You can’t miss these call letters in
Birmingham, either. For practically
all of Birmingham’s viewers watch
WAFM-TV...practically all the time

they are watching television.

M

Latest evidence: WAFM-TV has 13

of the top 15 weekly shows in town,

8 of the top 10 multi-weekly shows,

according to the August Telepulse...
114% more quarter-hour wins than
Birmingham’s second TV station.

For availabilities, just call or write }

WAFM-TV, “Television Alabama,”

or CBS Television Spot Sales.
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GET “TRIPL

G-E 12 KW TRANSMITTER—Highest power available
in the industry today—order yours now!

15 KW KLYSTRON TUBE—A General Electric product
and the heart of the 12 kw transmitter. You get three
times the power of any other klystron tube. Remember
the usable output for TV of a 15 kw klystron tube
is 12 kilowatts for good amplitude linearity.

G-E UHF HELICAL ANTENNA—boosts radiated power
20-25 times for wide area coverage.

NOW OPERATING—This transmitter is currently oper-
ating at Electronics Park—the only installation of its
power in existence today.

*

E POWER"” =-ORDER YOURS TODAY!

LET YOUR MARKET BE YOUR GUIDE-Check the
General Electric UHF Transmitter program provid-
ing a Transmitter-Antenna combination to fit your
requirements in markets large or small. Choose from
transmitters ranging in power from 100 watts to 12
kw or more plus helical antennas with power gains
of 5 to 25 times!

SAME DRIVER UNIT POWERS ALL UHF TRANSMITTERS
—First in the industry to atinounce a clear cut UHF
Transmitter program, General Electric uses a 100-
watt unit to power all UHF transmitters from 1 kw
to 12 kw or higher.

i

e o e,



G-E DEVELOPMENTS ESTABLISH UHF LEADERSHIP

Three years ago, it was recognized in G-E
electronics laboratories that the klystron
tube was far superior to conventional tubes
in achieving high transmitting power for
UHF. At the same time, it was discovered
that high amplification in the klystron tube,
joined with a 100-watt driver unit under de-
velopment, would result in kilowatts of
power. Success was apparent when, in 1950,
G.E. exhaustively tested a 6 kw transmitter
utilizing a 7.5 kw klystron tube. That test
showed that even higher power could be
achieved from klystron tubes.

Today General Electric offers you a 12 kw
transmitter—highest power in the industry
and the only complete plan of equipment
requirements for UHF television operations!

Future power needs can only be obtained
by advancing klystron tube development.
General Electric is years ahead in realizing
that basic fact. That’s why G.E. is ready now
with a 12 kw transmitter—ready with invalu-
able experience needed to go on and meet
maximum power requirements as established
by the FCC for UHF station operations.

Complete Television Equipment for UHF and VHF

GENERAL

ELECTRIC

Get this new UHF Bu

Complete specifications on
G-E’s high-power Transmit-
ter. Write: General Electric
Company, Section 292-22,
Electronics Park, Syracuse, ,
New York. ¢
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OFFICER CURTIS AARON

~deep i

and friends on Six Gun
Theatre KPRC-TV,
5:15 p.m. daily.

. there’s a man-sized “cop” with all the attributes
of Roy Rogers, Gene Autry, the Range Rider, and
Kit Carson rolled into one . . . and then some. He’s
a two-fisted fighter with a friendly grin and a big
pack of loyal kids who call him “hero.”

Now, cops may be cops, but Officer Curtis Aaron
has a very special place in the hearts of Houston
kids. He fights for lives. His main weapon is the
medium of television over the facilities of KPRC-TV
where he does daily battle against the dangers of
traffic accidents.

The City of Houston has grown so rapidly that
the problem of traffic suddenly loomed with terrifying
force before the public eye. Children and adults
needed to be taught to save their own lives by the
simple expediency of caution on the road. It was
clear that immediate action had to be taken . .
action that would reach the individual.

KPRC-TV offered all of its services — time,
facilities, talent — plus the “know-how” of its Pro-

L

HOUSTON

duction Department —to the Houston Police De-
partment for the purpose of SELLING SAFETY with
the same dramatic impact used for commercial tele-
vision advertising.

Within a few months, Officer Curtis Aaron be-

came Mr. Traffic Safety . . . and a hero whose word
was gospel . . . to the children of Houston and the
surrounding territory. A total of 131 separate safety
programs were planned and given, consuming a total
of 3614 television hours PLUS 25 one minute an-
nouncements. These shows marked only the beginning
of the Safety Crusade on KPRC-TV.

On April 30, 1952, KPRC-TV won the National
Safety Council 1951 Public Interest Award for excep-
tional service to safety. KPRC-TV is proud of this
award, and prouder still that it has a share in making
traffic safety part of the daily thinking and conduct
of the people in and around Houston.

The work of promoting public safety goes on at
KPRC-TV, not as a hit and miss proposition, but as
a year round program that’s paying off in reduced
traffic fatalities.

It’s a BIG job . . . this job of saving lives . . .
and in Houston, it’s a big “cop” whose friendly grin
is seen on KPRC-TV daily, convincing kids that
SAFETY, first, last and always is their job, too!

CHANNEL 2

* Ncmomzty Repm ed by Eow" D PETRY & co

JA KA{:LR}S Genemi'/Manager

® September 22, 1952
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By LARRY CHRISTOPHER

IN AN EFFORT to speed up even
more the granting of new TV sta-
tions, FCC last week amended its
temporary processing procedure so
‘that beginning Oct. 15, until fur-
ther notice, the Commission will
suspend processing of new mutu-
" ally exclusive applications and di-
rect full staff attention to han-
dling of the “many pending non-
competitive applications.”

FCC explained, however, that
processing will continue on the
more than 170 mutually exclusive
" applications (some already in hear-
‘ing) that will be in hand Oct. 15

| but because of the Commission’s

limited staff and small number of
hearing examiners, new competi-
{tive applications will be passed
over when they are reached on the
processing lines in order to expe-
dite handling “for a limited time”
‘of non-competitive bids only.

Weekly public announcement of
mutually exclusive applications

“passed over” will be made, FCC
said.

In separate actions, the Com-
mission approved construction per-
mits for seven more commercial
uhf stations and authorized the
- sixth non-commercial educational
station to the New York State U.
Board of Regents, a uhf Channel
43 permit at Syracuse.

Comr. George E. Sterling dis-
sented from the educational grant
on grounds that educational appli-
cants are required by the Commu-
nications Act to meet financial
qualifications the same as commer-
‘cial applicants.

The eight new grants increase
the post-thaw authorizations to a
total of 60, including 51 commer-
‘cial (10 vhf and 41 uhf) and 9
teduca’cional (2 vhf and 7 uhf)
stations.

The new grants included:

Denver, Col. (City Priority Group
A-2, No. 1)—Mountain States Tele-
vision Co., granted uhf Channel 20,
effective radiated power 89 kw visual
‘ and 53 kw aural, antenna height above
average terrain 440 ft. Estimated com-
mencement date: Unknown.

Montgomery, Ala. (Group A-2, No.
26) — Capital. Broadcasting. Co.
(WCOV), granted uhf Channel 20,
ERP 88 kw visual and 44 kw aural,
antenna 520 ft. Estimated commence-
ment date: March 1, 1953.

Little Rock, Ark. (Group A-2, No.
27)—Little Rock Telecasters, granted
uhf Channel 17, ERP 22 kw visunal and
12.5 kw aural, antenna 490 ft. Esti-

mated commencement date: Unknown.

Roanoke, Va. (Group A-2, No. 34)—
Radio Roanoke Inc. (WROV), grant-
ed uhf Channel 27, ERP 105 kw vis-
ual and 62 kw aural, antenna 670 ft.
Estimated commencement date: Dec.
15.

Fresno, Calif. (Group A-2, No. 35)
—McClatchy Broadcasting Co. (KMJ),
granted uhf Channel 24, ERP 105 kw
visual and 53 kw aural, antenna
1,980 ft. Estimated commencement
date: Unknown.

Columbia, S. C. (Group A-2, No. 37)
—Radio Columbia (WCOS), granted
uhf Channel 25, ERP 89 kw visual
and 45 kw aural, antenna 650 ft. Esti-
mated commencement date: Within
six months.

Columbia, S. C. (Group A-2, No. 37)
—Palmetto Radio Corp. (WNOK),
granted uhf Channel 67, ERP 680 kw
visual and 340 kw aural, antenna 590
ft. Estimated commencement date:
By Christmas.

Syracuse, N. Y.—Board of Regents,
New York State U., granted noncom-
mercial educational uhf Channel 43,
ERP 200 kw visual and 105 kw aural,

antenna 560 ft. Comr. Sterling dis-
sented.

An additional 14 applicants were
notified pursuant to the McFarland
Act that their bids are mutually
exclusive with others and hence
must be set for hearing. Another
applicant was consolidated in one
Portland, Ore., proceeding already
designated for hearing.

FCC indicated concern over cor-
porate authority of certain appli-
cants to engage in telecasting and
also put the multiple ownership
issue of overlap consideration into
two more cases. The hearing ac-
tions included:

Portland, Ore. (Group A-2, No. 2)—
North Pacific Television Inc., Channel
8 applicant, was consolidated in com-
parative hearing with Portland Tele-
vision Inc. and Westinghouse Radio
Stations Inc. (KEX), to be held in
Washington commencing Oct. 1.

Knoxville, Tenn. (Group A-2, No. 21)
—Television Services of Knoxville and
W. R. Tuley, both seeking uhf Channel
26, are being advised their bids are
mutually exclusive and thus require
comparative hearing.

NEW Fcc SPEED-UP EFFURT PosAuthorizations Hit 60

Madison, Wis. (Group A-2, No. 30)—
Monona Broadcasting Co. (WKOW)
and Radio Wisconsin Inc. (WISC), both
seeking uhf Channel 27, are being ad-
vised comparative hearing is required,
with additional corporate consideration
cited with respect to WISC. Bartell
Broadcasters Inc. and Earl W. Fessler
(WMFM-FM), both seeking uhf Chan-
nel 33, are being advised hearing is
necessary, with additional corporate
authority consideration cited in the case
of Bartell Broadcasters.

Fresno, Calif. (Group A-2, No. 35)—
Robert Schuler, Sheldon Anderson, L.
E. Chenault and Bert Williamson, a
partnership (KYNO), and J. E. O’Neill,
both seeking uhf Channel 47, are be-
ing advised comparative hearing is in-
dicated. FCC also cited additional con-
sideration of overlap for Sheldon An-
derson individually.

Weslaco, Tex. (Group A-2, No. 36)—
Rio Grande Television Corp. (KGBS
Harlingen), Taylor Radio & Television
Corp. (KRGV Weslaco) and Valley
Television Inc., Brownsville, all three
seeking vhf Channel 5, are being ad-
vised comparative hearing is reqguired.

Waco, Tex. (Group A-2, No. 38)—
KWTX Broadcasting Co. (KWTX) and
‘Waco Television Corp., both seeking vhf
Channel 11 are being advised compar-
ative hearing is required. In case of
Waco Television, additional issue of ov-
erlap consideration is cited.

Jackson, Mich. (Group B-1, No. 13)—
(Continued on page 100)

SIGNAL OVERLAP

POLICY QUESTION of the overlap
of signals from TV stations which
are in contiguous areas and under
common ownership was posed by
FCC last week in two major cases.

They bring to practical test the
issue of multiple ownership in the
new visual medium and raise the
problem of possible “life or death”
for certain existing stations and
some proposed outlets.

In one proceeding, the Commis-
sion advised Crosley Broadecasting
Corp. that applications to change
the channels and powers of WLWT
(TV) Cincinnati, WLWC (TV) Co-
lumbus and WLWD (TV) Dayton,
Ohio, pursuant to show cause
orders of the Sixth Report finaliz-
ing the TV reallocation, “would
cause Grade A overlap between
Cineinnati and Dayton stations and
Grade B overlap between all three
stations and involve multiple own-
ership question which indicates
necessity of a hearing.”

Conditional grants were issued,
however, for the switch of WLWT
from Channel 4 to Channel 5,
WLWC from Channel 3 to 4 and
WLWD from Channel 2 to 5 pend-

ing final determination of the over-

lap question, but FCC specified
that the stations must continue
with their present operating power

BROADCASTING ® Telecasting

Crosley, Steinman Involved

and so amend their applications to
specify such power. Comr. George
E. Sterling dissented and favored
granting of full power as requested.

The three Crosley stations also
were granted license renewals sub-
ject to issuance of appropriate
orders modifying their licenses to
reflect channel shifts required by
the show cause orders.

In the other proceeding, that of
WGAL-TV Lancaster, Pa., the
Commission raised the issue of
overlap between WGAL-TV and
WDEL-TV Wilmington, Del. (see
story page 67). Both are Steinman
stations.

Switch to Channel 8

FCC issued a conditional grant
to WGAL-TV for modification of
license to switch from Channel 4
to 8, pursuant to a show cause
order of the Sixth Report. But the
Commission set for comparative
hearing the application of WGAL-
TV for a regular construction per-
mit on Channel 8 and the competi-
tive bid of WLAN Lancaster for
a new station on Channel 8 there.

WDEL-TV was advised that its
application to increase power and
change from Channel 7 to 12, also
pursuant to a Sixth Report show
cause order, raises a question of

overlap between WDEL-TV and
WGAL-TV, indicating “the neces-
sity of a hearing with the above-
mentioned WGAL-TV application.”
Meanwhile, WDEL-TV was re-
quired to file an application for
operation on Channel 12 with “min-
imum power.”

Comr. Sterling also dissented in
the WGAL-TV proceeding, stating,
“I am of the opinion that the over-
lap results from the engineering
standards adopted by the Commis-
sion and hence must be recognized
as such.”

Many policy problems have been
brought forth by the Commission
action in these cases, Washington
attorneys pointed out, noting, as
did Comr. Sterling, that the matter
has been brought to a climax by
the new engineering standards of
the Sixth Report which have had
the effect of broadening the signal
contours of existing and proposed
stations to an appreciable extent
over the coverage areas provided
in the pre-freeze standards. Thus
the overlap potential has been
magnified, it was noted.

These are among the questions
asked by industry counsel last week
following FCC’s action in the Cros-

(Continued on page 68)
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television grants and applications

Digest of Those Filed With FCC Sept. 12 Through Sept. 18
Grants Since April 14:

VHF UHF Total
Commercial 10 41 51
Educational 2 74 9
Total 12 48 60
On the Air 1111
1 Inciudes XELD-TV Matamoros (Mexico)-Brownsville.
Applications Since April 14:
New Amended VHF UHF Total
Commercial 488 316 470 333 804 2
Educational 14 4 10 14
Total 502 316 474 343 818

2 One applicant did not specify channel.
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NEW STATION GRANTS

DENVER, Col. — Mountain States
Television Co. Granted uhf Ch. 20 (506-
512 mc); ERP 89 kw visual, 53 kw aural;
antenna height above average terrain
440 ft., above ground 550 ft. Engineer-
ing condition. Estimated construction
cost $323,400, first year operating cost
$350,000, revenue $300,000. Post Office
address 1520 Clarkson St., Denver.
Studio and transmitter location 1520
Clarkson St. Geographic coordinates
39° 44’ 25” N. Lat., 104° 58’ 37” W. Long.
Transmitter and antenna RCA, Legal
counsel Sher, Oppenheimer & Harris,
Washington. Consulting engineer Rob-
ert M. Silliman, Washington. Principals
include President Irving L., Jacobs
(3315%), 50% owner of Mammouth
Sports Garden Co.; Vice President Sam
S. Sigman (3314 /a) 509, owner of the
K&B Packing Co. (meat packers), and
Secretary-Treasurer Morris Slgman,
50% owner of K&B Packing Co. (all
principals are Denver residents). For
application, see BeT, Aug. 4. City pri-
ority status: Gr. A-2, No. 1.

MONTGOMERY, Ala.—Capitol Bestg.
Co. (WCOV-AM-FM). Granted uhf Ch.
20 (506-512 mc); ERP 88 kw visual, 44
kw aural; antenna height above aver-
age terrain 520 ft., above ground 550 ft.
Engineering condition. Estimated con-
struction cost $275,000; first year oper-
ating cost $300,000; revenue $360,000.
Post Office address Post Office Box
1029, Montgomery. Studio and trans-
mitter location 3 mi. SE of Montgomery
on Narrow Lane Road. Geographic co-
ordinates 32° 20’ 27.5” N. Lat., 86° 17"
30” W. Long. Transmitter and antenna
RCA. Legal counsel Welch, Mott &
Morgan, Washington. Consultmg en-
gineer W. J. Holey, Atlanta, Ga. Prin-
cipals include President Oscar P. Cov-
ington (13.889%), Vice President Clara
R. Covington (13.889%), Secretary-
Treasurer Hugh M. Smith 2778%
Margaret Covington Mxlwee (13.889%
Ethel Covington (13.8899%), Peggy Mxl-
wee Carlton (13.889%), Hazel C. Davies
(13.889%), Earl B. Covington (13.889%).
For appllcatlon see BeT, July 7. Clty
priority status Gr. A-2, No 26.

LITTLE ROCK, Ark. — Little Rock
Telecasters. Granted uhf Ch, 17 (488-494
mc); ERP 22 kw visual, 12.5 kw aural;
antenna height above average terrain
490 ft., above ground 352 ft. Engineer-
ing condition. Estimated construction
cost $211,500, first year operating cost
$190,000, revenue $200,000. Post Office
address P. O. Box 420, Wichita Falls,
Kan. Studio and transmitter location
SE corner of Lee and McKinley Streets,
Little Rock. Geographic coordinates
34° 45" 19.9” N. Lat., 92° 20’ 41.7” W.
Long. Transmitter DuMont, antenna
RCA, studio equipment DuMont. Legal
counsel Haley & Doty, Washington.
Consulting engineer William L. Foss
Inc., Washington. Principals include
general partners Donald W. Reynolds
(50% ). president of Southwestern Pub-
jshing Co., which is licensee of KFSA

ort Smith, Ark., and president of
KHBG Okmulgee, Okla.; E. H. Rowley
(45% ), president and 20% stockholder
of KWFT Wichita Falls, Tex., and Ken-
yon Brown (5%), 20% stockholder of
Rowley-Brown Bcestg. Co., which is li~
censee of KWFT. For application, see
BeT, Aug. 25. City priority status: Gr.
A-2, No. 217.

FRESNO, Calif. — McClatchy Bestg.
Co. (KMJ). Granted uhf Ch. 24 (530-536
me); ERP 105 kw visual, 53 kw aural;

Page 66 ® September 22, 1952

antenna height above average terrain
1,980 ft., above ground 248 ft. Engineer-
ing condition. Estimated construction
cost $626,630, first year operating cost
$394,829, revenue $295,000. Post Office
address 21st and Q Streets, Sacramento.
Studio location Stanislaus and Van
Ness. Transmitter location 3 mi. SW of
Auberry-Shaver L.ake Road at Meadow
Lake Junction. Geographic coordinates
37° 04’ 41” N. Lat., 119° 25’ 46” W. Long.
Transmitter and antenna RCA. Legal
counsel Dow, Lohnes & Albertson,
Washington., Consulting engineer
George C. Davis, Washington. Mec-
Clatchy Newspapers own 1009 of the
applicant. Principals of the McClatchy
Newspapers include President Eleanor
McClatchy (3313%), Vice President and
Secretary- ~Treasurer Charlotte Maloney
(3315%) and James B. McClatchy
(11.119%). Applicant is licensee of KWG
Stockton, Calif.,, KFBK Sacramento,
KERN Bakersfield, Calif.,, and KOH
Reno. For application, see BsT, July 7.
City priority status: Gr. A-2, No. 35.

SYRACUSE, N. Y.—U. of State of New
York, State Educational Dept. Granted
uhf Ch. *43 (644-650 mc), ERP 200 kw
visual, 105 kw aural; antenna height
above average terrain 560 ft. Engineer-
ing conditions, Comrs. Webster and
Sterling dissented. Estimated construc-
tion cost $251,500. Post office address
% Dr. Lewis A. Wilson, U. of State of
New York, State Education Dept., Al-
bany. Geographic coordinates 43° 02’
04” N. Lat., 76° 07’ 36” W. Long. Trans-
mitter and antenna GE. Legal counsel
Fischer, Willis & Panzer, Washington.
Consulting engineer Francis E. Alm-
stead, Principals include the Board of
Regents, U, of State of New York. For
application, see BeT, July 7. Temporary
processing procedure does not apply to
{zoncommerclal educational applica-
ions

COLUMEBIA, S. C.—Radio Columbia
(WCOS). Granted uhf Ch. 25 (536-542
mc); ERP 89 kw visual, 45 kw aural;
antenna height above average terrain
650 ft., above ground 548 ft. Engineering
condition, Estimated construction cost
$247,117, first year operating cost $244,-
630, revenue $355,476. Post Office ad-
dress Cornell Arms Bldg., Columbia.
Studio and transmitter location Two
Notech Road and Wisteria St. Geo-
graphic coordinates 34° 03’ 22” N. Lat.,
80° 58 52” W. Long. Transmitter Du-
Mont, antenna RCA. Legal counsel
Pierson & Ball, Washington. Consult-
ing engineer George C. Davis, Wash-
ington. Principals include President
Charles W. Pittman (71%), Executive
¢Vice President James W. Hicks, Vice
President H. W. Pittman (29%) and
Secretary-Treasurer Margaret B. Pitt-
man. For application, see B.T, June
30. City priority status: Gr. A-2, No. 37.

COLUMBIA, S. C.—Palmetto Radio
Corp. (WNOK). Granted uhf Ch. 67
(788-794 mc); ERP 680 kw visual, 340
kw aural; antenna height above aver-
age terrain 590 ft., above ground 420 ft.
Engineering condition. Estimated con-
struction cost $409,274, first year oper-
ating cost $266,000, revenue $266,000.
Post Office address Hotel Jefterson. P.
O. Box 5307, Columbia, S. C. Studio lo-
cation 1811 Main St. Transmitter loca-
tion 1819 Main St. Geographic coordin-
ates 34° 00’ 34” N. Lat., 81° 02’ 18" W.

Long. Transmitter DuMont antenna
GE. Legal counsel Ernest W. Jennes,
Covington & Burling, Washington. Con-
sulting engineer Kear & Kennedy,
Washington. Principals include Presi-

dent Samuel Litman (207), Vice Presi-
dent J. W. Lindau III (20% ), Treasurer
W. Croft Jennings (20% ), and Secretary
Carlisle Roberts (20% For- applica-
tions, see B.T, Aug. 11, July 7. City
priority status: Gr. A-2, No. 37.

+ROANOKE, Va, — Radio Roanoke
Inc. (WROV). Granted uhf Ch. 27 (548-
554); ERP 105 kw visual, 62 kw aural;
antenna height above average terrain
670 ft.. above ground 240 ft. Engineer-
ing condition. Estimated construction
cost $264,096, first year operating cost
$165,504, revenue $160,000. Post Office
address: Frank E. Koehler, Box 1110,
Mountain Trust Bldg., Roanoke. Studio
location 300 S. Jefferson St., Roanoke
Transmitter location Mill Mt. Geo-
graphic coordinates: 37° 14’ 55” N. Lat.,
79° 56’ 08”7 W. Long. Transmitter, an-
tenna and studio equipment RCA. Le-
gal counsel Loucks, Zias, Young &
Jansky, Washington. Consulting engi-
neer Jansky & Bailey, Washington.
Principals include President Leo F.
Henebry (14%), jeweler at Roanoke,
Bristol, Va., and Fayetteville, N. C.;
Vice President James Kirk King (14%),
349, owner Roanoke City Mills (flour,
feed); Secretary-Treasurer Ernest W.
Mitchell (14%). 51% owner Mitchell
Clothing Co.; Director Thomas Howard
Beasley (133%) 569 owner Beasley
Produce Exchange and Beasley Or-
chards; Director Wallace S. Clement
(14%), food broker and warehouseman.
For applications, see BeT, Aug. 4, July
14. City priority status: Gr. A-2, No. 34,

TEMPORARY AUTHORITY GRANTED
KPTV (TV) PORTLAND, Ore.

Granted temporary authority to oper |
ate new TV station on uhf Ch. 27 with
reduced power pending dehverv and!
installation of uhf transmitter specified
in CP, for period Sept. 20 to March 20,
with equipment tests beginning Sept.|
18, and waived rules accordingly. Tem-
porary operation will be with ERP 17.6
kw visual (transmitter output power of
1 kw visual, 500 w aural);
height above average terrain 1,020 ft.
(See story, page 25).

HEARINGS

antenns i |

FCC on Sept. 18 notified 16 applicantsf§f -

for TV stations that their applications
indicate the necessity for hearing. One
applicant was requested to provide ad-

ditional financ'al data and charter infl .

connection with TV station application |
Five existing stations were notified

that because of overlap and for other! 1

reasons, necessity for hearing is indi-

cated. For full details, see story, page L

XX.

NEW APPLICATIONS ‘i

(Listed by States)

TERRE HAUTE, Ind.—Polan Indus-
tries uhf Ch. 63 (764-770 mc);
22.5 kw visual, 12.1 kw aural; antenna
height above average terrain 536 fit.|
above ground 534 ft. Estimated con-
struction cost $246,600, first year oper-

ating cost $200,000, revenue $225,000
Post Office address 321 8th St., Post]
Office Box 1720, Huntington, Va j

Studio location to be determined.
Transmitter location about 312 mi. wes

(Continued on page 74)

TV RULE LOOPHOL

CLAIM that Versluis Radio & Television Inc. proposes to establish
TV station in Grand Rapids, Mich.,

WGRD Score ;
Versluis

o

by using a Muskegon frequency isf '

made by WGRD Grand Rapids in a petition asking FCC to set the

application for hearing.

WGRD also charges Leonard A.
Versluis, president and 1009 stock-
holder of WLAV-AM-FM Grand
Rapids, with “trafficking in licen-
ses’” through his sale of WLAV-
TV (now WOOD-TV) to Grand-
wood Broadeasting Co.

A separate petition filed by
WGRD asks issuance of a notice
of proposed rulemaking involving
Sec. 3.607 of the FCC rules to plug
a “loophole” by which purpose of
the allocation principle may be de-
feated.

Requests Channel 35

The Versluis application requests
Channel 35 at Muskegon, one of
two uhf channels allocated the city.
WGRD contends the Versluis sta-
tion’s transmitter would be 22 miles
from the center of Muskegon and
19.6 miles from the nearest point
of Muskegon. It would be 13.5
miles from the center of Grand
Rapids and only 11.1 miles from the
nearest city limits, it is claimed.

WGRD is an applicant for
the only other Grand Rapids fre-
quency, Channel 23. Booth Radio &
Television Stations Inc. (WJLB
Detroit, WBBC Flint and ‘WSGW
Saginaw) is an applicant for tle
same Grand Rapids channel.

The WGRD petition, filed by
Leonard H. Marks, of Cohn &
Marks, states that the Grand
Rapids market is several times as
large as Muskegon, with the former
having a population of 175,647,
compared to 48,047 for the latter.

Grand Rapids would receive a
signal of 86.5 dbu at the most dis-
tant edge compared to 81 dbu over
Muskegon at comparable points, it
is claimed on basis of a study of
the Versluis application.

In charging Mr. Versluis with
“trafficking,” WGRD points to com-

BROADCASTING *

*
parative data involving WLAV-TV
costs, claiming diserepancies exist.
“The contract for purchase (of]
WLAV-TV) shows that $400,000!
was paid for the physical assets

referred to,” it is charged, “$100,-§

000 was paid for land which ap-]
parently cost only $1,900 and $882,-

067.93 was paid for the value of the §

business, contracts, affiliation and]
going concern value. ‘

“Thus, it is clear that whichever|
cgst value noted (in Paragraph 7) |
is used, Mr. Versluis’ profit in the|
sale of his television properties ex-
ceeds $1 million.” i

Another set of discrepancies is

claimed to exist in the financial§

data, showing “a difference of $91,-/

321 in his assets and $33,935 in his}

net worth.”

The WGRD petition charges that}
on Oct. 18, 1951, the day preceding§
transfer of WLAV-TV, Mr. Vers-Ji

luis bought a full page ad in the|
Grand Rapids Press in which hef
addressed a letter to the people of
Grand Rapids. This sentence fromf

the ad is cited by WGRD, quoting §*"

Mr. Versluis: “It is my wish to]
re-enter the television field at aj
later date with color, ultra-high|
frequency and all the innovations|
that are certain to be added to tele- |
vision of the future.”

In the separate petition for rule-| :

making, WGRD declares a loop-
hole exists in the rules, with the
allocation principle defeated if the

applicant is granted Channel 35 atf

Muskegon, “yet places a stronger
signal in another community for

which a channel assignment is made §*

in the rules.”

Telecasting|




"N CONTROVERSIAL and com-
lex allocation actions, FCC last
reek took steps to solve channel
wl ssignment problems at Lancaster,
‘1 'a., and Nashville, Tenn.

In the, Lancaster action, strongly
pposed by Comr. George E. Ster-
ng, the Commission:

1. Denied petition of WLAN
“l Jancaster to reconsider and set
side the show cause order of the
jixth Report which would switch
VGAL-TV there from Channel 4
if o Channel 8.

. 2. Granted WLAN’s further peti-
‘jon for comparative hearing of its
iew station bid for Channel 8 with
'he application of WGAL-TV for
i nove from Channel 4 to 8.
. 3. Conditionallyapproved WGAL-
[V’s request for modification of
_icense to operate on Channel 8
vith the express provision that
quch'grant is subject to being with-
ifrawn upon determination of the
:ompetitive hearing on the bid of
| NGAL-TV for regular permit on
‘4Channel 8 and the application of
‘WLAN for the same facility.

it Concurrently, FCC advised
WGAL-TV and WLAN that their
jids for Channel 8 are mutually
sxclusive and require consolidated
1earing, “including an issue on the
‘inancial and other qualifications”

‘i »f WLAN.

U+ WDEL-TV Notified

" The Commission further notified
TWDEL-TV Wilmington, Del., under
.C:ommon ownership with WGAL-
IV, that its bid to change from
Channel 7 to 12 (also required by
“ithe Sixth Report) and increase
llpower raises question of overlap
ibetween WGAL-TV and WDEL-
TV, indicating necessity for the
.| application of WDEL-TV to be set
‘for hearing with the WGAL-TV
'bid (see page 65). FCC meanwhile
litrequired WDEL-TV to file applica-
lkifion to operate with minimum
power on Channel 12.

it At the same time, in the Nash-
peville proceeding, the Commission
<Lmajority:

T

it Acknowledging error in the Sixth
i/ /Report, deleted vhf Channel 5 from
¢/!Nashville to satisfy minimum 190-
simile co-channel separation from
fransmitter site of WMCT (TV)
Memphis. Announced rule-making
| proceeding to allocate Channel 5 to
0ld Hickory, Tenn., community of
218,500 pop. 11 miles from Nashville
ut in its metropolitan area.

In the latter action, FCC set
side its conclusion in the Sixth
Report granting the joint counter-
piproposal of WLAC and WSIX
ashville and counter-proposal of
KDA Nashville for assignment
4|[1#0f Channel 5 there. FCC acknowl-
®dged that although Memphis and
ashville meet the 190-mile co-
, annel minimum spacing for Zone
II, the Commission was unaware
lof the 187.5 mile separation be-
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tween WMCT’s transmitter site
and Nashville.

The Commission further denied
petitions of WMCT requesting
modification of the FCC show
cause order in order that it might
change from Channel 4 to Channel
8 instead of to Channel 5.

Comrs. E. M. Webster and Frieda
B. Hennock dissented from the
Commission majority in the Nash-
ville proceeding but did not detail
their reasons.

Comr. Robert F. Jones, who is
leaving FCC to join a private law
firm, did not participate in any of

"last week’s actions (see story page

23).
Meanwhile, other allocation de-
velopments last week included:

@ Refusal by FCC to reconsider
the Sixth Report so as to assign
vhf channels to La Crosse, Green
Bay, Wausau and Eau Claire, Wis.,
for noncommercial educational use
in lieu of presently assigned uhf
channels. FCC also refused re-
quest of State Radio Council to
switch the reservation at Madison
from uhf Channel 21 to vhf Chan-
nel 3. Chairman Paul A. Walker
and Comr. Frieda B. Hennock dis-

" sented.

@ Denial by Commission of
petitions of WHIS Bluefield, W.
Va., and WOAY Oak Hill, W. Va.
[BeT, Aug. 11], for waiver of one-
year waiting rule so as to amend
allocations table to add channels
there.

@ Protest of FCC’s proposal to
allocate vhf Channel 4 to Irwin,
Pa. [BeT, Sept. 1], filed by
WWSW Pittsburgh, which charges
Commission is seeking to add chan-
nel to Pittsburgh area by “indirec-
tion.”

® Support of the Irwin pro-
posal, filed by WMCK McKeesport,
Pa., which would be eligible to seek
the facility there.

@ Petition by WBRY Water-
bury, Conn., that FCC waive the
one-year rule so as to add uhf
Channel 83 there and thus elim-
inate competitive hearing between
WBRY and WATR for uhf Chan-
nel 53. WBRY said Channel 83 is
available without conflict and must
have been overlooked by Commis-
sion in final allocation.

Setting WGAL-TV’s application
for switch to Channel 8 (as re-
quired by FCC’s show cause order)
for comparative hearing with the
new-station bid of WLAN drew
sharp protest from Comr. Sterling,
who in his dissent pointed out that
the Third Notice of Further Rule
Making in March 1951, upon which
the Sixth Report is based, clearly
indicates the show cause orders for
existing stations to change chan-
nels were part of the national re-
allocation plan and do not fall
under Sec. 309 of the Act. Sec. 309
requires FCC to hold comparative
hearings for competitive applicants
seeking the same facility in a given
area.

Telecasting

Competitive Hearing Ordered by FCC

“I am convinced,” Comr. Sterling
said, “that had the 31 licensees
concerned been advised by the Com-
mission that they might be sub-
jected to hearings on competing ap-
plications when the show cause
orders were issued requiring a
move to a different channel from
the one occupied, the Commission
would still have been in the ‘ice
age’ because these licensees, for
their own protection, would have
objected to the show cause orders
in order to avoid competitive hear-
ings with new applicants for the
new assignments in their respective
communities.”

WLAN long sought to intervene
in the show cause proceeding
whereby FCC would require
WGAL-TV to change from Chan-
nel 4 to 8 and even went before the
U. S. Court of Appeals some weeks
ago. WLAN dropped its appeal
when FCC acknowledged that
Channel 8 had not been finally as-
signed to WGAL-TV, despite the
show cause order, and indicated
WLAN had lost no right to com-
pete for the channel [B®T, Aug. 4].

The Commission majority in its
memorandum opinion and order
said WLAN’s “request for recon-
sideration of the (FCC) dismissal
of its request to intervene in the
WGAL show cause proceeding is
based on a misconception of the
action taken by the Commission in
its Sixth Report and Order and in
the memorandum opinion and order
of April 14 . . . In these proceed-
ings the Commission endeavored to
establish a new and revised tele-
vision channel assignment table
which would provide a truly na-
tionwide television service with a
minimum of interference. . . . It
was, therefore, eritical to the estab-
lishment of an efficient nationwide
interference-free television service
that greater separations be effected
between stations.”

Separation Noted

The opinion noted that WGAL-
TV on Channel 4 is 132 miles from
WNBT (TV) New York and 86
miles from WNBW (TV) Wash-
ington, also on that frequency.

To accomplish the separation
objectives, the majority said, “pre-
sented two questions with respect
to Lancaster. First, the question
was presented whether as a mat-
ter of good assignment principles
the frequency in use should be re-
tained in the community or whether
another frequency should be as-
signed in place of the deleted fre-
quency. Second, the question was
presented whether, in the event
that the assigned frequency were
deleted and a new frequency sub-
stituted, the existing station should
be authorized to operate on the new
frequency in place of the deleted
one.”

“These are separate and distinct
questions,” the majority found.
“The first is a rule making ques-

-

tion of a quasi-legislative nature,
while the latter is solely a licens-
ing problem, adjudicatory in na-
ture.”

The Commission noted that both
WLAN and WGAL-TV supported
the Third Notice proposal to al-
locate Channel 8 to Lancaster in
lieu of Channel 4 and said FCC’s
“decision in the Sixth Report and
order was limited solely to the as-
signment question and no deter-
mination was made concerning the
licensee who would be authorized
to operate Channel 8 in Lancaster.”

The Commission pointed out it
“expressly left open the question
with respect to [WLAN’s] right to
comparative consideration, were
it to make (as it now has) ap-
propriate amendments to its ap-
plication prior to final action on
the WGAL-TV show cause order.”

