to spend the
summer is at WCAU Philadelphia
according to promotion folder re
leased by that station. Copy build
idea that wherever you go WCAU
goes too. Reader is advised to “pu
your sales story on WCAU wher
there’s never any vacation fror
listening or buying.”

Telecastin
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¢ June 16-18:

| June 19-20:
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upcoming

ALl lLLLRLLLRLLRRRRRRRRRS

June 16: BAB Sales Clinic, Philadelphia.

| June 16-17: American Marketing Assn.,

conference, Netherland Plaza Hotel,
Cincinnati.

National Assn. Radio Farm
Directors, spring meeting, Raleigh
Hotel, Washington.

June 16-19: National Advertising
Agency Network, annual management
%onierence, Skytop Lodge, Skytop.
a.

June 18: BAB Sales Clinic, Baltimore,

June 18-20: FTC hearing on proposed
radio-TV trade practice rules, Federal
rules, Federal Trade Commission
Bldg., 6th & Pennsylvania Ave.,
N, W., Washington.

June 19: BAB Sales Clinic, Washington.

North Carolina Assn. of
Broadcasters convention, The Caro-
. C.

linian, Nags Head,

Ju&e 20: BAB Sales Clinic, Richmond,
a.

| June 20-22: Catholic Broadcasters Assn.

5th national convention, New Orleans.

June 20-21: Communications Institute,
Bowling Green State U., Bowling
Green, Ohio.

June 22-26 Advertising Assn. of the
Wes annual convention, Olympic
Hotef Seattle.

June 23-26: RTMA annual convention,
Palmer House, Chicago.

June 25-27: Virginia Assn. of Broad-
casters spring meeting. Chamberlin
Hotel, Fort Monroe, Va.

¢ June 29-July 2: National Industrial Ad-

vertisers Assn., annual conference,

Palmer House, Chicago.
June 30: BAB Sales Clinic, Syracuse.
July 1: BAB Sales Clinic, Buffalo.

July 1: FCC to commence TV applica-
tion processing.

July 3: BAB Sales Clinic, Pittsburgh.

! July 7: Republican National Conven-

gIntex-'nauonal Amphitheatre,

: BAB Sales Clinic, Detroit.

: BAB Sales Clinic, Cleveland.

July 18: BAB Sales Clinic, Indianapolis.

July 21: BAB Sales Clinic, Chicago.

: Democratic Natxonal Conven-
Inter e,
Chicago.

July 23: BAB Sales Clinic, Milwaukee.

July 25: BAB Sales Clinic, Minneapolis.

July 28: BAB Sales Clinic, Denver.

July 30: BAB Sales Clinic, Salt Lake
City.

GATES

m:E supplg for neDs
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THIS is the architect’s drawing of the new studio-office building of WIRK

West Palm Beach, Fla.
the building is leted late this

Joseph S. Field Jr.,

WIRK president, said that when
, it “will be one of the most modern

structures in the Palm Beaches.”

It was designed by architect John L. Volk

of Palm Beach.

Aug. 15: BAB Sales Clinie, Dallas.

Aug. 18: BAB Sales Clinic, San Antonio.

Aug. 20: BAB Sales Clinic, Houston.

Aug. 22: BAB Sales Clinic, New Orleans.

Aug. 24-25: Arkansas Broadcasters
Assn, meeting and sales clinic, Marion
Hotel, Little Rock.

Aug. 25: BAB Sales Clinic, Miami.

Aug. 27: BAB Sales Clinic, Winston-
Salem.

Sept. 8: BAB Sales Clinic, Cincinnati.

Sept. 10: BAB Sales Clinic, Louisville.

Sept. 12: BAB Sales Clinic, Nashville.

Sept. 15: BAB Sales Clinic, Little Rock.

Sept. 17: BAB Sales Clinic, Birming-
ham.

Sept. 19: BAB Sales Clinic, Atlanta.

Sept. 20: IRE conference, Iowa section,
Roosevelt Hotel, Cedar Rapids.

Sept. 22-25: National Electronic Dis-
tributors Assn. convention, Atlantic
City, N. J.

Sept. 28-Oct. 1: Assn, of National Ad-
vertisers fall meeting, Hotel Plaza,

New York
Sept. 29-Oct. 1: National Electronics
Conference, eighth annual confer-

ence, Sherman Hotel, Chicago.

Oct. 12-15: AAAA, Pacific Council an-
nual convention, Arrowhead Springs
Hotel, San Bernardino, Calif.

Oct. 20-23: Financial Public Relations
Assn., annual convention, Coronade,
Calif.

Oct. 27-29: IRE-RTMA Annual Meet-
ing, Hotel Syracuse, Syracuse, N. Y.

Nov. 9-16: National Radio & Television
Week.

Dec. 1-3: National Assn. of Radio News
Directors convention, Cleveland.

Dec. 27-29: American Marketing Assn.,
Conference, Palmer House, Chicago.

QUINC
ILLINOIS

THESE OFFICES
TO SERVE YOU

QUINCY, ILL.
HOUSTON, TEXAS
WASHINGTON, D. C.
MONTREAL, QUE. .
NEW YORK CITY

%k TEL. 8202
. TEL. ATWOOD 8536
METROPOLITAN 0522
TEL. ATLANTIC 9441
MURRAY HILL 9-0200

TEL.

TEL.
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PAY RAISES
WSB Okays for CBS N. Y.

AN ACROSS-THE-BOARD salary
increase of 7% % for CBS New
York employes in the labor grade
category and on the payroll March
31 was approved by the Wage
Stabilization Board last week.

Several hundred employes of
CBS and three of its divisions were
affected—CBS Radio, CBS Televi-
sion and CBS Labs.

Spokesmen for the company said
it was trying to pay the retroactive
adjustments last Friday, but that
because of time limitations some
employes might not get the extra
money until next Friday. Addi-
tional adjustments for overtime put
in since March 31, they said, will
be paid “at the earliest possible
date.”

The 7% % cost-of-living increase
is based on salaries as of March 31.
CBS spokesmen said it was ac-
cepted by the employe group of
the Employe-Management Commit-
tee early in April and then sub-
mitted to WSB for its approval.

CD EXHIBIT
KCBQ Airs Preview

PREVIEW broadcast by KCBQ
San Diego of the traveling federal
civil defense exhibit brought im-
pressive response from listener:

Charles E. Pearce, CD official,
commended the station for “the
extremely inspiring program. Your
timely half-hour broadcast in-
dicates the great power of radio
in arousing public interest.”

KCBQ News Chief John Halvor-
sen toured the exhibit with visiting
officials and workmen who were
setting up the displays. At the
request of Mr. Pearce, KCBQ sent
the program tape to Washington
as a guide to other stations plan-
ning similar programming.

INTERIM dividend of 1212 cents a
share on common stock has been de-
clared by directors of Capitol Records
payable June 25 to holders of record
June 14. Also declared is regular
quarterly dividend of 65 cents per
share on $2.60 cumulative convertible
preferred stock payable July 1 to
holders of record June 15.

SHEPHEARD NAMED
Heads Marketing Assn. Unit

JOHN E. SHEPHEARD, research
director, Fletcher D. Richards Inc.,
has been elected president of the
New York Chapter of American
Marketing Assn. for the coming
year, AMA announced Thursday.

Other officers for the 1952-53 season
include: John Coleman, supervisor of
consumer research, General Foods
Corp., vice president; Philip Agisim,
assistant director of Advertising re-
search, Cowles magazines, treasurer;
Caroline Garnsey, associate director of
marketing research, Woman's Day
magazine, secretary; Melvin J. Davis,
assistant research director, Cecil &
Presbrey, assistant secretary; Ernest
E. Engel, market research department,
Thomas J. Lipton Inc., assistant treas-
urer.

Edward B. MacDonald, manager of
media research, Young & Rubicam, and
Charles W. Smith, associate manager,
McKinsey & Co., were elected directors
for two years; Margaret C. Boos, re-
search director, D’Arcy Advertising
Co., was elected a director for one year.

Chapter board members serving the
second year of two-year terms are:
Donald B. Armstrong Jr., vice presi-
dent, McCann-Erickson; Allen B.
Sikes, service manager, ANPA Bureau
of Advertising; William A. Reynolds,
head of copy and media research,
BBDO. Out-going Chapter President
A. Edward Miller, director of market-
ing research, Life magazine, will serve
ex-officio on the new board.

BOARD of directors of Admiral Corp.
have declared a regular quarterly divi-
dend of 25 cents per share on stock
outstanding payable June 30 to stock-
holders of record June 16.

Washington’s

BEST

Ask your John Blair man for
the whole WWDC story
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June 5 Applications . . .

ACCEPTED FOR FILING
Extension of Completion Date
KSWB Yuma, Ari.—Mod. CP which
authorized new AM for extension of

completion date,

WEKNK Muskegon, Mich.—Mod. CP
which authorized increase in N power
and change in for extension of
completion date.

KSRT (FM) Beverly Hills, Calif.—
Mod. CP which authorized new FM for
extension of completion date.

WBEN-FM Buffalo—Mod. CP which
authorized new FM for extension of
completion date.

AM—1010 ke

WEAS Decatur, Ga.—CP to increase
power from 10 to 50 kw and install
new trans.

Change Studio Location

KBMY Billings, Mont.—Mod. CP

O e e e S NN

FCC actions i/&/

e N RS SR RS R

JUNE 5 THROUGH JUNE 12

CP-construction permit
DA-directional antenna
ERP-effective radiated power
STL-studio-transmitter link
synch. amp.-synchronous amplifier

vis.-visual
STA-special temporary authorization

ant.-antenna  cond.-conditional
D-day LS-local sunset
N-night mod.-modification
aur.-aural trans.-transmitter

unl.-unlimited hours
CG-conditional grant

SSA-special service authorization

which authorized change in fr
and power increase to change trans.
and studio location AMENDED to ap-
prox. 2 miles west of business district
on U. S. Highway # 10, Billings.

WFOB Fostoria, Ohio—CP to change
trans. and studio location from 125 S.
Main St., Fostoria to U. S. Highway
# 23, 3.5 miles south of Fostoria: change
ant. height above average terrain from
95 to 205 ft.

AM—1150 ke

WRNO Orangeburg, S.
change from 1450 kc 250 w to 1150 kc
500 w N 5 kw D, install new trans. and
DA and change studio location.

Change Operating Hours

WCAT Rapid City, S. D.—Mod. li-
cense to change hours of operation
from daily 11 am. to 1 p.m. ST to
daily 12:30 p.m. to 1 p.m. MST.

License for CP

‘WMVO Mt. Vernon, Ohio—License for
CP replacing explred CP which au-
thorized new

FM—93.3 mc (Ch. 227)

WEMP-FM Milwaukee—] ense
t%ﬁhangc from 94.1 me (Ch 231) to 93.3
( .

License Renewal

Following stations request renewal
of license:

Grants authorizing mew stations and tramsfers, accompanied by a
roundup of new station and transfer applications, begin on page 103.

WEKBYV Richmond, Ind.; KBIZ Ottumwa,
Iowa; WJON St. Cloud, Minn.; WGBB
Freeport, N. Y.; WVOS Liberty, N. Y.;
KVOS Ardmore, Okla.; WDXEB Chatta.
nooga; WDXE Lawrenceburg, Tenn.;
WNAH Nashville; KVLF Alpine, Tex.;
WDNE Elkins, W. Va,; KFBC Cheyenne,
Wyo .3 KRA] Rawhns, Wyo.; WE
(FM) Evansville, Ind BUR
Boston; R M) _Detroit; G

(FM) Newark, NMJ ; WKSU-FM Kent,

Ohi Norman, Okla
KUHF (FM) Houston, Tex.

TENDERED FOR FILING

KSL-TV Salt Lake City—AMENDED
to change ERP from 2.5 w vis. 1.25 w

- aur. to 45.5 kw vis. 17.75 kw aur.

APPLICATION RETURNED

KCRT Trinidad, Col.—_RETURNED
application for renewal of AM license.

June 9 Applications . . .
ACCEPTED FOR FILING
Extension of Completion Date
WSLM Salem, Xxd.—Mod. CP which

authorized new AM for extension of
letion date.

SUE Susanville, Calif.; WBML
Macon, Ga.; WIOU Kokomo, Ind.;
S ¥

FINAL
TV
ALLOCA-
TIONS
REPORT

Extra copies of this 196-page
printed report available at §3.00
each.

This complete, easy-to-read vol-
ume shows the entire city-by-
city breakdowns for all 2,053
proposed stations in 1291 com-
munities.

For extra work copies, tear
copies, library copies send the
coupon below. Supply is limited
so order your copies now.

BROADCASTING @ TELECASTING
870 National Press Bldg.
‘Washington 4, D. C.

Please send copies of
the Final Television Allocations

I
|
|
|
|
|
| Report at $3.00 each.

: [J M/O, check [ please bill
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Company

Street
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AM—1340 kc

KSID Sidney, Neb.—Mod. CP which
authorized new AM to change from
1540 ke D to 1340 kc unl.

Extension of SSA

KOB A que, N. M.— si
of SSA to operate on 770 ke 25 kw N,
0 kw unl. for period beginning 3
am, EST Sep!

AM—1490 ke
WDXE Lawrenceburg, Tenn.—Mod.
license to increase power from 500 w
to 1'kw. AMENDED to change name
to Lawrenceburg Bestg. Co.

License for CP
WTCH Shawano, Wis.—License for

CP which authorized unl. and installa-
tion of DA-N

License Renewal

Following stations request renewal
of license:

WULA _Eufaula, Ala,; KWJB Globe,
Ariz.; KMBY Monterey, Calif.; KRDU
Dinuba, Calif.; KSON San Diego, Call
WLAG 'LaGrange, Ga.; WJ OB
mond, Ind.; WAIN

AM—1150 ke
KRSC Seame—CP to increase power
from 1 kw D kw D, install new

trans. and DA DN
AM—1390 ke
KYAK Yakima, Wash.—CP to change
from 1400 kc 250 w to_1390 kc 1 kw,
install new trans. and DA.
APPLICATIONS DISMISSED
WGAR Cleveland—DISMISSED CP to
mount FM ant on east tower of di-
rectional arra;
KD Chnton, Mo. —DISMISSED cpP
to change from 1280 to 1350 kc.

June 10 Decisions . . .
BY BROADCAST BUREAU
FM—93.3 me (Ch. 227)
WEMP-FM Milwaukee—Granted mod.
of license to change frequency to 93.3

me (Ch. 227)
To Remain Silent
WSAJ Grove City, Pa.—Granted re-
quest for authority to remain silent
from June 7 through Sept. 20, to ob-
serve summer vacation.
AM—1240 kc
KAPK Minden, La. —Granced license
for new AM 1240 kc 100 w unl.
AM—1260 ke
WTJH East Point, Ga.—Granted li-
cense covering increase in power, in-
stallation of a new trans. and change
in studio location; 1260 ke 5 kw D.
AM—1320 kc
WRJIW Picayune, Miss.—Granted li-
cense covering increase power, installa-
tion of new trans., and changes in ant.
system; 1320 k¢ 5 kw D.
AM—1£20 ke
WMFC Monroeville, Ala.—Granted li-
cense for new AM 1220 ke 250 w D.
AM—1570 ke
KVIM New Iberia, La.—Granted li-
cense for new AM 1570 kc 1 kw D.
Extension of Completion Date
WEDK Springfield, Mass.—Granted
mod. CP for extension of completion
date to 12-1-52.
Granted Temporary License
Following licenses were extended on
a temporary basis to 9-1-52:
WGC M) Greenwxch

Conn.;
WKSU-FM Kent, Ohio

ACTIONS ON MOTION
By Comr. Frieda B. Hennock

Liberty Bestg Co. Liberty, Tex.—
Granted petition for dismissal without
pre]udlce of apphcatwn

own mntmn. remnved from hearmg
and restored to pending file KTHT ap-
plication,

Town & Farm Co. Inc, Columbia, Mo.
—Granted petition to amend application
to change corporate name of applicant
from KM Inc. to Town & Farm Co
Inc.,, and to retain application, as
amended, on hearing docket.

WLAC Nashville—Granted petition
for acceptance of late notice of inten-
tion to participate in oral argument on
exceptions to initial decision released
in proceeding upon application of Ra-
dio Reading, Reading, Pa
By Hearing Examiner Fanney N. Litvin
WOL Washington, D. C.—Granted,
petition for continuance of hearing
from presently scheduled hearing date
June 9 to Sept. 8 at Washington, D. C.,
re application for renewal of license of
fvi'gchronous amplifier in Silver Spring,

June 11 Decisions . . .

BY COMMISSION EN BANC
AM—1230 kc
KSEY Seymour, Tex.—Designated for
hearing application for mod. of license
to increase power from 100 to 250 w
230 ke; made KPAT Pampa, Tex., and
Waco, Tex., parties to preceed-

CP For CP

KSCY Searcy, Ark.—Granted CP to
replace expired permit which author-
ized new AM 1450 ke 250 w unl. with
same conditions as were attached to
original grant which included that per-
mittee not to commence program tests
until KXLR Little Rock, Ark., com-
mence program tests on 1150 kc and
will not be licensed until KXLR is
licensed on 1150 ke.

Granted Power Increase

WCAR Pontiac, Mich.—Granted ap-
plication for mod. CP which authorized
change in facilities from 1 kw-D to

w-D, 10 kw-N, DA, on 1130 kc and
change location from Pontiac to De-
troit, to change trans, location and

ing.

make changes in speclﬁed maximum
—

expected operating values.
Change Main Studio

WVLK Versailles, Ky.—Granted mod.
of license to change main studio lo-
f{atmn from Versailles to Lexington,

y.

Extension of Authority

The First Baptist Church, Pontiac,
Mich.—Granted extension of authority
for one year to transmit religious pro-
grams to CKLW Windsor, Ont.

To Remain Silent

H. Bee Wood, Trustee in Bankruptcy
for WSKB McComb, Miss. — Granted
authority to . remain s:lent additional
20 days from May 25,

Change Antenna System

WILS Lansing, Mich.—Granted mod.
CP to make changes in ant. system,
subject to conditions specified in orig-
inal grant.

License Renewal
WKLV Blackstone, Va.—Granted re-

Granted renewal of license on a regu-

lar basis.
Granted STA
WRAK-FM Williamsport, Pa.—By or-
der, waived Sec. 3.265 of rules and

K
WCTT Corbin, Ky.; WFUL Fulton, Ky
WOMI Owensboro, Ky.; WJIM Lansmg
Mich.; WMOX Meridian, Miss.; KBMY
%mgs Mont.;

. Okmulzee OKla.;
WKIN Kingsport, Tenn.; WMAK Nash-
ville;, WKDA Nashville; KORA Bryan,
Tex.; KOCA Kilgore, Tex.; WROV
Roarioke, Va.; WOMT Manitowoc, Wis.;
WJIZ (FM) Hammond, Ind.; KENO-FM

Las Vegas Nev.; WFAS.FM White
Plains, N. Y.; WOPA-FM Oak Park Tl1,
Change ERP

WROV-FM Roanoke, Va,—CP to
change ERP from 285 w to 228 kw;
ant. height above average terrain from
5 to 20 ft,, overall from 194 to 192 ft,

TENDERED FOR FILING

AM—1550 kc
KEAR San Mateo, Calif.—CP to in-
crease power from 1 to 10 kw, install
newﬁ.{:ans. and change from DA-N to

AM—1480 kc
WDAS Philadelphia—CP_to change

from 1400 ke 250 w to 1480 kc 1 kw, in-
stall new trans. and DA-DN.

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermeont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO
MONITORING COMPANY
PRECISION FREQUENCY MEASUREMENTS
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037 Kansas City, Mo.

o TOWERS »
AM ® FM o TV ©
Complete Installations
TOWER SALES & ERECTING CO.
6100 N. E. Columbia Blvd.
Pertland 11, Oregon

BROADCASTING ® Telecasting
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CONSULTING RADIO & TELEVISION

ENGINEERS

| Commercial Radio Equip. Co.

JANSKY & BAILEY

| Executive Offices
National Press Building
| Offices and Laboratories
1339 Wisconsin Ave, N. W.
Washingten, D. C. ADams 2414
Member AFCCE*

JAMES C. McNARY
Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 1205
Member AFCCE *

Everett L. Dillard, Gen. Mgr.

INTERNATIONAL BLDG. DL 1319
! WASHINGTON, D. C.
P. O. BOX 7037 JACKSON 5302

KANSAS CITY, MO.

A. D. RING & CO.

26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.
Member AFCCE *

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 8215
WASHINGTON 4, D. C
Member AFCCE *

McINTOSH & INGLIS
1216 WYATT BLDG.
WASHINGTON, D. C.

Metropolitan 4477

Member AFCCE *

E. C. PAGE
CONSULTING RADIO
ENGINEERS
BOND BLDG. EXECUTIVE 5670
WASHINGTON 5, D. C.
Member AFCCE *

MILLARD M. GARRISON
1519 Connecticut Avenue
WASHINGTON 6, D. C

MICHIGAN 2261
Member AFCCE *

—FEstablished 1926—

PAUL GODLEY CO.

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Notch, N. J.

Member AFCCE *

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 0111
Washington 4, D. C.

Member AFCCE *

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D. C.

Member AFCCE*

GEORGE E. GAUTNEY

CONSULTING RADIO ENGINEER
1052 Warner Bldg.
Washington 4, D. C.

National 7757

RUSSELLP. MAY
John A. Moffet, Associate
1422 F St, N. W. Kellogg Bldg.

Washington, D. C. REpublic 3984
Member AFCCE *

WELDON & CARR
WASHINGTON, D. C.
1605 Connecticut Ave.
Dallas, Texas Seattle, Wash,
4212 S. Buckner Blvd. 4742 W. Ruffner
Member AFCCE *

KEAR & KENNEDY
1302 18TH ST., N. W. HUDSON 9000

WASHINGTON 6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

tiae,

=
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WILLIAM L. FOSS, Inc.
Formerly Colton & Foss Inc.
927 15th St, N. W.  REpublic 3883
i WASHINGTON, D. C.

JOHN CREUTZ
319 BOND BLDG.  REPUBLIC 2151
WASHINGTON, D. C.
Member AFCCE *

GUY C. HUTCHESON
P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
1011 New Hampshire Ave., N. W.
Republic 6646
Washington 7, D. C.

LYNNE C. SMEBY

d Profassional E

(1311 G St, N. W,
Washington 5, D. C.

EX. 8073

GEORGE P. ADAIR

Consulting Radio Engineers
Quarter Century Professional Ezperience
Radio-Television-
Electronics-Communications
1833 M St, N. W., Wash. 6, D. C.
Executive 1230—Executive 5851
(Nights-holidays, Lockwood 5-1819)

Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION,
FCC & FIELD ENGINEERING
1 Riverside Road—Rlverside 7-2153
Riverside, Ill.

(A Chicago suburb)

WILLIAM E. BENNS, JR.

Consulting Radio Engineer
3738 Kanawha St., N.W., Wash., D. C.
Phone ORdway 8071
Box 2468 Birmingham, Ala.

Phone 6-2924
Member AFCCE*

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

JOHN B. HEFFELFINGER
815 E. 83rd St Hiland 7010

KANSAS CITY, MISSOURI

CRANT R. WRATHALL
Aptos, California

Appointments arranged for
San Francisco Seattle Salt Lake City
Los Angeles Portland oeniz
Box 260 APTOS—3352

AMember AFCCE *

RAYMOND M. WILMOTTE

1469 Church Street, N.W. DEcatur 1231
Washington 5, D. C.
Member AFCCE *

| BERNARD ASSOCIATES
CONSULTING RADIO ENGINEERS
5010 Sunset Bivd.

| follywood, Calif. NOrmandy 2-6715

Vandivere,
Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg. NA. 2698
1420 New York Ave., N. W.
Washington 5, D. C.

HARRY R. LUBCKE
CONSULTING TELEVISION ENGINEER
Television Engineering Since 1929
2443 CRESTON WAY  HO 9-3266
HOLLYWOOD 28, CALIFORNIA

WALTER J. STILES

Consulting Tel
14230 Aztec,

n Engineer

San Fernando,
EMpire 1-4906
1003 Loyalty Building, Portland, Oregon

ATwater 4282
Washington, D. C.—REpublic 6160

California

anted STA to operate FM trans. by
mote control from trans. site of
RAK-AM, for 6 months.

WFRO-FM Fremont, Ohio—By order,
ived Sec. 3.265 of rules and granted
'A to operate FM trans. by remote
ntrol from trans. site of WFRO-AM,
* 6 months.

ROADCASTING o

June 11 Applications . . .

ACCEPTED FOR FILING
License for CP

WHIL Medford, Mass.—License for
CP which authorized new AM.

““Change ERP

KWPM-FM West Plains,
CP' which

Mo.—Mod.
authorized new FM to

Telecasting

change from 1.15 to 3.42 kw, change
trans. output from 1 to 3 kw and ant.
height above average terraln from 130
to 128 ft.

WMRN Marion, Ohio—Mod. CP which
authorized new FM to change ERP
from 7.6 to 25 kw.

License Renewal

Following stations request renewal

(Continued on page 103)

s>
Member ‘AFCCE *
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APPLICANTS
please). All transcriptions,

Payable in advance.

No charge for blind box number. ]
BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C.
If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately,
to box numbers are sent at owner’s risk. BROADCASTING » TELECAST-

i photos, ete. sent 3
1xG expressly repudiates any liability or responsibility for their custody or return.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.

Situations Wanted 20¢ per word—$2.00 minimum ® Help Wanted 25¢ per word—§2.00 minimum
All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch

Send box replies to

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Managerial

Vlanagenal post—:p—s:;tiK»G‘AE Salem
Oregon. Ideal conditions. Contact
Gordon Allen.

Very successfu], hlghly rated mxdwest

eeds cial man-
ager xmmedlately to hel carry man-
agement load. State qualifications and
salary requirements. Please do not
phone Jerome Sill, WMIL, Mllwaukee

 Salesmen

Copywriter-announcer. Must write copy
that sells. Send audition, sample copy
and full particulars, Box 438P, BROAD-
CASTING « TELECASTING.

First class engineer wanted immedi-
ately. Good pay and good working
conditions. Box 382P, BROADCAST-
ING . TELECASTING.

Combo man. Good announcer. Salary,
talent and commissions. Daytime work,
30 to 40 hours. Michigan 1 kw station.
Box 452P, BROADCASTING . TELE-
CASTING,

Announcer with emphasis on news and
DJ. Good pay and a pleasant atmos—
phere. ite to Box 450P, OAD-
CASTING +« TELECASTING.