Refutes Contention

The FCC majority stated it finds
“no merit” in WGAL-TV’s conten-
tion that WLAN is not entitled to
comparative hearing for the rea-
son that the show cause order was
promulgated not pursuant to Sec.

‘309 but pursuant to Sees. 303(f)

and 312(b), thus being legislative
in nature and not warranting com-
parative hearing.

“The sole rule making determina-
tion with respect to Lancaster
which was made by the Commission

was that which related to the as-

signment of specific television chan-
nels to Lancaster,” the majority ex-
plained. “This determination, by
rule making . . . is not, however, to
be confused with the entirely dif-
ferent adjudicatory determination
with respect to the licensing of per-
sons to operate stations on these
channels. And in particular, the
specific question presented here as
to whether an authorization should
be issued to operate a television
station in Lancaster on Channel 8
to the existing licensee of station
WGAL-TV or to the new applicant
[WLAN], in no respect presents
any rule making question.”

FCC based this conclusion upon
the Ashbacker case as decided by
the Supreme Court and now Seec.
309 (b) of the Communications Act.

Pending final determination of
the comparative hearing, FCC said
it has three alternatives with re-
spect to continued operation of
WGAL-TV. It said WGAL-TV

- could continue on Channel 4 during

that time, it could terminate Chan-
nel 4 operation, or third, could issue
a conditional authority to operate
on Channel 8. FCC preferred the
third alternative since the first
would continue the sub-minimum
spacing problem and the second
would leave Lancaster without
service entirely.

The majority ruled that WGAL-
TV should operate on Channel 8
with minimum power since “we
recognize that permitting the exist-
ing station to incur substantial ad-

(Continued on page 70)
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Signal Overlap

(Continued from page 65)

ley and WGAL-TV proceedings:

@ Does the scarcity of chan-
nels in TV mean that FCC will be
more strict in its duopoly prohi-
bition than in AM?

@® How much overlap will be
considered significant? . .. Grade A
overlap only or both Grade A and
Grade B?

@® How much “ecommon control”
of stations will be required for
them to be considered under com-
mon control for duopoly proceed-
ings? What percentage of dual
ownership is significant?

@® In considering overlap cases,
how much weight will be given
to other TV services available or
proposed to the area involved?

@® What about factors of other
holdings in radio, movies, news-
papers ete. within the same or ad-

jacent communities ?

@® How much weight will be
given to the program offerings of
the stations involved? Will it be
more signifiecant if the stations
each are offering diverse programs
rather than duplicating network
shows ?

The impact of television as a
medium of communication as well
as < its economic value are other
factors cited as possibly affecting
the Commission’s consideration of
the multiple ownership problem.

Also pointed out was the psycho-
logical effect that would be put
upon the Commissien in ruling on
a duopoly case involving an appli-
cant which has multiple other TV
holdings, as contrasted to an appli-
cant which might have stations
only in the two markets involved.

This brought observation that

the Commission may be expected
to rule on the multiple-ownership
cases on a case-to-case basis as it
has in the radio field. Multiple
TV holdings in diverse markets are
now limited to five stations.

Sec. 3.636 of the Commission’s.

rules pertaining to multiple owner-
ship, as finalized by the Sixth Re-
port [Be®T, April, 14], provides:

(a) No person (including all persons
under common control)!? shall, directly
or indirectly, own, operate, or control
more than one television broadcast sta-
tion that would serve substantially the
came area as another televicion broad-
cast station owned, operated, or con-
trolled by such person.

(b) No person (including all persons
under common control) shall, directly
or indirectly, own, operate, or contro!
more than one television broadcast sta-
tion, except upon a showing (1) that
such ownershinp, operation, or control
would foster competition among tele-
vision broadcast stations or provide a
television broadcasting service distinct
and separate from exist'ng services,
and (2) that such ownership, cperation,

12 The word “control” as used herein
is not limited to majority st>ck owner-
ship but includes actual working con-
trol in whatever manner exercised.

Harrington, Righter & Parsons, Inec.

The only exclusive TV Station Representative
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WLTYV Aianta

owned by Broadcasting, Inc.

WA AM Baltimore
owned by WAAM, Inc.

WERBEN-TV Bufado

New York
Chicago

San Francisco

owned by Buffalo Evening News

WEMY-=TYV Greensboro

owned by Greensboro News and Record

WDAF-TV Kansas City

owned by The Kansas City Star

WHAS-=TV Louisville

owned by the Courier-Journal & the Louisville Times

WTEMJI-TV Milwaukee

owned by the Milwaukee Journal

WTTG Washington

owned by Allen B. DuMont Labs., Inc.
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~ of coverage and area in compara-

or control would not result in the con.
centration of control of televisior|
broadcasting facilities in a manner ig

. consistent with public interest,

venience, or necessity; Provided,
ever, That the Commission will cons
the ownership, operation, or contr
more than five television broadcast sta.
tions to constitute the concentration ¢
control of television broadcast faci
ties in a manner inconsistent with p:
lic interest, convenience, or necessit,
Certain of the industry cou
felt that the multiple owne:i:'
issue may be brought up in oth
cases and eventually may me
that some existing multiple-statior
operators might be forced to dis-
pose of stations involved.

Others took an opposite view a
explained that telecasters fa
with potential duopoly situation:
could avoid them by not increasin
power to the limit that would cause)
the overlap. They suggested that
competitors who might proposel
“more efficient utilization” of the
channel through higher powe:
would not be successful in winning
over the facility at time of renewal,
since FCC has ruled out the issu¢l

tive hearings involving the same
market [B®T, Sept. 1].

Would Enlarge Issues

In reply to the latter conjecture
some counsel noted the issue of
coverage and area comparison ir
consolidated hearings is under con-
test and a number of petitions have
been filed with the Commission t¢
enlarge issues in various hearings
so as to allow such comparison
They contend that the problem may
yet be resolved through court ap-
peals. :

Other potential overlap ecases
mentioned by industry attorneys
included the Storer stations WSPD
TV Toledo, Ohio, and WJBK-TV
Detroit. Both, however, receivec ‘
renewal of license for the regula:
period by the Commission last
week. Toledo is 53 airline miles
from Detroit.

Another overlap case is that of {

—

Greater Rockford TV Inec., appli-
cant for Channel 13 at Rockford
I1l.,, which is mutually exclusive
with the bid of WROK there. In
notifying the firm that comparative
hearing is required [B®T, Sept.
15], FCC interjected the overlap
issue along with another on anti-
trust. Wisconsin theatre operator
Rolando F. Gran, 22.4% owner of
Greater Rockford, also is 509
owner of Milwaukee Area Tele-
casting Corp., Channel 12 appli-
cant at Milwaukee. FCC has said
there would be overlap of 13 miles
in Grade A coverage and 46 miles
in Grade B coverage between the
two proposed stations at Rockford
and Milwaukee.

Meanwhile, FCC has interjected
overlap issues into TV cases in-
volving KYNO Fresno, Calif., and
Waco Television Co., Waco, Tex
(see page 65). The KYNO issu;
concerns part-owner Sheldon An-
derson in view of his bid for
Tulare, Calif., where he operate
KCOK. Overlap issue for Waca
Television concerns Texas Stat
Network bid at Fort Worth. Lat
ter owns 409 of Waco firm.
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UNITY has won the ma]or
awards in Billboard’s 2nd
National TV Film Survey.

e . ..

when UNITY won the Ist
Billboard TV Film Survey it
could just have happened.

guf...

the second time makes us
kinda proud and thankful.

Ouv f&an’{s o o

to every station in the nation
for voting UNITY top honors. UNITY'S mew 50 page

catalog of films to fit
every time segment and
~ ~ ~ and thanks to BILLBOARD for the many kudos type of programming.

accorded to UNITY in the first and second TV Film Surveys.

Write, wire or phone for

UNTT Y georedionin

1501 BROADWAY, NEW YORK 18, N. Y. ¢ LOngacre 4-8234
ARCHE MAYERS “BOB'’ WORMHOUDT “CONNIE” LAZAR LEN FIRESTONE SID WEINER
President Sales Manager Program Director Eastern Div. Mgr. TV Booker
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Lancaster in Competitive Hearing Snarl
(Continued from page 67)

ditional expense involved in the
construction of a television station
operating with full power as pro-
posed by WGAL Inc. in its applica-
tion for a construction permit
could result in an advantage to
WGAL Inc. in a comparative con-
sideration of its application with
the competing application” of
WLAN.

“In addition, there is a further
reason for the limitation of this
conditional grant to minimum
power,” the majority stated, noting
WDEL-TV Wilmington has filed
pursuant to another show cause
order to switch from Channel 7 to
12 and increase effective radiated
power from 0.476 kw to 316 kw.
The majority continued:

In view of the common ownership
of WGAL-TV and WDEL-TV, this ap-
plication, together with the pending
application of WGAL Inc., present the
question whether the operations pro-
posed would be in contravention of
Sec. 3.636 of the Commission’s rules
relating to multiple ownership. This
question, however, is not presented by
the operation of WGAL-TV on Chan-
nel 8 at its present site with minimum
power provided for by the Sixth Re-
port and Order and by the operation
of WDEL-TV on Channel 12 at its pres-
ent site with minimum power provided
for by the Sixth Report and Order.

In view of our conclusion that the
applications of WGAL Inc. and [WLAN]
should be designated for comparative
hearing we believe that the application
of WDEL Inc. for construction permit
should be consolidated in that proceed-
ing in view of the foregoing questions
relating to multiple ownership. The
considerations set forth above which
impelled the grant of authority at this
time to WGAL-TV for operation on
Channel 8 apply equally to the opera-
tion of WDEL-TV on Channel 12. With
1espect to WGAL-TV, that authority
was granted only conditionally in view
of the pendency of the comparative
hearing of the qualifications of WGAL,
Inc. and Peoples. This latter consid-
eration does not, of course, apply with
respect to WDEL Inc. WDEL Inec. does
not, however, have an application be-
fore us requesting operation on Chan-
nel 12 in Wilmington with minimum
nower, as does WGAL, Inc. with re-
spect to Channel 8 in. Lancaster. Since
on application for such operation has
been filed, specifications can not. be
drafted, and we are not in a position,
therefore, to authorize the operation
of WDEL-TV at this time on Channel
12 in Wilmington with minimum power.

We believe, however, that it is im-
rerative that the channel changes con-
templated by the show cause orders
issued in this proceeding be accom-
plished with dispatch, and spszcifically,
that WDEL-TV shift its operations
from Channel 7 to Channel 12 in Wil-
mington at the earliest practicable date.
Accordingly, WDEL Inec. is requested
to file an application seeking authori-
zation to operate WDEL-TV in Wil-
mington on Channel 12 with minimum
power.

Taking issue with the majority’s

conclusions in several respects,
Comr. Sterling dissented as fol-
lows:

I find it necessary to dissent from
the action of the majority which holds
a comparative hearing is necessary for

Philadelphia Story

PROPOSAL that all Philadelphia
City Council meetings and certain
council committee meetings be tele-
cast was made last week by Coun-
cilman Philip Lord. One of three
Republican councilmen, Mr. Lord,
said that council members have
expressed a desire to have the pub-
lic know more about their work.
The best way to accomplish this,
said Mr. Lord, would be to have
the meetings telecast.
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the purpose of determining the suc-
cessful applicant for channel 8 at Lan-
caster, Pennsylvania. The Commission
stated clearly in the Third Notice of
Further Proposed Rule Making con-
cerning the television service the rea-
sons why it was issuing Show Cause
Orders to change channels of the exist-
ing facilities in the 31 cities concerned.
This is pointed out with emphasis in
paragraph 9 as follows:

* % * In the light of the informa-
tion set forth in paragraphs 5, 6 and
7 herein, it is the judgment of the
Commission that its actions will re-
sult in a better utilization of teie-
vision channels in the United States,
Mexico and the Dominion of Canada
by increasing the service area of the
stations already on the channels in
question and reducing the interfer-
ence which would be caused to new
stations that will be added to the
channels in question; will promote
the public interest, convenience and
necessity; and will more fully and
completely carry out the provisions
of the Communications Act of 1934,
as amended. Accordingly, pursuant
to the provisions of sections 303 (f)
and 312 (b) of the Communications
Act of 1934, as amended, the licensees
and permittees listed in paragraph 8

WAGE CONTROLS

WSB Defines ‘Engineers’

AN OFFICIAL order interpreting
the amended Defense Production
Act with respect to wage-salary
exemptions for “professional engi-
neers” was issued by the Wage
Stabilization Board last Wednes-
day.

In substance, the interpretation
coincides with that handed down by
the Office of Salary Stabilization
this past summer. It covers “pro-
fessional engineers employed in a
professional capacity.”

The interpretation makes plain
that radio-TV broadcast technicians
and others — maintenance, sales,
stationary, ete.—do not properly
fall within the definition, and thus
are not exempt. Wage contracts
negotiated for non -supervisory
technicians with union (IBEW,
NABET) membership are subject
to WSB jurisdiction.

By contrast, the bulk of radio
consulting engineers are “profes-
sional . . . employed in a profes-
sional capacity” and hence exempt
from wage or salary controls. The
definition may have varying appli-
cation to engineers in electronies
firms, depending on the nature of
their work.

Rules Change

IN A MOVE to simplify adminis-
trative procedure, the FCC last
week amended its rules and dele-
gated to the Chief, FCC Field En-
gineering & Monitoring Bureau,
the right to authorize the Secre-
tary to suspend the licenses of
commercial radio operators when
they violate the rules. Authoriza-
tion could also be granted the
Secretary to set the matters for
hearing, if requested by the holder
of the license. Similar authority
was given to the Chief of FCC’s
Safety & Special Radio Services
Bureau to give authorization to the
Secretary for the issuance of orders
5 ing the licenses of ama-

above are directed to show cause in
these proceedings and in accordance
with the procedures hereinafter set
forth why their licenses and permits
should not be modified as set forth
in paragraph 8 above in the event
the Commission deletes from their re-
spective cities the channels listed
under the Heading ‘Present Channel
Assignment’ and substitutes therefor
the channels listed under the heading
‘Proposed Channel Assignment’.”

This language makes it abundantly
clear why the Commissien found it
necessary to change the operating as-
signment of station WGAL from Chan-
nel 4 to 8 in order to provide a national
television allocation plan which would
better serve the entire Country; con-
sequently, the proceeding was not one
under Section 309 of the Act by which
the Commission must hold a compara-
tive hearing for competitive applicants
seeking a particular frequency in a
particular community.

If the Commission anticipated that it
would be required to entertain compet-
ing applications in the 31 Show Cause
cities, it should have so indicated._i‘n

No Mike Fright '

MIKE DiSALLE, Demo-
cratic candidate for the U.S.
Senate, last Wednesday took
his Talkathon into a third
Ohio city—Toledo—and eame
away with $4,000 in ecam-
paign funds. Mr. DiSalle
conducted a question-and-
answer program telecast by
WSPD-TV and broadcast by
Toledo radio stations, an-
swering some 450 queries
from listeners - viewers.
Earlier, the former OPS
chief had appeared on simi- §
lar shows in Columbus and'’
Cincinnati [BeT, Sept. 8].

the Third Notice. Moreover, if
eration had been given to competing
applications for the 31 channel changes
involved in these proceedings and if
hearings were necessary, it would have
been, in my opinion, impossible to have
lifted the ‘“freeze” on April 11, 1952.

It is well known that because of the
mileage separation required between
cities in order to provide an engineer-
ingly sound, nationwide assignment
plan, there is a chain reaction which
affects co-channel assignments hun-
dreds of miles from a particular city.
It is obvious from the above that the
assignment proceedings and the Show
Cause proceedings were interdependent
and constituted a single plan of action
on the part of the Commission.

I am convinced that had the 31 licen-
sees concerned been advised by the
Commission that they might be sub-
jected to hearings on competing appli-
cations when the Show Cause Orders
were issued requiring a move to a
different channel from the one occu-
pied, the Commission would still have
been in the ‘ice age” because these
licensees, for their own protection,
would have objected to the Show Cause
Orders in order to avoid competitive
hearings with new applicants for the
new assignments in their respective
communities.

I do not believe that the Ashbacker
Case constitutes a precedent for the
action taken by the majority. In that
case, the filing of the application for
change in facilities was initiated by a
licensee whereas in the instant case the
application for change in channel stems
from the Commission’s initial action in
issuing the Order to Show Cause to
WGAL. The latter merely followed the
procedure required to carry out the
Commission’s determination with re-
spect to the Show Cause Order.

I recognize the right of an applicant
to file a competing application for ex-
isting facilities when the application of
a licensee is before the Commission for
renewal. The Commission issued a re-
newal of license to WGAL on Channel
4 as of July 30, 1952, subject to the
Show Cause proceeding. Peoples did
nct have an application for compara-
tive hearing on Channel 4, hence has
no standing as a competing applicant.
It would be proper for the Commis-
sion to consider an application request-
ing a comparative hearing when the
license issued to WGAL on July 30,
1952 is up for renewal. In the interim
WGAL should be authorized to operate
on Channel 8 in accordance with-the
Show Cause Order.

I concur with the result of the action
taken by the majority in making a con-
ditional grant to WGAL-TV on Chan-
nel 8. I would be in favor of a full
grant now.

I am of the opinion that the overlap
results from the Engineering Standards
adopted by the Commission and hence
must be recognized as such.

In the Nashville action, the Com-
mission explained “it is our view
that Channel 5 is incorrectly as-
signed to Nashville at a sub-stand-
ard separation. We believe that we
must reconsider our action on the
Nashville counter-proposals in light
of the facts now brought to light.
If, in acting on these counter-pro-
posals, we had been aware of the
actual separation between Nash-
ville and WMCT, we would not,
and in fact could not under our
standards, have assigned Channel
5 to Nashville.

“Upon reconsideration, therefore,
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and based on our knowledge of ti
actual separation between Nasf
ville and the WMCT transmitt§
site, we are required to deny tlf
counter-proposals of the Nashvil
parties seeking the additional a
signment of Channel 5 to Nashvil
and to correct the Sixth Report ar
Order and the table of assignmen
set out in Sec. 3.606 or our rules !
deleting therefrom the assignmer
of Channel 5 to Nashville.”

FCC said, however, this did nt
preclude assigning Channel 5 1
another city within the Nashvil}
area provided the minimum 19t
mile separation is met. Old Hicl§
ory was found to meet this test.

Refuses Switch

The Commission refused to grar
WMCT’s petition to switeh {
Channel 3 or 10 in lieu of Chann:
5 since it would vielate rules rela
ing to the temporary processin
procedure.

In seeking waiver of the one-yea
rule, WHIS Bluefield asked th
Commission to include the enti
state of West Virginia in Zone
and to amend its table to subst
tue Channel 4 to 6 at Beckley an
assign Channel 6 at Bluefielc
WOAY Oak Hill asked that Oa
Hill be included in Zone I so tha
Channel 4 could be allocated thex¢

FCC said no reasons for th
waivers were advanced by the tw
petitioners and pointed out th
Sixth Report explained why th
waiting period is needed. Th
Commission continued:

We stated that such a provisio
serves a two-fold purpose: First, thz
it will permit the utilization of th
Commission’s limited personnel for th
consideration and processing of th
hundreds of applications for televisio:
stations which have been filed since th
processing of such applications ha
commenced. We are of the view tha
prompt action upon these application
is necessary and desirable in view o
the duration of the television proceedj)
ings since 1948. and the consequen
freeze on the establishment of new sta
tions.

We stated that the second end to bf
served by this provision is that the ex
perience gained in the ensuing year 11
the consideration and processing of ap
plications for new stations will be e
tremely valuable in the re-evaluatio
and reconsideration of the table of as
signments and in the disposition o
such petitions requesting an amend
ment to the table. Our experience sinc
the processing of television applice
tions commenced on July 1 he
strengthened our belief that the on
year waiting period prescribed by Sed
3.609 is both necessary and desirable]
No reasons have been offered by peti

(Continued on page 72)
‘411\
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Isn't this the best reason in the world for
giving your selling message the extra sock
that only WJBK-TV can give you in Detroit?

Here Are the Top Ten TV Shows in Detroit:
1st BOSTON BLACKIE.................WJBK-TV

2nd GODFREY'S TALENT SCOUTS...... WJBK-TV
3rd WHAT'S MY LINE?........... «oo. . WIBK-TV
4th BOXING.................c..u....WIBK-TV
5thh BIG TOWN. oL ot e WJBK-TV
6th DANGER.................... oo WIBK-TV
ZthE DRAGNET .o . oo, .. WWIJ-TV
8th GODFREY AND HIS FRIENDS......WJBK-TV
9th RACKET SQUAD........ coeneesss s WIBK-TV

According to Pulse July Program Averages

September 22, 1952 ©

10th TELEVISION PLAYHOUSE.......... . WWJ-TV
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Lancaster in Competitive. Hearing Snarl
' (Continued from page 70)

tioners nor are we aware of any rea-
sons, for waiving the provisions of this
rule, or for amending it to permit
the consideration of such petitions as
the instant ones.

WWSW Pittsburgh, respecting
the Irwin proposal, noted FCC de-
ferred action of the petition of
WLOA Braddock, Pa., for recon-
sideration of the Sixth Report on
the grounds that if Channel 4 is al-
located to Irwin it may be applied
for in Braddock.

“In other words,”” WWSW con-
tended, the Commission thus sug-
gets its willingness to assign Chan-
nel 4 to Braddock but only by indi-
rection. But if the channel were
directly assigned to Braddock it
could be used in Pittsburgh.”

Criticizes ‘Juggling’

“The pregoing type of juggling
of assignments is wrong and is un-
necessary under any conceivable
interpretation of the Commission’s
powers,” WWSW charged. “Since
the plain purpose of Mayor [David
L] Lawrence’s petition [to assign
Channel 4] to Irwin is to increase

television service to the Pittsburg!
area, the issue should be met di
rectly and not in such a way as t
make the Commission appear guilt
of subterfuge. Any scheme b
which the actual result is an add|
tional channel for Pittsburgh bu
which will require studios in Irwi
should be rejected.” ]

“Equally,” WWSW asserted, th|
Commission should not become ir}
volved in any contrivance whic
will give unmerited preference” f|
WLOA over other Pittsburgh are
applicants. |

WMCK’s Plans

WMCK McKeesport, in its sup
port of the Irwin proposal of FCJ
on grounds it would result in eff
cient spectrum use, stated it plan
to file for Channel 4 at McKeespou
should the proposal be finalizec

In order to add uhf Channel 8
at Waterbury, WBRY would sul
stitute uhf Channel 75 for 14
served Channel 83 at Poughkee
sie, N. Y., and substitute uhf Char
nel 48 for 60 at Middletown, N. ¥
WBRY explained no application
are pending for those channels ij
the two cities.

RTMA MEET

TELEVISION set manufacture will approximate 5,775,000 units thi
year, in the “average’ estimation of members of the Radio-Televisio}
Mfrs. Assn.’s Sales Managers Committee, as recorded during RTMA’
three-day meeting in New York last week.

This figure was described as the
“average” of all estimates by com-
mitteemen, and compares with the
1952 production forecast of around
5 million sets.

Other highlights of the first two
days of the Wed.-Fri. sessions, in
which more than a score of com-
mittee and section meetings were
held, included plans to sponsor, in
conjunction with New York Trade
School, a course for training tele-
vision technicians; organization of
a combined phonograph industry
committee, and plans for partial
sponsorship of a contest among
youthful amateur radio operators.

To Choose Successor

Top news development of the
three-day sessions was expected
at a meeting of the RTMA board,
which was to name a successor to
President Glen A. MecDaniel, either
on a permanent or interim basis
(see AT DEADLINE for late develop-
ment). Mr. McDaniel has re-
signed, effective Oct. 1, to return
to New York and the practice of
Law [BeT, June 30]. Board
Chairman A. D. Plamondon Jr.
was slated to preside over this
meeting. ’

Earlier, the Service Committee
approved sponsorship of a TV
technicians training course in con-
junction with NYTS, a private in-
stitution. Teacher of the course
will come from industry, RTMA
will provide funds to help offset
expenses not covered by tuition,
and manufacturers will provide
equipment to be used in the course.

5,775,000 TV Set|
Seen for ‘52

*
An industry advisory board als
will be set up to counsel with bot!
the teacher and the school.

In the phonograph industry con
ference, J. A. Berman of Shur
Bros. Inc., Chicago, was mname:
chairman of a combined industr:
committee of representatives fron
the radio-TV equipments and part
industry and the phonograp!
manufacturing, records, and needle
industries. John W. Griffin of th:
Record Industry Assn. was ap
pointed chairman of a subcommit
tee to devise a slogan or them:
promoting music in the home
while Norman C. Owens, of Web
ster-Chicago Corp., was designate«
to head a subcommittee to promots
cooperation with other associations

The ham operators contest plans
approved by the Amateur Activi
ties Section of the RTMA Part;
Div., envision some 200 prizes fo:
a Radio Club and Radio Contes
being sponsored by RTMA an¢
Boys’ Life magazine in cooperatiol
with American Radio Relay Leagu«
and other amateur radio organiza
tions and publications.

Contest is open to youths wk
are not already licensed amateu
operators and who have no
reached their 19th birthday b
Jan. 1, when the competitio
opens, and prizes will be awarded i
two categories: One, where manu
factured receivers (including con
verted surplus) are used, and th
other where home-built receiver
(including those built from Kkits
are employed.

BROADCASTING ® Telecastin
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» HAS 7 of top 101
i
{ HAS 10 of top 141
: IS THE ADVERTISER'S TOP |

SPOT FOR SALES! f
‘“ 5 SAN |
| CHANNEL ANTONIO |
f REPRESENTED BY KATZ |

NATIONAL SALES HEADQUARTERS—
TOM HARKER, V.P. NATIONAL SALES DIRECTOR
488 MADISON AVENUE, NEW YORK CITY, N. Y.

g Mrestling—-KEYL 6 T,eyle}/isiéi\,,?% se—Station-B 1 Arthur Murray Dance Party—KEYL
) T o -KEY . Mortin Kane, Private Eye—

vst '  out of the top 14, , |
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TV Grants, Applications, Sept. 12-18

(Continued from page 66)

of center of Terre Haute. Geographic
coordinates 39° 28° 32” N. Lat., 87° 27
28” W. Long. Transmitter and antenna
GE. Legal counsel McKenna & Wilkin-
son, Washington. Consulting engineer
A. D. Ring & Co., Washington. Prin-
cipals include equal (209 ) partners
Albert S, Polan, E. G. Polan, Lincoln
M. Polan, Dr. Charles M. Polan and
Lake Polan Jr., all 209% partners in
Polan Industries (mifrs. of glass enve-
lopes for television tubes and elec-
tronics mfg.) and also 209% partners in
Huntington Processing & Packeaging
Corp. (mobile machine shop umnits),
Huntington. Applicant is grantee of
new TV station in Ashland, Ky. City
priority status: Gr. A-2, No. 62.

UTICA, N. Y —Richard H. Balch,
uhf Ch. 19 (500-506 mc); ERP 52.2
kw wvisual, 26.1 kw aural;' antenna

height above average terrain 878 ft.,
above ground 531 ft. Estimated con-
struction cost $358,052, first year operat-
ing cost $250,000, revenue $250,000. Post
Office address 20 Whitesboro St., Utica
2. N. Y. Studio location to be deter-
mined. Transmitter location at inter-
section of Grace Hill Road and Smith
Hill Road, about 2.5 mi. NE of Deer-
field, 500 ft. SE of WKTV (TV) an-
tenna. Geographic coordinates 43° 08’
34" N. Lat., 75° 10’ 39” W. Long. Trans-
mitter DuMont. antenna GE. Legal
counsel Cohn & Marks, Washington.
Consulting engineer Kear & Kennedy,
Washington. Sole owner of applicant is
Richard H. Balch, vice president of
Frost Inc. (fishing tackle distributors),
New York: president of Horrocks-
Ibbotson Co. (fishing tackle mfrs.),
Utica, N. Y., and interest in real estate
and insurance companies. Mr. Balch
was permittee of WFRB-AM-FM Utica
which was deleted in 1948. City priority
status: Gr. B-2, No. 144.

MOUNT AIRY, N. C.—Ralph D. Ep-
person (WPAQ), uhf Ch. 55 (716-722
mce); ERP 21.4 kw visual, 10.7 kw aural;
antenna height above average terrain
1,480 ft., above ground 370 ft. Estimated
construction cost $150,700, first year
operating cost $125,000, revenue $135,000.
Post Office address WPAQ. Mount Airy,
N. C. Studio Ilocation WPAQ Bldg.
Transmitter location within park
grounds of Pilot Mt., 3 mi. almost
due south of town of Pilot Mt., 1,570
ft. west of spectacular pinnacle known
as Pilot Knob. Geographic coordinates
36° 20" 23.4” N. Lat., 80° 28’ 48” W. Long.
Transmitter and antenna RCA. Lesgal
counsel A. L. Stein, Washington. Sole
owner of applicant is Ralph D. Epper-
son, owner of . City priority
status: Gr. A-2, No. 691.

4+ TOLEDO, Ohio—The Community
Bestg. Co. (WTOL), vhf Ch. 11 (198-204
me); ERP 316 kw visual, 158 kw aural;
antenna height above average terrain
1,000 ft., above ground 1,042 ft. Esti-
mated construction cost $805,383, first
year operating cost $1,033,127, revenue
$1,244.289. Post Office address 708 Madi-
son Ave., Toledo 2, Ohio. Studio loca-
tion not indicated. Transmitter location
on Cedar Point Road near Norden
Road. 3 mi. east of Harbor View.
Geographic coordinates 42° 40’ 22" N.
Lat., 83° 22° 47" W. Long. Transmitter
and antenna RCA. Legal counsel Pier-
son & Ball., Washington. Consulting
engineer A. D. Ring & Co., Washington.
Principals include President and Treas-
urer Frazier Reams (70% ), Vice Presi-
dent Morton Neipp (10%). Secretary
and Managing Director Thomas 8.
Bretherton (10%) and Assistant Secre-
tary Glenn H. Reams (109 ). City prior-
ity status: Gr. B-4, No. 192.

CALL ASSIGNMENTS

FCC assigned the following
call letters to TV station per-

mittees: .
WITV (TV) Ft. Lauderdale,
Fla. (Gerico Investment Co., uhf

Ch. 17; previously assigned
WFTV [TV]); WAKR-TV Akron,
Ohio (Summit Radio Corp., uhf
Ch. 49); WMAC-TV Massillon,
Ohio (Midwest TV Co., uhf Ch.
23); WKST-TV Newecastle, Pa.
(WKST Inc.. uhf Ch. 45);
WHUM-TV Reading, Pa. (East-
ern Radio Corp.. uhf Ch. 61);
WEEU-TV Reading, Pa. (Hawley
Bestg. Co., uhf Ch. 33); WIVU
(TV) Scranton, Pa. (Appalachian
Co., uhf Ch. 73; previously as-
signed WUTV [TV]), and WSLS-
TV Roanoke, Va. (Roanoke Betg.
Corp., vhi Ch. 10).
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FLORENCE, S. C.—Pee Dee Televi-
sion Corp., vhf Ch. 8 (180-185 mc); ERP
27.7 kw visual, 13.85 kw aural; antenna
height above average terrain :353 ft.,
above ground 355 ft. Estimated con-
struction cost $169,155, first year oper-
ating cost $115,000, revenue $150,000.
Post Office address -P. O. Box 1211,
Florence, S. C. Studio and transmitter
location 3 mi. NW of Florence on U. S.
52, site of WIMX (AM). Geographic
coordinates 34° 13’ 40” N. Lat., 79° 47" 58”
W. Long. Transmitter DuMont, antenna
RCA. Legal counsel Dow, Lones &
Albertson, Washington. Consulting en-
gineer Craven, Lohnes & Culver, Wash-
ington. Principals include President
Eugene E. Stone (7.19% ), president and
58.1% owner of WIMX Florence: Vice
President Lewis B. Hyman Sr. (7.1%),
vice president and 529% owner of
WDSC-AM-FM Dillon, S. C.; Vice Pres-
ident and Secretary Paul H. Benson Jr.
(7.1%), secretary and 32.9% of WIMX;
Treasurer J. Boone Aiken (7.1%), own-
er of Aiken & Co. (general insurance,
real estate, proverty management,
mortgage loans and investments), Flor-
ence; W. Lee Flowers (7.19,), president
and majority stockholder of W. Lee
Flowers & Co. (wholesale grocers in
Lake City and Marion, S. C., and
Lumberton, N. C.); Joseph K. Martin
(7.19), president and 14% owner of
WDSC-AM-FM; DeLeon Finklea (7.1%),
owner of retail radio and television
sales and service business, Florence:
John G. Hyman (7.19%), 909 owner of
Hyman Drug Co., Pamplico, S. C., and
25% to 509 interest in various motor
companies (automobile sales and serv-
ice); Willie B. Cox (7.1%), president
of Cox Motors (Hudson and Packard
automobile dealers), Florence; L. Carl
Hyman (7.19%), president of Hyman
Auto Co., Lake City and Hemingway,
S. C.; 1. Percy McWhite (7.1% ), presi-
dent of Palmetto Bank & Trust Co.,
Lake City, distributor for Gulf Oil
Corp. and 509 owner of Thomlinson
& McWhite, cotton ginners, Lake City;
Philip B. Brown (7.19,), vice president
and 2% owner of WDSC and secre-
tary-treasurer and 50% _ owner of
Brown-Lucius Corp. (FCX dealer agent,
farmer’s cooperative), Dillon; John Mc-
Donald Law (7.1%), vice president and
8.9% owner of WIMX, and engaged in
real estate and business sales on com-
mission basis, and- Dr. Dexter M.
Evans (7.1%), general practice of medi-
cine, Lake City. City priority status:
Gr. A-2, No. 228.

GALVESTON, Tex.—Rudman Televi-
sion Co., uhf Ch. 35 (596-602 mc); ERP
227 kw visual, 119 kw aural; antenna
height above average terrain 469 ft.,
above ground 482 ft. Estimated con-
struction cost $422,500, first year oper-
ating cost $366,000, revenue $420,000.
Post Office address Mercantile Bank
Bldg., Dallas, or 5507 Edlen Drive,
Dallas, or c¢/o Ross K. Prescott, 1430
Life of America Bldg., Dallas. Studio
and transmitter location on State Hwy.
6 at Hitchcock, Tex.. 14 mi. NW of
Galveston. Geographic coordinates 29°
20" 59” N. Lat., 95° 01' 13” W. Long.
Transmitter and antenna GE. Legal
counsel Ross K. Prescott, Dallas. Con-
sulting engineer Guy C. Hutcheson,
Arlington, Tex. Sole owner of appli-
cant is M. B. Rudman, independent
oil operator in Texas, Oklahoma, Louis-
iana. Arkansas, North Dakota, Illinois,
Georgia, Florida, Alabama and South
Dakota; principal offices in Mercantile
Bank Bldg., Dallas. He also seeks TV
stations in Bismarck and Minot, N. D.
City priority status: Gr. A-2, No. 58.

APPLICATIONS MODIFIED

LOS ANGELES, Calif. — John Poole
Bestg, Co. (KBIG) (modification of ap-
plication), uhf Ch. 22 (518-524 mc);
ERP 540 kw visual, 315 kw aural; an-
tenna height above average terrain
2,929 ft.,, above ground 146 ft. Change
in antenna because of proposal of U.
of Southern California to mount its TV
antenna for uhf Ch. *28 on tower
owned by John Poole Bestg. Co., now
used by KFMV (FM) Los Angeles. For
earlier application, see B.T, July 7.

THOMASVILLE, Ga.—E. D. Rivers
Sr. (modification of application). Geo-
graphical coordinates changed to 30°
50" 55” N. Lat., 83° 57° 12” W. Long.
For application, see B.T, July 14.

MUNCIE, Ind—Tri City Radio Corp.
(WLBC) (modification of application),
to change ERP from 17.4 kw visual, 8.7
kw aural, to 18.05 kw visual, 9.1 kw
aural; change antenna height above
average terrain from 524 ft. tc 526 ft.
For application, see B.T, June 16.

{modification of application),
60 (745-752 mc); ERP 104 kw

2w aural; antenna height
terrain 304 ft., above

ground 360 ft. Estimated construction
cost $283,500, first year operating cost
$250,000, revenue $200,000. Post Office
address 7 East Lexington St., Baltimore
3, Md. Studio location 7 East Lexing-
ton St. Transmitter location 1220-1230
Curtain Ave. Geographic coordinates
39° 18’ 58” N. Lat., 76° 36’ 03” W. Long.
Transmitter DuMont, antenna RCA.
Legal counsel Arnold, Fortas & Porter,
Washington. Consulting engineer Jan-
sky & Bailey, Washington. Modification
of application; for earlier application
see B.T, Aug. 4.

LINCOLN, Neb.—Cornhusker Radio &
Televisicn Corp. (KOLN) (modification
of application), vhf Ch. 12 (204-210
me); ERP 21.6 kw visual, 10.8 kw aural;
antenna height above average terrain
313 ft., above ground 377 ft. Estimated
construction cost $195,129, first year
operating cost $180.000, revenue $200,-
000. Post Office address % Radio Sta-
tion KOLN Lincoln, Neb. Studio and
transmitter location 40 and W Streets.
Geographic coordinates 40° 49" 23” N.
Lat., 96° 39' 28” W. Long. Transmitter
and antenna RCA. Legal counsel Fisher,
Wayland, Duvall & Southmayd, Wash-
ington. Consulting engineer Commercial
Radio Equipment Co., Washington.
Principals include President Edward M.
0’Shea (now 48.5%: proposed 41.78%);
Vice President Harold E. Anderson
(now 2.5%; proposed 15.5%), and Secre-
tary Bennett S. Martin (now 48.5%;
proposed 41.78%). Modification of ap-
plication; for earlier application see
B.T, July 28.

FARGO, N. D.—WDAY Inc. (WDAY)
(modification of application), to change
ERP from 64.4 kw visual, 32.2 kw aural,
to 70.55 kw visual, 35.275 kw aural;
change antenna height above average
terrain from 460 ft. to 172 ft. For appli-
cation, see B.T, June 23.

PORTLAND, Ore, — Cascade Televi-
sion Co. (modification of application);
type of antenna and other equipment
changes. For application, see B.T,
Sept. 15.

PHILADELPHIA, Pa. — Lou Poller
(modification of application), uhf Ch.
23 (524-530 mc); ERP 1,000 kw visual,
500 kw aural; antenna height above
average terrain 755 ft., above ground
685 ft. Studio location to be determined.
Transmitter location on Waverly Road.
Geographic coordinates 40° 05° 307 N.
Lat., 75° 10’ 36” W. Long. Transmitter
RCA, antenna GE. For earlier applica-
tion, see B.T, Aug. 11.

KNOXVILLE, Tenn. — WKGN Inc.
(WKGN) (modification of application);
change in stockholders, and service
contours in engineering report cor-
rected. For application, see B.T, July
28.

NASHVILLE, Tenn. — WSIX Bestg.
Station (WSIX) (modification of appli-
cation), vhf Ch. 8 (180-186 mc); ERP
316 kw visual, 168 kw aural; antenna
height above average terrain 1,065 ft.,
above ground 631 ft. Estimated con-
struction cost $623,570, first year oper-
ating cost $500,000, revenue $500,000.
Change in antenna height to conform
with approval given to applicant by Air
Coordinating Committee for increase
in tower height. For earlier applica-
tion, see B.T, July 14

WICHITA FALLS, Tex.—Wichtex Ra-
dio & Television Co. (KFDX), (modi-
fication of application); change antenna
height above average terrain from 510
ft. to 504 ft. For application, see B«T,
June 30.

HONOLULU, T. H.—Radio Honolulu
Ltd. (modification of application); ad-
ditional corporate and financial data
submitted. For application, see B.T,
July 7.

EXISTING STATIONS
Changes Requested

WEKNB-TV NEW BRITAIN, Conn.—
Mod. CP (which authorized new TV
station), to increase ERP from 180 kw
visual, 90 kw aural, to 206 kw visual,
103 kw aural; move transmitter loca-
tion from 3.3 mi. NE of Southington
(Hartford), Conn., to Rattlesnake Mt.,
32 mi. SE of junction of U. S. 6 and
Connecticut Route 10, south of Farm-
ington, Conn.; antenna height above
average terrain 970 ft. Estimated cost
of change $334,379.

WEEK-TV PEORIA, Ill.—Mod. CP
(which authorized new TV station), to
change studio location from ‘“to be
determinad” to 2907 Springfield Road,
Groveland Township, 1ll.

WNAC-TV BOSTON, Mass.—Amended
application to change ERP from 200 kw
visual, 100 kw aural, to 26.6 kw visual,
13.3 kw aural: antenna height above
average ferrain 470 ft.

WWLP (TV) SPRINGFIELD, Mass.
—Mod. CP (which authorized new TV
station) to change ERP from 115 kw
visual, 58 kw aural, to 150 kw visual,
75 kw aural; change transmitter loca-
tion from Mt. Tom. 1.75 mi. NW of
Holyoke, Mass., and studio location

BROADCASTING e

AT SIGNING of pact for Genera
Motors to sponsor NCAA games o
NBC-TV were (I to r) Asa S. Bushnell|
director, NCAA TV program for 1952
William F. Hufstader, GM vice pres
ident in charge of distribution stafl
and Paul Garrett, GM vice presiden
of public relations staff.

from ‘‘to be determined,” to Nort|
West St., Provin Mt., Agawam, Mass.
_z{i(l;.;tefx;na height above average terrai

WSYR-TV SYRACUSE, N. Y.—Moc
CP (which authorized new TV station
to change type of antenna,

WFMY-TV GREENSBORO, N. C.-
Mod. CP (which authorized changes i
existing station) for extension of com
%et{g% date from Oct. 20, 1952, to Apri

WHUM-TV READING, Pa.—Mod. C}
(which authorized new TV station) t
change transmitter location from 2.
mi. SSW of Summitt Station, Berk
County, Pa., to 2.7 mi. SSW of Summit
Station, Berks County, Pa., antenn:
height above average terrain 1,766 ft.

WMCT (TV) MEMPHIS, Tenn-
Change from Ch. 4 (66-72 mec) to Ch
3 (60-66 mc), ERP from 13 kw visual
7 kw aural, to 100 kw visual, 50 kv
aural; antenna height above averag
terrain from 666 ft. to 977 ft. Estimatet
cost of change $200,000.

EDUCATIONAL OUTLET

Phila. Possibility Loom:

POSSIBILITY of establishing ¢
cooperative educational televisior
station in Philadelphia, in Memoria
Hall, Fairmount Park, at a cost o!
81 million was reported by Waltei
Biddle Saul, president of the Boarc
of Education.

Mr. Saul reported that the
mayor, other city officials and the
Park Commission were considering
the possibility of having the eity
convert the hall to use as a tele
vision studio. He added that the
survey to date, including inspectior
of Memorial Hall by architects anc
other investigations by engineers
and television experts has -eosi
nothing. All work, he said, hag
been done voluntarily.

KMTYV (TV) Expansion

KMTV (TV) Omaha has marked
its third anniversary with an ani
nouncement of a huge expansion
plan. Owen Saddler, general man
ager, said the station will immedij
ately begin constructing a large
modern, air-conditioned, acousti
cally-treated studio, larger than the
one now in use. The remodelin
plan also calls for a new film proc
essing room, glass-enclosed contro!
room, news room, new offices an
greatly enlarged storage area

——
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WICC-TV PLANS

Building, Promoting Begins

CONSTRUCTION of WICC-TV
Bridgeport, Conn., is slated to start
this week, with completion sched-
uled by January. Arrangements
already are made for the station,
described as New England’s first
uhf outlet, to contribute to Bridge-
port’s continuation as a uhf testing
ground,

President Philip Merryman, sign-
ing a $270,000 contract with Gray-
bar Electric Co. for both studio and
transmitting  equipment, said
agreement terms provide for Fed-
eral Telecommunications Labs.,
which will supply equipment
through Graybar, to use WICC-TV
to field test its laboratory develop-
ments in new TV equipment under
actual operating conditions.

Bridgeport is noted as the site of
RCA’s pioneering experimental
uhf station, which has been sold
to Empire Coil Co. and sent to

. Portland, Ore., where it was slated

to go on the air over the past week-
end (see story page 25). Under
the arrangements with Federal,
Mr. Merryman reported, that com-
pany will use WICC-TV to test any
laboratory developments it wishes,
including color as well as mono-
chrome TV.

Mr. Merryman said total con-
struction and equipment cost of
WICC-TV will be about $350,000.
A new building is under construc-
tion seven miles north of Bridge-
port to house both the TV station—
on Channel 43—and WICC studios.
WICC-TV will use a 435-ft. tower
and effective radiated power will
be about 20 kw initially, going to
200 kw upon delivery of equipment
expected about mid-1953. The sta-
tion will be affiliated with ABC-

TV, with local programming
stressing community news and
events.

Federal is supplying transmitter,
master control and other studio
equipment as part of a complete
station package, which also will in-

clude tower, antenna, cameras,
lighting and wiring and other elec-
trical equipment, all supplied

through Graybar.

Mr. Merryman said he expected
about 15,000 uhf sets to be in the
area by the time the station goes
on the air. Several manufacturers
are cooperating by holding training
sessions for service men, in addi-
tion to -.instituting set promotion
campaigns, he said.

WNBT (TV) Buys

WNBT (TV) New York has
bought the syndicated film series,
The All American Game of the
Week for presentation 13 weeks,
starting this Wednesday from 7-
7:30 p.m. Consolidated Television
Sales is distributing the series,
produced by Sportsvision Inc.,
Hollywood. Series also will be
shown over WBEN-TV Buffalo,
starting this week, under the spon-
sorship of Coca-Cola. Agency:
Comstock & Co., Buffalo.
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WICC-TV President Merryman (1)

signs contract with Thomas Galla-

tin of Graybar Electric Co., which

will furnish uhf equipment for
station,

RECEIVER SALES

Andrea Sees Banner Year

PREDICTION that 1953 will be a
banner year for television receiver
sales was voiced by Frank A. D.
Andrea, president of the Andrea
Radio Corp., New York, at a trade
showing of his firm’s 1953 line
in the Waldorf-Astoria Hotel last
week.

He tempered his optimism with
a warning that the industry must
profit from what he called -the
recent experience in Denver. He
said the “dumping of old and work-
over receivers has left a great
many unhappy owners in Denver.”

Mr. Andrea observed that there
is “a great potential for replace-
ment of small screen receivers and
tremendous new markets open to
us when the new FCC-authorized
vhf and uhf stations get on the
air.”

Lynn Eaton, Andrea’s general
sales manager, said the firm’s new
TV receiver line includes complete
coverage of uhf with factory-in-
stalled continuous uhf tuner or
vhf only, with provision for adding
strips or complete tuner later.

NEW USES OF TV
Tested by B&O, RCA Victor

NEW uses of television in rail-
roading which may save both time
and money were explored last week
by the Baltimore & Ohio Railroad
and RCA Victor at the B & O’s
Barr Yard in Chicago.

Instead of walking among trains
and over tracks, a checker sat be-
fore a newly-developed Vidicon in-
dustrial TV system and listed num-
bers of cars as they passed before
an unattended camera. Speaking
for RCA Victor, W. W. Watts, vice
president in charge of RCA Engi-
neering Products Dept., commented
that railroading is the newest and
one of the most challenging of a
growing list of industrial and
scientific fields.

TV SPOT announcement promotion
campaign on behalf of DuMont retail
TV dealers in New York is being car-
ried over DuMont’s WABD (TV) New
York. Some 40 spots per week are
being used.

COLUMBIA COURSE
Planned for ABC-TVY

ACTUAL seminar in American civ-
ilization given by Columbia TU.
School of General Studies will be
presented in a weekly series over
the ABC-TV network, starting Sat.,
Oct. 4, 7-7:30 p.m. EST.

In a joint statement to be re-
leased yesterday (Sunday) by Rob-
ert E. Kintner, ABC president,
and Louis M. Hacker, dean of
Columbia U. School of General
Studies, the series, entitled “Semi-
nar,” was deseribed as a study of
the major contributing factors of
civilization in the U. S., as derived
from the impact of great thinkers,
great writers and great books.

Program will be based on a reg-
ular course given at Columbia and
will examine such books as Toyn-
bee’s Civilization on Triel, Marx
and Engels’ Communist Manifesto,
Freud’s Civilization and Its Dis-
contents, and works by St. Augus-
tine, John Calvin, John Locke,
Adam Smith and Ralph Waldo
Emerson.

Dean Hacker observed that only
75 students are permitted to reg-
ister at Columbia for the course
but through TV millions of view-
ers will be permitted to take part.
The audience, he said, may obtain
a syllabus of the new course from
the School of General Studies and
may take a final examination. The
TV audience will receive no aca-
demic credit, however.

The series will be conducted by
Donald N. Bigelow, assistant pro-
fessor of history at Columbia U.,
and will be produced at ABC’s
58th St. Theatre in New York
under the supervision of John W.
Pacey, director of public affairs
for the network.

SKIATRON STOCK

108,000 Shares for Sale

COFFIN, Betz & Co., Phila., is
offering 108,000 shares of addition-
al common stock, par value 10
cents, of Skiatron Electronies &
Television Corp. at $2.50 per share.

Proceeds will be used by the
company to carry on a public test
of its pay-as-you-see television
system known as Subseriber-Vision
in the New York metropolitan area.
The company, according to the of-
fering circular, is now preparing
an application to the FCC for au-
thorization to embark on this pub-
lic test in the scheduled develop-
ment of Subseriber-Vision.

Bishop Sheen to Resume

BISHOP Fulton J. Sheen’s tele-
vision program, Life Is Worth Liv-
ing, will be resumed over the Du-
Mont Television Network Nov. 18
in the Tuesday 8 p.m. time spot
it occupied last seasom, Chris J.
Witting, DuMont’s general man-
ager, has announced.

BROADCASTING *

KBTV (TV) DEBUT

Is Set for Oct. 12,

COLORADO Television Corp., li-
censee of KVOD Denver and gran-
tee of vhf Channel 9 that ecity,
will “begin engineering test pro-
grams next Monday and its interim
commercial program operation Oct.
12 as KBTV (TYV), it was reported
last week.

Simultaneously, recent additions
to the staff were announced by
Joe Herold, who was appointed
general manager of the new video
outlet in mid-August.

Latest plans call for KBTV to!
operate on an interim basis to
about Nov. 30, with 12 kw ERP;
from Nov. 30 to March 1, 1953,
with 24 kw ERP, and with ERP
of 240 kw visual and 120 kw aural
after March 1, when permanent in-
stallation of RCA unit and full
power are expected. Transmitter
location is atop Lookout Mt. and
temporary studios at 1100 Califor-
nia St. New studios are under
construction. '

KBTV will feature some live
programming from the first day’s
operation and will open as a CBS
and ABC affiliate, according to Mr.
Herold.

Staff additions include Sam Wor-
sham, formerly with WOW-TV
Omaha, named production facili-
ties manager, and Jerry Lee,
WOAI-TV San Antonio, new com-
mercial manager. Other appoint-
ments are: W. L. Murray, RCA
Engineering Products and WOW-
TV, film manager; Carl Bliesner,
WREN Topeka, transmitter super-
visor; James Butts, KWWL Water-
loo and WOI-TV Ames, both Iowa,
studio supervisor; Rosa Lee Sam-
uels, former assistant manager of
KFXJ Grand Junction, Col., office
manager and secretary to Mr.
Herold.

Top principals of Colorado TV
Corp. are W. D. Pyle, president,
and T. C. Ekrem, vice president,
owners of KVOD. Mr. Ekrem also

is secretary-treasurer and sales |

manager of KBTV.

Colorado TV Corp. was in the
forefront of TV applications grant-
ed by the FCC last July in the
first post-thaw steps taken by the
Commission. The bid was unop-

posed for vhf Channel 9 in Denver |
[BeT, July 21, 14, 7]. Estimated |

construction cost is $394,000.

Mr. Herold came to KBTV from
RCA where he was TV station
planning consultant. Previously he
had been associated with the late
John Gillin at WOW Inc., helping

to construct WOW-TV, and was |

manager of television and techni-

cal director. Mr. Herold has helped

construct two other TV stations—
both in South America—in addition
to WOW-TV and KBTV.

PAMPHLET, “Television Do’s and
Don’ts,” designed to aid religious
broadcasters in making more forceful
presentation on TV, has been com-
piled by Charles H. Schmitz, director,
broadcast training, National Council
of Churches of Christ, New York.
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THE MODEL F PRIME RECORDINE OPTICAL
SYSTEM AND GALYANOMETER. A complete

light modulating unit for recording sound
photographically upon standard film, re-
quires no special servicing or spare parts i
(other than recording lamp).

J. AL MAURER, inc. e
37-01 31st Street; Long lsiond City 1, New York NUU[/[/HZ/ ; JAMAURER

1107 South Robertson Blvd., Los Angeles 35 California

THE 16MM. SOUND-ON-FILM RECORDING

SYSTEM combines the highest fidelity in
16mm. recording practice with wide flexi-
bility and extreme simplicity of operation.
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preduced by STUDIO FILMS, INC.

New Faces! New Talent! Name Stars! The pick of perennial Favorites
Pops and Standard Hit Tunes! “Hit Parade’ story production technique fo
greater visual impact, more effective programming and sponsor succes

You've been hoping and waiting for a service like this. At
last, here it is! A solid, well-balanced library with top-notch
entertainment quality, sure-fire audience appeal. Made right,
priced right for easy sale to your sponsors. Backed by an
organization with a reputation for delivering the goods—
UNITED TELEVISION PROGRAMS, Inc., the same people
who for 18 years have made the STANDARD RADIO TRAN-
SCRIPTION LIBRARY a buy word for quality, dependability
and service in the radio industry. When you have the UTP
MUSICAL-FILM LIBRARY you have a service tailor-made to
your programming and sponsor needs . . . because you are

equipped with . . .

A Hand-Picked, Well-Balanced Basic Library

A wide selection of standard pops, all-time show hit tunes, per-
ennial favorites, sparkling novelties. No deadwood. All fresh,
live stuff. You'll want to use—and re-use—every single selection.

Supplemented by Monthly Releases

Fresh, new favorites—all the very best in TV musical entertainment.

Ovtstanding “Name” Talent

Featuring The Ink Spots, Connee Boswell, Phil Brito, June Valli,
Marion Morgan, Sunny Gale, Irving Fields and many other stand-
out musical performers.

Production Quality

Each film a finished story production with special settings, cos-
tuming, reaction shots and full supporting cast . . . in production
for more than a year by Studio Films, Inc., Cleveland, Ohio, on
their modern sound stages with the latest and best equipment.

Sound on Film-—=complete sound track

Each selection has complete sound track right on the film . . . no
need to sync action with phono platters, etc.

Merchandising Support

UTP know-how backs you all the way with mats, glossies, public-
ity and other merchandising aids to help you sell your sponsors.

Realistic Pricing

Rates are well within the lowest budget and made to attract
prospective advertisers. You'll find it easy to sell this service on
a quality-at-low-cost basis.

UiP IS TODAY'S BEST BET FOR MUSICAL FILM

LIBRARY SERVICE,

Write or phone for full particulars.
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June Valli Currently featured on the Lucky Strike “'Hit
Parade" television program, NBC TV network, Saturdays,

Mavureen €Cannon Star of Paul Whiteman TV show;
*Up in Central Park'’ Broadway Musical hit, and others.

nl
nET
L p *
Phil Brito ‘‘The Music Man” Top record-
ing star of MGM and Musicraft Records.
1

U n i t e d ‘ 444 Madisen Avenue

Television

Prugrams,!nc;

UrP~—voted the best TV film distributor by 137 leading

advertising agencies (Billboard—lune 14, 1952).

; . Other highly-rated top-selling releases: Counterpoint ‘

AR i : o ! Royal Playhouse * Hollywood Off-Beat » Big Town

e Ink Spots Favorites of millions for years. . ; Double Play with Durocher and Day * Sleepy Joe

of their recordings have never been equalled in sales.  Old American Barn Dance * Movie Quick Quiz
‘ i L ] e - The Chimps and others.

Bob Haymes Featured in more than 25 Columbia Pic- -
tures. Starred on radio and in top nightspof appearances, |
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ABST boxing bouts on CBS-

TV Wednesday night con-

tinued to lead the Nielsen
national list of TV programs dur-
ing the two weeks ending Aug. 9,
both in number of TV homes
reached and percentage of TV
homes reached in program station
areas. Top 10 lists follow:

NUMBER OF TV HOMES REACHED

Homes
Rank Program (000)
1 Pabst Blue Ribbon Bouts (CBS) 5,253
2 My Little Margie (CBS) 5,227
3 Arthur Godfrey & Friends
(Liggett & Myers Tobacco) (CBS) 5,178
4 Arthur Godfrey & Friends
(Toni-Gillette Razor Co.) (CBS) 4,860
5 Dragnet (NBC) 4,750
& Arthur Godfrey & Friends
(Pillsbury Mills Inc.) (CBS) 4,152
7 Racket Squad (CBS) 4,152
8 Goodyear TV Pluyhouse (NBC) 3,970
9 You Bet Your Life (N 3,926
10 Assignment-Manhunt (NBC) 3,906

PER CENT OF TV_HOMES REACHED
IN PROGRAM STATION AREAS

Racket Squad (CBS) 275
Robt. Montgomery Presents

(American Tobacco Co.) (NBC) 26.7
Gangbusters (NBC) 26.6
Copyright 1952 by A. C. Nielsen Co.

Homes
Rank Program %
1 Pabst Blue Ribbon Bouts (CBS) 318
2 Arthur Godfrey & Friends
(Liggett & Myers Tobacco) (CBS) 31.7
3 Arthur Godfrey’s Scouts (CBS) 30.5
4 My Little Margie (CBS) 29.8
5 Dragnet (NBC) 29.3
6 Big Town (CBS) 28.4
7 Arthur Godfrey & Friends
(Toni-Gillette Razor Co.) (CBS) 28.3
8
9

-
]

‘Scouts’ Leads Trendex

For Week of Sept. 1-7

TOP 10 Trendex ratings for spon-
sored evening network TV pro-
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Weekly Television Summary—september 22, 1952—Terecasting Survey
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City Outlets on Air Seas in Area City Outlets on Air Sets in Arec
Albuquerque KOB-TV 16,500 Louisville WAVE-TV, WHAS-TV 179,820
Ames WOI-TV 96,433 Matamoros (Mexuo), Browns-
Atlanta WAGA-TV, WSB-TV, WLTV 215,000 ville, Tex XELD-TV 24,500
Baltimore WAAM, WBAL-TV, WMAR-TV 210,076 Memphis WMCT 144,690
Binghamton WNBF-TV 92,500 Miami WTVJ 141,600
Birmingham WAFM-TV, WBRC-TV 118,000 Milwauvkee WTMJ-TV 352,506
Bloomington WITTV 160,000 Minn.-St. Paul KSTP-TV, WCCO-TV 329,200
Boston WBZ-TV, WNAC-TV 920,928 Nashville WSM-TV 78,260
Buffalo WBEN-TV 279,204 New Haven WNHC-TV 310,000
Charlotte WBTV 237,519 New Orleans WDSU-TV 113,687
Chicage \/BKB. WENR-TV, WGN-TV, WNBQ 1,188,419 New York- WABD, WCBS-TV, WJZ-TV, WNBT
Cincinnati WCPO-TV, WKRC-TV, WLWT Newark WOR- TV WPIX, WA'I' 3,059,400
Cieveland WEWS, WNBK, WXEL 637,684 Norfolk-
Columbus WBNS-TV, WLWC, WTVN 237,000 Portsmouth- |
Dallas- Newport News WTAR-TV 0,!
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 186,021 Oklahoma City WKY-TV 152,731
Davenport WOC- v 130,000 Omaha MTV, WOW- 138,503
Quad Cities Include Davenport, Moline, Rock Ise., E. Molin- Philadelphia WCAU-TV, WEIL-TV, WPTZ 1,067,476
Dayton WHIO-TV, WLWD 246,000 Phoenix KPHO-TV 67,
Denvgr KFEL-TV 21,735 Pittsburgh WDTV 535,000
Detroit WIBK-TV, WWI-TV, WXYZ-TV 804,766 Providence WIAR-TV 227,000
Erie wicu 165,100 Richmond TVR 139,032
Ft. Worth 186,021  Rochester WHAM-TV 160,000
Dallas . WBAP-TV, KRLD-TV, WFAA-TV Rock Island WHBF-TV laﬂ,ma
Grand Rapids WOOD-TV 223,961 Quad Cities Include Davenport, Moline, Rock Ise., E. Mo'ine
Greensboro WFMY-TV 123,792 Salt Lake City KDYL-TV, KSL-TV 83,245
Houston KPRC-TV 177,000 San Antonio KEYL, WOAI-TV 93,172
Huntington- San Diego KFMB-TV 147,250
Charleston WSAZ-TV 112,000 San Francisco KGO-TV, KPIX, KRON-TV 433,000
Indianapolis WFBM-TV 257,000 Schenectady- i
Jacksonville WMBR-TV 68,000 Albany-Troy WRGB 222,900
Johnstown WJIAC-TV 168,500 Seattle KING-TV 163,709
Kalamazoo WKZO-TV 236,653 St Louis KSD-TV 421,000
Kansas City WDAEF-TV 223,024 Syracuse WHEN, WSYR-TV 185,550
Lancaster WGAL-TV 162,813 Jolede WSPD.TV 203,000
N 4 Tulsa KOTV 130,125
Lansing WIIM-TV 110,000 yy; :
Los Angeles  KECA-TV, KHJ-TV, KLAC-TV, KNBH ' Wekinorn WMAL-TV, WNEW, WTO 8293,
= - ashington -1V, -1V,
— I:TI.A KNXT, KTTV 1,324,088  Wilmington WDEL-TV CWIDRTRSSE ??; 613
otal Stations on Air 110* Total Markets on Air 65* i i :
* Inciudes XELD-TV Matamoros, Mexico & Estimated Sets in Usa: 18,539,991

Editor's Note:

and manufacturers.
necessarily approximate.

Totals for each market represent estimated sets within television ar
partially duplicated. Sources of set estimates are b

Since many are compiled monthly, some may remain

N

grams for the week of Sept. 1-7
tollow:

Rank Program Network Rating
1. Talent Scouts (CBS) 35.8
2. Your Show of Shows (NBC) 345
3. Godfrey’s Friends (CBS) 34.2
4. Gangbusters (NBC) 30.9
5. Big Town (CBS) 29.0
6. Racket Squad (CBS) 28.6
7. My Little Margie (CBS) 28.2
8. Toast of the Town (CBS) 27.4
9. The Hunter (CBS) 25.7
10. Your Hit Parade (NBC) 25.5

Yale ‘36 Grads Weak
On TV, Prefer Radio

SURVEY of the 830 members of
the Yale U. graduating class of
1936 shows 334 watch television an
average of 55 minutes and 12 sec-
onds daily, according to an article
on the class in the September issue
of Harper’s Magazine. Some 445
members do not own a TV set, but
they own an average of 2.79 radios
each.

Average income is $19,226.41, of
which $11,329.01 was earned and
$5,189.30 unearned.

s sk £

Set Shipment Lag
Reported for 7 Months

TELEVISION set shipments to
dealers during the first seven
months of 1952 totaled 2,406,757,
according to Radio-Television Mfrs.
Assn. A year ago 2,588,816 sets
had been shipped in the same pe-

ased on data from dealers, dns'nbu'ors

ea. Where coverage areas evorlap set counts may be

Pabst Bouts Continue
To Head Nielsen Lisi

(Report 234)

riod. July shipments totaled 288,-
247.

Following are RTMA's estimated
shipments to dealers by states for
the seven-month period this year:

State Total
Alabama 28,694
Arizona 8,958
Arkansas 6,908
California 245.24’
Colorado 8,46(
Connecticut 55,06¢
Delaware 8,85¢
D, G 23.091
Florida : 42,81¢
Georgia 52,84€
Idaho N 11€
Illinois 136,02¢
Indiana 95,52¢
Towa 42,211
Kansas 14,90C
Kentucky 32,85¢
Louisiana 27.35¢
Maine 3,965
Maryland 40,671
Massachusetts 101,213
Michigan 99,259
Minnesota 33,206
Mississippi 6,937
Missouri 61,548
Montana HE
Nebraska 20,938
Nevada 17
New Hampshire 9,615
New Jersey 90,785
New Mexico 3.273
New York 294,011
North Carolina 48,903
Nortn Dakota 120
Ohio 186,925
Oklahoma 39,179
Oregon 906
Peansylvania 206,376
Rhode Island 15.955
South Carolina 11,186
South Dakota 339
Tennessee 33,6717
Texas 111,566
Utah 12,752
Vermont > 2,333
Virginia 44,743
Washington 34,443
West Virginia 26,451
Wisconsin 317,157
Wyoming 260

GRAND TOTAL 2,406,757

TV cir

Total sets in all areas are
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WHIO-TV coverage WHIO coverage
162 cn Dagyton | loz éw Dayton

14 of the top 15 once-a-week shows—seen on 37.99% of the total radio audience. This com-

WHIO-TV. 8 of top 12 multi-weekly shows, with pares with 13.59, for Station B; 26.59, for i
] locally-produced WHIO-TV “Front Page News” Station C; and 14.19, for Station D. :
| § leading them all. (July Pulse) (Hooper average for the past year)

THE DAYTON MARKET

1,293,595 prosperous prospects—366,457 families. Payrolls in
Dayton for 1951—$630,951,822. Retail sales for Dayton and
Montgomery County—$475,000,000. Average weekly indus-
trial pay check—$83.67—highest in Ohio, one of highest in
the country. Dayton has been designated a “Preferred City”
by Sales Management for the past 19 months.

YOU CAN DOMINATE THE DAYTON MARKET WiTH EITHER WHIO-TV OR WHIO
= WITH BOTH OF THEM TOGETHER, YOU CAN SATURATE IT. ASK NATIONAL
REPRESENTATIVE GEORGE P. HOLLINGBERY CO. FOR FULL INFORMATION
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Jones Resigns; Massing Possible Successor
(Continued from page 23)

President could name a Republican,
Democrat or Independent to the
post.

Another name mentioned was
Benedict P. Cottone, FCC general
counsel, who has been with the
Commission since 1936.

The unexpired portion of Mr.
Jones’ seven-year term runs until
June 30, 1954. Since Congress is
not in session, the appointment of
his successor would be on a recess
basis and subject to confirmation
by the new Congress when it con-
venes in January.

Another possibility is that with
only six weeks remaining until the
Presidential elections, Mr. Truman
might elect to allow the vacancy
to lapse until his successor takes
over in January. Under the Com-
munications Act, the Chief Execu-
tive selects the chairman of the
FCC from among its seven-man
membership. Hence the President
might be disposed to permit the
Jones post to remain vacant in
order to permit the new Chief Ex-
ecutive—whether Eisenhower or
Stevenson—to select his own chair-
man at the same time.

Chairman Walker, who passed .

the statutory retirement age of 70
in January of 1951, indicated re-
cently that he has no intention of
retiring in the foreseeable future.
It is a fact, however, that he is
continuing to serve at the pleasure
of the President and that the new
President would be in a position
to name his own chairman. Comr.
Walker’s term of office nominally
does not expire until June 80, 1953
—six months after the new Chief
Executive takes office.

Mr. Massing was born in Craw-
fordsville, Ind., Dec. 10, 1893. He
served in the Army in World War
I, afterward learned accounting and
had several jobs in private industry
until entering the U.S. Coast
Guard in 1925.

In March 1931 he was honorably
discharged from Coast Guard and
joined the Federal Radio Commis-
sion as chief of the broadcast sec-
tion. In June 1932, he became chief
of the license bureau of the FRC.

When the radio commission was
succeeded by the Federal Communi-
cations Commission, following pass-
age of the Communications Act of
1934, Mr. Massing became chief of
the FCC license division, a posi-
tion he held until last March when
he was appointed assistant secre-
tary of the FCC.

Mr. Massing is married and has
two children, Richard Massing, now
serving in the armed forces in
Trieste, and Mrs. Patricia Reynolds.

When Comr. Jones was sworn in
as a member of the FCC on Sept.
5, 1947, he left behind him a hard-
earned reputation for self-effacing
labor and the plaudits of his fellow
colleagues on Capitol Hill.

He came to Congress in 1939 and
won acclaim for his service as
nzan of the House Appropria-
Subcommittee which pared
funds by 50%—a

Gan T
or uvept.

move which cut heavily into patron-
age jobs. Democratic leaders even
joined forces with regular Repub-
licans in closing ranks behind him.

Born in Cairo, Ill., he worked
through high school and college—
Ohio Northern U.—emerging as an
orator and fighter which was to
stand him in good stead later for
bitter skirmishes which character-
ized some of the controversial is-
sues involving the €ommission in
succeeding years.

Armed with a law degree, he
opened private practice in Lima,
Ohio, and in 1935 became county
prosecuting attorney. Then came
successive tenures in Congress, be-
ginning with the 76th, as repre-
sentative from Ohio’s fourth dis-
trict. Generally regarded as a mem-
ber of the GOP conservative bloc in
Congress, he had embarked on his
fifth term.

Appointed in 1947

Comr. Jones was named to the
FCC by President Truman in June
1947, following withdrawal of the
nomination of Ray C. Wakefield,
a California Republican. He was
confirmed unanimously by the
Senate that July, following ap-
proval, 13-0, by the Senate Inter-
state & Foreign Commerce Com-
mittee. Hearings were heated,
characterized chiefly by columnist
Drew Pearson’s virtual one-man
campaign to link him with the
Black Legion.

Before joining FCC, Mr. Jones
notified the agency he had sold
his 189% interest in Northwestern
Ohio Broadecasting Corp., then FM
permittee and AM applicant, now
WIMA-AM-FM Lima.

Comr. Jones was a major figure
—and often dissenter—in a number
of FCC decisions touching vitally
on key broadcast cases and issues.
His dissents were often stinging,
sometimes to the discomfort of his
fellow Commissioners.

In February 1948 he lashed out
at the Commission for its proposed
ruling in the controverted WHLS
Port Huron case involving right
to censor political broadcasts con-
taining libelous material. Comr.
Jones sternly chastised the Com-
mission for enunciating “danger-
ous” dicta and held that WHLS did
not act unlawfully in the first
instance.

He also attacked Commission ap-
plication of the so-called Avco rule
in certain cases involving station
transfers. He frequently held that
FCC had overstepped its jurisdie-
tional bounds in broadcast cases
and applied the word “dicta” more
than oceasionally.

Comr. Jones has been equally
stern with industry on such ques-
tions as color TV, with respect to
possible anti-trust violations by
manufacturers. He also hit out at
“power segments of the industry”
and multiple interest operations.
He predicted the imminence of color
TV as early as 1948. Radio’s “eco-
nomie thinking” also commanded
his attention.

BROADCASTING ®

SET DEALING

Austin Distributors Meei‘"

THERE will be no questionable TV
set dealing practices in Austin,
Tex. (where one vhf and two uhf
channels have been granted), ac-
cording to J. C. Kellam, general
manager of KTBC and the pro-
jected KTBC-TV on Channel 7
there.

KTBC-TV sponsored a meeting
of some 60 distributors and factory
representatives to work out plans
to “avoid the pitfalls which showed
up in Denver” in the matter of un-
desirable set dealers and TV serv,
ice men. KTBC-TV expeets to be
on the air by Dec. 1 if RCA de-
livery schedules hold up, Mr. Kel-
lam said. Austin grantees are
Texas Broadcasting Co. (KTBC),
Channel 7 [B®T, July 14]; Capital
City Television Co., Channel 18
[BeT, July 14], and Tom Potter,
Channel 24 [BeT, Aug. 25].

First Commercial Uhf
(Continued from page 25)

from 500 to 750 sets, equipped for
uhf reception, in the hands of its
dealers in time for the opening.
Philco has sufficient sets in the
city to take care of demand, it re-
ported. It has been carrying on a
sales and service training program
there ever since the CP was issued.
Admiral has rushed a shipment
of sets to Portland, with uhf strips
to convert one of its turret tuner
channels to the uhf band. It has
also ordered extra strips shipped
to the city from Standard Coil
Co., Los Angeles tuner maker. Ad-
miral officials doubted that they
could have enough receivers in the
market to take care of demand.

Emerson reported it was making
‘“a particular effort” to get sets
into the area, with some shipments
already made. Emerson also re-
ported that special field engineers
have been conducting training ses-
sions for service men and helping
dealers set up service departments.

DuMont Meeting

DuMont scheduled a special deal-
ers’ meeting to be conducted by the
DuMont distributor in the area,
Nash-Kelvinator Sales. Dr. Allen
B. DuMont is scheduled to address
the group. Details on current and
projected DuMont shipments into
the market could not be imme-
diately ascertained.