Tlme salesman for Texas station. Salary
plus commission. Good market. Box
Z;%IP BROADCASTING . TELECAST-

Progresslve salesman wanted immedi-
ately by 5000 watt non-directional day-
time 1000 watt directional night-time
station with network affiliation in large
southeastern city. Exceptional oppor-
tunity for aggressive man with good
radio background and a proven sales
record. State full particulars and sub-
mit photo with reply. Box 430P,
BROADCASTING . TELECASTING

Expenenced man wanted by mde-
pendent in competitive southern mar-
ket. No hot shots or fly-by- mghm
Performance insures

" Announcer-engineer

Combination announcer-engineer. Send
qualifications, photo, audition. CHJ,
Delano, California,

Wanted: Staff announcer who can also
do good newscast, Please send ail in-
formation, including salary require-
ments to KFBB, Great Falls, Montana,

Al 1st class i with
pleasant voice. KMMO, Marshall, Mis-
souri—daytime farm station.

with first class
ticket needed to start at $65 weekly.
Immediate opening with KPAN, Here-
ford, Texas.

nd
good income. Box 45419 BROADCAST-

Announcer Expenenced Stralght staﬁ
No coast applicants. Send
complete details salary expected. Re-

ING . TELECASTING. turnable tape or disc. Long estab-
lished 250 ABC. Only station 30,000

Salesman for 1000 watts in three station  market. KWNO, Winona, Minnesota.

New York market of 350, 000 Good ——— —

proposition. Draw with hou: : A i telv wnh

ox 456P, BROADCASTING « TELE- first phone license. 250 watt Mutual

CASTING. station in northern Virginia. $60.00 for

Can you sell? Immediate need for ex-
perienced salesman with production
ideas. Single station in sports countrv
Good housing. Wire or phone KPRK
Livingston, Montana.

Experienced salesman: 15 percent com-
mission. $50 weekly guarantee for first
60 days. Unrestricted, protected pros-
pects. Must have car. Angus D. Pfaff,
WNMP, Evanston, Illinois.

40 hour week, overtime after 40 hours.

service.
tails to Ken Gordon,
Royal, Virginia.

WFTR, Front

Wanted—Combination man for night
shxﬂ. emphasis on announcing. $75.00

eckly. Walt Gaines, WIEL, Elizabeth-
town, Ky.

Regional station in upstate New York
with application for TV filed with FCC
nceds qualified transmitter engineer
fulltime, Fine opportunity with pro-
gressive station you have what it
takes. Forty hour shift, good \vorkmg
conditions. Write Box 394P, BRO.
CASTING . TELECASTING.

Network affiliate, 1 kw, to employ five
first phone engineers to announce AM
schedule, combo men, $400 per month
if experienced. Live in ideal small
town bordering large metropolitan area
in Illinois. Write full details Box 398P,
BROADCASTING +« TELECASTING.

Openmg for experienced announcer at

Production-. others

p.
r0gT

Opportunity male copywriters. Som¢|
announcing. Submit samples. Box 363P |
BROADCASTING » TELECASTING. L

ber of Ohic.
CBS afﬁllate station news staff. Musi
have: experience
writing local news and editing wire]
copy; ability to broadcast news in au-
thoritative and interesting manner. W
want a high calibre newsman capable]
of joining a topnotch news operation
Send full background first letter. No&
auditions until requested. Box 387P
BROADCASTING » TELECASTING. e

Combination radio writer and produce]
capable of writing and produclngﬁ

variety, documentary, dramatic and|
similar shows. Must have experience
Prefer man under 30. Excellent op~|
portunity with large station in pro-|
gressive southern city. In replying.
give details of education and experi:
ence and enclose photograph. Boxip
406P, BROADCAS G TELECAST~‘
ING.

Newsman—Gather, edit, write news
Some announcing. $300.00 per month |

lus mileage. Photo, audition, re
p ired. Box , BROADCASTING -
TELECASTING.

Program director—farm operation un-|
der new ownership. Pays well for man
who produces listenable shows, handles
traffic  an supervises announcers.
KMMO, Marshall, Missouri. -

1000 watt daytim t. Must
be good on news commercial and DJ
programs. Send complete information
and disc to WDBL, Springfield, Tenn.

Ch:ef engineer wanted by anesota
station. Must be able to do some an-
nouncing. Good salary. Box 420P,
BROADCASTING . TELECASTING,

Production-programmlng copy writer ﬁh
Your salary is $70 per week at this sta- -
tion if you have had two or more years|
expenence in turning out lots of sell-|
ing copy for ecross-section of small
market businesses. If you need a bet-|
ter job at a better station get in touch
with John Conwell KNCM, Moberly,

0.,

Engineer-salesman. Salary for 40 hours
engineering plus 15 percent for selling.
Good proposition with 1000 watt full-
time in New York 350,000 market. Box
4‘1]5:’55 BROADCASTING « TELECAST-

Engmeer. first class, Immediate open-
ng. No previous experience needed.

Stralght night shift. $180 monthly.
KAOK, Lake Charles, Louisiana,

Transmitter engineer with first phone
for future TV operation. Good salary
for right man. KTSM, El Paso, Texas,
NBC affiliate. Send qual:ﬁcatxuns. ex-~
perience and salary requirements in
first letter.

Immediate opening for first phone oper-
ator Regular and summer replacement.
ASA, Havre de Grace, Md.

Announcers

Experienced announcer-engineer. Sev-

Expenenced announcer for 250 w mde-

Salary co rate to
ability. Send complete information,
audition and salary expected to WIPD,
Ishpeming, Michigan.

diate open-
ing for expenenced hard working in-
dividual, Small town independent with
wide outside coverage. Good salary.
write or phone

enty-five start. Upper midwest, Box - Permanent. Wire,
ZGPJ., BROADCASTI’I?IG . TELECAET- Engineer-announcer (ﬁrst phone) to WASL, Annapolis, Maryland.
ING. augment staff at mauntain top trans- 5

—  mitter. Studio of 325,000 watt ERP- Engmeer. first ticket. Experience un-
Announcer-engineer, announcer, first WMIT, Clingman's Peak, Mt. Mitchell, necessary. WCED, DuBois, Pennsyl-
phone must be top quality announcer, North Carolina, See August 1951 ‘Ra- vania
CBS midwest station Box 281P, dio Communications’ magazine for de- s - =
BROADCASTING « TELECASTING tailed description. Applications should Engineer $64.40, 44 hours, overtime

state qualifications and references. Ad- $2.10 hour. Permanent. WEED, Rocky

Good announcer who has expenem:e at dress Box 546, Charlotte, N Mount, North Carolina.
copywriting, Pennsylvania i . =
Send full resume experience, plus audi- Announcer with first class ticket. Good First class engineer-operator needed
tion, photo and sample copy. Box 289P, pay, excellent working conditions. Re- immediately for fulltime station. No

BROADCASTING + TELECASTING.

ply to Station WPUV, Pulaski, Virginia.

announcing. WFAH, Alliance, Ohio.

Young combo man, first phone seek-
ing varied experience in live Wisconsin
city. Emphasis on announcing and
commercial copy. Opportunity for pro-
motion. Write Box 297P, BROADCAST-
ING « TELECASTING.

Progressive independent has opening

Help. Morning man moving up to
larger station. Immediate opening.
Need good air man to start at $80.00,
must have first phone. Contact Man-
ager, WRAY, Princeton, Indiana.

Immediate opening combination man.
Network station. Good working condi-

for announcer with sports experience. tions. Above average pay. Wire or
Box 372P, BROADCASTING . TELE- phone A. W. Walthall, 7263, Orange,
CASTING. Virginia.

Minnesota station wants announcer Technical

able to handle traffic work. Must be

good typist. Car necessary. Poss)blhlv First class engineer. No expenence re—
of working into program directo; quired. Virginia network station.

Good salary. Box 395P, BROADCAST-
ING . TELECASTING.

Announcers with first phone, one as
chie: Box 397P, BROADCASTING .
TELECASTING

NBC regional affiliate with TV applica-
tion located in deep south desires two
announcers: one heavy selling, DJ type;
the other to specialize in special events,
news and play-by-play football, Ex-
cellent opportunity, permanent position
for first class men. Submit audition,
picture, expenence and salary require-
ments in _firs lette: Box 407P,
PROADCASTING . TELECASTI’\IG

23BK BROADCASTING . TELECAS'I’-

Michigan station has immediate open-
ing for first class engineer. No an-
nouncing required. Annual bonus and
paid vacation time. Send complete
qualifications to Chief Engineer, WHFB,
Benton Harbor, Michigan,

Engmeer with first phone who wants
to learn all phases of broadcasting.

Outstanding opportunity for experi-
enced woman with programming back-§
ground. Chance to plan musical pro-
grams for nation’s top music, news and
sports station. Box A, WIND, Chicago,|
Illinois.

Situations Wanted

Managerial

If you're building a new station, or
want to revitalize an old one, I can
bring along all or any part of a ver-ju
satile staff of one I've just sold, includ- pu
ing engineers, announcers, salesmen. s
writers. Have been in radio 20 years as|
executive and owner, doing most of my|
own selling and heading many civic/
organizations. Am interested in med-
ium-sized market. Box 396P, BROAD-
CASTING . TELECASTING.

M>nager. Network and independent
experience. Good salesman, announcer.
First class license, Employed, avall-v:"

able 3 ays. Prefer city over 30,000 "
population. Box 416P, BROADCAST- f(
ING » TELECASTING. »

General manager. Top administrator @
and sales executive, Years of experi-|
ence in sales manager jobs with major’
comparnies, leading markets. Five yearsg |
sales manager with kw in south’s B
Jargest market. Currently managing
Mutual outlet. Family man, BS and
MBA Degrees from all lea::lm%l univer-
sities. Proven sales record ich will]
stand investigation. Best references|
Desire manager Gulf Coast. Virginia. [
West Virginia, Kentucky, Box 418P,
BROADCASTING - TELECASTING

Young family man, five years selling |
knows radio am}:l1 \»}/)ants a conl\mercial -
managership or high-paying sales posi-§ |
tion in west. Box 459P, BROADCAST-§
ING « TELECASTING.

Will find WID% a? ldfe?.l] %lacelto altg?;r

experience rite fu etails s

Biddeford, Maine. Salesmen :
Engineer-announcer. Starting salary Salesman experienced all phases radio.

$70.00 per week WIRB, Enterprise, Ala-
bama.

y; experienced combination

First class engineer, key posmon
$75.00, forty-four hour we tate
availability. Box 192P, BROADCAST-

ING . TELECASTING.

Immediate opening for first class oper-
ator. No announcing. Experience not
necessary. South Carolina. Box 332P,
BROADCASTING . TELECASTING.

Air work important. Salary ex-

network and independent. First phone. §¥i
Presently employed married veteran. @t
We<t coast on Box 440P, BROAD-¢
NG TELECASTING f

Announcers

years experience. All

man,
cellent, Send recording. Contact Man-
ager, WITZ, Jasper, Indiana.

Al
Immediate opening for combination staff duties.

man holding first class operator’s li-
gﬁnse WPRS and WPRS-FM, Paris,
1nois.

a)
Fnendly. informal DJ.

Intelligent news. Draft exempt. Box i
318(1}3 BROADCASTING « TELECAST-§.

Transmitter position open. No an-
nouncing. Permanent. Texas. Box 362P,
BROADCASTING . TELECASTING.

opportunity — Experienced
transmitter engineer wnh supervisory
qualifications. WSTC, Atlantic
Street, Stamford, 'Conn.

Capable announcer with year's experi-
ence, Veteran, single. Prefers upi{gr
midwest. Write Box 422P, L
CASTING . TELECASTING. 3




Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont'd)

Three-piece hillbilly band, headed by
lexperienced announcer, seeking job

ith hillbilly station in south or south-
fwest. Ve versatile, exceptionally

‘photo, tape write Box 352P, BROAD:
ICASTING . TELECASTING.

lcombination man. Two years experi-
nce. All phasss of station operation.
i Married, draft exempt. Available im-
Imediately. Box 367P, BROADCAST-
NG . TELECASTING.

n. Construction, sales, pro-

gramming experience. Now chief. Ex-
cellent voice. Available lmmedg‘&eﬁy

@ Jfor right salary. Box 383P,
CASTING « TELECASTING.

Versatile announcer experienced from

DJ to sports and everything between.
Presently employed at'1 kw independ-
ent. Married, 27, deferred. Desire re-
locate permanontly m northeast Per-
sonal _interview nly. 433P.
BROADCASTING « TELECAST!N

First phone.
Technical
veteran age
CASTING .

No station experience.
school graduate. Married
31. Box 437P, BROAD-
TELECASTING

Topflight sportscaster now avaxlable

ue to live broadcast brought into
major league city, cutting games to be
broadcast in half. Best baseball refer-
ences. Major, minor league experience.
Box 442P, BROADCASTING . TELE-
CASTING.

inging Experienced, un-
sual disc program. Qualified news-
aster, sportscaster, and play-by-play.
A Degree in radio. Presently em-

Married veteran. Box 386P,
%ROADCASTING + TELECASTING.

Announcer. Intelligent news, good com-
mercials and disc work. Prefer New
York, New England area. Draft exempt.
Tape, details, myself available imme-
diately. Box 443P BROADCASTING -
TELECASTIN¢

Experienced announcer, MC. Strong
lon music, news and sports. College
lgraduate, 25, single veteran. Prefer
: ortheast. Box 390P, BROADCAST-
‘WGﬂi’ NG » TELECASTING.

NG

Versatile announcer, strong on play-by-
— {play, commercials, adlib and board op-
1 unfleration.
‘nusiminded station.
indlesp:

Seek position with sports-
Draft exempt family

Box 392P, BROADCASTING .
rF’llf“‘ELECAS'['IN(}

A Thoroughly experienced in
all phases: news, disc, shows, remotes.
Desires immediate employment Night
turn acceptable. Excellent references.
Write or wire Box 444P, BROADCAST-
ING . TELECASTING.

Announcer. Experienced, veteran, sin-
gle, 22, neat, sober. Specialize morn-

ing DJ. Also news and sports. Have
done copywriting, programming; log-
ging. Ready to leave. Call in N. Y.,

AStoria 4-9038 or Box 445P, BROAD-
CASTING . TELECASTING.