Zenith has been sending strips
to the Portland area since the CP
was issued. It has not been able to
send more than the original allot-
ment of sets due to the tightness of
its' inventory.

Motorola is sending sets into the
market, with uhf strips ordered
from Standard Coil in Los Angeles.

Hallicrafters reported it was
shipping receivers with uhf tuners
and vhf sets with converters.

Sentinel reported that it was
sending sets, with strips to come
from Standard Coil Co. in Los
Angeles.

Telecasting
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PUBLIC BUYING
Would Finance R. I. Outlet

CITIZENS of Rhode Island are be-
ing offered an opportunity to be-

come owners of a TV station in

Providence at $1 per share.

Shares are being sold by Tele-
vision Assoc. of Rhode Island Inc.
(TVARI), which hopes to lay a
formal application before the FCC
soon.

All bona fide residents of Rhode
Island are eligible to purchase up
to 25 shares with first option on
any further issues of stock by the
corporation,

The board of directors, of which
Philip A. Ostrow is chairman, has
been authorized to issue shares of
stock up to the amount of $666,666.
Each shareholder will have one
vote for each share held in the
policy and operation of the sta-
tion.

TVARI wants Rhode Islanders
to act quickly so that it may apply
soon for one of the two yet un-
assigned commercial franchises.
One commercial station (WJAR-
TV) already is in operation. Also
unassigned is an educational sta-
tion franchise.

The association estimates that
$25.000 would be sufficient to cover
initial expenses, including the plac-
ing of deposits on tower, antenna
and transmitter equipment. It was
estimated that about $250,000 would
be needed to cover further costs.

In case TVARI should not be
licensed, unspent funds would be
returned, the association reported.

Another 1st

for WOW-TV

in the rich
Omaha Area Market

"Live” Camera
Facilities
from Sign-On
‘till Sign-Off
For commercials, giving you great-

flexibility,
and convenience—PLUS

er advertising impact,

low cost,

—sales results.

For full information, rates and avail-
abilities—call or write
FRED EBENER, Sales Mgr,

or any
JOHN BLAIR-TV Office

WOW-TV

OMAHA

NBC & DUMONT AFFILIATE
A MEREDITH STATION

Frank P. Fogarty, Gen‘l Mgr.
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CANADIAN T

WAB Urges Green Light
For Independents

WESTERN Canadian broadcasters have urged the Canadian federal
government to give independent stations encouragement and an im-
mediate go ahead to bring television to all Canadian communities. Mem-
bers of the Western Assn. of Broadcasters, meeting at Banff Springs

Hotel, Banff, Alta, Sept. 11-13,
unanimously endorsed the resolu-
tion to be sent to the Canadian
government.

E. A. Rawlinson, CKBI Prince
Albert, and WAB president,
pointed out that TV is the only
luxury, service or convenience
which Canadians do not have on
as wide a basis as do U.S. citizens.
Jim Allard, general manager of
Canadian Assn. of Broadecasters,
Ottawa, urged independent sta-
tion owners to study the suitability
of wire TV for their communities
in view of the present TV licensing
which only permits the government-
owned Canadian Broadcasting
Corp. to operate TV stations.

George Chandler, CJOR Van-
couver, warned WAB members that
TV will drain off skilled tech-
nicians from AM stations when it
comes to Canada on a large scale,
just as it has in the U. S. Pat
Freeman, CAB sales director,
Toronto, pointed out that while
AM radio would suffer under the
initial impact of TV, it would con-
tinue as an important and effective
advertising medium.

The WAB annual meeting also
dealt with eivil defense. Chair-
man Rawlinson told the meeting
that the radio industry knows less
today of its role in civil defense
than it did a year ago. The biggest
problem, he stated, was the lack of
a clear-cut government policy af-
fecting radio stations.

WAB went on record opposing
the present annual license fee,
which it described as a fee “on
the right to hear radio broad-
casts.” It urged Ottawa to elimi-
nate the annual $2.50 license and
not to create such an annual

A Winning Loser

VOICING her ambition paid
off for Alice McCoy who was
a contestant for the title
“Miss Television of 1952”
sponsored by WATV (TV)
Newark and U. S. Treasury
Bond Div. At the quarter-
final eliminations, Bob Brown,
m. c. of the show, questioned
Miss MecCoy about the career
in which she was most in-
terested. “Advertising and
publicity” was the reply.
Alice was the judges’ second
choice but before she left the
studio she was presented
with a card from Harold
Friedman, one of the con-
test judges. One week later
Alice started a new job—
publicity assistant at Harold
r.edman & Assoc., Newark
ublic relations and publicity
consultants.

*
license for TV sets.

About 150 WAB members and
delegates attended the meeting,
which was preceded by a two day
conference of the CAB board of
directors under CAB chairman
Malcolm Neill, CFNB Fredericton.

Gerry Gaetz, CJCA Edmonton,
was elected WAB president for
1952-53, succeeding Mr. Rawlinson.
Directors elected were J. D. Craig,
CKX Brandon; Hal Crittenden,
CKCK Regina; and Bill Rae,
CKNW New Westminister.

NBC FILM DIV.

Sarnoff Announces Plans

COMPLETE satisfaction with 1953
production and sales plans of
NBC’s film division was voiced
fortnight ago by Robert Sarnoff,
vice president in charge of the
division, before leaving for Europe.

Following the first bi-annual
sales staff meeting in New York,
Mr. Sarnoff announced plans had
been made for the division’s four
major film properties: Dangerous
Assignment, half-hour show
already sold in 58 markets; Hop-
along Cuassidy, new half-hour show
sold in 42 markets; International
Theatre, new half-hour series fea-
turing Douglas Fairbanks, to be
produced in London and scheduled
for December release, and Lilli
Palmer Show, 15-minute program.

Mr. Sarnoff will confer with Mr.
Fairbanks in London on Interna-
tional Theatre plans.

16mm FILM SUIT
Could Open TV Field

BETTER moving pictures may be
made available to television in the
long run if the U. S. District Court
in Philadelphia acts favorably on
a suit filed by a local 16mm film
distributor, it has been claimed.

Kunz Motion Picture Service, the
distributor, filed a $3,125,000 suit
charging 15 film producers con-
spired to fix prices and restrain or
otherwise monopolize trade. Kunz,
which has offices in Philadelphia
and Baltimore, provides 16mm
films for schools, private eclubs,
hotels and other groups.

While the complainant, Carl
Kunz, does not distribute films to
TV, his attorneys—Arnold G. Mai-
kan and David H. Isacson—said
that a decision favorable to Mr.
Kunz would open up the field of
better movies for television, pro-

vided the stations could pay the

price.

The suit was viewed as embrac-
ing practically the whole motion
picture industry, with defendants
comprising eight major and seven
minor film producers.

KTUL TV PLANS
- Awaiting FCC Gra;
ELABORATE prepar_ations

tion for vhf Channel 8, assign
to Muskogee, are being made f
the station’s pn
jected entry in|
television, accor}
ing to John Ess|
vice presider|
general manag
of the CBS Rac
affiliate.

Last

L now AM contintf,
Mr. Abbott ty and produecti:
chief, Dbecarf
head of the new KTUL televisif.
development department. Mr. A
bott recently returned from a to
of top West Coast TV stations.!
Taking over as KTUL radio co!
tinuity chief is Rudy Cohen.

Mr. Cohen

Mr. Pickett

Roy Pickett of the KTUL a
nouncing staff, who also is exp¢
ienced in photography and fi
production, will assist Mr. Abbo
Mr. Esau said. 4

Mr. Esau said the two TV heal
and the station’s engineering st
will devote much of their tirf
making ready for the station’s Tf
debut—“when and if . . .”

KTUL’s application for Chaj"
nel 8 [BeT, July 7] plans operf
tion of a maximum power statiof"”
Mr. Esau said KTUL would ere.

gee, and studios both in Muskog ""‘
and Tulsa. !

practlcally all its TV equipmel
on hand. KTUL is licensed

the Griffin radio and television if
terests, which also own KFP
Fort Smith, Ark., and KOM
Oklahoma City, the latter also
television applicant.




'| ARNOFF MEDAL
SMPTE Honors Jensen

XEL G. JENSEN, director of
levision research at Bell Tele-
ione Labs., has been elected to
receive the David
Sarnoff Gold
Medal presented
each year by So-
ciety of Motion
Picture & Tele-
vision Engineers.
Award will be
presented at So-
ciety’s convention
in Washington
Oct. 6-10 [BeT,
Sept. 15].

| Mr. Jensen joined the laboratory
{1 1922, spending four years in ra-
work. Later he directed a Lon-
on test station for trans-Atlantic
slephone service, returning to the
'l. S. in 1930 to work on coaxial
| able projects. He has been work-
{12 on TV projects since 1935. He
i 2 native of Copenhagen and holds
n electrical engineering degree
rom Royal Techrnical U. After a
ear there as instructor he came
) this country to study at Colum-
ia U.

Mr. Jensen

CASTLE NAMED

Special CBS Sales Agent

A VILMOT CASTLE Co., Rochester,
1. Y., manufacturer of operating
.oom appliances, is the exclusive
yf,ales agent for the industrial color
| elevision system developed for
‘nedical use by the CBS Labs. Div.
;"f the network, Frank Stanton,
{’BS president, and Wilmot V.
+oastle, Wilmot Castle president,
mnnounced jointly last week.
| Sales agreement calls for the
irm to supply the special color-
»alanced operating room lights for
j'lhe unit and to handle sales and
Alistribution while CBS Labs. Div.
\vill provide equipment and all en-
rineering and development work.
The closed circuit color televi-
sion equipment already has been
nstalled at the U, of Pennsylvania,
¥he U. of Kansas, the U. of Chi-
{:ago and at the College of Sur-
|‘ zeons, Lisbon, Portugal.

il

[UTP LIBRARY

Stations to Air Oct. 1

UNITED Television Program’s new
Imusical library will start on sub-
seribing TV stations effective Oct.
1, Milt Blink, firm’s executive vice
‘president, announced last week. He
‘noted five stations are ready to
| sign, adding he expects to have
I.more than 10 subscribers by that
Jate.

The UTP library, produced by
J Studio Films Inc., Cleveland, con-
sists of filmed musical brevities by
[ recording and TV performers in
two to four and one-half minute
time segments [BeT, Sept. 1].
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Sales . . .

Miller Brewing Co., Milwaukee,
starts March of Time, weekly half-
hour TV film series, on KTTV (TV)
Hollywood, for 26 weeks from Oct.
3. Contract was negotiated by
Harry Smart, from Blair-TV, Chi-
cago, station’s national sales repre-
sentatives, with Mathisson &
Assoc., Milwaukee, agency serv-
icing beer account.

*  x %

Gibson Co., Indianapolis (distribu-
tors, Arvin radio-TV sets), started
Invitation Playhouse, two quarter-
hour films weekly, on WFBM-TV
that city, for 138 weeks from Sept.
20. Negotiations were concluded
by Robert De Vinny, midwestern
sales manager for Guild Films Inc.,
and Rolf Brandis, representing
Ruben Adv. Agency, that city,
which services the account.

Serutan Co., Newark, has bought
United Television programs’ half-
hour film series, Hollywood Off-
Beat, for KNXT (TV) Los An-
geles; WCCO-TV  Minneapolis;
KSL-TV Salt Lake City, and
KMTV (TV) Omaha.

E I T

KTTV (TV) Hollywood has sched-
uled its recently purchased half
hour TV film series as The Big
Night, to be seen every Tuesday,
starting Oct, 7 for 26 weeks. Dale
Sheets, station film director, has
concluded negotiations on the fol-
lowing:

Ramar of the Jungle, filmed by
Arrow Productions, Hollywood,
features Jon Hall as the American
educated doctor who returns to the
jungle for medical research. The
purchase amounted to about $45,-
000 and was negotiated with Leon
Fromkess, production firm’s execu-
tive producer. »

Abbott and Costello, filmed by
TCA Productions, Culver City, was
purchased from MCA-TV Ltd.,
Beverly Hills, for a reported
$104,000.

Heart of the City, filmed by
Gross-Krasne Inc., Culver City, is
the second run of CBS-TV Big
Town and features Patrick McVey
as the crusading newspaper report-
er. Series was distributed by United
Television Programs Ine., Holly-
wood, for an approximate $22,000.

* * *

Lippert Pictures Inc., Hollywood,
utilized 82 spot announcements,
from 20 to 60 seconds in length,
in a $4,200 TV saturation cam-
paign for the Los Angeles opening
of firm’s feature film release, “Hell-
gate.” TV guest appearances were
made by film’s stars Joan Leslie,
Sterling Hayden and Ward Bond,

|BROADCASTING ® Telecasting

and writer-director Charles Marquis
Warren.
ES * %

Alexander Film Co., Colorado
Springs, Col., announces the re-
cent TV commercial productions
for the following organizations:

Maurer - Neuer Corp., Kansas
City, Mo., two 20-second films
through C. Wendel Muench & Co.,
featuring Rodeo Brand . Meats.
Stark, Wetzel & Co., Indianapolis,
Ind.,, 14 films featuring meats
through Baker, Johnson & Dickin-
son, Milwaukee, Wis. Keebler-Weyl
Baking Co., Philadelphia, one 20-
second Town House Cracker film
through McKee & Albright. Con-
tinental Airlines, Denver, two 20-
second films through Galen E.
Broyles Co. B. F. Goodrich Co.,
Akron, Ohio, eight films featuring
Brunswick Tires through Griswold-
Eshleman Co., Cleveland. Diamond
Milk Co., Columbus, Ohio, one 60-
second and three 20-second cartoon
films through Harry M. Miller Inc.
Morton Potate Chip Co., Dallas,
Tex., four 10-second films through
Ira DeJernett. Carter Carburetor
Corp., St. Louis, Mo., six 12-second
films through Oakleigh R. French &
Assoc. Aveco Manufacturing Corp.,
Connersville, Ind., 26 films featur-
ing American Kitchens through
Ruthrauff & Ryan, Chicago. Magic
Chef Inc., St. Louis, six 12-second
films through Krupnick & Assoc.

Inc.
* * *

Five Star Productions, Hollywood,
has announced TV film commercial
production for the following organ-
izations:

Pacific Coast Borax Co., New
York, for Death Valley Days
through MeCann - Erickson Inc.,
that city. Standard Oil Co. of
Calif., San Francisco, 17 com-
mercials for Chevron Theatre
through BBDO, that city. Parker
Pen Co., Janesville, Wis., through
J. Walter Thompson Co., Chicago.
American Brewing Co., New Or-
leans, through Walker Saussy Adv.,
that city, featuring Regal Beer.
Carnation Co., Los Angeles, one
animated closing commercial for
CBS-TV Burns and Allen through
Erwin, Wasey & Co. Ltd., that city.

United Artists Television, New
York, has sold two of its syndicated
programs, Sports Parade and John
Kieran’s Kaleidoscope, to CBFT
(TV) Montreal, according to John
Mitchell, UA-TV vice president.
Another UA-TV program Tele-
sports Digest, was one of the first
programs ever sold commercially
to CBLT (TV) Toronto.

Distribution . . .

Sterling Television Co., New York,
handling distribution for Going
Places With Gadabout Gaddis,

package of 26 quarter-hour outdoor
adventure films produced by Beacon
Television Features, Boston. Series
has been sold to Pontiac Dealers’
Assn., Boston, through the William
Small Agency; Breslau Bros. Dept.
Store, Schenectady, through the
Nelson Agency; the Old Stone
Bank, Providence, through T. Rob-
ley Louttit Agency, and to WHEN
(TV) Syracuse on participating
basis.

Production . .

Filmeraft Productions, Hollywood,
completed two quarter-hour and
twelve one-minute TV film pro-
grams, featuring Gov. Adlai Steven-
son, within an hour, Sept. 12. In-
formed the preceding evening that
the Presidential candidate had al-
tered his schedule to cover the film-
ing, the firm turned a hotel room
into a small sound stage within
40 minutes the following morning.
Commissioned by Hollywood-For-
Stevenson-Com mittee, the pro-
grams will be televised on the net-
works during campaign.

Random Sh_otsv —_—

Castegnaro Productions Ine., 5746
Sunset Blvd., Hollywood, has been
formed by Mario Castegnaro to
offer special effects and rear-pro-
jection equipment to TV advertisers
and their agencies. Pioneer in mo-
tion picture process photography,
Mr. Castegnaro’s innovations have
already been used in The Files of
Jeffrey Jones, Boston Blackie and
The Unexpected TV film series.

123,000 TV SETS |

IN THE QUAD-CITY AREA
®

Each month this TV set
total is ascertained by
Quad - City wholesalers |
serving this area. Actually, |
the total of TV homes |
reached by WHBF-TV is
considerably larger as our
TV signals are received |
over an extensive area be-
yond the Quad-Cities.

Increased power has
doubled WHBF-TV radi-
ated strength; the staff and

facilities have recently
moved into enlarged quar-
ters.

True to a 25 year tradition
of service in radio broad-
casting, WHBF-TV now
also serves Quad-Citians
| well—and advertisers pro-
fitably.

E._ei.lohnson, V. P. and Gen. Mgr.

Represented by Avery-Knodel: lnc
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CBS Passes The 25-Year Mark

(Continued from page 60)

its system of color telecasting.
CBS reported a gross of $105,397,-
580 during 1949, with a net of
$4,184,079.

Further realigning top person-
nel to coordinate AM and TV op-
erations, CBS early in 1950 pro-
moted sales vice president William
Gittinger to the senior manage-
ment group as vice president and
assistant to the president; Hubbell
Robinson became vice president in
charge of TV as well as radio pro-
grams; J. L. Van Volkenberg was
made vice president in charge of
network sales for both radio and
TV; James Seward became vice
president for business affairs and
Frank B. Falknor was named vice
president in charge of program
operations. Daniel T. O’Shea joined
CBS as vice president and general
executive. Dr. Peter C. Goldmark,
in charge of engineering research
and development, and Louis Haus-
man, sales promotion and adver-
tising head, were made vice presi-
dents.

CBS won a major victory when
the FCC in October announced the
CBS color system as standard for
the industry, but RCA instituted a
court battle to have the Commis-
sion decision rescinded. Its mono-
chrome TV network schedule vir-
tually sold out at night, CBS added
a 4%-hour afternoon TV period.

In radio, CBS programs aver-

Blue Skies

. . . don't fool little Bismarck.
He knows it doesn't take long
for a few grey clouds to
change the picture. In your
case, KFYR can be the key to
rich new markets which help
you weather changing condi-
tions. Any John Blair man will
tell you How and Why.

5000 WATTS-N.B.C.

Rep. by John Blair
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aged 14 out of the Nielsen “Top
20” lists for the year, with eight
of the weekday daytime “Top Ten.”
CBS Radio Network time sales hit
a new high of $70,745,000, up 12%
over 1949. CBS gross for the
year was $124,105,408; net was
$4,105,329.

Early in 1951, CBS bought KTSL
(TV) Los Angeles, renaming it
KNXT (TV), and disposed of its
minority interest in KTTV (TV).
In June, Hytron Radio & Elec-
tronics Corp., tube manufacturer,
was acquired along with its set-
making subsidiary Air King Prod-
ucts Co., whose name was changed
to CBS-Columbia Inc. Bruce A.

‘Coffin, Hytron president; Lloyd H.

Coffin, chairman of the board, and
David H. Cogan, president of CBS-

‘Columbia Inec., were elected CBS

vice presidents.

ITH addition of tube and set

manufacturing organizations
to CBS, the company’s operations
were divided into six units, each
with its own president, who was
also a CBS vice president. The
units and their top executives, in
addition to Hytron and CBS-Co-
lumbia, were: CBS Radio, Howard
S. Meighan; CBS Television, J. L.
Van Volkenburg; CBS Labs.,
Adrian Murphy; Columbia Rec-
ords, James B. Conkling.

In May the Supreme Court up-
held the FCC decision on color
and on June 25, when commercial
color standards became effective,
CBS broadcast the first full hour
commercial color TV program in
history.

Plans for marketing color re-
ceivers were under way and regu-
lar periods of color-casting were
added to the CBS-TV schedule, but
in October Charles E. Wilson, di-
rector of defense mobilization,
asked that plans for color sets be
suspended to conserve critical ma-
terial. CBS compliance halted both
manufacture and broadcasts of
color.

Although CBS maintained its
leading position among radio net-
works during 1951, its advertising
revenue was curtailed by a 10%
reduction in network rates, forced
by advertisers who claimed the
increasing TV audience was seri-
ously diminishing the number of
radio listeners, particularly during
evening hours. To attract new
business, CBS offered the Red
Skelton. Show on a week-by-week
basis and sold other programs on
alternate week plans or in other
forms of shared sponsorship. A
selective facilities plan was intro-
duced whereby a program spon-
sored on only part of the full CBS
Radio Network was made available
to other sponsors on a regional or
local basis.

Gross income of CBS and its
subsidiaries in 1951 was $175,695,-
587; net was $6,360,097.

Early in 1952 American Safety

Razor bought Red Skelton for 12
broadcasts and Westinghouse Elec-
tric Corp. became first . “selective
facilities” sponsor (subsequently
buying the full CBS Radio as well
as CBS-TV networks) for coverage
of both political conventions and
election night, plus an interim “Get
Out the Vote” campaign, and it
looked as if the tide had turned.
But CBS Radio time sales con-
tinued to drop (the first six-month
gross was down 24.4% from the
1951 level) and rumors spread that
the network was contemplating
“stabilizing” rate cuts of 509% or
more.
¥ * *

BS Radio affiliates met in emer-

gency session in New York July
1 and 2, adopting a strongly-worded
resolution which not only opposed
any further radio rate reductions
but -demanded restoration of the
109 cut of the year before, with
20% increase in daytime rates.
George B. Storer, Storer Broad-
casting Co., one of the organizers
of the station meeting, was named
chairman of an affiliates committee
authorized to confer with CBS offi-
cials on a solution to the pressing
rate problem. _

Six weeks later at another gen-
eral affiliates session, this time in
Chicago, a new discount plan which
amounted to an average 25% cut
in CBS Radio nighttime rates was
announced, together with an in-
crease in weekday daytime charges
of about 5.59%. The plan, imme-
diately approved by more than 95%
of the affiliates, who took a 15%
reduction in CBS payments for
their commercial hours (the net-
work standing the difference), went
into effect Aug. 25, and the next
few weeks saw similar reductions
advanced by NBC and ABC radio
networks, with Mutual admittedly
planning to follow suit. By Sept.
15, the Goodwill stations, WJR De-
troit and WGAR Cleveland, were
the only CBS Radio regular affil-
iates not accepting the new plan.

Awaiting Commission action on
the proposed ABC merger with
United Paramount Theatres, which
would clear the way for its acquisi-
tion of WBKB (TV) Chicago from

UPT, CBS secured approval fj..
merge WCCO and WTCN-TV Miy
neapolis into a new company wit
CBS holding 47% of the stock, ani
also acquired a 45% interest i
KQV Pittsburgh, a TV applican|
CBS-TV holdings also includ
WCBS-TV New York, KNXT (TV
Los Angeles and 45% of WTOF
TV Washington. The $7 millio
CBS Television City in Hollywoo!
was last week nearing completio!
and work had begun on a $2 mi
lion radio-TV building in Washing
ton. |

With gross time sales for thf
first six months nearly double thos§
for the like period of 1951, CBSE
TV endeavored to keep time salef |
up through the summer througf§'
special discounts of 10% on tim
and 25% on talent. An NPA d
cision in July to permit limite
manufacture of color receivers, prc
vided military orders were not a
fected, found video engineers o
CBS and CBS-Columbia Ine. full
occupied with defense work, CB:
reported. CBS said that in view o
active or passive resistance by mos
of the TV manufacturers to th§
CBS color system, further broad§!
cast or manufacturing efforts t
promote the system “are not justif
fied at this time.” CBS, which i
March had demonstrated its colo:
system, received via a tri-color tub
as well as a revolving color wheel§«
stated it would continue color ref
search, however.

Adrian Murphy was named CB:j§
Radio president in March, Howarc
Meighan moving from that post t@
the overall CBS management. My
Murphy and J. L. Van Volkenburg
president of CBS-TV, were electec
to the CBS board in August, th¢
month Joseph H. Ream retired a:
executive vice president. Richarg
Salant, attorney from Rosenman
Goldmark, Colin & Kaye, CBS coun,
sel, was made a CBS vice president

Ad Recognition Week

ADVERTISING Recognition Week

will be observed Feb. 15-21, the
Advertising Assn. of the West an
nounced last week. Howard Wil-
loughby, senior vice president!
AAW, is in charge of preparations;

MAKE YOUR ADVERTISING A HIT
IN THE SOUTH
Use WCKY’s Famous JAMBOREE
7:05 to 11 PM

BMB shows WCKY has more families listening 3 to 7
times per week at night than any other 50,000 watt
station covering the South.

For results in the South—

PUT YOUR ADVERTISING
ON WCKY’S JAMBOREE
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OBERT C. MAYO, sales manager, WOR-TV New York, named direc-
tor of sales.

TARREN ABRAMS, CBS-TV Spot Sales research department, N. Y.,
il amed manager of CBS-TV Spot Sales’ Detroit office. RALPH PATT,
7ho has represented both Radio and Television Spot Sales there, will
loncentrate on Radio Spot.

» =
{. K. WOOD elected vice president and appointed general manager,
WWSO Springfield, Ohio.

RUSSELL G. WINNIE, assistant general manager of
WTMJ-AM-TV Milwaukee, elected te board of directors
of The Journal Co., licensee of stations, succeeding
L. W. HERZOG who resigns from board.

WILLIAM A. COOK, manager, KWRO Coquille, Ore.,
to KCOY Santa Maria, Calif., in similar capacity. He
succeeds JO W. BENES, now manager, KDB Santa Bar-
bara. Mr. Cook is replaced by GEORGE W. STRATTON,
% Mr. Wood former news editor, WKYW Louisville.

'E g W. CHASE IDOL Jr. appointed employe service super-
m' risor, Jefferson Standard Broadcasting Co., Charlotte, N. C., licensee of
,M’BT -AM-FM and WBTV (TV) there

olufa

HWHERB STEWART, former vice president-general manager, WICU
wliirie, Pa., to Orange Television Broadcasting Co., Tampa, Fla., as exec-
wative vice president and member of board of directors.

K. G. PALTRIDGE, former general manager, KYA San Francisco, ap-
pointed assistant to SHELDON F. SACKETT, presi-
dent, KROW Oakland, Calif. RUSS COGLIN, program
dlrector, KROW, addS dutles of assistant to Mr. Palt-

ridge.

B. G. ROBERTSON, commercial manager, KWKH
Shreveport, to KTHS Little Rock, as general manager,
replaced by FRED A. WATKINS, local sales manager,
KWKH. RICHARD WILCOX, KTBS Shreveport, suc-
ceeds Mr. Watkins.

ROY H. HOLMES, sales manager WINS New York,
to WPAT Paterson, N. J., as national sales manager.

'Mr. Paltridge
He will be at WPAT’s New York offices in RKO Bldg.

i
W DONALD A. THURSTON, WTWN St. Johnsbury, Vt., appointed resi-
ident manager of station.

il
MAJ. EDGAR L. TIDWELL, USA, chief of operations, Far East Network,
sifransferred to Armed Forces Radio Service, L. A., in similar capacity.

INDUSTRY EMPLOYMENT

Some 10% Rise Seen

INCREASE of 10% in employment
by Dec. 15 expected by communica-
tions equipment manufacturing in-
dustry, according to the Dept. of
Labor’s Bureau of Employment
Security, with ‘‘severe shortages”
faced in professional, technical and
skilled occupations.

Two-thirds of the equipment
firms are experiencing difficulty in
finding qualified workers, it was
stated, including electronic engine-
Strong demand for TV sets
as a result of approval of new sta-
tions and high defense work ex-
penditures are cited as main causes
of the labor shortage..

Should radio and television cover
press conferences?

Read
“The Decline and Fall of

The Press Conference”

By Walter T. Ridder,
Washington Correspondent
in the September Issue
now out

The QUILL, 35 E. Wacker Dr.,

Chicago 1, Ill. A monthly magazine ers.

for newsmen-editors of radio-tv
$3 a year

FOUNDED 1912
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WILLIAM YONAN, ABC Chlcago radio executive, to NBC same city,
as coordinator of sales services.

HANK FORBES, WLYN Lynn, Mass., appointed station’s general man-
ager in charge of programming and sales.

GORDON BURNETT, commercial manager, CFCH North Bay, named
manager of CJKL Kirkland Lake. BILL KING, salesman, CJKL, ap-
pointed commercial manager of CFCH.

ARTHUR E. DAHL, account executive, Frederic W. Ziv Co., to sales
staff, KMBC-KFRM Kansas City.

HERBERT FLEIG, sales staff, WEWT(TV) Cincinnati, to WKRC-TV
same city, in same capacity.

GRANT H. WILLSON named assistant manager, KVWO Cheyenne, Wyo.

J. G. SANDISON, sales staff, WIMJ Milwaukee, transfers to WTMJ-TV
in same capacity.

peuomtlﬁ e o o

WILLIAM S. HEDGES, vice president, NBC, appointed chairman of
radio division of 1952 fund raising drive, Travelers Aid Society of
New York. ... B. FLOYD FARR, vice president and general manager,
KEEN San Jose, appointed to advisory board of San Jose State College.

. DWIGHT HAUSER, director, ABC Western Div., father of boy,
Erich, Sept. 5.

ROBERT FEHLMAN, manager, WHBC Canton, Ohio, presented “Gov-
ernor’s Award” at Ohio Newspaper Assn. banquet Sept. 18 in Columbus.
Mr. Fehlman represented broadcasters of Ohio who were recognized for
“outstanding job in publicizing the state of Ohio this year.” . .
WILLIAM J. DEMPSEY, partner, Dempsey & Koplovitz, Washmgton
D. C., law firm, will teach Federal Communications Law course at
Georgetown U. as guest professor during current term. .
KEITH KIGGINS, former owner, WIKK Erie, Pa., and recently in charg‘e
of TV sales for Edward Petry & Co., N. Y., is in Mercy Hospital, San
Diego, Calif. . . . ELDRED WALTER STEINMANN, promotion man-

_ager, WCUM Cumberland, Md., and son of KARL F. STEINMANN,

owner, married Donna Sue Foley, Sept. 13.

First with the Most . . . the MeBS story

FIRST in Maine —
WCSH 1925 — WIBZ 1926 —
FIRST in Prestige and Public Service

WRDO 1932

M-O-S-T complete coverage of state’s concentration of buying
power.

M-O-S-T listenership—only state group regularly programmed
for Maine people.

to the
BUY-WAYS

of Maine

MAINE Y
BROADCASTING

WLBZ

Bamgor

W R D 0
Aungusta

WCSH

Portland

Represented by

Weed & Company Bertha Bannan
Nationally New England
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- WKEI KEWANEE

New Station Is on Air

WEKEI Kewanee, Ill., 100 w on 1450
ke, went on the air for the first
time Sept. 11, it was noted last
week. New station is owned by
E. D. Scandrett, who serves as
president; Harold Rothrock, con-
sulting engineer of Bedford, Ind.,
and Ray Knochel, WPRC Lincoln,
111.

Other personnel include Arch E.
Cameron, Bud S. Mohnen, Fred W.
Cale and Frank E. Janes, announc-
ers; Phil Miler, sports announcer,
and Sharon Ling, receptionist.

PR Group Formed

FORMATION of Southern Public
Relations Assoc. to service south-
ern states and promote better pub-
lic understanding of public rela-
tions profession and standards was
announced in Alexandria, La., Sept.
10. Directors of the new affiliated
group are: James Aldige Jr., James
Aldige Jr. & Assoc., New Orleans;
Robert K. Butcher, R. K. Butcher
Assoc., Shreveport; Jack Gould,
Gould, Blieden & Manley, Baton
Rouge, and Claude Morgan, Claude
Morgan & Assoc., Alexandria.
Firms also operate in Lake Charles
and Monroe. Chairman Gould said
new group will offer services not
obtainable through any single
agency, and its activities will be
expanded to Texas, Mississippi and
other states.

560 kec.

The Philadelphia
Inquirer Statign

An ABC Affiliate
First.on the Dial
In America’s Third- Market

Represented by THE KATZ AGENCY
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ILLIAM BERNS, ABC radio’s

program production supervisor,
to WJZ New York as program direc-
tor, succeeding RAY DIAZ [B-T, Sept.
8].

BERTHA KURTZMAN, ABC-TV tele-
cast coordinator, to network’s WJZ-

TV New York as operations man-
ager.
JUD WOODS, radio-TV executive,

Brewer Adv., Kansas City, to KOA
Denver, as TV coordinator.

GEORGE R. BONNELL, WJBO Ba-
ton Rouge, La., to WIHL Hammond,
La., as program, news and produc-
tion director.

BUD MASON, announcer, WBTA Ba-
tavia, N. Y., promoted to program
director. BILL STOKES and DAVE
JENSEN, announcers there, appoint-
ed director of continuity and pro-
motion and night disc jockey, respec-
tively. CHUCK DANIELS, WUSJ
Lockport, N. Y., and JIM FAGAN, to
WBTA as announcers.

BILL CLOSE, KOY Phoenix, promoted
to chief announcer.

DONALD CAL-
LEN, announcer,
KHJ Hollywood, to
KBIG Avalon, in
similar capacity.

WILLIAM
STUMPF to
WMTR Morris-
town, N. J., as
part-time
announcer.

AL LEIBERT,
WLOW Norfolk, to
announcing staff,
WICC New Haven, replacing MIKE
MERRILL who returns to U. of Vir-
ginia.

BOB POWELL, WBIG Greensboro,
and BEATRICE BURKE, to promo-
tion staff, WDVA Danville, Va.

MARILYN HENRY to continunity
staff, WSAZ Huntington, W. Va.
CHARLES DAILEY to station’s an-
nouncing staff.

BUD COULSON, director of public-
ity, KHJ Hollywood, to serve in
similar capacity for Community
Chest fund drive, that ecity.

SUSAN SEYMOUR, The Patriot Ledg-
er, Quincy, Mass,, appointed women’s
program director of KVWO Chey-
enne, Wyo.

AL JOHNS, sports commentator,
KFWB Hollywood, to KPOL Los An-
geles, as sports director.

ANNE HAYES, women’s director,
KCMO Kansas City, appointed radio-
TV consultant for Missouri Federa-
tion of Women’s Clubs.

BETTY HARTLANE, head of guest
relations, ABC Western Div., named
president of The Guesters, Holly-
wood group of guest relations per-
sonnel from radio-TV stations and
ad agencies.

Mr. Close

JUDY WILSON appointed advertising
copywriter, CKVO KXelowna, B. C.
AL HOOEKER and MAC BOYLE to
station as announcers.

ED A. THILENIUS named sport di-
rector, WRFC Athens, Ga.

LES TREMAYNE, Hollywood radio
actor, assigned role in MGM feature
film, “Dream Wife.”

HERBERT JOHNSTON, KSLM Sa-
lem, Ore., to announcing staff, KEX
Portland. ARVED CHRISTENSEN to
latter station as continuity writer.

PATRICIA REEDER, society and
women’s editor, Morning & Ewvening
Record, Troy, N. Y., to promotion de-
partment, ABC Western Div.

SID LASHER returns to WAGA-TV
Atlanta, Ga., as production director
after tour of duty with Air Force.
DAVID MAYO to WAGA-AM-TV as
merchandising manager.

MAL KLEIN, night operations man-
ager, KLAC-TV Hollywood, to con-
duct TV courses at Beverly Hills
Adult Education School.

JOE BISHARA PHILLIPS, announcer,
WEKOP Binghamton, N. Y., and Sally
Pack have announced their marriage.

WILLIAM TALMAN, Hollywood ra-
dio-TV actor, father of girl, Sept. 7.

FRED WALKER, director of public
affairs at WTTM Trenton, and Cath-
arine Sullivan have announced their
engagement.

A/Cwlo e o

JACK LABRIE to WCCM Lawrence,
Mass., as news editor.

JERRY GAMMON, news writer and
TV news coordinator, WHAS-TV
Louisville, to Reynolds Metals Co.,
as public relations assistant to Keen
Johnson, former Kentucky governor.
CY SMITH, WHAS writer, will sue-
ceed him.

DICK WALTON appointed chief an-
nouncer, WICE Providence, R. I, in
addition to present duties as news
editor.

HANK WEAVER, newscaster, ABC
Western Div., assigned role in 20th
Century-Fox feature film, “Call Me
Madam.”