Combo-program director. Three years
all phases at independent and Mutual.
GI, family. . Pleasing personality.
Hard worker. Doesn't drink or smoke.
Prefer Rocky Mountain states. TV.
Resume, disc available. T. S. Neilsen,
Lewiston, Utah.

Experienced combo man all phases.
Avaiiable vacation relief onlv. Com-
mercial voice, news, adlib. Tape on
request. Have car, first phone. July
open. Salary open. West only. Wire,
phone Vacation - announcer, KYOR,
Blythe, Calif.

Morning man, draft free, deep voice,
Plenty of knowhow, $60.00 minimum,
tgo anvwhere Phone 705-W, Morgan-
on, .

Salesman;announcer. Ten years exper-
ience, all phases radio. Started as an-
nouncer, worked into sales. Can do
play-by-play. Proven sales record.
Three years college, married, sober,
capable, thoroughly reliable. Refer-
ences, disc furnished. Presently em~
ployed but desire change.

wher Box 462P, BEOADCASTXNG .
TELECASTING

New York newspaperman (you'll recog-
nize byline) turned broadcaster—ex-
perienced, deep voice—wants newscast.
ing spot with metropolltan station, part

1st phone, some experience, 24, single,

draft exempt, engineer only. Available
e 23rd. Write Alfred Lmﬁchltz, 2112

Dorchestxr Rd., Brooklyn 25, .

P'roduction-PTogmmmi;zg, Others

Program director: play-bv-play. Ex-

cellent dee -jay. Six years of experi-
references. Box _330P,

EROADCASTIVG « TELECASTING.

Employed continuity woman seeks ad-
vancement, alr work Ccllege graduate.
Disc, copy, est. Box 356P,
BROADCASTIIVG . TELECASTING

Experienced program director for smau
market AM station. Practical, working
executive with background that speaks
for itself. Excellent newscaster. Also
sell. Ten years radio-TV. Married.
Presently employed metropolitan sta-
tion. Seeks opportunity for versatility.
Midwest onlv, Box 400P, BROADCAST-
IN + TELECASTING.

Femme continuity writer, with two
years versatile experience including air
work is interested in position with defi-
nite future in programming or as wom-
en’s director. Midwest only. Box 404P,
BROADCASTING . TELECASTING

Radio-TV program continuity dlrector

or full time. Backgr:
cial events, ial

yed. My programs

copy and contmuny wrnmg. Box 463P,
BROADCASTING . TELECASTING.

"Announcer. Draft exempt, married,
Al ;college background. Light experience
e lin announcing and promotion. Versed
a:-in music. Box 393P, BROADCASTING
«l..» TELECASTING.

1 Qualified staff announcer with terrific
why Sports delivery wants opportunity to
perl | learn play-by-play. College man, ra-
m school graduate, one year experi-

nce. Box 401P, BROADCASTING
'TELECASTING

Experienced young announcer desires
permanent position with topflight
Well versed in all phases:
DJ, news, etc. Free to travel. Draft
exempt. Single. State salary. Box 447P,
BROADCASTING « TELECASTING.

Top - flight news - sportscaster desires
change to larger radio-TV market.
Nine years experience play-by-play in
all sports including hockey, ski-jump-

Experienced announcer. News, quiz
shows and staff. College graduate, sin-
gle, 27. Prefer northeast but all offers
considered. Two years commercial and
FRS experience. Box 449P, BROAD-
CASTING . TELECASTING.

“Announcer, first phone. Recent radio
“"School graduate, trained in all phases.
i aged 25, draft exempt, will
travel. Available’ immediately. Box
glzgl BROADCASTING . TELECAST-

__ | Announcer seeks opportunity to break
nto sports staff, play-by-play and color,
Quahﬁed for all staff assignments.
— exempt veteran. Box 403P,
D o BROADCASTING « TELECASTING.

;-‘Combination man. Four years experi-
Jence. Third class license. Here’'s pro-
@):gram director, record, news and sports
man. Presently emploi;;ed Prefer mid-
ny/iwest location. Box 405P, BROADCAST-
,rkyl’NG + TELECASTING.
,\D

0. ‘(H)llbilly DJ. Single 26 years. Old radio
school graduate. One and one-half
,years experience as staff announcer,
et iWant change to hillbilly DJ. Play vio-
neet ,lm, can MC hillbilly group. Present
21wemployer will recommend Prefer south
M,ﬂ‘or southwest. $75 minimum. Box 408P,
SSE .BROADCASTING . TELECASTING

DJ with 15 years successful experience
desires change. Prefers east coast or
California. Available within two weeks.
Can handle himself as staff man or DJ

tio: BROADCASTING .
TELECASTING

ing., Four | years successful station
arried, children, 33,
exempt. Best references, Box 464P,

BROADCASTING « TELECASTING.

Announcer-control board operator, ac-
cent on DJ. Available immediately,
will travel, New York experience. Lon-
xﬁxe{adron. 520 W. 139th St., New York,

Announcer-engineer 1st phone, fine
strong voice. Experienced. Good DJ,
ete. Prefer middle-east. Write or wire
Dale Woodbine, c/o General Delivery,
Bridgeport, Conn.

Technical

Chief engineer to take charge of pro-
gressive broadcast and television sta-
tion in southwest portion of U. S., pre-
ferably California. 10 years experi-

Announcer with eight years experience
in all phases. CBS trained. Board, re-
motes. Box 451P, BROADCASTING -
TELECASTING.

Sports, news or combination post with
future sought by radio-TV director
doubling in publicity major unit na-
tional organization. Also interested in
promotion opportunity. Currently doing
sports part-time. Ex-newsman, col-
lege graduate, 33, veteran, good back-
ground, references. Box 457P, BROAD-
CASTING . TELECASTING.

Staff a Morning man, five

Newscaster, editor. Currentlz featured
|in regional network istory on
,tequest Box 415P, BROADCASTING .
,TELECA!

‘Experienced hillbilly DJ, guitarist, 26,
ingle, clean living, control man, future
engineer. Want better opportunities,
atf presently employed, Box 423P, BROAD-
”"‘;’u [CASTING . TELECASTING.

1'% |'Versatile announcer, two years—proven

i reeord selling intangibles, allied field.
Wants to return to first love—radio.

Eastern seaboard preferred. Box 425P,

|BROADCASTING + TELECASTING.

'Fourteen years of radio for hire. Top
nnouncer, excellent writer, good sales-
‘man, news-wise, program,

tor 1
e

na 1

years with NBC affiliate in_midwest.

Part or full time in or near New York
City. Personal interview X 458P,

BRDADCASTING TELECASTING

construction) at 5 kw
dn-ectmnal Extensive knowledge of
television circuits and techniques. In-
clude full information first letter. Can
interview about July 1 Box 343P,
BROADCASTING . TELECASTING

Present chief engineer wishes to re-
locate. Wishes to stay in California.
Experienced in all phases of mainte-
nance and repair. Have car. Married
and very rehable Wish permanent
location. Very good references. Box
354P BBOADCAS’I‘ING + TELECAST-

Engmeer. Married veteran with first
phone license. Six months experience
plus 2 years thorough radio, communi-
cahcns and TV schoohng Please for-

Topnotch exper:enced “play-by-play
man, all sports. Highest recommenda-
tion present employer. P. O, Box 692,
Cedar Rapids, Towa.
Boy from the farm desires start in
farm radio. Single, non-reserve, some
experience. Radio, M.A.
agnculture minor. Master’s
hesis arm radio. Bill Arneson,
4408 West 34th Ave., Denver, Colorado.
Announcer, 6 years experience, 50 kw
experience, desires position as news-
caster or general staff. Minimum $85 00
anywhere, Bob Donaldson, Sam Davis
Hotel, Nashville, Tenn. until June 20th.

sroduction, two years on Mutual play-
——| oy-play sports. Married, 31, draft ex-
ampt. Presently program director, Solid
__|references. Southeast preferred. Go
Anywhere., No “big time!” Just good
germanent job with future. Salary

en, location primary. All inquiries

swered. Hurry. Box 429P, BROAD-
D 'SASTING . TELECASTING.

— | Versatile announcer. Single, excellent
'eferences Available immediately. Pre-
|der south. Box 431P, BROADCASTING

M\“ TELECASTING.

m‘,lnnnuncer with distinctive

i1 Taining. Young and experienced. No

“%| Irson Welles but (1) good newscaster-

:ditor, (2) strong production back-
=3 ;!‘ound and (3) knowledge of TV writ-

g and d:rectmg techmques. Disc _on

U -equest ROADCASTING «

(a0 | ?ELECASTING.

speech

Mature top commercial announcer, five
versatile experience. Superior
technique. Mark Fidler, 3148
Wilson, Chicago. Irving 8-1681.

Sellmg commercials, news and DJ. Vet,
. Disc available. Kenneth
Johnson, 727 N. 21 St, Milwaukee.

iv. 2-4061.

Available Immediately. Announcer—
operate board. Married, 28, draft ex-
empt. Will travel. Experlence N. Y.
Bob Miller, 1141 Elder Ave, N.Y.C.
TIvoli 2-4780.

ard details in first letter to
Box 391P, BROADCASTING s+ TELE-
CASTING.

Experienced with first phone desires
AM or TV. Graduated from accredited
school. Box 409P, BROADCASTING .
TELECASTING.

Chief engmeer Six years experience
AM a . Desires chief posxuon or
engmeer large station. TV training.
Box 419P, BROADCASTING . TELE-
CASTING.

Chief engineer. Twenty years broad-
cast, five years television. Expe-
rienced operation, construction, plan-
ning television. Desire change to pro-
gressive station. $10,00 Box 426P,
BROADCASTING » TELECASTING.

Studio technician. August graduate-TV
Workshop, New York. All aspects stu-
dio operations. Will travel. Box 427P,
BROADCASTING .« TELECASTING.

Engineer, experienced, single, 26, vet-
eran. Prefer southern New York, Penn-
sylvania but will travel. Available Sep-
tember 1. Box 435P, BROADCASTING
+ TELECASTING.

To manager large station, mar-

ket looking for thoroughly experienced,
(minimum years), dependable an-
nouncer with excellent voice, smooth-
ness, knowledge all phases radio, abil-
ity to adlib, MC convincingly, exempt
and be permanent, should contact Har-
vey D. Murphey, 153 Mount Joy Place,
New Rochelle, New York.

A , first phone. Fine
voice quality. Seventv-ﬁve minimum.
Ohio only. Box 446P, BROADCASTING
+ TELECASTING.

Engineer-operator. Experienced con-
struction, maintenance, control room,
etc. Eastern states. Box 451P, BROAD-
CASTING . TELECASTING

attract di : my coby creates cus-
customers mean SpoONsors:
which means you'll be able to raise
my $5000 starting salary. Box 410P,
BROADCASTING . TELECASTING.

News director available 1mmedlatelv
Top local news reporting, special events,
documentaries. Member NARND, X
News background over past ten years.
Four and one-half years radio. Ohio
State graduate. Now with metropolitan
CBS affiliate, Top ratings. Telegraph
gox 411P BROADCASTING + TELE-

Copywriter. Efficient, ambitious, ex-
perienced. Salary secondary to oppor-
tunity. For details write Miss Box 417P,
BROADCASTING « TELECASTING.

PD (genuine!). Know programming, ad-
vertising, overall _station operation.
Emboloved. $5,000. Box 428P, BROAD-
CASTING . TELECASTING.

Program director, 29. Thoroughly ex-
perienced, family man with top refer-
ences Disc or tape and resume on
quest. Box 432P BROADCASTING »
TELECASTI

Program dlrector. Five years experi-
ence as assistant PD. Capable of pro-
ducing rating results through effective
programming. resently employed.
Marned family. Box 433P, BROAD-
CASTING . TELECASTI

News wnung wanted, Although short
on experience, sound background from
education, ftravel, interests. Now in
magazine work. 1951 journalism grad-
uate. Veteran, 25. Box 441P, BROAD-
CASTING . TELECASTING.

Available now program director-morn-
ing man. . O. Box 1366, Norfolk, Va.

Promotion manager or assistant. Avail-

able July . 27, Family. 4 years agency
and media expeélegce Al Jones,

WNAX, Yankton

Television

Situations Wanted

Managerial

TV station manager. Creative, prac-
tical executive experienced in all
phases of radio, TV, local station. net-

work, agency, time-buying, program-
ming. Four years heavy experi-
ence. Married, dependable with know-

Box 439P, BROAD(,AQTING + TELE-
CASTING

For Sale

Stations

$15,000 for controlhng interest in estab-
lished 1,000 watt daytimer located in
one of Oth S rmh industrial areas. Box
364P, BROADCASTING . TELECAST-
ING.

5,000 watt radio station in Picayune,
Mississippi for $70,000. Will accept cash
or terms, If interested. please write
Box 381P. BROADCASTING . TELE-
CASTING.

(Continuved on next page)




o For Sale (Cont’d) Wanted to Buy Help Wanted (Con’t) For Sale (Cont’d)
Hit VOV VYV VvV VvV VvV VvV VVveeyY
i Southwest: 1000 watts. Nets $2,000 Equipment, etec 4
(! month. Ideal opportunity in fast-grow- quap’ s . >
i g area. - Box S00F, BROADCASTING CALIFORNIA VHF TV APPLICANT 1
¥ sl REL model 646-B FM receiver. Also 5 .
B e B el (e haze: » For Immediate SALE!
Eastern fulltime mdependem Single g7 1'B  Box 389P, BROADCASTING » 1. Mane
station  market, 000 population. TELECASTING. 2- 2 lYO o :
Controling interest SSO 000. Box 453P, . Local 'wnership N 4
BROADCASTING « TELECASTING. 3. Outstanding principals, wpsin | 3TV TRANSMITTER
Wanted: Used equipment: Limiting AN il 4
Equipment, ete. amplifier, console, Universal pickups mm y :
w1t;{x plrseamphﬁe{s, chkspangn Cglrnntet 4. gno;vhiw . y ¢ N . K a
Two new GE 3 kw FM amplifiers; one Tac % coaxial cable 0! 5. Good chance of getting grant , ow in operation an
GE 230 watt exciter, Al export packed. fumisbles, Box Jisp, BROADCAST- ; P x
Very reasonable. Box 384P, BRO. ING . TELECASTING. We don’t have: y  available for inspec-
CASTING . TELECASTING. 4 .
= = Ready to sell? Returning to east to in- 1. Broadcast experience > tion
TV equipment. Synchronizing gener- gpect” for purchase small station in 2. Ownership-management inte- 4
: 30k%: monttors and push-button switc M“},dle'A"“é‘c HemaE e gration :
1 - o ave =
i1 ing equipment for large or small sta- ;n:t “"i;nusu:y cxa]gk‘ll mﬁgt‘-’pbor;?; n;:u » RCA TT-5A TV Transmit-
tion. Owner ill, will sell at 50 percent wnll be contacted personally by pur- We want: ) includi Y Lk
b d‘m’“m Equipment new, eXPOTt chaser. Box 414P, BROADCASTING - ) ter, including:
' ked. Box 385P, BROADCASTING « TELECASTING One or two assncutes, persons of 4
1 TELECASTING. # Lif
¢l e | B 1 set of mew spare
L GE, FM, gtudio link type BL-ZA.zcgm}: Usehﬂ RCA i!]oatA gr ll?; ldzo t]o 110!31%00 ktcﬁ cations, with important broadcast 4 rab
v RN lete with transmitter, receiver, 2-dis] cash or wil rade Federa wi . s — ubes
1) R eniae, conx 9 mgs.; cost $4200, broadcast loop. Also want 308A 120 to experience ."eﬁ"“z. m ‘:V 2 4
e used two years. Changed studio loca- 550 kc loop only. Walter F. Kean, 1 participate . 1p and man- : trol 1
i 1 tion elimina];rexs need. ]:‘,xceﬁl(ljer;tt pe{- Riverside Rd., Riverside, Ill. agement. Initial investment re- 1 control console
§ formance, prove your elity to . =
i compete with TV. Highest cash offer. ST quired (about 1/20th of costs at > side band filter
i1 Doy GECEREE G TELE- iscellaneous tend )on St 4
1 . 3 m- b
i § Two Radio Music VL-1D vertical pickup  Needed: all types educational television vestment if CP granted. Prefer ) dupley_(er, an.d other
assemblies complete with spare head. programs. If you have an idea for a person who can devote substantial p essential equipment
Never been used, Brush BK-403 tape discussion group, lecture, dramatic Sime and tokelzeRdince takatea 4
recorder Lingo antenna 194’ 9” com- show, etc write giving particulars to N 4
plete with guys, lighting equipment, Box 413P, BROADCASTING . TELE- 4 °
Dl S TR CASEXNG[ Include costs, if possible, BOX 232P, 4
number of persons require or pro- . .
GY250 Gates transmitter. New, Fall gramfand as many details as are neces- BROADC SN : (If interested, suggest
1949, Fine to replace your oldtimer Sary for clarification. All replies will TELECASTING 4 % di B
rig with. KCNI, Broken Bow, Ne- De Kept in strictest confidence. Include 4 immediale attention as
braska . a stamped, self-addressed envelope if 4 & 5 A
3 " material is to be returned. }  equipment will be dis-
Ny Cas U U e ~ For Sale E posed of
ew Gates mode ighting chokes. X osed of as soon as
e TieedivO) 2760 reciiner S 10 used VD :‘CC ﬁrst-::gne in 6 weeks. OBrgtet; p P Bl
P -0- i . ble, tti cou! =
‘ Ereg.okﬁ\al:i.Calggrfttac:urgixaief.e jc(‘;)ﬁrﬁg, available, _Grantham dio License Equipment, etc. possi 9)
Dumas, Texas. School, 706 North lecux, Hollywood, 4
California. ) (]
Complete odne kxlowattj s€atwrl\ eqllij(l)pA- L >
ment priced for immediate sale. ..
equipment in_service less than four HelpiWanted New 250 w Transmitter $ . KPIX
years. Also complete directional array Used | th . < ‘Write to:
with four Wincharger towers, c(lJ‘ax}lme = £ e;s T" b“ weel 4 '
and phasing equipment. KROC, Roches- real buy.
fer. Minnesota. - Amnnouncers Wil e > Al Towne |
Gates 1-M0-2830 model BF-250-A FM ritel fanparticuiars. > Direector of Engineering | |
transmitter, HP monitor and KTRI Staux Clty llowe > o
complete. Excellent operating condi- U Yr 4 San Francisco
tion. Best offer accepted. _Contact DISC JOCKEY ¢
Albert A. DeFilippo. ¢/o WAVZ, New - 4
Haven 10, Connecticut. Top-Rated Independent. Excellent i O, i m——— >
S0 Fooi Vl,‘;,cga;g%r ’gpﬁ”m ";;z,g cppolr_ttunity}v1 f;r m:igscanaing per- r _} PP o e !
guys, insulator and flasher. W sonality. ush audition.
Sturgeon Bay, Wisconsin. - | 5 KW TRANSMITTER E; :
mployment Service
Dt o e o st | WESTERN : —
4 amplifier equipped with plug, Norfolk, Virginia
3 cable and suspension ring-$350.00. WJR, | R ELECTRIC [la S s ssssssssssasssssaaa)
i }
e i oeny e —— | High dependability—off the air only | EXECUTIVE PLACEMENT SERVICE
4 1 kw, Gates BC-1E transmitter for im- - | 89 minutes in past year. High sta- |
i mediate sale due to 5000 watts power Technical bilityees i
. increase. Only 4 years old and in good | ility—never more than 3 cycles off. 1 We have selected General, Com-
R4 . condition with more than 100% tube = ] Includes tubes worth $2,230, most mercial and Program Managers; Chief
o) supply. Yours for $4,000. Contact R. A. brand new. Complete operating rec- | Engineers, Diso Jockeys and other
b Dowling, WOOF, Dothan, Alabama. u,::mmg :nnrmeers‘ wanted for defense { ords ava-lagm For;ggineer';(wim | specialists. Delays are costly; tell
§ 4 RCA BFO, 68-B $275.00. R RCA Dist. & radio project, Four station chief engineers, ion, see George Lohnes, Munsey us your needs today.
@ e st & e i Supeitrs o e | Building, Washingion, D. C. Will I 4
vE “y" disc recorder, mounted m cabinet, receiver operators, radio telegraph, radio take good 250 watt transmitter as Howarp S. Frazres
$400. All excellent condition. WPAG, telephone, ~ Advanced amateur license de- | part payment. Send your offer or re- | = b
Ann Arbor, Michigan. _ HEdL S e acurstary ey Esn 100 | quest for more facts to Joe Close, | TV & Radio Management Consultants) (K
3 RCA 308A field intensity meter with expenses_paid. E. C. Page, Gonsulting | WKNE, Keene, New Hampshire. | 728 Bond Bldg., Washington 5, D. C.
H portable power supply ex con recali- Radio Engineers, 600 Bond Building, i
: brated. Very reasonable. Ray Oster- ashinstan, S0 20. S B . ~ ~ ~~ >~ s~~~ s s~y |
¥ busch & Son, Wheaton, Hlinois. [
A S A AR AR E AL A AT L LRI 52 Employment Agency Employment Agency |

Midwest Independemnt

STATIONS pr
S$100.000.60 e

Allhnugh we are slow in meeting the heavy demand for combina-
tion men it is more and more possible for us to _meet _your needs [
in such fields as:—M Sales, Prod &
and Straight Engineering. h

COMBINATION ANNOUNCER-ENGINEERS:

Seeking to relocate? Write to us for Application Forms. Many
choice openings in your field. Our fee—ONLY one week’s salary. |
NO OTHER CHARGES.

gmz/wm/@a%@gﬁl Gowiies T ||

One of the very successful midwest independents with
a consistent record of increases in gross and profits.
Above average plant and equipment. Delivered free
and clear plus more than $30,000.00 in cash and accounts
receivable.

Appraisals ¢ Negotiations ¢ Financing

BLACKBURN-HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS

WASHINGTON, D. C. CHICAGO SAN FRANCISCO

i James W. Blackburn Ray V. Hamilton Lester M. Smith 17 East 48th s"eef' New York 17! New York

1 Washington Bldg. Tribune Tower 235 Montgomery St. PL 5-1127 E. C. Lobdell, Licensee
| Sterling 4341-2 Delaware 7-2755-6 Exbrook 2-5672
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hox score
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SUMMARY THROUGH JUNE 12

nd
Appls. In
.3 On Air Licensed CPs Pending Hearing
‘AM Statiens 2,350 2,331 86 327 211
FM Stations . 633 381 69 12 8
1TV Stations 108 97 11 587 7
'CALL ASSIGNMENTS WPNX Phenix City, Ala. (Community Bestg. Corp., 1270
m“"bkc 1 kw ARN Fort Pxen:e, Fla. (Hurricane Bescg. Service, 1330 ke, 1 kw D);
WSPN Saratoga Springs, N. Y. (Spa Boestrs. lnc‘, 990 ke, 250 w D) KSGA Redmond,
Ore. (Redmond Bestg. Co., 1240 ke, 250 .); WSSC Sumter, S. C. (Radm
‘Sumter, 1240 kc, 100 ) Kl RZ Freeport Tex. (Brazosport Bestg. Co., 1460
ke, 500 w D); WIND-FM Orangeburg, S. C. (WIND Inc., 102.7 mc [Ch. 274] ERP
w 4.1 kw), and KLBS Houston, Tex. (Trinity Bestg. Corp., changed from KLEE).
(Also see Actions of the FCC, page 98.)
N N N N N N N S O S R e
L
14 i cipals include Cary Lee Graham and
§D°Ckei Actions . . . Edwin H.dEstes, who are licfnseels of
DE] WETO Gadsden, Ala. (Original applica-
| OPlNIO_N et AN tion requested 1340 ke. 250 w fulltime,
BWtTU?é Wilmington, Dela—l’nrt Frere: B.T, Avril 9, 1951.) Granted June 11.
cstg. Co. By memorandum opinion
‘and irder FCC granted petition for re- 'Vlenommee, Mich.—Green Bay Bestg.
hearing and other relief and supple- 1340 ke, 100 w fulltime, engineering
ments thereto filed by WTUX directed condmon. Estimated construction cost
against FCC decision released Oct. 12, $12,550, first year operating cost $54,000,
1950 [BeT, Oct. 16, 19501, which denied revenue $§70,000. Applicant is licensee
license renewal. FCC set aiide dlfcigon of WDUZ Green Bay, Mich.
insofar as it denied renewal application =
' ana granted renewal of WTUX (see TRANSFER GRANTS
i Story this issue). Order June 12. KCLF (x:“mm' é\riz._BGrar}I:Edl{ass{(g“.
ment of license from Dwight Hawkins
3 L LR DECISION 1 Amusement Enterprises Inc. to Saguaro
Bc‘:’tgoCLo A[.‘l:;egtﬂ:’:-m:?g _nﬁ;::l%’lﬁn Bestg. Co. thrgugh fﬂrﬁaatmnhofh nevlz
= €0 5 Z W
W abeth C. Smith issued initial decision Sofporation, 3%, 0L Sock in whic b

|

Jooking toward grant of 1230 ke, 250 w
fulltime.

s:
facilities at Easton, Pa. (W
bmadcasting under special authoriza-
tion on 1230 ke, 250 w fulltime, pending
conclusion of proceedmgs in th]s case
which was remanded to FCC by U. S.
' Court of Appeals for D C.; 5 see story
this issue.) Decision June 11.

|'Non-Docket Actions . . .

AM GRANTS

Mobile, Ala.—The Gadsden Radio Co.,

960 kc, 1 kw daytime; condition. Es-

sl timated construction cost $11,525. Prin-
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—

|
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FCC Actions

(Continued from page 99)

of license for regular period~

WCOV Montgomery, HUM
{Fureka, Calif.; WBHB Fltzgerald Ga.;
‘KDEC Decorah, Iowa: WHAI Green-
field, Mass.:. WFAK Memphis; WOKE
Ozz\ik Ridge, Tenn.; WJEJ Hagerstown,

APPLICATION RETURNED
WJIXN Jackson, Miss.—RETURNED
CP to change trans. location, install
‘new trans. and change ant. system.
APPLICATION DISMISSED

WKOX Framingham, Mass. — DIS-
MISSED mod. of license to change
main studio location.

June 12 Applications . . .

ACCEPTED FOR FILING
Modification of CP
WKOV Wellston, Ohio—Mod. CP
which authorized new AM to change
hnt and ground system.
License for CP
WIPR Santurce, Puerto Rico—License
for CP which authorized change in
ans. location.
Extension of Completion Date

KACE Dallas, Tex.—Mod. CP which
authorized new AM for extension of
lcompletion date.
License Renewal

| Following stations request renewal
0f license for regular period:

be owned by Dwight Hawkins Amuse-
ment Enterprises Inc., and 50% by H.
Chester Darwin, general manager of
KCLF, who will become president of
new corporahon

KPAS Banning, Calif.—Granted as-
signment of license from Byron-Wood
Motors, d/b as Pass Bestg. Co., to Ken-
neth L. Colborn for $10,400. Mr. Col-
born is owner of The Center Inc., which
controls business property in Palm
Springs, Calif.