ROSS NERBY, CKPG Prince George,
B. C., to CKOV Kelowna, B. C., on
news staff.

JOHN RICE, news editor, KTLA (TV)
Hollywood, has retired.

U.S. SHOWS LEAD

August Canadian Ratin:

LEADING Canadian network prj"
grams in August originated in t[f*
United States, according to tl
national rating report of Ellio¥
Haynes Ltd., Toronto. Leading fi§f
evening programs were Twenf
Questions, rating 13.5; Ma'§
Lanza 11.5, Doris Day 11.4, Gref
Gildersleeve 10, and Happy Motc§*
ing (Canadian program) T7.4.

Five leading daytime mnetwo
programs were Ma Perkins 13
Right to Happiness 13, Pepp‘
Young’s Family 12.8, Big Sist
12.7, and Road of Life 12. Frenc
language five leading evening pr
grams were La Pause Qui Rafrc
chat 15.8, Jouez Double 13.2, I
Raconteur de Chez Nous 12.3, Chu
son de Vacances 11.2, and Qui Au
le Dernier Mot 9.4. Five leadir
daytime French-language shovj}
were Rue Principale 23.9, Jeunes§:
Doree 23.1, Quelles Nouwvelles 17.§'
Francine Louvain 17.6, and Gra»
Soeur 17.8.

KING TAKES BOW

For Election Coveragh:

KING-AM-TV Seattle is takirfl
bows for its Sept. 9 coverage @
the Washington State primaf§f
election. A simulcast covered B
political races, keeping viewers arf§
listeners abreast of latest develo§
ments, station reports.

Allen Pomroy, Seattle mayoi 3
commented, “The coverage I
KING was most satisfying bolff:
from informative and interestirff"
aspects. It was amazing how KIN§
set up to cover the state so con
pletely. KING and commentato!
Charles Herring and Richard Bo:
certainly are to be complimente
for the fast, complete coverage.”

Lee Schulman, KING-TV pr:
gram director, successfully unde§
took the project of compiling r&.
turns in a manner more complei{f
and rapid than ever had been a
tempted before, the station sai§
The election returns were prd
sented as a public service wi
General Electric, Dr. Roos Do
Food and Aero-Wax participatin
in the simuleast’s cost.

YEARS

Tt's Fappening cn Vew Haven! t‘
WNHC | k

sells

autos & service

Marker Motors Have Used

6 quarter-hours per week b

If you have something to sell in New Haven
Choose The Station That Sells

W N HC NEW HAVEN
NBC RADIO

Represented nationally by The Katz Agency

~
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JARTLETT BUYS
Ry, KFRE KRFM(FM) Control

ONTROL of KFRE KRFM (FM)
4 resno, Calif., CBS outlet on 940
fi§: with 50 kw, will go to Paul R.
Liid artlett, president of California
ineg land Broadcasting Co., licensee,
Tligpith FCC approval of the stock
Iij2le, application for which was
.0y led Sept. 11.
~Jlag ' By acquiring the interest of Jess
& Rodman, automo-
y bile distributor
and cattle ranch-
er, for $360,000,
Mr. Bartlett will
have 60% inter-
est in the stations
and continue as

currently owns
249, of the com-
pany. William C.
Crossland,
ngh'resno attorney, owns 40%.
I Mr. Bartlett has been KFRE
ilinanager since its start in Janu-
ry 1942 and became president
even years later. He helped Mr.
todman found the station. Mr.
Jrossland is the company’s legal
‘ru@ounsel and secretary. Mr. Rod-
aan has been serving as board
i ihairman.
o Mr. Bartlett said the company
urvill continue to push its TV appli-
i {ation for vhf Channel 12 in
andiresno. Mr. Bartlett recently sold
s controlling interest in KERO
| 3akersfield to a group of station
lS,OJP.;mployes headed by Albert E.
H(Gene) DeYoung, now president
Mﬂmd general manager [BeT, July
ﬁﬁl!'4]’ for a reported $110,000. Mr.
[N|~/3art.lett is president of the Cali-
| I‘:'orma, State Radio & Television
w*ﬂBroadcasters Assn.

’fAu If
iifiMr. Bartlett
(f

io
4

"GE Relocation Plans

E%LONG—RANGE plan for General
YBlectric Co. to move part of its
New York executive offices to sub-
““Jrban site near White Plains,
“N. Y., was announced last week,
"yidependent in part upon securing
'appropriate rezoning of optioned
:Ot)iproperty.

nr’

‘ CONSTANT SERVICE
OF HIGHEST TYPE
WILL NET SPONSORS
INCREASED SALES IN

I

| HALIFAX NOVA SCOTIA

JOS. WEED & CO.

350 Madison Ave., New York,
| {Rep.)
5000 WATTS—NOW!

president. He

GRID SIGNINGS

More Contracts Announced

ADDITIONAL signings of con-
tracts to air football games were
announced last week.

Three Philco dealers and Philco
Distributors Inc., of the Philadel-
phia area, are to cooperate in joint
sponsorship of Villanova games to
be broadeast on WIP Philadelphia.

WGN Chicago will air “the 10
top” games in the midwest, begin-
ning with the Iowa State-Illinois
contest Sept. 27. Broadcasts are
being sponsored by the Chicago
Metropolitan Dealers Chevrolet
Club. Campbell - Ewald is the
agency.

WHAS-TV Louisville has signed
Paul Bryant, U. of Kentucky grid
mentor, to narrate play-by-play
descriptions of all Kentucky games,
to be telecast on the Sunday fol-
lowing the games. First half will
be participating, with Bond Clothes
paying for the second half of the
telecasts.

WDSU-TV New Orleans will
bring viewers all Louisiana State
U. and Tulane U. gridiron games
on the Sunday night after the
games. The film series, Football
Hilights, was to have begun yes-
terday with the LSU-Texas game.
Program is sponsored by the D. H.
Holmes Co. and Philco.

WRNO Orangeburg, S. C., and
WCSC Charleston, S. C., are among
stations ecarrying the full schedule
of Citadel’s games. Other stations
may be signed. Series was to have
begun Sept. 20 with the Citadel-
Georgia Tech. contest. Sponsors
are Typhoon Air Conditioning Co.
and Gas Engine & Electric Supply
Co.

KRNT Des Moines reports the
sale of the station’s complete foot-
ball and basketball broadecasting
schedule to the Home Federal Sav-
ings & Loan Co. of Des Moines.

WILM Wilmington for the third
straight year will carry the entire
schedule of the U. of Delaware
grid warriors. Sponsor is Sterling
Auto Sales, Wilmington Dodge-
Plymouth dealer.

Four more stations have an-
nounced that they will broadcast
the U. of Notre Dame pigskin
schedule. They were WITH Balti-
more, Md., KGFJ Los Angeles,
KALI Pasadena and KFOX Long
Beach, Calif.

Paley ‘Materials’ Plan

WILLIAM S. PALEY, CBS board
chairman and former chairman of
the President’s Materials Policy
Commission, last week warned
against dangers of the growing
shortage of raw materials in this
country and proposed a continuous
study, financed by industry, to
overcome the problems. He out-
lined the plan in speaking at a
luncheon meeting of the National
Industrial Conference Board in
New York on Wednesday.

BROADCASTING ® Telecasting
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CBS YAKIMA
[WASHINGTON]

OPERATES

The COMPLETE DEPEND-
ABILITY of Ampex is repay-
ing many a vadio broadcasting
station with real dollar sav-
ings! Such savings result from
greatly reduced maintenance,
elimination of mechanical
breakdowns, and mnegligible
out-of-service periods. Ask for
an Ampex demonstration in
your studio . . .

égpendgbb

AMPEX

RECORDERS

Completely Reliable

" on TIME SAVING; MONEY SAVING

REMOTE CONTROL

AMPEX ELECTRIC CORPORATION

Redwood City .

California
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MEDIA MEN'S ASSN.

To Admit Women Members

MEDIA Men’s Assn, of New York
will admit women to membership
for the first time since its organi-
zation 10 years ago. The name
of the group will be changed to
Media Buyers Assn., it was re-
vealed at the first fall meeting last
Wednesday.

Previously, membership was lim-
ited to male buyers of space and
time. “The trend toward employ-
ment of women in agency media
buying operations,” according to
Murray Thomas, media director of
Anderson & Cairns Inc. and presi-
dent of the association, “has ac-
celerated in recent years to a point
where we can mutually profit by
throwing open the doors, not only
to all space buyers but to buyers
of radio and TV time as well.”

Match Book Awards

SIX stations have been honored
with Mateh Industry Awards for
“distinguished use of book match
advertising,” with presentations to
be made Sept. 26—60th anniver-
sary of the patent on match books.
Winner of “Joshua” plaque in
radio-TV field is WTOC Savannah,
Ga. Stations receiving certificate
awards in broadecast field are:
WBT-WBTV (TV) Charlotte, N.
C.; WBAL Baltimore, Md.; WIBW
Topeka, Kan.; WBML Macon, Ga.;
KIEV Glendale, Calif.

UN Offerings

AMERICAN ASSN. for the United
Nations is making available to
radio stations throughout the coun-
try two recorded features for use
during United Nations Week, Oct.
19-25. One is a series of spot mes-
sages from outstanding Americans,
entitled Headliners Speak for UN,
produced in cooperation with the
American Jewish Committee. The
other is a 15-minute dramatic can-
tata, Children’s Letter to the UN,
presented by the American Vet-
erans Committee in cooperation
with the UN group.
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ILSON OELKERS, purchasing

agent, radio-TV div., Philco
Corp., named general purchasing
agent for firm, succeeded by MERLE
N. THOMPSON.

ROBERT C. GRAY, manager of TV
technical opera-
tions, RCA Serv-
ice Co., Gloucester,
N. J., appointed
firm’s area man-
ager in New Eng-
land, New York
and New Jersey
territories.

RICHARD A. NOR-
MAN appointed
manager of manu-
facturing for Gen-
eral Electric Co.’s

. Gra
cathode ray tube HMeGres
operations, Syra-
cuse, N. Y.

FRED R. ELLINGER elected presi-
dent of Waldom Electronics Inc., Chi-
cago. He will continue operation of
Ellinger Sales Co., midwest sales rep-
resentative of electronics manufac-
turerss

F. D. MEADOWS, Dage Electric Co.,
Beech Grove, Ind., appointed general
sales manager.

DANIEL STARCH & STAFF research
organization, moving executive and
general offices from Manhattan to
Mamaroneck, N. Y., about mid-Oc-
tober. Firm will retain sales and
service office in New York.

J. A. MILLING, executive vice presi-
dent, Howard W. Sams & Co., In-
dianapolis, named chairman of gov-
ernment relations committee of Assn.
of Electronic Parts & Equipment
Mfrs., trade group of 120 midwest
firms.

fgm'pment e o o

GRAYHILL, Chicago, announces man-
ufacture of Series No. 23 push but-
ton switech measuring 1.047 inches
from end of plunger to end of ter-
minal tips. Diameter is % inch at
widest point. Contact resistance is
reported to be .007 ohms maximum
before use and .015 ohms maximum

REPRESENTED NATIONALLY BY EDWARD PETRY & €O., INC.

1,246,540 active, young~mmded West-
erners comprise KGW’s market in 12
big, prosperous metropolitan Oregon
counties, plus a generous slice of Seuth-
western Washington.
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after approximately 200,000 opera-
tions.

SOUTHWESTERN INDUSTRIAL
ELECTRONICS Co., Houston, Tex.,
announces production of new com-
bined ohmmeter and leakage tester,
Model C-3. Instrument is designed for
production testing of transformers
and condensers, and ranges from 1
ohm to 1 million megohms.

TELEWAVE LABS. Inc., Brooklyn,
N. Y., announces manufacture of ser-
ies of fixed coaxial pads for applica-
tion in circuits operating at frequen-
cies from zero to 10,000 mec. Pads are
of Pi and T construction utilizing
metallized film resistors.

POLARAD ELECTRONICS Corp.,
Brooklyn, N. Y., announces produc-
tion of series of microwave signal
sources covering frequency range of
634 to 10,750 mc in five units. These
employ reflex klystron as source of
microwave energy.

TECHNICAL APPLIANCE Corp,,
Sherburne, N. Y., announces produc-
tion of low-loss triple-circuit anten-
na selector, Cat. No. 873 designed
primarily for selection at receiver of
signals from any one of three an-
tennas. Maximum transfer of energy
with minimum loss is attained
through positive contact points an
impedance closely matching trans-
mission line.

DAGE ELECTRONICS Corp., Beech
Grove, Ind., announces production of
new portable self-contained TV cam-
era featuring all adjustments on unit.
Dimensions are 14” long, 93” high
and 4%” wide.

UNITED TRANSFORMER Co., N. Y.,
announces production of small her-
metically sealed transformer. Unit
covers entire range of audio require-
ments for sub-miniature equipment
and has overall case dimensions of
1% x 11/16 x 29/32 inches.

PENTRON Corp., Chicago, announces
production of 10% inch reel adapter
which increases recording or play-
back time.to full 4 hours. Attachment
converts Pentron Multi-Speed tape
recorder and both Pentron tape repro-
ducers for use with 2,400 ft. stand-
ard broadcast reels.

ZENITH RADIO Corp., Chicago, an-
nounces manufacture of 21 new ra-
dio models. Three new 2l-inch TV
consoles with “K-53” chassis were
also announced.

Technical « o o

J. T. BURGESS to engineering staff,
WDVA Danville, Va. RUSH SAW-
YERS and MARVIN TERRY, engi-
neers there, leave station to join
Voice of America operations in
Manila.

J. E. HOWELL, WTSB Lumberton,
N. C., appointed chief engineer there.

CERTIFICATE of merit has been
awarded to WHLI-AM-FM Hempstead,
N. Y., by Long Island Home Builders
Institute “in recognition of their
outstanding contributions to all resi-
dents of Long Island in presenting
numerous public service programs,
created for the safety, convenienee
and better living conditions of all
Long Islanders.” '

BROADCASTING

can see will serve their purposes |

CED STATEMENT

Views Information Activiti

FOREIGN information activiti§i
of the U. S. should be geared ma
to “needs and aspirations” of oth#§ic
peoples than to the effort of selli:
America and condemning comm §s
nism, the Committee for Econo i
Development has asserted. :
In a new statement on nation
policy titled, “The Threat to O
National Security,” CED, a privaf
organization, urged information =§'/
tivities be continued on an ach
quate scale with this goal in m]r
“Actions speak louder than wor
and the best foreign propaganda
positive action which other peopl

well as our own,” the committf
declared.

USAF TAPES
Disc Jockey Aid Askel.

AIR FORCE is asking the aid
1,500 disc jockeys in 27 states §
assist in procuring volunteer aifii
craft spotters for the Ground O}
server Corps by using personaliz§
tape recordings (provided by tli
Air Force) on their local progranfii

Lt. Col. Robert P. Keim, chief §"
the Air Force Public Informatid™
Office in New York, said that ti§*
disc-jockey plan was decided up¢
after a highly successful test wi
made in August.

Twenty disc jockeys were se§
an individual tape-recorded af.
nouncement. In each case, the di|
jockey’s name, station, prograf
title, city and state were mentiondf
by the “Air Force reporter” ma
ing the spot.

Col. Keim will notify the 1,5(
disc jockeys in the “Operation Sk
watch’ area by letter within tv
weeks. Tapes will accompany tik
letters. Voice work is being ha|
dled by S/Sgt. Syd Byrnes, form:
manager of WCCC Hartford.

SETS TO DENVER |
RTMA Gives July-Aug. Cour}:

TV SET manufacturers shippd
over 23,800 video receivers in
the Denver market area in Ju|
and August, according to Radi
Television Mfrs. Assn. The eil
was without TV service unt
KFEL-TV took the air in July ¢
the first post-freeze station.
Shipments of TV receivers

dealers in the Denver market ar
this year follow:

Jan.
through

June, July August
Counties 1952 1952 1952 To“
Adoms 21 80 253 3]
Arapahoe il 398 809 1,2}
Boulder 86 167 1,102 1,3
Denver 784 5,650 13,395 19,8
Jefferson 21 , 347 735 1,1
Larimer 19 124 222
Weld 28 200 359 H

Total 980 6,966 16,875 24,8

Total Sets
§hipped

n U. S. 2,089,818 316,940 305,880 2,712,6
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YADIO LAUDED

At Texas Assn. Meet

RADIO can stand on its two hind
“# set with apologies to none,” Phil
‘§ [cHugh, radio-TV director, Tracy-
‘8 ocke Agency, Dallas, declared in
§ speech last Wednesday before the
¥ 'exas Assn. of Broadcasters.

| Some 117 registrants, represent-
d1g 101 of Texas’ 187 station, at-
§:nded the semi-annual meeting of
1e TAB in Ft. Worth.

4 Championing radio, Mr. McHugh

i

i4 7ise, based on ARBI studies, is ex-
o gptionally powerful.”

. Mr. McHugh cited a just-com-
leted case study on Imperial
jugar made in Oklahoma-Texas
ifirhich proved conclusively that ra-
| io outpulled all other media by
| ide margins.

He added, however, that “there
| 5 room for all media in the adver-
| ising spectrum, and the sooner
)resent radio management realizes
hat over 97% of the homes nation-
vide had radio, the sooner it will

4/ard Deason, KVET Austin, vice
gloresident; Louis Cook, KNOW
,&ustrin, secretary-treasurer. New
include Byron Ogle,
4 Weslaco; Ray Hearnon,
{TRH Houston. Carry-over board
nembers include Richman Lewin,
“2TRE Lufkin and Tom Krister,
{i€GNC Amarillo,
" David Morris, manager, KNUZ
" Touston, spoke on block program-
0"?' ning. His success story was based
"hn knowing your market and pro-
zramming accordingly. KNUZ spe-
ibjalizes in music and news, Mr.
$iMorris said.
W‘ Fred Palmer, management con-
{iultant, spoke on “How to Close
i85y Sale,” emphasizing that manage-
T'ment should spend more time in ac-
;ual selling and should provide
salesmen with more working tools.
Mr. Palmer charged that “radio
;oday lacks selling ideas.”
Ken Brown, KWFT Wichita
)uTlF‘alls, spoke on political libel as-
(

sects of broadeasting.

Dec.; Jimmy Wakel

it BN  4nother BMI “Pin Up” Hit—Published by

I WENT TO YOUR
WEDDING

—Dec.;
Okeh; Guy Lombal;f:)_ Cap‘.af ey o Viess

Clutch Hitter

SUCCESSFUL use of radio
in warning workers of the
Hughes Aircraft Co., Culver
City, Calif., when roads to
the plant were made impass-
able by a torrential rain is
presented in a new BAB
booklet distributed to mem-
bers and advertising agencies
last week. Bearing the title,
“In the Cluteh,” the booklet
was prepared in the form of

an abbreviated dramatic
seript. A covering letter
states: ‘“Only radio, among

all media of advertising and
communication, had the
speed, the flexibility and the
coverage to do the job.”

RADIO-TV HABITS

Studied in Seven Cities

POLL of radio-TV habits and opin-
ions of people in more than 1,200
homes in seven cities has been
completed by the advertising class
of Georgian Court College, Lake-
wood, N. J. Cities surveyed were
New York, Boston, Camden and
Trenton, N. J., Philadelphia, Pitts-
burgh and Louisville.

Using direct door-to-door and
telephone interviews, the class
asked questions on the number of
radios in homes, automobile set
ownership, make of TV sets, color
television, etec. The study started
this summer and was compiled by
John O’Connor, Fordham U. grad-
uate, Georgian Court staff member
and lecturer.

Among major results reported
by survey were these:

347 homes have two radios, 335
have three, 212 contain one; 858
have car radios, 326 do not; 1,099
have a TV set, 22 have two receiv-
ers (with RCA and Philco the most
popular make and 17-inch the most
popular size); 441 people would
delay new TV set purchases until
color TV is available, 414 would
not; 708 attend movies less fre-
quently because of TV, 541 about
the same; 610 do not read less
(fiction) than before, 428 read less;
930 do not read newspapers less,
138 do; 633 said they did not shift
to a TV-advertised product since
buying TV, 379 said they did.

Hill & Range

. i . Steve Gib-

~‘ ecords. Patti Page—Mer.; C
P SOOI{I——&C.; Sammy Kaye—pol.; Il;‘l(‘)ix;;:cﬁr:izgﬂ
1;:' " —Sav.; Little Sy]vna—-Jubﬂee, G?-ady e

Johnny Bond-Helen Carter—Col.

ETSE AN

@l BROADCAST MUSIC INC. 580 FIFTH AVENUE

Niw YOGK ¢ CHICAGO s Noitywoop NEW YORK 18, N. Y.

VOIGE ARM

Strengthening Process
Is Begun

MA(;HINERY to improve the effectiveness of shortwave Voice of Amer-
ica is being overhauled on a number of fronts, without regard to the
outcome of the November political elections.

Plans for strengthening the U. S. radio arm are the appointment of

a key broadcast industry executive
to direct VOA, a friendly inquiry
into the overall U. S. international
information program and
tinued analysis of prospects for
international television.

A major policy step is the ap-
pointment of Alfred H. Morton,
former NBC executive and pioneer
in TV development, as deputy ad-
ministrator (director) for broad-
casting services in the VOA’s par-
ent International Information Ad-
ministration [AT DEADLINE, Sept.
15].

Mr. Morton succeeds Foy Kohler,
with whom he has been serving as
special assistant since Sept. 8.
Mr. Morton talked with Dr. Wilson
Compton, IIA administrator, in
Washington last week preparatory
to assuming his duties Oct. 1.

It was understood Mr. Morton
would receive about $14,000 in his
post—far less than he made in
private life, but more than the
$10,800 specified for that position.
It was presumed that Dr. Compton
has asked him to remain through
next year regardless of any politi-
cal changes this fall, and that he
would take leave of absence from
his TV station consultant firm,
Alfred H. Morton Assoc.

VOA’s future also is under study
on Capitol Hill where a Senate
Foreign Relations subcommittee is
gathering data for an investiga-
tion this fall. Headed by Sen.
William J. Fulbright (D-Ark.), the
group is expected to meet this
month. Tours of European Voice
facilities and hearings are indi-
cated after the election, with the
full committee reporting findings
to the Senate next January [BeT,
Sept. 1, Aug. 11].

International Picture Watched

Meanwhile, the State Dept. is
keeping close watch on internation-
al TV developments—as are other
government agencies. Of particular
interest are the information and
psychological warfare aspects.

Two years ago the department
submitted a pilot study which
doubted it could set up video
facilities in Europe. But any prog-
ress by private interests in creat-
ing facilities, it was said, will be
watched by the State Dept. with a
view to using them in the future.

The State Dept. is not presently
in localized “live” television over-
seas and it may be a year or two
before it actually gets into it. It
does furnish kinescopes and films
to European countries with TV.
Its authorities feel that interna-
tional or trans-oceanic network TV
is still at least five years away—
as predicted by Brig. Gen. David

con- -

*

BRIEFING My. Morton (seuated)

on his mew duties as director of

the Voice of America is Mr. Koh-

ler, former chief who joins Secre-

tary of State’s Policy Planning
Staff.

Sarnoff, RCA board chairman, who
has proposed a “Vision of Amer-
ica.”

Department communications spe-
cialists periodically call on pri-
vate groups (like the Massachu-
setts Institute of Technology) for
research in the improvement of
technical equipment to strengthen
the Voice. TV research is one
phase.
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ACUSE

NBC
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Covers ALL
of the Rich |
tral N.Y. Market

Write, Wire, Phone
or

Ask Headley-Reed
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7 ITS are being distributed by
CBS Radio containing com-
prehensive data on all its current
programs. Information is arranged
chronologically. Sunday through
Saturday and divided between day-
time and nighttime. Prepared for
agencies and editors to facilitate
checking of program facts, the idea
was conceived by press information
director George Crandall. Kits
carry the slogan “Its CBS Radio
for Sound Entertainment.”

o—o—o
PACKAGE OFFER

KCKN Kansas City, Mo., offers a
special package of 26 125-word an-
nouncements for $220 to advertis-
ers. Offer is made on broadside on
which a red woolen bow has been
glued. General Manager Ben Ludy
and Manager Joe Story advise
prospective advertisers that spots
may be live or transeribed, may be
used in one day, to saturate market
during special promotions or best
suited to needs during a calendar
month, with additional spots pro
rated.
*o—0—0

‘A KID & HIS DOG’

WMAL-TV Washington unveiled a
new show last Thursday entitled
A Kid and His Dog. The program,
telecast 9-9:30 p.m., is “aimed at
improving a youngster’s under-
standing of his pet, and at making
the animal a closer member of the
family.” It is hoped also that
showing children the proper care
and training of dogs will reduce
number of traffic accidents in which
dogs are victims.

WHAS COVERS FIRE

ON - THE - SPOT coverage of a
grandstand fire which caused an
estimated $80,000,damage at the
Kentucky State Fair was given by
WHAS Louisvillee. WHAS had set
up a “big top” circus-like tent from
which it was originating shows.
When fire broke out, 5,000 persons
were in the grandstand. Luckily,
no one was injured. Less than 15
minutes after the first alarm, Bar-
ney Arnold, WHAS farm director,
had a recording with news director
Dick Oberlin on the air. The sta-

.

e e e S S L LSS S SRR S SN SR NS R R R D D b

Programs nromotion premiums

W,\
S,

N AN . A A AL A A AL L A A A A A A LA S A AR Lt Lt A AR AR AL AR AR R RRRARRRRRRRR"

tion is proud also of the fact that
more than 24,800 persons visited
its tent during the fair, Sept. 5-12.

KFAB FANS

DURING the sweltering six days
of the Nebraska State Fair KFAB
Omaha distributed 10,000 fans.
Printed across the cardboard cool-
ers were the words, “I am a
KFAB Fan.” In addition, several
KFAB programs.were originated
from the fairgrounds. Don Shoe-
maker, KFAB promotion manager,
estimated that more than 80,000
fair-goers saw or took part in
KFAB programs at the 1952 Ne-
braska exposition.

L
CANADIAN ‘TALENT’

CANADIAN “talent” was tele-
vised in pre-opening ceremonies
at CBLT (TV) Toronto in persons
of four of Canada’s leading bank
robbers, who had escaped Sept. 8.
CBLT telecast police photos and
descriptions every hour, from early
afternoon until official opening at
7:15 p.m. Noting pictures on TV
receivers, CBC Board Chairman
A. D. Dunton referred to them
as “Canadian talent.” CFRB
Toronto had first news of the jail
break on an early-morning dise
jockey show when a woman phoned
in a tip before police announced it.

KMOX PIECE

MAILING piece by KMOX St.
Louis points out to advertisers: “If
you sell anything that’s sold in
St. Louis grocery stores, it’s crys-
tal clear that you’ll sell more of it
when you use the most sales-effec-
tive participating programs in all
St. Louis—Lee Adams’ Housewives
Protective League-Sunrise Salute
combination.” Last year, says
KMOX, 2,177 retail grocers took
part in Lee Adams’ annual mer-

EAR

IN YOUNGSTOWN ARE EARS THAT BUY!

WBBW'’S concentrated coverage is not
wasted on cornfields. Here’s pin point selling
that falls on receptive ears, “buying”
ears —right in @ market that really counts.

WBBW — the new ABC

affiliate in Youngstown

— brings you . . .

Concentrated Coverage
and

No Waste Circulafion

REP. FORJOE & C€O. INC.

THAT
HEAR

Page 92 ® September 22, 1952

chandising campaign. This cam-
paign has just begun for the 1952-
1953 season, station adds, and urges
advertisers to “assure your sales
future,” by using KMOX.

ESSO DECALS

DECALS calling attention to Esso
Reporter newscasts have been dis-
tributed to Esso dealers through-
out its listening area by WPTF
Raleigh, N. C. Three-color decals
call attention to station call letters,
time of newscasts and identifica-
tion with Esso Oval, and have been
placed on display in gas station
doors and windows. They also were
sent through mail with letter sug-
gesting placement.

BLOCK PROGRAMMING

PROMOTION campaign for WLW
Cincinnati’s new block program-
ming schedule comes to a climax
this week when a new broadecasting
format will be presented by the
Crosley outlet. Onthe-air promo-
tion has been backed with cab cov-
ers and publicity releases to more
than 700 newspapers in the sta-
tion’s listening area. All promo-
tion stressed the phrase, “The date
—nine twenty-eight,” day when
the new program concept goes into
effect.
*—o—o

COURTESY DRIVE

KSL Salt Lake City and the city’s
police department have joined
forces in a courtesy-safe driving
campaign which is making friends
for KSL and a sponsor, Ken Garff
Co., local Oldsmobile dealer. Twice
weekly a different driver in Salt
Lake City is cited by police for ex-
ceptionally” courteous driving and
names of winners are announced
on KSL during the Ken Garff Co.
show.

RECORD GIVEAWAY

JOINT promotion campaign by Dr.
Posner’s Shoes Ine., N. Y., and
Tops Music Enterprises, L. A.
(VOCO children’s records), fea-
tures 72 one-minute transcribed
jingle spot announcements on
KBIG Avalon, Calif,, for four
weeks from Sept. 15. During pe-
riod, Southern Calif. shoe retailers
are offering two records with each
pair of Dr. Posner’s shoes. Agency
is Frank-Gold Agency, L. A.

e—o—o
STRAW VOTE

COPYRIGHTED report of straw
vote taken by WCCO-AM-TV
Minneapolis on political sentiments
in Dodge County, Minn., has been
prepared by Charles H. Smith, sta-
tion’s research director. Findings

_an African violet and a letter fron{i

gave Gen. Dwight Eisenhower 669 ,N
of the vote compared to 32% polledy

by Gov. Adlai Stevenson, with
results reported on special broad.|
casts by the stations. Ballot wasg I,
offered in eight towns and adjacent}"”
areas to determine impact of can ™
didates’ speeches in nearby Plow- wg'

ville (Kasson). lhj,‘

=

VIOLETS PROMOTE CKAC b

ANNIVERSARY of 30th year oy
operation is being observed by
CKAC Montreal with a violet con fiu
test. Forty-four advertising execu-f:
tives in the Montreal area have¢

received a flower pot complete with

the station urging them to tencli
the plant.carefully till Oct. 3. Orf &
that date, plants will be judged ai}

the station. Delivery of plants was§«
preceded by a letter from the sta-} !
tion informing the recipient thaifi:
“Violet” was coming to stay for afi |
few weeks and asking that she befi!
treated with “patience, tendernessjiis
and understanding.” jon

o—o—o fen:

EDUCATION SERIES ling

IDEA of a senior high schoolf"
radio instructor has been adoptedf ”‘
by WKBZ Muskegon, Mich., and{
incorporated as the basis for af"
series of programs on education|
Programs are aimed at a teen-age}™
audience and adult listeners andj™
aired twice weekly with school of- ‘y!
ficials as participants. Among top-{"
ics explored thus far are highf"
school athleties, summer jobs and ohe
night school opportunities. Seriesf
has won endorsement and activef®
cooperation of Muskegon Board off!!
Education, WKBZ reports. n

RADIO AND CROPS b
|

FOLDER claiming that “the creamfj
of the crop is in the South Okan-f:
agan” 1is being distributed by
CKOK Penticton, B. C., to pointf,
up “your best B. C. buy in radio.”’§j,
Folder quotes B. C. Agriculturefy,
Dept. fruit crop estimates as evi-fu,

~dence of growing market and},.

claims CKOK “completely domi-}.
nates South Okanagan market,§,.
with results that are incomparable, .
to any other interior station.”},
Claim also is made than Penticton
is fastest growing city in Canada4

oo -0 ,

‘MILWAUKEE TALK’

A PROMOTION which attracted
national interest a year ago has
been revived by WTMJ Milwaukee
on The Grenadiers program. Book-
let titled Milwaukee Talk, which
comprises sayings sent in by lis-|
teners to program, is being re-|
printed by Milwaukee Journal sta-
tion. During first week, 3,000
copies of booklet were sold at
Wisconsin State Fair where Grena-
diers originated daily broadecasts.
Booklets sell for 10 cents and were
reprinted in part by newspapers
and magazines last year when {|
first offered.

BROADCASTING ® Telecasting n




JINAUGURAL SEATS
Radio-TVY May Get 180

JWITH 180 seats tentatively al-
M located to radio-TV, seats and
4 podium construction in Washing-

dion, D. C., for inauguration of

the next President is due to get
ander way early next month. Let-
ting of the $100,000 contract was
announced last week.

Of the total 1,500 seats for news-

‘§men, 756 are to be allocated to

gl

the press, with the remaining 564
# bearing the notation, “Press
'Guests.” This is a duplication of

h{‘ the 1949 inaugural facilities, ac-

L eordmg to the present plans of

§/a stand above the press section.

W Allotment of space for radio-TV
liinewsmen is under the supervision
14 of the Radio-TV Correspondents’

tjdGalleries, of which Hollis Seavey,
‘MBS director of Washington opera-
tions, is chairman. Robert M.
‘Menaugh, superintendent of the
House Radio-TV Gallery is han-
dling the requests. Arrangements
1 for other facilities—such as the
tj}pau‘ade and reviewing stand—
should be made through the win-
mng party’s national committee.

il Joint Inaugural Committee is
ag0 headed by Sen. Carl Hayden (D-
ahAriz.), and includes Sens. Ernest

#iW. McFarland (D-Ariz.) and
pe Styles Bridges (R-N.H.) and
g Reps. Sam Rayburn (D-Tex.),

Hifes

|

mhdohn W. MeCormack (D-Mass.)
iswand Joseph W. Martin Jr.

(R-
‘Mass.). Leslie L. Biffle, secretary
of the Senate, is secretary of the

i -
committee.

‘Ban Rescinded

WiBAN on the release to radio and
a‘newspapers of news about a crime

‘
0

i

¢

Al

0/ Board of Aldermen
i Merrill Morris, WMTR Morristown

Ib.W:-still under investigation was re-
ifiscinded by the Morristown, N.-J.,
last week.

Witinews director, argued the news-

aﬂﬂﬁ men’s case. The board agreed that
mitiradio and newspapers had cooper-
#ilated with authorities in the past
et by withholding certain information
' on cases when requested.

fony
ida, €

‘Moose’ Time

ORDER from local unit of
the Loyal Order of the Moose
for time to air brief Moose-
heart ceremony each evening
has been received by WISL
Shamokin, Pa. Ceremony is
observed every evening at 9
in all Moose lodge halls. Test
run during August proved so
successful that lodge ve-
newed contract for year, with
ceremony aired as station
break. WISL offered time on
free basis but lodge insisted
on paying because “WISL is"
doing an outstanding job of
public service.”

Our Respects to
(Continued from page 54)

company’s Division of Huasteca
Petroleum Co., a Mexican subsidi-
ary, particularly when Standard
was fighting the Mexican expro-
priations of American-owned oil
properties in that country.

Then followed actual selling with
Stanco Inc., another Standard sub-
sidiary in cosmetic products (Dag-
get & Ramsdell), just prior to
World War II. He returned to
D & R after the war, eventually be-
coming sales manager.

He joined WPIX March 1, 1948,
as account executive of the station
which was to begin operations June
15 of that year He held that posi-
tion until his appointment as WPIX
sales manager.

Born in Brooklyn July 12, 1909,
he received his early education at
Poly Prep C.D. School there. Six-
foot-two and of athletic build, Mr.
Patterson’s hobbies are trout fish-
ing and golf.

With his wife, the former Martha
Jane Hollis, whom he married in
1932, and two children, Roy, 15, and
Joan 17, he lives at 53 Park Ave.,
Bronxville, N. Y.

A Navy veteran of World War
II, he served as lieutenant com-
mander on carrier duty in Ameri-
can and Pacific waters and saw
battle experience.

il | AGRICULTURE

That's why

E:;“/ We've been programmed for the
"I’i‘h farmer for 25 years.

list WIBW-advertised goods sell so well in
; Kansas and adjoining states.

d WIB
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WEST COAST CBS

Promotion Plans Reviewed

REPRESENTATIVES from 35
West Coast CBS Radio stations
were promised the biggest fall pro-
gram promotion campaign in the
network’s history when they met
at the Beverly Hills (Calif.) Hotel

on Sept. 11 to hear details from-

New York and Hollywood CBS
Radio executives. :

The meeting followed a similar
clinic in New York Sept. 4-5 at-
tended by 100 representatives from
78 CBS Radio stations [B®T, Sept.
8].

The West Coasters heard Louis
Hausman, administrative vice
president; Charles Oppenheim, ad-
ministrative manager of sales
promotion and advertising, and
E. Eldon Hazard, network sales
manager, who also had participated
in the New York clinic.