KDAC Fort Bragg, Calif.—Granted
assignment of license from Charles R.
Weller, receiver nendente lite of Men-
docino Coast Bestg. Co., to Edward
Mertle, for whom court judgment has
been granted following conclusion and
settlement of partnership litigation,
during which time Superior Court of
Mendocino County appointed Mr. Wel-
ler receiver pending final court dis-
position of case. Mr. Mertle is owner
of Golden West Hotel, Fort Bragg, and
Welcome Inn Restaurant & Bar, Fort
Bragg.

KMOR Oroville, Calif.—Granted as-
signment of license from J. Steventon,
d/b as Oroville Bestrs.,, to Oroville
Bestrs., new corporation composed of
Mr. Steventon and two others. New
stockholders will pay about $7,751.55
for their interest.

KBLF Red Bluff, Calif.—Granted
assignment of license from Arvo
Haapanen and Victor Lahti, a partner-
ship, to Hal K. Shade for cancellation
and release of Tehama Bestg. Co.’s ob-
ligations. Mr. Shade pays Russell G.
Frey, holder of Tehama Bcstg. Co.s
promissory notes, $27,500, of which
$5,000 is paid at close of agreement and
remainder at $150 monthly for not
more than five years. Mr. Shade owns
30% of KNPT Newport, Ore., and is
general manager of H. W. Critchlow Co.

(syndicated radio sales), Red Bluff,
Calif.
WBIB (FM) New Haven, Conn.—

Granted transfer of control from The
Church Court Co. to Samuel Botwinik,
Louis Botwinik, Meyer J. Botwinik,
Norman I Botwinik and William
Horowitz through stock transfer; same
individuals continue to hold propor-
tionate shares of stock. No actual
change of ownership or control, no
monetary consideration. Simultane-
ously, consent granted to assignment of
license to Connecticut Radio Founda-

WCNH Quincy, Fla.—Granted ac-

WWWB Jasper, Ala.; KSMA Santa tion Inc.
"Maria, Calif.; KCRT Trinidad, Col.;

WPAX Thomasvllle Ga.; WHIZ Zaines-

ille, Ohio: i WCH

ion of control by Andrew B. Let-

harlottesville, Va.

ROADCASTING ¢

son throveh sale of 320 out of 500 shares

Telecasting

of stock for $18,400. Mr. Letson is gen-
eral manager and chief engineer of
WCNH, and already holds 267 interest
in station; he will hold 78.29 of stock.
He also is applicant for new AM sta-
tion in Tallahassee, Fla.

KCLO Leavenworth, Kan.—Granted
assignment of license from Leavenworth
Bestg. Co. to Cecil W. Roberts for $31,-
000. Mr. Roberts is owner of ET
Farmington, Mo., KNEM Nevada, Mo.,
and KCHI Chillicothe, Mo., and is ap-
1]:{licant for new AM station in Chanute,

n.

WUST-AM-FM Bethesda, Md.—Trans-
fer of control from Harold S. Russell,
Parker W. Jones, Willard D. Egolf and
Carl J. Batter, who each hold 25%, to
same group, except that Mr. Egolf’s
stock is retired, Mr. Jones’ stock is
decreased to 0.46%, Messrs. Russell and
Batter’s stock is increased to 40.57%
each and a new stockholder, W. Parker
Jones, acquires 18.40% interest. W.
Parker Jones is a Washington, D. C.,
attorney.

KOBK Owantonna, Minn.—Granted
transfer of control from William F.
Johns Jr. to Myles H. Johns for $6,-
888.50. Myles H. Johns is president and
50% owner of Broadcasting Service
lnc,, St. Paul, Minn., and a brother of
William F. Johns Jr.

KOB-AM-TV Albuquerque, N. M.—
By memorandum opinion and order
granted transfer of control from T. M.
Pepparday to Time Inc. and Wayne Coy
for $900,000 [B.T, June 2]. After series
of reurgamzatmns, which will transfer
assets to Albuquerque Bestg. s
Time Inc. subsidiary, 509 interest m
station will be sold to Mr. Coy for $75,-
000, plus eight-year contract as gen-
eral manager at $26,000 per year. In
addition, Mr. Coy will remain con-
sultant to Time Inc. at fee of $24,000
per year. Time Inc. publishes Time,
Life, Fortune and other periodicals.
In memorandum opinion and order,
FCC said approval was subject to any
action which it may take to carry out
mandate of U. S. Court of Appeals as
set forth in ABC v. FCC; further, FCC
ordered denial of (1) petition of ABC
requesting dlsmlSSal of pending applica-
tion of KOB CP and for li-
cense, (2) request that mandate above
mentioned be carried out prior to action
on transfer application case, and (3)
request that Special Service Authoriza-
tion by which KOB is presently oper-
ated be rescinded.

WTRF-AM-FM Bellaire, Ohio—Grant-
ed relinquishment of negative control
from Thomas M. Bloch and Betty
Bloch Harris. co-executors of estate
of Jesse A. Bloch, deceased, and Gor-
don C. Dix and Albert V. Dix, to the
same parties plus Robert W. Ferguson
through a stock transaction.

KUGN-AM-FM Eugene, Ore.—Grant-
ed relinquishment of negative control
0. erke and P. R. B
The Messrs.

Ewmg C. Kelly. Berke.
who each hold 25% interest, will sell
total of 5% interest to Mr. Kelly for

$4,602.91 (leaving them with total of
459 interest); in addition, Mr. Kelly
has option to buy remaining 45% in-
terest within the next two years for
$41,426.19 plus 5% interest from time
sale is closed. If Mr. Kelly does not
elect to buy remaining 45% within two-
year period, the Messrs. Berke have
option to buy 5% interest they sold to
Mr. Kelly for $4,602.91. Other 509 in-
terest of KUGN owned by C. H. Fisher
not affected in agreements between
the Messrs. Berke and Mr. Kelly.

KFDA - AM - FM Amarillo, Tex.—
Granted transfer of control from Gil-
more N. Nunn, J. Lindsey Nunn and
Gilmore N. Nunn, trustee, to Amarillo
Bestg. Co. Delaware corporation),
which is owned equally by C. C. Wood-
son, Wendell Mayes, Charles B. Jordan
and Gene L. Cagle, for $240,000. Mr.
Woodson owns 95% interest in Brown-
wood Newspapers Inc. (Brownwood
Bulletin), Brownwood, Tex., and other
Texas and Florida newspapers; he has
o0il and gas interests in Texas; he is
applicant for new television stations in
Austin, Tex., and Amarillo, and at one
interest in

ious A‘VI stations was sold by 1950. ML
Mayes now is president and owns con-
trolling interest in KBWD and ENOW;
he had interest in KRIO and WACO
which was sold in 1949. Mr. Jordan was
associated with WRR Dallas for 20
years, last seven of which he was man-
aging director; he is now vice presi-
dent and assistant general manager of
Texas State Network and vice presi-
dent of KABC San Antonio, WACO,

KRIO and KFJZ Fort Worth. Mr.
Cagle is president, director and general
manager of Texas State Network, KFJZ,
KABC, WACO and KRIO; he also owns

34% of capital stock of Texas State
Network, which in turn owns 100% of
capital stock of KFJZ, WACO and
KRIO; Texas State Network is applicant
for new television station in Fort
Worth.

WDVA Danville, Va.—Granted re-
linquishment of control by John S.
Meade to Virginia-Carolina
Corp., through transfer of 229
Meade’s 527 interest. Transferred will
be 3,550 shares of stock, of which 2,150
shares will be transfered to other stock-
holders and remaining 2,150 shares will
be transferred to Harry Meade and John
S. Meade Jr., Mr. Meade’s sons.

KPUY Puyallup, Wash.—Granted as-
signment of license from Clarence E.
Wilson to partnership composed of Mr.
Wilson and P. D. Jackson, d/b as Ra-
dio Station KPUY. Messrs. Wilson and
Jackson are equal partners owning
KWCO Chickasha, Okla.,, KTMC Mc-
Alester, Okla., and applicants for new
TV station in Oklahoma City, OKkla.
Mr. Jackson pays about $15,130 for his
interest in KPU

WTRW Two Rivers, Wis.—Granted
transfer of control from Two Rivers
Bestg. Co. to Chris Hansen, fruit grower
and fruit farm operator; Charles Whit-
ford, also fruit grower and fruit farm
operator, and Wendell Hansen, trainer-
exhibitor of “Bertelles’ Blrds," for
$40,000 for 959 interest.

New Applications . . .

AM APPLICATIONS

Richmond, Ky.—Richmond Bestg. Co.,
1340 ke, 250 w fulltime. Estimated con-
struction cost $12,388, first year operat-
ing cost $60,000, revenue $80,000. Equal
14 partners include J. W. Betts, gen-
eral manager of WFTM Maysville, Ky.;
Charles P. Clarke, farm owner, and
J. M. Finch Jr., Maysville building con-
tractor. Filed June 2.

Pontiac, Mich.—William R. Reed, 1460
ke, 500 w daytime. Estimated construc-
tion cost $15,556, first year operating
cost 890,000, revenue $105,000. From
1947 to 1951 Mr. Reed was administra-

(Continued on page 104)

with the

SESAC

Transcribed Library

A COMPLETE SERVICE FOR

$40 v $57.50

A MONTH
based on advertising rates

® (VER 4000 MUSICAL SELECTIONS

® SCRIPTS ® PROGRAM NOTES
© BRIDGES, MOODS AND THEMES

® DOUBLE-BARRELLED SALES AIDS

SESAC Inc., 475 Fifth Ave., N. Y. C.
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FCC Roundup

(Continued from page 82)

tive assistant, U. S. Senate, Washing-
ton, Filed June 10.

Columbia, Miss. — Southwestern
Bdestg. Co. of Mississippi, 980 ke, 500
w daytime. Estimated construction
cost $9,225, first year operating cost
$24,000, revenue $30,000. Principals, all
equal 1/3 partners, are: Louis Alford,
Phillip D. Brady and Albert Mack
Smith, who are equal partners in
WAPF McComb, Miss. Filed June 10.

Oxford, Ohio—Eugene Napier and
Richard Plessinger. 1090 kc, 500 w day-
time. Estimated construction cost $10.-
350, first year operating cost $23,000,
revenue $27,000. Equal 50% partners
are Eugene Napier, student at Stewart
High School, Oxford, Ohio, and Richard
Plessinger, serviceman for McFarland
Radio Service, Oxford. Filed June 12.

Raymondville, Tex.—Willacy Bdcstg.
Co., 1470 ke, 1 kw daytime. Estimated
construction cost §23,350, first year
operating cost $36,000, revenue $40,000.
Principals are Kelly Bell (75%) and
J. C. Stallings (25%). Mr. Bell owns
KOSF Nacogdoches, Tex., and_50% of
KBRZ Freeport, Tex. Mr. Stallings
owns 25% of KBRZ. Filed June 2.

Keyser, W. va.—Glacus G. Merrill,
1270 ke, 1 kw daytime. Estimated con-
struction cost $19,970, first year oper-
ating cost $21,000, revenue $38,000. Mr.
Merrill is president and treasurer o
WHAR Clarksburg, W. Va. Filed June 2.

FM APPLICATIONS

Jacksonville, Fla,— WIVY Inc., 93.7
me (Ch. 229), ERP 3.256 kw. Estimated
construction cost $5,000, first year oper-
ating cost $4,800, revenue $5,000. Appli-
cant is licensee of WIVY Jacksonville.
Filed June 4.

San Mateo, Calif.—San Mateo Jumnior.

College, 91.1 mc, 10 w. Estimated con-
struction cost $16,500. Non-commercial
educational FM. Dr. Elon E. Hildreth
is president of San Mateo Jr. College.
Filed June 9.

TRANSFER REQUEST

KTOK Oklahoma City, Okla.—Trans-
fer of control from O. L. Tqylor Co. to
Amarillo Bestg. Co. for $225,000. F
cipals in transferee include: President
Wendell Mayes (25%), president and
major stockholder in KBWD Brown-
wood, Tex., and KNOW Austin; 25%
owner of KFDA Amarillo; former part-
owner of KRIO McAllen, Tex., and
WACO Waco, Tex., sold in 1949. Vice
President C. C. Woodson (25%), 95%
owner of Brownwood (Tex.) Bulletin,
and other Texas and Florida newspa-
pers; he has oil and gas interests in
Texas; applicant for new TV outlets in
Amarillo and Austin, Tex.; 25% owner
of KFDA; at one time owned 50% in-
terest in KBWD and KNOW, and 249%
interest in KRIO and WACO; interest
in these stations was sold by 1950. Sec-
retary-Treasurer Charles ~B. Jordan
(25%), with WRR Dallas for 20 years,
last seven of which he was managing
director; now vice president and gen-
eral manager of Texas State Network
and vice president of KABC San An-
tonio, KFJZ Fort Worth, KRIO and
WACO; he is now 25% owner of KFDA.
Gene L. Cagle (25%), president and
general manager of Texas State Net-
work, KABC, KFJZ, KRIO and WACO;
owner of 349 capital stock of Texas
State Network, which in turn owns
100% of capital stock of KABC, KFJZ,
WACO and KRIO, and is applicant for
new TV station in Fort Worth; he also
is 259 owner of KFDA. Sale terms:
$10,000 in escrow, $140,000 cash at trans-
fer date, $75,000 promissory note to be
paid off by $1,000 monthly at 4% in-
terest.