Mr. Hausman said a recent Pulse
survey showed radio listening in
television homes is increasing, He
termed findings “one of the most
encouraging signs network radio
advertising has seen in months.”
The survey is part of a move by
CBS Radio to learn more about
radio listening in television homes,
he said.

Guy della Cioppa, CBS Radio
vice president in charge of net-
work programs, Hollywood, re-
viewed successes of summer pro-
grams being retained for the fall
schedule.

Gives Fall Lineup

The list of advertisers new to
CBS Radio was presented by Mr.
Hazard. He also listed the com-
plete West Coast radio evening
lineup for the fall.

Mr. Oppenheim, who supervised
preparation of the promotion kits
sent to all CBS Radio stations, ex-
plained the campaign,

Promotion aids afforded Colum-
bia Pacific Radio Network stations
were outlined by Sherril Taylor,
director of sales promotion, adver-
tising and exploitation for CPN-
KNX Hollywood. Leon Forsyth,
merchandising manager, CPN-
KNX, presented a sample kit.

Publicity and exploitation and
their value in selling programs on
the West Coast were outlined by
Irving Fein, West Coast director
of publicity and exploitation, and
Lloyd Brownfield, CBS Radio di-
rector of press information, Holly-
wood.

Station representatives at the
clinic were:

Frank Reardon, KBOW Butte; Don-
ald J. Quinn, KXOC Chico; Tom Wise-
heart, KROD El Paso; Harry H. Bur-
um, Paul Bartlett, KFRE Fresno; Fred
Kramer, Sherril Taylor, KNX Holly-
wood; S. M. Aston, KMBY Monterey;
Joseph E. Gamble James Hadlock,
KCMJ Palm Sprmgs Thomas Kelland,
KOOL Phoenix; Burl C. Hagadone,
Roger Hagadone, KJRL Pocatello; H
G. Wells, KOLO Reno; A. Wayne Ba-
ker, KSL Salt Lake City; Evelyn
Clark, KCBS San Francisco; Clay Os-
borne, KXLY Spokane; Edith Smith,
KGDM Stockton; Lisle F. Shoemaker,
Hobby Myers, KFMB San Diego; Le-
roy Hiatt' KRNR Roseburg; Marvin E.
Johnston, KWIE Kennew1ck Carroll
R. Hauser, KHUM Eureka.

NATIONAL SHOES
Sues Schaefer Brewing, BBDO

NATIONAL Shoes Inc., N. Y., has
filed claim for damages of $1 mil-
lion in the Bronx County Supreme
Court against F & M Schaefer
Brewing Co., Brooklyn, and its
agency, BBDO, over the use of the
“Ring the Bell” theme.

National Shoes, a chain of some
80 retail stores in the U. S., stated
in its Sept. 9 complaint that it has
used the words “Ring the Bell”
since 1944 in all its correspondence,
newspaper, television, radio adver-
tising and other forms of publicity.
The company said that for this
advertising and publicity it spent
more than $3 million.

In August 1952, the complaint
said, F & M Schaefer Brewing Co.
began to advertise, on radio, tele-
vision and in newspapers, a slogan,
“Schaefer Rings the Bell.” It said
BBDO, as agency for Schaefer,
“conceived and adopted for use the
words ‘Rings the Bell’” for the
brewing company. The complaint
further stated that “the defendants
have adopted and use the slogan
with full knowledge of plaintiff’s
prior use thereof and of the second-
ary meaning attached thereto in
the minds of the public.”

The complaint declared that the
“trade name and slogan has been
impaired and the plaintiff has been
damaged in the sum of $1 million.”
Spokesmen for BBDO and Schaefer
declined to comment on the action.

...and for AM, FM and TV
it's Marconi!

The ingredients are blended to per-
fection! You’'ll be first with the latest
equipment, first in performance,
first to receive the benefit of the
latest technical advances, because
Marconi are specialists in broad-
casting equipment.

OPERATION — Marconi can bring a
wealth of experience to your broad-
casting problems because Marconi
owns and operates one of the first
radio stations in North America.

CONSULTING SERVICE—Marconi can
help you with engineering plans and
surveys because Marconi has more
experience in these fields than any-
one else in Canada.

EQUIPMENT — Everything from mi-
crophone to antenna, designed, in-
stalled, adjusted and guaranteed
.. that's the experienced Marconi
service.

Marconi

the greatest name
in radio and television

CANADIAN MARCON!I COMPANY
Established 1902

Vancouver ¢ Winnipeg ¢ Toronto
Montreal « Halifax ¢ St John's
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TV DEMONSTRATION

Set by WISC-DuMont Labs.

SPECIAL six-day demonstration of
the newest television transmitting
and receiving equipment was held
at the Madison (Wis.) Home Show
which opened Sept. 14.

The televison transmitter divi-
sion of Allen B. DuMont Labs, Clif-
ton, N. J., has sent more than $25,-
000 in equipment for use by Du-
Mont and WISC Madison engineers.
WISC is cooperating with DuMont
in arranging for entertainment, in-
cluding a closed circuit telecast for
reception on DuMont receivers set
up at the show site.

AFA District Elections

DELEGATES to the annual con-
vention of the seventh (Deep
South) district of the Advertising
Federation of America in Birm-
ingham Sept. 12-13 elected Ashley
Chambers, general manager of
Dixie Distributors Inc., Birming-
ham, as governor. Other officers
chosen: Forbes McKay, president
of the Farm and Ranch—South-
ern Agriculturist Pub. Co., Nash-
ville, first lieutenant governor;
Winston Haas, Winston Haas
Agency, Mobile, Ala., second lieu-
tenant governor; Arthur E.
Burdge, Coca-Cola Co., Atlanta,
third lieutenant governor; Lionel
Baxter, Birmingham, secretary,
and H. M. Baker, Baton Rouge,
treasurer.

| FOR FINEST TAPE RECORDING .

‘wWov

O ? \\0 " i
o = ~FIRST CHOICE 4
L OF ENGINEERS!

Only Magnecorder offers all the flex-
ibility, high fidelity and features you |
require—aot a price you want to pay!

FITS EVERY PURPOSE — EVERY PURSE!

PORTABLE — LIGHTWEIGHT
Recorder in one case -
Amplifier in the other. Easy.
hondling — compactl i

Dol QUICKLY RACK MOUNTED x
/)lo Units can be combined for H
studio operation of portable i
eqguipment. = i
1
{

'
. CONSOLE OR CONSOLETTE -
- Operation available by com-
bining wunits in rich Mcgne-
“corder cabinets. 2

‘For new catalog — write:

Page 94 ® September 22, 1952

A A A A A A A A S e L A A SN A A AR A A AR R R SR SR LR L RN AR R AR R R R R RRRRRRRARRS

fGC actions */*/

AR S S N N A N S S L S S S N S NS SN NS SN eSS

SEPT. 12 THROUGH SEPT. 18

CP-construction permit
DA-directional antenna
ERP-effective radiated power
STL-studio-transmitter link

synch. amp.-sychronous amplifier vis.-visual
STA-special temporary authorization

ant.-antenna cond.-conditional
D-day LS-local sunset
N-night mod.-modification
aur.-aural trans.-transmitter

unl.-unlimited hours
CG-conditional grant

SSA-special service authorization

Grants authorizing mew stations and transfers, accompanied by a
roundup of new station and transfer applications, begin on page 99.

September 12 Applications. . .

ACCEPTED FOR FILING

Extension of Completion Date
KSWB Yuma, Ariz—Mod. CP as
mod., which authorized new AM, for
extension of completion date.
AMENDED to change completion date.
KPFA (FM) Berkeley, Calif.—Mod.
CP as mod., which authorized new
FM, for extension of completion date.

. AM—1010 kc
KPOO San Francisco—Mod. CP as
mod., which authorized new AM, to
change from 1 to 10 kw-D; install DA;
change ftfrans. and studio location.
AMENDED to change from 10 to 2.5
kw; change from DA to non-DA;
change trans. and studio location
from Richmond, Calif., to San Fran-
cisco. i
Increase Antenna Height
WRKD Rockland, Me. — Mod. CP,
which authorized new AM, to in-
crease ant. height.

AM—1450 ke
KPLT Paris, Tex—CP to change
from 1490 to 1450 ke.
AM—550 ke

WLIN Merrill, Wis.—CP to change
from 1 to 5 kw; change from DA-N
to DA-DN; change trans. and studio
location from Merrill to Wausau, Wis.
AMENDED to change trans. location
and ant. system.

Renewal of License
Following stations request renewal

of license:
WLS Chicago; WMIX Mt. Vernon,
Ill.; WLAW Lawrence, Mass.; WOR

New York; WRNY Rochester, N. Y.;
WRRZ Clinton. N. C.: WNAO Raleigh,
N. C.: WAYN Rockingham, N. C.;
WEKRC Cincinnati, Ohio; WNAD Nor-
man, Okla,; WSM Nashville, Tenn.;
WTPR Paris, Tenn.

License for CP

WTVB-FM Coldwater, Mich.—License
{8\5[ CP as mod., which authorized new

Change Transmitter Type
WFSS Coram, L. I.—Mod. CP to
change trans. to RCA, Type BTF-3B.
8 kw; ant. to Collins, 3TM-6-Ring: move
studio to Colonial Dr., Patchogue,
N. Y.: overall height above ground from

A. |. Samuelson

FUNERAL SERVICES were held
last Thursday for A. I. Samuelson,
63, chief electrician, WBBM Chi-
cago, who died last Monday at Hen-
rotin Hospital, Chicago, after a
three-month ililness. Mr. Samuel-
son had been with WBBM since
1931. Prior to his work with the
CBS Chicago affiliate, he had been
a chauffeur with the Atlass family,
founders of WBBM. H. Leslie
Atlass today is vice president and
general manager of the station.

WBAL Baltimore has converted four
of its turntables to incorporate the

latest equipment for playing 45 rpm
records, which are recommended by
record companies for high fidelity

sound production.

317 ft. to 320 ft.; ant. height above
average terrain from 530 ft. to 524 ft.

TENDERED FOR FILING
Extension of SSA

KOB Albuquerque — Extension of
SSA to operate on 770 ke, 25 kw-N, 50
kw-D wunl, using trans. authorized
under CP for period beginning 3 a.m.
EST, Oct. 1.

Change ERP

WOW-TV Omaha, Neb.—Mod. CP to
change ERP from 16.2 kw vis.,, 8.5 kw
aur. to 100 kw vis.,, 50 kw aur. Ant.
height above average terrain 580 ft.

APPLICATION RETURNED

WVLN Olney, II.—_RETURNED ap-
plication for renewal of broadcast
license.

September 16 Decisions . . .
BY BROADCAST BUREAU
Granted License

WQAM-FM Miami, Fla.—Granted li-
cense covering changes in existing
FM station: Ch. 235, 8.2 kw; ant,
360 ft.

Extended Completion Date

KMYC-FM Marysville, Calif.—Grant-
ed mod, CP for extension of com-
pletion date to 11-7-52.

KPFA (FM) Berkeley, Calif.—Grant-
ed mod. CP for extension of comple-
tion date to 2-21-53.

KWSK Pratt, Kan.—Granted mod.
CP for extension of completion date
to 10-8-52.

WTCN - TV Minneapolis, Minn. —
Granted mod. CP for extension of
completion date to 12-1-52.

Following granted mod. CPs for ex-
tension of completion dates as shown:

KANU Lawrence, Kan., to 10-10-52:
WBEN-FM Buffalo, N, Y., to 12-31-52,
and WRSW Warsaw, Ind., to 3-31-53,
conditions.

Locations Approved

KBWL Blackwell, Okla.— Granted
mod. CP for approval of ant. and
transmitter location, and specify main
studio location.

KCRB Chanute, Kan.—Granted mod.
CP_for approval of ant., transmitter
and main studio location.

WJAZ Albany, Ga.—Granted mod.
CP_ for approval of ant., transmitter
and main studio locations.

Granted License

KGDE Fergus Falls, Minn.—Granted

license covering change of facilities
installation of DA-N, conditions; 125
ke, 1 kw-LS, 500 w-N, DA-N, unl.
ACTIONS ON MOTIONS
By Comr. E. M. Webster

KOIN Inc., Portland, Ore.—-GrantecP

petition for dismissal without pre;j-
udice application for new televisior
station.

WATM Atmore, Ala.—Granted peti-
tion for dismissal without prejudice ap-:
plication.

KAKE Wichita, Kan.—Granted re-
quest for dismissal of petition of Aug
14 for additional time to file reply t¢
motions; petition for extension of time
filed by Chief of FCC Broadcast Bu-
reau granted by Commission on Aug
29; petition of KAKE dismissed ag
moot.

The Israel Putnam Co., Putnam
Conn.—Granted petition to amend ap-
plication to specify 1350 ke in lieu of
1340 ke; change power from 250 w t¢
500 w; change hours of operation from
unl. to day only, and make changes
in ant. system and trans., and appli-
cation, as amended, removed fromr
hearing docket.

News Sentinel Bestg. Co., Fort Wayne

Ind.—Granted petition to amend ap-§

plication to effect correction of geoﬂ
graphical coordinates and changes irj
engineering data resulting therefrom
Stark Bcstz. Corp., Canton, Ohio—|
Granted petition for continuance o:
hearing in proceeding re applicatior
for new television station and that o
Brush-Moore Newspapers, Inc., Canton
Ohio, from Oct. 1 to Dec. 8, 1952.

By Hearing Examiner |

James D. Cunningham
KMYR Bestz. Co., Denver, Col.—
Granted motion for leave to amend ap+
plication for new television statior]|
which involves revisions in Articled
of Incorporation; changes in capitaliza-

tures: changes in number of share
owned by the stockholders;: sets fort
required information concerning sub-
scription and issuance of debenture:s
and stock to subscribers and stock
holders, etc: amended application con-
tinued in hearing status.

tion: provides for issuance of deben}y—

September 16 Applications . . .
) ACCEPTED FOR FILING

| (

b
[

o

-

—
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Requests TV Ant. on AM Ant.

KFUO Clayton, Mo.—CP to mouni
TV ant. on new AM ant., contingent
on grant of application for televisio:
station.

Seeks Site Approval

KCTG Cottage Grove, Ore.—Mod
CP (which authorized new AM station |
for approval of ant. and transmitter
location; specify studio location.

Request License Renewals

Following stations request renewa!
of license:

WVOK Birmincham, Ala.; WWPF
Palatka, Fla.; WKTG Thomasville, Ga.
WIHL Hammond, La., WILS Lansing
Mich.: WMUS Muskegon, Mich.; WTEL
Philadelphia, Pa.; WOAY Oak Hill, W'
Va.; WFOX Milwaukee, Wis.; WDNC-
l-l;M Durham, N. C.: WPIC-FM Sharon

Pl
KIRO-FM Seattle, Wash.

TENDERED FOR FILING
Requests TV Ant. on AM Ant.

WLEE-FM Richmond, Va., and}|;

WICA Ashtabula, Ohio—CP to mouni]

TV ant. on northernmost tower of di-
rectional array.

APPLICATION RETURNED
WERD Atlanta, Ga.—Returned appli-

SERVICE DIRECTORY

Custom-Built Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
STerling 3626

COMMERCIAL RADIO
MONITORING COMPANY ‘
PRECISION FREQUENCY MEASUREMENTS ‘
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037 Kansas City, Mo.

e TOWERS »

AM ® FM ® TV @

Complete Installations
TOWER SALES & ERECTING CO.

6100 N. E. Columbia Bivd.

Portland 11, Oregen

DAV B EAU
TELEVISIONSIRO JECT HEENSULTANTS
STATION Gand O GUIDANCE
PO 39X 996 $C DY, NEW YOR

BROADCASTING ® Telecasting
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an

. Washington, D. C.

' Commercial Radio Equip. Co.
» Everett L. Dillard, Gen. Mgr.

. P. Q. BOX 7037

-
CONSULTING RADIO & TELEVISION ENGINEERS

JANSKY & BAILEY

Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
ADams 2414
Member AFCCE *

JAMES C. McNARY
Consulting Engineer
National Press Bldg., Wash. 4, D. C.

Telephone District 1205
Member AFCCE *

INTERNATIONAL BLDG.
WASHINGTON, D. C.
JACKSON 5302

KANSAS CITY, MO.

DI, 1319

A. D. RING & CO.

26 Years’ Experience in Radio
Engineering
MUNSEY BLDG. REPUBLIC 2347
WASHINGTON 4, D. C.
Member AFCCE *

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 8215

WASHINGTON 4, D. C
Member AFCCE *

McINTOSH & INGLIS
1216 WYATT BLDG.
WASHINGTON, D. C.

Metropolitan 4477

Member AFCCE *

—FEstablished 1926—
PAUL GODLEY CO.

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Notch, N. J.

Member AFCCE *

GEORGE C. DAVIS
501-514 Munsey Bldg.—STerling 0111
Washington 4, D. C.

Member AFCCE *

There is no substitute for experience

GILLETT & BERGQUIST
982 NATL. PRESS BLDG. NA. 3373
WASHINGTON, D. C.

Member AFCCE*

GEORGE E. GAUTNEY

CONSULTING RADIO ENGINEER
1052 Warner Bldg.
Washington 4, D. C.

National 7757

RUSSELLP. MAY
John A. Moffet, Associate
1422 F St, N. W. Kellogg Bldg.

Washington, D. C. REpublic 3984
Member AFCCE *

WELDON & CARR
WASHINGTON, D. C.
1605 Connecticut Ave.
Dallas, Texas Seattle, Wash.

4212 S. Buckner Blvd. 4742 W. Ruffner
Member AFCCE *

. BOND BLDG.

E. C. PAGE

CONSULTING RADIO
ENGINEERS
EXECUTIVE 5670
WASHINGTON 5, D. C.
Member AFCCE *

MILLARD M. GARRISON
1519 Connecticut Avenue
WASHINGTON 6, D. C.

MICHIGAN 2261
Member AFCCE *

KEAR & KENNEDY
1302 18TH ST, N. W. HUDSON 9000

WASHINGTON 6, D. C.
Member AFCCE *

A. EARL CULLUM, JR.

CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE *

WILLIAM L. FOSS, Inc.
Formerly Colton & Fess. Inc.
$27 15th St., N. W.  REpublic 3883
WASHINGTON, D. C.

LYNNE C. SMEBY

JOHN CREUTZ

319 BONDV BLDG. REPUBLIC 2151

WASHINGTON, D. C.
Member AFCCE *

GUY C. HUTCHESON
P. O. Box 32 AR 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
1011 New Hampshire Ave,, N. W.
Republic 6646
Washington 7, D. C.

GEORGE P. ADAIR

Consulting Radio Engineers

WALTER F. KEAN

AM-TV BROADCAST ALLOCATION,

WILLIAM E. BENNS, JR.

Consulting Radio Engineer

] i Quarter Century Professional E:penence
{ﬁ;} “Registered Professional Engineer” 5t Rudlogelevulon- FCC & FIELD ENGINEERING 3738 Kanawha St., N.W., Wash., D. C.
ectronics-Communications vers: I ide 7-2153 Phone ORdway 8071
o] 1311 G St, N. W. EX. 1610 Eye St., N.W., Wash. 6, D, C. 1 Riverside Road—Rlverside Relv
SoE: 8073 Eze?:,um/e 1230—Executive 5851 Riverside, lIl. Box 24‘&:::’""_’;;;‘: m, Ala.
ashington 5, D. C. (Nights- t)ll‘«}le'g:byesr ‘Iﬁ_cclggood 5-1819) (A Chicago suburb) Membey AFCCE®
o0
dj il
ROBERT L. HAMMETT SR AN IR AR A TR AL RAYMOND M. WILMOTTE
i CONSULTING RADIO ENGINEER JOHN B' HEFFELFINGER ften.Coliomie ) .
s ?ppoin!meélts ?rr%r;?ei f:r o 1469 Church Street, N.W. DEcatur 1231
-| 230 BANKERS INVESTMENT BLDG. 815 E. 83rd St. Hiland 7010 S 0 e g " Fhoons Washington 5, D. C.
SAN FRANCISCO 2, CALIFORNIA KANSAS CITY. MISSOURI Box 260 APTOS—3352 Member AFCCE *
SUTTER 1-7545 ' Member AFCCE *
¥

BERNARD ASSOCIATES
CONSULTING RADIO ENGINEERS
5010 Sunset Blvd.

Hollywood, Calif. NOrmandy 2-6715

Vandivere,
Cohen & Wearn

Consulting Electronic Engineers

612 Evans Bldg. NA. 2698
1420 New York Ave., N. W.

Washington 5, D. C.

HARRY R. LUBCKE
CONSULTING TELEVISION ENGINEER
INSTALLATION-OPERATION
Television Engineering Since 1929
2443 CRESTON WAY HO 9-3266
HOLLYWOOD 28, CALIFORNIA

WALTER J. STILES

Consulting Television Engineer

1003 Loyalty Building, Pertland, Oregon
ATwater 4282

Washington, D. C.—REpublic 6160

cation for renewal of license.

September 17 Applications . . .

ACCEPTED FOR FILING

Modification of CP

KEXX San Antonio, Tex.—Mod. CP,
which authorized new AM, for ap-
proval of ant., trans., and studio loca-

. tion and change type of trans.

BROADCASTING e

Renewal of License

Following stations request renewal
of license:

WJIM Lansing, Mich.; WSGW Sagi-
naw, Mich.; WQDI-FM Quincy, Ill.;
WIKY-FM Evansville, Ind.; WSOC-FM
Charlotte, N. C.; WSJS-FM Winston-

(Continued on page 99)

Telecasting

JAMES R. BIRD

Consulting Radio Engineer -

Fairmont Hotel, KYA, 33 Elm Ave.

San Francisco 8, Calif.

DOuglas 2-25% DUnlap 8-4871

Mill Valley, Calif.

CLATION

|m||l|ﬂlm|
: %“"N

Member AFCCE *
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please).

Payable in advance.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.
Deadline: Undisplayed—Monday preceding publication date. Display—Tuesday preceding publication date.

Situations Wanted 20¢ per word—$2.00 minimum ® Help Wanted 25¢ per word—$2.00 minimum
All other classifications 30¢ per word—$4.00 minimum ® Display ads. $15.00 per inch

No charge for blind box number.

BROADCASTING ® TELECASTING, 870 National Press Bldg.,, Washington 4, D. C.

APPLICANTS: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately,
All transcriptions, photos, etc. sent to box numbers are sent at owner’s risk. BROADCASTING.e THLECAST-
INg expressly repudiates any liability or responsibility for their custody or return.

Send box replies to

,affiliate wants top man. Now

Help Wanted

Help Wanted (Cont’d)

Help Wanted (Cont’d)

Wanted . . . topflight announcing staff;
engineering staff except chief; one
good local salesman and topflight news-
man. Announcers send tape or disc
and full information. New Southern
station. Box 465R, BROADCASTING .
TELECASTING. -

Announcer-engineer with first phone.
Must have top announcing ability. CBS
station in Southeastern city. Send all
pertinent information, salary require-
ment, telephone number, etc. Box
:Iill\?é{, BROADCASTING . TELECAST-

Managerial

Sales manager. Must have aggressive
sales record. Man who can produce im-
mediate billing, sold on sound basis
and direct other salesmen. High in-
come, job security, opportunity to ad-
vance. We own two AM stations, have
filed TV application, plan another AM
application. 15% commission against
draw {(amount open) plus override or
bonus arrangement. Send complete let-
ter giving educational and employment
record, family status, present income.
Strictly confidential, Write Harley
West, WGRO, Bay City, Michigan.

Manager: Assistant manager for new
station in Albion, Michigan. Should
know sales and small market opera-
tion. Good opportunity. Also hiring
salesmen and combo men with licenses.
M. Wirth, WOAP, Owosso, Michigan.

Salesmen

Local salesman. Southwestern net_wtork
inter-
viewing. Generous salary, car allow-
ance, commission. Photo necessary.
Box 486R, BROADCASTING . TELE-
CASTING.

Wanted—Experienced local sales man-
ager for 250 watt radio station in
Southeastern New Mexico. Must be
male with car. Salary according to
ability. Will work with continuity

chief. Immediate opening. Write to
Dave Button, KSVP, Artesia, New
Mexico.

Salesman with good sales record. We
own two AM stations, plan to file for
third AM. TV application now on file.
Please send complete letter, including
educational and employment record,
family status, present income. 15%
commission against draw (amount
open). Good income, job security, op-
portunity to advance. Strictly confi-
dential. Write Harley West, WGRO,
Bay City, Michigan.

Midwest CBS affiliate with large re-
gional market wants experienced time
salesman. Must have car. Salary ac-
cording to ability. Write WJEF, Pant-
lind Hotel, Grand Rapids, Mich.

Florida Gulf Coast station needs hard-
hitting, pavement-pounding salesman,
who knows his worth and believes his
income is limited only by his own
initiative and ingenuity. Send photo,
references, full details and salary
and/or commission expected. WPCF,
Panama City, Fla.

Good opening for experienced sales-
man. Send photo, references, experience
and salary expected to Wm. B. Cas-
key, WPEN, Philadelphia.

Amnnouncers

Florida coast station. Need two combi-
nation men. Both must be heavy on
announcing that sells. Send tape or
disc, experience record, references, first
letter. $80. for 44 hours. Box 8S00P,
BROADCASTING . TELECASTING.

Announcer, experienced all phases.
Good personality, ability to ad-lib com-
mercials on DJ show. Morning shift.
Good pay. Pa. daytimer. Box 277R,
BROADCASTING . TELECASTING.

Three combination men, daytime, new
station, Morrilton, Arkansas, opening
November. Box 390R, BROADCAST-
ING « TELECASTING.

Wanted—Network calibre announcer,
must be really good announcer with
first class radiotelephone license. Start-
ing salary $100.00 per 35 hour week.
Position permanent even should FCC
relax first class license requirement.
Pennsylvania station. Write Box 358R,
BROADCASTING . TELECASTING.

Experienced announcer wanted by
Minnesota station. Must be able to
type and own car. Good salary. Good
opportunity for right man to earn
extra money selling. Box 380R, BROAD-
CASTING « TELECASTING.

Wanted immediately—announcer-engi-
neer with first class to work in 250
watt network station in Southeastern
New Mexico. Good salary depends on
experience and ability. Box 385R,
BROADCASTING « TELECASTING.

Announcer with first phone, emphasis
on apnouncm%\} 5 day, 35 hour week.
40 miles from New York City. Kilowatt,.
Send all. Box 417R, BROADCASTING -«
TELECASTING.

Wanted: Announcer-engineer. Florida
West Coast station. Send resume, audi-
tion. Replies confidential. Box 506R,
BROADCASTING . TELECASTING.

Help Wanted (Cont’d)

Chief who can announce wanted im jys
mediately. $325. per month. Geniallis
staff, small CBS station. Box 440R|.-.
BROADCASTING . TELECASTING.

Wanted—Chief engineer . . . 5000 wat
Midwest directional. AM operation
with TV application, Send full particu
lars including experience and minimur};
salary accepted to Box 462R, BROAD-{=:
CASTING . TELECASTING.

Transmitter engineer, announcing op J::
tional. Ohio. Box 495R, BROADCAST {..
ING . TELECASTING. T

Need engineer immediately with firs
class ticket. Box 497R, BROADCAST
ING . TELECASTING. '

Wanted: Engineer, announcer-engineerj:
at 250 watt East Central network affi

liate. Announcing experience desirable,
not essential. Box 504R, BROADCAST-} . .
ING . TELECASTING.

Combination announcer-engineer, first
class ticket. Emphasis on announcing.
Will take inexperienced man who
shows promise. Kilowatt daytime sta-
tion serving Southern Illinois. Ade-
quate housing, good living conditions,
available recreational facilities. $65.00
per week to start. Contact General
Manager, WFRX, West Frankfort, Ill.

Announcer-engineer. First phone. Must
have solid announcing ability. Grow-
ing organization with two AM stations.
TV application filed, third AM applica-
tion ready for filing. Good pay, job
security, advancement possibilities.
Send complete letter with educational
and employment record, family status,
present income. Strictly confidential.
Write Harley West, WGRO, Bay City,
Michigan.

Can offer experienced young DJ with
sales background fine opportunity with
Michigan ABC affiliate. Salary $70.00
weekly (plus sales commission) to
start. WIBM, Jackson, Michigan.

Versatile staff announcer, experienced
in disc shows, news and sports. Con-
tact William Winn, Program Director,
WJOC, Jamestown, New York.

Experienced hillbilly disc jockey who
can handle early morning show . . .
SE. Send tape. Box 453R, BROAD-
CASTING . TELECASTING.

Morning personality by Midwest 5 kw
station. Capable of handling Western
shows and building strong morning
audience. Unlimited opportunity in
one of Midwest's most progressive
stations. Send audition, photo, full
details and salary requirements to Box
fﬁ?g BROADCASTING « TELECAST-

Announcer-engineer. Northeastern Min-
nesota independent. Full story, tape,
photo. Pay dependent on ability. Box
4]116\;%2, BROADCASTING . TELECAST-

Wanted—Staff announcer for 250 watt
independent. Send audition and letter
to WJPD, Ishpeming, Michigan. -

Hillbilly and folk music announcer
needed immediately. Start right figure
for right man. Must have successful
experience in at least medium market.
State salary, experience, references
first air mail letter. Also, must handle
straight announcing assignments.
WORZ, Orlando, Florida.

Announcer-engineer. Good announcing,
willing worker, know music, Southern-
er only. Can make chief. Ideal work-
ing conditions, excellent salary, per-
manent. Send photo, audition, details
to: Win Beaver, WRAG, Carrollton,
Alabama. .

Announcer. Straight staff. Experience
preferred, Midwest 250 watt ABC mar-
ket 30,000. 40 hour week. Submit re-
sume, experience, qualifications, ref-
erences, expected salary. No audition
tapes or discs. Box 469R, BROADCAST-
ING . TELECASTING.

Network station has immediate open-
ing for staff announcer who can do
good news job. Send all information,
salary requirements and audition first
letter. Box 485R, BROADCASTING .
TELECASTING.

Personality DJ, chuckle-provoking ad-
lib, zany, trick “cue-ins,” two-way con-
versation, character voices, impersona-
tions, cartoon, radio, movie stars.
Single. Ohio. Box 496R BROADCAST-
ING + TELECASTING.

$520 more a year than you now earn
if you are a top announcer with first
class engineers ticket. Southeastern
station in market of over 300,000, with
TV application. Send complete data
with present earnings, tape or disc.
Box 500R, BROADCASTING . TELE-
CASTING.

Wanted: Staff announcer with warm,
friendly personality and good voice for
Virginia station with TV application.
Tell all first letter including salary
requirements. Send tape or dise. Box
%.\Tlg BROADCASTING « TELECAST-

Operator - announcer with first class
phone. Announcing experience pre=
ferred. Mutual - ABC affiliate. Ideal
working conditions. $65.00 to start. Box
?%sg, BROADCASTING . TELECAST-

Wanied—Announcer with first class
phone ticket. Salary commensurate
with ability. Opportunity to attend
Mississippi State College on off hours.
Joe Phillips, Manager, Radio Station
WSSO, Starkville, Mississippi.

Combination man, sober, no floater.
Emphasis on announcing. WULA, Eu-
faula, Alabama.

. Binghamton, N, Y.

5000 watt fulltime NBC station in cit3}
of 15,000 needs capable engineer tcf. .
handle regular transmitter shift. Ab-§
solutely no application from drunkardé¢
or floaters. Should have transportation}
facilities. Prefer applicants who have
worked in or lived in Kansas or ad-
jacent state area. Call, wire or write
short letter stating salary requirements.
marital status and extent of experiencef.:
plus references. Address applicatio
to Grover Cobb or Chester Wallack, §
KVGB, Great Bend, Kansas.

New York regional station, directiona
antenna, has opening for a good engi
neer. Car necessary. Write WI !
for interview. TV
planned.

First class engineer. $65.00 week, WKUL, §»
Cullman, Alabama. g

Combination engineer-announcer, 1000
watt daytime, $70.00 week, 44 hours, §p:
WMOC, Covington, Ga. 'S

First phone; {ransmitter operator.}!

WSYB, Rutland, Vermont.

Licensed engineer for 1000 watt ABC |
affiliate. Experience helpful but not "
necessary. Excellent opportunity for
advancement. Ideal living and working
conditions in medium sized Michigan
town. No announcing. Write or call §
WTTH, Port Huron, Michigan.

Transmitter engineer, first phone, §
$60.00 start, 40 hours, no announcing,
automatic increases. WTVH, 235 S.
Jefferson Ave., Peoria, Illinois.

First class engineer, no expgriel_\ce De!
required. Will train for combination j§is
work in 1,000 watt independent. Rush §
full details to P. O. Box 50, New
Iberia, Louisiana.

Production-Programming, Others

Experienced girl copywriter. Secre-
tarial experience and shorthand desir-
able. Above average pay. Penna. day-
timer. Send lots of sample copy and
photo. Box 278R, BROADCASTING »
TELECASTING.

Midwest NBC affiliate has opening for
woman continuity writer. Excellent §°
working conditions with TV possibil- | :‘r
ities. Box 309R, BROADCASTING .« -
TELECASTING. | e

Morning man—Genial, easy, selling de-
livery. Balanced choice of music. Must
be able to handle general announcing.
Send full information and tape or disc.
Lou Cate, WWPA, Williamsport, Pa.

$100.00 per week for topflight an-
nouncer-engineer in beautiful college
city, Appleton, Wisconsin, Send tape
or disc immediately. Gerald A. Bar-
tell, Empire Building, Milwaukee, Wis-
consin.

Technical

First class engineer. No experience re-
quired. Virginia network station. Box
%13(?(};{ BROADCASTING « TELECAST-

CBS station in highly competitive
Southeastern city will add one sales-
man to present staff.
on commission basis with adequate
draw. Write in full giving references
and experience. Box 410R, BROAD-
CASTING « TELECASTING.

Remuneration

Copywriter for busy independent West- §—
ern New England station to handle all fy;
copy writing. Also, write and broadcast j:.;
daily women’s show, of interest to [i.-
housewives. Give complete details first §i:
letter. Excellent opportunity with pro- f.

gressive station. Box 375R, BROAD- || -
~CASTING . TELECASTING. X
I —

Midwest regional indie wants top notch Ji

D who knows how to build and hold jn
an area audience. Experienced, quali- j§i~
fied man who can manage program- ji¢
ming and air personnel can expect se- ER(
curity, fair salary, pleasant community §—
and excellent working conditions. Box [Jli
%%?(I}t BROADCASTING « TELECAST- jjiu

Continuity writer, experienced
Michigan NBC affiliate. Box 466R,
BROADCASTING « TELECASTING.

Midwest NBC affiliate has opening for
woman to handle commercial traffic
and national business. Excellent work-
ing conditions. Box 310R, BROAD-
CASTING . TELECASTING.

Virginia kw needs engineer. State min-
imum _salary expected. Box 436R,
BROADCASTING . TELECASTING.

Copywriter, experienced. Must produce
terse, convincing, retail sales copy.
KIND, Independence, Kansas.




f Good voice essential.

Help Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

Situations Wanted (Cont’d)

# Newsman, good opportunity for journ-

ilism graduate looking for working ex-

fl cerience on topnotch Ohio network

station.  Fulltime news job.
write and broadcast news.
Previous experi-
snce helpful. No tapes or disc until
requested. Full information first let-
ter. Box 470R, BROADCASTING -

| lews
Sather,

§ TELECASTING.

- |} Continuity writer. 10,000 watt, clear
.#f channel, Midwestern network station

i

¥ needs a reliable continuity writer. This

is a good position in a fine city with
excellent working conditions, etc. All
applications treated with confidence,
Send full details including samples of
continuity, background and snapshot,
if available. All material will be re-
turned to you. Opportunity for air
work if qualified. Write at once to
'Personnel, Radio Station KSOO, Sioux
| Falls, South Dakota.

-]!mmediate opening for a male or fe-
4 ' male continuity chief. Experience pre-

‘ferred. Complete charge of all con-

J tinuity. Send letter, full details, copy

| samples. Healthful climate, progressive
‘town. Salary according to ability. Write

1'to Dave Button, KSVP, Artesia, New

4 Mexico.

\ Experienced copywriter.

" references

Wanted—Young man or woman who
l'can write commercial script and an-
‘'nounce. No great experience required.
I"FCC ticket desired but not required.

| In the heart of the fishing and hunting

Please do not send return-

country.
T. Kemp, KVWO

" able material. Wm.

i Box 926, Cheyenne, Wyoming.
3

Michigan 1
kw net affiliate. Please send photo and
with sample commercial
Jcopy. WBCK, Battle Creek, Michigan.