New Program Firm

PILSBURY PUBLISHERS Inc,
New York, has announced forma-
tion of a new television division
called Pilsbury Productions Inc.
Firm will package and distribute
both live and film TV programs.
1t is located at 170 E. 79 St., New
York. Telephone is Trafalgar
9-9208. Larry Merchant, president
of the publishing firm, will be exec-
utive producer and Bob Blum,
formerly of NBC, is in charge of
directing and script editing. First
effort, a children’s program, is be-
ing shown to agencies for presenta-
tion in the fall.
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APRIL-MAY FCC BOXSCORE

STATUS of broadcast station authorizations at the FCC:

Total outhorized

Total on the air

Licensed (all on air)

Construction permits

Total applications pending

Total applications in ~ heoring
Requests for new stations

Requests to change existing facilities
Deletion of licensed stations

Deletion of construction permits

—As of April 30— —As of May 31—

AM M v AM M v

2,415 646 108

2,347 632 108

2,325 579 94
90

2,418 647 108
2,352 630 108
2,328 581 94

67 14 90 66 14

976 133 644 973 125 656
217 8 9 211 8 7
324 9 536 323 10 541
209 13 53 208 16 64
Q 4 0 0 2 (]

1 1 o o 0 L]
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Sixth Report Taken to Court

(Continued from page 82)

which the 170-mile separation is
based.” It notes WLWC in its ap-
plication to change from Channel
3 to Channel 4, as provided for in
the Sixth Report, proposes to use
a tower of only 436 ft.

“A reduction in height of only
a few feet below the 1,000-foot
permissible maximum would make
the allocation of Channel 4 to
Braddock entirely within the Com-
mission’s standards as regards in-
terference, yet WLWC proposes
to use only 44% of the maximum
permissible height,” the petition
continues, remarking that this de-
cision of WLWC “is obviously a
proper one in view of the size of
the Columbus market. It is equally
unlikely that any applicant for
the use of Channel 4 in the Pitts-
burgh area will be able prudently
to use a 1,000-foot tower.”

The petition explains that “the
Pittsburgh metropolitan district is
irregularly shaped, having a maxi-
mum length of 62 miles and a
maximum width of 80.8 miles. It is
illogical, unreasonable and arbi-
trary to fix the site of this huge
metropolis at the exact pinpoint
of the latitude and longitude fixed
in its book by the Department of
Commerce for entirely unrelated
purposes.”

Refusal Unjustified

“Accordingly,” the petition con-
cludes, “the refusal to allocate
Channel 4 to Pittsburgh or to
Braddock is entirely unjustifiable.”

The petition requests the court
to “remand to FCC the matter of
the assignment of Channel 4 to
Pittsburgh or Braddock, with in-
structions that by appropriate pro-
ceedings the FCC redetermine on
the basis of cogent reasons partic-
ularly related to the provisions
and purposes of the Communica-
tions Act of 1934 whether or not
Channel 4 may be assigned to
Pittsburgh or Braddock and that
the Commission publish its find-
ings, conclusions and order in the
premises.”

The other court appeal respect-
ing the failure to add Channel 4
to the Pittsburgh area, filed by
WLOA, contends this action was
“arbitrary and capricious” because
such an allocation could be made
“in accordance with the Commis-
sion’s Rules by changing the as-
signment” of WLWC from Channel
3 to Channel 10 (instead of Chan-
nel 4 as done) and changing
WBNS-TV Columbus from Channel
10 to Channel 4. Separation be-

tween Braddock and the transmit-
ter of WBNS-TV is 170 miles, the
allowable minimum, the petition
notes.

The WLOA petition points out
that in assigning Channel 4 to
WLWC, a co-channel separation
of only 159.043 miles results be-
tween WLWC and WWJ-TV De-
troit, whereas assigning Channel
4 to WBNS-TV would increase this
less-than-minimum separation to
162.9 miles.

“Permitting sub-minimal co-
channel mileage, separations in
favor of existing licensees and
permittees—which in itself con-
stitutes an arbitrary and unlawful
discrimination in favor of existing
licensees and permittees—does not
legalize the Commission’s proposed
assignment of Channel 4 to WLWC
for two reasons,” the petition as-
serts. These are: “(1) No existing
licensee or permittee is presently
authorized to operate on Channel
4 at Columbus and (2) the co-
channel separation of WLWC on
Channel 3 (from WDTV at Pitts-
burgh) of 162.459 miles would be
reduced to a co-channel separation
on Channel 4 (from WWJ-TV at
Detroit) of 159.043 miles.”

The petition further asserts that
the “standard of notice established
by the Administrative Procedure
Act was not met in the television
rule making proceeding in view
of the entire lack of correlation
between the Commission’s notice
of the technical standards on which
it proposed to base its allocation
of Channel 4 to WLWC and the
technical standards which is act-
ually adopted and used in the
Sixth Report. Thus, petitioner had
no notice that the co-channel as-
signment separation for VHF
channels in the Braddock-Colum-
bus area would be 170 miles rather
than 180 miles; or that ‘reference
points’ and methods of determin-
ing distances selected by the Com-
mission would involve distances be-
tween transmitters of existing sta-
tions and post offices of certain
cities.”

Lack of adequate legal notice
fundamentally “derives from the
failure of the Commission to adopt
technical standards for television
stations before requiring interested
persons to plead to the Commis-
sion’s proposed specific allocation
table of assignments of television
channels.” Petitioner’s right to
“full and fair” notice and hearing,
WLOA asserts, “was debased in

BROADCASTING ® Telecastin

|

this proceeding to a guessing gam)|
in which petitioner had, at it§ "
peril, to guess which of the irff°
finite possible technical standard§:
the Commission might adopt

on allocation of channels—and t
base its participation therein o
such a guess.” 2
The WLOA appeal challenges th
legality of FCC’s use of *“assign
ment  spacing”  (city - to - city
rather than “facility spacing
(transmitter - to - transmitter §
WLOA argues the Sixth Repo -
therefore “elevates administrativi"
convenience above the substantiv,
standards of the Communication
Act and defeats the public inte:
est.”

‘Reconsider Such Assignment’

The petition further challengefs |
the legality of the FCC shoy
cause order to change WLWC fro
Channel 3 to Channel 4 since i
precludes comparative consideral
tion with the mutually exclusiv
request for Channel 4 at Brac
dock.

The petition asks the court t
“set aside and determine to b
invalid” the Sixth Report in s
far as it denied the allocation o
Channel 4 to Braddock or in sf
far as it modified the assignmen]
of WLWC from Channel 3 t
Channel 4. WLOA asks the cou!
to remand the matter to FCC “wit
instructions to reconsider such as§
signment on reasonable and law’
ful grounds.” ;

WISC appeals to the cowmf ™
respecting FCC’s failure to alf*-
locate UHF Channel 21 for con
mercial broadeasting at Madiso
and failure to allocate VHF Char|
nel 3 there for noncommerecial edi}*
cational use, WISC earlier had prc
tested the inter-mixture of VH¥"™
and UHF for commercial telecas
ing on the ground it would preclud!
“truly competitive” commerci:
service. The other two UHF char
nels allocated there are Channelf*"
27 and 33. .

WISC contends FCC erroneousl
considered its “objections to intex
mixture” in place of the station
“comments” on the -city-by-cit]
allocation of channels at Madiso
and hence was denied full and fai
hearing.

FCC’s failure to assign VH
Channel 3 to education at Madiso
is attacked by WISC as being con
trary to the Commission’s “avowe
policy” to assign VHF to educal
tion wherever possible in a majo
educational center. “In 21 com|
munities the Commission has re
served a VHF channel for educal
tional use where only one VHI.
channel has been assigned. Thes
21 communities include 16 compi:
munities in which UHF channel
were available for assignment t
educational use,” the appeal obj
serves. It asks that the matter bj..
remanded to FCC for reconsideray .
tion.

Taking a position similar to thaf:
argued by WLOA, KVOL in its ap
peal contends the Commission vid
lated the Administrative Procedur|
Act when it failed to give du

ek L o
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‘npnotice and full hearing on its un-

sxpected action assigning Channel
5 to Alexandria, La., instead of
Lafayette.

KVOL also attacks FCC’s failure

to give adequate legal mnotice
through failure to adopt technical
)standards before requiring the par-
ties to plead to the proposed table
iof city-by-city allocations.
. “Independent of considerations of
aotice,” the petition asserts, “FCC’s
action favoring Alexandria since
it has a population of 35,000 while
{Lafayette has only 34,000 is ar-
sitrary and capricious.”

5 KVOL Assertions
KVOL further asserts that Secs.

309 (a) and 307 (b) of the Commu-

en

|aications Act have been violated by
¢ FCC’s Sixth Report since its pend-
|'ng application for Channel 5 can-
10t be considered with the chan-
el removed.

“What the Commission has done
n its rule making proceeding,”
1 KVOL asserts, “is to prejudge the
siihetitioner’s application without giv-

Baling petitioner the opportunity of

it

| oresenting, by means of its right-
t1iful hearing, all of the facts rele-

t hizant to determining that the fa-

wailities requested by the petitioner

imdwould provide a fair, efficient and
i si2quitable distribution of television

ng]‘y-facilities and has decided on the

ioasis of inadequate and partial in-
siformation that Channel 5 should
iilne used in Alexandria rather than

rhayn Lafayette.”

i

reciae

annek!
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) Lnfeif,

fadisoio.

s In its appeal, WLAN contends
chat FCC’s show cause order
apswitching WGAL-TV from Chan-
el 4 to Channel 8 unlawfully de-
rives it of comparative hearing
m its application for Channel 8.

‘(ay The petition notes that the mem-

4yprandum opinion and order dis-
\nissed WLAN’s protest of the FCC
proposal to switch WGAL-TV to
.ohannel 8 on the ground that the
orotest was filed before the final
assignment of the channel at Lan-
saster and because WLAN’s appli-
{sation, in common with all pending
applications, would have to be
\amended to conform with the new
‘ules and regulations or be dis-
“missed.

Ml Final assignment of Channel 8
ithere was described as 30 days af-
r publication of the Sixth Re-
hort in the Federal Register, hence
NLAN could amend its applica-

. ilion and again bring up the ques-

“i'jon of whether it was entitled to
wi-omparative hearing with WGAL-
W' TV respecting Channel 8, the peti-

@itk ion recalls from the memorandum

186 pinion of the Commission.

| (it
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WLAN Argues

¥

s WLAN'’s appeal argues that the
. (filommission “has arbitrarily failed
The(:0, consider all of the prayers for

¥

1in

apjielief” recited by WLAN in its
wlhetitions. “More particularly, the
‘Jommission has failed to consider
ihe matters of law involved in peti-
lioner’s requests that (1) the order
10 show cause (re WGAL-TV) be
et aside and (2) the petitioner’s
pplications be accorded a compar-
,tive hearing prior to any assign-
i Fvleut of Channel 8 to WGAL Inc.”
it WLAN contends the order to
s/ how cause issued to WGAL-TV “is

WROADCASTING ¢

CAPT. Wiilis Henry Beltz (r), former
RCA engineer, takes over as director
of the Naval Research Laboratory,

Washington, from Capt. Frederick
Raymond Furth, who, in turn, suc-
ceeds Capt. Beltz as assistant chief
of the Bureau of Ships for Electronics.

invalid to the extent that it pur-
ports to decide what WGAL-TV
shall operate on Channel 8, if that
channel is allocated to Lancaster,
in a rule making proceeding which
can decide only the communities to
which channels shall be assigned.
Any advance decision that
WGAL Inec’s subsequent applica-
tion for Channel 8 must be grant-
ed deprives any timely applicant
for the same channel at Lancaster
of its hearing rights under 309 (a)
of the Communications Act and the
Ashbacker case.”

Meanwhile, WLAN filed with
FCC another petition for compar-
ative hearing of its application
with that of WGAL-TV for Chan-
nel 8. The petition also asked that
WGAL-TV’s license renewal ap-
plication, filed in late April, be in-
cluded in the proceeding.

WGAL-TV in turn filed with the
Commission its opposition to the
earlier WLAN petition for recon-
sideration. WGAL-TV asks FCC
to dismiss the WLAN request “be-
cause it does not set forth a single
reason which has not been previ-
ously considered by the Commis-
sion.”

WGAL-TV charges WLAN “has
consistently in all of its subse-
quent actions and pleadings mis-
construed this type of proceeding
and has been attempting to con-
fuse and confound the issues.”

WGAL-TV contends “it is to be
noted the Commission announced
at the outset that the proceeding
under the show cause order” res-
pecting WGAL-TV “was a pro-

ceeding under Sec. 303(f) and
312(b) of the Communications
Act. This was not a pro-

ceeding under Sec. 309.”
WGAL-TV further argues that
Peoples Broadecasting Co.’s peti-
tion for reconsideration, in addi-
tion to being repetitive, should be
dismissed because, in part:

(2) Peoples seeks for its own peculiar
and selfish reasons to discriminate
against and reduce an existing licensee,
WGAL-TV, with hundreds of thousands
of dollars invested in its pioneering
operation in television over the past
several years, to the status of a new
applicant for a television station. In so
doing, Peoples seeks to destroy not only
the large investment of WGAL-TV in
television, but it also seeks to fore-
shadow and belittle the good-will and
prestige established by the pioneering
efforts of this licensee when the possi-

Telecasting

bility of financial returns from televi-
sion operations were vague and un-
known at the outset.

) Peoples forgets and fails to re-
iterate that its own engineer when tes-
tifying in its behalf at a hearing in this
proceeding, stated in substance that
Peoples was not interested in pioneer~
ing a channel in Lancaster if a
VHF assignment was not available. . . .
Instead of seeking UHF Channel 21 now
available . . . Peoples prefers to: (1)
adhere to the policy announced in the
testimony of its engineer; (2) reiterate
its untenable position now finally de-
termined by the Commission as moot
and (3) continue to harangue and harass
an existing and pioneering licensee in
television, WGAL-TV.

he prayer of Peoples is for a
reconsideration of the Sixth Report and
Order, as well as the Memorandum
Opinion and Order. . . . Nowhere in
the petition does Peoples set forth any
facts or reasons outlining the necessity
or propriety for the reconsideration of
the entire Sixth Order of the Commis-
sion, with its many ramifications and
allocations covering the whole country.
Peoples request for a reconsideration
of the entire Sixth Order by the Com-
mission without any cited reasons
therefore is too_ frivolous to be worthy
of serious consideration.