—I-Midwest CBS affiliate, large regional

" market, wants topnotch PD with ability
“to build and hold area audience. Ex-

perience qualified man able to manage
- programming and announcing staff.

11 Good salary and excellent working con-

ditions. Write WJEF, Pantlind Hotel,

__ Grand Rapids, Mich.

0e, (.
264

%2 Engineer-announcer for WMIT’s 325,000
J_fm}n Clingman’s Pea :
i Living quarters and meals furnished
alfl employees, providing

watt ERP transmitter and studio on
k, Mt. Mitchell, N. C

higher than av-
erage compensation. Write full de-
tails to: WMIT, Charlotte, N.C.

¢ Continuity .gal who handles traffic and
‘ does intelligent job of writing com-
‘mercials that sell. Swell spot in col-
lege city, good working conditions, fine

—|- station, professional staff. Rush com-
(s plete information to P.O. Box 120, Lex-

~adThihe | -

- 5SS

vV asasET i

e it
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" Station manager . . .

. highly competitive markets.

. Manager,
. manager.

. two swell kid

(s ington, Kentucky.
jsh |

e |1 Situations Wanted

Managerial

! Ten year man—N. Y. state, 34, family,
. references.
. phases supervisory—announcing,
. work sports, news, special events pro-
} motion.

following
net-

Experienced

Desires manager-chief an-
nouncer position. Box 446R, BROAD-
' CASTING . TELECASTING.

Salesmen

Salesmar, college graduate. Aggressive,
imaginative, with knowhow. Excellent
sales record. Box 484R; BROADCAST-
ING . TELECASTING.

Announcers

Announcer-salesman for radio or tele-
vision station. College graduate, 28,
eleven years experience. Excellent
record. Excellent references. Now an-
nouncing for Southern 10 kw CBS af-
filiate. Contact Box 409R, BROAD-
CASTING . TELECASTING.

Announcer, play-by-play, news, staff,
excellent references, preferably South.
Box 371R, BROADCASTING . TELE-
CASTING.

Disc jockey, five years experience in
major Midwestern market 50 kw AM-
TV. Looking for progressive organiza-
tion presenting opportunity to estab-
lish name in area. Show consists of
humor cue-in gimmicks and top ten
tunes. Box 377R, BROADCASTING .
TELECASTING.

Newscaster: newsman — authoritative
mature voice—delivery. Desires ma-
ture advancement. Newsroom only.
15 years experience. $100.00 minimum.
Box 412R, BROADCASTING + TELE-
CASTING.

Announcer-first phone. 2 years training
and experience. 25, draft exempt vet-
eran, married. Box 441R, BROAD-
CASTING . TELECASTING.

Announcer—six years. Staff, audience
shows. Prefer West. Now employed.
Minimum $70. Box 444R, BROADCAST-
ING . TELECASTING.

Good experienced staff announcer,
commercials, DJ, news, personality,
conscientious, reliable. Box 447R,

BROADCASTING . TELECASTING.

If experience counts, I'm your man!
19 years radio—1 year TV. News, MC,
DJ, commercials that sell. Best refer-
ences. Letter, photo and tape on re-
quest. Box 455R, BROADCASTING -«
TELECASTING.

SRT graduate. Experienced in all

Ehases of announcing. Wide and varied
nowledge of music/sports. Box 456R,

BROADCASTING « TELECASTING.

All-round announcer. CBO. Young,
matured voice; light experience. Free
to travel. Box 457R, BROADCASTING
« TELECASTING.

Stop your S.0.S.—I'm here! College
grad, speech major. Good broadcast-
ing voice. Fluent Spanish. No chance
of your losing me to Army—vet. De-
pendable, not lazy. Seeking start. Box
%15\?(1; BROADCASTING « TELECAST-

Announcer-DJ. Three years all phases.
Available immediately. Good refer-
ences. Box 460R, BROADCASTING .
TELECASTING.

shirt sleeve man-
ager presently employed' as such. Net
and independent experience all phases
—traffic, continuity, sportscasting,
news, programming and sales. Civic-
minded. Box 459R, BROADCASTING .«

- TELECASTING.

Manager available. My 1951 record was:
sales: $84,545.60 and net: $18,981.62.
January to September 1952, sales: $62,-
888.42, and net: $23,521.00. Sell, an-
nounce, play-by-play, civic-minded,

- worker, love radio. Box 475R, BROAD-

CASTING « TELECASTING.

Manager: Extensive management, sales,
programming background with proven
formula for increasing revenue in
Box 478R,
BROADCASTING . TELECASTING.

assistant manager, program
. AM-TV. 20 years experi-
ence major networks, all phases. Ag-
gressive, idea man, happily married,

ids. Box 482R, BROAD-
CASTING « TELECASTING.

Sales manager-producer of sales.
perienced broadcasting man, last three

 years television, wants to represent

you in major Southeastern market
handling feature films, syndicated shows
or other services sold to TV stations
or broadcasting stations. Eloguent rec-
ord and adequate reason for being

1 available. Formerly sales manager of
. one of country’s top television sta=

tions. Box 510R, BROADCASTING .
TELECASTING. -

Ex-.

Folk singer, experienced DJ musician.
Have own style. Want locate South-
west. Box 461R, BROADCASTING -«
TELECASTING.

Announcer, 2 years Western N. Y.
Capable all phases of broadcasting, in-
cluding board work. Desires Florida
position. Box 339R, BROADCASTING
« TELECASTING.

Strong play-by-play man, 4 years. Mar-
ried, veteran, experience all phases.
Presently manager. Will travel. Box
%g;ig, BROADCASTING . TELECAST-

Young announcer with news and DJ
experience, veteran and single. Box
4111’(12(3’ BROADCASTING . TELECAST-

Announcer, DJ, looking for perma=
nency in East, Midwest or South. Good
idea man! Box 476R, BROADCASTING
« TELECASTING.

Announcer-newscaster. One year AFRS,
3 with commercial, Full network back-
ground. Network. My specialty—MC of
quiz shows, local dance bands. Prefer
Michigan, North Carolina. Box 483R,
BROADCASTING « TELECASTING.

Tired of New York City. Sports an-
nouncer seeking permanent position
at progressive station. Top play-by-
play. Outstanding references. Box
‘Ilfl\;?ét, BROADCASTING « TELECAST-

Air - stounding announcer - boardman!
Experienced news, DJ, sports, minimum
$50. Available immediately. Box 488R,
BROADCASTING « TELECASTING.

Announcer, young, single, veteran. Mu-
sic, news and sports. Control board
operator. Box 489R, BROADCASTING
«- TELECASTING.

Johnny interested in getting start as
announcer. Strong on news-commer-
cials. 15 months training all phases ra-

dio at reliable school. Tape on request..

Box 491R, BROADCASTING . TELE-
CASTING.

Posit’on wanted. Announcer, disc jock-
ey, age 21, single, veteran. Light ex-
perience. Will travel. Disc or tape
available. Box 493R, BROADCASTING
» TELECASTING.

Announcer, two years experience, all
phases. Married, wants settle down.
Travel East or South. Box 502R,
BROADCASTING . TELECASTING.

Announcer, two years solid commer-
cial, newsman. Married, will travel to
good paying. permanent job. Box 503R,
BROADCASTING « TELECASTING.

Attention! Copywriter-announcer with
ability, desires experience. Personality
plus, strong commercial delivery. Ad-
lib or straight. Experience my goal.
Box 507R, BROADCASTING . TELE-
CASTING.

Hillbilly personality DJ. Must play
personals. News, commercials, board.
Progressive station only. Prefer Ohio,
Penna. All considered. Background,
tape request. Box 514R, BROADCAST-
ING « TELECASTING.

Announcer: Radio-TV experience over
some N. Y. stations. Strong on com-
mercials, straight announcing. Radio
acting. Veteran. Free to travel. Disc
upon request. James Adonis, 62 Hal-
sted Street, East Orange, N. J.

Combo, announcer, first phone, single,
24, two years independent, network ex-
perience, desires permanent Midwest
location. Joseph Blume, Plateau 4698,
St. Louis, Mo.

Announcer—Launch this lad’s career.
Young, draft exempt, veteran. Expe-
rience light, potential heavy. Write or
call Ken Fried, 73 Hegeman Avenue,
Brooklyn 12, N. Y. DI. 6-1003.

First phone, ham. Desire broadcast
work at studio and transmitter. Prefer
East. Vincent Giangregorio, 108-31 48th
Ave., Corona, L. I, N, Y.

Hard hitting air salesman for North-
east metropolitan market. 8 years ex-
perience. Aggressive top morning man
with proven sales record. Morning
record show wanted across board.
Preferably independent operation.
Present income $125.00-$175.00 per week
base plus talent, My home address:
Fred H. Haggerty, 107 S. New Jersey
Ave., Atlantic City, N. J. Phone At-
lantic City 4-7112.

Recent graduate of Northwest Broad-
casting School with first phone, wants
position as announcer or combo. Forest
Lovett, 5816 N. E. Fremont, Portland,

Oregon.

jmmediately. Experienced
news. Announcer! 25,
car. No floater, ambi-

Available X
DJ, commercial,
single, veteran,

" experience, four stations;

Chief engineer. Experienced all phases,
including construction. Reliable, effi-
cient, professional. Consider position
television station. Available Novem-
ber. Professional, permanent position
only. Box 480R, BROADCASTING .
TELECASTING.

R2dio-TV technical. Second class radio-
telephone license. Some experience.
Will travel. Box 490R, BROADCAST-
ING . TELECASTING.

Engineer, first phone. One year expe-
rience. No announcing. Draft exempt.
Box 492R, BROADCASTING . TELE-
CASTING.

Engineer-anrouncer. Experienced, uni-
versity degree, 7 year backsground AM,
some TV. Veteran, single. East Central
only. Present salary $20. Box 49%4R,
BROADCASTING . TELECASTING.

Engineer. Experienced, single, 26. Vet-
eran. Car. 100 mile radius NYC. Inter-
view desired. Box 508R, BROADCAST-
ING . TELECASTING.

Amkbitious RCA Institutes graduate,
first phone, TV training, two years
varied AM experience. Draft exempt.
Theodore Bonn, 108 Grand Ave,,
Ridgefield Park, N. J.

Engineer, first phone. Technical school
graduate. TV studio and transmitter
training. Veteran. No station expe-
rience. John Santino, 102-13 51st Ave.,
Corona, L. 1., New York.

Production-Programming, Others

Program directer-sports director 3%
years, net. indie, 28, university, $100,
family. Steady, ready! Box 403R,

BROADCASTING . TELECASTING.

Programming position, preferably PD.
5 years experience. Degree. Veteran.
Single., Box 451R, BROADCASTING -«
TELECASTING.

Program  director unhappy, desire
change. Twelve years broadcasting ex-
perience. Capabilities; program, traf-

fic, station director. Advance musician,
hillbilly-pop DJ. Reference. Box 464R,
BROADCASTING « TELECASTING.

Copywriter-announcer. 29. Eight years
Two 5 kw
Mutuals; two independents including
metropolitan. Solid network preferred.
Box 395R, BROADCASTING .« TELE-
CASTING.

Program director. 30. Eight years expe-
rience, all phases. PD three stations,
including regional network and metro-
politan independent. Box 477R, BROAD-
CASTING  TELECASTING.

Available: Experienced gal copywriter
with sponsors for references. Air ex-
perience as personality deejay. Traffic
experience. Michigan, Wisconsin, Illi-
nois preferred. $75.00. Box 481R,
BROADCASTING . TELECASTING.

Radio-TV production, promotion, or
similar work preferred. Young woman,
experienced radio copywriting, account
servicing. Box 498R, BROADCASTING
+ TELECASTING.

Copywriter, good, who also sells, an-
nounces, handles news and promotion.
Box 499R, BROADCASTING . TELE-
CASTING.

Experienced copywriter, good voice for
women'’s shows, available in six weeks.
Prefer West. Box 512R, BROADCAST-

tious, responsible. Lou Shabott, 1935
64th St., Brooklyn, N. Y. ING « TELECASTING.
Technical Television
Salesman

Engineer, first phone. 5 years expe-
rience. Veteran. Permanent. Minimum
$65. Box 337R, BROADCASTING .
TELECASTING.

Engineer, experienced chief, mainte-
nance. Excellent record. Box 429R,
BROADCASTING « TELECASTING.

Engineer—51% years broadcasting ex-
perience. First phone. Desire good
paying job as transmitter operator.
Box 431R, BROADCASTING . TELE-
CASTING.

Woman, 29, second phone, working on
first. Available immediately. Graduate
of technical school. Desires broadcast-
ing work. Also have office experience.
Box 443R, BROADCASTING . TELE-
CASTING.

Engineer, eight years, 28, car, college.
Permanent. Notice. Box 445R, BROAD-
CASTING .« TELECASTING.

Commercial manager, experienced in
radio and newspaper sales manage-
ment, seeks position in TV sales. Box
4%2(1}2 BROADCASTING . TELECAST-

Production-Programming, Others

Experienced, both production and en-
gineering in major Eastern affiliates.
Four coast-to-coast net shows to my
credit. Interested in director, producer
or technical operations. What have
you? I'm listening. Box 479R, BROAD-
CASTING . TELECASTING.

Motion picture booker, young man, 32,
experienced in all phases film distribu-
tion, desires opportunity in television,
Correspondent, typist and office detail
man. Salary secondary. New York City
only. Box 509R, BROADCASTING .
TELECASTING.
(Continued on mext page)
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For Sale

Stations

Profitable fulltime local independent
in Pacific Northwest single-station
market. High potential. $25,000 down
and good terms on balance. See this
one-—you’ll like it. Box 254R, BROAD-
CASTING . TELECASTING.

California—Profitable station in rich
agricultural area. Priced to sell. Box
;11%12({5, BROADCASTING . TELECAST-

Best chance you’ll ever have to get a
station of your own as low as $5,000
down. Unlimited 250 watt station in
Western farm town, now under-fi-
nanced. Excellent opportunity for good
living for man and wife or one or two
engineer-owners. Box 255R, BROAD-
CASTING « TELECASTING.

Equipment, etc.

50,000 feet new #10 Copperweld ground
radial wire. Immediate delivery. Box
:IZI%ICI;% BROADCASTING . TELECAST-

Two Presto SR950 deluxe tape record-
ers, slightly used, perfect condition.
‘Will sacrifice. Box 471R, BROADCAST-
ING . TELECASTING.

40-New, Cat. No. 14F439, .25 MFD, 20.-
000 volts, D. C. General Electric capac-
itors. Case dimensions: 4-11/16"x 8"x7"
high. 11-11/16” overall height. Weight,
18 1bs. Price, $40.00 each F.O.B. ship-
ping point. Box 515R, BROADCAST-
ING . TELECASTING.

Minitape recorder, nearly new condi-
tion. $175.00. Radio Station WDAY,
Fargo, North Dakota.

250 watt Western Electric transmitter
now operating 1490 kilocycles. Excel-
lent condition, wonderful tone, avail-
able November 10. Granted 1000 watts,
$1800., WMOC, Covington, Ga.

Two Western Electric 9A heads newly
factory reconditioned. First $75.00 takes.
WRAC, Racine, Wisconsin.

Four section heavy duty RCA FM pylon
WE limiting amplifier model 110-A;
Johnson iso-coupler; Clough-Brengle
Co., power level meter model UDA;
Clough-Brengle Co., beat frequency
oscillator model OD. WSAU, Wausau,
Wisconsin.

250 watt, composite AM transmitter.
Class C final, rack model exciter unit.
Just taken out of service, ideal for
standby or auxiliary transmitter. Phil
Melone, Chief Engineer, WTBO, Cum-
berland, Maryland.

Used recording tape—7” reels. 6 for
$4.00. 12 for $7.00. Prepaid. Brown,
1201 Brentwood, St. Louis 17, Missouri.

Gates 250 C-1 Xmtr. complete. Some
new components. Best cash offer. Box
1060, Bradenton, Florida.

16mm Houston processing machine.
Model K1A. Like new. List $5,500. Bar-
gain at $3.500. Camera Equipment Co.,
1600 Broadway, New York 19, N. Y.

Wanted to Buy

Situations Wanted

Stations

To invest in progressive AM station;
preferably Southern with option to
purchase entire operation. Box 450R,
BROADCASTING  TELECASTING.

Interested in purchase of indie sta-
tion in metropolitan East Coast. Want
to contact young, vigorous and expe-
rienced personnel interested in invest-
ing in operation. Background of local
sales programming - news preferred.
Box 513R, BROADCASTING . TELE-
CASTING.

Equipment, etc.

Want used 250 watter in good condition
for use as spare. Give complete details.
Prefer Northeast area where inspection
is possible. Box 374R, BROADCAST-
ING « TELECASTING.

Wwanted — Kilowatt AM transmitter,
frequency monitor, Western Electric
25-B console, KEAR, San Mateo, Calif.

Miscellaneous

FCC first-phone in 6 weeks. Both
residence and correspondence courses
available. Grantham Radio License
School, 6064 Hollywood Blvd., Holly-
wood 28, California.

First class phone license at our resident
school. Also correspondence course.
Serving the industry since 1937. Write
now for catalogue. Don Martin Radio
&

TV School, 1653 North Cherokee, '

Hollywood 28, Calif.
Situations Wanted

Moanagerial

STATION MGR. AVAILABLE
1951 Record
Sales: $84,545.60  Net $18,981.62
January 1st to September 1st, 1952
Sales: $62,888.42 Net: $23,521.00
Sell, Announce, Play-by-Play, Civic-Minded,
Worker.
Can’t buy into station—Desire Change
BOX 474R
BROADCASTING o TELECASTING

Television

General manager with technical
and engineering background.
Highest calibre, pioneer TV
executive. Experience in:
UHF and VHF
Station Planning
Construction
Operation
Large and Small Stations
Consulting
FCC Applications
Management Minded — Dollar
Conscious
Your letterhead will bring full
information.
Box 47 3R,
BROADCASTING o
TELECASTING

Eastern Independent
$350.000.00

The only independent in an
excellent eastern market of more
than 100,000 ecity population.
This combined operation is
profitable and growing.

BLACKBURN - HAMILTON COMPANY

RADIO STATION AND NEWSPAPER BROKERS

WASHINGTON, D. C.
[ James W. Blackburn
Washington Bldg.
Sterling 4341-2

|
|
l
l Appraisals ¢ Negotiations ¢ Financing
|
|

CHICAGO
Ray V. Hamilton
Tribune Tower
Delaware 7-2755-6

Southern Network
$30.000.00

A fulltime bonus affiliate—
the only station in a growing
southern market. Good finane-

ing available.

Lester M. Smith
235 Montgomery St.
Exbrook 2-5672

SAN FRANCISCO 1
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Production-Programming, Others

Northwestern-NBC  Television  Institute
Graduate (1952) desires position as di-
rector and/or producer. Will accept ad-
ditional duties such as cameraman, photog-
rapher, film director, etc. Broad education,
experience in motion pictures and execu-
tive experience in Education. Can set up
and supervise complete photographic de-
partment. Veteran, age 3I. Box 454R,
BROADCASTING + TELECASTING.

For Sale

Equipment, etc.

TV APPLICANTS
NEW
TV TRANSMITTER
AVAILABLE

Make offer for brand new RCA
TTSA Channel 7-13 TV trans-
mitter, tubes, filter-crystals, con-
trol console included. Transmit-

ter crated, ready to ship from
RCA, Camden.

Box 511R

BROADCASTING e
TELECASTING

-WILL SELL-
IMMEDIATE DELIVERY
RCA TELEVISION 16MM
PROJECTOR

TYPE TP —16A

Alsoc Jeep Type Camera and
two (2) 1850-A Iconoscope
Tubes.

L. SHERMAN ADAMS
200 Berkeley St.,
Boston 16, Mass.

e

CBC APPROVALS

Board Grants Shif

CJEM Edmunston, N. B., wa
granted permission to change frouf
1380 ke with 1 kw to 570 ke ang
same power at Sept. 5 Canadiag-
Broadcasting Corp. board of govg
ernors meeting in Montreal. CFR .
Ottawa was granted permission fo
a 1 kw emergency transmitter, an
CKSF Cornwall for a 100 w emex
gency transmitter. CFYT Dawsor
operating with 100 w on 1400 k
will move to 1230 ke on same powe
Following stations were give
permission for share transfers a
control of the companies were nc
affected:
CHEX Peterborough, CKWS King:
ton, CHOK Sarnia, CHRL Roberva
CFAB Windsor, N, S., CKEN Keni
ville, CKLD Thetford Mines, 1
Nelson, CKX Brandon,
John’s, CJBR Rimouski, CKLW Winc
sor, CHEF Granby, CJOR Vancouve § .
CKRD Red Deer, CFCH North Ba:§
CJKL Kirkland Lake, CKGB Timmin
and CHLN Three Rivers. Corporat
name of CKLD Thetford Mines, ws&

permitted to be changed to Radi
Thetford Limitee.

Transfer of CKLS La Sarre con|
trol was deferred as was the re
quest of CHNO Sudbury, for

supplementary 250 w transmittef
on 1240 ke. |

AAAA Examinations

SEVENTH annual examination
conducted by the American Assr
of Advertising Agencies will b
held in 16 cities throughout th
U.S. on Feb. 14 and Feb. 23, 195:
The examinations, designed to a
tract high-calibre young people i
to advertising, include tests o
aptitude, temperament and prac
tical knowledge of the field.

Employment Service

) B

:< WANT A GOOD EXECUTIVE?

{ Competent, reliable General,
M Commercial and Program Man-

} agers: Chief Engineers, Disc ‘
Jockeys, Sportscasters, other
l{ specialists. Tell us your needs
M today. Delays are costly.

< Howarp S. FrAziER

M TV & Radio Management Consulignis
M 708 Bond Bldg., Washington 5, D.C.

VBV VTV VUV VBV TV VUV

close picture.

PPPP0PP000000 020000000000 00000000000

Must be able to build and produce own programs.
Also must have commercial agricultural connections
and successful radio commercial background. In
replying please give complete qualifications and en-
All inquiries will be in strictest con-
fidence. Unusual opportunity for advancement. Box

251R, BROADCASTING ¢

0000000000000 0000000000080000000000000000000000

FARM DIRECTOR

50,000-watt network station interested in interviewing
well established midwestern farm director.

TELECASTING.

0000000000000 000000000000000000000000000000000004
BROADCASTING e

Telecastin




Jocket Actions . . .

OPINIONS AND ORDERS

.'Nashville, Tenn. — FCC reconsidered
nd set aside its action in Sixth Report
: Order [B.T, April 14] which granted
aint counterproposal of WLAC Nash-
ille and WSIX Nashville for assign-
lient of vhf Ch. 5 to Nashville, and
| rdered that, effective 30 days after
‘ublication in Federal Register, Table
i Assignments in Sec. 3.606 of rules be
mended to delete Ch. 5 from assign-
“ients to Nashville; further, FCC de-
(Pl ied petitions of WMCT Memphis re-
.uesting modification of Commission’s
how cause order (which requires that
Lagt move from vhf Ch. 4 to vhf Ch. 5)
T to permit that station to move
“l'o vhf Ch. 3. Comrs. Webster and Hen-
wock dissented. (FCC proposed rule
aaking to assign vhf Ch. 5 to Old
fickory, Tenn.) Memorandum opinion

WGAL-TV and Peoples Bestg. Co.,
15 4 DCaster, Pa.—FCC (1) denied petition
& f Peoples Bestg. Co. to reconsider and
¢ et aside show cause order why assign-

aent of WGAL-TV should not be
hanged from vhf Ch. 4 to vhf Ch. 8,
'ﬁﬂi‘mt (2) granted Peoples Bcstg. Co.’s
" Hiurther petition for comparative hear-

Yiing of its application for new TV sta-
cgiion at Lancaster on vhf Ch. 8. and
( §I3) granted request of WGAL-TV for

~fnodification of license to operate on

‘fhf Ch. 8 with ERP 7.2 kw visual,
Wth § kw aural, antenna height 270 ft.,
fipon express condition that grant is
‘ubject to being withdrawn upon de-
‘ermination of proceeding involving its
patipplication and that of Peoples Bestg.

0. for vhi Ch. 8. Comr. Sterling issued
lissenting opinion. Memorandum opin-

on and order Sept. 18.

[Wisconsin State Radio Council and
‘19Radio Wisconsin Inc., Madison, Wis.—
i { ICC denied petitions requesting recon-
., | ideration of Sixth Report & Order
itk B«T, April 14] so as to assign vhf Chs.

7 and 13 to LaCrosse, Green Bay,
Nausau and Eau Claire, respectively,
or noncommercial educational TV in
jeu of uhf channels now assigned
.a Crosse, Eau Claire, Marinette, Wau-
au and Chilton for that purpose; and
0 assign uhf Ch. 21 for commercial
yroadcasting and vhf Ch. 3 for non-

a‘é“-g’
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i! alem, N. C.; WIXL-FM Dallas, Tex.

TENDERED FOR FILING

Replace Expired CP
KECC Pittsburg, Calif.—CP to re-
slace expired CP to change night
_lower.

i
1401

september 18 Applications. ..

o ACCEPTED FOR FILING
AM—1430 ke

.l KALI Pasadena, Calif—CP to in-
srease power from 1 to 5 kw; install
aew trans., and make changes in DA.

s

License for CP

WKEI Kewanee, Ill.—License for
iﬁ as mod., which authorized new

Extension of SSA

2. KOB Albuquerque—Extension of SSA
—. operate on 770 ke 25 kw-N 50 kw-D
4dnl. using trans. authorized under CP

for period beginning 3 a.m. EST Oct. 1.

Renewal of License

Following stations request renewal
of license:

WLBS Birmingham, Ala.; WMBM
Miami Beach, Fla.; WRUF Gainesville,
Fla.; WBBM Chicago; WNOP New-
port, Ky.; WWL New Orleans, La.;
WKBC North Wilkesboro, N, C.; KCRO
Prineville, Ore.; WISR Butler, Pa.;
WEAB Greer, N. C.; KMCO Conroe,
Fex.; WARL Arlington, Va.; WNNT
Warsaw, Va.

l Change Studio Location
WSBA-TV York, Pa.—Mod. CP, which
?uthorized new TV, to change studio
location from 53 N. Duke St., York, to
?pring Garden Township, York.

TENDERED FOR FILING
K AM—850 ke
| WILD Birmingham, Ala.—Mod. CP to
Increase power from 5 to 10 kw-D and

! {hange type of trans.

Change Transmitter Location
WKVM San Juan, Puerto Rico—Mod.
CP to change trans. location from
{Arecibo, Puerto Rico to Suchville and
':llmake changes in DA

i e A A A A L R T T T e e T TSR ey

£0C roundup

New Grants, Transters, Changes, Applications
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hox score

On Air
AM Stations i U s s e 2,353
FM Stations ................ g 635
TV Stations ....................... 110

* Filed since April 14.

CALL ASSIGNMENTS:
assigned WGSN);
1 kw D);

KRCHW}I[W?ZS Mobile, Ala.
( i} prings, Ark.
KVOM Morrilton, Ark. (Morrilton Bestg. Co., 800 ke, 250 w D); KXXL,

SUMMARY THROUGH SEPT. 18

. Appls. In
Licensed CPs Pending Hearing
2,332 139 311 n
582 73 22 8
98 67 818+ 170

(Gadsden Radio Co., previously
(Hot Springs Bestg. Co., 1270 ke,

Monterey, Calif. (S. A. Cisler, 630 ke, 500 w D); WKKO Cocoa, Fla. (Brevard

Bestg. Co.); WBOY Tarpon Springs, Fla.
WCGA Calhoun, Ga. (Gordon County Be

fin, Ga. (Griffin Bestg. System,
Basil Anderson, 950 ig«:c. 35,00 w
1300 ke, 1 kw fulltime;
(KY-VA Bestg. Corp., 920 ke, 1 k

w D); KEUN Eunice, La.

(WBOY Bcstg. Assoc., 1470 ke, 5 kw D);
stg. Co., 900 ke, 1 kw D); WRHT Grif-
1320 ke, 1 kw D); KJRG Newton, Kan. (George
v D); WLEX Lexington, Ky. (Fayette Bestg. Co.,
previously assigned WKLX);

WTCW Whitesburg, Ky.
(Tri-Parish Bestg.

Co., 1490 ke, 250 w fulltime; WBRN Big Rapids, Mich. (Paul A. Brandt, 1460 ke
500 w D); WFBE (FM) Flint, Mich. (Flint Board of Education, noncommercial,
educational FM); WION Tonia, Mich. (Ionia Bestg. Co., 1430 ke, 500 w D); KLEA
Lovington, N. M (Properity Land Best. Co., 1050 ke, 250 w D); WDLC Port
Jervis, N. Y. (Port Jervis Bestg. Co., 1490 ke, 100 w fulltime); WFOB-AM-FM
Fostoria, Ohio (Seneca Radio Corp., previously assigned WFOS [AM] and WFOB
[FM]); KCTG Cottage Grove, Ore. (Coast Fork Bestg. Co., 1400 ke, 250 w full-

time); WGSW Greenwood, S. C.

(Radio Greenwood Inc.);

WAEW Crossville,

Tenn. (Arthur Wilkerson Lumber Co., 1340 ke, 100 w fulltime); WLAF LaFollette,
Tenn. (LaFollette Bestg. Co., 1450 ke, 100 w fulltime); KEYY Provo, Utah (Mid-
Utah Bestg. Co., previously assigned KNEU); KUTV (FM) Salt Lake City, Utah
(Utah Bestg. & Television Co.), and WAPL Appleton, Wis. (Bartell Bestrs. Inc.,

1570 ke, 500 w D)

(Also see Actions of the FCC, Page 94)
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commercial educational broadcasting at
Madison, Comrs. Walker and Hennock
dissented. Memorandum opinion and
order Sept. 18

Temporary Processing Procedure —
FCC amended its temporary processing

procedure for television broadcast ap- .

plications so that, beginning Oct. 15, it
will suspend processing of mutually
exclusive applications. Commission will
continue to process non-competitive
applications in order of priorities set
forth in its temporary processing pro-

cedure. Order Sept. 18.
: DECISION
Reading, Pa.—Radio Reading. FCC

denied application of John J. Keel and
Lloyd W. Dennis Jr., tr/as Radio Read-
ing, for new AM station on 1510 kc,
iskw fulltime, DA-DN. Decision Sept.

INITIAL DECISION EFFECTIVE

Big Rapids, Mich.—Frank Tefft Jr.
FCC gave notice that, since no excep-
tions have been filed to initial decision
re application of Frank D. Tefft Jr. for
new AM station on 1400 kc, 100 w full-
time, and Commission has not ordered
review thereof on its own motion, the
initial decision denying application be-
came effective Sept. 15. Notice Sept. 16.

INITIAL DECISION

Farrell, Pa. — Sanford A. Schafitz.
Hearing Examiner Hugh B. Hutchison
issued initial decision looking towards
grant of 1470 ke, 500 w daytime; condi-
tion. Simultaneously, hearing examiner
denied application of Greater New
Castle Bestg. Corp. for 1460 ke, 1 kw D.
Initial decision Sept. 18.

Non-Docket Actions . . .

TRANSFER GRANTS

KWLK Longview, Wash. — Granted
transfer of control from C. O. Chat-
terton, d/b as Twin City ch%‘ Co.,
to Longview Publishing Co. for $65,690.
Principals in assignee include Presi-
dent 4. M. McClelland (31%), Secre-
tary-Treasurer J. M. McClelland (10%),
Ruth P. McClelland (5%), and R. A.
Long Trust (49%). Assignee held 32%

interest in station before transfer.
Granted Sept. 9.
FM GRANTS
Honolulu, Hawali — Henr T. Lee.

Y.
Granted 92.3 mc (Ch. 222), ERP 6 kw;
antenna height 33 ft. Engineering con-
dition, Estimated construction cost
$210,400, first year operating cost $84,-
000, revenue $80,000. Sole owner is
Henry T. Lee, president of Kaimuki
Finance Ltd. (real estate and insur-

ance) and president of '29ers Ltd., d/b

as Kailua Tavern. Granted Sept. 18.

Jasper, Ala. — Bankhead Bcstg. Co.
Granted 103.7 mec (Ch. 273), ERP 175

‘}BROADCASTING ® Telecasting

kw; antenna height 50 ft. Engineering
conditions. Applicant is licensee of
WWWB Jasper. Granted Sept. 18.
Berlin, N. H. — White Mountains
Bestg., Co. Granted 103.7 mc (Ch. 279),
ERP 10 kw; antenna height 160 ft.
Engineering condition. Applicant is li-
genieelgf WMOU Berlin, N. H. Granted
ept. 18.

TRANSFER GRANTS

KORC Mineral Wells, Tex.—Granted
assignment of license from Raymond
River to J. Elroy McCaw for $45,000.
Mryr. McCaw is 50% owner and president
of KELA Centralia-Chehalis, Wash., 15
owner and secretary-treasurer of KYAK
Yakima, Wash., 13 owner and secre-
tary - treasurer of KALE Richland,
Wash., 21% owner of KLZ Denver, 50%
owner of KPOA Honolulu, Hawaii, 50%
owner of KILA Hilo, Hawaii, 50% owner
of KYA San Francisco, and sole owner
of KRSC Seattle. Granted Sept. 18.

KLUF-AM-FM Galveston, Tex. —
Granted fransfer of control from Orrin
Tucker to George Roy Clough, radio
repair service and real estate invest-
ments, Helen Clough (wife of George
Roy Clough), LeRoy D. Clough, engi-
neer at KLUF-AM-FM, and Braden E.
Clough, administrative-traffic manager
at KLUF-AM-FM. Previous to April
25, 1951, George Roy Clough was ma-
jority stockholder and Helen D. Clough,
LeRoy D. Clough and Braden E. Clough
were minority stockholders in the sta-
tion. Transfer involves cancellation of
$90,000 note, Granted Sept. 18.

New Applications . . .
AM APPLICATIONS

Bentonville, Ark. — Northwest Ar-
kansas Radio & Television Inc., 840
ke, 1 kw daytime; antenna 300 ft. Esti-
mated construction cost $21,583, first
year operating cost $36,000, revenue
$45,000. Principals include President
Dwight Morris (83.4%), owner of
Dwight Morris Motion Picture Produc-
tions and president, general manager
and 90% owner of University Bus Lines
from 1945 to 1949; Vice President G.
Don Thompson (16%), program man-
ager for KOTV (TV) Tulsa, Okla., and
vice president and 10% owner of Kirk-
patrick Inc. (distributor of film and
motion picture equipment and sup-
plies), Tulsa, from 1946 to 1949; Secre-
tary Clayton N. Little (0.4%) (other
interests not indicated), and W. H. En-
field (0.4%) (other interests not indi-
cated). Filed Sept. 12.

Warren, Ark.—Pines Bestg. Co., 860
ke, 250 w daytime; antenna 250 ft.
Estimated construction cost $18,900,

first year operating cost $25,000, reve-
nue $40,000. Principals include Paul
Fisher (50%), teacher and steward for
Arkansas Polytechnic College, Russel-
ville, Ark.,, and John G. Rye (50%),
Russelville attorney. REesuBmirtep; first
filed July 29 [FCC Rounbup, B.T, Aug.
18]. Refiled Sept. 11.

Eldorado, Kan.—0. A. Tedrick, 1360
ke, 500 w daytime; antenna 200 ft.
Estimated construction cost $15,725,
first year operating cost $37,200, reve-
nue $62,000. Sole owner of applicant
is 0. A. Tedrick, Poplar Bluff (Mo.)
attorney, and secretary and owner of
190 shares of capital stock of KWOC
Poplar Bluff, Mo. Filed Sept. 17.

Waverly, Ohio—Alice B. Hively, 1590
ke, 500 w daytime; antenna 185 ft. Esti-
mated construction cost $20,000, first
year operating cost $30,000, revenue
$36,000. Sole owner of applicant is
Alice B. Hively, 90% owner of Howard
Hively Inc. (Lincoln-Mercury automo-
bile dealer), Cincinnati, and 62.2% own-
er of Beasley-Grove Co. (Ford auto-
mobile dealer), Columbus, Ohio. Filed
Sept. 18.

Newcastle, Wyo.—Newcastle Bestg.
Co., 1240 kc, 250 w fulltime; antenna
150 ft. Estimated construction cost $20,-
300, first year operating cost $34,500,
revenue $37,200. Principals include
President Joe Aimonetto (24'2%), 50%
owner of Craig Chevrolet Co., New-
castle, Wyo.; Vice President Lola Ai-
monetto (2415 %), housewife, and Secre-
tary-Treasurer Floyd A. Sparks (1%),
general manager of Black Hills Light
Opera Co., Rapid City, S. D. Filed
Sept. 12.