Alexandria Broadcasting Co.,
new TV applicant at Alexandria
for Channel 11, in its opposition
and request for dismissal of the
petition for reconsideration filed by
KVOL, argues that if KVOL has
any right to have its application
for Channel 5 acted upon, then
Alexandria has equal right to con-
sideration of its bid for Channel 11.
The Sixth Report deleted Channel
11 from Alexandria, substituting
Channel 5.

Alexandria Broadcasting, an-
swering KVOL’s claim of no prior
notice to the channel changes, ob-
serves, “There is no legal require-
ment of identity between proposed
regulations and the regulations as
finally adopted. Such a require-
ment would defeat the very pur-
pose of the rule-making proceed-
ing.”

Petitions FCC

Since KVOL did not file com-
ments on the allocation proposals
within the deadlines set by FCC,
Alexandria Broadeasting comments
that KVOL appears to have “over-

stated its claim to procedural
rights.”
Meanwhile, the State Radio

Council of Wisconsin, through Gov.
Walter J. Kohler Jr., last week
petitioned FCC to amend its alloca-
tion of VHF Channel 8 at Madison
so as to reserve the lone VHF
facility for noncommercial, educa-
tional use rather than UHF Chan-
nel 21 [B®T, June 9]. It is the
first of five petitions to seek re-
served allocation of VHF channels
for educational use also at Eau
Claire, Green Bay, LaCrosse and
Wausau. UHF channels are re-
served in those cities now.

In a brief, supplemental petition
to its earlier request for reserva-
tion of Channel 3 rather than
Channel 21, WISC last week also
points out that “the open and force-
ful statement of its position by
the State of Wisconsin now brings
its participation in these proceed-
ings into full accord with the Com-
mission’s announced allocation pol-
icy” to reserve VHF channels
where possible in major education-
al centers.

In other quarters, more edu-
cators were reported working to-
ward use of reserved channels. On
Tuesday, joint sponsorship by sev-

eral counties of an educational TV

station in Tampa, Fla.,, where
Channel 3 is reserved, was ex-
plored by educators. = Principal

speaker was Dr. I. Keith Tyler,
Ohio State U., JCET member.

One plan drafted by a committee
under the chairmanship of Denton
L. Cook, supervisory principal of
Plant City schools, calls for estab-
lishment of a five-county program
to divide the costs among the re-
spective counties. Construction cost
was estimated at about $250,000
with operating costs per year rang-
ing from $50,000 to $250,000 de-
pending on the hours of operation.

A similar area meeting was held
among local educational representa-
tives in Milwaukee on June 3 while
a like session is planned at Balti-
more June 19.

More than 100 Jowa educators
met June 9 at the WOI-TV studios
on the Iowa State College campus
at Ames to further explore the
utilization of television in enrich-
ing the school curriculum. The con-
ference was sponsored by WOI-
TV in cooperation with the Iowa
Department of Public Instruction.

Martha Gable, director of radio
and TV education in the Phila-
delphia public schools; Dr. Frank-
lin Dunham, chief of radio and
television, U. S. Dept. of Educa-
tion, and Richard B. Hull, Radio-
TV director of Towa State College,
were featured speakers. Miss Gable
also produced a demonstration tele-
cast similar to those used in the
Philadelphia school system.

FOR FINEST TAPE RECORDING

WGBA

Columbus, Georgia

= —FIRST CHOICE
S OF ENGINEERS!

Only Magnecorder offers all the flex-
ibility, high fidelity and features you
require~—at o price you want to pay!

FITS EVERY PURPOSE —EVERY PURSE!

PORTABLE — LIGHTWEIGHT
Recorder in one case —
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handling ~— compoct!
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McCONNELL SAYS TV
RIGHTS ARE CLEAR

NBC PRESIDENT Joseph H. McConnell, in
Friday evening address before North Carolina
Bar Assn. at Wrightsville Beach, N. C., urged
legal profession to use its great influence to
oppose any restrictions on television reportage
of matters of public interest. Mr. MeConnell
said he recognized that there are proceedings
which “should be held in closed sessions to
protect the national interest or private rights.

“But,” he declared, “where the public is
physically admitted, we must assume that
public attendance is proper. In these cases the
only limitation on the number of people who
can attend is a physical limitation. Television
gets rid of this limitation. It permits every-
one to attend. And we must stand on the basic
principle that wherever the public is admitted
the television camera should be admitted, so
that all can see.”

WMAW NOW WCAN

WMAW Milwaukee has become WCAN, with
approval of FCC. Following transfer of station
May 15, call letters of 5 kw regional were shift-
ed. Station, ABC affiliate, operating on 1250
ke, was sold by Midwest Broadcasting Co.
stockholders, headed by Clifford Randall, to
group headed by Alex Rosenman, formerly vice
president of WCAU Philadelphia, and Lou Pol-
ler, owner of WPWA Chester and part owner
of WARL Arlington, for $235,000. Mr. Rosen-
man has taken over active direction of station
as president and general manager. He replaced
Jack Bundy, who resigned.

'LUCY’ BEATS WALCOTT

MILLION and half people in Chicago
in 500,000 homes saw Charles-Walcott
fight, which earned rating of 43.4, ac-
cording to June Videodex. First hour
rating of 46 slumped to 33.1 after pic-
ture and sound were lost. Also in Chi-
cago, Gen. Eisenhower had 3 rating on
Tuesday morning press conference from
Pentagon, 12.8 on Wednesday night Abi-
lene speech, and 7.2 on Thursday morn-
ing press conference. Chicago top 10 for
June were: I Love Lucy, 50.5; Charles-
Walcott fight, 43.4; What’s My Line,
37.3; boxing on Wednesday night, 36.2;
Red Skelton, 36.1; Talent Scouts, 35.2;
Godfrey & Friends, 34.4; My Friend
Irma, 27.1; The Web, 26.5; Strike It
Rich, 26.1.

MARYLAND-D. C. STATIONS
HOLD SPRING MEETING

MEMBERS of Maryland-District of Columbia
Broadcasters Assn. opened two-day spring
meeting Friday at Ocean City, Md., with 60
members and wives attending.

Jack Surrick, WFBR Baltimore, president of
association, said medium hasn’t even scratched
surface of promotional potentialities in show-
ing advertisers value of medium. He compared
broadcast advertising to promotional job done
by newspapers and magazines. Describing
work of new association, he said it obtained
passage of bill giving some measure of libel
protection in political talks but added that
political maneuvering had softened bill some-
what in legislature.

PEOPLE

J. E. BAUDINO, vice president and general!
manager, Westinghouse Radio Stations Inc.,
elected to BMI Board to serve until October
completing unexpired term of late Walter C.
Evans, WRS president at time of his death
May 28 [B®T, June 2].

RICHARD ASH, formerly with Getschal s
Richard and Blaine Thompson Co., N. Y. ad-=
vertising agencies, has joined McGraw Assoc.
that city, radio & TV program produecers, as—
co-partner in charge of sales.

SYDNEY JURIN has been named nationalt
sales manager for Majestic Radio & Television,
Div. of Wilcox-Gay Corp., N. Y., having for-
merly served with Pilot Radio Corp. and Tele-&
Tone Radio Corp. in similar capacity. To be in=
charge of sales of company’s radio and TVE
receivers, Mr. Jurin, along with Harold Ash
bach, Majestic vice president, has begun=
seven-week tour of major TV markets to pro
mote summer sales.

JAY RUSSELL, formerly DuMont TV Net.
work publicity director in Pittsburgh, hag
joined Sidney Koretz & Co., Newark agency,
as director of radio-TV. =

WILLOUGHBY (BILL) WALSH, staff mem-
ber of DuMont TV Network’s accounting de-
partment since 1947, named network purchasing
agent, succeeding late Roy Skaar.

ROLAND P. S. CAMPBELL, product man-£
ager in charge of Post Cereals sales andE
advertising, division of General Foods, joinsE
Andrew Jergens Co., Cincinnati, in charge of
Jergens and Woodbury advertising and pubhc
relations.

WILLIAM F. MILLER, for past year New
York sales representative for CBS - owned
KMOX St. Louis, named general sales manager=
of network’s WCBS New York, effectives
today (Monday).

=

Progressnve Party Challenges Sponsored Political Coverage

LEGALITY of sponsorship of radio-TV
political coverage challenged by Progressive
Party Friday in letters sent to FCC and to
Attorney General MecGranery. Letters also
accused networks of discriminating against
third party—they’ve scheduled 96 hours’ cover-
age for each of major party conventions and 15
minutes for Progressives’, spokesmen claimed
—and asked FCC to act before Progressives
convene July 4, 5, 6 (also see early story page
29).

Citing Westinghouse sponsorship of CBS
Radio-TV convention coverage, Philco’s on
NBC radio and TV, and Admiral’s on ABC
radio-TV, C. B. Baldwin, party secretary, told
attorney general that “sponsoring of these
programs” violates Federal Corrupt Practices
Act, and that “the conduct of these corpora-
tions constitutes a violation” of Hatch act.
Corrupt practices act, he said, forbids this type
of contributions or expenditure “in connection
with” a “political convention” . held to
select candidates. Hatch act, he continued,
forbids purchase of goods or advertising if
proceeds of purchase “directly or indirectly
inures to the benefits of . . . any candidate . . .
or any political committee or other political
organization.” Mr. Baldwin asserted:

“It is perfectly evident that the sponsorship
of these programs by these corporations, thus
making such extensive coverage of the con-
vention possible, will inure to the benefit of
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both the candidates and the political organiza-
tions involved.”

Mr. Baldwin also said “it is our understand-
ing that there is an implicit condition in the
contract between the networks and these ad-
vertisers that coverage on this program be
given only to the views and candidacies of
those on the Republican and Democratic ticket,
and that no coverage be afforded to the Pro-
gressive Party and its candidates.” Such con-
dition, he told FCC, would violate political
broadcast section of Communications Act.

Letter to attorney general, asking “investiga-
tion and prosecution,” named NBC, CBS, and
ABC networks and their respective convention
sponsors. Letter to FCC, charging “dis-
crimination,” said “all of the major networks”
had announced plans for full coverage of

TRUMAN STATISTICS

CAPITAL confusion hit new high last
week when President Truman, answer-
ing news conference query on stumping
plans, said U. S. has 47 million TV sets.
This tops B®T circulation figure by 30
million receivers. Wrapping it up, Chief
Executive said TV ownership shows how
prosperous nation has been in last few
yesrs.

Republican and Democratic conventions bu
that Progressives’ convention will suffer “vir-£
tual blackout” unless present coverage plans
are changed. :

David Rein, Progressives’ Washington at-E
torney, said party’s reliance on equal-oppor-£
tunity requirement of Communications Act go
strong support from FCC’s recent decision up
holding demand of William R. Schneider, St
Louis attorney, who had entered New Hamp:
shire and Oregon preferential primaries asiE
candidate for GOP Presidential nominationt
for time on CBS Radio Network [BeT, June
9, 2]. CBS Radio announced Friday its Presi-t
dential Profiles series would be extended onef
week to permit broadcast by Mr. Schneiderf
(Thurs., 10:30-11 p.m. EDT). S

In other political coverage developments,
Robert C. Doyle, ABC producer and director,
was named executive producer for pooled por-
tions of Democratic and Republican convention
pickups. He will be assisted by TV director}
named by each TV network covering conclaves

Meanwhile, United Press announced that|
whereas, final details are yet to be worked out
UP’s coverage of Chicago conventions will call
for “record strength” staffing.

News for television station members will be
filed over special TV script wire, with film
coverage by United Press Movietone News to
be processed specially in on-scene plant (seefs |
story, page 95).
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Interviewers found that Whitley County families listen to WOWO almost twice as much as to all other stations combined

Newspaper Survey Develops Startling

Lesson i Midwest Time-Buying

Corumgia CrTy, IND.—A mar-
ket survey of Whitley County,
Ind., recently completed by
the Columbia City Post, indi-
cates that Whitley County
families listen to WOWO 6
times more frequently than to
its nearest competitor.. and
almost twice as often as to
all other stations combined.

Since Whitley County lies
within shopping range of Fort
Wayne, it was expected that
Station WOWO would figure
prominently in replies to
the question “What stations
do you listen to most?” But
the preferences expressed
in the survey were even

more one-sided than had been
anticipated.

Listed in the survey were
2,232 families with radios and
only 40 without (better than
989, ownership).

This typical survey of a
typical county underscores the
fact that WOWO is simply
indispensable in reaching the
rich tri-state area centering in
Fort Wayne. A powerful signal
and popular programs. . aided
by continuing promotion
packed with local color..
keep thousands and thousands
of sets tuned to the WOWO
wavelength, from the early-
morning Farm Show till post-

midnight sign-off. Availabili-
ties are limited, but WOWO
or Free & Peters will do their
best to help you get the sched-
ule you want.

Fire Prevention Award
Again Won by WOWO

For outstanding public service
in Fire Prevention,the National
Board of Fire Underwriters has
again named WOWO the win-
ner of its Gold Medal award.
This makes a total of two gold
medals and two honor cita-
tions presented to WOWO by
the NBFU since 1945.

“Five Alarm Follies,” a pup-
pet performance presented in
schools throughout the Fort
Wayne area, spearheaded
WOWO’s 1952 fire prevention
activity.

Wowo FORT WAYNE NBC AFFILIATE

WESTINGHOUSE RADIO STATIONS

KYW - KDKA - KEX - WBZ - WBZA - WOWO - WBZ-TV \,

National Representatives, Free & Peters, except for WBZ-TV; for WBZ-TV NBC Spot Sales

Inc g
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