TRANSFER REQUESTS

KFRE Fresno, Calif.—Transfer of
control from California Inland Bestg.
Co. to Paul R. Bartlett through sale
by Stockholder J. E. Rodman to Mr.
Bartlett 60% interest for $360,000. Mr.
Bartlett is 24% stockholder of KFRE
and general manager. Filed Sept. 17.

KATY San Luis Obispo, Calif.—As-
signment of license from John R. Rider
and Morden R. Buck, d/b as San Luis
Bestg. Co., to KATY: Sweetheart of
San Luis Obispo Inc., for $30,000. Prin-
cipals in assignee include President
Maynard F. Marquardt (30%), Western
Manager and 3% owner of World Bestg.
System (transcription library), Los An-
geles, 1st vice president and 7.5% owner
of KWTC Barstow, Calif., and inde-
pendent real estate buying and selling;
Vice President Glenn Porter (20%),
sound engineer for Paramount Pictures
Corp., Hollywood, and independent real
estate buying and selling; Secretary
Louise Litten Marquardt (30%), inde-
pendent real estate buying and selling,
and Treasurer Mildred Litten Porter
(20%), independent real estate buying
and selling. Filed Sept. 18.

WDEC Americus, Ga.—Transfer of
control from The Americus Bestg. Co.
to W. G. Pearlman (90%), Charles C.
Smith (5%) and J. Frank Myers (5%)
for $28,000. Mr. Pearlman is 98% owner
of W. G. Pearlman Dept. Store, Mr.
Smith is manager of WDEC and Mr.
Myers is Americus attorney. Filed
Sept. 8.

WLAQ Rome, Ga.—Transfer of con-
trol from News Publishing Co. to Sta-
tion WLAQ through transfer of inter-
est of B. H. Mooney (deceased) to B. H.
Mooney Jr., Jennie F. Mooney and
James F. Mann., No monetary con-
sideration. Filed Sept. 3.

WROK-AM-FM Rockford, I1l.—Trans-
fer of control from Rockford Bestrs.
Inc. to E. Kenneth Todd, L. C. Miller,
F. Ward Just and William M. Lay-
man, all of whom already have interest

in WROK, by stock transfer. Filed
Aug. 8.
WFML (FM) Washington, Ind.—

Transfer of control from Paul R. Baus-
man (deceased) to Mrs. Helen Baus-
man, executrix of estate of Paul R.
Bausman. No monetary consideration.
Filed Aug. 14.

KPRS Olathe, Kan.—Assignment of
CP from Johnson County Bestg. Co.
Inc. to Twin City Advertising Agency
Inc. in order to complete transfer; as-
signment of license already granted,
but assignment of CP which permits
station to move from Olathe, Kan,,
to Kansas City, Mo., also has to be
transferred. No monetary considera-
tion, Filed Sept. 12.

WIBR Baton Rouge, La.—Assignment
of license from Owen W. Ware and G.

(Continued on page 100)
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T. Owen, d/b as Community Bestg.
Co., to same two principals, each to be
50% stockholder in Community Becestg.
Co. Inc. Change from a partnership to
a corporation for purpose of better ef-
ficiency in management and adminis-
tration and for income tax reasons. No
actual change of management of con-
trol; no monetary consideration. Filed
Sept. 12. .

WEKNK Muskegen, Mich.—Assignment
of license from Nicholas William Kuris
to Nicholas William Kuris and Gladys
Kuris, d/b as NK Bestg. Co., because
funds for construction of station came
from joint funds of Mr. and Mrs. Kuris,
who have conducted financial affairs as
husband and wife partnership without
written agreement since they were mar-
ried in 1914; this application seeks cor-
rection of legal status of licensee. No
actual change of ownership or opera-
tion except change to include licensee’s
spouse; no monetary consideration.
Filed Sept. 18.

KWRN Reno, Nev.—Assignment of
license from Nevada Radio-Television
Inc. to Millett F. Keller (90.9%) and
Franz J. Robischon for $33,000. Mr. Ro-
bischon is manager of KWRN. Mr. Kel-
ler is an optometrist in Great Falls,
Mont. Filed Sept. 8.

WHKK Akrcn, Ohio—Ass'gnment of
licensz from United Bcstg. Co. to The
WHKEK Bestg. Co. for $62,755. Princi-
pals in assignee include President Phil-
lip R. Herbert (509 ), sales manager
for the Upco Co. (paint mirs.) and
sales manager for WHKK from 1945
to 1948, and Secrctary-Treasurer Jack-
son B. Maurer (50%), sales manager
for WHKK and sales manager for WHK
Cleveland from 1944 to 1952 (salesman
there from 1935 to 1944). Filed Sept. 8.

WATG-AM-FM Ashland, Ohio — As-
signment of license from The Ashland
Frinting & Bcestg. Co. to Mahoning
Valley Bestg. Corp. for $57,500. Prin-
cipals in assignee include President
Jehn Cherpack Jr. (31.9%), Vice Pres-
ident Gene Trace (31.9%), Secretary-
Treasurer Anthony N. Ross (31.9%)
and Assistant Secretary Theodore T.
Moacejko (4.3%), and other minority
stockholders. Assignee is licensee of
WBBW Youngstown; each stockholder
will hold same percentage of interest
in both stations. Filed Szpt. 11.

WEBEX Chillicothe, Ohio—Acqujsition
of control of Shawnee Bestg. Co., li-
censee, by John E. Halliday and Mar-
jorie B. Halliday for $22,333 for 66.6%
interest. Mr. Halliday is Gallipolis
(Ohio) attorney and Mrs. Halliday is
housewife. Filed Sept. 16.

WJEH Gallipolis, Ohio—Acquisition
of control of Ohio Valley on the Air
Inc., licensee, by John E. Halliday and
Marjorie B. Halliday for $8,667 for 809
interest. Mr. Halliday is Gallipolis
attorney and Mrs. Halliday is house-
wife. Filed Sept. 186.

WFAK Memphis, Tenn.—Transfer of
control from Frank J. Keegan to WFAK
Irec.; change from individual to cor-
poration. No actual change of owner-
ship or control; no monetary con-
sideration. Filed Aug. 21.

KATL Houston, Tex.—Acquisition of
control by W. H. Talbot, New Orleans
(La.) attorney, through purchase of
45% interest from E. A. Stephens for
$15,000. Mr. Talbot already has 45%
interest. K. H. Robinson retains his
present 10% interest. Filed Sept. 8.

KWFT Wichita Falls, Tex.—Transfer
of control from E. H. Rowley (1,875
shares), John H. Rowley (3,750 shares)
and Agnes D. Rowley (1,875 shares)
(a total of 20,000 is held by these three
which is equal to 80% interest) to
Kenyon Brown for $13,500. Mr. Brown,
who now has 5,000 shares, will have
12,500 shares after transfer, or 50%.
Filed Sept. 2.

Deletions . . .

TOTAL dczletions of licensed stations
since Jan. 1: AM 7, FM 8, TV 0. New
deletions:

WFJS (FM) Freeport, Iil.,
Economic.

license.

WLEX Lexington, Ky., license. Li-
censee of WLEX purchased WKLX
Lexington [FCC Rounoup, B.T, Aug.
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Spartan Broadcasting Co., seeking uhf
Channel 48, is being advised compar-
ative hearing is required with bids of

WIBM 1Inc. (WIBM) and Jackson
Broadcasting and Television Cozp.
(WKHM).

Another applicant, Great Plains
Television Properties Inc., seeking
uhf Channel 38 at Duluth, is being
asked to furnish additional finan-
cial data and charter authority to
engage in TV.

FCC’s notice amending its tem-
porary processing procedure fol-
lows:

. 'The Commission, by order, amended
its temporary processing procedure for
television broadecast applications so
that, beginning Oct. 15, 1952, and until
further notice, it will suspend the
processing of mutually exclusive appli-
cations (i.e., those which compete for
the same channel in the same com-
munity or require comparative hearing
for other reasomns). This is being done
to enable the Commission to concen-
trate, for the time being, on the proces-
sing of many pending non-competitive
applications.

The temporary processing procedure
adepted by the Commission in the
Sixth Report and Order was designed
to make television service available to
the greatest number of people in the
shortest period of time. Under this
procedure, applications are grouped
within categories based on the present
lack of television service in the com-
munities for which they are filed. On
July 1, 1952, the Commission com-
menced the processing of the “post
freeze” applications for new television
broadcast stations. Since that time, 65
mutually exclusive applications were
designated for hearing and 168 addi-
tional applicants were advised that
their applications could not be granted
because they were mutually exclusive
with other applications.

Because of the limited number of
Commission hearing examiners and
other staff members engaged in hear-
ing work it would not be possible to
try such cases until the present back-
log is removed, and therefore no use-
ful purpose would be served by des-
ignating additional applications for
hearing at this time. For this reason
the interests of parties who have filed
or who will file mutually exclusive ap-
plications will not be adversely af-
fected by the processing only of non-
competitive applications at this time.
It is anticipated that the hearings in
the cases now designated for hearing
and those additional mutually exclu-
sive applications already processed by
the Commission will not be concluded
for a considerable period. Accordingly,
in order to bring television service as
quickly as possible to as many people
as possible, the Commission feels that
the public interest will be served by
precessing, for a limited time, non-

18] and under FCC rules is surrender-
ing one station’s license to avoid duop-
oly.

WJIJW (FM) Wyandotte, Mich., li-
cense. * Because our concerted ef-
forts to get radio manufacturers to
build FM receivers and supply them
to the stores of our area have failed,
we are forced to discontinue broad-
casting on April 30, 1951.”

KOMA-FM Oklahoma City, Okla., CP,
“. . . Economically unsound to con-
tinue operation.”

Hawaii FM OQutlet

FIRST United States territory to
have an FM station will be Hawaii.
The FCC last Thursday granted
Channel 222 (92.3 mec) with ERP
of 6 kw to Henry T. Lee, Honolulu
real estate and insurance agent.
Besides being the first FM station
in a territory, Mr. Lee’s station
will be one of the largest FM out-
lets built within the last several
years. Construction cost is esti-
mated at $210,400, with first year
operating cost about $84,000 and
revenue $80,000.

competitive applications only.

The Commission will continue to
proczss noa-competitive applications in
the order of priorities set forth in its
temporary processing procedure. Where
mutually exclusive applications are
filed, the Commission will pass such
applications and will issue public an-
nouncements weekly of the applica-
tions that were passed. If mutually
exclusive applications are amended so
as to remove the conflict, the Com-
mission will consider such applications
at that time. The Commission will re-
examine its backlog of hearing cases
from time to time. When it appears
the Commission personnel engaged in
hearing work will be available for the
handling of additicnal cases, the Com-
mission will resnme the processing of
mutually exclusive applications.

AP RADID

Radio Study Unit Named

TWO-FOLD program to improve
the Associated Press radio news
report was recommended last week
by a committee of AP member
radio station representatives at an
organizational meeting in New
York.

The proposals include: (1) “In-
auguration of a type of continuing
study organization from the radio
membership to coordinate the needs
and desires of individual members
as required due to changing times
and changing news interests,” and
(2) “setting up of an exchange

_among all radio members of help-

ful news and programming in-
formation so as to make the fullest
and most profitable use of the AP
radio wire service.”

The seven-man committee, au-
thorized by the AP board of direc-
tors to make recommendations to
improve the radio news report, con-
sisted of Les Mawhinney, news
director of KHJ Los Angeles, who
was elected chairman; M. H. Bone-
brake, president and general man-
ager of KOCY Oklahoma City, vice
chairman; Tom Eaton, news direc-
tor, WTIC Hartford, secretary; and
Joe N. Bryant, president and gen-
eral manager of KCBD Lubbock,
Tex.; Jack Shelley, news manager
of WHO Des Moines; Jack Krueger,
news editor of WTMJ Milwaukee,
and Daniel W. Kops, executive vice
president and general manager of
WAVZ New Haven.

To implement the program, two
subcommittees were set up—one
on the “News Report” to be headed
by Mr. Krueger, and the other on
“News Programming,” to be headed
by Mr. Kops.

AP executives participating in
the discussions included Frank
Starzel, general manager; Oliver
Gramling, assistant general man-
ager; Alan J. Gould, executive
editor; John H. Aspinwall, radio
editor, and Paul Mickelson, general
news editor.

JOSEPH RUSSAKOFF, president of
Vanguard Adv.,, N. Y., has been
named to the faculty, school of busi-
ness administration, at Manhattan
College, where he will teach adver-
tising media.

> BROADCASTING *

SWG STRIKE |

Compromise Reported Ne

SCREEN WRITERS GUILD§:
six-week-old strike against Al§
ance of TV Film Producers may [§
settled by a compromise, it wi
reported last week.

Representatives from boif
groups are scheduled to meet tt
week after holding two “explor§
tory” sessions described as “vel:
satisfactory.” The first meetir§-
Sept. 12, was instigated by Ronaf
Reagan and Pat Somerset, pre:f§
dent and assistant executive seci}
tary, respectively, of Screen Actq
Guild, and Roy Brewer, IAT<E
representative, who said they act
as individuals seeking labor pea
“because the strike stiuation” §
“harming the industry.”

In a surprise move last week tff
newly-organized Television Write
of America voted to support SWE
by observing its picket line, f.
though not agreeing with SWG &
the strike principle. The new uni
agreed to “withhold material” frof
ATFP. -

The strike had been weakenf
soon after it began Aug. 11 wh@§
Radio Writers Guild refused §
support SWG, upon which Authof§
League of America, parent orgaf.
ization of both SWG and RW§
voted a permanent restraining of
der to force RWG to support t
strike. :

SWG asks royalties for open-eif
TV films and additional paymeQ}
for re-use where a producer ach.
as contractor with the pre-sof
product, plus minimums. ATF
is opposed to residual rights, b
is willing to repay writers for 1%
use of material, although not fi§
each re-use.

STRAUS NAMED |

To Demo Finance Pojf

APPOINTMENT of Nathan Strau

president of WMCA New York, §#°
deputy finance chairman of tiff"
Democratic National Committ i
was announced last week 1
Beardsley Ruml, head of t
group’s finance committee. | B

Mr. Straus served as New Yo
campaign manager for Sen. Est@#:
Kefauver (D-Tenn.) this summ §
before the national politieal coff”
ventions in Chicago. |

f
5
ABC-PG Contract 4

ABC Hollywood and the Publf,
cists Guild last week agreed d
salary increases and improvdh
working conditions for three menf !
bers in ABC sales promotion el
fective Oct. 15. New contract J°
identical to and has been mergd"
with that pact covering five meng™
bers in press information, signd e
last July [BeT, Aug. 4]. Sald .
promotion members’ salary §
raised to $86.75 for 40-hour, fivq
day week minimum stipulated
contraet. i
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ave not had for the past several
i zars.

)i To effect these changes we pro-
#)se to maintain the same gross
7ening rates; therefore, to enable
o e advertiser to enjoy an average
13% saving, we must increase our
scounts, which will not run up to
29%.

' For all daytime rates, seven days
J" week, morning and afternoon, we
i ropose a 5% increase in the pub-
ity shed rate of your station. These
jates would be rounded to the near-
i 3t dollar. Monday through Friday
4prnings most of this increase will
a8 passed on to advertisers and will
‘lagult, after a standard six months
p" 'frotection period, in increased reve-
| me for both of us. In the afternoon
fonday through Friday we propose
i3 establish increased discounts
it ‘hich will offset the 5% increase
bwl rates so that the net cost to the
dvertiser will remain the same. On
aturdays we propose to have these
\irger afternoon discounts apply all
n{ay long—thereby resulting in a de-
im wteased net cost to the advertiser on
aturday morning.

‘{en W‘ ‘On Sundays we propose to have the

mrnmg discounts apply all day
mg The gross rates’ on Sunday aft-
rnoon which are 6629, prior to
200 p.m. local time and 75% be-

‘=~§.

fiyeen 4:00 and 6:00 p.m. local time

(/511 be reduced to 52%% of the eve-

?ing rate. Since the other three net-

 tlirorks

have pegged Sunday after-
oon rates at regular daytime values
Or some time, this move is ob-
‘jously necessary in order for us to
,“‘egain our competitive position.

W'The overall net result of these

“hanges will be a loss of net reve-

Tnue received from our advertisers,
bishich of necessity must be accom-

rifanied by a reduction in compensa-

fiilon to all affiliated stations.

—
=

e A,

This
eduction will be another 159 de-
rease equal to the reduction we ef-
ected July 1, 1951, and accomplished
1 the same manner. Compensation
rill continue to be computed on your
resent evening gross rates and the
qew higher daytime gross rates, and
his additional 159, together with the
8% already in effect, will be deduct-
4(1 from the compensation so com-
wouted.

ity Like NBC, we plan to grant verti-
al contiguity for non-contiguous pe-
{iods of the broadcast day. Under
'his sales policy, a daytime adver-
iser may buy an.evening program

foynd make the two contiguous at their
iespective rates. The two important

xamples at the moment are General
lills and Sterling Drug. Under this
lan General Mills can combine
Vhispering Streets, The Betty Crocker
rogram, Cal Tinney with the Lone
langer—Silver FEagle evening strip
or contiguous rates purposes. In the
ase of Sterling My True Story and
Tystery Theater will be combined on

00

ub’Vednesday only to establish a b55-
jm linute rate. Using this example Mys-
w27y Theater will be billed at 30/55th
nenf the 55-minute evening rate and

I
0
14
ey
E‘ﬂj' "l'fectlve Oct. 1, 1952, specifying that

!y True Story at 25/55ths of the
!ornmg rate.

" In connection with vertical con-
‘iguity for non-contiguous periods,
re will establish a new sales policy

10 advertiser shall be entitled to con-
iguous rates for non-contiguous peri-

fif'ds of less than 15 minutes dura-
i

[lon. Five minute strips in any part
f the broadcast day will no longer

1S ROADCASTING e

Full Text of ABC Letter

f (Continued from page 26)

qualify for contiguous rates. Natur-
ally, present advertisers are excepted
from this policy as long as their pro-
grams continue on ABC. The two
specific cases at present are the three
General Mills Betty Crocker strips
and the Philco five-minute strip 10:30-
10:35 p.m. NYT.

In addition, for evening advertisers
we plan to continue the present policy
of horizontal contiguity after 6:00
p.m. local time. We will continue our
present restriction that an advertiser
must buy at least 60 minutes of eve-
ning time in segments of not less than
15 minutes each in order to enjoy this
contiguity. The Gulf Oil—John Daly
program, which was originally placed
as a summer show, has renewed on a
regular basis directly as a result of
this policy.

We are currently setting the sched-
ule for a series of regional affiliate
meetings for this fall. We regret that
the action of our competitors in mak-
ing comparable changes effective, in
the case of CBS on Aug. 25, 1952, and
NBC on Sept. 28, 1952, does not per-
mit us to hold this matter in abey-
ance until the conclusion of these
regional meetings. We look forward
during these meetings to a detailed
discussion with you of the entire
matter of rates, both in relation to
this present step and future pos-
sibilities. In the meantime, we most
strongly urge your cooperation and
quick approval of this proposal.

Already we are in a non-competi-
tive position with NBC and CBS and
will remain so until this plan is ap-
proved by all of our stations. Ob-
viously our advertisers are most anx-
ious to have specific information re-
garding their programs. May I ask
that, after you consider this most im-
portant problem, you execute prompt-
ly the attached rider to our present
affiliation agreement, which incorpo-
rates these changes, and return it to
ABC station relations as soon as
possible. It is of great importance
that this be done by Friday, the nine-
teenth of September.

We realize that this requires very
prompt action on your part on a very
serious matter. We know, however,
that your consideration of the prob-
lem will be made easier because of the
published actions of CBS and NBC
which paralleled this proposal so
closely. In order to explain our posi-
tion more fully, we have planned a
speecial closed circuit at the regular
closed ecircuit time on Monday, Sept.
15, 1952. May we urge you to listen
to this closed circuit which will be
devoted entirely to this matter. Al
Beckman, Bill Byle, the other mem-
bers of the station relations depart-
ment and I will be most happy to
discuss this with you if you wish.

Once again, may I seek your co-
operation and reemphasize the ne-
cessity of your prompt approval by
executing and returning to us the
attached contract rider.

Very Sincerely,
(Signed)
Ernest Lee Jahncke Jr.

ABC radio is making its Hollywood
studio facilities available to its cli-
ents and others in broadcasting, ad-
vertising, acting, announcing and
music fields. Equipment includes 22
Ampex tape recorders and RCA ace-
tate lathes and is available for mak-

ing audition recordings, spot an-
nouncements, program ideas, air
shows, talent presentations, inter-

views or sound effects. Lloyd Hockin
is recording supervisor.

Telecasting

SLOAN'’S DUTIES
KHIJ-TV Assignment Added

JOHN F. SLOAN, WOR-TV New
York’s sales manager [B®T, Sept.
15], last week was given the ad-
ditional assignment of heading
national sales, in
New York and
Chicago, for
KHJ-TV Los An-
geles.

The appoint-
ment was an-
nounced Thurs-
day by General
Teleradio Inec.,
General Tire &
Rubber Co.’s ra-
dio-TV subsidi-
ary which owns WOR-TV and
KHJ-TV as well as the Don Lee
and Yankee networks and a ma-
jority stock interest in Mutual.

Operating from WOR - Mutual
headquarters in New York, Mr.
Sloan will supervise 18 salesmen
in New York and Chicago in work
on the KHJ-TV account.

The appointment follows recent
changes in the Los Angeles TV
station representation alignment,
when Edward Petry & Co., which
represented KHJ-TV in the past,
took on representation of ABC’s
KECA-TV along with ABC’s radio
and TV stations in New York and
San Francisco [Be®T, Sept. 8, 1].

Mr. Sloan’s additional assign-
ment came less than a week after
he resigned as general sales man-
ager of WPAT Paterson, N. J., to
join WOR-TV. BROADCASTING @
TELECASTING’s story on that change
inadvertently identified Mr. Sloan’s
former position at WPAT as that
of general manager rather than
general sales manager. D. J.
Wright is executive vice president
and general manager of WPAT.

ABC-TV COMMITTEE
Meets in N. Y. Today

FIRST meeting of the mnewly
organized ABC-TV Advisory Com-
mittee will be held at the network’s
headquarters in New York today
(Monday), Alfred R. Beckman,
national director of ABC’s radio
and television station relations de-
partments, announced Wednesday.

The ABC-TV Advisory Commit-
tee, consisting of executives of five
television affiliates, will meet with
Robert E. Kintner, ABC president;
Alexander Stronach Jr., vice presi-
dent of the ABC-TV network and
Mr. Beckman in an all-day session.

Canadian Set Output

PRODUCTION of TV receivers in
Canada during July totaled 5,550
sets, according to the Radio-Tele-
vision Mfrs. Assn. of Canada. Sales
for July reached new all-time high
of 7,492 sets valued at $3,398,944.
This compared with 5,670 sets sold
in June, and 323 sets sold in-July
1951. Sales for the first seven
months of 1952 totalled 38,178 sets,
and total sales of TV sets in Can-
ada to end of July 1952 numbered
116,616.

Mr. Sloan

Late Fall Stir

(Continued from poge 23)

Motors, of which Pontiac cars is
a division. :

At least three major advertisers
are contemplating spot campaigns:
The Nestle Co., American Safety
Razor, and Warner-Hudnut.

The Nestle Co. (chocolate),
through Cecil & Presbrey, New
York, is working on a 10-week
radio and TV spot announcement
schedule, to start Oct. 15 in about
30 markets.

American Safety Razor, New
York (Blue Star blades)—not to
be confused with its Silver Star
blade campaign now running spots
in 150 markets—will launch a spot
radio-only campaign Oct. 6 for
nine weeks in 40 markets in cen-
tral, midwest and southwest areas.
BBDO, New York, is the agency.

Warner-Hudnut, through Dan-
cer-Fitzgerald-Sample, New York,
is reported considering a spot cam-
paign using television only, which,
if approved, would start after
Jan. 1.

Luden’s Ine.,, through J. M.
Mathes Inc., will sponsor the 5:45-
6 p.m. segment on Mondays of
Howdy Doody for its Fifth Avenue
candy bar, effective today (Mon-
day) on 47 NBC-TV stations. The
client may manufacture chocolate
caricatures of the Howdy Doody
characters.

AFRA-TVA

Merger Approved by AAAA

LONG-AWAITED merger of the
American Federation of Radio
Artists with Television Authority
into the American Federation of
Television & Radio artists
(AFTRA) was approved Wednes-
day by the board of the Associated
Actors & Artistes of America
(AAAA).

The vote for the merger was un-
animous with two abstentions—the
Screen Actors Guild and the Sereen
Extras Guild. It was reported that
representatives of the screen
guilds could not take a stand in
the absence of instructions from
their respective boards in Holly-
wood.

George Heller, national exec-
tive secretary of TVA, noted that
AAAA’s action automatically can-
cels the convention of the organiza-
tion scheduled for Sept. 22-25. The
main objective of the convention
was to speed action on a merger
with AFRA, which the Ilatter
organization approved last month.

The effect of AAAA’s action was
to unite into one union some 20,-
000 radio and television perform-
ers. AFRA and TVA decided on
the consolidation after five AAAA
member unions failed to agree on
a merger into one large union. The
other member unions are Actors
Equity Assn., Chorus Equity Assn.,
American Guild of Variety Artists
and the American Guild of Musical
Artists. The television and radio
artists had voted for a two-branch
merger if the full merger was not
effected by last July 1.
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RTMA NAMES SECREST,
PLAMONDON TO TOP SPOTS

RTMA return to system of unpaid presidencies
authorized Friday as board elevated General
Manager James D. Secrest to executive vice
president and named Board Chairman A D.
Plamondon Jr. to additional office of president,
succeeding Glen A. McDaniel, who is resigning
after 18 months tenure to return to law prac-
tice in New York [B®T, June 30] and who was
named RTMA general counsel. John W. Van
Allen, retiring as general counsel after 25
years’ service, was retained as general counsel
emeritus.

Changes, effective Oct. 1, were voted on
recommendation of special committee of past
presidents, which remains in being to make
continuing study of organizational structure
and recommend changes as indicated. Ultimate
employment of paid president not ruled out
under this system but neither is one now under
consideration, it was said. Committee mem-
bers: R. C. Sprague, Leslie F. Muter, Paul V.
Galvin, and Max F. Balcom, with Messrs.
Plamondon and McDaniel as ex officio members.

Dr. W. R. G. Baker of General Electric, di-
vector of RTMA engineering department, was
nominated to board of directors of American
Standards Assn., at ASA request that one be
designated. Establishment of new public rela-
tions and advertising committee for RTMA
also was authorized, but final details of ap-
pointments had not been finally worked out
late Friday. Membership promotion commit-
tee mapped broad plans for expanding RTMA
participation of electronics equipment manu-
facturers outside radio-TV field. Meanwhile,
Irving W. Rosenburg, of DuMont Labs., was
named to set division’s executive committee
as successor to Dr. Allen B. DuMont, who
resigned committee post but remains on RTMA
Board. :

RADIO AND TV CLUBS
MERGE; NAME OFFICERS

MERGER of Radio Executives Club of New
York and American Television Society into
new organization, Radio & Television Execu-
tives Society, has been approved by member-
ship of REC and ATS in mail vote which also
elected official slate of officers and governors
proposed by joint nominating committee [Be®T,
Aug. 25].

First year officers are:

Robert W. Sarnoff, NBC vice president, presi-
dent; Fritz Snyder, CBS, first vice president; G.
W. Johnstone, National Assn. of Mfrs., second
vice president; Claude Barrere, program repre-
sentative, secretary, and S. R. Dean, CBS treas-
urer, treasurer.

Board of governors comprises:

Robert L. Coe, DuMont TV Network; William
H. Fineshriber Jr., executive vice president of
MBS; Ernest Lee Jahncke Jr., ABC vice presi-
dent and assistant to president; Don McClure,
account executive, McCann-Erickson; Bruce Rob-
ertson, BROADCASTING e TELECASTING; El-
liot M. Sanger, executive vice president and gen-
eral manager, WQXR New York; Robert Saudek,
director TV-Radio Workshop, Ford Foundation;
Reggie Schuebel, Wyatt & Schuebel; George T.
Shupert, Peerless TV Productions, and Eugene
S. Thomas, George P. Hollingbery Co.
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BRILLO SPOT TV

AS RESULT of successful spot tests in
selected markets earlier this year, Brillo
Mfg. Co. will launch evening TV spot
campaign slated to reach 509 of all TV
homes in major markets from coast to
coast. Surveys of 15,000 housewives be-
fore and after selected tests showed sub-
stantial market gain. Commercial theme
is “Brillo gives twice the shine in half
the time.” J. Walter Thompson Co.,
N. Y., is agency.

COURT RULE REVISIONS
EXPLORED BY FCBA ‘

TO EXPLORE possible revisions in rules of
court as might be indicated by Hobbs Act,
Federal Communications Bar Assn. President
Arthur Scharfeld, along with John Steen and
Tom Wall, met late Friday afternoon with
Chief Judge Harold M. Stephens and Clerk
Joseph W. Stewart of U. S. Court of Appeals
for D. C. Hobbs Act pertains to review of
orders of FCC, including rule-making proceed-
ings such as Sixth Report, permits direct plea
to Court of Appeals instead of first to special
three-judge District Court as before.

FCBA group including Messrs. Scharfeld,
William Dempsey, Henry Fischer and Tom
Wilson meets today (Monday) with FCC
group including Comr. Rosel H. Hyde, Fred
Ford, Joseph Kittner and Richard Solomon to
begin work on revision of certain rules of
practice and procedure necessitated by Me-
Farland Act changes in Communications Act
as well as upcoming TV hearings.

FCC RESOLUTION
PRAISES JONES

PRAISE for service he rendered as member
of FCC came to former Comr. Robert F. Jones
from his fellow Commissioners Friday, when
they unanimously adopted following resolu-
tion proposed by Chairman Paul -A. Walker:

By your resignation today you have brought to a
close a distinguished career of service with the
Federal Communications Commission during which
you devoted yourself tirelessly to the demanding
duties of your office.

The five years during which you served on the
Commission have been marked by phenomenal
growth and progress in the field of communications
as a result of which we have been faced with prob-
lems of the utmost complexity and importance. Your
contribution to the resolution of those problems
has been most valuable and significant and one in
which you can justly take the highest pride.

Your experience as a lawyer, as a member of the
Congress, and as a keen student of administrative
law, coupled with your ability to master the com-
p.lex technical problems confronting the Commis-
sion, enabled you to render an invaluable service
in the performance of our mutual duties.

It is with deep regret that we end our associa-
tion on the Commission with you, but you carry
with you our sincerest wishes for future success
in your endeavors.

A copy of this letter is being entered on the
permanent minutes of the Commission.

NEW TV APPLICATION

ONE new television station application filed at

FCC late Friday raised total requests to 819.
It is:

ORLANDO, Fla—Central Florida Enterprises Inc.
vhi Ch. 6, ERP 100 kw visual, 50 kw aural; an
tenna height above average terrain 426 ft. Esti-
mated C ruction cost $317,595, first year operating
cost $278,677, revenue $325,000. Principals include
Francxs’K. nitaker (153), attorney; Eldon G. Wig-
gons (}5), attorney, and G. Clarence Ziegler (1l3),
dairy owner. City priority status: Group A-2, No. 76,

PEOPLE..

WILLIAM KENNETH HOLL, FCC executiy
officer, named management officer for Distric
of Columbia Friday. Appointment effectiy
Sept. 29, when Mr. Holl will transfer to ne
position in D. C. Dept. of Administration &
$12,000 salary. ROBERT W. COX is FCC a:
sistant executive officer and acting budge
officer, presumably will become acting exet
utive officer.

ROBERT L. NOURSE Jr., account executivs
and DORIS MORGAN, media and productio:
both with Dancer-Fitzgerald-Sample, L. A
join Roy S. Durstine, same city.

ALICE ROSS, Duane Jones & Co., N. Y., t
Kastor, Farrell, Chesley & Clifford, that eit}
as timebuyer. ;

EDWARD C. OBRIST, manager WNHC-T
New Haven, has been given additional dutic
as manager of WNHC radio.

TEXAS DELEGATES URGE
PROBE OF CONGRESS PROBES

INVESTIGATION by NARTB board of whol
problem of Congressional investigations a
radio and television asked by NARTB Distric
13 Friday as two-day meeting closed in Fo:
Worth (early story page 34).

Texans said probe should go into methods ¢
informing public on background and purpose
of those who initiate Congressional investiga
tions. Present reporting procedures should b
examined carefully, delegates contended i
resolution, with all news facilities of radio-T"
networks and stations as well as wire service
alerted to assist in job.

Among other resolutions was proposal tha
future district meetings include engineerin;
sessions.

Harold Hough, WBAP-TV Fort Worth, pre
siding at TV clinic as representative o
NARTB TV Board, warned TV broadecasters t
move carefully in buying equipment and hirin;
personnel. He said radio personnel should b
utilized and training programs adopted.

Three network lines into Southwest pre
dicted by end of year by C. F. Weekley, South
western Bell Telephone Co. He said Cotto.
Bowl football game will be fed north. Othe
members of TV panel were Jim Crocker
KRLD-TV Dallas; Ralph W. Nimmons, WFAA
TV Dallas; Jack MeGrew, KPRC-TV Houston
George B. Storer Jr., KEYL (TV) San An
tonio; Richard P. Doherty, NARTB.

Questioners included Kenyon Brown, KWEF”
Wichita Falls, Distriet 13 director; Jack Pink
KONO San Antonio; Marshall H. Pengra
KGKB Tyler; David Morris, KNUZ Houston

THREE NEW GRANTS

GRANTS for three new AM stations, plu
move of WPIN Clearwater, Fla., to St. Peters
burg, approved by FCC Friday. New authori
zations:

Baton Rouge, La.—Capital City Bestg. Co. granted
1 kw day on 1260 kc. Co-owners: Stanley W. Raj

and Jules J. Paglin, also operators WBOK New Or]
leans and KAQK Lake Charles. )

Woodstock, Va.—County Bestg. Service grant<31
250 w fulltime, 1230 kc. Owner: Radio attorncy
Frank Fletcher.

Maryville, Mo.—Maryville Radio & TV Corp
granted 1580 ke, 250 w day. All local ownership.

Capital City Bestg.’s Mr. Ray reported new
outlet at Baton Rouge to stress Negro ar(
hillbilly musiec programming will be on aij
Nov. 15. Paglin-Ray station trio to be sold a
OK Group. Messers. Paglin and Ray seek ul:
TV Ch. 26 at New Orleans.
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The American farmer has always been the backbone of
America. Through far-reaching changes in the last twelve years,

the farmer has become one of America’s most important consumers as well.
| Here are some of the factors that have made him “Your Best Customer:”’
In 1940 income from farming was less than $11 billion; in 1951 it was $37.5 billion.

In 1950 the farmer’s purchases of consumer merchandise were 2% times
~*" what they were in 1940.

In 1940 total farm assets were $54 billion. By 1951 they were $153 billion.
In this same period; mortgages, in relation to assets, were reduced 67%.

In 1940 the spendable cash held by farm families was $4 billion; in 1951 it was
nearly $20 billion—$3,178 per family—many times the liquid assets
of the average city dweller.

These are just a few of the statistics that illustrate how important
it is to reach the rural market—your best customer, In WLW-Land,
WLW radio reaches more of them more often for less
than any other medium. Ask to see the WLW story
of “Your Best Customer”.

LA
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WJ(R MARKET DATA

primary coverage area)

Per Cent

of Total
U.S. Market
Population....... 12,601,300 8.3%
Radio Homes. . .. 3,784,170 8.1%
Drug Sales. ..... $464,447,000 10.3%

Here is a tremendously important
drug market—accounting for over
10% of national drug sales. Use the
one single medium that reaches all
of this market. Use WJR, the Great
Voice of the Great Lakes.

For more specific market informa-
tion, contact WJR or your Christal
representative.

listan ... milliong buy !

//
REGISTERED

: ; ?

5

T

the GREAT VOICE
of the GREAT

o ‘ LAKES

‘8 Station,

@ Radio— America’s Greatest Advertising Medium

EREE S ,‘V WJR Fisher Building, Detroit 2, Michigan

S:SE(CEH WIR Eastern Office: 665 Fifth Avenve, New York 17, N. Y.
Represented nationally by the Henry 1. Christal Company

Canadian Representatives: Radio Time Sales, (Ontario) Lid.
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